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Wyld,  Grasett 
&  Darling 


WHOLESALE    IMPORTERS 

of  GENERAL  DRY  GOODS 
AND  WOOLLENS 


DEPARTMENTS        ■ 
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Staples  /7 

Dress 

Goods 

Small- 
wares 


j  J 'SPRING   1897 


DEPARTMENTS 


Imported 
Woollens 

Canada 
Tweeds 

Men's 
Furnishings 


We  are  now  showing  the  PRODUCTIONS  of  our  NEW 
FACTORY  established  to  meet  the  increasing  require- 
ments of  our  business 


SHIRTS 


Unl 


aim- 


in  Flannelette,    Oxford,    Black   Sateen, 
dried    White    Shirts,    etc. 

Overalls     and    Smocks    in    great    variety,    Tweed 
Pants,  etc.     We  offer  these  to  the  trade  at  manufacturers'  prices. 


•* 


TRAVELLERS'    AND    LETTER    ORDERS    SOLICITED. 


Wyld,  Grasett  &  Darling,  Toronto 
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MONTREAL  and  VANCOUVER,   B.C. 


DEPARTMENTS 


A.  Canadian  Staples,  Linings,  Prints,  etc. 

B.  Domestic  and  Imported  Woollens 

C.  Carpets,  Linens,  House  Furnishings 


D.  Men's  Furnishings 

E.  Smallwares,  Hosiery,  Gloves,  Laces, 

Ribbons,  etc. 
T.  Notions,  Berlin  Wools,  Fancy  Goods,  etc. 


H.  Dress  Goods,  Silks,  Velveteens,  English  Prints,  etc. 

Sole  Selling  Agents  for  Priestley's  Dress  Goods 


IN   CANADA 
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J.  MANDLEBERG  &  CO.  *-« 


Branch  Factory:   35  Lemolne  Street,  MONTREAL 


Manchester 
and  London 

ENGLAND 


Mandlcberg  Waterproofs 


^ 


A 


*  «5vM- 


Every  genuine 

MANDLEBERG 
WATERPROOF 

Bears  a  woven  silk  label 
marked 

MANDLEBERG 


v.rv 


SPECIAL  ATTENTION  |s  respectfully  called  to  our 
latest  patent  of  lining  gar- 
ments with  pure  silk  threads,  giving  appearance  of 
being  silk-lined  throughout. 


Spring  Catalogue  now  ready, 
jc  Will  be  cheerfully 

sent  on  application. 


THE  -:-  DRY  -:-  GOODS  -:-  REVIEW  3 

SPRING  SEASON,  1897. 


TO    THE    TRADE: 


We  are  determined  to  give  our  customers  advantages  that  can?  only  be 
derived  from  successful  business  methods  and  experienced  buying. 

FOR  SPRING  SEASON  1897  we  have  exceeded  all  past  efforts  in 
securing  a  stock  complete  in  every  particular  that  constitutes  the  requirements 
of  our  1* 

FIVE    GREAT    DEPARTMENTS 

General  Dry  Goods 
Ak.  Men's  Furnishings         ^l 

^  Haberdashery  ^ 

Carpets  and  Woollens. 

We  have  rive  thoroughly  experienced  buyers  who  visit  the  markets  of  the 
world  at  least  twice  a  year,  buying  for  cash  direct  from  manufacturers  who 
manufacture  for  our  own  trade. 

A  most  important  feature  of  our  business  is  the  attention  given  to 
FILLING  LETTER  ORDERS.  We  have  a  complete  staff  of  employees, 
who  devote  their  time,  experience  and  energy  to  this  work,  which  for  our  cus- 
tomers is  an  easy  and  prompt  method  of   keeping  their  stocks  fully  assorted. 


Bicycling  has  become  a  most  popular  method  of  locomotion,  and  the  bicycle 
a  most  important  article  of  commerce.  Realizing  these  facts,  we  have 
decided  to  put  on  the  market  a  first-class  high-grade  wheel 

..THE    DAYTON.. 

Second    to    none,   and    vastly    superior   to   the   majority    of    bicycles    already    in    use. 

V\7"E   have  complete  control  and  are  sole  agents  in  Canada  for  the  Dayton  Bicycle.      Our  travellers 
are  now  on  the  road  with  the  new  models  for  1897.      If   you  wish  to  secure  an  agency  for  this 
wheel,  which  we  feel  assured  will  be  the  fastest  selling  and  most  popular  bicycle  for    1897,  write  us  at 
once.     The  DAYTON  is  on  exhibition  in  our  warehouses. 


John  riacdonald  &  Co. 

WELLINGTON  &   FRONT  STS.   E.  -  -  TORONTO. 
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The  winds  may  blow. 

And  the  ships  may  go,  BUT  THE  HAT  THAT  IS  FASTENED  WITH  A 

Gale  Grip  Hat  Pin 
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The 

Best 

Selling 

Article 

On  the 

Market 

To-day. 


Can't  be  moved,  even  by  a  blizzard. 


-Awkward,  IsnT  If ? 


int. 


Ask 

Your 

Wholesale 

House 

To  show 

Them 

To  you. 


XIX 

mS 


MX 

XlX 


Comfortable  Now. 
WUnrBlowUp 
Even  In  A  Bio  Breeze 


Patented  in  .  .  . 

CANADA 
UNITED   STATES 
FRANCE 
ENGLAND 
GERMANY  and 
BELGIUM 


The  Montreal  Suspender  and 
Umbrella  Mfg.  Co. 


g 

MX 
MX 
XIX 
XIX 
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MANUFACTURERS     OF     ALL 
KINDS    OF     ...      . 


Umbrellas,  Parasols,  Walking 
Sticks,  Shirts,  Suspenders, 
Safety  Pins,  etc. 


MONTREAL        * 


XIX  XIK 

XIX  XIX 
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The  Dominion 
Oil-Cloth  Co. 


Manufacturers  of 


OIL=CLOTHS 

Of  every  Description. 


♦       ♦       ♦ 


MONTREAL. 


FOR   SPRING   SEASON   WE  ARE   SHOWING  AN    EXTRA   LARGE 
LINE   OF   NEW   DESIGNS  AND   COLORINGS. 


FLOOR  OIL-CLOTH 

No.  1  Quality  —  Our  Standard 
Line,  in  widths  of  from  4-4  to  10-4  ; 
beautiful  patterns  and  varnished  backs, 
finest  colorings  and  best  finished  goods 
in  the  market. 

No.  2  Quality — -The  leading  grade, 
also  made  in  widths  of  4-4  to  10-4. 
This  line  will  give  perfect  satisfaction. 

No.  3  Quality — In  widths  of  4-4 
to  8-4,  are  superior  to  any  other  low- 
priced  goods  in  the  market,  both  in 
styles  and  quality. 


TABLE  OIL-CLOTH 

Our  Spring  Pattern  Book  contains 
New  and  Original  Designs  in*  our 
Standard  quality. 


WE    ALSO    MANUFACTURE 


FlOOr    Oil-ClOth.      In    4-yd.   wide   sheets, 
C  quality. 

Oil-Cloth  Mats  or  Rugs. 

Cotton,  Canvas  and  Painted  Back  Stair 
Oil-Cloth. 

Carriage,  Enamelled  Leather  Cloths,  and 
Shelf  Oil-Cloths. 


Our  SPRING  SAMPLES  are  now  in  the  hands  of  all  the  Wholesale  Dry 
Goods  travellers.     Be  sure  and  see  them  before  placing 
orders  for  any  foreign  lines,  as  our  GOODS 
and  PRICES  are  RIGHT. 


Office  and  Works 


Cor.  St.  Catherine  and 
Parthenais  Streets 


Montreal 


Branch  Office  — Cor.  of  Yonge  and  Front  Streets,  Toronto 


i 


w 

w 

I 

\t/ 

\l/ 

i 

1 

i 

\i/ 

i 

i 

viz 

M/ 

I 

\t/ 

f 
I 

\l/ 

f 

I 

\t/ 
\»/ 

W 

9 


^45 


THE  -:-  DRY  -:-  GOODS  -:-  REVIEW 


There  is  the  factory  where  they  are  turning 
out  some  of  the  finest 


WALL 


You  ever  set 
eyes  on  ♦  ♦  ♦ 


PAPERS 


They  are  showing  so  many  different  patterns  and 
styles  that  there  is  no  excuse  whatever  for  any 
storekeeper  not  having  just  what  his  customers 
want 


Watson,  Foster  &  Co. 


IF  YOU  HAVE  NOT  SEEN  OUR  *$* 

SAMPLpS,  DROP  US  A  CARD  AND  WE 

WILL  ARRANGE  TO  SHOW  YOU  THEM. 


MONTREAL 
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I  WALL  PAPER  I  * 

FOR  THE  SPRING  TRADE  | 

We   have   now  ready  sample    books   (in  full   combination)  of  our  £ 

entire  stock   which  we  will  express  (prepaid)  on   request  to  any  w 

dealer  who  desires  to  order  stock   or  to  sort  up.     When  writing  \ 

for  samples  please  mention  prices  wanted.  a 

•  slLTrBLETIVE  Goods     M.  STAUNTON  &  CO.  • 

\          PROFITABLE    J                                                                                             Manufacturers  \ 

?                    None  Better.                                                -                 TORONTO  ? 


*W 


WALL  PAPER 


*s  |* 


♦Ji'!l«*  From  the  cheapest  Brown  Blanks  up  to  the  most 

♦if* 
♦II* 


♦11* 
♦11* 
♦if* 
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Artistic  Embossed  Gilts 

3.HQ      lIl.2fr3.inS     with  One  and  Two  Band  Friezes 


NEW  DESIGNS,  NEW  COLORINGS,  NOW  OUT. 

If  our  Travellers  do  not  reach  you,  your  sample  request  will  have  our  attention. 
Ask  your  dealer  for  our  goods.  The  firm's  name  on  the  margin  of  each  roll. 
Awarded  First  Prizes  wherever  exhibited. 

SOLE  AGENTS  IN  CANADA  FOR  ANAGLYPTA 

Colin  McArthur  &  Co.     -     Montreal 

OFFICE— 1030   Notre   Dame   Street. 
FACTORY-11,  13,  15,  17,  19,  21  Voltlgeurs  Street;  1032  and  1031  Notre  Dame  Street. 
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C.  TURNBULL  CO 


THE 


OF  QALT,  Limited. 


ALL    OUR 


J 


Men's,  Ladies' 
and  Children's 


~o 


For  38  years  we  have  made  the  best 
Woollen  Underclothing  in  Canada. 
1897  will  still  find  us  in  the  lead. 


Full-Fashioned 
Underwear 


WILL   NOW   BEAR 
OUR   STAMP 


o 


%      WARRANTED      % 
TURNBULL'S       I 


▼▼▼▼▼▼▼▼▼▼▼▼▼▼▼▼▼▼▼▼" 


T  When  you  sell  these  goods  you  sell  the  best.     Our  travellers  will  shortly  be  on 

the  road  with  Spring  and  Fall  Samples. 


SPECIALS 

Men's,  Ladies'  and  Children's 
Full-Fashioned  Natural 
Spring  and  Summer  Underwear, 
Sweaters,  Jerseys, 
Bicycle  Hose  and  Gaiters, 
Girls'  Ribbed  Vests  and  Drawers 


REGULAR 

Men's,  Ladies'  and  Children's 
Shirts,  Drawers,  Vests  and 
Combination  Suits, 
Ladies'  Perfect  Fitting 
Ribbed  Vests,  Drawers, 
Equestriennes  1  Cholera  Belts 


You  have  customers  who  want  special  sizes  to  order.      We 
can  make  them  up  to  50  inches,  and  any  desired  shape. 


Toronto  Office  : 

GOULD1NG   &  CO. 


27  Wellington  Street   East 


fc"  •■ .  ■    fr 


"Well,   here's  to  our   Advertisers!' 
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It  will  Pay  you  to  Use   *   <*   * 
the  Best  Goods 


You  can  retain   your  customers  by 
dealing  only  in  the  best. 


Finlayson's 


Linen  Threads 


ARE  SUPERIOR  TO  ALL  OTHERS 


* 


All   Genuine   Numbers.        All    Full  Weight   and   Length. 

All   as   Represented. 


Agents  for  Canada  -Wholesale: 


John  Gordon  &  Son 


FINLAYSON,  BOUSFIELD  &  CO. 

JOHNSTONE,   SCOTLAND 


MONTREAL 


Your  speed  on  the  road  to  success  depends  not  so  much  on  what  you  are, 
as  upon  what  you  convince  people  you  are. 

r~ 


WBBmm 


A    NEW    YEAR'S    GREETING. 

,RETHREN,  we  are  now  in  1897.  A 
Happy  New  Year  to  us  all.  We  need 
it,  everyone  of  us.  We  have  all  had 
our  ups  and  downs,  during  the  past 
year,  especially  the  downs,  which  were 
sudden  with  a  sharp  slant,  while  the  ups 
were  gradual  and  slow.  In  fact,  being 
so  busy  preparing  for  the  downs,  the  ups  glided  by 
almost  unnoticed.  Still,  we  had  them  ;  no  doubt 
of  it.  Each  of  us  is  the  richer  for  experience,  and 
t„  experience  has  a  cash  value  if  we  use  it  right.  Ex- 
perience teaches  us  to  avoid  in  '97  the  ruts  and 
rocks  over  which  we  stubbed  our  toes  in  '96.  Surely,  now  that  the 
pain  is  gone,  and  the  limp  has  mended,  we  are  not  to  repeat  the 
stubbing  process  over  again  ?  That  would  be  just  foolishness,  and 
we  have  all  been  fools  at  some  period  of  our  lives.  But  that  is  no 
reason  why  we  should  keep  at  the  business  permanently,  for  a  fool 
incorporated  into  an  unlimited  liability  company,  and  trading  as 
such,  has  no  future  before  him  except  insolvency,  a  violent  death, 
or  a  government  office. 

Let  us  all,  then,  learn  from  '96  to  be  wiser  in  '97;  cease  to  think 
we  can  run  the  earth  and  several  of  the  neighboring  planets  ;  stop 
dreaming  of  becoming  prime  ministers,  gold  kings,  or  policemen. 
All  these  lucrative  offices  are  filled  by  offensive  partisans,  so  to 
speak,  who  are  no  happier  than  the  rest  of  us  ;  the  life  insurance 
men  decline  to  write  their  policies  one  per  cent,  lower  ;  the  bicyclist 
runs  them  down  just  as  he  does  the  rest  of  us  ;  and  the  dog  along 
the  road  seizes  the  frayed  ends  of  their  trousers  with  a  zest  equal  to 
his  enthusiasm  for  ours.  We  haven't  a  monopoly  of  the  world's 
misfortunes,  any  one  of  us  ;  if  we  think  we  carry  a  bigger  load  of 
trouble  than  our  neighbors  it  is  because  we  think  so. 

Old  '96,  then,  has  gone  forever,  and  as  all  the  good  he  ever  did 
us  ought  to  be  hammered  into  our  systems  by  this  time,  why  recall 
him,  why  pull  him  out  of  his  grave,  dissect  his  bones,  and  snarl 
over  his  short-comings  ?  Let  us  rather  profit  by  the  old  man's  fail- 
ings ;  let  us  admit  that  he  played  the  jackass  several  times,  that  he 
over-bought,  that  he  cut  down  profits,  that  he  drank  too  much,  ate 
too  much,  swore  too  much,  and  worked  his  brain  too  little.  He  is 
now  an  Awful  Example,  for  us  all  to  shun.  He  was  that  much  use 
to  us,  so  let  us  thank  him  and  begone. 

So,  brethren,  let  us  not  linger  over  the  past.  The  past  had  its 
day.  But  it  is  dead.  There  is  no  sense  in  Reminiscence  in  a 
surly,  ungrateful,  complaining  spirit.      |Don't  let   us  keep  whining 


without 


away  about  the  Good  X)ld  Times.  People  died  then,  didn't  they  ? 
The  milk  turned  sour,  didn't  it?  Merchants  went  up  the  spout 
with  the  same  airy  facility,  didn't  they  ?  They  landed  on  their 
necks,  and  as  their  feet  waved  about  in  the  sunshine  somebody's 
hat  was  knocked  off,  just  the  same  as  happens  now  ? 

Neither  should  we  occupy  too  much  of  '97  with  building  on  '98. 
There  is  something  fine  and  stalwart  about  '98,  we  admit.  He  has 
a  rosy  smile,  is  drinking  champagne  when  he  is  thirsty,  and  wears 
a  gold  band  on  his  hat.  At  this  distance  from  his  exploits, 
we  observe  that  he  appears  to  be  driving  his  carriage  (motor) 
takes  a  trip  to  Europe,  and  wipes  his  mouth  with  a  silk  hand- 
kerchief. Yes,  he  is  a  fine  fellow,  is  A  Future  Esq.,  commonly 
called  1898,  but  we  cannot  afford  to  wait  for  him,  or  lend  him  money, 
or  count  on  his  friendship,  or  believe  his  beautiful  stories.  He  may 
never  come  back  to  settle,  and  it  is  his  brother,  1897,  we  are  now  doing 
business  with.  He  is  here,  at  any  rate,  where  we  can  get  hold  of 
him,  shake  his  hand,  or  kick  him  on  the  shins  if  we  feel  bound  to 
greet  him  that  way. 

But     supposing    we    start    in 
assuming  him   to    be    neither 
Angel  norDevil,  but  disposed  to 
make  the  best  of  him  ;  resol- 
ving that  if  he  doesn't  behave 
well,    vve    jvill,  anyway.      Sup- 
posing     then,     brethren,     we 
begin  with  a  little  extra  good  humor, 
patience,    courage,    industry,   and   in- 
creased regard  for  strict  integrity.   We 
won't  find  it  impossible,    and  even   if 
we  thought  it  were,  what  good  would 
the  opposite  course  bring  us  ?  We  can 
smash    the    pump    handle,     but    that 
won't    bring    the    water  through   the 
spout  ;    we  can  call  a  man    who   has 
annoyed  us  all  the  bad    names  in  the 
daily   papers,   but  our   money   or  our 
goods    won't     come     back,     and    our 
lacerated  feelings  will  continue  to  feel 
the    twinge  ;    we  may   begin   the   day 
with  a  scowl  and  vent  our  temper  on 
the    office  boy,    but 
the  sun  won't  shine 
the    quicker    for  it  ; 
we  may  swindle  our 
employer,    our    em- 
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ploye,  the  man  we  sell  to,  or  the  man  we  buy  from,  but  he  is 
sure  to  find  it  out,  and  the  police  patrol  wagon  will  call  round  to- 
morrow, next  day,  Tuesday  week,  or  perhaps  next  month.  But  it 
will  call,  rest  assured  of  that. 

We  are  here  to  do  our  very  best,  as  merchants,  as  men,  as 
parents,  or  sons,  or  merely  average  idiots  ;  whichever  it  be,  let  it 
be  the  best  of  its  kind.  Make  this  resolve,  and  1897  will  tarn  out 
better  than  his  late  lamented  sire  ;  fail  to  make  it,  and  some 
hard  fate  is  in  store,  perhaps  a  politician's  reputation,  perhaps  a 
kick  from  a  mule,  perhaps  a  term  in  jail,  or  in  the  newspaper  line. 
Rut  now  is  the  time  to  subscribe,  anyway,  and  here's  to  all, 
A  Happy  New  Year. 


OUTWITTING   THE    FLOOR-WALKER 


A    TALE    OF    THE    TRADE. 


R.  FLOOR-WALKER  MORGAN— to  quote  one  of  the  cash 
girls  —  looked     "  puffeckly    killin'."       On    this    particular 


THESE  WORDS  DO  US  GOOD. 

Editor  Dry  Goods  Review  : 

Sir, — We  believe  with  Milton  that — 

Man  hath  his  daily  work  of  body  or   mind  appointed 

A  few  hours  more  and  the  year  will  have  closed  upon  the  best 
year's  work  of  both  body  and  mind  that  The  Review  has  ever 
done.  We  congratulate  you.  Without  work  nothing  is  accom- 
plished that  is  worth  accomplishing.  At  no  time  in  its  history  has 
The  Review  done  so  well  for  its  subscribers  and  the  trade  as  dur- 
ing 1896.  We  know  you  are  not  working  for  praise,  but  praise  is 
commendation  for  worth  ;  approval  of  merit  ,  therefore,  we  praise 
you. 

Our  earnest  wish  is  that  your  endeavors  have  met  with  a  good 
return  financially. 

May  1897  bring  to  all  connected  with  you  increased  prosperity 
and  a  bright,  happy  new  year. 

Yours  sincerely, 

Brophy,  Cains  &  Co. 
Montreal,    Dec.    31,    1896. 


KEEPING    LOCAL    TRADE. 

The  business  men  of  Quebec  City  are  the  latest  to  register  that 
justifiable  kick  about  people  buying  away  from  home,  and  the  local 
paper  says  that  "a  certain  number  of  people  who  are  making  their 
living  here,  and  some  who  have  made  fortunes  or  had  them  made 
lor  them  in  this  city,  are  in  the  habit  of  effecting  many  of  their  pur- 
chases abroad,  even  of  what  they  can  obtain  just  as  well  and  often 
very  much  better  from  their  own  fellow-citizens.  Some  Quebecers 
are  even  credited  with  sending  regularly  to  England  and  France  for 
merchandise.  Apart  from  the  fact  that  our  people  can  certainly  do 
better  by  making  their  phrchases  in  their  own  city,  we  should  like 
them  to  look  at  the  matter  from  a  broad  and  patriotic  standpoint, 
and  to  consider  what  would  happen  to  Quebec  if  everybody  else  fol- 
lowed their  example  in  the  matter  of  purchases.  We  want  to  see 
every  one  of  our  citizens  imbued  with  a  loyal  home  spirit,  and  all  our 
business  men  encouraged  to  the  fullest  extent.  They  merit  it  by 
their  energy  and  enterprise.  Patriotism  demands  it  of  their  neigh- 
bors. Our  merchants,  in  almost  every  line  of  business,  keep  good 
stocks  and  are  fully  abreast  of  the  times. 

All  this  is  perfectly  reasonable,  and  we  repeat,  what  we  have 
said  before,  that  the  merchant  who  patronizes  his  home  paper  by 
advertisements  should  capture  the  ear  of  the  editor,  aud  cause  him 
to  keep  drumming  facts  like  these  into  the  ears  of  the  townspeople. 
It  is  a  practical,  not  a  sentimental  question.  The  habit  of  going 
away  to  buy,  once  started,  is  hard  to  check,  like  over- smoking  or 
lying  in  bed  of  a  morning.  But  it  can  be  restrained,  and  we  do  not 
see  that  concentrating  the  retail  buying  of  the  country  in  one  or  two 
big  centres  ministers  to  the  interests  of  the  people  either  financially 
or  otherwise.     Let  the  local  merchant  have  his  local  trade. 


MR8r 

morning  there  was  a  striking  note  of  color  in  his  appearance. 

Some  men  always  look  well,  no  matter  what  the  quality  or  style 
of  clothes  they  wear.  Others  always  remind  one  of  the  clown, 
whether  they  import  their  toggery  from  Poole  or  have  them  made 
on  the  Bowery.  Mr.  Morgan  would  have  worn  sackcloth  with  the 
dignity  of  a  Roman  Pro-Consul.  He  was  always  "  Mr.  Morgan." 
No  one,  not  even  the  firm,  ever  ventured  to  address  him  as  plain 
"  Morgan." 

The  secret  of  Mr.  Morgan's  effulgence  was  a  necktie.  A  new 
line  had  been  delivered  at  the  store  the  evening  before,  and  he 
had  had  his  pick.  His  pick  was  a  so-called  "  Persian  Confection  " 
— a  combination  of  green,  red  and  gold,  suggesting  gory  and 
dyspeptic  Japanese  dragons  silently  yet  "  loudly  "  and  immovably 
climbing  toward  Mr.  Morgan's  smooth-shaven  chin. 

Blanchard — no  one  called  him  "Mr.  Blanchard  " — while  ar- 
ranging his  stock  for  the  day  noted  Mr.  Morgan's  unusual  gleam, 
and — the  truth  must  be  told — envied.  Blanchard  was  a  slim, 
dapper-looking  fellow,  who  had  charge  of  the  men's  furnishing  de- 
partment. 

He  knew,  as  did  the  firm  and  all  concerned,  even  down  to  the 
man  who  kept  tab  on  the  entries  and  exits — the  general  enem)  — 
that  Mr.  Morgan  was  a  thoroughbred,  up-to-date  dry  goods  mana- 
ger. Business  had  increased  30  per  cent,  since  Mr.  Morgan's  ad- 
vent in  that  store.  But  Blanchard  envied  and  thought  and  envied, 
and — oh,  tor  an  opportunity  ! 

Miss  Margaret  Fulling,  who  had  charge  of  the  glove  depart- 
ment, was  late  on  this  particular  morning.  Lateness  meant  com- 
mercial death  to  some,  financial  sacrifices  to  others  and  frowns  and 
black  looks  to  those  who  would  not  submit  to  financial  sacrifice, 
and  whose  services  were  too  valuable  to  be  dispensed  with  for 
trifling  laches.      Miss  Fulling  belonged  to  the  latter  class. 

Miss  Fulling  took  her  place,  nodding  and  smiling  pleasantly  at 
Blanchard,  who  smiled  back  and  looked  as  pleased  as  though  he 
had  made  a  good  sale. 

"Good  morning,  Miss  Fulling." 

"  Good  morning,  Mr.  Morgan." 

"  A  little  late,  isn't  it?" 

"  Yes — a  little.  Mother  is  quite  sick  and  I  was  up  in  the  night 
with  her  a  good  deal." 

"  Dear,  dear  !  Too  bad  !  I  hope  it  will  be  temporary."  Such 
a  soothing,  solicitous  tone  ! 

Mr.  Morgan  made  the  rounds  of  the  departments  and  finally 
brought  himself  and  his  necktie  to  the  glove  counter  again.  He 
beamed  on  Miss  Fulling.  He  placed  eight  knuckles  and  two 
thumb-tips  on  the  counter,  leaned  over  as  though  searching  for 
something  in  the  vicinity  of  Miss  Fulling' s  feet,  and  said,  in  tones 
which  conveyed  the  idea  that  he  had  made  a  discovery  : 

"You  are — er — looking  remarkably  well  this  morning." 

Then  he  balanced  back  and  watched  for  the  effect  of  his  conde- 
scension. He  noted  a  slight  heightening  of  color  in  the  girl's 
cheeks  and  he  heard — 

"Yes?" 

"  You  certainly  are.  Er — by  the  way — "  replacing  his  knuck- 
les and  thumb-tips  on  the  counter — "  I  have  two  seats  for  the  opera 
this  evening.  'Carmen'  is  to  be  sung  for  the  last  time.  I  don't 
care  to — er — go  alone,  and  I — er,  you  see,    Miss    Fulling,    thought 
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you  might   perhaps — er— take   pity  on  a    lonely    fellow,    and    you 
know — er,  in  fact — accompany  me.     Eh  ?  " 

Miss  Fulling  was  a  trifle  frustrated   by   this   condescension,  and 
did  not  answer  for  a  few  seconds. 
' '  What  do  you  say  ? ' ' 

"  Oh,  you  are  very  kind,  Mr.  Morgan,  and  I  should  so  like  to 
hear  '  Carmen,'  but " 

"Well,  we'll  call  it  settled  then  ? "  he  said,  smilingly. 

"But  I  am  afraid  I  shall  have  to  decline  your  kindness  on 
account  of  my  mother.  However,  she  may  be  well  enough  to  spare 
me." 

Mr.  Morgan  hoped  so  from  the  bottom  of  his  heart,  and  in- 
wardly consigned  Mrs.  Fulling  to  regions  where  the  state  of  her 
health  could  not  interfere  with  his  amatory  affairs. 

A  few  minutes  later,  in  the  absence  of  Mr.  Morgan,  a  cash 
girl  conveyed  a  slip  of  paper  from  the  hands  of  Miss  Fulling  to  the 
hands  of  Blanchard,  who  opened  it  and  read  : 

"  He  has  asked  me  to  go  to  the  opera  to-night." 

Blanchard  looked  thoughtful  for  a  moment,  then,  catching 
Miss  Fulling's  eye,  shook  his  head  negatively,  and  the  incident 
closed. 

Mr.  Morgan  did  not  go  to  the  opera  that  night.  Instead,  he 
took  a  walk.  During  that  walk,  as  the  fates  would  have  it,  his 
path  crossed  the  path  of  Blanchard  and  Miss  Fulling,  who  were 
also  taking  a  walk. 

"  So,  so,"  mused  the  floor-walker,  "mother's  too  sick  to  let  her 
go  to  the  opera,  but  just  well  enough  to  let  her  go  walking  with 
Blanchard." 

Next  morning  the  note  of  color  was  missing,  and  a  modest 
white  tie  reposed  in  its  place.  "Blanchard,"  he  began,  "  I  see 
your  department  did  not  show  up  well  at  all  last  week.  How  do 
you  account  for  it  ?  " 

"  Well,  the  season  is  over,  and  business  won't  pick  up  for  some 
weeks." 

"  But  business  must  pick  up  somehow.  We  can't  have  depart- 
ments running  behind  at  this  time  of  year." 

"  I  have  done  my  best,  Mr.  Morgan." 

"  Well,  in  that  case  your  best  doesn't  satisfy  me." 

Mr.  Morgan  spoke  very  curtly  and  frowned  very  darkly.  The 
thumb  and  forefinger  of  his  left  hand  were  inserted  in  his  vest 
pocket,  and  they  held  between  them  two  tickets  for  opera  seats  for 
the  night  before.      Little  wonder  he  frowned. 

Blanchard  felt  uncomfortable,  but  his  conscience  acquitted  him. 
He  had  done  his  best  under  the  circumstances,  but  the  circum- 
stances seemed  to  temporarily  conspire  against  him. 

The  senior  member  of  the  firm  was  just  now  away  opening 
another  large  department  store  in  a  town  some  forty  miles  distant. 
When,  an  hour  or  so  after  Mr.  Morgan  had  spoken  to  him,  Blan- 
chard was  called  into  the  office,  he  confronted  the  younger  partner, 
who  had  always  interested  himself  warmly  in  the  young  fellow. 

"Blanchard,"  he  began,  gently  and  pleasantly,  "your  depart- 
ment, Mr.  Morgan  complains,  doesn't  show  up  in  results  quite  as 
well  as  usual.      How  do  you  account  for  it,  my  lad  ?  " 

Blanchard  reddened  and  hesitated  for  a  moment  or  two. 

"  I  think,  sir,  the  complaint  is  not  just.  In  the  first  place,  my 
stock  is  run  down  and  there  is  scarcely  any  assortment.  I  have 
sold  all  the  seasonable  stuff  and  haven't  got  much  more  than  the 
staples  left.  Then,  my  department  gets  no  show  in  the  windows  or 
in  the  advertising.  If  you  will  look,  sir,  you  will  see  that  in  all  the 
six  large  windows  every  department  but  mine  is  well  displayed.  I 
have  got  just  twenty-four  inches  on  the  side  street,  and  there  a 
lot  ot  ties  and  shirts  and  things  are  so  jumbled  up  that  no  one  will 
look  at  them. 

"The  new  line  of  ties  came  in  three  days  ago,  but  the  windows 
say  nothing  about  them.      The   advertising  yesterday   said:     'See 


our  splendid  new  line  of  men's  neckwear,'  and  in  the  smallest  type 
at  that.  You  see,  sir,  that  I  have  had  no  aid  in  keeping  my 
department  up.      I  only  want  a  show." 

"Well,  well,  Blanchard,  I  believe  you  have  done  your  best. 
Keep  at  it.  You  shall  have  a  show.  To-morrow  Mr.  Morgan  and 
the  window  dresser  go  to"  the  other  store  to  arrange  for  the  opening. 
Then  we'll  see,"  and  the  old  gentleman's  eyes  twinkled  as  he  dis- 
missed Blanchard. 

And  go  they  did. 

"Blanchard,"  said  his  employer,  "have  the  curtain  of  the 
third  window  drawn,  and  you  remain  this  evening  and  dress  it  with 
your  goods  as  you  choose.      I'll  see  to  the  advertising." 

Blanchard  returned  to  his  department  elated  and  enthusiastic 
and  laid  out  his  plan  of  display. 

On  the  following  morning  the  store  front  was  so  much  brightened 
up  by  the  display  of  new  styles  in  men's  goods — even  though  many 
of  them  were  remnants  of  the  stock — that  that  particular  window 
was  the  centre  of  attraction.  When  the  papers  came  out  with  a 
big  spread  on  men's  furnishings  in  the  advertisements  Blanchard 
was  happy  and  induced  his  employer  to  fill  up  the  more  attractive 
lines  which  had  been  depleted.     Then  he  awaited  results. 

They  came.  Within  a  day  or  two  all  the  men  in  the  town 
seemed  to  be  wearing  new  ties,  gloves,  and  the  latest  shirts,  collars 
and  cuffs. 

Stock  was  renewed  and  renewed  for  days  and  Blanchard  had  to 
call  for  more  help,  and  though  overworked  he  was  correspondingly 
happy.      So  was  Miss  Filling.      So  was  the  firm. 

When  Mr.  Morgan  and  the  window  dresser  returned  late  Satur- 
day night  to  remain  till  Monday  morning  they  were  dumbfounded, 
and,  if  the  truth  must  be  told,  disappointed. 

But  Blanchard  was  vindicated,  and  he  is  going  to  celebrate  the 
event  by  asking  Miss  Fulling  to  go  the  opera.  Her  mother's  health 
will  not  be  pleaded  as  an  excuse  this  time,  however. — D.  G.  Econo- 
mist. 


CANADIAN  GOODS  ABROAD. 

THE  present  Government  say  there  are  other  ways  of  helping 
Canadian  manufactured  goods  besides  a  tariff.  In  export 
trade,  for  example,  they  say  that  every  assistance  which  can  be 
given  to  introduce  our  goods  abroad  will  be  cheerfully  rendered. 

Already  the  country  has  a  few  agents  abroad,  and  the  reports 
they  send  are  published  here,  so  that  the  Canadian  mills  may  know 
what,  where  and  how  to  send.  The  agents  are  few,  however,  and 
their  reports  are  not  very  promptly  issued.  Even  improvements  on 
the  present  system  would  still  leave  much  to  be  desired. 

It  seems  to  us  that  a  practical  step  would  be  to  place  within  easy 
reach  of  all  Canadian  manufacturers  the  British  consular  reports 
from  all  over  the  world.  These  reports  are  valuable  and  practical. 
They  cover  every  class  of  goods.  They  are  full  of  warnings  and 
suggestions.  While  intended  especially  for  British  manufactur- 
ers, they  contain  much  that  cannot  be  improved  upon  regarding  the 
local  requirements  of  nearly  every  market  on  the  civilized  globe. 
Canada  could  never  expect  to  go  to  the  enormous  expense  involved 
in  having  consular  reports  of  its  own,  and  the  individual  manufac- 
turer here  would  hesitate  before  subscribing  to  these  reports,  issued 
by  the  Government  printers  in  England,  as  so  many  of  them  would 
no:  relate  to  his  particular  line  of  business. 

The  Review  suggests  to  the  Minister  of  Trade  and  Commerce, 
Sir  Richard  Cartwright,  an  inquiry  into  the  feasibility  ot  utilizing 
these  reports.  The  Department  might  get  a  quantity  and  keep  our 
manufacturers  posted  on  their  contents. 
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HOW   THIS   COUNTRY   LOOKS  TO   OTHERS. 

■ . 

AN   ENGLISHMAN'S   FIRST   IMPRESSIONS  OK  CANADA. 
Contributed  to  the  Spring  Number  of  Thr  Dkv  ( >ooos  Review  . 


IT  had  long  been  a  desire  of  mine 
to  visit  Canada,  and  when  this 
autumn  an  opportunity  occurred  I  was 
only  too  glad  to  avail  myself  of  it,  and 
at  the  request  of  your  editor  I  will  en- 
deavor to  give  you  a  few  of  my  im- 
pressions of  the  country. 

After  an  eventful  voyage  in  the 
good  old  ship  1'arisian,  in  which  we 
had  a  taste  of  everything  (except  fine 
weather),  including  gales,  fog  and 
icebergs,  we  reached  Quebec,  thor- 
oughly glad  once  more  to  reach  terra 
firma,  and  proud  to  be  still  under  the 
Union  Jack.  The  St.  Lawrence  is  a 
truly  magnificent  river,  and  the  sail- 
ing up  to  Quebec  was  thoroughly  de- 
lightful, the  pretty  villages  nestling 
in  the  valleys  and  among  the  trees, 
which  were  clothed  in  their  gorgeous 
autumn  tints,  making  a  most  pictur- 
esque and  never-to-be-forgotten  sight. 
And  right  here,  as  the  Americans 
say,  let  me  mention  how  beautiful  the 
autumn  tints  in  Canada  are.  We 
have  nothing  like  them  in  England, 
and  I  should  think  that  nowhere  in 
the  world  could  one  see  more  glorious 
colorings  than  the  Canadian  foliage 
has  in  the  autumn. 
My  first  experience  of  Quebec  was  a  drive  in  that  extraordinary 
vehicle  a  "calash,"  from  the  docks  to  the  Chateau  Frontenac.  How 
I  got  up  that  hill  with  the  jolting  I  received  without  being  pitched 
out  will  always  remain  a  mystery  to  me. 

The  "  Frenchiness "  of  the  place  soon  strikes  one.  To  an 
Englishman  it  seems  so  strange  to  be  in  a  city  over  which  the 
British  flag  flies,  and  yet  which  is  so  essentially  French.  The  more 
one  sees  of  Quebec  the  more  French  it  appears,  as  they  seem  to 
cling  to  their  old  traditions,  language,  religion  and  customs  most 
tenaciously,  and  yet  appear  perfectly  contented  and  happy  under 
British  rule. 

To  an  Englishman,  Quebec  is,  and  must  be,  intensely  interest- 
ing, for  every  schoolboy  knows  about  Wolfe  and  his  equally  brave 
opponent  Montcalm,  Champlain,  Jacques  Cartier,  and  countless 
other  names  enrolled  on  the  scroll  of  fame.  Commercially,  Quebec 
seems  to  me  to  be  on  the  down  grade,  and  from  what  I  saw  after- 
wards in  Montreal  and  Toronto  1  was  more  than  confirmed  in  my 
opinion.  The  drive  through  the  village  of  Beauport  to  the  Mont- 
morency Falls  I  found  most  interesting,  and  was  amused  by  the  de- 
termination of  everybody  to  have  a  front  street  view,  the  conse- 
quence being  one  of  the  longest  and  most  straggling  villages  I  have 
ever  seen. 

From  Quebec  to  Montreal  I  had  my  first  experience  of  a  Cana- 
dian river  boat,  which,  because  of  its  novelty,  1  suppose,  1 
thoroughly  enjoyed. 

In  Montreal  the  first  thing  that  I  noticed  were  the  extraordinary 
number  of  overhead  wires,  and  the  speed  at  which  the  electric  cars 
travel  ;  it  is  a  wonder  to  me  that  there  are  not  many  serious  acci- 
dents. Of  course,  I  had  to  "do"  the  mountain.  I  suppose  every 
stranger  to  Montreal  has    to  do  that,  but  in  justice  I   must  say  one 


is  amply  repaid,  as  the  view  of  the  city  and  the^river  is  simply 
charming.  1  consider  Montreal,  architecturally,  a  most  beautiful 
city,  the  enormous  number  of  churches  and  the  fine  residential 
houses  standing  out  prominently. 

I  have  never  seen  more  artistic  houses  anywhere  than  in  Mont- 
real, and  since  arriving  in  England  I  have  told  my  architect  friends 
it  would  pay  them  to  make  a  visit  to  Canada,  if  only  to  see  the 
private  residences  in  Sherbrooke  street,  Dorchester  street,  etc.  I 
don't  wonder  at  Montrealers  being  proud  of  their  city.  The  wooden 
footpaths  look  peculiar  to  one  at  first,  and  the  absence  of  fences  or 
railings  between  private  gardens  and  the  sidewalks  is  also  a  new 
feature  to  English  eyes,  and  takes  a  considerable  time  to  get  thor- 
oughly used  to. 

Commercially  Montreal  appears  to  be  thriving,  and,  as  far  as  I 
could  judge,  has  a  great  future  before  it,  its  situation  and  means  of 
communication,  both  by  land  and  sea,  being  great  points  in  its 
favor.  The  night  journey  by  rail  to  Toronto  was  a  new  experience, 
and  one  is  at  once  struck  with  a  great  number  of  differences  be- 
tween the  Canadian  and  English  systems  of  railroads. 

The  absence  of  a  raised  platform  in  the  station,  the  bogie- 
wheeled  Pulman  cars,  the  colored  conductors,  the  through  passage 
in  the  train,  the  engine  with  its  enormous  lamp  and  cow-catcher, 
the  ringing  of  its  bell,  and  the  starting  of  the  train  without  notice  by 
whistling,  all  were  new  features. 

The  cars  are,  however,  in  my  opinion,  and  this  also  applies  to 
the  States,  a  long  way  over-heated. 

As  in  Montreal,  one  is  at  once  struck  in  Toronto  by  the  over- 
head wires  and  the  speed  of  the  cars,  and  to  these  I  must  add  the 
extraordinary  number  of  bicycles.  I  have  never  seen  any  city 
where  so  many  cyclists  are  to  be  seen  ;  in  fact,  it  seemed  to  me 
that  at  least  two-thirds  of  Toronto  must  move  about  on  wheeels. 

The  ' '  Queen  City  of  the  West ' '  appeared  to  me  to  be  more 
Americanised  than  Montreal,  and,  while  being  undoubtedly  a  fine 
city,  is  not  so  picturesque  as  that  city  or  Quebec. 

During  my  visit  I  went  to  see  a  football  match  between  Toronto 
and  Hamilton,  and  it  has  been  a  source  of  wonder  to  me  why 
Canadians,  who  are  thorough  sportsmen  in  every  way,  should  play 
the  game  the  way  they  do.  The  wing  forwards,  for  instance,  are 
a  perfect  nuisance  ;  instead  of  playing  the  ball  they  are  simply  hav- 
ing a  wrestling  match  all  the  time,  sometimes  yards  away  from 
where  the  game  is  proceeding.  Now,  I  maintain  football,  played 
properly,  should  help  a  man  to  keep  his  temper  and  bring  out  his 
natural  talents,  say  for  kicking,  running,  dodging,  skill  in  passing 
the  ball,  etc.,  and  how  the  continual  wrestling  and  pushing  each 
other  of  the  wings  conduces  to  this  end  I  cannot  see.  This  wing 
forwardism  evidently  tends  to  brutal  play,  as  in  the  game  I  saw  the 
referee  had  to  order  several  men  off  the  field,  and  several  were 
temporarily  ' '  damaged. 

The  loyalty  of  Canada  to  England,  and  the  love  the  Canadians 
have  for  our  Queen  is  very  striking,  and  their  firm  attachment 
to  the  Union  Jack  must  endear  Canadians  to  every  Englishman. 

The  Canadian  hospitality  is  proverbial,  and  I  shall  never  forget 
the  great  kindness  I  received  on  every  hand  ;  everyone  seemed 
to  try  their  hardest  in  every  way  to  make  my  visit  a  pleasant  one, 
and  to  give  me  a  good  impression  of  the  country.  What  Canada 
seems  to  want  is  a  largely  increased  population  and  more  capital, 
and  I  think  the  more  the  British  people  grasp  the  fact  that  in 
Canada  they  have  an  enormous  continent  with  immense  potenti- 
alities the  more  they  will  send  their  money  to  develop  and  foster 
the  colony  of  which  they  have  every  reason  to  feel  proud. 
Bradford,    Eng.,    Dec.  io,   1896.  H.   S.   S. 
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TWO    PHASES    OF    THE    DUTY    QUESTION. 

T  present  there  is  a  considerable  interest  in  the 
tariff  question.  The  opinion  seems  to  be  pretty 
general  that  a  certain  amount  of  duty  is  al- 
ways necessary.  This  being  the  case,  it  is 
well  to  remember,  in  arranging  the  rates  of 
duty,  that  a  certain  per  cent,  import  duty  on 
an  article  does  not  necessarily  mean  that 
amount  of  protection  to  the  home  manufac- 
turers. Circumstances  often  prevent  the  manufacturer  from  taking 
full  advantage  of  the  duty. 

Take,  first,  the  case  where  the  protection  amounts  to  almost 
the  same  per  cent,  as  the  duty  levied  on  the  imported  article.  Many 
articles  are  manufactured  in  Canada  just  as  well  and  as  cheaply  as 
in  other  countries.  In  staple  articles  of  this  kind  the  home  manu- 
facturer can,  and  does,  charge  what  it  would  cost  to  lay  the  foreign 
product  down  in  Canada.  The  reason  is  obvious.  People  know 
that  the  goods  are  ot  the  same  quality,  and  that  no  new  idea  can 
be  introduced.  So  that  the  foreign  article  is  no  advantage.  Besides, 
the  home  manufactured  article  is  much  easier  to  handle.  There 
is  no  delay  or  misunderstanding  when  the  article  itself  can  be 
inspected  at  the  time  of  ordering.  A  good  example  of  this  is  grey 
cotton.  It  is  the  same  no  matter  where  it  is  made.  There  is  no 
design  where  the  foreign  ideas  might  be  fresher.  It  is  simply  grey 
cotton,  whether  made  in  Canada  or  in  England.  The  manufacturer 
here  can  charge  as  much  as  the  English  goods  would  cost  on  this 
market.  That  means  that  the  manufucturer  gets  the  full  benefit  of 
the  duty  and  also  of  the  cost  of  transportation  to  the  foreign  manu- 
facturer. 

On  the  other  hand,  where  there  is  a  design,  as  in  prints,  dress 
goods,  carpets,  oil-cloths,  etc.,  the  case  is  different.  The  home 
goods  are  so  easy  of  access  to  all  merchants.  The  patterns  become 
widely  distributed  in  Canada.  They  are  looked  on  as  common. 
What  buyers  want  is  something  very  scarce,  so  that  they  control  the 
market  in  that  pattern.  To  get  such  patterns  they  look  to  imported 
goods.  To  overcome  this  tendency  it  is  necessary  to  have  the 
price  of  the  domestic  article  away  below  what  the  foreign  article  can 
be  imported  for.  Otherwise,  the  foreign  article  would  control  the 
market.  In  other  words,  a  large  percentage  of  the  duty  goes  only 
to  hold  the  market,  and  not  to  raise  the  price  of  the  article.  To  put 
the  manufacturer  of  this  class  of  goods  on  the  same  footing  as  the 
other  it  is  necessary  to  have  a  much  larger  duty. 


THE  WHOLESALE  TRADE    ELECT  OFFICERS. 

At  the  annual  meeting  of  the  Montreal  Wholesale  Dry  Goods 
Association,  last  month,  Senator  Thibaudeau  presided,  and  the 
following    were    present  :     E.    B.    Greenshields,    Wm.    Reid,    Jas. 


Slessor,  Jonathan  Hodgson,  Thos.  Brophy,  B.  Tooke,  R.  W.  Mai 
dougall.  Jas.  Rodger,  A.  Racine,  P.  I'.  Martin,  R.  L.  Gault,  Frank 
May,  R.  N.  Smith,  Jas.  A.  Cantlie,  and  John  Black.  The  presi- 
dent submitted  his  report  for  the  past  year,  which  was  adopted,  and 
the  election  of  officers  took  place,  with  the  following  result: — 
President,  Mr.  E.  B.  Greenshields  ;  vice-president,  Mr.  A.  Racine  ; 
treasurer,  Mr.  William  Reid ;  directors,  Messrs.  Geo.  Sumner, 
S.   O.   Shorey,  Frank  May  and  B.   Tooke. 

COLORS    FOR    SPRING. 

THE  spring  season  promises  great  favor  to  red.  This  promin- 
ence is  indicated  by  the  color  card  for  spring  '97,  just  issued 
by  the  Chambre  Syndicale  des  Fleurs  et  Plumes  de  Paris,  a  review 
of  which  was  given  in  The  Reporter  of  last  week. 

If  there  be  strength  in  numbers,  tones  of  red  will  certainly  be  a 
marked  feature  in  the  color  harmonies  of  the  spring.  As  the  color 
card  of  the  present  season  gave  prominence  to  greens,  the  new 
spring  card  accords  distinction  to  reds.  Ranging  from  the  palest 
rose  to  deep  dregs  of  wine,  the  harmony  in  reds  is  complete. 

The  vogue  of  red  began  in  London  last  summer,  immediately 
after  the  marriage  of  Princess  Maude  of  Wales  to  Prince  Charles  of 
Denmark.  It  was  a  compliment  to  this  matrimonial  alliance  with 
Denmark  that  the  particular  red  known  as  Danish,  a  clear,  dark 
shade,  was  taken  up  by  the  London  smart  set. 

The  popularity  of  red  was  emphasized  at  the  New  York  horse 
show,  which  function  has  been  called  by  authorities  on  fashion,  the 
American  Grand  Prix.  Many  of  the  society  notables  gave  the 
vogue  of  red  added  prominence  by  wearing  entire  costumes  of  red. 
A  number  of  the  more  sober  costumes  were  enlivened  by  a  dash  of 
red  in  the  trimming. 

In  direct  contrast  with  the  red  epidemic  is  the  vogue  of  gray, 
which  is  claimed  by  many  high  authorities  to  be  the  coming  color 
for  the  spring  and  summer  season.  The  popularity  of  one,  how- 
ever, need  not  interfere  with  the  other.  Gray  and  red  are  friendly 
colors,  and  are  never  more  beautiful  than  when  in  combination. 

Green,  purple  and  heliotrope  will  not  be  lacking  in  the  spring 
season.  The  greens  will  include  many  tints  and  shades  of  foliage, 
the  clear  strong  Russian  greens  and  a  series  of  olive  tones.  Dahlias, 
violets  and  pansies  in  their  natural  colorings  are  matched  in  the 
shades  and  tints  of  their  class. 

The  blues  are  a  repetition  of  last  season.  The  distinctive  tones 
are  the  turquoise  blue  and  the  deep  rich  blue  of  the  bell-flower. 

Six  tones  of  yellow,  the  same  number  of  brown,  and  two  each 
of  beige  and  castor,  finish  the  list  of  plain  colors.  Ombres  supply 
again  the  novelty  note.  These  are  looked  upon  with  little  favor. 
Shaded  effects  are  rarely  accorded  the  full  measure  of  popularity 
given  other  novelties. — Chicago  D.  G.  Reporter. 


Why  was  Lazarus  a  beggar? 


See  last  page 
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MR.    E.    B.    GREENSHIELDS. 

EDWARD    15.   GREENSHIELDS,  senior  partner  in  the  firm  of 
S.  Greenshields,  Son  &  Co.,  who  has  just  been  elected  to  the 
presidency  of  the  Wholesale  Dry  Goods   Association,  is   one  of  the 
most  widely  known  of  Montreal's  merchant   princes.      During  the 
years  when  the  palatial  new  building  of  the  Board  of  Trade  was  in 
course  of  projection  and  erection  he  was  a   prominent  figure,  as  he 
filled  the  office  of  president,  and  was  also  chairman  of  the  Building 
Committee.      Mr.  Greenshields  was  born  in  Montreal  in   1850,  and 
was  educated  at  the  High  School  and   McGill  University,  where   he 
graduated  in  1869,  taking  the  degree  of  B.  A.,  with  first  rank  honors, 
and  winning  the   Prince  of  Wales'  Gold   Medal.      His  father,  the 
late  John  Greenshields,  came  to  Montreal  from  Glasgow,  Scotland, 
in  184.5,  anc^  established  the  business  which  has  been 
carried  on  ever  since.      The    subject   of  this   sketch 
commenced  his  business  career  in  1869,   the  year  of 
his  graduation,  when  he  en- 
tered the  firm  of  his   uncle, 
the  late  D.  G.  Greenshields, 
and  was  made  a  partner   in 
1876,  when  the  firm   moved 
into   the  extensive  premises 
in  Victoria  Square  still  occu- 
pied by  them.      Mr.  Green- 
shields is  a   director  of  the 
Bank  of  Montreal,    and  the 
Standard  Life  Assurance  Co. 
He  is  a  governor  of  McGill 
University,  one  of  the  trus- 
tees of  the  Trafalgar   Insti- 
tute,   and    has    filled    many 
other  important  public  offices 
in  the  city,  among  them  the 
vice-presidency   of    the    Art 
Association  of  Montreal,  for, 
besides   being  a  keen  busi- 
ness man,    he  is  an  ardent 
patron  of  the  arts  which  tend 
to  refine  and  brighten.      He 
takes     a    warm    interest    in 
charitable    work,   like  other 
members    of      his     family, 
being      closely      connected 
with    many    of    the    bene- 
volent   institutions     of     the 
city.      He    was    for  a    long 
time     connected     with    the 
Victoria     Rifles,     in     which 

corps  he    held    a    commission,    first   as    ensign    and 
afterwards    as    lieutenant,    retiring   n    187 1   with  the 
rank  of  captain.      At  the  time  of  the   Fenian    raid, 
in  1870,  he  saw  some  active  service,  and  went  to  the 
front  at   Eccles   Hill  as  lieutenant  of   his  company. 
Mr.    Greenshields  has   been    an  influential    member 
of  the    Board    of  Trade    for  many   years,    and,    as 
already  mentioned,   has  filled  the  most  prominent  position  in  that 
body,  retiring  because  the  business  of  his  firm  required  his  undivided 
attention.      The  magnitude  of  this  business,  which  he  guides,  is  too 
well  known  to  require  any  extended  mention  here. 


DO    YOU     READ     IN     BED? 

An  Englishman,  who  has  a  liking  for  reading  in  bed  (and  who 
has  not  ?),  suggests  a  new  kind  of  nightdress.  He  advises  those 
who  desire  to  be  comfortable  in  bed  to  "try  a  flannelette  night- 
dress plentifully  wide,   reaching  to  the  heels,  and  with  a  cowl  or 


hood  double  the  size  of  the  head.  Cost  about  8s.  Any  tailor  may 
make  a  trade  in  them.  With  a  thumb  hole  in  the  wristband, 
readers  in  bed  may  keep  covered  the  hands  that  hold  books.  I 
have  given  several  such  nightdresses  to  friends,  and  they  have 
been  appreciated  and  copied."  Who  is  going  to  be  the  first  to  start 
manufacturing  the  new  "  reading-in-bed  "  nightdress? 

WESTERN     MERCHANTS     MOVE. 

WINNIPEG  is  getting  ready  for  the  convention  of  business 
men  which  will  meet  there  on  the  4th  of  next  month.     A 
very  practical    programme   has    been   prepared,    aud   though  there 
will  not  be  time  to  get  over  all  the  subjects  suggested,  no  doubt  the 
discussions  will  deal  with  matters  of  direct  importance 
to  trade. 

The  range  of  subjects  suggested  for  consideration 
is    very    wide,   and  includes 
the  following  :   How  best  to 
conduct    a    cash    business  ? 
How   best  to  compete  with 
departmental  stores  ?     How- 
best  to    discontinue   credit  ? 
A  cheaper  means  of  collect- 
ing  small    debts    than    now 
prevails  ;     the    present  Cus- 
toms tariff  as  it  affects  Mani- 
toba   and     the     N.  W.  T. ; 
freight  and  passenger  rates  ; 
express    charges  ;    immigra- 
tion ;  the  existing  exemption 
bylaws  ;     how    to    stop    the 
selling    of    staple    goods    at 
cost  ;  deep  waterways  ;  how 
to    prevent    jobbers    in    the 
east  selling   to  consumers  in 
the  west  ;  construction  of  the 
Crow's   Nest  Pass  Railway  ; 
high  rates   of  fire   insurance 
in   country    towns    and    vil- 
lages ;    a    better    system    of 
handling  farmers'    produce, 
especially  butter  ;    grain  ele- 
vator monopoly  ;  better  sys- 
tem   of   auditing    accounts  ; 
insolvency  law;  sale  of  bank- 
rupt stocks  ;  grain  standards 
and  who  should  select  them  ; 
refrigerator    car    service    to 
Winnipeg  and    Rat   Portage  from  the  interior  ;    busi- 
ness taxation  ;  special  rates  for  merchants  to  business 
centres  for  purchasing  of  goods  ;  weighing  of  cars  on 
track    scales  ;      general    development    of  the    west  ; 
handling    of   flour  in    eastern   markets ;    lowering  of 
amounts  subject  to   garnishee  order  ;    two-cent  letter 
rate    of   postage  ;     uniformity    of  prices  of  grain    at 
country     points  ;     better    train    service    on     western    extension    of 
M.     &     N.  W.     railway    irrigation    for    the    Territories  ;    jobbers 
selling    goods    to    school    boards,   patrons,    etc.,     not     in    trade; 
creameries  and  cold  storage  ;   H.  B.  Railway  ;  the  craze  for  cheap 
goods  ;  early  closing  for   stores  in   rural  districts  ;  the  elements  of 
success  in  business  (to  be  read  by  some  successful  and  experienced 
man)  ;  compromises  and  extensions  ;   need    of  trade    councils    in 
smaller  towns  ;  experimental  farms  ;  extension  of  Manitoba's  trade  ; 
how  can  it  be  accomplished. 

Our  western  friends  appear  to  be  on  the  move. 
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THE  TARIFF  ENQUIRY. 

THE    DKV    GOODS    MEN    HAVE   THEIR    SAY   TO   THE    FEDERAL 
MINISTERS. 

A  MOST  representative  deputation  of  the  Montreal  Dry  Goods 
Association  waited  upon  the  Tariff  Commission  on  Wednes- 
day afternoon,  December  i6,  Messrs.  Greenshields,  Thibaudeau 
and  Slessor  being  the  spokesmen.  The  other  wholesale  men  pre- 
sent were  :  Messrs.  R.  Macdougall,  C.  A  Smyth,  P.  Black,  R.  N. 
Smith,  James  A.  Cantlie,  B.  Tooke,  Jonathan  Hodgson,  — Wolff  and 
W.  Reid. 

Mr.  Greenshields  was  the  first  to  speak.  He  said  :  As  presi- 
dent of  the  Wholesale  Dry  Goods  Association  I  have  been  asked, 
with  Mr.  Thibaudeau,  the  president  of  last  year,  and  Mr.  Slessor, 
to  lay  before  you  the  views  of  the  association   regarding  the  tariff. 

Before  doing  so,  we  wish  to  thank  you  for  your  courtesy  in 
allowing  us  to  discuss  the  matter  with  you,  and  we  feel  sure  the 
same  courtesy  will  always  be  extended  to  us  whenever  we  may  have 
to  go  to  Ottawa  to  see  you  about  any  matters  connected  with  the 
tariff. 

In  talking  over  the  matter  at  the  annual  meeting  of  the  associ- 
ation the  general  feeling  expressed  was  that  we  should  not  ask  the 
Ministry  for  any  serious  reduction  in  the  tariff.  The  rate  of  duties 
must  be  determined  by  the  Ministry,  who  are  responsible  to  the 
country,  and  we  are  sure,  from  the  course  already  taken  to  arrive 
at  correct  information,  that  the  Ministers  will  give  the  most  careful 
attention  to  all  the  needs  of  the  various  trade  interests. 

In  our  line  of  business  the  chief  thing  to  be  desired  is  persistence  of 
the  conditions  under  which  the  business  of  the  country  is  done.  Un- 
less we  know  that  these  conditions  will  remain  the  same  from  year  to 
year,  it  is  impossible  to  satisfactorily  arrange  our  plans  and  make 
the  necessary  purchases  in  advance  for  the  needs  of  the  country. 
The  best  and  most  carefully  thought-out  arrangements  may  be 
shattered  by  any  sudden  blow  that  changes  the  wished-for  perman- 
ence in  business  relations.  Next  to  this,  we  wish  to  see  the  tariff  on 
each  distinct  class  of  goods  the  same,  so  that  all  articles  in  each 
class  may  pay  the  same  rate  of  duty,  and  all  merchants,  in  what- 
ever part  of  the  country  they  may  be,  charged  the  same  rate.  I 
need  only  mention  one  article — buttons.  There  are  seven  different 
classifications  for  these  in  the  present  tariff.  We  want  all  these 
articles  that  come  under  one  head  to  be  classed  as  one,  and  we 
want  the  merchants  to  pay  the  same  duty  on  all  the  goods  all 
through  the  country. 

He  then  submitted  the  following  resolution  passed  at  a  meeting 
of  the  Wholesale  Dry  Goods  Association  on  Dec.  15th  : 

Resolved,  That  the  Montreal  Wholesale  Dry  Goods  Associa- 
tion, desiring  to  see  corrected  some  of  the  anomalies  and  difficulties 
which  at  present  exist  owing  to  the  various  rates  of  duty  imposed 
on  the  same  class  of  goods,  hereby  recommends  that  the  tariff  be  so 
altered  as  to  make  the  duty  the  same  on  all  the  different  articles  which 
go  to  make  up  classes  of  goods  such  as  cotton  goods,  woolen  dress 
goods,  woolen  goods  for  men's  wear,  linen  and  jute  goods,  silk 
goods,  notions,  haberdashery,  carpets  of  all  kinds,  knitted 
goods  of  all  kinds,  caps  and  bonnets,  clothing  of  all  kinds. 

And  also,  That  this  association  place  itself  on  record  as  being 
opposed  to  any  proposition  looking  to  a  general  uniformity  of  tariff. 
These  two  resolutions  might  look  as  if  they  were  opposed  to  one 
another,  but  the  difficulty  which  they  had  to  contend  with  was  that 
the  same  goods,  although  of  a  slightly  different  material,  had  to  pay 
so  many  different  rates  of  duty.  In  the  old  tariff,  hooks  and  eyes, 
if  made  of  iron,  were  27^,  if  of  brass,  30;  muslins,  white, 
25,  and  colored  linens,  30  ;  plain,  20 ;  white  damasks,  25  ; 
colored,  30  ;  belts,  25  and  30  per  cent.  As  he  had  already  men- 
tioned, there  were  seven  different  duties  on  buttons.       If   made  of 


bone,  20  ;  pearl,  8  and  20  ;  rubber  buttons,  4  and  20  ;  if  made  of 
gold,  25  per  cent.  Boot  buttons  were  free  ;  agate  buttons,  25  per 
cent.,  and  if  not  elsewhere  specified  shoe  buttons  20  per  cent. 
That  meant  a  most  extraordinary  tariff,  and  it  was  almost  impos- 
sible for  anyone  to  do  business  under  those  circumstances.  The 
point  which  they  wished"  to  get  at  was  that  the  Ministry  should 
satisfy  themselves  as  to  what  rate  of  duty  should  be  charged  upon 
each  particular  class  and  then  make"  that  class  all  the  same.  They 
did  not  want  a  uniform  tariff  on  everything,  as  they  would  much 
prefer  a  diversified  tariff,  but  that  each  should  be  classified  and  the 
duty  be  the  same. 

Resolved,  That  this  association  recommends  that  specific  duties 
be  done  away  with,  making  the  tariff  purely  ad  valorem.  Contiuu- 
ing,  Mr.  Greenshields  said  that  the  large  majority  of  the  associa- 
tion voted  in  favor  of  this,  but  a  manufacturer  and  manufacturers' 
agent  wished  it  to  be  understood  that  they  did  not  agree  with  this 
resolution. 

Resolved,  That  in  the  opinion  of  this  association  no  goods 
which  have  gone  through  a  process  of  manufacture  should  be  per- 
mitted to  come  into  Canada  free  of  duty.  This  was  a  point  on 
which  they  felt  very  strongly. 

In  answer  to  Mr.  Fielding,  as  to  whether  he  meant  that  these 
goods  were  imported  for  manufacturing  purposes  and  then  applied 
to  ordinary  business,  Mr.  Greenshields  said  it  was  so,  and  the  only 
remedy  for  this  was  not  to  allow  manufactured  goods  in  as  raw  ma- 
terial. The  only  other  way  out  of  the  difficulty  was  for  the  Gov- 
ernment to  devise  some  action  whereby  these  goods  would  not  be 
out  of  their  hands  until  cut  up.  If  these  goods  are  entered  as  raw 
material  the  Government  should  see  that  they  are  used  as  such, 
and  not  come  into  competition  with  the  goods  which  the  merchant 
had  paid  duty  on. 

The  last  resolution  was  :  That,  in  order  to  obtain  a  more  uni- 
form appraisement  for  duty,  the  number  of  ports  of  entry  should  be 
materially  reduced. 

They  did  not  know  positively  about  those  things,  but  they  were 
told  that  some  ports  of  entry  did  not  collect  enough  duties  to  pay 
the  salaries  of  the  officials  attached.  They  had  to  have  Custom 
houses  at  all  lake  and  sea  ports,  but  they  did  not  see  why  small 
inland  places  should  have  ports  of  entry.  These  were  the  different 
matters  he  was  asked  to  bring  before  them,  and  he  would  ask  Mr. 
Thibaudeau  and  Mr.  Slessor  to  follow  him. 

Mr.  Thibaudeau  said  he  had  not  much  more  to  say,  after  the 
statement  of  Mr.  (ireenshields.  He  could  submit  a  good  many  ex- 
amples of  different  rates  of  duty  for  the  same  class  of  goods.  Mr. 
Thibaudeau,  in  answer  to  a  question,  said  he  was  in  favor 
of  a  uniform  rate  of  duty  for  the  different  classes.  Continuing,  he 
said  there  would  be  no  difficulty  in  making  up  a  list  of  these  classes. 

Mr.  Slessor  next  addressed  the  Ministers.  He  said  there  was 
quite  a  number  of  lines  that  had  three  or  four  rates  of  duty,  which 
were  not  touched  upon  by  Mr.  Greenshields.  In  bed  quilts  alone 
they  had  four,  viz.:  White,  25  ;  colored,  30  ;  if  made  with  the 
needle,  that  is  to  say  hemmed,  32^  was  the  duty  ;  and  if  knitted, 
35  per  cent.  Then  take  collars.  Lace  collars,  30  ;  paper  collars, 
35  ;  linen  and  cotton,  24  cents  per  dozen  and  25  per  cent.  Stock- 
ings were  another  article  which  varied.  Stockings  of  all  kinds  were 
10  cents  a  dozen  and  35  per  cent.,  and  silk  hosiery  35  per  cent. 
The  appraisers,  he  said,  seemed  to  apply  the  tariff  just  as  they 
liked.  A  knitted  shawl  came  in  at  35  per  cent.,  but  a  knitted 
bootee  made  by  the  same  manufacturer  was  charged  10  cents  per 
dozen  and  35  per  cent,  as  a  stocking,  although  it  was  not  a 
stocking. 

On  tapes  there  were  three  duties.  They  had  to  pay  15  cents 
and  25  per  cent,  if  there  was  any  printing  on  them  ;  but  white  tape 
was  25  and  colored  30  per  cent.  With  regard  to  muslins  :  Some 
time  ago  they  went  to  Ottawa  upon  this  question  to   interview  the 


IS 
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late  Minister  of  Customs.  At  that  time  a  white  book  muslin  was 
put  down  at  20  per  cent,  and  colored  32^  per  cent.  That  was 
before  the  last  alteration,  and  it  was  not  the  tariff  now.  The  as- 
sistant appraiser  at  that  time  said  that  a  white  book  muslin  was 
white  muslin,  but  that  a  black  book  muslin  was  not  muslin,  but 
cotton.  He  (Mr.  Slessor)  put  the  question  this  way:  If  black  book 
muslin  was  colored  cotton,  then  white  book  muslin  was  white  cot- 
ton. The  matter,  however,  was  never  looked  into  These  matters 
were  of  great  annoyance  to  importers  and  also  to  appraisers,  as 
they  did  not  know  what  the  duty  really  was.  In  the  official  tariff 
they  found  a  great  many  things  that  were  all  right  enough  there, 
but  the  trouble  arose  when  they  went  to  pass  the  goods.  A  gold 
scarf  pin  was  passed  at  a  lower  duty  than  the  pin  to  fasten  a  collar 
at  the  back.  They  did  not  complain  of  the  duties,  but  what  they 
wanted  was  to  have  them  simplified,  so  that  they  can  tell  whether 
they  are  one  duty  or  another.  They  did  not  want  a  uniform  duty 
all  round,  but  would  rather  have  a  duty  for  each  line. 

In  answer  to  a  question  Mr.  Slessor  said  they  did  not  want  a 
duty  for  each  article,  but  for  each  particular  line. 

The  Hon.  Mr.  Fielding:  Then  the  present  definition  of  the  tariff 
would  be  all  right  if  they  were  grouped  together  in  the  way  you 
wished. 

Mr.  Slessor  said  that  was  so.  So  far  as  the  duty  was  concerned, 
it  would  be  rather  an  unfortunate  thing  for  us  .0  have  a  sweeping 
reduction.  They  did  not  want  to  go  to  bed  one  night  and  wake  up 
to  the  fact  that  they  had  dropped  $20,000  or  $30,000. 

In  answer  to  a  further  question,  Mr.  Slessor  said  they  had  to 
maintain  a  larger  stock  than  in  former  times,  because  the  trade  was 
divided  all  over  the  year.  In  olden  times  trade  used  to  be  done  in 
two  seasons,  but  now  they  had  to  keep  up  their  stock  all  the  year. 

Mr.  Greenshields  said  that  the  average  stock  that  was  now 
carried  was  much  larger,  although  it  was  distributed  over  the  whole 
year. 

In  answer  to  Mr.  Paterson,  Mr.  Greenshields  said  that  possibly 
the  traders  in  all  the  cities  might  not  have  the  same  views,  but  he 
thought  that  if  their  memorandum  was  submitted  to  them  that 
would  go  as  far,  if  not  further.  The  importers  all  favored  the  abo- 
lition of  the  specific  duties. 

M>-.  James  Cantlie,  one  of  the  gentlemen  referred  to  as  ob- 
jecting to  the  abofition  of  the  specific  duty,  said  that  he  did  not 
wish  that  specific  duty  be  entirely  abolished.  He  simply  meant 
that  where  it  would  be  in  the  best  interests  of  the  country  to  do  so, 
but  he  thought  that  the  Canadian  manufacturers  should  have  as 
much  right  to  be  considered  as  the  manufacturers  in  Germany. 
He  would  not  object  to  it  if  the  Government  could  see  their  way  to 
change  the  specific  duty,  but  he  thought  manufacturers  in  this 
country  should  receive  the  same  consideration  as  the  manufacturer 
who  made  the  same  article  in  Germany  or  elsewhere.  He  had  no 
special  rate  of  duty  to  ask  them  to  impose,  as  he  hoped  to  have  an 
opportunity  at  some  future  time  of  meeting  them. 
I'AM  v   GOODS. 

The  next  to  come  before  the  Commission  was  Mr.  Reinhardt, 
of  the  Reinhardt  Manufacturing  Co.  He  was  against  the  Govern- 
ment putting  a  duty  on  the  small  articles  used  by  his  firm  in  the 
manufacture  of  articles  which  were  at  present  on  the  free  list.  He 
drew  attention  to  the  want  of  classification  in  the  tariff,  and  illus- 
trated his  remarks  by  taking  one  of  the  cases  they  manufacture, 
which  showed  that  nearly  all  the  fittings  came  under  different  head- 
ings, so  that  while  the  button-hook  paid  one  duty  the  brush  paid 
another,  and  the  plush  used  another.  The  average  at  present  was 
between  25  and  30  per  cent.  With  regard  to  cotton  plush,  which 
was  not  manufactured  in  this  country,  under  a  former  tariff  they  paid 
20  per  cent.,  but  at'present  they  had  to  pay  30  per  cent.  Germany 
produced  the  most  of  the  articles   used   by  them,  and   wages  there 


were  very  much  less  than  in  Canada,  a  mark  going  as  far  as  a 
dollar  in  this  country.  He  promised  to  send  a  list  of  the  articles 
used  by  his  company,  with  the  present  rate  of  duty,  to  the  Com- 
mission. 


INFORMATION. 

Editor  Dry  Goons  Review  : 

Sir, — All  human  minds  of  ordinary  activity  crave  the  pleasure 
of  knowing  things.  The  things  will  be  in  the  line  and  on  the  level 
of  their  ordinary  lives  and  wants.  Sir  Isaac  Newton  wished  to 
know  one  set  of  things  ;  his  servant,  no  doubt,  wanted  to  know 
another.  Your  society  man  wants  to  know  the  talk  of  the  club  ; 
your  society  woman  the  talk  of  the  drawing  room,  and  each  a  little 
of  the  other. 

The  merchant  looks  hurriedly  through  the  telegraph  and  cable 
items  in  the  morning  paper,  notes  the  market  report  of  prices, 
glances  hastily  over  the  headings  of  different  articles,  occasion- 
ally reads  an  editorial,  throws  the  paper  aside,  and  settles  down  to 
business.  His  trade  journal  he  slips  into  his  pocket,  or  tucks  under 
his  arm  when  going  home,  to  be  read  at  his  leisure,  different  lines 
are  noted,  marked,  and  letters  written  next  day.  Hence  it  is  that 
we  so  often  get  letters  from  remote  parts  of  the  Dominion,  asking 
for  samples  of  lines  advertised  in  The  Review,  varied  occasion- 
ally by  something  like  :  Messrs.  Silver  Fox  and  Mink,  or  Messrs. 
Gum,  Shoes  and  Boots'  representative  was  hereto-day,  and  advised 
us  to  write  you  for  samples  of  fine  dress  goods,  etc. 

The  active  business  mind  is  always  looking  for  information.  At 
present  we  are  able,  through  our  representatives,  to  cover  a  good 
part  of  Ontario,  Ouebec,  Nova  Scotia,  New  Brunswick  and  Prince 
Edward  Island  ;  later  we  hope  to  extend  to  Newfoundland,  Mani- 
toba, British  Columbia  and  the  Northwest  Territories.  Meanwhile, 
we  must  ask  the  trade  at  these  distant  points  to  read  our  ads.  and 
notices  carefully,  and  write  us  for  samples  or  cuttings  of  lines 
wanted. 

We  solicit  correspondence  with  all  parts  of  the  Dominion.  We 
thank  you  in  anticipation  for  publishing  this  letter,  and  avail  our- 
selves of  the  opportunity  to  wish  not  only  those  with  whom  we  now 
do  business,  but  those  new  friends  we  are  going  to  make,  and  the 
trade,  wholesale  and  retail,  throughout  our  fair  Dominion,  a  glad, 
prosperous  New  Year,  and,  like  Rip  Van  Winkle,  we  add,  ' '  Und 
der  wifes  und  der  family."  Yours  very  truly, 

Brophv,   Cains  &  Co. 
Montreal,  Dec.  21,   1896. 


NEXT. 

The  Foolish  Man  — 

He  failed  and  no  one  was  surprised, 
Because  he  never  advertised. 

— Boston  Courier. 
The  Wise  Man- 
He  retired,   rich  as  any  miser  ; 
He  was  an   Eagle  advertiser. 

— Saratoga  Eagle. 
The  Sensible  Man — 

To  this  office  he  flew  with  many  lines, 
And  now  has  several  barrels  of  dimes. 

— Buffalo  Times. 
The  Discerning  Man — 

In  The  Cleveland  World  took  lots  of  space, 
And  customers  filled  his  business  place. 

— Cleveland  World. 
The  Clever  Woman — 

In  The  Journal's  columns  she  did  look 
And  many  a  bargain  was  able  to  book. 

— Ottawa  Journal. 
The  Millionaire — 

He  began  with  an  ad.  in  The  Dry  Goods  Review 
And  ended  with  millions,  and  nothing  to  do. 
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Silver  Broche  Lace 
Sliver  Broche  Lustre 
Silver  Broche  Mohair 
Silver  Plain  Mohair 
Silver  Moreen  Skirtings 

Styles    and    Designs   Gonfined    To    Us, 


..DRESS  GOODS.. 


BLACK 


From  the  ordinary  25c.  (retail)  to  the  finest  silk  and  wool  Friese  at  $4.00  per 
yard.  The  grandest  range  we  have  ever  shown,  latest  designs,  rich,  beautiful 
goods.     You  cannot  see  them  elsewhere. 


Jp  A  /V//^'#f^'  €?         The  choicest,  the  latest,  to  retail  from  20  cents  to  $2.00  per  yard.    We  have 
"    ^t-/  *  V/Il^kJ         over  1,000  new  designs  and  patterns  in  Dress  Goods  for  you  to  select  from. 

REMEMBER.— All   Samples   shown  represent  Goods  we  have  hought  and  will  deliver   from   Stock. 


PRINTED    NOVELTIES. 


Chambord  Organdies 
Lat-Chou  Pongees 
Art  Draepry 


Cashmere  Imperial 
Opaline  Moires 
Art  Sateens 


Brilliantines 
Plisse'  Francais 
Cashmere  De  Laines 


Agra  Linens 
Silkalines 
Venetian  Prints. 


Brophy,  Cains  &  Co., 


196   McGill   Street, 


MONTREAL. 
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NEW  YORK  AND  MONTREAL  IMPORTERS  DIFFER. 

$*•        /'     s 

T  IS  interesting  to  note 

the  difference  of  opin- 
'ion  between  the  Mont- 
real and  the  New  York 
importers,  in  regard  to 
specific  and  ad  valorem 
yD  duties. 

At  the  recent  sitting 
of  the  Tariff  Commis- 
sion, in  Montreal,  the 
dry  goods  deputation 
expressed  itself  in  favor 
of  having  ad  valorem  duties  replace  specific 
duties  wherever  it  was  possible.  In  direct  oppo- 
sition to  this  is  the  feeling  among  the  New  York 
dry  goods  importers. 
The  grounds  on  which  our  importers  advocate  the  abolition  of 
specific  duties  is  that  it  bears  most  heavily  on  the  cheaper  goods, 
and  thus  on  the  poorer  class  of  people.  Take,  for  example,  the 
case  of  cloth  overcoats.  The  inferior  grades  weigh  more  than  cloth 
of  a  better  quality  ;  consequently,  the  specific  duty  on  the  inferior 
goods  is  more  than  that  on  the  best  grades.  In  the  case  of  stock- 
ings, where  the  specific  duty  is  so  much  per  pair,  the  inferior  grades, 
though  paying  the  same  amount  per  pair,  pay  a  larger  percentage 
on  their  cost.  And  throughout  the  whole  trade  of  a  dry  goods  house 
specific  duties  bear  most  heavily  on  the  inferior  grades.  This  means, 
they  aver,  that  the  poor  man  bears  a  larger  part  of  the  duty,  pro- 
portionately, than  his  richer  neighbor.  This  is  one  of  the  main 
arguments  used  by  the  Montreal  merchants  in  supporting  their 
opinion. 

For  the  last  two  years  the  New  York  importers  have  been 
working  under  a  carefully  prepared  system  of  ad  valorem  duties. 
The  report  of  the  Board  of  Appraisers  for  the  year  closing  Septem- 
ber 30  has  just  been  given  out.  The  report  shows  that  the  num- 
ber of  reappraisements  has  increased  by  over  5,000.  "  The  almost 
fourfold  increase  of  reappraisements  under  the  present  tariff  law," 
says  the  report,  "is  in  some  measure  attributable  to  the  better  dili- 
gence and  efficiency  of  appraising  officers,  but  is  chiefly  due  to 
the  enlargement  of  the  scope  of  ad  valorem  rates  of  duty." 

The  rest  of  the  case  may  be  given  in  the  words  of  The  Econo- 
mist, which  has  been  an  ardent  advocate  of  the  movement.  "The 
loss  of  time  and  annoyance  caused  to  merchants  by  these  7,000 
reappraisements  it  is  impossible  to  estimate,  nor  can  any  one  calcu- 
late the  loss  in  actual  dollars  and  cents  arising  from  delay  in  pass- 
ing upon  the  cases  and  the  consequent  inability  of  the  importer  to 
dispose  of  his  goods.  And  yet,  in  spite  of  all  this,  no  actual  secur- 
ity is  given  to  the  domestic  manufacturer  against  unfair  competition 
resulting  from  undervaluation — if  7,000  cases,  why  not  7,500? 
Who  can  tell  how  many  entries  have  been  passed  with  an  erroneous 
appraisement  ? 

"  Ad  valorem  duties  have  had  a  thorough  trial  during  the  past 
two  years  and  have  been  found  fatally  wanting.  They  offer  a  premium 
to  double  dealing  not  only  on  the  part  of  the  importer,  but  by  the 
domestic  manufacturer." 

Both  systems  have  many  faults.  It  is  impossible  to  arrange  a 
schedule  with  either  to  meet  all  cases.  The  best  that  can  be  done 
is  to  choose  the  lesser  evil,  and  arrange  to  have  the  system  made  as 
elastic  as  possible  without  increasing  the  chances  of  fraud. 


the  woollen  mills  got  samples  of  the  goods  of  the  other  mills.  He 
th<m  went  to  the  customers  of  these  mills  and  offered  to  supply 
them  with  "xactly  the  same  article  five  per  cent,  cheaper. 

THE  FLANNELETTE  DISCUSSION  CONTINUES. 

From  The  St.  John,  N'.  I',.,  Gazette. 

THERE  is  no  effort  on  the  part  of  the  Bank  of  Montreal  at  the 
present  time  to  close  up  the  Parks  mill.  All  this  happened 
some  years  ago  when  the  bank  thought  it  had  Mr.  Parks  securely 
in  its  clutches.  It  was  at  this  time  that  such  a  determined  effort 
was  made  by  the  bank  to  put  an  end  to  the  St.  John  industry. 
The  connection  between  the  effort  of  the  bank  and  the  cotton  syn- 
dicate at  that  time  was  clearly  established,  and  sworn  to  by  numer- 
ous affidavits  produced  before  Judge  Palmer.  But  all  this  is  in  the 
past.  At  the  present  time  it  is  the  combine,  which  is  the  outcome 
of  the  cotton  syndicate,  that  is  trying  to  crush  out  the  St.  John  mills. 
That  they  have  failed  is  not  their  fault,  but  rather  the  result  of  prices 
which  they  cannot  control.  The  present  status  of  the  flannelette  war 
is,  that  both  concerns  have  withdrawn  from  the  market 
goods  on  which  the  cut  was  made,  and  it  is  safe  to  say  that 
these  goods  will  not  again  be  offered  at  the  prices  asked  for 
them  a  short  time  ago.  But  while  the  combine  has  failed  in  this 
effort,  there  is  no  reason  to  believe  that  the  squeezing  process  will 
not  be  again  applied  on  some  other  line  of  goods  when  the  oppor- 
tunity offers.  However,  the  big  corporation  has  been  taught,  at 
least,  one  lesson  during  the  flannelette  war,  and  that  is,  they  have 
not  a  strong  hold  upon  the  wholesale  dealers  and  jobbers  of  Can- 
ada. They  have  learned  that  the  trade  is  opposed  to  the  upsetting 
of  prices,  simply  because  the  combine  wished  to  crush  a  rival,  and 
perhaps  the  lesson  will  have  its  effect  in  the  future  dealings  of  the 
corporation.  A  great  injury  has  been  done  the  entire  cotton  trade 
of  Canada,  by  the  manner  in  which  the  combine  sought  to  crush 
Mr.  Parks.  Nearly  every  merchant, 'wholesale  and  retail,  who 
handles  flannelettes  has  been  a  loser  to  a  greater  or  lesser  extent,  and 
this  loss  is  laid  directly  at  the  doors  of  the  cotton  combine.  Here- 
after, in  dealing  with  this  corporation,  it  is  possible  that  merchants 
may  demand  a  guarantee  that  prices  shall  not  be  subject  to  fluctua- 
tions other  than  those  produced  by  natural  causes.  If  the  cotton 
combine  wishes  to  do  business  for  fun,  their  customers  may  have  a 
different  opinion,  and  certainly  that  they  shall  not  be  made  to  share 
in  the  expenses  of  creating  a  monopoly  in  the  cotton  business  of 
Canada,  the  greatest  beneficiaries  of  which  will  be  the  directors  of 
the  cotton  ccmbine.  It  is  not  in  the  interests  of  trade  that  this  cor- 
poration should  have  the  monopoly. 


HONEST    OR    DISHONEST. 

During  the  last  month  an  incident  came  under  our  observation, 
which  is  here  given,  as  it  illustrates  to  what  some  men  will  stoop  to 
get   hold  of  the  customers  of  others.      A  representative  of  one   of 


AN    ENGLISH    VIEW    OF    US. 

An  extract  of  interest  to  Canadian  importers  is  given  here,  k 
is  taken  from  The  Drapers'  Record,  of  London,  Eng.  It  may  help 
us  to  "  see  ourselves  as  others  see  us."      The  extract  is  as  follows  : 

"  It  is  impossible  to  deny  that  as  regards  the  number  of  insol- 
vencies occurring  within  its  bounds,  Canada  compares  very  unfavor- 
ably with  other  colonies.  During  the  present  year  Australia  and 
New  Zealand  have  been  practically  free  from  any  failures  of  direct 
interest  to  the  London  trade  ;  and  with  the  exception  of  one  suspen- 
sion at  Port  Elizabeth,  the  Cape  and  South  African  trade  has  a 
similar  gratifying  record. 

' '  But  as  far  as  the  Dominion  is  concerned,  one  is  confronted  with 
a  ve.v  different  state  of  affairs.  Matters  have  become  so  unsettled, 
in  view  of  the  suspensions  which  have  taken  place,  that  manufactur- 
ers and  leading  wholesale  firms  in  the  city  (i.e.  London)  have 
become  very  anxious  as  to  the  future,  and  it  is  feared  that  the  worst 
is  net  yet  over.  That  such  uncertainty  should  exist  is,  it  goes  with- 
out saying,  greatly  to  be  regretted,  for  mutual  confidence  is  neces- 
sary if  any  business  is  to'be^transacted." 
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William  Aqnew  &  Co., 

305  and  305  a  ST.  JAMES    ST.,      MONTRFAT, 


importers  HIGH-CLASS.... 


Dress  Goods,  Silks  and  Henriettas 


#»i#«H»#»«»»t»»m»i»an<»»>"  "•■»••"  »"»»««»«i 


Tweed  Effects.  |    rUK      brKIlNU    |  Broches, 

Brilliantines,  t  IHOV  I  Matalasse, 

Sicilians,  $..«,.«>..».,„«■■»„««— .n.*..^, !«,«-«-,,«,,£  Canvas  Cloth, 

Silk  and  Wool  Fancies.  Lace  Dentelle. 

FOULE   CASHMERETTES,    THE   LATEST   PARIS    FAD  IN    LADIES'  CLOTH. 

...Special  Values   in   Silks... 


♦  THE  WHOLESALE  HOUSE  that  supplies  you  with  * 


North  Star,  Crescent  ?  Pearl 


♦ 


W  Cotton  Batting  gives  you  the  best  value  obtainable.  ▼ 


♦ 


♦ 


+  Even  the  Pearl  grade  is  guaranteed  stronger  and  better  adapted   to  requirements  than        ^ 

♦       any  grade  of  any  other  batting.  ♦ 


♦ 


♦ 


▲.  These  grades  are  the  strongest,  handsomest  and  most  desirable  cotton  bats  obtainable.  ▲ 

♦  J\  I  /\T"|    I  rJ|VI^^  They   look   well   in    the    roll.     They  have  ▼ 
.  /  ^j  1     B     1      ?     I  |:  |^\    i                      the  strength  and  qualities    required   by  the  con- 

*  __  sumer    after    unrolling.       They     make    strong  ^ 

♦  DFf  FPTIVF  omfo  s  ♦ 

▼  "^  ■       ^*»  ■"■"■  ■  ■     ■    w    ■  When  you  unroll  and  unfold  them  you  can 


test  the  strength  and  they  will  not   fall  apart   like  so  much  chalk.      You  can't  blow  them  to 
JL       pieces  in  a  hurry.  j*. 

♦    THREE  GRADES.   THREE  PRICES.   THE  BEST  AT  THE  PRICE.    ♦ 
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The  Celluloid  Company 


30,  32,  34,  36 
Washington  Place 


NEW  YORK 


ORIGINAL   and  ONLY 
Manufacturers  of 


All  goods  made  by  us  are  stamped  as  follows 

Absolutely  No 


'CELLULOID"  Interlined  Waterproof 
Collars  and  Cuffs    .    .    . 

TRADE 

ILWLOIO       Others  Genuine 


MARK. 


5TERLING 

Sizes    12  L°  18/2  In. 
FroriT      2    In. 
Back    in  In. 


EXCELSIOR. 

Pizes  ST-?I  l/aln. 
*  Width  3  '/s\n. 


VULCAN 

Sizes  13  13  18  '/2  In. 

F  rout  I  v*  I  n. 
Back   I  7a  In. 


BRIGHTON. 

Sizes  I  4-T°    18  In. 

Front  I  3/+  I  n. 
9a ok  I  ^8  In. 


ROYAL 

Sizes  I2'/2T_°20    In, 
Froiu  l^a   In. 


CAUTION 


It  having  come  to  our  notice  that  certain  manufacturers 
are  producing  and  advertising  imitations  of  our  goods 
under  the  name  of  "Celluloid,"  we  desire  to  notify  the  trade  that  the  word 
"  Celluloid  "  is  a  registered  trade  mark,  and  our  right  to  its  exclusive  use  having 
been  upheld  by  the  courts,  we  shall  hold  responsible  not  only  such  manufac- 
turers but  also  all  dealers  handling  any  goods,  other  than  our  make,  under  the 
name  of  "  Celluloid." 


THE  CELLULOID  COMPANY 


FIFTH  AVE. 

Sizes  9/2T.°IIX!ln. 
WlDTH3yEln. 


THE  NEW  PHOTOGRAPHY ! 


As  the  Bones  are  to  the 
Hand,  so  is  the 

"Cravenette"Co.'s 


PROOFING 


*▼▼▼▼▼▼▼▼▼▼▼▼▼▼▼"▼▼▼▼▼▼▼▼▼▼ 


to  the  Cloth.   . 


Invisible,  but   Essential. 


Mantlings,  Imperials,  Serges,  Covert  Coatings,  Velveteens,  etc. 


The  "CRAVENETTE"  CO.,  Ltd.,  BRADFORD 


THE 
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* 


Suspenders 

CI    "J1    /"    I  **  **  ^ 

Buttons 


Our  Spring  Lines 


C.  K.  HAGEDORN,  Manager. 

of  Suspenders  which  have  just  been  com- 
pleted  are  now   out   for   the   season,    and 

from  their  very  attractive  appearance  we  feel  confident  they  will  meet 

with  general  appreciation. 

We  have  added  some  novelties  and  generally  improved  the  selection. 

Notwithstanding  the  very  keen  competition  in  trade,  we  have, 
during  the  past  season,  added  materially  to  our  list  of  customers,  and 
in  consequence  greatly  augmented  our  total  output. 

Our  range  of  Buttons,  comprising  all  lines,  has  never  been  so 
varied,  nor  prices  so  attractive.  We  are  showing  real  values  in  all 
lines — all  we  ask  is  that  you  defer  placing  youi  orders  until  you  have 
seen  our  samples. 


Anyone  desiring  sample  lots  can  depend  on  receiving  prompt 
attention  and  good  value  by  writing  and  stating  what  priced  goods 
they  desire. 


The  Berlin  Suspender 
and  Button  Co. 


REMEMBER,  WE 
GUARANTEE 
SATISFACTION 


/IS 
/IS 

/IS 

/IS 

/s 
/IS 

/Is 

/is 
/is 

/Is 

/IS 

/Is 
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XIX 

xtx 


Within  the  past  ten  days  we  have 
received  copies  of  advertisements 
wherein  the  fact  that  the  hosiery 
offered  was  Hermsdorf  Dyed  has 
been  brought  out  with  telling 
effect. 


Is  Made  More  Apparent  Every  Day* 


TELLING   EFFECT... 

because  the  users  of  black  hosiery  have  con- 
fidence in  the  Hermsdorf  Dye,  and  this  en- 
ables the  merchant  who  has  succeeded  in 
buying  a  line  of  hosiery  made  of  fine  quality 
yarn  to  get  the  added  value  of  a  DYE  which 
is  world  renowned. 


All  Orders  for  Spring  Delivery 


of  black  hosiery  or  gloves  should  contain  this  statement 
THEY  MUST  BE   HERMSDORF  DYED. 


American  Bureau  of  Louis  Hermsdorf, 


78  &  80  WALKER  ST.,  NEW  YORK. 


*•£ 
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BARLOW  &  JONES 


Spinners  and  Manufacturers  of 


LIMITED 


Toilet,  Marseilles,  Honey  Comb,  Alhambra,  Tapestry  and  Fancy  Quilts,  Toilet  Covers  and  Mats, 
Tapestry  Curtains  and  Table  Covers,  Towels,  Perched  Quiltings  and  Swansdowns,  Damasks, 
Vestings,  Piques,  Twills,  Sheets,  Cotton  Blankets,  Sateens,  Flannelettes,  Linenettes,  Silk= 
ettes,  Silesias,  Printed  Linings,  etc. 


WORKS : 

Albert  Mills,  Bolton 
Cobden  Mills,  Bolton 
Prospect  Mills,  Bolton 
Egyptian  Mills,  Bolton 


WAREHOUSES: 

2  Portland  St., 

Manchester 

92  WatlingSt., 

.  .  .  London 


Canadian  Buyers    should  see  Samples  before  leaving  for  the  English   Markets. 


R.  H.  Cosbie,  Agent  for  Canada, 


Manchester  Building-, 
Melinda  Street, 


Toronto 


J.  R.  STOUFFER 


BERLIN,  ONT. 


. 


Manufacturer  of 


Suspenders  and  all  kinds  of 
Covered  Mohair  and  Ivory 
Rim  Buttons.  The  best  of 
material  used.  Satisfaction 
guaranteed.     Prices  right. 

SELL  TO  THE  WHOLESALE  ONLY 


w  c 


A.  R  BURROWS,  Prop. 


Manufacturer  of  .  .  . 


I 

* 


Chenille  Curtains, 
Table  Covers, 
Rug  Fringe, 
Upholstery  Fringe, 
Buggy  Wraps, 


1 


Etc.,  Etc.  J 


We  have  moved  our  plant  to  ISew  Hamburg, 
where,  having  secured  larger  premises,  we 
shall  be  fully  equipped  to  double  the  exten- 
sive trade  we  are  now  doing 

All  the  new  and  attractive  designs  in  CURTAINS 
and  TABLE  COVERS  for  Spring  Goods. 

TRAVELLERS   NOW   ON    THE  ROAD. 

Orders  promptly  attended  to  and  prices  right. 
.ISEW  HAMBURG,  ONT. 
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OLD  TIME   SPORTING  CHAMPIONS. 

EN  years  ago  baseball  was  a  great  game  in 


mW%* 


vAj,; 


this  country,  and  the  accompanying  group 
of  players  being  with  John  Macdonald  & 
Co.  made  up  a  club  which  carried  off  the 
championship  of  the  commercial  league  in 
1887.  This  old  picture  is  interesting  as 
showing  the  changes  time  Snakes  in  busi- 
ness as  well  as  popular  sport.  A  word  or  two 
about  the  men  in  the  group  will  interest 
Review  readers.  Mr.  T.  A.  Mitchell,  who 
was  captain  of  the  champion  team,  has  been  connected  with  the  firm 
of  John  Macdonald  &  Co.  for  the  last  15  years.  At  the  time  he  re- 
presented the  carpet  department  on  the  road.  At  present  he  holds 
the  position  o  f 
manager  and  Eu- 
ropean buyer  for 
this  extensive  and 
prominent  depart- 
ment and  under 
his  direction  it  is 
rapidly  increasing. 
Mr.  Fred.  Boxall 
was  at  the  time  of 
this  photo  in  the 
staple  department, 
and  through  ability 
and  energy  he  is 
now  the  occupant 
of  one  of  the  firm's 
highest  positions 
a  s  representative 
in  a  portion  of  the 
Northwest  Terri- 
tories. Mr.  Eraser 
McFarlane  until  a 
short  time  ago 
had  the  honor  to 
be  attached  to  the 
silk  and  lace  de- 
partment. He  is 
at  present  filling  a 
responsible  posi- 
tion in  New 
York  city,  U.  S. 
Mr.  W.  H.  Hill- 
yard,  who  when  on 
the  field  paid  his 
best  respects  to 
third  bag,  de- 
voted the  balance 
of  his  time  and  at- 
tention to  the  inter- 
ests of  the  gents' 
furnishing  depart- 
ment. Shortly  after  the  team  had  won  the  championship 
Mr.  Hillyard  was  prevailed  upon  to  accept  a  position  in 
business  in  New  jYork  city,  U.  S.  Mr.  Frank  Somers, 
who,  as  a  ball  player,  had  few  equals,  was  connected 
from  its  inception  with  the  gents'  furnishing  department,  and 
in  many  ways  assisted  in  its  organization  and  early  develop- 
ment. Her  Majesty's  Customs  requiring  his  services,  forced  him  to 
sever  his  connection  with  the  champions  and  John  Macdonald  & 
Co.  His  services  on  behalf  of  the  country  have  been  recognized 
in  many  ways,   and  his  future   prospects  are   bright.       Mr.  H.   A. 


Hillyard  was  also  attached  to  the  gents'  furnishing  department  as  a 
special  traveler  and  was  equally  successful  on  the  road  as  he  was  on 
second  bag.  He  is  at  present  one  of  the  prominent  lumber  men  of 
St.  John,  N.  B.  Mr.  D.  Clark  was  the  receiving  end  of  the  battery. 
He  lent  his  valuable  services  to  the  champions  for  the  occasion  in 
accordance  with  a  special  rule  of  the  league.  He  is  now  one  of 
Winnipeg's  leading  merchant  tailors.  Mr.  Syd.  Smith  was  one  of 
the  staple-room  staff  for  many  years,  and  as  a  promising  young 
business  man  and  as  an  athlete  was  much  esteemed  by  all  he 
came  in  contact  with.  His  untimely  death  in  Toronto  cut  off  a 
promising  young  man  at  the  early  age  of  23. 

The  Review  might  mention  that  the  large  photo  of  this  cham- 
pion group  from  which  the  above  is  reproduced  was  presented  to 
Mr.  James   Blackey,  manager  and   European  buyer  for  the  men's 

furnishing  depart- 
ment, by  the  team, 
and  was  courteous- 
ly lent  by  him  for 
publication. 


Capt,  Mitchell, UF. 
F.  Boxall,  S.S 

Syd    Smith,  P. 


A  TRICK. 

"  These  goods 
are  marked  down 
one-half  in  order 
to  clear  out  old 
stock,"  read  the 
sign  in  the  store 
window. 

"  Life  is  full  of 
deceits, ' '  the  retir- 
ed merchant  said 
reflectively,  "  and 
especially  business 
life.  Now,  if  these 
goods  really  were 
old  stock,  do  you 
suppose  they'd  be 
marked  down  ? ' ' 
' '  Why  not  ! ' '  said 
I,  in  surprise. 

"  Because  the 
firm  never  could 
get  rid  of  them.  If 
you  ever  go  into 
trade,  John,  and 
find  yourself  pos- 
sessed of  a  lot  of 
old  stock  that  you 
want  to  get  rid  of, 
the  thing  to  do  is  to 
mark  up  the  price 
instead  of  mark- 
ing it  down." 
"How  so!"  said  I. 
"When  I  was  in  business,"  he  replied,  "  I  remember  one  time 
we  had  a  lot  of  fancy  shirt  fronts — gaudy  things,  you  know,  moons 
and  stars  on  them,  and  all  that.  They  were  in  wretched  taste, 
and  we  could  not  sell  them.  So  after  they  had  lain  around  for 
awhile,  we  marked  the  price  up  one-half  and  stuck  them  in  the  win- 
dow as  the  very  latest  Paris  importation.  If  they  had  been  cheap, 
nobody  would  have  had  them.  But  the  average  buyer  judges  al- 
most wholly  of  value  by  price.  So,  when  we  put  the  price  up,  every- 
body thought  they  must  be  something  extra, and  we  sold  the  whole  lot 
in  three  days.  There's  tricks  in  all  trades,  John." — Buffalo  Express. 


H.  A.  Hillyard,  C.F.  W.  H.  Hillyard,  3rd  R.  P.  Somers,  1ft  B. 

F.  Macfarlane,  R.R  1).  Clark,  2nd  B.  andC. 

J.  Netherloy,  C. 

John  Macdonald  &  Co.'s  B.B.C. 

Champions  Commercial  League,  1887. 
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1897    SPRING    18971 SPRIN6     l897 


For  General  Trade  .  . 


Our  stock  of  Canadian 
and  Foreign  Manufac- 
tures will  meet  every 
requirement.  Excep- 
tionally Good  Ranges  in 


Blouses  and  Shirt  Waists. 

Blouse  Silks,  Lawns  and  Linens. 
Lace  and  Silk  Neckwear. 

Silk  Fancy  Dress  Goods. 
Gloves,    Hosiery. 
Smallwares. 


For  nillinery  Trade  .  . 


Our 
Large 
Collection 
Of.... 


Sailor  Hats,  Trimmed  and  Untrimmed. 
Dress  Hats,  English  and  American. 
Infants'  Millinery. 

Flowers  and  Feathers. 
Millinery  Ornaments. 
Millinery  Trimmings. 

Plain  and  Fancy  Ribbons. 
Silks,  Chiffons,  Gauzes. 


Our  range  of  Sailor  and  Dress  Hats  is  conceded  to  com- 
prise  more   novelties,   and   to  be  more  fully 
up  to  date,  than  any  on  the  road. 

....OUR    TRAVELLERS    ARE     NOW    SHOWING    SAMPLES    OF    ALL    LINES.... 


SMITH  BROTHERS,  HALIFAX,  N.S 
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Belts  and  Buckles 

EVERYTHING 


Depends  on  your  getting  the  Correct  Patterns 


.1 
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TO  RETAIL   J  5Cts. 


WE 

Show  only  the 

Latest 
American 
Styles 
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TO  RETAIL  ISCts. 


75  Styles 

BUCKLES 

To  retail  10c.  to  50c. 

Special  Lines  for  Trade  Leaders 


mm 


w 


1 


i 


TO  RETAIL  lOCts. 


Remember  the  Address 


75  Styles 

BELTS 

To  retail  15c.  to  $1.00 

Special  Lines  for  Trade  Leaders 

"▼▼▼▼▼▼▼▼▼▼▼▼▼▼▼▼▼▼▼ ▼▼ ▼ ▼ 

|  As  our  travellers  will  | 

i  not  see  you  again  be-  | 

t  fore  you  require  these  I 

X  goods.  ♦ 

▼▼ ▼▼ ▼▼ ▼▼ ▼▼▼▼▼▼▼▼ ▼▼▼▼ ▼▼▼▼ 


Boulter  &  Stewart 


30  Wellington  St.  East,  TORONTO 
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DD 


ERS 


To  Retail 


$1. 


NOBBY,   STYLISH, 

PERFECT  FITTIISG 


DD 


ERS 


To  Retail 

$1.25  k  $1.50 


FULL   SKIRTS 

LATEST  CUT 


...40  STYLES  ALL  AMERICAN  MADE.... 


Hade  in  Light  and  Dark 

Prints,  Lawns,  Etc. 


ALL    THE   LATEST  DESIGNS. 
PERFECT  FITTING. 

TO  RETAIL  from   $1   to   $4. 


MADE  IN  SIZES  32  TO  42. 


Complete  Line  Shown 
at  our  Warerooms... 


Terms  2%  10  days 


TO  RETAIL   $1.25. 


TO   RETAIL   $1.50. 


Boulter  &  Stewart 


30    WELLINGTON     STREET     EAST 

TORONTO. 
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CHEAP  MONEY  IN  FRANCE. 

Illustrated  American. 

I  HAVE  been  asked  to  tell  the  story  of  cheap  money  in  France. 
The  reason  is  its  curious  similarity  to  the  promises  made  by  Mr. 
Bryan.  For  "France"  read  "America,"  and  this  tale  seems  to 
belong  to  1896  rather  than  1790- 1796. 

I  n  1 789  times  were  terrible  in  France.  There  was  both  an 
enormous  public  debt  and  deficit.  There  was  no  credit.  Capital 
had  retired  and  was  hoarded.      Business  stood  still. 

Men  began  to  mutter  that  cheaper  money  was  needed. 

The  trouble,  they  claimed,  was  a  too  small  circulating  medium, 
"(live  us  more  money.  Give  us  good,  sound  paper  money." 
Nearly  all  the  leading  revolutionists  said  this.  Even  Mirabeau 
supported  it. 

If  ever  there  was  a  good  plan  for  cheap  money  they  had  it.  It 
was  as  follows  : 

France  had  just  confiscated  the  entire  estates  of  the  church.  This 
wealth,  accumulated  for  1,300  years,  was  4,000,000,000  francs, 
one-third  the  wealth  of  the  nation.  It  yielded  a  yearly  income  of 
200,000,000  francs. 

The  statesmen  wished  to  sell  all  this  real  estate  to  the  people, 
both  in  order  to  attach  the  people  to  the  revolution,  and  to  get 
money  for  the  state. 

So  they  proposed  to  issue  mortgage  notes,  called  assignats,  of 
400,000,000  francs  against  this  land,  bearing  interest  of  three  per 
cent. 

Could  any  paper  money  be  better  ?  The  value  of  the  land  ten 
times  greater  than  the  assignats,  and  the  interest  certain  to  retire 
them  soon. 

True,  wise  men  opposed  it.  Necker,  the  greatest  financier  of 
that  century  and  a  true  patriot,  nearly  lost  his  life  by  showing  its 
folly. 

But  oratory  was  all  in  its  favor.  The  favorite  argument  was 
the  patriotic  sentiment,  ' '  France  can  afford  to  stand  alone  and 
teach  all  Europe  a  lesson." 

The  bold  revolutionary  leaders  who  had  upset  absolutism  were 
like  blacksmiths  at  watch-mending  when  they  tried  their  heads  at 
finance. 

The  400,000,000  assignats  were,  however,  but  a  beginning. 
There  had  been  many  warnings  that  they  would  only  open  the  way 
for  a  deluge  of  paper  money.  So  a  law  had  been  passed  limiting 
the  issue. 

But  in  a  few  months  things  were  as  bad  as  ever,  and  800,000,000 
more  were  issued  in  1790. 

The  legal  limit  had  been  reached.  But  more  "  circulating  me- 
dium "  was  still  called  for.  Prices  were  high,  yet  wages  were  low. 
More  money  would  help.  So  the  limit  law  was  evaded,  and  in 
1 79 1  600,000,000  more  were  issued. 

The  nation  was  now  inebriated  with  its  cheap  money.  With 
each  new  issue  there  were  good  times  for  a  few  weeks  ;  then  came 
harder  times  and  the  call  for  more  assignats.  It  was  like  a  drunk- 
ard after  each  drink.  The  faster  the  new  issues  came,  the  shorter 
was  the  good  feeling. 

Now  bad  signs  appeared. 

1.  Assignats  dropped  10  per  cent.  Statesmen  tried  to  amend 
this  by  an  address  to  the  people  showing  how  wrong  this  was. 

2.  Specie  began  to  disappear.  This  was  charged  to  British  in- 
fluence and  to  the  greed  of  goldbug  bankers.  It  was  urged  that  a 
few  might  be  hung  for  an  example.  The  real  reason  gold  disappeared 
was  that  assignats  could  be  used  and  gold  was  more  valuable. 

3.  Prosperity  stopped  altogether.  At  first  manufacturers  had 
been    stimulated,    then    the   markets  were   suddenly  glutted,   then 


factories    shut    down.     The    nerve   of   production    was    cut.     The 
statesmen  put  up  tariffs.     But  the  collapse  went  on. 

4.  Uncertainty  as  to  the  future  value  of  the  assignat  checked  all 
investment  and  excited  stock  gambling.  Business  dwindled  to 
living  from  hand  to  mouth.  Everybody  was  speculating.  Louis 
Blanc  said  :  "  Commerce  was  dead  ;  gambling  took  its  place." 
Money  went  to  the  cities  ;  the  farmers  no  longer  saw  money. 

5.  A  vast  debtor  class  arose.  It  was  to  their  interest  to  have 
the  currency  depreciate  still  more  so  they  could  pay  their  debts 
easier.      They  clamored  for   "  more  mony." 

In  December,  1 79 1 ,  300,000,000  more  assignats  were  issued, 
making  thus  far  2,100,000,000. 

Now,  a  new  kind  of  financial  theory  was  heard.  "  Depreciated 
currency,"  said  the  blatherskite  orators,  "  is  a  blessing.  It  keeps 
France  from  buying  foreign  articles.  It  keeps  all  our  interests  at 
home.     Give  us  more  money." 

So  in  April,  1792,  300,000,000  more  were  issued. 

The  security  had  improved,  for  the  estates  of  the  emigrant 
nobility  were  confiscated  by  the  nation. 

Yet  the  assignats  went  lower  still,  down  to  thirty  below  par. 
Finally,  payment  was  suspended  to  public  creditors  for  all  amounts 
over  10,000  francs. 

This  was  the  first  step  of  repudiation. 

Then  capital  indeed  locked  itself  up.  All  that  saved  multitudes 
of  men  from  starving  was  being   drafted  into  the  army  to  be  shot 

More  "circulating  medium"  was  evidently  needed,  and  in 
July,  1792,  300,000,000  more  assignats  were  issued. 

Prices  were  now  enormous,  but  wages  did  not  rise  at  all. 

In  1793  the  mob  began  to  plunder  shops.  After  200  Paris 
stores  had  been  gutted  they  bought  off  the  mob  with  7,000,000 
francs.  But  the  market  women,  who  could  not  pay  the  exorbitant 
price  for  soap,  agreed  that  a  "  law  should  be  framed  to  make  paper 
money  as  good  as  gold." 

Such  laws  were  passed,  regulating  prices,  but  the  only  result 
was  that  merchants  would  not  sell  and  farmers  would  not  bring  in 
their  produce. 

More  starved  than  were  killed  by  the  enemy  in  the  war. 

It  seemed  necessary  to  have  more  of  the  "people's  money," 
and  new  issues  were  made,  until,  in  1796,  over  forty-five  billions  of 
the  wretched  things  had  been  issued. 

Meantime  the  gold  louis  d'or  remained  just  the  same.  It 
bought  justas  much  in  1796  as  in  1790.  But  on  Sept.  1,  1795, 
this  25-franc  gold  piece  was  worth  920  francs  of  the  "  people's 
money,"  Dec.  1  it  was  worth  3,050  francs,  and  Feb.  1,  1796,  it 
was  worth  7,200. 

To  check  this  depreciation  it  was  made  a  crime  punishable 
by  twenty  years  in  chains  to  give  more  than  the  face  value  for 
gold. 

Then  the  gold  was  hid. 

Meantime,  who  suffered  ?  Not  the  rich  nor  the  shrewd.  There 
were  plenty  of  methods  by  which  they  commanded  money  and 
spent  it  in  prodigality. 

The  sufferers  were  the  laboring  people. 

Before  1796  the  paper  money  was  nearly  all  in  their  hands. 
The  rich  had  unloaded.  When  the  crash  of  repudiation  came,  and 
in  July,  1796,  the  Government  had  to  admit  that  its  paper  was  all 
worthless,  this  worthless  money  was  held  almost  entirely  by  those 
of  the  smallest  means. 

On  the  laboring  man  and  woman  came  the  crushing  weight  of 
the  final  loss. 

The  lesson  is  plain.  Natural  law  does  not  go  out  of  its  way 
for  orators.  "Cheap  money"  always  leads  to  cheaper  money. 
More  and  more  depreciation  follows.  When  the  crash  comes  the 
poor  are  ground  to  the  earth. 

Montgomery  P.  Roberts. 
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IMPORTANT  TO   THE  CLOTHING  TRADE. 

THE. 


"PI  RLE" 


FINISH. 


PDWARD  RIPLEY  &  SON,  after  experimenting 
*^  many  years  in  Cloth  Finishing,  have  finally  succeeded 
in  giving  what  has  hitherto  been  deemed  an  impossibility, 
viz.:  a  high,  bright,  lustrous  and  brilliant  finish,  which  is 
absolutely  permanent,  and  will  not  Spot ;  this  is  undeni- 
ably one  of  the  most  important  advances  ever  made  in  the 
Textile  Trade. 

(i)  This  finish  is  absolutely  permanent. 

(2)  The  finish  is  unalterable,    and  goods  treated  by  this  process  will  not  cockle 

under  a  damp  cloth  and  hot  iron,  or  the  tailor's  "  goose." 

(3)  Although  a  brilliancy  of  finish  otherwise  unattainable  is  given,  it  will  not  spot  with 

rain,  and  is  not  affected  by  complete  saturation  in  water. 

(4)  By  this  process  the  goods  are  also  practically  unshrinkable,  and  do  not  require 

"  sponging  "  as  heretofore.    This  is  a  most  important  improvement  in  the  treat 
ment  of  goods,  and  offers  many  advantages  in  addition  to  the  saving  of  the  cost 
of  "sponging." 

(5)  The  cloth  is  also  rendered  to  a  certain  extent  waterproof  and  rain=repellent. 

(6)  This  finish  greatly  improves  the  appearance  and  handle  of  the  cloth. 

(a)  The  Fabric  is  brighter. 

(b)  A  silky  handle   is   imparted  to  the  goods,    making   them    "kinder"   and  alto- 

gether richer. 

Goods  subjected  to  this  process  are  greatly  enhanced 
in  value,  and  a  "quality'  is  obtained  which  cannot  be 
arrived  at  by  any  other  method. 


EDWARD  RIPLEY  &  SON, 

BOWLING    DYE    WORKS, 

BRADFORD,  YORKSHIRE. 
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.  .  .  BELDING'S  .  .  . 

Stamped 
Linens 


To  the   Trade: 

In  putting  a  line  of  stamped  linens  on  the  market 
our  only  aim  has  been  to  furnish  a  suitable  and  artistic 
foundation  for  embroidery.  To  that  end  we  have  each 
design  drawn  especially  for  us  by  the  very  best  artists. 
As  soon  as  any  pattern  has  been  copied  and  becomes 
common  it  is  immediately  dropped  and  its  place  sup- 
plied with  a  fresh  pattern.  The  line  contains  many 
choice  designs  in  centre  pieces,  photo  frames,  doyleys, 
coseys,  bibs,  tray  covers  and  pin  cushions,  all  num- 
bered, and  may  be  ordered  in  assorted  dozens.  Every 
piece  of  stamped  linen  put  on  the  market  by  Belding, 
Paul  &  Co.  (Ltd.),  has  a  printed  slip  pasted  on  it,  giving 
instructions  how  to  work,  number  of  skeins  required  and 
colors  to  be  used.  The  quality  of  the  linen  is  a  fine 
grade,  round  thread.  This  new  idea  of  stamped  linens 
with  tag  attached,  giving  full  instructions  how  to  work, 
is  very  popular,  and  they  are  having  a  ready  sale  in 
the  Dominion. 

LADIES— For  best  results,   use   Bclding's   Wash   Embroidery   Silks  for  all 
kinds  art  needle-work. 
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BELGIAN 

SEWING    COTTON. 


Grand   Prize :    Paris  and  Antwerp 

BEST  AND  CHEAPEST 

Strong,  Even  and  Elastic 


5^*       ^?*       S£^ 

Sole  Agent  for  Canada  : 


Jno.   A.   Robertson 


Write  direct  for  Samples, 
and  ask  leading  Wholesale 
Houses  for  Quotations. 


Board  of  Trade  Building, 

.   .   .   MONTREAL 
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Sample  Trunks  and  Sample  Cases 

BEST   MAKE   IN  AMERICA 


Steel  Trunks 

Raw  Hide  Trunks 

Raw  Hide  Bound  Fibre  Trunks 

Hub  Fibre  Trunks 

Raw  Hide  Bound  Canvas  Trunks 

Hub  Fibre  Canvas  Trunks 

Steel  Bound  Canvas  Trunks 

In  all  grades 

For  all  kinds  of  business. 


Patented  Light.Steel  Dry  Goods  and  Notion'Tru  nk 

Sole  Manufacturers  of 

"Hub  Fibre  "Trunks 
Alsoaf «  and  Sample  Cases 

Common  Canvas  Extension  Cases  for  the  Trade. 


Cummings'  Pat.  Suspender  Trays. 

Patented  Deo.  22,  1892.  Patented  in  Canada. 


JOSIAH  CUMMINGS,  SON  &  CO. 


63,  65,  67,  69  Kingston  Street 


£/.  owe  ena  co  ffosroM 

Bosom  Shirt  Box  and  Trays. 


BOSTON. 
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THE    HIGHER     EDUCATION. 


From  a  Contributoi 


,1    Re  ..I,  , 


HAP1JY  NEW  YF.AR  to  The  Dry 
GOODS  REVIEW  I  It  is  some  years 
since  The  Review  began  public  life 
among  us,  but  it  has  never  ceased  to  be 
a  favorite  and  a  friend.  The  Review 
is  always  buoyant,  bright  and  sparkling. 
Unlike  other  trade  publications,  a  per- 
usal of  its  pages  never  depresses  the 
spirits.  Whatever  it  says  is  said  with- 
out the  slightest  tinge  of  despondency  or  pessimism.  Its  periods 
come  tripping  from  the  pen  in  an  easy,  airy,  happy  flow,  and  with 
a  ring  of  hilarity  and  hopefulness  that  is  perfectly  refreshing  in  dull 
times.  It  is  its  prerogative  at  appropriate  intervals  to  chronicle  in 
a  consecutive  and  sketchy  way  the  many  happy  hits  that  have  been 
made  during  the  season,  and,  inferentially,  the  solid  gains  that  have 
found  their  way  into  the  pockets  of  the  trade.  In  its  hospitable 
columns,  liberal  space  is  accorded  to  each  merchant  to  secure  for 
his  goods  a  publicity  equal  to  their  merits,  and  to  demonstrate  to 
his  country  clients  his  sleepless  solicitude  for  their  interests.  Due 
notice  is  given  of  the  preparations  of  each  season,  and  becoming 
stress  is  laid  on  the  enterprise  and  skill  which  have  been  able  to 
get  so  many  rich  and  various  items  together. 

The  most  elegant  productions  of  the  looms  of  Europe  are  exposed 
in  view  to  the  imagination  of  the  country  merchant,  who  will  be 
able  when  "  our  traveler  calls  "  to  select  whatever  is  most  chic  and 
current  without  money  and  without  price  :  that  is,  without  the  cost, 
and  nausia,  and  serious  loss  of  time  from  a  trip  across  the  Atlantic. 
All  this  is  set  forth  in  the  pages  of  The  Review  in  a  bright,  cheery, 
catchingly  descriptive  fashion.  The  Review,  unlike  other  record- 
ing angels,  never  chills  the  blood  with  statistics  of  disaster,  or  the 
doom  of  men.  How  depressing  to  read  in  some  cold  accurate 
trade  journal  that  poor  "  A  "  who  for  30  years  hadapaid  his  way, 
is  asking  for  an  extension  ;  that  blundering  "B"  has  gone  to 
bankruptcy  and  the  bad  ;  that  "  C,"  clean  in  purpose  and  clear  in 
head,  has  come  through  stress  of  weather  to  collapse,  and  that  "D" 
is  damned  (commercially)  and  has  disappeared  among  the  dead 
men!  What  doleful  memories  do  such  recitals  awaken  !  They 
conjure  up  anew  that  dismal  array  of  merchant  princes  in  the 
archives  of  Dun,  who  like  bright  meteors  have  shot  across  a  starry 
night  and  lost  themselves  in  darkness,  or  that  host  of  minor  lights 
whose  candlestick  being  removed  from  its  place,  have  likewise 
gone  out  in  sharp  and  irremedial  eclipse. 

Such  details,  together  with  the  daily  and  unrecorded  facts  of 
experience,  make  the  thoughtful  mind  weary  and  sad. 

From  such  dirges  over  the  graves  of  wrecked  men  one  turns 
with  a  sense  of  relief  to  the  pages  of  The  Review.  Here  are  no 
ill-starred  and  depressing  histories,  but  light  and  life  and  activity 
everywhere — inimitable  REVIEW  ! 

What  time  the  weeks  put  on  the  moon  thy  certain  voice  we  hear, 
Thou  hast  no   sorrow  in  thy  song,  no  fate-blight  in  thy  yeai  . 

It  is  beautiful  !  How  exhilarating  is  the  sight  of  the  living  ! 
Along  the  whole  line  of  The  Review  are  men  alive  and  full  of 
hope  and  energy  and  uncertainty  of  the  evil  days,  which  may  they 
never  come  to  them. 

Apart  from  its  great  purpose  as  an  advertising  medium,  an  im- 
portant function  of  The  Review  is  that  of  educator  of  the  trade. 
It  fulfils  this  mission  to  wholesale  and  retail  alike.     If  The  Review 


had  existed  twenty  years  ago  there  is  little  reason  to  doubt  that  the 
mutual  relations  of  the  home  trade  would  be  on  a  much  happier 
footing  to-day  than  they  are.  One  of  the  offices  of  The  Review 
is  to  stir  up,  and  stirring  up  is  a  good  and  wholesome  thing. 
Twenty  years  ago  this  excellent  process  of  stirring  up  might  have 
made  such  an  impression  upon  the  inertia  of  a  rich  and  non-possu- 
mus  wholesale  as  to  drive  it  to  expedients  of  future  self  preserva- 
tion. 

If  in  those  days  half  the  forethought,  resources  and  adaptability 
now  in  the  wholesale  had  been  in  existence,  there  is  little  doub 
that  the  result  would  have  been  very  different.  At  that  juncture,  or 
turning-point  of  the  trade,  good  retailers  who  had  to  keep  thei 
business  up  to  the  requirements  of  the  times  were  reluctantly  com- 
pelled to  break  with  local  connections  of  long  and  valued  standing 
and  go  to  Europe  to  seek  the  assortments  which  the  home  houses 
had  not  the  ability  to  furnish  or  the  will  to  grant,  under  their  own 
control,  facilities  to  others  to  furnish.  The  retail  men  who  first 
started  importing  entered  on  the  experiment  with  much  misgiving. 
They  were  followed  soon  by  others,  who  took  it  up  with  a  light 
heart.  Others  still  followed,  who  not  only  became  light-hearted, 
but  reckless  as  well.  In  those  days  misfortune  overtook  not  a  few 
who  dabbled  in  forms  of  trade  of  which  they  had  no  experience. 
The  free,  open  discussion,  the  stirring  emulation,  the  bracing  and 
well-directed  rivalries  now  in  play,  would  have  enabled  the  whole- 
sale of  that  time  to  hold  without  much  extra  effort  what  it  made  a 
gift  of  to  foreign  merchants  and  commissionaires.  That  is,  how- 
ever, past,  so  let  us  hope  in  the  new  phase  of  trade  that  some 
measure  of  restitution  may  yet  be  found.  When  it  is  found,  The 
Review  will  have  its  own  share  in  bringing  it  about. 

The  Review  is  distinctly  an  educating  medium,  and  though  it 
does  not  lay  down  any  finely  spun  and  abstract  theories,  the  scope  it 
gives  to  each  man  to  tell  in  his  own  tongue  the  marvelous  things  of 
business,  is  of  an  essentially  educating  process.  This  new  educa- 
tion, in  a  ready  and  popular  form,  has  brought  industrial  Europe 
to  the  Canadian  retailer  without  expense  or  risk,  or  loss  ot  time. 
The  cramped  ideas  and  meagre  assortments  of  olden  times  would 
find  no  favor  now.  Instead  of  six  or  seven  immemorial  shades  on 
a  rusty  card  the  country  merchant  can  now  see  in  his  own  store  the 
full  and  latest  ranges  of  Hannert  and  Ripley.  In  place  of  a  few 
surreptitious  copies  from  previous  seasons,  twisted  into  parodies  of 
novelty,  large  collections  of  the  richest,  most  varied  and  most 
beautiful  goods  are  accessible  to  the  inspection  of  the  smallest 
country  trader.  Quite  likely,  such  a  man  may  want  but  little  of 
some  of  the  things  shown  to  him,  but  it  is  good  for  him  to  see  them. 
It  is  in  the  order  of  his  education.  It  will  prepare  him  for  the 
tuture,  help  to  keep  his  tastes  young,  and,  above  all,  teach  him 
reliance  on  the  judgment  of  those  whom  locality  and  common 
interest  have  made  his  natural  guides. 

One  of  the  best  effects  of  this  fuller  and  more  general  trade 
knowledge  is  that  it  gives  the  country  merchant  a  chance,  and  may 
ultimately  help  to  discourage  that  tendency  to  centralization  which 
so  universally  robs  the  country  for  the  benefit  of  the  town,  and  has 
opened  up  a  problem  of  peril  and  uncertainty  very  disquieting  to 
thoughtful  minds.  The  most  beneficent  effect  of  the  "higher 
education  "  to  the  country  merchant  is  that  his  neighbor  going  to 
Europe  can  secure  few  advantages  that  are  not  open  to  himself. 
The  neighbor  may  buy  his  stuff  5  per  cent,  cheaper,  but  his  ex- 
pense to  the  market,  his  temptations  to  justify  that  expense  by  pur- 
chasing beyond  his  power,  the  loss  to  his  business  from  absence, 
and  the  waste  incidental  to  importing  on  a  small  scale,  will  take 
more  than  the  5  percent,  out  of  him  before  he  is  done.  To  be  sure, 
at  one  time  it  communicated  caste  to  a  man  to  go  to  Europe,  but 
the  practice  is  now  too  common  to  have  any  such  effect.  The 
former  monopoly  to  the  importing  man  is  gone  and  all  his  previous 
advantages  neutralized.      The  man  now  that  does  not  go  to  Europe 
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has  Europe  brought  to  him,  and  each  will  have  his  own  opinion  of 
the  relative  cost  of  the  process.  Twenty  years  ago  direct  importing 
was  in  the  hands  of  a  few  persons.  Then  it  gave  indubitable  eclat. 
That  was  in  the  days  of  the  sleepy  old  fossiliferous  wholesale.  The 
new  wholesale  is  a  different  affair.  It  is  an  article  up  to  date,  has 
much  enterprise,  versatility  and  power  of  adaptation.  It  appreci- 
ates the  changes  and  the  needs  of  the  times  and  shows  an  aptitude 
to  cater  for  something  outside  of  a  trade  to  the  antediluvians.  The 
new  wholesale  is  a  spruce  thing,  spick  and  span  and  ready  for 
emergencies.  Some  firms  of  the  new  school  have  taken  such  direct 
aim  as  to  make  it  dangerous  for  the  largest  retail  men  in  the  contry 
to  buy  their  goods  outside  of  the  country.  This  is  a  great  thing  to 
have  done.  If  this  type  of  wholesale  men  had  been  in  existence 
twenty  years  ago,  does  it  need  anyone  beyond  a  schoolboy  to  be 
able  to  tell  the  result  ?  What  recovery  of  lost  ground  is  made  is 
largely  due  to  the  new  trade  ideas  reflected  in  The  Review.  Like 
all  other  literature,  that  of  The  Review  has  a  leveling  and  equaliz- 
ing tendency.  Whatever  convention  may  make  the  intellect  of 
man,  it  is,  in  its  natural  state,  essentially  democratic.  It  is  jealous 
of  privilege  and  monopoly.      It  is  no  respector  of  persons. 

It  treats  town  and  country  alike,  and  this  democratic  bent  is  to 
make,  in  the  degree,  that  possible  in  the  country  which  is  possible 
in  the  town.  Under  the  old  regime  a  grand  dame  had  to  take  a 
railway  ride  of  fifty  miles  to  buy  herself  a  gcwn  or  bonnet.  This  is 
no  longer  necessary.  She  can  now  get  what  she  wants  at  home, 
and  even  to  better  and  safer  advantage,  for  if  she  is  a  person  of 
exclusive  pretensions  and  has  a  horror  of  being  imitated,  she  is  safer 
in  her- own  town  than  in  the  big  city  store  with  its  bewildering 
variety,  long  lengths  and  dangerous  accessibility  to  any  local  up- 
start who  might  presume  to  follow  her  in  the  wake  of  fashion. 

During  the  last  few  years,  the  higher  education  of  the  trade  has 
made  marvellous  strides,  and  I  know  not  of  any  factor  that  has  con- 
tributed to  this  end  more  than  The  Dry  Goods  Review. 

J.  McG. 
Montreal,  Dec.  31,  1896. 


CANADIAN    SHIRTS    AND    COATS. 

A  FEW  years  ago  the  market  in  Canada  for  shirts  and  white 
duck  pants  was  entirely  in  the  hands  of  foreign  manufactur- 
ers. In  fact,  even  yet  some  of  the  lines  sold  here  are  not  of  home 
make.  For  some  time  the  Canadian  manufacturers  have  been  push- 
ing their  goods  and  have  met  with  considerable  success. 

Mr.  R.  C.  Wilkins  reports  that  for  the  spring  trade  he  has  book- 
ed some  large  orders  in  white  duck  coats  and  pants  with  some  of  the 
largest  dealers  here,  who  formerly  purchased  in  the  English,  Ger- 
man, or  American  markets.  He  is  naturally  much  pleased  with  his 
success  against  the  European  manufacturers,  and  says  the  quality  of 
his  goods  will  do  the  rest. 

The  white  coats  used  by  bartenders,  barbers,  butchers  and 
waiters  continue  to  sell  well,  so  Mr.  Wilkins  says,  and  the  sales  are 
larger.  He  reports  also  that  he  has  booked  more  orders  for  sum- 
mer coats  and  vests  than  ever  before  at  this  season.  In  neglige 
shirts  in  all  the  newest  fabrics  and  designs,  from  both  British  and 
American  mills,  a  big  trade  is  anticipated,  and  the  manufacture  of 
these  lines  is  being  pushed  with  vigor. 

A  class  of  goods  that  ought  to  find  a  good  sale  in  Canada  is  the 
line  of  waterproof  jackets,  for  hunting  and  fishing,  made  by  R.  C. 
Wilkins.  Everyone  who  has  spent  a  holiday  in  Canada's  woods 
knows  how  indispensable  such  a  coat  is. 

Mechanics  and  working  men  are  in  constant  need  of  overalls 
and  cottonade  pants.  To  meet  this  demand  Mr.  Wilkins  has  been 
making  some  good  lines,  suited  in  price  to  the  workman's  pocket. 
Write  for  prices  and  see  for  yourself. 


WHAT    NOT    TO    DO    IN    '97. 

EMPLOY  a  clerk  who  "knows  it  all,"  and  is  willing  that  other 
people   should   share  his  knowledge.        Silence    never   was 
golden,  you  know. 

Keep  a  collection  of  loafers  around  the  store.   They  draw  trade. 
Don't  advertise.     The  cares  and  troubles  of  an  increasing  busi- 
ness are  trying. 

Never  have  less  than  thirteen  small  boys  on  the  counter.  You 
need  them  in  your  business. 

There  is  nothing  so  attractive  in  a  store  as  a  bombastic  poli- 
tician with  a  short  clay  pipe. 

Discuss  your  neighbor's  business  around  the  store.  He'll  be 
glad  to  know  you're  taking  an  interest  in  him. 

Apart  from  a  balloon  ascension  I  know  nothing  so  elevating  as 
the  average  conversation  in  a  country  store. 

Treat  a  drummer  as  if  he  belonged  to  the  lower  order  of  things, 
They  like  it,  and  will  say  a  good  word  to  your  wholesaler. 

Talk  a  great  deal  without  saying  much.  The  more  you  talk, 
the  less  your  customers  understand.  The  less  they  understand, 
the  more  they  buy. 

When  advertising,  be  sure  and  tell  the  people  that  you  keep  the 
best  goods  in  town  at  the  lowest  prices.  Of  course  they  knew  it 
before,  but  they  will  bear  reminding. 

Employ  a  clerk  with  not  less  than  thirty-four  pounds  of  gall  to 
the  square  inch.  Also  see  that  he  has  a  well-stocked  slang  vocabu- 
lary, and  uses  it.     Ladies  will  appreciate  your  efforts. 

When  a  stranger  enters  your  store  be  sure  and  ask  him  who  he 
is  ;  where  he  came  from  ;  where  he  lived  before  he  moved  there  ; 
if  he  can  read  English  at  sight ;  if  he'd  like  to  be  a  missionary  ;  if 
he  ever  had  the  mumps,  and  if  so,  how  many  ;  if  his  parents  fell  in 
love  at  first  sight,  or  if  they  arrived  at  the  blissful  state  by  the  in- 
stalment plan  ;  if  his  children  resemble  him  ;  and  if  he  knows  any 
politicians,  and  if  so,  how  much  do  they  owe  him  ?  All  these  leave 
pleasant  memories  of  your  store  in  the  stranger's  mind. 

Wealth  brings  friends,  the  gout  and   extensive  abdominal  pos- 
sessions ;  old  age  brings  a  lot  of  second-hand  experience,   a  te     n 
per  cent,  mortgage,  and  a  musty  collection   of  old-time  memorii    as  ; 
while  a  store  managed  on  these  lines  brings  a    ' '  tired  feeling  ' '      or 
the  part  of  the  customer. — Jud  Parsons. 


"MAN   WANTS   BUT   LITTLE,  BUT  WANTS  IT  GOOD." 

John  Macdonald  &  Co.'s  stock  of  men's  black  cashmere  half- 
hose  surpasses  in  value  any  previous  showing.  Great  variety  in 
bicycle  hose  and  sweaters.  Two  special  lines  in  men's  braces, 
mohair  and  silk  ends,  wire  buckles,  at  popular  prices.  Men's 
umbrellas,  from  the  lowest  to  the  best  kid-covered  goods. 


SUMMER    CLOTHING. 

H.  J.  Caulfeild  &  Co.  control  a  number  of  novelties  in  summer 
clothing  from  foreign  manufacturers,  notably  the  latest  things  in 
fancy  linen  and  crash  coatings,  with  vests  to  match.  Also  a  line 
suitable  for  bicycle  suits,  which,  besides  being  nobby,  will  be  very- 
cool  and  comfortable  on  a  hot  day. 


SILKS. 

All  live  merchants  who  are  doing  a  fine  dress  trade  should  see 
the  range  of  "  Cameleon  "  Balernos  and  fancy  silk  figures  shown 
by  Brophy,  Cains  &  Co. 

CANADIAN  BRACES  IN  ENGLAND. 

The  Dominion  Suspender  Co.  have  just  received  a  large  order 
for  suspenders  from  one  of  the  principal  houses  in  London,  England. 
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Canadian  Lining 
Department 


Owing  to  the  great  advance  recently  made  in  the  manufacture  and 
finish  of  Canadian  Linings,  we  can  confidently  recommend  them  to  our 
customers  as  being  superior  in  value  to  anything  hitherto  imported.  In 
this  department  we  carry  a  full  range  of  the  following  lines  : 

FOR  LADIES'  WEAR--  F°'^dsT  ^mhiiCS' ,  Di7  sfT 

burah  1  wills,  Royal  batine  Twills, 
Linenettes,  Moreen  Linings,  Rustle  Linings,  Grecian  Stripes,  Lustrines, 
Percalines,  Sateen  Jeans,  Dress  Canvas,  Wigans,  etc. 

FOP     MF1V\    WFAfr        40-inch  Beetled  Twills,    Pocketings,  Beat- 

ruiv  lULn  c>   Triply     rice  TwillSj  Italian  cloths>  in  32  and 

54-inch.  Also  in  same  department,  full  range  Black  and  Colored  Dress 
Satines,  Black  Silkalines,  Organdie  Muslins,  Marseilles  Costume  Cloths 
in  plain  and  fancy  weaves,  Turkey  Reds,  Buntings,  etc. 

N.B.— We  would  draw  special  attention  to  the  Blacks,  which 
are  absolutely  fast  in  all  the  better  lines. 

Samples  of  all  the  above  lines  are  in  the  hands  of  our  travellers  and 
can  be  seen  in  our  warehouse. 


5  foceews\vve\&s  5oft  fc>(& 

MONTREAL  and  VANCOUVER,  B.C. 
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THE  SALE  OF  RUGS  AND  SQUARES. 
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I FSE  of  rugs  and  squares  nowadays  adds 
another  line  to  the  many  which  a  retail , 
man  has  to  stock  up,  at  least  in  part. 
The  handling  of  these  articles  is  by  no 
means  easv.  In  the  case  of  the  smaller 
©  rugs,  there  is  always  a  certain  demand. 
The  small  Axminster  and  Oriental  rugs 
are  salable  all  the  time,  though  the  de- 
mand fluctuates.  The  fashions  in  size 
and  color  may  change  slightly,  but  still  not  enough  to  have  them 
lie  dead  in  the  store.  These  rugs  may  be  stocked  with  advantage, 
and  a  respectable  profit  made  by  the  retailer. 

In  the  case  of  the  larger  rugs  and  squares,  the  greatest  of  care 
must  be  taken.  Even  then,  loss  may  be  the  result  of  a  season's 
trade.  There  are  so  many  things  which  affect  their  sale.  Made 
up  as  they  are,  they  will  fit  only  certain  sized  rooms.  Besides, 
having  a  square  on  the  floor  necessitates  more  furnishing  of  some 
other  kind  in  the  room.  This  tends  to  lessen  the  demand.  They 
are  less  profitable  to  a  dealer  than  furnishing  the  same  room  with 
carpet.  More  carpet  is  necessary.  A  square  of  16  yards  covers  a 
room  which  would  require  23  yards  of  carpet,  consequently  the 
profit  is  less  in  the  case  of  the  squares. 

Nor  is  the  market  in  Canada  large  enough  to  make  this  a  de- 
partment in  which  much  stock  can  be  carried  with  safety.  The 
wholesale  men  do  not  wish  to  carry  any  quantity.  The  live  retail 
man  has  also  some  hesitation  in  buying.  The  number  of  men  who 
can  afford  such  things  is  not  large  enough  to  make  it  a  chief  de- 
partment. 

A  method  which  many  merchant.5  follow  is  to  make  up  their 
own  squares.  This  pays  better  than  the  other  way.  In  the  course 
of  the  season's  trade  there  are  remnants  both  of  body  and  border 
which  make  a  fine  square.  This  affords  a  good  way  of  disposing 
of  the  remnants,  and,  at  the  same  time,  saves  a  great  part  of  the 
expense  of  stocking  with  the  ready-made  article. 


M 


THE   NEW   MANDLEBERG   CATALOGUE. 

ANDLEBERG  waterproofs  have  always  had  a  name  here  in 
Canada.  The  last  few  years,  however,  have  very  much 
increased  their  popularity.  Holding  the  market  for  such  a  long 
period  shows  that  the  goods  must  be  of  the  highest  merit.  A  talk 
with  Mr.  Howard,  the  Canadian  agent,  elicited  some  facts  which 
explain  the  continued  popularity  of  these  waterproofs. 

A  good  point,  when  faithfully  carried  out  as  in  this  case,  is  to 
guarantee  the  goods.  Two  often  now-a-days  this  is  a  mere  word. 
An  article  the  manufacturer  is  willing  to  guarantee  is  the  one  the 
merchant  and  consumer  want.  The  Mandleberg  waterproofs  are 
guaranteed  absolutely  waterproof.  Moreover,  the  guarantee  ap- 
plies to  all  climates. 

As  regards  the  make,  no  effort  is  spared  to  have  the  garments 
cut  always  in  true  balance.  This  ensures  a  good  fit  in  every  case. 
To  prevent  the  opening  of  the  seams  so  common  in  rubber  goods, 
the  seams  are  all  sewn,  as  in  an  ordinary  garment. 

The  sale  of  the  ladies'  cloaks  is  increased  by  a  fancy  lining. 
The  old-fashioned  way  of  leaving  the  rubber  exposed  did  not  add 
to  the  beauty.  They  are  made  now  with  a  lining  in  which  silk 
threads  of  various  shades  occur  at  small  intervals.  The  effect  thus 
produced,  unless  inspected  at  close  quarters,  is  much  the  same  as 
if  the  whole  garment  were  silk  lined.  This  much  increased  the 
selling  chances,  as  in  a.  ladies'  cloak  appearance  is  of  so  much  im- 
portance. 

In  order  to  supply  the  wants  of  the  trade,  a  factory  was  started 


in  Montreal  some  three  years  ago.  Previous  to  this,  the  goods 
were  all  imported  from  their  factory  in  the  United  States.  Besides 
being  able  to  give  better  satisfaction,  the  company  can  offer  their 
garments  at  lower  rates,  as  the  duty  is  saved. 

Mr.  Howard  says  they  always  hold  themselves  free  to  send  cat- 
alogues to  the  trade.  If  you  handle  this  class  of  goods  send  for  a 
catalogue  and  see  the  Mandleberg  styles  and  prices.  Even  if  you 
have  no  immediate  intention  of  buying,  you  ought  to  keep  posted 
on  all  the  lines  you  handle. 


PAST,    PRESENT    AND    FUTURE. 

IN  1849,  over  forty-seven  years  ago,  the  firm  of  John  Macdonald 
&  Co.  made  its  debut  in  the  city  of  Toronto.  Neither  the  city  nor 
the  firm  were  at  that  time  of  the  same  dimensions  as  they  are  to-day. 
There  is  no  city  or  wholesale  dry  goods  firm  in  the  Dominion  that 
has  made  the  same  progress.  Toronto  is  now  a  great  distributing 
centre  for  all  kinds  of  merchandise,  and  John  Macdonald  &  Co. 
one  of  the  principal  distributors  of  general  dry  goods,  men's  fur- 
nishings, haberdashery,  carpets  and  woolens,  from  ocean  to  ocean. 
Our  purpose  at  present  is  not  to  write  a  history  of  the  progress  of 
either  Toronto  or  the  firm  of  John  Macdonald  &  Co.,  but  just  a  few 
interesting  facts  about  the  latter.  This  firm  is  one  of  the  oldest 
wholesale  firms  in  Canada,  doing  business  on  the  largest  scale  and 
having  the  best  facilities  for  doing  it.  Their  magnificent  ware- 
houses facing  on  Wellington  and  Front  streets  east  are  an  ornament 
to  the  city  and  a  monument  to  the  firm's  enterprise.  Although  one 
of  the  oldest  firms,  it  is  second  to  none  in  business  life,  full  of  vigor, 
energy,  and  progressiveness,  ever  reaching  forward  to  greater 
things  by  securing  for  themselves  and  their  customers  better  service, 
values  and  promptness  in  delivery.  Having  the  capital  and  capa- 
city to  buy  in  large  quantities,  manufacturers  are  ever  offering  them 
special  inducements  to  clear  lines  and  to  become  sole  agents  in 
Canada  for  their  products.  They  have  in  course  of  preparation  a 
catalogue,  giving  a  detailed  list  of  numbers  and  prices  of  their  stock 
for  spring  season  1897.  The  business  they  are  doing  in  their  letter 
order  departments  is  surpassing  their  most  sanguine  expectation. 
They  inform  us  that  for  this  season  they  have  made  greater  prepar- 
ation for  doing  a  larger  business  than  ever  before.  In  a  word,  the 
great  success  of  John  Macdonald  &  Co.  must  be  attributed  to  strict 
integrity  in  all  their  transactions  and  thorough  business  principles. 
The  past  of  the  firm  is  enviable,  the  present  prosperous,  and  the 
future  bright. 


A    PRETTY   WALL    CALENDAR. 

All  calendar  and  no  art  is  too  often  the  kind  people  get  out  now- 
a-days,  but  the  C.  Turnbull  Co.,  of  Gait.,  Ltd.,  lamb's  wool  under- 
clothing, have  avoided  this  error  in  their  calendar  for  1897.  It  is 
a  large  panel  picture  of  "Harvest  Home"  with  a  background  of 
flowers,  printed  in  bright  colors.  The  calendar  and  the  name  of 
the  manufacturers  are  not  too  obtrusive,  and  the  whole  thing 
makes  a  tasteful  adornment  for  the  wall.  The  company  will  send 
one  to  you  if  you  drop  a  postcard  to  Gait. 


POISONED     KID    GLOVES. 

Gloves  are  not  very  deadly-looking  weapons  —  I  mean  kid 
gloves.  Yet  they  have  been  the  means,  in  the  hands  of  the  enemies 
of  mankind,  of  causing  death  to  their  political  enemies.  The  use 
of  poisoned  gloves  as  a  means  of  assassination  is  not  a  new  in- 
vention by  any  means,  having  been  used  by  the  Nihilists  for  many 
years.  It  was  lately  brought  into  some  prominence  in  Europe  by 
the  murder  of  Count  Tcheremetieff.  He  was  killed  by  wearing  a 
pair  of  gloves  which  he  had  hastily  snatched  up  on  his  way  to 
meet  the  late  Emperor  of  Russia.  While  the  Czar  was  in  Paris  last 
year  he  was  cautioned  against  wearing  gloves  if  it  were  possible  to 
avoid  it. 
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WE   ARE   SHOWING   NOW 


*1 


Fancy  Silks  for  Spring  Delivery  l 


To  retail  at   25c,   35c,  40c,   50c,  60c,   75c.   and  $1.00. 

WINDSOR  TIES  DANTSU  RUGS 


To  retail  at  15c,  20c.  and  25c. 


In  all  sizes. 


$ 


t 

i 
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K.  ISHIKAWA  &  CO.        % 

J  Main  Office:  24  Wellington  St.     TORONTO       DlXIT  £ 

YOKOHAMA,  JAPAN  West  *  "K"^  1  U,     KJl\  1  .         ^ 


A  Poor  Year 

HOW  LOSSES  MAY... 
BE  TURNED  TO  PROFIT. 

^*     ^*     C^* 

*J*HE  balance  sheet  for  the  year  has  proven  disappointing.    Where  are  the  losses  ?    A  large 
turn-over  has  taken  place — sales  show  an  increase.     Bad  debts  have  been  few.     But 
look  at  the    quantities  of  out-of-date  stock  on  your  shelves.     Your  money  is  locked  up  in 
unsalable  stock,  goods  off  color,  wrong  shades,  unfashionable  designs. 

All  these  difficulties  can  be  overcome  in  these  dyeing  works.  We  are  making  money 
for  hundreds  of  merchants  in  all  parts  of  the  country,  who  do  not  allow  unsalable  stocks  to 
accumulate.  Quickly  as  they  discover  a  mistake  has  been  made  the  goods  are  despatched  to 
us,  with  instructions  to  transform  them  into  salable  stock — and  we  do  it.  The  most  modern 
dyeing  plant  in  Canada  is  here,  and  only  skilled  workmen  employed.  No  chances  taken. 
Write  us. 


PHONES: 

3037  -  3640  -  2143  -  1004 


^     oe     R.  PARKER  &  CO., 

Head  Office  and  Works  : 

787-791  Yonge  Street,  TORONTO. 
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A    FIRM    WITH    A    HISTORY  WORTH    HAVING. 

THE  firm  of  S.  Greenshields,  Son  &Co.  have  largely  increased 
their  premises  this  season,  having  added  the  warehouse  next 
door  to  the  large  building  they  already  occupied.  The  extra  space 
was  very  much  wanted,  and  gives  roomy  and  bright  offices  for  the 
large  staff  employed  in  keeping  the  books  of  the  firm,  as  well  as 
enlarging  the  entrance  floor.  The  change  also  provides  suitable 
accommodation  for  the  extensive  novelty  and  notion  department 
recently  introduced,  and  greater  space  for  the  dress  goods  and  print 
rooms,  and  the  smallware,  woolen  and  carpet  departments. 

This  firm,  one  of  the  oldest  in  the  country,  was  founded  about 
1834  by  Mr.  Samuel  Greenshields  and  his  son,  John  Greenshields. 
W.  G.  Greenshields  and  D.  J.  Greenshields,  also  sons  of  the  founder, 
were  afterwards  partners.  In  1876,  Mr.  D.  J.  Greenshields  ad- 
mitted his  nephew,  Mr.  E.  B.  Greenshields,  and  Mr.  John  L.  Cains 
into  partnership,  and  they  took  possession  of  the  building  on  Vic- 
toria square  which  is  still  occupied  by  the  firm.  Later,  on  the 
deaths  of  Mr.  John  L.  Cains  and  Mr.  D.  J.  Greenshields,  the  busi- 
ness was  carried  on  by  Mr.  E.  B.  Greenshields  and  his  brother, 
Mr.  Samuel  Greenshields,  and,  on  the  death  of  the  latter  in  1888, 
by  Mr.  E.  B.  Greenshields  alone.  In  1891  Mr.  G.  B.  Fraser,  Mr. 
E.  C.  B.  Fetherstonhaugh  and  Mr.  G.  L.  Cains  were  admitted  into 
the  firm,  and  the  business  has  been  conducted  with  increasing  vigor. 
The  partners  are  all  men  on  the  younger  side  of  the  half  century, 
and  they  devote  their  time  and  energy  to  the  ever-growing  interests 
of  the  business  of  the  firm. 

Mr.  E.  B.  Greenshields  has  just  been  elected  president  of  the 
Montreal  Wholesale  Dry  Goods  Association  for  the  coming  year. 


MINING     SUPPLIES. 

John  Smith,  of  the  Hamilton  Powder  Co.,  has  returned  from  a 
visit  to  twenty  of  the  gold  mines  in  the  Seine  and  Rainy  Rivers  and 
Lake  of  the  Woods  district.  He  also  met  many  prospectors,  mine 
owners  and  others,  who  all  say  they  are  likely  to  have  very  exten- 
sive development  work  there  during  the  coming  season. 

They  are  all  busy  now  preparing  for  the  spring  work.  A  great 
number  of  the  locations  are  in  the  interior,  and  are  reached  in  sum- 
mer by  canoes  and  portaging.  Heavy  loads  cannot  be  taken  in, 
and  ordinary  supplies  only  at  very  heavy  cost.  In  winter,  how- 
ever, with  the  lakes  and  rivers  frozen  and  covered  with  snow,  roads 
are  cut  through  the  woods  and  supplies  of  all  kinds  are  brought  in 
at  small  cost.  The  entire  season's  supplies  of  flour,  pork,  gro- 
ceries, dry  goods,  clothing,  boots — in  fact,  everything  to  be  found 
in  a  general  store — are  brought  in  during  sleighing. 

The  bulk  are  bought  from  Port  Arthur,  Fort  William  and  Rat 
Portage  merchants,  and  from  the  traders  at  the  stations  along  the 
line  of  the  Canadian  Pacific. 


EMBROIDERIES. 

John  Macdonald  &  Co.,  by  late  shipments,  have  completed  their 
entire  range  of  embroideries,  comprising  all  the  latest  novelties,  such 
as  the  guipure,  honiton,  torchon,  and  valenciennes  edges,  also 
special  jobs  in  cartoon  lots. 


A    NEW    FIRM    FOR    RENFREW. 

A  new  firm  will  open  in  Renfrew  this  month,  composed  of  John 
MacKay,  now  conducting  a  general  store  at  Eauclair,  and  Allan 
MacKay,  of  MacKay  &  Matheson,  Renfrew.  A  very  fine  three- 
storey  building  has  been  erected  by  Wm.  MacKay,  the  father  of 
the  partners,  in  a  good  locality.  It  is  on  a  corner  with  24  feet  of 
plate  glass  front,  giving  a  north  light.  They  will  carry  a  stock  of 
dry  goods,  groceries,  men's  furnishings,  boots  and  shoes.  Part  of 
the  second  floor  will  be  fitted  up  for  carpets,  lace  curtains  and 
drapery  goods.     W.  R,  Barnard,  late  of  Carswell  &  "MacKay,  will 


have  charge  of  the  dry  goods  department,  and  Allan  MacKay  the 
grocery,  while  John  MacKay  will  be  the  financial  manager.  The 
first  two  spent  a  couple  of  weeks  in  Toronto  and  Montreal  in  De- 
cember. As  usual  with  all  good  firms,  they  are  subscribers  to  this 
paper. 

LINENETTES    ARE    ALL    RIGHT. 

A  LAWSUIT  of  considerable  interest  to  the  dry  goods  trade  has 
just  been  decided  in  England.  Mrs.  Bennett,  a  lady  living  at 
Croyden,  near  London,  bought  from  Grant  Bros.,  dry  goods  mer- 
chants of  that  place,  four  and  a  half  yards  of  green  linenette. 
Mrs.  Bennett  afterwards  took  ill  with  symptoms  of  blood-poisoning. 
It  was  supposed  to  be  due  to  arsenic  in  the  green  linenette,  and 
Mr.  Bennett  took  action  for  ^50  damages  against  the  merchants 
who  sold  his  wife  the  stuff.  When  the  case  was  tried  the  evidence 
of  chemical  experts  settled  the  dispute.  Dr.  Thomas  Stevenson, 
analyst  to  the  Home  Office,  an  eminent  authority,  stated  that  an 
ordinary  person  might  have  swallowed  all  the  arsenic  in  the  four 
and  half  yards  of  linenette  and  suffered  no  discomfort.  In  fact, 
the  quantity  contained  in  eighty  yards  of  the  material  might  have 
been  taken  without  danger.  There  is  only  one-thousandth  part  of 
a  grain  of  arsenic  in  each  square  yard  of  linenette.  Bennett  lost 
his  case,  therefore,  and  the  manufacturers  of  the  linenette,  Barlow 
&  Jones,  Ltd.,  have  the  satisfaction  of  knowing  that  the  good  name 
of  their  material  is  vindicated  before  the  world. 


HAVE  YOU  RECEIVED  YOUR  CALENDAR  ? 

The  calendars  sent  out  this  year  by  Chadwick  are  very  taking. 
One  of  them  is  a  good  reproduction  of  the  famous  picture  of  the  old 
weather-beaten  soldier,  a  veteran  of  many  a  stubborn  fight,  play- 
ing horse  with  his  master's  little  boy,  who  is  riding  on  his  back. 
The  boy  has  the  soldier's  hat  on  his  head  and  carries  a  whip  in 
his  tiny  hand. 

Another  design  shows  the  energetic  advertiser  at  a  summer 
resort.  On  the  beach  are  a  number  of  people  taking  a  quiet  nap. 
Each  is  shaded  from  the  sun  by  an  umbrella.  Sailing  slowly  out 
of  port  is  a  small  vessel  with  "  Chadwick' s  Sewing  Cotton  "  on  the 
sail.  A  painter  comes  on  the  scene.  The  next  view  shows  the 
painter  disappearing  in  the  distance  with  a  satisfied  smile.  He 
has  left  these  words  painted  on  the  row  of  umbrellas,  "is  the 
best."     This  completes  the  motto  begun  on  the  sail. 

Drop  a  line  for  one  to  hang  in  your  store. 


BLACK    GOODS. 

Brophy,   Cains  &  Co.  say:      "We  have  the  handsomest  that 
thought,  care,  hands  and  machinery  can  put  together." 


POPULAR    SWEATERS. 

A  numerous  range  of  sweaters  is  being  shown  to  the  trade  by 
H.J.  Caulfeild  &  Co.,  including  their  popular  lines  to  retail  at  25c, 
50c,  75c.  and  $1,  and  up  to  $3. 


ALL   DENY    IT. 


The  cabled  report  that  a  great  thread  monopoly  was  to  be  set  up 
in  Britain  by  the  union  of  the  mills  of  Messrs.  Finlayson,  Bousfield 
&  Co.,  Renfrewshire,  and  W.  &  J.  Knox,  Ayrshire,  makers  of 
linen  threads,  with  the  great  cotton  thread  concern  of  J.  &  P.  Coats, 
Ltd.,  is  denied  by  all  the  persons  concerned. 


AGENTS    IN    CANADA. 

The  Manhattan  Novelty  Co.,  of  New  York,  have  appointed 
agents  in  this  country.  Baker  &  Brown,  Montreal,  are  now  sole 
agents  for  Canada.  The  Manhattan  Co.  handle  all  sorts  of  novel- 
ties, one  of  the  chief  being  "  Hold-Fast  "  belts  and  buckles. 
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LACK  OF  JUDGMENT  IN  TRADE. 

WAS  leaning  against  the  desk,  watching  two  members 
of  the  house  staff  classifying  samples  and  prices,  and, 
becoming  weary  of  the  delay  in  fixing  the  value  and 
class  of  one  line,  remarked  :  "  Oh,  just  toss  up  a  coin 
and  decide  according  to  heads  or  tails." 

MARKING    VALUES. 

The  experienced  man  in  the  trade  looked  up  and 
said  reflectively  :  "  Well,  one  would  think  some  people 
did  that,  the  way  they  sell  goods.  It's  astonishing  the  lack  of 
judgment  in  trade.  Take  the  matter  of  marking  goods  ;  you  must 
make  your  profits  on  the  lines  that  sell,  and  that's  where  judgment 
comes  in.  The  intrinsic  value  of  a  line  is  not  the  best  index  of 
what  it's  selling  price  should  be  :  you  must  hit  upon  the  lines  that 
will  capture  popular  taste  and  on  these  you  can  afford  to  put  a  good 
profit  ;  frequently  the  best  value,  so  far  as  weight  or  finish  are  con- 
cerned, will  not  secure  the  profit.  There  is  a  hankering  after  the 
cheaper  lines  in  these  days,  and  where  the  pattern  is  popular  and 
up-to-date  you  may  safely  count  on  a  profit,  and  that  profit  will 
follow  the  goods  till  they  get  right  into  the  hands  of  the  consumer. 
But  you  must  be  able  to  know  these  lines.     That's  judgment. 

CLEARING    TOO    SOON. 

"  Then,  there  is  the  question  of  clearing  lines.  It  is  a  mistake 
to  clear,  unless  you  know  that  the  bottom  has  dropped  out  of  the 
demand,  and  the  goods  will  stick.  Once  be  sure  of  that,  and  then, 
of  course,  go  ahead.  But  don't  get  rattled  because  a  little  cutting 
has  been  done,  and  you  think  the  whole  future  of  the  goods  has 
gone  to  pieces.  To  know  when  you  are  to  clear  is  another  instance 
of  judgment  in  trade. 

GET    YOUR    PROFIT. 

"  Here  is  a  case  in  point  for  the  retailer.  Why  on  earth  does 
he  cut  his  profit  when  there  is  no  absolute  necessity  for  it  ?  We  will 
cite  the  case  of  a  line  he  buys  for  i8;4c.  and  retails  at  25c.  But 
by  some  chance  he  picks  up  a  limited  quantity  at  15c.  What,  nine 
times  out  of  ten,  does  he  do  ?  Why,  he  immediately  drops  the  price 
to  20c.  He  sells  all  he  has.  The  drop  forces  other  stores  to  drop 
theirs  too.  When  he  goes  into  the  market  again  for  more  he  can't 
get  them  at  1  5c,  and  finds  it  mighty  hard  to  raise  the  price  again  to 
25c." 

This  man  is  a  shrewd,  successful,  energetic  man  not  given  to 
talking  through  his  headgear,  and  it  struck  me  as  I  walked  away 
that  there  was  sense  in  what  he  said. 


ing  concern  like  the  C.  Turnbull  Co.  depends  upon  excellent 
quality  and  value  for  success  they  should  push  that  advantage  by  a 
brand. 


THEY   WILL    BRAND    THEIR     LINES. 

The  C.  Turnbull  Co.  of  Gait,  Ltd.,  who  have  been  branding 
some  of  their  special  lines  of  men's  full-fashioned  underwear,  have 
decided  to  stamp  all  their  full-fashioned  men's,  ladies'  and 
children's  goods.  They  have  found  this  step  necessary  owing  to 
the  reputation  these  goods  have  attained  and  to  prevent  inferior 
goods  being  sold  for  theirs. 

They  are  now  making  a  line  of  full-fashioned  natural  light- 
weight underwear  in  men's,  ladies'  and  children's,  which  will 
meet  an  increasing  demand  for  something  light  and  non-shrinkable. 

They  are  also  adding  girls'  vests  and  drawers  in  the  ribbed 
goods,  of  which  they  have  been  making  only  ladies'  hitherto. 

The  policy  adopted  by  this  company  of  branding  their  lines  is, 
in  our  opinion,  a  wise  one  for  them.  They  have  already  got  a 
good  reputation  in  the  trade,  acquired  by  years  of  careful  manufac- 
turing, and  there  seems  no  reason  why  they  should  not  get  their 
full  value  of  this  reputation.  Anyone  who  sells  or  wears  a  good 
article,  and  finds  that  it  gives  satisfaction,  becomes  an  advocate  of 
that  article,  and  it,  therefore,  seems  to  us  that  when  a  manufactur- 


NEW  GOODS    IN    THEIR  OWN  MAKES. 

H.  J.  Caulfeild  &  Co.,  in  wishing  their  customers  and  the  gene- 
ral trade  a  Happy  and  Prosperous  New  Year,  announce  with  plea- 
sure that  their  travelers  are  now  starting  out  with  a  full  range  of 
spring  and  summer  samples  of  the  latest  novelties  in  all  their  lines, 
and  if  possible  better  value  than  ever  before,  it  being  their  object  to 
always  improve.  This  is  particularly  noticeable  in  their  own  manu- 
factured goods — shirts,  overalls  and  summer  clothes.  In  shirts  they 
have  many  lines  of  the  latest  American  novelties  in  Dresden  and 
Paisley  patterns,  which  will  not  be  found  in  general  trade,  and  that 
at  prices  enabling  the  retailer  to  make  a  good  profit,  and  at  the 
same  time  sell  at  the  market  price. 


CANADIAN      OIL-CLOTH. 

CANADA  is  not  in  a  position  to  supply  all  her  own  wants,  but 
in  one  line  at  least  she  does  the  largest  part  of  it.  The  exten- 
sive buildings  of  the  Dominion  Oil-Cloth  Co.,  Montreal,  the  only 
establishment  in  Canada  which  manufactures  all  kinds  of  oil-cloth, 
speak  louder  than  words.  Convincing  proof  is  to  be  had  in  the 
fact  that  the  wholesale  importations  of  oil-cloth  are  growing  less 
every  year. 

The  keen  competition  from  England  and  the  United  States  has 
oftentimes  made  it  a  great  struggle  to  keep  the  Canadian  goods 
masters  of  the  market.  But  the  exercise  of  great  care  in  choosing 
new  designs,  and  the  energetic  pushing  of  the  goods  among  the 
merchants  here  has  brought  most  of  the  trade  to  our  home  manu- 
factory. '   . 

A  representative  of  The  Review  recently  had  the  pleasure  of 
a  walk  through  the  works.  The  buildingnvhich  contains  the  office 
is  itself  a  large  building.  But  when  the  visitor  is  shown  from 
building  to  building  until  he  has  made  the  tour  of  eleven,  six  of 
which  would  each  be  a  good-sized  factory  in  itself,  he  comes  away 
somewhat  impressed  with  the  large  area  necessary  for  the  work,  and 
the  immense  amount  of  capital  invested.  At  the  present  time  they  are 
busy  getting  out  their  spring  goods,  which  are  quite  up  to  the  mark 
in  deisgn.  This  is  the  busy  time  of  the  year,  and  the  most  inter- 
esting in  which  to  see  the  various  stages  in  the  development  of  the 
patterns  which  in  the  finished  state  we  so  much  admire. 

All  the  operations  are  done  here.  In  printing  the  pattern  metal 
and  wooden  blocks  are  used,  one  block  for  each  color.  The  cutting 
of  these  blocks  is  now  done  at  the  company's  works.  The  output  of 
the  company  includes  all  grades  of  floor  oil-cloths,  table  oil-cloths, 
oil-cloth  mats  and  rugs,  carriage  enamelled  leather  cloths  and  shelf 
oil-cloths. 

All  the  wholesale  dry  goods  houses  handle  their  goods.  Con- 
versation with  the  "wholesale  men  shows  that  the  Canadian  goods 
have  so  far  given  good  satisfaction  and  command  a  ready  sale.  As 
long  as  sufficient  attention  is  paid  to  the  designs,  foreign  oil-cloth 
will  find  but  a  small  market  in  Canada. 

According  to  the  outlook  at  the  present  time,  the  foreign  makers 
will  not  make  much  headway. 


MOVING    INTO    NEW    QUARTERS. 

We  understand  that  Messrs.  Konig  &  Stuffmann,  the  importers 
and  manufacturers'  agents  for  the  well-known  "P.  D."  corsets, 
have  rented  the  new  building  on  Victoria  square,  belonging  to  Mr. 
Mclntyre,  and  will  take  possession  of  it  as  soon  as  finished,  which 
will  be  about  the  1st  of  February.  These  gentlemen  started  busi- 
ness in  Canada  only  some  seven  months  ago,  and  requiring  to-day 
such  large  and  expensive  premises  as  above-mentioned,  shows  to 
the  Canadian  trade  what  reliable  and  well-known  goods,  combined 
with  perseverance,  can  do  in  such  a  short  time. 
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Kid  Gloves 
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All  Leading  Staples. 
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Choice  refined  effects  in  best  quality 
lacing  and  4  pearl  button  lines. 

Suede,  pique  sewn,  with  2  large 
black  domes,  etc.,  etc.,  etc. 


CORRESPONDENCE  SUGGESTED. 


FITZGIBBON,  SCHAFHEITLIN  &  CO. 

.  .  .  Montreal. 


1897 


We  thank  you  for  having  made  such  good  use  of  us  in  the 
year  just  closed,  and  hope  that  we  have  given  you  such  satis- 
faction that  you  will  make  more  use  of  us  in  1897  than  in  1896. 
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ASTON,  BIRMINGHAM 


SWORJJS 


We  are  at  your  service ;  the  more  you  call  tor  us  the  better 
will  we  like  it. 


HARK 
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A  good  New  Year  to  you  and  to  us. 
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THE    GROWING     USE  OF    OIL-CLOTH. 

OIL-CLOTH  and  linoleum  now  form  quite  an  important  part 
of  any  carpet  department.  It  is  becoming  still  more  im- 
portant as  the  art  of  manufacturing  these  articles  is  becoming  more 
perfect.  A  short  time  ago  it  was  used  only  for  rough  purposes, 
such  as  kitchen  floors,  tables,  etc.,  and  occasionally  a  hall.  Now, 
however,  it  is  much  more  used.  In  fact,  cork  carpet,  which  is  of 
the  same  nature,  is  quite  frequently  used  for  bedrooms. 

Most  of  the  oil-cloth  used  in  Canada  is  either  made  in  Canada  or 
is  imported  from  Great  Britain.  The  wholesale  houses  say  that  the 
Canadian  manufacturers  have  been  so  enterprising  in  getting  new 
and  taking  designs,  that  the  home  manufactured  article  is  much  in 
demand.  Of  course,  there  is  always  one  thing  which  tells  against 
the  Canadian  manufacturer.  That  is,  that  the  patterns  soon  become 
so  widely  dispersed  as  to  be  thought  common.  The  buyer  natur- 
ally turns  to  the  foreign  goods,  and  is  willingto  pay  more  for  them, 
to  get  a  pattern  no  one  else  has. 

In  going  through  a  wholesale  house  this  month,  two  kinds  were 
especially  noticed.  Inlaid  linoleum,  for  several  years  known  in 
Europe,  but  little  handled  as  yet  in  Canada,  has  the  pattern  go 
right  through  the  cloth.  It  is  not  put  on  the  top  like  the  ordinary 
linoleum  pattern.  The  cloth  may  wear  away,  but  the  pattern  shows 
the  same  as  ever.  The  other  noticeable  kind  was  cork  carpet.  It 
is  not  new  in  Canada,  but  is  not  known  much  outside  the  larger 
centres.  It  is  very  thick  and  light.  Its  chief  excellence  lies  in  the 
fact  that  it  is  quite  warm.  The  ordinary  linoleum  is  very  cold  to 
the  touch.     This  allows  the  cork  carpet  to  be  used  for  bedrooms. 


NEW  DEPARTURE  IN  THE  TORONTO  TRADE. 

As  noticed  elsewhere  in  this  issue,  the  firm  of  John  Macdonald 
&  Co.  have  added  another  department  to  their  business,  and  were 
fortunate  in  securing  the  control  for  Canada  of  the  well-known 
Dayton  bicycle,  manufactured  by  the  Davis  Sewing^Machine  Co., 
of  Dayton,  Ohio.  Owing  to  the  wide  connections  which  the  firm 
have  from  the  Atlantic  to  the  Pacific,  they  are  in  a  particularly 
good  position  to  attract  the  attention  of  large  dealers  as  well  as  in- 
dividual riders  throughout  the  country. 

The  Dayton  is  a  wheel  that  was  only  introduced  in  this  market 
last  season  and  became  at  once  very  popular,  and  the  fact  that 
John  Macdonald  &  Co.  are  behind  it  this  season  will  convince  the 
public  that  it  is  thoroughly  up-to-date  in  every  particular. 

Their  travelers  are  now  on  the  road  with  '97  models,  and  the 
firm  will  be  able,  by  the  time  the  next  issue  of  The  Review  is  out, 
fo  give  full  particulars  of  a  cheap  wheel  for  which  they  are  negoti- 
ating with  every  prospect  of  success. 

AGENTS    FOR  CANADA. 

H.  L.  Smythe  &  Co.  have  been  appointed  agents  for  Charles 
Macintosh  and  Co.,  Ltd.,  of  Manchester,  manufacturers  of  water- 
proof garments  and  rubber  goods.  Another  agency  assumed  by 
the  firm  is  that  of  Winkler  &  Gaertner,  of  Burgstadt,  Saxony, 
manufacturers  of  silk  and  taffeta  gloves,  etc. 


SOME    OF   THE    "HITS." 

The  long  and  minute  account  of  the  various  processes  in  the 
manufacture  of  the  famous  "Jasper"  cloth,  given  in  The  Dry 
Goods  Economist  some  time  ago,  will  be  fresh  in  the  memory  of 
those  who  follow  the  history  of  textiles. 

Though  an  article  of  a  fancy  character,  its  adaptability  to  varied 
manipulation  and  novel  effect  is  so  great  that  it  has  almost  new 
become,  in  its  main  features,  a  staple  item  of  dress  goods. 

S.  Greenshields,  Son  &  Co.  are  this  season  large  importers  of 
the   original   all-wool    "Jasper,"    and   are   also   showing,  for   the 


million,  some  very  clever  cotton  warp  imitations  of  it  to  retail  at 
25c,  and  a  better  line  to  retail  at  35c.  S.  Greenshields,  Son  & 
Co.  confirm  their  previous  report  of  the  strong  and  continuous 
demand  for  black  figured  novelties  of  every  description,  both  in  all- 
wool  and  wool  and  mohair. 


NEW    LINES    FROM    THE    MAGOG    MILLS. 

The  spring  samples  of  the  Magog  Mills  have  been  for  some 
time  in  the  hands  of  the  wholesale  houses.  Besides  their  usual 
staple  lines  they  are  going  into  the  manufacture  of  fancy  goods 
more  than  in  previous  seasons.  Some  new  machinery  has  been  put 
in,  especially  for  the  higher  grade  of  goods. 

Printed  moleskins  have  been  having  a  large  sale.  This  line  seems 
suited  lor  the  market,  as  the  sales  have  been  increasing  each  year. 

Among  the  samples  for  '97  is  a  large  range  of  crinkle  cloths. 
This  department  is  keeping  up  with  the  others  in  showing  an  in- 
creased range. 

During  the  last  year  an  analine  black  plant  has  been  added  to 
their  equipment.  Being  something  in  the  nature  of  an  experiment, 
the  sales  were  watched  closely.  They  were  larger  than  was  antici- 
pated. Many  orders  have  already  been  booked  for  the  coming 
season. 

The  most  striking  novelty  among  the  samples  is  the  jacquard 
sateen.  This  is  something  entirely  new  this  season.  It  is  woven 
on  a  Jacquard  loom.  It  is  one  of  the  higher  priced  lines,  and  for 
the  best  class  of  trade.  It  is  an  imitation  on  cotton  of  the  high 
grade  of  silk.  It  is  finding  a  ready  sale.  Fancy  pique  cloths  are 
also  much  to  the  fore. 

Most  of  the  extensions  this  year  have  been  in  the  line  of  fancy 
goods.  Considerable  machinery  has  been  added,  and  every  care 
taken  to  turn  out  the  latest  things  in  the  best  style.  It  is  the  ex- 
pressed intention  of  the  Magog  Mills  to-  go  more  into  fancy  goods 
from  now  on,  while  at  the  same  time  increasing  their  efficiency  in 
staples. 


EMBROIDERIES. 

Cambric,  lawn  and  muslin  embroideries,  in  guipure,  heavy 
Swiss,  imperishable  tucks  and  spots,  are  some  of  the  lines  shown 
by  Brophy,  Cains  &  Co. 


A    NEW    APRON    FOR    SALESMEN. 

Chase  &  Sanborn  have  brought  out  a  supply  of  clerks'  aprons, 
which  they  are  giving  as  a  Christmas  gift  to  salesmen  in  every  part 
of  Canada.  It  is  made  in  the  new  style  used  by  the  clerks  in  retail 
establishments  in  Great  Britain.  Strong  black  cloth  is  used  instead 
of  the  old  style  white  cotton,  which  soils  so  easily.  Their  name  is 
neatly  worked  in  colors  on  each  apron.  A  number  have  already 
been  sent  out.  If  any  of  our  readers  have  not  received  one  a  postal 
card  addressed  to  Chase  &  Sanborn,  Montreal,  will  bring  one  with 
their  compliments. 


THE    WHITE    GOODS    SALE. 

John  Macdonald  &  Co.  are  now  ready  for  the  January  white 
goods  sales  in  the  following  textures  of  muslin  :  Swiss,  satin  and 
nainsook  checks;  tucked  apron  lawns,  Victoria  lawns,  India  linens, 
etc.,  etc.  They  show  a  very  special  45-inch  Victoria  lawn,  to  retail 
at  ioc. 


NOVELTIES    IN    LINEN    EFFECTS. 

In  Scotch  muslins  for  spring,  1897,  the  latest  idea  is  for  linen 
effects.  S.  Greenshields,  Son  &  Co.  are  showing  a  very  large 
range  in  this  class  of  goods,  both  in  linen  and  other  fancy  grounds. 
They  have  control  of  a  large  number  of  exclusive  novelties  for  this 
market. 
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BATHING  SUITS 

One  and  two  piece  garments, 
all  the  newest  styles,  to  re- 
tail from  50c.  to  $2.00. 


A  large  range  of  recent 
importations  in 

GOLF  HOSE 

New  colorings,  extra  thin 
feet  or  footless,  to  retail 
from  75c.  to  $2.00. 


Our  values  in  Underwear  and  Half= 
Hose  cannot  be  excelled.  Popular 
fabrics  at  popular  prices. 


Neckwear 


is  peculiar  merchandise,  fantastic  and  wayward, 
and  the  temptation  is  either  to  run  into  the  wildest 
of  follies,  or,  contrariwise,  to  avoid  all  gaiety,  be- 
cause gaiety  is  so  dangerous  to  the  man  of  no  taste. 
We  don't  like  to  say  we've  hit  the  happy  medium ;  folks  are  not  always  the  best  judges 
of  themselves,  but  this  we  know — while  we  are  buying  for  you,  we  are  thinking  of  what  you 
like,  because  we  want  you  to  come  again  and  again  and  again  and  feel  satisfied  that  we  are 
making  a  special  study  of  YOUR  trade.  Look  out  for  our  new  range  of  PRINTED  WARPS, 
beautiful  color  combinations,  in  the  latest  shapes. 

Our  Travellers  are  Now  on  the  Road 


GLOVER  &   BRAIS 


Men's  Furnishings  Only 


MONTREAL 


4<> 
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CARPETS    AND    HOUSE    FURNISHINGS. 

A\  [SIT  to  the  carpet  department  at  John  Macdonald  &  Co.'s 
reveals  some  practical  hints  as  to  new  goods  and  favorite 
lines.  The  firm  are  showing  beautiful  colorings  in  4-4,  6-4,  8-4 
chenille  covers,  and  in  8-4  and  8-10  tapestry  covers. 

The  first  spring  shipment  of  curtain  and  Madras  muslins  has 
been  opened  up.  These  are  shown  in  plain  and  fancy  white 
effects  ;  white  with  colorings  running  through,  and  a  number  of 
fancy  colored  patterns.  Prices  range  from  the  very  lowest  to  the 
best  makes. 

The  stock  of  lace,  Swiss  Irish  point,  Brussels  net,  and  chenille 
curtains  contains  many  new  and  beautiful  designs,  and  values  in  all 
these  lines  will  be  found  first-class.  This  season  they  are  showing 
Swiss  Irish  point  curtains  in  white  or  ecru  from  the  light  airy  effects 
to  the  massive  looking  and  handsome  guipure  worked  goods.  In 
the  Brussels  net  curtains  the  patterns  are  of  the  most  dainty  descrip- 
tion. This  line  of  goods  is  especially  suitable  for  the  best  class  of 
trade.  "We  shall  be  pleased,"  said  they,  "to  show  our 
patterns  in  our  show  rooms  from  the  full  curtains,  so  that  the  full 
effect  can  be  seen." 

Among  other  recent  arrivals  are  two  lines  of  fancy  scrim,  both 
lines  42  inches  wide  ;  also  two  lines  in  numerous  patterns  in  white. 

"In  white  and  fancy  quilts,"  said  the  head  of  the  department, 
"and  counterpanes,  our  values  are  unsurpassed.  We  especially 
recommend  these  leading  lines  :  The  Princess,  White  Mountain, 
Marjorie,  Marseilles  Pattern,  Standard  15,  and  in  the  patent  satin 
goods,  Nos.  B.S.,  G.S.,  H.S.  andK.S." 

John  Macdonald  &  Co.'s  stock  of  floor,  table  and  shelf  oils  is  again 
complete.  They  show  floor  oils  in  the  following  grades  and  widths  : 
No.  3,  4-4,  5-4,  6-4,  8-4;  No.  2,  4-4,  6-4,  8-4;  No.  1,  8-4.  A 
job  line  in  these  grades  is  being  shown  this  month  which  should 
be  interesting  to  buyers.  In  table  oils  they  show,  as  well  as  fancy 
and  marbles,  the  heavy  black  and  colored  muslins  and  drills. 
These  are  used  for  the  bottoms  of  ladies'  skirts  and  for  buggy  tops. 

Several  beautiful  shades,  in  three  sizes,  in  Moquette  rugs  were 
seen.  These  goods  are  handsomely  colored  and  sell  at  medium  prices. 
In  union  and  wool  crumb  cloths,  and  bedroom  floor  coverings,  two 
lines  of  four  patterns  each  in  the  following  sizes  :  3x2^,  3x3, 
3  x  4,  4  x  4,  4  x  5,  are  shown.  In  union  carpets,  commencing  at 
the  lowest  grade  manufactured,  exclusive  ranges  at  every  price 
mas  be  found.  In  wool  carpets  the  trade's  attention  is  directed  to 
a  line  of  extra  super  heavy  goods  now  in  the  hands  of  the  travelers. 
This  line  is  bein^  shown  at  a  reduced  price  and  is  above  competi- 
tion. 

Shipments  oi  Brussels,  Tapestry,  Wilton  and  Axminster  carpets 
and  all  the  cheaper  grades  are  arriving  and  they  will  be  in  condi- 
tion to  show  a  complete  range  in  all  lines  for  the  coming  season. 


KRINSYLLA. 


The  manufacturers  of  silver  Krinsylla  silks,  shown  by  Brophy, 
Cains  &  Co.,  guarantee  three  things:  1st,  the  goods  will  wash; 
2nd,  the  printing  will  not  tarnish  ;  3rd,  the  printing  will  not  rub  off. 
There  are  imitations  of  these  goods. 


FASHIONABLE     FURS     IN     ENGLAND. 

And  now  let  me  perform  my  long-neglected  duty  of  chronicling 
the  furs  fashionable.  1  do  not  fancy  that  we  were  ever  more  cath- 
olic in  our  tastes — we  adopt  alike  chinchilla,  caracule,  Astrakhan, 
sealskin,  sable  and  ermine.  Not  one  of  these  escapes  our  favor. 
There  is  a  new  style  of  sealskin  jacket,  with  the  basque  setting 
from  the  waist  beneath  a  jeweled  belt  in  a  fashion  eminently  be- 
coming to  the  figure.  There  are  capes  of  sable  of  the  strictly  Rus- 
sian variety  lined  with  ivory  satin  brocade.      These,  of  course,  form 


the  ideal  wrap,  fringed  with  tails,  and  reaching  just  to  the  hips.  No 
woman  in  Paris  considers  herself  complete  without  one  of  these, 
which  turn  up  round  the  neck  with  a  high  collar,  and  must  needs 
be  completed  with  a  granny  muff  of  the  same  fur.  The  prettiest 
evening  cloaks  are  lined  with  ermine,  made  in  light  colored  velvets 
with  the  collar  just  bordered  with  sable.  A  white  Thibet  lining  is 
also  to  be  commended  for  evening  wear  ;  and  a  lovely  cape, 
adapted  either  for  daytime  or  evening  wear,  is  made  of  chinchilla, 
lined  with  heliotrope  satin  brocade. — London  Queen. 


MRFR- 

1  VI   spinnir 


MR.  BARBOUR  ENCOURAGING  FLAX  GROWING. 

'RANK  BARBOUR,  of  the  well-known  linen  thread 
ing  firm  of  Wm.  Barbour  &  Sons,  Hilden,  Lisburn,  has 
propounded  an  important  scheme  for  the  revival  and  extension  of 
flax  culture  in  Ireland.  The  disastrous  results  of  the  last  two-  or 
three  years'  flax  crops  to  Irish  farmers  has  naturally  caused  a 
serious  falling  off  in  the  cultivation  of  this  crop,  and  it  is  Mr.  Bar- 
bour's view  that  unless  this  industry  is  to  be  allowed  to  die  out  alto- 
gether in  Ireland,  it  is  absolutely  necessary  that  some  steps  be  taken 
at  once  to  relieve  the  depression  which  now  exists.  The  growers  of 
Holland,  Belgium,  and  France  continue  to  produce  a  fibre  of 
superior  quality,  and  every  year  they  are  reaping  the  benefits  of  Irish 
inactivity.  Unless  some  change  is  speedily  made  Irish  flax  spinners 
will  soon  find  themselves  entirely  in  the  hands  of  foreign  growers, 
when  under  different  circumstances  they  might  obtain  all  the  raw 
material  they  require  practically  at  their  own  doors.  Mr.  Barbour 
is  fully  alive  to  the  dangers  of  the  situation,  and  has  accordingly 
evolved  an  elaborate  scheme  for  the  redevelopment  of  flax  culture  in 
Ireland.  It  takes,  says  The  Drapers'  Record,  the  shape  of  the  forma- 
tion of  societies  of  farmers  pledged  to  place  a  certain  acreage  of  land 
under  flax  cultivation.  They  are  to  have  the  assistance  of  an  in- 
structor from  Holland— that  such  instruction  should  be  necessary  is  a 
somewhat  dispiriting  fact — and  are  to  form  themselves  into  a  society, 
the  subscription  to  which  will  provide  the  capital  necessary  for  the 
lease  of  a  scutch-mill,  and  to  meet  other  expenses. 


ALL  THEIR    OWN   GOODS; 

The  Dominion  Suspender  Co.  and  Niagara  Neckwear  Co.  con- 
duct their  business  differently  from  most  firms.  They  sell  only 
goods  of  their  own  manufacture,  and  each  article  bears  their  trade 
mark.  They  sell  direct  to  the  retail  trade,  and  not  to  both  whole- 
sale and  retail.  Their  travelers  everywhere,  whether  in  Halifax, 
Sherbrooke,  Montreal,  Owen  Sound,  Brandon  or  Vancouver,  sell  at 
the  same  prices.  This  mode  of  doing  business,  they  claim,  is  the 
secret  of  success. 


FOR    HE'S    A    JOLLY    GOOD    FELLOW. 

Then    here's   a  brimming  beaker  to  the  hustling  travel- 
ing drummer  ; 
May  his  path  grow  bright  and  brighter  every  day, 
Till    he   reaches    that   big   city    where    he'll    rest    in 
endless  summer 
From  his  hustling  up  and  down  life's  happy  way. 
Made  happy  by  selling  dress  goods  for  Brophy,  Cains  &  Co. 


HIDDEN  IN  THE  BUSH. 

The  Review  has  just  seen  a  letter  from  what  may  be  truly 
called  the  "backwoods."  The  writer  gives  instructions  how  to 
find  the  place.  It  takes  three  days  to  get  to  the  nearest  town,  and 
then  arrangements  have  to  be  made  to  go  the  rest  of  the  way  by- 
boat.  Even  here  the  "Rooster"  brand  is  known,  so  the  writer 
says,  and  it  gives  satisfaction.  The  "  Rooster's"  crow  is  making 
itself  heard. 


THE  -:-  DRY  -:-  GOODS  -:-  REVIEW  47 

WHOLESALE  MILLINERY 

/ 

C  Z>        Tl\Jf^  ,N   5AY,NG   WE  ARE   DELIQHTED==ls 

oYjeV  Yi.VCr. . .  ^  giving  a  very  mild  expression  of  our  feelings. 

Th©  R©aSOIl— Orders  already  received 
are  far  in  excess  of  our  most 
sanguine  expectations. 

What  it  Means— It  is  quite  evident 
that  the  extraordinary  confidence 
the   Trade   has    always    placed    in 

WF    ARF  ^  our  g000^  's  increasing. 

DELIGHTED 


WE    WOULD    ADVISE    THE     INSPECTION    OF    OUR 
SAMPLES     BEFORE     PLACING    ORDERS. 


The  D.  McCALL  COMPANY,  ui 


TOBOISTTO  . 


WM.  TAYLOR  BAILEY     | 


SUCCESSOR  TO 


0 


PETER  SCHNEIDER'S  SONS  &  CO. 

27  and  29  VICTORIA  SQUARE,  MONTREAL 

Upholstery  and  Drapery  Goods 

Selling  Agents  for  Stead  &  Miller,   Philadelphia. 


Manufacturers  of 


Chenille  Curtains  and  Table  Covers 
Cotton  Derby  and  Tapestry  Curtains 
J    Cotton  Tapestries  ^  Silk  Tapestries 

#  Fine  Silk  Draperies  Brocatelles  £ 
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IMPORTING    GOODS    THROUGH    AGENTS. 

HE  number  of  European  merchants 
and  manufacturers  who  have  regular- 
ly appointed  agents  in  this  country  is 
steadily  increasing.  The  relations. be- 
tween the  agent  and  his  principal  are 
such  that,  with  the  present  regulations, 
fraud,  inpassingthe  Customs,  depends 
to  a  great  extent  on  the  agent's  honesty. 
In  the  past  the  European  merchant 
sold  his  goods  at  a  fixed  rate  to  the 
importer  here.  The  invoice  was  cer- 
tified and  there  was  but  little  or  no  chance  of  fraud  on  this  side. 

Now,  however,  large  quantities  of  goods  are  consigned  to  a 
regular  agent.  This  means  that  the  foreign  or  British  merchant 
does  not  agree  on  a  fixed  price  with  the  wholesale  importer  here. 
The  latter,  instead,  receives  the  goods  as  his  agent,  to  be  sold  for 
his  account,  and  remits  him  the  proceeds,  less  commission,  duties 
and  charges,  in  final  settlement  after  the  sales  have  been  made. 
The  goods  are  entered  and  passed  through  the  Custom  House,  sold 
and  delivered  to  customers,  the  book  debts  collected,  and  the  pro- 
ceeds remitted  abroad  to  be  used  repeatedly  in  operations  of  a 
similar  nature. 

Now,  this  method  of  consignment  is  different  from  that  of  direct 
consignment,  in  that  it  does  not  transfer  the  ownership  at  a  bar- 
gained price  before  passing  the  Customs;  therefore  it  is  difficult  to 
establish  the  foreign  valuation  necessary  for  assessing  duty.  The 
invoice  made  out  by  the  agent  will  be  at  manufacturers'  prices,  and  not 
the  wholesale  selling  prices,  as  it  would  be  in  case  the  goods  were  actu- 
ally sold  to  the  agent.  In  staples  it  would  not  be  so  difficult  to  ob- 
tain the  foreign  valuation.  But  in  any  line  slightly  aside  from  the 
regular  lines,  the  invoice  is  necessarily  the  chief  guide. 

To  prevent  this  chance  of  fraud,  and  to  increase  the  efficiency 
of  the  Department  of  Customs,  some  merchants  have  been  talking 
of  urging  the  Department  to  require  each  merchant  or  manufacturer 
shipping  goods  to  his  agent  here  to  certify  an  invoice  at  the  foreign 
prices.  Some  time  ago  a  suggestion  was  made  that  Canadian  trade 
agents  should  be  appointed  at  the  various  centres,  who  would  act 
in  regard  to  trade  much  as  the  United  States'  consuls  do.  The 
shipper  would  require  to  go  before  one  of  these  agents  and  swear 
to  the  correctness  of  the  invoice.  The  agent,  too,  being  on  the 
market,  could  ascertain  the  proper  selling  prices,  and  if  misrepre- 
sentations had  been  made,  he  could  so  instruct  the  home  authori- 
ties. An  arrangement  such  as  this  would  protect  the  Customs 
from  fraud,  and  at  the  same  time  protect  the  regular  importer. 


correct  thing.  Boulter  &  Stewart  are  showing  an  exceptionally  large 
range  in  both  belts  and  buckles  and  we  would  draw  your  attention 
to  the  special  ad  in  this  issue  of  Boulter  &  Stewart,  who  make  a 
specialty  of  these  novelties,  beside  a  large  range  of  the  standard 
lines. 


GERMAN    HOSIERY. 

Since  W.  R.  Brock  &  Co.  placed  their  order  for  imported 
hosiery  Chemnitz  goods  have  advanced  considerably.  Brock's  are 
therefore  in  a  position  to  offer  the  trade  quotations  much  below 
orders  placed  after  advance  took  place.  They  report  having  their 
well-known  lines  of  Hermsdorf  stainless  black  hose,  "  Whopper," 
D26,  D10  and  Magnet;  also  two  new  lines,  "Scorcher"  and 
"Electric,"  which  contain  value  that  eclipses  any  of  their  former 
efforts.  In  half-hose  their  stainless  black,  to  retail  from  10  to  25c. 
per  pair,  are  marvellous  value. 

BELTS    AND    BUCKLES. 

As  the  coming  season  is  to  be  another  big  year  for  the  blouse- 
waists,  belts  and  buckles  will  also  be  iniarge  demand.  Among  the 
American  novelties  shown  is  a  very  pretty  idea  made  in  lvorine, 
printed  indresden  patterns,  lined  with  a  satin  ribbon.  These  come 
in  various  widths  from  one  to  two-inch  and  are  pretty  and  effective. 

Leather  belts  are  also  being  shown  in  all  the  different  widths. 
In  buckles,   so  far  this  season,   the  two-inch  goods  seem  to  be  the 


A    FINE    NEW    FACTORY. 

THE  new  wall  paper  factory  of  Watson,  Poster  &  Co.  at  .Mont- 
real is  a  worthy  monument  to  Canadian  enterprise.  It  is  our 
largest  factory  in  this  line,  and  is  fitted  up  as  completely  and  con- 
veniently as  any  on  the  continent.  The  size  of  the  factory  may  be 
judged  from  the  fact  that  it  covers  over  an  acre  of  ground,  and  that 
the  circumference  of  the  outside  walls  is  about  a  quarter  of  a  mile. 
All  the  latest  improvements  in  machinery  and  ventilation  have  been 
taken  advantage  of,  and  no  pains  have  been  spared  in  the  sanitary 
arrangements  to  make  it  a  comfortable  and  healthy  working  place. 
The  precautions  against  fire  are  most  complete.  The  printing 
room  is  separated  from  the  warehouse  by  a  fire-proof  wall,  and  is 
itself  divided  into  two  parts  in  the  same  way.  The  doors  in  these 
walls  are  fire-proof,  and  close  automatically  in  case  of  fire.  The 
whole  factory  is  built  on  the  mill  construction  or  slow-burning 
principle.  All  the  woodwork  is  coated  with  fire-proof  material. 
These  and  other  precautions  reduce  the  chances  of  a  serious  fire  to 
a  minimum.  . 

The  factory  is  made  up  of  two  parts.  The  warehouse,  which 
contains  the  offices,  and  where  the  manufactured  wail  paper  is 
stored,  is  four  storeys  high  and  108  feet  square.  The  part  of  the 
building  next  this  is  two  storeys  high,  and  is  326  feet  long  by  108 
wide.  In  the  lower  flat  the  colors  are  mixed  and  stored.  The  raw 
paper  also  is  stored  here.  At  one  end  are  9  reeling  machines, 
which  roll  the  paper  up  in  the  shape  in  which  it  is  put  on  the 
market.  Above  this  is  the  printing  room,  the  main  department  of 
the  factory.  Here  7  printing  machines  are  at  work.  Each  of 
them  has  a  capacity  of  8, 000  rolls  daily.  Besides  this  there  is  a 
bronzing  machine. 

Electric  light  is  used,  which  is  manufactured  on  the  spot.  For 
greater  safety  the  boiler  and  electric  light  plant  are  in  a  separate 
building. 

The  arrangements  are  not  yet  complete.  When  everything  is 
in  running  order,  a  siding  will  be  built  so  that  cars  can  run  right 
into  the  shipping  room. 

These  particulars  are  enough  to  show  something  of  the  extent  of 
this  new  factory.  The  details  of  the  manufacture  must  be  left  to  a 
later  issue.  Though  in  the  main  trade  in.  Canada  is  not  as  bright 
as  it  should  be,  yet  enterprises  such  as  that  just  described  show  that 
our  shrewdest  business  men  see  that  in  the  future  which  is  not  alto- 
gether hopeless. 

FANCY  PILLOWS. 

Now  that  spring  is  approaching,  and  in  a  short  while  the  busy 
housewife  will  be  in  the  throes  of  house-cleaning,  it  behooves  the 
up-to-date  merchant  to  be  prepared  with  a  nice  selection  of  low- 
priced  fancy  pillows  to  help  brighten  up  the  home.  The  Toronto 
Feather  and  Down  Co.  are  showing  a  large  range  of  these  goods, 
which  can  be  retailed  as  low  as  35c.  each,  beside  everything  in  the 
cambric  covered  lines,  which  many  ladies  buy  for  re-covering  them- 
selves. A  postal  card  will  bring  samples  if  their  travelers  have  not 
reached  you  before  wanted. 


IMPERIAL    VELVETEEN. 

John  Macdonald  &  Co.  have  the  "  Imperial  Velveteen,"  in  black 
and  colors,  for  which  they  are  sole  agents  in  Canada.  It  has  never 
been  beaten.  All  prices  in  black.  They  show  a  special  line  in  colors 
to  retail  at  50c.  per  yard. 
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January 
Neckwear 

All  the  latest  shades  of  Red 
Grounds  with  combination 
Weaves  in  Green,  Gold,  White 
and  Black,  made  in  the  newest 
shapes  in  Puffs,  Four-in-Hand 
Bows,  Imperials,  Imperial  Tecks 
and  Club  Ties  for  the  January 
Trade. 


E.  &  S.  CURRIE 

32  Wellington  St.  West,        TOFODtO 
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'  ...  ilanufacturers  of  .  .  . 

1  MITTENS  l  GLOVES  j 


The  Jobbing  Trade 


Before  selecting  its  lines  for  the 
trade,  should  examine  our  Chrome 
Tan,  Suede,  Saranac,  Kid,  I  lorse 
and  Calf  Gloves  and  Mitts. 


W.  CAIRN ES  &  CO. 


Berlin,  Ont. 


Samples  submitted  on  application 


&— 44+— 44. 


The  Merchants  Dyeing  and  Finishing  Co. 

DYERS  «d  TliNISHERS 

OF,    DRESS   GOODS,      COATINGS,      CLOAKINGS,      LININGS, 
JAPANESE  SILKS,    SURAHS,    SATINS,    BROCADES, 

FOR    THE    DRY    GOODS    TRADE. 

SPECIALTY==The  Dyeing  and  Finishing  of  all  the  above  goods  from  the  Grey  and  Un= 
finished  State. 

NOVELTY==Shot  two=color  effects  produced  on  grey  cloth  in  Serges,  Lustres,  Sicilians 
and  Figures 

Specialty  Dyeing  for  any  class  of  Textiles  used  by  Manufacturers  —  also  Dyeing  and 
Finishing  from  the  Grey,  for  CANADIAN  HANUFACTURERS. 

RE-DYES   OF   ALL  ABOVE  GOODS  EXECUTED  IN  THE  BEST  MANNER. 


Cut  this  out  for  reference... 

and  communicate  direct  with  the  Works. 


LIBERTY  ST.,  TORONTO. 
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Buy 
A 

Taylor 

Safe 

Best  made 
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>4  Permanent  and 
Positive  Good 


IS  AN 


Unconditional  . .  . 
Accumulative  Policy 


IN   THE 


Confederation  Life 
Association 

These  policies  are  Unconditional  from  date  of  issue  and 
contain  all  benefits  and  privileges  consistent  with  safety. 


EXTENDED  INSURANCE 
PAID-UP  POLICIES 
CASH  VALUES 


GUARANTEED 

in  the  contract. 


PROMPT  PAYJ1ENT  OF  CLAiriS. 

Average  time  of   payment  after  receipt  of   proofs  during 
the  last  ten  years — 29. 1   Hours. 

Rates  and  full  information  sent  on  application  to  the  Head 
Office,  Toronto,  or  to  any  of  the  Association's  agents. 


D  &  A   CREST 


** 


ABOVE    THEH     ALL  ! 
Trade-Winning  Corsets  at  Popular  Prices. 

NOTE  THE  GOOD  POINTS ! 

They    can't   break   down  on  the    sides 

— the  patent  hip  prevents  that. 

Fit    easily    to  every  movement    of  the 

figure.  can't 

Well  advertised. 

A  corset  that  will  take  on  sight. 


BREAK 
HERE 


Salespeople  make  easy  sales  when  showing 
D  &  A   Corsets 

FACTORY  AT  QUEBEC        WAREHOUSES  AT 
MONTREAL  AND  TORONTO 


Dominion  Corset  Mfg.  Co. 
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NOTHING  WANTING 


ill  La 


If'  Ml]:' 


jpftl 


Jr^SE 


in  any  of  our  departments  that  is  needed 
for  Spring  Trade.  The  dry  goods  trade 
in  Manitoba  and  Northwest  Provinces  can 
always  rely  upon  finding  the  goods  that 
bring  brisk  trade,  with  us. 

Spring  Goods 


are  now  engaging  all  our  attention,  and 
before  our  travelers  show  you  our  samples 
we  want  to  say  that  we  were  never  in 
better  position  to  meet  Spring  demands 
than  at  present.     Special  efforts  have  been 

put  forth  this  season,  and  we  have  secured  many  new  and  attractive  lines  which  will  prove 

instant  sellers  wherever  shown.     We  invite  inspection  of  our 


Five 

Great 

Departments 


1.    Staples,  Foreign  and  Domestic 
2.    Dress  Goods  and  Woolens 
3.    Smallwares  and  Haberdashery 
4.     Men's  Furnishings 
5.     Carpets  and  Housefurnishings 


Men's  Furnishings 


Everything  man  can  want.     Underwear,  Hosiery,  Gloves,  Handkerchiefs,  Shirts,  Collars, 
Cuffs,  Suspenders,  etc.,  including  many  new  things  in  Neglige  and  Outing  Shirts. 


Ladies'  Blouses 


We  have  a  magnificent  line,  perfect  in  design,   make  and  finish, 
collars  and  cuffs. 


With  or  without  white 


FILLING  LETTER  ORDERS  a  specialty 


R.  J.  Whitla  &  Co.  Wi.niri 
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CALDECOTT,  BURTON  &  SPENCE 

TORONTO 

Dress  Goods  Specialists  and 
Manufacturers'  Agents 

OUR  TRAVELLERS  now  out  are  showing  special  values  in  Coating  Serges,  Henrietta 
Serges,  Estamines,  Lustres,  Sicilians,  Figured  Lustres,  Figured  Serges,  Crepes, 
Twills,  Lizards,  etc.     In  BLACKS  we  furnish  our  special  "CONGO  BLACK" 

fast  to  acids — lemon,  fruit  or  other  stains.  This  Black  has  been  tested  by  our  customers,  one  of  whom 
got  a  druggist  to  try  it  with  oxalic  acid,  nitric  acid  and  muriatic  acid,  none  of  which  moved  the  color. 
It  has  also  been  exposed  day  and  night  for  three  weeks  to  sun,  rain,  snow,  wind  and  weather  without 
affecting  it.  There  is  no  better  black  in  the  world.  We  are  also  showing  beautiful  effects  in  Shot 
Serges,  Shot  Figures,  Shot  Lustres,  Shot  Sicilians.  All  these  goods  Dyed  and  Finished 
in  Toronto  have  won  the  admiration  of  all  who  have  seen  them.  The  advantages  we  claim  are  : 
That  as  the  real  manufacturer  of  these  goods  makes  and  SELLS  them  only  in  the  grey  and  unfinished 
state — the  natural  color  of  the  wool — those  who  buy  them  Dyed  and  Finished  must  buy  them  second- 
hand. Further,  by  Dyeing  and  Finishing  them  here,  we  can  day  by  day  produce  the  colors  our 
customers  want,  while  those  who  import  them  Dyed  and  Finished  cannot  keep  in  such  close  touch  with 
the  colors  wanted,  and  must  have  more  unsaleable  shades  left  on  hand.  Buy  our  lines  and  you  can 
always  have  the  color  you  want,  which  is  an  immense  advantage. 

Our  Toronto  Work  is  Equal  to  the  Best 

WE   ALSO   SHOW 

Novelties  in  SILKS  Novelties  in  WASH  GOODS 

Novelties  in  LININGS  Novelties  in  TRIMHINGS 

Novelties  in  BUTTONS  Novelties  in  BELTS  and  CLASPS 

Novelties  in  LACES  and  EHBROIDERIES        Novelties  in  VEILINGS 

We  show  the  best  assortment  and  the  best  value  in  Kid  Gloves,  Fabric  Gloves,  flitts,  Cash= 
mere  Hosiery,  Cotton,  Lisle  and  Silk  Hosiery,  Hen's,  Women's  and  Children's  Under= 
wear,  many  lines  ot  which  we  control  the  production.  Please  give  our  representatives  your  kind 
attention  when  they  call  upon  you. 


Caldecott,  Burton  &  Spence 
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The   MacLean   Publishing   Co.,    Ltd. 


Trade  Newspaper  Publishers, 


Fine  Magazine  Printers. 


y.  b.  Maclean, 

President. 


HUGH  C.  MacLEAN, 
Sec.-Treas. 


Toronto, 
Montreal, 


London,  Eng., 


Subscription,  $2.00. 


26  Front  St.  West. 
Board  of  Trade  Building. 

Telephone  1255 

Canadian  Government  Offices, 
R.  Hargreaves,  Representative. 


Published  the  First  of  each  Month. 


ART    WORK    IN    PRINTING. 

WE  are  able  to  present  readers  of  The  Review  this  issue  with 
something  new  in  the  way  of  color  printing. 

Hitherto,  the  handsome  covers  of  our  special  editions  have  been 
lithographed,  a  process  requiring  as  many  as  fifteen  different  print- 
ings or  impressions.  In  this  case,  the  reproduction  of  the  beautiful 
Academy  painting,  "Vanity  Fair,"  which  adorns  the  cover,  re- 
quired but  three  printings,  and  was  done  in  our  own  office  by  our 
own  presses  and  our  regular  workman.  Lithography,  as  our  read- 
ers are  aware,  is  printing  from  stone  ;  the  new  process  is  from  cop- 
per plates,  and  is  known  as  the  Chromotype  process. 

For  nearly  a  century  chemists  have  been  trying  to  perfect  pho- 
tography so  that  nature  will  appear  in  all  its  colors  on  the  photo- 
graphic plate.  Their  labors  were  rewarded  with  success  about  six 
years  ago,  the  secret  being  discovered  by  a  German  expert.  When 
this  wonderful  discovery  was  made  public,  the  enterprising  en- 
graver wondered  if  the  discovery  would  not  be  of  value  to  him,  and 
years  of  experiment  give  us  the  colored  plates  like  those  from 
which  our  present  cover  is  produced.  The  work  of  the  photo- 
grapher and  the  engraver  does  not  by  any  means  complete  the  pro- 
cess, for  the  most  difficult  and  delicate  share  of  the  work  lies 
with  the  printer.  Shade  after  shade  of  the  different  special  colors 
must  be  tried  and  proof  after  proof  made  before  printing,  in  order 
that  the  exact  shades  and  colors  of  the  original  may  be  followed. 
All  this  work  would  be  for  nothing  were  not  the  press  on  which  the 
blocks  are  printed  of  the  finest.  Perfect  register  of  each  color  is 
absolutely  necessary. 

The  result  of  all  this  is  before  you.  Every  page  and  every  line 
of  this  issue  was  "made  in  Canada,"  in  the  office  of  The  Review, 
and  on  short  notice.     And  they  say  Canada  is  behind  the  times  ! 


OUR    POSITION    AND    YOURS. 

PEOPLE  who  talk  about  themselves  are  often  tiresome,  but  one 
of  the  few  privileges  a  newspaper  possesses  is  to  point  out 
frankly — on  the  occasion.of  a  special  number-  exactly  what  it  aims 
to  do  ;  has  tried  to  do,  and  the  spirit  in  which  it  greets  its  patrons. 

The  Dry  GOODS  Review  acknowledges  that  a  large  part  of  its 
success  is  due  to  the  cordial  support  of  its  readers  and  advertisers 
throughout  the  country,  and  the  sincere  desire  of  the  publishers  has 
been  to  deserve  this  support :  by  issuing  a  clean,  honest,  up-to-date 
paper  ;  with  no  animus  against  any  branch  of  the  trade  ;  the 
creature  or  organ  of  no  particular  section  or  interest  ;  keeping  in 
view  always  the  best  interests  of  the  whole  trade,  and,  thereby, 
helping  men  who  are  devoted  to  sound  business  principles,  and  who 
are — each  in  his  own  way — promoting  Canadian  prosperity. 

Time,  energy  and  money  are  being  expended  on  the  paper. 
The  field  is  limited  and  spread  over  a  wide  tract  of  country  from 
ocean  to  ocean.  This  entails  much  expense,  and  there  is  no 
"  snap  "  in  the  effort  of  building  up  a  journal  entirely  devoted  to 
the  dry  goods  trade.  No  one  is  likely  to  emulate  us,  because  the 
money  expended  in  reaching  the  present  standard  is  more  than 
anyone  is  likely  to  risk  again  in  these  times.  Good  paper,  good 
printing,  new  presses,  the  latest  fonts  of  type,  trained  newspaper 
men  to  write  articles  and  keep  in  touch  with  the  dry  goods  trade, 
cost  a  great  deal.  A  cheaper  class  of  journal  will  not  ' '  go, ' '  as  the 
saying  is.  Canadian  merchants  want  the  best  that  money  can 
produce.  Otherwise  they  would  not  read  The  Review,  and  it 
would  be  no  good  as  an  advertising  medium. 

It  seems  necessary  to  keep  on  spending  money  in  improve- 
ments. Dry  goods  men  are  aware  how  much  it  costs  to  get  busi- 
ness nowadays.  Formerly  expenses  could  be  cut  down,  but  if  you 
are  to  keep  up  with  the  race  now  you  must  be  abreast  of  your 
neighbor.  It  is  the  same  with  newspapers.  The  Review,  there- 
fore, will  continue  during  1897  a  liberal  policy  of  expenditures, 
trusting  that  the  support  given  will  be  in  proportion  to  the  service 
performed.  We  want  reader  or  advertiser  to  get  the  worth  of  his 
money,  and  to  do  so  a  first-class  paper  must  be  produced.  No  un- 
businesslike schemes  or  undue  influence  to  secure  advertising  will 
be  tolerated,  and  The  Review  is  confident  that  fair  and  square 
methods  will  be  appreciated  by  the  patrons  of  the  paper.  Pains 
are  taken,  as  our  friends  allow,  with  the  setting  of  advertisements, 
so  that  we  challenge  comparison  with  any  English  or  American 
journal  in  this  respect.  To  reset  these  advertisements  continually 
and  to  keep  a  supply  of  the  newest  styles  of  artistic  type  is  a  heavy 
expense  ;  but  advertisers  get  results  in  this  way,  and,  what  is  just 
as  important,  the  merchant  is  encouraged  to  read  of  the  latest  novel- 
ties, and  to  know  what  the  big  firms  say.  Letter  orders  have  be- 
come a  big  branch,  even  with  retail  department  stores,  and  the 
wholesaler  knows  that  it  costs  less  to  secure  business  by  this  means 
than  through  travelers.  It  is  getting  to  be  a  science,  and  mer- 
chants are  satisfied  that  it  favors  buying  from  hand  to  mouth,  which 
is  a  good  system  for  them.  Advertising  in  the  trade  paper  brings 
letter  orders,  and  therefore  our  object  has  been  to  have  The  Re- 
view read  by  its  subscribers.  A  journal  that  lights  the  fire  or  is 
dropped  behind  the  counter  on  receipt  is  useless. 

Our  subscribers  have  sent  us  many  valuable  hints   and  much 
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useful  information  the  past  year.  For  these  please  accept  our  best 
thanks.  Many  readers  in  remitting  often  add  a  line  of  comment  or 
advice.  This  is  appreciated,  and  justifies  the  boast  that  we  have 
established  friendly  relations  with  readers,  and  are  doing  a  little  to 
promote  unity,  good  feeling  and  attachment  to  sound  methods 
among  the  merchants  of  the  Dominion. 

Compare  the  get-up  and  appearance  of  this  number  with  other 
journals  and  magazines  of  the  kind  and  you  will  see  that  it  is  no 
empty  boast  that  a  generous  slice  of  the  patronage  bestowed  goes 
into  the  production  of  a  clean,  lively,  accurate  organ  of  the  trade. 
Tin-:  Review  has  good  hopes  that  the  near  future  of  Canada  justi- 
fies a  few  extra  exertions  in  the  present  ;  we  will  act  on  this  belief 
during  1897,  and  advise  you  to  do  the  same. 


POSITION    OF    THE    WHOLESALE    TRADE. 

IN  view  of  the  dropping  out  of  an  important  wholesale  house  in 
Toronto  everyone  is  discussing  the  situation.  Rumors  have 
been  circulated  of  important  consolidations;  predictions  are  made  of 
what  the  future  is  likely  to  be;  and  an  immense  crop  of  deductions 
has  been  drawn  from  the  simple  fact  that  one  firm,  McMaster  & 
Co.,  have  ceased  business. 

Now,  The  Review  has  never  denied  that  changes  must  come 
with  time  in  the  manner  of  doing  business  in  Canada.  There  may 
be  some  concentration  of  wholesale  trade,  just  as  every  day  some 
weeding  out  of  weak  retailers  takes  place.  This  is  all  due  to  the 
inflexible  law  of  the  survival  of  the  fittest.  But,  just  now,  to  draw 
a  wide  general  conclusion  from  one  circumstance  in  Toronto  is 
absurd. 

There  are  always  vast  changes  working  themselves  into  pro- 
minence at  regular  intervals.  Twenty  years  ago  it  was  thought, 
the  road  to  wealth  lay  through  the  wholesale  trade,  and,  following 
the  cry  of  the  crowd,  many  went  into  it.  The  result  has  been, 
doubtless,  to  overdo  the  thing.  Of  late  retailing  has  been  supposed 
to  be  a  quicker  path  to  riches,  and  there  are  not  wanting  signs  that 
this  too  is  everdone.  But,  if  the  cry  of  the  crowd  is  correct,  the 
middleman  would  have  to  go,  and  the  retailer  would  be  left  to  buy 
from  the  manufacturer. 

The  truth  is  that  you  cannot  safely  base  a  general  argument  on 
a  few  facts.  It  may  pay  a  merchant  to  import  in  some  lines  ;  in 
other  lines  it  may  not.  It  may  pay  a  merchant  to  buy  for  cash 
altogether  in  this  market  ;  in  some  cases  it  may  not.  It  depends 
on  the  circumstances  of  each  man's  business,  and  he  decides  for 
himself,  after  looking  over  the  ground.  What  it  suits  A  to  do  will 
not  necessarily  suit  B.  The  existence  of  the  middleman,  therefore, 
is  not  utterly  wiped  out  simply  because  that  department  of  trade 
may  be  overdone,  or  some  firms  do  not  follow  the  law  of  profits 
which  every  man — manufacturer,  jobber  or  retailer — must  observe 
if  he  wishes  to  survive  the  ebb  and  flow  of  hard  times. 

The  cost  of  distribution  is  really  the  key  to  the  position.  Can 
a  manufacturer  not  only  make  goods,  but  distribute  them  also,  as 
profitably  and  economically  as  if  the  two  branches  were  separated 
and  in  different  hands  ?  But  there  are  plenty  of  cases  where  this 
has  not  proven  successful  and  the  middleman  is  called  in  to  sell  the 
<*oods.  In  the  matter  of  gloves,  the  buyer,  according  to  the  grade,  will 
go  to  Grenoble,  to  Belgium,  to  Bohemia,  to  Italy,  etc. ,  and  the  manu- 


facturer who  offers  direct  to  the  retail  trade  is  pretty  sure  to  be  offering 
more  than  his  own  makes  and  must,  therefore,  be  charging  for  the 
cost  of  distribution  on  these.  On  such  lines,  therefore,  he  is  doing 
a  wholesale  business.  Again,  take  dress  goods,  and  in  this  de- 
partment, if  it  is  well  supplied,  goods  will  be  bought  from  as  many 
as  25  different  makers,  so  that  whoever  sells  them  to  the  retailer  is 
charging  the  cost  of  distribution,  unless  they  are  being  sold  at  a 
loss,  and  that  cannot  last  long.  In  this  way  a  distributing  department 
of  trade  has  grown  up,  and  it  will  continue  to  exist  as  long  as  it  is  a 
convenience,  is  properly  managed,  and  serves  the  retail  community 
well. 

Of  course,  if  wholesaling  be  overdone  ;  if  firms  which  ought  to 
know  better  sell  at  figures  which  cannot  possibly  pay,  then  we  will 
see  a  concentration  of  trade,  and  some  houses  will  disappear.  To 
argue  at  this  time  that  the  whole  institution  must  go  is  running  too 
far  ahead  of  present  indications.  There  exist,  in  Canada,  some  fine 
wholesale  firms  ;  they  buy  with  taste  and  discrimination  ;  they  en- 
able the  retailer  to  buy  for  present  trade  from  a  well-assorted  stock, 
and  this  is  a  great  convenience  to  him  in  several  ways.  The  tact 
that  some  firms  have  gone  out  of  business  the  last  ten  years  only 
makes  it  better  for  those  who  remain.  So  that,  on  the  whole,  we 
take  little  stock  in  the  theory  that  Toronto  is  the  storm  centre  of  trade 
just  now  and  that  the  hurricane  is  going  to  sweep  over  the  land.  This 
talk  originates  with  people  who  have  so  little  of  their  own  affairs  to 
do  that  they  necessarily  gossip  about  the  affairs  of  someone  else. 

One  warning,  however,  must  be  given  :  A  wholesaler  who 
apologises  for  his  existence  by  selling  at  figures  that  do  not  give 
adequate  profit  is  simply  demoralizing  his  own  business  and  that  of 
others.  That  road  leads  to  ruin,  and  we  cannot  see  that  the  whole- 
sale trade  have  anything  to  gain  from  such  a  policy.  This  is  the 
advice  we  give  impartially  to  every  man,  whether  he  be  manufac- 
turer, jobber  or  retailer  :  get  a  profit,  or  go  out  of  business. 


A 


HERE'S  THE    PLAIN    TRUTH. 

GENTLEMAN  in  whose  judgment  and  sense  we  place  con- 
siderable reliance  returned  lately  from  a  business  trip  to 
several  large  towns  and  cities  in  Central  Canada,  and  this  is  what 
he  told  us  : 

"  I  am  inclined  to  believe  that  the  severe  competition  the  coun- 
try trade  have  had  to  meet  with  from  big  department  stores  in 
Montreal  and  Toronto  will  wane  during  1897  ;  at  least,  it  won't 
increase.  In  every  place  I  visited  there  were  stores  doing  a  good 
trade.  They  had  gone  in  for  bright  premises,  well-dressed  win- 
dows and  nicely  displayed  goods.  They  had  discarded  the  old, 
musty,  dingy,  overcrowded  places,  and  taken  a  leaf  out  of  the  book 
of  their  city  rival.  In  fact,  except  for  mere  size,  they  were  the 
equals  of  city  stores  and  were  doing  well.  Of  course,  they  bought 
and  sold  for  cash." 

Now,  this  statement  is  full  of  practical  use  to  our  merchant 
readers.  The  way  to  prevent  a  big  city  store  from  sucking  in  the 
whole  trade  of  a  province,  just  as  a  sponge  sucks  in  water,  is  to 
meet  it  on  its  own  ground.  Copy  its  best  methods  and  leave  the 
rest  alone.  Bear  in  mind  that  these  large  city  stores  practise  all  the 
new  ideas  and  keep  wide  awake  in  all  departments.  They  have 
large  wholesale  houses  right  at  their  doors  and  can  buy  in  a  hurry  ; 
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the  impression  exists  that  they  import  everything,  but  this  is  partly 
humbug,  and  as  a  matter  of  fact  they  are  forced  to  purchase  many 
things  frequently  from  the  Canadian  jobber.  But  they  take  the 
cash  discounts,  and  thus  are  able  to  sell  close. 

Now,  the  town  and  country  merchant  has  this  great  advantage 
over  a  city  competitor  :  he  has  the  customer  at  hand.  No  woman 
cares  to  buy  from  catalogue  or  sample  as  well  as  from  the  piece. 
But  in  order  to  develop  this  advantage  it  is  necessary  to  make  the 
store  attractive,  to  be  fully  up-to-date  in  store  arrangement,  in  win- 
dow dressing,  in  local  advertising  and  every  other  particular  by 
which  the  big  store  in  the  city  gathers  its  trade. 


railways.  Let  us  get  the  worth  of  our  money.  Let  us  cease  to 
think  that  the  railways  own  us.  At  times  they  assume  to  do  so,  but 
as  a  matter  of  fact  they  don't. 

We  might  have  more  trade  excursions  in  1897  if  the  trade  would 
just  realize  this  little  truth. 


THE    RAILWAYS    AND    TRADE    EXCURSIONS- 

THERE  is  a  double  advantage  in  excursions  to  the  large  cities 
at  certain  stated  seasons  :  It  is  a  good  thing  for  the  mer- 
chant to  go  personally  into  the  market  to  buy,  and  also  a  good 
thing  for  the  wholesale  house  to  see  its  customer  face  to  face.  We 
favor  trade  excursions,  therefore,  being  more  frequent  than  they  are 
now.  Last  year  the  wholesale  trade,  both  in  Montreal  and  Toronto, 
made  strong  efforts  to  secure  special  rates  four  times  a  year.  After 
a  lot  of  circumlocution  the  matter  was  very  politely  and  courteously 
shelved  by  the  railway  companies.  They  heard  the  requests, 
promised  to  consider,  took  time  to  do  so,  and  then  said  no.  The 
trade  at  this  rebuff  seem  to  have  dropped  the  matter,  because  no 
more  is  heard  of  it. 

This  we  consider  a  mistake.  The  agitation  should  be  kept  up 
until  the  trade  get  what  they  want.  A  railway  corporation  is  a 
peculiar  institution  in  its  way.  According  to  the  old  saying,  a 
corporation  has  neither  a  body  to  be  kicked  nor  a  soul  to  be 
damned.  But  it  has  human  characteristics,  all  the  same,  and 
above  all  things  hates  to  be  asked  to  quote  a  special  rate.  A  dog 
would  sooner  part  with  his  bone  than  a  railway  with  full  fare.  As 
long,  therefore,  as  the  trade  will  stand  it  they  will  get  no  trade  excur- 
sions.    They  may  as  well  realize  that. 

The  railways  would  probably  be  gainers  by  a  more  liberal 
policy,  but  they  don't  think  so,  and  there  are  very  few  things  in 
this  world  you  can  tell  a  railway  man  that  he  isn't  sure  he  knows 
already.  The  trade,  therefore,  should  try  some  judicious  squeez- 
ing in  a  firm,  yet  gentle  manner  ;  nothing  rough,  you  know,  but 
just  a  steady  pull  until  the  railways  understand  that  large  customers 
expect  the  matter  arranged,  and  are  going  to  have  it  arranged. 
Then  the  officials  will  begin  to  talk  business.  So  far  they  have 
simply  bluffed  the  big  business  men  of  the  country,  and  the  latter 
have  meekly  taken  the  bluff.  There  is  no  reason  why  1897  should 
not  see  a  change. 

Take  this  case  :  the  Queen's  Birthday  this  year  falls  on  the 
fourth  Monday  in  May  ;  there  will  likely  be  some  special  celebra- 
tions, as  1897  is  the  diamond  jubilee  (60  years)  of  Her  Majesty's 
glorious  reign.  Single  fare,  good  for  a  week,  should  be  forced  out 
of  the  railway  companies,  and  many  merchants  ought  to  be  given 
a  chance  of  going  into  the  markets  to  see  summer  and  early  autumn 
novelties. 

The  railways  are  here  to  oblige  the  public.  They  are  not  in 
existence  by  virtue  of  their  own  energy  and  enterprise.  They 
have  all  been  loaded  with  subsidies  by  the  state.  The  people  are 
paying  interest  on  loans,  large  portions  of  which  went  to  subsidize 


THE  M'MASTER  FIRM. 

THE  liquidation  of  the  old-established  and  respectable  firm  of 
McMaster  &  Co.,  Toronto,  is  the  subject  for  considerable 
moralizing,  sympathy  and  criticism.  We  deal  in  another  article 
with  the  speculations  raised  by  the  event  regarding  the  wholesale 
trade  generally. 

Upon  the  question  of  the  disappearance  of  this  well-known  firm 
we  find  that  there  is  a  great  deal  of  sincere  sympathy  for  Mr.  J.  S. 
McMaster,  who  has  been  for  several  years  the  head  of  the  firm  and 
latterly  the  sole  partner.  He  came  to  Canada  some  years  ago, 
after  a  successful  banking  experience  in  the  Old  Country,  and  ap- 
plied his  best  energies  to  the  firm's  business.  Absence  from  the 
country  during  the  early  eighties  was  for  him  probably  a  disadvan- 
tage, for  the  wholesale  dry  goods  trade  had  suffered  from  competi- 
tion, and  a  very  close  and  intimate  grasp  of  the  situation  in  Canada 
is  necessary  to  carve  out  success.  Mr.  McMaster  showed  no  want 
of  energy,  push  and  attention  to  business,  and  the  reputation  of  the 
house  and  its  popularity  with  customers  left  nothing  to  be  desired. 
In  spite  of  all  this,  it  has  been  found  necessary  to  liquidate;  owin^ 
to  the  losses  of  recent  years,  and  the  firm,  believing  the  best  policy 
to  be  to  bow  before  the  storm,  resolved  on  retirement  while  there 
was  a  prospect  of  the  assets  meeting  the  liabilities. 

It  is  rather  early  to  state  positively  whether  this  can  be  achieved  ; 
though  everyone,  whether  interested  directly  or  not,  will  hope  so. 
It  was  an  honorable  resolve  in  any  event,  and  deserves  good  results. 
The  nominal  surplus  of  over  $130,000  shown  is  ample,  but  neces- 
sary shrinkage  must  be  allowed  for.  The  stock  will  naturally  tend 
to  diminish  in  value,  the  real  estate  is  not  an  item  easily  disposed  of 
at  short  notice,  and  customers'  paper  is  also  subject  to  the  difficul- 
ties experienced  by  merchants  who  may  have  not  only  to  meet  notes 
but  find  credit  elsewhere  to  continue  business.  Some  embarrass- 
ments may  be  the  outcome  of  the  firm's  sudden  withdrawal,  though 
we  hope  these  will  be  few  and  unimportant.  The  present  issue  of 
The  Review  is  in  the  press  while  the  estate's  affairs  are  being 
arranged,  and  no  definite  information  is  obtainable.  The  prelim- 
inary statement  sent  out  is  as  follows  : 

Gentlemen, — Our  losses  during  recent  years  have  been  so 
heavy  and  the  conditions  under  which  business  has  been  carried 
on  have  been  so  unfavorable  that  we  find  it  necessary  to  liquidate. 
Apart  from  loss  on  customers'  paper  under  discount,  which  it  is  im- 
possible to  estimate  at  present,  but  which  it  is  hoped  will  not  be 
large,  we  estimate  our  position  as  follows  : 

Assets  :    Stock-in-trade $200,000 

Receivables 70,000 

Equity  in  warehouse 62,500 

Sundries 12,  coo 

$345,000 
Direct  liabilities    . $215,000 

Nominal  surplus $   130,000 

In  view  of  the  delay  necessarily  involved  in  realizing  on  our 
assets  we  have  to-day,  for  the  protection  of  all  parties  interested 
transferred  same  to  Mr.  E.  R.  C.  Clarkson,  in   trust  for  liquidation.' 
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Stock-taking  is  now  in  progress,  and  Mr.  Clarkson's  statement  will 
be  submitted  in  due  time. 

Regretting  the  circumstances  which  have  driven  us  to  this 
course,  we  are,  gentlemen,  your  obedient  servants, 

McMaster  &  Co. 

The  firm  .was  founded  over  60  years  ago  by  the  late  Hon.  Wm. 
McMaster,  under  the  style  of  Wm.  McMaster  &  Nephews.  After 
the  Senator  retired  from  active  business  life  in  1865,  the  firm  be- 
came A.  R.  McMaster  &  Brother,  the  latter  being  Capt.  W.  F. 
McMaster,  now  of  the  Ontario  Government  service.  On  the  death 
of  Mr.  Arthur  McMaster  in  1881,  Messrs.  W.  F.,  J.  S.,  and  S.  F. 
McMaster  were  left  to  carry  on  the  business,  W.  F.  retiring  in  1885. 
Shortly  after  the  firm  of  Henry  W.  Darling  &  Co.,  wholesale  wool- 
ens, united  with  the  McMaster  house  under  the  style  of  McMaster, 
Darling  &  Co.  Later  on  Mr.  Darling  retired,  Mr.  John  Muldrew 
became  a  partner,  and  Mr.  J.  S.  McMaster  came  out  from  England 
to  manage  the  business.  The  latest  change  was  in  1895,  when  Mr. 
Muldrew  retired  to  found  the  firm  of  John  Muldrew  &  Co.,  whole- 
sale woolens,  and  Mr.  J.  S.  McMaster  became  sole  partner  in  the 
house. 
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THE   TARIFF   CHANGES. 

ERCHANTS  are  left  to  begin  the  year  without  any  definite 
assurance  of  when  the  new  tariff  changes  will  come  into 
force.  No  Government  in  these  days  ever  has  a  preponderating 
element  of  business  men  in  its  make-up,  and  consequently  the 
demands  of  the  business  community  are  usually  overlooked  as  com- 
pared with  other  considerations. 

From  what  can  be  learned  at  this  date,  however,  it  seems 
evident  that  Parliament  will  not  be  at  work  before  the  commence- 
ment of  March.  This  being  so,  the  Minister  of  Finance  will  want 
some  time  to  frame  his  estimates  and  prepare  a  financial  statement. 
We  do  not  look  for  a  new  tariff  before  April.  When  it  is  announced 
time  will  doubtless  be  given  to  importers.  It  would  be  more  con- 
venient if  the  trade  were  assured  of  this  now.  But  we  must  be 
satisfied  with  what  we  can  get.  As  long  as  the  community  is  for 
politics  first  and  business  interests  second  no  Government  will  ever 
go  far  ahead  of  the  people. 

Probably  the  tariff  rates  are  not  decided  on  now,  and  even  if 
they  were,  the  Ministers  could  not  divulge  confidential  matters  like 
that.  We  will  be  very  much  surprised  if  a  radical  alteration  is  made 
this  session.  While  the  Government  are  pledged  to  tariff  revision, 
and  the  leaders  of  it  have  declared  for  lower  rates,  more  or  less, 
all  the  official  utterances  since  last  June  have  pointed  to  moderate 
changes  at  first.  The  Ministers  have  a  right  to  experiment 
cautiously  in  tariff  matters,  and  though  some  partisans  may  push 
for  violent  measures,  we  doubt  if  business  men  as  a  body  want  to 
see  any  revolution  suddenly  inflicted  on  the  trade  of  the  country. 

For  this  reason,  therefore,  the  chances  favor  a  moderate  policy 
in  1897,  and  if  that  succeeds  it  may  be  pushed  further.  Another 
point  to  be  remembered  in  this  connection  is  that  after  March  4  a 
deputation  ot  Ministers  will  visit  Washington  to  see  what  reciprocity 
can  be  secured  there.  An  arrangement  would  take  some  weeks  to 
be  decided  on.  The  last  time  a  treaty  was  framed  Mr.  George 
Brown  went  down  to  Washington  early  in  1874,  and  the  Senate  did 
not  deal  with  the  treaty  till  June  (when  they  declined  to  adopt  it). 


Consequently,  for  Canada  to  make  a  large  cut  in  her  Customs  duties 
before  a  treaty  could  be  fairly  discussed  would  be  a  foolish  move, 
as  the  Americans  would  be  less  inclined  to  reciprocate  if  they 
thought,  by  waiting,  they  could  obtain  all  they  wanted. 

Merchants  may  feel,  for  this  and  other  reasons,  that  spring  im- 
porting will  be  pretty  well  over  before  the  new  rates  are  in  force. 
This  is  the  view  taken  by  moderate  men.  The  Review  has  no 
interest  in  party  politics,  as  such,  and  its  only  object  in  dealing 
with  this  question  is  to  give  merchants  the  best  information  obtain- 
able at  this  date. 


NOTES     FROM     HALIFAX. 

THE  well-known  and  long-established  wholesale  dry  goods 
house  ot  Burns  &  Murray  ceases  to  exist  after  January  1st, 
1897.  This  firm  has  had  an  honorable  career  and  the  business 
community  regrets  that  it  is  to  be  wound  up.  Adam  Burns,  the 
head  of  the  firm,  is  in  Italy  for  his  health.  He  sent  a  cheque  for 
$1,700  to  be  distributed  among  the  poor  of  Halifax. 

Some  of  the  Halifax  retail  dry  goods  stores  put  on  a  gala  ap- 
pearance for  the  holidays.  McPherson  &  Freeman's  was  perhaps 
the  most  attractive.  In  one  of  the  large  windows  sat  two  squaws, 
amid  congenial  surroundings,  busily  engaged  making  bead  and 
other  ornaments.  The  other  window  was  the  representation  of  a 
mill  scene,  the  mill  being  run  by  water  power.  W.  L.  Kane  & 
Co.'s  came  next.  Here  Santa  Claus  was  on  a  bicycle  with  a  bundle 
of  toys  over  his  back.  He  was  supposed  to  be  traveling  over  the 
roofs  of  houses  at  midnight.  Barnstead  &  Sutherland,  Wood  Bros., 
G.  M.  Smith  &  Co.,  Mahon  Bros.,  W.  &  C.  Silver  and  others  had 
attractive  windows. 

Clayton  &  Sons  have  found  it  necessary  to  add  another  storey  to 
their  large  brick  building.  Their  trade  in  ready-made  clothing  is 
assuming  immense  proportions.  Clayton  &  Sons  are  among  the 
really  live  Halifax  houses. 

Smith  Bros,  are  extending  their  trade  in  millinery  and  dry 
goods  into  New  Brunswick.  Their  travelers  are  now  making  regu- 
lar trips  to  St.  John,  Fredericton,  Moncton  and  all  the  large  towns. 
Halifax,  Dec.  31. 


PRIZE    WINNERS. 

Sometime  ago  the  manufacturers  of  "  Victoria  "  crochet  thread 
offered  $100  in  prizes  to  the  ladies  returning  the  largest  number  of 
their  spool  labels.  Messrs.  R  Henderson  &  Co.,  the  Canadian 
agents  for  this  thread,  have  heard  from  quite  a  number  of  ladies, 
and  the  first  three  prizes  have  been  gained  by  the  following  : 

1st,  $20,  Miss  K.  Sanderson,  Richmond,  Que. 

2nd,  $17.50,  Miss  A.  L.  Longh,  Toronto. 

3rd,  $15,  Miss  Warren,  Montreal. 


TRIMMINGS    AND    BUTTONS. 

No  properly  conducted  dress  department  can  be  run  without  the 
necessary  trimmings  to  complete  stylish  costumes.  Brophy,  Cains 
&  Co.  have  always  made  it  a  strong  feature  in  their  business  to 
have  the  very  latest  to  match  the  different  ranges  of  dress  goods 
shown  by  them. 

THE    METEOR    BINDING. 

Messrs.  Macdonald  Bros.,  of  Montreal,  have  secured  a  fine  line 
of  velveteen  bindings  which  they  are  showing  through  the  wholesale 
or  sample  post.  It  is  called  "  Meteor"  and  we  think  a  very  desir- 
able line  which  every  merchant  should  have  in  stock.  "Meteor"  is 
made  of  very  superior  velveteen  with  woolen  cord  inserted,  and  is 
much  worn  abroad. 


THE  -:-  DRY  -:-  GOODS  -:-  REVIEW 


57 


PRACTICAL    REMARKS    ON    CANADIAN  TRADE    WITH   JAPAN. 

BY    AN    INTELLIGENT   JAPANESE    RESIDING    IN    CANADA. 


written  for  Tim  Dry  Goods  Review. 

1HAVE  a  great  objection  to  what  is  commonly  palmed  off  as 
"general  information"  which  is  in  reality  nothing  but  a  pro- 
duct of  literary  hash-work,  only  fit  to  cause  no  end  of  misjudgment 
and  disappointments.  At  the  same  time  "  trade  between  Canada 
and  Japan  "  is  confessedly  a  vast  subject  inviting  a  limitless  num- 
ber of  questions  and  answers  entirely  beyond  the  scope  of  this 
paper.  To  compromise  the  matter  I  ask  readers  to  consult  the 
partial  copy  of  an  official  table,  the  latest  issued  by  the  Imperial 
Statistical  Bureau  of  the  Japan  Government,  so  that  he  might  see  for 
himself  what  Japan  would  sell  and  buy.  But  I  naturally  should  not 
be  expected  to  form  any  judgment  for  him  ;  and  in  the  meantime 
1  would  offer  one  or  two  remarks  which  may  dispel  some  unwary 
thoughts  too  often  indulged  in 

First  of  all,  Canadians  must  realize  that  to  sell  goods  to  Japan 
is  to  compete  with  England  and  Germany — especially  the  latter, 
and  more  and  more  so  in  the  future.  The  sooner  the  old  time 
bunco  idea  of  bartering  with  savages  is  given  up,  the  better  it  will 
fare  with  whoever  proposes  to  deal  with  the  Japanese,  for  they  are 
discriminating  and  wary  buyers.  On  the  other  hand,  in  buying 
things  genuinely  and  characteristically.  Japanese,  Canadians  can  do 
best  by  dealing  direct  with  the  natives  themselves.  For  Japanese 
goods  made  in  Japan  are  always  better  and  cheaper  than  those 
manufactured  in  England,  Germany,  and  France,  and  labelled 
"  Made  in  Japan." 

In  the  next  place,  it  is  interesting  to  note  that  from  almost  no- 
thing only  twenty  years  ago  Canadian  imports  from  and  exports  to 
Japan  rose  to  j|Si,  500,000  and  $30,000  respectively,  according  to  the 
Statistical  Year  Book  of  Canada  of  this  year.  There  is  no  question 
that  in  the  near  future  mutual  trade  could  be  improved  by  many 
times  the  result  just  pointed  out. 

Thirdly,  I  gladly  take  this  opportunity  to  say  that  if  you  try  to 
bunco  Japanese  they  would  also  try  to  bunco  you.  Similarly,  if 
you  try  to  beat  Japanese  in  a  bargain  they  will  play  back  the  same 
game  on  you.  Too  much  nonsense  has  already  been  said  and  writtten 
about  the  commercial  morality  of  Japanese  traders  and  merchants, 
and  it  is  about  time  that  Christians  should  realize  the  unfairness  of 
calling  or  regarding  Japanese  as  unprincipled  heathen  barbarians, 
simply  because  they  are  apt  to  beat  you  at  your  own  game. 

Next,  I  protest  against  intentional  misrepresentation  of  indus- 
trial expansion  and  labor  conditions  concerning  Japan.  I  freely 
admit  that  she  has  long  since  ceased  to  be  an  easy  prey  in  the 
arena  of  battles  of  commerce  ;  but  it  will  be  cowards  only  who 
would  say  that  she  has  become  a  formidable  enemy.  However,  as 
I  would  at  any  moment  have  a  man  be  a  cautious  observer  rather 
than  a  petulant  dog  of  conceit,  I  may  point  out  that  Japan,  in  her 
own  way,  has  recently  achieved  great  wonders  in  many  lines  of 
human  activity.  Take,  for  instance,  her  cotton  industry.  Spinning 
machinery  was,  indeed,  first  introduced  into  Japan  in  1866,  but  it 
did  not  come  into  popular  favor  until  about  twenty-two  years  after, 
but  during  the  remaining  eight  rears  it  has  practically  displaced  the 
use  of  the  old-time  hand-spinning  wheel,  and  to-day  throughout  the 
Empire  there  are  a  million  spindles  at  work. 

The  spinning  machine  is,  indeed,  the  first  and  the  only  one  that 
Japanese  have  so  far  taken  hold  of  earnestly  for  industrial  purposes. 
But  there  is  every  indication  that  the  adoption  of  machinery  and 
the  introduction  of  new  and  up-to-date  machines  will  continue  for  a 
great  many  years  to  come  in  Japan  Especially  things  pertaining 
to  electrical  plants  will  have  a  great  demand  in  Japan  for  which 
the  offers  manifest  advantages.     Summed  up,    the  position  is  this  : 


That  Japan  wants  to  supply  her  own  requirements  by  herself,  as 
far  as  it  is  advantageous  to  do  so.  And  I  need  not  point  out  what 
should  be  the  attitude  of  Canadians  in  the  meantime. 

Finally,  the  social  conditions  of  Japan  are  such  that  the  labor 
problem  will  never  become  a  disturbing  element  to  Japanese  in- 
dustry, jeopardizing  the  interests  of  foreigners  who  may  deal  with 
her ;  while,  on  the  other  hand,  as  a  matter  of  fact,  the  price  of 
labor,  both  skilled  and  unskilled,  has  shown  an  increase  of  from  20 
to  300  per  cent,  during  the  last  20  years;  and  there  is  every  sign  of 
its  coming  up  to  the  level  of  the  American  standard,  showing  no 
possibility  of  the  influx  of  Japanese  labor  causing  injury  to  the  labor 
interests  of  other  countries. 

In   conclusion,    I    may    remark    that    in    the    adjoining    table 

jute     rugs     and    cotton     squares    are    not   specified,   but   I    know 

that  they    are    now  rapidly  coming  into  favor  with   the    Canadian 

public. 

K.  T.  Takahashi. 
Montreal,  Dec.  30,  1896. 


JAPANESE  EXPORTS  FOR  THE  YEAR   1 894. 

Description.  Value. 

Rice Yen  5, 595, 398 

Other  cereals  and  flours 265,523 

Fungus  and  fruits 672,  369 

Sea  weeds 1,117,351 

Fishes 2,518,762 

Tea  (green) 7,569,189 

Black  and  other  kinds  of  tea 361,098 

Tobacco 348^  274 

Liquors 248,687 

Other  kinds  of  beverages  and  foods  . .  395. 095 

Hemp,  cotton,  and  feather  downs  ....  202,653 
Cocoons,  cocoon   wastes  and    eggs  of 

silk  worms 328,874 

Rawhides 112,444 

Bone,  tusk,  and  shell  goods 88,698 

Wood  and  bamboo 465,017 

CoPPer 1, 799, 435 

Other  metals 328, 3 1 3 

Fuels 6,665,090 

Minerals 203,072 

Cotton  thread 995. 530 

Rawsilk 39. 353'  156 

Silk  wastes 3,210,720 

Leather 32,647 

Copper  and  metal  manufactures 3,214,296 

Papers 663,558 

Cotton  goods 2,995,276 

Silk  goods 12, 983^819 

Hemp  goods,  etc 73, 1 74 

Clothing  and  belongings 589, 384 

Fans,  etc 1 , 1 70, 292 

Bamboo  and  wooden  manufactures  . .  3,312,755 

China  and  porcelain  wares 1,839,614 

Metal  works 688, 328 

Lacquer  wares 797.539 

Screens  (folding) 282,349 

Matches 3.795.635 

Lanterns,  etc 1 24, 1 84 

Boats,  vehicles,  etc 195,087 

Lithographic  and  printed  matter 97,427 

Boots,  shoes,  etc 44,157 

Tusk,  bone  and  shell  manufactures  .  .  1 17,360 

Camphor 1,023,956 

Drugs,  medicines  and  dyes 1,437,674 

Oils,  soap  and  wax 1,381,803 

Miscellaneous  goods 2, 506, 103 

Grand  total Yen  112,171,175 

(  Continued  on  page  60. ) 
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WHERE     EIDERDOWN    QUILTS    ARE     MADE. 

THE  accompanying  cut  represents  the  new  factory  of  the  Alaska 
Feather  &  Down  Co.,  Montreal.  The  building  is  conveni- 
ently situated,  on  Guy  street,  near  the  Canadian  Pacific  main 
track,  and  near  St.  Catherine  street,  Montreal's  busy  thoroughfare 
of  shoppers.  The  entire  building  of  four  floors,  106  x  40  feet,  is 
devoted  to  the  treatment  of  down-producing  feathers  and  to  the 
manufacture  of  their  deservedly  popular  quilts  and  cushions. 

The  process  is  an  interesting  one,  beginning  in  the  basement, 
where  the  raw  feathers  are  received  and  sorted,  the  different  grades 
— goose,  duck,  hen  and  turkey — being  carried  to  the  top  floor  by  a 
clever  arrangement  of  fans  and  pipes.  There  they  are  subjected  to 
jch  soakhjg'  and   poking,    drying,   dusting  and  blowing,  that 


ers  are  sending  in  orders  for  the  coming  season  they  hope  to  exceed 
the  1896  record.  "The  Leader"  from  all  appearances  still  leads, 
in  spite  of  inferior  goods  placed  on  the  market  under  the  same 
name.  This  line  is  made  specially  and  only  for  W.  R.  Brock  & 
Co. 


THE    "CAT"    BRAND    OF    THREAD. 

THE  famous  "Cat"  brand  Belgian  sewing  cotton  has  been 
making  its  way  on  the  market,  despite  the  fact  that  it  has  no- 
thing to  do  with  the  great  thread  combination.  The  Review  has 
been  told  that  the  dealers  who  have  handled  it  speak  favorably  of 
it.  What  is  perhaps  more  to  the  purpose  is  that  they  are  giving  the 
"  Cat  "  brand  a  good  buying  support.  Mr.  Robertson  says  that  as 
the  thread  is  sold  only  on  its  merits,  and  is  not  backed  by  any  com- 
bination, it  should  be  to  the  interest  of  the  trade  to  give  it  encour- 
agement, especially  as  in  quality  it  is  acknowledged  to  be  first-class 
in  all  respects. 

Up  to  the  present  time  this  brand  has  been  handled  mostly  by 
import  orders.  We  understand  that  at  an  early  day  it  will  be  car- 
ried in  stock.  It  will  then  be  possible  to  have  all  orders  filled 
immediately. 


one  wonders  that  they  are  not  annihilated.  In  fact,  the  manager 
laughingly  said  that  the  soul  of  the  feather  was  all  that  was  wanted. 

Machinery  does  nearly  everything  for  this  line  of  industry,  ex- 
cept selling  the  goods.  Several  of  the  most  successful  of  these 
machines  have  been  designed  and  built  by  the  company.  They 
have  more  faith  in  padlocks  than  in  patents  to  protect  them,  and 
they  carefully  guard  any  parts  of  their  building  where  these  ma- 
chines are  at  work. 

Compressed  air  is  everywhere  used  as  the  vehicle  for  moving 
feathers,  from  the  time  they  are  received  until  the  finest  quality  of 
soft  mossy  down  emerges  from  the  last  separator. 

One  entire  floor  is  used  for  filling  the  various  grades  of  pillows, 
cushions  and  quilts,  whilst  the  rear  part  of  the  main  floor  above  the 
boiler  and  engine  rooms  is  used  for  packing  and  shipping. 

A  5  h.p.  Leonard  boiler  supplies  the  steam  for  their  engine,  and 
for  the  various  "  steamers  ;  "  also  for  heating  the  building. 

The  four  windows  in  front  belong  to  the  office  and  to  the  sample 
room,  where  buyers  are  made  welcome  by  the  secretary,  Mr.  K. 
Boissevain. 


CANADIAN    MANUFACTURED    GOODS    CUT    IN     PRICE. 

We  have  recently  come  across  a  line  of  goods  that  has  evi- 
dently gained  a  reputation,  and  to  obtain  a  share  of  the  orders 
placed  by  the  trade  a  very  doubtful  method  has  been  resorted  to. 

The  goods  in  question  are  a  line  of  collars,  manufactured  by 
Tooke  Bros,  and  stamped  with  their  trade  mark,  "  T.  B."  Their 
well-known  names,  Mendon,  Alaska,  Balerma,  Enon,  Lonsdale, 
etc.,  the  identical  color  of  the  box  used,  and  even  the  labels,  are 
copied  and  offered  to  the  trade,  in  some  cases  at  least,  below  the 
regular  trade  price.  In  comparing  the  goods  there  is  no  doubt  that 
those  stamped  "  T.  B."  have  the  advantage  in  quality,  make  and 
finish,  and  the  trade  generally  are  too  well  posted  not  to  place  their 
orders  for  the  best  goods,  but  what  we  want  to  point  out  is  the  un- 
desirability  of  adopting  this  method  to  obtain  orders.  It  can  only 
result  in  loss  of  profit  to  the  originator  as  well  as  to  the  man  who 
copies.  A  little  originality  in  the  latter  would  mean  more  profit  all 
round.  This  is  why  we  are  constantly  urging  manufacturers  to  sell 
goods  on  brands. 


ART   DRAPERIES. 

As  the  season  for  house-cleaning  approaches,  so  comes  the  time 
for  replenishing  your  stocks  with  the  latest  designs  in  muslins, 
sateens,  cretonnes  and  denims.  The  blue  print  muslins  have  come 
to  stay  for  spring,  also  the  craze  for  denims.  These  useful  articles 
are  being  used  for  floor  coverings,  crumb  cloths,  table  covers,  pil- 
lows, etc.  These  are  specially  pretty,  with  designs  worked  in 
white  for  pillows  and  covers. 

The  designs  in  silkolines  and  sateens  are  especially  beautiful. 
The  favorite  colors  are  the  niles  and  olives,  printed  in  dainty 
flowers  and  stripes.  Boulter  &  Stewart,  30  Wellington  east,  To- 
ronto, are  showing  a  wonderful  assortment  of  the  American-made 
goods — something  over  a  thousand  patterns.  It  will  repay  you  well 
to  see  these  up-to-date  novelties.  Keep  posted  and  lead  your 
fellow-men. 


"THE    LEADER  "HOSE. 

This  famous  line  of  stainless  and  seamless  black  cotton  hose 
has  again  been  secured  by  W.  R.  Brock  &  Co.,  who  report  to  have 
sold  last  year  nearly  10,000  dozen  pairs.  From  the  way  their  travel- 


AMERICAN    COTTONS. 

Thibaudeau  Bros.  &  Co.  report  that  in  ordering  their  spring 
goods  they  have  paid  special  attention  to  American  printed  cotton 
goods,  including  linens,  lawns,  etc.  All  their  staple  lines  are  up 
to  their  usual  high  mark,  while  they  are  above  the  average  in  their 
large  and  well  assorted  line  of  American  cottons. 
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Knox,  Morgan  &  Co. 


HAMILTON 


Return  thanks  to  all  friends  who  have  given  them  a  share 
of  their  Trade  and  wish  that  the  year  1897  may  be  a  pros- 
perous one  for  them. 

Sales  for  Spring  are  encouraging  so  far,  but  we  bespeak 
for  our  travellers  a  cordial  interest  in  our  full  range  of  Sam- 
ples when  they  call  in  January  and  February,  feeling  assured 
that  our  offerings  of  easy-selling,  profit-producing  goods  is 
equal  to  any  former  shewing.  We  confidently  look  for  a 
substantial  recognition  of  our  efforts  from  the  Trade  of  West- 
ern Ontario  and  Manitoba. 

SIX   LIVE   DEPARTMENTS  WORTH   NOTING. 


STAPLES 

LINENS 


PRINTS 
MEN'S  WEAR 


HOSIERY 

LACES  and  CURTAINS 


D.    C.     Hall   &  CO.,  86lconard  St. 

New  York 


THE  MEDICAL  PROFESSION  and 
TRAINED  NURSES  .  .  . 

Pronounce  the  "Seunless"  Sanitas 
Napkin  (Process  Patented)  absolutely  per- 
fect. 

Th^y  are  ant:septic  and  absorbent, 
remarkably  soft,  will  not  chafe  the  skin  ; 
cheaper  ihan  washing. 

Are  displacing  an  article  that  has  not 
been  improved  upon  for  ages. 
Ladies'  Seamless   Sanitas   Napkins, 
for  H.  alth,  Comfort   and  C'le  mliness 
it  the  •  nly  article  of  its  kind  thai  has 
proved  aliB  luiely  perfei  t. 

Boxes  of  one  dozen  each,    in  gross 
paekazes.    Three  -i  es. 
Send  for  Circular. 


BICYCLE  RIDERS! 

PERFORATED 
CHAMOIS 
UNDERWEAR 

For  Men  and  Women 
Light  in  weight,  keeps 
(he  I  ody  \v;i  mi  and  at  an 
even  temperature.  You 
are  protected  against  <-hi  ling  winds,  that 
check  persjaraliun,  ■  ausing  colds  and  Lung 
troubles. 


HALL'S 


Our 

Attachable 


LADIES ! 

DRESS  SHIELDS 

With  an  Interlining 
that  is 

Absolutely   Im- 
pervious     and 
Odorless.       No 
Rubber. 
Easily  attached 

without  sewing 
through  Shield.  Highly  piaiscd  by  d»ess- 
make.s.  When  once  worn  j<.u  widi.ever 
us.  any  other.  Bample  paii  maikd  on  re- 
ceipt of  2j  cents. 


Perforated 

Buckskin 

Underwear 

for  Men  and  'Women 

A  tried  preventive  for 
rheumatism,  lung 
trouble,  and  colils. 
Keeps  the  body  warm 
and  comfortable, 
though  lightly  cloth- 
ed. 

Send    for   Illustrated   Price    List. 


D.  C.  Hall  &  Co., 


86  Leonard  St. 


New  Ycrk. 

Selling  Agents 
CANFIELD  STOCKINET,  DIAPERS,  BIBS  and  SHEETING. 


Wyld}  Gmsett  &  Darling 


Recent  Repeat  Orders  passed  into  Stock  : 

Beaver  and  Melton 
Overcoatings,  f£f  and 

Also  fine  Ranges  of 

Pilots,   Naps,   Friezes, 
Vicunas,  Etc 

Heavy  Scotch  Suitings, 
Wool  Trouserings,  Etc 

Merchant  Tailors'  Trimmings  kept  well  assorted 

Orders  by  Letter  as  well  as  through  our  Travellers  solicited 


Wyld,  Grasett  &f  Darling 


TORONTO 


00 
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IMPORTS   FOR    1894. 

Description  Value 

Cereals  and  flours Yen   1 2,067, 294 

Vegetables  and  fruits 342,076 

Sugar 13,324,521 

Animal  food 418,527 

Liquors  and   spirits 51 5, 343 

Tea,  coffee,  etc 49,950 

Tobacco 378,834 

Miscellaneous    articles    of    con- 
sumption    649,497 

Cotton,  cotton  seeds 19,610,761 

Linen 537,925 

Furs 598, 248 

Hides  and  fur  hides 5s0. 731 

Bones,  tusks,  horns  and  shells 315 ,65  5 

Lumber  and  rattan 118, 589 

Steel  and  iron 1,1 17,825 

Copper,  bronze,  etc 73,328 

Other  metals 1,324,635 

Fuels 495.637 

Cotton  threads 8,088, 570 

Hemp        "        130,716 

Raw  silk  and  natural  silk 203,876 

Yarns 563, 501 

Prepared  hides 880,623 

Iron  half-tempered,  etc 5,676,490 

Copper,   bronze,    do 116,615 

Rubber 47, 245 

Paper 688,189 

Cotton  goods 6,969, 163 

Silk           "       116,133 

Woolen    "        4,866,155 

Mixed  textures 2,881,880 

Clothing,    etc 486,898 

Toilet  and  household  goods 1 72, 329 

Leather,  shell,  bone  and  tusk  goods..  30,582 

Rubber  goods 221, 068 

Carpets  and  mattings 198,507 

Glass  goods 412,458 

Porcelain  goods 79. 393 

Iron  and  steel  goods 2,419,916 

Copper  and  other  metal   goods 239.37i 

Arms  and  powder 548, 365 

Scientific  and  educational  instruments  5.535.7^9 

Boats  and    vehicles 9,996,420 

Pictures,  engravings,    etc 198,940 

Drugs  and  medicines 3,430,492 

Dyes  and  pigments 2,007,714 

Petroleum 5, 135,332 

Fat,  oil,  wax  and   soap 587,848 

Fertilizers 1,015,831 

Miscellaneous   products 905,669 

Grand  total Yen  1 17,371,361 


in  London,  he  attended  one  of  the  auction  sales  of  the  Hudson's 
Bay  Co.  Bidding  was  very  sharp,  especially  on  feathers,  of  which 
there  is  at  present  a  scarcity  in  Europe.  Down  also  is  reported 
firm,  and  prices  for  down  goods  will  probably  advance  in  1897. 


A    SPECIAL    NUMBER. 

The  Alaska  Feather  and  Down  Co.  are  having  a  run  on  a  special 
sofa  cushion,  which  they  call  their  Number  507.  It  is  20  inches 
square,  covered  in  high-grade  art  sateens,  with  a  wide  frill  and  a 
soft  filling.      Retailers  sell  it  for  75c. 


THE    FUR    SEASON. 

Mr.  J.  D.  Allan,  of  A.  A.  Allan  &  Co.,  sailed  from  New  York 
for  the  European  fur  markets  the  first  week  in  January,  and  will 
attend  the  principal  sales  as  an  experienced  Canadian  buyer. 
Trade  in  furs  during  December  was  good  and  suitable  weather 
helped  this.  The  present  month  is  turning  colder,  and  trade  is 
expected  to  improve.  The  demand  for  Persian  lamb  and  electric 
seal  has  been  remarkable,  and  superior  goods  have  sold  well. 


PRINTS  AND  WASH  MATERIALS. 

WR.  BROCK  &  CO.  are  directing  special  attention  to  a 
„  drive  for  early  spring  trade,  comprising  Japanese  fibre 
crepes,  Amaranth  cloth,  Parisian  ripples,  azure  silks,  fine  per- 
cales, printed  cords,  brilliantes,  etc.,  which  were  bought  from 
printers'  stocks  much  below  regular  prices  and  offered  very  low  for 
popular  trade.  They  cannot  be  repeated,  and  those  who  wish  to 
have  them  should  send  for  samples  at  once. 

Among  the  regular  prints  is  a  pretty  range  of  checks,  dresden 
linen  and  chine  effects  ;  a  heavy  twill  cloth  in  Paisley  effects  and 
a  specila  line  of  moire  plisse.  Crepons  and  crimps  have  run  for 
two  seasons,  but  they  continue  to  sell  well  owing  to  price  and  won- 
derful design.  Printed  serge  cloth  is  a  novelty.  The  silver  silks 
are  again  running  ;  lower  grades  have  been  imported,  but  the 
genuine  silver  silks  are  selling  safest,  as  the  color  is  guaranteed 
and  they  are  printed  in  metals  that  are  untarnished.  Linen  lawns, 
in  plain  linen,  silk  checks  and  stripes  and  embroidered  figures  for 
the  better  trade,  to  be  worn  over  a  colored  foundation  for  May  and 
June  trade,  will  be  the  correct  thing,  retailing  at  15  to  50c. 

Reference  to  linens  is  for  the  present  deferred,  but  mention  is 
made  of  a  special  line  of  French  canvas,  for  which  a  contract  has, 
been  placed  with  a  manufacturer.  Orders  for  this  can  be  filled 
until  the  end  of  March,  after  which  they  will  be  unable  to  replace 
the  goods. 


MR.    RIEPERT    IS    READY. 

Mr.  J.  Frank  Riepert,  silk  importer,  who  got  burned  out  in  the 
Barron  block  fire  last  month,  has  secured  new  and  commodious 
premises  at  30  Hospital  street,  Montreal.  He  is  now  in  a  better 
position  than  ever  to  fill  orders,  and,  as  usual,  has  a  very  large 
assortment  of  exclusive  designs  under  contract  for  early  spring  de- 
livery. 

A    THRIVING    HALIFAX    HOUSE. 

Smith  Bros.,  of  Halifax,  are  devoting  more  attention  than  ever 
to  the  millinery  branch  of  their  business,  and  are  looking  forward 
to  a  large  increase  in  their  trade,  for  which  they  have  made  every 
preparation.  Their  announcement,  which  appears  on  page  27, 
will  interest  the  trade,  showing  that  besides  their  new  features  in 
millinery,  they  are  well  assorted  in  general  dry  goods. 


STOREY'S    GLOVES. 

This  season's  goods  surpass  anything  yet  offered  to  the  trade  by 
Storey  &  Co.  for  style  and  cheapness.  The  makes  of  this  enter- 
prising factory  already  have  a  popular  reputation,  and  when  they 
announce  improvements  in  price  and  quality  the  trade  find  it  worth 
investigation. 

OFFERS    IN     STAPLES. 

In  the  staple  department  W.  R.  Brock  &  Co.  are  offering  a 
special  line  of  30-inch  heavy  (check  and  stripe)  shirtings  to  retail 
by  sharp  merchants  at  less  than  I2^c,  worth  15c.  A  32-inch 
wide  ticking  at  10  per  cent,  below  price  is  also  announced,  and 
Perfection  batting  at  special  price,  in  8  and  16-oz.  bales  is  likewise 
a  feature.     These  are  exclusive  lines. 


FEATHERS    IN    LONDON. 

Mr.  J.    H.  Sherard,  of  the  Alaska  Feather  and  Down  Co.,  re- 
turned from  a  buying  trip  abroad  on  the  29th  of  November.   While 


THE    LACE    TRADE. 

There  is  a  good  demand  for  hand-made  Torchons,  Chantilly 
Irish  points,  Valenciennes,  etc.,  and  Wyld,  Grasett  &  Darling  are 
well  assorted  in  the  lace  department. 
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,UR  Down  Quilts  are   too   well   known   to   require   much  adver- 
tising.     Rct.nl   merchants  who  care  for   style,  finish,   purity   and 
quality,  invariably  handle  Alaska  Down  Quilts,  and  handle  noth- 
ing else  ;  but  if  you  sell  also  Cotton  Comforters,  you  must  know  the 


t 


Puritas 
Puritas 
Puritas 


t 
f  f 


* 


A  White  Gotton  Comforter  which  sells  for  the  price  of  one  filled 
k>ith  flock.     Manufactured  exclusively  by  your  obedient  servants, 


The  Alaska  Feather  &  Down  Coy.  Ltd, 


290    Guy    Street, 


MONTREAL. 
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A.  A.  ALLAN  &  CO. 

WHOLESALE  MANUFACTURERS 
LADIES'  AND  GENTS' 

Fine  Furs 


Buyers  will  find  with  us  a  complete  range  of  all 

the  most  desirable  lines  so  much 

in  demand  this  season. 


Fur  Coats 


Jackets  and  Capes 

.     .     .     In  great  variety. 

ROBES -ROBES -ROBES 

9  Large  Selection  and  Special  Value. 

Letter  orders  carefully  attended  to  — J 

A.  A.  ALLAN  &  CO. 

51  Bay  st  TORONTO 


KD 
GLOVES 


«^8       <j£ 


EMIL  PEWNY  &  CO. 

Sun  Life  Building 


MONTREAL 


STOCK  ON  HAND 
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\N  wishing  our  many  friends  a  Happy  and 
Prosperous  New  Year,  we  beg  to  announce  that 
our  ten  travelers  will  take  up  their  respective 
routes  at  once  with  a  complete  and  most  at- 
tractive set  of  samples  for  the  spring  trade.  It 
will  interest  you  to  see  our  collection,  as  your 
competitors    certainly    will.      Soliciting   your 

usual  kind  consideration,  and  with   best  wishes  for  the  new 

year,  we  are,  obediently  yours, 

KYLE,  CHEESBROUGH  &  CO. 

.  .  .  MONTREAL 


♦ 


♦ 

X 

♦ 

X 

♦ 


YOU  KNOW  OR  .  . 
HAVE  HEARD  OF 
THE  CELEBRATED 


PLUSH 
LINED 


ALASKA 


WE  ARE  IN     A   52QC7 
IT  FOR   ...      1  OC7   f 


SOCKS  6»°  MITTENS 


Our  Representative 
is  now  showing  these 
goods  in  the  Northwest. 
Did  he  call  ? 


WHOLESALE  ONLY 


Our  Representative 
will  soon  show  them  in 
the  Maritime  Provinces 
and  will  call. 


WHOLESALE  ONLY 


WILL    VISIT    THE    ONTARIO    AND    QUEBEC    TRADE    DURING    JANUARY. 


WE  THINK  WE  CAN  PLEASE  YOU,  HAVING  THIRTEEN  STYLES 
AND  ALL  THE  COLORS  AND  COMBINATIONS  TO  BE  DESIRED. 
THE    GOODS    ARE    RIGHT   AND    PRICES    INTERESTING 


YOUR    CORRESPONDENCE    IN    KNIT    GOODS    INVITED. 


THE   EVER-READY   DRESS 


SOLE    MANUFACTURERS    . 


STAY  CO. 

WINDSOR,    ONTARIO. 
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P.D.  Corsets 

The  well-known  P.D.  Corsets  are  absolutely  without 
rival  for  quality,  perfect  fit,  and  beautiful  finish,  and  are 
made  in  every  variety  of  shape  and  style. 

Every  pair  of  P.D.  Corsets  are  tailor  cut,  and  guaran- 
teed to  be  made  of  the  very  best  materials.  The  manufac- 
turers have  enjoyed  for  years  the  world-wide  reputation  for 
being  the  finest  corset  makers. 

The  output  of  these  nonpareil  corsets  is  quite  beyond 
precedence,  and  is  still  increasing  by  leaps  and  bounds. 
These  corsets  are  retailed  in  every  country,  and  are  consid- 
ered by  the  trade  all  over  the  universe  as  the  standard  for 
corset  value.  10  Gold  Medals  and  Diplomes  d'Honneur 
have  been  awarded  to  these  beautiful  corsets  at  all  the  leading  International  Exhibitions  during  the  last 
20  years.  At  the  Antwerp  Exhibition  of  1894,  a  member  of  the  firm  was  appointed  president  of  the 
International  Jury,  an  honor  generally  conferred  on  the  manufacturer  who  takes  the  lead  in  his  parti- 
cular branch  of  manufacture.  The  increased  sale  of  these  goods  in  this  country  has  compelled  us 
to  look  for  larger  and  more  commodious  premises,  which  we  have  taken  on  Victoria  Square,  now  in 
construction,  and  we  hope  to  take  possession  in  about  a  month's  time.  Wholesale  Only. 


KONIG  &  STUFFMANN, 


Victoria  Square, 


Montreal 


Dress 
Goods 

Silks 

Velvets 

Velveteens 

Sealettes 

Costume 
Cloths 

P.  GARINEAU,  FILS  &  CIE. 


Woollens 

Cottons 

Carpets 

Oil-Cloths 

Blankets 

Yarns 


DRY  GOODS  IMPORTERS 


Special  attention  given  to  Letter  Orders 


Quebec 
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ADVENT  of  the... 

American  Queen 
Department 

THE  advent  of  '97  marks  the  crowning  effort  in  the  style,  variety,  finish  and  worth  of 
our  fabrics.  In  fact,  it  will  be  our  QUEEN  year,  as  on  January  10th  we  will 
celebrate  our  removal  to  Nos.  380  and  382  BROADWAY  by  introducing  to  mer- 
chants a  new  department,  which  has  been  appropriately  named  the  "American  Queen  " 
Department,  which  will  consist  of  the  choicest  novelties  and  the  best  of  our  manufacturing 
efforts  for  this  season. 

In  this  Department  our  No.  1  and  No.  2  "American  Queen"  Organdies  will  hold 
a  conspicuous  place,  by  virtue  of  their  gauzy  beauty,  perfect  finish  and  their  present  promi- 
nence in  fashion's  realm. 

The  "American  Queen"  Dimities  will  strive  for  honor  with  "American  Queen'' 
Grenadines,  and  the  "American  Queen"  Henriettas  will  be  certain  to  interest  careful  buyers. 

Our  "American  Queen"  Three  Leaf  Twills,  representing  our  16  years  of  progressive 
growth  and  improvement  in  weave  and  finish,  will  be  fortified  by  the  "  American  Queen  " 
Waist  and  Skirt  Linings. 

The  "  American  Queen  "  Giant  Fabric  and  Silk  Premier  will  lend  their  strength, 
gained  by  recognized  merit,  to  the  "American  Queen  "  Department. 

No  progressive  merchant  or  buyer  can  say  that  his  duty  has  been  performed  to 
himself  or  employers  who  fails  to  visit  the  "American  Queen"  Department,  and  inspect 
the  following  fabrics : 


American  Queen  Organdies  No.  1. 
American  Queen  Organdies  No.  2. 
American  Queen  Dimity. 
American  Queen  Grenadine. 
American  Queen  Henrietta. 


American  Queen  Three  Leaf  Twill. 
American  Queen  Waist  Lining. 
American  Queen  Skirt  Lining. 
American  Queen  Giant  Fabrics. 
American  Queen  Silk  Premier. 


Be   sure   you   see   the   words    "American  Queen"   on  the   Selvedge. 


GILBERT  MANUFACTURING  CO. 


From  January  10th,  1897,  at 

Nos.  380  and  382  BROADWAY. 


514  and  516  BROADWAY,  NEW  YORK. 


ms&mmmmmmm&St&s&s'. 


THEY  POSSESS 
SUPERIOR  MERIT, 
TAKINC  FIRST  RANK 
WITH  THE  REST  P1* 
THE  BEST  PEOPLE; 
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S  OF  EUROPE  WORM 1Y 
SOLD  IYTHE  REST  MERCHANTS. 


THE  MAXIMUM  OF  VALUE  FORTHE  MINIMUM  OF  COST. 

WH  STOREY  &  SON 


Our  Representatives 


are   now   on 


th 


e   roa< 


and  we  solicit  the  pat- 
ronage of  the  Canadian 
trade. 

EXTRA  VALUES   OFFERED. 


Shirts 
Collars 
Cuffs 


Blouses 
Overalls 
Jackets 


SHIRTS— We   can  give  you  the  best  lines  of  White  Shirts  at  the  very  best 

prices,  because  we  do  our  own  bleaching  by  a  process  patented  by  us  this  year. 

We  also  carry  a  large  stock  of  Regattas,  Black  Sateens,  Oxfords,  Silk  Stripes  and  Flannelettes. 

COLLARS  and  CUFFS— A  full  range  of  all  styles  for  both  ladies  and  gents. 

JACKETS  and  OVERALLS -We  are  offering  Special  Prices  in  these 
lines.  Having  a  large  stock  on  hand  we  have  decided  to  clear  at  very  low 
prices.      Send  for  samples. 


SEE    OUR    O.K.     ELASTIC    SUSPENDER     BIB    OVERALLS. 


M.  L.  &  H.  SCHLOMAN 


MONTREAL. 


John  Marshall  &  Co. 

Wholesale  merchants  and  Manufacturers 

HATS,  CAPS, 
FURS,  STRAWS, 

GLOVES,  Etc. 

68  and  70  Dundas  Street, 

■k^_LONDON,    ONT. 


Wholesale  /Wen 

Need  the  Best 

of  clerks.  A  young  Englishman,  with  con- 
siderable experience,  wishes  situation  in  a 
wholesale  Dry  Goods  House.  A  house  doing 
a  large  European  trade  preferred,  as  applicant 
speaks  fluently  French,  German,  Italian  and 
Portuguese.      Apply, 

A.M.D. 
Montreal  Office,  Dry  Goods  Review. 


66 


THE  -:-  DRY  -:-  GOODS  -:-  REVIEW 


All  the  Rage 


Our  64=inch 


Blanket 
Cloths . . 

for  Mantles,  in 

RED,  BLUE,  BLACK  and  GREEN. 


TRY    THEM 


The  T.  H.  Taylor  Co.,  Ltd. 


Chatham,  Ont. 


Manufacturers  of  All-Wool  Tweeds,  Flannels,  Blankets  and  Yarns,  etc. 


Finley,  Smith 
&  Co. 


Importers  of  .  . 


WOOLLENS  and 

TAILORS' 
TRIMMINGS 


29  VICTORIA  SQUARE 


WM.    C.    FINLEY 
J.    R.    SMITH 


Montreal 


XWXiXXtXXIXXncXIXXIXXtXXIXXIXXIXXfXXtXXtXXtXXtXXWXIXXtXXmXtXXIKm 
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WOOLLENS 


SI 

S3 


S> 


m 

xix 


Merchants   requiring  any   of   the  following    lines  in  Woollens  will 
find    with    us  a  new    stock  of  the  Nobbiest   Goods   in  the 

market  from   which  to   make  a  selection  : 

Fancy  Suitings  Plain  Suitings 

Worsted  Trouserings  Wool  Trouserings 

Fancy  Vestings  Twill  Worsteds 

Venetian  Worsteds  Ladies'  Golf  Cloahings 

Ladies'  Domestic  Dress  Goods 


We  make  a  specialty  of  above  lines  and  respectfully  ask  buyers 
visiting  this  market  to  look  through  our  stock. 


a 


i 
i 


JOHN  MULDREW  &  CO. 


22  Front  St     West 


TORONTO 


2*5 
xtx 
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MANUFACTURERS,    A    WORD    WITH     YOU. 

ONE   thing  about  the  hearings  before  the  Tariff  Commission 
must  strike  even  a  casual  observer. 

Certain  Canadian  manufacturing  interests  state  their  case  to  the 
Ministers.  A  few  questions  are  asked  and  answered.  A  report  of 
the  proceedings  appears  in  the  daily  press  next  morning.  And 
that  is  all. 

Apparently  there  is  no  one  who  waits  upon  the  Ministers  to  back 
up  the  claims  and  explanations  of  the  manufacturers.  No  one  but 
themselves,  seemingly,  is  interested  enough  to  go  before  the  Min- 
isters, and  from  the  general  standpoint  of  the  business  community 
put  in  a  plea  that  tariff  revision  should  be  on  moderate  lines.  We 
are  left  to  infer  that  the  whole  procedure  is  a  pure  game  of  grab  on 
the  part  of  mill  owners,  who  want  to  get  all  the  protection  for  them- 
selves they  can,  and  that  the  country,  as  a  whole,  is  rather  against 
their  demands  than  in  favor  of  them.  One  would  think  that  it  was 
a  matter  of  perfect  indifference  to  the  country  whether  the  mills 
were  running  or  whether  they  closed  down  for  a  century  or  two. 

No  doubt  this  is  where  the  Government's  duty  comes  in.  It 
will  have  to  decide  how  far  the  claims  of  the  manufacturing  indust- 
ries can  be  allowed,  and  Parliament  will,  of  course,  endorse  the 
decision.  But  what  we  want  to  put  to  manufacturers  themselves, 
plainly  and  squarely,  is  this  :  Why  haven't  you  rndre  friends  at 
the  present  moment  ?  Why  aren't  the  men  who  sell  your  goods 
and  make  a  profit  on  them  interested  enough  to  stand  up  and 
declare  that  you  ought  not  to  be  wiped  out  ? 

There  are  the  retailers  and  the  wholesalers.  Our  good  friends 
the  wholesalers  are  importers  on  a  large  scale,  and  they  were 
awake  early  in  the  morning  with  demands  about  rates  of  duty, 
ports  of  entry,  and  the  inequalities  of  the  system  of  appraisement. 
But  not  one  word  about  the  native  industries.     The    native    indus- 


tries were  left  to  take  care  of  themselves.  Then  as  to  the  retailers, 
men  who  handle  your  goods  from  Cape  Breton  to  Vancouver 
Island  ;  how  much  do  they  kno.v  or  care  about  you  ?  Some  of 
them,  many,  never  heard  of  you.  The  large  mills,  for  example, 
which  don't  sell  direct  to  the  retailer  ;  do  you  think  there  is  one 
merchant  in  a  hundred  who  has  the  slightest  personal  knowledge  of 
your  name,  your  fine  plant,  your  modern  equipped  mills,  your  old- 
established  reputation  ? 

Canadian  goods  are  often  sent  out  to  the  trade  or  consumer 
without  any  brand  or  distinguishing  mark  ;  there  is  nothing  by 
which  they  can  be  identified,  and  as  often  as  not  a  really  good  na- 
tive article  is  dubbed  imported,  so  that  the  home  manufacturer 
loses  the  credit  of  his  brains  and  enterprise.  The  wholesalers  do 
not  like  branded  goods,  as  a  rule,  and  the  Canadian  manufacturer, 
therefore,  seldom  gets  any  hold  on  the  retailer,  who  can  do  so 
much  to  popularize  any  lines  of  stuff  in  the  country. 

The  Review  is  never  tired  of  saying  a  good  word — when  one 
can  honestly  be  said — about  the  excellence  of  Canadian-made 
goods.  This  paper  hears  oftener,  probably,  from  the  retail  mer- 
chants of  Canada  than  any  other  single  agency.  We  know  what  a 
good  many  of  them  think  and  feel.  There  is,  at  this  moment, 
among  them  considerable  indifference  and  apathy  as  to  the  fate  of 
the  Canadian  cotton,  woolen,  iron,  sugar  and  other  industries. 
They   know  little  about  them,  and  care  in  the  same  proportion. 

Now,  the  United  States  manufacturer  makes  himself  and  his 
wares  known.  He  will  talk  the  hair  off  the  top  of  your  head  if  you 
let  him.  And,  from  the  business  standpoint,  he  is  right.  A  few 
years  ago,  in  1892,  there  was  a  wild  outcry  for  "free  trade"  in 
the  United  States.  The  feeling  swept  Congress.  After  receiving 
their  mandate  from  the  people,  the  leaders  sat  down  to  frame  a  free 
trade  tariff.  They  had  been  talking  Adam  Smith,  and  Mongredien, 
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and  John  Stuart  Mill,  and  Lord  Farrer,  and  Richard  Cobden,  and 
the  entire  string  of  free  trade  authorities  for  two  years  and  more. 
One  might  have  expected  a  radical  revision.  Finally  the  "free 
trade  "  cry  resolved  itself  into  a  tariff  of  about  45  per  cent.,  show- 
ing that  the  national  industries  had  too  strong  a  hold  upon  the 
people  to  be  wiped  out.  There  is  talk  now  of  an  increase  in  this 
45  per  cent,  tariff.  The  American  manufacturer  has  secured  a 
reputation  for  his  wares  all  over  the  country,  and  finds  enough 
national  backing  to  retain  a  reasonable  protection  for  him. 

The  moral  of  the  situation  is  plain.  Our  manufacturers  should 
cultivate  and  retain  the  goodwill  of  the  business  community  and 
they  need  not  fear  any  Government.  We  are  not  saying  these 
things  in  any  offensive  way,  and  those  who  feel  hurt  are  wonder- 
fully sensitive  and  should  consider  whether  a  little  salutary  advice  is 
not  good  for  their  constitutions  once  in  a  while. 


THE  BUILDING 


UP   OF   A    GREAT    CONCERN. 

AN  there  be  anything  more 
interesting  to  the  trade  of 
Canada  than  a  brief  account 
of  how  an  important  industry 
has  developed,  and  how  one 
establishment  has  had  a 
marked  influence  in  replac- 
ingfimported  goods  with  those 
of  native  manufacture  ?  Any  commercial  traveler  will  bear  witness 
that  not  so  long  ago  imported  knitted  goods  ruled  this  mar- 
ket. To-day  Canadian  underwear  and  other  goods  of  that  class 
fill  the  first  place,  and  one  of  the  big  factors  in  this  change  has 
been  the  Penman  Manufacturing  Co. 

Elsewhere  in  this  issue  of  The  Review  will  be  found  illustra- 
tions which  give  an  idea  of  the  magnitude  of  the  business  carried 
on  by  this  concern.  The  business  was  founded  over  30  years  ago 
by  Mr.  John  Penman,  of  Paris,  and  though  his  establishment  was 
destroyed  by  fire  in  1870,  he  decided  to  continue,  and  in  1874  the 
mill  now  known  as  No.  1  was  built.  As  the  years  went  on  other 
mills  were  added  by  purchase.  Mill  No.  2,  for  instance,  was  orig- 
inally built  by  Adams  &  Hackland,  but  as  they  went  to  the  wall  in 
1887, the  Penman  Co.boughtthe  propertyand  thus  increased  their  own 
facilities.  Mill  No.  3  was  formerly  the  works  of  the  Maxwell  Agricul- 
tural Machinery  Co.,  and  when  that  concern  moved  to  St.  Mary's  the 
buildings  were  bought  by  the  Penman  Co.,  and,  being  adapted  to 
the  manufacture  of  knitted  goods,  are  used  in  connection  with  mills 
Nos.  1  and  2.  The  mills  named  Nos.  4,  5  and  6  were  bought  in 
1893  and  have  since  been  managed  from  the  head  office  in  Paris, 
each  mill  having  a  superintendent  of  ability  and  experience  to  carry 
out  the  instructions  of  the  directors  at  headquarters.  The  com- 
bined establishments  now  form  one  of  the  most  extensive  manufac- 
tories of  knitted  goods  on  the  American  continent,  or,  perhaps, 
abroad,  a  fact  which  may  come  as  a  surprise  to  many  not  previously 
aware  of  the  great  development  which  this  industry  has  scored  in 
Canada.  The  Penman  Co.  employ  a  large  number  of  people,  between 
600  and  700,  who  all  make  good  wages,  and  are,  it  is  gratifying  to 
know,  a  happy  and  contented  lot  of  employes,  between  whom  and 
their  employers  there  exists  the  best  of  feeling. 

The  products  of  these  mills  are  and  have  always  been  favorably 
known,  though  as  the  company  sell  to  the  wholesale  trade  only, 
our  retail  readers  may  not  be  so  familiar  with  them  as  they  should 
be.  They  have  always  made  a  point  of  leading  in  every  new  idea, 
and  the  finish  of  the  goods  has  also  been  a  feature  with  them. 
There  are  few  industries  in  the  country  that  have  made  the  progress 
seen  in  the  manufacture  of  knitted  goods.  At  the  present  time, 
goods  of  this  kind  made  in  Canada  compare  favorably  with  those  in 


any  country,  and  many  a  lady  or  gentleman  enjoying  the  comfort 
of  well-fitting  underwear  and  hosiery  that  they  believe  are  made  in 
England  or  somewhere  else,  are  really  experiencing  the  satisfaction 
given  by  Canadian  enterprise  and  skill.  The  Penman  Co.  do  their 
business  on  such  a  large  scale  and  with  such  facilities  for  turning 
out  first-class  work  that  it  would  pay  anyone  interested  in  this  line 
of  manufacture  to  visit  the  Penman  mills  and  see  for  themselves 
what  is  being  done  right  in  our  midst.  There  exists,  unfortunately, 
in  certain  quarters,  a  feeling  of  no.  enthusiasm  for  Canadian  goods. 
Like  other  people  in  different  lines,  the  Penman  Co.  have  had  to 
meet  this  feeling,  and  it  is  a  tribute  to  the  excellence  of  their  goods 
that  they  have  worked  up  a  great  business  and  enjoy  a  high  reputa- 
tion with  the  best  trade. 

The  other  day  The  Review  happened  to  be  in  two  of  the 
largest  wholesale  houses  in  Canada,  and  the  question  of  the  way 
manufacturers  put  their  goods  up  was  referred  to.  It  is  well-known 
that  some  Canadian  goods  are  spoiled  in  reputation,  both  with  the 
trade  and  the  consumer,  by  the  way  they  are  turned  out  and  packed. 
The  buyers  in  the  two  houses  cited  Penman  as  an  instance  of  the 
way  goods  should  be  presented  to  the  trade.  Said  one  buyer  :  ' '  We 
never  have  any  trouble  with  the  Penman  goods  ;  evidently  care  is 
taken  in  every  detail  and  this  tells  in  the  long  run."  This,  no 
doubt,  is  one  of  the  strong  reasons  why  the  trade  find  it  easy  and 
profitable  to  handle  the  makes  of  these  mills. 

The  company  has  a  strong  board  of  directors.  The  pioneer  of 
the  enterprise,  Mr.  John  Penman,  is  president  ;  Mr.  G.  H.  Bisby,  of 
the  well-known  wool  firm  of  Long  &  Bisby,  Hamilton,  is  vice-presi- 
dent ;  Mr.  J.  B.  Henderson  is  general  manager,  and  Mr.  O.  R. 
Whitby  is  secretary-treasurer.  Mr.  Henderson  has  spent  his  life  in 
the  knitted  goods  business  and  has  practical  knowledge  of  every 
branch  of  it.  Under  a  capable  board  like  this  the  affairs  of  the 
company  are  naturally  well  directed.    * 


AN    IDEA    FOR    THE    TAILORING    DEPARTMENT. 

It  pays  to  please  your  customers.  It  pays  to  be  honest  with 
them.  By  doing  both  you  can  generally  manage  to  hold  their 
trade.  If  you  see  a  customer  is  inclined  to  buy  something  that 
may  not  give  satisfaction,  tell  him  so  in  the  most  delicate  manner 
possible. 

Farmers,  mechanics  and  ordinary  working  men  always  have  a 
tendency  to  buy  the  delicately  colored  goods  they  see  the  business 
man  wear.  They  are  not  at  all  adapted  for  them.  They  soon  turn 
shabby  under  the  hard  treatment  men  in  their  position  are  likely  to 
give  them. 

Not  very  long  ago  we  saw  a  farmer  at  a  funeral.  He  wore  a 
fine  tweed  suit  of  neat  pattern,  and  highly  colored.  It  rained  and 
he  got  wet  on  his  way  there.  By-and-bye  the  sun  came  out  bright 
and  strong,  and  ruined  the  colors.  The  suit  looked  shabby.  He 
at  once  condemned  the  merchant  from  whom  he  bought  it.  His 
wife  and  family  were  prejudiced  against  him  and  took  their  trade  to 
another  store.  They  thought  he  had  cheated  them,  and  that  the 
goods  were  shoddy.  It  was  not  the  fault  of  the  merchant.  These 
delicately  colored  tweeds  will  not  stand  this  sort  of  wear.  They  are 
intended  for  the  office  man  and  the  city  chap,  who  are  not  exposed 
to  the  inclemency  of  the  weather,  and  who  are  accustomed  to  take 
better  care  of  their  clothes  at  all  times.  When  a  man  asks  to  see 
the  pattern  for  a  suit,  and  you  find  he  is  inclined  to  order  some- 
thing fancy,  tell  him  that  the  piece  he  selects  is  very  good,  probably 
a  little  more  expensive  than  anything  else  you  have,  but  that  it 
won't  give  him  satisfaction  ;  the  coarser  goods  will.  Explain  that 
if  exposed  to  the  climate  the  fabric  is  apt  to  go  off.  If  he  insists  on 
taking  it,  of  course  let  him  have  it,  and  he  will  remember  the 
kindly  advice. 

This  is  an  idea  for  the  tailoring  department  from  the  experience 
of  one  of  the  largest  handlers  of  tweeds  in  the  country. 
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WOOLENS    AND   CLOTHING. 

THE  PRESENT  LONDON  FASHIONS. 

There  is  a  pretty  general  outcry,  says  Minister's  London  Gazette, 
for  something  fresh  in  dress  coatings.  Everybody  is  tired  of  the 
twill  and  pinhead  cashmeres,  cut  and  uncut,  but  our  manufacturers 
seem  quite  unable  to  produce  any  new  weaves.  A  change  is  cer- 
tainly desirable.  The  makes  in  use  at  present  harbor  a  lot  of  dust, 
and  in  most  cases  are  too  soft  and  ' '  raggy  ' '  to  produce  a  proper 
"  hang."  They  are,  after  all  is  said  and  done,  but  a  poor  substi- 
tute for  the  good  old  superfines.  On  the  Continent  faced  cloths,  of 
a  kind  of  corkscrew  texture,  are  worn,  and,  from  what  we  have 
seen,  they  look  and  make  up  very  well.  But  a  leading  West  of 
England  manufacturer  tells  us  that  they  cannot  be  made  here,  ow- 
ing to  some  apparent  peculiarity  of   climate. 

Ladies'  tailors  are  having  a  better  season  than  for  some  years 
past.  The  distinguishing  feature  in  the  present  moment's  fashions 
are  blazing-poppy-red  materials,  of  a  wide  twill  serge  character. 
The  extent  to  which  they  are  worn  is  simply  marvellous.  A  large 
number  were  to  be  seen  at  Hyde  Park's  church  parade  one  Sunday 
this  month,  and  the  mixture  of  red  costumes,  black  coats  and 
green  grass  was  very  picturesque. 

A  loose-fronted  reefer  coat,  with  black  velvet  collar,  is  a  favor- 
ite style  with  these  red  serges  ;  whilst  bodices  are  mostly  trimmed 
with  black  flat  or  military  braiding,  the  latter  for  choice.  Stripes, 
black  and  white,  and  blue  and  white,  continue  to  be  worn  largely 
at  the  same  time,  and  will,  we  think,  last  well  through  next  spring 
in  other  varieties  of  color  and  design.  These  are  the  novelties. 
The  bulk  of  the  trade  is  done  in  plain  materials — Venetians  and 
meltons.  Purple  and  green  shades,  mixed  with  grey,  are  the  lead- 
ing tints. 

THE    GLOBE    MILLS. 

The  trade  was  not  surprised  when,  a  few  weeks  ago,  the  an- 
nouncement was  made  that  the  Globe  Woolen  Mills  Co.  was  in  diffi- 
culties. The  state  of  trade  for  the  last  year  or  two,  and  the  keen 
competition  among  Canadian  manufacturers,  has  made  the  closing 
of  some  of  the  mills  inevitable,  even  though  well  managed,  as  in 
this  case.  The  mills  offered  50c.  on  the  dollar,  unsecured.  All  of  the 
creditors  in  Canada  were  willing  to  accept  this,  but  as  there  are 
three  or  four  creditors  in  Britain,  there  can  be  no  definite  settle- 
ment until  they  are  heard  from. 


THE    FUTURE    OF    TWEEDS. 

The  extension  of  bicycling  in  England  is  affecting  tailors 
there  as  it  has  tailors  here.  A  London  contemporary  says  : 
"  Cycling  is  exercising  a  tremendous  influence,  and  it  is  one  which, 
on  the  whole,  will  not  be  recuperative,  but  will  have  the  reverse 
effect  so  far  as  men's  trade  is  concerned.  What  is  the  point? 
Why,  the  men  in  town  are  dressing  as  they  did  last  summer,  in 
tweeds  and  flannels,  instead  of  black  morning  coats,  frock  coats, 
summer  Chesterfields,  silk  hats,  fancy  gloves,  patent  leather  boots, 
etc.  These  have  practically  vanished.  The  west  end  trade  said 
they  had  never  made  so  many  tweeds,  so  few  extra  fine  coats.  All 
this  has  had  a  bad  effect,  both  on  profit  and  returns.  It  is  not 
fancy  or  imagination  ;  we  have  stated  the  actual  truth  without 
exaggeration.  Again,  what  a  tremendous  effect  the  tweed  caps 
and  the  straw  hats  have  had  on  the  silk  hat  trade  !  Again,  less  return 
and  a  limited  trade  in  the  more  costly  lines.  This  freedom  in 
dress  has  led  to  a  demand  for  special  materials,  elastics,  soft  and 
withal  gentlemanly.  This  kind  of  dress  is  donned  in  the  morning 
that  a  man  may  cycle  to  his  club,  to  pay  a  call,  to  go  to  lunch,  for 
which,  by  the  way,  he  used  to  dress  up,  and  in  many  cases  he 
has  changed  to  flannel  and  colored  shirts,  instead  of  the  costly 
and  elaborate  dress  white  ones.     We  may  like  it   or  not,  but  the 


tendency  has  been  greatly  in  the  same  direction  before  cycling  pre- 
dominated as  it  does  to-day.  As  a  sport  it  has  come  to  stay,  and  it 
is  swaying  a  vaster  influence  than  any  man  or  woman  can  now 
imagine  on  the  styles,  the  material  and  the  trade.  It  is  not  alto- 
gether hopeful.  Decidedly  it  is  getting  many  into  freer  ways.  Not 
long  ago  if  a  man  went  out  with  a  lady  he  must  put  on  a  certain 
kind  of  garment,  far  more  costly  than  a  cycling  suit.  To-day  he 
sallies  forth,  whether  a  town  or  country  gentleman,  in  a  soft  tweed 
knickerbocker  suit  till  he  has  to  doff  it  for  dinner,  or  as  likely  as 
not  he  does  not  take  it  off  at  all.  The  straightened  particular  high- 
drawn  etiquette  of  sobriety  has  not  had  a  shock  in  all  this,  but  has 
welcomed  it,  and  is  welcoming  it  still;  is  looking  forward  to  its  de- 
velopment in  the  future.  This  is  palpable.  Therefore,  we  are 'not 
to  expect  the  old  days  to  return.  Men  are  going  largely  to  wear 
tweeds,  and  the  fetters  once  broken  in  England  they  will  follow  on 
the  continent,  and  in  America,  and  it  will  lead  to  cheapening  of 
cloth,  though  this  is  hardly  necessary." 

RAW    WOOL. 

The  wool  market  has  been  very  quiet  for  the  last  month.  Prices 
have  remained  stationery,  and  sales  but  very  slow.  At  the  last 
sale  in  London,  in  November,  the  prices  were  higher  and  conse- 
quently prices  here  are  slightly  higher  than  six  weeks  ago.  Greasy 
cape  sells  at  14  to  16c.  at  present.  The  outlook  is  fair.  Some 
small  orders  are  already  in.  It  is  not  anticipated,  however,  that 
there  will  be  any  great  rise  in  prices.  Towards  the  end  of  Decem- 
ber a  few  cars  from  Montreal  were  sold  in  the  States,  though  the 
buying  was  more  speculative  than  on  account  of  any  real  demand. 


CANADIAN  BEAVER. 

In  beavers  Canada  should  soon  be  ableto  supply  her  own  demand. 
The  Paton  Co.  are  now  showing  samples  that  are  better  value  for 
the  money  than  imported  goods,  and  they  look  as  well.  Jobbing 
houses  who  have  hitherto  been  importers  have  placed  orders  this 
vear  for  domestic  make. 


A    PROGRESSIVE    INDUSTRY. 

Tt  is  pleasing  to  know,  as  an  evidence  of  the  fact  that  a  good 
article,  well  advertised,  must  finally  become  a  recognized  one,  that 
the  manufacturers  of  the  "  Health  "  brand  underwear  have  booked 
for  the  spring  season,  in  all  the  large  centres,  orders  greatly  in  excess 
of  last  season.  Their  men's  goods  have  also  achieved  a  signal 
success,  notwithstanding  slight  drawbacks  that  were  encountered 
last  fall  whilst  making  changes  in  some  of  their  finishing  machines, 
etc.  It  takes  a  great  deal  of  perseverance,  time,  and  money,  to 
educate  the  public,  but  this  seems  to  have  been  accomplished  by 
the  Montreal  Silk  Mills  Co.,  the  manufacturers  of  the  "  Health  " 
brand.  The  office  staff  of  this  institution  has  been  augmented  by 
two  representatives  from  one  of  the  largest  houses  in  the  United 
States,  and  it  has  been  also  found  necessary  to  increase  the  travel- 
ers' staff  by  two  additional  representatives. 


A.  McDougall  &  Co.  report  that  their  serges  "Tyke"  and 
"Blenheim"  are  having  increased  sales.  Hard  work  and  judi- 
cious advertising  always  bring  just  such  results. 


The  trade  will  notice  that  the  firm  of  McMartin,  Campbell  & 
Co.  has  been  changed  to  A.  S.  Campbell  &  Co.  Mr.  McMartin's 
health  does  not  permit  him  to  continue  traveling  for  the  firm.  He 
sold  out  his  interest  to  Mr.  Campbell  for  cash.  The  business  will 
continue  as  before,  Mr.  Campbell  being  manager,  as  in  the  old 
firm.  In  the  second  year  the  business  of  the  original  firm  increased 
about  50  per  cent,   under  Mr,   Campbell's  management.      At  the 
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same  time  the  firm  was  gaining  a  name  for  giving  good  goods  at 
good  prices. 

In  a  few  more  days  John  Macdonald  &  Co.'s  stock  for  spring, 
1897,  will  be  complete  in  every  particular.  All  the  newest  and 
choicest  designs,  colors  and  textures  in  domestic  and  imported 
goods.  The  Kilkenny,  untearable  and  Oakland  serges  are  con- 
trolled by  this  firm.  Black  worsted  and  blue  worsted,  in  Venetians 
and  clay  twills,  they  make  a  specialty  of.  They  show  the  famous 
Belwarp  serges  and  coatings.  Also  special  value  in  worsted  and 
wool  trouserings,  mantlings,  Italian  cloths,  plain  and  fancy  Silesias 
and  pocketings. 

DYEING   AND    FINISHING    IN    CANADA. 

THE  foundation  of  a  very  important  industry  in  Canada  has 
been  laid  by  the  Merchants'  Dyeing  and  Finishing  Co.  whose 
advertisement  appears  on  another  page.  The  completeness  of  this 
establishment  has  been  alluded  to  before  in  these  columns.  Every- 
thing in  the  way  of  equipment,  methods  of  dying,  skill,  expert 
knowledge,  etc.,  has  been  laid  under  contribution  until  the  art  has 
been  brought  to  a  standard  comparing  with  what  is  done  in  other 
countries. 

The  specialty  of  the  company  is  not  re-dyeing,  but  the  dyeing  of 
goods  in  the  grey.  It  is  not,  therefore,  in  competition  with  any 
business  house  in  the  sale  of  goods,  but  exists  to  promote  the  intro- 
duction into  Canada  of  new  materials  which  can  be  treated  here  to 
suit  the  immediate  requirements  and  local  tastes  of  this  market. 
The  advantage  of  such  a  policy  is  evident  to  the  trade. 

Abundant  evidence  has  already  been  given  of  the  perfect  finish 
of  materials  treated  by  the  company.  Fast  and  stainless  colorings 
are  produced,  and  the  results  in  plain  and  figured  goods,  in  two- 
tone  effects,  etc.,  are  not  surpassed  anywhere.       This  is  no  empty 


phrase.  The  cloths,  of  which  samples  can  be  had,  speak  for  them- 
selves, and  it  seems  more  than  probable  that  in  the  near  future  part 
of  the  dress  materials  sold  here  will  be  finished  in  this  way.  In 
woolens  and  silks  the  company  have  proved  equally  successful. 


LACE  CURTAINS. 

W.  R.  Brock  &  Co.  have  for  several  years  past  given  special 
attention  to  lace  curtains,  and  consequently  their  trade  for  them  has 
increased  far  beyond  their  most  sanguine  expectations.  The  Swiss 
effects  tney  are  showing  in  Scotch  and  Nottingham-made  goods  this 
season  will  still  further  increase  this  branch  of  their  business.  They 
make  a  point  to  have  extra  good  value,  width  and  patterns  to  retail 
at  the  popular  prices  of  25,  50,  75c.  and  $1  per  pair.  On  pages 
86  and  88  the  reader  can  see  three  specially  good  numbers  to 
retail  at  $1,  and  they  can  supply  good  patterns  to  retail  at  all  prices 
from  25c.  to  $6  per  pair. 

SUSPENDER    SNAPS. 

Wyld,  Grasett  &  Darling  are  showing  some  extra  value  in 
men's  and  boys'  suspenders,  silk  jacquard  webs  with  leather 
trimmings,  and  they  are  offered  at  surprisingly  low  prices.  Heavy 
goods,  such  as  the  John  Bright,  farmer's,  etc.,  are  of  equally  good 
value. 


NO    AMALGAMATION. 

But  the  Gault  Bros.  Co.,  Ltd.,  are  offering  some  of  the  cheapest 
lines  in  black  and  colored  wool  henriettas  and  velveteens. 


Minot,  Hopper  &  Co.,  New  York,  one  of  the  principal  firms  of 
agents  controlling  some  of  the  largest  mills  in  the  States,  have  re- 
cently appointed  H.  C.  Smythe  &  Co.  their  agents  for  Canada. 
Their  specialty  is  printed  muslins. 
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Is  a  carpet  made  from  pure  fleece  wool,  and  we  honestly  believe 
it  to  be  the  best  carpet  on  the  Canadian  market  to-day.  We 
exercise  the  greatest  care  in  the  selection  and  dyeing  of  the  stock 
and  nothing  goes  into  the  looms  but  what  we  know  to  be  per- 
fectly reliable. 

Our  standard  of  quality  never  changes  and  we 
give  a  guarantee  with  every  roll  of  carpet  that  leaves  the  factory. 
We  sell  the  "  Canadian  "  Brand  at  a  uniform  price,  so  that  the 
trade  is  protected  against  cutting. 

WE  ALSO  MANUFACTURE  A  FULL  LINE  OF 

Union  Carpets      Art  Squares 
Wool  Mats 
Rugs  Rug  Fringes 


We  have  the  newest  ideas  in  colorings  and  designs.      Our  travelers  are  now  on  the  road  and 
will  be  pleased  to  show  you  these  goods.      We  can  send  samples  to  any  address. 


ROYAL  CARPET  CO. 


6UELPH,  ONT. 
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MILL   NO.   i. 


MILL  NO.  2. 


The 


Penman  Manufacturing  Co. 


HEAD   OFFICE  :     PARIS,   ONT. 


Limited 


-*2l"" 


MILL  NO.  3 


The  Oldest  and  Largest  Manufacturers  of 

Knitted  Goods 

in  Canada.  Manufacturers  of  every  description  of  Men's, 
Ladies',  Misses',  Youths'  and  Children's  Underwear,  Hose 
and  Half  Hose 


The  attention  of  the  trade  is  specially  called  to  our 
Natural  Wool,  Balbriggan  and  fine  Merino  Underwear  for 
Spring.  Also  our  Top  Shirts  and  Half  Hose,  and 
"MAGNET"  Brand  of  Ladies'  Underwear. 


SELLING   AGENTS 


D.  MORRICE  SONS  &  CO., 


MONTREAL  AND 
TORONTO 


M 


:.'-  - 


MILL  NO.  5. 


MILL  NO.  6. 
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A  neat  suit  for  town  riding. 


For  Business 
or  Pleasure, 

a  man  wants  a  suit  that  will 
wear  well  and  look  well.  For 
Spring  and  Summer  wear,  for  busi- 
ness, cycling  or  general  outing  pur- 
poses, nothing  equals  our  Light 
and  Medium  shade 


Oxford  Homespuns 

TRADE     MARK 

"  Tape  woven  across  the  end  of  every  web." 

Popular  fancy  seems  to  have  a  tendency  in  favor  of  neutral 
browns  and  greys,  devoid  of  anything  like  very  conspicuous  pattern, 
for  cycling  and  outing  suits,  and  our  spring  samples  show  some  hand- 
some weaves  in  this  line.  The  chief  beauty  of  our  Homespuns, 
however,  lies  in  their  EXCELLENT  QUALITY.  They  are  guar- 
anteed pure  wool,  and  are  woven  with  the  most  careful  attention  to 
every  detail.  We  have  been  making  Homespuns  for  the  last  twenty- 
nine  years  and  we  know  just  what  goes  to  produce  a  first-class   article. 

Almost  all  wholesalers  carry  our  goods,  and  you  can  obtain 
samples  from  them,  or  by  writing  us  direct. 


Prizes  Awarded 

Centennial,  1876 
Sydney,  Aus.,  1877 
Pari?,  1878 

London,  1886 


Oxford  Man'f ' g.  Co. 


Jamaica, 
Chicago, 


1893 


Oxford,  Nova  Scotia. 


AGENTS : 

JOHN  FRASER,   Montreal.  W.   P.   RODGER,   Toronto. 


W.   G.   LTJKER  &   CO.,  Viotoria,  B.C. 
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Rosamond  Woolen  Co.  A 


LM01STE, 

ONTARIO. 


ESTABLISHED    1857 


Manufacturers 


in  WOOLEN 
and  WORSTED 


OUR  patterns  for  the  Spring  are  now  in  the  hands  of  nearly  every  reliable  wholesale  tailoring 
house  in  Canada.     We  make  a  good  honest  article  (free  from  Cotton)  which  can   stand   on 
equal  merit  with  anything  imported  AND  COSTS  LESS  MONEY. 

We  have  every  facility  for  keeping  right  up  with  the  times  as  regards  style  and  colorings, 
and  retailers  with  a  proper  assortment  of  our  patterns  in  stock  can  make  no  mistake.  The  goods 
are  right  in  every  particular.     Ask  your  wholesale  house  for  them. 


C~~  ESTABLISHED    1870.         y(£ 

~^~       —  ---     ^y 

^  R.  FORBES  COY.  Ltd.     | 

HESPELER,    ONT.  j£ 


.MANUFACTURERS    OF. 


«C5    Indigo  and  Fast  Dyed  Blue  and  Black  Serges, 
?ji  Uniform  Cloths, 

Worsted  Sailings  and  Bantings. 

Our  Fingering  and  Machine  Knitting  Yams 

Cannot  be  Excelled.  * 

f...ASK  YOUR  WHOLESALE  HOUSE  FOR  OUR  GOODS  AND  HAVE  NO  OTHER...  » 

^5*    ^^    c^' 

p  WE  MAKE  A  SPECIALTY  OF  ABOVE  LINES. 

^>?iW4WimWiW4?lW4WlW^ 


.  #     *f*    *  ■'■'•  v. 


•A       2s  V. 


^  •  < 


"♦*•; 


N, 
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All  the 
best  houses 


s> 


* 


Carry  our  goods,  because  of  their  reliability  and  thej-epu- 
tation   they   have   earned   for   quality,  style  and  finish. 
Our  selling  agents  are  now  showing 
a  fine  range  of  samples  ot 


These  goods  represent  absolute 
perfection  in  all  respects,  and  it  is  to  your 
best    interests    to    inspect    our    samples    before    placing 
orders.      We  sell  to  the  wholesale  trade  only. 


t 


A.  W.  BRODIE,  Hespeler,  Ont. 


SELLING   AGENTS  : 


MILLICHAMP,  COYLE  &  CO.,  Montreal,  Toronto,  Halifax  and  Victoria 


L%%' 


'%%%%%%%%%%%%%%  V^ 
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j  SIZES 
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Men's  and  Boys' 

'^^Underwear 

FALL    AND    WINTER,    1896-97. 


WE  make  a  specialty  of  sizes 

34  TO   44   INCHES 

in  all  our  standard  lines.  These  goods 
are  kept  on  hand,  and  dealers  can  there- 
by assort  their  stocks  at  any  time. 


The  GALT  KNITTING  CO.,  Ltd 


GALT,    ONT. 


Buy  Foreign  Goods 


When  you  can  purchase  Can- 
adian make,  save  money,  and 
have  equally  as  good  an  article  ? 


WE  MANUFACTURE  •  .  . 

Scotch  Tweed  Suitings,  Homespun 
Suitings,  Fine  Trouserings,  Meltons, 
Kerseys,  Beavers,  Venetians,  Irish 
Frieze,  Overcoat  Linings,  Golf  Cloak- 
ings,  Ladies'  Homespun  Dress  Goods, 
Travelling  Rugs,  made  from  domestic 
wool,  warm  and  comfortable,  in  tartan 
colors,  plain  colors,  and  reversible ;  fine 
Australian  Rugs,  plain  and  reversible. 

All  our  goods  are  manufactured  from  pure  wool  only,  and 
are,  therefore,  clean  and  bright  looking.  Our  designs  are  of  the 
newest  and  nobbiest  patterns,  color  guaranteed,  and  workmanship 
of  the  very  best.  We  are  selling  to  the  retail  trade.  Correspond- 
ence solicited. 


BOYD  CALDWELL  &  CO. 


Clyde 
Woolen  Mills 


Lanark,  Ont 


Use  Sense 

and  Make  Dollars 

by  handling  "  Eureka  "  goods. 
You  can't  find  anything  better  in 
their  line. 

If  you  want  something  for 
nobby  Outing  Suits  ask  for  our 
samples  of    ...     . 

sunnER  ^  &  & 

HOMESPUNS 

They  wear  well,  keep  their  shape 
when  made  up,  and  are  cheaper 
and  better  than  imported  goods. 


EUREKA  WOOLEMFG.  CO.,  ltd 

EUREKA,  N.5. 


A.    McDOUGALL  &  CO. 


j fi g  McGill  Street 


.  MONTREAL 


9 


Sole  proprietors  of   the  cele- 
brated   TYKE  and  BLENHEIM 


serges 


g< 


None  genuine  unless  stamped 
with  registered  trade  mark 
every  2Y/2  yds 


A.  McDOUGALL  &  CO., 


-Sole  Proprietors 
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TOOKE  BROS. 


CABLE   ADDRESS, 

"EKOOT." 


Office  and  Warehouse, 

20  and  22  St.  Helen  Street. 

Factory, 

63  to  69  Latour  Street. 

Montreal 

THANKS  TO  OUR  CUSTOMERS. 

The  year  i8g6  has  been  the  most  success  fid  ever 
experienced  since  we  have  been  in  business,  and  we  cheerfully  extend 
our  thanks  to  those  who  have  assisted  us  in  this  pleasing  result. 

We  trust  i8gy  will  bring  similar  results  to  our 
customers  and  the  trade  generally. 

TOOKE  BROS. 
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Stratford 
Woolen   Mills 


Mitchell 
Woolen  Mills 


DUFTON  &  SONS 


Manufacture  a  special 
line  of  ...  . 


Double  and 
Twist  Tweed 


Equal  to  Scotch. 


■*  Trade  Mark 


their 


on  same 


DUFTON  &  SONS  .  . 


* ▼▼▼▼▼▼▼▼▼▼▼▼▼  1 

►      EXTRA      < 
:  SPECIALS  j 


1897 


EXTRA 
SPECIALS 


SPRING  SEASON 

Our  stock  is  now  complete  in  all  departments.     We  invite 
close  inspection  of  our  Extra  Special  Lines. 

High-Class  Dress  Goods 

Prints  and  Duplex  Cretons 

Plain  and  Fancy  Organdie  Muslins 

Ribbons  and  Laces 

Cotton  and   Cashmere  Hosiery 

Kid  and  Silk  Gloves 

Victoria  Lawns 

Dress  Trimmings 

When  our  Travellers  call  we  feel  sure  it  will  pay  you  to 
have  ocular  proof  of  the  values  we  show. 


LONSDALE,  REID  &  CO, 


MONTREAL 


EXTRA      I 


♦♦♦♦♦♦♦♦♦ ♦♦♦♦♦ 

PYTDA         ▼   Letter  Orders 
DA,KA        ♦   have  our  Special    , 
t  SPECIALS  X  Attention.  X  SPECIALS 

♦♦♦♦♦♦♦♦♦»♦♦♦♦♦  x 


♦♦♦♦♦♦♦♦♦♦♦♦♦< 
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SPRING  1 897 


\T  7E  are  very  thankful  for  the  liberal  pat- 
*  ronage  of  the  Trade  during  the  past 

Season,  and  we  are  pleased  to  state  our  selection 
for  Spring  in 

HOSIERY,  GLOVES, 
VEILINGS,   LACES, 

HANDKERCHIEFS,  Etc. 

has  been  made  with  the  greatest  caution,  securing 
only  the  Latest  Novelties  in  Veilings,  Laces  and 
Handkerchiefs,  which  will  be  quite  apparent  to 
every  purchaser. 

OUR     HOblER V      has  stood  the  test,  and  we 
can  confidently  recommend  our  numbers  to  the  Trade. 

SILK  VELVETS  and  our  eclipse  velveteens 

still  to  the  fore.       "  Best  value  in  the  market." 


Dingman  &  Co. 


Do  You  Sell. . . . 

Perfect  Fibre  Lining  ? 


Toronto. 


s^s^s^s^s^s^s^s^s^s^s^s^ 
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Chalcraft,  Simpson  &  Co.  1 


♦♦♦♦ ♦♦♦♦♦♦♦♦♦♦♦♦♦♦ 


Clothing 
Manufacturers 


WHOLESALE. 


62  Front  Street  West, 


TORONTO. 


A.  S.  CAMPBELL  &  Co. 


SUCCESSORS  TO 


MONTREAL. 


McMartin,  Campbell  &  Co. 

OUR  NEW  LINE  OF 

SPRING  CLOTHING  embodies  all  the  progressive 
ideas  of  high-grade  clothing.  Their  sale  cannot  help  but  give  the  re- 
tailer advantages  over  those  houses  that  sell  inferior  goods.  The  cor- 
rectness of  our  fit,  and  the  care  taken  in  manufacturing,  has  given  us 
a  place  among  the  up-to-date  houses.  We  get  the  latest  ideas  direct 
from  the  principal  centres  of  the  U.  S.,  which  our  foreman  visits 
semi-annually  for  good  goods,  well  cut,  well  trimmed  and  finished. 
Give  us  a  trial. 
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BEAVER  CLOTH 


Every  manufacturer  makes  a  specialty  of  some 
line,  and  in  Beaver  Cloths  we  claim  to  make  the 
best  that  can  be  produced.  They  could  be  sold  for 
"  Imported  Goods,"  but  we  are  proud  to  put  them 
on  the  market  as  "  Canadian  Manufactured." 


mm 


mm 


For  quality  and  finish  we  ask  you  to  compare  our 
lines  with  the  imported  at  same  prices,  feeling  sure 
you  will  have  to  admit  ours  are  much  better  value. 


The  Pa  ton  Mfg.  Co. 

-Sherbrooke,  P.O. 


Something  every  store 

ought  to  keep  in  stock. 


Now  don't  bring  me 

home  anything 

but  the 


Fingerin: 
Yarn  . . 


If  they  offer  you  any   other,    don't   take  it. 


THE  PATON  MFG.  CO. 


Montreal    Officel: 

409  Board  ^of  Trade. 


.Sherbrooke,  P.Q. 


John  Fisher,  Son  &  Co. 


442  and  444  St.  James  Street 


HONTREAL 


WOOLLENS 


AND 


Tailors'  Trimmings 

STOCK  WELL  ASSORTED  TO  END  OF  SEASON 

We  wish  also  to  remind  woollen  buyers  visiting  the  English 
markets  that  our  HuddePSfteld  House  offers  exceptional  ad- 
vantages to  those  requiring  cloths  for  the  tailoring  and  clothing 
trade,  as  we  have  constantly  in  stock  a  large  assortment  of  new- 
est cloths  and  designs  in  both  WOOLLEN  and  WORSTED 
SUITINGS  and  PANTINGS,  and  are  regularly  adding  new 
nad  latest  designs  as  they  are  being  produced. 


JOHN  FISHER  &  SONS 


St.  George's  Square 


HUDDERSFIELD,  Eng. 


Wardlaw  Yarn  Mills 


* 


Dundas,  Ont. 


Thus.  D.  Wardlaw 


:  Manufacturer  of 


A 


Fingering,  Wheeling  and 
Knitting  Yarns 

in  Woollen  and  Worsted 


Also  . 


Carpet  and  Serge  Warps 


Golf  and  Bicycle  Yarns  a   Specialty. 

■Write   for   Prices  and  Samples. 

To  the  Wholesale  and  Manufacturer  only. 
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MONTREAL 


We  wish  all  our  customers  and  the  trade  a  Happy 

and  Prosperous  New  Year. 

Our  attention  is  now  given  to  business  for  Spring  1897. 

Foremost  in  the  minds  of  buyers  should  be  the  great  importance  of  acquaint- 
ance with  the  coming  season's  lines — where  to  buy,  and  where  to  find  the  most 
popular  styles.  We  invite  careful  inspection  of  our  several  specialties  in  every 
department. 
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Dress  Goods 
Velveteens 
Silks  and  Ribbons 
Hosiery  and  Gloves 
Underwear 
Shirts,  Collars  I  Cuffs 
Neckwear 
Muslins  and  Laces 
Curtains 
Smallwares 


Staples 

Prints,  Ginghams,  Zephyrs 
Fancy  Cotton  Dress  Goods 
Flannelettes 
Shirtings,  Tickings 
Cottonades 
Linings 
Table  Linens 
Towellings 


XIX 

x« 

III 
Id 


Sis 
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SIS 

XI* 

US 


xix 
xix 
SiS 
£15 

MX 


Our  importation  for  Spring  is  one  of  the  most  varied  and  important  that  we 
have  ever  brought  out,  and  our  aim  is  to  make  our  goods  a  lasting  and  increasing 
advertisement  for  ourselves  and  our  customers. 
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James  Johnston  &  Co. 


MONTREAL 
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New  Ranges  ^  Designs 

The  great  success  which  attended  our  first  offerings  of  Flannelettes 
proved  that  we  had  something  of  exceptional  value  and  something  demanded 
by  the  trade.  Sales  from  every  part  of  Canada  were  greater  than  our  Mills 
could  turn  out,  notwithstanding  the  fact  that  the  machinery  ran  night  and  day. 
We  have  also  received  gratifying  comments  from  every  quarter  of  the  Dominion. 

Have  you  examined  our  ranges  and  designs  ?  If  you  have,  we  are  sure 
of  a  repeat ;  if  you  have  not  examined  them,  it  will  pay  you  to  get  samples 
and  prices  from  any  wholesale  house. 

To  our  already  very  extensive  productions  we  have  added  several  very 
popular  and  attractive  new  ranges  which  are  now  being  delivered  to  the  whole- 
salers. We  will  also  put  out  from  time  to  time  new  and  saleable  varieties 
at   prices   suitable  to  the  trade. 
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Wm.  Parks  &  Son,  Ltd. 


ST.   JOHN,   N.  B. 


Cotton  Spinners 

Bleachers,  Dyers 

d  Manufacturers 


ani 


Grey  Cottons,  Sheetings,  Drills  and  White  Ducks,  Ginghams, 
Shirtings,  Tickings,  Denims  and  Cottonades,  in  Plain  and  Fancy 
Mixed  Patterns.  Cotton  Yarns,  Carpet  Warps,  Ball  Knitting 
Cottons,  Hosiery  Yarns,  Beam  Warps,  for  Woolen  Mills,  and 
Yarns  for  Manufacturers'  use. 


THE   ONLY   "WATER   TWIST"   YARN   /WADE   IN    CANADA. 


Agents  .  .  . 

J.  SPROUL  SMITH,  24  Wellington  Street  West,  Toronto. 
DAVID  KAY,  Fraser  Building,  Montreal. 
JOHN  HALLAM,  83  Front  Street  East,  Special  Agent  for 
Beam  Warp  for  Ontario. 


MILLS: 

NEW   BRUNSWICK  COTTON   MILLS 
ST.  JOHN   COTTON   MILLS 


ST.  JOHN,  N.B. 


SI 


■^^^^^■^■^"^T^"^^^*^"^"^*^ 


THE  ■•:-  DRY  -:-  GOODS  -:-  REVIEW  85 


mssesssm 


|  ™c  Manhattan  Novelty  Company  1 

Have  the  pleasure  of  announcing  to  the  Canadian 


Trade  that  they  have  placed  their  lines  of 


LEATHER  BELTS  BELT  PINS 

HOLDFAST  SILK  WEB  BELT  SETS 

BELTS  BLOUSE  SETS  and 

SILK  WEB  BELTS  |     HOSE  SUPPORTERS 

With  the  well-known  firm    of   BAKER    &  BROWN,  Bank  of  Toronto  Chambers, 
Montreal,  and  respectfully  request  for  them  an  early  inspection  of  same. 


i 


§    MANHATTAN  NOVELTY  CO.  (The  Sr  )  404  BR0A»WAY  NEW  YORK    _ 


HAMILTON  COTTON  CO. 


t  Manufacturers  of  iBHlH^IWl—  HAMILTON  ♦ 


♦ 


♦ 


4.  Cottonades,  Denims,                                                                        ▲ 

♦  Hosiery  Yarns  in  Cop,  Skein  or  Cone, 

J  Beam  Warps,  Carpet  Warp, 

+  White  and  Colored  Yarns,                                + 


♦ 


♦ 


♦ 


♦  Twines,    Lampwicks  and  Webbing.     ♦ 


♦  Agents,  MESSRS.  D.  MORRICE  SONS  &  CO         -        MONTREAL.  ♦ 

♦  Agents  for  Twine,  Webbing,  Etc.,  WW.  B.  STEWART,       -     TORONTO.  ♦ 


♦ 


♦ 


^  Agents  for  Beam  Warps,  GEO.  RE1D,         -  -  -        TORONTO.         + 


♦ 


♦ 
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WINDOW   DRESSING. 


W] 


PRICE 
essei 
are  prosait 


NDOW    CARDS. 

in  some  way  explanatory  are 

Its  from  a  window  trim.    There 

natures  that  fail  to  be  attracted 

displays  of  goods.     But  let  a  price 


■- •?#*&.■ 


V    t  V*- 
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ticket  be  placed  on  a  piece  of  merchandise  indicating  a  bargain  and 
they  are  interested.  The  window  trimmer  has  to  make  his  displays 
reach  all  kinds  of  people,  and  the  kind  that  needs  price  tickets  and 
window  cards  is  numerous.  The  opinion  of  some  merchants  that 
a  public  display  of  prices  detracts  from  the  dignity  of  the  window 
and  of  the  store  is  untenable.  The  best  stores  do  it,  and  the  best 
of  trade  is  drawn  in  that  manner.  The  storekeeper,  therefore,  who 
does  not  make  use  of  this  opportunity  for  advertising,  either  from 
principle  or  neglect,  is  not  awake  to  his  own  best  interests. 

There  is  no  excuse  for  using  anything  but  neatly  printed  and 
artistic  window  cards.  Something  novel  is  a  card  the  upper  left 
hand  corner  of  which  is  irregularly  perforated,  as  if  a  piece  were 
cut  out.  Behind  the  aperture  a  piece  of  cardboard  is  pasted, 
which  entirely  covers  the  ragged  edges,  and  on  this  board  the  price 
mark  is  placed. 

All  cards  should  be  properly  spaced,  and  ample  margin  left 
around  the  sides  to  insure  an  uncrowded  appearance. 

That  price  cards  are  almost  necessary  accompaniments  of  win- 
dow displays  is  now  generally  recognized.  Says  an  exchange  : 
"  It  is  coming  to  be  more  and  more  appreciated  that  articles  attrac 
tively  displayed,  with  prices  attached,  are  the  most  effective  for 
the  purpose  of  getting  the  people.  A  novel,  interesting  or  attrac- 
tive display  has  an  indirect  benefit  in  making  the  front  of  the  store 
the  lodestone  for  an  idle  crowd  ;  but  in  the  most  valuable  locations 
this  use  of  the  window  cannot  be  afforded  all  the  time.  A  few  of 
the  most  salable  articles  arranged  in  such  a'  manner  as  to  fix  the 
attention,  made  the  salient  point  of  the  picture,  with  an  apparently 


reasonable  price  suggested,  will  conserve  the  advertising  value  of 
a  location  the  most  effectually." — Chicago  D.  G.  Reporter. 


A    HUMOROUS    FEATURE. 

No  matter  how  meritorious  a  window  display  may  be  in  itself,  it 
is  sometimes  advisable  to  relieve  the  monotony  by  some  light  hum- 
orous feature,  which  can  generally  be  introduced  in  a  manner  close- 
ly connected  with  the  goods  themselves  or  in  the  window  cards  call- 
ing attention  to  them.  It  will  pay  the  merchant  and  his  clerks  to 
direct  their  thoughts  in  this  channel  in  their  spare  moments  and  try 
to  devise  something  that,  while  serving  to  amuse  the  passers-by,  will 
fix  the  displays  made  more  firmly  in  their  minds.  A  window  card 
was  noticed  in  a  men's  furnishing  goods  store  the  other  day,  which 
is  undoubtedly  helping  to  increase  the  merchant's  sales.  It  was  at- 
tached to  a  display  of  fast  black  half-hose.  The  card  was  a  white 
one  with  black  borders,  and  bore  the  following  legend  :  "  Obituary: 
Hermsdorf  dyed  this  week,  25  and  50  cents."  This  is  given  sim- 
ply as  an  instance  of  the  effectiveness  of  the  use  of  wit  of  a  delicate 
kind  in  window  work. 


HOLIDAY    WINDOWS    IN    MONTREAL. 

In  a  window  facing  a  corner  was  a  striking  display.  A  wind- 
mill, built  after  the  old  style,  was  made  up  with  handkerchiefs  of 
fine  cambric  and  lace.  It  was  thatched  with  evergreens.  The  hub 
of  the  wheel  is  covered  with  silver  buckles.  The  flanges  are  dolls 
dressed  in  different  colors.  The  rim  of  the  wheel  is  of  white  hand- 
kerchiefs, with  colored  and  lace  borders.  They  are  fastened  by  the 
corner  only,  so  that  when  the  wheel  turns  they  constantly  change 
their  positions.  The  wheel  is  kept  in  motion  all  the  time.  Being 
on  the  corner,  it  can  be  seen  far  down  the  street  and  attracts  much 
attention.  Across  the  bottom  of  the  tower  is  the  usual  Christmas 
greeting.  In  the  same  store  was  seen*  an  old-fashioned  cottage 
built  entirely  of  flowers,  mostly  roses.      Lights  were  placed   inside 
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and  showed  through  colored  glass  windows.      It  had  a  very  pretty 
effect  in  the  evening. 

A  very  neat   display,  though   not   essentially  a   Christmas   one 
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We  wish  you  all  A  Happy  and  Prosperous  New  Year,  and  would  call 
your  attention  to  the  following  " Special  Departments"  which  are  now 
fully  assorted  for  the  Spring  season  : 


Dress  Goods  Woolens 

Smallwares  Ribbons 

Canadian  Tweeds        Furnishings 

Linen  Department 


Silks 

Carpets 

Cottons 
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A    MANUFACTURER'S    STOCK    AT    SPECIAL   PRICES 
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was  a  window  devoted  to  linen  and  lace.  A  plain  background  was 
arranged  in  dark  blue.  On  this  were  hung  samples  of  lace  and 
embroidered  linen.  On  each  was  a  small,  neatly-printed  card  with 
some  appropriate  motto,  such  as,  "For  a  friend."  The  window 
was  very  attractive.  There  was  no  pretentious  design,  but  every- 
thing was  so  neat  that  it  could  not  fail  to  impress. 

UPHOLSTERED    BACKGROUNDS. 

Upholstered  backgrounds  are  rather  a  recent  device  of  the 
window  trimmers,  but  they  have  come  into  very  common  use. 
They  have  a  finished  appearance,  and  are  about  the  most  satis- 
factory thing  that  can  be  put  behind  a  display  of  millinery,  fancy 
goods,  crockery,  glassware,  or  fine  shoes.  It  is  some  little  work  to 
construct   an   upholstered   background,    but  when  once  made  it  is 


W.   R.   Brock  &  Co.— Lace  Curtains.     See  Page  70. 
No.    10,  White 
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always  ready  for  use  until  the  outer  covering  of  satin  or  silk  is 
soiled,  and  then  that  can  be  removed  and  the  padding  re-covered. 

An  experienced  window  trimmer,  who  has  used  these  back- 
grounds since  they  were  first  thought  of,  gives  the  following  instruc- 
tions for  making  them  ?  Lay  cotton  batting  over  the  boards,  which 
can  be  made  into  any  design  or  size  desired,  and  cover  it  with 
cotton  flannel  drawn  plain  and  tight,  and  fastened  at  the  edges. 
The  outer  covering  of  silk,  or  whatever  fabric  it  may  be,  is  then 
placed  over  this  and  fastened  down  every  four  or  six  inches  with 
brass-headed  tacks.  Moulding  is  used  to  fasten  the  outer  covering 
at  the  edges.  If  it  is  so  desired,  braid  can  be  run  between  the 
tacks  and  a  more  ornamental  piece  of  work  be  obtained. 

This  is  used  as  a  solid  background,  or  can  be  made  as  a  cover- 
ing to  arches  and  pillars. — Chicago  D.  G.  Reporter. 


HINTS    FOR   STORE    DECORATIONS. 

Build  one  or  two  arches  nine  to  twelve  feet  high  in  the  centre  of 
the  store  or  near  the  entrance.  If  possible,  make  a  box  arch,  that 
is,  having  about  the  same  width  and  thickness.  Puff  or  plait  it  with 
red,  white  and  blue  cloth,  and  set  it  with  incandescent  lights  of  the 
same   colors,    the   light  matching  the  cloth.     On   top   of  the   arch 


place  a  shield  draped  with  flags,  and  for  the  keystone  inlay  a  por- 
trait framed  with  red,  white  and  blue  ribbon  of  suitable  width. 
This  arch  can  be  made  useful  by  displaying  hats  or  many  other 
lines  of  goods  on  it.  Throughout  the  store,  on  the  shelving  and 
chandeliers,  bunting  can  be  draped  and  festooned.  Japanese  para- 
sols and  lanterns  are  good  things  to  work  into  these  decorations. 

A  pretty  ribbon  window  can  be  made  in  the  following  manner  : 
The  ribbons  are  used  with  the  winding  paper  which  serve  to  set 
off  the  goods  effectively.  Projecting  from  each  side  of  the  front  of 
the  window  are  three  rods  20  or  30  inches  in  length,  and  from  them 
are  suspended  the  ribbons  in  loops,  a  short  loop  of  12  or  18  inches 
at  the  end  and  the  lengths  increasing  towards  the  wall.  About  half 
way  back  to  the  rear  on  each  side  and  at  the  top  is  another  rod  a 
little  longer  than  those  in  front.  The  ribbons  suspended  from  these 
reach  to  the  floor.  The  centre  piece  is  an  arrangement  of  draped 
ribbons  from  a  semi-circular  rod  at  the  top.  These  strands  are  also 
looped  and  are  short  in  front,  gradually  increasing  in  length  until  at 
the  back  they  reach  the  floor.  This  makes  a  canopy  under  which 
can  be  placed  a  bunch  of  ribbons  in  assorted  colors,  resembling  a 
huge  flower.  To  make  the  loops  hang  straight  they  are  weigted 
with  bolts  of  ribbon,  which  do  not  detract  from  the  appearance, 
and  add  to  the  symmetry  of  the  whole.  A  window  of  the  flowered 
ribbons,  which  are  now  so  stylish,  is  extremely  attractive  made  up 
in  this  manner.  With  but  little  variation  lace  embroideries  can  be 
handled  in  the  same  way. — Chicago  Reporter. 


PLAYING    TRICKS    WITH    THE    PUBLIC. 

Some  controversy  is  taking  place  in  Britain  over  a  practice 
adopted  by  some  houses  of  deceiving  the  public  in  their  window 
displays — of  marking  prices  that  are  not  to  be  seen  when  the  customer 
enters  the  shop.  A  Glasgow  "  Lady  Assistant  "  thus  writes  to  a 
London  contemporary  that  had  been  discussing  the  subject  :  "I 
was  glad  to  read  your  remarks  on  the  disreputable  window  tricks 
as  practised  by  some  firms.  I  can  from  experience  endorse  all 
you  say  on  the  subject.  The  marking  of  three  prices  on  the  goods 
is  disgraceful.  The  assistant  is  swindled  as  well  as  the  customer, 
as  no  commission  is  allowed  on  the  first  price,  which  is,  in  many 
cases,  more  than  the  goods  are  worth.  Firms  here  carry  on 
several  shops  under  different  names,  each  claiming  to  have  no 
connection  with  the  other.  Goods  are  marked  under  cost  in  the 
windows,  and  woe  to  the  assistant  who  allows  a  customer  to  have  a 
garment  from  the  window.  I  refer  to  the  exclusive  mantle  trade 
only.  If  I  were  an  independent  person  instead  of  an  assistant,  I 
would  thoroughly  expose  all  I  know  from  personal  experience." 
Now  we  have  just  this  to  say,  that  everything  in  window  displays, 
as  in  every  other  branch  of  our  business,  should  be  perfectly  straight 
and  square.  Deception  and  trickery  never  pay  ;  remember  that.  It 
is  invariably  the  best  policy  to  be  honest.  Of  course,  if  you  have 
a  bargain  in  the  window  ticketed  and  the  customer  can  legitimately 
be  got  to  buy  something  of  the  same  class  at  a  better  figure;  why, 
that  is  good  salesmanship.  The  dressed  window  and  the  ticketed 
price  are  to  attract  the  buyer  in.  Once  in,  the  salesman's  duty 
begins  and  efficiency  in  the  art  of  selling  may  induce  a  larger  pur- 
chase than  was  intended.  But  if  the  buyer  insists  on  rhe  bargain 
in  the  window  you  must  honestly  stick  to  the  price  named,  or  ulti- 
mately the  transaction  will  come  back  some  day  to  the  injury  of 
the  store. 


AS    TO    LIGHTING    UP   AT    NIGHT. 

Many  town  merchants  consider  that  the  expense  of  lighting  the 
windows  during  evenings  when  the  store  is  closed  is  not  repaid  by 
any  returns,  direct  or  indirect.  There  are  cases  where  this  may  be 
true.  But  it  is  well  to  keep  in  view  the  fact  that  dull  stores  at  night 
increase  the  notion  of  the  people  for  city  buying.  Lighted,  brightly 
dressed  windows  are  a  great  attraction.      Once  get  the  townspeople 
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This  Department  has  met  with  such  decided  approval  from  all  parts  ot 
the  country  that  we  feel  justified  in  claiming  that  we  are  showing  the 
very  best  value  now  in  the  market. 

Our  line  No.  3313  Natural  Wool  (shirts  with  French  neck  and  ribbed 
skirt)  to  retail  at  $2  per  suit  is  specially  worthy  of  notice. 


Umbrellas 


A    fine   assortment.     Numbers    4138,    4141, 
4223,  4209  are  leaders. 


In  White  Shirts 


Our   trade    is    increasing    rapidly.     Numbers 
10,  12  and  13  are  marked  lines. 


Colored  Shirts 


Every  style.     Great  variety  of  patterns. 
All  prices 

Bicycle,  Tennis,  and  Outing  Caps. 
The  latest  styles  and  patterns. 


German  Shirts 


No.  1.     Open  Back,  with  Bands. 
No.   2.     Open  Front,  with  Bands. 
No.   3.     Open  Front,  with  Cuffs  attached. 
No.  4.     Open  Back,  with  Cuffs  attached. 
All  sizes  from  14  to  18. 


English  Collars 


Burlington,  turned  points 

- 

i^in. 

Royal  Arthur  "         " 

- 

2  in. 

Strand 

- 

2%  in. 

Grosvenor       "         " 

- 

2^in. 

Gresham         "         " 

- 

2^  in. 

Roll  points,  Waterloo, 

*%> 

2l/2,  2lyi  in 

Cravat  Department 

"  Elysee  "  Graduated  Derbys. 
"  Eton  "  to  tie  in  Bow. 
"  Montrose  "  Knots. 
"  Fashion  "  Bows. 
"  Nominee  "  Puff  Ties. 

Washing-  Goods,  all  shapes  in  great 
variety.  DESIGN,  FINISH,  and  STYLE 
faultless 

Hand=sewn  Braces 

NEW   IDEAS. 

"  Fine  Leather  Ends." 
"Cast-off  Buckles." 
"  Mohair  Ends." 

We  are  sole  agents   in   Canada  for  this 
celebrated  make. 

Summer  Vests 

A  very  fine  assortment  of  styles  and  color- 
ings for  import  orders. 
No.  4610.      Double-breasted,  white    pique, 
Evening  Dress  Vests. 
No.  4656.  Single-breasted,  ditto 
No.  4657.   Single-breasted,  ditto,  with  hand- 
sewn  silk  spots — a   new  thing. 

RUBBER  COATS, 
GLOVES, 

BATHING  GOODS, 
LINEN,  COTTON  and 
SILK    HANDKERCHIEFS,  etc 


Matthews,  Towers  &  Co. 


73  St.  Peter  Street 


MONTREAL 
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proud  of  their  local  stores  and  you  may  safely  defy  city  competition. 
Lately  Mr.  G.  R.  Sims,  the  well-known  literary  man,  suggested  to 
London,  Eng.,  merchants  that  they  should  have  the  windows  light- 
ed after  closing  up.  The  Swan  &  Edgar  concern  have  decided  to 
give  it  a  trial.  As  a  general  rule,  London's  shopping  streets,  such  as 
Bond,  Regent  and  Oxford  streets,  and  the  Strand,  after  a  certain  hour 
(except  for  the  theatres  and  hotels)  are  pretty  dark.  The  Cheap- 
side  district  is  also  gloomy.  The  merchants  are  asking  themselves 
whether  they  would  be  repaid  for  the  cost  of  the  light.  In  Cana- 
dian cities  large  shops,  like  Morgan's  in  Montreal  and  Simpson's  in 
Toronto,  are  lighted  at  night,  and  passers-by  always  stop  in  num- 
bers to  examine. 

SWISS    EMBROIDERIES. 

THE  GAULT  BROS.  CO.,   LTD.  have  just   to    hand   a  large 
shipment  of  these   goods,    including   many    novelties.     The 
linenette  embroideries  are  specially  attractive.     Ask  their  travelers 
sf>.  for  the   "Bee"    embroidery. 

1  W: 


> 


LADIES'     BLOUSES. 

The  Gault  Bros.  Co.,  Ltd. 
are  showing  an  exceedingly 
fine  range  of  these  goods, 
including  many  exclusive 
styles,  which  are  having  an 
immense  sale. 


NEW  TRIMMINGS. 

The  Gault  Bros.  Co.,  Ltd. 
report  arrival  of  new  lines 
of  dress  trimmings.  Beaded 
gimps,  ornaments,  etc.,  in  all 
the  latest  designs. 

Ladies'  Blouses. — Gault  Bros.  Co.,  Ltd. 

"  KANTOPEN  "  HOOKS  AND   EYES. 

"  Kantopen  "  hooks  and  eyes  claim  to  be  superior  to  all  others, 
and  give  the  greatest  satisfaction  in  use.  They  are  to  be  had  of  the 
Gault  Bros.  Co.,  Ltd.,  who  are  the  sole  selling  agents  for  the 
Dominion. 


PREPARING  FOR  A  BIG  OPENING. 

S.  F.  McKinnon  &  Co.  are  making  big  preparations  for  the 
spring  trade.  In  addition  to  their  regular  foreign  buyers  they 
have  sent  their  head  modiste,  Miss  M.  Pinning,  to  Europe  to  assist 
in  selecting  millinery  and  millinery  novelties. 


LOOK  AT  THE  COLORED  PHOTO. 

We  draw  the  attention  of  our  readers  to  the  Panama  down  quilt, 
manufactured  by  the  Alaska  Feather  &  Down  Co.,  and  a  colored 
photograph  of  which  is  shown  on  the  outside  back  cover  of  this  issue. 
It  was  a  popular  quilt  last  year  and  will  likely  be  a  leader  in  1897. 


FLANNELETTES    TO    BE    HAD. 

P.  Garneau,  Fils  &  Cie. ,  of  Quebec,  have  purchased  a  clear- 
ing lot  of  twilled  flannelettes  in  a  full  range  of  patterns.  These 
are  being  offered  for  a  quick  sale  at  manufacturers'  prices.  Write 
at  once. 


RETAILERS    ARE    SATISFIED. 

The  Gait  Knitting  Co,  have  made  a  number  of  convenient 
changes  in  the  office,  and  it  is  now  greatly  improved.  Since  show- 
ing their  goods  to  the  retail  trade  they  have  been  much  encouraged 
by  the  favor  met  with,  and  merchants  who  wish  to  know  what  the 
mill  selling  direct  can  show  should  drop  a  line  to  the  manager. 


The  Eureka    Woolen   Manufacturing   Co. 

MANUFACTURERS  OF  BLANKETS,  TWEEDS,   HOMESPUNS 

AND    YARNS. 

M.  H.   Fitzpatrick,  President. 
J.   P.   McLennan,  Secretary. 

Eureka,  N.S.,  Dec.  25,  '96. 
Mr.  J.  B.  MacLean,  Montreal. 

Dear  Mr.  MacLean, — I  know  you  will  be  pleased  to  hear 
that  we  are  about  closing  the  busiest  year  in  the  history  of  the  mill. 
Our  sales  for  the  year  1896  will  be  the  largest  we  have  ever  made, 
and  we  will  close  the  year  with  almost  no  finished  goods  on  hand, 
and  unfortunately  some  orders  unfilled,  and  spring  orders  are  al- 
ready coming  in.  As  to  profits  :  Well,  we  will  know  in  another 
month.  The  demand  for  our  knitting  yarns  was  immense.  We 
thought  we  had  reached  the  top  notch  last  year,  but  we  are  only  a 
half  ton  short  of  doubling  last  year's  yarn  output,  while  our  blan- 
kets and  tweeds  also  showed  an  increase.  In  fact,  we  did  not  can- 
vass some  parts  of  the  provinces,  as  we  had  more  than  enough 
work. 

We  are  now  about  ready  for  an  active  spring  campaign,  and 
have  no  doubt  that  we  can  capture  all  the  orders  we  require  to  keep 
us  on  the  hustle  for  the  next  six  months.  We  have  had  orders  the 
past  season  from  Winnipeg,  Brandon,  Calgary  and  Rossland,  not 
to  speak  of  places  as  near  as  Montreal  and  Toronto.  We  can 
trace  a  large  number  of  these  orders  directly  to  the 
Canadian  Dry  Goods  Review. 

As  in  the  past,  we  intend  that  the  name  "  Eureka"  will  in  the 
future  mean  that  goods  bearing  the  name  will  be  the  best  quality 
that  can  be  made  in  that  class. 

Hoping  you  have  found  enough  work  the  past  year  to  keep  you 
out  of  mischief,  and  wishing  you  a  very  prosperous  1897, 

Yours  sincerely, 

J.   P.   McLennan. 


TOOKE    BROS. 

CABLE    ADDRESS,     "EKOOT." 

Office  and  Warehouse  : 

20  and  22  St.  Helen  street,  Montreal. 

Factory  : 

63  to  69  Latour  street. 

Montreal,  22nd  December,  1896. 

MacLean   Publishing  Co.  Montreal. 

Gentlemen, — We  think  it  only  fair  that  we  should  acknow- 
ledge the  advantage  we  have  derived  from  advertisements  inserted 
in  The  Canadian  Dry  Goods  Review.  We  have  had  several 
letter  orders  recently  from  firms  quite  unknown  to  us  in  a  business 
way,  and  to-day  a  letter  reached  us  from  a  wholesale  firm 
ordering  several  sets  of  samples  of  goods  advertised  BY 
us  in  your  journal.  Extending  to  you  the  compliments  of  the 
season,  we  are,  Yours  very  truly, 

Tooke   Bros. 


THEY  COME  FROM  EVERY  PART  OF  CANADA. 

From 

;23  St.  James  street, 

ROBERT   HENDERSON    &   CO. 

Chadwick's  Spool  Cotton,  etc. 

Montreal,  December  26,  1896. 

To  Thf.   Review  : 

Dear  Sir, — We  wish  to  add  our  testimony  to  the  value  of  The 
Canadian  Dry  Goods  Review  as  an  advertising  medium.  Since 
we  advertised  the  "Victoria"  crochet  thread  in  The  Review,  we 
have  had  increased  orders  for  it  from  all  sections  of  the  Dominion, 
extending  from  Halifax,  N.  S.,  to  Victoria,  B.  C.  Wishing  The 
Review  increased  success  in  1897,  we  are 

Yours  truly, 

R.  Henderson. 
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H.  J.  CAULFEILD  &  CO. 

Wholesale   Men's    Furnishers 


AND  MANUFACTURERS  OF 


Shirts,  Overalls 


and 


Summer  Clothin 


Letter    Orders     Receive 
Special     Attention. 


J 


t 


t 


Our  travellers  are  now  on  the  road  with  a  full  range  of  samples  for  Spring. 
We  are  showing  in  our  own  make  special  lines  of  Shirts — white  body  with 
fronts  and  cuffs  in  the  latest  designs  of  Dresden  effects. 

Colored  Cambric  Bodies,  with  separate  collars  and  cuffs  and  collars  and 
cuffs  attached. 

Colored  Cambrics,  with  attached   collars  and  detached  cuffs,  or  attached 
cuffs  and  detached  collars. 

Our  new  Grass  Cloth  Shirt  is  the  latest  novelty  in  the  trade.  ^ 

In    Soft    Body    Shirts  we   are   showing   some  very  natty    patterns  and 
up-to-date  goods.     Our  Fast  Black  Shirts  are  the  best  value  in  the  market. 

We  have   just  placed  in  stock  a  range  of    Collars  and  Cuffs,  comprising  ^ 

the  newest  shapes  and  styles.     "  Our  Leader,"  in  all  heights,  still  leads. 

Our  Tie  Stock  in  Derby,   Lombard,  Yacht,  Knots  and  Bows,  together 
with  the  newest  effects  in  Dresdens,  is  very  large  and  effective. 

In  Balbriggan,  Natural  Wool,  Cotton  and  special  Derby  Ribbed  Under- 
wear our  stock  is  very  complete  and  includes  the  best  makes  and  values. 


t 


H.  J.  CAULFEILD  &  CO. 

1 7  Front  Street  West 

J  TOROMTA     J 


<)2 
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A    CALENDAR    THAT   SCORES. 

WM.  CLAPPERTON  &  CO.  have  got  out  a  calendar  for 
'97  with  rather  a  novel  design.  A  young  girl  is  seated 
on  a  swing  made  out  of  a  spool  of  Clapperton's  thread.  The  thread 
takes  the  place  of  a  rope.  The  idea  is,  I  suppose,  to  show  the 
strength  of  the  thread.    However  that  is,  the  calendar  is  very  dainty. 


THE  PROPER  SLEEVE. 

Tooke  Bros' .  medium-sized  sleeve,  neither  a  full  bishop   nor  a 
leg-of-mutton,  seems  to  meet  with  the  general  approval  ot  the  trade, 

judging  by  the  number  of 
orders  already  booked. 
The  accompanying  illus- 
tration is  their  latest  de- 
sign in  French  fabrics,  of 
which  they  have  exclusive 
control  for  the  Dominion. 
They  report  large  sales. 


"AMERICAN    QUEEN" 
FABRICS- 

The  Gilbert  Manufac- 
turing Co.,  of  New  York, 
whose  announcement  will 
be  found  on  page  64,  are 
removing  on  the  10th  inst. 
to  380  and  382  Broadway.  The  trade  will  kindly  note  the  change 
of  address.  The  "American  Queen"  department  of  this  estab- 
lishment is  an  interesting  departure,  which  will  bestow  a  good  sell- 
ing name  on  some  taking  fabrics,  for  which  the  Gilbert  Co.  are 
famous.      Samples  of  these  may  be  had  by  application. 


AS    TO    TAKING    STOCK. 

Editor  Dry  Goods  Review  : 

Through  the  medium  of  your  paper,  could  I  get  information  as 
to  the  best  way  to  take  stock  in  a  departmental  store  ?  I  want  to 
adopt  some  plan  whereby  time  can  be  saved.  Measuring  (particu- 
larly small  stuff)  takes  a  long  time.     Kindly  insert  this. 

Yours  truly, 

George  Caudwell. 
Brantford,  December  19. 


ENLARGING. 

Editor  Dry  Goods  Review  : 

We  anticipate  building  an  extension  of  some  35  or  40  feet  to  our 
dry  goods  department  in  early  spring.  Could  you  advise  us  through 
your  columns  where  we  could  obtain  a  modern  plan  for  same, 
size  will  be  about  35  x  30  feet,  and  oblige  ? 

Yours  very  truly,' 

Clarke  Bros. 
Bear  River,  N.S.,  December  20. 

[Can  any  of  our  readers,  from  their  own  experience,  give  our 
correspondents  a  timely  hint? — Ed.] 


GOLF    AND    BICYCLE    YARNS. 

The  year  begins  well  with  the  Wardlaw  Yarn  Mills,  of  Dundas, 
whose  product  has  a  good  name  in  the  market.  A  specialty  is  made 
of  golf  and  bicycle  yarns,  for  which  there  is  a  steady  demand  now. 


LADIES'  AND   MISSES'   UNDERWEAR. 

W.  R.  Brock  &  Co.' s  underwear  department  is  a  household  word 
with  all  keen  buyers  and  they  recognize  the  fact  that  to  be  in  the 
swim,  they  must  handle  many  of  Brock's  leading  lines,  which  are 
made  specially  and  only  for  this  enterprising  and  up-to-date  firm. 


They  claim  that  this  season,  from  their  "  Rattler"  to  the  most  ex- 
pensive goods,  their  value  in  ladies'  and  misses'  goods,  all  kinds,  all 
sizes,  all  prices,  is  not  to  be  eclipsed,  if  equalled,  anywhere  between 
the  two  oceans.  Extra  special  value  to  meet  the  popular  testing 
prices  of  the  day. 

NEW    LINING. 

What  is  "  Perfect  "  fibre  lining  ?  Dingman  &  Co.  say  it  is  the 
finest,  most  elastic  and  most  durable  fibre  lining  in  the  market, 
and  ask  you  to  write  for  samples. 

Veilings  for  spring  will  be  ready  in  February,  and  buyers  are 
invited  to  see  the  immense  collection  of  Dingman  &  Co. 

Laces,  English  and  Swiss,  and  any  other  make  you  want,  can 
be  found  at  Dingman  &  Co.'s,  56  Bay  street,  Toronto. 


CRASH   SUITS. 

Mr.  Robert  C.  Wilkins,  Montreal,  invites  anyone  who  wants 
the  best  variety,  the  most  "up-to-date"  cut  and  finish  and  lowest 
prices,  to  write  for  samples  and  be  convinced  of  the  truth  of  this 
assertion. 


Lonsdale,  Reid  &  Co.  have  a  special  Melton  waterproof  coat. 
If  you  want  a  good  thing  ask  for  it.  They  control  the  output  for 
the  Dominion  cycling  waterproof  capes  for  ladies.  They  expect 
these  to  be  very  popular  this  next  season. 


The  sale  of  stamped  linen,  for  fancy  work,  has  been  active,  so 
Kyle,  Cheesebrough  &  Co.  say.  This  is  just  the  material  lor 
doylies,  table  covers,  etc. 


A  line  of  grey  and  blue  denim  overalls,  with  patent  buttons, 
copper  rivets  and  spring  bottoms  is  being  put  on  the  market  by 
M.  L.  &  H.  Schloman.     See  their  samples. 


John  Macdonald  &  Co.  in  their  silk  department  are  showing  a 
special  line  of  black  peau  de  soie,  to  retail  at  65c,  with  a  good  mar- 
gin of  profit. 

Scotch,  English  and  Swiss,  with  lappets,  laces,  and  sash  nets  to 
match,  have  been  a  great  success  with  Brophy,  Cains  &  Co.,  for 
early  spring  trade.  Their  travelers  will  show  complete  range  on 
their  placing  trip. 

Lonsdale,  Reid  &  Co.  have  a  1/1  rib  cashmere  hose,  No.  306. 
This  line  is  especially  serviceable,  having  double  knees. 


John  Macdonald  &  Co. '  s  range  of  black  cashmere  hosiery  is 
now  complete,  and  for  value  is  unsurpassed.  They  ask  every 
buyer  to  see  their  special  line  in  ladies'  seamless  foot-hose  to  retail 
at  25c.  per  pair. 

In  the  lace  department  Jas.  Johnston  &  Co.  are  showing  a  very 
fine  range  at  special  values,  especially  in  Scotch,  Nottingham  and 
Swiss  lace  curtains  and  curtain  nets.  Their  novelties  in  veilings 
include  red  on  black  in  a  variety  of  makes  ;  they  are  showing  a  full 
range  of  laces  and  insertions  in  valencienes,  torchon,  orientals,  cot- 
tons and  silks  in  cream  and  black. 


IV|iller  Bros.  *  (o.  iy|o"TREAL 


Manufacturers  for 
the  Wholesale 
Trade  of  the  fol- 
lowing Standard 
Lines  of  Fine 
Linen  Faced  Col- 
lars and  Cuffs. 


Pfll  I  ADO  Comet,  Opera,  Hanlan 
UULlHiiO  76,  Oro  and  Marquis. 

MOZART   CUFFS 

Angelo  &  Raphael  sz^x 


Only   the   very 
best  materials  are 
used  in  the   man 
ulacture  of  these 
goods. 
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Gloves  And  Mitts 


The  above  sketch  shows  our  new  wrist  fastening  for 
gloves,  mitts  and  gauntlets. 

Buttons,  elastic  bands  and  other  fastenings  have  never 
given  satisfaction,  but  by  our  new  device,  the  wrist  of  the  wearer 
is  covered  snug  and  tight,  so  that  no  snow  or  cold  air  can 
reach  the  hand,  thus  greatly  increasing  the  warmth-giving 
qualities  of  the  mitts,  etc.  Our  new  fastening  is  easily  adjusted, 
allows  the  mitt  or  glove  to  be  slipped  on  or  oft  the  hand 
quickly,  and  is  in  all  respects  an  immense  improvement  on 
fastenings  previously  used.  We  are  sole  patentees  and 
manufacturers.  If  you  want  to  handle  comfort  giving  gloves 
and  mitts,  don't  neglect  buying  our  goods. 


Arnold  Bros., 


Glove  Mfrs. 


Acton. 


WE  ARE  AT  IT 


Our  representatives  are  now  hard  at  work  on  theis 
respective  routes,  with  samples  of  our  manufactures 
for  Spring,  1897. 

Mr.  H.  LAMONT— Main  Line,  Toronto  to  Goderich  and  South 
Mr.  GEO.  MASON— Quebec  and  Maritime  Provinces. 
Mr.  T.J.  PUGH-  Eastern  and  Northern  Ontario. 


WE  ARE  IN  IT 


In  styles  and  values  we  are  decidedly  in  it.     Velvet 

Capes   are   the  correct  garment   for  Spring,  and  in 

them  we  show  an  elegant  range. 

In   Felt  and  Cloth  Capes  our  values  are  splendid, 

ranging  from  65c.  to  $4.50. 

In   Black   Worsted,    Melton    and   Frieze    Matronly 

Capes,  we  show  some  leaders  at  $1.75,  $2.50,  $3, 

$3-5°- 

A  handsome  and  economical  dress  for  Spring  wil 

be   a   pretty  Blouse   and   a.  tailor-made  Skirt.     We 

have  them — all  kinds,   all  prices.     There  will  be  a 

big  demand  for  these.     Be  ready  for  it. 

Our  Blue  Serge  Costume  (Blazer  and  Skirt)  at  $3.75 

is   well   made   and  perfect  fitting  ;    also  other  and 

better  lines. 

Every  garment   we  show  is  our  own  manufacture, 

and  we  are  proud  of  them.     You  will  be  proud  of 

your  success  with  them. 


Pugh  Bros.  &  Co. 


Manufacturers  of  Mantles,  Capes,  Costumes 

14  &  16  Front  Street  West,  TORONTO 
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The  Irving  Umbrella  Company    1 

Limited 
20  Front  Street  West 
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TORONTO 


Manufacturers 


<Jfc*Jfc 


Parasols 

AND 

Umbrellas  j 
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CHRISTMAS    SAMPLES     | 

NOW    READY 

.   .    Sorting  orders  filled  in  one  clear  day  .    . 
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ARE    OUT 
...WITH     NOVELTIES     IN. 


Veilings 

Children's  Silk  and  Lawn 
Headwear 

Cashmere  Cloaks 

Blouse  Sets 

Windsor  Ties,  Etc. 


You   will   do    well   if  you   wait   for   a  visit  from 
our   Travellers. 


F.  C.  DANIEL  &  CO. 

43  Scott  street,  Toronto. 
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MEN'S    FURNISHINGS. 

HJ.  CAULFEILD  &  CO.  are  showing  a  large  range  of  wash- 
.  able  ties  for  which  they  believe  there  will  be  a  large  sale 
the  coming  summer,  replacing  the  woven  or  hand  ties  used  so 
largely  the  last  two  seasons.  The  firm's  spring  stock  is  rapidly 
coming  forward  now  and  they  expect  shortly  to  ship  all  orders  the 
travelers  are  favored  with. 

A  line  of  summer  coats  to  retail  at  75c.  and  $1,  say  H.  J.  Caul- 
feild  &  Co.,  are  unquestionably  the  best  in  the  market,  and  no 
merchant  handling  these  goods  can  consider  his  stock  complete 
without  this  range. 


The  travelers  of  the  Dominion  Suspender  Co.  and  Niagara 
Neckwear  Co.  are  all  out  with  their  spring  lines.  The  high-class 
productions  of  these  leading  manufacturers  still  keep  ahead  of  their 
competitors  each  season. 


The  Niagara  Neckwear  Co.  (D.S.Co.)  are  showing  a  beautiful 
line  of  styles,  the  latest  New  York  designs.  They  aim  to  carry  the 
largest  variety  of  silks  in  Canada.  Their  new  spring  line  com- 
prises over  1,000  different  patterns.  Being  in  close  touch  with  the 
United  States  markets  (the  acknowledged  leaders  of  neckwear 
styles  the  world  over),  they  show  the  same  designs  and  colorings  at 
the  same  time.  This  is  of  great  advantage  to  up-to  date  merchants, 
who  may  buy  as  they  require  and  in  any  quantity,  who  were  forced 
formerly  to  place  orders  for  European  neckwear  4  to  6  months  be- 
fore receiving  them. 


John  Macdonald  &  Co.  say  that  regatta  shirts  will  undoubtedly 
be  a  big  business  this  season,  and  are  therefore  showing  a  fuller 
range  than  usual.  For  spring  season,  1897,  their  styles  of  neckwear 
have  more  character  and  boldness  than  in  previous  seasons,  and 
are  distinct  novelties. 


We  have  just  heard  that  Mr.  Z.  Paquet,  of  Quebec  and  Mon- 
treal, has  recently  established  a  finely  equipped  glove  factory  in 
Quebec.  He  has  employed  skilled  European  workmen,  which  will 
enable  him  to  compete  as  regards  perfect  fit  with  the  large  glove 
manufacturing  centres  of  Europe. 

It  is  the  aim  of  Mr.  Paquet  to  produce  gloves  which  can  retail  in 
Canada  at  the  prices  which  are  quoted  by  the  leading  glove  houses 
of  London  and  Paris. 

Mr.  Paquet  has  also  in  connection  with  his  glove  factory  a  spe- 
cial department  lor  the  manufacture  of  kid  mitts  and  moose  mocca- 
sins of  every  description. 

The  representatives  of  this  house  will  make  a  special  trip  early 
in  January  with  a  full  range  of  samples  of  gloves,  mitts  and  mocca- 
sins for  the  fall  and  winter  trade  of  1897-98. 


Black  satin  shirts  are  selling  well  and  are  shown  from  low  grades 
to  the  finest  qualities.  For  city  trade  light-weight  twills  are  right, 
but  the  ordinary  trade  is  being  done  in  medium  quality  of  extra 
heavy  plain  material. 


Glover  &  Brais  showed  The   Review  a  very  handsome  range 
of  the  new  and  popular   printed   warp   silks  which  they  have  just 


added  to  their  already  complete  assortment.  The  color  combina- 
tions are  very  pretty  and  novel.  Glover  &  Brais  report  big  sales 
in  this  class  of  silks  in  the  early  part  of  the  season.  They  expect  to 
do  very  much  better  with  the  new  sets,  which  are  shown  in  their 
Belmont  bow,  Yacht  tie,  Serento  knot  and  Regent  tie,  a  large 
graduated  Derby. 

James  Johnston  &  Co.  are  specially  well  up  in  their  staple  and 
linen  departments  for  spring.  They  are  showing  a  very  large  range 
of  damask  napkins,  table  linens,  towels  and  toweling.  Their  range 
of  grey  and  white  cottons  and  sheetings  is  equal  to  anything  we  have 
seen. 


James  Johnston  &  Co.'s  neckwear  department  is  now  complete 
with  all  the  latest  novelties  in  gents'  ties,  black,  light  and  dark,  in 
a  great  variety  of  shapes.  Their  buyer  picked  up  a  large  lot  of  ties 
at  a  great  sacrifice,  which  they  offer  at  $1  for  knots  and  derbies, 
and  $  1. 25  for  all-round  bows.  They  have  also  a  line  of  gents' 
silk  handkerchiefs  (job)  at  $3.50. 


Last  season  was  the  first  in  which  Canadian-made  balbriggan 
underwear  was  shown  in  any  great  quantity.  The  coming  season's 
goods,  made  by  Penman  and  others,  are  very  fine  and  actually 
surpass  in  style  and  quality  the  imported  article.  This  is  true  of 
light-weight  natural  wool  underwear. 

The  Gault  Bros.  Co.  report  being  very  busy  in  their  shirt  fac- 
tory. In  regattas,  the  new  shade  of  green,  and  their  other  specially 
imported  patterns,  have  made  a  great  hit.  In  whites,  they  say  that 
a  careful  test  has  shown  that  their  ' '  Perfection  ' '  brand  to  retail  at 
50c,  75c.  and  $1,  cannot  be  beaten.  In  night  shirts,  their  No. 
163  flannelette  to  retail  at  50c.  and  No.  B  white  to  sell  at  75c.  are 
*'  corkers." 


M.  L.  &  H.  Schloman  are  offering  a  fine  line  of  white   shirts  at 
$4. 50  a  dozen.     It  is  listed  No.  1 50.     Send  for  samples. 


All  year  there  has  been  a  boom  in  regatta  shirts,  and  the  orders 
for  spring  are  large  beyond  precedent.  The  favorite  style,  report 
Wyld,  Grasett  &  Darling,  is  open  front  and  made  with  special  link 
cuffs  and  separate  collars.  A  style,  with  white  bodies  and  colored 
fronts  and  no  cuffs  and  collars,  is  more  for  reducing  the  price  of 
the  article  than  anything  else.  Dresden  patterns  are  shown  in 
these  goods,  but  mostly  as  novelties  and  not  as  stylish  lines. 
Medium  and  light  grounds  are  more  in  demand  than  the  darker; 
undecided  patterns,  hair  line  stripes  and  pin  spots  are  all  safe. 

Wyld,  Grasett  &  Darling  anticipate  a  large  trade  in  cotton  neck- 
wear. These  are  in  straight  bows,  with  square  ends  ;  also  in 
lombards  and  graduated  derbies. 

THE   NEW   "PIRLE"    FINISH. 

P.  Garneau,  Fils  &  Cie. ,  Quebec,  besides  a  well  assorted  line  of 
black  Venetian  6-4  coatings,  are  offering  the  new    "  Pirle  "    finish. 
These  goods  are,  to  a  certain  extent,  shower-proof,  will  not  spot  in 
the  rain,  and  are  quite  the  thing  for  the  tailoring  trade,  as  the  shrink- 
ing process  and  hot  iron  will  not  injure  the  finish. 


Every  customer  wants  "TRIUMPH  STAYS"  and  merchants  cannot 
afford  to  lose  the  sales.    Triumph  arc  cheap,  good  and  popular. 


rRIUMPH   STAYS   COMMAND   THE   MARKET     .... 

J      From  all  Wholesale  or    MACDONALD  BROS.,  Manufacturers,  MONTREAL 
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HANBURY  A.  BUDPEN 

Attorney  and  Solicitor 
office  for  patents,    Trade  Marks,    Etc.,    Montreal. 


World  Wide  Popularity 


The  Delicious  Perfume. 


Crab  Apple  Blossoms 

EXTRA   CONCENTRATED 

Put  up   in    i,   2,   3,   4,  6,   8,  and  16 
ounce  Lotties. 

And  the  Celebrated 

Crown  Lavender  Salts 

Annual  sales  exceed  500,000  bottles. 
Sold  everywhere, 

THE  CROWN  PERFUMERY  CO. 

177  New  Bond  St.,  London,  Eng. 
By  all   principal  dealers   in   perfumery. 


"FITS  LIKE  A  GLOVE." 

THOMSON'S 


ENCLISH    MADE, 
•Glove-Fitting;."    Long  Waisted.     Trade  Mark 


CORSETS 


At  Popular 
Prices. 


TWELVE  FIRST  MEDALS. 


The  Perfection  of  Shape,    Finish  and  Durability. 

APPROVED  by  the  whole  polite  world. 
SALE  OVER  Oli~  MILLION  PAIRS  ANNUALLY. 
A  large  stock  of  these  GOOD  VALUE  Corsets  always  on  hand  at 

JOHN   MACDONALD    &   CO'S,    TORONTO, 
MANUFACTURERS :  W.  8.  THOMSON  &  CO.,  LIMITED,  LONDON. 

See  that  every  Corset  is  marked  "THOMSON'S  GLOVE  /ITTING,"  and  bean 
our  Trade  Mark,  the  Crown.     No  others  are  genuine. 


R.  FLAWS  &  SON 


Dry  Goods  Commission  Agents 
Manchester  Bldg.,  Melinda  St. 


Toronto 


MARINE  INSURANCE. 

The  Open  Policies  issued  by  the  MANNHEIM  INSUR- 
ANCE CO.  (Capital  Two  Million  Dollars)  cover  goods  from 
the  time  they  are  shipped  until  delivered  at  your  warehouse. 

For  rates  and  further  particulars  apply  to 
J  AS.    J.      RILEY      &       SONS,        Managers  for  Canada,         MONTREAL. 


BEAVER  LINE  STEAHERS. 

WINTER  SERVICE— St.  John,  N.B.,  to  Liverpool. 


From  ST.  JOHN,  N.B. 

Wed,  Dec.  30 

"      Jan.  13 

"  "      20 

"  "      27 

"       Feb.    3 


From  LIVERPOOL  STEAMERS 

Sat,  Dec.  12  Lake  Ontario 

"        "    24    Lake  Huron 

"     Jan.   2     Lake  Superior     .. 

"        "      9    Lake  Winnipeg    . 

"        "     16    Lake  Ontario 

Weekly  thereafter. 


RATES    OF     PASSAGE. 

FIRST  CABIN— Single,  $47. 50  and  $50.     Return,  §90,  according  to  steamer  selected. 

SECOND  CABIN— To  Liverpool  or  London,  $31  ;    return,  $66.75.        Glasgow,  |37.t>5  ; 
return,  $74.05.     Bristol,  $37.35  ;  return,  $73.45.     Belfast,  $35.25  ;  return,  #69.25. 
STEERAGE— To  Liverpool,  London,  Glasgow  and  Belfast  at  lowest  rates. 
Rates  to  Continental  and  Scandinavian  points  furnished  on  application. 

Note— Steerage  passengers  by  the  Beaver  Line  are  provided  with  the  use  of  bedding  am! 
eating  and  drinking  utensils,  free  of  charge. 

Freight  carried  at  lowest  rates,  and  to  all  important  points,  both  in  Canada  and  Great 
Britain,  in  through  bills  lading.  Special  facilities  provided  for  (he  carriage  of  butter, 
cheese  and  perishable  freight. 

For  further  particulars  as  to  freight  or  passage,  apply  to— 


D.  &  C.  MACIVER 


D.  W.  CAMPBELL, 


Man. 


Tower  Buildings,  LIVERPOOL 


18  Hospital  St.,  MONTREAL 


■G 


METEOR 


CORDED  VELVET  SKIRT   PROTECTOR. 

The  NEWEST  thing  in  Europe,  neat,  lasting, 
stylish  and  easily  put  on.  ALL  ladies  wear 
"METEOR,"  all  dressmakers  use   "METEOR." 


Drapers,  Wholesale  and  Retail,  sell    "  METEOR."      Gold  and  Blue  Label. 


MACDONALD  BROS.,  Agents 


MONTREAL 


Z.  PAQUET 


«£ 


^  QUEBEC  and 

*£  MONTREAL 


-o 

ALWAYS  ON  HAND  A 

LARGE  STOCK 

OF  THE 

FOLLOWING  FVR  SKINS  : 

Labrador  Marten 

Alaska  Seal 

Greenland  Seal 

Siberian 

Persian   Lamb 

Grey  Coat  Robes 

Baum                                       . 

Stone                                      * 

Grey- 

♦ 

Black     " 

Iceland 

Belgium  Beaver 

• 

Canadian    >','' 

Astrachan 

Wallaby 

Labrador  Otter 

Thibet 

Wombat 

Beaver 

Raccoon 

Mink  lining 

Canadian  Mink 

Musk  Rat 

Russian  Rat  lining 

Alaska  Sable                        ▼ 

Nutria 

♦ 

Canadian  " 

Chinchilla 

Australian  Opossum 

Grey  and  White  Squirrel  lining 

Silver  Fox 

American 

Hamster  lining 

t 


%&     APPLY    FOR    PRICE    LIST, 
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THE    NEW    KNOT. 

Tooke  Bros.'  new  knot,  "Elegant," 
which  is  shown  here,  can  be  used  for 
either  ladies  or  gentlemen.  It  is  the 
latest  thing  from  the  London  market. 
They  are  carrying  them  in  stock  in  black 
silk  and  sateen. 


Tooke  Bros,  have  opened  up  a  new- 
case  of  "  Guyot "  braces,  which  they 
offer  to  the  trade  at  $4. 50. 


Tooke  Bros,  expect,  after  the  first  of 
the  year,  a  line  of  French  woven  tubular 
ties  in  their  "Clipper"  shape.  The 
price  is  $2.25. 


NUMBER    TWO. 

Number  Two  is  the  number  of  the  line 
of  black  seamless  cashmere  hose  that 
W.  R.  Brock  &  Co.  have  had  a  great 
run  on  for  some  years  past  in  women's 
sizes  only.  Their  customers  from  ocean 
to  ocean  have  been  continually  wanting 
famous  No.  2  in  children's  sizes,  but  the  manufacturer  was  un- 
able to  make  them.  For  spring,  1897,  Brock's  are  showing  No.  2 
in  all  sizes  from  4  to  10  inch,  they  having  made  arrangements  to 
meet  the  wishes  of  their  much  valued  customers. 


CALDECOTT,  BURTON  &  SPENCE. 

Caldecott,  Burton  &  Spence  are  making  a  special  show,  on  the 
third  floor,  in  their  kid  glove  department.  They  buy  each  line  from 
the  country  and  maker  producing  it  the  best.  No  single  manufac- 
turer does  more  than  one  grade  well.  Novelties  in  dome,  pearl 
button,  lacing,  suede  and  chamois  all  at  popular  prices.  Their 
range  of  fabric  gloves  is,  as  usual,  very  large  and  complete. 

On  their  fourth  floor  we  noticed  a  splendidly  assorted  stock  of 
ribbons  in  double  satin  and  faille — in  blacks  and  every  desirable 
color.  They  are  making  a  specialty  of  plain  ribbons  at  close  prices, 
but  keep  no  fancies.  They  are  also  very  strong  in  blouses  in  the 
new  shapes  and  designs.  These  items,  with  laces,  embroideries, 
veilings,  etc.,  and  a  large,  well-assorted  stock  of  smallwares,  make 
the  fourth  floor  very  attractive. 

A    VERY    SUCCESSFUL    COMPANY. 

The  Toronto  Feather  and  Down  Co.,  Ltd.,  have  just  completed 
the  most  prosperous  year  in  their  existence;  in  fact,  two  weeks 
before  Christmas  the  demand  for  their  line  became  so  great  that  by 
the  23rd  inst.  there  was  not  a  yard  of  material  left  for  making  quilts 
or  pillows.      It  was  a  literal   "clean  out." 

They  are  already  making  preparations  for  the  coming  season, 
and  any  who  may  require  this  class  of  goods  will  do  well  to  see 
them  before  stocking  up. 


LADIES'  WRAPPERS. 

These  comfortable  ready-made  garments  are  now  being  made 
similar  to  the  latest  styles  in  dresses.  They  are  so  fancy  and  have 
the  newest  cut  sleeves;  made  in  prints  and  fancy  printed  cantons, 
flannels,  muslins,  etc.  The  American  made  goods  this  season  are 
especially  pretty  in  designs  and  with  perfect  fit  always  assured 
they  should  be  in  big  demand  for  spring  trade.  Boulter  &  Stewart, 
the  specialty  house,  are  showing  about  45  styles,  all  American 
made,  and  same  can  be  retailed  from  $1  up. 

BARGAINS    IN    TARTANS    AND    EIDERDOWNS. 

S.  Greenshields,  Son  &  Co.  are  cutting  prices  on  tartans,  single 
and  double  fold.       They  are  quoting  goods  that  have  been  jobbing 


at  15c.  at  I2;^c,  12c.  goods  at  9c,  and  9^  to  10c.  at  8c.  They 
explain  that  it  is  a  lot  of  5,000  pieces,  which  they  bought  at  a  close 
price  to  clear  out  the  entire  stock  of  the  mill. 

They  are  also  offering  eiderdown  cloakings — part  of  a  clearing 
line — in  all  shades,  pinks,  blues,  browns,  greys,  etc.,  at  10c.  These 
are  goods  which  have  been  selling  at  15c. 


HANDKERCHIEFS. 

Lonsdale,  Reid  &  Co.  have  secured  a  great  snap  in  the  way  of 
a  manufacturer's  stock  of  handkerchiefs.  The  lot  contains  H.  S. 
linen,  Scotch  lawns,  Swiss  embroidered  and  fancy  printed  borders. 
Lot  No.  1  starts  at  \il/zc.  per  dozen. 


NEW     BLOUSES. 

M.  L.  &  H.  Schloman  offer  the  latest  styles  in  blouses,  from 
54.50  a  dozen  up. 

VEILINGS. 

The  veil  for  the  coming  season  is  gauze,  with  a  small  spot. 
Kyle,  Cheesbrough  are  carrying  a  fine  line  of  18-inch  veiling  in  all 
styles,  including  the  shot  effect. 


A    JOB    LINE. 

Some  attractive  lots  in  woolen  goods,  ladies'  vests   gloves,  etc., 
travelers'  samples,  are  being  jobbed  by  Wyld,  Grasett  &  Darling. 


KID   GLOVES. 


Lonsdale,  Reid    &   Co.    say  they   have  the  best  value  in  a  75c. 
and  $1  retail  glove  in  the  market. 


ART    DRAPERY. 

W.  R.  Brock  &  Co. 's  assortment  of  prices  and  patterns  in  art 
muslins — lenos,  lappets  and  sciims—  is  this  spring  unusually  at- 
tractive. Some  of  the  ranges  are  clearing  lots  that  cannot  be  re- 
peated unless  at  an  advanced  price.  They  can  be  retailed  from  5 
to  25c.  per  yard,  and  many  of  the  patterns  are  exact  imitations  of 
the  most  expensive  art  silk  goods. 


THE   LATEST   FROM    PARIS-THE   BOLERO. 

The  D.  McCall  Co., 
Ltd.,  are  showing  this  line 
in  lace,  jet  and  iridescent 
effects,  and  are  meeting 
with  immense  success  on 
the  road. 


THE  LACE  SEASON. 

Advices  from  Europe 
state  that  this  season  will 
see  laces  occupy  a  promi- 
nent part  in  trimmings. 
That  this  is  not  confined 
to  Europe  is  seen  from  a 
letter  from  a  prominent 
New  York  dealer.  In 
writing  to  Kyle,  Chees- 
brough &  Co.,  he  says  that 
in  the  United  States  the  ex- 
pectation is  that  laces  will 
be  the  principal  feature  in  trimmings. 


The  Bolero.-  The  D.  McCall  Co..  Ltd. 


In  Swiss  embroideries  some  special  lines  for   the    January  white 
goods  sale  are  shown  by  Wyld,  Grasett  &  Darling. 


THE  -:-  DRY  -:-  GOODS 


REVIEW 


97 


EXPECT  A  GOOD  SEASON. 

SF.  McKINNON  &  CO.  say:  "Our  travelers'  started  off 
.  on  their  respective  routes  on  the  4th  with  the  most  complete 
and  convincing  range  of  spring  samples  it  has  ever  been  our 
pleasure   to  show." 

REDUCTION  IN  SPOOL  COTTON. 

A  reduction  in  the  price  of  spool  cotton    took  place  January    1, 
and  the  list  now  stands  as  follows  : 

Per  grow*. 

Brook's,  200  yards,  6-cord $4  60 

300   "     "   6  50 

200  yards,  machine 4  25 

Clark's  "  Anchor,"  200  yards,  6-cord   4  60 

300 

"  M.E.Q."    200 

"  300 

J.  &  P.  Coats,  Ltd..  200 

300 

Chad  wick's,  200  yards,  6-cord     4  60 

300        "  "  6   50 


6  50 
4  60 
6  50 
4  60 
6  50 


SOMETHING    NEW. 

The  Gault  Bros.  Co.,  Ltd.  have  received  the  first  shipment  of 
their  Donegal  homespuns  for  ladies'  wear. 

SPECIAL  TOWELLINGS. 

P.  Garneau,  Fils  &  Cie.  are  offering  special  values  in  towelling. 
These  are  good  lines.      Send  for  samples. 

FOR    YOUR    BICYCLE   CUSTOMERS. 

The  latest  thing  in  bicycle  costume  is  a  belt  with  a  small  pocket 
attached.  The  belts  are  narrow,  in  accordance  with  this  season's 
fashions.     The  pockets   have    a  secure    fastening.       Kyle,  Chees- 


brough  &  Co.  carry  a  fine  stock  in  white  linen  and  tan  duck,  and 
also  in  leather,  with  metal  or  self-covered  buckles. 

As  long  as  blouses  are  worn  belts  will  be  worn  with  them.  The 
style  this  season  tends  to  a  narrower  band  than  previously.  Kyle, 
Cheesbrough  &  Co.  have  a  fine  line  of  morocco  belts,  in  both  red 
and  white. 

Kyle,  Cheesbrough  &  Co.  say  that,  according  to  the  latest  ad- 
vices, the  style  for  the  coming  season  in  trimming  is  the  braid 
effect.      Bead  effects  will  also  be  in  evidence. 


A    LINE  OF   CUSHIONS. 

Alaska  Feather  and  Down  Co.  are  showing  a  fine  line  of 
cushions  in  gold  embroidery  and  stencil  work.  The  work  is  all  done 
in  Japan,  and  is  of  a  high  class.  This  line  is  listed  No.  537.  It 
retails  for  $3. 

IN    STEADY    DEMAND. 

P.  Garneau,  Fils  &  Cie.  are  running  a  line  of  6-4  heavy-twilled 
serge  suiting  to  retail  at  $2.50,  in  black  and  indigo  blue.  They 
report  a  large  and  steady  sale  of  this  line. 

P.  Garneau,  Fils  &  Cie.  are  selling  a  fine  line  of  red  on  green 
and  green  on  red  tablings.      They  will  retail  under  35c. 


A   RIBBON    RANGE. 

Brophy,  Cains  &  Co.  wish  to  draw  special  attention  to  their  rib- 
bons for  spring  1S97,  but  more  particularly  to  their  "  Cedo  Nulli," 
in  ranges  150  to  250  black,  also  colored  silk  and  satin  ribbons. 


SMALLWARES. 

James  Johnston  &  Co.  have  in  stock  and  are  receiving  daily  not 
only  staple  lines  but  all  the  latest  novelties  in  fancy  notions,  in- 
cluding buttons,  combs,  ornaments,  waist  sets,  belt  pins  and 
purses. 


£% 


I  Woolens 


THAT  ARE  ALL  WOOL 

We  make  a  specialty  of  fine  woolen  stuffs  and  would  draw 
the  attention  of  the  Custom  Tailoring  trade  to  our 


Blue  .•"  Black  Goods  \ 

They  are   guaranteed  pure  wool  and  absolutely  fast  dye.     There 
are   no   better  goods  made,    and    we    think  that    by    showing  you 
samples  we  can  convince  you  of  their  excellent  quality. 
Drop  a  line  for  samples  of  our  numbers  164  and  J  65. 

John  A.  Humphrey  &  Son  I 

Moncton  Woolen  Mills,        ^ mmmmm      MONCTON,  N.  B.  J 
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DRESS    GOODS. 

JOHN  MACDONALD  &  CO.'S  dress  goods  department  has 
made  very  rapid  progress  during  the  past  few  seasons,  and, 
from  the  range  ot  samples  they  show  for  spring,  1897,  their 
success  is  assured.  They  have  already  received  large  orders 
from  some  of  the  keenest  and  best  dress  goods  buyers  in  Canada. 

The  Gault  Bros.  Co.,  Ltd.,  are  showing  a  fine  range  of  blacks 
and  colored  moire  silks  for  trimmings. 

Brophy,  Cains  &  Co.  are  showing  many  extreme  novelties  in 
"  high  class  "  black  dress  goods  for  spring. 

Lonsdale,  Reid  &  Co.'s  samples  are  now  complete  and  a  fine 
range  they  are.  They  comprise  all  up-to-date  fashions  from  the 
French,  German,  and  English  markets. 

The  Gault  Bros.  Co.,  Ltd.,  latest  advices  from  Paris  state  that 
boucle  crepons  and  moire  effects  are  still  the  most  fashionable 
gowns — in  silk,  wool  and  mohair  effects. 

Black  Sicilians  and  mohairs  in  plain  and  figured  are  likely  to 
be  good  property  for  next  season.  S.  Greenshields,  Son  &  Co.  are 
showing  two  special  numbers,  to  retail  at  25  and  50c. 

Kyle,  Cheesbrough  &  Co.  announce  that  they  have  been  making 
some  extensions  in  their  fancy  dress  goods  department.  This  year 
their  assortment  is  larger  and  more  varied  than  ever.  They  are 
showing  some  low-priced  organdie  muslins  and    plain  grass  lawns. 

To  buyers  who  wish  to  be  posted  as  to  what  is  up-to-date  in 
dress  goods,  James  Johnston  &  Co  invite  inspection  of  their  range 
for  the  spring  of  1897.  Amongst  the  lines  shown  by  them  are 
lace  effects,  tweeds,  royalettes,  Armenian  clothes,  silk  mixtures 
and  pierolas. 


The  dress  goods  season,  as  reflected  in  the  samples  of  Wyld, 
Grasett  &  Darling,  is  for  fancies  and  black.  The  linen  effects  are 
exceedingly  effective,  the  lace  effect  in  linen  being  a  feature  ;  oat- 
meal cloth,  a  woolen  fabric,  has  the  effect  of  oatmeal  scattered 
over  the  face  of  the  material.  The  range  covers  some  attractive 
designs  in  shepherd  checks,  Persian  effects,  canvasses,  guipures, 
two-toned  goods  in  choice  colorings,  silk  poplins  in  two-tone  effects, 
irridescent  effect  in  canvasses,  basket  suitings,  tweeds,  all-wool 
sateens,  in  plain  and  Persian  effects,  etc.  Cycling  cloth,  a  material 
to  stand  the  dust  and  wear  well,  is  a  feature.  Guipures  will  be 
worn  over  colored  linings.  Black  mohairs  are  right.  Plaid  goods 
for  blouses  are  shown  in  attractive  styles.  As  to  serges,  a  line  to 
retail  at  25c.  in  all  colors  looked  to  be  a  bargain. 


PLAIN    GOODS    STILL    LEAD. 

For  some  time  past  there  has  been  a  marked  demand  for  the 
plainer  class  of  goods,  and  we  have  mentioned  this  tendency  previous- 
ly. Wm.  Agnew  &  Co.  say  that  their  travelers  report  a  further  in- 
crease in  enquiries  for  the  plainer  lines,  such  as  ladies'  cloth, 
costumettes,  brilliantines,  Sicilians,  etc. 

This  firm  has  arranged  for  an  early  delivery  of  their  goods  and 
all  customers  will  be  in  receipt  of  their  purchases  earlier  than  usual 
thus  giving  them  the  benefit  of  extra  time  in  which  to  dispose  of 
them.  Although  Wm.  Agnew  &  Co.  placed  orders  with  the  manu- 
facturers for  the  usual  amount  of  goods  for  the  spring  trade,  their 
repeats  up  to  date  are  equal  to  50  per  cent,  of  the  original  purchase. 
This  is  an  encouraging  fact. 


DRESS     MATERIALS    FINISHED    HERE. 

In  dress  goods  Caldecott,  Burton  &  Spence  have  always  had  a 
high  reputation  with  the  trade,  and  no  department  has  been  kept 
more  thoroughly  up-to-date  or  supplied  with  the  best  novelties  of 
the  season  than  this.  The  fact,  therefore,  that  the  firm  are  still 
further  developing  their  facilities  in  the  dress  goods  line  is  a  matter 


of  much  interest.  In  addition  to  their  other  specialties  in  dress 
goods,  they  are  showing  this  season  a  range  of  materials  covering 
serges,  estamines,  lustres,  Sicilians  and  figures,  which  are  shown  in 
the  latest  colorings  and  in  large  range.  These  materials  have  been 
imported  in  the  grey  from  the  European  manufacturers,  are  dyed 
and  finished  here  after  a  process  which  stands  every  test,  and  are 
certain  to  be  a  big  feature  of  the  dress  goods  trade  the  coming  year. 
The  shot  effects  and  shot  figures  in  lustres  and  Sicilians  are  note- 
worthy features  of  the  new  range,  and  the  finish  of  the  goods, 
samples  of  which  we  have  seen,  is  equal  to  the  very  best  brought 
into  this  market.  The  colorings  are  of  the  latest,  and  the  process 
is  warranted  stainless  and  fast,  so  that  Caldecott,  Burton  &  Spence 
are  making  a  departure  of  considerable  importance  this  season, 
and  deserve  well  of  the  trade. 


FEATURES    IN    DRESS    GOODS. 

The  dress  goods  department  of  W.  R.  Brock  &  Co.  anticipate 
a  good  spring  trade.  Fancy  blacks,  principally  of  the  brocade 
order,  and  a  crepe  effect,  promise  well,  while  the  firm  have  a  big 
range  of  lustre  and  mohair  goods  from  the  lowest  to  the  highest 
grades.  Special  attention  is  directed  to  a  range  of  black  mohairs 
called  Carina  Lustrine,  a  triumph  of  Bradford  skill.  The  demand 
for  plain  goods,  in  staple  shades,  is  reviving,  and  the  firm,  de- 
spite advances  abroad,  show  all  their  old  lines  at  former  prices. 
There  is  a  pretty  range  of  fancies,  the  colorings  bright,  with  green 
predominant  and  shot  effects  in  favor,  and  the  patterns  tending  to 
be  larger. 

In  costume  cloths,  a  range  of  covert  coatings  for  cycling  pur- 
poses is  shown  to  retail  from  45  to  65c.  and  $1. 

Reverting  again  to  fancies,  a  special  line  of  silk  warp  glace,  that 
will  not  pull  at  the  seams,  is  a  feature.  Special  attention  is  drawn  to 
a  vigoreaux  cloth  to  retail  at  25c;  width,  36  inches.  Colored  and 
black  wool  satin  cloths  to  retail  at  50c,  and  an  all-wool  soleil,  in 
colors  and  black,  to  retail  at  50c,  also  are  noted.  Special  values 
in  all-wool  black  and  navy  crevenettes  are  shown. 

In  silks  and  velveteens  the  firm  are,  as  usual,  strong.  In  the 
latter  the  Clarion  brand  is  an  established  favorite,  and  more  of  it 
has  been  sold  than  ever  before.  As  to  silks,  a  large  range  of  fancy 
taffetas  comprises  some  lots  made  for  a  New  York  house,  but  can- 
celled for  that  market  and  secured  by  Brock  &  Co.  at  reduced 
prices.  They  are  new  goods  at  special  values.  Beside  staples 
numbers  in  black  satins,  swabs,  peau  de  soie,  pongees,  merveil- 
leux,  etc.,  the  firm  point  out  two  lines  of  black  surah  and  black 
merveille,  heavy  weight,  to  retail  at  50c.  and  of  great  merit. 

The  firm  are  showing  extra  heavy  serge,  blue  and  black,  27m. 
to  28  in.,  used  by  manufacturers  to  make  boys'  clothing  and  men's 
shirts  or  to  retail  at  I2"^c. 


JAPANESE    FANCIES. 

K.  Ishikawa  announce  that  they  have  received  some  of  their 
spring  supplies  of  fancies  and  that  others  are  on  the  way.  These 
contain  some  pretty  new  patterns,  the  latest  shades  and  combin- 
ations, to  retail  at  25,  35,  40,  50,  60  and  75c.  The  range  is  a  fine 
one. 

LACES. 

The  success  which  attended  the  efforts  of  W.  R.  Brock  &  Co.'s 
lace  department  last  season  has  induced  them  to  import  a  much 
larger  range  than  ever.  They  are  opening  out  for  the  early  trade  a 
large  shipment  of  all  the  novelties  which  the  British  and  continental 
markets  produce  suitable  for  the  Canadian  trade,  comprising  grass 
lawn  laces,  valenciennes,  silk  guipure,  chantilly,  Irish  point, 
orientals,  torchons,  fancy  cottons  in  white,  cream  and  butter,  correct 
styles.  Good  values  and  drawing  powers  will  ensure  an  active  de- 
mand for  these  goods. 
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I  The  Carter  Crume  Company's  | 

t                    Continuous  ♦ 

|                    Check  | 

|                    Books  | 

t                             ARE  THE  LATEST  AND  BEST  t 


t    28  Front  St*  West       Toronto 

I 


Ont.  X 

■♦♦♦♦♦♦♦♦♦♦» 


Phone  3166 


B.  LEVIN  &  CO. 

Importers  and  Manufacturers  of 

Furs  /  Caps 

Coon,  Grey  Lamb,   Persian  and  Seal  Jackets, 
Capes  and  Caps. 


491-493  St. 
Street  .  .  . 


Paul 


Montreal 


THOMAS  MEALEY  &  CO. 

MANUFACTURERS    OF 

Wadded  Carpet  Lining 


MEALEY  STAIR  PAD. 


AND 


STAIR  PADS 

HAMILTON, 

ONT. 

U  Catharine  St.  North. 


w 


Head   Office 


ESTERN 


Incorporated 
1851 


•    • 


ASSURANCE 
COMPANY. 


FIRE 
A  JSP 
MARINE 


Toronto, 
Ont. 


Capital  Subscribed 
Capital  Paid  Up      - 
Assets,  over 
Annual  Income 


$2,000,000.00 
1,000,000.00 
2,320,000.00 
2,400,000.00 


GEO.  A.  COX,  President. 

J.  J.  KENNY,  Vice-President  and  Man.  Director. 

C.  C.  FOSTER,  Secretary. 


Hiram  Johnson 


IMPORTER  and 

EXPORTER . . 


Wholesale  Manufacturer 
of  all  kinds  of — — ^-^" 


FUBS 


for  Gentlemen,  Ladies  and  Children. 


OVERCOATS, 
CLOAKS, 


CAPES, 
ROBES. 


Makes  a  specialty  <>(  exporting  Furs.  The 
best  market  price  will  be  paid  for  all  kinds 
of  Raw   Furs. 


N.B. — The    best   price  paid   for    Beeswax  and  for  Ginseng. 

494  St.  Paul  Sreet,  MONTREAL. 


CANADIAN 
OLOJRED 
OTTON  MILLS  CO. 


7ALL 


•  • 


1896 


Ginghams,  Zephyrs,  Cheviot  Suitings, 
Flannelettes,  Dress  Goods,  Skirtings, 
Oxfords,  Shirtings,  Cottonades,  Awnings, 
Tickings,  Etc.,  Etc 

— :    NOW    READY    : — 


See   Samples  in  Whole- 
sale Houses. 


D.  MORRICE,  SONS  &  GO.  Agents 

MONTREAL  and  TORONTO 


Re-dyers  and  Finishers 

OF   DRY  GOODS   IN   THE   PIECE 
ALSO  MILLINERY  GOODS 


AN  HONEST  CLAIM 


OSTRICH  FEATHERS  DYED. 

CLEANED  AND   CURLED 


That  we  have  by  far  the  largest  and  best-equipped  General  Dye  Works  in  the 
Dominion  ;  that  we  have  the  best  technical  Dyers  and  Finishers  in  our  employ  ;  and  that 
our  work  is  far  superior  to  that  of  any  other  dyers  in  the  Dominion. 

Customers  can  prove  this  claim  by  comparing  our  work  ;  other  dyers  can   test  it  when 
they  like,  work  for  work,  in  any  place. 


BRITISH  AMERICAN  DYEING  CO., 


Gold  Medalist  Dyers 


Principal  Offices  : 
221   Mcfiilt  St.,  Montreal  123  Bank  St..  Ottawa 

90  King  .St.   East,  Toronto  47  John  St.,  Quebec 

Joseph  Allen,  W.  R.  Allen,  Technical  Chemical  Dyer,  and  Medalist  City  and 

Managing  Partner.  Guilds  of  London  Inst.,  Eng.,  in  charge  of  Works. 


.  .  ONLY  A  LITTLE  BOOK  .  . 

With   a   paper  cover 

Called    ZBTTSinSTIESS    SUCCESS 

By  JOHN  ALLAN,  MONTREAL. 

Full   of  useful    information    and   good   sound   advice    to   storekeepers   and    salesmen. 
Contains  Hints  to  Storekeepers. 
Rules  for  Clerks. 
Ideas  on  Window  Dressing. 
Talks  About  Advertising. 
How  to  Succeed  in  Business. 
What  a  Few  Successful  Men  Say  of  Success,  etc. 

This  book  would  make  a  nice  little  acceptable  gift  trom  a  traveller  to  his  customer  or 
to  a  salesman.  Some  wholesale  house  might  do  well  to  give  away  a  few  hundred  of  them 
among  their  customers.  A  copy  will  be  mailed  free  to  any  wholesale  house  on  application. 

Price  per  hundred,  $5.00,  or  75c.  per  dozen  to  Retail  Merchants. 
FOR  SALE  BY 

JOHN  ALLAN,     661  Cra'g Street-      Montreal. 
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Because  he  never  advertised. 


INDEX     TO    ADVERTISEMENTS 


Agnew,  Wm. ,  &  Co 

Alaska  Feather  &   Down  Co. 

back  cover  and  

Allan,  A.  A.,  &  Co 

Allan,  John 

Arnold    Bros 

Brophy,  Cains  &  Co 

Bailey,   Wm.  Taylor 

Barlow  &  Jones 

Beaver  Line  of  Steamships.  . . 

Belding,  Paul  &  Co 

Berlin  Suspender  &  Button  Co. 

Boulter  &  Stewart 

British  American   Dyeing  Co. 

Brock,  W.  R.,  &  Co 

Brodie,  A.  W 

Brush  &  Co 

B.  &  C.  Corsets 

Budden,  H.  A 

Cairns,  W.  &  Co 

Caldwell,  Boyd  &   Co 

Caldecott,  Burton  &  Spence. . 

Campbell,  A.  S.  &  Co 

Carter,  Crume  &  Co 

Caulfeild,  H.  J.  &  Co 

Celluloid  Co.,   of  N.  Y 

Chalcraft,  Simpson  &  Co  ...  . 

Clapperton,  Wm.  &  Co 

Confederation  Life 

Currie,  E.   &    S 

Cravenette  Co. ,  Ltd 

Crown  Perfumery  Co 

Cummings,  Josiah  &  Co 

Daniel,  F.  C.  &  Co 

Dingman  &  Co 

Dominion  Corset  Co 

Dominion  Oil-Cloth  Co 
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Empire  Carpet  Co 
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Eureka  Woolen  Mnfg.  Co ... . 
Ever  Ready  Dress  Stay  Co.  . . 
Finlayson,  Bousheld  &  Co.  . . 

Fisher,  John,  Son  &  Co 

Fitzgibbon,  Schafheitlin  &  Co. 

Finley,  Smith  &  Co 

Flaws,  R.  &  Son 

Forbes,   R.  &  Co 

Gait  Knitting  Co 

Garneau,  P.,  Fils  &  Cie 

Gault  Bros.  Co.,  Ltd 

Gilbert  Manufacturing  Co  ...  . 

Glover  &  Brais    

Greenshields,  S.,  Son  &Co. .  . 

Guelph  Chenille  Works 

Hall,  D.  C,  &  Co 

Hamilton  Cotton  Co 

Henderson,  Robert,  &  Co.  . .  . 
Hermsdorf  Fast  Black  Hose. . 
Humphrey,  John  A.  &  Son  .  . 
Hutchison,  Nisbet  &  Auld.... 

Irving  Umbrella  Co 

Ishikawa   K.  &  Co... p.  39  and 

Johnston,  James  &  Co 

Johnson,  Hiram 

Konig   &  Stuffmann 

Knox,  Morgan  &  Co 

Kyle,  Cheesbrough  &  Co ... . 

Levin,    B.,  &  Co 

Lister  &  Co. ,  Ltd 

Lonsdale,  Reid  &  Co 

Macdonald,    John  &  Co 

Macdonald  Bros 

Mandleberg,  J.  &  Co 

Manhattan  Novelty  Co 

Marine  Insurance  Co 

Marshall,  Jno.  &  Co 

Matthews,  Towers  &  Co 

Mealey,  Thomas  &  Co 

Merchants'   Dyeing  and    Fin- 
ishing Co 
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Miller  Bros.  &  Co 

Montreal  Suspender  Co 
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Oxford  Mfg.  Co 

Paquet,  Z 
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Penman   Mfg.  Co 

Pewny,  Emil  &  Co 

Pugh  Bros 

Riepert,  J.  Frank  &  Co 

Ripley,   Edward  &  Son 

Robertson,  John  A 

Rosamond  Woolen  Co 

Royal  Carpet  Co 

Schloman,  M.    L 

Smith  Bros 

Standard  Shirt  Co inside 

Staunton,  M.   &  Co 

Stewart  &  McDonald 

Stouffer,  J.  R 

Storey,  W.  H.   &  Son 
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Taylor' s  Safes 

Thibaudeau  Bros.  &  Co 

Thomson's  Corsets 
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HUTCHISON,  NISBET  k  AULD 

34  Wellington       T>/-vr»rvivT'TV"i 
Street  West  I  UKtlfN  1  \J 

Wholesale  Woolens 
Tailors'  Trimmings 

A  complete  assortment  kept  up  in  every  department 


and 


HUTCHISON,   NISBET   &  AULD 


Empire  Carpet  Qq^ 


.  .  .  ST.    CATHARINES. 


Our  Travelers  are  now  on  the  road  with  a 
full  line  of 

ALL  WOOL  and  UNION  CARPETS, 
ART  SQUARES  and   STAIR  CARPETS 

in  latest  designs  and  colorings   for  Spring 
trade.     See  them. 


Oh 


# 


THE  STANDARD 

SHIRT   CO.  Ltd-       Imperial  Brand 


W 

FACTORY  ^ 

Dclorimicr  Avenue  and  ,-Av 

Logan  Street.  w^ 

w 
w 


MANlMAi     I  i    RERS    OF 


f 

Shirts,  Collars  and  Cuffs        ^ 


Montreal     Standard  Brand 


Montreal  Sample  Room -17  DeBresoles  St 
Toronto  Sample  Room    31  Melinda  St. 


Undressed  White  Shirts  etc. 


* 


Special   Brands 


New  Lines 


OVERALLS  AND 
PANTS 


In  All  Sizes 


* 

1 
1 


FOR 


Northwest  and   British  Columbia 


COLORED  BOSOM, 
WHITE  BODIES 


With  attached  and  detached  Cuffs. 
Manufactured  from     .     .    . 

Finest  French  Cambrics 


f 

w 


f 


§> 


WHS 


SHlRTs 


£***■! 


sss; 


AGHWS'USE 


p 


I  CROW  OVER  ALL 


m  Alaska  Feather  &  Down  Co. 

290   Guy    Street.    MONTREAL, 


Ltd. 


This  Quilt  is  our  "  Panama."  Prices 

These  Cushions  are   our  Nos.  517  and  522.  on 

This  Tea  Cosy  is  our  No.  528.  Application. 


Canadian   Branch  : 
WM.     CLAPPERTON     &     CO.,     MONTREAL. 


:.  ISHIKAWA  &  CO.,  TORONTO. 


IMPORTERS     OF    JAPANESE     SILKS     AND     RUGS. 


*/$#? 


B*     (fopEB 


■MM^BB 
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Made  in  Canada 


FEDERS  BRUSH  SKIRT- 
PROTECTOR 

■'  Guaranteed  to  otitwe 
sKirt.  It  never  f  aj 

a  s  :  ■-   ■ '  °f' 

^ ^CANADA  >   ^ 

manufactured^ 
agents  for  the  Domimond 

tnemosVceiebr^  **  " 

in  the  United  St- 
HERMANN  H.WOLFF&CO 

MONTREAL 


February 

(897. 


Spring 

^LINERV  « 

Edition. 


Publishers 

The  Maclean  Publishing  Co..  Ltd. 

Montreal  &  Toronto. 


ASK   THE  WHOLESALE   HOUSES   FOR 


i 

I 


LIS  1  Lrv  S  Rainproof  Sealettes. 

LISTKrv  S  Black  and  Colored  Velvets. 

L/lSTrLrv  S  32-inch    Velours   du    Nord. 

LISTER'S  Dress  Plush. 

LISTER'S  Printed  Art  Velvets. 

LISTER'S  Silk  and  Mohair  Plush 

THEY    ARE     UNEQUALLED 


i 

& 
% 


.    Purposes. 


I 


ROOSTER 
. .  BRAND 


OVERALLS 


Long  in  the  legs  and  wide   in  the 

\\  .list. 
"/  CROW  OVER  ALL." 

JACKETS 

Room\     in     the    chest    and    the 
sleeves  won't  bind. 

SHIRTS 

Long  at  the  tail,  fit  .11  the  neck,  for  full  grown  men,  not  skeletons, 

PANTS 

Goods  that  wen-  and  prices  that  catch  the  people 

CRASH    SUITS 

f/he  most  up-to-date  line,  the  latest  cut  and  finish  the  new  "strap 
seams." 

WHITE  DUCK  COATS  AND  PANTS 

Summer  ('oats  and    Vests,   Bar,    Barbers',  Butchers'  and  \\  .<  ters 

( 'oats,   l',o\  s'   111,  in        ,  etc.     >'ti'. 


f^  .^§£ 


H.   H.  BURROWS.   Manager. 


IN 


For. 

SPRING 

1897 

Wool  and  Union 


^  Carpets 


WOOL  MATS 

any  size  or  color. 


Manufactured  by 


ROBERT  C.  WILKINS 

198  McQill  Street 

Montreal 


ART  SQUARES 

RUG  FRINGES 

CHENILLE  CURTAINS 
CARPET  BINDING  RUGS  and  MATS 

any  shade. 

Samples  sent  to  any  address. 
Travellers  now    on  the  road. 


ROYAL  CARPET  CO,  -  GUELPH,  ONT. 
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Canadian  Lining 


Department 


Owing  to  the  great  advance  recently  made  in  the  manufacture  and 
finish  of  Canadian  Linings,  we  can  confidently  recommend  them  to  our 
customers  as  being  superior  in  value  to  anything  hitherto  imported.  In 
this  department  we  carry  a  full  range  of  the  following  lines  : 

FOR         ATI  IPS'    WFAft™   Foulards,    Cambrics,     Dress    Selesias, 

Surah  Twills,  Royal  Satine  Twills, 
Linenettes,  Moreen  Linings,  Rustle  Linings,  Grecian  Stripes,  Lustrines, 
Percalines,  Sateen  Jeans,  Dress  Canvas,  Wigans,  etc. 

FOR     MFN\    WFAft       40-inch  Beetled  Twills,    Pocketings,  Beat- 

iujv  iTiEii  j   yyciij\— rice  Twills>  Italian  cloths>  in  32  and 

54-inch.  Also  in  same  department,  full  range  Black  and  Colored  Dress 
Satines,  Black  Silkalines,  Organdie  Muslins,  Marseilles  Costume  Cloths 
in  plain  and  fancy  weaves,  Turkey  Reds,  Buntings,  etc. 

N*B*— We  would  draw  special  attention  to  the  Blacks,  which 
are  absolutely  fast  in  all  the  better  lines* 

Samples  of  all  the  above  lines  are  in  the  hands  of  our  travellers  and 
can  be  seen  in  our  warehouse. 


MONTREAL  and  VANCOUVER,  B.C. 
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SUSPENDERS  AND  BUTTONS 


Our  Spring  Lines 


Of  Suspenders  which  have  just  been  completed  are  now  out  for  the  season 
and  from  their  very  attractive  appearance  we  feel  confident  they  will  meet 
with  general  appreciation. 

We  have  added  some  novelties  and  generally  improved  the  selection. 

Notwithstanding  the  very  keen  competition  in  trade,  we  have,  during 
the  past  season,  added  materially  to  our  list  of  customers,  and  in  consequence 
greatly  augmented  our  total  output. 

Our  range  of  Buttons,  comprising  all  lines,  has  never  been  so  varied, 
nor  prices  so  attractive.  We  are  showing  real  values  in  all  lines — all  we  ask 
is  that  you  defer  placing  your  orders  until  you  have  seen  our  samples. 

Anyone  desiring  sample  lots  can  depend  on  receiving  prompt  attention 
and  good  value  by  writing  and  stating  what  priced  goods  they  desire. 

Remember,  we  Guarantee  Satisfaction 


C.  K.  HAGEDORN,  Manager. 


m  BERLIN  SUSPENDER  AND  BUTTON  CO. 


Sample  Trunks  and  Sample  Cases 

BEST  MAKE  IN  AMERICA 


Steel  Trunks 

Raw  Hide  Trunks 

Raw  Hide  Bound  Fibre  Trunks 

Hub  Fibre  Trunks 

Raw  Hide  Bound  Canvas  Trunks 

Hub  Fibre  Canvas  Trunks 

Steel  Bound  Canvas  Trunks 

In  all  grades 

For  all  kinds  of  business. 


Cummings'  Pat,  Suspender  Trays. 

Patented  Dec.  22,  1892.  Patented  in  Canada. 


Patented  Light  Steel  Dry  Goods  and  Notion  Trunk 

Sole  Manufacturers  of 

"Hub  Fibre  "Trunks 
and  Sample  Cases 


Also  a  full  line  of 

Common  Canvas  Extension  Cases  for  the  Trade. 


a/,  owe  e#c  co  &csrc# 

Bosom  Shirt  Box  and  Trays. 


JOSIAH  CUMMINGS,  SON  k  CO. 

BOSTON. 


'5 

63,  65,  67,  69  Kingston  Street 
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PIN  YOUR  FAITH  FOR  THE  ENTIRE  YEAR  ON 

The  Dominion 

Oil-Cloth  Co. 


&. 


.  .  .  .MONTREAL. 


They  are  ready  for 


Spring  Trade 


With  newest  ideas  in  Designs 
and  Colorings  in     .  .     . 

FLOOR  OIL-CLOTHS 

All  qualities  and  widths. 

TABLE  OIL-CLOTHS 

Fancies,   Marbles  and  Bronzes. 

STAIR  OIL-CLOTHS 

Canvas   and    Cotton    Backs. 

ENAMELLED  OIL-CLOTHS 

Etc.,   Etc.,   Etc. 

Our  goods  contain  every  feature  of 

excellence  and  always  lead  in  Ex- 
clusive Patterns  and  Effects  not  to 

be  found  elsewhere. 

All  the  Wholesale  Dry  Goods  travellers  carry  our  sam= 
pies.  Be  sure  and  see  them  before  placing  orders  for 
any  foreign  lines,  as  our 

GOODS  AND  PRICES  ARE  RIGHT 


f 
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W.  R.  BROCK  T.  J.  JERMYN  B.  B.  CRONYN  W.  L.  BROCK 


1 


W.  R.  Brock  &  Co.  I 

Handle    every  variety   of   Dress   and  Tailors'  Linings     £ 

made   by 

The  Montreal  Cotton  Co. 

of  Valleyfield 

The  great  improvement  which  has  been  accomplished  in 
the  manufacture,  finish,  and  value  of  these  goods  has 
succeeded  in  effectually  prohibiting  the  importation  of 
similar  lines. 

These  they  show  in  such  a  variety  of  quality  and  price  $ 

as.  to  suit  every   grade  of  trade  in  city,  town,    and  village  £ 

throughout  Canada,   and   their  customers   report  to   them  £ 

that  they  are  entirely  approved  of  by  all  Dressmakers.  # 

Prices  and   Terms   are   Right.  J 


TORONTO  TORONTO 


.4/*%%%* 


$ 
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Canadian 
Linings 


and 


Staples 


Canadian  Prints,  Fine  Zephyrs, 
Cashmerettes,  Crinkles,  Tartans, 
Knickers,  Challies, 
Piques,  Welt  Cords, 
Duck  Suitings* 
Summer  Suitings, 
Flannelettes. 


IMPORTED 


OPECIAL  attention  given 
°    to  Letter   Orders. 


Cashmere  Velours, 
Dress  Goods,  Fancy  Silks, 
Peau  de  Soie,   Velveteens, 
Laces,  Ribbons,  Gloves,  Coatings, 
Tweeds,  Serges,  Linens,  Turkish  Towels, 
Tablings,  Gent's  Furnishings,  Ties,  Bows,  etc. 


P.  GARNEAU,  FILS  &  CIE. 


General  Dry  Goods 


QUEBEC 


Carpets 


Oil=Cloths 


♦4 

I 
I 
J 
I 
I 
I 
I 

t 

t 
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— *JL_J. 


c^*  <^* 


Fancy  Silks 
Colored  Habutai ! 
Colored  Twill 
Windsor  Ties 
Silk  Sashes 
Dantsu  Rugs 


K.  Mikawa  &  Co. ! 


Manufacturers 
YOKOHAMA  and  TORONTO. 


GOODS 


AND:: 


SILKS 


OUR  SPECIALTIES. 


IHIIMU 


WILLIAM  AGNEW  &  CO. 

305  and  305*  St.  James  Street 

MONTREAL 


MIMMIMIMI |MI( 


THE  -:-  DRY  -:-  GOODS  -:-  REVIEW 


The  requirements 
of    "UP-TO-DATE"    mer- 
chants in  the  Dry  Goods 
Trade  are  "UP-TO-DATE" 


TORONTO, 
FEBRUARY  1897. 


To  Meet  These  Wants 


STYLES,     QUALITIES,     PRICES 
AND    TERMS 


W.  R.  BROCK  &  CO 

Have  a  stock  in  every  depaitment  of  New  Goods, 
freshly  bought,  at  "  rock  -bottom  '  prices,  carefully 
selected    by   experienced    buyers    on   close   cash   terms. 


The    TRADE    ONLY    Supplied. 


Dept.  "  A  " — Canadian   Staples. 

Dept.  "  B  "—Prints,  Etc.,  Tailors'    Linings,   Canadian   Linings, 
Linens,   Etc. 

Dept.  "  C  "—Dress  Goods,  Silks,  Velvets,  Etc. 

Dept.  "  D  "—Canada  Tweeds,  Serges,  Etc. 

Dept.  "  E  " — Imported   Tweeds,    Worsteds,    Trouserings,    Over- 
Coatings,  Etc. 


Dept.  "  F  " — Smallwares,  Tailors'  Trimmings,  Hosiery,  Gloves  and 
Underwear,  Men's  Furnishings,  Etc. 

Dept.  "G" — Packing  and  Entry-room  for  Freight  Parcels. 

Dept.  "H" — Letter  Order  Department. 

Dept.  "J" — Receiving,  Shipping  and  Entry-room  for  City  Parcels 
and  Expresses.  ' 


CALDECOTT,  BURTON  &  SPENCE 


The  merchant  who  advertises  to  give  something  for  nothing  is  a  spider  spinning 

a  web  to  ensnare  silly  flies. 
Pay  for  what  you  get,  and  you  will  get  what  you  pay  for,   is  a  good  maxim  and 

leads  to  lasting  success. 
In  all  departments  of  our  house  we  base  success  upon  merit,  asking  our  friends  and 

customers  to  be  the  judge. 
During  February  we  shall  open  up  a  splendid  range  of 

DRESS  GOODS.  The  novelties  in  French,  German  and  British  Fancies.  Choice  goods.  Styles 
controlled  by  us.  Shot  Figures,  Shot  Serges,  Shot  Lustres,  Shot  Sicilians,  Fancy  Chintzes, 
Fancy  Mixtures,  Silk  Mixtures,  Moire  Effects,  Novelties,  Black  Figures  in  Lustres  and  Sicilians; 
Black  Mohair  Figures  on  Serge,  on  Lizard,  on  Diagonal;  Black  Mohair  Novelties,  Black  Silk  Mix- 
tures. Forty  shades  to  select  from  in  Henriettas,  Henrietta  Serges,  Coating  Serges,  Estamines, 
etc.,  etc.  If  you  stock  our  plain  goods  you  can  always  get  the  colors  you  want.  Besides  the 
above  we  keep  a  great  collection  of 

HOSIERY,  GLOVES,  UNDERWEAR.     All  sizes,  all  qualities. 

RIBBONS  in  all  widths,  qualities  and  colors,  and  in 

BLOUSES    we  shall  show  the  latest  styles,  and  a  large  and  well  assorted  Smallware  Department. 


CALDECOTT,  BURTON  &  SPENCE,    =     TORONTO 
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No.  2. 


The  MacLean  Publishing  Company  Ltd. 

Trade  Newspaper  Publishers, 

AND 

Fine  Magazine  Printers. 


JOHN  B.  MacLEAN, 
President. 


HUGH  C.  MacLEAN, 
Sec.-Treas. 


Toronto, 
Montreal, 
London,  Eng. 

Subscription,  $2.00. 


26  Front  St.  West. 

Telephone  2148 

Board  of  Trade  Building. 
Telephone  1255 

Canadian  Government  Offices, 
R.  Hargreaves,  Representative. 


Published  the  First  of  each  Month. 


THE    FOURTH    OF    MARCH. 

THIS  is  the  date  on  which  most  of  the  paper  falls  due  for  the 
goods  that  have  been  sold  during  the  winter.  As  business 
has  not  been  as  good  as  anticipated,  collections  by  country  stores 
have  been  slow.  This  is  partly  accounted  for  by  the  want  of  snow, 
which  kept  the  farmers  from  being  able  to  get  to  the  market  with 
a  great  deal  of  their  winter  produce.  By  produce  we  mean  wood 
and  grain,  which  farmers  who  live  some  distance  from  mar- 
ket towns  do  not  begin  to  sell  until  there  is  good  sleighing.  But 
while  the  merchant  is  looking  after  his  own  collections  he  should 
not  overlook  the  fact  that  the  wholesale  houses  are  looking  after 
theirs.  A  great  many  merchants  who  expect  to  meet  their  paper 
all  right  in  March  find  at  the  last  moment  that  they  are  unable  to 
do  so.  If  they  could  only  find  out  about  the  1 5th  of  the  month 
whether  they  would  be  able  to  meet  that  paper  or  not,  and  let  the 
wholesale  house  know,  they  would  save  a  great  deal  of  unnecessary 
trouble.  Instead  of  doing  so,  and  giving  the  wholesaler  notice  in 
time,  a  few — not  many  we  are  happy  to  say — leave  it  off  until  the 
thirteenth  hour,  and  then  send  in  a  letter  saying  that  they  are  very 
sorry  they  cannot  meet  their  note.  It  would  be  very  little  trouble 
to  act  on  this  suggestion  and  would  take  a  great  deal  of  trouble  off 
the  wholesale  man's  mind  and  hands. 


JINGOISM    AND    BUSINESS. 

SEVERAL  prominent  United  States  politicians  have  lately 
rebuked  the  national  jingoes  for  disturbing  business  conditions 
by  war  talk.  The  Venezuela  hubbub  a  \rear  ago  was  the  occasion 
of  a  wild  scream  from  these  men  against  Great  Britain.     Lately,  on 


the  Cuban  question,  they  have  been  prancing  about  threatening  to 
slap  the  face  of  Spain,  and  making  things  unpleasant  generally. 
All  this  is  bad  tor  business^ 

In  the  first  place,  it  is  mostly  humbug.  The  men  who  talk  in 
this  way  are  not  the  men  who  fight.  The  real  defenders  of  a 
country's  honor  say  little,  but  are  ready  for  action  when  the  time 
comes.  The  persons  who  shout  would  take  to  the  woods  if  war 
broke  out.  The  recruiting  sergeant  would  have  a  hard  time  to 
find  them.  They  would  hide  in  the  cellar  rather  than  turn  out  to 
drill. 

In  the  second  place,  war  is,  and  should  be,  with  civilized  nations, 
a  remote  possibility.  It  is  a  terrible  scourge  and  should  not  be 
lightly  talked  about.  The  Boston  Industrial  Record  throws  doubt 
on  the  screaming  of  the  politicians.  It  says  :  ' '  War  may  be 
nearer  to  us  than  many  may  suppose,  but  Congressional  talk  is 
no  indication  of  it.  That  is  not  the  place  to  look.  Find  out  what 
the  merchants,  the  bankers,  the  farmers  and  the  employed  work- 
ing men  are  thinking  about.  These  represent  American  sentiment 
and  American  determination,  for  they  are  the  republic." 

In  Canada,  it  is  not  jingoes  who  make  trouble  for  business. 
It  is  party  politicians  of  a  certain  class  on  both  sides  who  are 
always  treating  commercial  questions  from  the  party  standpoint.  A 
merchant  cannot  be  let  alone  to  decide  a  public  question  on  its 
merits.  The  party  worker  drops  in,  takes  up  a  valuable  hour  of  his 
time,  and  worries  him  with  arguments  that  the  party  will  suffer  if  he 
doesn't  do  so  and  so.  If  we  allow  this  sort  of  impudent  interference 
to  go  on  we  shall  hardly  be  given  time  to  paint  the  front  doors  or 
put  up  new  awnings  without  the  organizer  calling  in  to  see  if  "  the 
party  "  interests  have  been  consulted  in  the  matter  and  whether  we 
bought  the  paint  or  the  awnings  from  a  man  on  our  own  side. 

All  this  is  also  pure  humbug.  Let  us  attend  to  our  business, 
study  the  markets,  keep  posted  on  new  ideas,  and  leave  party  poli- 
tics alone,  except  when  voting  time  draws  near.  It  is  a  vicious,  in- 
jurious practice,  this  continual  dabbling  in  every  question  from  the 
party  standpoint. 

Here  are  two  instances  :  the  tariff  and  reciprocity.  The  tariff 
issue  is  greatly  complicated  by  the  fact  that  it  is  in  the  hands  of  politi- 
cians instead  of  business  men.  The  politicians  are  considering  party 
chances  in  framing  new  duties.  When  a  reciprocity  treaty  comes 
up  for  discussion  do  you  suppose  it  will  be  handled  as  a  commercial 
question  pure  and  simple  ?  Yet  it  is  that  or  nothing. 
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IMPORTS  AT  TORONTO. 

THE  figures  of  January  import  trade  at  the  Toronto  Custom 
House  showed  a  total  of  $3 12, 507,  as  compared  with  5418,925 
in  January,  1896.  This,  on  the  face  of  it,  is  a  decrease  of  $106,- 
418,  and  makes  rather  a  poor  showing.  We  do  not  know  how 
much  exactly  is  due  to  decreased  imports  of  dry  goods,  though  the 
fact  could  be  easily  ascertained  if  it  were  of  material  consequence. 
But  the  truth  is,  that  several  causes  contribute  to  decreased  imports 
in  our  line  of  business,  and  none  of  them  give  any  ground  for 
thinking  ill  of  Canada,  as  some  are  prone  to  do. 

The  falling  off  in  the  Toronto  figures  is  attributed  by  one  paper 
partly  to  the  retirement  of  the  McMaster  firm.  But  there  are  other 
reasons,  it  must  be  remembered.  One  very  important  element  is 
the  increase  of  buying  in  the  home  market.  Take  one  or  two 
cases.  This  season  Canadian  makes  of  Balbriggan  are  super- 
seding imported  goods.  This,  of  course,  causes  a  diminution  in 
Customs  returns  by  the  amount  of  the  goods  formerly  bought  in 
France  and  Germany.  Yet  those  who  have  examined  the  new 
goods  are  aware  that  they  equal  the  foreign  lines  in  every  respect, 
and  the  community  benefits  by  their  being  manufactured  here. 
The  mills  at  Paris,  Hamilton,  St.  Catharines,  St.  Hyacinthe,  etc., 
which  are  making  Balbriggan,  employ  people  who  buy  from  local 
merchants,  and  it  is  satisfactory  that  a  loss  in  revenue  is  made  up 
at  home  in  this  way.  Another  article,  pearl  buttons,  is  being  largely 
bought  here  this  year,  and  importations  will  necessarily  fall  off. 

Yet  another  cause  of  decreased  imports  is  the  freer  sale  of  Can- 
adian prints.  Last  year  the  print  agreement  was  not  accepted  by 
two  at  least  of  our  largest  importing  houses,  and  they  handled  im- 
ported goods  exclusively.  This  year  Canadian  merchants  are 
handling  the  home  prints,  and  purchases  abroad  are  less.  It  might 
also  be  noted  that  small  Ontario  importers  from  various  foreign 
manufacturers  have  their  purchases  consigned  in  a  lump  to  an  agent 
at  Montreal  who  distributes  them  to  the  several  buyers  here.  This 
is  done  for  the  convenience  of  the  foreign  manufacturer,  and  as 
Montreal  gets  the  benefit  no  Canadian  feels  that  there  is  any  loss 
occasioned  simply  because  what  may  have  formerly  entered  through 
one  Custom  House  now  enters  through  another. 

We  are  not  denying  that  imports  over  the  whole  country  show  a 
decrease.  That  is  due  to  uncertainty  about  the  tariff.  It  is  natural, 
and  not  abnormal.  It  is  no  necessary  indication  of  bad  trade. 
Canada  is  all  right,  and  that  fact  should  never  be  lost  sight  of  by  a 
progressive  people. 


MR.  FIELDING  IS   REASSURING. 

THE  tariff  difficulty  is  still  with  us.  Speaking  to  the  mining  men 
at  Montreal  a  few  days  ago,  the  Minister  of  Finance  dealt  with 
the  legislation  of  the  coming  session  regarding  Customs  duties.  He 
said,  as  reported  in  The  Globe,  that  "the  question  of  tariff  reform 
had  occupied  the  attention  of  the  Government  in  a  very  close  way. 
In  view  of  the  diversity  of  opinion  which  they  had  found  they  had  no 
hope  of  pleasing  everybody,  but  they  would  adopt  a  policy  which 
would  vindicate  the  policy  of  the  party  as  laid  down  in  the  conven- 
tion at  Ottawa.  They  were  committed  to  that  policy,  and  if  they 
hoped  to  win  the  respect  not  only  of  their  friends  but  of  their  oppon- 
ents, they  must  be  true  to  that  policy.    That  was  a  policy  of  reform, 


not  of  revolution.  They  approached  the  question  with  an  earnest 
desire  to  carry  out  the  principles  to  which  they  were  pledged.  They 
would  do  no  injustice  to  any  legitimate  interest  of  Canada." 

This  is,  on  the  whole,  reassuring.  The  word  "reform"  is 
better  than  "  revolution,"  and  the  latter,  Mr.  Fielding  distinctly 
states,  we  are  not  to  have.  But  there  remains  the  element  of  uncer- 
tainty. We  cannot  for  the  life  of  us  see  why  an  announcement  of 
the  date  on  which  changes  go  into  force  is  not  publicly  made. 
Parliament  is  not  called  until  the  middle  of  March,  and  meanwhile 
the  trade  wish  to  know  what  they  have  to  expect.  No  one  expects 
to  be  told,  in  advance,  the  new  rates  to  be  imposed,  but  the  date  for 
their  going  into  effect  is  a  different  thing. 


CANADIAN  TRADE  WITH  ENGLAND. 

IN  a  recent  issue  of  our  English  contemporary,  The  Drapers' 
Record,  there  is  a  long  editorial  on  "  Our  Transatlantic  Trade." 
The  article  is  designed  to  encourage  trade  with  Canada  by  English 
manufacturers,  and  deals  also  with  the  demand  for  English  goods 
by  the  United  States.     The  article  says  : 

"  Certainly  it  cannot  be  alleged  with  any  show  of  truth  that  the  buying 
capacity  of  Canada  generally  is  any  less  than  it  was.  Xo  doubt  the  important 
State  of  Manitoba  is  suffering,  as  it  has  long  suffered,  from  the  excessive  exac- 
tions of  the  Roman  Catholic  Church,  which  are  driving  thousands  of  persons, 
though  themselves  sincere  Catholics,  to  seek  their  living  elsewhere.  But  this 
is  by  no  means  sufficient  to  account  for  the  condition,  for  example,  of  our  trade 
in  cotton  goods  with  British  North  America.  In  1894  we  exported  thither  piece 
goods,  grey  and  unbleached,  to  the  value  of  ,£11,580;  the  following  year  this 
total  had  fallen  to  .£6,381  ;  last  year  it  amounted  to  ,£7,375.  Bleached  piece 
goods  were  rather  better,  showing  a  slight  advance  each  of  the  three  years 
mentioned  ;  but  printed  piece  goods,  uhjch  rose  from  ,£217,226  in  1894  to 
,£218,132  in  1895,  fell  to  ,£167,825  last  year.  Dyed  piece  goods  show  a  better 
return,  yet  taking  the  total  of  cotton  piece  goods  of  all  kinds  there  was  a  de- 
crease as  between  1895  and  1896  of  over  ^26,000  though  our  total  exports  of 
such  goods  increased  from  forty-six  millions  to  fifty-one  millions.  In  woolen 
and  worsted  tissues  much  the  same  story  has  to  be  told,  though  so  far  as  the 
latter  commodity  is  concerned  this  is  not  so  surprising,  considering  that  our  total 
exports  of  it  fell  from  ten  millions  in  1895  to  eight  millions  in  1896." 

The  reference  to  Manitoba  is  incomprehensible.  The  popula- 
tion is  largely  Protestant,  and  the  description  does  not  apply  to  any 
province  (not  "state")  of  Canada.  If  the  province  of  Quebec  is 
meant,  our  contemporary  has  been  relying  upon  inaccurate  infor- 
mation. Possibly  some  sensational  article  in  a  daily  paper  has 
attracted  the  writer's  attention  and  misled  him. 

The  details  given  of  decreasing  or  stationary  imports  of  British 
goods  by  Canadian  merchants  is  doubtless  true.  It  must  be  re- 
membered that  we  are  now  purchasing  more  in  our  own  market 
owing  to  the  development  of  home  industries,  such  as  woolens  and 
cottons.  In  certain  classes  of  cotton  goods  also  the  United  States 
mills  are  sending  more  into  this  market.  There  are  other  causes 
at  work,  one  of  which  our  contemporary  itself  notes  by  saying  that 
Canadian  buyers  purchase  more  at  the  continental  centres  than  in 
days  of  yore.  On  this  point  The  Drapers'  Record  says:  "Ob- 
viously it  must  take  some  little  time  for  colonial  buyers  to  realize 
that  the  price  they  pay  in  Germany,  for  example,  for  German-made 
goods  may  easily  be,  and  generally  is,  higher  than  the  price  they 
would  pay  for  the  same  goods  in  the  London  market.  But  we 
have  reason  to  know  that  an  increasingly  large  number  of  Canadian 
merchants  are  becoming  aware  of  this  fact,  and  of  the  reasons  that 
lie  behind  it ;  and  that  a  further  development  of  our  general  trade 
with  Canada  may  be  confidently  looked  for  in  the  near  iuture." 
The  paper  concludes  by  deploring  the  absence  of  an  insolvency 
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law  in  Canada.  In  this  we  agree.  There  is  reason  to  hope  that 
the  present  Parliament  will  remedy  the  defect.  On  the  whole,  the 
article  is  more  kindly  in  tone  toward  this  country  than  other  con- 
tributions which  we  have  observed  in  English  trade  papers  during 
the  last  year  or  two.  There  has  been  a  tendency  to  sneer  at  the 
trade  here,  not  with  our  contemporary  especially,  which  cannot  be 
pleasing  to  Canadian  merchants.  To  insinuate,  as  has  been  done 
by  some,  that  we  are  less  honest  and  scrupulous  than  the  trade  in 
the  United  States,  for  example,  is  very  unfair.  If  losses  in  Canada 
during  the  last  few  years  have  annoyed  English  houses,  they  must 
remember  that  the  trade  on  the  continent  of  America  has  been  bad 
for  some  years,  and  during  hard  times  these  unpleasant  features 
are  inevitable. 


FAILURES    AND    PROSPECTS. 

FROM  all  reports  paper  was  fairly  well  met  on  the  4th  inst. ,  and 
wholesalers  think  the  outlook  compares  favorably  with  pre- 
vious Februaries.  In  consequence  of  the  McMaster  firm's  suspen- 
sion, a  number  of  business  embarrasments  are  reported,  and  some 
estates  have  gone  into  assignees'  hands.  But  on  the  whole  the 
results  are  better  than  was  expected,  and  a  good  spring  opening  is 
expected  at  the  end  of  the  month.  No  doubt  there  have  been  some 
extensions  here  and  there  which  are  not  reported  publicly.  That  is 
a  matter  of  private  arrangement  between  merchant  and  wholesaler, 
and  where  a  man  is  worth  carrying  over,  not  much  difficulty  is 
experienced  in  his  getting  a  chance. 

By  the  courtesy  of  Bradstreets  we  have  been  furnished  with  the 
record  of  the  number  and  causes  of  the  failures  in  1896  as  compared 
with  previous  years.  It  shows  that  in  Canada,  including  Newfound- 
land 67.2  per  cent,  of  embarrassments  were  caused  by  lack  of 
capital  in  1896,  71.3  percent,  in  1895,  whereas  in  1894  the  propor- 
tion was  68.5  per  cent.;  in  1893  it  was  69.4  per  cent.,  and  in  1892 
only  65. 1  per  cent.  Next  among  causes  of  failures,  as  is  true  in 
the  United  States,  were  incompetence  and  commercial  crisis. 
The  Canadian  and  provincial  failures  due  to  lack  of  capital  in 
1896  numbered  1,481,  and  those  due  to  commercial  crisis,  only 
157,  the  first  being  an  increase  and  the  latter  a  decrease.  There  is 
a  favorable  side  to  reports  of  failures  due  to  commercial  crisis  in 
Canada,  because  they  amounted  to  7. 1  per  cent,  last  year,  com- 
pared with  8.5  per  cent,  in  1895,  and  because  they  are  contrasted 
with  8. 1  per  cent,  of  the  total  number  of  failures  in  this  class  in 
1894.  Dominion  and  provincial  failures  due  primarily  to  incom- 
petence in  business  numbered  203  last  year  out  of  a  grand  total  of 
only  2,204,  or  about  9  per  cent,  of  the  whole. 

The  number  of  failures  during  the  last  four  years  was  :  1896, 
2,204;   1895,  I>916',   l%94,  1,864;   1893,  1,778. 

There  is  food  for  thought  in  these  figures. 


THE    TARIFF    HEARINGS. 

WE  are  devoting  a  good  deal  of  space  in  this  issue  to  evidence 
at  various  points  before  the  Tariff  Commission.  A  repre- 
sentative of  The  Dry  Goods  Revew  on  each  occasion  took  notes 
of  his  own  and  furnishes  an  independent  report.  The  three  stand- 
points are  pretty  fairly  brought  out  :  the  consumer's,  the  importer's, 
the  manufacturer's. 

The  Review  has  no  ambition  to  take  a  hand  in  the  fray.     We 


cannot  resist,  however,  one  word  to  our  good  friends,  the  importers, 
who,  like  Mr.  Chouinard,  of  Quebec,  are  moved  by  profound  com- 
passion for  the  consumer.  The  consumer  is  a  thankless  person  as 
a  rule.  He  will  not  be  very  grateful  unless  you  remove  duties  alto- 
gether, sacrifice  your  profit  and  give  him  his  goods  for  nothing. 
Your  efforts  are  wasted,  as  far  as  getting  a  mortgage  on  his  affec- 
tions are  concerned,  unless  you  do  that.  The  importer  or  mer- 
chant need  not  lose  sleep  over  the  consumer.  He  is  numerous, 
more  numerous  than  we  merchants  are,  and  will  look  after  himself. 
He  has  a  habit  of  doing  that. 

The  importer's  true  mission  before  the  Tariff  Commission  is  to 
present  his  own  grievances.  He  has  several  real  ones,  and  deserves 
attention,  but  when  he  wanders  off  into  the  awful  miseries  of  the 
poor  consumer  he  gets  beyond  his  depth. 

We  direct  the  attention  of  the  cotton  manufacturers  to  the  de- 
nunciation of  them  made  by  merchants  angry  at  the  cut  in  flan- 
nelette prices.  The  Review  said  at  the  time  this  insane  action 
was  resolved  upon  by  the  Colored  Cotton  Co.  that  it  would  be 
used  against  protection.  Our  prediction  has  come  true,  and  it 
behooves  those  who  are  interested  in  maintaining  the  policy  of  pro- 
tection to  chain  up  in  a  safe  spot,  somewhere  near  the  North  Pole, 
those  primarily  responsible  for  the  policy  which  directed  the  flan- 
nelette cut.  We  do  not  believe  that  the  directors  of  the  company 
in  question  were  the  offenders.  They  are  persons  of  sense,  and 
know  enough  not  to  put  a  loaded  weapon  in  the  hands  of  an  angry 
enemy. 

However,  read  the  evidence,  and  judge  of  the  supremely  diffi- 
cult task  the  Ministers  have  before  them.  They  cannot  please  every- 
one, that  is  certain.  In  one  place  a  deputation  of  farmers  wanted 
the  duties  left  on  farm  produce  from  the  States,  but  taken  off 
the  things  used  by  farmers.  This  is  pure  greed.  The  man  who 
wants  protection  for  himself  and  free  trade  for  the  other  fellow  is 
a — well,  the  word  is  too  strong  to  put  in  print. 


OPPOSED  TO  DEPARTMENT  STORES. 

THERE  is  nothing  specially  original  about  the  way  in  which  dry 
goods  retailers  in  the  vicinity  of  Chicago  propose  to  fight  the 
big  stores  of  that  big  city.  They  have  held  indignation  meetings 
and  they  have  passed  resolutions.  Anyone  can  do  that.  They 
have  started  a  little  paper  to  be  the  organ  of  the  movement.  Any- 
one can  do  that  also. 

It  was  proposed  that  persons  directly  connected  with  the  dry 
goods  stores  should  all  pledge  themselves  to  buy  in  their  own  dis- 
trict and  not  flock  to  the  department  stores.  The  same  pledge 
will  be  sought  from  the  people  of  the  neighborhood  as  far  as  pos- 
sible. This  is  more  practical  and  may  result  in  something.  Part 
of  the  resolutions  adopted  read  as  follows  : 

Resolved,  First,  that  for  the  purpose  of  protecting  the  retailers'  interests  we 
recommend  that  all  retail  merchants  in  Chicago,  and  all  those  persons  who  are 
interested  directly  or  indirectly  in  sustaining  retail  stores  to  organize  protective 
associations  throughout  the  city  for  the  purpose  of  educating  the  great  masses 
of  consumers  up  to  the  fact  that  by  supporting  the  so-called  department  stores 
they  are  centralizing  various  retail  interests  under  the  control  of  one  firm  and 
thus  creating  the  most  dangerous  and  ruinous  trusts  imaginable. 

Second,  That  we  invite  the  public  to  sustain  us  in  our  efforts  to  continue 
employers  in  business  instead  of  causing  so  many  persons  to  be  and  to  remain 
employes,  being  threatened  with  or  forced  into  bankruptcy  by  the  aforesaid 
department  stores,  for  it  is  the  cause  of  the  public,  as  it  is  our  own. 

Now,  we  must  all  sympathise  with  the  efforts  of  the  local  mer- 
chant to  secure  his  local  trade.  He  has  a  right  to  that,  and  he 
should  have  it.  But  we  must  once  more  point  out  the  absolute  neces- 
sity of  meeting  this  competition  on  its  own  ground  to  a  certain  ex- 
tent. The  department  store  buys  and  sells  for  cash  ;  go  thou  and 
do  likewise.  It  advertises  extensively.  It  displays  the  goods  well. 
It  dresses  the  windows.  These  are  all  features  which  we  can  and 
must  imitate. 
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A  SHORT  SKETCH  ON  KID  GLOVES. 

THE  use  of  gloves  may  reasonably  be   said  to  ante-date   any 
definite  history  of  them,  though  in  that  remote  period   they 
were  not  apparently  worn  for  other  than  a  protection  against  the  in- 
clemency of  the  weather  or  the  thorns  and  brambles  of  the  forest. 
The  skins  and  sinew  of  wild  beasts  furnished  the   material.     The 
Egyptians  seem  to  have  been  first  to  make  gloves  a  distinct  fashion, 
proofs  of  which  may  be  seen  on  many  monuments   and   carvings 
and,  indeed,  the  article  itself  of  that  period,   in   elbow  length,    is 
exposed  in  the  Louvre  in  Paris.     The  Persians,  Romans  and   even 
the  ancient  Greeks  of  the  second  century  adopted  them,  not  speci- 
ally for  protective  purposes,  but  as  an  adjunct  to  the  luxurious  dress 
of  the  period.     In  spite  of  the  condemnation  of  the  Moralists  and 
the  contempt  of  the  Stoics,  the  fashion  grew  to  great  proportions 
and  while  on  the  one  hand  the 
glove  became  of  practical  use 
when     furnished     with    steel 
coverings    for    protection    in 
battle,    on  the  other  it  was  a 
fashionable  fad.   No  limit  was 
placed    upon    the    workman- 
ship and    value    of    the   em- 
broidery   of   pearls  and   pre- 
cious   stones    generally  on   a 
fabric  of  silk  or  linen. 

The  glove  has  always  been 
used  as  a  symbol  in  various 
ways  ;  as  a  defiance  to  an 
enemy,  as  a  pledge  of  good 
faith  to  a  friend.  In  the  middle 
ages  it  was  considered  part  of  a 
royal  insignia  and  when  sent 
by  royalty  in  response  to  peti- 
tions was  a  warrant  of  ap- 
proval highly  prized. 

As  early  as  the  thirteenth 
century  the  use  of  the  glove, 
though  still  of  silk,  was  con- 
s  i  d  e  r  e  d  indispensable  by 
ladies  of  fashion,  quite  as 
much  so  as  in  the  present  day. 
But  it  was  not  till  the  reign 
of  Louis  XIV.  that  French  kid 
gloves  of  light-weight  skins, 
very  much  as  we  know  them 
to-day,  appeared  and  were  ex- 
ported largely  to  other  coun- 
tries. Even  yet  it  is  one  of 
the    great   industries    of  that 

country.  Grenoble,  one  of  the  most  delightfully  situated  and  pictur- 
esque cities  in  the  world,  appears  to  have  been  from  the  first  identified 
with  kid  glove  making.  Its  proportions  and  success  attracted  the 
cupidity  of  Louis  XIV.  It  was  taxed  and  hampered  by  him  as  a 
means  of  revenue.  Yet  under  him  it  was  so  protected  from  undue 
competition  and  defective  workmanship  that  a  reputation  for  quality 
was  established  which  gave  a  prestige  to  the  goods  and  made  them 
famous  the  world  over.  Competition,  however,  arose  in  Germany  and 
Switzerland  early  in  the  eighteenth  century.  Many  new  factories 
appeared,  but  the  increased  supply  was  met  by  an  equal  demand. 
This  condition  never  altered  except  during  and  after  the  revolution, 
when  high  foreign  tarriffs  killed  French  exports  and  the  home  de- 
mand died  with  the  nobles.  So  it  was  not  till  the  year  1834  that 
Grenoble  attained  its  former  position.  The  invention  of  Xavier 
Jouvin  revolutionized  the  mode    of  glove  cutting  and   introduced 


an  accurate  standard  scale  of  sizes  till  then  unknown.  Rut  it  was 
only  after  many  years  of  patience  and  struggle  against  opposition 
that  his  idea  was  recognized.  Not  till  some  20  years  after  his  patent 
had  expired  was  it  universally  adopted  by  the  other  makers  at 
Grenoble  with  largely  increased  production.  The  production  just 
before  the  Franco-German  war  was  estimated  at  over  900,000  doz., 
probably  over  one  third  the  entire  aggregate  production  of  France, 
Paris  and  Milan  being  next  in  point  of  output. 

Since  that  date  other  countries  have  competed  with  great 
energy  for  the  world's  supply,  Germany,  Austria  and  Belgium  in 
lamb;  schmaschen  skins  largely  monopolize  that  class  of  demand. 
This  competition  has  seriously  affected  the  French  glove  product, 
which  appears  to  have  reached  a  maximum  volume.  Italy,  especi- 
ally for  low-grade  in  suede,  glace  and  men's  whites,  is  well-known. 
England  is  famous  for  men's  gloves,  which  are  exported  to  every 

.       centre     of     fashion     in     the 

world.  In  point  of  excel- 
lence, fit  and  general  "style" 
they  are  without  competition 
from  other  sources,  except  in 
light-weights  of  kid  or  lamb. 
It  is  safe  to  say  that  over  one 
and  a  half  million  dozen  gloves 
are  manufactured  in  England 
yearly,  and  probably  as  much 
more  of  all  kinds  imported. 
Prague,  in  Austria,  is  a  most 
important  glove  manufactur- 
ing centre,  principally  devoted 
to  lambskin  quality.  In  40 
years  the  output  jumped  from 
30,000  dozen  to  nearly  600,- 
000  dozen,  and,  owing  to  the 
energy  and  ability  of  its  mak- 
ers, it  is  constantly  increasing. 
England  is  its  greatest  custom- 
er, as  indeed  she  appears  to 
be  that  of  every  country  the 
world  over.  The  United  States 
produce  largely  certain  quali- 
ties of  gloves,  but,  in  spite  of 
hostile  duties,  is  a  heavy  buyer 
of  the  foreign  article,  chiefly 
of  lighter  weights. 

Canada  may  be  proud  of 
the  quality  and  style  of  the 
goods  which  her  several  large 
factories  turn  out.  No  better 
heavy   and   lined   gloves  are 

Mr.  Edward  Gurney,  President  Toronto  Board  of  Trade.  made     anywhere,      while     the 

"mocha"  undressed  grades  meet  the  wants  of  the  most  critical 
trade.  Our  own  makers  pretty  well  monopolize  the  home  market, 
not  necessarily  on  account  of  protection,  but  on  the  strength  of 
merit.  Our  people  are  per  capita  large  consumers  of  kid  gloves. 
They  are  generally  very  exacting,  preferring  good,  reliable  qualities. 
The  trade  is  well  served  by  French  kid  glove  agencies,  several 
of  the  best  French  houses  having  regularly  constituted  agents  in  this 
country. 


LADIES'    GOODS. 

S.  Greenshields,  Son  &  Co.  are  showing  an  exquisite  line  of 
ladies'  leather  belts  for  spring  and  summer  season,  in  white,  Dan- 
ish red  tans,   cream  and  black,   in  \%,  1^,   2  and  2%   inches. 


Also  elastic  belts  in  black  and  navy,    2^  and  3  inches, 
belting  by  the  yard. 


Elastic 
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JOHN     MACDONALD    &    CO. 

THE  other  day  The  Review  happened  to  be  talking  to  Mr. 
John  Macdonald,  the  head  of  this  old  firm,  about  the  rumors 
which  were  flying  about  as  to  the  consolidation  of  wholesale  houses, 
and  he  replied  :  "These  stories  are  the  outcome  of  one  firm's 
retirement,  and  have  no  basis  except  mere  conjecture.  The  facts 
warrant  no  such  statements  as  were  recently  made  regarding 
Toronto  houses." 

Enquiry  was  then  made  as  to  supposed  reductions  in  salaries, 
and  the  answer  was  :     "  We  do  not  know  what  others  are  doing  in 
this  direction,  but  as  for  ourselves  we  have  never  reduced  salaries 
at  any  time.     At  present  all  hands  are  busy,  and  we  have  found  it 
necessary   to  take  on  iour   extra   travelers."     Owing  to  the  large 
amount  of  spring  orders  on  hand  it  was  necessary  to  introduce  the 
electric  light  in  the  warehouse, 
so  that  the  work  at  night  could 
go    on    uninterruptedly,    this 
light  being   much   better   for 
selecting  patterns  by  than  gas. 

The  Review  had  never 
seen  the  shipping  depart- 
ment in  this  house,  and  forth- 
with paid  a  visit  thereto.  In 
this  immense  apartment  down 
stairs,  reaching  right  across 
the  basement  floor  of  the 
warehouse,  from  Wellington 
street  to  Front  street,  with 
windows  in  each  street,  a  large 
staff  was  busy  checking  off 
and  sorting  goods  going  to 
every  part  of  the  Dominion. 
A  separate  compartment  was 
devoted  to  each  merchant's 
order,  so  that  no  mistake 
could  be  made.  The  desk  of 
the  entering  clerks  runs  on  a 
track  from  end  to  end  of  the 
room,  so  that  it  could  be 
stopped  at  each  order.  There 
are  two  of  these  desks,  one  on 
each  side  of  the  department, 
and  the  busy  scene  was  an 
evidence  of  an  extensive 
trade.  There  is,  perhaps,  no 
better  indication  of  how  trade 
is  going  than  the  shipping  de- 
partment of  a  large  wholesale 
establishment,  and  when  it  is 
found  to  be  kept  working  full  time,  and  even  on  Saturdays  after 
the  usual  hour,  one  may  fairly  conclude  that  an  excellent  spring 
business  is  being  done.  Those  who  fear  a  poor  season,  as  far  as 
the  Canadian  dry  goods  trade  is  concerned,  find  no  warrant  for  this 
idea  at  John  Macdonald  &  Co.'s. 


of  the  firm's  business  with  Great  Britain  he  has  had  a  direct  per- 
sonal influence,  having  annually  crossed  the  ocean  for  this  purpose. 
Mr.  McKergow  does  not  claim  to  be  an  orator,  but  for  his  shrewd 
judgment,  sound  sense  and  modest  disposition  he  is  highly  esteemed 
by  the  commercial  community.  He  is  one  of  the  best  judges  in 
Canada  of  the  class  of  goods  handled  by  his  firm,  and  is  noted  as 
a  careful  and  judicious  buyer.  Mr.  McKergow  has  large  real  es- 
tate interests  in  Montreal,  is  a  director  of  the  Laprairie  Brick 
Works  Co.,  the  Laurie  Engine  Co.,  and  other  concerns.  He 
has  been  a  member  of  the  Council  of  the  Board  of  Trade  since 
1893,  and  for  two  years  was  2nd  vice-president. 

Mr.  Edward  Gurney,  just  elected  by  acclamation  president  of 
the  Toronto  Board  of  Trade,  was  born  in  Hamilton  and  educated 
there.  Entering  business,  he  was  care'fully  trained  in  all  the  de- 
partments of  the  foundry  busi- 
ness, and  in  1869  assumed 
charge  of  E.  &  C.  Gurney' s 
1  Toronto  concern,  which  has 
expanded  into  one  of  the 
largest  affairs  of  its  kind  and 
doing  trade  at  home  and 
abroad.  Branches  of  the  busi- 
ness have  been  established  in 
Montreal,  Boston  and  Eng- 
land. Mr.  Gurney' s  practical 
knowledge  has  stood  him  in 
good  stead,  and  he  knows  all 
the  various  operations  he  has 
to  superintend  and  make  suc- 
cessful. He  has  long  been  one 
of  Toronto's  leading  citizens, 
prominent  in  public  affairs  and 
good  movements. 


LEADING     MEN. 


M 


R.  JOHN  McKERGOW,  the  new  president  of  the  Montreal 
Board  of  Trade,  is  a  native  of  the  city.  He  was  educated 
at  the  McGill  Normal  School,  and  his  first  experience  in  business 
was  with  the  Grand  Trunk  Railway.  Attracting  the  attention  of 
Mr.  A.  A.  Ayer,  head  of  the  well-known  firm  of  exporters  of  dairy 
produce,  Mr.  McKergow  was  appointed  to  a  position  on  the  staff. 
After  two  or  three  years  as  an  employe,  he  became  a  junior  partner 
and  is  now  a  full  partner  in  A.  A.  Ayer  &  Co.     In  the  expansion 


Mr.  A.  E.  Kemp,  the  2nd 
vice-president  of  the  Toronto 
Board  of  Trade,  is  another 
type  of  the  successful,  ener- 
getic business  men.  He  was 
born  in  the  Eastern  Town- 
ships of  Quebec,  and  began 
his  commercial  experience  in 
Montreal.  In  1885  he  re- 
moved to  Toronto  and  became 
a  partner  of  the  manufactur- 
ing concern  of  McDonald, 
Kemp  &  Co.  Soon  after- 
wards, Mr.  McDonald  retir- 
ing, Mr.  Kemp,  with  his 
brother,  W.  A.  Kemp,  established  the  Kemp  Manufacturing 
Co.,  whose  extensive  works  for  the  manufacture  of  stamped  tin- 
ware, enamelled  ware  and  many  specialties  in  the  sheet  metal 
trade,  are  one  of  the  largest  establishments  in  the  city.  Mr.  Kemp 
is  a  firm  believer  in  Canada  and  Canadian  ability  to  carve  out  suc- 
cess in  its  native  country.  He  is  a  prominent  business  man  in  the 
Queen  City,  has  been  mentioned  for  Parliamentary  honors,  and  is 
noted  for  the  close  attention  he  pays  to  his  large  establishment. 


Kemp,  2nd  Vice-President  Toronto  Board  of  Trade. 


BLARNEY    FINGERINGS. 

This  celebrated  yarn  is  now  for  the  first  time  offered  to  the 
Canadian  trade.  The  fact  that  it  is  manufactured  by  Martin 
Mahony  &  Bros.  Ltd.,  Blarney,  Co.  Cork,  makers  of  the  well- 
known  '*  Shamrock  Brand  "  of  Irish  serges,  is  sufficient  guarantee 
of  its  superiority.     Ask  to  see  it  and  compare. 
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WINDOW    DRESSING. 

A  FANCY  window,  recently  designed  in  a  competition   and  in- 
tended for  the  display  of  small  articles,  or  merely  as  an  attrac- 
tion in  itself,  is  described  as  follows  : 

The  arrangement  represents  a  merry-go-round  2  feet  in  di- 
ameter, with  10  pairs  of  assorted  animals,  on  which  are  mounted 
dolls  dressed  for  the  occasion.  A  brownie  band  is  in  the  centre. 
There  is  a  street  car  which  passes  the  window  back  and  iorth  about 
every  three  minutes.  At  the  bottom  of  the  window  the  boards  are 
covered  with  moss.  A  small  can  of  water  is  let  through  the  bottom 
board  flush  with  the  top.  Strips  of  mirror  partly  covered  by  the 
moss  run  each  way  from  the  can  and  make  a  good  representation 
of  a  creek  or  river.  In  the  can  is  real  water.  The  "  new  woman  " 
in  bloomer  costume,  and  accompanied  by  her  "  bike,"  is  fishing 
on  one  side  of  the  pool.  The  poorly-clad  husband  is  fishing  on  the 
other  side  of  the  pool,  and  has  to  take  care  of  the  children.  Each 
one  is  made  to  give  a  vigorous  jerk  every  three  or  four  minutes. 
The  entire  exhibit  is  made  to  run  by  a  clockwork  of  three  wheels, 
hidden  from  view.  The  advantage  ot  this  display  is  claimed  to  be 
that  it  has  motion.  The  designer  says  that  this  life  or  motion  is 
one  of  the  main  essentials  to  attract  attention,  which  is  the  prime 
object  sought.  With  this  arrangement  can  be  displayed  all  the 
goods  desired  on  the  dolls,  wheel,  car,  etc.  The  exhibit  occupies 
the  whole  window. 


TO    BE    AVOIDED. 

Your  decorations  of  floor,  walls  and  ceiling  should  be  nothing 
more  nor  less  than  a  backgrouud  for  your  stock.  A  retiring  back- 
ground lends  value  to  your  goods  and  throws  them  forward,  a  gaudy 
background  comes  forward  itself  and  usurps  their  prominence,  des- 
troying color  and  texture.  Beware,  in  giving  vent  to  your  artistic 
nature,  lest  you  succeed  in  creating  at  last,  not  a  market  for  out- 
fitttings,  where  people  come  freely  asking  prices,  but  a  temple  of 
fashion  where  they  enter  timidly  and  gaze  in  awe  and  say  :  "  How 
beautiful!"  Where  their  cautious  footfalls  start  marble  echoes; 
where  scrolls  and  figures  stare  from  walls,  and  even  the  ceilings 
call  down  for  applause.  Where  the  clerks  have  rather  the  aspect 
of  museum  attendants,  and  where  nothing  is  wanting  save  the 
word  of  the  proprietor,  framed,  as  to  how  many  thousand  a  year  it 
costs  to  run  it  all.  And  the  penalty  is  that  the  customer,  having 
feasted  his  eyes  upon  the  magnificence  of  the  store,  at  last  discovers 
the  neckwear  for  which  he  sought,  with  the  result  that  the  dollar 
and  a  half  scarfs  appear  to  him  to  be  worth  exactly  fifty  cents. — 
Dry  Goods  Chronicle. 

don't  neglect  the  present  season. 

We  condense  from  The  Economist  some  pointed  remarks 
regarding  window  dressing  at  this  season  :  February  is  gene- 
rally looked  upon  as  the  dullest  month  in  the  year  in  many  stores. 
It  gets  to  be  a  habit,  we  suppose,  to  cast  out  the  two  months  of 
August  and  February  as  contributing  little  or  nothing  to  the  busi- 
ness except  expenses.  Perhaps  some  window  decorators  have 
fallen  into  the  habit  of  looking  upon  next  month  as  a  time  when  it 
is  of  little  or  no  use  to  think  up  any  display  ideas  "  because  they 
won't  work,  anyhow." 

It  is  time  to  get  over  the  notion  that  there  is  a  dull  season  and  a 
busy  season  ;  that  in  one  no  amount  of  effort  will  bring  trade  and 
in  the  other  the  trade  will  come  without  any  amount  of  effort. 

Hugging  the  radiator  won't  bring  business,  and  that  business 
can  be  done  is  amply  proven  by  some  few  wide-awake,  aggressive 
houses  that  succeed  in  drawing  crowds  to  their  counters  during  the 
"dull  "  days  of  February. 

In  the  first  place,  we  would  advise  the  decorator  to  fix  his  win- 
dows, so  that  they  will  not  be  obscured  by  frosting.     The  woodwork, 


ceiling  and  mirrors  should  be  brightened  up,  and  if  a  new  and  better 
arrangement  of  the  lights  is  contemplated  have  it  done  now,  when 
the  illumination  is  most  needed  in  the  late  afternoon. 

People  buy  goods  in  February.  Good  values  in  blankets,  flan- 
nels, heavy  underwear,  hosiery,  furs,  etc.,  are  almost  as  tempting 
to  many  bargain  hunters  as  they  would  be  before  the  holidays. 
Between  now  and  the  end  of  winter  a  determined  effort  should  be 
made  to  move  the  largest  possible  quantity  of  winter  goods.  Up- 
holstery and  drapery  departments  will  soon  be  asking  tor  their 
share  of  the  business. 

Here  is  an  idea  in  showing  lace  curtains.  These,  when  dis- 
played in  a  window,  are  generally  shown  suspended  from  poles 
and  draped  in  a  natural  manner.  As  the  design  is  usually  the  attrac- 
tive feature  of  a  curtain  why  not  bring  it  out  more  strongly  by  using 
a  contrasting  material  in  some  pretty  color  to  back  up  each  curtain 
and  bring  out  the  pattern  in  bold  relief? 

While  there  is  much  room  for  improvement  in  the 
lettering  ot  showcards  and  placards  used  in  window  and 
store  displays,  proper  spelling  is  just  as  essential.  We 
have  seen  cards  which  showed  either  gross  carelessness  or  neglect  in 
their  preparation,  tor  the  way  common  words  were  spelled  was  any- 
thing but  creditable  to  the  card  writer  or  the  one  who  furnished  the 
text  for  the  wording. 

During  the  holidays  we  saw  the  word  Japanese  spelled  "  Japen- 
ese"  on  four  different  signs  in  one  department,  and  these  signs 
were  displayed  several  weeks  before  some  observing  salesman  or 
floor  walker  had  them  corrected.  The  word  suede  has  been  spelled 
"seude,"  and  we  have  even  seen  the  word  pique  spelled  "piqua," 
not  only  in  display  cards  but  in  the  advertisements  of  the  same 
store. 

Another  error  which  is  noticed  a  dozen  times  a  day,  both  in 
advertisements  and  display  signs,  is  the  usage  of  the  word  "  gent's." 
We  see  gent's  furnishings,  gent's  gloves,  gent's  hosiery.  Say 
men's  furnisnings  and  men's  gloves.  A  man  isn't  a  "gent." 
Intelligent  people  notice  and  criticise  these  errors. 


GOOD  CLERKS ATTRACTIVE   SHOW   WINDOWS— A  PERFECT  SYSTEM. 

Three  points  of  vital  interest  to  the  dry  goods  merchant  who 
would  be  successful  are  set  forth  in  the  heading  of  this  article. 

Very  few  dry  goods  merchants  get  the  assistance  and  co-opera- 
tion of  their  clerks  to  the  fullest  possible  extent.  The  proprietor 
who  does  not  consult  with  and  take  advantage  of  the  suggestions 
made  by  his  clerks  is  not  alive  to  his  best  interests.  To  every  dry 
goods  merchant  who  will  send  his  name  and  address  to  the  National 
Cash  Register  Co.  of  Dayton,  Ohio,  they  will  be  glad  to  send  a  copy 
of  their  booklet   "  Hints  to  Clerks." 

The  value  of  the  attractively  dressed  show  window  is  more 
appreciated  every  year.  The  National  Cash  Register  Co.  has,  for 
those  who  are  interested  in  this  subject,  a  booklet  called  "  How  to 
Dress  Show  Windows." 

But  most  important  of  all  is  the  matter  of  having  a  perfect  system 
for  handling  the  money  which  comes  in  and  goes  out  over  the 
counter  in  the  course  of  a  day's  business.  A  letter  to  the  company 
mentioned  above,  giving  your  name,  address,  number  of  clerks 
employed,  percentage  of  business  on  credit,  and  stating  whether  or 
not  you  employ  a  cashier,  will  bring  a  handsomely  printed  descrip- 
tion of  a  system  used  in  stores  like  yours. 


The  Murray  firm,  Toronto,  are  being  incorporated  as  a  com- 
pany under  the  title  of  W.  A.  Murray  &  Co.,  Ltd.,  with  a 
capital  stock  of  $600,000  and  the  following  first  directors  :  John 
Drynan,  W.  T.  Murray,  John  A.  Murray,  John  W.  Drynan  and 
Geo.  W.  Kennedy. 
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Uncontrovertable 

Facts 


The  up-to-date  retail  mer- 
chants who  have  had  the  op- 
portunity of  inspecting  our 
Dress  Goods  Samples,  accord 
us  the  unique  distinction  of 
having  not  only  the  largest 
range  but  the  highest  class  of 
Black  Dress  Fabrics  in  the 
Dominion,  and  add  that  for 

VARIETY  IN 
DESIGNS, 

HANDSOME 

COLORINGS 

and  range  of  prices,  our  Fancy 
Dress  Goods  are  not  surpassed; 
in    fact,     they    are 
not  equalled. 

Already  this  sea- 
son   we    have    opened    many 
new   accounts   with   some    of 
the  best  houses  in  Canada. 

READER !  have  you  seen 
our  samples  ?  if  not,  write  to 
us  at  once. 


Buttons  and 
Trimmings 


Brophy,  Cains  &  Co. 


To  Match  All  Our  Goods.  196  McGill  Street,    flONTREAL 
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RETURNING  GOODS. 

A  wholesaler's  views  on  a  vexed  question  and  the 

REMEDY. 

THERE  is  not  a  jobbing  or  wholesale  house  anywhere  that  is 
not  troubled  to  a  greater  or  less  extent  by  returned  goods.  It 
is  undoubtedly  true  that  as  long  as  goods  are  sold  goods  will  be 
returned.  Of  course,  there  are  cases  where  such  action  is  neces- 
sary, even  desirable.  But  in  the  great  majority  of  cases  goods  are 
returned  for  causes  which  should  and  can  be  overcome. 

For  instance,   a   salesman  calls  upon  a  customer  and,   while 

taking  his  order,   says,    "Here's  something,  Mr.   ,   that's  an 

exceptionally  good  seller.     I'll  put  you  down  for  a  few.     I  know 

you  can  use  them."     Nothing  more  is  said,  but  when  the  customer 

receives  his  goods  the  extras 

are  included.     By  that  time 

he    may  have    forgotten    all 

about  the  conversation.     He 

returns  the  goods  and  writes 

the  house    that    "they  were 

not  ordered."      There's  one 

fault.     Salesmen   should    not 

order  goods  forwarded  unless 

the      buyer     actually    orders 

them. 

BE    EXPLICIT     IN     ORDERING. 

A  customer  orders  goods 
by  man.  He  writes  hurriedly. 
He  knows  what  he  wants,  but 
never  stops  to  think  that  his 
jobber  may  not.  He  is  not  ' 
explicit.  Perhaps  he  leaves 
off  a  color  or  size,  or  some 
other  essential.  Then  at  the 
bottom  he  writes  "Hurry." 
The  jobber  fills  the  order  to 
the  best  of  his  knowledge  and 
judgment.  But  back  come 
the  goods  with  the  declaration 
that  they  are  not  as  ordered. 
There's  another  fault.  When 
orders  are  sent  by  mail  they 
should  be  written  explicitly, 
so  much  so  that  the  jobber 
will  know  exactly  what  is 
wanted. 

Or,  perhaps,  the  retailer 
hesitates  about  ordering  a 
certain  article.  The  salesman 
ur<res  him  with  the  remark  that 


only  to  be  returned.  These  are  a  few  of  the  reasons  why  goods  are 
returned.  There  are  faults  on  both  sides.  But  if  each  would  do 
its  part  at  correction  the  trouble  would  be  reduced  to  a  minimum. 

MUTUAL   ACTION    WANTED. 

The  following  action  has  been  suggested  :  When  a  wholesaler 
finds  that  the  habit  of  returning  goods  is  growing  on  a  customer,  he 
should  write  him  to  that  effect.  Let  him  state  the  case  in  a  business- 
like manner,  say  that  it  must  be  annoying  to  both,  and  they  desire 
to  obviate  it.  Ask  where  the  trouble  lies  ;  if  with  us,  we  will 
take  steps  to  overcome  it  ;  if  with  you,  we  trust  that  you  will  do  the 
same.  Most  retailers  would  receive  such  a  letter  in  the  right  spirit, 
and  many  cases  might  thus  be  easily  adjusted. 

A    SUMMING    UP. 

In  summing  up  the  matter  we  would  say  that  if  dealers  would 

use  more  care  in  ordering,  if 
salesmen  and  clerks  would 
use  greater  care  in  transmit- 
ting and  filling  orders,  if 
troublesome  cases  were  met 
in  a  straightforward,  business- 
like manner,  90  per  cent,  of 
this  trouble  might  be  over- 
come. The  least  a  retailer 
can  and  should  do,  when  re- 
turning goods,  is  to  return 
them  promptly,  carefully 
packed,  and  send  a  letter 
plainly  stating  why  he  has 
sent  them  back. — Dry  Goods 
Economist. 


Mr.  John  McKergow,  President  Montreal  Board  of  Trade 

You  can  send  them  back  if  they 


don't  sell.  There's  still  another  fault.  Goods  should  never  be 
ordered  unless  it  is  intended  to  keep  them.  Such  action  fosters 
carelessness  in  ordering  and  is  sure  to  be  productive  of  no  end  of 
trouble. 

NOT    ALL    THE    RETAILER'S    FAULT. 

On  the  other  hand  there  is  more  or  less  fault  on  the  part  of 
the  wholesaler.  His  clerks  who  fill  the  orders  are  not  as  careful 
as  they  ought  to  be.  They  frequently  take  too  much  for  granted. 
They  fill  a  doubtful  order  without  consultation,  when,  it  they  refer- 
red it  to  headquarters  such  information  would  be  quickly  obtained 
as  would  have  resulted  in  filling  it  correctly. 

Then,  too,  store  salesmen  are  careless  in  instructing  order 
clerks.  They  call  out  their  requests  away  across  the  store,  a  color 
or  some  other  essential  is  misunderstood,  and  away  go  the  goods, 


UNDERVALUATION 

HURTS  IMPORTERS. 

Some  people  may  have  in- 
advertently supposed  that  the 
manufacturers  are  the  only 
sufferers  by  the  unfair  com- 
petition involved  in  the  under- 
valuation of  duty-bearing  im- 
ports. How  wide  of  the  mark 
that  supposition  is  may  be 
judged  by  reading  a  statement 
made  to  the  United  Cotton 
Spinners'  Association  by  one 
of  its  agents.  The  fact  is, 
that  the  honest  importers  are 
the  most  directly  and  irrepar- 
ably injured  class.  They 
can  be  ruinously  undersold 
by  the  firms  that  save  half  the  duty.  The  success  of  such  schemes 
must  tempt  the  victim  to  wonder  whether  the  maxim  that  "  Honesty 
is  the  best  policy  ' '  is  not  an  iridescent  dream.  One  happy  result 
of  the  prevalence  of  undervaluation  is  the  practical  unanimity  with 
which  both  honest  importers  and  manufacturers  are  seeking  to  so 
shape  the  new  law  as  to  make  the  way  of  the  transgressor  both 
difficult  and  unprofitable  hereafter. 


FAVORING  THE  LITTLE  ONES. 

The  proprietor  of  a  country  store  once  excused  himself,  when 
waiting  upon  a  customer,  to  attend  to  the  two  children  who  had  just 
entered.  As  their  order  was  small  he  filled  it  immediately,  and, 
upon  returning,  explained  himself  in  this  way:  "  I  always  make  it 
a  point  to  give  the  preference  to  children,  as  I  fully  understand  the 
anxiety  of  parents  when  children  are  away. 
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Knox,  Morgan  &  Co. 

•    •  i^ii  TTUTTTTT 

Return  thanks  to  all  friends  who  have  given  them  a  share 
of  their  Trade  and  wish  that  the  year  1897  may  be  a  pros- 
perous one  for  them. 

Sales  for  Spring  are  encouraging  so  far,  but  we  bespeak 
for  our  travellers  a  cordial  interest  in  our  full  range  of  Sam- 
ples when  they  call  in  January  and  February,  feeling  assured 
that  our  offerings  of  easy-selling,  profit-producing  goods  is 
equal  to  any  former  shewing.  We  confidently  look  for  a 
substantial  recognition  of  our  efforts  from  the  Trade  of  West- 
ern Ontario  and  Manitoba. 

SIX  LIVE  DEPARTMENTS  WORTH   NOTING. 


STAPLES 

LINENS 


PRINTS 
MEN'S  WEAR 


HOSIERY 

LACES  and  CURTAINS 


NEW  CLOTHS  IN  THE  STATES. 

While  the  wide  wale  meltons  are  the  newest  things  in  the 
smooth  finished  coating  line,  the  principal  new  fabric  is  the  wide 
wale  worsted  cheviot  coating.  The  worsted  cheviot  coating  is  made 
in  a  regular  cassimere  twill  and  in  the  wide  wale  twill,  but  the  nap 
is  not  sheared  off  to  any  extent  and  the  face  of  the  fabric  is  thus 
covered.  These  goods  are  made  with  an  all  worsted  face  and  a 
soft  wool  filling  back,  and  should  weigh  about  thirty  ounces.  The 
principal  characteristic  is  to  have  the  fabric  firm,  yet  have  a  soft 
feel,  and  a  "  cutty  "  feel  on  the  face  should  be  guarded  against. 

The  worsted  cheviots  in  overcoatings  are  also  made  in  fancy 
back  fabrics,  and  the  back  should  be  plaided  in  bright  colors  on  a 
medium  colored  ground.  The  colors  used  in  the  worsted  cheviots 
are  mainly  the  same  as  in  the  wide  wale  melton  fabric,  and  should 
consist  of  black,  blue,  brown  mix,  blue  grey  mix,  oxford  mix,  and 
a  green,  brown  and  black  mix.  The  colors  should  be  dark. — 
Boston  Textile  World. 


METEOR    SKIRT    PROTECTOR. 

The  wholesale  trade  report  good  sales  of  Meteor  corded  velvet 
skirt  protector.  It  is  really  the  new  idea  in  velvet  protector  offered 
on  the  market  this  spring. 


GONE   TO    GREENSHIELDS'. 

Messrs.  D.  D.  Braid,  R.  Ivens  and  J.  C.  Steele  have  connected 
themselves  with  S.  Greenshields,  Son  &  Co.,  and  are  to  continue 
traveling  on  the  same  grounds  they  formerly  covered  for  McMaster 
&  Co.  They  have  each  a  large  clientele  among  the  dry  goods 
merchants,  and  are  now  out  with  full  ranges  of  samples  seeing  their 
customers  for  the  spring  trade. 

Mr.  F.  P.  Williams,  formerly  buyer  and  manager  of  the  carpet 
department  for  McMaster  &  Co.,  and  well-known  all  through  the 


west,  is   also  with    S.  Greenshields,  Son  &  Co.,  and  is   at  present 
paying  a  flying  visit  to  a  number  of  his  customers. 

S.  Greenshields,  Son  &  Co.  have  secured  the  services  of  Mr. 
Geo.  Kent  to  take  charge  of  their  dress  goods  department.  Mr. 
Kent  was  in  the  same  position  with  McMaster  &  Co. ,  for  whom  he 
did  a  large  business  in  this  line. 


SOME    GOOD    LINES. 

Triumph  and  Dresden  waist  steels  are  among  the  taking  lines 
of  the  season,  being  dainty  and  durable,  the  special  features  being 
that  you  can  sew  them  through  the  centre  and  an  altogether  new 
style  of  cloth-covered  tip.  Dresden  steels  are  made  in  sateens  of 
extremely  small  and  delicate  flowering  designs  to  match  the  latest 
effects  in  dress  goods  and  ribbons  which  promise  to  be  the  favorites 
of  the  season,  as  the  Dresden  pattern  is  even  now  to  be  seen  every- 
where. The  Triumph  steels  are  made  on  same  principle  as  above, 
but  in  the  three  solid  colors  of  sateen  only.  The  prices  of  both  are 
extremely  low. 

COSEY  CORNERS. 

There  is  hardly  a  house  now-a-days  without  its  "  cosey  corner," 
but  one  of  the  most  essential  things  required  to  make  it  cosey  is  a 
number  of  cushons  spread  around  for  actual  comfort.  The  Toronto 
Feather  and  Down  Co.  make  a  specialty  of  these  goods  and  show 
them  in  all  the  new  styles  and  materials.  See  the  mode  of  using 
these  on  page  52.  Boulter  &  Stewart,  who  are  the  sole  selling  agents, 
show  a  full  range  of  samples  in  their  wareroom. 


SUMMER    QUILT. 

A  summer  quilt  is  being  brought  out  for  this  year's  seaspn  by 
the  Alaska  Feather  &  Down  Co.,  of  Montreal.  It  is  made  of  cotton 
batting  (their  own  make)  and  covered  in  a  figured  silkaline,  with  a 
fancy  stitched  centre.     Samples  will  reach  the  trade  about  March  1 . 
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BEFORE    THE    TARIFF    COMMISSIONERS. 

VIEWS    OF    VARIOUS    SECTIONS    OF    THE     COUNTRY    ON     DRY    GOODS     DUTIES. 

THE    TRADE    IN    QUEBEC. 


A  DEPUTATION  from  the  dry  goods  section  waited  on  the 
Commission.  Mr.  T.  J.  E.  Bedard  thanked  the  Commis- 
sion for  allowing  them  this  opportunity  and  said  he  would  call  upon 
Mr.  Chouinard  to  address  the  Commission.  He  said  that  there 
was  a  little  difference  of  opinion,  but  no  doubt  those  who  had  these 
differences  would  state  their  views. 

Mr.  Chouinard  said  that  in  answer  to  the  invitation  which 
appeared  in  the  press  some  time  ago,  and  which  he  took  as  being 
addressed  to  all,  individually  as  well  as  collectively,  the  merchants 
and  business  men  of  Canada,  he  thought  it  advisable  to  send  to  The 
Toronto  Globe  a  communication.  In  it  he  respectfully  submitted 
his  views  on  that  part  of  the  question  of  the  tariff  revision  connected 
with  the  dry  goods  branch  of  the  Canadian  trade.  The  approba- 
tion with  which  that  communication  met  at  the  hands  of  quite  a 
number  of  business  men,  merchants,  and  even  manufacturers,  from 
Toronto  to  St.  John,  N.B.,  afforded  him  more  courage  to  present 
here  an  opinion  which  he  regretted  to  say  did  not  seem  to  perfectly 
harmonize  with  those  already  laid  before  the  Commission  by  some 
of  his  own  class  of  interviewers  in  other  cities.  He  did  not  pretend 
that  his  views  represented  entirely  those  of  all  the  Quebec  trade,  but 
he  entertained  the  hope  that  the  majority  of  dry  goods  merchants,  if 
not  all,  would  think  it  proper  to  endorse  them  generally.  They 
might  differ  in  details  but  agree  on  the  principal  lines  of  the 
question.  It  was  a  question  which  was  closely  connected  with  the 
interests  of  commerce  and  it  had  nothing  to  do  with  political  party 
preferences  and  feelings. 

On  a  similar  occasion  in  1893,  when  a  representative  of  the  late 
Administration  came  to  Quebec  with  the  object  of  ascertaining  the 
views  of  the  members  of  the  trade  regarding  the  then  contem- 
plated revision  of  the  Customs  tariff,  he  had  been  the  spokesman 
of  the  wholesale  dry  goods  trade  of  Quebec.  Speaking  as  he  did 
then,  solely  in  the  capacity  of  a  merchant,  he  had  thought  it  useless 
to  dwell  upon  the  question  of  the  burden  which  weighed  on  the 
shoulders  of  the  consumer.  And  his  remarks  went  merely  to  show 
in  the  tariff  as  it  was  some  of  the  anomalies  and  discrepancies 
which  made  it  of  an  extremely  difficult  and  sometimes  ludicrous 
application,  thus  rendering  miserable  the  life  of  the  importer  and 
hurting  the  interests  of  commerce  generally.  In  the  opinion  of  a 
great  many  merchants,  if  not  of  all,  the  change  or  so-called  reform 
of  the  tariff  enacted  during  the  Parliamentary  session  of  1894  has 
served  but  to  replace  some  of  the  old  anomalies  by  newer  ones,  and 
nothing  more.  They  had  this  year  consequently  to  complain  of  the 
same  class  of  evils  which  existed  before  1894,  and  he  had  also  to 
present  another  consideration  to  which  the  hon.  Ministers  would  do 
us  the  honor  of  consulting  our  views  in  the  matter  and  are  respect- 
fully invited  to  lend  a  special  attention,  and  that  was,  that  the  present 
Canadian  Customs  tariff  was  too  high  in  a  certain  number  of  items 
not  only  for  the  benefit  of  the  consumer,  but  also  in  the  interest  of 
commerce  itself. 

That  the  Canadians  were  in  favor  of  a  revenue  tariff  went,  he 
thought,  without  saying.  They  had  serious  obligations  to  meet, 
enormous  expenses  to  pay,  and  for  good  or  bad  reasons  they  had  a 
special  dislike  for  direct  taxation.  Therefore  the  following  remarks 
would  be  made  to  concur  as  much  as  possible  with  the  exigencies  of 
commerce  and  their  need  of  revenue.  In  his  calculations  he  had 
not  forgotten  the  welfare  of  their  industries,  an  attention  on  his.  part 
which  the  manufacturers  would  probably  repay  by  telling  him  to 
mind  his  own  business  and  let  them  alone. 

To  make  the  statement  as  brief  as  possible  he  would  divide  the 
tariff  as  relating  to  dry  goods  into  nine  heads,   viz. .   Duty   on    cot- 


ton, on  woolen  goods,  linen  and  jute  goods,  silks,  notions  and 
haberdashery,  carpets  of  all  kinds,  knitted  goods  of  all  kinds,  hats, 
caps  and  bonnets,  and  clothing  of  all  kinds.  Speaking  on  the  duty 
on  cotton  he  would  divide  it  into  three  parts  :  Grey  or  unbleached, 
now  rated  at  22^  per  cent.;  white  or  bleached  cottons,  25  per 
cent. ;  dyed,  colored,  or  printed  cottons,  rated  at  30  per  cent.  With 
regard  to  grey  or  unbleach  ed  cottons  both  the  merchant  and  the 
consumer  had  ample  reason  to  say  that  a  percentage  of  11%  was 
rather  an  extravagant  amount  of  protection  for  an  industry  which 
has  been  able  for  several  years  to  somewhat  seriously  compete  with 
the  English  and  American  manufacturers  in  the  China  market. 
That  question  had  already  been  discussed  in  the  press  ;  with  what 
amount  of  sound  reasoning  and  good  faith  may  be  fairly  exempli- 
fied by  the  following  quotations  from  a  generally  well-informed 
newspaper  published  in  1894,  but  which  had  evidently  at  that  time 
put  a  little  too  much  confidence  in  the  suggestion  of  one  of  our 
well-known  cotton  monopolists  :  "  We  are  accused,"  said  the  paper 
in  the  name  of  the  cotton  king,  "of  selling  cotton  to  China. 
Well,  we  do  it  solely  for  the  purpose  of  keeping  our  mills  running 
during  the  dull  times  of  the  Canadian  market.  We  get  no  profits  from 
these  sales  in  China  ;  in  fact,  sometimes  we  lose.  In  all  cases  the 
cotton  made  for  China  was  a  specially  low-grade  cloth,  not  adapted 
for  the  Canadian  market.  It  is  only  our  surplus  of  production." 
The  writer's  idea  of  giving  at  first  to  these  transactions  a  somewhat 
mild  character  is  seen  when  he  says  :  "  We  get  no  profit  from 
these  sales  to  China  ;  in  fact,  sometimes  we  lose  "  and  then  a  mo- 
ment later  of  putting  it  down  more  forcibly  in  the  words:  "  These 
sales  occasion  a  serious  loss  of  money."  This  is  not,  it  seems,  over 
indicative  of  good  faith.  As  the  Scotch  would  have  it:  "Itsoun's 
muckle  like  that  o'  a  mon  that  wudna  ken  whilk  o'  the  twa,  his 
britheror  himsel,  had  received  t'  bullit  in  thae  thick  o'  thae  thigh 
during  thae  thick  o'  thae  ficht. " 

If  these  sales  to  China  either  give  no  profit  or  occasion  serious 
losses,  decidedly  the  manufacturing  of  cotton  in  Canada  solely  for 
that  purpose  is  ruinous.  And  if  such  be  the  truth  how  can  one 
explain  the  fact,  that  within  a  few  miles  of  the  walls  of  Quebec  there 
exists  and  flourishes  an  important  manufactory  devoted  exclusively  to 
making  cotton  for  China,  and  which  is  being  enlarged  presently  for 
no  other  purpose  than  that  of  increasing  that  trade.  This  little  rea- 
soning would  seriously  affect  the  declaration  that  the  cotton  sent  to 
China  was  made  solely  for  the  purpose  of  keeping  the  mills  running. 
Moreover,  the  cotton  made  at  Montmerency  for  the  China  market 
weighed  strictly  and  invariably  3  yards  to  the  pound  or  5  ',3  ounces 
per  yard,  that  which  may  be  considered  one  of  the  best  grey  cot- 
tons made,  not  only  in  Canada  where  much  lower  grades  are  con- 
stantly in  use,  but  also  in  any  other  country  in  the  world. 

In  the  presence  of  such  an  indisputable  fact  the  Ministers  would 
find  it  rather  difficult  to  qualify  meekly  the  bold  assertion  to  the 
effect  that  "  Canadian  cotton  made  for  the  China  market  is  a 
special  low-grade  cloth,  not  adapted  for  the  Canadian  market." 
Considering,  then,  that  the  Canadian  manufacturers  can  successfully 
compete  with  the  foreign  makers  on  the  China  market,  and  conse- 
quently on  all  the  other  markets  as  well,  there  is  no  plausible 
reason  why  the  Customs  duty  on  grey  or  unbleached  cotton  should 
not  be  reduced  from  22^  to  20  per  cent.,  or  even  17^  per  cent., 
which  was  the  rate  on  that  class  of  goods  before  1878. 

The  same  reasoning  applied  to  white  and  unbleached  cottons, 
which  the  Canadian  manufacturers  had  several  times  tried  to  export 
to  England  evidently  because  they  felt  that  they  could  dispense 
with  a  considerable  portion  of  the  protection  which  they  enjoyed. 
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The  WALKER-MILLERAIN 


M 


Absolutely 

Rainproof 

Perfectly 
Porous 

Thoroughly 

Dustproof 


Permanently 
Retain 
Their 
Waterproof 

Properties 


The  Walker-Millcrain"  Sealettes 

(With  Special  Backs.)     The  ONLY  Sealettes  which  permanently 
retain  their  Rainproof  properties. 

The "  Walker-Millerain"  Astrachans 

(A  Novelty  for  the  Cap  Trade.) 

^"Walker-Millerain"  Cycle,  Golf 
and  Habit  Cloths   .   . 


WILL  NOT  SPOT 
and  EQUAL  in 
APPEARANCE 

TO  THE 

REAL  SKINS. 
PURE  WOOL 


WHAT  THE  LEADING  PAPERS  SAY: 

The  "  QUEEN  "  says  :— "  A  perfect  boon  in  this  variable  climate  of  ours." — July  4th,  1896. 

The  "  LANCET  "  says  : — "  Have  put  the  cloths  to  the  severest  practical  test,  and  find  them  positively  impervious  to  rain 
and  snow." — August  1st,  1896. 

The  "  LADY'S  PICTORIAL  "  says  : — "  No  more  colds  or  spoliation  of  our  garments  if  you  use  the  '  Walker-Millerain 
cloths,  thoroughly  unsaturable  by  rain." — August  29th,  1896. 

The  "DRAPERS'  RECORD  "  says  : — "  Will  not  absorb  a  drop  of  water,  and  rain  runs  off  as  water  from  a  duck's  back 
leaving  them  perfectly  spotless  and  dry." — June  6th,  1896. 

The  "DRAPERY  WORLD"  says: — "Rain  and  dust  have  no  effect  upon  them  whatever, — all  the  advantages  of  a 
macintosh  without  the  warm  and  unpleasant  effects  of  same." — May  30th,  1896. 

The  "  WESTMINSTER  BUDGET  "  says :— "  The  '  Walker-Millerain  '  cloths  have  no  smell,  are  quite  fast  colors,  and  above 
all  are  perfectly  rainproof  and  porous  ;  you  may  bathe  them  in  a  bucket,  or  pour  a  torrent  over  them,  and  the  effect  and  ap- 
pearance is  just  the  same." — April  24th,  1896. 

MANUFACTURED  BY  THE  OLDEST  MAKERS  IN  THE  TRADE.        ESTABLISHED  A  CENTURY. 
KEPT  BY  ALL  LEADING  WHOLESALE  HOUSES. 

All  Goods  are  Stamped  "  WALKER-MILLERAIN  " 
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The  importation  into  Canada  of  white  and  grey  cottons  of  all  kinds 
being  comparatively  small  at  present,  a  reduction  of  the  tariff  on 
these  goods  of  from  2^  to  5  per  cent,  might,  perhaps,  have  the 
advantage  of  increasing  the  Government  revenue,  but  certainly  it 
would  not  endanger  the  existence  of  our  industry  in  these  lines. 

He  then  passed  to  the  item  of  dyed,  colored  and  printed  cottons. 
It  was  more  particularly  with  regard  to  this  item  that  he  said  in  the 
beginning  that  their  Customs  tariff  was  too  high  and  apt  to  create 
disastrous  fluctuations  on  this  market.  From  what  they  had  just 
seen  of  the  facilities  of  the  Canadian  manufacturers  to  make  grey 
and  white  cottons,  it  seemed  obvious  that  the  rate  of  30  per  cent, 
on  colored  and  printed  cottons  presents  a  serious  anomaly.  For 
their  part,  simple  merchants  as  they  were,  not  posted  in  the  secrets 
of  the  manufacturers,  they  could  not  tell  the  cost  of  such  valuable 
accessories  as  the  dyes,  «the  designs,  cartoons,  and  all  the  com- 
plicated frames  of  a  four  or  six  shuttle  loom,  but  they  were  aware 
well  enough  that  all  these  extra  expenses  were  always  included  in 
the  cost  price  of  the  article  produced.  And  for  that  reason  they  did 
not  quite  understand  how  the  making  ol  that  article  must  needs 
have  such  a  vast  amount  of  special  protection  as  it  now  enjoys. 
The  rate  of  30  per  cent,  was  as  highly  beneficial  to  the  monopolist 
as  it  was  highly  detrimental  to  the  natural  growth  and  progress 
of  that  industry  itself.  And  to  justify  such  a  pretention, 
which  might  appear  paradoxical,  it  would  be  sufficient  to 
point  out  those  scandalous  rate  wars  which  certain  Canadian 
manufacturers  have  recently  waged  among  themselves  and  which 
have  nearly  created  a  panic  in  this  market.  The  circumstance 
was  still  fresh  in  the  memory  of  all  the  dry  goods  men,  from  Halifax 
to  Vancouver.  He  meant  that  sudden  and  almost  criminal  depre- 
ciation of  26  per  cent  on  a  well-known  line  of  colored  cotton, 
brought  on,  as  every  one  fully  knew,  by  a  simple  desire  on  the  part 
of  some  of  our  cotton  manufacturers  to  ruin  and  crush  down  one  of 
their  brethren  in  business  who  had  stirred  their  bad  blood  by  refus- 
ing to  join  the  combine. 

Now  was  perhaps  the  time  for  him  to  quote  from  a  foreign  book 
on  political  economy  a  phrase  the  rudeness  of  which  he  asked  his 
honorable  hearers  not  to  pay  any  attention  to,  but  which,  in  his 
opinion,  defined  exactly  one  of  the  most  objectionable  characteris- 
tics of  high  protective  tariffs.  "Small  industries,"  says  that  foreign 
economist,  "have  no  more  chance  in  the  struggle  for  governmental 
encouragement  than  infant  pigs  have  with  full-grown  swine  about  a 
meal  tub."  Well,  in  order  to  obviate  the  return  of  such  unreason- 
able and  disastrous  fluctuations,  only  one  means  was  in  the  hands 
of  the  Government,  and  that  was  in  lowering  the  Customs  tariffs. 
When  the  Canadian  manufacturer  will  depend  only  on  the  amount 
of  protection  which  he  really  deserves  he  will  find  it  difficult  to 
play  baseball  with  the  interest  of  the  merchants  whom  he  now 
virtually  holds  at  his  command,  and  they  will  see  the  end  of  the 
monopolists.  A  reduction  of  the  tariff  on  all  dyed,  colored  and 
printed  cottons  from  30  to  25  per  cent,  would  sufficiently  conduce 
to  that  object,  and  would  not  in  the  least  endanger  the  industry 
itself  or  sacrifice  those  who  presently  carry  a  stock  of  these  goods. 
Surely  a  rate  of  25  per  cent.,  to  which  must  be  added  5  per  cent, 
more  for  importation  charges,  ought  to  be  a  substantial  enough 
barrier  to  protect  any  sort  of  such  industry  under  the  control  of 
really  competent  men  who  would  not  count  on  Governmental  encour- 
agement as  a  mere  matter  of  speculation. 

Of  course,  they  need  not  be  surprised  that  some  of  the  cotton 
manufacturers  should  entertain  ideas  different  to  theirs,  and  espe- 
cially if  they  try  to  impress  them  upon  the  Government  by  using  all 
the  powers  of  imagination  which  must  have  become  the  more  fertile 
for  having  been  exposed  during  the  last  18  years  to  the  rays  of  pro- 
tection, which  they  monopolised.  They  will,  doubtless,  try  to 
prove  that  their  cotton  industry  would  simply  be  ruined  by  even  as 
small  a  reduction  on  the  tariff  as  5  per  cent.     Why,  it  was  in  1890 


that  in  the  course  of  an  election  campaign  in  the  county  of  Quebec 
that  the  cotton  makers  at  the  Falls,  or  at  least  some  people  talking 
in  their  names,  went  over  the  country  to  warn  the  electors  that  vot- 
ing against  the  party  then  in  power  would  mean  voting  for  a  reduc- 
tion of  the  tariff,  and  the  consequent  closing  up  of  the  Montmorency 
mills.  That  factory  was  then  working  exclusively  for  the  China 
market,  a  circumstance  which,  if  his  judgment  did  not  deceive  him, 
would  mean  that  no  protection  was  needed,  except  perhaps  Li  Hung 
Chang's. 

Whatever  the  monopolists  might  say,  he  had  in  his  possession  a 
letter  which  an  important  Canadian  manufacturer  of  cotton  who 
wrote  him  recently  with  regard  to  his  article  in  The  Globe,  and  in 
which  that  gentleman  declares  "  I  once  was  an  advocate  of  extreme 
protection  and  I  now  think  that  if  the  tariff  on  cotton  goods  had 
never  been  higher  than  20  per  cent. , it  would  have  been  better  for  legi- 
timate manufacturers. ' '  To  sum  up  the  above  considerations,  the  tariff 
should  be  reduced  as  follows  :  On  grey  cottons,  from  22^  to  20  per 
cent.;  on  white  cottons,  from  25  to  20  per  cent.;  on  dyed,  colored 
and  printed  cottons,  from  30  to  25  per  cent. 


Other  The   two  most  imporant   items    of  the  present 

Reductions      Customs  tariff  regarding   woolen  goods  are  as  fol- 
Urged.  lows:    "Fabrics  and  manufactures  composed  wholly 

or  in  part  of  wool,  worsted,  the  hair  of  the  alpaca  goat  or  any  other 
like  animal,  30  percent.;  manufactures  composed  wholly  or  in  part 
of  wool,  worsted,  the  hair  of  the  alpaca  goat  or  other  like  animal 
viz.,  blankets  and  flannels  of  every  description,  cloths,  doeskins, 
cassimeres,  tweeds,  coatings,  overcoatings  and  felt  cloth,  5  per 
cent,  per  pound  and  25  per  cent."  The  Canadian  importers,  he 
was  sure,  would  be  unanimous  in  asking  that  something  more 
definite  and  easy  of  application  be  put  in  place  of  the  two  above 
items.  The  terms  cloth  coatings  and  overcoatings  under  the  pre- 
sent tariff  have  perhaps  given  as  much  trouble  to  the  appraisers  as 
all  the  others  put  together.  So  much  so,  in  fact,  that  the  Depart- 
ment at  Ottawa  has  from  time  to  time  been  obliged  to  issue  special 
rulings  in  order  to  help  the  application  of  the  law,  which  rulings 
oftentimes,  however,  rather  went  around  the  trouble  than  served  to 
alleviate  it. 

In  1893  he  asked  the  abolition  of  all  specific  duties,  and  during 
the  month  ot  March,  1894,  when  the  Government  issued  its  newly- 
revised  tariff,  the  importers  were  not  a  little  gratified  to  find  that 
the  troublesome  specific  duties  had  disappeared.  The  pleasure, 
however, was  only  of  short  duration,  for,  on  the  29th  of  May  follow- 
ing, a  new  tariff  containing  the  unlucky  item  above  referred  to  took 
the  place  of  the  other.  This  latter  change  could  not  have  been 
suggested  by  bona  fide  makers  of  woolen  goods,  since  that  class  of 
manufacturers  were  as  much  protected  by  the  first  revision,  which 
gave  them  30  per  cent,  all  round,  as  by  the  last  revision,  which 
allowed  5c.  per  pound  and  25  per  cent,  ad  valorem.  This 
was  impressed  upon  the  Government  by  some  makers  of  low-grade 
stuffs,  of  which  shoddy  and  mill  dust  are  the  chief  component  parts. 
There  were  not  more  than  one  or  two  manufacturers  of  woolen 
cloths  and  tweeds  in  Canada  who  would  preach  in  favor  of  the  spe- 
cific duty  of  5c.  per  pound  on  their  fabrics,  and  were  they  pressed 
for  an  unbiassed  opinion  most  ot  them  would  confess  that  the  rate 
of  25  per  cent,  alone  was  substantial  enough  protection  for  them. 
For  all  these  reasons  the  specific  duty  on  woolens  should  be  totally 
abolished,  and  a  general  rate  of  25  per  cent,  ad  valorem  imposed. 
Neither  linen  nor  jute  were  manufactured  in  this  country,  but 
they  were  now  subject  to  a  duty  of  20  per  cent,  on  plain  weaves 
and  of  25  per  cent,  on  jacquard  or  damask  weaves.  Their  importa- 
tion constitutes  a  very  valuable  item  of  the  revenue  ;  and  the  mer- 
chants, at  least  those  who  are  in  favor  of  a  revenue  tariff,  will  not 
advise  any  reduction  of  the  present  rate  on  all  the  goods  of  that  de- 
nomination. 

The  line  of  silks  comprised  articles  which  could  not  be  classified 
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among  the  necessaries  of  life.  The  importation  of  these  articles 
furnishes  another  important  item  of  the  Government's  revenue  and 
on  that  line  also  the  merchants  would  not  advocate  a  reduction  of 
the  present  rate  of  duty.  They  would  perhaps  advise  an  increase  on 
these  goods  to  35  per  cent. 

To  avoid  all  unnecessary  friction  in  the  working  of  the  new  tariff 
it  was  advisable  that  a  uniform  rate  of  duty  be  made  to  apply  to  all 
kinds  of  goods  pertaining  to  notions  and  haberdashery,  and  that  the 
said  rate  be  the  same  as  that  which  will  be  imposed  on  silk  goods, 
whether  30  or  35  percent.  His  reason  for  saying  that  was  that  a 
number  of  articles  in  the  haberdashery  line  being  made  exclusively 
either  of  cotton,  of  wool,  of  silk,  or  of  these  materials  combined,  it 
became  urgent  to  classify  them  all  under  the  same  rate.  For 
example,  there  were  neckerchiefs  or  mufflers  made  exclusively  of 
cotton,  but  a  number  of  them  were  made  entirely  of  wool  or  silk. 
Moreover,  even  a  large  quantity  are  made  of  these  materials  com- 
bined. It  would  then  be  out  of  reason  to  undertake  to  fix  a  special 
rating  for  each  of  these  different  makes  of  the  same  line  of  goods. 
This  same  remark  applied  to  all  such  articles  as  neckties,  braces, 
handkerchiefs,  etc.,  etc. 

With  regard  to  carpets  and  carpetings  of  all  kinds,  it  would 
probably  be  the  opinion  of  all  the  importers  that  the  rate  of  duty  on 
cotton,  jute  or  wool  carpets  and  mattings  should  remain  as  at  pre- 
sent, viz.,  30  percent.,  but  he  would  suggest  that  the  words  "but 
not  less  than  30  per  cent."  on  oil-cloth  be  struck  off,  inasmuch  as 
these  words  seemed  to  exist  there  solely  to  obstruct  the  passing  of 
the  Customs  entries,  and  are  more  troublesome  than  productive. 

With  regard  to  such  goods  as  socks  and  stockings  of  all  kinds, 
cotton,  wool  and  silk  gloves  and  knitted  underwear,  knitted  shawls, 
mitts,  whether  made  of  wool,  cotton  or  silk,  and  all  other  goods  of 
a  like  description,  it  was  highly  desirable  that  a  uniform  rate  of  duty 
be  decided  upon,  whether  it  was  30  or  35  per  cent.  For  instance, 
the  duty  on  cotton  socks  of  is.  per  dozen  was,  under  the  present 
law,  above  75  per  cent.,  when  the  expensive  silk  stockings  are 
entering  at  a  duty  of  a  trifle  more  than  35  per  cent.  only. 

The  duty  on  hats,  caps,  bonnets  of  all  kinds,  whether  of  straw, 
cloth,  felt,  fur  or  any  other  material,  should  be  governed  by  some 
item  of  the  tariff  whatever  the  rate  may  be,  and  umbrellas  and 
parasols  should  be  classified  at  the  same  rate. 

With  regard  to  the  duty  on  clothing,  these  articles  are  divided 
as-  follows  :  Linen  and  cotton  collars,  24  cents  per  dozen  and 
25  per  cent,  ad  valorem  ;  linen  and  cotton  cuffs,  4c.  per  pair  and 
25  per  cent,  ad  valorem  ;  shirts  costing  $3  per  dozen,  $1  per  dozen 
and  25  per  cent,  ad  valorem  ;  other  shirts,  35  per  cent.;  linen,  silk 
and  cotton  clothing,  32^  per  cent.;  woven  wool  undershirts,  5c. 
per  pound  and  30  per  cent,  ad  valorem.  So  that  a  collar  at  is.  6d. 
per  dozen  and  cuffs  at  3s.  per  dozen,  are  taxed  nearly  100  per 
cent.  Shirts  costing  $3.50  are  taxed  54.  per  cent.,  and  woven 
wool  undershirts  at  #4  have  to  pay  45  per  cent  All  these  obnoxious 
ratings  should  be  replaced  by  a  uniform  law. 

Mr.  Garneau's       Mr.  G.  Garneau,  of  Garneau,  Fils  &  Cie.,  said 
Views.  that  although  he  did  not  agree  wholly  with  Mr. 

Chouinard  still  in  a  general  way  he  did  so.  With  regard  to  grey 
cottons  that  was  a  question  on  which  he  did  not  feel  himself  justified 
in  expressing  an  opinion.  With  regard  to  a  specific  duty  every  firm 
would  be  in  favor  of  that  duty  being  done  away  with.  That  was 
one  of  the  most  important  points  they  wished  to  suggest. 

In  answer  to  Sir  Richard  Cartwright,  Mr  Garneau  said  he  be- 
lieved a  specific  duty  had  the  opposite  effect  of  keeping  out  shoddy 
goods.  If  it  were  removed  there  would  bea  tendency  to  keep  them 
out.  Mr.  Garneau  then  pointed  out,  as  was  done  at  Montreal,  the 
anomalies  in  muslins  and  other  such  articles,  being  of  the  same  line 
although  classed  separately.  With  regard  to  rugs,  he  said,  there 
was  a  duty  on  small  and  large  rugs,  but  the  difficulty  was  to  deter- 


mine when  a  rug  became  a  large  one.  There  was  a  duty  on 
hemmed  table-cloths,  but  none  on  table  napkins.  If  that  was  to 
protect  the  hemming  industry  in  Canada  he  did  not  see  why  it 
should  not  also  be  on  napkins.  Table-cloths  with  a  colored  border 
had  to  pay  a  heavier  duty  than  plain,  and  as  that  border  was  worked 
in  the  weaving,  he  did  not  see  why  that  protected  the  dyeing  indus- 
try in  this  country.  He  thought  the  different  appraisers  at  the  dif- 
ferent ports  should  meet  several  times  during  the  year  for  the  pur- 
pose of  agreeing  upon  a  uniform  rate  of  appraisement. 

Mr.  Chouinard  said  that  he  would  not  care  what  protection 
the  manufacturers  had  if  they  would  come  out  straight  and  say 
whether  they  had  50  or  75  per  cent,  protection,  and  he  had  replied 
to  a  manufacturer  to  that  effect  who  had  said  to  him  that  they  were 
ruining  their  business  by  an  abolition  of  protection. 


The  Duty  on       Mr.  Amyot,   representing  the  Dominion  Corset 
Corsets.  Co.,  said  that   in  the  United   States,    where  they 

produced  all  they  required  for  the  manufacture  of  corsets,  with  the 
exception  of  lace,  which  was  a  very  small  item,  the  duty  was  45 
per  cent,  on  corsets  from  foreign  countries.  In  Canada  the  duty 
was  32^,  and  they  had  to  import  about  75  per  cent.,  if  not  more, 
of  what  they  considered  their  raw  material.  He  submitted  a  memo- 
randum showing  the  cost  price  of  a  corset  made  in  Canada, 
and  the  same  line  made  in  the  United  States,  which  showed  a  dif- 
ference of  30c.  against  them.  The  same  corset  imported  into  Can- 
ada would  be  32^  per  cent.,  while  they  paid  30  per  cent,  on  the 
raw  material.  Of  course,  in  that  case  they  did  not  pay  any  duty 
on  the  labor,  but  the  exporter  on  that  very  corset  made  a  reduction 
for  export  of  about  $1.50  per  dozen  on  his  selling  price,  which  was 
a  larger  reduction  than  the  labor  itself.  All  the  goods  made  in  the 
United  States  and  sold  in  Canada  (and  foreign  goods  as  well)  were 
exported  at  a  reduction  of  from  10  to  20  per  cent.,  which  made  a 
rebate  of  $1  and  upwards  per  dozen,  while  they  had  to  pay  the  full 
duty  on  their  goods.  It  was  a  fact  that  the  corset  manufacturers 
were  the  only  men  in  Canada  who  had  to  pay  a  duty  on  all  their 
raw  material.  Other  industries  have  all  along  had  the  admission 
of  some  of  their  raw  material  free,  a  thing  which  they  never  had. 
Last  year  he  had  good  reason  to  believe  that  between  30  and  40 
per  cent,  of  the  corsets  sold  in  Canada  were  imported  goods.  His 
firm  had  tried  to  check  this  importation  by  advertising,  and  they 
had  spent  about  $10,000  for  this  purpose,  but  the  result  was  a  re- 
duction in  their  sales.  As  the  present  duty  was  arranged,  they  had 
no  protective  duty  at  all  on  corsets.  On  the  contrary,  they  were 
working  under  a  disadvantage  of  from  10  to  20  per  cent,  on  ac- 
count of  the  rebate  on  goods  admitted  into  this  country,  at  a  lower 
price  than  they  were  sold  for  at  home,  and  this  they  could  not 
avoid.  He  would  therefore  request  the  Government  to  put  a  specific 
duty  of  $1.50  on  manufactured  corsets  from  $4  to  $6,  $2  from 
$6  to  $9,  and  $3  at  $9  per  dozen  and  upward. 

Mr.  Stuffman,  of  Konig  &  Stuffman,  agents  for  the  F.  &  D.  cor- 
set, next  gave  evidence.  He  said  that  at  present  it  cost  them  40 
per  cent,  to  lay  corsets  down  in  Montreal,  which,  with  the  percent- 
age on  that  and  then  the  retailers'  profit,  brought  the  duty  up  to  65 
per  cent,  which  the  consumer  had  to  pay  for  the  article.  He  chal- 
lenged the  statement  of  Mr.  Amyot  that  they  paid  less  wages  than 
the  Canadians,  but  said  that  the  girls  in  their  factory  were  paid 
from  15  to  30  francs  a  week,  which  meant  larger  wages  than  the 
Canadian  factories  paid.  Mr.  Stuffman  said  that  the  Commission 
would  not  know  much  about  corsets,  but  their  wives  and  daughters 
would  bear  out  his  statement  that  they  were  the  best.  He  did  not 
think  that  the  tariff  should  be  raised,  because  the  home  manufac- 
turers were  over-protected.  His  firm  made  a  better  article  and  he 
maintained  that  they  sold  their  goods  cheaper  than  the  home  man- 
ufacturer. He  further  challenged  Mr.  Amyot  to  prove  that  goods 
were  put  into  this  country  and  invoiced  at  less  than  their  actual 
value.     He  also  asked  that  the  duty  on  the  boxes  be  reduced,   as 
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they  were  of  no  use  after  the  article  had  been  bought.  He  had  en- 
deavored to  get  the  boxes  and  labels  manufactured  in  Canada,  but 
as  yet  had  been  unable  to  get  the  proper  quality,  but  as  soon  as  he 
could  find  a  manufacturer  he  would  have  them  manufactured  in 
this  country.  They  had  just  as  much  to  complain  of  the  large  ter- 
ritory that  had  to  be  covered  as  the  home  manufacturer. 


SECOND    SITTING    AT    MONTREAL. 


Si/A   Hat 
Makers. 


M.  Drouin,  manufacturer,  St.  Lawrence  street, 
said  the  silk  hat  manufacturers  wished  that  no 
change  be  made  in  No.  726  of  the  tariff,  viz.,  hat  trimmings, 
hatters'  plush,  etc.,  as  it  was  their  raw  material,  and  it  was  neces- 
sary for  the  successful  carrying  on  of  their  business  that  they  should 
be  able  to  get  it  at  as  small  cost  as  possible.  They  therefore  wished 
that  these  items  be  put  on  the  free  list,  also  that  felt  hat  bodies  in 
the  rough  be  added  to  the  free  list,  as  they  composed  also  their  raw 
material.  At  present  they  had  to  pay  a  duty  of  30  per  cent,  on 
them. 

In  answer  to  Mr.  Fielding  as  to  what  proportion  of  labor  had  to 
go  on  the  hats,  Mr.  Drouin  said  that  there  were  different  grades  of 
prices.  On  some  they  had  to  pay  as  high  as  $6  a  dozen  to  get 
them  made,  and  it  was  impossible  for  them  to  compete  with  other 
nations  on  account  of  the  high  duty  on  the  raw  material. 

Continuing,  in  answer  to  a  further  question  as  to  whether  a 
reduction  of  the  duty  would  mean  the  lowering  of  the  price  of  the 
finished  article,  he  said  that  at  present  they  could  not  employ  many 
hands  because  American  hats  were  sent  into  this  market  so  cheap. 
If  the  hat  bodies  were  allowed  to  come  in  free  of  duty  he  could 
employ  from  400  to  500  hands,  because  they  could  place  hundreds  of 
dozens  of  hats  in  Canada  alone,  but  as  it  was  at  present  they  could 
not  do  that.  They  would  not  ask  people  to  pay  more  for  their  hats, 
but  could  sell  much  cheaper  than  the  American  hat  was  sold  in 
Canada.  All  their  hatters  had  to  go  to  Great  Britain  or  the  United 
States  because  there  was  no  work  for  them  here.  There  was  no  one 
employed  in  the  hat  industry  at  present  in  Montreal,  because  they 
could  not  work  at  it  profitably  on  account  of  the  tariff  on  raw  ma- 
terial. As  long  as  they  had  to  pay  30  per  cent,  on  the  raw  material 
they  could  not  afford  to  make  them. 


AT    BROCKVILLE. 

The  Glove  Mr.   John    McLaren,   of    the     Ontario    Glove 

Industry.  Works,    Brockville,     commenced   by    reading   a 

newspaper  article  on  the  American  tariff,  which  showed  that 
the  manufacturers  there  complained  that  they  were  not  suffi- 
ciently protected,  and  said  that  if  they  complained  he  thought 
he  had  greater  reason  to  complain,  but  he  did  not  wish  to 
ask  as  much  as  they,  but  would  be  satisfied  with  the  retention  of 
the  present  tariff.  He  said  that  his  firm  had  been  in  business  continu- 
ally since  1865.  At  present  they  employed  100  persons,  and  the 
wages  in  round  numbers  amounted  to  $3,600.  There  were  six 
glove  factories  in  Canada  which  employed  from  50  to  100  hands,  and 
six  smaller  ones,  which  employed  from  10  to  20  hands.  The  total 
output  was  estimated  at  $1,500,000  and  the  capital  invested  about 
the  same.  The  business  was  only  in  its  infancy  yet,  and  if  proper- 
ly encouraged  under  the  fostering  care  of  a  sufficient  tariff  protec- 
tion, it  would  reach  proportions  equivalent  to  that  of  any  country  of 
similar  population  in  Europe,  that  was  to  say,  if  the  same  advantages 
and  conditions  prevailed.  Under  the  existing  tariff  there  was  an 
ad  valorem  duty  of  35  per  cent,  on  gloves  and  mitts  brought  into  the 
this  country,  which  was  altogether  inadequate  to  prove  of  value  as  a 
protection  to  Canadian  manufacturers  ;  more  especially  was  this  the 
case  when  the  tax  had  been  evaded  by  a  practice  of  under- 
valuation carried  on  by  foreign  manufacturers  in  their  import 
shipments  to  this  country.  It  was  impossible  tor  Customs 
officers  to   be  thoroughly  posted   as    to  the  value   of  gloves  and 


mitts,  as  the  arriving  at  the  cost  price  of  a  glove  was  a  matter  of 
so  much  detail,  and  the  styles  and  qualities  so  numerous  and  varied. 
The  market  of  Canada  was  limited  and  the  competition  between 
home  manufacturers  was  of  the  keenest,  to  say  nothing  of  the  com- 
petition from  outsiders.  There  was  no  monopoly  or  trust  or  com- 
bine in  the  glove  trade  of  this  country.  Each  endeavored  to  carry 
on  a  legitimate  business  on  the  merits  of  their  respective  goods. 
He  thought  that  the  glove  industry  should  not  only  be  protected  by 
an  ad  valorem  duty,  but  also  by  a  specific.  The  gloves  im- 
ported from  the  foreign  makers  were  generally  of  a  finer  qual- 
ity, which  were  purchased  by  those  who  were  able  to  afford  them, 
so  that  the  imposition  of  a  specific  duty  would  not  be  a  hardship 
upon  the  masses.  He  was  in  favor  of  the  duty  on  ladies'  gloves 
to  remain  as  at  present.  He  maintained  that  men's  gloves  manu 
factured  in  Canada  equalled  those  of  any  made  anywhere  in  the 
world.  They,  however,  were  unable  to  compete  with  foreign-made 
gloves  by  reason  of  the  cheap  labor  and  material.  The  cost  of 
making  and  cutting  gloves  in  Canada  was  at  least  three  times  as 
much  as  that  in  England,  France,  or  Germany,  where  labor  was 
abundant  and  very  cheap.  The  duty  on  gloves  in  the  United 
States  was  prohibitive,  the  specific  duty  being  such  that  no  possible 
undervaluation  could  be  made  sufficient  to  allow  of  the  goods  being 
sold  at  a  profit  in  their  market.  The  result  was  that  whole  cities  had 
sprung  up  which  depended  entirely  upon  the  glove-making  trade 
with  all  its  branches.  Fulton  County,  N.Y.,  is  famous  as  the  glove 
county  of  the  United  States.  Immense  interests  had  been  started 
and  nourished  under  this  wall  of  protection.  Thousands  of  men 
and  women  found  employment  at  these  factories,  and  gloves  were 
sold  within  the  reach  of  the  poorest,  for  the  larger  the  sales  the 
cheaper  could  manufacturers  afford  to  sell  their  output  ;  thus 
it  was  a  benefit  to  the  consumer  in  every  walk  of  life.  This 
could  also  be  the  case  in  Canada  provided  the  Canadian 
industry  was  preserved  for  Canadian  capital  and  industry  by  wise 
legislation.  The  present  duty  was  sufficient  to  protect  the  cheaper 
or  common  grade  of  gloves  and  mitts  worn  by  the  masses,  and 
that  supply  was  provided  by  our  manufacturers,  with  the  result  that 
harvest  mitts  could  be  purchased  from  15  to  25c.  per  pair.  The 
Canadian  made  kid  glove  of  good  serviceable  wear  and  natty  appear- 
ance could  be  bought  for  the  small  sum  of  half  a  dollar.  This  was 
no  hardship  on  the  buyer,  but  rather  a  hardship  on  the  maker.  The 
glove  industry  could  never  be  one  that  would  pile  up  fortunes  to 
the  credit  of  the  manufacturers,  even  if  the  protection  asked  was 
granted,  because  the  internal  competition  was  too  keen  already  and 
was  becoming  more  so  every  day.  The  masses  would  not  suffer 
from  any  ill  effects  resulting  from  such  a  protection,  but  would 
rather  be  benefitted,  for  the  increased  output  from  the  home  market 
would  enable  makers  to  sell  at  even  closer  margins  than  at  present. 
The  glove  industry  only  asked  that  sufficient  protection  be  accorded 
it  so  that  a  fair  return  may  accrue  from  the  capital  invested  in  it, 
which  was  far  from  being  the  case  under  the  existing  tariff.  He 
asked  for  an  ad  valorem  duty  on  gloves  and  mitts,  manufactured  or 
partially  manufactured,  valued  at  $7  or  over  per  dozen,  of  not  less 
than  35  per  cent,  and  a  specific  duty  of  $2.50  per  dozen  upon  all 
classes  of  kid  or  other  classes  of  leather  gloves  and  mitts,  whether 
composed  wholly  of  said  material,  or  in  combination  with  any 
other  material,  valued  at  $7  per  dozen  pairs  ;  that  all  classes  of 
machinery  used  in  glove  manufacture,  and  for  dressing  leather 
suitable  therefor,  when  not  manufactured  in  Canada,  be  admitted 
free  of  duty.  His  firm  last  year  used  about  8,000  yards  of  glove 
lining,  all  of  which  was  manufactured  in  Gait,  Ont.,  by  Canadian 
firms.  The  silks  and  threads  they  used  were  got  nearly  all  from 
Canadian  manufacturers.  In  their  leather  department  last  year  they 
manufactured  about  40,000  domestic  sheep  and  lamb  skins;  10,000 
deer  and  other  domestic  skins,  and  2,000  domestic  calf.  That 
went  to  prove  that  in  furthering  the  interests  of  the  glove  industry  of 
Canada  the    benefit    did  not  accrue  to   that  industry  alone,    but 
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1  DINGMAN  &  CO.  | 

%  %<  56   Bay  Street  wm         TORONTO  gf 

We  anticipated  a  great  demand  for  Greens,  OHveS,  BlUC  Casts,  etc.,  j§ 

in  Silk  Velvets  and  Velveteens,  and  have  kept  these  shades  well  up,  much  g 

to  the  satisfaction  of  the  trade.     Buyers  can  obtain  these  popular  shades  fts 

^      of   our  representatives    or    by  letter.       Our    lines  of  Faney    Embroidered  £$ 

fHandkerelliefS     must     only      be     seen      by     the     expert    buyer    to     be  ^ 

appreciated.  § 

*S  The    trade  will   please    note    our    lines    of  GlOVeS,    Hosiery,  LaeeS,  j£ 

";8    Underwear,    etC.,   for    Spring  '97  are    now    being   shown.      Your  orders  8 

f&     will  receive  our  best  attention.  jj^ 

I 


»fflWlWAWlWi>Wi>?iWlWAWlWlWl^ 


I    WOOLLENS  * 


J 


Merchants  requiring  any  of  the  following   lines  in  Woollens  will 

V  find    with    us  a  new    stock  of  the  Nobbiest   Goods   in  the              ^ 

4  market  from   which  to  make  a  selection  :                                                          4) 

^  Fancy  Suitings                     Plain  Suitings                           ^ 

0  aJf                 Vforstecf  Trouserings            Wool  Trouserings                       £ 

^  a^MT                Fane/  Vestings                     Twill  Worsteds                          + 

±  ^£>0                    Venetian  Worsteds               Ladies'  Golf  Cloakings 

^  Ladies'  Domestic  Dress  Goods 


We  make  a  specialty  of  above  lines  and  respectfully  ask  buyers 
visiting  this  market  to  look  through  our  stock. 


JOHN  MULDREW  <St  CO.   "" ""' 


t 


TORONTO 
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directly  affected  in  a  beneficial  manner  other  manufacturing  indus- 
tries and  the  farming  community  at  large. 


1SEFORE    THE    MINISTERS    AT    OTTAWA. 

The  Woolen        Mr.    B.    Rosamond,    M     P.,    of  Almonte,    was 
Industry.        spokesmen  of  the  woolen  manufacturers  who  were 
heard  privately  and  who,  it  is  said,  stood  for  the  present  tariff. 

The  knitted  goods  mills  were  represented  by  Mr.  Penman,  of 
Paris;  Mr.  Ellis,  Port  Dover  ;  Mr.  Anderson,  Guelph  ;  Mr.  J.  B. 
Henderson,  Paris  ;  Mr  Hevvton,  Kingston  ;  Mr.  McKay,  Toronto  ; 
and  Mr.  Forbes,  Hespeler. 

Mr.  Penman,  on  behalf  of  the  deputation,  pointed  out  that  the 
industry  could  not  stand  any  reduction  in  the  tariff.  In  1894  con- 
siderable reductions  in  the  tariff  were  made,  and  in  was  then  put 
down  to  the  lowest  notch.  Protection  was  essential  to  the  main- 
tenance of  the  industry.  About  half  of  the  wools  used  were  im- 
ported The  wages  paid  at  the  Canadian  mills  were  higher  than 
those  paid  in  Germany  and  England.  Thus  326  persons  received 
in  the  Canadian  mills  $101,730  in  a  year.  These  would  be  paid 
$73-  950  in  England,  and  $52,590  in  Germany.  The  expense  of 
equipping  a  mill  was  greater  in  Canada  than  in  England.  Thus  a 
mill  that  cost  $300,000  in  Canada  would  cost  $200,000  in  England. 
The  interest  on  this  money  meant  a  saving  of  $12,750  in  favor  of 
England.  The  deterioration  allowance  made  a  difference  of  $10,- 
000  a  year  in  favor  of  England.  Another  element  that  increased 
the  cost  of  production  was  the  great  variety  of  lines  into  which  they 
had  to  go.  The  greatest  competition  was  from  Germany.  Even 
England  was  being  injured  from  this  competition  If  in  her  home 
market  Great  Britain  was  unable  to  compete  successfully  with  Ger- 
many, how  could  Canada  ?  To  show  the  magnitude  of  the  trade  in 
Canada  he  gave  the  following  statistics: — Capital  invested,  $4,- 
000,000;  number  of  employes,  4,900;  wages  paid,  $1,250,000; 
fuel  used,  $56,500;  freight,  $58,000;  duty  paid,  $60,000.  They 
ask  that  the  duty  of  35  per  cent,  on  knitted  goods,  and  35  per  cent, 
and  ten  cents  a  dozen  on  hosiery  be  continued.  The  specific  duty 
was  of  special  value,  as  it  operated  against  the  cheap  goods  of 
Germany.  That  Canadian  goods  were  equal  to  the  imported 
article  was  shown  by  the  fact  that  one  Toronto  firm  had  Canadian 
goods  "  made  in  Nottingham,"  and  sold  them  to  his  best  customers 
as  imported.  If  the  tariff  were  reduced  the  Canadian  manu- 
facturers would  be  compelled  to  reduce  wages.  He  also  asked  that 
there  be  no  reduction  of  the  duty  of  30  per  cent,  on  yarns.  A 
lower  tariff  on  yarns  would  mean  less  employment  for  skilled  labor. 
As  to  the  yarn  called  worsted,  he  contended  that  there  was  no 
reason  why  French  worsted  could  not  be  made  in  Canada.  But 
for  the  uncertainty  of  the  tariff  the  industry  would  have  been  started 
ere  now.     The  multiplicity  of  small  ports  tended  to  undervaluation. 


keep  our  products  before  the  public.  Canadian  cotton  manufac- 
turers would  like  to. go  into  the  making  of  the  finer  lines,  such  as 
dress  goods  and  yarns,  but  to  do  so  they  would  need  a  duty  at  least 
5  percent,  higher  against  foreign  competition. 


The  Cotton  The  cotton  industry  was  represented  by  Messrs. 

Men.  a.  F.  Gault,    A.  A.  Ayer,   Louis  Simpson,  J.  H. 

Parks,  R.  R.  Stephenson,  Alex.  Ewan,  D.  Morrice,  jr.,  and  S.  H. 
Ewing.  The  duty  on  cotton,  as  it  was  rearranged  by  Mr.  Foster,  is 
30  per  cent,  on  colored  goods,  25  per  cent,  on  whites,  and  22^ 
per  cent,  on  greys.  The  cotton  interests  represent  an  investment 
of  $15,000,000,  and  their  yearly  production  is  $10,000,000  ;  9,675 
hands  are  employed  in  the  factories,  drawing  $2,590,816  in  wages 
annually,  and  besides  this  the  companies  pay  yearly  $260, 500  for 
their  coal  supply,  $1,004,000  for  supplies  and  stores,  $502,40010 
railway  companies  on  freight  charges,  $85,850  in  duties  on  ma- 
chinery and  supplies,  and  $607,200  in  local  plant  and  improve- 
ments. The  deputation  are  understood  to  have  urged  that  any 
reduction  in  the  tariff  would  simply  wipe  them  out.  The  profits 
have  been  unreasonably  low  for  the  last  two  years,  especially  on 
account  of  Canada  being  made  a  slaughter  market  for  American 
goods.  There  was  a  cut  of  10  per  cent,  in  prices  on  Canadian- 
made  goods  last  summer,  and  another  cut  may  have  to  be  made  to 


Shirts,  Collars  The  representatives  of  the  shirt,  collar  and  cuff  in- 
and  Cuffs.  dustry  included  Messrs.  B.  Tookeand  F.  C.  Skel- 
ton,  of  Montreal,  and  W.  A.  Greene,  of  Berlin.  The  present  tariff  is  : 
On  shirts,  blouses  and  shirt-waists  over  $3  a  dozen  in  value,  25  per 
cent,  and  $1  per  dozen  ;  others,  35  per  cent.;  on  collars,  25  per 
cent,  and  two  cents  each  ;  on  cuffs,  25  per  cent,  and  four  cents  per 
pair.  They  asked  that  the  35  per  cent,  class  be  abolished  and  that 
all  grades  of  shirts  and  blouses  pay  $1  a  dozen  and  25  per  cent,  ad 
valorem,  and  that  the  1890  tariff  on  cuffs  and  collars  be  restored, 
viz.,  30  per  cent,  ad  valorem,  instead  of  25  per  cent.,  with  the 
same  specific  duty.  Also  that  separate  collars  and  cuffs  accom- 
panying shirts  or  blouses  be  rated  as  collars  and  cuffs.  They 
urged  the  continuance  of  the  specific  duties  in  order  to  be  protected 
against  the  pauper  labor  of  Europe  and  the  jobbing  of  American 
goods.  They  were  prepared  to  meet  the  Americans  on  even  terms 
for  raw  material  and  the  two  markets  opened  without  restriction. 
Capital  invested,  $1,250,000;  hands  employed,  8,000;  output, 
$2,500,000  ;  wages  paid,  $1,500,000. 


THE    HEARINGS    AT    HALIFAX. 

Wholesale  Dry  Mr.  A.  M.  Payne,  on  behalf  of  the  trade,  favor- 
Goods.  e(j  revision  and  the  abolition  of  specific   duties,  as 

well  as  a  better  classification.  Three  months'  notice  should  be 
given  of  any  changes. 

Mr.  A.  P.  Silver  argued  for  a  simplicity  of  classification,  an 
equitable  readjustment,  a  stable  and  permanent  tariff,  elimination 
of  specific  duties,  the  reduction  of  the  number  of  inland  ports  of 
entry  in  places  where  there  is  very  little  business  and  where  of  ne- 
cessity the  Customs  work  is  performed  in  a  lax  manner. 

Mr.  E.  J.  Clayton  spoke  in  reference  to  duties  on  dressed  serges, 
that  duty  levied  here  at  25  percent,  and  5c.  a  pound  was  levied 
elsewhere  at  30  per  cent.,  to  disadvantage  of  their  trade.  The  im- 
pression here  is  that  the  tariff  is  arranged  in  the  interests  of  the 
upper  provinces.  He  did  not  think  it  right  that  the  amount  of  duty 
should  be  left  to  the  view  of  the  appraisers,  good  and  honest  as  they 
might  be.  There  were  too  many  opportunities  for  discrepancies  in 
the  amount  charged. 

DRIVES  IN  HOSIERY. 

James  Johnston  &  Co.  are  offering  the  following  exceptional 
values  in  ladies'  and  misses'  cotton  hose  :  Stainless  black,  seam- 
less, cotton  hose  at  $1.08  per  dozen  ;  full-fashioned  cotton  hose, 
French  toe,  in  stainless  blacks,  also  new  tan  assortment  at  $1.35 
per  dozen  ;  extra  weight,  full-fashioned,  40  gauge,  stainless  black 
cotton  hose  at  $2.00  per  dozen.  Misses'  sizes  in  all  the  above  at 
proportionate  prices.  Stainless  black  lisle  thread  hose,  special 
value,  $2.25  per  dozen  Two  distinctive  numbers  in  five  gauge 
black  cashmere  hose  at  $3.00  and  $4.50.  These  are  all  sure  sellers 
and  the  values  are  undoubted.  A  full  range  of  all  sizes  and  qualities 
in  the  well-known  lock  stitch  ribbed  hose.  These  are  shown  in  tans 
this  season  as  well  as  black. 


PERRIN  FRERES  AND  CIE 

We  are  informed  by  Messrs.  Perrin  Freres  &  Cie.  that  their 
travelers  are  now  out  with  the  most  complete  set  of  samples  of  lined 
gloves  and  mitts  for  next  fall  delivery.  They  are  showing  goods  of 
English,  French,  Austrian  and  domestic  manufacture. 


PRIESTLEY    GOODS. 

Messrs.  Briggs  Priestley  &  Sons   have  a  very    large  range  of 
black  broches,  canvas  cloths  and  grenadines  for  spring  wear. 
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KEEP  POSTED.     IT  WILL  PAY  YOU. 


Do  You  Keep  Clothing  ? 

Correct  garments  well  displayed  in  a  barn  are  better 
than  slovenly   old-timers  shown  in  an  art  gallery. 

DO  YOU  WANT  TRADE  BREEDERS  ? 

Take  Note  of  our  Specialties 
For  Spring  1897       hhh 

Rigby  Waterproof  Bicycle  Suits  will  be  asked  for  ! 

Rigby  Waterproof  Soring;  Overcoats  are  wanted  by  your  custom  jrs  ! 


Shorey's  make  of  Ready-Made  Clothing  is  being  advertised  in  369  newspapers  in  Canada  direct  to 
your  customers,  and  advertised  in  such  a  manner  that  your  customers  will  want  it. 


OUR  SILENT  SALESMAN 


The  little  guarantee  card  which  we  put  in  the  pockets  of  all  our  garments  is  better  known 
and  more  appreciated  now  than  the  best  salesman  in  your  establishment.  Think  this  over 
before  you  place  your  Spring  order. 


X   H.  SHOREY  &  CO. 


Wholesale 
Clothiers 


MONTREAL 


IMPORTANT  TO  THE   CLOTHING  TRADE. 

—  "PI RLE"  Finish. 

EDWARD  RIPLEY  &  SON,  after  experimenting  many  years  in  Cloth  Finishing,  have  finally 
succeeded  in  giving  what  has  hitherto  been  deemed  an  impossibility,  viz.:  a  high,  bright,  lustrous 
and  brilliant  finish,  which  is  absolutely  permanent,  and  will  not  Spot;  this  is  undeniably  one  of  the 
most  important  advances  ever  made  in  the  Textile  Trade. 

(1)  This  finish  is  absolutely  permanent. 

(2)  The  finish  is  unalterable,  and  goods   treated  by  this   process    will  not  cockle  under  a  damp  cloth 

and  hot  iron,  or  the  tailor's  "  gOOSe" 

(3)  Although  a   brilliancy   of  finish  otherwise  unattainable   is  given,    it  will   not  spot   with   rain,  and   is  not 

affected  by  complete  saturation  in  water. 

(4)  By  this  process  the  goods  are  also  practically  unshrinkable,  and  do   not  require  "  sponging"  "  as  here- 

tofore.    This  is  a  most  important   improvement  in  the  treatment  of  goods,  and  offers  many  advantages  in 
addition  to  the  saving  of  the  cost  of  "  sponging." 

(5)  The  cloth  is  also  rendered  to  a  certain  extent  waterproof  and  rain-repellent. 

(6)  This  finish  greatly  improves  the  appearance  and  handle  of  the  cloth. 

(a)  The  Fabric  is  brighter. 

(b)  A  silky  handle  is  imparted  to  the  goods,  making  them  "  kinder  "  and  altogether  richer. 

Goods  subjected  to   this   process  are  greatly  enhanced   in  value,  and  a  "quality"   is  obtained 
which  cannot  be  arrived  at  by  any  other  method. 

EDWARD  RIPLEY  &  SON 

Bowling  Dye  Works,   BRADFORD,  YORKSHIRE. 
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MEN'S    FURNISHINGS. 

A    BRIGHT    OUTLOOK. 

AMONG  the  colorings  for  spring  predominating  all  others  is  red, 
not  the  maroon,  nor  even  the  cardinal,  but  a  clear,  vivid  and 
startling  shade  known  in  London  and  Paris  as  geranium  red.  This 
color,  like  many  other  fashions,  had  its  origin  in  London,  and  there 
it  made  its  appearance  after  the  marriage  of  Prince  Charles  of  Den- 
mark, to  the  Princess  Maud,  this  particular  shade  of  red  being 
the  favorite  Danish  color,  and  it  has  now  invaded  all  articles  in 
wearing  apparel,  from  bright  spots  in  hat  trimmings  to  the  necktie  of 
the  young  man  who  wishes  to  appear  a  la  mode.  We  would 
strongly  advise  our  readers  to  be  prepared  for  its  advent  in  Canada. 


and  umbrellas  is  unsurpassed  for  value  in  the  trade, 
they  carry  in  this  department  is  new  and  up-to-date. 


Everything 


GAULT    BROS    CO.,     LTD. 

In  underclothing  the  following  numbers  will  be  found  excep- 
tionally good  value:  Imported  balbriggans — Nos.  150  F,  151  F, 
200  F — The  sale  of  these  numbers  has  beaten  all  records.  In 
Canadian  made  balbriggans  they  have  been  fortunate  enough  to 
secure  special  lines  of  the  well-known  "two-thread,"  with  extra 
fine  finish,  which  they  are  offering  at  quite 
exceptionally  low  prices.  Nos.  121,  122, 
123,  124  X  and  125  X  have  all  proved  good 
sellers.  Natural  wool,  both  in  Canadian 
and  imported,  is  in  greater  demand  than 
ever.  Nos.  394,  to  retail  at  50c,  and  397 
and  403  in  the  better  imported  makes,  are 
to  be  found  in  almost  every  stock  where  close 
comparison  and  a  desire  for  best  value 
govern  the  buyer. 

In  English  collars,  all  "four  fold  "  and 
special  quality,  imported  Ascot,  Monaco, 
Kenmare,  Doncaster,  St.  Paul's,  are  all  kept 
in  2,  2^  and  2^ -inch  heights. 

As  to  ties,  fresh  shipments  are  con- 
stantly received  of  the  new  shapes,  grads., 
bows,  Oxfords  or  string  ties. 

Imported  cotton  half-hose,  Nos.  1  X  and 
1,  are  wonderfully  low  in  price,  and  are 
absolutely  fast  dye  and  full-fashioned  ;  No. 
38  silk  dye  is  a  splendid  seller,  and  can  be 
retailed  at  25c.  A  full  assortment  carried 
in  every  price  in  blacks,  tans  and  fancies. 
In  imported  cashmere  half-hose,  a  few  are 
still  left  of  the  manufacturers'  job  to  retail 

at  25c,  all  seamless,  and  worth  on  an  average  $3.25  per  dozen. 
The  regular  lines  are  now  all  complete,  including  some  exception- 
ally fine  lines  in  three  and  four-thread  cashmere,  very  suitable  for 
spring  and  summer  wear. 

The  correct  styles  and  patterns  combined  with  good  value  and 
perfect-fitting  garments  shown  this  season  by  W.  R.  Brock  &  Co. 
should  place  them  in  the  front  rank  for  shirts  of  all  descriptions. 
Call  and  inspect  their  selections. 


W.  R.  Brock  &  Co.  are  showing  a  new  and  carefully  selected 
stock  of  neckwear,  being  the  latest  novelties  of  the  New  York  and 
London  markets  in  fancy  silks  and  summer  goods  made  up  in  all 
the  fashionable  ideas  yet  discovered. 

THE    HAT     TRADE. 

The  hat  trade  for  this  year  exhibits  no  startling  surprises  in 
shapes.  In  American  hats  there  are  two  shapes,  one  with  a  full, 
round  crown  and  altogether  a  natty  set  on  the  head,  the  other  a 
high,  round  crown  with  a  wide,  open  curl.  The  colors  are  choco- 
late, maceo,  umber  and  hamber.  The  English  crowns  are  similar 
to  the  American,  but  there  is  more  pitch  to  the  brim,  and  hats  are 
getting  down  generally  to  staple  shapes. 

Speaking  to  A.  A.  Allan  &  Co.,  The  Review  learned  that 
fedoras  are  still  in  the  van,  and  some  lovely  things  in  this  class  are 
on  the  way  for  early  summer  trade.     Fancy  bands  are  going  to  be 


a  feature  this  season. 


»♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦< 

The  Canadian  Grocer        < 

The  Dry  Goods  Review     < 

The  Hardware  and 

Metal  Merchant         < 

are  the   only  papers  that  have  had  < 

their  shorthand  reporters  with  the  < 

Tariff      Commission       constantly.  < 

They  have  taken  down  every  word  < 

of  the  evidence.     They  have  pub-  < 

lished  the  most  complete  reports —  < 

fuller  than  any  of  the  dailies.  < 


The  bands  are  bright-colored  and  black, 
with  red,  white  and  yellow  stripes  —  the 
two  stripe,  the  centre  stripe  and  the  top  and 
bottom  stripe.  At  this  house  one  sees  a 
fine  range  of  caps,  surpassing  previous  sea- 
sons both  in  quantity  and  price,  including 
golf  caps,  children's  caps,  etc.  For  child- 
ren the  toque  is  the  favorite  headgear.  A 
large  line,  to  retail  at  25c.  up,  of  German 
manufacture,  comprises  combinations  both 
in  silk  and  fine  wool,  in  delicate  colors,  dark 
and  light.     These  are  exceedingly  pretty. 


MORAL — If  you  want  all  the  news  of 
interest  to  business  men  in  Canada  you 
must  subscribe  for 

MacLeans'  Trade 
Newspapers 


Price,  $2.00  a  year 
each 


MONTREAL 
TORONTO 
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WYLD,   GRASETT  k  DARLING. 

Unusual  values  in  men's  and  boys' 
suspenders  are  seen  this  season  ;  the  line 
has  mohair  ends,  leather  trimmings,  with 
double  stitching  and  fancy  buckle,  with  silk 
jacquard  webs  ;  in  great  variety  to  retail  at 
25c. 

There  is  much  activity  in  cotton  half- 
hose  ;  Hermsdorf  dye  is  indispensable. 
They  are  shown  in  black  and  in  tan,  ribbed 
and  plain.  A  plain  black  with  colored  silk 
embroidery  is  in  demand.  Owing  to  rivalry 
between  the  imported  and  domestic  makes 
prices  are  much  reduced. 

A  big  run  is  likely  in  neglige  shirts,  and  black  sateens  are  find- 
ing ready  sale.  They  are  shown  in  light  and  heavy  twills  and 
heavy  plain-cloths,  suited  to  different  markets.  Light-colored 
cashmeres  with  silk  stripes  are  also  favorites. 

The  domestic  makes  in  summer  underwear  are  crowding  import- 
ed lines  this  season,  especially  in  medium  priced  goods.  In  bal- 
briggan,  the  Canadian  goods  are  superior  in  quality  and  equal  in 
finish  as  compared  with  the  imported. 


There  is  at  James  Johnston  &  Co.'s  a  superb  offering  of  gent's 
ties.  A  genuine  surprise  is  the  line  of  knots  at  $1  per  dozen.  Par- 
ticularly interesting  are  the  new  string  ties  at  $2.25  and  $2. 55  per 
dozen.  Exceedingly  handsome  is  the  range  of  ladies'  and  gent's 
bows,  all  in  a  variety  of  the  newest  styles.  Ladies'  Windsor  ties  in 
checks,  broche  and  plaid. 


S.  Greenshields,  Son  &  Co.  are  showing  a  very  large  and 
complete  range  of  neglige  and  regatta  shirts — new  designs— to  retail 
at  popular  prices.       Their  stock  of  men's  neckwear,   rubber  coats 


CARPET  DEPARTMENT. 

S.  Greenshields,  Son  &  Co.  have  a  special  line  in  chenille 
covers,  in  sizes  4-4,  6-4,  8-4  and  10-4,  in  a  great  variety  of  color- 
ings. In  this  department  they  are  also  showing  a  very  nice  line  of 
bordered  reversible  44-inch  art  cretonnes.  The  colorings  in  this 
line  are  very  choice.  The  goods  can  be  sold  at  retail  at  25c.  In 
furniture  coverings  they  have  a  large  variety  in  foreign  and  domes- 
tic-made ;    prices  from  30c.  per  yard. 


Lonsdale,  Reid&Co.  have  a  snap  in  velour-finished  cashmere 
at  27^  and  37J^c.     You  should  note  these. 
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EXTENDING    THEIR     PREMISES. 

THREE  of  the  leading  dry  goods  houses  in  Canada  have  become 
extensive  advertisers  in  The  Dry  Goods  Review  within  the 
last  two  or  three  years.  Notwithstanding  the  dull  times  and  the 
very  unsatisfactory  condition  of  the  wholesale  dry  goods  trade,  their 
business  has  increased  so  much  that  they  have  been  compelled  to 
extend  their  premises. 

Can  anyone  doubt  the  value  of  a  good  advertisement  going 
direct  to  and  read  by  the  very  people — and  they  alone — whom  the 
advertiser  wants  to  reach.  It  must,  of  course,  be  followed  up  by 
energetic  salesmen — on  the  road  and  in  the  house — intelligently 
directed.  The  Review  brings  seller  and  buyer  together  ;  they  do 
the  rest. 

S.  Greenshields,  Son  &  Co.  have  talcen  the  building  next  door, 
on  Victoria  square — as  noted  some  time  ago  ;  Gault  Bros.  Co. 
have  done  the  same,  while  Brophy  Cains  &  Co.,  not  able  to  extend 
their  present  premises,  have  leased  a  large  building  on  St.  Helen 
street. 

Moral — advertise  intelligently  in  the  right  mediums. 


NEW  STYLES   IN    CAPES. 

Milliners  will  see  some  tasteful  things  in  capes  this  time.  One 
or  two  seen  at  North  way  &  Son's,  Bay  street,  Toronto,  bear  in- 
spection as  indications  of  late  fashions.  Capes,  in  boxcloths,  with 
inlaid  velvet  collar,  double  stitched  straps,  are  button  trimmed  ; 
another  variety  is  with  applica  of  the  same  cloth,  slashed  Stuart 
collar,  ornamented  with  barrel  buttons.  Braided  capes  are  orna- 
mented with  jet  widths,  and  have  Watteau  plaits.  Much  attention 
is  given  to  collars  this  season  as  to  shape  and  finish,      Velvet  capes 


are  trimmed  with  satin  ribbons,  lined  with  two-tone  silks  and  orna- 
mented with  jet.  A  striking  style  is  a  cape  of  black  surah  silk, 
with  fancy  applica  of  black  cloth,  edged  with  soutache,  and  the 
collar  a  ruche  of  very  handsome  silk. 


GONE    TO    W.   R.   BROCK   AND   CO. 

Mr.  Alex.  Hewitt,  for  a  number  of  years  with  McMaster  &  Co., 
and  bought  their  prints,  tailors'  linings,  linens,  etc.,  has  joined  the 

staff  of  W.  R.  Brock 

&  Co.  Mr.  Hew- 
itt  was  with 
Mr.  W.  R.  Brock 
years  ago  when  the 
latter  formed  the  firm 
of  W.  R.  Brock  & 
Bro.,  and  continued 
with  them  when  the 
firm  was  under  the 
style  of  Wyld,  Brock 
&  Darling.  He  left 
to    start    in    the    hat 


CA       / 

s 

Ik 

LEOPOLD. 


Tooke  Bros.— Leopold. 


and  cap  business  for  himself,  and  then  joined  Wm.  McMaster 
Mr.  Hewitt  is  well  known  throughout  the  trade  and  his  old  friends 
will  be  glad  to  see  him  associated  with  so  good  a  firm. 


NEW    COLLAR. 

Tooke  Bros.'  "  Leopold  "  is  the  newest  effect  in  men's  collars. 


FANCY   PARASOLS. 

The  newest  novelties  in  fancy  parasols  will  be  shown   by   the 
Irving  Umbrella  Co.  at  their  warerooms  during  millinery  opening 
A  visit  will  repay  anyone. 


Money  Received  on  Account. 


Money  Paid  Out. 


Cash  Sales. 


Credit  Sales. 


A  Coin  or  Bill  Changed. 


x  t       .*  —■      ■*  4  Every  transaction  between  a  clerk  and  a  customer  in  a  Dry  Goods  Store  can  be 

\J ndCl*      O      llCclClS  ♦     put  under  one  of  the  above  5  heads.   A  Dry  Goods  Merchant  who  has  a  perfect 

check  on  these  five  divisions  of  his  business  is  on  the  road  to  success. 

We  have  furnished  such  a  check  to  thousands  of  Dry  Goods  Merchants,  at  the  same  time  increasing:  their  sales 
and  their  profits.     We  would  like  to  interest  you. 

If  you  will  answer  the  questions  below,  tear  out  this  slip  and  mail  it  to  us,  we  will  send  you  in  return,  free  of 
charge,  a  handsomely-illustrated  pamphlet  describing  a  system  used  in  stores  like  yours.  The  National  Cash  Reg- 
ister Company,  Department  T,  Dayton,  Ohio,  U.  S.  A. 


Business 

3.  Are  clerks'  sales  kept  separate  ? 

Name 

4.  Have  you  a  cashier  ? 

5.  What  per  cent,  of  sales  on  credit  ? 

Town                                                  Province 
Street  Address 

6.  Are  credit  sales  entered  in  a  blotter  ? 

U  How  many  clerks? 

2.  How  many  cash-drawers  ? 

7.  Are  credit  sales  entered  on  duplicating  slips  ? 

8.  Are  cash  sales  recorded  as  soon  as  made  ? 
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SPRING     MILLINERY     OPENINGS. 


A    FORECAST    OF    THE    FASHIONS    TO    BE    SEEN    BY    MILLINERS    ABOUT    TO    COME    TO    TOWN. 


IT  has  been  finally  decided  to  hold  the  millinery  openings  in 
both  Montreal  and  Toronto  on  March  i .  Some  favored  a  week 
later,  and  with  a  good  deal  of  reason.  However,  preparations  are 
now  being  pushed  forward  in  all  the  big  importing  houses,  and  by 
the  time  our  friends  arrive  from  every  part  of  Canada  they  will 
find  before  them  the  most  brilliant  display  of  millinery  that  has 
ever  been  set  before  the  trade.  This  sounds  like  a  stereotyped  ad- 
vertisement, but  the  fashions  make  it  a  fact  this  season.  They 
tend  towards  many  colors.  The  pattern  bonnets  are  like  Joseph's 
coat.  They  show  many  colors  at  every  point.  At  no  opening  in 
recent  years  has  there  been  such  a  numerous  assortment  of  colors 
in  the  hats  themselves,  in  the  trimmings  and  in  the  ornaments. 

The  chief  aim  of  the  milliner  this  season  will  be  to  get  as  much 
as  possible  on  the  hat  in  the  way  of  flowers,  ribbons  and  some  lace 
ornament.  In  fact,  as  one  lady  who  has  just  returned  from  Europe 
very  aptly  puts  it,  "  we  are  endeavoring  to  get  a  whole  millinery 
shop  on  each  hat."  The  general  effect  of  the  hats  will  be  extreme 
owing  to  this  overloading  with  trimmings,  and  to  provide  room  for 
iurther  ornamentation  the  sizes  will  all  be  much  larger.  The 
popular  shape  in  hats  seems  to  be  over  the  face,  turned  up  very 
much  at  the  back  and  caught  up  with  masses  of  trimmings. 

The  great  craze  last  season  for  the  stiff  taffeta  has  gone  out 
completely,  and  in  its  place  we  find  everything  of  a  soft,  pliable 
chiffony  nature. 


RIBBONS. 

These  will  continue  to  be  very  fashionable  for  trimmings,  and 
many  new  and  decidedly  attractive  things  are  being  shown.  As  much 
as  five  or  six  yards  of  very  wide  ribbon  will  be  used  on  many  hats. 
More  wide  varieties  are  shown,  and,  as  last  year,  the  doubled-faced 
satin  will  be  a  leader  for  trimming  dresses  as  well  as  hats.  In  making 
a  tour  of  the  leading  houses,  as  they  are  opening  up  their  samples, 
the  large  number  of  gauzes  being  placed  on  the  tables  this  year  is 
particularly  noticeable.  They  have  been  out  of  fashion  so  long 
that  it  is  pleasant  to  see  them  again,  as  they  make  such  a  pretty, 
light  summer  trimming.  Most  of  the  fancy  ribbons  have  fancy 
borders  in  fancy  lace  effects  or  satin  stripes.  Moire  ribbon  will  also 
be  a  great  feature  this  spring  for  both  dress  and  millinery,  particu- 
larly the  moire  antique  and  the  moire  soleil,  a  shot  watered  ribbon. 
Plaids  are  shown  in  greater  variety,  in  gauze  as  well  as  in  the  ordi- 
nary ribbons.  Unfortunately  they  are  nearly  all  fancy  designs — 
and  very  pretty  ones  too.  In  Canada  there  are  so  many  people 
with  Scottish  blood  in  their  veins  that  they  constantly  ask  for  the 
tartans  of  their  respective  clans.  They  are  generally  very  hard  to 
get,  and  one  retail  firm  in  Toronto  has  made  a  specialty  of  them, 
and,  if  the  steadily  increasing  space  devoted  to  them  is  a  criterion, 
they  are  doing  a  large  and  very  profitable  business. 

The  off-shades  of  green,  like  volga,  euphrate,  nile  and  russe, 
promise  to  be  the  most  popular  colors.  A  new  shade  in  red  is 
being  brought  prominently  forward — branded  the  Czar,  adopted  no 
doubt  from  the  recent  visit  of  the  Emperor  to  the.  French  capital. 
Brown  beiges  and  navies  are  being  put  in  the  background  by  most 
houses,  who  do  not  anticipate  much  demand  for  them.  Satin  and 
velvet  ribbons  will,  as  usual,  be  worn  for  bonnet  ties. 

HATS   AND    BONNETS. 

Beyond  a  doubt  we  are  going  to  have  another  very  fancy  season. 
A  very  large  number  of  hats  and  bonnets  will  be  made  up  by  mil- 
liners themselves,  on  wire  frames,  out  of  fancy  straws.  These  fancy 
braids  are  shown  in  the  piece  in  enormous  quantities  and  the  variety 


and  novelty  in  the  designs  are  simply  marvelous.  Buyers  will  have 
no  difficulty  in  satisfying  their  tastes  in  this  respect  and  in  securing 
styles  that  their  competitors  have  not  purchased,  as  well  as  enough 
to  give  each  of  their  customers  something  different  from  her  neigh- 
bor. The  fashion  for  cardinals  in  the  ribbons  is  also  visible  in  the 
straws.  Not  only  are  some  hats  made  entirely  of  this  color,  but  in 
many  of  them  it  is  introduced  with  other  shades. 

A  very  marked  fashion  this  year  will  be  the  Java  hats  which  are 
really  nothing  else  but  manilla  hoods  blocked  on  ladies'  shapes.  They 
are  chiefly  sold  in  walking  and  sailor  hats.  All  the  buyers  who 
have  returned  from  Europe  speak  of  the  large  purchases  on  Ameri- 
can account.  One  buyer  alone  took  $20,000  worth.  The  fashion 
for  this  style,  started  in  England  last  year,  seems  likely  to  be  uni- 
versal this  season,  especially  fn  Canada,  where  so  many  ladies  ride 
a  wheel,  for  these  hats  are  particularly  adapted  for  cycling.  They 
are  a  better  line  for  the  trade  to  handle  than  the  ordinary  cheap 
walking-hats  as  they  will  be  handsomely  trimmed  by  milliners  and 
thus  should  yield  a  better  profit.  Not  only  are  they  trimmed  with  a 
band,  but  they  can  be  profusely  decorated  with  light  materials  like 
chiffons,  gauzes  and  satin  ribbons. 

Black  and  colored  chip  hats  are  shown  in  considerable  quanti- 
ties and  will  be  among  the  fashionable  braids. 

Notwithstanding  the  agitation  among  theatre  goers  for  smaller 
hats  the  size  will  not  be  reduced,  but  on  the  other  hand  the  crowns 
will  be  at  least  two  inches  higher  than  last  season's  shapes.  Some 
run  as  much  as  six  inches  in  height.  Even  toques  and  bonnets  will 
be  very  much  larger  this  spring  and  will  be  made  almost  entirely 
of  fancy  straws. 


THOMAS    MAY    &    CO. 

This  extensive  millinery  house  will  have  its  opening  at  the  date 
fixed,  and  will  show  a  complete  assortment  of  every  imaginable  new 
idea  in  millinery  selected  in  the  best  foreign  markets.  Besides 
their  fine  warehouse  in  Montreal,  they  have  a  large,  well-lighted 
showroom  at  10  Wellington  street  west,  Toronto,  for  the  conveni- 
ence of  western  buyers.  Thomas  May  &  Co.  for  many  years  have 
had  the  reputation  of  keeping  abreast  of  the  day  in  millinery,  and 
this  season  are  not  a  whit  behind  previous  years,  and  their  display 
now  being  put  in  order  for  the  approaching  openings  will  attract 
many  visitors. 


CHIFFONS. 

Chiffons  will  again  be  very  much  in  vogue  for  trimming  hats 
and  dresses.  Indeed,  it  looks  as  if  the  craze  would  surpass  any- 
thing before,  for  the  manufacturers  have  brought  out  a  very  great 
number  of  fancy  varieties.  Plaited  chiffons  are  still  as  fashionable 
as  ever,  but  really  the  most  novel  article  noticed  is  the  chiffon 
bands,  which  will  be  used  in  the  same  way  as  ribbons  in  trimming 
hats .  A  very  pretty  idea  shown  in  some  warehouses  is  that  of  putting 
these  light,  transparent  bands  over  colored  satin  ribbons.  The 
color  of  the  ribbon  shimmering  through  the  gauze  bands  produces  a 
very  nice  effect.  These  bands  are  not  only  brought  out  in  plain 
chiffons,  but  also  in  a  variety  of  fancy  designs  with  little  embroi- 
dered spots  with  va/iegated  satin  bands  at  the  edges,  or  with  moire 
or  watered  effects,  which  is  very  pretty  and  new.  Chiffon  bands  are 
selling  in  all  widths,  from  4-inch  to  45-inch. 

Velvets  will  also  be  employed  as  a  trimming  in  combination 
with  gauze  effects. 


LACES. 

There  will  not  be  as  many  laces  used  this  season  for  millinery 
purposes.   Chiffons  are  taking  their  place  very  largely.     Still,  there 
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THOMAS  MAY  &  CO. 


QUEBEC. 


MONTREAL 


TORONTO. 


WINNIPEG. 


Wholesale  Importers  of  Millinery,  Dress  Trimmings 

and  Fancy  Dry  Goods 


DEPARTMENTS 

♦ 

Ladies'  Hats 
Fancy  Straw 
Trimmings 
Flowers 
Feathers 
Ribbons 
Silks 
Laces 
chiffons 
Veilings 


SPRING 

—  OPE/NI/NGS 


1897 


DEPARTMENTS 

♦ 

Mantles 
Cloakings 
Dress  Trimmings 
Velvets 
Velveteens 
Parasols 

Knitted  Woollens 
Men's  Felts 
Men's  Straws 


French  Pattern  Bonnets 

Pattern  Mantles  and  Capes 
Millinery  Novelties 

Dress  Trimmings* 


Monday,  March  1st,  and 
following  days. 


AT 


AT 


MONTREAL 

Victoria  Square 


TORONTO 

JO  Wellington  St.  West 
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are  a  few  black  chantilly  and  similar  varieties  being  worked  in  on 
some  hats.  There  also  seems  to  be  a  revival  of  the  Irish  guipure. 
This  demand  comes  from  the  big  centres. 

Some  very  pretty  new  things  in  chiffon  embroidered  laces  are 
shown  by  some  houses.  They  are  very  expensive,  running  up  to 
$5  a  yard.  Only  small  quantities  of  each  design  are  imported,  so 
that  buyers  may  often  secure  lines  which  will  be  confined  to  them- 
selves— often  enough  for  one  hat  only. 

Millinery  pleatings  and  gauferings,  which  sold  so  well  last  season, 
are  still  holding  their  own.  They  are  being  brought  out  this  season 
in  a  variety  of  new  combinations  with  lace  and  satin  edges  as  well 
as  with  the  introduction  of  a  little  of  the  russe  style  of  gold  and 
colored  broche  effects. 


FEATHERS 

These  are  rather  out  of  it  this  year.  Very  few  will  be  used,  and 
these  will  be  principally  half-flats.  Still  there  are  some  who  think 
that  tips  will  be  used  by  all  those  who  want  a  more  dressy  hat. 


FLOWERS. 

The  demand  for  a  showy  display  has  made  flowers  more  fashion- 
able than  ever.  A  number  of  old-Iashioned  garden  flowers  that  have 
not  been  used  for  some  time  have  come  in  again  ;  such  as  poppies 
and  lilies  of  the  valley.  The  novelties  will  be  orchids — the  product 
of  Joe  Chamberlain's  hobby — geraniums,  pansies,  violets  and  roses. 
Some  appear  to  think  that  the  ordinary  foliage  will  be  more  largely 
used  than  anything  and  some  buyers  say  there  is  such  a  demand 
for  them  that  repeats  cannot  be  filled  lor  a  couple  of  months  or,  say, 
April.  Some  very  beautiful  light  silk  violets  have  come  in  this 
season  and  they  are  generally  sold  immediately  they  are  offered. 

ORNAMENTS. 

Jewelled  ornaments,  in  the  shape  of  butterflies,  buckles,  cabu- 
chons,  are  seen  on  every  hat.  They  are  made  in  jet,  steel,  gold 
and  silver.  A  new  feature  that  seems  to  be  taking  is  soutache  lace 
ornaments  in  the  shape  of  wings  and  large  butterflies.  A  novelty 
from  New  York  is  hat  and  bonnet  crowns  in  iridescent  or  shot 
effects,  and  some  of  them  are  very  attractive. 


VEILINGS. 

There  are  very  few  changes.  Close  chenille  spots  are  still  the 
most  popular,  though  it  was  thought  the  trade  would  go  back  to 
the  old  fish-net  soft  spots.  Blacks  and  whites  seem  to  be  the  pre- 
vailing colors,  though  they  are  trying  to  work  in  the  cardinals.  The 
browns,  beiges,  greys  and  navies  are  not  in  it.  There  are  some 
very  pretty  French  net  veilings,  with  a  border,  among  the  new 
things  shown. 


TULLES. 

These  are  still  enquired  for,  and  most  houses  have  put  in  a  small 
stock.     No  novelties  are  to  be  seen  among  them. 


BATAVIA    CLOTH. 

The  Batavia  cloth,  or  Bengal  millinery  trimming,  is  a  new 
thing.  It  is  a  kind  of  manilla  canvas,  and  is  attracting  a  good 
deal  of  attention.  It  will  be  used  for  crowns  of  hats  as  well  as  for 
trimmings.  It  is  very  much  spoken  of  in  New  York,  and  every- 
one seems  to  have  a  good  deal  of  faith  in  it.  Its  success  remains 
to  be  seen  here. 


BLACKLEY    &     O  MALLEY. 

Though  in  existence  for  some  weeks  the  new  firm  of  Blackley  & 
O'Malley,  Montreal,  will  make  their  first  important  display  for  the 
trade  at  the  beginning  of  next  month.  They  are  going  into 
the  more  expensive  qualities  of  millinery  goods,  and  will  carry  very 
light  stocks  of  ordinary  staples.  They  are  showing  some  very  at- 
tractive novelties  in  ribbons,  in  which  they  have  several  exclusive 
designs.     They  are  quoting  them  from  30c.  to  $1  per  yard  in  No. 


60  width.  Among  their  novelties  in  this  department  are  canvas 
effects  with  velvet  and  satin  edges,  moire  on  one  side  and  plain  on 
the  other  ;  moire  chiffons  in  black  and  colors. 

In  hats  they  have  many  novelties  in  shapes  and  in  variety  of 
material.  Chip  crowns,  with  shot  straw  braids  interspersed  and 
trimmed  as  the  ordinary  hats,  are  expensive,  but  promise  to  be 
sellers. 


TORONTO  SAMPLE  ROOMS. 

During  the  openings  S.  Greenshields,  Son  &  Co.,  Montreal, 
will  have  two  sample  rooms  at  50  Bay  street,  where  buyers  will  see 
the  samples. 


THE    LATEST     PARIS    MODELS. 

From  the  very  large  selection  of  Paris  models  which  Messrs.  G. 
Goulding  &  Sons  will  show  at  their  first  spring  opening  the  follow- 
ing are  selected  as  representing  the  latest  ideas  in  the  millinery 
world.  The  buyer  for  the  firm  having  only  returned  last  week  from 
Europe,  has  been  able  to  import  the  very  newest  models  for  the 
benefit  of  their  large  circle  of  friends,  who  crowd  the  show-rooms 
at  the  annual  spring  show  days,  this  year  arranged  to  be  held  on 
March  1st  and  following  days  . 

No.  1.  A  round  hat  of  crocus  color  Swiss  straw  braid,  the  crown 
trimmed  with  a  coronet  of  parme  color  ribbon,  to  tone  with  the 
braid  ;  a  fan  of  cream  lace  surmounts  the  ribbon  coronet  at  back 
passing  under  the  ribbon  falls  over  the  brirn,  and  is  fastened  with  a 
steel  and  paste  clasp  ;  the  front  is  finished  with  a  rosette  of  the 
cream  lace  ;  the  under  brim  is  composed  of  roses  in  the  new 
geranium  shade. 

No.  2.  A  toque  shape  of  charmille  green  color  Swiss  braid, 
trimmed  at  the  leftside  with  natural  lilies,  of  the  valley  and  foliage, 
tied  with  green  ribbon  of  the  new  alpaca  make;  an  elegant  bow  of 
the  same  ribbon  surmounts  the  lilies  ;  a  very  neat,  yet  stylish 
model. 

No.  3.  A  hat  with  high  crown  formed  with  a  broad  band  of  rib- 
bon in  violette  color,  the  top  of  the  crown  made  from  the  new 
metallic  gauze  tissue,  from  which  material  the  brim  is  also  formed, 
combined  with  Swiss  straw  braid  ;  the  cache  peigne  is  composed  of 
loops  of  the  straw  braid  finished  with  a  handsome  bow  of  ribbon. 

No.  4.  A  short  back  leghorn  hat,  trimmed  with  geranium  color 
chiffon,  covered  with  cream  lace,  a  wreath  of  Paris  roses  laid  round 
the  brim  ;  an  aigrette  of  rose  foliage  completes  a  perfect  model. 

No.  5.  A  round  hat  made  from  parme  color  Swiss  silk  straw 
braid,  the  brim  transparent  in  cream  lace  ;  on  the  top  of  the  crown 
is  placed  a  handsome  beetle  as  ornament,  the  left  side  trimmed  with 
cream  lace  and  narcissus  flowers  of  velvet,  in  the  fashionable 
violette  tone  ;  a  smaller  aigrette  of  the  same  flowers  ornaments  the 
right  side. 

No.  6.  A  black  hat  of  fluted  lace,  the  edge  of  the  brim  composed 
of  sequins;  the  back  is  caught  up  with  cerise  color  ribbon  fastened 
with  jet  crescents,  and  surmounted  with  a  large  bow  of  black  moire 
ribbon  ;  the  front  of  the  hat  is  ornamented  with  large  pink  roses, 
and  a  fan  of  black  fluted  lace,  the  aigrette  of  rose  foliage  with  buds. 

No.  7.  A  straight  brimmed  hat  with  high  crown  of  jeweled 
bandeaux,  and  coronet  of  fluted  chiffon,  the  brim  of  parme  color 
Swiss  silk  braid,  and  tabs  of  lace  and  sequins,  faced  with  fluted 
chiffon,  black  ostrich  tips,  and  deep  geranium  color  roses. 

MILLINERY    SPECIALTIES,    ETC. 

The  display  of  laces,  ribbon  and  veilings  in  the  fancy  goods  de- 
partment of  W.  R.  Brock  &  Co.  should  demand  a  visit  from  every 
millinery  buyer  visiting  the  market  at  the  "openings."  The  styles 
will  be  found  correct,  the  prices  staple — not  fancy — the  attention 
given  to  customers  painstaking. 

New  patterns,  styles  and  shapes  are  to  be  seen  in  fancy  parasols 
inW.  R.  Brock  &  Co's  fancy  goods  department,  imported  specially 
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WHOLESALE  MILLINERY 


TO  THE 


Trade 

We 

Extend  a 
Cordial 
Invitation 


"^V 


"^ 


TO 


OUR 


Spring  Opening 

'"—'•'  ""Nn»v   MARCH  1st 

f\*m    C-fn^l/      in  each  department  will  be  found  com- 
VrUI     ^  LUv/IV      plete  in  every  particular. 

We  Have  made  great  preparations  for  the  coming  season's 
trade.  Our  assortment  is  simply  superb.  Replete 
with  all 

In  Millinery 


THE  LATEST  NOVELTIES. 

our  display  will   be  larger  and  more 
attractive  than  ever. 


THE   TRADE   INVITED. 


t^  D.  McCALL  COMPANY,  u«d 


.  TOIROHSTTO  ... 


^      The  Latest    Fancies   and  Fads 
^       in  the  Realm  of 


; ^\  ^Needlework 


Will  be  displayed  at  our 
Warerooms  during 
Opening  Weeks 


OTTT?     T^RrTr^PTQ      are  always  lower 
VJUiV    rr^L^ILO      than  elsewhere. 


I     F.  Robertson  &  Co. 


20  Front  Street  West  ^ 

...TORONTO        ^ 


^IttlUllUUJiUtttttiUJUJtt^^ 
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for  the  millinery  openings.     Also  extra  special  value  in  staple  lines 
of  sunshades  with  new,  nobby,  and  good  selling  handles. 


THE   JOHN    D.    IVEY    CO. 


Spring  Millinery— The  John  D.  Ivey 


Bronze  satin  straw  hat,  with  scarf  of  wide  black  lace  on 
brim  and  full  edge  of  straw  ;  crown  of  lily  of  the  valley  and 
curled  osprty  ;  large  knotted  bow  of  bronze  and  white  striped 
libbon,  and  bunch  of  lilies  falling  on  the  hair  at  the  back. 


Spring  Millinery — The  John  D.  Ivey  Co. 


The  millinery 
for  the  coming  sea- 
son, say  the  J.  D. 
Ivey  Co.,  is  exceed- 
ingly stylish,  the 
materials  used 
being  handsome 
and  new. 

The  gauzes, 
spangled  and  em- 
broidered satins, 
nets  and  tissues  are 
rarely  beautiful. 

The  latest  no- 
velty is  zephyr  (a 
canvas  effect) 
which  employs  ele- 
gantly in  the  mak- 
ing of  the  large  pic- 
ture hats,  whose 
wide  brims  are 
composed  of  un- 
mounted flowers, 
veiled  with  wide 
lace  used  in  scarf 
form.  This  wide 
lace  is  an  import- 
ant feature  in  this 
season's  requisites. 
Fine  makes,  such 
as  chantilly  and 
Brussels,  are  jetted 
or  outlined  with 
gold  or  silver  cord, 
studded  with  se- 
quins, pearls  or 
beads. 

Ribbons  are 
wide,  are  shown  in 
glace,  moire,  satin 
and  grass  lawn 
(self-colored  lawn, 
with  a  selvedge  of 
colored  satin).  The 
newest  way  of  using 
these  ribbons  is 
i  n  h  i  g  h-standing 
knotted  bows. 

Flowers  are 
shown  in  profusion, 
the  most  popular 
being  geranium, 
lilac, rose,  lilies  and 
foliage.  Straw 
braids  are  used 
freely  on  net  and 
chiffon  hats,  giving 


Ostrich  tips,  paradise,  straight  brush  and  curled  ospreys  are  the 
fashionable  feathers.  The  hat  ornaments  are  steel,  jet,  crystals, 
rhinestone  and  pearl.  

MILLINERY  GOODS. 

Wyld,  Grasett 
&  Darling  are 
showing  the  new 
effects  in  8-inch 
chenille  spot  veil- 
ings, black,  cream, 
navy  and  brown  ; 
also  red  spot  on 
black  ground  and 
white  spot  on  dark 
ground.  In  laces, 
there  is  a  large  va- 
riety of  Valencien- 
nes, Oriental,  gui- 
pure, torchon,  and 
fancy  cotton  laces 
in  white  and  but- 
ter ;  also  cream  and 
black  chantilly. 

Ribbons,  silk, 
moire  and  satin, 
from  5  to  40,  are 
in  stock  ;  also  nar- 
row velvet  and 
satin  backs.  I  n 
trimmings  there  is 
a  large  range  of 
narrow  and  me- 
dium   width    jets  ; 


Spring  Millinery — The  John  D    Ivey  Co 

Stylish  black  hat  made  of  zephyr  and  lace,  shirred  brim,  high 
jet  crown,  surmounted  with  wreath  of  ostrich  tips,  trimmed 
with  lace  fans  and  jet  ornaments. 


also  colored  beaded  trimmings  in  steel,  green,  navy  and  brown. 

Tartans  are  a  feature  in  belts  this  season,  as  well  as  sequins  and 
leather,  shown  with  the  latest  effects  in  buckles.  A  large  range  of 
buckles  in  1  y^, 
2  and  iyz  in., 
with  ribbons 
to  suit,  is  to  be 
seen. 


Picture   hat. — Brim    of  black    sequin  net,    with  fans  and  these    dainty    Crea- 

scarf   of  cream    edelwiess      lace  ;       the    crown     is   made    of  f:„__.  »u«»  ,  „    „ 

,  ,.  ,  ., ,         ,..,  .  tions  the  necessary 

heliotrope  knotted  ribbon  and  iridescent  sequin  passementerie  ; 

the  flowers  are  gold  and  heliotrope  iris.  nrmness. 


THE  LETTERS 
OF  VISITORS. 

Buyers  com- 
ing to  town  for 
the  1st  and  fol- 
lowing days, 
are  welcome, 
as  usual,  to 
have  their  let- 
ters addressed 
care  of  The 
Dry  Goods 
REViE\v,either 
the  Montreal 
offices  in  the 
Board  of 
Trade  build- 
ing, or  in  To- 
ronto  at  26 
Front  street 
west.  The 
offices  in  both 


Spring  Millinery— The  John  D.  Ivey  Co. 

Bonnet  of  moss  green  zephyr  trimmed   with  butterfly   wings   of 
Bretonne  lace,  pink  roses  and  iridescent  leaves. 
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NEW  EFFECTS 


IN 


m 


JVten's  .  . 
Neekrjaeai* 


ARRIVING   WEEKLY. 


A  Repeat  Order  of  500  doz.   No.  652    Black  Cashmere  Half- Hose, 
just  opened.    Price,  $2.25. 


TOOKE  BROS. 


MONTREAL 


UMBRELLAS  -  -  - 
A  fine  assortment, 
leaders. 


Numbers  4138,  4141,  4223,  4209  are 


IN    WHITE    SHIRTS    -    -    - 

Our  trade  is  increasing  rapidly.     Numbers  10,  12  and  13 

are  marked  lines. 
COLORED    SHIRTS    -    -    - 

Every  style.     Great  variety  of  patterns,     All  prices. 

Bicycle,  Tennis  and  Outing  Caps. 
The  latest  styles  and  patterns. 

GERMAN    SHIRTS    -    -    - 

No.  1.     Open  Back,  with  Bands. 

No.  2.     Open  Front,  with  Bands. 

No.  3.     Open  Front,  with  Cuffs  attached. 

No.  4.     Open  Back,  with  Cuffs  attached. 

All  sizes  from  14  to  18. 
ENGLISH    COLLARS    -    -    - 

Burlington,  turned  points  -  1%  in. 

Royal  Arthur  "         "  -  2  in. 

Strand,  -  2%  in. 

Grosvenor,       "         "  -  sH  in. 

Gresham,  "         "  -  aK  in. 

Roll  points,  Waterloo,      -      2^,  t%,  aft  in. 


an* 


* 


1 


1 


UNDERWEAR  and  HOSIERY 
for  SPRING,  1897. 

This  Department  has  met  with  such  decided  approval  from  all  parts  of  the  country  that 
we  feel  justified  in  claiming  that  we  are  showing  the  very  best  value  now  in  the  market. 
Our  line  No.  3313  Natural  Wool  (shirts  with  French  neck  and  ribbed  skirt)  to 
retail  at  $2  per  suit  is  specially  worthy  of  notice. 


CRAVAT    DEPARTMENT    -    -    - 

"  Elysee  "  Graduated  Derbys. 

"Eton"  to  tie  in  Bow.  "Montrose"   Knots. 

"Fashion"   Bows.  "Nominee"    Puff  Ties. 

Washing   Goods,   all   shapes  in    great   variety. 

DESIGN,  FINISH   and   STYLE    faultless. 

HAND-SEWN     BRACES-New  Ideas.    -    -    - 

"  Fine  Leather  Ends." 

' '  Cast-off  Buckles. "       "  Mohair  Ends. ' ' 

We  are  sole  agents  in  Canada  for  this  celebrated  make. 

SUMMER    VESTS    -    -    - 

A   very   fine   assortment  of  styles    and    colorings    for 

import  orders. 
No.  4610.   Double-breasted,  white  pique,  Evening  Dress  Vests. 
No.  4656.  Single-breasted,  ditto. 

No.  4657.   Single-breasted,  ditto,  with  hand-sewn  silk  spots — 

a  new  thing. 

RUBBER  COATS, 

GLOVES, 

BATHING    GOODS, 

LINEN,  COTTON  and 

SILK  HANDKERCHIEFS,  Etc. 


riatthews,  Towers  &  Co. 

MONTREAL 


73  St.  Peter  Street 
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cities  are  conveniently  central,  and  we  are  always  glad  to  oblige  our 
friends. 

GENERAL    MATERIALS  AT   MESSRS.  GOULDING  &  SONS' . 

The  materials  for  the  skilful  milliner  are  so  numerous  this  sea- 
son that  it  is  difficult  to  enumerate  them.  Amongst  the  latest  may 
be  mentioned  the  new  canvas  silk  cloth,  and  the  new  metallic 
gauze  tissue,  both  very  much  used  for  the  higher  grades  in  fashion- 
able hats. 

Flowers  in  their  most  natural  forms  will  be  more  than  ever  em- 
ployed for  hat  decoration,  blending  as  they  do  so  artistically  with  the 
soft  chiffons,  and  gauzes,  that  will  be  used  so  freely  for  the  coming 
season. 

Lace  in  both  cream  and  black  is  also  very  much  in  demand,  and 
Swiss  silk  straw  braids  are  decidedly  the  foundation  material  of  all 
classes  of  hats  and  toques. 

In  the  ordinary  made  dress  shapes,  chips,  in  an  extra  soft  finish, 
are  very  good,  but  the  coarser  plaits  in  Swiss  braids  of  many  colors 
form  the  bulk  of  the  hat  shapes. 

The  new  alpaca  make  of  ribbon  is  the  novelty  in  this  class  of 
goods,  whilst  moires  and  plain  taffetas  as  well  as  a  fancy  gauze 
ribbon  are  much  in  evidence  for  early  spring.  Osprey,  ostrich 
feather  tips  and  piumes  are  still  very  popular;  the  former,  owing  to 
the  demand  at  present,  will  be  considerably  higher  in  price  as  the 
season  advances,  this  class  of  feather  being  very  scarce.  Jet  orna- 
ments of  all  kinds  are  still  used,  and  gilt  and  paste  cabuchons,  etc., 
are  new. 

(Continued  on  Page  38.) 


POINTERS    IN   DRESS  GOODS. 

IN  dress  goods  Caldecott,  Burton  &  Spence,  who  are  authorities 
in  this  department,  report  an  active  demand  for  broche  goods, 
combinations  of  silk  and  wool,  in  a  range  of  neutral  shades  : 
greens,  blues  and  reds,  all  of  the  aesthetic  style  as  to  colorings. 
There  is  at  the  moment  a  demand  for 
the  better  class  of  materials,  as  the  ladies 
who  wear  them  are  generally  early  buy- 
ers, and  during  the  next  three  or  four 
weeks  this  will  be  the  feature  in  fancy 
novelties. 

There  is  also  an  active  demand  for 
shot  lustres  and  two-tones,  namely,  com- 
binations of  navy  and  red,  or  brown  and 
green,  produced  by  the  new  methods  oi 
dyeing.  Once  these  materials  were  dyed 
in  the  yarn  and  woven,  but  are  now 
piece  dyed.  Caldecott,  Burton  &  Spence 
are  offering  a  range  of  two-tone  broche 
effects,  which  will  retail  at  30  to  50c.  a 
yard. 

Serges,  black,  navy,  etc.,  continue  to 
sell  well,  being  of  a  useful  nature  suited 
to  the  spring  trade.  Black  figured  dress 
goods  in  lustres,  Sicilians  and  crepe 
effects,  are  having  a  fair  sale,  and  while 
the  call  for  her.riettas  is  not  as  large  as  it 
used  to  be,  there  is  still  a  fair  quantity  in 
demand. 


Irving   [Jmbrc  lla  Co 


JOBS    IN  STAPLES. 

Special  features  in  staples  this  week 
with  Wyld,  Grasett  &  Darling  comprise 
linen  towels  and  towellings,  some  special 
drives  in  cotton  towels,  prints,  cretonnes, 
and  a  large  variety  in  art  draperies. 
American  ginghams  in  all  the  new 
colorings  are  shown.  Some  job  lines  in 
Grandrill  shirtings  and  grey  and  white 
cottons  are  v\  orth  enquiry  by  the  trade. 


Irving  Umbrella  Co. 


Perrin's 


<£ 


Gloves 


PF'  TRADE  MARK 


PERRIN  FRERES  &  CIE. 

7  Victoria  Square,  MONTREAL. 


Manufacturers 

and  .  . 
Importers  of 


Kid  Gloves 


A   complete   stock   always   on    hand, 
for  samples. 


of  all  Styles 

and  . . 
Qualities.  .  . 


Write 
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Millinery  Opening-Spring,  1897 

ON     MONDAY,     MARCH     ISt    and    following   days 
our  Show  Rooms  will  contain  the  Choicest  Selection  of 

FRENCH,   ENGLISH   AND   AMERICAN 
PATTERN    HATS  AND   BONNETS 

Offered  to  the  Trade  in  this  market. 

The  Newest  Practical  Ideas.        The  Latest  Artistic  Triumphs. 
The  Most  Recent  Novelties  Pertaining  to  the  Millinery  Trade. 


INSPECTION   SOLICITED. 


Stock  now  complete.     Ready  for  early  buyers. 


The 


John  D.  Ivey  Co. 

LIMITED. 


TORONTO. 


BLACKLEY,  O'MALLEY  &  CO. 

WHOLESALE  MILLINERY   IMPORTERS. 


RIBBONS 

LACES 

FLOWERS 


■■St;^;^;^;^;^;^:^:^;^:^;^:^:^;^:^:^;^:^:^!^;^ 


'^'^•^•^'^'^•^•^•^•^•^•^•^•^•^'^'^•&''^-^-£7^, 


FIRST  SPRING  OPENING 
.    .   .    MARCH  ist. 

PARIS,  LONDON 

and  NEW  YORK 
PATTERN  HATS 


w 

¥ 
¥ 
¥ 

¥ 
¥ 
¥ 

¥ 
# 


THE  TRADE  INVITED  TO  CALL. 


Blackley,  O'Malley  &  Co. 


FEATHERS 
ORNAHENTS 


In  Great 
Variety. 


1 83 1   Notre  Dame  Street. 


Montreal 
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WOOLENS  AND  CLOTHING. 

DO    THEY    DESERVE    SYMPATHY  ? 

REGRET  is  generally  expressed  for  the  proprietors  of  the  Cana- 
dian woolen  mills  who  now  find  themselves  in  financial  diffi- 
culties. It  is  questionable  if  they  have  the  genuine  sympathy  of 
the  trade.  Instead  of  following  the  European  manufacturer  and 
advancing  prices  as  wools  advanced,  they  actually  reduced  them. 
Their  aim  seems  to  have  been  to  sell  as  many  goods  as  possible  re- 
gardless of  cost  or  profit.  The  European  makers  give  a  good 
article,  and  endeavor  to  get  as  much  as  they  can  for  it,  instead  of 
endeavoring  to  see  how  great  a  quantity  they  can  sell.  Briefly,  our 
manufacturers  go  in  for  big  overturns  rather  than  big  profits.  When 
the  first  mill  agent  sets  out  to  sell  his  goods  he  quotes,  say,  35c, 
which  gives  him  a  reasonable  profit.  The  next  salesman  who 
shows  his  samples  hears  this,  and  rather  than  let  his  competitor 
have  the  order  quotes  2^c.  less,  and  so  on,  until  prices  are  cut  to 
a  figure  which  is  sometimes  below  the  actual  cost. 

The  Review  is  a  strong  friend  of  Canadian  manufacturers  of 
wool,  and  loses  no  opportunity  of  bringing  the  merits  of  the  domes- 
tic makes  before  the  trade.  It  is  needless  to  say  that  the  dealers 
themselves  would  like  to  see  the  Canadian  mills  prosper.  They 
cannot  be  blamed  if  they  try  to  buy  at  the  closest  price  when  they 
know  prices  are  being  cut,  but  they  would  all  prefer  to  see  values 
firmly  maintained.  They  want  the  mills  to  make  a  profit,  for 
when  they  do,  so  do  the  dealers  themselves.  There  are  a  number 
of  clever  business  men  among  the  manufacturers,  but  there  are 
more  who  should  be  employes  instead  of  employers.  The  trend  of 
the  discussions  at  their  meetings  shows  that  some  of  them  have  not 
learned  the  first  principles  of  successfully  conducting  a  business. 
When  the  latter  are  weeded  out — as  they  should  be — there  will  be 
good  times  for  the  others. 


which  cover  all  the  requirements  of  the  tailoring  trade  in  both  city 
and  country.  They  draw  special  attention  to  their  range  of  black 
and  colored  cheviot  Scotch  suitings,  and  Scotch  and  West  of  Eng- 
land trouserings,  and  have  all  their  well-known  numbers  of  black 
worsteds  and  serges,  etc.,  the  values  of  which  have  earned  for 
them  the  highest  reputation  on  the  market  in  these  goods.  In  Can- 
ada tweeds  they  have  a  most  complete  range  of  3-4  and  6-4  suitings. 
Amongst  these  are  a  few  lots  of  mill  stocks  and  overmades,  an 
opportunity  of  seeing  which  should  not  be  missed. 


fine  clothing. 
The  chances  of  an  excellent  trade  in  ready-made  clothing  are 
good.  Some  fine  lines  are  being  prepared  for  fall.  The  writer 
saw  at  Chalcraft,  Simpson  &  Co.'s  some  of  the  lines  now  being  got 
ready,  and  it  is  evident  that  the  best  materials  and  the  best  work- 
manship are  going  into  the  new  goods.  All  the  fashionable  cloths 
are  being  purchased  by  the  firm  for  suitings  and  overcoatings,  so 
that  everything  may  be  up  to  date.  A  suit  in  dark  tweed,  made 
with  sack  coat,  is  a  specimen  of  what  the  retail  trade  are  to  see  this 
season  ;  in  every  detail  the  coat  was  unexceptionable,  silk  piping, 
linings,  buttons  on  the  sleeves,  etc.,  not  distinguishable  from  cus- 
tom-made. The  firm  show  the  less  expensive  as  well  as  the  better 
grades  of  clothing.  Mr.  Chalcraft  is  at  present  making  a  tour  of 
the  principal  points  in  the  Eastern  States,  New  York,  etc.,  to  ob- 
serve the  latest  ideas  which  may  be  adapted  to  suit  this  market. 


W.  R.  Rrock  &  Co.  in  their  woolen   department  show  stocks 


STYLE    IN    BUTTONS. 

Large  buttons  are  still  worn.  Kyle,  Cheesbrough  &  Co.  are 
showing  a  well  assorted  stock  of  .the  latest  novelties.  Sequin 
and  bead  trimmings  are  also  stocked  in  all  makes  and  styles.  One 
of  their  best  is  a  pearl  trimming  for  evening  dresses.   It  is  quite  new. 


r 


Accessory  Trade. 

Lots  of  people  buy  stuff  they  didn't  expect  to  buy  just  by 

seeing  it. 

But  they  don't  see  it  in  your  store  unless  you  have  it. 

A  line  of  our  Capes  and  Jackets  for  Women,  Misses  and 
Children  will  help  your  accessory  trade. 

Fact  is,  you'll  sell  these  garments  to  ladies  who  come  to  look  at  dress  goods,  or  gloves  ;  and 
you'll  sell  dress  goods,  etc.,  to  those  who  come  to  look  at  wraps,  etc.    Works  both  ways. 

And  whoever  buys  one  of  our  garments  buys  satisfaction 
— in  fit,  in  style,  in  workmanship,  and  in  price. 

They're  permanent  trade-makers. 

Spring  Styles  are  now  ready  for  your  inspection  and  your  Orders. 
If  you  come  to  Toronto  we  shall  expect  to  see  you. 

JOHN      NORTHWAY     &      SON,     (Merchants  Import  Co.)     TorOlltO 
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Kyle,  Cheesbrough  &  Co^ Montreal 


THE 

LACE 

WAREHOUSE 

OF 

CANADA. 


Importers  of  Novelties  in 

Dry  Goods  Embroideries 

Trimmings  Gloves,  Hosiery 

Silks,  Braids  .    Muslins  and 

Curtains  Dress  Goods,  etc. 


OUR  TRAVELLERS 


Now  have  in  their  hands  complete  sets  of  samples  for  the  Spring.  We 
are  showing  this  season  the  largest  and  choicest  collection  in  our  line 
ever  offered  the  Canadian  trade. 


Kyle,  Cheesbrough  &  Co. 


MONTREAL 


Wholesale  Millinery  . . . 


SPRING 
OPENING 


Monday,   March  ist 


And  following  days. 


THE  TRADE 

Respectfully  invited 


OUK  oTOOK  for  the  coming  season  will  be  the  largest 
and  most  desirable  we  have  ever  shown.  The 
best  markets  have  been  visited  by  our  buyers,  and 
selections  made  with  a  view  of  placing  before  the 
Canadian  trade  a  line  of  Millinery  Requisites  and 
Novelties  unsurpassed  in  style,  effect  and  value. 

PnurAnAT  IONS  are  already  well  advanced,  and  from 
February  15th  we  shall  show  an  almost  com- 
plete range  in  each  department. 

tjUYt.no  visiting  the  city  in  advance  of  the  Openings  will 
find  us  exceptionally  well  prepared  with  an  assort- 
ment at  once  comprehensive  and  attractive. 


G.  Gouldins:  &  Sons 


^5 

55  Bay  Street 


Toronto 
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Continued  from  page  34.} 

REPORT   PROM    NEW  VORK. 

Mr.  Will  Rupert,  hat  buyer  for  the  D.  McCall  Co.  Ltd.,  has 
just  returned  from  New  York.  He  reports  brisk  opening  trade  in  the 
metropolis. 

A    GOOD    OPENING    EXPECTED. 

The  D.  McCall  Co.  Ltd.,  are  advertising  their  spring  opening 
to  take  place  March  ist.     They  expect  a   great  influx  of  customers. 


GETTING   THE    LATEST    STYLES. 

Miss  Corridan,  head  modiste  for  the  D.  McCall  Co.  Ltd.,  is 
now  in  New  York  in  search  for  the  latest  novelties  for  opening 
trade 

READY    FOR    THE    OPENING. 

S.  F.  McKinnon  &  Co.,  after  having  received  the  bulk  of  their 
spring  importations,  are  in  a  position  to  announce  to  the  trade 
that  their  opening  display  on  the  first  of  March  will  eclipse  all 
previous  records,  also  that  they  are  prepared  from  this  date  to  re- 
ceive and  wait  upon  early  buyers. 


NO    MORE  SHORT  WEIGHTS. 

DURING  last  year  The  Review  strongly  condemned  the  policy 
of  short  weights  in  fingering  yarns.  This,  as  was  pointed 
out,  was  bad  for  the  manufacturer,  jobber  and  retailer.  It  is 
understood  that  manufacturers  of  domestic  fingering  yarns  will  put 
an  end  to  this  objectionable  practice  this  year,  and  have  promised 
to  put  up  only  full  weights — 16-ounce  pounds.  This  promise 
will,  it  is  said,  be  faithfully  kept,  and  the  system  of  short  weights 
abolished.  The  retailer  may  from  this  out,  if  promises  are  kept, 
rely  on  not  finding  his  local  competitor  handling  a  short-weight 
yarn  which  undersells  his. 

Now,  if  the  abolition  of  this  short  weight  business,  which  is  not 


a  square  way  of  doing  trade,  should  also  be  extended  to  other 
yarns  the  result  will  be  good.  The  Review  will  have  more  to  say 
on  the  subject. 

THE  MAKERS  OF  "AMERICAN  QUEEN." 

The  Gilbert  Manufacturing  Co.,  New  York,  well  known  to 
readers  of  The  Review  as  manufacturers  of  the  "American 
Queen"  fabrics,  have  removed  to  their  new  quarters  at  380-382 
Broadway.  The  new  establishment  is  on  the  corner  of  White 
street,  is  in  the  centre  of  the  dry  goods  district  and  well  adapted  to 
the  purposes  required.  This  concern  has  long  borne  an  enviable 
reputation  for  lining  fabrics,  and  by  the  exercise  of  industry,  talent 
and  regard  for  a  high  standard,  has  done  much  to  make  the  trade 
in  linings  a  marked  success.  In  Canada  they  have  introduced  the 
famous  Silk  Premier  and  other  lines  with  much  credit  to  themselves, 
and  their  new  '*  American  Queen  "  fabrics  are  sought  for  by  all 
who  want  a  good  article  on  which  a  profit  can  be  made.  Several 
of  the  new  lines  are  especially  adapted  for  spring.  In  the  "  Ameri- 
can Queen ' '  skirt  lining,  for  instance,  thirty-one  varieties  are  shown, 
with  stripes  and  design  patterns,  and  all  attractive.  Our  mer- 
chants who  are  writing  for  samples  will  note  the  change  of  address. 


NOTES    OF   THE    TRADE. 

Some  very  special  lines  in  black  cashmere  hosiery,  plain  and 
ribbed,  and  cotton  hosiery,  are  reported  by  Wyld,  Grasett  & 
Darling. 

Velveteens,  a  full  range,  are  seen  at  Caldecott,  Burton  & 
Spence's,  and  there  is  a  large  sale  for  them,  which  will  continue 
till  the  end  of  May. 

Mr.  John  Lillie,  for  ten  years  dress  goods  buyer  for  Wyld, 
Grasett  &  Darling,  has  severed  his  connection  with  that  firm.  Mr. 
Lillie  stands  in  the  first  rank  as  to  experience,  integrity  and  energy 
and  has  many  friends  in  the  trade. 

There  is  a  good  demand  for  fancy  silks,  report  Caldecott,  Bur- 
ton &  Spence,  especially  for  blouses  ;  also  black  broche  silks  in 
nice  floral  effects  and  black  peau  de  soie.  There  is  some  enquiry 
for  failles,  both  black  and  colored.  There  is  a  good  trade  in 
ribbons,  particularly  in  double  satins, 
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Wardlaw  Yarn  Mills 


Dundas,  Ont. 


Thos.  D.  Wardlaw 


:  Manufacturer  of 


Worsted  and  Woollen 
Yarns. 

Fingering,  Wheeling  and 
Knitting. 

Loops  and  Novelties  for 
Dress  Goods,  Cloak- 
ings,  Etc. 

Carpet  and  Serge  Warps. 

♦♦♦♦♦♦ 

Golf  and   Bicycle  Yarns  a  Specialty. 

■Write   for   Prices   and   Samples. 

To  the  Wholesale  and  Manufacturer  only. 
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:      EXTRA      \ 

:  specials  I 

►♦♦♦♦♦♦♦♦♦♦♦♦♦♦ 


1897 


♦♦♦♦♦♦♦♦♦♦♦♦♦♦■» 

X      EXTRA      t 

X  SPECIALS  ; 

♦  ♦ 

♦  ♦♦♦♦♦♦  ♦♦♦-♦  ♦♦  ♦  ♦ 


SPRING  OPENING 

Our  Spring  Importations  are  now  complete  in  all  departments. 
We  invite  inspection  of  our  Fxtra  Specials. 

High-Class  Fancy  Dress  Goods 
Velour  Finish  Cashmeres 
Krinsylla  Silver  and  Gold  Silks 
Prints,  Crepons,  Cameos,  Dresdens 
Linens,  Towels,  Damasks,  etc. 
Ribbons  and  Dress   Trimmings 
Embroideries,  Fancy  Laces 
Victoria  Lawns,  Fancy  Muslins 
Cotton  and  Cashmere  Hosiery 
Handkerchiefs,  Smallwares  . 


LONSDALE,  REID  &  CO. 

MONTREAL 


♦♦♦♦♦♦♦♦♦♦♦♦♦"»-» 

X      EXTRA      I 
t  SPECIALS  X 

♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦ 


Agents  for 
Crompton's 
Corsets  and 
Waists 


►♦♦♦♦♦♦♦♦♦+♦+♦♦ 

f      EXTRA 
I  SPECIALS 
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John  Fisher,  Son  &  Co* 

442  and  444  St.  James  Street 

*^_flONTREAL 

WOOLLENS 


AND 


Tailors'  Trimmings 

All  our  Imported  Suitings  and  Coatings,  over 
$i  per  yard,  broad  width,  or  50c.  narrow, 
are  thoroughly 

"  LONDON  SHRUNK." 


JOHN  FISHER  &  SONS 

Woollen  Manufacturers  and  Merchants 
HUDDERSFIELD,  Engf. 


A.  A.  Allan  &  Co. 


Beg  to  call  the  attention  of  the  trade  to  their 
large  preparations  for 

SPRING,  1597 


In  all  lines  of 


Hats,  Caps 

AND 

Straw  Goods 

Our  Importations  are  commensurate  with  our  con- 
tinually increasing  business,  to  which  we  invite 
inspection.     See  our  range  of 

Wakefield's  English  Silk  and  Felt  Hats. 


See  our  range  of . 


Leslie  &  Co/s  English  Silk  and  Felt  Hats. 

We  challenge  the  trade  for  their  equal  in  style 
and  quality 

A.  A.  ALLAN  &  CO. 

s'  B«y  s'  TORONTO 
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IRVING  Umbrella  Co. 


Limited 


G    20   Front  Street  West,    TORONTO 
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HAMILTON  CASH  REGISTER 


Manufactured   by  the 


Hamilton  Brass  Mfg.  Co. 


HAMILTON,  ONT. 


Before  buying  a  Cash  Register,  write  to  the  Hamilton  Brass 
Mfg.  Co.,  and  we  will  guarantee  to  save  money  for  you  in  the  price 
you  pay  for  a  Cash  Register  and  in  the  handling  of  your  business. 

The  Hamilton  Cash  Register  is  a  duplicate  of  the  National 
Cash  Register,  and  is  of  the  highest  class.  You  can  make  no 
mistake  in  buying  the  Hamilton  Cash  Register,  as  the  National 
Cash  Register  Co.  will  pay  you  in  cash  the  full  amount  you  pay 
for  a  Hamilton  Cash  Register.  This  they  advertise  to  do,  and 
give  their  agents  instructions  to  carry  it  out,  and  in  some  cases  the 
agent  has  offered  $35  more  for  a  Hamilton  machine  than  what  was 
paid  for  it.  This  should  satisfy  you  that  the  Hamilton  Cash  Regis- 
ter, if  not  the  best,  is  equal  to  the  National  in  every  respect. 

We  have  a  number  of  the  National  Cash  Registers  on  hand, 
both  new  and  second-hand,  which  we  have  taken  out  and  replaced 
with  the  Hamilton  Cash  Register.  We  now  have  those  machines 
for  sale  for  about  one-half  the  price  which  was  paid  the  National 
Cash  Register  Co. 


Write  for  catalogue  and  particulars  of  Cash    Registers,  Cash  Carriers, 
and  Store  Fixtures  of  all  kinds. 


BARLOW  &  JONES 


LIMITED 


Spinners  and  Manufacturers  of 


Toilet,  Marseilles,  Honey  Comb,  Alhambra,  Tapestry  and  Fancy  Quilts,  Toilet  Covers  and  Mats, 
Tapestry  Curtains  and  Table  Covers,  Towels,  Perched  Quiltings  and  Swansdowns,  Damasks, 
Vestings,  Piques,  Twills,  Sheets,  Cotton  Blankets,  Sateens,  Flannelettes,  Linenettes,  Silk- 
ettes,  Silesias,  Printed  Linings,  etc. 


WORKS : 

Albert  Mills,  Bolton 
Cobden  Mills,  Bolton 
Prospect  Mills,  Bolton 
Egyptian  Mills,  Bolton 


WAREHOUSES: 

2  Portland  St., 

Manchester 

92  WatlingSt., 

.  .  .  London 


Canadian  Buyers  should  see  Samples  before  leaving  for  the  English  Markets. 


R.  H.  Cosbie,  Agent  for  Canada, 


Manchester   Building. 
Melinda  Street, 


Toronto 
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When  in  Need  of 


TRADE  MARK 


SHIRTS51 


V  Y  *  *i*  *w  *&*  *i*  V  *i*  *$*  "t^  *4*  "t*  ~t*  *1*  *&*  *&*  ^J"  "i"1  ft*  *r  I 


PERFECTION  BRAND 


IN 


Whites 
Regattas 
Negligees 
Flannels 
Flannelettes 
Etc. 


*A»  «£•  «£•  A  »x>%  «£•  jA%  *x*  «x*  «Sm 

*TJr"   '■T^    TF^    TB^   ^B^  TB^       H       H'    '  M  ■      ^Tj*» 


ORDER 


it 


a 


perfection 
Brand 


Manufactured  by 


THE 


GAULT  BROS.  COT 


Limited 


MONTREAL 


*$*   #£»  #J*  «*|*  «J-»  #£>  #j*  #J*  *J% 


•"Y*  *T*  *T*  *T*  *T*  *T*  *T*  *T*  *T*  *T*  *T*  *T*  *T*  *T*  *T*  *T*  *^*  *T*  *T*  *T*  *T* 


^* 


>£f 


At  their   Own    Factory 


EACH  LINE  in  Cut,  Workmanship,  and  Material  is  of  the 
very  best  that  Price  will  admit. 


<»£    tcS*    «^* 


All  Qualities  Carried 


Laundried  and 

^^Unlaundried 


•s^b=  Sole  Agents  in  Canada 
-^^  for  Fowne's  Gloves. 


TRY  THEM  AND  BE  CONVINCED 
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NOTES    OF    THE    TRADE. 

JAMES  JOHNSTON  &  CO.  invite  special  attention  to  their  lace 
curtain  department  ;  they  are  prepared  to  supply  every  de- 
mand, whether  it  be  for  the  cheapest,  medium  or  best  goods  in 
both  Nottingham  and  Swiss  makes.  See  their  lines  of  Nottingham 
goods  at  20,  37^4,  55,  75  and  90c.  a  pair  ;  for  novelty,  quality 
and  style  they  are  unequalled. 

P.  Garneau,  Fils  &  Cie.,  of  Quebec,   have  extra  good  value  in 
black  cashmere  velours.     Can  be  retailed  at  50c. 

In  their  linen  department  W.  R.  Brock  &  Co.   claim  to  show 
some  exceptional  values  in  tablings  and  towellings. 

Lonsdale,  Reid  &  Co.  have  some  rare  drives  in   worsted  coat- 
ings.      If  you  want  a  good  thing  see  the  leaders  at  60  and  75c. 
P.  Garneau,  Fils  &  Cie.,  of  Quebec,  have  in  stock  the  "  Cat  " 
brand  of  sewing  cotton  in  300  yards,  black  and  white.     They  report 
increasing  sales. 

Several  lines  of  kid  gloves  in  black  and  new  spring  shades  are 
being  cleared  out  by  W.  R.  Brock  &  Co.  much  below  cost  price  to 
enable  them  to  be  retailed  at  50  and  75c.  per  pair. 

James  Johnston  &  Co.  exhibit  a  range  in  the  underwear  depart- 
ment unsurpassed  for  variety  and  completeness,  especially  in 
ladies'  and  children's  goods.  There  is  no  want  in  this  line  that 
they  are  not  in  position  to  supply. 

New  embroideries  from  St.  Gall  are  being  shown  by  W.  R. 
Brock  &  Co.,  in  cambric  and  Swiss  muslins;  some  "job  lots,"  put 
up  in  assorted  cartoons,  have  sold  well,  and  cable  repeats  had  to 
be  despatched  for  a  further  supply  sometime  since,  which  are  ex- 
pected to  arrive  shortly. 

Amongst  leading  lines  shown  by  S.  Greenshields,  Son  &  Co.  is 
a  complete  range  of  misses'  and  ladies'  lisle,  taffeta  and  silk  gloves 
and  mitts.  They  have  in  that  range  the  new  goods,  with  buttons, 
fancy  cuffs  and  fancy  points,  including  the  long  mitts  and  gloves  in 
the  champagne  shades  and  black. 

James  Johnston  &  Co.  have  an  unusually  extensive  range  of 
new  valenciennes  laces,  all  widths,  in  white,  butter  and  cream. 
Judges  of  value  and  style  will  find  much  that  will  interest  them  in 
other  makes  of  lace  as  shown  by  this  firm,  which  comprises  every- 
thing that  is  the  correct  mode  to-day. 

S.  Greenshields,  Son  &  Co.'s  stock  of  flouncingsand  embroider- 
ies is  now  complete.     Their  new  lines  of   Honiton,  Magnet  and 


half  linen  embroideries,  as  well  as  all-overs,  are  selling  very  well. 
The  spot  muslins,  including  novelties  in  the  same  department,  are 
also   all  complete  and  can  be  delivered  at  once  for  early  trade. 


AN  EVIDENCE  THAT  ADVERTISING   PAYS. 

Editor  Dry  Goods  Review  ; 

Sir, — We  have  just  given  your  advertising  manager  an  order 
to  run  our  announcements  permanently  in  The  Dry  Goods  Re- 
view, and  we  have  much  pleasure  in  adding  our  testimony  to  tnat 
of  others  as  to  the  value  of  The  Review  as  an  advertising  medium. 
We  have  done  but  little  advertising  with  you  in  the  past,  but  have 
made  up  our  minds  to  do  more  in  future.  What  we  have  done 
with  you  has  been  so  directly  productive  of  good  results  that  we 
feel  it  a  duty  to  ourselves  to  advertise  in  your  paper.  The  sale  of 
one  of  our  specialties — Rigby  waterproof  clothing  and  cloth — has 
been  unprecedentedly  large  for  the  coming  spring,  particularly  in 
bicycle  suits  and  spring  overcoats.  These  articles  were  advertised 
in  your  paper,  and  we  have  had  a  number  of  enquiries  for  the  goods 
from  Nova  Scotia  to  British  Columbia  which  may  be  directly  traced 
to  that  advertising. 

You  are  at  liberty  to  make  any  use  you  wish  of  this  letter. 
We  are,  yours  very  truly, 

H.   Shorey  &  Co., 

Wholesale  Clothiers,  Montreal. 
Montreal,  February  15,   1897. 


UNSOLICITED  TESTIMONY. 

Editor  Dry  Goods   Review: 

Sir, — Allow  us  to  congratulate  you  upon  the  handsome  number 
of  The  Revew,  produced  by  your  enterprising  firm  for  January, 
and  to  bear  testimony  to  the  results  we  have  already  experienced 
from  our  illustrations  on  pages  86  and  88,  with  notes  on  page  70, 
calling  the  attention  of  the  trade  to  our  special  value,  patterns  and 
width  in  lace  curtains  for  spring. 

Quite  a  number  of  enquiries  and  good  orders  have  been  re- 
ceived by  us  from  parties  at  a  distance,  who  said  they  had  read 
our  information  in  your  valuable  journal. 

Wishing  you  increased  success  and  prosperity, 
Respectfully  yours, 

W.  R.   Brock  &  Co. 

W.  R.  Smallpeice. 
Lace  Curtain  Department,  third  floor. 
Toronto,  February  11,  1897. 


UP-TO-DATE 


rs  LOVES 

■       MITTS 
MOCCASINS 


Z.  PAQUET. 
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QUEBEC 
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Wm.  Taylor  Bailey 

.  .  .  SUCCESSOR   TO  .  .  . 

Peter  Schneider's  Sons  &  Go. 

27  and  29  Victoria  Square 

MONTREAL 

Upholstery  and  .  .  . 
.  .  .  Drapery  Goods 

Selling  Agents  for  STEAD  &   MILLER,  Philadelphia. 


MANUFACTURERS  OF  .  .  . 


Chenille  Curtains  and  Table  Covers 
Cotton  Derby  and  Tapestry  Curtains 
Cotton  Tapestries,  Silk  Tapestries 
Fine    Silk     Draperies,     Brocatelles 


DRESS  STAYS? 


If  so,  write  us  your 

wants  or  ask  your 

jobber  for 


Welded  with 
Gutta  Percha 


EVER-READYS 
PRE-EMINEHTS 


Japanned  Steel 
Silk  Stitched 


Our  Leading  Styles  and  the  Leading 
Dress  Stays  of  Canada. 


Others  Make  Cheaper 
No  one  Makes  Better 


Dress  Stays 


THE  EVER-READY  DRESS  STAY  CO, 


WINDSOR 


ONTARIO 


The  above  cut  represents  a  model  of  the  proposed  bridge  across  the 
St.  Lawrence  between  Montreal  and  the  South  Shore.  It  is  built  entirely 
of  Clapperton'S  Sewing  Cotton,  and  when  the  bridge  is 
built,  if  the  material  used  is  as  good  as  what  is  in  the  model,  WIND  and 
TIDE  will  have  no  effect  ;  it  will  stand  fast  and  firm  for  ages. 


*£##- 


!€€* 


WM.  CLAPPERTON  &  CO. 


165  St.  James 

.  .  .  Street, 


Montreal 
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SPECIALS  FOR  THE  SEASON. 

A  VISIT  to  the  warehouses  of  John  Macdonald  &  Co.'s  staple, 
linen,  woolen,  men's  furnishing  and  haberdashery  depart- 
ments cannot  be  but  of  special  interest  to  anyone  in  the  trade  and 
profitable  to  those  making  purchases.  When  we  are  informed  of 
the  manufacturing  centres  from  which  they  buy  their  stocks,  and 
the  terms  upon  which  they  are  bought,  we  naturally  come  to  the 
above  conclusion.  Their  stock  of  prints  is  something  wonderful  from 
the  variety  of  patterns  and  colorings  displayed.  For  linens  and 
prints  they  have  established  a  name  throughout  the  trade  that  is  not 
surpassed  on  this  side  of  the  Atlantic  Ocean. 

Their  woolen  department  is  unusually  busy.  Their  woolen  buyer 
is  at  present  in  Britain  rushing  out  the  repeat  orders,  although  it 
seems  that  they  have  enough  goods  in  that  department  to  supply 
Canada.  They  are  showing  a  larger  range  of  Scotch  suiting  this 
season  than  usual  and  the  merchant  must  be  hard  to  please  who 
cannot  be  suited.  In  domestic  woolens  (owing  to  the  state  of  trade  in 
that  industry)  which  is  well  known  to  both  buyers  and  sellers,  they 
have  made  and  are  making  special  purchases,  which  contribute 
largely  to  the  increase  in  their  trade. 

Leading  lines  of  their  men's  furnishings  at  presentare  in  under- 
wear, neckwear  and  umbrellas,  and  in  their  haberdashery,  corsets, 
wools,  jet  and  fancy  trimmings,  ladies'  belts  and  belt  buckles. 


ADMITS  THE  AIR  BUT  KEEPS  OUT  THE  RAIN. 

It  will  be  noticed  by  the  advertisement  in  another  column  tha 
H.  Shorey  &  Co.  are  waterproofing  by  the  Rigby  process  their 
spring  and  fall  overcoats.  This  will  be  a  great  comfort  to  people 
who  are  forced  by  their  occupation  to  be  out  of  doors  a  great  deal  in 
unpleasant,weather.  The  advantage  of  Rigby  waterproofing  over 
rubber-proofed  goods  is  in  the  fact  that  while  Rigby  keeps  out  the 
water  it  does  not  interfere  with  the  porous  properties  of  the  cloth  in 
the  slightest.  It  was  recently  demonstrated  to  us  in  a  very  striking 
manner  by  blowing  out  a  match  through  a  piece  of  Rigby  cloth  and 
afterwards  pouring  a  tumbler  of  water  on  the  same  goods.  The 
first  element  it  did  not  resist ;  but  of  the  second  it  was  a  most 
effectual  resistant. 


A  CLEVER  DISPLAY. 

One  of  the  best  pieces  of  work  done  by  window  dressers  can  be 
seen  at  the  store  of  H.  &  N.  E.  Hamilton,  St.  Catherine  street, 
Montreal.  They  have  constructed  a  model  of  the  proposed  bridge 
across  the  St.  Lawrence,  and  it  really  is  a  very  creditable  piece  of 
work.  The  entire  structure  is  about  20  feet  in  length  and  6  feet 
high.  It  is  built  with  Clapperton's  sewing  cotton,  and  as  all  the 
different  shades  are  used,  it  makes  quite  a  pretty  display.  Over  25 
gross  of  spools  were  used,  so  one  can  understand  it  was  no  small 
task. 


interest  and  benefit  to  patronize  those  houses  who  aim  at  keeping 
up-to-date  goods — what  the  trade  requires  and  values  that  cannot 
be  surpassed  by  any  fair  dealing  house.  W.  R.  Brock  &  Co.  claim 
that  they  can  conscientiously  be  one  of  the  two  to  make  a  bargain, 
and  any  keen  buyerin  good  standing  can  fili  in  the  gap  on  sight. 


NOTES   OF  THE  TRADE. 

W.  R.  Brock  &  Co.  draw  particular  attention  to  their  special 
values  in  black  Italians,  serges,  sleeve  linings  and  canvases. 

P.  Garneau,  Fils  &  Cie. ,  of  Ouebec,  are  offering  two  special 
lines  of  black  and  navy  6-4  cheviot  serges  to  retail  at  $1  and  Si- 50. 

Merchants  in  want  of  the  best  pants  in  the  trade  to 
retail  at  $\  should  send  for  a  sample  dozen  of  W.  R.  Brock  &  Co.'s 
"Goodfit"   and   "Try on." 

S.  Greenshields,  Son  &  Co.  have  just  received  a  large  consign- 
ment of  their  Ever-fast  stainless  hosiery  and  are  now  delivering 
large  quantities  to  their  customers.  Their  range  is  much  larger  than 
before  and  they  are  showing  several  novelties,  including  a  special 
line  for  lady  bicyclists,  which  is  taking  well. 

James  Johnston  &  Co.  pride  themselves  on  the  complete  equip- 
ment of  their  smallware  department.  They  have  just  added  the  fol- 
lowing new  lines :  Side  combs,  purses,  chatelaine  bags,  fancy 
buckles,  blouse  sets — all  in  immense  variety — new  beltings,  in  silk, 
elastic  and  fancy  webs.  Buttons  are  a  specialty  with  them,  and 
are  fast  becoming  the  correct  vogue.  No  costume  with  a  pretence 
toward  the  latest  fashion  is  complete  without  a  garniture  of  buttons 
in  some  form. 


PRINTS. 

In  the  last  number  of  The  Dry  Goods  Review  W.  R.  Brock 
&  Co.  specially  advertised  prints  and  washing  materials  for  spring, 
1897,  and  they  beg  to  acknowledge  the  efficacy  of  the  medium. 
Many  were  the  requests  for  samples,  and  in  every  case  an  order 
resulted.  They  have  still  some  of  the  lines  mentioned  then  to  dis- 
pose of,  and  also  a  number  of  later  novelties  have  come  to  hand, 
which  are  attracting  attention  to  all  who  visit  their  warehouse. 

In  the  same  department  may  also  be  seen  some  rare  bargains 
in  flannelettes. 


EXCLUSIVE  LINES  IN  TRIMMINGS. 

James  Johnston  &  Co.  show  some  late  novelties  in  this  line.  As 
a  fashionable  dress  decoration  tinsel  effects  take  the  foremost  place. 
The  exclusive  styles  shown  by  J.  J.  &  Co.,  80c,  $1.25,  $1.50, 
51.95  per  dozen,  are  the  wonder  and  delight  of  all  who  have  had 
the  privilege  of  seeing  them. 

FOR  SALE— CASH    CARRIER,    NEARLY   NEW,  COST  US  $35,  WILL  SELL 
for  ten  dollars.     Rehder  &  Co.,  Pans  Station,  Ont. 


LARGE  SALE   OF   PRINT  CLOTHS. 

The  depression  in  the  print  cloth  market  in  the   United  S 
referred  to  by  us  a  few  weeks  ago  has  been  relieved  temporar 
least  by   the  heavy   purchase  at  Fall    River  of   750,000  pi 
regular  print  cloths  at  2  9-1 6c,  being  the  full  market  pric 
purchaser    was    Mr.  C.  D.  Borden,  of   the  American    Pri. 
The  purchase  consisted  of  500,000  pieces  of  spot  cloths  an' 
pieces  for  future  delivery.       This   is   the   largest  sale   ev 
known  at  Fall  River. — Montreal  Trade  Bulletin. 


"  IT  TAKES  TWO  TO  MAKE  A  BARGAIN." 

The  value,  assortment  and  up-to-date  goods  shown  this  season 
by  W.  R.  Brock  &  Co.'s  large  hosiery  and  glove  department  has 
attracted  the  attention  of  the  keenest  buyers  in  the  trade,  who  de- 
cide on  the  spot  that  merit  must  be  rewarded  and  that  it  is  of  mutual 


JUST  A  LINE... 

to  remind  you  that  when  you 
are  in  want  of  .   .   .   ,  . 

Counter . . . 
Check  Books 


it  will  pay  you  to  write  us  for  samples  and  prices.  We  make 
all  kinds  to  order,  and  carry  in  stock  the  latest  and  best  in 
CASH    SALES    BOOKS. 


THE  GARTER-GRUME  COMPANY, 


Mention  this  Journal. 


38  Front  Street  West,  TORONTO. 
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EMIL  PEWNY  &  CO. 

Sun  Life  Building 


MONTREAL 
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STOCK  ON  HAND 
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For  forty-two  years 
— since  the  founding 
of  the  house  —  the 
name 

J.  &  J.  Taylor 

has  been   a  synonym 

for  everything  that  is 

reliable  in  the  line  of 

Fire  and  Burglar 
Proof  Safes.  .  .  . 
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Now  We  Have  Them 


The  prettiest  line  of  printed  Warp  Dresden  Silks  ever 
shown  on  the  market  exclusively  confined  to  us.  Exquisite 
color  combinations  in  our  popular  shapes 


SORENTO  KNOT 
REGENT 


AND 


YACHT  TIE 
BELMONT  BOW 


TO    RETAIL    AT    FIFTY    CENTS 

Our  Range  of  Neckwear  is  now  replete  with  Novelties  for  up=to=date  Furnishers 

ALL  DEPARTMENTS  NOW  COMPLETE   AND  WELL  ASSORTED 

Special  values  in  Balbriggan  and  Natural  Wool  Underwear* 
Also  in  Cotton,  Lisle  and  Cashmere  Half-Hose* 

Don't  fail  to  see  our  Samples 


GLOVER  &  BRAIS 


Men's  Furnishings  ontv 


MONTREAL 


46 


THE  -:-  DRY  -:-  GOODS  -:-  REVIEW 


The  Spring  Gowns 
Are  Coming ! 


% 


METEOR 


With  What  Shall 
they  Be  Bound  ? 


WITH  the  most  stylish  and  practical,  most  durable,  longest  wearing,  and  that  is 

"  Meteor  Velvet  Skirt  Protector ! 

The    world's    most   celebrated   dressmakers   use   and    recommend   it. 


99 


Carried  by  the  leading  Wholesale  Houses. 


See  Shade  Card.     101  Shades. 


APPRECIATIVE    AMERICANS. 

AS  an  evidence  of  the  avidity  with  which  a  good  thing  is  taken 
up  by  our  neighbors  across  the  border  we  would  cite  the 
rapidity  with  which  Messrs.  H.  Shorey  &  Co.,  wholesale  clothiers, 
of  Montreal,  put  on  the  market  and  sold  the  stock  for  a  company 
formed  for  the  purpose  of  waterproofing  textile  fabrics  by  their  Rigby 
process.  One  of  the  firm  went  down  to  New  York  a  few  days  ago, 
remaining  only  two  days,  during  which  time  he  organized  a  Rigby 
waterproofing  company,  and  sold  all  of  the  stock  that  was  offered 
or  that  they  wished  to  sell  and  sufficient  to  put  the  process  on  the 
marketin  good  shape,  in  the  exceeding  short  space  of  two  days 
time. 

Everyone  who  saw  a  demonstration  of  the  way  ordinary  cloth 
could  be  made  a  repellent  to  water  without  interfering  with  its  por- 
ous properties  was  astonished,  and  expressed  themselves  as  satis- 
fied that  it  was  an  exceedingly  valuable  invention  and  likely  to 
revolutionize  the  textile  trade  in  the  United  States.  We  have  much 
pleasure  in  congratulating  the  Messrs.  Shorey  and  wishing  them 
every  success  in  their  new  venture. 


These  are  made  of  ends  of  webs,  of  which  there  were  not  enough  to 
complete  a  box.  They  are  mounted  the  same  as  the  regular  sets, 
but  each  box  may  contain  several  different  webs.  They  are  sold 
at  $2.25. 

In  the  case  of  S.  Greenshields,  Son  &  Co.,  they  secured  some 
very  cheap  things  in  carpets,  including  40  bales  hemps  and  10 
cases  curtains,  sash  muslins,  etc.  They  were  manufactured  for 
McMaster  &  Co.,  but  were  not  delivered. 


BICYCLISTS    MAY  AT    LEAST  KEEP   A    DRY    EXTERIOR. 

Among  the  taking  novelties  that  are  being  offered  to  the  trade 
for  the  coming  spring  season  in  the  way  of  bicycle  accessories 
dealers  would  do  well  to  take  note  of  the  Rigby  waterproofed  bicycle 
suits.  The  advantage  of  having  a  bicycle  suit  waterproof  without 
in  any  way  changing  the  porous  nature,  the  color  or  appearance  of 
the  cloth,  is  obvious.  The  Rigby  bicycle  suit  will  be  a  trade- 
maker  to  those  who  keep  it. 


CARPETS    AND    SUSPENDERS. 

Both  the  Gault  Bros.  Co.  and  S.  Greenshields,  Son  &  Co.  will 
profit  more  or  less  by  McMaster' s  failure. 

McMaster  &  Co.  were  for  years  able  to  supply  many  of  their 
best  customers  with  assorted  boxes  of  suspenders  that  were  $3  to  $4 
a  box  at  $2  to  $2.25.  It  appears  they  had  an  arrangement  with 
one  of  the  largest  manufacturers  in  the  States  to  take  all  their  culls. 


CHEAP    TWEEDS. 

The  cheapest  line  in  tweeds  shown  The  Review  at  present  is 
an  Oxford  grey  at  20c,  by  S.  Greenshields,  Son  &Co.  They  offer 
to  send  samples  on  application,  provided  they  have  any  stock  left. 


Leather  ;  Leader  ;  Scorcher  ;  Whopper  ;  Electric  ;  Magnet. — 
These  six  names  are  six  popular  brands  of  cotton  hosiery  kept  by 
W.  R.  Brock  &  Co.'s  hosiery  department  known  all  over  Canada 
for  their  value  and  rapid  selling  qualities. 


i^^^^^^^S^^^iQ^^^iS^^^ 


St?irtUbelsS(A&r}gers 

V/MbERWE^  LABELS 

initial  letters 
inImViuV/al  Kames. 


KLUGE  BROS.   *     i.r„i,i     i**    Proprietors 

<^V-   274&276CburcbSt.  "W£ 

^EwyoRK. 

CREFELD  LONDON  PARIS 


Sills  LaJaels^Aa^geis 
Neckwear  labels 

bRESS  BELTS 
SHOE  LABELS. 


Nigbf  Shirr  Trimmings. 


THE  -:-  DRY  -:-  GOODS  -:-  REVIEW 


47 


Shirts 

Blouses 

Collars     \ 

i      Overalls 

Cuffs 

Jackets 

SHIRTS — We  can  give  you  the  best  lines  of 
White  Shirts  at  the  very  best  prices, 
because  we  do  our  own  bleaching  by  a 
process  patented  by  us  this  year. 

We  also  carry  a  large  stock  of  Regattas,  Black  Sateens, 
Oxfords,  Silk  Stripes  and  Flannelettes. 

COLLARS  AND  CUFFS— A  full  range  of 
all  styles  for  both  ladies  and  gents. 

JACKETS  AND  OVERALLS— We  are  offer- 
ing SPECIAL  PRICES  in  these  lines. 
Having  a  large  stock  on  hand  we 
have  decided  to  clear  at  very  low 
prices.     Send  for  samples. 

See  our  O.K.  Elastic  Suspender  Bib  Overalls 

M.  L.   Of  H.   SCHLOMAN 

MONTREAL 


WYLD,  GRASETT  &  DARLING 


The  Product  of  our  New  Factory  consists  of 


and 


and 


Overalls 
Smocks 
Tweed  Pants 
Shirts 

STYLE,  FINISH  AND  VALUE  UNSURPASSED. 


Travellers'  and  Letter  Orders  Solicited 
Inspection  invited  by  Merchants  visiting  the  City 


WYLD,  GRASETT  &  DARLING 


Toronto 


Chalcraft,  Simpson  &  Co. 


♦♦♦♦♦♦♦♦♦♦♦♦♦♦ 


Qothing 
Manufacturers 


WHOLESALE 


62  Front  Street  West 


TORONTO 
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DRESS    GOODS. 

BRADFORD  makers  are  finding  their  trade  here  very  much 
cut  into  by  American  imitators.  Fancy  jaspers  in  all  wools 
which  have  sold  at  38c.  are  now  coming  in  from  the  States  on  cotton 
warps — excellent  imitations  at  25c. 


Lustres,  Sicilians  and  mohairs  are  selling  as  well   as  last  year, 
but  the  demand  for  crepons  has  fallen  off. 


A  new  thing  that  is  selling  well  this  season  in  linens  for  blouses  is 
a  canvas  ground  with  fancy  silk  stripes  and  with  printed  designs. 

One  of  Priestley's  novelties  is  a  revival  of  grenadines  in  various 
designs.  They  are  made  up  over  silk  foundations,  giving  a  very 
chic  effect. 


Letters  from  France  are  nearly  all  talking  cashmere  and  plain 
goods,  such  as  drap  d'ete.  They  seem  to  look  for  a  big  demand 
from  the  States  in  the  near  future.  They  are  getting  independent 
in  their  views,  and  talk  an  advance  of  20  to  30  per  cent.  The 
Republicans  will  revive  the  higher  tariff,  and  their  buyers  are 
expected  to  stock  up  especially  with  plain  stuffs  that  are  safe  to 
buy  in  advance. 

Better  designs  than  ever  are  coming  from  Bradford  this  year. 
The  makers  there  are  stirred  up  by  the  low  prices  and  competiiton 
with  the  States  and  Germany,  and  they  are  now  making  much 
more  fancy  things  than  they  would  have  touched  some  years  ago. 


S.  Greenshields,  Son  &  Co.  report  increased  sales  in  lustres  and 
mohairs  in  both  plain  and  broche  designs.  From  present  indica- 
tions these  two  makes  are  to  be  quite  as  good  property  as  they 
were  last  spring  for  skirts  and  dresses.  They  are  also  showing  a 
line  of  mohairs  in  printed  metallic  work  which  are  selling  freely. 
Their  stock  is  now  fully  assorted  in  all  classes  of  mohairs  and  lustre 
goods. 


S.  Greenshields,  Son  &  Co.  write  that  cashmeres  in  blacks  and 
colors  are  also  selling  freely  for  spring  trade.  This  is  in  sympathy 
with  the  feeling  in  Paris  for  plain  goods,  such  as  double  warp  cash- 
meres, drap  d'ete,  etc.  Their  stock  is  now  complete  in  all  the 
leading  colors  for  spring  in  the  celebrated  velour  make.  In  silver 
silks,  metallic  printing,  they  are  showing  a  large  range  of  new 
designs  and  colorings  in  confined  styles.  They  are  absolutely  fast 
and  guaranteed  not  to  tarnish. 


The  correct  vogue  is  lace  effects.  James  Johnston  &  Co.  are 
showing  ranges  of  grenadine  damasse,  dentelle  broche,  grenadine 
canvas,  in  black  and  all  the  newest  colors.  Blacks  at  32^,  45, 
65c;  colors,  18^,  32^,  45c. ,  are  being  sold  in  quantities  to  the 
best  trade. 


Of  special  interest  to  milliners  and  the  millinery  trade  generally 
are  silks  of  all  kinds.  W.  R.  Brock  &  Co.  make  these  a  feature 
of  their  regular  business,  which  is  always  appreciated  and  partici- 
pated in  by  those  merchants  who,  in  connection  with  their  ordinary 
dry  goods,  have  a  millinery  display.  To  such  an  extent  has  this 
met  with  the  approval  of  the  trade,  and  with  results  so  satisfactory 
to  both  buyer  and  seller,  that  each  season  finds  them  in  a  better 
position  to  cater  to  all  wants  in  this  direction.  For  spring  1897 
they  claim  to  show  the  most  extensive  range  of  fancy  silks  in  the 
trade.  Many  of  the  designs  are  entirely  confined  to  them  for  Can- 
ada, and  some  lots  cleared  out  from  manufacturers  they  are  offer- 
ing at  a  less  price  than  the  cost  of  production.  They  sell  all  their 
silks  on  the  same  basis  of  profit  as  regular  staple  dry  goods.  In 
addition  to  fancies  (of  which  they  show  over  350  different  patterns), 


they  have  all  their  well-known  makes  of  plain  colors  and  blacks, 
with  which  the  trade  is  so  favorably  acquainted  that  they  require  no 
comment.  In  the  same  department  black  and  colored  silk  velvets 
and  their  celebrated  "Clarion  "  velveteen  are  to  be  seen  and  all 
numbers  in  Courtauld's  black  silk  crapes. 

In  fancy  dress  goods  W.  R.  Brock  &  Co.  have  anticipated  the 
wants  of  the  retailer  for  a  variety  of  ranges  to  sell  over  the  counter 
at  50c,  and  have  mapped  out  their  spring  business  specially  on 
these  lines.  In  this  direction  they  boast  of  an  immense  range  of 
exceptional  value,  and  are  glad  at  all  times  to  have  an  opportunity 
of  showing  it  to  those  who  favor  them  with  a  call.  At  the  same 
time  may  be  seen  also  some  exceptional  values  in  low-priced 
goods,  as  well  as  the  latest  novelties  in  high-class  West  of  London 
styles.  Of  the  last  named  lines,  they  are  prepared  to  take  orders 
for  dress  patterns  from  the  trade.  They  draw  particular  attention 
to  their  assortment  of  plain  and  fancy  blacks,  covering  all  makes, 
values  and  qualities.  In  colored  plain  materials,  they  successfully 
meet  all  legitimate  competition. 


WILL    INTEREST    MILLINERY    BUYERS. 

In  the  dress  goods  department  of  John  Macdonald  &  Co.  an 
immense  variety  of  printed  dimities,  batistes,  organdies  and  linen 
colored  novelties  suitable  for  blouses,  etc. ,  all  at  popular  prices,  are 
being  shown.  Their  regular  lines  of  dress  goods  include  the  latest 
production  of  the  English,  French  and  German  looms.  Three 
special  lines  in  black  lustre,  to  retail  at  25,  35  and  50c.  Also, 
serges,  tweeds,  costume  cloths  and  henriettas.  During  the  sum- 
mer season  of  1896  they  were  absolutely  unable  to  supply  the  de- 
mand for  their  well-known  "Imperial"  brand  fast  black  cotton 
hose;  this  season  they  have  added  several  more  numbers,  they 
have  more  than  doubled  their  contracts,  and  at  present  have  a  full 
range  of  prices  in  stock.  Their  display  of  veilings  and  laces  must 
be  of  considerable  interest  to  millinery  buyers  as  well  as  the  trade 
generally,  from  the  appearance  of  the  display  on  their  tables.  It 
is  needless  to  say  much  about  their  showings  in  silk  further  than  to 
state  that  it  is  superior  to  former  seasons.  A  visit  to  this  depart- 
ment cannot  but  repay  anyone  who  is  visiting  the  city. 


A  FEW  FEATURES  IN  CARPETS,  ETC. 

John  Macdonald  &  Co.  report  increased  sales  in  their  carpet 
department.  Spring  goods  have  arrived  and  are  being  shipped  out 
rapidly,  good  business  being  done  in  silk  covers,  silk  and  tapestry 
curtains.  These  goods  are  shown  in  beautiful  effects.  They  direct 
special  attention  to  numbers  7720,  293,  7445,  7479,  7306,  1671, 
1707,  7616,  1689,  7799,  6923,  7834  and  2522  lace  curtains.  They 
are  showing  very  pretty  patterns  in  Brussels  net  and  Swiss  Irish 
point  curtains  in  low,  medium  and  fine  grades.  They  have  just 
received  their  spring  shipment  of  8-4  and  16-4  linoleums  and  floor 
oil-cloths. 

A  feature  of  this  season's  carpet  trade  is  the  large  1  demand  for 
union,  wool  and  Axminster  floor  cloths.  They  are  showing  these  in 
great  variety.  They  are  showing  a  special  line  in  6-4  mottled 
chenille  table  covers  at  a  low  price,  and  an  extra  large  assortment 
of  their  popular  price  6-4,  8-4  and  8-10  jute  table  covers.  Also  a 
superb  range  of  chenille  curtains  in  plain  goods,  with  dados  and 
allover  patterns,  the  designs  are  exclusively  their  own  and  are  very 
effective.  The  newest  effects  in  Axminster,  Wilton  and  heavy  pile 
carpets  are  now  on  exhibition  in  this  department. 


D.  R,  C. 

W.  R.  Brock  &  Co.  have  made  a  great  hit  in  the  men's  fur- 
nishings department  this  season.  The  D.R.C.  unlaundried  shirt, 
which  they  are  offering  to  retail  at  50  cents  each,  surpasses  in 
value,  weight  of  cloth  and  all  the  new  ideas,  any  shirt  that  has  ever 
been  seen  in  the  trade. 
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JAMES  JOHNSTON  &  CO. 

...Dry  Goods  Wholesale... 


DEPARTMENTS 


♦♦♦♦  ♦♦♦♦  ♦♦♦♦  ♦♦♦♦  ♦♦♦♦  ♦♦♦♦  ♦♦♦♦  ♦♦♦♦ 


Dress  Goods,  Velveteens,  Etc. 

Silk  Ribbons  and  Trimmings. 

Hosiery,  Gloves  and  Underwear. 

Smallwares,  Notions,  Etc. 

Gents'  Haberdashery  and  Neckwear. 

Muslin  and  Flannelette  Embroideries. 


fluslins,  Laces  and  Curtains. 

Umbrellas  and  Parasols. 

Prints  and  Cotton  Dress  Goods,  Etc. 

Cottonades,  Shirtings  and  Tickings. 

Linings,  Towelings,  Etc. 

Linen  Napkins,  Doylies  and  Tablings. 


Our  travellers  are  showing  a  range  of   samples  that  cannot 

be  surpassed.      Favor  them  with  a  look, 

it  will  cost  you  nothing. 

JAMES  JOHNSTON  &  CO.,  MONTREAL. 


The  Celluloid  Company 


30,  32,  34,  36 
Washington  Place 


NEW  YORK 


ORIGINAL   and   ONLY 
Manufacturers  of 


All  goods  made  by  us  are  stamped  as  follows  : 

Absolutely  No 


"CELLULOID"  Interlined  Waterproof 
Collars  and  Cuffs    .    .    . 

TRADE 

IlLLyLOtt)       Others  Genuine 


MARK. 


5TERLING 

Sizes    \ZZP\B'/z  In. 
From      2    In. 
Back    I  y*  In. 


VULCAN 

Sizes  13  12  18  '/2  In. 

F  rout   I  3/4  I  n. 
Back   I  Vz  In. 


BRIGHTON. 

Sizes  I  4-T°    I  S  In. 

Front  I  3/+  I  n. 
^^ck  I  B/&  In. 


ROVAL 

Sizes  l2'/2T_02O    In, 
Fkoiit  IVb   In. 


CAUTION  It  having  come  to  our  notice  that  certain  manufacturers 
■^^■^^^^^■^^  are  producing  and  advertising  imitations  of  our  goods 
under  the  name  of  "Celluloid,"  we  desire  to  notify  the  trade  that  the  word 
"  Celluloid  "  is  a  registered  trade  mark,  and  our  right  to  its  exclusive  use  having 
been  upheld  by  the  courts,  we  shall  hold  responsible  not  only  such  manufac- 
turers but  also  all  dealers  handling  any  goods,  other  than  our  make,  under  the 
name  of  "  Celluloid." 


EXCELSIOR. 

.Sizes  BT°I  I  </z  In. 
"•  Width  3  /aln. 


THE  CELLULOID  COMPANY 


FIFTH  AVE. 

Sizes  9/aTfll^ln. 
WiDTH3/eln. 
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COTTON  NEWS. 

MEETING    OF    THE    .MONTREAL    COTTON    CO. 

THE  24th  annual  meeting  of  the  Montreal  Cotton  Co.  was  held 
February  10,  and  was  numerously  attended.  The  annua1 
reports  for  the  past  year  were  submitted,  and  showed  a  satisfactory 
condition  of  the  company's  affairs.  The  retiring  Roard  of  Directors 
were  unanimously  re-elected  as  follows :  Messrs.  A.  F.  Gault, 
Charles  Garth,  J.  Grenier,  E.  K.  Greene,  J.  K.  Ward,  S.  H.  Ewing, 
and  R.  R.  Stevenson.  At  a  subsequent  meeting  of  this  board  Mr. 
A.  F.  Gault  was  re-elected  president,  Mr.  Charles  Garth  vice- 
president  and  Mr.  J.  F.  Smith  secretary-treasurer. 

TOO    MANY    MILLS    IN    THE    STATES. 

We  suppose  there  are  cotton  factories  enough  now  in  this  coun- 
try to  make  more  cloth  than  the  American  people  can  buy,  even 
with  every  worker  in  all  industries  earning  good  wages  and  thus 
making  a  maximum  market.  It  is  desirable,  as  we  have  often  said, 
to  push  out  for  foreign  consumption  with  more  vigor  and  system 
than  have  ever  yet  characterized  our  export  operations.  This  is 
being  "  begun  to  be  done  "  by  some  of  our  cotton  manufacturers, 
and  it  is  noticeable  again  here  that  it  is  the  goods  of  southern  make 
that  are  most  freely  exported  at  this  time. — New  York  D.  G. 
Chronicle. 


DRY    AIR    IN    THE    MILL. 

The  dryness  of  the  atmosphere  in  this  country  is  the  cause  of 
some  inconvenience  to  the  cotton  manufacturer.  In  dry  air  the 
friction  generates  electricity  which  causes  the  loose  cotton  to  stand 
up.  This  interferes  with  the  process  of  manufacture.  In  England 
the  atmosphere  is  damp  enough  to  prevent  this.  In  America  it  is 
necessary  to  use  artificial  means.  The  windows  are  securely  calked. 
The  ventilation  is  by  currents  of  air  produced  by  huge  fans.  To 
secure  the  necessary  dampness  sprays  are  fastened  in  the  ceilings 
with  the  holes  so  small  that  the  water  cannot  be  seen  when  being 
forced  through  them .  Registers  are  also  placed  in  various  parts 
of  the  building,  which  note  the  amount  of  dampness  in  the  air.  The 
Montreal  Cotton  Co.  are  putting  a  system  like  this  into  their  mills 
called  the  aerophore  system.  To  prevent  the  rooms  being  close  in 
the  morning  the  fans  will  be  started  half  an  hour  before  the  hands 
arrive. 

NOTES    OF    THE    TRADE. 

In  cream  damask  tablings  P.  Garneau,  Fils  &  Cie.,  of  Quebec, 
have  tip-top  values. 

Lonsdale,  Reid  &  Co.  show  many  novelties  and  makes  in  em- 
broideries and  laces. 

P.  Garneau,  Fils  &  Cie's.,  of  Quebec,  line  of  27-inch  art  muslins 
(double  borders)  is  a  seller. 

K.  Ishikawa  &  Co.  report  a  few  new  novelties  in  fancy  silks 
now  on  the  way,  particulars  of  which  will  be  given  later. 

P.  Garneau,  Fils  &  Cie.,  of  Quebec,  are  selling  a  bargain  in  a 
bleached  huckaback  toweling.      Can  be  retailed  at  12c.  with  profit. 

Lonsdale,  Reid  &  Co.  are  well  up  in  their  linen  department. 
They  hold  some  extra  snaps  in  towels,  towelings,  table  linens  and 
napkins. 

P.  Garneau,  Fils  &  Cie.,  of  Quebec,  have  a  full  line  of  boys' 
and  men's  cotton  and  woolen  sweaters  in  navy,  white  and  heather  ; 
other  shades  to  order. 

In  linens,  damasks,  damask  napkins  and  tablecloths,  S.  Green- 
shields,  Son  &  Co.  are  showing  some  extra  values.  In  half 
bleached  damasks  full  range  of  qualities  and  prices  ;  special  line, 
72-inch,  to  retail  at  50c.  Full  range  of  French  canvas,  in  natural, 
white  and  black,  now  in  stock  at  close  prices.       In  quilts,  stock  is 


now  complete  in  honeycomb,  satin,  aihambras—  all  prices  and 
qualities. 

In  order  to  have  a  dress  hang  well  it  must  have  up-to-date 
linings.  Lonsdale,  Reid  &  Co.  have  them.  They  also  carry  a 
big  stock  of  all  kinds  of  dressmakers'  supplies. 

S.  Greenshields,  Son  &  Co.  have  gone  heavily  into  ribbons  and 
are  showing  a  grand  range  in  all  the  staple  lines.  They  have  also 
special  lines  of  baby  ribbons,  which  are  taking  very  well. 

P.  Garneau,  Fils  &  Cie.,  of  Quebec,  have  sold  the  first  shipment 
of  wincey  cheviot  dress  goods.  This  is  a  cheap  serviceable  stuff, 
37-38  inches  wide,  which  can  retail  at  15c.  They  are  expecting  a 
second  shipment. 

S.  Greenshields,  Son  &  Co.  are  showing  entirely  new  designs  in 
belt  buckles,  blouse  sets,  cuff  buttons  and  links,  etc.  ;  jubilee 
stick  pins  for  hat  and  scarf  decoration  ;  new  features  in  golden 
draperies. 


A    FINE    WAREHOUSE. 

IN  our  March  number  we  hope  to  illustrate  that  handsome  cut 
stone  warehouse,  corner  Recollet  and  St.  Helen  streets,-  Mont- 
real, until  recently  occupied  as  a  wholesale  millinery  house  by 
Messrs.  John  McLean  &  Co.,  who  have  gone  out  of  business,  and 
which  has  been  leased  by  Messrs.  Brophy,  Cains  &  Co.  for  a  term 
of  years.  The  Fred.  Kay  Estate  own  the  property  and  are  putting 
in  an  electric  elevator,  improving  the  shipping  and  receiving  facil- 
ities, making  a  new  entry  room,  adding  to  the  heating  apparatus, 
and  will  paint,  tint,  and  thoroughly  renovate  the  interior  through- 
out. When  the  changes  now  being  made  are  complete,  Messrs. 
Brophy,  Cains  &  Co.  will  have  one  of  the  most  up-to-date  and  hand, 
some  warehouses  in  the  Dominion.  The  interior  is  lighted  from 
three  sides  and  is  admirably  adapted  for  the  fine  dress  goods  trade 
which  this  firm  does.  In  fact,  it  would  be  hard  to  imagine  a  building 
better  adapted  to  their  steadily  increasing  business.  This  warehouse 
has  a  splendid  elevation,  in  the  very  centre  of  the  dry  goods  trade, 
and  is  modern  in  all  its  appointments.  We  but  echo  the  already 
personally  expressed  wishes  of  the  trade  generally  in  wishing 
Messrs.  Brophy,  Cains  &  Co.  increased  success  in  their  new  premises. 


PRACTICAL  POINTERS  FOR  THOSE  WHO  SHOOT. 

A  pocket  edition  of  "  Practical  Pointers  for  Those  Who  Shoot" 
has  just  been  issued. 

It  is  a  book  for  those  wishing  to  know  what  rifles,  pistols  or 
pocket  rifles  to  choose  for  various  purposes.  Positions  adopted  by 
experts  in  rifle  and  pistol  shooting  are  shown  by  handsome  engrav- 
ings. Directions  for  building  a  rifle  range.  All  the  recognized 
targets  used  in  rifle  or  pistol  shooting  are  described,  and  shooting 
rules  governing  competitions  are  given  in  full. 

Any  readers  who  wish  one  can  have  a  copy  sent  by  sending  a 
postal  card  requesting  it  to  the  J.  Stevens  Arms  Co.,  Chicopee 
Falls,  Mass.  It  is  a  useful  little  book  for  shooting  men  to  have 
by  them. 

FEATHER    PILLOWS. 

Many  dry  goods  stores  will  handle  feather  pillows  this  year. 
They  are  sold  along  with  blankets,  comforters  and  honeycomb 
quilts,  and  have  proved  to  be  a  very  remunerative  line.  The  Alaska 
Feather  &  Down  Co.,  of  Montreal,  are  booking  orders  now  for 
spring  delivery,  and  they  sell  feather  pillows  almost  to  as  many  dry 
goods  houses  as  furniture  dealers. 


The  C.  Ross  Co. ,  Ltd.,  of  Ottawa,  have  commissioned  an  archi- 
tect to  prepare  as  soon  as  possible  plans  and  estimates  for  a  six- 
storey  block  to  replace  their  burned  store. 
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WlMi  flOT  KW- 


...VICTORIA... 


Crochet 


Thread 


VICTORIA  CROCHET  THREAD  is  superior  to  all  other  makes  in  the  trade. 

It  is  put  up  in  boxes   of  10  balls,  and  in  cabinets  of  50  balls,  as  above  cut. 

r        It  is  made  in  Nos.  20  and  40,  and  in  40  different   shades.      Colors  1  to  22 

are   solid,  23  to  4.0   are   shaded.      Ask   your  jobber   for   them.      Take  no  other. 


SOLE 
AGENTS 

FOR 

CANADA. 


R.  HENDERSON  &  CO. 

r 323  sc- james  st.,  Montreal. 
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NOVELTIES   IN    NEEDLEWORK,  ETC. 

HERE  are  some  pretty  new  things  in  needlework  and  decora- 
tive materials  for  visiting  milliners  to  see  this  month.  In 
looking  over  some  at  F.  Robertson  &  Co.'s  one  is  struck  with  the 
attractions  of  several.  The  plaid  sateen  for  cushions  is  going  to 
take.  The  material  will  retail  at  25c.  per  yard.  It  comes  in  a 
variety  of  colors,  and  when  made  up  and  embroidered  is  a  tasteful 
design.  In  this  issue  a  picture  of  a  cushion,  made  of  this  plaid 
sateen,  is  given,  so  readers  will  have  an  idea  of  the  pattern. 
Another  new  feature  in  materials  is  the  art  ticking  for  frames  and 
embroidery  work,  a  fabric  which,  owing  to  its  inexpensiveness,  super- 
sedes denim.  The  same  is  true  of  villa  cloth,  which,  retailing  at 
30c.  a  yard,  makes  a  good  substitute  for  a  material  retailing  at 
90c. 

The  new  Bulgarian  work  is  the  coming  novelty  in  needlework. 
The  embroidered  designs,  the  rich  colors,  etc.,  all  harmonize,  and 
are  made  up  g*k  Bulgarian  hand-made  linen  with  colored  cotton 
yarn.      Mr.  R^raertson  has  all  these  materials  for  the  work. 

Other  ry5velties  \are 
a  new  range  of  cutehio\p^ 
in     RonAji    satiA  "trflj 
poppy^Atterft,  'inhere 
tonnes, ;  pink  Jind    ye' 
low  ;  a  very  pretty  lirye 
It  is  going  to  be  a  gsiat 
cushion  year. 


this  department,  as  it  can  be  placed  almost  anywhere  in  the  store 
and  the  goods  arranged  in  a  moment.  It  is  an  Ai  article,  and 'the 
price  is  low.  It  can  be  seen  in  their  drapery  department  or  write 
for  particulars. 


ART    DRAPERIES. 

At  this  time  of  yea 
buyers  naturally  are  o 
the  lookout  for  th 
"latest"  in  material 
for  beautifying  th 
homes  of  their  custom 
ers,  as  house-cleanin< 
season  is  again  ap 
proaching.  The  ladie 
are  very  wide  awake 
in  this  matter  and  will 
have  only  the  most  up- 
to-date  fabrics  and  pat- 
terns, therefore  it  be- 
hooves the  merchant 
who  aims  at  capturing 
this  trade  to  make  his  selections  where  he  can  be  sure  of  seeing  the 
very  newest  the  mills  have  produced.  As  Boulter  &  Stewart  repre- 
sent a  large  list  of  mills  in  this  line,  buyers  can  count  upon  finding 
the  last  productions  in  their  warerooms. 

IN  THE  MARITIME  PROVINCES. 

Mr.  R.  H.  Cosbie  has  returned  to  Toronto  after  a  trip  to  the 
Maritime  Provinces.  It  was  his  first  trip  there,  and  the  general 
appearance  of  things  created  a  favorable  impression,  and  he  was 
pleased  with  the  reception  given  the  firms  he  represents.  While 
trade  is  not  rushing,  it  is  apparently  in  a  healthy  state,  and  retail 
business   in  St.  John  and  Halifax  is  in  a  thoroughly  live   condition. 


This  photogravure  shows  a  corner  in  Boulter  &  Stewart's  drapery  department,' also  their  "  Perfect  "  display 

stand  for  draperies. 


STYLES    IN    SPRING     DRESS    GOODS. 

The  present  showing  in  woolen  dress  goods  bears  evidence  to  a 
decided  change  in  the  styles.  The  marked  feature  of  the  present 
change  is  that  the  fabrics  accorded  highest  favor  at  present  are  old- 
fashioned  ones  come  to  life  again.  Few  novelties  have  been 
created  for  the  season,  but  many  have  been  revived  from  the  past. 

Two  leading  characteristics  distinguish  the  season  novelties,  if 
revivals  may  be  termed  novelties.  These  are  the  numerous  plain 
weaves  that  are  being  shown  and  the  open-meshed  fabrics.  Eta- 
mine,  canvas  cloth  and  grenadine  have  come  to  take  the  place  of 
the  erstwhile  popular  crepon.  Drap  d'ete,  henrietta,  cashmere, 
serge  and  similar  weaves  swell  the  list  of  so-called  up-to-date  fabrics. 
These  plain  weaves  will  afford  a  much  desired  relief  after  so  many 

seasons  of  fancy  effects. 
The  open-meshed  fab- 
rics are  not  so  much  for 
service  as  for  looks, 
hence  their  use  must  be 
subordinate  to  the  more 
substantial  fabrics.  But 
in  the  line  of  high-class 
novelties  they  are  with- 
out rival. 

In  the  plain  weaves 
drap  d'  ete  is  marked 
as  a  special  favorite, 
but  henriettas  and  cash- 
meres bear  such  close 
relationship  that  they 
will  shine  in  reflected 
glory.  The  ever  re- 
liable serges  and  chev- 
iots may  be  counted 
upon  as  mainstays  dur- 
ing the  coming  season. 
Though  plain  weaves 
and  open-meshed  fab- 
rics are  the  key-note  of 
the  dress  goods  har- 
mony for  spring,  fancy  weaves  will  have  a  hearing.  Checks  take 
first  rank  among  these.  From  the  fine  tailor  suitings  in  silk  and 
wool  to  the  cheapest  yarn-dyed  fancies  checks  prevail.  The  variety 
afforded  is  apparently  limitless. 

Vigoreaux  and  coverts  make  up  another  long  line  of  practical 
and  substantial  fabrics  from  which  to  chose.  Much  attention  has 
been  given  to  fabrics  especially  for  the  wheel,  and  merchants,  wjll 
find  a  splendid  assortment  of  bicycle  suitings.  This  branch  of 
dress  goods  will  be  an  important  factor,  in  the  spring  business  and 
as  such  should  be  given  due  attention.  Cotton  imitations  of  wool 
fancies  make  up  another  class  of  fabrics.  So  perfectly  have  the-, 
woolens  been  copied  that  the  eyes  of  the  experts  were  all  deceived. 
— Chicago  D.  G.  Reporter. 


THE  "PERFECT"  DISPLAY  STAND. 

In  the  photogravure  of  Boulter  &  Stewart's  drapery  department, 
shown  herewith,  is  the  "perfect"  display  stand.  Many  merchants 
wonder  why  the  volume  of  their  drapery  business  is  not  larger,  and 
overlook  the  fact  that  they  do  not  give  the  same  prominence  to  this 
line  as  they  do  to  many  others.       This  stand  is  designed  to  boom      from  $1  up. 


LADIES'  WRAPPERS. 


Boulter  &  Stewart,  who  make  a  specialty  of  American  goods  in 
this  line,  inform  us  that  the  season  is  opening  up  unusually  earlv, 
and  have  already  booked  many  orders.    Their  lines  can  be  retailed 
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The  Wholesale  House  that 
supplies  you  with     .      .     . 


«£§•  «^» 


North  Star,  Crescent 
and  Pearl 

Cotton  Batting  gives  you  the  best  value  obtainable. 

Even  the  Pearl  grade  is  guaranteed  stronger 
and  better  adapted  to  requirements  than  any 
grade  of  any  other  batting. 

These  grades  are  the  strongest,  handsomest 
and  most  desirable  cotton  bats  obtainable. 

NOTHING  DECEPTIVE 

They  look  well  in  the  roll.  They  have  the 
strength  and  qualities  required  by  the  consumer 
after  unrolling.     They  make  strong  comforters. 

■When  you  unroll  and  unfold  them  you  can 
test  the  strength  and  they  will  not  fall  apart  like  so 
much  chalk.  You  can't  blow  them  to  pieces  in  a 
hurry. 

THREE  GRADES.    THREE  PRICES. 
THE  BEST  AT  THE  PRICE. 


EUGENE 


JAMHIET'S 


FRENCH 

Kid  Gloves 


IN  STOCK 


..and.. 

ARRIVING 


Choice   Qualities    in   Staples 


..and.. 


LIMITED  QUANTITY 
SPRING   NOVELTIES 


WRITE  FOR    SAMPLES. 


FITZGIBBON,  SCHAFHEITLIN  &  CO. 

.  .  .  Montreal. 


Thiaudcau  Bros. 

&  Co. 


Importers    of- 


ENGLISH  . 
FRENCH  .  . 
GERMAN  & 
AMERICAN 


QQDS 


THIBAUDEAU  FRERES  dc  CIE. 

Quebec. 
THIBAUDEAU  BROTHERS  dc  CO. 

London,  Eng. 
THIBAUDEAU  BROS,  dc  CO. 

332  St.  Paul  St. 

MONTREAL 


Feather 
Pillows ! 


GOOSE    FEATHER    PILLOWS 

in  fancy  German  ticking,  4  grades, 
all  guaranteed.  DUCK  FEATHER 
PILLOWS  in  grey  and  colored 
tickings,  2  grades,  both    "all-duck." 


WE  ARE  BOOKING  ORDERS  NOW  FOR  SPRING 
DELIVERY,  AND  SHALL  BE  PLEASED  TO  QOOTE 
YOU  PRICES   BY  LETTER 


The  Alaska  Feather  and 

Down  Cov   Ltd*  290  Guy  Street,  MONTREAL 
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for  Canada 
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SEE  FRONT    COVI 

AND   ARTICLraHl 
THIS  NUMBER. 


Nfrthirif 

i>oi  m  it 897' 


Face  to  Face 
With  Facts. 


The  standard  dr^sSii 
of  the  Ml 

Manufacture 
mtl  Soiling    Agents 
tor  the  Dominion: 


HERMANN  H. 

WOLFF  &  GO. 


» s  m>\ 


O 


WANTS  ARI 


HANTS'  OPPORTUNITIES 


Put  this  in  your  memo  book,  and  also  a  note.— To  stock 


The  only  perfect  dress  edge,  which  the  manufacturers  now 
intend  to  demonstrate  to  every  lady  in   the   Dominion — 
through  the  medium  of  the  press     the  dressmakers,  etc. 
Write  for  Sample  Bootes  to  order  from-Kow  ready. 


•> 


W 


THE  -:-  DRY  -:-  GOODS  -:-  REVIEW 


55 


Do  you   like  a  good   nap   on  your 
blankets.     If  so,  you  should  buy 

"  Eureka" 
.  .  Blankets 

They  are  made  of  selected  Nova  Scotia 
wool,  will  wash  without  shrinking,  and  being  well 
napped  have  a  good  "  lofty  "  feel,  as  well  as  being 
much  warmer. 

Write  for  a  sample  pair,  for  we  have  found  it 
to  be  a  fact  about  our  blankets  that 

Once  a  Customer 
Always  a  Customer. 


EUREKA  WOOLEN  MFG.  CO.,  lw. 


EUREKA,  N.S. 


Buy  Foreign  Goods 

When  you  can  purchase  Can- 
adian make,  save  money,  and 
have  equally  as  good  an  article  ? 


WE  MANUFACTURE  .  .  • 

Scotch  Tweed  Suitings,  Homespun 
Suitings,  Fine  Trouserings,  Meltons, 
Kerseys,  Beavers,  Venetians,  Irish 
Frieze,  Overcoat  Linings,  Golf  Cloak- 
ings,  Ladies'  Homespun  Dress  Goods, 
Travelling  Rugs,  made  from  domestic 
wool,  warm  and  comfortable,  in  tartan 
colors,  plain  colors,  and  reversible ;  fine 
Australian  Rugs,  plain  and  reversible. 

All  our  goods  are  manufactured  from  pure  wool  only,  and 
are,  therefore,  clean  and  bright  looking.  Our  designs  are  of  the 
newest  and  nobbiest  patterns,  color  guaranteed,  and  workmanship 
of  the  very  best.  We  are  selling  to  the  retail  trade.  Correspond- 
ence solicited. 


BOYD  CALDWELL  &  CO. 


Clyde 
Woolen  Mills 


^Lanark,  Ont. 


Canadian  Made  for  Canadian  Trade 

Equal  in  design  and  finish  with  the  production  of  European 
Mills,  superior  in  point  of  value. 


SEE  OUR  SAMPLES  FOR  FALL  1897 


of; 


i 


BEAVERS 
NAPPS 


Wholesale  Only 


PRESIDENTS 

CHINCHILLAS 

TWEEDS 

Full  lines  now  in  the  hands  of  our  Agents, 

MILLICHAMP,  COYLE  &  CO., 

Halifax,  Montreal,  Toronto,  Winnipeg,  Victoria. 


A.  W.  BRODIE 


WOOLEN   .   .   . 
MANUFACTURER 


HESPELER,  Canada. 


%*&%+s%+*>%+*+**%+^%*&W%+*%**%*0%+*%+*%+*%+*% 
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HERMANN  H.  WOLFF  AND  CO'S.  '97  ANNOUNCEMENTS 


M,; 


ESSRS.  HERMANN  H.  WOLFF  &  CO.  are  assuming 
a  leading  position  amongst  the  dry  goods  houses  of  the 
Dominion  by  their  enterprise  in  seeking  to  control  specialties  for 
this  country  which  have  a  world-wide  reputation  in  others.  The 
strength  and  resources  of  this  house,  being  a  branch  of  Messrs.  R. 
D.  Warburg  &  Co.,  whose  status  in  Europe  and  all  over  the  world, 
where  they  have  branches,  is  on  a  par  with  such  institutions  as  the 
Rothschilds  for  strength  and  credit,  are  probably  not  quite  realized  in 
Canada.  It  appears  that  they  have  decided  to  take  a  leaf  from  the 
books  of  our  neighbors  across  the  line,  and  make  well-known 
specialties,  that  have  already  proved  successful  in  other  markets, 
their  aim  for  the  Dominion.  Such  is  not  easily  accomplished,  as  it 
means  a  large  outlay  in  machinery  and  the  necessary  adjuncts  of  a 
special  staff,  etc.,  but  to  control  the  sale  and  put  such  articles  on 
the  market  at  a  low  price,  this  is  absolutely  necessary. 

One  of  two  important  industries  being  established  for  the  com- 
ing season  is  the  manufacture  here  of  the  "  Feder  Brush  Skirt  Pro- 
tector "  controlled  by  J.  W.  Goddard  &  Sons  for  the  United  States, 
one  of  the  largest  houses  in  the  world.  Everyone,  of  course,  who 
takes  The  Dry  Goods  Economist  in  Canada  has  knowledge  of  this 
successful  concern,  who  a  few  weeks  ago  had  one  advertisement 
alone  in  this  journal,  costing  five  thousand  dollars.  Hermann  H. 
Wolff  &  Co.,  being  aware  of  the  great  success  the  "Feder  Brush 
Skirt  Protector"  had  achieved  in  the  United  States,  and  how  it  was 
taking  the  field  against  many  other  kinds,  decided  to  make  arrange- 
ments with  the  owners  of  the  patent  to  manufacture  it  here,  and 
to  bring  on  a  portion  of  the  machinery,  now  in  use  there,  and 
skilled  labor  familiar  with  this  particular  industry.  They 
have  engaged  the  services  of  an  able  gentleman  who  will  do 
nothing  else  but  interview  the  retail  trade  of  Canada  on  the 
subject,  so  that  they  may  be  fully  informed  as  to  what  this  article 
has  accomplished  by  figures,  against  everything  of  a  similar  char- 
acter known.  An  extensive  campaign  of  advertising  is  in  process 
of  being  worked  out,  whereby  every  lady  in  the  Dominion  will  have 
it  so  brought  to  her  notice  that  she  cannot  fail  to  be  interested. 
The  dressmakers  will  all  be  interviewed,  and  several  thousands  of 
dress  lengths  will  be  distributed  amongst  them,  so  that  they  can 
practically  find  out  for  themselves  that  the  "  Skirt  Protector"  will 
outwear  any  skirt  it  is  put  on,  which  is  the  standing  guarantee. 
These  are  simply  a  few  facts  furnished  in  connection  with  this  matter 
by  one  of  their  managers  of  departments,  to  illustrate  the  general 
lines  of  this  important  article  that  will  be  placed  by  them  on  the 
Canada  market. 

The  second  specialty  involves  a  much  larger  outlay  of  capital. 
It  is  what  Europe  and  the  United  States  know  as  "  Viyella,"  the 
most  exquisite  fabric  before  the  world  to-day,  on  the  order  of  the 
finest  imported  flannel,  made  in  over  five  hundred  beautiful 
patterns,  and  suitable  for  gentlemen's  shirts,  ladies'  blouses, 
children's  dresses,  tennis  and  summer  suitings,  and  an  endless 
variety  of  articles  used  in  this  market,  and  the  only  flannel  recog- 
nized in  England  as  absolutely  unshrinkable.  The  chief  feature  of 
Viyella  is  that  both  warp  and  weft  are  composed  of  the  same  ma- 
terial (a  mixture  of  wool"  and  cotton  of  the  finest  quality),  prepared 
and  spun  together,  making  a  most  consistent  cloth. 

The  manufacturers  of  these  goods  in  England  are  Wm. 
Hollins  &  Son,  Ltd.,  the  large  spinners  of  fine  yarns.  The 
manufacture  of  Viyella  is  controlled  in  the  United  States  by  The 
Aberfoyle  Manufacturing  Co.  With  such  a  record,  and  special 
advertising  to  bring  it  to  the  notice  of  the  consumers,  there  can  be 
no  doubt  as  to  the  success  of  this  venture  in  a  country  where  a  good 
article,  at  a  popular  price,  is  the  "  open  sesame  "  of  trade. 

Messrs.  Wolff  &  Co.  report  the  engagement  of  five  additional 
men    to    augment    the    strength    of    their  underwear  department, 


and  it  seems  as  though  the  "Diamond  "brand,  which  they 
started  last  year,  was  going  to  make  a  battle  royal  for  supremacy 
with  the  "  Health,"  though  the  latter,  having  nine  years  of  a  start, 
and  being  well  known  throughout  the  Dominion,  will  probably  take 
them  all  their  time  to  catch. 

By  such  a  programme  for  '97,  this  firm  comes  to  the  front  as  be- 
ing well  in  the  van  of  what  the  age  we  live  in  requires,  and  which 
fact  the  enlightened  retail  trade  of  the  Dominion  will  doubtless 
recognize  by  their  support.  We  are  glad  to  see  the  policy  we  have 
so  often  advocated  endorsed  by  the  actions  of  a  house  of  such  stand- 
ing. In  the  face  of  the  general  lament  of  "  bad  times"  and  "poor 
business,"  this  seems  to  be  the  proper  mode  of  action  to  solve  the 
problem  of  the  abolition  of  these  terms.  The  introduction  of  first- 
class  specialties,  under  a  brand  or  trade-marked  name,  well  adver- 
tised and  properly  brought  to  the  notice  of  the  consumers  of  the 
Dominion,  is  the  policy  The  Review  has  repeatedly  urged  and 
brought  before  the  notice  of  the  trade  in  this  country  as  the  proper 
lever  for  a  successful  result. 


R.  FLAWS  &  SON 


Dry  Goods  Commission  Agents 
Manchester  Bldg.,  Melinda  St. 


Toronto 


MARINE  INSURANCE. 

The  Open  Policies  issued  by  the  MANNHEIM  INSUR- 
ANCE CO.  (Capital  Two  Million  Dollars)  cover  goods  from 
the  time  they  are  shipped  until  delivered  at  your  warehouse. 

For  rates  and  further  particulars  apply  to 
JAS.    J.      RILEY     &      SONS,        Managers  for  Canada,        MONTREAL. 


B.  LEVIN  &  CO. 

Importers  and  Manufacturers  of 

Furs  /  Caps 

Coon,  Grey  Lamb,   Persian  and  Seal  Jackets, 
Capes  and  Caps. 


491-493  St.  Paul 
Street  .  .  . 


Montreal 


.  .  ONLY  A  LITTLE  BOOK  .  . 

With   a  paper  cover 

Called   BUSI1TESS    SUCCESS 

By  JOHN  ALLAN,  MONTREAL. 
Fu'l   of  useful   information    and   good   sound   advice    to   storekeepers   and   salesmen. 
Contains  Hints  to  Storekeepers. 
Rules  for  Clerks. 
Ideas  on  Window  Dressing. 
Talks  About  Advertising. 
How  to  Succeed  in  Business. 
What  a  Few  Successful  Men  Say  of  Success,  etc. 

This  book  would  make  a  nice  little  acceptable  gift  Irom  a  traveller  to  his  customer  or 
to  a  salesman.  Some  wholesale  house  might  do  well  to  give  away  a  few  hundred  of  them 
among  their  customers.  A  copy  will  he  mailed  free  to  any  wholesale  house  on  appl  cation. 

Price  per  hundred,  $5.00,  or  75c.  per  dozen  to  Retail  Merchants. 

FOR  SALE  BY 

JOHN  ALLAN,     ** Craig Street-      Montreal. 
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MILL  NO.  2. 


The 


Penman  flanufacturing  Co. 


HEAD  OFFICE  :    PARIS,  OKT. 


Limited 


ittt. 


The  Oldest  and  Largest  Manufacturers  of 

Knitted  Goods 

n  Canada.  Manufacturers  of  every  description  of  Men's, 
Ladies',  Misses'  Youths'  and  Children's  Underwear,  Hose 
and  Half  Hose 


The  attention  of  the  trade  is  specially  called  to  ou 
Natural  Wool,  Balbriggan  and  fine  Merino  Underwear  for 
Spring.  Also  our  Top  Shirts  and  Half  Hose,  and 
"  MAGNET "  Brand  of  Ladies'  Underwear. 


SELLING  AGENTS 


D.  MORRICE  SONS  &  CO.,  ""TBSSS'R.- 
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MILL  NO.  5. 


MILL  NO.  6. 
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ADVERTISING  FOR  LIVE  MERCHANTS. 

THE  live  merchant  must  spare  time  to  see  that  his  local  adver- 
tisements are  well  constructed  and  well-set.  If  the  merchant 
hasn't  the  time  to  do  this  work,  or  thinks  he  hasn't  the  taste, 
let  him  give  the  points  to  someone  in  the  local  newspaper  office 
and  have  the  advertisement  written  there  and  a  proof  submitted 
for  approval. 

Poor  advertising  is  money  largely  thrown  away.  Nath.  Fowler, 
the  expert,  gives  an  example  of  the  old  style  and  the  new  which 
will  show  that  progressive  ideas  must  be  cultivated  in  advertising  as 
in  anything  else.  He  quotes  one  of  A.  T.  Stewart's  advertisements 
as  follows  : 


NEW     DRY     GOODS     STORE, 
No.  283  Broadway,  opposite 
Washington   Hall. 
A.  T.  STEWART   informs  his  friends 
and   the   public  that   he  has    taken    the 
above    store,    where    he    offers    for   sale, 
wholesale  and  retail,  a  general  assortment 
of  fresh  and  seasonable  DRY  GOODS ; 
a    choice    assortment    of    Irish    Linens, 
Lawns,  French  Cambrics,  Damask, 
Diaper,  &c. 
N.  B. — The  above  goods  have  been  care- 
fully selected  and  bought  for  cash,  and  will 
be  sold  on  reasonable  terms  to  those  who 
will  please  favor  him  with  their  commands. 


The  above  advertisement,  greatly  reduced  from  the  original,  appeared  in 
the  New  York  "  Daily  Advertiser,"  on  September  22,  1823.  It  represents  the 
initial  business  announcement  of  the  greatest  merchant  of  his  time,  or  of  any 
other  time,  and  it  presents  a  style  three  quarters  of  a  century  old,  when  ad- 
vertising was  a  luxury,  and  not  indulged  in  by  more  than  one  merchant  out  of 
a  half  a  dozen.  There  is  no  record  to  prove  that  this  advertisement  was  suc- 
cessful in  the  day  of  it.  It  was  certainly  better  than  the  majority,  and  the  best, 
however  poor,  generally  succeeds.  Half  the  advertisements,  even  in  our  pro- 
gressive cities,  are  close  copies  of  this  old  style.  Merchants  who  believe  in 
progressive  methods  of  business  don't  always  realize  the  necessity  of  modernism 
in  advertising.  The  world  moves,  and  business  with  it.  However  successful 
our  grandfathers'  advertisers  may  have  been,  their  method  cannot,  in  the  nature 
of  things,  be  profitable  to-day.  The  man  who  follows  old  styles  of  advertising 
is  as  foolish  as  he  who  tries  to  sell  hoopskirts  to  Fifth  Avenue  women.  The 
successful  merchant  is  he  who  adapts  his  business  and  advertising  to  the  times, 
allowing  his  advertisements  to  contain  all  the  good  of  the  old  style,  and  all  the 
good  of  the  new  style,  a  happy  compromise  between  present  over-originality 
and  former  over-conventionality.  I  present  the  advertisement,  rewritten  and 
reset,  following  a  style  of  modern  success. 


iNew 
1  Store 

5!f  Zi£  2ft  £*X  S«5  2 *5  £•*  £•*  £•*  2'i  S*K  *•*  £♦*  ***  **S  Xo( 

wx  inn 

5JJ?       My  new  store  is  open— every  St5 

8j|  body    is  convenient  to  it  —  283  j§^ 

g*g  Broadway,     facing     Washing-  JRg 

§jg  ton  Hall— dry    goods,    and    all  gj* 


and 
jjjjj,  that  dry  goods  stand  for— only 


best    people, 
have    much 


XiS 


the    best    for  the 
5;;  whether    they 
SjS  money  or    not. 
£}*  Yours  for  business, 

3«  A.  T.  STEWART.     *« 

Six  XtS 

mKXtKXtXXiKXtXXmXtKXtKXiKgtKXnk^KXIKXtXXtKXtK 

xiSxfxxiSxMxixxfxxixxixxixxtKxixxtxxtKXtSxfxxfS 


When  the  merchant  is  a  large,  steady  patron  of  the  local  paper 
he  will  be  able  to  obtain  valuable  reading  notice  in  connection  with 
a  good  sized  ad.  Ask  the  editor  to  send  a  reporter  to  the  store  to 
give  a  newsy  write-up,  not  an  ordinary  puff. 

Here  is  another  example  of  Nath.  Fowler's  specimen  advertise- 
ments which  will  interest  those  in  the  millinery  business  : 


MRS.  W.  B.  SMITH, 

155  First  Street, 

AMI 

318  Second  Street. 

HATS 

AND 

.BONNETS 

IN 

SPECIAL    DESIGNS 

AND 

CHARMING    EFFECTS. 

In  Original  Styles  confined  to  this  House. 

In  no  previous  season  have  materials  been  choicer 
or  more  novel  than  those  imported  for  this  season's 
millinery.  Ladies  will  benefit  by  making  an  early 
selection. 

MRS.  W    B.  SMITH 


This  announcement  is  in  a  metropolitan  evening  newspaper.  Mrs.  Smith's 
name  appears  twice  ;  once  is  sufficient.  The  best  part  of  the  advertisement  is 
utilized  by  that  which  is  not  for  sale— the  name  of  the  seller  and  her  addresses. 
The  proper  place  for  them  is  at  the  bottom.  Ladies  care  more  about  Mrs. 
Smith's  good  things  than  about  Mrs.  Smith.  "Hats  and  Bonnets"  mean 
everything,  and  not  much  of  anything.  They  lack  pointedness.  The  headings 
of  millinery  announcements  should  generally  contain  refined  adjectives,  for 
aesthetics  and  artificial  beauty — and  bonnets  are  artificial — well  mix.  So  far  as 
bonnet  selling  is  concerned,  one  had  better  use  too  extravagant  expressions  than 
too  modest  ones.  Women  read  advertisements,  particularly  advertisements  of 
something  to  wear,  and  are  more  likely  to  inspect  the  styles  of  the  advertiser 
who  brings  out  one  or  two  strong  points  so  smoothly  and  so  delightfully  that 
the  woman  is  impressed  with  the  beauty  of  his  style,  as  well  as  by  the  soundness 
of  his  argument.  The  appended  advertisement  is  presented  as  an  attempt  at 
artistic  and  rather  flowery  advertising. 

K  4*  4*  4*  4*  4*  4*  4*  4*  4*  4*  4*  4*  4*  4*  tf 


Bonnet 
Artists 

The  beauty  of  the  charm- 
ing fitness  is  not  in  the 
bonnet — it  is  in  the  blend- 
ing of  the  bonnet  and  you. 
My  salesladies  are  artists — 
experts  in  color  and  har- 
mony. 

MRS.  W.  B.  SMITH, 

155  FIRST    STREET-318  SECOND   STREET. 


* 


There  is  no  use  in  grumbling  at  want  of  results  in  advertising. 
You  must  take  the  same  pains  with  this  branch  of  doing  business  as 
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THE  LARGEST  CLOTHING  FACTORY 
IN  THE  DOMINION  m—mmmm 

A  little  more  than  a  year  ago  this  building  was  reconstructed  and  greatly 
increased  in  size  and  convenience.  But  within  twelve  short  months  it  was 
again  found  inadequate  to  the  demands  made  upon  it  by  a  clothing  manufac- 
turing business,  and  another 
storey  was  added  to  the 
building  ;  Clayton  &  Sons  ac- 
cordingly determined  on  ad- 
ding another  floor  to  their 
factory,  and  without  delay  the 
addition  was  made.  Now 
this  building  stands  ioo  feet 
square  at  the  corner  of  Jacob 
and  Barrington  Streets  with 
five  floors  of  10,000  square 
feet  each,  an  ornament  to  the 
City  and  a  hive  of  industry. 

The  cutting  room  has  labor 
saving  machines  which  are  a 
marvel  of  exactness,  speed 
and  ingenuity,  while  in  the 
work-room  are  a  vast  array  of  sewing  machines,  which  are  the  best  that  the 
world  can  produce.  Without  burdening  our  readers  with  details  which  they 
could  hardly  be  expected  to  remember  it  is  sufficient  to  mention  but  one  class 
of  machines,  which  will  give  some  idea  of  the  equipment  of  this  room.  It  is  a 
sewing  machine  which  makes  3,500  stitches  per  minute,  the  acme  of  speed  and 
perfection.  From  top  to  bottom  of  Clayton  &  Sons'  factory  all  the  machinery 
has  been  selected,  as  have  these  swift  machines,  with  a  view  to  making  only  the 
best  quality  of  clothing  most  rapidly  and  with  the  least  possible  cost.  There  is 
no  other  wholesale  house  engaged  in  the  manufacture  of  clothing  in  the 
Dominion  of  Canada  who  have  as  large  a  factory,  as  much  machinery,  or  em- 
ploy as  many  hands  in  their  factory  as  Clayton  &  Sons. 

May  this  representative  Halifax  industry  continue  to  grow  and  prosper  in 
the  future  as  it  has  in  the  past. 

CLAYTON  &  SONS,  Halifax,  N.  S. 
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*  THOS.  CARLYLE  " 


ASTON,  BIRMINGHAM 


SWORD 


5«k  MAKE 


SWORDS 
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MANUFACTURER 

OF 

OF 

ALL    QUALITIES 

Flexible  and  Mohair 

O 

0 
0 

Ivory  and  Buffalo 

Buttons 

0 
0 

Buttons 

Strap  and  Brace 

0 
0 

Vest  and  Trouser 

Buttons 

0 

Buckles 

Livery  and  Official 

0 

Gaiter  and  Anchor 

Buttons 

0 
0 
0 
0 

Buckles 

Fancy  Metal  Buttons 

Mantle  Hooks  and 

Anchor  Buttons 

0 
e 

Eyes 

Fancy  Vest  Buttons 

0 
0 

Trouser  Hooks  and 

Linen  Buttons 

0 

Eyes 

Jet  Buttons 

e 

Cap  Ornaments,  Etc. 

WALKER  BROS. 


Manufacturers'  Agents 


y  full  stock  of  staple  lines. 
Samples  supplied  to  the  Wholesale  Trade.    • 


Montreal 


Pinley,  Smith 
&  Co. 


Importers  of  . 


WOOLLENS  and 

TAILORS' 
TRIMMINGS 


29  VICTORIA  SQUARE 


WM.    C.    FINLEY 
J.    R.    SMITH 


Montreal 


A.    McDOUGALL  &  CO. 

j ft 8  McGill  Street 


.  .  .  MONTREAL 


9 


o 


Sole  proprietors  of  the  cele- 
brated  TYKE  and  BLENHEIM 
serges 

None  genuine  unless  stamped 
with  registered  trade  mark 
every  2^2  yds 


A.  McDOUGALL  &  CO., 


^Sole  Proprietors 
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with  any  other  branch  if  you  expert   trade  to  respond.       Another 
sample  ad.  is  as  follows  : 

When    (he    Snow   Comes 

and  you  get  into  the  woods   you  will  want  some  wool  boots,  rubbers, 
leggings,  mittens  heavy  gloves 

Come  in  and  buy  them  before  you  begin  lumbering.  I  have  them  and 
everything  else  that  you  want  for  footwear  and  clothing.  Those  nice  $10 
ovet  coats  are  not  all  gone  yet.     Don't  miss  your  chance  of  setting  one. 


RE-DYEING  WITH  THE  RETAIL  DRY  GOODS  TRADE. 

THE  well-known  house  of  R.  Parker  &  Co.,  with  their  large 
dyeing  and  cleaning  works  at  787-791  Yonge  street,  Toronto, 
are  giving  good  service  to  the  retail  dry  goods  trade.  No  matter  how 
carefully  one  may  buy  he  will  occasionally  strike  lines  that  prove 
unpopular,  and  the  easiest  way  to  overcome  the  difficulty  is  to  have 
these  transformed  into  popular  selling  colors. 

R.  Parker  &  Co.  do  an  extensive  business  with  the  retail  dry 
goods  trade  in  all  parts  of  the  Dominion  in  re-dyeing  and  refinish- 
ing  any  class  of  fabrics.  The  works  are  fitted  out  with  the  most 
perfect  and  modern  machinery,  enabling  them  to  give  completest 
satisfaction  in  whatever  kind  of  goods  are  placed  in  their  charge. 
They  are  especially  successful  in  handling  the  finer  classes  of  dress 
goods,  silks,  ribbons,  and  woolen  goods. 

At  the  outset  of  the  spring  trade  retailers  will  do  well  to  go 
carefully  over  their  stocks  and  prune  out  those  lines  that  are  un- 
salable, either  because  off- color,  faded  or  injured  in  any  way,  and 
send  them  to  R.  Parker  &  Co.,  saying  what  changes  they  would 
like.  On  this  point  they  will  find  the  advice  of  Mr.  Parker  to  be 
very  valuable,  for,  it  is  safe  to  say,  there  are  few,  if  any,  who  have 
a  more  thorough  and  practical  knowledge  of  the  art  of  dyeing  and 
cleaning  than  Mr.  Robert  Parker,  principal  of  this  large  firm. 


REPRESENTS    GARNEAU,    FILS    &    CIE.    NOW. 

Mr.  A.  C.  McLauchlan,  so  long  and  favorably  known  through- 
out the  province  of  Ontario  as  one  of  the  representatives  of  Messrs. 
McMaster  &  Co.,  for  whom  he  has  been  traveling  for  the  last  18 
years,  is  now  representing  Messrs.  P.  Garneau,  Fils  &  Cie.,  of 
Quebec.  The  well-known  business  tact  and  ability  of  Mr.  Mc- 
Lauchlan and  the  high  standing  of  the  firm  will  undoubtedly  make 
a  strong  combination.  Mr.  McLauchlan  is  now  on  the  road  with 
a  full  range  of  Canadian  and  imported  staples  and  general  dry 
goods. 

VISITED  THIS  MARKET. 

Mr.  F.  E.  Kaley,  treasurer  of  the  Morse  &  Kaley  Manufacturing 
Co.,  of  Milford,  New  Hampshire,  and  of  the  Victoria  Crochet  Thread 
Co.,  was  in  Montreal  last  month  and  was  introduced  to  The  Re- 
view by  Mr.  R.  Henderson,  their  agent. 


DEPARTMENT  STORES  IN  NOVA  SCOTIA. 

Department  and  co-operative  stores  have  not  proved  much  of  a 
success  in  Nova  Scotia.  Last  year  E.  Collishaw  started  a  depart- 
mental and  co-operative  concern  at  New  Glasgow,  a  town  in  which 
are  situated  several  large  iron  industries.  His  plan  was  to  supply 
his  customers  with  goods  at  5  per  cent,  on  cost  price.  To  become  a 
customer  it  was  necessary  to  pay  $10  per  year.  Several  hundred 
workingmen  were  induced  to  become  customers,  and,  as  a  conse- 
quence, legitimate  tradespeople  in  the  town  did  a  lot  of  kicking. 
Collishaw  managed  to  get  the  goods,  however,  although  his  capital 
was  known  to  be  limited.  A  few  months  ago  he  made  an  assign- 
ment. Now,  T.  Graham  Fraser  advertises  that  he  has  purchased 
the  stock  (#20,000  worth)  at  33^c  on  the  invoice  price,  and,  in 
consequence,  is  able  to  sell  at  slaughter  prices.  It  is  the  old  story- 
over  again  ;  people  like  to  be  humbugged. 


SYSTEM     FOR     DOING    BUSINESS. 

A  system  for  taking  care  of  and  giving  a  complete  check  on  the 
transactions  which  occur  between  clerks  and  customers,  is  one  of 
the  greatest  needs  of  a  retail  store.  On  account  of  the  great  num- 
ber and  varying  amounts  of  the  sales  which  are  made  each  day,  it 
is  necessary,  however,  that  such  a  system  be  simple  and  easy  to 
understand  and  operate. 

Within  the  last  few  years  several  systems  which  combine 
accuracy  and  simplicity  have  been  introduced  by  the  National  Cash 
Register  Co.,  of  Dayton,  Ohio.  In  addition  to  taking  care  of  and 
giving  an  absolute  check  on  all  transactions,  these  systems  tend 
directly  to  increase  cash  trade,  and  also  serve  as  a  first-class  adver- 
ment  of  the  merchant  who  uses  it. 

To  any  merchant  who  will  send  his  name,  address,  number  of 
clerks  employed,  and  percentage  of  business  done  on  credit,  to- 
gether with  a  rough  diagram  ot  his  store,  showing  location  of 
counters,  bins,  cash  drawers,  show  windows,  etc.,  to  Department 
"P,"  the  National  Cash  Register  Co.,  Dayton,  Ohio,  they  will  send 
a  handsomely  printed  pamphlet,  describing  one  of  these  systems, 
as  used  by  many  of  the  most  successful  merchants  in  the  country. 


NO    TRUTH    AT    ALL    IN    IT. 

Most  of  our  readers  have,  no  doubt,  already  seen  a  report 
that  the  Coats  Thread  Co.  had  absorbed  the  thread  mills  of 
Finlayson,  Bousfield  &  Co.,  and  was  negotiating  with  the  Knoxes 
for  their  factories.  The  first  rumor  was  an  Associated  Press  des- 
patch, and  appeared  in  nearly  all  the  papers.  The  reports  since 
have  been  so  contradictory  that  no  one  knew  what  to  believe.  We 
are  in  a  position  to  say  definitely  that,  in  reference  to  both  com- 
panies, the  report  has  absolutely  no  foundation.  Neither  the  Fin- 
layson nor  the  Knox  mills  has  been  approached  on  the  matter  by 
the  Coats  Co.  The  rumor  emanated  from  the  other  side,  though 
from  exactly  what  quarter  is  not  known.  In  all  probability  the 
author  of  the  report  had  some  interest  to  serve  in  putting  such  a 
statement  in  circulation. 


DOMINION  OIL-CLOTH  CO. 

The  annual  general  meeting  of  the  shareholders  of  the  Dominion 
Oil-Cloth  Co.  was  held  at  their  head  office,  Montreal,  on  Jan.  26th, 
when  a  satisfactory  report  of  last  year's  business  was  submitted. 

The  following  officers  were  elected  for  the  ensuing  year  :  Presi- 
sident,  Andrew  Allan  ;  vice-president,  J.  O.  Gravel  ;  treasurer,  John 
J.  McGill ,  John  Baillie,  managing  director  and  secretary. 


TO    THE    TRADE. 

The  up-to-date  productions  for  spring  and  fall  delivery  in  gloves, 
mitts  and  moccasins  are  shown  by  the  travelers  of  Z.  Paquet,  of 
Quebec  and  Montreal. 


CRASH    SUITS. 

Mr.  Robert  C.  Wilkins,  Montreal,  invites  the  trade  to  have 
samples  of  these  goods  sent  by  express  for  their  inspection.  Ex- 
pressage  will  be  paid  by  him  on  samples  and  the  samples  return- 
able. Large  buyers  of  these  goods,  which  are  the  "  proper"  thing 
for  the  coming  season,  will  serve  their  own  interests  by  seeing  these 
goods. 


FIRST    SHIPMENT. 

The  Alaska  Feather  &  Down  Co.,  Montreal,  shipped  their  first 
carload  of  mattresses  and  feather  pillows  to  St.  John,  N.B.,  on 
January  10.  The  demand  for  bedding  is  opening  early  this  season, 
and  indications  are  for  higher  prices,  both  in  hair  and  feathers. 
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Rosamond  Woolen  Co.  Almo0n^ 


RIO. 


ESTAB    ISHED    1857 


Manufacturers 


m  WOOLEN 
and  WORSTED 


OUR  patterns  for  the  Spring  are  now  in  the  hands  of  nearly  every  reliable  wholesale  tailoring 
house  in  Canada      We  make  a  good  honest  article  (free  from  Cotton)  which  can  stand  on 
equal  merit  with  anything  imported  AND  COSTS  LESS  MONEY. 

We  have  every  facility  for  keeping  right  up  with  the  times  as  regards  style  and  colorings, 
and  retailers  with  a  proper  assortment  of  our  patterns  in  stock  can  make  no  mistake.  The  goods 
are  right  in  every  particular.     Ask  your  wholesale  house  for  them. 


4 
4 


Wm.  Parks  &  Son,  l*. 


ST.   JOHN,  N.  B. 


/^otton  Spinners, 


i 
I 

I 


Bleachers,  Dyers 
and  Manufacturers 


OHS  COTTON   NU^-5" 


Grey  Cottons,  Sheetings,  Drills  and  White  Ducks,  Ging- 
nams,  Shirtings,  Tickings,  Denims  and  Cottonades,  in 
Plain  and  Fancy  Mixed  Patterns.  Cotton  Yarns,  Carpet 
Warps,  Ball  Knitting  Cottons,  Hosiery  Yarns,  Beam  Warps, 
for  Woolen  Mills,  and  Yarns  for  Manufacturers'  use. 


THE   ONLY  "WATER  TWIST"  YARN    MADE  IN  CANADA 


Agents    .    .    . 

J.  SPROUL  SMITH,  24  Wellington  Street  West,  Toronto 
DAVID  KAY,  Fraser  Building,  Montreal. 

JOHN  HALLAM,  83  Front  Street  East,  Toronto,  Special  Agent  for 
Beam  Warps  for  Ontario. 


fllLLS 


NEW  BRUNSWICK  COTTON  MILLS 
ST.  JOHN  COTTON  MILLS 


ST.  JOHN,  N.B. 


! 
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A    SUGGESTION     FOR    THE    TARIFF    COMMISSIONERS. 

Hy  Robert  C.    Wilkins. 

BEING  asked  if  I  have  been  before  the  Tariff  Commission  as 
a  manufacturer  of  shirts,  etc.,  etc.,  I  reply  "No"  for 
the  following  reasons  :  Having  understood  that  if  I  presented 
myself  alone  for  an  interview,  only  ten  minutes  would  be 
accorded  me  ;  and  if  with  a  delegation,  half-an-hour  for  the  whole 
party.  In  ten  minutes,  or  even  half-an-hour,  it  would  be  simply 
impossible  for  anyone  to  go  into  the  details  of  the  manu- 
facture of  my  line ;  the  approximate  amount  of  capital  in- 
vested, the  number  of  people  employed,  wages  paid,  the  relation 
our  business  bears  towards  the  cotton  and  woolen  manufacturers  of 
Canada,  the  position  of  the  industry  before  and  since  protection, 
and  before  and  since  the  specific  duty  was  levied  on  shirts  ;  the 
difference  between  wages  paid  here  and  in  American  ' '  sweat 
shops  ' '  and  in  Europe,  the  needs  of  our  working  people  compared 
with  those  of  Europe  and  many  other  questions  relative  to  our 
business. 

The  honorable  Ministers  who  hear,  at  10  o'clock,  the  difference 
between  scissors  for  barbers  and  shears  for  tailors,  key  rings, 
anchors,  etc.,  etc.,  at  10.30  diamonds  and  watches,  at  11  hessian 
and  its  finishing  for  bags,  at  1 1.30  roofing  slates  and  school  slates, 
must  have  exceptionally  clear  heads  if  they  keep  these  different 
articles  and  conflicting  ideas  in  any  sort  of  business  regularity  in 
their  minds. 

It  is  argued  that  we  have  the  privilege  of  leaving  with  the  Com- 
mission a  written  statement  of  any  facts  or  ideas  we  wish  to  sub- 
mit ;  this  is,  in  itself,  very  good,  but  no  good  lawyer  who  wishes  to 
gain  a  suit  for  his  client  would  simply  hand  his  brief  to  the  presid- 
ing judge  and  allow  him  to  form  his  opinion,  without  first  pleading 
his  case  with  all  the  eloquence  he  was  possessed  of.  It  is  not 
always  what  you  say,  but  the  way  you  say  it,  that  produces  the 
effect. 

My  idea  is  that  for  the  large  industries  it  would  have  been  much 
better  had  the  Commission  announced  that  on  a  certain  date  in 
Toronto  they  would  be  ready  to  hear  the  manufacturers  of,  say, 
clothing  ;  in  Montreal  on  a  certain  date  they  would  hear  the  manu- 
facturers of  shirts,  etc.,  and  in  Quebec  the  boot  and  shoe  manufac- 
turers, and  instead  of  giving  half  an  hour  in  six  or  seven  places, 
give  the  representatives  of  each  line  three  or  four  hours  atone  place 
to  thoroughly  discuss  the  whole  question  from  start  to  finish  in  each 
particular  line  they  heard. 

I  believe  the  Canadian  manufacturers  would  willingly  have  gone 
to  any  large  centre,  feeling  that  ample  time  would  be  given  for  a 
iair  discussion  of  the  whole  subject  concerning  their  production, 
and  I  am  thoroughly  convinced  the  ultimate  results  would  have  been 
much  more  beneficial. 

I  trust  that  before  the  Session  opens  the  manufacturers  of  shirts, 
etc.,  may  go  to  Ottawa  and  have  a  lengthy  interview  with  the  Min- 
ister of  Finance  to  intelligently  plead  our  cause,  which  is  also  the 
cause  of  thousands  of  poor  women  and  girls  who  earn  a  good 
living  in  this  line  of  manufacturing. 


NEW     DRESS    TRIMMING. 

The  latest  thing  in  dress  trimming  is  the  "  Bolero."  It  is  made 
of  lace  or  cord  on  a  net  or  lawn  ground.  It  is  worn  over  the  dress 
and  no  ther  trimming  is  needed.  They  are  made  in  various  styles. 
The  commonest  is  slipped  on  like  a  jacket,  and  can  be  worn  with 
any  dress.  In  another  style  the  parts  are  left  unattached  under 
the  armpits,  so  that  they  can  be  made  to  fit  any  figure  perfectly. 
Others,  again,  are  open  at  the  back.  Kyle,  Cheesebrough  &  Co. 
have  a  full  line  in  all  the  different  styles  and  makes.  One  of  their 
finest  lines  is  made  of  braid  on  net.  The  net  is  cut  away,  leaving 
the  open  braid  work. 


HdNJUJRYJJ-  BUDDEN 

Attorney  and  Solicitor 
office  for  Patents,   Trade  Marks,   Etc.,    Montreal. 


BLARNEY  FINGERINGS 


Fine  Strong  Yarn 
Knits  Evenly.  .  . 

FINGERINGS. 

"  Shamrock  " 
"Blarney  " 
"  Gaelic  " 
"  Hibernian  " 


Soft  and  Pleasant 
to  'Wear.  .  . 

SAXONY. 

"Soft   Knitting" 
"National  " 
"  Shamrock 

Mending  " 

On  cards  or1^  oz.  skeins 


Manufactured  at  .  .  . 

Blarney,  Co.   Cork,  Ireland. 

Sold  by  all  Wholesale  Dry  Goods. 
Agent  for  U.  S.  and  Canada.  .  .  . 

R.  H.  COSBIE, 

Manchester  Building,  Melinda  Street, 

"Toronto 


World  Wide  Popularity 


The  Delicious  Perfume. 


Crab  Apple  Blossoms 

EXTRA    CONCENTRATED 

Put  up  in   1,  2,   3,  4,  6,   8,  and  16 
ounce   Dottles. 

And  the  Celebrated 

Crown  Lavender  Salts 

Annual  sales  exceed  500,000  bottles. 
Sold  everywhere. 

THE  CROWN  PERFUMERY  CO. 

177  New  Bond  St.,  London,  Eng. 
By  all  principal  dealers   in  perfumery. 


"FITS  LIKE  A  GLOVE." 

THOMSON'S 


ENCUSH    MADE, 


GGfjpTE     "Glove-Fitting."    Long  Waisted.     Trade  Mark 


CORSETS 


At  Popular 
Prices. 


TWELVE  FIRST  MEDALS. 


The  Perfection  of  Shape,    Finish  and  Durability. 

APPROVED  by  the  whole  polite  world. 
SALE  OVER  OL-  MILLION  PAIR8  AMNTJALLY. 
A  large  stock  of  these  GOOD  VALUE  Corsets  always  on  hand  at 

JOHN    MACDONALD    &    CO'S,    TORONTO. 
MANUFACTURERS  :  W.  S.  THOMSON  &  CO.,  LIMITED,  LONDON. 

See  that  every  Corset  is  marked  "THOMSON'S  GLOVE  FITTING,"  and  bean 
our  Trade  Mark,  the  Crown.     No  others  are  genuine. 


B.  &  C.  Corsets 

Peerless  Dress  Stays 
Rubber  Tipped  Dress  Stays 
Braided  Wire  Hip  Pads 
Bustles  and  Dress  Forms 


Manufactured  only  by 


BRUSH  &  CO.  -  TORONTO 
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Men's  and  Boys' 

'^"Underwear 

FALL    AND    WINTER,    1896-97. 


\yE  make  a  specialty  of  sizes 
34  TO  44   INCHES 

in  all  our  standard  lines.  These  goods 
are  kept  on  hand,  and  dealers  can  there- 
by assort  their  stocks  at  any  time. 

The  GALT  KNITTING  CO.,  Ltd. 

GALT,    ONT. 


Manufactures  Royales 
de  Corset  P.D. 

These  celebrated  corsets  are 
absolutely  without  rival,  and  occupy 
the  first  position  in  the  corset  trade 
throughout  the  world.  Every  pair 
is  tailor  cut,  and  only  the  very  finest 
materials  are  used  for  this  nonpareil 
corset. 

10  Gold  Medals 

.  and  . 

Diplomes  d'Honneur 

have  been  awarded  to  P.  D.  corsets  at  all  the  leading  In- 
ternational Exhibitions  during  the  last  20  years.  This  is 
a  record  no  other  corset  makers  can  show,  and  proves 
the  numerous  qualities  of  the  P.  D.  corsets,  the  superiority 
of  which  are  now  nowhere  seriously  contested. 


Sole  Agents  for  Canada. 


Konig  &  Stuffman, 


10  St.  HELEN  ST.,  MONTREAL 


A  Permanent  and 
Positive  Good 


IS  AN 


Unconditional  .  .  . 
Accumulative  Policy 


IN  THE 


Confederation  Life 
Association 

These  policies  are  Unconditional  from  date  of  issue  and 
contain  all  benefits  and  privileges  consistent  with  safety. 


EXTENDED  INSURANCE 
PAID-UP  POLICIES 
CASH  VALUES 


GUARANTEED 

in  the  contraot. 


THE. 


C.  Turnbull  Co. 

OF    GALT*    LIMITED. 


ESTABLISHED   1859 


I 


PROMPT  PAYHENT  OF  CLAIHS. 

1 

Average  time  of   payment  after  receipt  of   proofs  during 

the  last  ten  years — 29. 1   HOUPS. 

Rates  and  full  information  sent  on  application  to  the  Head 
Office,  Toronto,  or  to  any  of  the  Association's  agents. 


Whenever  you  want  to  sort  up  your  stock  of  Woolen 
Underwear  we  can  do  it  promptly  in  any  of  the 
following  lines  : 

Full-Fashioned  Underwear. 

Ladies'  and  Children's  Combination  Suits, 

Men's  Shirts  and  Drawers, 

Jersey  Ribbed  Perfect  Fitting  Ladies' 
Vests,  Drawers,  and    .    .    . 

Equestriennes,  Ladies'  and  Children's 
Anti  Grippe  Bands, 

Sweaters,  Striped  Shirts  and  Knickers 

We  Guarantee  Satisfaction  and  a  Perfect  Fit. 


TORONTO    OFFICE: 


G0ULDINGftC0.,27S 


WELLINGTON  ST. 
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THE  DOMINION  COTTON  MILLS  COMPANY. 

MAGOG  PRINTS. 

A  Full  Range  of  PURE  INDIGO  PRINTS  is  now 
being  shown  to  the  trade.  Ask  Wholesale  Houses 
for  Samples. 

All  Goods  Guaranteed  and  stamped  "  WARRANTED 
PURE  INDIGO." 


D.  MORRICE,  SONS  &  CO.,  Montreal  and  Toronto 

Selling  Agents. 

THOMAS  MEALEY  &  CO. 

MANUFACTURERS    OF 

Wadded  Carpet  Lining 


MEALEY  STAIR  PAD. 


AND 


STAIR  PADS 

HAMILTON, 

ONT. 

OFHTCE.— 

24  Catharine  St.  North. 


Re-dyers  and  Finishers 

OF   DRY  GOODS   IN   THE   PIEGE 
ALSO  MILLINERY  GOODS 

OSTRICH  FEATHERS  DYED, 
AN  HONEST  CLAIM  CLEANED  AND  CURLED 

That  we  have  by  far  the  largest  and  best-equipDed  General  Dye  Works  in  the 
Dominion  ;  that  we  have  the  best  technical  Dyers  and  Finishers  in  our  employ  ;  and  that 
Our  work  is  far  superior  to  that  of  any  other  dyers  in  the  Dominion. 

Customers  can  prove  this  claim  by  comparing  our  work  ;  other  dyers  can  test  it  when 
they  like,  work  for  work,  in  any  place. 


Gold  Medalist  Dyers 


BRITISH  AMERICAN  DYEING  CO., 

Principal  Offices  : 
231  McGill  St.,  Montreal  123  Bank  St.,  Ottawa 

90  King  St.  Hast,  Toronto  47  John  St.,  Quebec 

Joseph  Allen,  W.  R.  Allen,  Technical  Chemical  Dyer,  and  Medalist  City  and 

Managing  Partner.  Guilds  of  London  Inst.,  Eng.,  in  charge  of  Works. 


THE  NAME 


PRIZE 
WINNERS 
EVERY- 
WHERE 


Oxfords  at?f.  . 


ds  for , 


Oxford  - 
Superiority 

CLEAN,    NEAT   and    DURABLE. 


in   Homespuns. 


Plenty  of  Imitations.     The  Genuine  is  made  only  by 


Trade  Mark  : 

"  Tape  woven  across  the 
ends  of  every  web." 


Oxford  Mfg.  Co. 


OXFORD,  N.S. 


w 


Head  Office 


ESTERN 


Incorporated 
1851 


•    • 


ASSURANCE 
COMPANY. 


FIRE 

AND 

MARINE 


Toronto, 
Ont. 


Capital  Subscribed 
Capital  Paid  Up      - 
Assets,  over 
Annual  Income 


$2,000,000.00 
1,000,000.00 
2,320,000.00 
2,400,000.00 


GEO.  A.  COX,  President. 

J.  J.  KENNY,  Vice-President  and  Man.  Director. 

C.  C.  FOSTER,  Secretary. 


THE  BUSTLE 
IS  HERE 

New  Fall  Styles  require  them.  Use  the  best.  The 
Combination  Hip  Bustle  gives  graceful  fulness 
over  the  hips  and  in  back  of  skirt.  It  is  not  only  very 
tylish,  but  it  renders  admirable  service  by  relieving  the 
weight  of  the  full  skirt  now  worn. 

The  Empire  Skirt  Cushion  is  very    popular, 
heating.     If  not  already  in  stock,  send  sample  order. 


Made  of    Braided    Wire— non 


BRUSH  &  CO. 


Toronto. 


BEAVER  LINE  STEAHERS. 

WINTER  SERVICE 

Direct  sailing  between  St.  John,  N.B.,  and  Liverpool. 


From  LIVERPOOL  STEAMERS 

30   Lake  Huron 

6   Lake  Superior 

20   Lake  Ontario 

27    Lake  Winnipeg 

6   Lake  Huron 

13  : . .  Lake  Superior 

27    Lake  Ontario 


Sat.  Jan 
Feb. 


Mch. 


From  ST.  JOHN,  KB. 

Wed.    Feb.  17 

24 


Mch. 


Apr. 


And  weekly  thereafter. 

RATES    OF     PASSAGE. 

FIRST  CABIN— Single,  S47. 59  and  $50.    Return,  $90,  according  to  steamer  selected. 

SECOND  CABIN— To  Liverpool  or  London,  $34  ;  return,  $66.75.  Glasgow.  $37.65  ; 
return,  $74.05.     Bristol,  $37.35  ;  return,  $73.45.     Belfast,  $35.25  ;  return,  .S69.Z5. 

STEERAGE— To  Liverpool,  London,  Glasgow  and  Belfast  at  lowest  rates. 

Rates  to  Continental  and  Scandinavian  points  furnished  on  application. 

Note— Steerage  passengers  by  the  Beaver  Line  are  provided  with  the  use  of  bedding  and 
eating  and  drinking  utensils,  free  of  eharge. 

Freight  carried  at  lowest  rates,  and  to  all  important  points  both  in  Canada  and  Great 
Britain,  on  through  bills  lading.  Special  facilities  provided  for  the  carriage  of  butter, 
cheese  and  perishable  freight. 

For  further  particulars  as  to  freight  or  passage,  apply  to— 


D.  &  C.  MACIVER  D.  W.  CAMPBELL, 


Man. 


Tower  Buildings,  LIVERPOOL 


18  Hospital  St.,  MONTREAL 


Miller  Bros.  *  (o.  iv|onTREAL 


Manufacturers  for 
the  Wholesale 
Trade  of  the  fol- 
lowing Standard 
Lines  of  Fine 
Linen  Faced  Col- 
lars and  Cuffs. 


Pfil  I  ADQ  Comet,  Opera,  Hanlan 
UULLttno  '76,  Oro  and  Marouis. 

MOZART   CUFFS 

Angelo  &  Raphael  szi^ss 


Only   the   very 
best  materials  are 
used  in  the   man- 
ufacture of  those 
good  s. 
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Hermsdorf  Day 


....SPRING,  1897 


A  PPLICATIONS  FOR  SOUVENIRS 
^*  are  being  booked  in  every  State  in 
the  Union,  and  Canada  is  being  heard  from. 


Have   you   made   application  ? 

Do   you   sell   Hermsdorf-dyed 
Hosiery  ? 

Is  it  stamped  d^f1^  ( 


or 


Does  the  importer  who  sells  you  guarantee 
it  to  be  HERMSDORF-DYED  ? 


Have  You  Ordered 

YOUR  HOSIERY 
FOR  SPRING? 


If  you  insist  on  having  Herms- 
dorf-dyed you'll  get  it.  It  costs 
no  more  and  is  the  standard. 


Information  furnished  on 
any  point  in  reference  to 
Fast   Black   Hosiery. 


If  you  want  a  handsome  Department  Sign,  say  so  in  your  application. 


Make  application 
at  once  so  as  to  aid 
us  in  our  plans. 


Make  application 

at  once  so  as  to  aid- 

us  in  our  plans. 


American  Bureau  of  Louis  Hermsdorf 

72  80  WALKER    ST,  NEW  YORK. 
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To  the  Trade 


Established    1849 


Successful  selling  follows  careful  and  keen  buying.  This  is  applicable  to 
all  branches  of  business  and  perhaps  to  none  more  so  than  General    Dry  Is, 

Men's  Furnishings,  Haberdashery,  Carpets  and  Woollens.  At  present,  and  until 
after  the  Millinery  Openings,  the  city  will  be  visited  by  more  than  the  usual 
number  of  buyers.  We  wish  to  impress  this  fact  not  only  upon  these  buyers 
but  on  every  merchant  in  Canada  who  sells  the  above  class  of  goods:  that  the 
stocks  in  each  of  our  respective  departments  are  New,  Fashionable,  Seasonable 
and  Salable  Goods ;  that  it  will  be  advantageous  to  see  our  Novelties,  Special 
Lines,  and  Manufacturers'  Clearing  Lines  before  buying  elsewhere.  We  have 
learned  by  an  experience  of  almost  half  a  century  that  New  Goods  are  more 
satisfactory  to  consumer,  retailer,  and  wholesaler  than  out-of-date  goods  are  at 
any  price,  and  therefore  we  commence  every  season  with  the  latest  productions 
of  manufacturers  as  they  appear  in  the  markets  of  the  world. 

Owing  to  the  depressed  state  of  business  in  many  of  the  manufacturing 
centres,  we  have,  through  the  power  of  prompt  cash  payments,  secured  many 
very  desirable  lines,  greatly  below  regular  prices. 

Our  Linens  are  admitted  to  be  the  best  value  in  the   market. 
Our  Prints  seU  vvith  greater  ease  than  any  others. 
Our  Dress  Goods  have  reached  a  popularity  that  is  enviable. 
Our  Hosiery  [s  noted  for  fastness  of  color  and  durability  in  wear. 
Our  Woollens  are  so\d  in  every  county  and  province  in  Canada. 
Our.  Carpets  have  no  equal  in  design  and  value. 

Our  Men's  Furnishings  are  renowned  for  novelties,  specialties  and  assortment, 
shery  ls  always  fully  assorted  with  staple  and  fancy  lines. 

BICYCLE  DEPARTMENT 

Our  bicycle  travellers  now  on  the  road  are  sending  us  orders  every  day 
for  the  Dayton  and  Tempest,  and  many  agencies  are  being  arranged  through 
correspondence.  We  want  live  men  throughout  Canada  to  handle  these  popular 
wheels.  Write  us  for  terms  and  prices  to  agents.  Catalogue  for  1897  now 
ready  and  mailed  upon  application. 


John  riacdonald  &  Co. 

WELLINGTON    AND    FRONT  ^^  Tf^DONTO 

STREETS   EAST  .... 
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CANADA 
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EVERY  LADY  WANTS 
A  GUSSET. 

Inquire  in  your 

UNDERWEAR  department 

war 

AND  YOU  WILL  FIND   HOW 
IMPORTANT  THIS  IS.GnE  OF  THE 
.*-  MANY  POINTS  SHOWING  WHERE 

£   "THE  HEALTH  BRAND" 

excels  in  finish. Compare 
when  your  other  spring  goods 
arrive,  and  satisfy  yourself, 
Your  customers  are  finding 
it  out  daily. 
THE  MONTREAL  SILK  MILLS,C2. 
MONTREAL. 


■i 
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PUBLISHERS 

THEtfecXEAN  Pub  .co  ttt. 
Tobomto  ano  Montreal 


-$&*% 


MARCN 
1897 


NATS  k  CAPS 
CLOTNING. 
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ASK   THE  WHOLESALE   HOUSES   FOR 


xx 


LlSTrLrv  S   Rainproof  Sealettes. 

LISTER'S  Black  and  Colored  Velvets. 

LISTER'S   32-inch    Velours   du    Nord. 

1    LISTER'S  Dress  Plush. 
1 

I    LISTER'S  Printed  Art  Velvets. 


LISTER'S  Silk  and  Mohair  Plush  to*"XB. 


THEY    ARE     UNEQUALLED 


THE 


"/  CROW  OVER  ALL." 


Diamond  Jubilee 


BELOVED  QUEER 


Will  he  celebrated  by  the 


PREMIER  COLONY  OF  THE  EMPIRE 


With  dive  eclat  next  summer.     Patriotic  Canadians 
oulil  be  becomingly  dressed  for  this 

■t   event  l>\    \\  earing 


"ROOSTER   BRAND" 

Crash  and  White  Duck  Suits 

which  arc  the  most  "  Ui'-To  dati      goods  in  America, 


ROBERT   C.  W1LKINS 

Manufacturer  of" 

Shirts,   Overalls  .m<l   (  lutliing   Sp'  1  ialiii  =, 

Montreal 


INCREASING 


r 


That  is  what  we  are  all  after. 


WE   WANT   IT 

and   WE    KNOW 

YOU  WANT  IT. 

You  can  only  have  increased  sales  of  Crochet  Thread 

BY    SELLING   THE    BEST.     The 

VICTORIA  CROCHET 

Is  the  best  in  range  of  Color,  Variety  of  Shaded,   Handsomest 
put   up,   and   in   ever)    other  respect    ahead  of  any    other  make. 

ASK   FOR 


Victoria  Crochet  Thread. 

Morse  &  Kaley  Knitting  Cotton. 

M.  &  K.  Turkey  Red   Embroidery  Cotton. 

M.  &  K.  Fast  Black  Darning  Cotton. 

M.  &  K.  Black  and  Colored  Ball  Mending. 

Chadwick's  Spool  Cotton. 

Chadwick's   Mending  Wools. 

Dunbar's  Linen  Thread. 

Star,  Crescent  and  Pearl  Batting. 

A.  B.  XX  and  X  Wadding. 

R.    HENDERSON   &   CO. 

323  ST.  JAMES  STREET 
Agents  forlCanada.  ^        MONTREAL 
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*  flONTREAL  and  VANCOUVER,  B.C. 


Woolens 


STOCK 

Now  received  and  assort- 


Staples 


J 


Dress  Goods  s 

Prints  I 
Hosiery  and 

Smallwares  J 

Carpets  I 


SPT°^  <tato\te         A 


inow  receivea  ana  assort-  IV    T  * 

mentcomplete Notions  * 
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SUSPENDERS  AND  BUTTONS 


Our  Spring  Lines 


Of  Suspenders  which  have  just  been  completed  are  now  out  for  the  season 
and  from  their  very  attractive  appearance  we  feel  confident  they  will  meet 
with  general  appreciation. 

We  have  added  some  novelties  and  generally  improved  the  selection. 

Notwithstanding  the  very  keen  competition  in  trade,  we  have,  during 
the  past  season,  added  materially  to  our  list  of  customers,  and  in  consequence 
greatly  augmented  our  total  output. 

Our  range  of  Buttons,  comprising  all  lines,  has  never  been  so  varied, 
nor  prices  so  attractive.  We  are  showing  real  values  in  all  lines — all  we  ask 
is  that  you  defer  placing  your  orders  until  you  have  seen  our  samples. 

Anyone  desiring  sample  lots  can  depend  on  receiving  prompt  attention 
and  good  value  by  writing  and  stating  what  priced  goods  they  desire. 

Remember,  we  Guarantee  Satisfaction 


C  K.  HAGEDORN,  Manager. 


THE 


BERLIN  SUSPENDER  AND  BUTTON  CO. 
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Sample  Trunks  and  Sample  Cases 

BEST  MAKE  IN  AMERICA 


Steel  Trunks 

Raw  Hide  Trunks 

Raw  Hide  Bound  Fibre  Trunks 

Hub  Fibre  Trunks 

Raw  Hide  Bound  Canvas  Trunks 

Hub  Fibre  Canvas  Trunks 

Steel  Bound  Canvas  Trunks 

In  all  grades 

For  all  kinds  of  business. 


dimming*'  Pat.  Suspender  Trays. 

Patented  Dec.,22, 1392.  Patented  in  Canada. 


fr 


K~\JK2 


Patented  Light^Steel  Dry  Goods  aud  Notion  Trunk 

Sole  Manufacturers  of 

"Hub  Fibre  "Trunks 
and  Sample  Cases 


Also  a  full  line  of 

Common  Canvas  Extension  Cases  for  the  Trade. 


JOSIAH  CUMMINGS,  SON  &  CO. 


63,  65,  67,  69  Kingston  Street 


Bosom;Shlrt  Box  and  Trays. 


BOSTON. 
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USE    THE    BEST 


FINLAYSONS 


LINEN    THREADS 


© 


THE  NEW  PHOTOGRAPHY ! 


As  the  Bones  are  to  the 
Hand,  so  is  the 

"Cravenette"Co.'s 


•♦♦♦♦♦♦♦♦♦♦♦♦♦»♦♦♦♦♦♦♦♦♦♦♦ 


>♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦»♦♦♦♦< 


to  the  Cloth.  .  . 


Invisible,  but  Essential. 


Mantlings,  Imperials,  Serges,  Covert  Coatings,  Velveteens,  etc. 


The  "CRAVENETTE"  CO.,  Ltd.,  BRADFORD 
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Do  not  argue  the  point  with  him  ! 


It  will  pay  you  best  to  keep  the 
goods  your  customers  want. 


H.    SHOREY   &    CO.'S    CLOTHING 

Is  known  and  asked  for  and  can  he  sold  inure  easily  than  any  other  make.  ST 


The  Spring  Gowns 
Are  Coming ! 


fi 


.'j — 


METEOR 


m 


With  What  Shall 
They  Be  Bound  ? 


WITH  the  most  stylish  and  practical,  most  durable,  longest  wearing,  and  that  is 

"  Meteor  Velvet  Skirt  Protector ! " 

The    world's    most   celebrated    dressmakers   use   and   recommend   it. 

Carried  by  the  leading  Wholesale  Houses.  =:=  See  Shade  Card.     101  Shades. 


The  Celluloid  Company 


30,  32,  34,  36 
Washington  Place 


NEW  YORK 


^S^rearldofONLY       "CELLULOID"  Interlined  Waterproof 

Collars  and  Cuffs    .    .    . 

TRADE 

'  5  f  LLU  i 0 1 D       Others  Genuine 


All  goods  made  by  us  are  stamped  as  follows 


MARK. 


STERLING 

Sizes   121?  18/2  In. 
From      2    In. 
Back   I  y*  In. 


VULCAN 

Sizes  13  12  18  Vz  In. 

F  ront   I  ;/<t-  I  n. 
Back   I  72  In. 


BRIGHTON. 

Sizes  I  4T°    18  In. 

Front  I  3/+  I  n. 
Back  I  ^8  In. 


ROYAL 

Sizes  l2'/2T_02O    In, 
From  ij^b  In. 


CAUTION  It  having  come  to  our  notice  that  certain  manufacturers 
^^■^^■^^■■^^  are  producing  and  advertising  imitations  of  our  goods 
under  the  name  of  "Celluloid,"  we  desire  to  notify  the  trade  that  the  word 
"  Celluloid  "  is  a  registered  trade  mark,  and  our  right  to  its  exclusive  use  having 
been  upheld  by  the  courts,  we  shall  hold  responsible  not  only  such  manufac- 
turers but  also  all  dealers  handling  any  goods,  other  than  our  make,  under  the 
name  of  "  Celluloid." 


EXCELSIOR. 

".Wioth  3  /£\n. 


THE  CELLULOID  COMPANY 


FIFTH   AVE. 

Sizes  9</zT°\\'/z\n. 
WiDTH3V2ln. 
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Canadian 
Linings 


and 


Staples 


Canadian  Prints,  Fine  Zephyrs, 
Cashmerettes,  Crinkles,  Tartans, 
Knickers,  Challies, 
Piques,  Belt  Cords, 
Duck  Suitings, 

Suitings, 
Flannelettes. 


IMPORTED 


SPECIAL  attention  given 
^     to  Letter   Orders. 


Cashmere  Velours, 
Dress  Goods,  Fancy  Sill 
Peau  de  Soie,   Velveteens, 
Laces,  Ribbons,  Gloves,  Coatings, 
Tweeds,  Serges,  Linens,  Turkish  Towels, 
Tablings,  Gent's  Furnishings,  Ties,  Bows,  etc. 


•5^  ^2- 


P.  GARNEAU,  FILS  &  CIE. 

QUEBEC 


General  Dry  Goods 


Carpets 

and 

Floor 

Oil=Cloths 


^ 


7 


SILKS 


Our  Travellers  are  now  on  ,he 

road  with  a  full  range  of  samples  for 

Fall  Goods 

for  September  delivery,  and 

Spring  Goods 

for  immediate  delivery. 


K.  ISHIKAWA  k  CO. 


TORONTO 


OUR  SPECIALTIES 


Dress  Goods  and  Silks 


IN  STOCK  NOW  FOR  SPRING  TRADE: 

Canvas  Cloth 

Granites 

Fish  Net 

Cashmere  Serge 

Silk  and  Wool  Grisaille 

SPECIAL  PEAU  DE  SOIE  AT  55c.  AND  75c 


WILLIAM  AGNEW  &  CO. 

305  and  305*  St.  James  Street 

MONTREAL 
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W.  R.  BROCK 
T.  J.  JERMYN 


B.  B.  CRONYN 
W.  L.  BROCK 


TORONTO 


TORONTO 


W.  R.  Brock  &  Co 

Toronto 

Considering  the  confidence  extended  to  them  by 
the  Trade  of  Canada  during  the  past  twenty  years, 
feel  it  incumbent  upon  them  to  make  special  efforts 
to  meet  all  requirements  made  necessary  by  the    .    . 

Great  Revolution 

that  has  taken  place  in  the  dry  goods  business 
of  the  country.  To  avoid  danger  in  the  direc- 
tion of  a  reduction  in  the  tariff,  we  have  imported 
our  requirements  EARLY,  and  do  not  intend  to 
repeat  our  orders  until  we  feel  safe  in  the  matter  of 

DUTY. 

We  urge  our  friends  to  follow  our  example  — 
buy  early  and  then  run  down  stocks. 

During  March  our  stock  will  be  at  its  best.  We 
invite  the  trade  to  visit  us. 


LETTER    ORDERS    SOLICITED. 


W.  R.  BROCK  &  COMPANY. 


Vol.  VII. 


MONTREAL  AND  TORONTO,  MARCH,   1897. 


No.  3. 


FACTS  OF  COMMERCIAL  INTEREST. 

CULLED    FROM    THE    NEWLY    ISSUED    TRADE    RETURNS    FOR    THE 
FISCAL    YEAR    1 896. 

THE  daily  papers  seldom  go  into  the  details  of  the  official 
returns  concerning  Canada's  import  and  export  trade.  For 
this  reason  The  Review  has  taken  a  glance  over  the  returns  for 
the  fiscal  year  1896,  just  printed,  and  subjoins  a  few  statements 
which  may  interest  merchants,  especially  the  dry  goods  trade. 

In  the  matter  of  exports,  for  instance,  Canada's  sales  abroad 
last  fiscal  year  totalled  $121,013,852,  the  largest  in  this  country's 
history.  Of  dressed  furs  were  sold  $40,482  worth,  and  of  undressed 
furs  $1,759,176  worth.  The  value  of  the  made-up  furs  sold  abroad 
was  $7,345.  Of  wool  we  exported,  chiefly  to  the  States,  $823,920 
worth,  or  3,916,374  pounds,  compared  with  $1,049,459  worth,  or 
5,463,161  pounds  in  1895,  a  decreased  quantity  last  year  but  a 
better  price  for  it. 

Canadian  buttons  are  selling  well  in  the  home  market  this  sea- 
son, although  the  exports  seem  to  be  about  stationary  ;  1895,  $20,- 
349;   1896,  $20,489. 

There  is  a  marked  increase  in  the  export  of  ready-made  clothing 
and  wearing  apparel,  showing  a  demand  abroad  for  special- 
ties made  in  this  market.  The  exports  of  this  class  in  1895 
were  valued  at  $37,487,  which  in  1896  has  increased  to  $54,669. 
Newfoundland  takes  a  good  slice  of  this,  but  most  of  it  went  to  the 
States  and  Great  Britain. 

Canadian  cottons  went  abroad  last  year  to  the  value  of  $766,- 
812.  This  trade  tends  to  expand  each  year,  and  the  bulk  of  the 
output,  of  course,  goes  to  the  China  market.  The  total  exports  in 
recent  years  of  Canadian  manufactured  cottons  have  been  : 

1890 $108,822  1893 $371,477 

1891 159.954  1894 549.758 

1892 322,711  1895 546,168 

Thus,  last  year' s  export  was  the  largest.  The  value  of  the  ship- 
ments to  China  was  $549,211,  although  the  mills  which  send  them 
say  the  margin  of  profit  is  slim. 

Last  year  we  sold  abroad  goods  classified  under  the  term 
"woolens,"  probably  tweeds,  etc.,  in  the  piece,  to  the  value  of 
$62,393.  They  went  to  a  great  many  different  countries,  as  fol- 
lows: To  United  States,  $35,476;  to  Newfoundland,  $18,120;  to 
Great  Britain,  $3,829;  to  Australia,  $1,606;  to  the  West  Indies, 
$1,524;  to  Germany,  $1,191,  etc. 

As  to  imports,  we  select  a  few  which  pay  duty  for  comparison 
with  the  figures  of  1895,  thus  indicating  to  some  extent  the  trend  of 


trade.  Canada  imported  cotton  manufactures  to  the  value  of  $4,- 
651,912,  as  compared  with  $4,209,063  in  1895.  Of  these  in  1896 
printed  fabrics  amounted  to  $2,576,379  and  in  1895  to  $2,281,762. 
Fancy  goods  imports  make  the  following  showing:  1895,  $1,502, - 
845  ;  1896,  $1,469,250,  a  very  slight  falling  off.  Manufactures 
of  flax,  hemp  and  jute  were  imported  :  1895,  $1,333,519  ;  1896, 
$1,528,038.  The  imports  of  manufactured  furs  increased  : 
1895,  $577,275  ;  1896,  $622,283.  Gloves  and  mitts  imported  are 
stationary  at  about  $635,000  worth.  The  imports  of  hats,  caps  and 
bonnets  increased  :  1895,  $1, 195,713  ;  $1,243,809.  We  imported 
silk  manufactures  valued  at  $2,564,491,  against  $2,231,443111 
■  895. 

The  imports  of  wool  and  woolens  of  every  description  went  up 
considerably  :  1895,  $7,933,495  ;  1896,  $8,723,561.  This  covers, 
we  observe,  increased  importations  in  blankets,  cloths,  goods  part 
worsted  and  part  woolen,  ready-made  clothing,  etc. 

The  free  goods  imported  are,  in  the  principal  cases,  intended  as 
raw  materials  for  our  factories,  paying  no  duty  as  such.  They 
may  conveniently  be  tabulated  as  follows  in  quantities  : 

1895.  1896. 

Wool 7,750,050  lbs.  8,992,244  lbs. 

Cotton  waste 11,598,454    "  5,947,634    " 

Cottonwool 45,325,832    "  33.479.358    " 

Jutecloth 8,538,508  yds.  10,235,185yds. 

Jute  yarn 402,868  lbs.  621,922  lbs. 

Crude  rubber 926,171     "  1,716,923    " 

It  will  be  seen  that  the  cotton  mills  imported  less  raw  material 
and  the  woolen,  jute  and  hemp  mills  more  raw  material  last  year 
than  before. 

There  is  a  table  of  the  wines,  fruits,  etc.,  entered  at  less  rates 
of  duty  under  the  French  Treaty  which  was  in  force  for  eight 
months  and  a  half  during  the  fiscal  year  1896.  The  value  of  the 
goods  affected  by  this  treaty  was  only  $284,414,  comparatively  a 
small  sum,  though,  of  course,  the  whole  year's  operations  are  not 
given. 


One  of  the  demands  made  by  our  dry  goods  importers  to  the 
Tariff  Commission  dealt  with  the  question  of  small  ports  of  entry. 
In  the  list  of  ports  we  find  the  following,  where  the  total  Customs 
duties  paid  seem  small,  considering  the  cost  of  maintaining  a  staff : 
In  Ontario,  Bowmanville,  $5,895;  Morrisburg,  $5,188;  Trenton, 
$6,718  ;  Whitby,  $5,294.  In  Quebec  the  smallest  ports  are  :  Gaspe, 
$2,909  ;  Perce,  $752  ;  Rimouski,  $2,905  ;  St.  Armand,  $3,576,  and 
Sutton,  $4,553.  In  Nova  Scotia,  Port  Hood,  $360;  Margaretsville, 
$298;  Barrington,  $519,  are  small  ports.  In  New  Brunswick  the 
port  collecting  the  smallest  revenue  is  Bathurst,  $2,824. 
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THE   ADVANTAGES   OF   THE   CASH   SYSTEM, 


A  RETAILER  s  EXPERIENCE  FOR 

H.  A    Miller  in  The  Dry  Goods  Economist. 

THE  writer  has  been  in  the  retail  merchandise  business  for  a 
long  time  and  has  been  reasonably  successful,  viewed  from 
the  standpoint  of  a  country  merchant.  He  has  sold  goods  for  cash 
and  on  credit  ;  bought  goods  for  spot  cash  and  on  credit  with  long 
datings,  and  has  discounted  his  bills,  and  let  them  run  till  due. 
And  this  is  his  platform  for  doing  business,  founded  on  his  own  ex- 
perience and  observation  of  other  merchants,  both  successful  and 
failures  :     Buy  and  sell  goods  for  cash,  and  cash  only. 

The  only  surely  successful  way  to  do  business  is  to  do  it  for 
cash,  and  when  we  say  cash  we  mean  it  "  gwine  an'  a  comin'." 
Dating  ahead  is  only  an  aggravation  of  the  credit  evil.  The  aver- 
age merchant  in  the  country  only  begins  to  prepare  to  pay  a  bill 
about  the  time  it  is  ready  to  fall  due.  The  fact  that  he  gets  any 
time  at  all  in  which  to  pay  his  bills  makes  him  more  careless  in  his 
buying  than  he  would  be  if  he  had  to  pay  cash,  and  dating  ahead 
makes  him  still  more  careless. 

WHAT    A    CASH    BASIS    MIGHT    DO. 

If  a  merchant  could  get  no  dating  he  would  be  more  careful  not 
to  overbuy — and  overbuying  is  the  worst  trait  (except  selling  goods 
on  credit)  a  merchant  can  have.  If  he  could  get  no  time  at  all  he 
would  still  be  better  off,  for  he  would  be  sure  to  buy  no  more  than 
he  could  pay  for,  and  he  would  be  obliged  to  sell  out  the  principal 
part  of  his  purchase  before  making  another.  That  would  keep  his 
stock  clean.  It  would  also  keep  a  lot  of  irresponsible  price-cutting 
fools  out  of  the  business.  It  would  reduce  failures  and  assignments, 
with  consequent  assignee  and  trustee  sales  at  25  to  50c.  on  the 
dollar. 

THE  EVILS  OF  OVERBUYING. 

We  believe  that  many  a  merchant  has  been  broken  up  for  no 
other  reason  than  the  long  time  given  him  in  which  to  pay  his  bills. 
Why  so  ?  Because  of  the  long  credit  he  has  bought  many  more 
goods  than  he  had  any  legitimate  outlet  for. 

He  had  rosy  expectations  in  the  spring.  Crops  were  going  to 
be  great  the  next  fall.  "  I  can  sell  lots  of  clothing,  shoes,  dry  goods, 
etc.,  and  I  can  get  my  clothing  bills  dated  next  June,  and  the  other 
bills  dated  pretty  long  off,  too.  After  that  it  will  be  a  long  time 
before  the  bills  fall  due  in  case  I  am  notable  to  discount  them.  And 
surely  by  that  time  I  will  have  all  the  goods  sold,  have  the  money  for 
them  and  a  big  profit  besides.  It  don't  take  much  capital  to  do 
business  that  way." 

At  any  rate  that  is  what  the  smooth-tongued  salesman  says,  and 
that  is  the  way  it  looks  to  me  this  spring.  But  does  it  pan  out  that 
way  ?  Not  much.  By  fall  crops  have  not  been  so  good  as  we 
expected  they  were  going  to  be  (they  never  are),  and  my  trade  has 
not  been  so  good  as  it  ought  to  have  been,  either  ;  and  as  I  did  not 
seem  to  be  selling  them  for  cash  as  fast  as  I  thought  I  should,  I 
have  been  a  little  more  liberal  in  crediting. 

UNPLEASANT    REALIZATION. 

In  fact,  leeling  secure  in  my  future  on  account  of  the  long 
dating,  I  was  a  little  careless  in  my  buying,  and  when  my  bills 
came  in  they  were  larger  than  I  had  meant  to  have  them.  So, 
with  crops  poor  and  sales  poor  and  collections  poor,  too,  in  the 
fall,  I  find  I  can  hardly  pay  my  bills  when  due.  I  do  pay  them, 
as  a  rule,  after  due  ;  paying  one  a  little  late  by  standing  off  for  a 
few  days  some  other  bills,  I  get  just  a  little  behind  with  every- 
body. 

I   have  plenty  of  goods,  but  they  are  now  out  of  season.     So  I 

.  •■/  next  season  again  with  long  datings  and  repeat  my  experience 

the  next  season.     Three  or  four  repetitions  of  this  give  me  a  store 


THE  BENEFIT  OK   MIS  BKETIIKKN. 

full  of  old  goods,  a  ledger  full  of  bad  accounts  and  a  lot  of  overdue 
bills.  Then  follows  the  usual  assignment  or  trust-deed  sale  at  25c. 
on  the  dollar,  etc. 

SUCCESS    IS   AN    EXCEPTION. 

I  really  believe  it  would  be  a  good  thing  if  no  open  account  over 
30  days  old  could  be  collected,  making  it  absolutely  necessary  for 
the  merchant  to  both  buy  and  sell  for  cash.  There  are  doubtless 
level-headed,  clear-brained  merchants  of  limited  capital  to  whom 
dating  ahead  is  a  great  help.  By  reason  of  their  limited  credits 
they  have  not  grown  careless,  but  have  made  it  a  stepping-stone  to 
riches.  But  they  are  exceptions,  and  I  firmly  believe  that  to  the 
great  majority  of  merchants  any  credit  longer  than  ten  days,  and 
especially  long  datings,  is  a  nuisance  and  a  pitfall. 


HERMANN  H.  WOLFF  &  CO.'S  ANNOUNCEMENT. 

THE  trade  at  large  will  be  interested  to  know  some  of  the  details 
in  connection  with  the  changes  made  for  the  coming  season 
by  Hermann  H.  Wolff  &  Co.  and  the  personnel  of  the  large  in- 
crease to  their  staff,  referred  to  in  last  month's  issue. 

British  Columbia  will  be  in  the  hands  of  Geo.  A.  Campbell,  a 
gentleman  most  highly  respected  and  well  known  in  this  section  of 
the  Dominion  for  many  years. 

J.  J.  Thorley,  lately  representing  McMaster  &  Co.,  of  Toronto, 
will  have  charge  of  the  whole  of  Manitoba,  where  he  has  hosts  of 
friends,  and  is  esteemed  by  all  who  know  him. 

Another  appointment  is  that  of  Mr.  Shaver,  also  lately  with 
McMaster  &  Co.,  and  considered  by  the  trade  as  a  bright  and 
intelligent  man,  who  will  take  Toronto  and  west,  north  and  south  of 
that  city. 

The  ground  between  Montreal  and  Toronto  will  be  covered  by 
G.  W.  Elliott,  lately  with  Greene,  Sons  &  Co.,  whilst  Quebec,  the 
Eastern  Townships  and  the  Lower  Provinces  will  be  in  the  hands 
of  G.  R.  Joseph,  both  well  and  favorably  known  in  the  trade. 

Mr.  Maass,  of  New  York,  who  has  had  many  years  experience 
in  American  advanced  methods  of  business,  and  whose  firm  con- 
trolled some  of  the  best  accounts  in  the  United  States,  has  accepted 
the  management  of  the  department  in  Montreal,  and  attached  to 
this  staff  there  is  another  New  York  gentleman,  Ludwig 
Jacobi,  also  well  acquainted  with  the  best  methods  in  vogue  in  the 
States,  and  with  a  thorough  knowledge  of  both  imported  and 
domestic  underwear.  These  are  the  changes,  so  far,  in  one  depart- 
ment only,  that  of  underwear,  and  as  other  contemplated  changes 
come  into  actual  operation,  our  reporter  has  been  promised  infor- 
mation. 

For  the  introduction  and  hale  of  the  Feder  Brush  Skirt  Protector 
Chas.  J.  Davis  has  been  specially  engaged,  and  as  an  evidence 
of  how  a  good  article,  well  brought  to  the  notice  of  the  trade,  is 
received,  since  last  issue  of  The  Review  a  large  number  of  orders 
and  enquiries  have  come  in  by  mail  from  all  parts  of  the  Dominion 
tor  this  article. 


CHIFFON   BOOMING  ABROAD. 

A  dress  goods  importer  reports  from  advices  received  abroad 
that  all  Europe  has  gone  chiffon  Crazy.  Looms  lor  weaving  these 
gauzy  fabrics  are  engaged  ahead  for  some  time  to  come,  and  the 
scarcity  of  skilled  workmen  who  are  able  to  operate  looms  turning 
out  these  delicate  fabrics  has,  to  a  great  extent,  interfered  with  de- 
liveries. 
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WHAT  CANADA  OUGHT  NOW  TO  DO. 

SOME    PRACTICAL    SUGGESTIONS    FROM   A   BUSINESS    MAN    AS    TO 
PUSHING  TRADE  AND  GETTING  SETTLERS  ABROAD. 


i  (  rT"'HE  present  is  a  great  opportunity  for  Canada,"  said  Mr. 
1  J.  D.  Allan,  of  A.  A.  Allan  &  Co.,  to  The  Review  last 
week.  Mr.  Allan  returned  a  day  or  two  ago  from  Europe,  which 
,  he  visits  every  year.  As  a  thorough-going  Canadian,  one  who  keeps 
a  keen  eye  on  what  is  going  on  abroad  and  is  quick  to  observe  open- 
ings for  the  national  advantage,  Mr.  Allan  has  no  superior  among 
those  who  travel  across  the  ocean  regularly  from  these  shores  on 
commercial  missions.  It  is  his  duty  to  visit  several  foreign  coun- 
tries on  the  Continent,  and  he  speaks  the  languages  of  the  countries 
he  visits. 

"  Remember,"  he  continued,  "anything  I  say  here  is  not  from 
any  narrow,  prejudiced  standpoint,  but  entirely  as  a  native  Cana- 
dian, proud  of  this  country,  all  my  interests  bound  up  with  it,  and 
anxious  to  draw  attention  frankly  to  what  may  be  of  benefit  to  the 
Dominion.  We  may  as  well  realize,  at  the  start,  that  as  a  nation 
we  are  not  known  abroad.  As  a  people,  no  doubt,  we  feel  confi- 
dent of  this  country's  future,  but  we  shall  have  to  interest  and  con- 
vince others  of  it.  Now,  beginning  with  Great  Britain,  our  Cana- 
dian office  policy  has  been  a  mistake.  Consider  this  entirely  from 
the  business  point  of  view,  and  judge  it  exactly  as  we  would  a  com- 
mercial undertaking  here.  Our  officials  in  London  should  be 
thoroughly  competent  to  represent  us  by  being  native  Canadians, 
with  a  personal  knowledge  of  the  struggles  as  well  as  advantages  of 
life  in  Canada  and  its  conditions  to-day.  They  should,  for  this  pur- 
pose, be  allowed  to  come  to  this  country  frequently,  and  it  might  be 
necessary  to  have  one  man  posted  on  one  part  of  Canada  and 
another  on  some  other  part,  and  so  on.  It  might  cost  more  money, 
and  extravagance  is  not  to  be  commended,  but  just  as  in  business 
we  go  in  for  expenditures  risking  the  results  to  be  obtained  from  the 
investment,  so  in  getting  at  the  bone  and  sinew  of  the  British  people 
— and  that  is  the  sort  we  want — it  might  be  necessary  to  spend 
even  an  extra  hundred  thousand  a  year.  But  if  expended  in  the 
right  way,  and  we  got  the  worth  of  the  money,  who  would  com. 
plain  ? 

"  The  present  Commissioner,  Sir  Donald  Smith,  notwithstand- 
ing his  advanced  years  which  are  doubtless  a  drawback,  is  the 
right  type  of  man.  The  lectures  on  Canada,  which  he  has  arranged 
at  the  Imperial  Institute,  are  steps  in  the  right  direction,  and  have 
done  good.  But  we  must  get  at  the  mass  of  the  people.  It  seems 
to  me  that  our  Government  might  have  depots,  in  charge  of  the 
proper  kind  of  men,  at  centres  where  the  population  is  congested, 
where  samples  of  our  products  and  practical  information  could  be 
given  direct  to  the  people.  We  have  to  eliminate  from  their  minds 
the  misconceptions  regarding  our  climate,  which  are  too  general 
amongst  them.  A  careful  note,  too,  should  be  made  of  complaints 
about  Canada  in  the  English  press,  and  these  should  be  promptly 
answered  and  explained. 

"  Then,  take  the  case  of  the  Canadian  Pacific  Railway.  In  one 
respect,  it  does  not  help  us  with  investors,  because  while  the  exist- 
ence of  a  transcontinental  line  is  appreciated  in  England,  their 
moneyed  men  cannot  understand  why,  after  all  the  money  we  have 
spent,  we  do  not  own  the  road.  That  policy  does  not  commend  us 
to  them  as  investors. 

"  But  besides  advancing  our  interests  in  the  Mother  Country, 
we  should  advance  them  on  the  Continent  as  well.  I  visited  all  the 
countries  with  an  emigrating  population  on  the  Continent,  and  it 
impressed  me  strongly  with  the  conviction  that  we  should  utilize 
both  our  outlets  for  trade  abroad  and  for  obtaining  settlers.  Take 
two  instances  in  point.  From  next  May  to  October  there  will  be 
"a  great  industrial  and  commercial  fair  at  Leipzig.  This  will  bring 
many    visitors  from  all  over  Germany.      It  is  under  the  patronage 


of  the  Emperor,  and  the  expense  of  it  is  borne  by  Saxony 
and  Thuringia,  two  great  German  kingdoms,  with  a  popu- 
lation of  exactly  the  kind  from  which  we  would  profitably  draw 
settlers.  Another  of  these  great  summer  fairs  will  be  held  this  sea- 
son at  Amsterdam,  Holland.  At  both  these  it  would  pay  Canada 
to  be  represented  by  persons,  of  course,  speaking  German  and 
exhibiting  Canadian  products  and  goods.  Let  practical  men  attend 
to  this  duty,  and  the  cost,  like  any  money  judiciously  spent  in  busi- 
ness, will  be  returned  to  us. 

"  Mr.  Laurier's  recent  Montreal  speech  made  a  fine  impression 
in  England,  coming  from  the  leader  of  a  party  which  has  been  mis- 
represented as  not  being  loyal  to  the  Empire.  He  will  undoubtedly 
get  a  great  reception  in  England.  The  Canadian  who  visits  Brit- 
ain constantly  cannot  fail  to  be  impressed  with  the  greatness  of 
that  country.  Next  to  being  a  Canadian,  and  naturally  I  think  this 
the  finest  country  in  the  world,  one  is  proud  to  be  a  citizen  of  the 
British  Empire.  No  man  who  goes  often  to  the  Mother  Country 
can  reach  any  other  conclusion  than  that  in  their  high  political  prin- 
ciples, their  standard  of  national  morality,  their  public  journals  and 
their  institutions,  the  British  people  stand  at  the  very  pinnacle  of 
our  present  civilization." 

Mr.  Allan  spoke  warmly  and  vigorously,  and  expressed  him- 
self once  again  as  sure  that  Canada  had  a  great  opportunity  before 
her  in  enlisting  trade  and  settlers  abroad,  and  that  the  country's 
friends  abroad  were  anxiously  watching  to  see  if  she  would  take  ad- 
vantage of  the  chance  in  the  right  way. 


AD   VALOREM  DUTIES. 

WE  are  quite  well  aware  that  the  question  of  specific  duties, 
as  compared  with  ad  valorem  duties,  is  now  a  party  matter, 
in  one  sense,  since  the  Government  must  decide  it  in  framing  their 
new  tariff.  Consequently  The  Review — in  pursuance  of  its  desire 
to  steer  clear  of  politics  and  devote  itself  to  business — does  not  want 
to  go  into  the  merits  of  either  system,  except  to  record  the  opinions 
of  authorities. 

In  our  last  issue  we  gave  pretty  fully  the  views  of  Canadian 
importers  who  opposed  specific  duties.  To  present  the  other  side, 
we  now  give  a  summary  of  the  statements  made  against  ad  valorem 
duties  before  the  Washington  Tariff  Committee  by  Mr.  Kenneth 
Barnhart,  of  Messrs.  Waistall,  Field  &  Co.  The  witness  gave  the 
results  of  four  years'  practical  experience  with  ad  valorem  duties, 
and  their  manner  of  administration  by  New  York  Customs 
officials,  proving  that  honest  merchants  could  not  carry  on 
trade  in  competition  with  dishonest  ones  under  the  present 
regime.  He  described  the  practice  resorted  to  by  some  manu- 
facturers of  Europe  consigning  goods  from  their  factories  to 
agencies  in  New  York  at  adjusted  prices,  which  made  it  possible  to 
purchase  similar  goods  at  the  latter  city  at  the  same  prices,  and 
often  at  lower,  than  they  could  be  purchased  at  in  the  factories  in 
Europe,  duty  included.  There  were  various  ways  of  evading  the 
law  and  the  decisions  of  the  General  Board  of  Appraisers  ;  and  as 
fast  as  laws  were  passed  and  decisions  rendered  the  dishonest  im- 
porters employed  lawyers  to  teach  them  how  they  could  avoid  both 
the  law  and  the  penitentiary.  Mr.  Barnhart  said  that  honest  im- 
porters did  not  care  so  much  what  the  duty  was,  but  they  wanted  it 
specific,  so  much  a  yard,  or  so  much  a  pound,  and  not  percentage 
of  an  alleged,  and  often  fictitious,  valuation,  which  might  be  fixed 
at  will  by  the  importer. 

The  advocates  of  ad  valorem  duties  in  this  country  are  honest 
importers.  They  intend  to  do  right  themselves  and  hope  to  be 
protected  by  the  public  officials  from  wrong-doing  in  others.  We 
trust  their  expectations  will  not  be  disappointed.  But  remember 
that  an  appraiser  can  only  do  his  best,  and  sometimes  his  best  is 
not  equal  to  that  of  a  rascal. 
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THE   FIGHT   IN   ILLINOIS    AGAINST   DEPARTMENT   STORES. 

A    BILL    THAT    MAY    NOT    PASS,    AND    WILL    BE    FOUGHT    IN    THE    COURTS    BY    BIG    ESTABLISHMENTS. 


IN  Illinois  the  fight  against  the  department  stores  has  assumed 
the  shape  of  a  bill  in  the  Legislature.  Mr.  Salomon,  who  intro- 
duced a  measure  somewhat  on  the  same  lines  in  the  Illinois  Senate 
a  few  years  ago,  attended  a  meeting  of  business  men  in  Chicago  to 
promote  the  movement. 

In  his  address  Mr.  Salomon  said  in  his  opinion  department 
stores  depressed  business.  The  new  bill  now  before  the  State  As- 
sembly was  aimed  at  big  concerns  by  insisting  on  a  separate  store 
for  each  class  of  trade.  A  man  could  not  carry  on  a  butcher  shop, 
an  art  store  and  a  photographic  gallery  under  one  roof.  No  law, 
he  said,  could  be  passed  to  prevent  the  advertising  of  articles  for 
sale  below  cost. 

Another  speaker,  Mr.  Meyer,  said  that  in  Germany,  if  a  man 
advertised  a  "fire  sale"  when  there  had  been  no  fire,  or  if  he 
announced  in  the  press  that  he  had  1,500  overcoats  worth  $10  for 
sale  at  $3  each,  he  could  be  sent  to  jail.  But  this  was  not  pre- 
vented in  the  States.  Twenty  years  ago  there  were  twenty  whole- 
sale dry  goods  houses  in  Chicago  ;  now  there  were  three. 

The  bill  divides  articles  for  sale  into  75  different  classes.  These 
classes  are  grouped  together  so  that  a  store  may  carry  a  certain 
number  of  lines.  For  instance,  a  dry  goods  store  would  include 
the  following  lines  : 

DRY   GOODS. 

Classes  1  to  8  :  Fabric  in  pieces  and  manufactures  of  silk, 
ramie  and  other  vegetable  fibre.  Cotton,  linen,  wool  woven  and 
felted,  and  mixtures  of  wool  and  fabrics  of  hair,  alpaca,  rubber, 
etc.  Ready-made  dresses,  gowns  for  ladies  and  children,  habits 
and  costumes.  Knit  goods,  hosiery  and  corsets.  Gloves,  woven 
of  leather  and  skins.  Laces,  embroideries,  notions,  trimmings, 
artificial  flowers,  fans,  hand  or  needle  work,  etc.  Parasols  and 
umbrellas.  Rubber  goods,  caoutchouc,  gutta  percha,  celluloid, 
and  zylonite  clothing,  mackintoshes,  capes,  coats,  etc. 

CLOTHIERS    &    FURNISHERS. 

Classes  9  to  16  :  Men's  and  boys'  ready-made  clothing.  Shirts, 
collars,  cuffs,  cravats,  suspenders,  braces,  etc.  Gloves  and  mittens. 
Draper  and  tailor  and  trimmings  for  tailors.  Hats  and  caps  and 
felt  goods.  Furs  and  fur  clothing.  Traveling  equipments,  valises, 
trunks,  toilet  cases,  fancy  leather  work.     Umbrellas  and  canes. 

SHOE     STORES. 

Shoe  stores  would  take  in  class  17  :  boots  and  shoes  and  shoe 
findings. 

JEWELERS, 

Classes  18  to  20  :  Watches,  clocks,  spectacles,  eye  glasses, 
opera  glasses  ;  jewelery  and  ornaments  ;  gold  and  silver  mounted 
umbrellas,  canes,  pens,  pencils  and  pocketbooks.  Gold  and  silver 
and  bronze  ornaments,  statuary,  diamonds,  precious  stones. 

GROCERIES. 

Classes  21  to  30  :  Cereals,  flour,  bread,  biscuits,  starches, 
baking  powders,  etc.  Sugar,  syrups,  confectionery.  Vegetables, 
potatoes,  tubers,  and  other  root  crops  and  culinary  vegetables  ; 
fruits  and  nuts.  Preserved  meats  and  food  preparations.  Preserved 
fish  and  preparations.  Dairy  products,  milk,  butter,  cheese  and 
eggs.  Aromatics  and  condiments,  coffee,  chocolate,  tea,  spices, 
flavoring  extracts,  essences.  Fats,  oils,  laundry  soaps,  candles, 
kerosene,  vinegar.  Preserved  fruits  and  vegetables,  jams,  jellies, 
etc.  Detergents  and  apparatus,  alkalies,  brushes,  sponges,  brooms, 
..•tc. 

BUTCHERS. 

Classes  31  to  34  :  Meats,  fresh,  smoked,  preserved,  and  pre- 
parations  of  meats.      Fish,  live    and    preserved  ;   shell  fish,    dried, 


smoked,    cured,    salted,  tinned,  etc. 
vegetables.     Poultry  and  game. 


Farm    products  and  garden 


LIQUORS     AND    TOBACCO. 

Liquor  merchants  would  carry  classes  35  and  36  :  Whiskies, 
brandies,  wines,  liquors,  cordials,  malt  liquors  and  alcoholic 
liquids.  Mineral  waters,  aerated  waters,  and  non-alcoholic  bever- 
ages generally  and  cigars. 

Tobacco  stores  would  be  limited  to  all  manufactures  of  smokers' 
articles. 

FLOWERS    AND    BIRDS. 

Classes  38  and  39  :  Floriculture,  arboriculture  and  seeds. 
Live  animals,  domestic,  monkeys,  parrots,  canary  and  other  birds. 

FURNITURE    STORES. 

Classes  40  to  44  are  :  Furniture  of  interiors,  tables,  chairs, 
beds,  suits,  refrigerators,  etc.  Upholstery,  tapestries,  curtains, 
portieres.  Artistic  decorations,  artistic  furnishings,  mirrors.  Art 
work,  china,  metal,  wood.  Mats  and  mattings,  floor  oilcloths, 
carpets  and  rugs,  baby  carriages  and  manufactures  of  rattan. 

OTHER    CLASSIFICATIONS. 

The  classes  from  45  to  75  continue  the  same  system  of  dividing 
up  the  various  lines  and  grouping  them  together.  A  hardware 
dealer,  for  instance,  would  carry  three  different  classes  pretty  much 
on  the  present  basis  :  The  plumber,  the  coal  dealer,  the  wagon 
dealer,  the  bicycle  agent,  the  harnessman,  the  rattan  manufacturer 
and  dealer  in  baby  buggies,  and  the 'sewing  machine  agent,  each 
have  a  class  to  themselves.  So  has  the  man  who  sells  footballs, 
boxing  gloves  and  other  athletic  goods.  The  druggist  may  sell  all 
the  articles  usually  carried  and  may  also  continue  in  the  stamp- 
selling  business.  The  same  dealer  who  supplies  hats  and  other 
millinery  may  also  deal  in  false  hair  and  toilet  articles. 

AGAINST    THE    PRESENT    BIG    STORES. 

The  section  which  strikes  at  department  stores  says  :  "Upon 
and  after  the  taking  effect  of  this  Act  no  store  building  or  buildings 
or  premises  situated  in  cities  of  100,000  population  shall  be  used  or 
occupied  by  any  person,  firm  or  corporation,  or  under  a  unit  of 
management  or  superintendency,  for  the  sale  of  goods,  wares  and 
merchandise  at  wholesale  or  retail  where  other  goods,  wares  and 
merchandise  are  kept  for  sale  and  sold  than  is  comprised  in  any 
one  class  of  Sec.  1  of  this  Act,  or  in  the  classes  designated  in  any 
group  mentioned  in  Sec.  2  of  this  Act." 

Another  section  provides  that  the  city  authorities  may  issue 
licenses  for  department  stores,  license  to  be  no  less  than  $500  per 
annum.  Any  one  breaking  the  law  maybe  fined  or  imprisoned. 
The  bill  only  applies  to  cities  with  100,000  or  more  of  a  popula- 
tion. 


CLEAN    SWEET    PILLOWS. 

How  often  does  one  upon  entering  a  bedroom  detect  a  heavy 
close  odor  as  if  the  room  had  not  been  aired  for  several  weeks. 
This  is  often  caused  by  the  bed-pillows,  the  feathers  in  which,  if  not 
properly  deodorized  before  being  made  up,  are  bound  to  give  forth 
the  smell  mentioned.  It  is  caused  by  the  oil  contained  in  the 
quills  and  also  in  many  cases  by  decayed  carrion  left  on  the  quills 
when  plucking  the  feathers.  This  is  not  only  unpleasant,  but  it  is  in- 
jurious to  the  sleeper  to  inhale  it  during  the  night.  The  goods 
manufactured  by  the  Toronto  Feather  &  Down  Co.  are  free  from 
any  such  trouble  and  every  pair  sold  are  guaranteed  so,  or  are 
returnable. 
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REMOVAL ! 

^■— =   i  a— 

AFTER  APRIL   1st  WE  SHALL  OCCUPY  THIS 

WAREHOUSE 


23  ST.  HELEN,  Cor.  of  Recollet  St. 


MONTREAL. 


BROPHY,  CAINS  &  CO 


Foreign   and    Domestic   Dry  Goods. 
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THE    POPLIN    INDUSTRY  OF   DUBLIN. 

POPLIN  is  a  fabric  which,  although  it  is  not  always  favored  by 
fashion,  invariably  excites  the  admiration  of  women  by  reason 
of  its  unassuming  beauty.  It  is  woven  of  the  finest  kinds  of  Cape 
wool  and  the  best  of  China  silk,  and  costs,  if  genuine  Dublin  pop- 
lin, invariably  from  6yi  to  8>£s.  per  yard,  for  a  cloth  24  inches 
wide,  from  which  it  will  be  seen  that  a  poplin  gown  is  generally  more 
expensive  than  one  of  all  silk.  The  reason  of  the  high  price  is 
partly  owing  to  the  value  of  the  fine  material  used  in  weaving,  but 
partly  also  to  the  circumstance  that  poplins  are  mostly  woven  by 
hand.  There  is  no  doubt  that  if  an  enterprising  manufacturer  in- 
troduced a  partly  inferior  article,  but  externally  of  the  same  attrac- 
tive appearance,  and  one  that  could  be  bought  by  the  multitude,  he 
would  dispose  of  it  readily.  Poplin  will  never  become  entirely  un- 
fashionable, as  it  always  will  meet  with  admirers  among  the 
wealthier  classes,  and,  again,  its  high  price  will  keep  it  from  being 
utilized  by  the  masses. 

The  poplin  industry  was  originally  introduced  into  England, 
among  a  number  of  others  at  present  highly  flourishing  in  the 
United  Kingdom,  by  fugitive  French  Huguenots.  In  1693  a 
number  of  silk  weavers  from  Lyons  settled  in  Dublin  and  introduced 
poplin  weaving  ;  the  Irish  Government  did  its  utmost  to  encourage 
it,  and  in  a  few  years  afterward  it  had  developed  into  a  most  flourish- 
ing industry.  The  Government  placed  at  the  disposition  of  the  Royal 
Dublin  Society,  to  whose  care  these  weavers  had  been  confided, 
large  amounts  of  money,  to  be  expended  as  it  deemed  best.  But 
the  society  was  not  successful,  and  ceased  to  exist  in  1840.  The 
poplin  industry,  the  principal  centre  of  which  is  still  in  Dub- 
lin and  vicinity,  languished  during  the  periods  of  the 
political  troubles  in  that  country,  and  retrogressed  sadly. 
But  after  the  partial  pacification  the  industry  commenced 
to  flourish  again  more  than  ever,  and  attained  to  its 
highest  development  between  i860  and  1870.  At  the 
end  of  1870,  a  perfect  mania  for  emigrating  to  America 
and  Australia  seized  on  the  poplin  weavers,  many  of  whom 
abandoned  their  looms  to  find  fame  and  fortune  elsewhere,  in  some 
other  occupation.  In  1884,  barely  400  weavers  had  remained  in 
the  country.  It  is  a  remarkable  circumstance  that  the  weavers  had 
at  that  time  no  valid  reason  for  emigrating,  as  they  were  well  paid 
for  their  work,  and  had  constantly  plenty  to  do.  Instances  came 
up  where  large  orders  had  to  be  refused,  as  there  was  not  a  sufficient 
number  of  skilled  operatives  to  be  had  for  the  complicated  work. 
Since  1885,  the  Irish  poplin  industry  has  grown  steadily,  and  the 
fabric  is  to-day  about  the  most  favored  in  vogue.  The  style  of 
weaving  is  at  presnt  also  used  for  fine  qualities  of  furniture  brocades, 
for  which  it  is  peculiarly  well  adapted  to  bring  out  the  artistic 
patterns.     These  brocades  are  in  demand  and  sell  at  high  prices. 


LADY  DOCTORS  ON  VEILS. 

An  English  paper  has  been  interviewing  lady  physicians  and 
surgeons  on  the  question  of  veils  being  injurous  to  health.  They 
agree  in  saying  no,  though  some  of  them  oppose  the  wearing  of  veils 
on  other  than  hygienic  grounds.  Miss  Sharpe  said:  "I  do  not 
remember  ever  having  heard  of  a  case  of  illness  that  could  be  traced 
to  wearing  a  veil.  I  am  sure  a  veil  will  not  hurt  the  eyes,  unless 
one  tries  to  read  while  wearing  it.  For  ordinary  looking  about  a 
veil  offers  no  obstacle  to  the  view,  except,  of  course,  when  a  black 
spot  is  directly  in  the  line  of  vision.  No,"  the  lady  replied  to  a 
further  question,  ' '  I  am  not  sure  women  would  give  up  veils,  even  if 
they  found  them  bad  for  the  health,  because  gauze  on  the  face  so 
greatly  enhances  the  appearance.  And,"  she  added,  laughingly,  "  I 
wear  a  veil,  not  for  the  looks,  but  because  it  keeps  the  wind  and  dust 
from  my  face,  and  prevents  my  hair  getting  disarranged."  Mrs. 
Keith  does  not  think  the  veil  is  the  cause  of  ill  health  to  women, 
although  it  might  well  be  by  catching  microbes  in  the  part  moistened 
by  the  breath,  where  dust  always  lodges.      Mrs.  Keith  said  :    "  Un- 


less a  woman  reads  when  she  is  wearing  a  veil,  I  do  not  see  how  it 
could  trouble  her  eyes  enough  to  bring  on  headaches  or  other 
troubles.  I  do  not  need  a  veil,  because,  you  see,  my  hair  (which 
was  severely  parted)  does  not  require  it.  But  one  is  very  much 
more  comfortable,  especially  on  a  cold,  windy  day,  with  a  veil." 
The  views  of  the  other  lady  doctors  consulted  as  to  the  evils  of  veils 
made  it  clear  that,  so  far  as  their  professional  opinion  goes,  fair 
woman  may  go  on  adding  to  the  loveliness  of  her  features  by  cover- 
ing them  up  without  any  fear  of  unpleasant  consequences. 


HOW    WILL    THE    PLAGUE    AFFECT    JUTE? 

This  question  is  beginning  to  be  seriously  considered.  Should 
the  plague  reach  Calcutta,  the  effect  would  certainly  be  to  curtail 
production  in  the  jute  mills  there.  Goods  shipped  from  an  infected 
port  would  also  be  out  of  favor.  The  first  effect  would,  therefore, 
be  to  throw  more  of  the  orders  into  Dundee.  The  world  has  be- 
come one  market-place  ;  the  wires  unite  the  most  distant  producers, 
and  in  a  day  the  whole  current  of  business  can  be  changed.  In 
the  event  of  this  taking  place,  there  is  the  further  danger  of  the 
calamity  spreading  into  the  jute  districts.  This  would  at  once 
stiffen  jute  in  stock  here.  And  further  trouble  might  speedily  arise 
from  the  famine  ;  more  rice  and  less  jute  might  be  planted.  These 
considerations,  together  with  the  possible  increase  of  the  tariff  in 
the  States,  all  tend  to  make  the  larger  manufacturers  in  Dundee 
extremely  cautious  sellers,  more  especially  as  the  present  prices  of 
goods  are  so  unremunerative.  Such  considerations  may  seem 
sordid,  but  on  the  Exchange  nothing  is  left  out  of  view,  and  Dundee 
business  men  are,  accordingly,  anxiously  discussing  the  question. 
The  possible  benefits  thus  foreshadowed  are,  however,  such  as,  out 
of  regard  for  suffering  humanity,  they  would  prefer  not  to  receive. 
— Manchester  Textile  Mercury. 


HAT    BRIMS    AND    CROWNS. 

There  is  a  radical  change  from  the  autumn  shapes.  Variations 
on  the  flat  brim  are  many,  but  they  are  brought  about  mostly  by 
the  use  of  different  "curls  at  the  edges.  There  are  hub  curls, 
pencil  curls,  pressed  curls,  double  curls,  reversed  curls  and  any  old 
curl  that  can  be  devised  or  copied  from  the  blocks  used  in  sea- 
sons long  past.       On  all  these  brims  the  binding  will  be  narrow. 

Stiff  hats  are  not  the  only  ones  which  will  have  brims  of  novel 
or  revived  shape.  The  soft  hat  manufacturers  are  vying  with  one 
another  in  the  production  of  altered  patterns.  Herein  they  have  a 
great  advantage,  it  being  possible  to  get  a  variety  of  effects  with 
bindings  that  are  not  permissible  on  stiff  hats. 

In  stiff  hats  brown  is  the  predominant  spring  color  ;  in  soft  hats 
the  same  color  is  used,  although  pearls  with  black  bands  have  be 
come  staple. — New  York  Press. 


IMPORTANT    BUSINESS    CHANGE. 

The  large  and  long  established  Greene  &  Sons  Co.,  Montreal, 
in  retiring  from  business,  has  sold  the  stock  in  trade  and  good  will 
to  a  new  firm,  to  be  known  as  Edgar,  Swift  &  Co.  Mr.  John 
Edgar  has  been  for  thirty  years  connected  with  the  business,  and 
has  been  a  shareholder  and  director  of  the  company  for  twenty-five 
years.  Mr.  Swift  is  also  an  old  employe.  The  Greene  &  Sons 
Co.  has  a  history  of  sixty  years  of  successful  existence,  which  a\Y 
who  know  the  heads  of  the  new  firm  will  expect  to  see  continued 
under  their  management. 

FANCY    HOSIERY. 

Fancy  hosiery  is  making  a  strong  bid  for  popularity,  and  some 
choice  novel  effects  have  been  brought  out  this  season  by  importers 
of  French  and  German  goods.  Many  importers  have  faith  in 
fancy  styles,  but  as  yet  they  derive  little  encouragement  from  the 
limited  demand  coming  along,  as  the  demand  is  almost  entirely 
confined  to  black  goods,  with  a  sprinkling  of  tans. — Boston  Textile 
World. 
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GENTS'  FURNISHINGS  AND  HOSIERY...Saies  most 

satisfactory.        We   look   for    good   repeat   orders   during   March   and 
April.      Stock  will  be  kept  well  assorted  in  best-selling  lines. 

X  IvlJN  1  o... Stock  in  splendid  shape  for  sorting  trade.     We  are  showing  an  un- 
usually attractive  lot  of  Printed  Dress  Fabrics  in  Dresden  effects,  etc. 

-LINxiNS... -Towels,  Towellings  and  Tablings.      See  us  for  special 

values   in   these   lines. 

LvlJNiiN  Ljo....A11  the  best  makes  kept  in  stock.        Canvas  (French)  6,  7,  8, 
9,  10,  n,  12^,  13^,  15    cents. 


LETTER    ORDERS 

Will  be  appreciated  and  receive  best  and  prompt  attention. 


Knox,  Morgan  &  Co.,  Hamilton,  Ont 


..Wholesale  Dry  Goods.. 


IMPORTANT  TO  THE  CLOTHING  TRADE. 

"~-  "  PIRLE "  Finish. 

EDWARD  RIPLEY  &  SON,  after  experimenting  many  years  in  Cloth  Finishing,  have  finally 
succeeded  in  giving  what  has  hitherto  been  deemed  an  impossibility,  viz.:  a  high,  bright,  lustrous 
and  brilliant  finish,  which  is  absolutely  permanent,  and  will  not  Spot;  this  is  undeniably  one  of  the 
most  important  advances  ever  made  in  the  Textile  Trade. 

(1)  This  finish  is  absolutely  permanent. 

(2)  The  finish  is  unalterable,  and  goods   treated  by  this   process   will  not  COCkle  under  a  damp  cloth 

and  hot  iron,  or  the  tailor's  "  gOOSe" 

(3)  Although  a   brilliancy   of  finish  otherwise  unattainable   is  given,    it  will   not  spot   with   rain,  and   is  not 

affected  by  complete  saturation  in  water. 

(4)  By  this  process  the  goods  are  also  practically  unshrinkable,  and  do   not  require  "  sponging  "  as  here- 

tofore.    This  is  a  most  important   improvement  in  the  treatment  of  goods,  and  offers  many  advantages  in 
addition  to  the  saving  of  the  cost  of  "  sponging." 

(5)  The  cloth  is  also  rendered  to  a  certain  extent  watePpPOOf  and  rain-Pepellent. 

(6)  This  finish  greatly  improves  the  appearance  and  handle  of  the  Cloth. 

(a)  The  Fabric  is  brighter. 

(b)  A  silky  handle  is  imparted  to  the  goods,  making  them  "  kinder  "  and  altogether  richer. 

Goods  subjected  to  this  process  are  greatly  enhanced   in  value,  and  a  "quality"   is  obtained 
which  cannot  be  arrived  at  by  any  other  method. 

EDWARD  RIPLEY  &  SON 

Bowling;  Dye  Works,   BRADFORD,  YORKSHIRE. 
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WINDOW    DRESSING. 

TRIMS    IN   SMALL   STORES. 

IT  is  generally  conceded  that  the  severest  test  that  can  be  ap- 
plied to  a  window  dresser  is  to  have  him  trim  up  a  small  store. 
A  merchant  in  a  Kansas  town  writes  about  it  to  The  Dry  Goods 
Economist.  We  small  fry,  he  says,  are  placed  at  a  disadvantage 
when  compared  with  our  neighbors  in  the  large  cities.  My  advice 
is:  Don't  be  too 'cute  ;  don't  advertise  yourself  as  too  brilliant. 
Get  into  the  current  of  the  stream,  as  somebody  says  ;  do  not  be 
content  to  drift.  Thus  you  will  get  your  share  of  all  that  is  going. 
Keep  the  best  side  out,  best  foot  to  the  front,  your  eyes  wide  open, 
your  brains  at  work.  It  adds  dignity,  fairness  and  squareness  and 
other  good  qualities  to  your  work.  It  shows  that  you  have  not  only 
confidence  in  yourself,  but  also  the  courage  of  your  convictions. 


DISPLAYS    TO     PROPERLY    ATTRACT. 

You  see  people  every  day  who  have  more  time  than  money. 
There  is  a  plan  for  trapping  these  people.  Not  as  victims,  but  to 
catch  them  fairly  and  squarely,  and  make  customers  of  them  by 
attractive  displays  in  the  show  windows,  where  by  the  aid  of  neat, 
plain  price  tickets  you  can  make  your  argument  frankly  and  with 
judgment,  and  without  the  persistence  which  marks  the  "sales  grab- 
ber." The  tenacity  of  a  bull-dog  or  the  staying  powers  of  a  trained 
athlete  are  not  necessary  qualifications  for  a  salesman,  although  the 
peculiar  policy  of  some  houses  seems  to  demand  it. 

I  believe  a  really  meritorious  article,  properly  displayed,  will 
draw  more  people  into  the  store  than  the  kind  of  salesman  I  have 
described.'  Of  course,  when  the  clerk  of  the  weather  is  running 
things  a  little  out  of  the  ordinary,  and  with  absolutely  no  regard 
for  consequences,  as  he  is  at  present,  naturally  enough  the  window 
dresser  fails  in  proportion.  In  these  times  of  adverse  influences  in 
order  to  draw  trade  it  requires  more  than  giant  strength  or  brute 
force.  There  must  be  brains  back  of  it.  And  I  don't  care  for  a 
better  compliment  when  the  snow  is  flying  than  to  see  a  crowd  of 
women  about  my  windows,  braving  the  storm,  and  then  coming 
into  the  store  and  making  purchases. 

Woman's  fondness  for  dry  goods  has  been  the  subject  of  in- 
numerable jokes  and  sarcasms,  but  I  am  glad  it  is  part  of  her 
nature  to  love  pretty  things,  for  if  she  didn't  some  of  us  would  be 
hunting  for  employment,  and  the  triumphs  of  window  dressing 
would  be  unknown  to  the  world. 

Let  us  keep  up  the  good  work,  for  I  see  a  finger  post  on  the 
trade  highway  marked  "  Window  Dresser."  And  as  such  we  can 
go  on  our  way  rejoicing,  and  make  our  appeal  to  the  public  through 
plate  glass  as  heretofore.  The  chances  are  that  a  majority  of  us  at 
least  do  not  really  know  the  full  possibilities  of  the  particular  field 
we  are  working,  and  the  best  resolution  that  we  can  adopt  this  year 
is  to  find  out  "  where  we  are  at  "  in  this  respect. 

Merchants  are  believing  more  and  more  in  the  "one-idea" 
window.  If  there  are  too  many  things  in  a  window  people  will  fail 
to  be  impressed  to  the  buying  point  by  any  one  thing.  They  may 
see  dozens  of  things  they  would  rather  like  to  have,  but  they  won't 
have  one  thing  driven  so  strongly  home  to  them  that  they  will  feel 
that  they  must  buy  it.  Too  many  attractions  will  drive  the  possible 
customer  away.  He  can't  buy  them  all,  so  he  gives  up  the  idea  of 
buying  any  of  them.  A  window  should  be  trimmed  with  a  central 
idea,  and  the  attention  of  the  public  should  be  focused  upon  one 
thing.  No  matter  how  much  frills  there  may  be  in  the  window, 
everything  should  tend  to  draw  attention  to  one  article. 


one  piece  of  material  was  placed  in  the  basket  used  to  transfer 
packages  and  change.  It  was  raised  up  and  fastened  and  the 
goods  allowed  to  drop  out  and  reach  to  the  counter  in  voluminous 
folds.  It  certainly  may  be  said  that  everyone  who  saw  it  stopped 
and  looked  at  it,  whether  they  made  any  purchase  or  not  ;  and  it 
is  rather  axiomatic  to  state  that  the  shoppers'  attention  must  be 
attracted  if  they  are  expected  to  buy. 

TRIMS    ARE    STANDING    ADVERTISEMENTS. 

There  is  a  lesson  in  the  store  windows  of  New  York  that  must 
come  home  to  every  observing  man  who  has  opportunities  for  tak- 
ing note  of  them  ;  pass  them  when  you  will,  they  are  in  full  dress  ; 
every  day  in  the  month,  twelve  months  in  the  year  the  store  win- 
dows of  this  city  tell  an  interesting,  ever  new,  ever  changing  series 
of  stories  of  new  goods  or  new  prices.  The  effort  on  the  part  of 
these  stores  to  advertise  their  wares  through  the  medium  of  their 
handsome  show  windows  is  incessant.  It  doesn't  matter  whether 
it  is  midsummer  or  midwinter,  whether  the  times  are  dull  or  active, 
the  weather  good,  bad  or  indifferent,  trade  trying  or  cheery,  the 
window  displays  are  a  continual  feast,  a  perpetual  temptation  to 
every  passer-by. 

Does  it  pay  ?  That  question  has  been  settled  long  ago  to  the 
satisfaction  of  those  concerned  and  evidently  in  favor  of  the  present 
policy. 

It  doesn't  matter  where  your  store  is  located,  whether  in  New 
York  or  at  a  country  cross-roads,  a  proper  trim  in  your  windows 
will  operate  for  good.  There  is  no  mitigating  circumstance  that 
admits  of  shabbiness  or  indifference  in  this  particular.  Windows 
should  never  be  dressed  simply  to  hide  their  nakedness,  as  is  too 
often  the  case  ;  a  few  ends  of  goods  or  commonplace  materials 
that   "  will  do  "  to  fill  up. 

Your  window  should  carry  a  seasonable  or  timely    suggestion  to 
possible  customers  always. 

To  this  end  it  should  be  somebody's  business  to  attend  to  it ; 
not  as  a  secondary  duty,  a  sort  of  side  affair  to  be  looked  to  when 
he  happens  to  think  of  it,  but  a  regular  care  constantly  on  his 
mind,  with  full  authority  if  he  does  not  trim  the  window  himself  to 
direct  those  who  do  ;  to  say  what  shall  be  put  on  exhibition  and 
to  pass  upon  the  window  display  after  it  is  done,  and  say  whether 
it  is  well  or  indifferently  done  and  whether  it  shall  stand  or  be  done 
over. — N.  Y.  Dry  Goods  Chronicle. 


A  unique  method  of  attracting  attention  to  dress  goods  and  dis- 
playing them  to  advantage  was  observed  in  one  of  the  large 
department  stores  in  St.  Louis,  says  The  Reporter.     The  fabric  in 


POINTERS    TO   HEED. 

Measure  the  value  of  a  display  by  the  amount  of  goods  that  it 
sells  rather  than  by  the  passing  glances  that  it  gets. 

Have  you  ever  observed  how  the  stage  of  a  theatre  is  illumin- 
ated ? — the  same  rules  apply  to  a  window. 

Remember  that  the  price  card  is  only  an  accessory  to  the  dis- 
play ;  it  should  never  be  so  large  as  to  eclipse  the  goods  shown. 

Remember  that  women  are  peculiarly  susceptible  to  mirrors. 
A  mirror  or  two  in  a  window  is  good  when  intelligently  used. 

Can  a  tall  man  walk  under  your  awnings  without  denting  his 
hat  ?     Awnings  are  not  meant  for  obstructions. 

Sometimes  it  pays  to  experiment  with  fabrics  and  display  features 
before  finally  adopting  them  for  a  trim. 

There  is  vast  economy  in  good  display  fixtures.  Perhaps  you 
can  induce  your  employer  to  think  likewise. 

Frequent  washing  won't  hurt  plate  glass. 

You  can  train  one  of  the  boys  in  the  store  so  that  he  can  be  of 
great  assistance  to  you. 

Where  window  is  lighted  from  the  top,  and  the  shades  draw 
from  above,  try  the  effect  of  pulling  down  the  shade  so  as  to  cover 
up  the  source  of  light  when  the  latter  is  turned  on. — N.Y. 
Economist. 
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The  WALKER-MILLERAIN 


M 


Absolutely 

Rainproof 

Perfectly 
Porous 

Thoroughly 

Dustproof 


The"Walker-Millerain"  Sealettes 

(With  Special  Backs.)     The  ONLY  Sealettes  which  permanently 
retain  their  Rainproof  properties. 

The "Walker-Millerain"  Astrachans 

(A  Novelty  for  the  Cap  Trade.) 

^"Walker-Millerain"  Cycle,  Golf 
and  Habit  Cloths   .   . 


Permanently 
Retain 
Their 
Waterproof 

Properties 


WILL  NOT  SPOT 
and  EQUAL  in 
APPEARANCE 


TO  THE 


REAL  SKINS. 


PURE  WOOL 


WHAT  THE  LEADING  PAPERS  SAY: 

The  "  QUEEN  "  says  :— "  A  perfect  boon  in  this  variable  climate  of  ours." — July  4th,  1896. 

The  "  LANCET  "  says  : — "Have  put  the  cloths  to  the  severest  practical  test,  and  find  them  positively  impervious  to  rain 
and  snow." — August  1st,  1896. 

The  "  LADY'S  PICTORIAL  "  says  : — "  No  more  colds  or  spoliation  of  our  garments  if  you  use  the  '  Walker-Millerain  '" 
cloths,  thoroughly  unsaturable  by  rain." — August  29th,  1896. 

The  "  DRAPERS'  RECORD  "  says  : — "  Will  not  absorb  a  drop  of  water,  and  rain  runs  off  as  water  from  a  duck's  back, 
leaving  them  perfectly  spotless  and  dry." — June  6th,  1896. 

The  "DRAPERY  WORLD"  says: — "Rain  and  dust  have  no  effect  upon  them  whatever, — all  the  advantages  of  a 
'macintosh  without  the  warm  and  unpleasant  effects  of  same." — May  30th,  1896. 

The  "  WESTMINSTER  BUDGET  "  says :— "  The  '  Walker-Millerain  '  cloths  have  no  smell,  are  quite  fast  colors,  and  above 
all  are  perfectly  rainproof  and  porous  ;  you  may  bathe  them  in  a  bucket,  or  pour  a  torrent  over  them,  and  the  effect  and  ap- 
pearance is  just  the  same." — April  24th,  1896. 

MANUFACTURED  BY  THE  OLDEST  MAKERS  IN  THE  TRADE.        ESTABLISHED  A  CENTURY. 
KEPT  BY  ALL  LEADING  WHOLESALE  HOUSES. 

All  Goods  are  Stamped  ''WALKER-MILLERAIPT 
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FASHIONS  IN  FRANCE. 

IN  spite  of  the  many  efforts  made  by  leading  dressmakers  :o  do 
away  with  tailor-made  costumes,  they  will,  nevertheless,  be 
adopted  for  the  spring,  the  skirts  being  particularly  short,  and  touch- 
ing the  instep  only  slightly.  The  sleeves,  writes  Jeanne  in  The 
Drapers'  Record,  even  from  the  shoulders,  are  to  be  quite  tight- 
fitting.  The  corsage  dolman  with  bolero  will  involve  the  continu- 
ation in  the  way  of  trimming  of  soutache,  braid,  galons,  in  all  di- 
mensions, application  and  even  embroidery.  Of  course,  I  speak  of 
the  debut  of  the  season.  The  boleros  will  be  worn  much  longer. 
They  will  be  carried  to  the  waist,  and  will  be  tight-fitting  in  the 
back.  As  to  the  front,  the  combinations  are  various.  Of  course, 
they  will  be  open  to  allow  of  the  display  of  light-looking  materials, 
as  well  as  any  amount  of  chiffon,  which  always  gives  a  soft  lady-like 
look  to  any  costume,  but  more  especially  to  a  tailor-made  one. 
Cloth  will  be  the  material  chiefly  adopted,  plain  or  in  mixed  de- 
signs. The  shades  are  those  known  as  military — blue  grenat  and 
moss  green — and  will  be  worn  well  into  the  spring.  Checks  will 
also  be  seen,  with  plain  jacket-corsage,  the  darkest  shade  in  the 
check.  For  instance,  a  brown  check  would  look  well  with  a  plain 
beige  jacket,  or  a  grey  or  blue  check  with  a  blue  or  black  jacket. 
For  morning  wear  or  travelling  nothing  could  be  nicer  or  more 
practical  than  these  costumes. 

The  following  toilettes  were  worn  in  the  new  play  at  the  Come- 
die  Francaise  :  Robe  de  velours,  "  pastel,"  Princess  form  ;  corsage 
trimmed  with  satin  ;  collar  embroidered  with  jet  and  bordered  with 
guipure,  fastened  on  the  side  with  enormous  steel  buttons  ;  collet 
in  chinchilla,  trimmed  with  tufts  of  violets,  and  toque  of  chinchilla, 
trimmed  with  violets  and  grey  feathers.  Robe  de  bal  in  white 
tulle  paillete  silver  ;  skirt  trimmed  round  the  bottom  with  white 
satin  ribbon  and  ruches  of  tulle  ;  corsage  trimmed  with  sky  blue 
velvet  ribbons  and  tuft  of  flowers  ;  ceinture  bebe  with  long  ends  in 
sky-blue  taffetas. 

A  kind  of  uniformity,  extremely  elegant,  reigns  in  the  visiting 
dresses.  A  skirt  in  handsome  black  satin  or  figured  satin,  or 
damasse,  with  thick  moire  and  pekin,  is  generally  worn.  Scarcely 
any  velvet  skirts  "are  now  seen,  but  there  are  any  amount  of 
chemisettes  in  velvet,  trimmed  with  satin,  and  covered  with  Pompa- 
dour flowers,  with  "  flots  "  of  white  lace  down  the  front. 

A  large  etole  in  zibeline  is  lined  with  snowy-looking  silk  mous- 
seline  blanc  creme.  Muffs  are  enormous.  Some  of  these  in 
zibeline  cost  three  thousand  francs. 

Hats  continue  to  change  in  form  and  style.  Here  is  a  new 
model.  It  is  a  kind  of  toque  Watteau,  very  much  turned  up  at  the 
back,  made  of  several  bouillonnes  of  velvet  rose-geranium,  with 
two  thick  aigrettes  forming  bouquet — one  white,  the  other  black. 
The  gloves  worn  are  white,  silver-grey,  or  Danish  yellow. 

The  very  cold  weather  of  late  has  brought  forth  many  new 
collets  and  warm  dresses.  The  following  is  a  model  for  inclement 
weather  :  The  dress  is  in  chocolate-brown  linsey  cloth,  and  the 
skirt  is  trimmed  with  rows  of  braid  to  match  all  the  way  up,  giving 
it  a  crinoline  appearance.  This  braid  is  placed  on  wide  at  the  bot- 
tom, and  diminishes  in  size  until  it  becomes  quite  a  thread  at  the 
waist.  The  corsage-bolero  is  trimmed  all  over  with  the  same  braid, 
the  design  forming  bolero,  and  the  front  buttons  up  to  the  neck. 
The  collet  in  black  caracul  is  trimmed  with  black  satin  ribbon, 
forming  large  bow  at  the  back  of  the  neck  underneath  the  big  col- 
lar. Over  this  bow  is  a  handsome,  long  strass  buckle.  In  the 
front,  where  the  mantle  fastens,  are  two  handsome  choux  bows.  A 
caracul  hat  is  very  pretty  and  stylish.  A  large  shape,  Amazon 
form,  is  generally  chosen,  and  it  is  trimmed  with  a  twist  of  cream 
silk  muslin.  The  aigrette  is  of  red  roses  or  holly.  The  large 
rosette,  of  coral  velvet,  looks  very  pretty  in  the  place  of  flowers. 


WHAT    BECOMES    OF    OLD    HATS? 

CONSIDERING  the  good  material  hats  are  made  of,  it  will  be 
interesting  to  note  what  becomes  of  the  million  of  hats  that 
are  annually,  semi-annually,  or  even  monthly,  discarded  by  their 
owners  in  a  condition  which  should  allow  their  continued  wearing 
for  a  considerable  time  to  come. 

The  discarded  hats  of  the  rich  man  rarely  fall  into  other  hands 
than  those  of  his  valet,  who  either  uses  them  himself  or  disposes  of 
them,  together  with  other  pieces  of  his  master's  discarded  ward- 
robe, to  his  friends  or  dealers  in  second-hand  clothing.  As  these 
hats  are  usually  in  very  good  condition,  they  find  a  ready  sale  with- 
out the  process  of  renovation  which  other  hats  coming  from  less 
distinguished  sources  have  to  undergo,  and  they  share  their  fate 
only  at  the  second  change  of  owners. 

The  average  professional  and  business  man  does  not  trouble 
himself  about  the  disposal  of  discarded  hats.  They  remain  gener- 
ally in  some  closet  in  the  office  or  home  until  some  applicant  for 
the  same  appears.  But  there  are  many  men  of  his  class  with  an 
economical  turn  of  mind,  who  do  not  disdain  to  enter  into  negotia- 
tion with  the  hat  doctor.  This  individual,  in  many  United  States 
cities,  makes  a  canvass  of  the  down-town  buildings  where  he  con- 
tracts for  the  renovation  of  worn  headpieces,  guaranteeing  to  return 
them,  for  a  certain  consideration,  "  as  good  as  new."  He  does 
not  buy  hats  ;  he  is  only  a  sort  of  broker,  as  the  actual  work  of  re- 
juvenating a  hat  is  done  by  some  dyeing  and  repairing  establish- 
ment, which  makes  a  specialty  of  this  business. 

These  establishments  form  the  maelstrom  toward  which  are 
drawn  the  discarded  hats  from  all  sources.  Here  the  hat  of  the 
plutocrat  mixes  with  that  of  the  lawyer,  the  merchant  and  the  dry 
goods  clerk,  undergoing  the  same  process  of  cleaning  or  dyeing. 
All  distinctions  of  rank  disappear  in  the  dyeing  vat,  where  nutria, 
hare  and  shoddy  are  on  an  equal  footing,  all  soaking  in  the  new- 
color  which,  together  with  a  new  binding,  assures  them  a  new  lease 
of  life. 

The  career  of  a  hat  is  a  short  one,  its  average  of  life  after 
leaving  the  factory  and  up  to  the  time  it  gets  into  the  hands  of  the 
hat  doctor  being  not  more  than  six  months.  The  silk  hat  lasts 
somewhat  longer,  and  its  experience  is  generally  a  little  more 
varied  than  that  of  the  derby  or  soft  hat.  When  a  silk  hat  reaches 
the  rejuvenerating  state  it  is  a  more  pliable  subject  in  the  hands  of 
the  manipulators  than  any  of  its  comrades. 


FASHIONABLE  FABRICS  IN  GERMANY. 

Those  who  set  the  styles  for  the  fashionable  centres  of  Germany 
have  decreed  against  fancy  weaves  for  spring  promenade,  but  by 
this  it  must  not  be  understood  that  simplicity  and  plainness  is  to  be 
the  rule.  On  the  contrary,  the  added  ornamentation  will  fully  offset 
the  plain  single  color  of  the  goods  and  give  to  the  garment  richness 
and  elegance.  Checked  goods  have  very  perceptibly  declined  in 
favor,  and  only  narrow  stripes  in  two  colors  will  be  worn.  The 
tendency  is  for  elaborate  trimmings,  and  skirts  as  well  as  the  upper 
part  of  the  costumes  will  be  made  with  them.  Panama  weaves  and 
loose,  coarse  weaves  are  chosen  principally  as  cloths  for  the  cos- 
tumes. 

For  reception  toilettes  there  is  yet  a  demand  for  fancy  materials. 
Favor  is  shown  to  brocades  and  wool  damasks,  and  all  soft  em- 
broidered or  printed  materials  like  mousseline  or  tulle.  The  last- 
named  are  used  for  bolero  in  combination  with  silver  or  gold 
threads.  A  few  of  the  materials  for  reception  toilettes  are  a  rep 
and  coral  red,  or  Turkish  blue  silk  tufts  thrown  on  the  surface,  a 
canvas  weave  in  mohair  and  silk,  combinations  of  wool  and  silk  in 
new  patterns,  and  antique  gobelin  silk  with  designs  in  gold  and 
silver  threads,  a  striped  silk  of  ivory  or  pearl  grey  and  black. 
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Grenadines  and 
Organdies 


are  far  and  away  the  leading  light  dress  fabrics  of  the  season.  They 
are  the  rulers  in  the  realm  of  wash  goods  and  the  undisputed  favor- 
ites of  Fashion.  About  them  linger  a  dainty  and  enchanting  fresh- 
ness, a  pleasing  and  delightful  originality.  In  them  are  found  a 
brilliancy  and  durability  of  color,  an  irresistible  distinctiveness  found 
in  no  similar  fabrics  made  either  in  this  country  or  beyond  the  sea. 
Made  of  combed  yarns — both  warp  and  weft — they  resist  the  wear 
and  tear  of  washing  and  are  as  strong  as  they  are  beautiful.  They 
are  just  the  fabrics  to  give  tone  and  popularity  to  the  wash  goods 
stock.  Without  them  that  department  is  like  the  play  of  "  Hamlet" 
minus  the  melancholy  Dane.  Either  in  the  wash  dress  goods  or  the 
linings  which  are  made  to  match  them,  the  "  American  Queen " 
goods  are 

First  in  Wear,  First  to  Please,  and 

First  in  the  Hearts  of  our  American  Queens. 

The  "  American  Queen  "  brand  is  upon  selvage  or  ticket  of  all 
genuine  goods.     Look  for  it  and  insist  upon  having  it. 


Gilbert  Mfg.  Co. 

380  and  382  Broadway 

0.  P.  DORMAN,  President  ^^^^IVEW  YORK 
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NOVA  SCOTIA  LETTER. 

Halifax,  February  27,    1897. 

TRADE  in  dry  goods  since  the  1st  of  January  to  the  present  time 
has  not  been  very  good.  The  complaint  is  that  merchants  are 
not  buying  freely.  There  is  no  doubt  that  the  uncertainty  of  tariff 
changes  is  having  a  good  deal  to  do  with  this  state  of  affairs.  Col- 
lections are  reported  slow.  Retail  trade  in  the  city  has  been  fair,  but 
close  competition  has  had  the  result  of  causing  too  many  "  special 
sales." 

The  failure  of  A.  C.  Baillie,  dry  goods  and  millinery,  Pictou,  is 
announced.  Mr.  Baillie  has  been  in  business  upwards  of  30  years, 
and  always  bore  a  first-class  reputation.  His  failure  was  not  un- 
looked  for  by  the  Halifax  and  other  merchants  who  supplied  him 
with  goods,  but  they  had  every  confidence  that  when  he  was  forced 
to  go  to  the  wall  he  would  treat  all  alike. 

The  assignment  shows  preferences  amounting  to  $10,873.30,  in 
which  not  one  of  them  was  included.  The  preferences  are  all  Pic- 
tou people,  and  only  one  of  them  is  in  the  dry  goods  business,  viz., 
Thomas  Glover,  retail,  who  is  preferred  for  $  1,078.  Unsecured 
creditors  are  put  down  at  $9,501.83,  making  the  total  liabilities 
$20,375.13.  The  stock  on  hand,  as  per  stock  book,  is  placed  at 
$24,379  36.  The  assignees  state  that  much  of  the  stock  has  been 
on  hand  for  a  number  of  years,  and  a  considerable  portion  being 
fancy  goods,  trimmings  and  millinery,  they  think  that  55  per  cent, 
is  a  fair  allowance  for  depreciation  on  the  same,  thus  placing  the 
assets  at  $13,408.64.  Book  debts,  shop  furniture,  etc.,  are  placed 
at  $2,000,  and  there  is  some  stock  in  local  enterprises  of  small 
value,  and  the  total  amount  of  assets  cannot  be  placed  over  $13,000. 
This  will  about  pay  the  preferred. 

Another  failure  is  that  of  Mrs.  Hannah  Graham,  gents'  furnish- 
ings and  fancy  dry  goods.  She  was  indebted  to  a  number  of 
wholesale  houses.  'Murdoch's  Nephews  threatened  proceedings, 
and  she  assigned  to  her  son-in-law,  Belcher,  whom  she  preferred 
for  $1,500.  The  assignee  began  a  "clearance  sale,"  and  goods 
were  being  literally  given  away.  The  Halifax  creditors  secured  an 
injunction,  and  the  Eastern  Trust  Co.  was  appointed  receiver. 

Adam  Burns,  head  of  the  former  wholesale  dry  goods  house  of 
Burns  &  Murray,  this  city,  died  in  London,  Eng.,  on  the  21st,  of 
Bright' s  disease.  He  was  72  years  of  age.  Mr.  Burns  was  a  Scotch- 
man by  birth.  He  was  worth  about  $250,000.  At  the  first  of  the  year 
the  firm  was  dissolved.  Two  former  employes,  Thomas  Little  and 
John  Kline,  bought  out  the  stock  on  hand  and  are  disposing  of  it  at 
the  did  stand.  They  have  entered  into  partnership,  and  will  open 
a  retail  business  in  the  new  building  on  Barrington  street  erected  by 
Gordon  &  Keith. 

Margeson's  block,  Kentville,  was  destroyed  by  fire  on  the  22nd. 
F.  W.  Margeson,  dry  goods,  and  W.  T.  Grono,  merchant  tailor, 
were  burned  out.     Margeson  had  $6,000  on  his  stock,  and  Grono 

$700. 

The  Oxford  Woolen  Mills  Co.  has  purchased  a  large  portion  of 
the  machinery  of  the  Yarmouth  Woolen  Mills,  which  has  been 
shipped  to  Oxford. 

Archie  R.  McColough,  of  Truro,  has  been  taken  into  partner- 
ship by  Geo.  B.  Layton  &  Co.,  dry  goods,  New  Glasgow.  Previous 
to  his  departure  from  Truro  he  was  entertained  at  an  oyster  supper 
by  some  of  his  friends. 

Fraser,  Eraser  &  Co.,  Barrington  street,  this  city,  who  opened 

up  here  about  a  year   ago  in  the  ready-made  clothing  and  gents' 

furnishing    line,     have    found    business      unprofitable,     and     are 

going  out.     They  found  there  was  no  opening  for  them.       Scovil 

e  and    Clayton  &    Sons,  both   heavy  dealers,  command  the 


trade  of  the  city  and  suburbs,  and  the  several  attempts  to  share  the 
trade  with  them  have  failed.  Ready-made  clothing  and  gents' 
furnishings  can  be  bought  as  cheaply  in  Halifax  as  in  any  part  of 
the  Dominion. 


NOTES  OF  THE  TRADE. 

WR.  BROCK  &  CO.'S  large  stock  of  laces  and  embroider- 
.  ies,  in  all  kinds,  widths  and  qualities,  is  very  attractive 
this  season.  The  new  linen  color  is  being  shown  in  both  laces  and 
embroideries  and  is  selling  well.  This  color  is  going  to  be  in  de- 
mand and,  we  predict,  will  be  scarce 

Caldecott,  Burton  &  Spence  pay  great  attention  to  ribbons  which 
they  are  now  showing  in  endless  variety,  color  and  width,  and  at 
prices  that  command  attention. 

Any  of  our  friends  requiring  the  best  value,  widest  widths  and 
newest  designs  in  lace  curtains,  may  refer  to  our  January  number, 
pages  70,  86  and  88,  for  information. 

John  Macdonald  &  Co.  announce  the  arrival  of  their  popular 
lines  in  Victoria  lawns,  nainsook  muslins,  India  linens,  etc.  Their 
stock  of  embroideries  seems  to  include  all  widths  that  any  customer 
would  require.  To-day  they  are  busy  opening  up  a  large  shipment 
in  laces  of  all  kinds. 

W.  R.  Brock  &  Co.'s  assortment  of  parasols  and  sunshades  was 
greatly  admired  by  buvers  visiting  their  warehouse  during  the 
opening  week  and  many  sales  resulted.  In  good  value,  rapid 
selling  lines  of  staple  goods,  and  the  latest  novelties  in  fancies, 
Brock's  stock  is  not  to  be  excelled. 

John  Macdonald  &  Co.  showed  us  their  stock  of  black  silks 
this  week,  and  it  is  simply  surprising  to  think  that  such  a  quantity 
of  silks  could  be  sold  in  Canada.  They  inform  us  that  they  do  not 
show  any  fancy  ribbons,  only  what  they  call  staple  lines.  From 
the  appearance  of  the  display  in  widths,  shades  and  textures  there 
must  be  a  considerable  assortment  in  staple  lines. 


READY  RETORTS. 

Solomon — Why  do  you  advertise  that  your  clothing  "  fits  like  a 
glove  ? " 

Isaacs — -Because  I  haf  had  it  "on  hand  "  so  long,  ain't  id  ? 


"Only  think,  Egbert,  how  much  money  you  could  save  this 
year  if  you  left  off  smoking.  How  would  you  like  to  see  me  always 
puffing  cigarettes  ? " 

' '  Just  about  as  well,  Euphemia,  as  you  would  like  to  see 
me  going  down  town  with  a  lot  of  dead  birds  pinned  on  my  hat." 


UNDERWEAR. 

Ladies'  and  misses'  ribbed  underwear  is  this  season  much  in  de- 
mand, and,  as  usual,  W.  R.  Brock  &  Co.'s  underwear  department 
is  in  the  front  rank.  They  are  showing  some  specially  good  value 
to  retail  at  the  popular  testing  prices  of  the  day.  Have  you  seen 
their  P  '5  ?  If  not,  send  for  a  sample  dozen.  It  is  really  wonderful 
value. 


FLOUNCINGS. 

S.  Greenshields,  Son  &  Co.  are  showing  beautiful  patterns  in 
27  and  45-inch  white  Swiss  cambric  flouncings  and  20-inch  all- 
overs,  including  two  very  nice  sets,  with  valenciennes  lace  insertion 
and  edge,  very  suitable  for  summer  dresses. 


A  DRIVE  IN  SERGES. 

Lonsdale,  Reid  &  Co.  are  offering  a  special  drive  for  spring  in 
6-4  blue  and  black  serge  coatings. 
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Canadian  Progressiveness  ^ 
Old  Country  Genius  Coexist 


IN  OUR 


LINING  DEPARTMENT 


^^9  *>  W  ^5  ^^^ 

The  foundation  of  a  good  dress  is  its  lining.    Without  good  lining 
no  dress  can  be  well  made. 

When  a  dressmaker  or  her  lady  customer  once  gets  acquainted 
with  the  linings  manufactured  by 

THE  MONTREAL  COTTON  CO. 

The  store  that  sells  these  linings  is  going  to  have  her  permanent 
patronage  at  the  lining  department. 

WE  SELL  G-OOD  DRESS  GOODS,  as  everybody  knows, 

(WE  ALSO  SELL  THE  BEST  LININGS  MADE  IN  CANADA) 

In  all  the  leading  qualities,  from  the  lowest  to  the  highest. 

For  anybody  to  say  "AS  G-OOD  AS  CANADIAN  LININGS"  only 
emphasizes  the  fact  that  THESE  LININGS  are  STANDARD 

No  one,  not  even  a  competitor,  ever  makes  a  comparison  except 
with  the  best. 

LININGS  ARE  CLEAN  STOCK. 

LININGS  PAY. 

If  you  handle  our  linings  you  are  safe. 
Sell  them  once  and  ever  after  they  sell  themselves. 
Colors  can  be  duplicated  with  exactness. 
Quality  always  the  same. 


Brophy,  Cains  &  Co.,  Montreal 
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PRACTICAL    ADVERTISING    HINTS. 

A  LEADING  Boston  merchant  writes  The  Boston  Journal  :  "  I 
am  a  dyed-in-the-wool  advertiser,  but  I  believe  in  doing  it  in 
a  decent,  upright,  godly  manner  through  the  newspapers  and 
magazine-,  and  not  by  painting  dreadful  signs  on  rocks,  making 
nature's  beauty  hideous." 


Once  in  a  great  while  something  cute  and  funny — something 
extra  smart — pays  in  advertising,  but  where  one  of  these  smart 
ideas  succeeds,  a  thousand  will  fail.  There  may  be  a  few  people 
who  like  to  make  a  joke  of  business  and  who  have  time  to  straighten 
out  mysteries.  Probably  the  people  to  whom  this  cute  advertising 
appeals  are  the  ones  who  read  and  study  the  puzzle  departments  of 
various  papers.  I  don't  know  who  they  are,  because  in  the  whole 
course  of  my  existence  I  have  never  known  anybody  who  paid  any 
attention  to  puzzle  departments. — Chas.  Austin  Bates. 


"  Have  you  noticed  the  handsome  advertisement  I  had  put  up 
on  yonder  fence  J"  inquired  a  merchant  of  one  of  his  customers 
recently.  "No;"  replied  the  latter,  "  but  if  you  will  send  the 
fence  to  my  house  I  will  take  pleasure  in  reading  it.  I  read  news- 
papers and  have  no  time  to  run  about  and  hunt  up  advertisements 
on  street  corners."  And  the  merchant  scratched  the  back  of  his 
head  reflectively. — Milwaukee  Herald. 


The  advertising  man  in  Segalbaum's  big  dry  goods  store, 
Minneapolis,  says  :  "I  try  to  place  before  the  readers  the  offer- 
ings for  the  day  or  days  announced  in  the  plainest,  simplest  and  yet 
the  most  picturesque  manner  possible,  exaggerating  nothing,  say- 
ing or  promising  nothing  that  cannot  or  will  not  be  fulfilled.  A 
strict  adherence  to  the  truth  under  all  circumstances  and  rather 
surprising  the  customer  by  really  giving  better  than  is  promised 
than  giving  him  less  than  he  expected  from  our  advertisements.  I 
think  the  best  climax  to  any  offering  is  the  price.  There  is  no 
salesman  who  can  be  compared  with  'Mr.  Price.'  If  we  wrote 
the  finest  English  and  the  most  beautiful  descriptions,  from 
experience,  the  advertisement  would  not  hit  the  mark  without 
those  most  vital  bits  of  information  our  customers  are  at- 
tracted by  —  prices.  An  advertisement  without  prices,  no 
matter  how  pretty,  to  me  is  like  sitting  down  at  a  daintily  spread 
table  with  snow-white  linen  and  the  finest  china,  but  minus  the  eat- 
ables. To  a  hungry  person  such  a  table  fails  to  satisfy,  and  to  a 
public  hungry  for  information,  talk  without  prices  fails  to  convince. 
Of  course,  there  are  exceptions  to  all  rules,  and  occasionally  it  is  not 
amiss  to  lay  particular  stress  upon  some  distinct  feature  of  a  busi- 
ness, isolated  from  prices.  In  this  way,  emphasis  is  all  placed  on 
the  special  characteristic  which  is  the  object  in  view,  but,  generally 
speaking,  plain,  honest  talk,  accompanied  by  magnetic  prices, 
does  the  work  as  nothing  else  can. 

"  In  a  large  store  like  ours,  with  so  many  different  departments 
to  advertise,  the  plainest  way  to  advertise  them  is  to  divide  the 
advertisement  into  a  number  of  little  departments,  each  with  its 
own  sub-heading  and  separated  from  the  rest  with  strong  enough 
rules  to  individualize  each  department  and  yet,  at  the  same  time, 
making  one  whole,  compact,  strong-looking  story  for  the  whole 
store.  Make  it  easy  for  the  reader  to  find  what  he  is  likely  to 
want. 

"The  plainer,  the  simpler,  the  stronger  an  advertising  story 
can  be  told  the  better.  I  want  to  put  into  every  advertisement  I 
write  our  whole  heart,  our  whole  enthusiasm,  and  just  as  full  of 
honesty  as  I  can — a  cordial,  complete  invitation  to  come  to  our 
store." 

Do  not  always  think  that  desirable  trade  may  be  attracted  and 
retained  by  advertising  certain  articles  as  being   very    cheap — that 


cheapness  is  always  a  recommendation  to  the  would-be  customer. 
An  article  may  be  put  forward  as  a  leader  and  sold  at  a  reduction 
in  order  to  attract  attention  to  the  line  of  goods,  but  don't  try  to 
make  people  think  they  are  getting  something  for  nothing.  Such  a 
practice  is  not  indulged  in  by  first-class  houses.  Even  if  a  cheap 
quality  of  goods  are  asked  for  they  should  not  be  recommended  too 
highly  by  the  salesman,  for  flimsy  things,  poorly  made  goods,  will 
not  wear,  and  if  the  clerk  says  they  will,  the  statement  is  likely  to 
prove  a  boomerang  to  him  when  the  angry  shopper  finds  threadbare 
places  in  the  course  of  a  few  weeks.  She  will  blame  the  clerk  and 
not  herself  for  having  bought  too  cheap  a  quality. 


AGE    OF    THE    READY-MADE. 

A  MARKED  characteristic  of  the  times  is  the  increased  de- 
mand for  ready-made  garments,  says  The  Chicago  D.  G. 
Reporter.  It  is  an  age  of  the  ready-to-use  article.  Large  and 
profitable  industries  have  been  developed  along  this  line  within  the 
last  ten  years.  There  is  not  to-day  an  article  for  personal  or 
household  necessity  but  can  be  obtained  ready  to  use.  Conse- 
quently the  materials  for  making  all  such  are  brought  into  disas- 
trous competition  with  the  finished  article. 

Every  description  of  wearing  apparel  for  man,  woman  or  child 
is  on  sale  in  the  metropolitan  dry  goods  shops.  The  growing  im- 
portance of  the  departments  in  which  these  garments  are  sold  and 
the  profits  which  accrue  from  such  indicate  that  the  values  offered 
in  these  lines  are  being  appreciated  by  the  buying  public. 

The  spirit  of  the  age  is  economy.  The  manufacture  of  gar- 
ments in  large  lots  makes  it  possible  to  offer  them  at  prices  only 
slightly  in  advance  of  the  cost  of  materials.  Not  only  is  the  ready- 
made  garment  economical,  but  it  is  invariably  in  better  style  than 
that  turned  out  by  the  average  seamstress  or  dressmaker. 

A  thorough  knowledge  of  fashions  and  fabrics  is  essential  to 
success  in  manufacturing  all  grades  of  wearing  apparel.  Garment 
designers,  therefore,  keep  in  closest  touch  with  the  leading  ideas  of 
the  season,  and  the  important  changes  are  all  recorded  in  the 
ready  mades. 

Silk  waists,  shirt  waists  and  separate  skirts  have  made  vast 
strides  in  public  favor  during  the  last  few  years,  and  have  done 
much  toward  convincing  women  of  the  economy,  convenience  and 
utility  of  the  ready-to-wear  garment.  Bicycle  suits,  dresses,  under- 
skirts and  wrappers  are  hardly  second  in  importance  to  the  gar- 
ments just  mentioned. 

The  superior  claims  of  ready-made  muslin  underwear  are  but 
another  proof  of  the  development  along  this  line.  At  this 
season  of  the  year  muslin  underwear  sales  are  the  big  feature  of 
retail  dry  goods  trade,  and  the  business  done  in  this  line  shows  a 
yearly  increase  which  is  truly  astounding.  With  every  year 
recording  an  increasing  business  for  the  manufacturer,  jobber 
and  retailer  of  articles  of  ready-made  wear,  the  natural  con- 
sequence of  this  growth  is  a  corresponding  decrease  in  the  retail 
sales  of  the  materials  for  making  such.  The  sale  of  every  ready- 
made  dress,  for  instance,  deprives  the  departments  showing  the 
materials  for  making  and  finishing  such  a  dress  of  just  that  amount 
of  patronage.  The  dress  goods,  the  lining,  the  notion  and  the 
trimming  departments  all  suffer.  Yet  no  retailer  can  afford  to  stem 
the  tide  of  popular  favor.  The  ready-made  garment  is  in  demand, 
and  if  he  does  not  offer  it  for  sale  some  other  merchant  will.  In  which 
case  the  man  who  does  not  carry  the  ready-made  article  will  suffer 
double  loss  with  no  chance  to  recoup.  He  must  get  in  line  and 
balance  the  shortage  in  business  done  on  materials  by  entering  into 
the  newer  and  equally  profitable  department  of  the  ready-to-wear 
garment.  To  refuse  to  acknowledge  the  importance  of  such  lines 
and  to  fail  to  take  advantage  of  the  profitable  business  offered,  is  to 
shut  the  door  to  golden  opportunity. 
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For_ 


IN 


H.   H.  BURROWS,  Manager. 


SPRING 

1897 

Wool  and  Union 


Carpets 


WOOL  MATS 

any  size  or  color. 


ART  SQUARES 

RUG  FRINGES 

CHENILLE  CURTAINS 
CARPET  BINDING  RUGS  and  MATS 

any  shade. 

Samples  sent  to  any  address. 
Travellers  now  on  the  road. 


ROYAL  CARPET  CO,  -  CUELPH,  ONI 


BELGIAN 


SEWING    COTTON. 


Brand 


Grand  Prize :    Paris  and  Antwerp 

BEST  AND  CHEAPEST 

Strong,  Even  and  Elastic 

^^      ^?*      ^* 

Sole  Agent  for  Canada  : 

Jno.  A.   Robertson 


Write  direct  for  Samples, 
and  ask  leading  Wholesale 
Houses  for  Quotations. 


Board  of  Trade  Building, 

.   .   .   MONTREAL 


^^^k^k^k.^^k^^^^k^k^k^k^^^'^7'^'^ 


t 


^ 
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ALWAYS  WELL  PLEASED 

Goods  re-dyed  in  these  works  never  shrink  in  the  width. 
We  have  the  right  machinery.  And  for  finishing  goods,  we 
have  the  latest  and  most  complete  machinery  known  to  the 
dyer's  art.  There  is  no  unevenness  of  color — nothing  by 
which  anyone  could  tell  that  the  stuff  was  ever  another 
color.     Have  you  any  goods  that  would  be  better  sellers  if  of  some  other  color  ? 

Ninety-nine  out  of  every  one  hundred  dry  goods  stores  have,  and  the  longer  the 
stuffs  are  kept  the  less  they  are  worth.  No  use  sacrificing  the  profits  to  run  them  out. 
Have  them  re-dyed  and  made  saleable  at  a  profit.  We  do  the  re-dyeing  for  the  shrewdest 
and  most  conservative  dry  goods  merchants  in  Canada. 

What  is  your  address  ?  We  want  to  send  circular  and  price  list,  and  tell  you  some- 
thing of  our  methods. 


PHONES 

3037 
3640 
2143 
1004 

5098 


R.  PARKER  &  CO. 


Established 
1876 


Works  and 
Head  Office : 


787-791  Yonge  Street,  TORONTO 
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DOLLS    AND   OTHER    FANCY  GOODS. 

THE  display  of  dolls  this  season  presents  features  of  consider- 
able attractiveness.  The  doll  trade,  like  other  lines,  benefits 
from  special  values  in  good  selling  articles,  and  this  season  these 
facts  seem  to  have  been  kept  carefully  in  mind  by  Nerlich  &Co., 
Toronto.  At  this  house  we  saw  the  best  line  of  kid  dolls  they 
have  ever  shown,  with  very  special  values  in  25  and  50c.  goods. 
The  dolls  with  long  hair,  shutting  eyes,  and  jointed  limbs,  are 
exceptionally  good,  and  some  with  the  jointed  limbs  to  retail  as  low 
as  25c.  are  being  brought  in  this  season.  The  finer  grades  in  this 
class  of  doll  are  really  wonderful,  and  in  spite  of  immense  size  are 
made  very  light  so  that  a  child  can  carry  them.  The  hair  is  com- 
posed of  fine  wigs,  and  in  this  respect  the  making  of  dolls  is  reach- 
ing a  high  standard. 

In  dressed  dolls  there  is  an  excellent  line  to  choose  from. 
There  are  special  values  to  retail  at  25c,  50c.  and  $1,  and  Nerlich 
&  Co.  go  on  the  plan  of  having  pretty  faces  to  please  the  children. 
This  applies  to  all  their  dolls,  and  greatly  enhances  their  selling 
value.  A  dressed  doll  to  retail  at  $1,  with  jointed  limbs,  strikes 
one  looking  over  the  display  as  a  special  attraction,  and  all  of  the 
dressed  line  are  beautifully  done.  In  paste  dolls  there  are  also 
some  remarkable  values,  and  the  range  includes  everything  from 
5c.  up.     There  are  some  with  closing  eyes. 

A  big  feature  about  the  range  is  that  they  are  all  new  goods,  as 
the  firm,  having  sold  out  their  supply  last  season,  start  with  an  en- 
tirely fresh  stock.  Purchases  have  been  made  abroad  at  close 
prices,  so  that  even  better  values  are  shown  this  year  than  pre- 
viously. A  special  buyer  was  sent  over  in  order  that  both  as  to 
value  and  attractiveness  everything  shown  in  dolls  this  year  might 
be  up  to  date. 

Nerlich  &  Co.  carry  an  extensive  range  of  fancy  goods,  includ- 
ing sporting  goods,  and  their  list  may  be  had  on  application. 


TO  A  BEGINNER  IN  BUSINESS. 

A  word  to  the  young  man  preparing  to  open  a  store  of  his  own: 
When  you  get  ready  to  tell  the  public  what  you  are  going  to  do, 
tell  the  public  what  you  are  going  to  do.  Use  plenty  of  advertising 
space  to  tell  your  story  well  and  thoroughly,  but  tell  it  simply. 
Don't  whoop.  Uon't  turn  verbal  flip-flaps.  Don't  make  a  jump- 
ing-jack  of  the  English  language.  Don't  tear  your  hair  and  froth 
at  the  mouth. 

Just  get  down  to  business  and  tell  people,  in  short,  simple 
words,  all  about  your  new  store  and  your  new  goods.  Act  like  a 
solid  business  man,  not  like  a  fly-by-night  fakir.  The  man  who 
merely  jumps  up  and  down  might  as  well  stand  still.  "Soft  and 
fair  goes  far  in  a  day." 

Work  up  a  good  solid  business  by  solid  business  methods. 
Coax,  and  wheedle,  and  suggest,  and  argue — don't  try  to  yank 
trade  in  by  the  hair.  As  Bill  Nye  once  sagely  observed  :  "  When 
you  want  to  kiss  a  girl,  don't  grab  for  it.  Take  your  time — it's 
there." 

THE  COTTON  OPERATIVES  IN  THE  SOUTH. 

There  has  been  an  erroneous  impression  in  the  minds  of  many 
persons  not  familiar  with  the  facts  that  the  operatives  in  the  cotton 
mills  of  the  south  are  largely  drawn  from  the  colored  population, 
while  nothing  could  be  further  from  the  truth.  The  majority  of 
these  operatives  is  composed  of  the  daughters  of  the  southern  farm- 
ers, whose  homes  are  within  the  radius  of  the  mills  where  they  are 
employed.  They  are  said  to  be  highly  industrious  and  intelligent 
above  the  average,  apt  in  acquiring  knowledge  of  the  business  and 
ambitious  to  become  what  are  termed  skilled  operatives.  They 
correspond  very  nearly  to  the  class  of  mill  hands  with  which  Lowell 
and  Lawrence  were  supplied  when  those  great  manufacturing 
centres  were  established  more  than  half  a  century  ago  and  who 


came  from  the  farms  and  villages  of  New  England.  These  opera- 
tives, the  most  reliable  and  satisfactory  the  mills  have  ever  had, 
were  supplanted  long  ago  by  the  industrious  French-Canadians 
and  others  of  foreign  origin. 


WM.  PARKS  AND  SON,  LTD.,  TO  THE  TRADE. 

THE  following  letter  to  the  trade  will  indicate  the  sturdy   spirit 
shown  by  the  St.  John  concern,  and  its  determination  to  hold 
the  approval  of  its  customers  this  season  : 

St.  John,  N.B.,  March  1,  1897. 
Gentlemen, — At  the  opening  of  another  trade  season  we  beg 
to  thank  you  for  your  support  during  past  years,  especially  during 
the  last  few  months,  when  extra  efforts  have  been  made  to  prevent 
our  carrying  on  our  cotton  business  as  an  independent  organization. 
We  have  endeavored  in  the  past  to  treat  you  honestly  and 
fairly,  and  trust  that  you  are  satisfied  with  our  efforts  to  do  so. 

We  now  beg  to  ask  a  continuance  of  your  support  during  the 
season  just  opening,  and  we  wish  to  assure  you  that  we  will  try  to 
deserve  it  by  studying  your  interests  in  every  way  consistent  with 
our  duty  to  our  shareholders. 

We  will  in  all  cases  deliver  the  lines  of  goods  which  you  give 
orders  for,  and  although  owing  to  the  peculiar  competition  which 
we  have  to  meet,  we  cannot  guarantee  prices,  we  will  not  expect 
our  customers  to  purchase  in  advance  of  their  wants,  and  will 
endeavor  to  keep  our  prices  sufficiently  steady  to  prevent  loss  to 
those  buying  our  goods. 

Asking  you  for  your  continued  support,  we  are,  gentlemen, 
Yours  very  truly, 

Wm.  Parks  &  Son,  Ltd. 


JOBBING  IN  PRINTS. 


A  line  of  goods  in  W.  R.  Brock  &  Co.'s  print  department 
called  fine  Lancashire  percales  are  worthy  of  special  note,  and 
should  be  seen  by  all  intending  buyers.  They  are  32  inches  in 
width,  and  a  heavy,  strong  cloth.  The  range  of  patterns  is  very 
large  and  includes  the  latest  designs  for  the  coming  season,  as  well 
as  such  staples  as  black  and  white,  indigo  and  white,  and  cardinal 
and  white.  The  whole  stock  was  bought  at  a  price  which  enables 
W.  R.  Brock  &  Co.  to  job  them  very  much  below  the  regular 
figure,  and  control  the  market.  So  far  they  have  met  with  a  ready 
sale,  which,  if  it  continues,  will  soon  exhaust  the  supply. 


CURTAINS  RETAILING  AT  A  QUARTER. 

Brophy,  Cains  &  Co.  would  remind  those  who  have  not  already 
placed  their  orders  for  curtains,  that  for  the  present  season  they  are 
showing  four  complete  new  ranges,  many  of  the  patterns  being 
among  the  handsomest  ever  brought  to  Canada.  They  have  cur- 
tains to  retail  from  25c.  to  $15  per  pair. 


BUTTONS. 

"  He  was  a  tall,  fat,  long-bodied  man,  buttoned  up  to  the  throat 
in  a  tight  green  coat." — Dickens. 

We  are  showing  every  color,  size,  shape  and  style  of  button, 
say  Brophy,  Cains  &  Co.,  that  the  follies  of  fashion  or  requirements 
of  trade  can  desire. 


FEATURES     IN    WOOLENS. 

The  Gault  Bros.  Co.,  Ltd.,  are  showing  Belwarp  serges,  Bisley 
and  Queen's  Prize  serges,  Landslide  coating  twill,  Majestic  Vene- 
tians, Martin's  vicuna  cloths  and  Columbian  costume  cloths  New 
shipments  are  in  of  mixture  twilled  coating,  56  in.,  at  98c. 


BOOKLET   FOR  THE  TRADE. 

The  Gait  Knitting  Co.  have  issued  a  booklet  relating  to  their 
goods.  A  retailer  who  wishes  to  have  one  can  get  one  by  dropping 
a  card. 
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|  SPRING,  '97  | 

Are  you  looking  for  Veilings  or  Laces  ?     Anything  of    3$ 
this  kind  may  easily  be  supplied  by  a  call  at  Dingman    8 
&  Cov  Toronto,  & 

Our  selections  in  the  above  lines  embrace  everything  in    8 

"K.  T  1 1  »  .  1  '      f    »  H^ 


®*        MILLINERS 


gf    shoul7Se  Novelties  worth  winking  at.  $5j 

S    beporemying       We  show  in  Hosiery,  Gloves,  Ladiest  Underwear,  a  fe 

very    large    variety,    containing    many    special    lines  g$ 

CONFINED  TO  OURSELVES.     We  take  plea-  § 

sure  in  showing  our  goods  to  prospective  buyers*       *£  » 

|  DINGMAN  &  CO.      -      -     Toronto  $ 
4 


JAMES  JOHNSTON  &  CO 

...Dry  Goods  Wholesale... 

— ©— 

DEPARTMENTS. 


Dress  Goods,  Velveteens,  Etc.  XX  Huslins,  Laces  and  Curtains. 

Silk  Ribbons  and  Trimmings.  tt  Umbrellas  and  Parasols. 

Hosiery,  Gloves  and  Underwear.  Xi  Prints  and  Cotton  Dress  Goods,  Etc. 

Smallwares,  Notions,  Etc.  XX  Cottonades,  Shirtings  and  Tickings. 

Gents'  Haberdashery  and  Neckwear.  ♦♦  Linings,  Towelings,  Etc. 

Muslin  and  Flannelette  Embroideries.  I  Linen  Napkins,  Doylies  and  Tablings. 

Our  travellers  are  showing  a  range  of  samples  that  cannot 

be  surpassed.      Favor  them  with  a  look, 

it  will  cost  you  nothing. 

JAMES  JOHNSTON  &  CO.,  MONTREAL. 
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Caldecott,  Burton  &  Spence 

DRESS  GOODS  CONVERTERS  AND  SPECIALISTS. 
WE     HAVE    OPENED    UP    and  sha11  show  durinK  March,  a  .  .  . 

LARGE  COLLECTION   OF  RIBBONS 

Specially  got  up  in  io-yard  ends — in  the  following  qualities  : 

No.  275  and  No.  1520.  COLORED  AND  BLACK  FAILLES,  all  widths. 

No.  965  and  No.  1260.  COLORED  AND  BLACK  SATINS,  all  widths. 

Nos.   1840,  855,  895.  BLACK  MOIRE,  all  widths. 

Nos.  520,   620,   820.  BLACK  FAILLES,  all  widths. 

Nos.    1640,    1740.  BLACK  SATINS,  all  widths. 

We  are  also  showing  a  Splendid  Assortment  of  Choice  Designs  in  Fancy,  Printed,  Brocade,  Ombre,  and  Shot  Silks. 

These  goods  are  suitable  for  Blouses,  Dresses  and  Trimmings,  in  every  Fashionable  Color. 

The  demand  for  our  famous  "CONGO  BLACK"  dye  is  increasing  every  day.  In  selling 
Black  Dress  Goods  it  is  a  potent  argument  in  effecting  sales  to  be  able  to  say  that  the  "  Congo 
Black"  will  bear  without  damage  Lemon  Juice,  Muriatic  Acid,  Sun,  Wind,  or  Rain.      Ihe 

public  understand  the  value  of  a  fact  like  this  and  so  do  progressive  merchants. 

Always  pleased  to  see  our  friends.  Orders  carefully  filled. 


CALDECOTT,    BURTON    &    SPENCE 


46  and  48  Bay  Street 


Ribbon,  Silk,  and  Velvet  Importers 


—TORONTO 


We  Want  to 
Study  Your  Needs* 

We  have  devised  systems  for  handling 
the  transactions  between  their  clerks  and  cus- 
tomers and  sold  registers  to  110,000  mer- 
chants in  all  parts  of  the  civilized  world. 

It  is  probable  we  could  be  of  assistance 
to  you. 

Send  us  your  name,  address,  business,  number  of  clerks  em- 
ployed, per  cent,  of  business  done  on  credit,  and  state  whether  you 
employ  a  cashier,  and  we  will  give  the  particular  needs  of  your 
store  careful  study.  It  will  cost  you  nothing  to  investigate.  Ad- 
dress Department  T,  The  National  Cash  Register  Company,  Day- 
ton, Ohio,  U.  S.  A. 
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The  MacLean  Publishing  Company  Ltd. 

Trade  Newspaper  Publishers, 

AND 

Fine  Magazine  Printers. 

JOHN  B.  MacLEAN,  HUGH  C.  MacLEAN, 

President.  Sec.-Treas. 

Toronto, 26  Front  St.  West. 

Telephone  2148 
Montreal,  -         -         -  Board  of  Trade  Building. 

Telephone  1255 

London,   Eng.,  -         -         Canadian  Government  Offices, 

R.  Hargreaves,  Representative. 


Subscription,  $2.00. 


Published  the  First  of  each  Month. 


A    WORD    IN    SEASON. 

THE  DRY  GOODS  REVIEW  does  not  believe  in  dodging  great 
public  questions,  but  wishes  to  discuss  every  large  issue  which 
affects  the  trade  in  an  outspoken  way.  It  serves  no  political  party, 
and  has  absolutely  no  partisan  purpose  to  promote  in  any  possible 
shape.  It  is  not  the  enemy  of  the  railways,  though  it  holds  itself 
free  to  criticise  them.  It  is  not  pledged  to  the  manufacturers, 
though  it  has  a  friendly  regard  for  Canadian  goods.  It  is  not 
necessarily  the  organ  of  the  retail  trade  (which  it  is  often  accused 
of  being),  though  it  certainly  believes  that  the  retailer's  prosperity 
should  be  a  prime  consideration,  for  if  he  doesn't  prosper  who 

will? 

We  give  this  gentle  reminder  because  big  questions  are  coming 
to  the  fore  ;  we  want  to  be  free  to  discuss  them,  without  anyone 
thinking  we  hold  a  brief  for  this  interest  or  that.  In  fact,  prosper- 
ous trade  conditions  and  sound  commercial  principles  are  what  we 
aim  chiefly  to  promote. 


THE    TARIFF    ONCE     MORE. 

PARLIAMENT  does  not  meet  until  the  25th  inst.,  and  there 
will  be  some  time  lost  in  preliminaries  before  the  tariff  is  taken 
up.  This  is  invariably  the  case,  and  is,  perhaps,  a  necessary 
feature  of  Parliamentary  business.  Meanwhile  the  retail  trade  are 
wise,  as  many  are  doing,  in  buying  early  so  as  to  clear  out  the 
stock  early.  If  possible,  they  should  try  to  finish  the  best  of  the 
season's  trade  by  the  middle  of  June. 

No  hint  of  what  we  may  expect  in  changes  of  duties  has  been 
vouchsafed  since  Mr.  Fielding  spoke  to  the  mining  men  at  Mont- 
real a  few  weeks  ago  and  intimated  that  the  Government,  while  a 
reforming  one,  was  not  a  destructive  one.  This  was  a  prudent 
utterance.  It  may  not  mean  very  much  in  one  sense,  yet  it  indi- 
cates that  the  Ministers  are  going  to  study  conditions  and  not 
theories. 

We  have  always  felt  that  this  Government,  or  any  other,  will 
best  satisfy  the  business  men  of  Canada  by  attending  as  strictly  to 
the  administration  of  the  tariff  as  to  the  scaling  up  or  scaling  down 


of  duties.  Why,  for  instance,  should  an  importer  be  made  to  feel 
that  he  is  little  better  than  a  burglar  in  the  estimation  of  the 
Custom  House  ?  Why  should  the  officials,  high  and  low,  frame 
regulations  so  as  to  get  as  much  out  of  him  as  possible  ?  Every 
little  exaction  that  can  be  made  has  been  made,  until  the  importers 
as  a  body  are  justly  incensed  and  look  for  better  treatment  from 
the  new  regime. 

It  was  not  for  nothing  that  the  large  business  centres  of  Canada — 
Halifax,  St.  John,  Quebec,  Montreal,  Kingston,  Ottawa,  Toronto 
and  Hamilton — nearly  all  returned  candidates  against  the  Govern- 
ment at  the  election  last  June.  Many  merchants  were  angry  at  the 
administration  of  the  Customs   law.     They  want  a  change.      Let 

the  new  Government  take  a  note  of  this. 
*         *         * 

Now,  in  the  matter  of  high  duties  or  low.  We  each  of  us  have 
an  opinion  and  are  sure  it  is  right.  But  the  Government  must  take 
the  country's  interests  as  a  whole,  and  then  decide  what  is  best. 
One  fact  stands-out  prominently  :  This  country  raises  $20,000,000 
of  its  revenue  by  Customs  duties.  As  long  as  that  prevails  there 
will  be  protection  in  principle  and  practice.  Of  course,  we  can 
reduce  the  tariff  down  to  10  per  cent,  or  15  per  cent,  if  the  bulk  of 
the  people  are  willing  to  "whack  up"  the  deficit  by  means  of 
direct  taxation.  Merchants  are  in  a  good  position  to  know  how 
people  feel  about  this.  When  your  customers  who  are  farmers 
drop  in  to  buy,  ask  them  if  they  feel  like  standing  direct  taxation. 
In  the  meantime,  we  doubt  if  the  consumers  of  Canada  are  ready 
for  direct  taxation.  They  know  how  it  works  in  the  cities  of  On- 
tario, for  example,  where,  for  municipal  purposes,  an  income  tax 
can  be  imposed.  Under  it  the  rich  man  gets  off  lightly  and  the 
poor  man  pays  up  to  the  last  notch. 

We  assume,  then,  that  the  bulk  of  the  revenue  will  continue  to 
be  collected,  as  heretofore,  by  Customs  duties.  This  involves  pro- 
tection to  a  moderate  extent,  and  as  the  United  States  are  just  put- 
ting on  higher  duties  against  Canada,  our  Government  will  hardly 
want  to  cripple  our  factories  unnecessarily  for  a  country  which  is 
showing  such  marked  hostility  to  us.  Much  will  depend  upon 
what  the  protected  industries  can  say  and  what  kind  of  a  case  they 
can  show,  and  on  this  point  we  have  a  few  remarks  in  another 
article  in  the  present  issue. 


INSOLVENCY. 

For  the  sake  of  the  national  reputation  Parliament  should  pass 
an  insolvency  law  this  session.  We  are  willing  to  see  some  give- 
and-take  about  the  measure  to  meet  various  needs.  But  the  present 
provincial  laws  are  unsatisfactory  ;  some  of  them  give  us  a  bad 
name  abroad  ;  they  retard  honest  merchants,  and  are  a  hindrance 
to  commercial  confidence.  A  general  law  reforming  the  present 
abuses  is  required,  and  if  Parliament  neglects  its  plain  duty  we 
shall  feel  that  some  sharp  criticism  is  called  for. 

The  politicians  are  all  very  well  as  individuals.  Some  of  them, 
on  both  sides,  are  very  fine  fellows.  But  when  they  get  together 
in  that  big  aggregation  familiarly  called  "  the  party,"  they  are  apt 
to  make  the  business  men  feel  fatigued.  There  is  no  earthly  reason 
why  an  insolvency  law  should  not  go  through  this  session.  A  little 
less  debating  and  a  little  more  thinking  is  what  the  country  wants 
from  Parliament. 
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GERMAN  GOODS  IN  CANADA. 

OF  late  years  there  has  been  a  pretty  steady  increase  of  Ger- 
man manufactures  used  by  the  dry  goods  trade  of  this  coun- 
try. It  is  doubtful  if  our  merchants  have  an  exact  idea  of  what 
this  increase  amounts  to. 

Our  largest  importers  have  had,  of  course,  a  general  knowledge 
of  the  growth  of  imports  in  German  hosiery,  dress  materials,  silk 
velvets,  etc.,  but  exactly  how  much  it  totalled  up  has  not  been  pub- 
licly gone  into. 

Canadian  imports  from  Germany  are  not,  it  is  true,  tremen- 
dously heavy.  Taking  every  class  of  goods,  the  total  last  year  was 
under  $6, 000,000.  Still,  that  is  not  a  figure  to  be  altogether 
despised.  We  are  not  able  to  do  a  return  trade  in  anything  like 
the  same  proportion  ;  in  fact,  Canada  only  sent  exports  to  Ger- 
many last  year  to  the  value  of  $750,000.  On  the  other  hand,  the 
imports  of  German  goods  have  steadily  expanded  during  the  last 
five  years  compared  with  the  preceding  five  years  . 

1887  to  189I $17,875,665 

1892  to  1896 25.976.453 

While  this  increase  is  not  wholly  accounted  for  under  dry  goods, 
a  good  deal  of  it  is.  We  have  taken  the  trouble  to  look  up  the 
figures  for  the  past  years,  and  merchants  who  are  interested  in  this 
subject  will  find  some  food  for  thought  in  the  fact  that  in  a  com- 
paratively short  space  of  time  the  enterprise  of  German  textile  and 
other  manufactures  has  had  its  reward  in  this  market.  Take  the 
following  figures  for  example,  relating  to  three  lines  of  goods  : 

IMPORTS  OF  GERMAN  GOODS  INTO  CANADA. 

1896               I892               1886  I882 

Cotton  manufactures  of  all  kinds. ..  .$    116,723    $116,662    $72,430  $77,377 

Silk  manufactures  of  all  kinds 107,769       104,902         29,333  39.425 

Woolen  goods  of  all  kinds 862,937       513,723       231,763  195,651 


Total $1,087,429     $735,287     $333,526     $312,453 

This  shows  a  marked  increase  in  German  silks  and  woolens. 
It  covers  a  period  of  fourteen  years,  and  indicates,  whether  we  like 
it  or  not — and  our  aim  is  more  to  present  the  facts  than  offer  an 
opinion — that  German  goods  are  being  brought  in  to  a  considerable 
extent  as  compared  with  past  years.  Some  imports  rise  and  fall, 
according  to  the  fashion,  as  in  the  case  of  bead  ornaments,  which 
fell  off  for  years,  but  are  now  reviving  ;  or  cotton  hosiery  which, 
owing  to  other  competition,  increases  very  little,  if  at  all.  German 
buttons  also  have  found  competitors  made  here  and  abroad.  And 
so  in  other  lines. 

But,  going  more  into  details,  it  will  be  seen  that  in  several  lines 
of  fancy  goods,  in  silks  in  the  piece,  in  woolen  hosiery  and  under- 
wear, etc.,  there  is  a  pretty  marked  increase,  as  compared  with  ten 
and  fifteen  years  ago.  We  have  compiled  the  following  figures  to 
bear  out  this  view  : 


GERMAN    GOODS    IMPORTED   MORE    LARGELY. 

I896  I894  I892  1886 


1882 


Cottons,  printed.  ..  $32,447  $22,896  $  Io,6lo  $     1,660  $     1,880 

Cotton  clothing....  18,265  4°. 793  24,093  5.°48  287 

Fancy  boxes 10,354  12,545  18,897  950  487 

Braids,    laces, 

fringes,  etc 84,115  115, 462  77.°7°  32,942  39,258 

Toys 7L791  79,626  76,151  21,036  25,440 

Furs,  partly  dressed  187,207  218,518  235,908  143,749  70,630 

Silk  dress  goods. ...  47.743  42.552  13.726  2,613  7.363 

"    clothing 17.183  10,742  8,364  3,593  495 

Woolen  underwear 

and  hosiery. ..  111,714  63,769  40,680  43.946  83,628 

Yarns 28,505  33.315  26,853  18,514  8,886 

Woolens  and   wor- 
steds   258,139  221,259  113,766  61,934  33,834 

Woolen      ready- 
made  garments  336,489  388,924  204,157  33,563  3,43° 

In  some  lines   1896   does   not  indicate   an  increase,  because 


imports  all  round  were  not  heavy  last  year  and  fell  below  those  of 
several  previous  years.  The  fact,  however,  remains  that  in 
woolen  goods,  especially  in  cloths  and  ready-made  garments,  both 
for  men  and  women,  trade  developed  from  next  to  nothing  in  1882 
to  quite  respectable  figures  at  present.  In  these  latter  lines,  while 
we  shall  probably  continue  to  look  abroad  for  specialties,  there  is 
no  reason  why  our  mills  and  factories,  that  have  lately  branched 
out  into  making  such  excellent  materials  and  garments,  should  not 
get  some  of  this  trade.  Yet  the  factories  making  cloaks  and 
mantles  do  not  seem  to  attract  the  trade  by  talking  about  their  pro- 
ducts much.  It  may  be  good  policy  to  send  travelers  out  with 
samples  and  a  look  of  mystery,  never  publicly  proclaiming  the 
merits  of  the  goods,  but  it  does  not  seem  in  accordance  with  modern 
notions  of  business. 


A  FEW  WORDS  TO    PROTECTIONISTS. 

THE  REVIEW  believes  in  plain  speaking,  and  is  sure  that  no 
one  will  feel  offended    by   honest  candor.      At  least,  no  one 
whose  opinion  is  worth  having. 

We  have  always  felt  friendly  to  Canadian  industries  and  wish 
them  well.  As  a  body  the  protected  industries  have  a  good  deal 
on  their  side:  their  money  is  invested  right  here;  they  employ  many 
people;  these  people  are  the  customers  of  our  merchants;  turn  them 
idle  and  our  merchants  will  suffer;  it  is  a  good  thing  to  have  diversi- 
fied employment,  so  that  our  population  need  not  be  dependent  on 
one  class  of  work  ;  besides,  many  of  our  mills  and  factories  are 
turning  out  splendid  goods:  woolens,  tweeds,  oilcloth,  yarns,  under- 
wear, gloves,  ready-made  clothing,  mantles,  and  so  on.  No 
nation  need  be  ashamed  of  what  Canada  has  done  in  these  and 
other  respects.  If  we  could  get  other  countries  to  go  in  for  free 
trade,  probably  many  mills  would  be  glad  to  risk  free,  open  compe- 
tition with  the  world.  But  as  the  American  market  is  closed  against 
us,  as  Europe  is  likewise  surrounded  by  high  tariffs,  and  the  Eng- 
lish manufacturers  built  up  their  unrivalled  reputation  by  long  years 
of  protection,  the  Canadian  factories  ask  that  in  any  revision  of  the 
tariff  they  be  not  unnecessarily  sacrificed. 

Now,  this  is  a  strong  case.  We  admit  it.  We  believe  that  the 
new  Government,  as  seen  in  the  public  speeches  of  Mr.  Laurier  and 
Mr.  Fielding,  admit  it. 

But  have  the  protectionists  themselves  been  vigilant  to  see  that 
no  conduct  of  theirs  lays  their  cause  open  to  attack  ?  There  is 
the  woolen  industry,  containing  some  mills  which  operate  on  a  small 
scale,  whose  owners  think  on  a  small  scale,  who  have  reduced 
prices  on  a  rising  market,  and  have,  in  general,  proved  themselves 
to  be  qualified  to  work  a  small  farm,  or  cut  out  logs  in  the  north 
country. 

There  is  the  fact  that  many  of  the  bigger  concerns — not  all — 
have  omitted  to  cultivate  the  good  opinion  of  the  trade  by  advertis- 
ing their  business,  by  adopting  a  trade  mark,  or  by  any  means 
which  would  develop  a  national  pride  in  national  industries.  It  may  be 
more  economical  to  the  consumer  for  many  of  you  to  continue  distri- 
buting through  the  jobber,  but  the  jobber's  duty  is  to  sell  the  goods, 
not  to  stop  and  convince  the  merchant  of  your  fine  equipment,  your 
excellent  makes  and  your  ability  to  meet  the  finest  class  of  imported 
goods.    Who  is  going  to  do  it,  if  you  don't  ? 

Then,  there  is  the  further  fact — for  we  may  as  well  dispose  of  the 
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whole  indictment  at  one  sitting  of  the  court — that  some  protected 
interests  have  exhibited  protection  in  the  most  unfair  and  the  most 
unfavorable  light.  Take  the  action  of  the  cotton  men  in  trying  to 
squeeze  the  Parks  concern  out  of  the  flannelette  business.  That 
was  a  most  unfortunate  move.  The  Review  said  at  the  time  that 
the  incident  would  be  used  against  protection.  It  has  been  so  used. 
We  cannot  find  a  single  merchant,  wholesale  or  retail,  who  has  a 
good  word  for  this  transaction.  It  was  talked  of  all  over  this  coun- 
try, and  did,  as  we  plainly  stated  at  the  time,  incalculable  injury  to 
our  manufacturing  interests. 

Now,  turn  over  a  new  leaf  in  these  respects  and  you  will  get  a 
strong  hold  on  the  good  opinion  of  this  country.  You  will  be  able 
to  call  many  friends  to  your  aid  outside  the  circle  of  manufacturers, 
and  no  Government  will  want  or  will  dare  to  disturb  your  vested 
interests  or  turn  foreign  competition  loose  upon  you  at  short  notice. 


THE  CONDITIONS  IN  TORONTO. 

A  FIRST  glance  at  the  recent  history  of  the  dry  goods  trade  in 
'Toronto  is  apt  to  make  one  suppose  that  it  shows  a  steady 
decline.  In  two  years  the  wholesale  firms  of  Samson,  Kennedy  & 
Co.  and  McMaster  &  Co.  have  gone  out  of  existence.  The  circle 
of  retailers  has  been  narrowed  by  the  disappearance  of  Scott  and 
several  smaller  concerns.  Now  Murray  buys  out  Walker.  All 
these  things  coming  in  a  short  period  of  time  cause  people  to  talk. 
It  requires  very  little  to  make  people  talk,  and  the  gossip  of  the 
daily  press  adds  to  an  increasing  volume  of  conjecture  and  surmise. 

In  point  of  fact,  changes  of  this  kind  go  on  in  every  large  city 
and  town  as  the  years  pass  away,  and  trade  adapts  itself  to  new 
conditions.  Toronto  has,  during  the  past  five  years,  made  a  steady 
but  not  a  rapid  increase  of  population.  The  big  stores  rebuilt 
themselves  bigger  premises,  and  the  city  began  to  have  dry  goods 
establishments  large  enough  to  supply  a  population  of  half  a  mil- 
lion. What  more  natural  than  that  there  should  be  absorption  and 
concentration  ?  If  large  aggregations  of  capital  are  going  into 
these  mammoth  concerns,  it  is  clear  that  smaller  capitalists  will 
betake  themselves  to  other  ground.  There  is  no  mystery  about 
these  things.     One  condition  follows  from  another. 

A  more  important  point  is  this  :  Does  a  city  benefit  by  a  process 
resembling  the  swallowing  up  of  the  magicians'  rods  by  the  rod  of 
Aaron  ?  And  which  of  the  remaining  trio  is  Aaron  ?  That  is  a  mat- 
ter for  the  city  to  consider.  If  Toronto,  as  a  municipality,  proposes 
to  assist  its  stores  in  huddling  together  under  one  roof,  we  presume 
the  municipal  authorities  are  honest  enough  to  tell  the  people  who 
help  on  the  huddling  that  the  taxes  formerly  paid  by  the  closed-up 
concerns  must  be  paid  by  some  one  else.  The  daily  papers  deal 
gingerly  with  a  subject  which  directly  bears  upon  their  revenue. 
They  tell  the  public  with  great  philosophy  that  the  change  is  a 
natural  tendency;  in  short  that  "  whatever  is,  is  right." 

But  where  the  trade  of  the  whole  country  is  affected  is  in  the 
attempt  of  large  stores  to  suck  up  patronage  from  Lake  Ontario  to 
the  North  Pole,  and  from  Cape  Breton  to  Vancouver.  This  brings 
them  into  conflict  with  the  local  merchant.  They  are  invading  his 
territory,  and  the  sympathy  of  the  locality  should  be  with  its  own 
men. 


AS    TO   ADVERTISING. 

SOME  space  is  devoted  in  each  issue  of  The  Review  to  the 
question  of  advertising  by  merchants  as  a  means  of  increasing 
their  business.  This  is  a  live  subject.  Advertising  is  past  the 
experimental  stage.  The  merchant  must  do  it,  because,  for  one 
thing,  he  has  to  meet  the  competition  of  the  big  city  stores,  and 
local  customers  will  think  he  is  behind  the  times  unless  he  tells 
them  constantly  that  he  isn't. 

But  money  can  be  wasted  on  advertising.  If  you  are  going  to 
spend  the  money  see  that  you  are  getting  value  for  it.  The  ads. 
must  read  well,  and  if  you  have  neither  the  time  nor  the  taste  for  it, 
let  the  local  newspaper  man  attend  to  it  for  you.  He  will  be  glad 
to  have  you  change  your  ads.  frequently,  because  it  brightens  up 
his  paper.  The  results  will  depend  on  how  it  is  done,  and  we  can- 
not impress  too  strongly  upon  our  merchant  readers  the  fact  that 
the  non-advertiser  to-day  is  an  old  fogey.  If  he  has  capital  laid  by, 
and  has  a  contempt  for  new-fangled  ideas,  he  might  get  along  by 
living  on  the  interest  of  his  money  and  part  of  the  capital.  But  in 
the  end  the  business  will  dwindle  away.     That  is  certain. 

All  the  best  wholesale  houses  in  Canada  are  advertising  now  in 
the  proper  mediums.  They  find  it  pays  them.  The  old  system 
has  passed  away,  and  houses  desiring  to  keep  up  to  date  have  fallen 
into  line.  It  may  be  said  that  The  Review,  as  far  as  wholesalers 
and  manufacturers  are  concerned,  has  its  own  interest  to  serve  in 
preaching  up  advertising.  There  is  a  measure  of  truth  in  this.  We 
do  not  claim  to  be  publishing  a  journal  entirely  for  the  good  of  our 
health.  But  believing  that  reader,  advertiser  and  publisher  can  all 
profit  by  the  existence  of  The  Review,  there  is  no  reason  why  we 
should  not  speak  out  our  mind  on  this  as  on  other  subjects. 


THE    DEATH    OF    MR.  AUSTIN. 

The  recent  demise  of  Mr.  James  Austin,  president  of  the  Do- 
minion Bank,  removed  from  active  life  in  the  financial  world  of 
Toronto  a  man  whose  industry,  shrewdness  and  sound  commercial 
sense  were  justly  respected  all  over  the  country.  Mr.  Austin  organ- 
ized the  Dominion  Bank,  and  for  years  watched  over  its  interests 
as  it  rose  to  be  one  of  the  wealthiest  institutions  and  most  success- 
ful financial  undertakings  in  Canada.  A  commercial  community 
benefits  much  from  a  man  of  this  type,  and  the  great  institution 
which  prudent  sagacity  and  financial  talent  have  brought  to  its 
present  prosperity  has  long  been  a  source  of  pride  to  the  city  of  To- 
ronto. Sir  Frank  Smith  is  the  vice-president  of  the  bank,  and  the 
other  directors  of  it  are  :  Messrs.  W.  D.  Matthews,  Wm.  R. 
Brock,  E.  B.  Osier,  Edward  Leadley  and  Wm.  Ince.  As  The 
Review  goes  to  press  the  directors  are  meeting  to  express  formally 
the  regret  felt  at  Mr.  Austin' s  death  and  to  fill  the  presidency  and 
the  vacancy  on  the  board. 

The  late  Mr.  Austin  was  also  president  of  the  Consumers'  Gas 
Co.  of  Toronto,  and  the  vacancy  on  the  board  of  that  company 
has  been  filled  by  the  appointment  of  Mr.  Thomas  Long.  This 
gentleman,  through  his  connection  with  the  extensive  firm  of 
T.  Long  &  Bro.,  Collingwood,  and  other  commercial  enterprises, 
is  well-known  as  a  business  man  of  ripe  experience  and  in- 
tegrity. 
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THE  MILLINERY  SEASON. 

THK  Montreal  wholesale  milliners  report  that  the  exhibition  of 
spring  millinery  was  more  successful  than  last  year.  More 
out-of-town  buyers  were  present  than  last  year  and  the  sales  were 
larger. 

In  shape,  the  hats  shown  this  year  tended  more  to  high  pointed 
crowns  than  formerly.  The  flowers  are  more  natural  and  large 
quantities  of  foliage  are  used.  Green  is  perhaps  the  predominating 
color. 

In  Toronto  the  houses  are  well  satisfied  with  the  openings. 
The  McCall  Co.  report  it  the  best  for  a  number  of  years  ;  the  John 
D.  Ivey  Co.  similarly,  and  S.  F.  McKinnon  &  Co.  also.  In  con- 
versation with  the  head  milliner  at  the  Messrs.  Ivey,  some  features 
of  the  season  were  discussed.  In  the  millinery  show-room  many 
new  pattern  hats  are  seen  of  good  practical  designs,  showing  many 
forms  of  the  new  knotted  bow,  so  much  admired  in  trimming,  also 
various  ways  of  employing  the  Batavia  cloth,  so  popular  in  New 
York  at  present. 

Among  the  pattern  hats  is  an  exceedingly  handsome  model,  the 
"Jane  Hading;"  this  is  a  large  picture  hat;  the  brim  is  outlined 
with  lilies  of  the  valley,  over  which  is  black  brussels  net,  shirred 
in  groups  of  tucks,  and  drawn  bias  ways  over  and  under  the  brim. 
The  crown  is  square,  made  of  black  satin  straw,  with  four  bunches 
of  violets  in  bouquet  mount  placed  on  each  corner,  so  emphasizing 
the  squareness  of  the  crown.  It  is  trimmed  with  one  black  and  one 
white  Prince  of  Wales  plume,  with  high  fan  of  black  chantilly  lace 
and  a  cluster  ot  unmounted  roses  under  brim  at  back. 

A  particularly  stylish  turban  is  also  shown,  the  brim  composed 
entirely  of  pansies  veiled  with  Nile  green  tulle,  crown  of  heliotrope 
satin  straw  trimmed  with  a  high  knotted  bow  of  ribbon  of  the 
same  shade,  with  lour  pairs  of  white  mercury  wings  tied  in  with  it  ; 
pansies  and  loliage  under  the  brim  at  back. 

The  demand  for  straw  braids  almost  exceeds  the  supply,  so 
much  are  they  used  in  this  season's  millinery,  while  novelties  in 
crowns  and  bandeaux,  in  bullion,  steel,  jet  and  iridescent  laces, 
with  sequin  and  metallic  threads,  give  a  richness  to  the  otherwise 
ordinary  millinery,  and  a  little  osprey  gives  a  lightness  and  style 
not  otherwise  attainable. 

The  wide  ribbons  make  the  handsomest  trimmings  and  are  used 

in  three  shades,  making  a  pretty  blending  of  the  same  color.     It  is 

decidedly  a  flower  season,  and  flowers  are  used  in  great  profusion. 

For  early  trade  the  small  turban  will  prevail,  and  a  little  later, 

for  more  elegant  costumes,  the  picture  hat  will  be  worn. 

S.  F.  McKinnon  &  Co.  in  speaking  of  the  opening  trade,  say 
that  their  most  sanguine  expectations  were  realized  and  that  they 
had  more  buyers  from  a  distance  than  usual,  many  being  present 
from  the  Northwest  Territories  and  British  Columbia,  also  from  the 
Lower  Provinces,  and  in  nearly  every  case  bought  good  parcels  and 
spoke  hopefully  of  the  business  outlook  for  spring  in  their  different 
provinces.  This  firm  was  also  further  encouraged  by  seeing  their 
Ontario  friends  present  in  much  larger  force  than  on  any  previous 
opening  occasion,  and  buying  freely  and  liberally.  In  speaking  of 
the  selling  merits  of  the  different  lines  as  experienced  by  this  firm 
they  say  that  flowers  thus  far  have  taken  the  lead  in  all  articles  of 
hat  garniture  for  spring.  Chiffons  and  fancy  ribbons,  which  com- 
bine in  such- harmony  with  flowers,  come  next  in  selling  strength. 
The  former  of  these  two  will  be  used  in  great  abundance  and  in  all 
widths  from  4  to  48  inch;  mechlin  nets,  straw  braids,  tips,  fancy 
jet  ornaments  and  trimmings  were  also  in  good  demand,  and  even 
the  favorites  with  many  buyers.  In  conclusion,  S.  F.  McKinnon 
&  Co.  said  that  from  general  information  gathered  from  the  most 
intelligent  and  prosperous  business  men  in  the  Dominion,  they  be- 
lieve that  a  good  season's  trade  will  be  done,  and  even  now  have 


their  resident  European  buyer  looking  after  their  interests  in  the 
leading  centres  of  fashion,  which  means  that  from  week  to  week 
they  will  have  something  new  to  bring  before  the  trade. 

S.  F.  McKinnon  &  Co.  draw  special  attention  to  their  trimmed 
hat  department.  They  keep  constantly  on  hand  a  stock  ranging 
in  price  from  $1  up,  made  from  the  very  latest  styles  and  materials. 

S.  F.  McKinnon  &  Co.  are  showing  a  fine  range  of  fancy  silks 
suitable  for  blouse  waists.  They  will  be  pleased  to  send  samples 
of  these  to  the  trade,  on  application  being  made  for  the  same. 

ADVERTISING    MILLINERY. 

If  I  were  a  milliner  I  would  advertise  in  the  newspapers,  by  cir- 
culars, by  invitations  to  "openings,"  and  all  the  time  in  my  show 
windows,  that  "  No  woman  or  child  would  be  allowed  to  leave  my 
place  the  purchaser  of  an  unbecoming  hat  or  bonnet." 

I  would  say  this  one  thing  so  often  that  my  place  of  business 
would  be  known  by  it.  I  would  not  insist  that  my  hats  and  bonnets 
were  more  stylish  than  might  be  found  elsewhere — anybody  can 
send  to  Paris  and  buy  the  latest  fashions — but  I  would  say  that  in 
my  salesrooms  were  all  the  prevailing  styles,  and  in  my  workroom 
was  the  talent  to  so  modify  the  fashions  as  to  make  them  becoming 
to  the  most  exacting  faces. 

That  is  the  secret  of  hat  or  bonnet — to  bring  out  the  best  in  the 
face  of  the  wearer  and  hide  the  defects.  In  addition  to  impressing 
this  one  fact  upon  the  bonnet-wearing  public,  I  would  say  that  prac- 
tical hints  would  be  given  in  regard  to  hair-dressing.  I  would  study 
all  faces  and  heads  that  came  to  me  for  headgear.  This  takes  no 
time  worth  mentioning.     One  does  it  unconsciously. 

A  milliner  must  have  an  eye  for  proportion,  and  be  something 
of  an  artist  if  she  expects  to  succeed.  ,  She  knows  at  a  glance  what 
will  suit  the  average  head  and  face  ;  but  there  are  so  many  heads 
and  faces — not  homely  ones — that  are  either  above  or  below  the 
average.  There  are  multitudes  of  women  and  little  girls  who  are, 
if  not  handsome,  really  good-looking  as  long  as  their  heads  are  un- 
covered, but  who  look  common,  and  even  dowdy,  in  the  hats  they 
usually  wear.  This  proclaims  a  defect  in  their  own  taste,  and  a 
grievous  oversight  in  their  milliner.  Many  a  woman  adds  a  dozen 
years  to  her  age  by  the  bonnet  she  is  accustomed  to  wear.  What 
a  revelation  an  artistic,  well-advertised  milliner  might  make  to  this 
woman,  whose  name  is  legion,  and  what  a  snug  fortune  of  lucre 
and  gratitude  for  herself  ! 

Too  many  women,  knowing  how  their  millinery  adds  to  their 
years  and  detracts  from  their  good  looks,  yet  have  no  idea  of  the 
means  of  remedy.  They  grow  used  to  their  appearance,  and  only 
consider  it  a  misfortune  that  they  cannot  always  go  bareheaded.  A 
milliner  who  puts  a  becoming  hat  upon  the  head  of  one  of  these 
unfortunates  holds  her  with  hooks  of  steel. 

Style  nowadays  is  not  the  arbitrary  beast  it  used  to  be  ;  at  least, 
not  in  cities. 

Many  women  who  have  taste  and  leisure  design  their  own  hats, 
bonnets  and  gowns.  With  this  class  the  milliner  need  only  show 
herself  tractable  and  absorbent.  These  women  select  their  ma- 
terials to  the  ultimate  pin  and  give  ironclad  orders  for  the  com- 
pounding thereof.  They  know  how  the  finished  garment  is  going 
to  look. 

For  the  other  class,  to  whom  the  making  of  a  hat  is  a  mystery, 
and  the  question  of  "  becomingness  "  is  the  great  and  unsolvable 
riddle,  a  milliner  may  stand  as  a  fairy  godmother  or  as  Circe. 

So,  if  I  were  a  milliner,  I  would  especially  consider  the  large 
class  of  women  who,  being  without  the  knack  of  keeping  their  good 
looks  and  adding  to  them  by  their  hats,  yet  would  appreciate  my 
own  ability  to  save  them  from  blundering. 

Would  I  be  successful  in  a  business  point  of  view  ?  Certainly  I 
would.     I  would  not  only  accumulate  money,  I  would  gather  about 
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S.  F.  McKINNON  &  CO. 


* I  ^HE  opening  gun  for  Spring  'gj  has  sounded  far  and  near. 
J.  Our  millinery  opening,  held  last  week,  was  in  every  respect 

a  great  success.  We  expected  and  made  provision  for  a  big 
trade,  and  certainly  our  hopes  were  fully  realized.  As  the  openings 
are  looked  upon  as  the  beginning  of  the  millinery  season,  we  take  this 
opportunity  of  advising  the  trade  throughout  the  Dominion  that 
we  are  f idly  alive  to  their  interests  and  requirements,  and  from  this 
time  forward  our  resident  European  buyers  will  be  in  the  foreign 

field,  ready  and  in  a  position  to  take  ad- 
vantage of  the  best  cash  markets.  Also 
during  the  busy  season  our  hat  buyer  zvill 
visit  the  American  markets  every  week,  and 
zvith  his  wide  knowledge  of  the  hat  trade 
buyers  can  pin  their  faith  to  our  straw 
stock,  and  whether  near  by  or  at  a  distance 
from  this  market  we  assure  you  of  three 
things  in  connection  with  our  business  : — a 
large  stock  containing  all  the  latest  crea- 
tions ;  prices  that  will  meet  any  honest  competition  ;  and  careful  and 
prompt  attention  to  all  orders  entrusted  to  us,  zuhether  through  our 
representatives  or  by  mail. 

Will  be  pleased  to  see  you,  Mr.  Buyer,  as  often  as  you  can  make 
it  convenient  to  call. 

Faithfully  yours, 

S.  F.  McKinnon  &  Co. 


OFFICES 


61  Bay  Street 

Toronto 


35  Milk  Street 

London,  England 


t 

\t/ 
t 

i 
i 

i 

t 
\f/ 

I 

viz 

I 

\t/ 

* 

s/ 
w 

w 

i 

f 
I 

T 
\!/ 

s/ 

i 

s/ 


30 


THE  -:-  DRY  -:-  GOODS  -:-  REVIEW 


myself  and  my  store  an  army  of  grateful  friends  who  would  safely 
trust  me.  I  would  accomplish  this  without  more  cost  for  advertis- 
ing than  the  average  milliner  pays.  It  would  require  no  more  time, 
and,  if  my  prices  were  not  enormously  high,  would  be  accepted  as 
very  reasonable.  Patrons  would  pay  for  their  satisfaction,  as  well 
as  their  goods,  gratefully. — Fame. 


MEN'S    FURNISHINGS. 

THE  bicycle  and  sporting  season  will  soon  be  in  full  swing  and 
W.  R.  Brock  &  Co.  have  looked  well  ahead.  The  selection 
of  men's  and  boys'  sweaters  has  been  carefully  made,  their  buyer 
giving  special  attention  to  points  that  must  be  looked  well  after  in 
this  line  of  goods  to  enable  them  to  sell  rapidly.  In  boys'  they 
show  a  new  line  with  large  sailor  collar,  and  both  plain  cardigan 
and  block  stitch,  in  men's  and  boys'. 


Matthews,  Towers  &  Co.  are  offering  good  value  in  hand- sewn 
suspenders.     They  report  a  good  demand  for  them. 


410,  411  and  430  are  three  numbers  of  men's  and  boys'  bal- 
briggan  shirts  and  drawers,  in  sizes  from  18  to  46  inch,  that  W.  R. 
Brock  &  Co.  claim  cannot  be  excelled  for  value,  make  or  finish — 
three  very  important  points  to  an  up-to-date  merchant. 


Wyld,  Grasett  &  Darling  are  opening  up  some  new  ties,  Dres- 
den effects  in  medium  and  dark  colors,  the  shapes  being  lombards, 
bows,  graduated  derbies  and  knots.  These  are  correct  styles.  The 
tendency  for  bows  and  string  ties  seems  growing.  The  demand  for 
cotton  neckwear  is  increasing,  and  some  very  attractive  lines  are 
shown. 

Some  features  in  furnishings  reported  by  Wyld,  Grasett  & 
Darling   this   season  are   the  better   values  in  suspenders,  and  the 


success  of  Canadian  manufacturers  in  summer  underwear,  brown 
balbriggan  and  natural  wool.  Cotton  half-hose,  black  and  tan, 
meets  with  considerable  sale  ;  stainless  dyes  are  imperative,  and 
black,  with  colored  silk  embroideries,  is  fashionable. 

H.  J.  Caulfeild   &   Co.   report  another  shipment   of  their  cele- 
brated No.  750  cashmere  hose,  in  black  and  tan,  in  full  range. 


W.  R.  Brock  &  Co.  show  a  large  stock  of  well-made,  good- 
fitting  and  correct'  styles  in  pants,  overalls,  shirts,  etc.,  etc.  The 
value  is  as  usual  "  right." 


John  Macdonald  &  Co.  have  in  stock  an  extra  special  line  in 
men's  cashmere  half-hose,  and  novelties  in  ladies'  belts  and  belt 
buckles. 


To  retail  at  50c,  75c.  and  $1,  W.  R.  Brock  &  Co.  are  showing 
some  extra  special  value  in  umbrella  coverings  combined  with  ex- 
ceedingly nobby  and  correct  things  in  handles.  Their  assortment 
in  better  goods  up  to  $3,  $4,  $5  and  $6  each,  is  also  attractive 
and  up  to-date. 

H.J.  Caulfeild  &  Co.  have  just  received  another  lot  of  Ameri- 
can braces,  and  are  also  advised  of  a  large  shipment  of  New  York 
neckwear  novelties  in  Dresden  effects,  lombards,  derbies,  bows  and 
knots.  The  house  has  a  standing  order  to  send  on  novelties  as 
they  appear,  and  so  far  all  the  goods  sent  on  in  this  way  have  been 
snapped  up. 


H.  J.  Caulfeild  &  Co.  report  a  big  success  with  their  linen  and 
crash  suits.  The  demand  has  been  from  the  Atlantic  to  the  Pacific, 
and  though  the  firm  does  not  cover  the  Eastern  Provinces,  the 
largest  houses  there  inquired  for  samples,  and  in  all  cases  where 
samples  were  seen  orders  followed.  Better  evidence  of  style  and 
value,  the  firm  think,  could  not  be  given. 


Wholesale  flillinery 


OUR 

SUCCESS 
WAS 
COMPLETE 


U 


OUR    SPRING    OPENING  was  a  decided  success. 

OUR   MILLINERY.    The  high  stand 
ard  of  our  TRIMMED    GOODS  was 
fully  sustained. 

OUR   STOCK  was  complete  in  assort- 
ment.   Up-to-date  in  styles.    Prices  right. 

An  essential  combination  to  insure  success  to 
the  purchaser. 

NEW    AND    SCARCE    GOODS    ARRIVING     DAILY. 


The  D.  McCALL  COMPANY,  u* 


TORONTO. 
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The  Spring  Gowns 


are  Coming ! 


WITH  WHAT  SHALL  THEY  BE  BOUND? 


Patented   in   Canada   Sept.    21st,  1896.       No.  53558. 


With  the  most  stylish  and  practical,   most   durable,   longest   wearing,  and   the   most    certain 
dust  and  dirt  defier  now  on  the  market — 

FEDER'S  BRUSH  SKIRT  PROTECTOR 

The  most  popular,  most  fashionable  Dress  Edge  now  in  use.  The  world's  most  celebrated 
dressmakers  use  and  recommend  it.  The  most  stylishly  and  fashionably  costumed  people  wear  it. 
Can  you  say,  "  Yes,  we  have  it  ?" 


^  Sole  Manufacturers  and  J 

<P     Selling  Agents  for  the  Dominion,   TT 


HE 


H.  WOLFF  &  CO. 


L, 
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DRESS  GOODS. 

JOHN  MACDONALD  &  CO.  have  still  in  stock  a  few  pieces  of 
those  henrietta  finish  prints  for  which  there  has  been  such  de- 
mand, and  a  few  dark  crepon  prints.  Also  two  beautiful  ranges  in 
metallic  and  one  in  amana  society  prints. 

The  value  of  an  absolutely  fast  dye  that  cannot  be  stained  by 
either  fruit  juices,  weather  or  acids  is  greatly  appreciated  by  the 
buying  public,  and  Caldecott,  Burton  &  Spence  have  introduced  a 
special  dye  called  the  "  Congo  Black,"  which  is  rapidly  bringing 
their  black  dress  goods  to  the  front. 

In  black  goods  Wyld,  Grasett  &  Darling  are  showing  some  very 
handsome  canvas  grenadines,  plain  and  brocaded.  These,  worn 
with  colored  lining,  give  a  two-tone  effect  and  are  light  and  attract- 
ive.    They  retail  at  75c,  $1  and  $1.25. 

S.  Greenshields,  Son  &  Co.  have  a  full  range  of  Priestley's  dress 
goods  in  stock,  and  the  demand  for  this  popular  maker's  goods 
has  been  very  great. 

Lonsdale,  Reid  &  Co.  have  placed  in  stock  many  novelties 
suitable  for  the  present  season.  The  fashionable  fabrics  comprise 
fancy  silk  shots,  cycle  suitings,  silk  warps,  Krinsylla  silks,  velour 
cashmeres,  etc. 

Fancy  dress  goods  are  a  feature  with  W.  R.  Brock  &  Co.  this 
season.  They  lay  special  stress  on  their  ranges  of  small  checks, 
tweeds,  curls,  brocades,  habit  cloths,  glaces,  silk  mixtures,  lace 
effects,  repps,  black  and  white,  all  of  which  are  having  a  ready 
sale.  They  boast  of  the  most  extensive  range  and  best  value  of 
fancy  blacks  in  the  trade. 

To  get  a  profit,  merchants  need  to  control  lines.  Caldecott, 
Burton  &  Spence' s  great  stock  of  dress  goods  enables  this  firm  to 
offer  certain  lines  to  the  exclusive  control  of  the   purchaser  for  his 


town  or  city.  Besides  this,  Caldecott,  Burton  &  Spence  show  a 
great  assortment  of  plain  lines  in  serges,  henriettas,  lustres,  Sici- 
lians, etc.  Their  dress  department  is  a  great  centre  of  attraction  to 
dress  goods  buyers. 

P.  Garneau,  Fils  &  Cie.,  of  Quebec,  have  stocked  two  lines  of 
black  cashmere  (heavy  weight),  which  will  be  found  extra  value — 
G  50  at  38c,  and  G75  at  42^c. 

Present  demand  for  fancy  dress  goods,  report  Wyld,  Grasett  & 
Darling,  shows  itself  in  silk  and  wool  Dresden  effects,  Persians,  and 
fancy  tweed  mixtures.  Canvas  cloths  and  shot  covert  suitings  are 
decidedly  stylish.  A  line  of  the  latter  to  retail  at  95c.  is  worth 
special  mention. 


NOTES  OF  THE  TRADE. 

A  new  line  of  belt  ribbon,  gilt  effects,  has  just  been  received  by 
Wyld,  Grasett  &  Darling. 

Wyld,  Grasett  &  Dariing  are  showing  18-in.  veilings  in  all  the 
latest  meshes,  black,  brown,  navy  and  cream. 

S.  Greenshields,  Son  &  Co.  have  made  arrangements  to  deliver 
for  the  Easter  holiday  trade  a  large  line  of  ladies'  fancy  handker- 
chiefs, fine  laces,  new  veilings,  chiffons,  ruchings  and  ribbons. 

Wyld,  Grasett  &  Darling  are  showing  a  special  line  of  heavy- 
seamless  cotton  hosiery  for  women,  to  retail  at  10c.  Also  Herms- 
dorf  makes  to  retail  from  12^  to  25c.  The  latter  line  is  extra 
special  with  double  soles,  high  heels,  etc. 

P.  Garneau,  Fils  &  Cie.,  of  Quebec,  report  a  good  season's 
trade  in  27  in.  tweeds.  In  some  lines  they  are  so  far  sold  ahead 
that  they  must  ask  their  customers  to  kindly  excuse  delay  in  ship- 
ping orders,  the  output  of  the  mills  not  being  sufficient  to  keep  up 
with  the  demand. 


A  VERY  COSY  CORNER.,. 

for  the  patient 

but  not  for  the  convalescent. 

COSY  CORNERS  ARE  VERY  FASHION= 
ABLE  JUST  NOW. 


We  are  making  all  the 
New  Styles  in... 


tSi-UC 


Pillows 


for 

this 

purpose. 


House-cleaning  season  demands  new  BED  PILLOWS.     We  make  everything, 

from  the  cheapest  to  retail   $1.00   per  pair  up  to  the  finest  to  retail  $5.00 

to  $7.50  per  pair.    The  leading  merchants  are  now  handling  these  goods. 


WRITE     FOR    SAMPLES 


TORONTO  FEATHER  &  DOWN  CO., 


BOULTER  &   STEWART, 
Sole   Selling   Agents. 


30    WELLINGTON    ST.    EAST, 

TORONTO. 
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NEW  EFFECTS 


IN 


mm 


JVten's  .  . 


ARRIVING   WEEKLY. 


A  Repeat  Order  of  500  doz.   No.  652    Black  Cashmere  Half- Hose, 

just  opened.    Price,  $2.25. 


TOOKE  BROS. 


MONTREAL 


UNDERWEAR  and  HOSIERY 
for  SPRING,  1897. 

This  Department  has  met  with  such  decided  approval  from  all  parts  of  the  country  that 
we  feel  justified  in  claiming  that  we  are  showing  the  very  best  value  now  in  the  market. 
Our  line  No.  3313  Natural  Wool  (shirts  with  French  neck  and  ribbed  skirt)  to 
retail  at  $2  per  suit  is  specially  worthy  of  notice. 


UMBRELLAS  -  -  - 
A  fine  assortment, 
leaders. 


Numbers  4138,  4141,  4223,  4209  are 


IN    WHITE    SHIRTS    -    -    - 

Our  trade  is  increasing  rapidly.     Numbers  10,  12  and  13 

are  marked  lines. 
COLORED    SHIRTS    -    -    - 

Every  style.     Great  variety  of  patterns,     All  prices. 

Bicycle,  Tennis  and  Outing  Caps. 
The  latest  styles  and  patterns. 

GERMAN    SHIRTS    -    -    - 

No.  1.     Open  Back,  with  Bands. 

No.  2.     Open  Front,  with  Bands. 

No.  3.     Open  Front,  with  Cuffs  attached. 

No.  4.     Open  Back,  with  Cuffs  attached. 

All  sizes  from  14  to  18. 
ENGLISH    COLLARS    -    -    - 

Burlington,  turned  points  -  i){  in. 

Royal  Arthur  "         "  -  2  in. 

Strand,  -  2%   in. 

Grosvenor,        "         "  -  a  Mi   in. 

Gresham,  "         "  sji   in. 


l&Z 


Roll  points,  Waterloo, 


»K,  *'A,  2%   in. 


CRAVAT    DEPARTMENT    -    -    - 

"  Elysee  "  Graduated  Derbys. 

"  Eton"  to  tie  in  Bow.  "  Montrose"   Knots. 

"Fashion"  Bows.  "Nominee"   Puff  Ties. 

■Washing   Goods,    all   shapes  in    great    variety. 

DESIGN,   FINISH   and    STYLE    faultless. 

HAND-SEWN     BRACES-New  Ideas.    -    -    - 

"  Fine  Leather  Ends." 

"  Cast-off  Buckles."       "Mohair  Ends." 

We  are  sole  agents  in  Canada  for  this  celebrated  make. 

SUMMER    VESTS    -    -    - 

A    very   fine   assortment  of  styles    and    colorings    for 

import  orders. 
No.  4610.    Double-br*easted,  white  pique,  Evening  Dress  Vests. 
No.  4656.  Single-breasted,  ditto. 

No.  4657.  Single-breasted,  ditto,  with  hand-sewn  .silk  spots — 

a  new  thing. 

RUBBER  COATS, 

GLOVES, 

BATHING    GOODS, 

LINEN,  COTTON  and 

SILK  HANDKERCHIEFS,  Etc. 


flatthews,  Towers  &  Co. 

MONTREAL 


73   St.   Peter  Street 
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FASHIONS  IN  LONDON. 

London    Drapers'    Record. 

THE  trimmings  and  garnitures  which  dressmakers  are  using  this 
season  are  very  lovely.  Even  those  made  of  gold  sequins  are 
by  no  means  loud,  as  the  gold  is  dulled,  and  the  designs  are  very 
quaint  and  oriental  in  effect. 

Jewelled  belts  will  be  much  worn.  I  have  seen  one  of  these  of 
dull  sequins,  outlined  with  jet,  and  made  more  beautiful  by  the 
introduction  of  emeralds  and  stones,  which,  by  the  way,  are  to  be 
very  fashionable.  This  belt  was  adorning  a  smart  velvet  coat,  cut 
single-breasted,  braided  across  the  fronts,  and  having  a  high 
Medicis  collar,  also  braided  inside.  Other  lovely  belts  are  made  of 
two  or  three  colored  enamels,  and  jewelled  with  turquoises, 
brilliants,  and  other  stones.  The  garnitures,  both  those  for  day 
and  evening  wear,  are  extremely  beautiful.  They  have  a  double 
foundation,  of  white  or  black  net,  over  one  of  gold  bricotine,  and 
upon  the  neck  the  design  is  worked  in  small  or  large  pearls,  tiny 
shells  and  beads,  with  the  outline  in  silk  and  gold  or  silver  tinsel. 
Jet  is  lavishly  used  in  the  creation  of  blue  garnitures,  which  trim 
the  day  bodices,  many  of  which  are  of  quite  a  new  shape — collars, 
revers,  and  hip  pieces  in  one.  On  a  blue  and  white  brocade  gown 
the  garniture  took  the  shape  of  a  fine  upward-pointed  Zouave,  made 
of  net  and  bricotine,  elaborately  broidered  with  pearls,  turquoise 
and  shot  beads. 

For  a  bride's  afternoon  gown  black  moire  velours  fashioned  the 
silk-lined  skirt,  the  back  of  the  bodice,  also  of  this  material,  being 
folded  at  the  seams,  and  finished  with  a  narrow-folded  waistband. 
The  bolero  fronts  and  revers  of  black  glace  silk  lace  were  covered 
with  a  lovely  pomegranate  embroidery,  picked  out  with  turquoise- 
green  and  blue  shot  beads,  and  mounted  on  black  net.  A  rainbow 
of  turquoise-blue  velvet  gave  a  bright  edging  to  the  fronts  and 
collar,  and  also  to  those  bows  which  were  assertive   at   the  back   of 


the  bodice  and  on  each  shoulder,  these  giving  the  necessary  fulness 
to  the  fitting  moire  sleeves. 

A  full  vest  of  cream  embroidery  on  black  lisse  was  a  pretty 
addition,  as  was  also  the  full  frill  of  lace  which  finished  the  velvet- 
lined  tabbed  cuffs  and  collar. 

Plaids  and  striped  cloths  will  make  our  tailor  gowns,  though  the 
majority  will  choose  plain  or  twill  face  cloths  and  Venetians. 
Petunia  cloth,  I  notice,  is  again  used  in  creating  a  smart  suit,  the  coat 
being  double-breasted  and  fastened  with  six  large  filigree  enamel 
and  steel  buttons.  It  has  a  separated  cut,  but  joins  the  basque, 
which  the  stitching  covers,  with  a  narrow  folded  belt  of  light  blue 
silk,  fastening  on  the  left  side  with  small  bow. 

A  second  very  stylish  costume  consists  of  a  fawn  Eton  coat  and 
skirt,  trimmed  from  hem  to  neck,  as  are  the  sleeves,  with  crossway 
three-quarter  inch  folds  of  white  cloth  to  simulate  tucking,  which  is 
a  great  feature  of  the  spring  fashions. 

Coats  and  skirts  will  be  as  popular  as  ever,  and  the  West-end 
tailors  are  introducing  silk  on  the  former,  and  pretty  galons  to  make 
them  less  severe  and  uncommon.  The  buttons,  too,  are  very 
beautiful  and  artistic. 

Lovely  chine  silks  in  Louis  XVI.  designs,  moire  satins,  velours, 
and  exquisite  floral  brocades  are  displayed  for  drawing-room  gowns. 
A  multiplicity  of  novelties  in  silk  are  the  Iceland  and  scroll-pat- 
terned. Merv  ground  broches  are  distinctly  attractive.  So  too 
are  the  pale  emerald  broches,  with  white  scroll  design,  in  the  Mar- 
guerite pattern  in  colors  on  light  and  shot  grounds. 

Pin-spotted  shot  taffetas,  printed  bengalines  with  bold  jacquard 
designs,  fancy  moire  antiques  in  the  newest  of  syndicate  colors, 
and  fancy  bengalines  and  taffetas,  the  latter  being  decorated  with 
large  scroll  design,  are  in  evidence  in  this  well-known  firm's  silk 
room.  Of  their  black-ground  damasv  those  with  forget-me-not, 
Iceland  moss  and  seaweed  designs  are  striking.  An  exquisite 
pattern  is  an  artistic  intermingling  of  roses  and  cornflowers. 


SPRING 


v 1897    , 


We   offer   this    month    special    drives    and   clearing    lines   in  : 

Linens,  Prints,  Linings 
Dress  Goods,  Cashmeres,  Ribbons 
Worsted  Coatings,  Italians 
Victoria  Lawns,  Spot  Muslins 
Silk  Gloves,  Laces,  Handkerchiefs 
Cashmere  Hosiery,  many  leaders 
Cotton  Hosiery  in  rare  values. 

This  season  we  are  better  prepared  than  ever  before  to  offer 
our  customers  rare  novelties  and  up  to-date  wants. 


LONSDALE,  REID  &  CO. 

MONTREAL 

Travellers'  and  Letter  Orders  Solicited. 


Perrin's 


<£ 


Gloves 


PP  TRADE  MARK 


PERRIN  FRERES  &  CIE. 

r  Victoria  Square,  MONTREAL. 


Manufacturers 

and  .  . 
Importers  of 


Kid  Gloves 


of  all  Styles 

and  . . 
Qualities.  . . 


A   complete   stock   always   on    hand.       Write 
for  samples. 
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^OVEIiTIES 


No.    273 


No.    294 


No.   296 


No.    293 


No.    259 


No.    279 


The  above  Styles  can  be  had  in  the  largest  and 
finest  collection  of  Silks  and  Cambrics  ever  seen  in 
Canada,  comprising  all  the  latest  novelties  in  printing 
and   weaving  produced   in   the 


ENGLISH,     GERMAN     AND 


AMERICAN     MARKETS    from 


E.  &  S.  CURRIE, 


Necktie 
Manufacturers 


32 


O 


WELLINGTON    ST.     WEST 


Toronto 


:;.; 
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A  BIG  TORONTO  PURCHASE. 

THE    \V.    A.    MURRAY    CO.,     LTD.,     BUY    OUT    THE    "GOLDEN     LION." 

ON  Tuesday,  March  9,  one  of  the  oldest  established  dry  goods 
firms  in  Toronto — R.  Walker  &  Sons — ceased  to  exist.  The 
Golden  Lion  on  King  street  has  had  a  reputation  all  over  Canada 
for  many  years.  It  is  now  merged  in  the  firm  of  W.  A.  Murray  & 
Co.,  their  old-time  competitors  in  business  next  door  west.  A 
short  time  before  the  Murray  Co.'s  store  had  been  damaged  by 
fire,  and  in  one  week  the  stock  was  looked  over,  valued,  marked 
down  and  insurances  aggregating  $95,000  paid  for  the  damage. 
About  the  same  time  the  announcement  that  Walker  &  Sons  in- 
tended to  retire  from  business  was  made.  The  two  events  coming 
so  close  together  brought  about  a  purchase,  and  it  is  said  that 
Murray  &  Co.  paid  about  65c.  on  the  dollar  for  a  stock  valued  at 
about  $185,000. 

A  big  fire  sale  began  on  Monday,  March  9,  and  the  Murray  Co. 
marked  down  all  their  stock,  and  will  do  the  same  with  the  Walker 
stock.  With  all  this  thrown  on  the  market,  and  some  of  the  Mc- 
Master  stock,  which  F.  X.  Cousineau  has  been  selling  lately,  it 
does  not  look  as  if  retail  dry  goods  trade  in  Toronto,  outside  of 
these  operations,  would  boom  very  much  the  next  few  weeks. 

The  firm  of  R.  Walker  &  Sons  dates  back  to  1836.  Prior  to 
this  Robert  Walker  was  engaged  in  Lawson's  tailor  shop,  situated 
in  King  street.  Mr.  Walker  bought  out  his  employer's  business, 
and  in  conjunction  with  Peter  Paterson  erected  a  brick-fronted  store 
to  the  east  of  the  old  shop.  Dry  goods  were  added  to  the  tailoring 
business,  and  the  firm  became  Walker  &  Hutchinson.  In  1863 
the  premises  were  enlarged  and  the  present  building  was  erected. 
Then  the  firm  became  R.  Walker  &  Sons. 

When  Robert  Walker  died,  twelve  years  ago,   his  sons,  Robert 


Irving  Walker  and  Frederick  Walker,  had  an  interest  in  the  busi- 
ness. On  the  death  of  Robert  I.  Walker,  two  sons,  Harton  and 
Bert,  became  partners,  their  brother  Joseph  being  employed  by 
them.  Mr.  Harton  Walker  and  Mr.  Joseph  Walker  subsequently 
withdrew  from  the  firm,  leaving  Fred  and  Bert  as  owners. 

A  few  years  ago  the  store  was  m?de  a  departmental  one,  the 
building  being  enlarged  and  refitted  throughout.  Competition, 
however,  was  too  strong  and  the  business  was  not  successful. 

Mr.  Fred  Walker,  son  of  the  founder  ;  Mr.  Herbert  R.  Walker, 
grandson,  and  Mr.  R.  J.  Tackaberry,  son-in-law,  are  the  members 
of  the  firm  of  Walker  &  Sons,  whose  business  was  taken  over  by 
Murray  &  Co.  The  Walker  estate  will  pay  100  cents  on  the 
dollar. 


MARCH     PAYMENTS. 

The  4th  of  March  has  passed  without  any  greater  strain  than 
usual.  It  is  very  difficult  to  get  an  idea  of  the  average  amount  of 
paper  met,  as  the  different  houses  give  entirely  different  reports. 
One  thing  they  nearly  all  agree  on  is  that  the  average  receipts  are 
greater  than  last  year.  On  the  whole  the  payments  are  up  to 
February,  and  also  last  year.  In  some  cases  it  is  found  that  they 
were  much  better  than  February,  and  also  exceeded  greatly  the 
expectations. 


Wyld,  Grasett  &  Darling  have  a  nice  range  of  leather  and 
tartan  belts  with  harness  buckles.  They  will  retail  from  15  to 
50c.  A  large  range  of  buckles  is  shown,  including  silver,  oxidized, 
black  and  jewelled.  These  are  in  1%,  2  and  2^"  in.  sizes  to  suit 
belt  ribbons.  A  favorite  belt  ribbon  now  is  black,  the  bright 
buckles  going  well  with  it. 
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Irving  m  co.  ' 


"^ 


MANUFACTURERS 


Parasols 
Sunshades 


and 


Umbrellas 


SUMMER  NOVELTIES 

can  be  seen  at  our  factory. 

c 


K  —  III  ■■■  lll< 


20   FRONT  STREET  W.,   TORONTO 
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Helping  Business 

Of  the  Retail  Dry  Goods  Man. 

Our  success  of  the  past  season  supplying  merchants  through- 
out Canada  with  dress  lengths  of  medium  and  high-class  dress 
goods  was  so  gratifying  that  we  have  determined  to  follow  the 
same  method  this  season.  The  new  goods  are  here  and  on  ex- 
hibition in  our  wholesale  department. 

The  advantages  in  buying  dress  goods  in  this  way  are  many- 
There  is  no  such  a  thing  as  old  stock  at  end  of  season.  For  a 
small  outlay  you  secure  a  variety  in  designs  and  materials  that 
cannot  easily  come  to  you  in  any  other  way. 

You  secure  full  benefit  of  the  large  and  carefully  selected  stock 
of  this  great  store — goods  in  many  cases  exclusive  to  our  own 
trade.  They  are  selected  with  a  thorough  knowledge  ot  what  is 
most  popular  among  the  shoppers  of  Canada.  Our  buyers  enter 
all  the  manufacturing  centres  of  Europe,  and  everything  is  bought 
direct  for  cash,  an  assurance  of  manufacturers'  closest  prices  always 
Our  prices  for  dress  lengths  will  be  found  less  per  yard  than  re- 
gular wholesale  rates  for  same  qualities  if  purchasing  full  piece. 

The  plan  gives  you  an  assurance  of  a  select  and  special  dress 
goods  trade  that  does  not  bring  you  into  competition  with  every- 
one else  in  the  business  in  your  town.  Write  us  for  samples  and 
prices,  and  when  visiting  the  city  make  a  point  of  calling  on  us. 


THE  .  . 


ROBERT  SIMPSON  CO. 

.  .  .  LTD. 

S.    W.   Cor.   Yonge   and    Queen   Streets 

TORONTO 
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The  Wholesale  House  that 
supplies  you  with     .      .     . 


«s£        «c§6 


North  Star,  Crescent 
and  Pearl 

Cotton  Batting  gives  you  the  best  value  obtainable. 

Even  the  Pearl  grade  is  guaranteed  stronger 
and  better  adapted  to  requirements  than  any 
grade  of  any  other  batting. 

These  grades  are  the  strongest,  handsomest 
and  most  desirable  cotton  bats  obtainable. 

NOTHING  DECEPTIVE 

They  look  well  in  the  roll.  They  have  the 
.strength  and  qualities  required  by  the  consumer 
after  unrolling.     They  make  strong  comforters. 

When  you  unroll  and  unfold  them  you  can 
test  the  strength  and  they  will  not  fall  apart  like  so 
much  chalk.  You  can't  blow  them  to  pieces  in  a 
hurry. 

THREE  GRADES.    THREE  PRICES. 
THE  BEST  AT  THE  PRICE. 


"•"WW  WW  WW  WW  W  WW  WW  WW  WW  WW  WW  WWW  WW  WW  W£ 

CLAPPERTDH'S  1 


ARE    STILL    LEADING. 


The  wide-awake  merchant  keeps 
"Leaders." 
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Wm.  Clapperton  &  Co. 

165    ST.  JAMES    STREET 

==MONTREAL 


m 

m 


Thibaudeau  Bros. 

&  Co. 


Importers    of- 

ENGLISH  . 
FRENCH  .  . 
GERMAN  & 
AMERICAN 


m GOODS 


THIBAUDEAU  FRERES  &  CIE. 

Quebec. 
THIBAUDEAU  BROTHERS  <£  CO. 

London,  Eng. 
THIBAUDEAU  BROS.  <Sc  CO. 

332  St.  Paul  St. 

MONTREAL 


FEATHER 
PILLOWS 


GOOSE    FEATHER   PILLOWS 

in  fancy  German  ticking,  and  art 

denims, 
4  grades, 
all  guaranteed. 

DUCK  FEATHER  PILLOWS 
in  grey  and  colored  tickings, 
2  grades, 
both  "all-duck." 


ONE  OF  OUR  TRAVELLERS  WILL  CALL  ON  YOU 
THIS  MONTH.  IT  WILL  PAY  YOU  NOT  TO  BUY 
TILL  HE  SEES  YOU.  IF  YOU  WANT  SOME  GOODS 
AT  ONCE,  WRITE  TO  US  AT  MONTREAL. 


The  Alaska  Feather  and 

Down  Co*,   Ltd*  290  Guy  Street,  MONTREAL 
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NEWS    OF    THE    TRADE. 

R.  A.  W.  GRASETT,  of  Wyld,  Grasett  &  Darling,  has  left 
)r  Europe.  He  will  be  away  from  two  to  three  months, 
and  will  visit  the  leading  mercantile  and  manufacturing  centres  on 
the  Continent  and  in  England,  placing  contracts  for  next  autumn's 
goods,  and  also  making  sorting  purchases  for  next  summer's  trade. 

Messrs.  D.  E.  Starr  and  J.  E.  Sutcliffe,  of  Toronto,  will  open  a 
dry  goods  business  in  Kingston. 


trade.  For  the  first  few  years  it  taxed  the  energy  and  enterprise 
of  these  men  to  the  utmost.  Now  they  held  the  best  trade  them- 
selves and  were  doing  a  thriving  business. 


The  Brown  &  Wigle  Co.,  of  Kingsville,  has  been  incorporated 
under  Ontario  letters  patent  with  a  capital  of  $20,000,  to  manufac- 
ture and  sell  woolen  goods.  The  members  of  the  company  are  : 
Sidney  Arthur  King,  physician  ;  James  Ernest  Brown,  manufac- 
turer ;  Horace  Wigle,  manufacturer  ;  Ernest  Albert  Brown,  book- 
keeper ;  James  Hillis,  spinner  ;  William  Albert  Smith,  barrister, 
(all  of  Kingsville)  ;  and  George  Douglas  Ross,  of  Montreal,  manu- 
facturers' agent. 


Mr.  J.  D.  Deegan,  of  Winnipeg,  one  of  Winnipeg's  bright  men 
and  a  Review  reader,  was  in  Toronto  last  week.  Mr.  Deegan  is 
president  of  the  Business  Men's  Association,  which  is  moving  to 
have  a  special  railway  excursion  to  the  Toronto  and  Montreal 
markets  next  August.  The  C.P.R.  authorities  are  being  approached 
in  the  matter. 


Guelph  has  a  new  firm  in  Zeigler,  Hinch  &  Co.  The  head  of 
the  firm  has  been  in  business  ten  years  in  Guelph,  and  has  demon- 
strated his  capacity  for  handling  a  large  business.  Mr.  A.  Hinch 
comes  from  Napanee.  He  has  been  conducting  a  large  store  there 
for  over  twenty  years,  and  is  regarded  as  one  of  the  most  pushing 
and  enterprising  business  men  of  the  east.  The  new  firm  will 
move  into  the  premises  lately  occupied  by  A.  J.  Little  &  Co.,  which 
will  be  thoroughly  overhauled  and  refitted  internally,  and  adorned 
with  an  imposing  plate  glass  front. 


Mr.  H.  L.  Smythe,  head  of  the  firm  of  H.  L.  Smythe  &  Co., 
Toronto  and  Montreal,  representing  Lister  and  other  important 
concerns  in  Canada,  met  with  a  painful  accident  in  the  street  by 
slipping,  and  is  laid  up  in  his  house  in  Toronto.  The  streets  were 
very  icy  at  the  time,  and  several  prominent  citizens,  besides  Mr. 
Smythe,  were  among  the  victims.  The  trade  throughout  Canada 
will  regret  to  hear  of  the  accident  to  so  popular  a  man. 


Mr.  Rankin,  of  the  firm  of  Wilson,  Rankin  &  Co.,  Brandon, 
was  in  Toronto  last  week.  In  the  course  of  a  chat  with  The 
Review  Mr.  Rankin  said  he  thought  the  prospects  of  trade  in  the 
west  were  good.  The  conditions  pointed  to  a  good  season,  for  a 
part  of  last  year' s  crop  was  yet  to  market  and  there  was,  therefore, 
that  much  money  in  the  country.  Then,  last  year  the  crop  had 
been  got  off  early,  allowing  considerable  ploughing  to  be  done  last 
fall,  which  was  usually  a  good  thing  for  farmers.  The  mining  de- 
velopment would,  undoubtedly,  be  of  some  benefit.  Asked  about 
the  cash  system,  Mr.  Rankin  said  it  was  certainly  the  best  system, 
and,  under  present  conditions,  in  some  respects  the  only  system. 
It  was  best  for  the  customer  himself,  and  men  who  had  the  money 
in  their  pockets  to  pay  would  sometimes  take  credit  if  it  were 
granted  them.  The  Review  put  this  query  :  "  How  can  a  man 
start  the  cash  system  when  competing  stores  in  the  same  place  are 
conducted  on  credit  ?  "  Mr.  Rankin,  in  answer,  gave  a  very  valu- 
able illustration  from  his  own  personal  knowledge.  It  was  the  case 
of  two  bright  men  who  had  started  a  cash  business  where  their 
competitors  were  credit  houses  and  old  established  in  the  best  local 


NOTES    OF   THE    TRADE. 

Belts  with  Dingman  &  Co.  are  in  great  variety,  white,  black, 
tans,  reds,  etc.,  \yi,  to  3  inch  wide. 

A  special  line  of  black  silk  ribbon  in  all  widths,  No.  16,  to  retail 
at  \i]/2c.  is  reported  by  Wyld,  Grasett  &  Darling. 

Nothing  so  dressy  for  a  lady  as  a  nice  feather  boa.  Dingman  & 
Co.  show  a  fine  assortment  from  the  low  number  to  real  ostrich. 

Dingman  &  Co.  show  an  exquisite  line  of  veilings  in  small  and 
large  spot,  with  point  leo  and  all  sorts  of  fancy  meshes;  prices  right. 

In  ladies'  cotton  vests  Wyld,  Grasett  &  Darling  are  showing 
goods  to  retail  at  5  to  50c. ;  the  better  grades  are  handsomely 
trimmed  with  lace. 

H.  J.  Caulfeild  &  Co.'s  range  of  imported  and  Canadian  under- 
wear, spring  and  summer  weights,  including  the  best  line  of  bal- 
briggan,  is  well  assorted  in  all  sizes  and  prices.  They  have  been 
complimented  by  large  buyers  on  the  finish  and  value  of  their  line 
this  season. 


THE    SHIRT    SEASON. 

H.  J.  Caulfeild  &  Co.  have  received  their  third  repeat  of  Amer- 
ican percales  for  Dresden  shirts.  This  has  been  a  booming  line 
with  the  firm.  Their  European  buyer  leaves  in  a  lew  days  and  on 
the  way  will  visit  the  New  York  market  to  select  the  latest  materials 
for  shirtings. 

GLIMPSES  OF  AUTUMN  FABRICS. 

As  Canadian  and  United  States  buyers  are  arriving  at  Brad- 
ford, the  houses  there,  says  a  correspondent,  are  showing  goods  for 
next  autumn  ;  few  plain  bright  fabrics  will  be  wanted,  but  good- 
class  crepons  have  done  well  in  the  States  for  both  summer  and 
winter,  and  I  hear  that  they  will  be  wanted  there  for  the  coming 
autumn.  The  very  best  class  of  black  mohair  crepons  are  also 
coming  rapidly  to  the  front  in  the  home  trade,  and  I  am  informed 
that  some  of  the  leading  makers  here  are  not  only  getting  satisfac- 
tory repeat  orders,  but  are  putting  an  increased  number  of  looms 
on  to  the  production  of  these  fabrics.  Although  there  is  at  present 
not  much  life  in  the  demand  for  plain  bright  fabrics,  except  for  silk 
warp  shot  styles,  I  hear  that  the  most  fashionable  ladies'  tailors  are 
making  up  some  very  stylish  costumes  of  neat  mohair  coatings  in 
shades  of  stone,  drab  and  dove  colors,  and  that  these  will  be  worn 
at  the  fashionable  outdoor  functions  connected  with  the  Diamond 
Jubilee  celebration. 

THE    FACTORY    BUSY. 

H.  J.  Caulfeild  &  Co.'s  factory  is  taxed  to  the  full  capacity 
keeping  up  with  the  orders  for  shirts,  overalls  and  special  lines  of 
pants. 

WHAT  THEY    THINK   DOWN  THERE. 

Among  the  wash  goods  it  seems  that  homespun  bids  fair  to  have 
another  season  of  popularity.  It  was  seen  last  year  usually  in  one 
color,  a  greyish  tan,  but  is  displayed  now  in  a  diversity  of  shades, 
neutral  tones  of  brown,  tan,  grey,  and  is  40  and  50c.  a  yard.  It  is 
very  serviceable,  and  as  the  rough  linen  effects  are  said  to  be  in 
vogue  again,  homespun  blazer  suits  and  separate  skirts  will  be  as 
thick  as  hops  on  the  streets  when  the  warm  weather  comes. — St. 
Louis  Dry  Goods  Reporter. 


A  SNAP  OUT  OF   REGULAR  LINES. 

H.  J.  Caulfeild  &  Co.  picked  up,  out  of  their  regular  lines,  a  big 
snap  in  ladies'  black  cashmere  hose,  which  will  sell  at  sight.  In- 
quiries should  be  speedy  for  it. 
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When  in  Need  of 


SHIRTS 
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Perfection 
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Manufactured  by  . 
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GAULT  BROS.  COT 


Limited 


MONTREAL 
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At  their  Own   Factory 


EACH  LINE  in  Cut,  Workmanship,  and  Material  is  of  the 
very  best  that  Price  will  admit. 


«c§»      tc£      <c£ 


All  Qualities  Carried 


Laundried  and 

^— ^Unlaundried 


■xr-s'  Sole  Agents  in  Canada 
S:&  for  Fowne's  Gloves. 


TRY  THEM  AND  BE  CONVINCED 
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BRADSTREET'S    NEW  TORONTO    OFFICES. 

AS  long  as  business  is  done  the  soul  of  it  will  be  credit.  And 
as  long  as  credit  exists  ways  and  means  of  protecting  the 
creditor  will  be  necessary.  Information  is,  and  always  will  be,  the 
chief  safeguard.  For  a  great  many  years  the  chief  instruments  for 
supplying  this  have  been  the  mercantile  agencies.  Foremost 
among  these  is  The  Bradstreet  Company,  whose  business  not  only 
now  extends  over  the  continent  of  America,  but  also  over  the  whole 
world. 

The  Ontario  branch  of  this  concern  has  its  headquarters  in  To- 
ronto, and  the  offices  of  this  branch  have,  within  the  last  few  weeks, 
been  removed  to  more  commodious  and  convenient  quarters  in  the 
McKinnon  building,  Jordan  and  Melinda  streets. 

The  new  offices  are  handsomely  appointed  and  are  well  situ- 
ated.  The  general  office,  included  in  which  are  the  superintendent's 


Mr.  T.  C.    Irving,  Superintendent. 

office  (13.6  x  17.9),  travelers'  room  (9  x  9.3),  book-keepers'  room 
(6  x  9.6),  occupies  80x31  feet.  In  addition  to  this  there  are  three 
rooms  adjoining  the  south  end,  two  of  which  are  cloak  rooms  for 
men  and  women  respectively,  while  the  third  is  known  as  the  file 
room.  The  business  office  proper  runs  along  Jordan  street  for  the 
whole  depth  of  eighty  feet.  In  this  room  are  eleven  windows, 
eight  facing  Jordan  and  three  facing  Melinda  street.  The  superin- 
tendent's private  office  also  faces  Melinda  street  and  has  two  large 
windows.  This  latter  office  is  separated  from  the  business  office 
by  a  partition  of  quarter  oak  and  English  plate  glass.  All  the 
fittings  about  the  premises  are  of  quarter  oak. 

Located  in  the  business  office  are  the  chief  clerk,  clerks,  report- 
ers, corresponding  clerks,  mail  clerks,  examining  clerks,  steno- 
graphers, typewriters,  enquiry  clerks,  etc. 

The  offices  are  lit  with  gas  and  electric  light.  Three  large 
vaults  are  ranged  along  the  eastern  wall. 

Bradstreet' s  was  established  in  Toronto  over  thirty  years  ago, 
ffices  being  opened  by  Mr.  Charles  F.  Clark,    who  is  now 


the  president  of  the  company.  Its  first  offices  were  in  the 
Bank  of  Toronto  building,  Church  and  Wellington  streets.  From 
there  they  were  removed  to  the  building  now  the  site  of  the 
executive  offices  of  the  Imperial  Bank,  but  then  occupied  by  the 
(Quebec  Bank.  The  year  1872  found  them  in  the  Royal  Canadian 
Bank  building  at  27  Wellington  street  west.  From  there  they 
moved  to  the  Fisken  building  at  Scott  and  Front  streets.  Fifteen 
years  ago  the  offices  were  removed  to  No.  36  Front  street  east,  the 
old  Consolidated  Bank  building,  where  they  remained  until  three 
weeks  ago,  when  they  were  removed  to  their  present  site  in  the 
McKinnon  building. 

The  concern  now  known  as  The  Bradstreet  Company,  whose 
executive  offices  are  in  New  York,  was  established  in  1849  under 
the  style  of  J.  M.  Bradstreet  &  Son.  Subsequently  it  was  formed 
into  a  joint  stock  company  under  the  style  of  The  J.  M.  Bradstreet, 
Son  &  Co.,  and  about  twenty-five  years  ago  it  became  The  Brad- 
street Company.  The  company's  branches  are  now  to  be  found  in 
all  the  chief  commercial  countries  the  world  over. 

Mr.  Chas.  F.  Clark,  the  president  of  the  company,  is  well 
known  in  financial  circles  in  the  United  States.  Under  his  direc- 
tion the  Bradstreet  agency  has  made  marked  progress. 

Some  idea  of  the  extent  and  importance  of  the  company  may  be 
gathered  from  the  fact  that  last  year  it  recorded  745,475  changes, 
let  alone  the  multitude  of  written  reports  which  are  sent  out  giving 
the  financial  standing  of  various  firms  throughout  the  world.  The 
last  printed  volume  of  the  company  contained  no  less  than  1,164,- 
271  firms  doing  business  in  79,955  places. 

The  superintendent  of  the  Ontario  branch  is  Mr.  Thomas  C. 
Irving,  who  is  one  of  the  best-known  men  in  Western  Canada  to- 
day. He  was  born  in  Scarboro'  township  in  1849,  and  his  educa- 
tion was  acquired  in  the  rural  schools  and  the  Toronto  Grammar 
School,  now  the  Jarvis  Street  Collegiate  Institute.  After  leaving 
the  Grammar  School  he  filled  the  position  of  assistant  librarian  of 
the  Toronto  Mechanics'  Institute.  For  a  time  he  was  one  of  the 
trustees  of  the  Collegiate  Institute  Board,  and  during  the  time  he 
filled  this  trusteeship  he  was  chairman  of  the  Finance  Committee. 
Mr.  Irving  entered  the  Toronto  office  of  the  company  thirty  years 
ago  as  a  junior  clerk,  and  he  gradually  worked  his  way  up  through 
various  positions  until  about  twelve  years  ago  he  was  appointed 
superintendent. 


SLOW  DELIVERY  OF  PRINTS- 

Complaints  continue  to  be  made  of  the  slow  delivery  of  Magog 
prints.  Goods  ordered  in  September  for  December  and  January 
delivery  have  not  yet  come  to  hand.  Some  of  the  wholesale  houses 
feel  quite  strongly  about  it. 

The  general  opinion  is  that  the  mills  are  attempting  to  do  far 
too  much.  They  are  trying  to  turn  out  far  too  many  varieties  for 
their  capacity.  The  range  of  qualities  from  the  same  design  is  also 
too  extensive.  The  Review  was  shown  the  same  design  at  4^  to 
10c.  in  different  colorings  and  in  different  qualities.  On  the  present 
basis,  too,  the  profits  are  small.  One  house  figured  that  all  along 
the  line  their  net  gross  profit  was  only  g}{  per  cent. 


SOME    NICE    GLOVE   SPECIALTIES. 

Fitzgibbon,  Schafheitlin  &  Co.,  agents  for  Eugene  Jammet's 
French  kid  gloves,  are  showing  some  very  up-to-date  styles  for 
immediate  delivery,  such  as  ladies'  white  straw  and  pearl  glace, 
with  two  large  oxydized  clasps  and  heavy  black  points  at  $9.50. 
A  fine  grade  of  pique  stitched  suede  in  tans  and  blacks,  same 
fastening,  imperial  points,  is  also  in  stock.  For  appreciative 
custom  a  4  p.b.  black  lamb  with  helio  and  green  stitching  at  S9.50 
is  proving  a  seller. 
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Kyle,  Cheesbrough  &  Co.  asst™*! 


THE 

LACE 

WAREHOUSE 

OF 

CANADA. 


Importers  of  Novelties  in 


Dry  Goods 
Trimmings 
Silks,  Braids 
Curtains 


Embroideries 
Gloves,  Hosiery 
Muslins  and 
Dress  Goods,  etc. 


OUR  TRAVELLERS 


Now  have  in  their  hands  complete  sets  of  samples  for  the  Spring.  We 
are  showing  this  season  the  largest  and  choicest  collection  in  our  line 
ever  offered  the  Canadian  trade. 


Kyle,  Cheesbrough  &  Co. 


MONTREAL 


HAMILTON  CASH  REGISTER 


Manufactured  by  the 


HAMILTON  BRASS  MFG.  CO. 

HAMILTON,  ONT  ■ 


Before  buying  a  Cash  Register,  write  to  the  Hamilton  Brass 
Mfg.  Co.,  and  we  will  guarantee  to  save  money  for  you  in  the  price 
you  pay  for  a  Cash  Register  and  in  the  handling  of  your  business. 

The  Hamilton  Cash  Register  is  a  duplicate  of  the  National 
Cash  Register,  and  is  of  the  highest  class.  You  can  make  no 
mistake  in  buying  the  Hamilton  Cash  Register,  as  the  National 
Cash  Register  Co.  will  pay  you  in  cash  the  full  amount  you  pay 
for  a  Hamilton  Cash  Register.  This  they  advertise  to  do,  and 
give  their  agents  instructions  to  carry  it  out,  and  in  some  cases  the 
agent  has  offered  $35  more  for  a  Hamilton  machine  than  what  was 
paid  for  it.  This  should  satisfy  you  that  the  Hamilton  Cash  Regis- 
ter, if  not  the  best,  is  equal  to  the  National  in  every  respect. 

We  have  a  number  of  the  National  Cash  Registers  on  hand, 
both  new  and  second-hand,  which  we  have  taken  out  and  replaced 
with  the  Hamilton  Cash  Register.  We  now  have  those  machines 
for  sale  for  about  one-half  the  price  which  was  paid  the  National 
Cash  Register  Co. 


Write  for  catalogue  and  particulars  of  Casb  Registers,  Gash  Carriers,  and  Store  Fixtures  of  all  kinds. 
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FUR  OUTLOOK  IN  STYLES  AND  PRICES. 


M 


R.  I.  D.  ALLAN,  of  A.  A.  Allan  &  Co.,  whose  return  from 
the  European  fur  sales  is  noted  elsewhere,  gives  The  Re- 
VIEW  an  interesting  report  of  the  outlook  in  furs  for  next  season. 

The  fur  sales  were  well  attended  this  time,  and  business  in 
Great  Britain,  France  and  Germany  is  good,  but  not  quite  as  good 
in  Russia.  The  opinion  abroad  is  that  business  in  the  United 
States  is  bad,  and  United  States  buyers  at  the  fur  sales  were  few  in 
number.  The  stuff  brought  lair  prices,  though  Hudson  Bay  offer- 
ings declined,  and  sales  with  them  are  always  bona  fide  and  a  true 
indication  of  the  market.  The  decline  in  seal  is  insignificant,  and 
the  finer  grades  show  really  no  change  but  an  infinitesmal  one. 
Persian  lamb  is  now  being  much  worn  in  England  and  on  the 
Continent,  and  the  present  fashion  has  come  round  to  the  large, 
close  curl,  so  long  popular  in  Canada.  This  has  caused  increased 
demand  for  that  particular  grade,  and  its  value  is  therefore  higher. 
Persian  lamb,  therefore,  at  the  beginning  of  the  season  will  be  more 
valuable  than  before.  The  black  plague  is  encroaching  on  the 
countries  of  supply,  and  since  the  sales  took  place  Russia  and  Ger- 
many have  prohibited  imports,  so  that  the  outlook  for  this  fur  is 
strong. 

Electric  seals  are  coming  more  and  more  into  favor.  There  is  a 
great  run  on  this  fur  in  Great  Britain,  and  values  tend  higher  owing 
to  the  increased  demand.  Its  popularity  in  Britain  is  not  hard  to 
account  for,  as  the  fur  is  longer  and  not  so. injuriously  affected  by 
the  rain  as  the  real  seal,  which  is  shorter  in  the  fur.  Mr.  Allan 
secured  his  whole  supply  on  good  terms. 

Grey  lamb  is  popular  and  its  price  and  quality  keep  up,  Astra- 
khan is  lower,  but  the  assortment  and  values  are  better. 

Grebe,  as  this  season  has  indicated,  has  come  into  favor  in 
England  as  in  Canada,  where  it  has  been  in  the  background  for 
many  years.  Last  year  there  were  about  4,000  grebe  offered  at 
the  sales  ;  this  year  the  supply  rose  to  50,000  and  these  were  snap- 
ped up  quickly.     This  shows  its  advance  in  popularity. 

For  trimming  purposes  black  and  white  thibets,  chinchillas  and 
tails,  the  latter  in  great  quantity,  will  be  used  this  season. 

The  styles  in  Paris  show  some  new  ideas  which  will  hardly  suit 
Canadian  tastes  ;  for  instance,  a  sort  of  blouse  shape.  The  reign 
of  the  big  sleeve  seems  over.  Capes  are  in  various  lengths,  tend- 
ing rather  to  the  short,  and  capelets  will  be  much  wanted.  In 
jackets  the  idea  is  from  26  in.  to  33  in.  in  length,  according  to  the 
country  used  for.  Messrs.  Allan  expect  to  make  a  feature  of  better 
stuff  this  season,  and  will  show  a  greater  variety  of  stylish  stuff. 


THE   COUNTRY    MERCHANT. 

SOME    REFLECTIONS    ON     HIS    METHODS,    AND     HOW    THEY    MAY    BE 
IMPROVED. 

IF  the  country  merchant  is  in  many  instances  slow  and  behind  the 
times,  in  this  respect  he  is  not  unlike  many  of  his  city  brethren. 
The  former,  however,  knows  this  and  admits  it.  He  claims  that 
he  is  just  as  his  trade  wants  to  find  him,  and  that  his  customers 
would  be  likely  to  resent  any  attempt  at  city  style  or  display.  If 
that  is  so  he  is  just  the  man  for  the  place.  He  holds  his  trade, 
does  the  business  of  his  town  and  should  be  contented  and  happy. 
But  he  should  be  careful  that  he  is  not  disparaging  his  neighbors 
and  thinking  them  slow,  when  in  reality  they  are  wide  awake.  For 
if  this  is  the  case  he  is  liable  to  wake  up  some  fine  morning  to  find 
that  a  new  competitor  has  entered  the  field — some  one  who  has 
looked  more  carefully  into  it  than  he  has,  and  is  prepared  to  supply 
what  has  hitherto  been  lacking. 

THE    IDEAL    WAY. 

The  ideal  way  of  doing  business  in  any  locality  is  one  price  and 
spot  cash.      Many  stores,  especially  in  the  larger  towns  and  cities, 


are,  of  course,  conducted  strictly  on  this  principle,  but  the  small 
country  merchant  usually  declares  it  impossible  to  do  a  strictly  one- 
price  business,  to  say  nothing  of  spot-cash  sales. 

Most  of  his  difficulties  are  entirely  of  his  own  making.  He  has 
favored  and  petted  some  of  his  customers  and  shaved  prices  for 
them  so  frequently  that  they  never  expect  to  pay  full  price  when 
they  go  shopping.  They  have  told  their  friends  about  it,  and  the 
merchant's  business  is  thoroughly  demoralized,  and  nothing  short 
of  a  revolution  will  change  matters.  As  all  the  other  merchants  in 
the  same  town  do  business  in  the  same  way  there  may  be  grave 
fears  of  the  success  of  the  revolution. 

Haggling  over  prices  was  universal  at  one  time,  and  not  so  long 
ago  either.  Is  it  now  ?  How  was  it  stopped  ?  Simply  by  naming 
one  price  and  sticking  to  it,  that's  all.  The  merchant  who  allows 
price  shaving,  or  who  submits  to  his  hard-headed  customers  mak- 
ing their  own  price,  can  never  boast  of  being  "  always  the  cheap- 
est." He  is  really  at  the  mercy  of  the  strictly  one-price  man, 
because  that  man  can  afford  to  undersell  him. 

Mark  your  goods  in  plain  figures  and  allow  no  deviation.  Any 
other  system  entails  more  loss  than  gain.  But  you  say  that  would 
drive  away  lots  of  customers.  For  a  short  time  perhaps.  Not  for 
long.  Those  sharp  bargain  drivers  know  where  the  best  prices  are 
made,  and  will  trade  there  even  if  they  do  grumble  at  paying  what 
is  asked. 

EYESORES. 

It  is  often  difficult  to  tell  just  what  the  outside  of  a  country  store 
really  looks  like.     There  are  too  many  obstructions  in  the  way. 

The  wooden  awning,  the  old-fashioned  kerbstone  sign,  hitching 
post  and  rails,  telegraph  poles  and  wires  ought  to  belong  to  the 
past.  The  old  shed  roof,  otherwise  wooden  awning,  is  not  often 
seen.  The  wonder  is  that  it  ever  existed.  A  greater  detriment  to 
dry  goods  selling  could  hardly  be  conceived. 

Clear  away  all  these  obstructions,  and  for  the  first  time  take  a 
good,  clear  view  of  your  place  of  business.  It  will  look  far  better 
and  more  up  to  date  without  them. 

That  dangerous-looking  cellar  grating,  too,  must  be  replaced 
with  a  more  solid  structure,  so  that  customers  can  inspect  the  win- 
dow displays  with  less  fear  of  accident  to  life  and  limb. 

A  new  sidewalk  may  be  needed.  Try  stone  instead  of  plank 
this  time.  It  costs  more,  but  20  or  30  feet  of  stone  walk  in  a  town 
where  all  the  rest  is  plank  is  a  standing  advertisement  of  the  enter- 
prise and  the  progressiveness  of  the  merchant  and  will  soon  repay 
the  extra  cost. — N.Y.  Dry  Goods  Economist. 


CURTAINS  AND  CARPETS. 

JOHN  MACDONALD  &  CO.'S  carpet  department  is  always 
adding  new  designs.  This  week's  display  of  silk  curtains,  with 
table  covers  to  match,  and  chenille  curtains  in  all  the  leading  shades 
to  retail  at  from  $2.50  to  $15,  and  all  the  novelties  in  lace  and  Irish 
point  curtains  and  curtain  nets,  must  be  of  valuable  interest  to 
buyers. 

John  Macdonald  &  Co.  claim  that  their  stock  of  Wilton,  Axmin- 
ster,  velvet,  Brussels  and  tapestry  carpets  have  no  equal  in 
Canada. 


A  SNAP    IN  WATERPROOF    CLOTHING. 

W.  R.  Brock  &  Co.  are  clearing  out  their  stock  of  I.  R.  coats 
and  mantles  at  greatly  reduced  prices  in  order  to  give  merchants  an 
opportunity  to  offer  their  customers  "  a  snap  "  to  protect  them  from 
the  April  showers. 


John  Macdonald  &  Co.,  anticipating  extra  business  during  the 
assorting  season,  have  had  their  stocks  of  hosiery,  gloves,  and  un- 
derwear fully  assorted  both  in  domestic  and  foreign  manufactured 
goods,  in  cotton,  cashmere,  lisle  thread  and  silk. 
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Wm.  Taylor  Bailey 


SUCCESSOR   TO 


Peter  Schneider's  Sons  &  Co. 

27  and   29  Victoria  Square 

MONTREAL 

Upholstery  and  .  .  . 
.  .  .  Drapery  Goods 

Selling  Agents  for  STEAD  &  MILLER,  Philadelphia. 


MANUFACTURERS  OF  . 


Chenille  Curtains  and  Table  Covers 
Cotton  Derby  and  Tapestry  Curtains 
Cotton  Tapestries,  Silk  Tapestries 
Fine    Silk     Draperies,     Brocatelles 


B 


CO 


CO 

co 


RtYOUOtf 


DRESS  S1AYS! 


Welded  with 
Gutta  Percha 


EVER-READYS 
PRE-EMIHENTS 


Japanned  Steel 
Silk  Stitched 


Our  Leading  Styles  and  the  Leading 
Dress  Stays  of  Canada. 

Others  Make  Cheaper     f\i<ACC     C5+  £»i/o 

No  one  Makes  Better      WieoO     OlaJfO 


THE  EVER-READY  DRESS  STAY  CO, 


WINDSOR 


ONTARIO 


EUGENE 


JANIMET'Sk 


FRENCH 


id  Gloves 


IN  STOCK 


AND  ARRIVING 

All  Leading  Staples. 


ALSO  . . . 


Choice  effects  in  White,  Straw  and  Pearl, 
2  large  L.  F.,  heavy  black  points  and 
trimming,  Glace,  Chamois  and  Suede. 

French  Kid,  black,  lacing,  white  points. 

Ditto  4  P.  B.,  violet  and  cream  trimming. 


SAMPLES  SENT. 


FITZGIBBON,  SCHAFHEITLIN  &  CO. 

.  .  .  Montreal. 
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NECKTIES  FOR  MEN  AND  WOMEN. 

IT  is  astonishing  to  notice  how  the  Canadian  demand  is  in- 
fluenced by  what  is  worn  in  the  border  towns  and  cities, 
they  in  turn  being  guided  entirely  by  the  latest  New  York  styles. 
This  fact  is  becoming  more  noticeable  each  succeeding  season,  and, 
as  a  result,  the  live-up-to-date  furnishers  are  on  the  look-out  for 
novelties  similar  in  style,  both  as  to  shape  and  material,  to  those 
now  being  worn  in  New  York. 

Looking  through  the  establishments  of  the  leading  furnishers 
there,  will  show  that  bow  and  string  ties  will  be  very  largely  worn 
for  the  coming  season  both  by  men  and  women.      The   bow   is    an 


E.  &  S.  Currie. 


E.   &  S.  Currie. 


exact  duplicate  of  the  string  when  tied.  Some  of  the  windows 
have  nothing  but  tartans  in  a  variety  of  fancy  combinations  and 
colorings.  Others  again  display  patterns  resembling  an  ink  blotch 
in  black  and  white,  blue  and  white,  green  and  white,  etc.  These 
will  undoubtedly  have  a  large  run,  as  they  are  decidedly  new. 
Another  very  striking  novelty  are  the  white  worm-like  patterns  on 
green,  blue  or  light  brown    satin   and  silk   grounds.     These  are 


considered  the  very  latest  productions  and  will  certainly  become 
very  popular  as  the  season  advances,  more  particularly  in  the 
green  grounds. 

SOMETHING  WRONG  WITH  THE    INK. 

Editor  Dry  GOODS  REVIEW  : 

Sir, — In  your  December  number  you  gave  a  recipe  for  making 
ticket-writing  ink.  I  had  a  local  druggist  follow  the  instructions, 
but  the  result  was  that  when  the  mixture  was  cooled  it  got  quite 
hard  and  solid.  Now,  I  would  like  to  know  why.  The  druggist 
says  it  is  impossible  to  obtain  any  different  results.  Have  you  not 
omitted  some  important  item  in  the  recipe  ?  Please  look  into  the 
matter  and  let  me  know  in  your  next  issue,  and  oblige, 

Yours  truly,  I.   E.   Pedlow. 

[The  Review  is  just  in  the  press  as  this  letter  is  received.  We 
shall  try  and  get  Mr.  Pedlow  a  better  recipe. — Ed.  D.G.R.} 


LINENS. 

John  Macdonald  &  Co.  this  week  have  added  to  their  linen 
stock  a  large  shipment  of  damask  linen  table  napkins  in  sizes  5-8 
and  3-4.  Their  linens  are  famous  throughout  the  whole  Dominion 
for  value  and  finish. 


BELTS. 

It  seems  to  be  a  settled  thing  that  leather  belts  are  the  only 
correct  caper  for  spring,  and  that  the  harness  buckle  will  be  the 
chief  fastening  employed.  Brophy,  Cains  &  Co.  show  a  fine  range 
of  white,  black,  orange,  untanned  and  fancy  leather  belts  with 
harness  and  fancy  buckles,  to  retail  from  15  to  50c.  They 
are  also  pushing  their  "  Cedo  Nulli  100"  black  silk  belt  ribbon 
in  1,  i)4,  -  and  2^  inches,  the  narrow  widths  being  especially 
"  chic." 

SPECIALS  FOR   BICYCLE  HOSE. 

John  Macdonald  &  Co.  are  showing  three  lines  of  bicycle  hose 
to  retail  at  50c,  75c.  and  $1,  and  two  lines  of  men's  sweaters  in 
black,  white  and  a  variety  of  assorted  colors  that  can  be  retailed 
from  75c.  up  to  $1.50. 

PRINTS. 

The  print  trade  in  Canadian  and  imported  Crum's  cloths,  has 
been  a  special  feature  in  S.  Greenshields,  Son  &  Co.'s  spring  trade, 
and  the  demand  for  these  goods  has  been  quite  beyond  previous 
records. 


UP-TO-DATE 


rs  LOVES 

-      MITTS 

MOCCASI NS 


Z.  PAQUET. 


QUEBEC         -        and 

St.  Joseph  St. 


MONTREAL 

7  Victoria  Sq. 
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KID 


GLOVES  i 


EMIL  PEWNY  &  CO. 

Sun  Life  Building 


MONTREAL 


WRITE  US  FOR  SAMPLES. 


STOCK  OF  LEADERS   ON  HAND. 
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Factory,  Grenoble,  France. 
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For  forty-two  years 
— since  the  founding 
of  .  the  house  —  the 
name 

J.  &  J.  Taylor 

has  been  a  synonym 
for  everything  that  is 
reliable  in  the  line  of 
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Proof  Safes.  .  .  . 
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Now  We  Have  Them 

The  prettiest  line  of  printed  Warp  Dresden  Silks  ever 
shown  on  the  market  exclusively  confined  to  us.  Exquisite 
color  combinations  in  our  popular  shapes 

SORENTO  KNOT        YACHT  TIE 


REGENT 


AND 


BELMONT  BOW 


TO    RETAIL    AT    FIFTY    CENTS 


Our  Range  of  Neckwear  is  now  replete  with  Novelties  for  up=to=date  Furnishers 

ALL  DEPARTMENTS  NOW  COMPLETE  AND  WELL  ASSORTED 

Special  values  in  Balbriggan  and  Natural  Wool  Underwear* 
Also  in  Cotton,  Lisle  and  Cashmere  Half-Hose* 

Don't  fail  to  see  our  samples 


GLOVER  &  BRAIS 


Men's  Furnishings  only 


MONTREAL 
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ROYALTY    AND    HOSIERY. 

ONE  of  the  newest  inventions  on  the  market  relating  to  ladies' 
underwear  is  said  to  be  found  in  an  elastic  corset.  A 
French  doctor  has  put  it  about  that  the  constant  contact  of  elastic 
has  an  excellent  effect  on  what  is  politely  called  "  adipose  tissue." 
It  checks  its  development,  and  reduces  it  when  developed.  The 
elastic  further  tends  to  produce  a  long,  slim  waist,  without  in  any 
way  hindering  an  easy  respiration  and  a  healthful  digestion.  Now 
that  we  not  only  have  Louis  XV.  furniture,  dress  and  ornaments, 
but  "  Louis  XV.  waists,"  this  new  corset  should  find  a  wide  field 
of  service. 

Gossip  says  that  the  Princess  of  Wales  is  one  of  the  most 
fastidious  women  in  Europe  with  regard  to  her  stockings.  It  is  said 
that  she  generally  wears  lace  ones  of  cobwebby  fineness,  which 
cost  her  from  seven  to  nine  guineas  a  pair.  She  often  uses  black  or 
white  ribbed,  hand-woven,  silk  stockings,  however,  which  are  very 
soft  and  comfortable.  For  country  wear  the  young  princesses  don 
those  of  soft,  black  spun  silk,  which  are  warm  and  delightful  to 
walk  in.  For  more  dressy  occasions  they  wear  stockings  of 
embroidered  silk  of  various  shades. 

While  on  the  subject  of  the  hosiery  of  royalty  it  may  be  inter- 
esting to  note  that  the  Empress  of  Russia  wears  English  footwear 
also,  and  is  said  to  have  recently  ordered  a  large  supply  of  the 
softest  black  Angola  stockings,  fine  as  Indian  cashmere,  with  the 
sheen  of  black  silk,  all  handspun,  and  finished  with  white  toes. 
At  the  same  time  the  Czar  ordered  several  dozen  pairs  of  black 
Angola  and  tan  socks,  strong  and  elastic,  for  walking,  and  a  quan- 
tity of  bicycle  hose,  which,  it  is  interesting  to  note,  are  in  patterns 
of  lively  colors. 


edges  of  the  window  and  shading  them  so  that  all  direct  rays 
are  on  the  display,  the  goods  are  shown  to  the  best  possible  advan- 
tage, and  the  cost  will  not  be  excessive.  Suspending  a  lamp  from 
the  ceiling  has  long  since  been  discarded  as  a  poor  idea,  and  lights 
in  the  rear  of  the  window  are  superfluous. 


A  GLANCE  AT  THE  WORKING   OF   A   BIG   DEPARTMENT 

STORE. 

NO  other  business  that  is  conducted  under  one  roof  equals  the 
department  store  in  magnitude  of  detail.  Take,  for  instance, 
the  case  of  one  of  the  giants  of  the  species.  It  employs  from  3, 500 
to  5,000  persons,  according  to  the  season.  In  a  year  it  does  nearly 
$10,000,000  of  business.  Its  largest  individual  sale  last  year  was 
an  orchestrion  for  $4, 500,  and  its  smallest  a  patent  clothes-pin  for 
one  cent.  During  the  holiday  rush  there  were  several  days 
when  its  gross  receipts  ran  over  $100,000.  It  has  more  than 
seventy  departments.  To  heat  it  one  hundred  miles  of  steam- 
pipe  are  required,  and  the  electric  light  plant  would  adequately 
equip  a  small  city.  It  represents  a  rental  of  nearly  $300,000 
a  year,  and  at  a  conservative  estimate  the  daily  expenses  of  the 
store  are  $5,000.  When  it  is  considered  that  this  enormous  sum  is 
made  up  from  the  profits  in  sales,  for  the  most  part  in  small  par- 
cels, one  gets  an  inkling  of  the  infinite  care  in  details  and  the  per- 
fection of  system  which  go  to  make  such  enterprises  as  largely 
profitable  as  they  are.  A  man  who  has  himself  conducted  one  of 
these  businesses  recently  made  this  statement:  "The  profits  of 
the  department  store  are  represented  by  the  cash  discounts  on  its 
bills." — From  "The  Conduct  of  Great  Businesses — The  Depart- 
ment Store,"  by  Samuel  Hopkins  Adams,  in  Scribner's. 


WINDOW  LIGHTING. 

Whether  a  store  is  open  nights  or  not,  the  display  windows  ought 
not  to  be  darkened.  They  can  do  valuable  advertising  at  night, 
better,  some  think,  than  in  the  day  time,  if  kept  well  trimmed  and 
well  lighted.  The  additional  expense  of  such  a  plan  has  influ- 
enced many  a  merchant  to  decide  against  it,  but  if  the  matter  is 
given  some  attention  it  will  be  found  that  a  comparatively  small 
number  of  lights  can  be  so  arranged  as  to  adequately  illuminate  a 
window.     By  placing  a  moderate  number  of  lights  around  the  front 


BRIEF  NOTES   OF  THE  TRADE. 

P.  Garneau,  Fils  &Cie.,  of  Quebec,  have  the  ever-reliable  Sam- 
son braces  in  36  and  38-in. 

"We've  had  a  wonderful  season  for  trimmings,"  report 
Brophy,  Cains  &  Co.'s  small  ware  manager,  "  and  the  end  is  not 
yet. ' ' 

P.  Garneau,  Fils  &  Cie.,  of  Quebec,  are  selling  a  cheap  line  of 
Scotch  crash  in  16  in.,  18  in.,  20  in.  and  22  in.  which  is  an  eye- 
opener. 

The  five  lines  of  plain  cashmere  half-hose,  to  retail  at  25c, 
shown  by  Brophy,  Cains  &  Co.,  are  all  leaders.  Weights  to  suit 
everybody. 

The  ribbon  and  lace  department  of  W.  R.  Brock  &  Co.  have 
just  opened  out  an  attractive  assortment  of  new  and  correct  styles 
in  popular  priced  veilings. 

Brophy,  Cains  &  Co.  report  a  phenomenal  increase  in  their 
smallware  business,  a  natural  result  of  judicious  advertising,  careful 
and  elaborate  sampling  and  close  buying. 

P.  Garneau,  Fils  &  Cie.,  of  Quebec,  are  showing  a  big  line  of 
Jubilee  handkerchiefs  and  flags.  Their  advice  to  customers  is  to 
order  early  as  the  demand  will  certrinly  be  very  great. 

S.  Greenshields,  Son  &  Co.  have  just  received  for  the  wet  sea- 
son a  complete  range  of  ladies'  waterproofs,  in  plain  shades  and 
small  checks  ;  all  with  sewn  seams  and  of  the  latest  fashion. 

Trade  in  all  branches  of  linen  goods  has  greatly  improved  dur- 
ing the  month  of  February,  so  say  W.  R.  Brock  &  Co.  They 
attribute  this  partly  to  the  natural  increase  in  demand,  and  partly 
to  the  exceptional  values  they  are  showing  in  table  linens,  towel- 
ings,  canvases,  etc. 

The  large  assortment  of  fancy  lappets,  lawns,  pongees,  Swiss 
spots  and  other  fancy  muslins,  had  another  attraction  added  to  the 
collection  recently  by  the  arrival  direct  from  Paris  of  a  choice  se- 
lection of  the  latest  novelties  in  French  organdies.  W.  R.  Brock  & 
Co.'s  muslin  department  is  very  attractive. 


A    NEW    FASHIONABLE    COLOR. 

The  new  and  delightful  color  for  the  coming  season,  says  a  New 
York  exchange,  to  which  a  great  role  is  destined,  is  a  reddish  lilac 
called  cyclamen.  It  possesses  the  cheerful  tint  of  the  pretty  Alpine 
blossom,  whose  many  admirers  will  also  doubtless  extend  their 
affection  to  the  color  of  their  favorite.  For  the  racecourse  and  for 
extremely  elegant  promenade  costumes  a  bright  coral  red  is  pre- 
pared, but  many  will  be  repelled  by  its  brilliancy.  For  these,  fine 
grays  in  every  conceivable  tone  are  ready  for  their  choice,  also 
mussel,  mother-of-pearl,  and  nickel  shades,  beige  and  violine, 
with  all  the  usual  simple,  plain  hues,  and  the  favorite  green  in  a 
new  tone  called  "artichoke,"  which  will  add  another  pretty  folly 
to  the  season's  toilettes. 


REPRESENTING  THE  "AMERICAN  QUEEN"  FABRICS. 

In  last  issue  we  recorded  the  removal  of  the  Gilbert  Manufac- 
turing Co.  to  their  establishment  380-382  Broadway,  New  York. 
Their  Mr.  E.  S.  Comstock  started  out  March  1st  on  his  usual  trip  to 
the  Canadian  markets  and  will  doubtless  meet  with  a  friendly  greet- 
ing from  the  trade.  Mr.  Comstock  carries  a  better  and  more  com- 
plete line  than  ever. 
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Shirts 

Collars 

Cuffs 


Blouses 

Overalls 

Jackets 


SHIRTS  —We  can  give  you  the  best  lines  of 
White  Shirts  at  the  very  best  prices, 
because  we  do  our  own  bleaching  by  a 
process  patented  by  tis  this  year. 

We  also  carry  a  large  stock  of  Regattas,  Black  Sateens, 
Oxfords,  Silk  Stripes  and  Flannelettes. 

COLLARS  AND  CUFFS— A  full  range  of 
all  styles  for  both  ladies  and  gents. 

JACKETS  AND  OVERALLS— We  are  offer- 
ing SPECIAL  PRICES  in  these  lines. 
Having  a  large  stock  on  hand  we 
have  decided  to  clear  at  very  low 
prices.     Send  for  samples. 

See  our  O.K.  Elastic  Suspender  Bib  Overalls 

M.  L.   &  H.   SCHLOMAN 

MONTREAL. 


WYLD,  GRASETT  &  DARLING 


The  Product  of  our  New  Factory  consists  of 


and 


and 


Overalls 
Smocks 
Tweed  Pants 
Shirts 

STYLE,  FINISH  AND  VALUE  UNSURPASSED. 


Travellers'  and  Letter  Orders  Solicited 
Inspection  invited  by  Merchants  visiting  the  City 


WYLD,  GRASETT  &  DARLING 


Toronto 


John  Fisher,  Son  &  Co 


442  and  444  St.  James  Street 


HONTREAL 

WOOLLENS 


AND 


Tailors'  Trimmings 

All  our  Imported  Suitings  and  Coatings,  over 
$i  per  yard,  broad  width,  or  50c.  narrow, 
are  thoroughly 

"  LONDON  SHRUNK." 


A.A.Allan&Co. 


Beg  to  call   the  attention  of  the   trade  to  their 
large  preparations  for 

SPRING,  1897 


In  all  lines  of 


Hats,  Caps 

AND 

Straw  Goods 

Our  Importations  are  commensurate  with  our  con- 
tinually increasing  business,  to  which  we  invite 
inspection.     See  our  range  of 

Wakefield's  English  Silk  and  Felt  Hats. 


.  .  .  See  our  range  of .  .  . 


JOHN  FISHER  &  SONS 

Woollen  Manufacturers  and  Merchants 
HUDDERSFIELD,  Bag. 


Leslie  &  Co/s  English  Silk  and  Felt  Hats. 

We  challenge  the  trade  for  their  equal  in  style 
and  quality 

A.  A.  ALLAN  &  CO. 

51  Bay  st  TORONTO 
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THE  CLOTHING  TRADE. 

CLOTHING  TRADE  AND  THE  TARIFF. 

THE  clothing  manufacturers  go  to  the  Tariff  Commission 
with  a  very  strong  case.  If  any  industry  deserves  encour- 
agement this  one  does,  for  it  is  one  which  develops  the  natural 
resources  of  the  country.  It  is  the  largest  consumer  of  domestic 
wool  and  the  products  of  our  own  woolen  mills.  It  is  a  large  em- 
ployer of  a  class  of  labor  that  would  find  it  difficult  to  secure  any 
other  kind  of  work. 

The  memoranda  sent  to  the  Commission  by  the  trade  in  Mont- 
real is  brief  and  to  the  point.  It  is  frankly  put — if  anything,  it  is 
too  conservative.     They  say  : 

"  We  are  of  the  opinion  that  the  present  rate  of  duty  on  ready  - 
made  clothing  should  be  increased,  and  suggest  that  instead  of  the 
present  rate  of  30  per  cent,  ad  valorem  and  5c.  per  pound  specific, 
it  should  be  30  per  cent,  ad  valorem  and  10c.  per  pound  specific. 
At  present  the  difference  in  the  duty  on  cloth — our  raw  material — 
and  that  on  clothing  is  only  5  per  cent.,  and  we  claim  that  this  is 
not  sufficient  difference,  and  request  that  in  any  change  that  may  be 
made  there  should  be  at  least  10  per  cent,  difference. 

Canadian  clothing  manufacturers  are  unable  to  compete  with 
English  and  Continental  manufacturers  in  making  up  garments, 
owing  to  the  very  much  lower  price  of  labor  in  those  countries. 

A  considerable  quantity  of  clothing  is  at  present  imported  into 
Canada  from  England  and  Germany,  especially  boys'  clothing, 
which  is  fairly  well  made  and  cut.  The  foreign  manufacturers  do 
not  at  present  exercise  the  same  enterprise  in  making  men's  cloth- 
ing suitable  in  cut  for  this  market  as  they  do  in  boys'  wear. 

The  majority  of  the  wholesale  clothiers  of  Montreal  at  the  pre- 
sent time  import  boys'  clothing  from  England,  or  Germany,  or 
both,  and  are  able  to  pay  the  present  duty  and  charges  and  sell  the 
same  for  as  good  a  profit  as  similar  goods  of  their  own  manufacture. 

The  wholesale  manufacture  of  ready-made  clothing  in  Montreal 
alone  is  an  important  industry,  giving  permanent  employment  to 
over  2,000  people  and  paying  wages  amounting  to  about  #500,000 
annually.  To  have  this  wiped  out,  or  even  partially,  by  a  reduc- 
tion of  duties  would  be  a  very  serious  matter  for  the  wage  earners  of 
this  city.  We  would  say  that  the  people  who  make  the  ready-made 
clothing  are  mainly  the  wives  and  daughters  of  the  working  men, 
who  thus  assist  in  the  support  of  their  families. 

If  we  are  to  be  called  upon  by  a  reduction  of  duties  to  compete 
with  the  low  rate  of  labor  in  Europe,  we  shall  undoubtedly  require 


to  lower  our  own  rate  of  wages  here,  which  we  submit  is  not  desir- 
able for  any  concerned. 

We  would  call  the  attention  of  the  Commission  to  the  fact  that 
certain  linings  and  bindings,  exactly  similar  to  those  used  by  the 
clothing  trade  and  which  pay  duty,  are  at  present  on  the  free  list 
when  imported  by  hat  makers.  We  see  no  reason  why  the  clothiers 
should  be  thus  discriminated  against,  and  would  point  out  that  the 
door  is  left  open  for  fraud  by  persons  in  the  hat  trade  who  are  dis- 
posed to  run  the  risk  of  selling  linings  and  bindings  to  clothiers  or 
others  than  those  in  their  own  line  of  business. 

In  making  the  foregoing  statement  we  have  only  referred  to  the 
wholesale  trade,  but  the  same  arguments  would  apply  to  the  retail 
and  tailoring  trade,  which,  considering  the  greater  number  of  people 
employed  in  the  retail  trade,  the  ill  effect  of  any  reduction  in  duties 
would  be  far-reaching." 

THIS  DOESN'T    APPLY    TO   OUR  SUBSCRIBERS. 

It  is  most  discouraging,  after  spending  a  large  amount  of  money 
in  advertising  and  creating  a  demand  for  a  line  of  goods,  to  have 
an  unscrupulous  dealer  sail  in  on  the  advertising  you  have  paid  for 
and  get  the  benefit  of  it  for  himself  without  permitting  you  to  share 
in  it.  H.  Shorey  &  Co.,  of  Montreal,  complain  that  they  have 
suffered  to  such  an  extent  from  substitution  of  this  nature  as  to 
force  them  to  insert  the  following  in  several  of  the  leading  dailies. 
Readers  of  The  Review  are  quite  in  sympathy  with  them  and 
should  be  glad  to  hear  that  they  had  been  successful  in  nailing  the 
crime  to  the  culprit  : 

Warning — $100  Reward. — It  has  come  to  our  knowledge  that 
certain  persons,  for  the  purpose  of  helping  off  their  unsalable  stock 
of  clothing,  have  taken  our  guarantee  cards  from  the  pockets  of 
garments  of  our  make  and  have  put  them  in  the  pockets  of  other 
goods  of  inferior  make,  thus  leading  the  purchaser  to  believe  he 
was  getting  Shorey' s  clothing  and  thereby  damaging  our  repu- 
tation. 

We  therefore  wish  to  give  notice  to  our  customers  and  the  pub- 
lic, that  we  will  prosecute-  to  the  full  rigor  of  the  law  anyone  whom 
we  can  prove  to  have  done  this,  and  we  will  pay  a  reward  of  $100 
to  the  person  who  will  give  us  sufficient  evidence  to  convict  any 
dealer  of  this  offence. 

H.  Shorey  &  Co.,  Montreal. 

N.  B. — We  are  spending  a  great  deal  of  money  to  make  the 
merits  of  our  clothing  known  to  the  public  and  we  insist  upon 
dealers  giving  people  what  they  ask  for. 


UNCLE    SAM    IS    AFTER    US. 

It  must  be  said  that  the  United  States  are  wide  awake  in  busi- 
ness. Since  the  adoption  by  the  Militia  Department  of  Canada  of 
the  Rigby  waterproofed  cloth  for  our  volunteers'  great  coats,  the 
American  War  Department  have  been  making  enquiries  from  the 
Canadian  owners  of  the  process  with  the  same  object  in  view.     If 
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WOOLLENS 


I 

i 
? 


^\ 


Merchants  requiring  any  of  the  following  lines  in  Woollens  will 
find  with  us  a  new  stock  of  the  Nobbiest  Goods  in  the 
market  from  which  to  make  a  selection  : 


s> 


Fancy  Suitings 
Worsted  Trouserings 
Fancy  Vestings 
Venetian  Worsteds 


Plain  Suitings 
Wool  Trouserings 
Twill  Worsteds 
Ladies'  Golf  Cloahings 


Ladies'  Domestic  Dress  Goods 


We  make  a  specialty  of  above  lines  and  respectfully  ask  buyers 
visiting  this  market  to  look  through  our  stock. 


JOHN  MULDREW  &.  CO. 


22   Front  St.   West 


TORONTO 
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W.   E.  CHALCRAFT 


GEO.   RANDALL 

Special  Partner 


Chalcraft,  Simpson  &  Co. 


MANUFACTURERS  OF 
FINE  CLOTHING 

WHOLESALE 


NOVELTIES    IN 


Juvenile 
Boys'  and 
Children's 
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Uncle  Sam  favors  "annexation"  of  Canada's  bright  ideas,  no 
objection  will  be  raised  here,  provided  he  pays  for  them.  And 
this  is  what  will  be  done  in  this  case. 


Chalcraft,  Simpson  &  Co.  will  show  a  large  range  of  juvenile, 
boys'  and  children's  suits  for  fall.  Among  them  are  the  latest  New 
York  novelties. 


For  men's  fall  and  winter  overcoats  Chalcraft,  Simpson  &  Co. 
have  made  careful  selections  from  the  following  high-class  woolens  : 
Cheviots,  saxony,  llamas,  montaignac,  beavers  and  meltons.  Special 
attention  is  given  to  the  trimmings,  using  high-grade  French  linings, 
perle,  matelasse  and  panama.  These  give  the  garments  a  fine 
finish,  and  are  equal  in  every  way  to  similar  garments  shown  in 
New  York. 


For  men's,  youths'  and  boys'  ulsters  Chalcraft,  Simpson  &  Co. 
have  all  shades  and  prices  in  Irish  and  Canadian  friezes.  The  styles 
and  finish  are  of  the  latest  design. 

Tohn  Macdonald  &  Co.  have  a  great  assortment  of  Canadian 
manufacturers'  overmakes  in  tweeds  at  very  low  prices.  Also  an 
excellent  assortment  in  Canadian  homespun  tweeds,  the  correct 
texture  and  colorings  for  bicycle  suits.  Their  mantle  cloths  in- 
clude fancy  tweeds,  boxcloths,  mixture  serges  and  fancy  printed 
meltons.  Also  a  full  assortment  in  the  famous  belwarp  serges  and 
worsteds.  They  make  a  specialty  of  always  having  in  stock  a  full 
assortment  of  Italian  cloths  and  tailors'  trimmings. 

KNOWS  THE  TRADE  WELL. 

Mr.  A.  S.  Campbell,  who  has  taken  over  Mr.  McMartin's  in- 
terest in  the  late  firm  of  McMartin,  Campbell  &  Co.,  is  well  known 


in  the  clothing  trade.  He  has  spent  25  years  at  the  business,  18 
of  which  was  on  the  road  and  in  the  warehouse.  Knowing 
what  the  trade  require  and  just  what  suits  them,  the  new  firm 
ought  to  do  well. 


PREVENTING  BUTTONS  FROM  PULLING  OFF. 

H.  Shorey  &  Co.,  wholesale  clothiers,  of  Montreal,  have  intro- 
duced into  their  manufacture  a  very  simple  but  effective  device, 
which  they  use  on  overcoats  and  childrens'  suits,  which  makes  the 
buttons,  once  sewn  on,  a  permanency  on  the  garment.  We  expect 
this  will  be  the  means  ot  preventing  the  use  of  much  unnecessary 
bad  language. 


NEW     YORK    STYLES. 

Joseph's  coat  of  many  colors  is  apparently  not  in  it  with  the 
shirts  with  which  stylish  men  are  to  adorn  themselves  this  coming 
summer.  Immense  plaid  designs  in  blue  and  yellow,  green,  pink 
and  black,  and  other  lurid  combinations,  are  already  seen  in  the 
uptown  furnishing  stores,  and  apparently  the  correctly  dressed  man 
will  present  quite  the  appearance  of  having  had  his  sister's  dress 
pattern  made  up  by  mistake. — N.  Y.  Economist. 


CYCLING   SUITS. 

In  cycling  suits  there  seems  to  be  a  strong  tendency  toward 
rough  materials,  such  as  tweeds  and  homespuns.  Very  handsome 
plain  mixtures  are  seen  in  Oxford  and  Cambridge,  brown  and  white 
and  olive  effects.  A  strong  inclination  for  pronounced  styles  is 
recognized,  and  single  yi.  to  i-inch  checks  in  two  colors,  on  mix- 
tures, are  considered  quite  desirable  ;  }£-inch  shepherd  checks  in 
three  subdued  colors  are  very  stylish.  Brown  and  olive  mixtures, 
having  dull  navy  blue  2-inch  overplaids,' are  also  new.   The  popular 
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W.  E.  Sanford  Manufacturing  Co.,  Ltd 


HAMILTON, 
ONT. 


Wholesale 


1 
J 


Manufacturers 


TORONTO  :    50  Bay  St. 


WINNIPEG  :    Cor.  Princess  and  Bannatyne  Sts. 


♦  ♦  ♦ 
VICTORIA,  B.C.:  Wharf  St. 
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A.  S.  CAMPBELL  &  CO. 

Successors  to  ...   . 

McMartin,  Campbell£&  Co. 

256  St.  James  St.         ^m—  '        MONTREAL. 

We  are  preparing  to  show  to  the  trade  a  fine  range  of  Fall  and  Winter 
Goods,  consisting  of  all  the  Latest  Novelties  in 

Men's,  Boys'/  Youths' 

CLOTHING 


We  beg  to  thank  our  many  friends  for  their  liberal  support 
to  this  date,  and  to  assure  them  that  our  efforts  in  the  fu- 
ture will  be  to  keep  pace  with  the  times  and  give  them  the 
best  that  money,  care  and  experience  can  produce.  Our 
Motto  is  to  give  our  customers  good  value  for  their 
money  and  use  them  in  such  a  way  as  to  make  our  busi- 
ness relations  mutually  satisfactory. 


We  have  a  few 


ODD  LINES  IN  SPRING   GOODS 


to  clear  at  Lowest  Possible  Prices. 
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cut  in  coats  is  an  ordinary  business  sack  which  can  be  worn  in  the  office 
or  store.  The  trousers  are  made  with  two  hip  pockets  with  flaps; 
two  side  pockets  which  can  be  buttoned.  The  seat  should  be  rein- 
forced inside.  There  should  be  four  or  six  loops  to  hold  the  belt, 
and  the  legs  at  the  bottom  are  finished  with  straps  to  buckle  or  with 
box  cloth  extensions.  The  latter  style  is  much  more  in  demand 
than  a  plain  strap,  for  the  reason  that  at  least  75  per  cent,  of  hose 
or  leggings  used  now  have  turn-over  tops  which  cover  the  cloth  ex- 
tension, and  there  is  no  visible  break  between  the  trousers  and 
hose. — Apparel  Gazette. 

The  G.  A.  Thorpe  Manufacturing  Co.  are  showing  an  extra 
value  in  a  black  Venetian  worsted  morning  coat  and  vest  for 
spring.      Particulars  are  given  in  their  advertisement. 

CANADIAN    GOODS    DISPLAYED. 

The  large  retail  dry  goods  house  of  Macaulay  Bros.,  St.  John, 
N.B.,  had  a  fine  display  in  one  of  their  large  windows  this  week  of 
Canadian  manufactured  goods,  showing  the  increasing  number  of 
lines  in  which  the  Canadian  manufacture  now  successfully  com- 
petes with  the  imported  goods. 


A    FEATURE    IN    LININGS. 

The  Gault  Bros.  Co.,  Ltd.,  in  the  lining  department,  are  show- 
ing Nubian  black  Italians,  54  in.,  Jubilee  Italians  in  all  shades, 
specially  adapted  to  supply  the  wholesale  clothing  trade. 

A    CHAT    WITH    A    CANADIAN    CLOTHIER. 

"  You  ask  me,"  said  a  man  to  The  Review,  "about  the  Can- 
adian clothing  trade.  I  will  tell  you  frankly  some  of  its  virtues 
and  some  of  its  vices.  Canada  has  done  well  in  the  main  with  this 
branch  of  industry.  The  ready-made  garments  of  late  years  have 
shown  a  steady  improvement  in  make  and  finish.  There  have 
been  some  imports  from  German  and  British  sources,  but  they  are 
not  so  well  suited  to  Canadian  trade  as  domestic  manufactures. 
The  German  goods  are  cleverly  made,  there's  no  denying  that,  but 
they  are  made  for  Germans,  and,  of  course,  no  attempt  is  possible 
to  follow  Canadian  patterns  and  tastes.  As  to  the  States,  we  can, 
and  do,  make  just  as  satisfactory  goods  as  they  do.  Would  a  tariff 
revolution  affect  us  ?  Of  course,  the  United  States  would  get  in 
their  work  with  clothing,  as  they  would  do  in  every  other  class  of 
manufactures  :  by  specializing  they  can  make  immense  quantities 
of  certain  lines,  and  by  cutting  a  price  for  a  foreign  dump,  so  as  to 
get  over  the  Customs  duty  that  would  be  left,  do  the  Canadian 
houses  out  of  a  large  portion  of  their  trade. 

"The  Canadian  merchant  will  tell  you  that  Canadian  lines  of 
clothing  have  paid  him  best,  and  certainly  with  competition  as  it 
has  been  in  recent  years  he  has  had  no  reason  to  complain  in 
range  or  price.  In  fact,  it  is  an  awful  pity,  this  universal  craze  for 
the  cheapest  lines.  Everyone  seems  to  help  on  his  neighbor  to  cut 
down  profits.  The  mill  will  tumble  over  itself  to  get  out  a  cheaper 
line  for  B  than  it  has  got  out  for  A.  And  A  and  B  will  get  on  each 
side  of  the  merchant  and  talk  cheapness  to  him  until  he  is  tempted 
to  run  on  the  low  grades  on  which  he  gets  a  small  profit,  and  neg- 
lect the  higher-priced  grades  on  which  the  profit  is  adequate.  I 
confess  to  a  preference  for  the  British  system  of  doing  business. 
There  they  will  insist  on  a  profit  or  do  no  business. 
They  cannot  be  got  to  keep  going  at  a  dead  loss.  There  is,  there- 
fore, a  better  all-round  tendency  to  make  a  profit  than  here,  where, 
beginning  with  the  mill  and  ending  with  the  department  store,  the 
cry  is  for  something  cheap." 


GERMANS  IMITATE  ENGLISH  STYLES. 

IT  has  long  been  suspected,  says  The  London  Drapers'  Record, 
that  certain  German  manufacturers  work  upon  a  deliberate  sys- 
tem of  copying  the  style  and  appearance  of  English-made  goods  ; 
and  the  suspicion  has  just  been  turned  into  certainty  under  very  sad 
and  remarkable  circumstances  by  the  suicide  of  a  young  German 
named  Hermann  Haas  because  he  was  unsuccessful  in  obtaining 
certain  patterns  of  straw  hats  to  transmit  for  imitation  to  Germany. 
In  a  letter  to  his  parents  which  he  left  behind  him  there  occurs  the 
following  passage  : 

"I  have  been  trying  very  hard  to  find  out  something  suitable  for 
our  purposes,  but  in  spite  of  all  my  endeavors  they  remain  fruitless. 
I  have  been  struggling  through  various  warehouses,  and  sometimes 
success  seemed  certain,  but  at  the  last  moment,  when  I  got  to  the 
counting-house  to  pay  for  the  hats  I  had  chosen,  they  wanted  me 
to  testify  that  I  was  the  owner  of  a  milliner's  shop,  which  was,  of 
course,  impossible,  so  I  had  to  say  good-bye  to  my  hats.  I  have 
seen  some  very  nice  shapes,  and  I  am  trying  to  get  them  from 
milliners'  shops.  Amongst  other  various  features  I  have  noticed  a 
new  way  to  utilize  straw  plaits  for  making  up  hats." 

While  we  deplore  the  fact  that  this  unfortunate  youth,  who  was 
only  19  years  old,  should  have  been  driven  by  his  ill-success  to  take 
his  own  life,  we  cannot  but  feel  some  satisfaction  in  knowing  that 
representatives  of  German  houses  do  not  find  it  easy  to  obtain  in 
the  wholesale  trade  the  samples  they  want  for  purposes  of  imitation. 
No  doubt,  it  is  quite  possible  for  persons  in  the  position  of  the  un- 
fortunate young  suicide  to  obtain  a  good  deal  of  what  they  require 
from  milliners'  shops  ;  but  in  such  case  they  cannot  have  so  vast  a 
variety  to  choose  from  as  is  to  be  found  in  the  wholesale  trade  ; 
and,  moreover,  the  imitations  are  bound  to  be  late  in  the  market. 
Nevertheless,  the  reminder  the  trade  has.  just  received  of  the 
activity  of  our  German  rivals  is  not  d  particularly  agreeable  one. 
No  doubt  the  wholesale  houses  will  now  be  more  careful  than  ever 
before  in  ascertaining  the  true  character  of  all  unknown  customers 
that  present  themselves. 

Our  Values  in 

MEN'S  PAINTS 
BOYS'  KNICKERS 
and  MEN'S  SUITS 

ARE   UNSURPASSED. 

See  our  Black  Venetian  Worsted  Morn- 
ing Coat  and  Vest  at    .  .     §A    7c 

Write  for  Samples. 

Letter  Orders  promptly  filled. 

TRAVELLERS  now  on  the  road. 


THE 


A    HERMSDORF    SOUVENIR. 

The  American  bureau  of  Louis   Hermsdorf,  the  most  famous 
dyer  in  the  world,  announce   that   a  handsome   souvenir  sign  will 
be   sent   to   all   those  who  wish  for  it.       The  trade  in  Canada  is 
expressly  included  in  the  invitation.      The  New  York  address  is  78 
So  Walker  street. 


G.A.Thorpe  Mfg.  Co. 


Office,  Factory  and  Salesroom  : 

25  flelinda  Street,  Toronto. 
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This  Concerns  all  Enterprising 
Dealers  in  Clothing. 


LEADS  THE  BAND 


H.  SHOREY  &  CO. 


Wholesale  Clothiers  and  Manufacturers 
of  RIGBY  WATERPROOF  CLOTH- 
ING  

^MONTREAL 


GOOD  SOCIETY  and  good  dress  are  so 
closely  interwoven  that  the  very  mention  of  one  suggests 
the  other.  To  dress  well  is  a  duty  every  man  owes  to 
the  world  he  moves  in  :  a  duty  no  man  can  repudi= 
ate  without  damage  to  himself. 

H.  Shorey  &  Co.'s  business  is  to  supply  good 
clothes  at  reasonable  prices,  a  business  to  which  they 
devote  their  undivided  attention,  all  their  capital,  all 
of  their  time  and  the  best  talent  that  money  can  com- 
mand. It  is  this  concentration  of  thought  and 
energy  upon  the  one  single  subject  of  clothing  that  has 
caused  the  demand  for  their  goods,  and  which  makes  it 
an  absolute  trade  necessity  for  dealers  who  wish  to 
be  in  the  swim  to  keep  their  make 
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H.  J.  CAULFEILD  &  CO. 


Wholesale   Men's   Furnishers    and    Manufacturers   of 
Shirts,    Overalls   and   Summer   Clothing. 


C 


SPRING  NOVELTIES  IN 


D 


Knots,  Derbies,  Lombards  and  Bows 

The   very   Latest    Effects. 


Dresden  Shirts,  white  body  and  colored  fronts 


and   Separate    Cuffs.       A   Great    Success. 


White  Dress  and  Colored  Shirts 


Fall    Range.       A  i    Values. 


The  bicycle  season  is  coming  on.     Be  prepared  for  it  with  a  stock  of 
our   Bicycle  and  Outing  Suits  in  the  latest  styles — 
Tweeds,  Fancy  Linens  and  Crash. 


ALL     ORDERS     CAREFULLY     AND     CORRECTLY     FILLED. 


H.  J.  CAULFEILD  &  CO. 


17    FRONT    STREET 
WEST- 


:a 
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OUR  SILENT  SALESMAN 


!■«■■» 


77i/s  card  /s  a  Guarantee 
that  the  cloth  in  this  garment  has 
been  thoroughly  SPONGED  and 
SHRUNK  and  the  workmanship 
is  fully  guaranteed. 

H.  SHOREY  <S  CO. 

Montreal. 


A    FAC  SIMILE  of  this  card  is  in  the 

pocket   of    every     garment     of    H. 

Shorey  &  Co.'s    make,    and    as  it  means 

every  word  it  says,  you  will  find  it  a  great 

assistance  to  you  in  selling  their  goods. 


NOTES  OF  THE  TRADE. 

JUDGING  from  the  large  stock  of  silks  carried  by  Caldecott, 
Burton  &  Spence  it  is  evident  that  fancy  silks  are  going  to  be 
in  lively  demand  this  spring — specially  for  blouses  and  trimming 
purposes. 

John  Macdonald  &  Co.  sell  linings  from  the  best  manufacturers, 
both  domestic  and  foreign,  in  all  the  salable  lines.  One  of  the 
most  popular  is  Grecian  stripes  in  silkaline  and  rustle  finish. 

Caldecott,  Burton  &  Spence  have  opened  up  a  number  of  choice 
designs  in  fancy  silks,  from  the  best  houses  of  Lyons,  St.  Etienne 
and  Switzerland.  The  shot  effects  are  specially  attractive  and  sal- 
able, and  are  receiving  buyers'  attention. 

S.  Greenshields,  Son  &  Co.  report  a  large  demand  in  their 
notion  department  for  metal,  silk,  leather,  elastic  and  kid  belts  and 
fancy  belting,  and  they  have  had  quite  a  run  on  the  golden  drapery 
and  fancy  denims  and  the  new  plain  ticking  for  fancy  work. 

John  Macdonald  &  Co.  for  the  spring  trade  are  showing  over 
one  thousand  patterns  6-4  fancy  tweed  suitings,  up-to-date  designs 
in  Scotch, 'English  and  Canadian  goods.  They  are  also  showing 
special  lines  in  black  satin  finish,  blue  satin  finish,  black  clay 
twills,  and  blue  clay  twill  worsteds. 


STRENGTH     IN     HOSIERY. 

Nothing  keeps  a  merchant  more  favorably  before  the  buying 
public^than  a  well-assorted  stock  of  hosiery,  gloves  and  underwear. 
It  ispleasant  for  a  lady  to  sit  down  and  get  just  the  very  size  and 


the  very  quality  she  needs  in  gloves  and  hosiery.  This  Caldecott, 
Burton  &  Spence' s  stock  enables  the  progressive  retailer  to  do,  tor 
it  is  always  kept  fully  assorted  in  the  sizes  and  qualities  in  demand 
of  hosiery  and  gloves. 


ORDERING    BY    MAIL. 

John  Macdonald  &  Co.'s  letter  order  department  is  a  medium 
of  great  utility  to  merchants  ordering  by  letter.  Their  system  of 
filling  letter  orders  is  unique  ;  they  make  a  special  point  of  having 
letter  orders  filled  and  shipped  same  day  as  they  are  received.  Their 
facilities  for  doing  this  are  undisputed,  as  they  have  a  thoroughly 
trained  staff  for  that  work  alone.  Another  point  in  the  firm's  favor 
for  filling  letter  orders  promptly  is  the  nature  of  their  stock,  it 
being  kept  constantly  assorted  with  novelties  and  special  lines  as 
they  appear  in  the  markets.  They  inform  us  that  business  in  this 
department  has  simply  surpassed  their  most  sanguine  expectation 
in  quantity  of  goods  sold  and  the  extent  of  territory  covered  by 
customers  transacting  business  with  them  in  this  way.  Some  years  ago 
they  commenced  to  make  the  filling  of  letter  orders  a  specialty,  and 
asked  to  be  tried  and  tested;  since  then  the  business  in  this  way  lias 
increased  from  season  to  season,  and  from  the  plans  they  have 
matured  for  the  present  assorting  season  they  expect  still  greater 
increase. 


SNAPS  IN  HANDKERCHIEFS. 

Lonsdale,  Reid  &  Co.  have  purchased  a  large  consignment  of 
manufacturers'  seconds.  The  lot  contains  printed  borders,  white 
hem-stitched  Scotch  lawns  and  all  linens. 
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INITIAL  LETTERS 
INfblVlLA/AL  KAMES. 


KLUGE  BROS.   -     i,;~l«l     ik*    Proprietors 

C^   274  &276  Cburcb St.   ^^5 


CREFELD 


^EWYORK. 

LONDON 


PARIS 


SilljUbels^A^gers 
Neckwear  labels 

bRESS  BELTS 
SHOE  LABELS. 


Nigt)f  Shirr  Trimmings. 
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BEFORE 


<* 


You  place  your  orders  for  Homespuns 
and  Tweeds  for  Outing  Suits,  write 
us  for  samples,  which  can  be  had  for 
the  asking 


AND  AFTER 


^*  ^*  ^*p 


~o 


You  have  done  so  we  know  we  will 
have  your  order.  We  want  you  to 
learn  that  "  Eureka  "  on  goods 
stands  for  the  best  goods  at  the  lowest 
price 


EUREKA  WOOLEN  MFG.  CO.,  m 


EUREKA,  N.5. 


Buy  Foreign  Goods 

When  you  can  purchase  Can- 
adian make,  save  money,  and 
have  equally  as  good  an  article  ? 


WE  MANUFACTURE  .  .  . 

Scotch  Tweed  Suitings,  Homespun 
Suitings,  Fine  Trouserings,  Meltons, 
Kerseys,  Beavers,  Venetians,  Irish 
Frieze,  Overcoat  Linings,  Golf  Cloak- 
ings,  Ladies'  Homespun  Dress  Goods, 
Travelling  Rugs,  made  from  domestic 
wool,  warm  and  comfortable,  in  tartan 
colors,  plain  colors,  and  reversible ;  fine 
Australian  Rugs,  plain  and  reversible. 

All  our  goods  are  manufactured  from  pure  wool  only,  and 
are,  therefore,  clean  and  bright  looking.  Our  designs  are  of  the 
newest  and  nobbiest  patterns,  color  guaranteed,  and  workmanship 
of  the  very  best.  We  are  selling  to  the  retail  trade.  Correspond- 
ence solicited. 


BOYD  CALDWELL  &  CO. 


Clyde 
Woolen  Mills 


— Lanark,  Ont. 


I  Canadian  Made  tor  Canadian  Trade    \ 

T  Equal  in  design  and  finish  with  the  production  of  European 


Equal  in  design  and  finish  with  the  production  of  European 
Mills,  superior  in  point  of  value. 

SEE  OUR  SAMPLES  FOR  FALL  1897 


NAPPS 


PRESIDENTS 

CHINCHILLAS 

TWEEDS 

Full  lines  now  in  the  hands  of  our  Agents, 

MILLICHAMP,  COYLE  &  CO., 

wholesale  only Halifax,  Montreal,  Toronto,  Winnipeg,  Victoria. 


|  A.  W.  BRODIE 


WOOLEN  .   .  . 
MANUFACTURER 


t 

HESPELER,  Canada.  J 
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THE  SWISS  CURTAIN  TRADE. 

SWISS  curtains  are  now  so  much  in  evidence  everywhere,  and 
their  revival  during  the  past  few  seasons  has  been  so  marked, 
both  as  regards  the  United  Kingdom  and  the  United  States,  Canada 
and  elsewhere,  that  some  facts  regarding  them,  known  to  the  "  eld 
school  "  perhaps,  but  beyond  the  ken  of  that  larger  field  of  "  new  " 
drapery  traders  and  buyers  who  have  sprung  up  and  are  the  out- 
come of  the  modern  extraordinary  developments  of  the  trade,  can- 
not fail  to  be  of  interest. 

Mr.  Cole,  of  A.  Cole  &  Sons,  London,  has  been  giving  an  Eng- 
lish contemporary  some  facts  about  the  old  days  and  the  present 
revival. 

"  I  was  born  in  it,"  said  Mr.  Cole,  "but  only  commenced  to 
deal  with  the  practical  part  of  it  in  1870,  when  Swiss  were  the  lead- 
ing lace  curtains.  Mr.  Ferdinand  Ehrenzeller,  of  19  Cannon  street, 
was  the  first  to  bring  Swiss  embroideries  to  this  country,  and  for 
about  thirty  years  my  father  was  in  partnership  with  Mr.  Ehrenzel- 
ler. Popular  prices  such  as  we  know  now-a-days  were  unheard  of 
and  impossible  in  those  days.  Two  guineas  a  pair  was  about  the 
lowest  price  ever  paid.  Below  that  it  was  a  poor,  skeleton  effect  that 
was  obtained.  But  the  ordinary  curtains  were  handsome  produc- 
tions, and  sold  well  up  to  many  guineas  a  pair.  Low-priced  em- 
broidered muslin  curtains  also  sold  largely,  but  chiefly  for  export." 

"  When  did  the  fashions  begin  to  change?" 

' '  Shortly  after  the  Franco-Prussian  war.  As  France  recovered 
herself  a  high-class  curtain  was  produced  in  that  country,  which, 
without  entirely  ousting  the  Swiss,  slowly  gained  favor.  Notting- 
ham, too,  vastly  improved  its  productions  of  curtains  about  this 
time,  killing  the  Scotch  leno  curtains  that  were  doing  the  lower- 
price  trade.  Then  followed  the  Oriental  period  of  furnishing  and 
colored  '  art '  draperies  ;  and  Scotland,  as  well  as  Switzerland,  had 
to  alter  its  style  of  manufactures.  The  Swiss  were  absolutely  and 
entirely  hand-made  (embroidered),  not  woven  by  machinery  as  the 
other  makes. 

Several  reasons,  besides  the  colored  lines,  tended  to  a  revival  in 
popularity.  Mr  Cole  continued:  "New  stitches,  new  methods,  and 
never-ending  experiments,  introducing  machinery  here  and  there 
for  some  parts,  and  more  lightly  and  economically  spreading  out 
the  work,  eventually  developed  a  variety  of  effects  at  popular 
prices,  which  for  some  seasons  now  have  very  steadily  and  healthily 
worked  their  way  to  the  front.  The  major  part  still  is  hand  work 
— so  the  difficulties  and  hindrances  in  manufacturing  are  numerous. 
No  one  worker  can  carry  a  curtain  through — each  does  only  her 
own  stitch— so  each  curtain  or  antimacassar,  etc.,  passes  through 
many  different  workers'  hands,  some  as  many  as  15. 

"The  whole  of  Switzerland  is  not  engaged  upon  this  trade,  as 
you  are  aware,  and  it  is  not  so  noticeable  in  the  favorite  tourist 
routes.  Chiefly  it  is  produced  in  the  canton  of  St.  Gall  and  its 
neighbor  of  Appenzell,  but  the  work  is  spread  also  wide  beyond 
these,  among  the  mountains.  In  isolated  snow-bound  quarters  up 
the  mountains  even  men  may  be  seen  plying  their  needles  and 
scissors  when  prevented  from  following  their  outdoor  occupations 
for  weeks  and  months  at  a  stretch.  They  are  simple  folk,  and 
their  wants  are  modest  in  the  extreme,  and  thus  it  is  such  very 
moderate-price  goods  can  now  be  produced.  In  summer  it  is  a 
pretty  sight  to  see  the  women  and  children  with  their  frames  in 
their  gardens,  fields,  or  by  the  road  side,  stitching  and  snicking 
away.  They  work  very  quickly,  and,  notwithstanding  the  innumer- 
able delays,  the  quantity  turned  out  annually  from  this  small  part 
of  a  small  country  is  astonishing.  They  prefer  the  goods  for  the 
American  market,  as  the  size,  etc.,  is  more  uniform  and  handy  for 
them." 

In  spite  of  its  high  duties,  from  40  to  60  per  cent.,  the  United 
States  market  has   taken  a  good   many  Swiss  curtains.       Canada, 


with  its  more  moderate  tariff,  has  also  been  a  good  customer.  As 
they  are  not  always  imported  direct  it  is  difficult  to  identify  the 
exact  amount  in  the  Canadian  returns,  but  our  import  in  1896  of 
"curtains  trimmed  or  untrimmed "  amounted  to  $286,071,  the 
chief  places  they  came  from  being  :  Britain,  §189,285  ;  United 
States,  $59,314;  Switzerland,  $21,493,  and  France,  $13,733. 


R.  FLAWS  &  SON 


Dry  Goods  Commission  Agents 
Manchester  Bldg.,  Melinda  St. 


Toronto 


MARINE  INSURANCE. 

The  Open  Policies  issued  by  the  MANNHEIM  INSUR- 
ANCE CO.  (Capital  Two  Million  Dollars)  cover  goods  from 
the  time  they  are  shipped  until  delivered  at  your  warehouse. 

For  rates  and  further  particulars  apply  to 
JAS.    J.      RILEY      &       SONS,        Managers  for  Canada,         MONTREAL. 

NOTICE    TO    CREDITORS. 

NOTICE  is   hereby  given  that  James  Short  McMaster,  trading 
in  Toronto,  Canada,  under  the  firm  name  of  McMaster  &  Co., 
and  in  London,  England,  under  the  firm  name  of  A.  R.  Mc- 
Master &  Bro.,  has  transferred  his  estate,  credits  and  effects  to  me 
in   trust   for   his   creditors,    pursuant  to  the    Revised    Statutes   of 
Ontario,  1887,  Chapter  124  and  amendments  thereto. 

All  persons  claiming  to  rank  on  the  said  estate  must  file  their 
claims  with  me,  duly  verified  as  required  by  said  Act  and  amend- 
ments thereto,  on  or  before  the  15th  day  of  March,  1897,  after 
which  date  I  will  proceed  to  distribute  the  assets  of  said  estate 
among  those  entitled  thereto,  having  regard  to  those  claims  only 
of  which  I  shall  then  have  received  notice,  and  that  I  will  not  be 
liable  for  said  assets  or  any  part  thereof  so  distributed  to  any  person 
or  persons  of  whose  claims  I  shall  not  then  have  had  notice. 
Dated  at  Toronto,  this  21st  day  of  January,  1897. 

E.  R.  C.  CLARKSON,  Trustee. 

Scott  Street,  Toronto. 


BLARNEY  FINGERINGS 


Fine  Strong  Yarn 
Knits  Evenly.  .  . 

FINGERINGS. 

"Shamrock  " 
"Blarney" 
"Gaelic" 
"  Hibernian  " 


Soft  and  Pleasant 
to  Wear.  .  . 


SAXONY. 

"Soft  Knitting" 
"  National " 
"  Shamrock 

Mending  " 

On  cards  or '4  oz.  skeins 
Manufactured  at  .  .  . 

Blarney,  Go.  Cork,  Ireland. 

Sold  by  all  Wholesale  Dry  floods 
Agent  for  U.  S.  and  Canada.  .  .  . 

R.  H.  COSBIE, 

Manchester  Building,  Melinda  Street. 

^"™™ ™~     Toronto 


w 


ARDLAW 
YARN  MILLS 


DUNDAS, 


Ont. 


Thos.  D.  Wardlaw 


Manufacturer  of 


Worsted   and   Woollen   Yarns,  Fingering, 

Wheeling  and  Knitting. 
Loops    and    Novelties  for  Dress   Goods, 

Cloakings,  etc. 
Carpet  and  Serge  Warps. 

GOLF  AND  BICYCLE  YARNS  A  SPECIALTY 

Write  for  Prices    and  Samples 

TO   THE  WHOLESALE   AND   MANUFACTURER  ONLY 
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MILL    NO.   i. 


MILL  NO.  2. 


Penman  flanufacturing  Co. 


HEAD  OFFICE  :     PARIS,  ONT. 


Limited 


)  ^T^ 


JO* 


MILL    NO.  3. 


The  Oldest  and  Largest  Manufacturers  of 

Knitted  Goods 

in  Canada.  Manufacturers  of  every  description  of  Men's, 
Ladies',  Misses'  Youths'  and  Children's  Underwear,  Hose 
and  Half  Hose 


The  attention  of  the  trade  is  specially  called  to  our 
Natural  Wool,  Balbriggan  and  fine  Merino  Underwear  for 
Spring.  Also  our  Top  Shirts  and  Half  Hose,  and 
"MAGNET"  Brand  of  Ladies'  Underwear. 


SELLING  AGENTS 


D.  MORRICE  SONS  &  CO.,  mo7or„eoa«ltoand 


*\ 
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MILL  NO.  5. 


MILL  NO.  6. 


58 


THE  -:-  DRY  -:-  GOODS  -:-  REVIEW 


FAIR  REPORTS  OF  TRADE  IN  THE  WEST. 

Winnipeg,  Feb.  27. 

ALTHOUGH  we  had  a  heavy  blizzard  last  week  and  the  snow 
lies  deep  on  the  ground,  spring  goods  are  appearing  in  all  the 
shop  windows.  The  Manitoba  climate  is  not  addicted  to  half 
measures,  and  those  who  have  spent  some  years  in  Winnipeg  have 
learned  the  wisdom  of  having  their  summer  frocks  made  while  the 
snow  is  still  on  the  ground  so  that  they  may  be  ready  for  the  first 
warm  day.  Summer  comes  with  a  rush,  and  it  is  net  unusual  to  be 
comfortable  in  a  fur  cape  one  week  and  long  earnestly  for  a  muslin 
dress  the  next. 

The  summer  goods  look  more  dainty  and  tempting  than  ever, 
and  a  run  through  R.  J.  Whitla  &  Co.'s  wholesale  is  quite  a  treat  to 
eyes  weary  with  the  sight  of  furs  and  heavy  goods. 

On  the  third  floor  is  the  smallware  department.  Here  is  an 
endless  profusion  of  delicate  laces  and  embroideries  and  ribbons  in 
great  variety.  The  fawn  grey  lace,  so  much  in  vogue  for  the  trim- 
ming of  colored  muslins,  dimities,  fancy  weave  cottons,  satines  and 
the  like,  is  shown  in  many  widths  of  great  beauty  of  design.  Then 
there  are  dress  trimmings,  buttons  and  veilings,  beautiful  enough  to 
make  a  pretty  woman  out  of  an  ugly  one.  Blouses,  blouses  galore, 
in  all  styles,  and  every  description  of  cotton  material.  This  trade 
has  been  enormous  this  spring  already,  and  promises  to  increase  as 
the  season  advances.  Women  grow  more  sensible  as  regards 
clothes,  and  having  fully  tested  the  value  and  comfort  of  the  blouse 
waist  are  loth  to  relinquish  it,  and  it  will  probably  be  worn,  in  this 
part  of  the  world  at  least,  more  than  ever  in  the  coming  summer. 

In  this  department  also  is  the  hosiery.  The  firm  make  a 
specialty  of  the  "  Daisy  "  brand  in  cotton  and  the  "  Satisfaction  " 
in  cashmere,  and  the  styles  are  so  numerous  as  to  be  quite  be- 
wildering. 

The  gents'  furnishings  department  is  very  complete  and  the  heart 
of  man  could  not  desire  a  better  assortment  of  ties,  shirts  and  col- 
lars to  choose  from. 

On  the  second  floor  is  the  dress  goods  department.  Fabrics 
from  France,  Germany  and  Bradford.  Lovely  silk  and  wool  mix- 
tures that  when  unrolled  lie  in  soft,  iridescent  folds,  fine  tweeds, 
silky  cashmeres,  strong,  soft  and  well-finished  serges.  On  this 
floor  are  the  cloths  for  the  merchant  tailoring  department  and  the 
carpets  and  house  furnishings.  From  the  cheapest  tapestry  to 
finest  Axminster,  any  kind  of  floor  covering  may  be  procured. 

On  the  first  floor  are  the  printed  cottons,  flannelettes,  cretonnes 
and  cotton  shirting,  goods  that  are  sold  every  day  the  year  round. 
Here  also  are  to  be  found  men's  spring-bottomed  pants  and  overalls 
which  are  manufactured  in  Winnipeg  under  the  direct  supervision 
of  the  firm. 

In  the  basement  is  the  shipping  department  and  here  also  the 
heavy  grey  cottons  and  blankets  are  stored.  The  whole  place  is 
just  now,  and  has  been  since  the  15th  of  January,  like  a  hive  of 
bees.  The  orders  for  goods  are  very  large  and  keep  the  entire 
staff  hustling  to  get  them  out. 

John  W.  Peck  &  Co.,  manufacturers  of  clothing,  fur  goods  and 
shirts,  have  introduced  greatly  improved  facilities,  both  at  Montreal 
and  Winnipeg,  for  the  manufacture  and  handling  of  their  stock  with 
a  view  to  securing  the  bulk  of  the  business  of  Manitoba  and  the 
Northwest  Territories  in  their  particular  lines.  While  they  are  pre- 
pared to  ship  all  season  orders  from  their  Montreal  warehouse  they 
are  of  opinion  that  the  wholesale  business  of  this  country,  to  be  satis- 
factory to  the  retail  trade,  should  be  done  from  Winnipeg,  and  to 
this  end  have  greatly  increased  their  warehouse  accommodation 
here  and  have  room  now  to  carry  stocks  equal  to  any  Canadian 
house. 

Their  clothing  department  is  very  complete,  but  their  great 
s  pecialty  is  shirts,  they  having  devoted  much  attention  to  the  par- 


ticular requirements  of  the  trade  in  this  country,  and  that  their 
efforts  are  appreciated  is  proved  by  their  largely  increased  business 
from  year  to  year.  They  carry  full  lines  of  straw  hats  and  cloth 
caps.  Their  warehouse  is  a  massive  four-storey  white  brick,  with 
native  stone  facings,  and  suggests  solidity  and  business  enterprise 
in  every  line  and  curve.  Along  the  top  of  the  building  runs  a 
huge  wire  sign  bearing  the  name  of  the  firm  in  full,  and  this  can  be 
seen  from  all  parts  of  the  city  and  from  the  neighboring  town,  St. 
Boniface. 

MacCleod  Halliday,  doing  a  general  jobbing  dry  goods  business, 
reports  good  trade  and  collections  very  fair  indeed  ;  in  fact,  all 
business  houses  in  these  lines  speak  of  the  improvement  in  collec- 
tions. Business  is  steady  ;  no  phenomenal  rush,  but  there  is  de- 
mand for  staples  in  fairly  large  quantities  and  a  very  good  sale  for 
lighter  lines.  Paper  is  being  met  with  increasing  promptness,  and 
altogether  business  has  a  healthy  tone. 


FANCY    SKIRTING. 


There  is  a  decided  novelty  out  for  this  spring  in  fancy  under- 
skirting. 

The  material  is  a  fine  drill  upon  which  are  printed  the  most 
exquisite  designs.  The  colorings  of  these  designs  are  a  marvel  of 
the  printer's  art  in  cotton  goods. 

The  coming  season  is  sure  to  be  a  big  one  for  dress  lawns,  which 
makes  this  skirting  specially  desirable  on  account  of  the  support 
they  will  be,  as  there  is  considerable  body  in  them. 

They  are  32  inches  wide  and  colors  are  guaranteed  fast.  Boulter 
&  Stewart,  who  are  the  agents  for  these  goods,  report  large  sales, 
and  a  noticeable  feature  is  that  the  smaller  places  are  taking  them 
up  quite  as  readily  as  the  large  ones.  ,  They  will  be  pleased  to  for- 
ward samples  if  requested. 


RETIREMENT    OF    MR.    JAMES    PRIDDIS. 

The  dissolution  of  partnership  by  Priddis  Bros.,  London,  and 
the  retirement  from  active  business  life  of  Mr.  James  Priddis,  owing 
to  ill-health,  calls  forth  many  complimentary  references  to  this  old  and 
honorable  retail  house,  and  Mr.  James  Priddis  himself.  This  firm 
is  one  of  the  oldest  in  Western  Ontario,  having  been  established  in 
1849  by  Mr.  Chas.  Priddis,  father  of  the  Messrs.  Priddis.  The 
latter  have  steadily  built  on  the  foundation  laid  by  him,  and  have 
had  a  career  of  continuous  prosperity  equaled  by  few  business 
houses  in  the  province. 

Mr.  George  Priddis  will  carry  on  the  business,  and  from  his 
long  experience  in  management  and  business  talent  the  future  of 
the  house  promises  to  be  as  creditable  as  its  past.  Mr.  Priddis  has 
the  best  wishes  of  The  Review. 


ART    DRAPERIES. 

Messrs.  Boulter  &  Stewart  inform  us  that  they  are  greatly 
pleased  with  the  returns  of  their  drapery  ad.  in  last  issue,  having 
received  requests  from  distant  parts  of  the  country  for  samples.  If 
you  are  in  need  of  this  class  of  goods  it  will  pay  you  to  drop  them  a 
line  for  samples,  as  they  claim  to  be  at  the  top  of  the  ladder  in  these 
goods. 


SATISFACTORY  TO  CLAPPERTON'S. 

Clapperton  &  Co.  say  that  the  sales  of  their  cotton  thread  in- 
creased 20  per  cent,  in  1896.  This  is  made  up  principally  in  in- 
creased orders  from  old  customers.  As  Mr.  Wright  remarked, 
"  We  can't  get  new  customers  very  well.  All  the  trade  throughout 
Canada  deal  with  us.  They  have  a  very  high  opinion  of  The  Re- 
view, and  say  it  is  the  best  paper  in  Canada  for  their  business." 
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For  Others  to  Say 


! 
i 


"  As  good  as  c  Shorey's 
make  '  "  only  emphasises 
the  fact  that  H.  Shorey  & 
Co.'s  Ready-made  Clothing 
is  recognized  as  the  stand- 
ard. No  one,  not  even  a 
competitor,  ever  makes  a 
comparison  except  with  the 
best. 


Finley,  Smith 
&  Co. 


Importers  of  .  .  . 


WOOLLENS ««/ 
TAILORS' 
TRIMMINGS 


29  VICTORIA  SQUARE 


WM.    C.    FINLEY 
J.   R.   SMITH 


Montreal 
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I  THOS.  CARLYLE 
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ASTON,  BIRMINGHAM 


DOME  MAKE  3 


MANUFACTURER      OF    ALL    QUALITIES 
.      OF      .      .      . 


Flexible  and  Mohair 

Buttons 

Strap  and  Brace 

Buttons 

Livery  and  Official 

Buttons 
Fancy  Metal  Buttons 

Anchor  Buttons 

Fancy  Vest  Buttons 

Linen  Buttons 

Jet  Buttons 


Ivory  and   Buffalo 
Buttons 

Vest  and  Trouser 

Buckles 

Gaiter  and  Anchor 

Buckles 

Mantle  Hooks  and 
Eyes 

Trouser  Hooks  and 

Eyes 
Cap  Ornaments.  Etc. 


WALKER  BROS. 

Manufacturers'  Agents 


s 


Carry  full  stock  of  staple  lines. 

Samples  supplied  to  the  Wholesale  Trade 


Montreal 


m 
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A.    McDOUGALL  &  CO. 

Woollens  and  Tailors'   Trimmings 
j ft  $  McGill  Street 


.  .  .  MONTREAL 


9 


D 


o 


Sole  proprietors  of  the  cele- 
brated   TYKE  and  BLENHEIM 


serges. 


None  genuine  unless  stamped 
with  registered  trade  mark 
every  2l/2  yds 


A.  McDOUGALL  &  CO., 


Sole  Proprietors 
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A  PROSPEROUS    YEAR. 

NORTH    AMERICAN    LIFE. 

THE  annual  meeting  of  this  company  was  held  at  its  head  office 
in  Toronto  on  Tuesday,  January  26.  Mr.  John  L.  Blaikie, 
president,  was  appointed  chairman,  and  Mr.  Wm.  McCabe, 
secretary. 

The  directors'  report  presented  at  the  meeting  showed  marked 
proofs  of  continued  progress  and  solid  prosperity  in  every  leading 
branch  of  the  company's  business.  Details  of  the  substantial  gains 
made  by  the  company  during  the  past  year  are  more  particularly 
referred  to  in  the  remarks  of  the  president  and  the  report  of  the  con- 
sulting actuary. 

Summary  of  the  financial  statement  and  balance  sheet  for  the 
year  ended  December  31,   1896  : 

Cash   income $    641,788  08 

Expenditure  (including  death  claims, 
endowments,  matured  investment 
policies,  profits,  and  all  other  pay- 
ments to  policy-holders) 436,545    14 

Assets 2,515,833  41 

Reserve  fund 1,991,526  00 

Net  surplus  for  policy-holders 421,546  20 

WM.  McCABE,  managing  director. 
Audited  and  found  correct, 

JAS.    CARLYLE,  M.D.,  auditor. 

Mr.  W.  T.  Standen,  of  New  York,  the  company's  consulting 
actuary,  in  his  full  and  detailed  report  of  the  year's  operations, 
said  :  "I  have  examined  the  investment  policies  whose  dividend 
periods  mature  in  1897,  and  have  apportioned  to  them  the  divi- 
dends accruing  thereon.  These  settlements,  like  those  for  1896, 
will  be  found  to  compare  very  favorably  with  the  results  attained 
by  the  best  managed  companies.  This  is  cause  for  congratulation 
on  the  part  of  your  policy-holders,  as,  notwithstanding  the  large 
payments  for  investment  policies  maturing  in  1896,  you  have  been 
able  to  close  the  year  again  with  an  increased  surplus  to  your  credit. 
The  large  amount  of  your  new  business  for  1896 — 2,603  policies 
for  53,554,960,  being  half  a  million  dollars  in  excess  of  any  pre- 
vious year- — shows  that  the  plans  and  operations  of  the  company 
are  becoming  better  known  and  appreciated.  Your  results  show  a 
good  surplus  earning  power,  indicating  that  your  business  is  of  a 
paying  character." 

The  president,  Mr.  John  L.  Blaikie,  in  moving  the  adoption  of 
the  report,  said  : 

"  I  am  fully  warranted  in  congratulating  every  policy-holder 
and  every  person  interested  in  the  company,  upon  the  splendid 
position  to  which  it  has  attained  and  upon  the  results  of  the  past 
year's  business. 

"  An  examination  of  the  figures  before  you  reveals  many  most 
interesting  and  important  particulars. 

"  If  we  compare  the  business  of  the  year  just  closed  with  that 
of  the  previous  year,  viz.,  1895,  we  have  the  following  results  : 

"  Assets  increased  $215,315.26,   or  over  8  per  cent. 

"  Cash  income  increased  560,309.84,  or  over  10  per  cent. 

"New  insurance  issued  increased  5542,110,  or  over  18  percent. 

"Total  insurance  in  force  increased  $1,714,785,  or  over  10  per 
cent. 

"  Reserve  fund  increased  $195,704,  or  over  10  per  cent. 

"  Payments  to  policy-holders  increased  5I5°»459-94.  or  over 
142  per  cent. 

"  In  no  former  year  have  such  magnificent  results  been  attained. 

"The  financial  strength  of  a  company  may  be  gauged  by  the 
relation  of  its   assets  to  its  liabilities.     In  this  respect  the  North 


American  exceeds  that  of  its  chief  competitors  in  Canada,  having 
$120  of  assets  for  each  5100  of  liability." 

Hon.  G.  W.  Allan,  in  seconding  the  resolution,  said  :  "  The 
president  has  spoken  fully  on  the  satisfactory  condition  of  the  com- 
pany, yet  there  are  one  or  two  points  to  wnich  I  will  briefly  refer. 
There  are  our  investments  in  which  all  are  interested  and  will  be 
pleased  to  learn  that  they  were  very  carefully  made,  and  have  turned 
out  exceedingly  satisfactory,  as  evidenced  by  the  prompt  manner  it. 
which  our  interest  has  been  paid. 

"There  is  another  point  of  comparison  which  will  show  favor- 
ably for  our  company,  that  is,  as  to  the  relative  profit  earnings.  I 
am  satisfied  that  those  interested  in  the  company  have  every  reason 
to  feel  exceedingly  gratified  at  the  very  prosperous  condition  which 
it  holds  at  the  present  moment  " 

Mr.  J.  N.  Lake,  in  moving  a  vote  of  thanks  to  the  company's 
provincial  managers,  inspectors  and  agency  staff,  referred  in  very 
complimentary  terms  to  the  splendid  work  done  by  the  outside 
staff  in  1896,  as  evidenced  by  the  grand  business  secured  during 
that  year,  and  also  that  the  new  business  in  January,  1897,  was 
already  largely  in  excess  of  the  whole  amount  received  for  the  same 
month  last  year. 

James  Thorburn,  M.  D.,  medical  director,  presented  a  full  and 
interesting  report  of  the  mortality  experience  of  the  company  from 
its  organization,  which  illustrated  fully  the  care  which  had  been  ex- 
ercised in  the  selection  of  the  company's  business. 

After  the  usual  votes  of  thanks  had  been  passed,  the  election 
of  directors  took  place,  whereupon  the  newly-elected  Board  met, 
and  Mr.  John  L.  Blaikie  was  unanimously  elected  president  and 
the   Hon.  G.  W.  Allan  and  Mr.  J.  K.  Kerr,  0.  C,   vice-presidents. 


BRIEF  NOTES  OF  THE  TRADE. 

Dingman  &  Co.  show  valenciennes  laces,  all  widths,  silk  laces 
in  black  and  cream,  maline,  Spanish,  dress  and  millinery  laces  at 
right  prices. 

A  number  of  repeat  orders  are  coming  in  to  S.  Greenshields, 
Son  &  Co.  for  ladies'  shirt  waists  with  ties  to  match,  at  all  the 
popular  prices. 

The  demand  for  Swiss  spot  muslins  is  running  more  and  more 
on  the  heavy  cloth  Brophy,  Cains  &  Co.  have  a  full  range  from 
i\  )4  to  30c,  all  heavy  cloth  in  the  newest  spots. 

We  notice  in  the  local  dailies  "ads."  for  50  more  hands 
wanted  by  Robert  C.  Wilkins.  This  would  indicate  that  there  is  no 
scarcity  of  orders  for  the  "  Rooster"  brand  shirts  and  overalls  this 
spring. 

P.  Garneau,  Fils  &  Cie.,  of  Quebec,  are  completely  sold  out  of 
their  51.20  doz.  line  of  tinsel  dress  trimming.  They  expect  a 
second  shipment  in  March.  Their  colored  beaded  trimmings  at 
60c.  and  85c.  per  doz.  have  been  put  in  stock. 


LACE    CURTAINS. 

The  curtain  business  this  spring  seems  to  have  been  unusually 
heavy  all  round.  Styles  have  changed  till  now  the  jobbers  find  it  hard 
work  to  sell  the  old-fashioned  Nottingham  lace  goods  above  $2.2« 
or  52.50.  Above  this  price  the  heavy  guipure  goods  (figured  anfl 
also  with  light  net  centres)  seem  to  have  captured  the  market  ;  but 
even  these  have  to  give  way  at  from  $5  to  $6  to  the  genuine  Swis^  em- 
broidered curtains  which  this  year  can  be  had  at  all  prices.  Brophy, 
Cains  &  Co.  carry  a  full  range  of  all  three  lines — the  first  from  20c.  to 
54.50,  the  guipure  from  75c.  to  56,  and  Swiss,  all  prices,  from  $2 
to  $15,  with  sashes  and  nets  to  match. 


BUSINESS  HAS  BEEN  GOOD. 

Matthews,  Towers  &   Co.'s  travelers  have  just  returned  from 
their  various  routes  and  report  business  above  the  average. 
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Rosamond  Woolen  Co.  A 


LMOISTE, 

ONTARIO. 


ESTABLISHED    1857 

■ 


Manufacturers 


A. 


Suitings 
Coatings 

And  \J 

Trouserings 

in  WOOLEN 
and  WORSTED 


OUR  patterns  for  the  Spring  are  now  in  the  hands  of  nearly  every  reliable  wholesale  tailoring 
house  in  Canada.     We  make  a  good  honest  article  (free  from  Cotton)  which  can   stand  on 
equal  merit  with  anything  imported  AND  COSTS  LESS  MONEY. 

We  have  every  facility  for  keeping  right  up  with  the  times  as  regards  style  and  colorings, 
and  retailers  with  a  proper  assortment  of  our  patterns  in  stock  can  make  no  mistake.  The  goods 
are  right  in  every  particular.     Ask  your  wholesale  house  for  them. 


Wm.  Parks  &  Son„  l    ' 

ST.    JOHN,   N.  B. 


4T)yers 
ufacturers 


ST'-'OHN  cotton  mvl1-s 


Grey  Cottons,  Sheetings,  Drills  and.  White  Ducks,  Ging- 
nams,  Shirtings,  Tickings,  Denims  and.  Cotlonades,  in 
Plain  and  Fancy  Mixed  Patterns.  Cotton  Yarns,  Carpet 
Warps,  Ball  Knitting  Cottons,  Hosiery  Yarns,  Beam  Warps, 
for  Woolen  Mills,  and  Yarns  for  Manufacturers'  use. 


THE   ONLY 

J.  SPROUL  SMITH,  24  Wellington  Street  West,  Toronto 
DAVID  KAY,  Fraser  Building,  Montreal. 

JOHN   HALLAM,  83  Front  Street  East,  Toronto,  Special  Agent  for 
Beam  Warps  for  Ontario. 


WATER  TWIST"  YARN    MADE  IN  CANADA 

NEW  BRUNSWICK  COTTON  MILLS 
ST.  JOHN  COTTON  MILLS 

ST.  JOHN,  N.B. 


HILLS 
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BRIEF    NOTES    OF    THE   TRADE. 

IF  you  have  read  Ripley's  "  Firle  "  finish  advertisement  in  The 
Dry  Goods  Review,  and  wish  to  give  it  a  practical  test,  you 
will  find  "  Pirle  "  finished  black  Venetian  6-4  coatings  in  stock  at 
P.  Garneau,  Fils  &  Cie.'s,  Quebec. 

Dingman  &  Co. ,  Bay  street,  Toronto,  claim  ' '  grand  values  ' ' 
in  hosiery  and  gloves,  either  cotton,  lisle,  thread,  silk  or  cashmere, 
all  sizes.     Hermsdorf  dye. 

"Selling  buttons  again?  Well,  rather!  It  is  like  old  times 
again,"  say  Brophy,  Cains  &  Co.  "We  are  having  a  splendid 
season,  especially  in  all  kinds  of  pearls.  We  have  not  raised  the 
price  of  the  latter  during  the  past  eighteen  months  in  spite  of  the 
advances  in  the  Austrian  market,  thus  giving  our  customers  the 
benefit  of  our  special  contracts." 

Fresh  arrivals  in  fancy  sleeve  linings  have  completed  W.  R. 
Brock  &  Co.'s  stock  in  their  tailors'  trimmings  department,  and 
they  were  never  in  a  better  position  to  serve  the  merchant  tailors  of 
this  country  with  better  values  or  more  reliable  goods. 

Matthews,  Towers  &  Co.  are  very  busy  filling  orders  for  early 
spring  delivery.  They  report  a  good  run  on  their  No.  13  dress 
shirts,  also  on  their  line  of  German  shirts. 

Among  the  latest  novelties  shown  by  S.  Greenshields,  Son  & 
Co.  are  Scotch  plaid  stockings,  in  cotton  and  cashmere,  ladies' 
bicycle  stockings  and  long  gloves  and  mitts,  which  the  best  houses 
in  the  cities  are  taking  up.  They  expect  large  repeats  in  these 
lines. 

Lonsdale,  Reid&Co.  have  some  very  special  numbers  in  1-1  ribs 
and  seamless  finish.  The  hosiery  department  is  one  of  the  largest 
in  the  house  and  great  care  is  used  by  the  buyer  to  procure  leaders 
to  retail  at  25,  35  and  50c. 


A   GRATIFYING    RESULT. 

The  annual  meeting  of  the  Toronto  Feather  &  Down  Co.  was 
held  on  Saturday,  13th  February,  at  which  all  the  stockholders 
were  present.  The  statement  submitted  showed  a  very  substantial 
advance  over  the  previous  year,  and  was  very  gratifying  to  the 
stockholders. 

The  following  officers  were  elected  for  the  ensuing  year  :  Presi- 
dent, A.  W.  Blatchford  ;  vice-president,  W.  H.  Stewart ;  secre- 
tary-treasurer, J.  Buik.  This  company  are  starting  the  new  year 
with  largely  increased  facilities,  having  found  it  necessary  to  add 
additional  machinery  and  also  to  extend  their  premises,  to  reach 
the  largely  increased  trade  which  they  are  receiving.  Boulter  & 
Stewart,  who  are  sole  selling  agents  for  the  output  of  this  factory, 
have  found  it  necessary  to  almost  double  their  traveling  staff  for  the 
coming  season. 

GOES  ON  THE  ROAD. 

Mr.  Robert  Cooper,  who  has  had  charge  of  the  letter  order 
department  with  W.  R.  Brock  &  Co.  for  a  number  of  years,  is,  it 
is  understood,  giving  up  that  position,  and  will  represent  the  same 
firm  on  the  road.  Mr.  Cooper,  as  manager  of  this  important 
branch  of  the  business,  was  brought  much  into  contact  with  the 
firm's  customers,  and  this,  with  the  general  knowledge  acquired  by 
constant  care  and  attention  in  the  filling  of  orders,  should  stand  him 
in  good  stead  in  his  new  departure.  He  has  the  good  wishes  of 
us  all. 


MR.     C.    WILSON     COMPLIMENTED. 

Mr.  Chas.  Wilson,  for  a  number  of  years  clerk  with  R.  C. 
Struthers  &  Co.,  London,  was  presented  with  an  address  and  purse 
of  gold  from  his  fellow  employes.  The  address  was  read  by  Mr. 
Harry  Harper  and  presentation  made  by  Mr.  James  McCormick. 
Mr.  Wilson  is  severing  his  connection  with  the  firm. 


HANBURY  A.  BUDDEN 

Attorney  and  Solicitor 
office  for  patents,   Trade  Marks,   Etc.,    Montreal. 

B.  LEVIN  &  CO. 

Importers  and  Manufacturers  of 

Furs  /  Caps 

Coon,  Grey  Lamb,  Persian  and  Seal  Jackets, 
Capes  and  Caps. 


491-493  St.  Paul 
Street  .  .  . 


Montreal 


World  Wide  Popularity 


The  Delicious  Perfume. 


IfTRA  COHCENTRATEDJIj 

kaJb-^ppn 

Blossoms* 

7newb0ndstl0n0dn 


Crab  Apple  Blossoms 

EXTRA   CONCENTRATED 

Put  up   in    i,   2,   3,   4,   6,   8,  and  16 
ounce   bottles. 

And  the  Celebrated 

Crown  Lavender  Salts 

Annual  sales  exceed  500,000  bottles. 
Sold  everywhere. 

THE  CROWN  PERFUMERY  CO. 

177  New  Bond  St.,  London,  Eng. 
By  all   principal  dealers   in   perfumery. 


"FITS  LIKE  A  GLOVE." 

THOMSON'S 

ENGLISH    MADE, 
GtOVE      "Glove-Fitting."    Long  Waisted.     Trade  Mark 


CORSETS 


At  Popular 
Prices. 


TWELVE  FIBST  MEDALS. 


The  Perfection  of  Shape,    Finish  and  Durability. 

APPROVED  by  the  whole  polite  world. 
SALE  OVEB  ON-  MILLION  PAIRS  AJJNTJALLY. 
A  large  stock  of  these  GOOD  VALUE  Corsets  always  on  hand  at 

JOHN    MACDOKALD    &   CO'S,    TORONTO. 
MANTTPAOTUKEBS :  W.  8.  THOMSON  &  CO.,  LIMITED,  LONDON. 

See  that  every  Corset  is  marked  "THOMSON'S  GLOVE  FITTING,"  and  beari 
our  Trade  Mark,  the  Crown.     *fo  others  are  genuine. 


B.  &  C.  Corsets 

Peerless  Dress  Stays 
Rubber  Tipped  Dress  Stays 
Braided  Wire  Hip  Pads 
Bustles  and  Dress  Forms 


Manufactured  only  by 


BRUSH  &  CO.  -  TORONTO 
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Our  samples  of  underwear  for  the 
approaching  Fall  season  are  now  in 
the  hands  of  our  several  representatives. 


The  GALT  KNITTING  CO.,  Ltd. 

GALT,    ONT. 

N.  B. — Our  goods  cannot  be  obtained 
through  any  wholesale  house. 


Manufactures  Royales 
de  Corset  P.D. 

These  celebrated  corsets  are 
absolutely  without  rival,  and  occupy 
the  first  position  in  the  corset  trade 
throughout  the  world.  Every  pair 
is  tailor  cut,  and  only  the  very  finest 
materials  are  used  for  this  nonpareil 
corset. 

10  Gold  Medals 

.  and  . 

Diplomes  d'Honneur 

have  been  awarded  to  P.  D.  corsets  at  all  the  leading  In- 
ternational Exhibitions  during  the  last  20  years.  This  is 
a  record  no  other  corset  makers  can  show,  and  proves 
the  numerous  qualities  of  the  P.  D.  corsets,  the  superiority 
of  which  are  now  nowhere  seriously  contested. 


Sole  Agents  for  Canada. 


Konig  <£  Stuffman, 


10  St.  HELEN  ST.,  MONTREAL 


A  Permanent  and 
Positive  Good 


IS  AN 


Unconditional  .  .  • 
Accumulative  Policy 


IN  THE 


Confederation  Life 
Association 

These  policies  are  Unconditional  from  date  of  issue  and 
contain  all  benefits  and  privileges  consistent  with  safety. 


EXTENDED  INSURANCE 
PAID-UP  POLICIES 
CASH  VALUES 


GUARANTEED 

in  the  contract. 


PROMPT  PAYflENT  OF  CLAIHS. 

Average  time  of  payment  after  receipt   of   proofs  during 
the  last  ten  years — 29.1   Hours. 

Rates  and  full  information  sent  on  application  to  the  Head 
Office,  Toronto,  or  to  any  of  the  Association's  agents. 


When  You  Show 


Your  customers. 


Underwear 


bearing  this  stamp 


V=7 


Warranted 
Turnbull's 


It  is  a  guarantee  that  you  are  selling  the  best  in  the  market. 
They  are  Full-Fashioned,  which  means  that  they  are 
shaped  on  the  machine;  no  rough  seams.  The  comfort 
in  wearing  these  goods  is  only  known  to  those  who  have 
worn  them.  Our  travellers  are  now  on  the  road  with  a 
full  line  of  samples. 


THE. 


C.  Turnbull  Co, 


OF 


GALT;    LIMITED. 


v 

(34 
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OMINION 
COTTON 
MILLS  COMPANY 


PR/NG 


1897 


Whites, Greys,  Ducks,  Cantons, 
Drills,  Bags,  Grey  Sheetings, 
Bleached  Sheetings,  Pillows, 
Towels,  Piques,  Yarns,  Prints, 
etc. 


Wholesale  Trade 
only  supplied 


D.  MORRICE,  SONS  &  GO.  Agents 

MONTREAL  and  TORONTO 


Re-dyers  and  Finishers 

OF   DRY  GOODS   IN   THE   PIECE 
ALSO  MILLINERY  GOODS 


AN  HONEST  CLAIM 


OSTRICH  FEATHERS  DYED, 

CLEANED  AND   CURLED 


That  we  have  by  far  the  largest  and  best-equipDed  General  Dye  Works  in  the 
Dominion  ;  that  we  have  the  best  technical  Dyers  and  Finishers  in  our  employ  ;  and  that 
our  work  is  far  superior  to  that  of  any  other  dyers  in  the  Dominion. 

Customers  can  prove  this  claim  by  comparing  our  work  ;  other  dyers  can  test  it  when 
they  like,  work  for  work,  in  any  place. 


BRITISH  AMERICAN  DYEING  CO., 


Gold  Medalist  Dyers 


Principal  Offices  : 
221  McGill  St.,  Montreal  123  Bank  St.,  Ottawa 

90  King  St.  East,  Toronto  47  John  St.,  Quebec 

Joseph  Allen,  W.  R.  Allen,  Technical  Chemical  Dyer,  and  Medalist  City  and 

Managing  Partner.  Guilds  of  London  Inst.,  Eng. ,  in  charge  of  Works. 


For  Good,   Clean,  Pure       j*       «* 


Wool  and  Stylish 


5^*'  5^* 


J* 


Homespuns 

For  Business,  Cycling   and   Outing 

BUY  GENUINE  OXFORDS. 


Look  for  our  Trade  Mark  : 

"  Tape  woven  across  the 
ends  of  every  web." 


Oxford  Mfe.  Co 


OXFORD,   N.S. 


THOMAS  MEALEY  &  CO. 

MANUFACTURERS    OF 

Wadded  Carpet  Lining 


MEALEY  STAIR  PAD. 


AND 


STAIR  PADS 

HAMILTON, 

ONT. 

OFFICE.— 

U  Catharine  St.  North. 


w 


ESTERN 


Incorporated 
1851 


•    • 


ASSURANCE 
COMPANY. 


FIRE 

AND 

MARINE 


Head  Office 


Toronto j 
Ont. 


Capital  Subscribed 
Capital  Paid  Up 
Assets,  over 
Annual  Income 


$2,000,000.00 
1,000,000.00 
2,320,000.00 
2,300,000.00 


GEO.  A.  COX,  President. 

J.  J.  KENNY,  Vice-President  and  Man.  Director. 

C.  C.  FOSTER,  Secretary. 


BEAVER  LINE  STEAHERS. 

WINTER  SERVICE 

Direct  sailing  between  St.  John,  N.B.,  and  Liverpool. 


From  LIVERPOOL 


STEAMERS 


Sun.  Feb.  14     SS.  Assaye 

Sat.       "    20 Lake  Ontario 

"  Mch.     6   Lake  Winnipeg 

"      20    SS.  Assaye 

"       "      27  ... Lake  Ontario 


From  ST.  JOHN.  KB. 

Wed.    Mar.    3 

"         "      10 

24 
7 

14 


Apr. 


RATES     OF    PASSAGE. 


FIRST  CABIN— Single,  §47. 50  and  $50.     Return,  §90,  according  to  steamer  selected. 

SECOND  CABIN— To  Liverpool  or  London,  $34  ;  return,  §66.75.  Glasgow,  $37.65  ; 
return,  $74.05.     Bristol,  $37.35  ;  return,  $73.45.     Belfast,  $35.25  ;  return,  $69.25. 

STEERAGE— To  Liverpool,  London,  Glasgow  antt  Belfast  at  lowest  rates. 

Rates  to  Continental  and  Scandinavian  points  furnished  on  application. 

Note— Steerage  passengers  by  the  Beaver  Line  are  provided  with  the  use  of  bedding  and 
eating  and  drinking  utensils,  free  of  charge. 

Freight  carried  at  lowest  rates,  and  to  all  important  points,  both  in  Canada  and  Great 
Britain,  on  through  bills  lading.  Special  facilities  provided  for  the  carriage  of  butter, 
cheese  and  perishable  freight. 

For  further  particulars  as  to  freight  or  passage,  apply  to— 


D.  &  C.  MACIVER 


D.  W.  CAMPBELL 


Tower  Buildings,  LIVERPOOL 


j    Man. 
18  Hospital  St.,  MONTREAL 


THE  BUSTLE 
IS  HERE 

New  Fall  Styles  require  them.  Use  the  best.  The 
Combination  Hip  Bustle  gives  graceful  fulness 
over  the  hips  and  in  back  of  skirt.  It  is  not  only  very 
tylish,  but  it  renders  admirable  service  by  relieving  the 
weight  of  the  full  skirt  now  worn. 

The  Empire  Skirt  Cushion  is  very   popular, 
heating.     If  not  already  in  sto;k,  send  sample  order. 


Made  of    Braided    Wire— noi 


BRUSH  &  CO. 


Toronto.  * 


Miller  Bros.  4  (0.  WIontreal 


Manufacturers  for 
the  Wholesale 
Trade  of   the  fol- 
lowing Standard 
Lines  of  Fine 
Linen  Faced  Col- 
lars and  Cuffs. 


Pfl  I  I  ADC   Comet,  Opera,  Haul  an 
OULLHnO  76,  Oro  and  Marauis. 

MOZART   CUFFS 

Angelo  k  Raphael  sssi^ss 


Only   the   very 
best  materials  are 
used  in  the   man- 
ufacture of  th»se 
goods. 


t 


W'  n3.t  does  your  Stock  Sheet  show  ? 


t 


t 


Here's  a  fact  worth 
remembering  : 


THEY 
SUIT 
AND 
SELL 


YOU  NEVER  FOUND  YOURSELF  OVERSTOCKED, 

OUT  OF  POCKET, 

OR  OBLIGED  TO  MARK  DOWN  A  BLACK  STOCKING 

EITHER  MEN'S 

WOMEN'S 

OR  CHILDREN'S- 

THAT  BORE  THIS  STAMP 


•%j» 


t 


t 


*    American  Bureau  of  Louis  Hermsdorf 

5  78-80  Walker  Street,  New  York  . 


To  the  Trade 


ESTABLISHED 
1849 


MARCH 

Did  you  ever  stop  to  consider  that  to  reach  buyers  you  must 
appeal  to  public  opinion  ?  How  can  you  do  so  more  effectually  than  by  having 
in  stock  goods  that  are  in  demand  at  the  right  price  ?  The  reason  why  we  are 
selling  New  Fashionable  Goods  at  such  low  figures  is  our  business.  It  is 
your  business  to  buy  them.  An  object  lesson  is  worth  volumes  of  talk.  See 
our  stocks  of 

General  Dry  Goods     Haberdashery 
/Wen's  Furnishings      Woolens  l  Carpets 

No  live  merchant  fails  to  learn  at  a  glance  that  these  stocks  are  full  of  real 
money  value  to  him.  Our  warehouses  are  like  fields,  always  ripe  with 
Fashionable  Goods  as  they  appear  in  season,  where  bargains  are  harvested  by 
the  keenest  buyers  in  Canada.  Our  phenomenal  success  in  business  is  not  the 
result  of  accident,  but  of  principle,  in  its  management — Truth,  Energy  and 
Liberality.  These  are  the  bulwarks  that  have  withstood,  are  withstanding, 
and  will  continue  to  withstand  all  the  opposition  and  competition  with  which 
we  have  to  contend.     Specialties  to-day  in  each  of  our  Five  Great  Departments. 


)T/^'\^/^         T^  Beauty   of  finish,  elegant  equipments,  superior 

JLJ  quality    of    material    and    workmanship    have 

Department  made    the    DAYTON    famous,    not    only    in 

AMERICA,  but  it  has  been  recognized  by  the 
CROWNED  HEADS  OF  EUROPE  as  the  finest  in   the   land.      The   Czar  of 
Russia  and  the  Princess  of  Italy  have  chosen  THE  DAYTON  for  their  mounts. 
See   the   Model   H   TRACK   RACER,   a  perfect  racing  wheel,  the  fastest  and4 
most  rigid  ever  produced. 


We  are  Sole  Canadian  Agents 
for  the   .... 


DAYTON  and 


John  Macdonald  &  Co. 


TEMPEST   WHEELS  Wellington  and  Front  TORONTO 


¥ 


w 

I 
? 
f 

I 

¥ 
# 

T 

¥ 

¥ 

¥ 
¥ 

¥ 


¥ 
¥ 


\ 

m 

i 

m 
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ASK   THE  WHOLESALE   HOUSES   FOR 


XK 


LIS  1  LlY  S  Rainproof  Sealettes. 

LISTER'S  Black  and  Colored  Velvets. 

JL1S  1  LlY  S  32-inch    Velours   du    Nord. 

LISTER'S  Dress  Plush. 

LISTER'S  Printed  Art  Velvets. 


LISTER'S  Silk  and  Mohair  Plush 

THEY    ARE     UNEQUALLE 


For  Upholstery 

.  .  .   Purposes. 


* 


ROBERT   C.  WILKINS 


Manufacturer  of 

Shins,    Overalls   and    Clothing   Specialties, 


198  McGllI  Street 


Montreal 


VICTORIA'S 

JUBILEE 


60  Years 
Unprecedented  Reign 


...YEAR 


VICTORIA  CROCHET'S 

3  Years  Reign  "■*» 


1897 


Demand  greater  than  ever. 

Each  month's  sales  AHEAD  OF   LAST. 

Be  sure  you  are  loyal  and  ask  for 

The  VICTORIA  CROCHET 

...ALSO.... 

M.  &  K.  Turkey  Red  Embroidery  Cotton 
M.  &  K.  Knitting  Cotton 

(16-oz.  Pounds.) 


R.  HENDERSON  &  CO.    (    323  st.  james  st. 

!  MONTREAL. 


Sole  Agents 

for  Canada. 
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J  riONTREAL  and  VANCOUVER,  B.C.  ? 

|  t 

i  60,000  Square  Feet 

J  of  Floor  Space — now  filled  with  all  that 

V  is  choice  and  seasonable  in 

Cottons  Carpets 

g    Flannelettes  Curtains 

J      Shirtings  Woollens 

Dress  Goods         Smallwares 
j         Silks  Men's  Furnishings 

Prints         ^       Notions,  etc. 

Something   new   every   day.  ^ 

A   call   solicited.  J 
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SUSPENDERS  AND  BUTTONS 


C.  K.  HAGEDORN,  Manager. 


Our  Spring  Lines 


Of  Suspenders  which  have  just  been  completed  are  now  out  for  the  season 
and  from  their  very  attractive  appearance  we  feel  confident  they  will  meet 
with  general  appreciation. 

We  have  added  some  novelties  and  generally  improved  the  selection. 

Notwithstanding  the  very  keen  competition  in  trade,  we  have,  during 
the  past  season,  added  materially  to  our  list  of  customers,  and  in  consequence 
greatly  augmented  our  total  output. 

Our  range  of  Buttons,  comprising  all  lines,  has  never  been  so  varied, 
nor  prices  so  attractive.  We  are  showing  real  values  in  all  lines — all  we  ask 
is  that  you  defer  placing  your  orders  until  you  have  seen  our  samples. 

Anyone  desiring  sample  lots  can  depend  on  receiving  prompt  attention 
and  good  value  by  writing  and  stating  what  priced  goods  they  desire. 

Remember,  we  Guarantee  Satisfaction  • 


THE 


BERLIN  SUSPENDER  AND  BUTTON  CO. 
■•^■•■•■•■•■•■•■••■•■•■•■•■•■•■•■•■•i 


Sample  Trunks  and  Sample  Cases 

BEST  MAKE   IN  AMERICA 


Steel  Trunks 

Raw  Hide  Trunks 

Raw  Hide  Bound  Fibre  Trunks 

Hub  Fibre  Trunks 

Raw  Hide  Bound  Canvas  Trunks 

Hub  Fibre  Canvas  Trunks 

Steel  Bound  Canvas  Trunks 

In  all  grades 

For  all  kinds  of  business. 


•atented  Light  Steel  Dry  Goods  and  Notion  Trunk 


'&SiiS£Sole  Manufacturers  of  £  ^ 


m  it 


Cuminings'  Pat.  Suspender  Trays. 

Patented  Bee.  22.  1892.  Patented  in  Canada. 


Hub  Fibre"  Trunks 
and  Sample  Cases 


Also  a.  full  line  of 

Common  Canvas  Extension  Cases  for  the  Trade. 


JOSIAH  CUMMINGS,  SON  &  CO. 


63,  65,  67,  69  Kingston  Street 


Boautu  Shirt   Liox  and  Trays. 


BOSTON. 
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DO  you  want  to^^rfe^^^  "  lines  50 

per  cent,  during  1897  ?  It  can  easily  be  done  if  you  will 
only  try  it.  We  suppose  you  are  aware  that  most  mer- 
chants when  they  come  into  the  warehouse  have  a  list  made  out  of 
what  they  are  going  to  buy.  Now,  take  a  merchant  who  comes 
50  or  60  miles.  He  arrives  in  the  city  about  10  in  the  morning 
and  wants  to  get  home  again  that  evening.  He  has  half  a  dozen 
different  places  to  buy  at,  and  nine  times  out  of  ten  does  not 
buy  a  single  line  that  is  not  on  his  list.  Now, 
what  you  want  is  to  get  your  "  Special  "  line  on 
that  list,  so  that  it  will  be  asked  for  the  same  as 
thread,  factory  cotton,  lining,  and  other  staples.  This 
can  easily  be  done  by  giving  notice  in    the   columns 

of  The  Dry  Goods  Review  of  whatever   you 

are  pushing  each  month.  Not  only  will  it  put  the 
articles  on  the  merchants'  list,  but  it  will  bring  letter 
orders  from  those  who  do  not  visit  the  cities  weekly 
or  monthly. 

The  writer  has  had  twelve  years'  experience  in 
the  store,  and  can  truthfully  say  that  most  of  the  new 
lines  we  took  up  were  brought  to  the  proprietors' 
notice  through  being  advertised. 
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Spring  Opening 


y 1897    , 


We   offer   this    month   special    drives    and  clearing   lines  in  : 

Linens,  Prints,  Linings 
Dress  Goods,  Cashmeres,  Ribbons 
Worsted  Coatings,  Italians 
Victoria  Lawns,  Spot  Muslins 
Silk  Gloves,  Laces,  Handkerchiefs 
Cashmere  Hosiery,  many  leaders 
Cotton  Hosiery  in  rare  values. 

This  season  we  are  better  prepared  than  ever  before  to  offer 
our  customers  rare  novelties  and  up  to-date  wants. 


LONSDALE,  REID  &  CO. 

MONTREAL 

Travellers'  and  Letter  Orders  Solicited. 


Perrin's 


«£ 


Gloves 


PF' TRADE  MARK 


PERRIN  FRERE5  &  CIE. 

r  Victoria  Square,  MONTREAL. 


Manufacturers 

and  . . 
Importers  of 


Kid  Gloves 


of  all  Styles 

and  . . 
Qualities.  . . 


A   complete   stock   always,  on    hand.       Write 
for  samples. 


The  Celluloid  Company 


30,  32,  34,  36 
Washington  Place 


NEW  YORK 


ffiSS&WSV"™       "CELLULOID"  Interlined  Waterproof 


All  goods  made  by  us  are  stamped  as  follows 

Absolutelv  No 


Collars  and  Cuffs 

TRADE 

Others  Genuine 

MARK. 


fUULOlJ) 


ROMAN 

Sizes  15  TJ?  l7'/2ln. 

Front       I  V8   I  n. 
Back.    I      in. 


Tl  TAN. 

Sizes  I37a^20  In. 
Front    2  Vz   In. 
Back    2  74  In. 

Roman,  Cardinal  and  Bishop  Collars  may  be  had  plain 
or  with  either  three  or  live  button-holes. 


VULCAN 

Sizes  13  15  18  '/2  In. 

Front  I  V*  In. 
Back  I  '/a  in. 


ROYAL 

Sizes  12/2  L02O   In. 
Fkoiit  Wt  In. 


EXCELSIOR. 

Pizes  8T-?I  l/2ln. 
"•  Width  3  /sin. 


CAUTION  It  having  come  to  our  notice  that  certain  manufacturers 
^^^■^■■■■^  are  producing  and  advertising  imitations  of  our  goods 
under  the  name  of  "Celluloid,"  we  desire  to  notify  the  trade  that  the  word 
"  Celluloid  "  is  a  registered  trade  mark,  and  our  right  to  its  exclusive  use  having 
been  upheld  by  the  courts,  we  shall  hold  responsible  not  only  such  manufac- 
turers but  also  all  dealers  handling  any  goods,  other  than  our  make,  under  the 
name  of  "  Celluloid." 

THE  CELLULOID  COMPANY 


FIFTH  AVE. 

Sizes  9>/zr°\\'/2\r>. 
Width  3 /e In. 
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YOU  NEED    ^  #  ^ 


Canadian  Made 


Tweeds,  Coatings,  Serges,  Mantlings,  Linings,  Gents'  Furnishings,  Prints,  Sum- 
mer Suitings,  Duck  Suitings,  Flannelettes,  White  Shirtings,  Grey  Cottons, 
Bleached  and  Grey  Sheetings,  Turkey  Reds,  Check  Shirtings,  Oxford  Shirtings, 
Oil-Cloths,  Etc.,  Etc.,  Etc. 


YOU  NEED    **  <£  <£ 


Imported  Goods  in 


Fancy  Dress  Goods,  Black  Dress  Goods,  Cashmeres,  Italians,  Silks,  Velveteens, 
Laces,  Gloves,  Small  wares,  Linens,  Tablings,  Towellings,  Towels,  Napkins, 
Doylies,  Ties,  Bows,  Scarfs,  Handkerchiefs,  Crapes,  Veilings,  Hosiery,  Carpets, 
Floor  Oil-Cloths,  Rugs,  Mats,  Etc.,  Etc.,  Etc. 

WE  WANT  TO  SELL. 


P.  GARNEAU,  FILS  &  C3E 
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Wholesale   Dry   Goods 


c***Ss 


QUEBEC. 
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SILKS 


Our  Travellers  ire  „»» »» ^ 

road  with  a  full  range  of  samples  for 

Fall  Goods 

for  September  delivery,  and 

Spring  Goods 

for  immediate  delivery. 


K.  ISHIKAWA  &  CO. 


TORONTO 
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.  OUR   SPECIALTIES 
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Dress  Goods 
and  Silks 


IN   STOCK 

now  for  Spring  Trade  :- 


CANVAS  CLOTH 
GRANITES,  FISH  NET 
CASHMERE  SERGE 


\/ 


SILK  and  WOOL  GRISAILLE    $ 


Special  PEAU  DE  SOIE  at  55c.  and  75c. 


^    WILLIAM  AGNEW  &  CO. 


305  and  305a  St.  James  St.,  MONTREAL.     V|/ 


TORONTO 


TORONTO 


W.  R.  BROCK  &  CO.,  Toronto 

"We  solicit  your  orders  by  letter,  telegraph,  telephone 
or  a  visit  to  our  -warehouse. 
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LATE   NEWS   OF  THE   TRADE. 

FACTS    ABOUT   THE    REVIEW'S    READERS    IN    EVERY    QUARTER    OF    THE    DOMINION. 


QUICK    WORK. 

ON  Saturday,  March  13,  Mr.  A.  J.  Gray  commenced  business 
at  Woodstock,  N.  B.,  in  the  gents'  furnishings  line.     About 
an  hour  after  the  doors  were  open  to  the  public  The  Review  called 

on  him  for  a  subscription . 

*  *         * 

MILLS    RUNNING    AGAIN. 

The  Lambton  woolen  mills,  which  had  been  closed  for  some 
time,  are  now  running  again  as  usual,  to  the  great  joy  of  the  men 
employed,  as  well  as  of  the  villagers  generally. 

*  *         * 

A    BIG   STORE   PROJECT. 

A  joint  stock  company  has  been  formed  in  Gananoque  with  a 
capital  of  $75,000  for  the  purpose  of  carrying  on  a  large  depart- 
mental store  similar  to  those  in  Toronto  and  Montreal.  The 
gentlemen  interested  are  Messrs.  H.  C.  Taylor,  James  Donevan, 
D.  Darling,  E.  H.  Ellis  and  J.  T.  Green  (late  of  the  firm  of  Taylor 
&  Green),  all  of  whom  are  in  mercantile  business  in  Gananoque  at 
present,  with  the  exception  of  Mr.  Green.  It  is  the  intention  of  the 
gentlemen  interested  to  combine  their  several  businesses  under  one 
management,  with  the  gentleman  at  the  head  of  the  line  of  busi- 
ness he  is  how  engaged  in.  The  new  store  is  to  begin  operation  on 
May  1.  Although  the  premises  are  not  definitely  decided  upon, 
they  will  probably  be  in  the  Taylor  and  W.  N.  Rogers  blocks. 

*  *         * 

THE    STAFF    ENJOYED    THEMSELVES. 

The  employes  of  the  Gault  Bros.  Co.,  Ltd.,  Montreal,  had  their 
annual  drive  on  Thursday  evening,  March  11,  to  Lachine,  where  a 
fine  dinner  was  served  to  them  at  Harvey's  Hotel.  The  party  was 
a  most  jolly  one  and  did  honor  to  the  occasion.  Enthusiastic  toasts 
were  proposed  and  answered,  while  songs  and  recitations  were 
given  by  some  of  those  present.  After  spending  a  pleasant  time 
the  party  returned  to  town  about  12  o'clock.  The  Gault  Hockey 
Team  are  champions  of  the  Dry  Goods  League,  and  the  members 
during  the  evening  were  presented  with  handsome  opal  pins  by 

Mr.  Leslie  H.  Gault. 

*  *         * 

BUSINESS    CHANGES    AT    LAKE    MEMPHREMAGOG. 

Several  changes  are  noted  at  Magog,  Que.  Charron  Freres, 
until  recently  clerks  with  A.  H.  S.  Bessette,  general  store,  have 
opened  a  general  store  of   their  own.     Smyth,  Mullin  &  Co.,  dry 


goods,  of  Granby,  are  opening  a  branch  store  in  Magog  this  month. 
A.  G.  Dolloff,  dry  goods,  is  moving  into  the  new  Dolloff  block 
shortly.      H.  F.  Barlow,  general  store,  is  moving  to  a  corner  store 

north  of  the  bridge. 

*  *         * 

A     REMOVAL. 

G.  M.  Brown  has  removed  his  dry  goods  business  in  Stonewall, 
Man.,    from   the  old  stand   to  the   building  opposite  the  Baptist 

church. 

*  *  # 

A    MILLINERY    CHANGE. 

Miss  Hart,  of  Toronto,  will  take  charge  of  J.  E.  Hutton's  mil- 
linery department  at  Clarksburg,  Ont ,  this  season. 

*  *         * 

MR.     HOWSE'S    EASTERN    TRIP. 

A.  E.  Howse,  one  of  Nicola,  B.C.'s,  enterprising  merchants,  is 
making  a  few  months'  trip  to  Ontario,  where  he  will  rejoin  his  wife 
and  family,  who  have  been  residing  in  Hamilton  visiting  friends 
during  the  winter.  Mr.  Howse  expects  to  return  to  British  Colum- 
bia about  the  first  of  May,  when  he  will  take  back  his  family,  ex- 
cept Master  Fred,  who  will  take  a  course  in  Trinity  College,  Port 
Hope,  and  finally  graduate  as  a  mining  engineer.  Mr.  J.  H. 
Duncan,  who  has  been  in  Hamilton  and  other  eastern  points 
for  two  months  visiting  relatives,  has  returned  to  Nicola.  Mr. 
Duncan  looks  as  though  his  trip  agreed  with  him.  He  will 
resume  his  former  position  as  manager  of  Mr.  Howse' s  mercantile 
establishment,  and  has  been  given  full  power  to  transact  all  business 
in  connection  with  the  firm  during  Mr.  Howse' s  absence. 

*  *  * 

RETIRED    FROM    BUSINESS. 

Mrs.  Watt  has  retired  from  the  millinery  business  at  New  Glas- 
gow, N.S.,  and  a  neat  sign  bearing  the  name  "  Miss  McArthur" 
now  tells  the  passer-by  that  a  change  in  the  management  has  taken 

place. 

*  *         * 

A    FINE    ESTABLISHMENT. 

The  Review  last  month  was  shown  through  the  premises  of 
the  Maritime  Wrapper  Co.,  Woodstock,  N.B.  Their  establish- 
ment is  divided  into  departments,  such  as  cutting,  manufacturing, 
storing,  shipping,  etc.,  and  the  activity  in  each  department  indi- 
cates a  lively  trade.  The  factory  is  steam-heated,  lighted  by 
electricity  and  supplied  with  the  latest  modern  machinery.      About 
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ioo  hands  are  employed,  and  the  manufactured  articles  amount  to 
over  50  dozen  per  day.  This  young,  up-to-date  firm  commenced 
business  two  years  ago  with  less  than  a  dozen  hands,  and  the 
manager  informed  The  Review  that  so  far  their  success  has  been 
phenomenal.     Their  advertisement  appears  in  this  issue,    and  is 

worth  a  perusal. 

*  *         * 

A   VISITOR   TO    CANADA. 

The  Review  has  had  a  call  from  Mr.  Holden,  who  has  been 
making  a  short  business  trip  to  this  country.  He  represents  Coop  & 
Co.,  Ltd.,  the  well-known  clothing  manufacturers  of  Wigan  and 
Crewe,  England.  Mr.  Holden  reports  a  demand  here  for  the 
mantles   and  sailor  suits  and   boys'    clothing   turned  out  by  this 

firm. 

*  *         * 

MORE    TERRITORY    COVERED. 

January  Review  published  a  letter  from  Messrs.  Brophy,  Cains 
&  Co.,  in  which  mention  was  made  of  their  intention  to  cover  more 
territory  in  the  near  future.  They  have  had  so  many  letter  orders 
lately  from  Manitoba  and  the  Northwest,  and  requests  for  samples, 
quotations,  etc.,  that  they  decided  to  have  a  representative  there 
for  the  incoming  season  ;  and  have  arranged  with  Mr.  David 
White,  of  Winnipeg,  to  represent  them  from  Port  Arthur  to  Cal- 
gary. Mr.  White  is  already  well  and  favorably  known  on  that 
route,  and  will  no  doubt  do  a  good  trade  for  our  Montreal  friends. 

*  *         * 

A    LIVE    HAMILTON    HOUSE. 

Mr.  W.  H.  Finch,  of  Finch  Bros.,  Hamilton,  has  returned  from 
an  extended  purchasing  trip  abroad.  Miss  Wallace,  their  millinery 
buyer,  has  also  returned,   having  spent  several  weeks  in  London 

and  Paris. 

*  *         * 

THE  TILSONBURG    MILLS. 

Mr.  John  H.  Waterhouse  has  sold  out  his  business  in  Ingersoll 
to  Mr.  Markham,  and  will,  it  is  said,  manage  the  woolen  mills  at 

Tilsonburg. 

*  #         # 

CROSSING   THE   OCEAN. 

What  Canadian  merchant  holds  the  record  for  ocean  crossing  ? 
Up  to  date  the  belt  seems  to  be  in  the  possession  of  A.  Murray,  of 
Hamilton,  who  had  crossed  157  times  up  to  the  time  he  retired 
from  business.  Mr.  Murray  writes  that  he  hopes  to  cross  a  couple 
of  more  times  this  summer.  Mr.  B.  B.  Hughes  writes:  "Speaking 
of  Atlantic  voyages,  the  statements  of  Mr.  J.  W.  O'Hara  and  Mr. 
Alexander  Murray  are  most  interesting  to  old  voyagers,  and  prompt 
me  to  add  another  record.  I  have  during  my  mercantile  career 
crossed  the  Atlantic  Ocean  117  times  up  to  1888.  Had  I  continued 
up  to  the  present  date,  my  record  would  have  numbered,  at  the 
same  rate  of  crossing,  153  voyages.  I  made  my  first  voyage  in 
1854,  at  the  age  of  17,  with  the  late  lamented  Mr.  W.  A.  Murray. 
We  were  fellow-passengers  on  the  good  old  Cunard  steamship 
Canada,  from  Boston,  on  that  occasion,  thus  showing  that  Mr. 
Murray  and  myself  were  amongst  ihe  record-breakers  of  our  day 
in  mercantile  ocean  traveling." 


NOVELTIES    IN   DOWN  GOODS. 

The  Toronto  Feather  &  Down  Co.  having  increased  their  pre- 
mises and  plant  since  last  season,  are  now  in  position  to  turn 
out  finer  goods  than  ever. 

Their  samples  are  now  in  the  hands  of  their  travelers  for  fall 
trade,  and  contain  everything  in  the  way  of  novelties  known  to  the 
comforter  trade. 

They  have  arranged  for  many  lines  of  coverings,  etc.,  which  are 
confined  entirely  to  them  in  Canada,  and  those  desirous  of  having 
the  most  up-to-date  lines  will  do  well  to  see  their  range  before 
ordering. 


BRIEF   NOTES  OF  THE  TRADE. 

James  Johnston  &  Co.  have  just  received  a  full  assortment  of 
new  Russia  and  tubular  braids,  now  in  such  large  demand  ;  black 
and  colored  in  a  variety  of  qualities. 

Caldecott,  Burton  &  Spence  are  showing  a  fine  assortment  of 
choice  silk-finished  Dresden  prints,  chintz  effects.  These  goods  so 
closely  imitate  silk  goods  that  even  a  connoisseur  is  deceived.  They 
have  been  great  sellers,  and  tone  up  the  wash  goods  department- 
Men's,  women's  and  children's  underwear,  hosiery  and  many 
other  lines  of  woolens  for  the  next  season's  trade  are  now  being 
shown  by  Brophy,  Cains  &  Co  Their  travelers  have  complete 
ranges  with  them  ;  as  usual  they  show  not  only  low  and  medium 
priced  goods,  but  the  best  qualities  made. 

The  great  advantage  of  being  able  to  sort  up  kid  gloves  from  a 
stock  held  in  this  country  is  very  manifest,  and  to  meet  this  felt 
want  of  the  trade,  Caldecott,  Burton  &  Spence  keep  fully  assorted 
a  splendid  range  of  kid  gloves  in  a  number  of  well-known  brands — 
4-button,  4-dome,  lacing  and  other  styles,  in  a  variety  of  qualities 
and  in  all  fashionable  shades. 


LOW-PRICED    REGISTERS    NOW    OFFERED. 

There  has  been  a  mistaken  idea  among  many  retail  merchants 
that  "  National"  cash  registers  cannot  be  bought  for  less  than  $200 
or  $300. 

The  fact  is,  that  the  National  Cash  Register  Co.  have  ninety 
different  kinds  and  classes  of  "National"  cash  registers,  which 
range  in  price  from  $8  to  $350.  They  can  suit,  not  only  the  needs, 
but  the  pocket-book  of  every  retail  merchant. 

They  have  just  put  upon  the  market  the  line  of  low-priced 
detail-adding  cash  registers  which  are  illustrated  in  their  regular 
advertisement  which  appears  in  this  issue.  These  registers  range 
in  price  from  $30  to  $65. 

The  National  Cash  Register  Co.  also  have  on  hand  a  number 
of  "  Nationals  "  and  other  second-hand  cash  registers,  which  have 
been  taken  in  part  payment  for  their  latest  improved  "  Nationals," 
and  which  they  will  sell  at  very  low  prices. 

Drop  a  card  to  Department  "T"  the  National  Cash  Register 
Co.,  Dayton,  Ohio,  and  they  will  tell  you  more  regarding  these 
new  machines. 


A    DRIVE     IN     FLANNELETTES. 

Flannelettes  are  a  staple  article  in  the  spring  demand  which  no 
retailer  can  afford  to  be  without.  A  very  heavy  purchase  of  these 
goods  was  made  recently  by  S.  Greenshields,  Son  &  Co.  They 
bought  out  a  whole  block  of  stock  from  the  mill  and  are  offering  it 
at  from  4  to  8c.  per  yard,  prices  that  will  speak  for  themselves  to 
all  buyers  who  are  posted  regarding  the  position  of  the  market. 
This  is  one  of  the  big  drives  of  the  season. 


ART   DRAPERIES. 

Boulter  &  Stewart  say  that  they  have  just  received  the  very 
latest  productions  of  the  American  mills  in  these  goods,  containing 
the  new  Arabian  printed  crash  (36  in.)  for  draping  pillows,  etc.; 
also  the  latest  designs  in  art  silks  (plain  and  creped),  etc.  Anyone, 
requiring  the  "  latest  "  will  do  well  to  consult  this  firm. 


A  HANDSOME  CALENDAR. 

The  manufacturers  of  "Ladder"  thread  have  sent  out  a  very 
handsome  calendar,  one  that  is  a  good  card  for  the  firm  and  at  the 
same  time  an  ornament  to  any  business  man's  place. 

There  are  a  few  left  that  will  be  sent  to  the  trade  by  dropping  a 
card  to  the  Canadian  agent,  F.  B.  Mathys,  St.  Paul  street,  Montreal, 
and  mentioning  The  Review. 
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GOOD  REPORTS  FROM  CALGARY. 


M' 


R.  ALLAN,  of  A.  Allan  &  Co.,  Calgary,  has  been  in  Mon- 
treal and  Toronto  on  a  buying  trip,  and  paid  a  visit  to  The 
Review  office.  Mr.  Allan  is  a  bright,  long-headed  Scotchman,  an 
Aberdonian,  a  type  of  the  energetic  business  man.  He  speaks 
hopefully  of  the  prospects  in  the  Calgary  district.  "Our  own  busi- 
ness," he  said,  in  reply  to  a  question,  "is  done  on  the  cash  basis. 
This  system  we  inaugurated  two  years  ago,  and  it  has  worked  well. 
If  I  were  starting  again,  I  would  keep  no  books  from  the  beginning, 
but  conduct  it  entirely  on  cash.  Of  course,  at  the  first,  in  introduc- 
ing cash,  after  giving  credit,  a  few  difficulties  are  met  with,  but 
these  can  be  smoothed  down."  Mr.  Allan,  in  answer  to  further 
questions,  outlined  some  of  the  difficulties  which 
might  arise.  A  few  old  customers  might  feel 
offended,  but  by  proper  explanation  these  would 
see  the  matter  in  the  right  light.  One  lady 
customer  might  ask,  "  Don't  you  think  I  am 
good  for  the  money  ?  "  "Why,  certainly,  but 
if  you  get  credit,  others  would  want  it  too." 
The  customer  might  say  then  that  she  would 
not  mention  it.  The  answer  would  be  that  the 
clerks  in  the  store  would  know,  and  these 
things  leaked  out  somehow  by  chance.  Use 
would  be  made  of  the  fact  that  cash  sales  meant 
closer  buying,  and  therefore  better  values  to 
the  customer.  "I  find,"  said  Mr.  Allan, 
"that  women  are  just  as  reasonable  as  men, 
and  as  ready  to  appreciate  a  fair  explanation." 
Several  stores  in  Calgary  had  followed  the  ex- 
ample of  A.  Allan  &  Co.,  and  the  general 
tendency  to  get  away  from  the  credit  system 
was  one  of  the  good  features  of  business  con- 
ditions in  the  west. 

THE    MINING    INDUSTRY. 

Mr.  Allan  spoke  hopefully  also  of  the  mining 
prospects.  "  There  is  no  knowing"  he  said, 
"where  the  thing  will  end.  When  I  was  com- 
ing away  from  Calgary,  some  finds  were  made 
not  more  than  60  miles  from  Calgary,  up  in  the 
foothills,  and  it  is  quite  probable  the  mineral 
will  turn  out  to  be  valuable.  We  have  good 
cooking  coal  near  Calgary,  and  at  Laggan,  up 
in  the  mountains,  ores  are  found  which  pro- 
mise to  pay  well.  Calgary  will  benefit  from  all 
this  development."  Already  this  is  felt,  as 
supplies  can  be  sent  to  Rossland,  for  the  dis- 
trict can  send  cattle,  butter,  vegetables,  etc. 
The  lowering  of  rates  by  the  C.P.R.  recently 
was  a  good  move,  and  shipments  could  be 
made  into  the  mining  regions  at  a  profit,  where 
formerly  this  was  impossible.  In  some  cases, 
for  instance,  a  ten-dollar  rate  was  now  four  and 
a  half.  Mr.  Allan  said  that  while  not  unfriendly  to  the  C.P.R.  it 
/was  a  common  opinion  that  the  company  had  done  itself  no  good 
by  high  rates  which  prevented  settlers  from  finding  a  market  for 
their  produce.     Now  that  they  had  a  market  it  would  be  different. 

THE    RAILWAY    QUESTION. 

Asked  concerning  the  Crow's  Nest  Pass  extension,  Mr.  Allan 
said  it  would  make  another  railway  connection  for  the  Calgary  dis- 
trict. There  was  already  the  line  down  to  Fort  Macleod,  about  100 
miles,  and  the  Crow's  Nest  extension  would  pass  Macleod.  The 
feeling  was  in  favor  of  the  line  through  the  Pass  being  built,  but 
there  should  be  Government  control  in  some  shape. 
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The  New  Lonpon  Costume. 
This  is  ^elected  from  several  new  costumes 
illustrated  and  described  in  Minister's  London 
Gazette.  It  is  notable  for  the  material,  shepherd's 
check,  and  also  for  the  smart  style  in  which  it  is 
made  The  cape  sleeves  are  a  feature,  and  look 
natural  as  one  of  the  last  evidences  of  the  expir- 
ing fashion  for  big  sleeves.  The  bodice  is  curved 
away  from  the  buttoning  point,  and  is  finished 
with  a  roll  collar.  At  the  back  it  is  about  three 
inches  shorter  than  the  natural  waist  length. 


HERMANN  H.  WOLFF  &  CO'S  ANNOUNCEMENTS. 

R.  JOHN  WOLFF  has  returned  from  Europe  this  week.  He 
was  a  passenger  on  board  the  "  Spree."  He  did  not  escape 
the  rough  weather  with  which  the  Atlantic  has  been  so  generous 
lately.  He  reports  that  all  the  mills  in  which  the  firm  are  inter- 
ested on  the  other  side  are  very  busy,  prices  ruling  firm. 

Messrs  G.  W.  Elliott,  W.  N.  Shaver  and  G.  R.  Joseph,  repre- 
senting the  "Health"  and  "Diamond"  special  brands  of  under- 
wear, will  be  in  their  respective  territories  by  the  time  this  issue  is 
in  the  hands  of  the  trade. 

The  Feder  Brush  Skirt  Protector,  to  judge  by  the  volume  of  cor- 
respondence corning  in  on  this  subject,  is  attracting  considerable  at- 
tention, and  particularly  so  this  month,  as  the 
patentee,  Mr.  Harry  Feder,  finding  his  rights 
were  being  infringed  upon  in  this  country,  by  in- 
ferior articles  and  imitations,  has  instructed 
Messrs.  Greenshields  &  Greenshields,  the  well- 
known  solicitors  of  Montreal,  totakechargeofhis 
interests  for  the  Dominion. 

A  reporter  called  on  this  firm,  and  learned 
that  they  had  received  positive  instructions 
from  Mr  Feder  to  take  prompt  action  against 
all  persons  or  firms  who  were  selling,  offering 
for  sale  or  handling  goods  which  infringed  their 
client's  patent.  They  explained  to  the  reporter 
that  the  penalties  attached  to  such  infringement 
were  severe,  and  they  propose,  on  behalf  of 
their  client,  to  exact  the  same  unless  the  de- 
mand to  desist  from  further  handling  these 
goods  which  they  have  made  on  all  firms  known 
to  have  been  handling  the  goods  is  at  once 
complied  with.  They  also  explained  that 
Messrs.  Brown  &  Seward,  one  of  the  leading 
firms  of  solicitors  in  New  York,  have  taken 
action  throughout  the  United  States,  and 
without  any  exception  Mr.  Feder' s  rights  have 
been  recognized  and  maintained. 

Messrs.  Greenshields  &  Greenshields  ex- 
plained that,  while  they  did  not  wish  to  involve 
their  client  in  unnecessary  expense,  nevertheless 
they  would  have  to  proceed  against  all  persons 
or  firms  who  persisted  in  selling  or  offering  for 
sale  any  goods  which  infringed  Mr.  Feder' s 
patent. 

The  ' '  Health  ' '  brand  will  have  a  book  this 
year,  with  a  large  number  of  electro  cuts,  all 
new  and  registered.  These  electros  can  be  had 
by  the  trade  for  their  own  use  in  their  local 
papers,  by  writing  direct  to  the  Montreal  Silk 
Mills  Co.  The  book  showing  these  electros, 
and  suitable  reading  matter,  will  be  mailed  to 
each  customer.  This  is  adopting  an  idea  which 
was  most  successfully  carried  out  in  the  United  States  last  season 
by  one  of  the  largest  manufacturers  and  most  extensive  adver- 
tisers in  the  world. 

In  the  last  issue  of  The  Dry  Goods  Review  it  was  stated  that 
Mr.  Thorley  had  engaged  himself  as  Hermann  H.  Wolff  &  Co's 
representative  for  Manitoba,  and  they  regret  to  have  to  announce 
that,  owing,  as  he  states,  to  his  mother's  illness,  he  has  to  ask  them 
to  release  him  from  his  engagement,  as  for  this  reason  he  will  be 
unable  to  continue  longer  on  the  road. 

Until  such  time  as  they  may  be  able  to  replace  him,  Mr.  Camp- 
bell, who  represents  the  firm  in  British  Columbia,   will  have  to  call 


10 


THE  -:-  DRY  -:-  GOODS  -:-  REVIEW 


as  far  as  possible,  upon  their  friends  in  Manitoba,  who  the  firm  trust 
will  reserve  their  orders,  if  on  this  account  he  is  a  little  later  on  the 
ground  than  the  regular  representative  would  have  been.  The  firm 
add  :  "  We  can  assure  our  friends  in  the  trade  that  we  have  such 
exceptional  values  in  every  class  of  underwear  that  it  will  repay 
them  tvell  to  wait  before  placing  orders." 


DRESS  GOODS. 


DISTINGUISH  your  dress  goods  department  from  others  by 
strengthening  and  enriching  it  through  judicious  re-assort- 
ment. James  Johnston  &  Co.  are  showing  in  addition  to  their  ex- 
tensive range  new  black  lace  effects  in  broche  and  canvas  weaves. 
Special  line  45-inch  all  wool  French  serge,  all  colors,  30  cents. 
"Sunbeam"  velveteen,  all  shades. 

"  Congo  Black  "  dye  has  become  a  famous  name  in  the  black 
dress  goods  departments  of  Canada.  Ladies  have  found  out  its 
great  advantage  as  a  dye  that  will  not  spot  with  the  rain,  fade 
with  the  sun  or  discolor  when  acids  or  fruit  juices  are  spilled 
upon  it.  Caldecott,  Burton  &  Spence  in  our  advertising  columns 
draw  attention  to  the  fact  that  they  have  the  exclusive  con- 
trol of  the  "Congo  Black"  dye,  and  that  all  their  black  dress 
fabrics  are  dyed  with  the  "Congo  Black"  dye.  The  up-to-date 
retail  merchant  will  note  this  and  be  governed  accordingly  when 
purchasing  black  dress  materials. 

Silks — shot  glace,  black  brocades  and  colored  satin  mervs — are 
in  much  demand.  John  Macdonald  &  Co.  show  a  full  assortment 
of  these  goods.  They  are  also  showing  a  very  special  line  in  black 
luxor  silks. 

Talking  dress  goods  this  week  with  the  firm  of  John  Macdonald 
&  Co.,  they  inform  us  that  their  best  selling  lines  for  late  spring 
and  early  summer  are  tweed  effects,  lustres,  both  plain  and  figured, 
grenadines,  with  colored  or  black  satin  linings,  printed  muslins  in 
lappet  mulls,  jaconet  duchess,  lace  jaconas,  guipure,  lattice,  in  all  of 
which  they  still  have  a  full  assortment.  They  claim  to  have  better 
value  in  German  henriettas,  black  and  colored,  this  season  than 
ever  before.  They  made  special  mention  of  a  line  in  French  hen- 
rietta,  46  inches  wide,  at  a  very  low  price  for  such  a  good  quality  of 
material. 

Lonsdale,  Reid  &  Co.  show  a  very  special  line  in  all-wool 
serge  dress  goods  for  17c. 

W.  R.  Brock  &  Co.  report  a  decided  feeling  for  linen  grounds, 
both  in  the  real  linen  fabric  and  in  the  linen  imitation.  The  former 
are  in  colored  floral  effects,  also  stripes,  and  with  an  embroidery  to 
match  will  make  a  particularly  fetching  garment  for  the  hot 
weather. 

Brophy,  Cains  &  Co.  are  distributors  of  expensive  fancy  dress 
goods  and  high-class  black  dress  goods  in  fancy  and  plain  effects. 

In  Paris  lady  cyclists  are  well  pleased  with  the  new  corsets  with- 
out busks.  They  lace  both  front  and  back  and  have  gussets  on  the 
hips,  that  add  much  to  their  ease.  Paris  corsets  for  general  wear 
show  some  changes.  Among  these  are  a  shortness  over  the  hips 
and  a  more  pointed  front. 

It  is  curious  how  little  difference  is  now  made  in  the  dress  for 
winter  and  summer  by  women.  Cloth  gowns,  tweeds,  etc.,  are 
worn  all  the  year  round  ;  the  introduction  of  fur  trimmings  and 
warm  outdoor  wraps  being  about  the  only  distinction. 

Brophy,  Cains  &  Co.  say  dress  goods  buyers  throughout  the 
country  should  not  overlook  the  study  of  colors  in  concentrating 
their  thought  upon  the  weave  and  prices  of  dress  goods.  Strong 
colors  and  brilliant  tones  harmoniously  associated  with  neutral  tints 
which  soften  the  one-color  effect  and  produce  a  striking  contrast,  are 
taking  precedence  over  lifeless  shades  and  neutral  combi nations. 


COTTON    NEWS. 

HOLDING  COTTON  IN  BOND. 

IT  is  generally  understood  in  Montreal  that  there  is  quite  a 
large  quantity  of  medium  to  low-grade  cotton  goods  being  car- 
ried in  bond  at  present.  The  importers  believe  that  the  Govern- 
ment, having  pledged  the  farmers  to  do  something,  may  reduce 
the  duty  on  this  cheaper  cotton  as  one  of  the  lines  of  which  the 
farming  community  are  the  largest  buyers.  It  will  be  interesting  to 
watch  how  the  little  speculation  turns  out. 


A    CANADIAN    MILL   BUSY. 

The  New  York  Dry  Goods  Record  says  :  "In  this  column  on 
Friday  mention  was  made  that  the  Canadian  cotton  mills  had 
resolved  to  curtail  production  till  the  market  improved.  The  agents 
of  one  of  the  largest  mills  there  report  that  such  is  not  the  case,  as 
their  mills,  that  run  about  100,000  spindles  and  2,500  looms,  are 
running  full  and  have  done  so  for  twenty-two  years,  and  at  this 
time  a  large  part  of  their  finishing  machinery  is  running  day  and 
night  and  has  been  doing  so  for  two  years.  It  is  refreshing  to  have 
such  a  report,  even  if  it  is  from  our  friends  across  the  border."  The 
mill  referred  to  is  that  of  the  Montreal  Cotton  Co. 


PRICES  OF  CANADIAN    COTTONS. 

One  line,  that  of  "A"  shirtings,  has  dropped  in  price  about  8 
per  cent.,  but  otherwise  there  is  no  change  for  the  present  in  the 
list.  Purchases  from  the  mills  have  been  made  for  fall  on  the 
understanding  that  there  will  be  no  drop,  and  it  is  claimed  that 
Canadian  cottons  will  go  no  lower,  while  in  the  States  prices  will 
stiffen  under  the  new  tariff.  Cotton  buyers  say  they  do  not  expect 
lower  duties  even.  One  man,  a  friend  of  the  present  Ministers, 
assured  The  Review  that  the  cotton  tariff  would  stand.  When 
asked  how  the  supporters  of  the  Government  who  anticipated  lower 
duties  would  like  this,  he  retorted  that  theDingley  tariff  had  changed 
the  situation  entirely. 


FLANNELETTES. 

Purchases  for  fall  hover  at  the  5  cents  basis,  and  lighter  weights 
are  now  on  the  market  as  a  kind  of  justification  for  the  continued 
low  prices.  It  is  believed  that  neither  manufacturer  nor  wholesaler 
makes  money  at  the  present  figure,  and  the  introduction  of  cheaper 
grades  should  lead  the  retailer  to  scrutinize  his  goods  very  carefully 
to  see  that  they  are  up  to  sample. 


A    FINE    ESTABLISHMENT. 

The  improvements  and  additions  made  to  Mr.  Fred  Krug's 
store  at  Tavistock  constitute  it  a  complete  establishment  that  would 
do  credit  to  any  city.  Mr.  H.  I.  Johnson,  the  buyer,  was  kind 
enough  to  show  a  friend  of  The  Review  through  the  other  day. 
The  main  store  is  about  1 50  x  30  feet ;  the  ceilings  are  oak  finished 
with  pressed  iron  decorations.  There  is  a  cash  railway  connecting 
with  the  telephone  office  in  the  centre  of  the  store.  At  the  rear  are 
the  fine  offices  of  the  firm.  Going  up-stairs  one  finds  that  the 
second  floor  is  finished  in  the  same  artistic  style  as  the  first  and  con- 
tains a  fine  selection  of  goods.  The  millinery,  dressmaking,  tailor- 
ing, post  office,  etc.,  are  all  distinct  departments  connected  with  the 
main  store  by  arches.  The  store  being  on  an  angle  of  ground  in  the 
town,  faces  on  three  streets  and  is  well  lighted.  In  the  rear  is  the  hard- 
ware department,  and  there  is  a  good  elevator  for  taking  goods  up-and 
down.  The  whole  building  is  heated  with  hot  water  and  steam. 
Mr.  Krug  does  a  splendid  business,  and  although  Tavistock  is  but 
ten  miles  from  the  city  of  Stratford,  his  establishment  being  so  com- 
plete and  well  managed  has  no  reason  to  fear  outside  competition. 
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We  will  Help  You 

to  build  up  a  dress  goods  trade  that  will  pay,  if  you  give  us  that  part  of  your 
business.     This  has  been  the  best  Season  for  Dress  Goods  we  ever  had. 

We  will  show  some  handsome  new  ranges  for  the  Sorting  Season  in 

Black,  Fancy  Black  and  Coloured  Dress  Goods,  also 

Printed    Wash    QoodS,  now  shown  for  the  first  time. 

With  increased  capacity  and  a  larger  stock  we  have  more  confidence  in 
asking  for  your  trade. 

Our  stock  is  well  assorted  in  all  Departments. 

Do  not  fail  to  see  the  Specialties  that  our  travellers  now  have  with  them 
for  THE  FALL  TRADE. 

Order  early.     Business  is  going  to  improve. 


BROPHY,  CAINS  &  CO. 

23  St.  Helen  Street  MONTREAL 


Cor.  Recollet  Street 


Kyle,  Cheesbrough  &  Co.  ^s^s^ 


THE 

LACE 

WAREHOUSE 

OF 

CANADA. 


Importers  of  Novelties  in 

Dry  Goods  Embroideries 

Trimmings  Gloves,  Hosiery 

Silks,  Braids  Muslins  and 

Curtains  Dress  Goods,  etc. 


OUR  TRAVELLERS  have  in  their  hands  complete  sets  of  Samples  for  the  assorting 

trip,  which  include  many  novelties  for  the  Summer  Trade. 

JACKETS  ^e  are  now  snowmg  our  collection  for  the  Fall  and  Winter  Seasons, 
and  would  beg  an  inspection  of  this  line  by  the  Trade  before  placing 
orders 


Kyle,  Cheesbrough  &  Co. 


MONTREAL 
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THE  LATEST  NEWS  IN  THE  WEST. 

Winnipeg,  March  27. 

THE  wholesale  dry  goods  trade  in  the  west  has  shown  some 
peculiar  features  during  the  past  five  months.  The  weather 
turned  very  cold  early  in  November  and  farmers  began  to  crowd 
into  country  towns.  Business  was  very  brisk,  stocks  were  soon 
greatly  reduced  and  many  country  merchants  duplicated  their 
orders.  Before  the  end  of  November,  however,  there  came  the 
now  famous  Thanksgiving  blizzard,  and  the  bad  roads  retarded  the 
hauling  of  grain  and  a  consequent  falling  off  in  trade  followed,  so 
that  demands  on  the  wholesale  houses  were  correspondingly  light. 

Another  factor  in  trade  has  been  the  number  of  our  farmers  who 
went  east.  Crops  were  very  good  last  season.  Railway  companies 
offered  exceptional  inducements  for  holiday  travel  and  hundreds  of 
farmers  went  to  Ontario  and  Quebec  for  Christmas,  and  some  even 
as  far  as  California,  and  while  away  bought  freely.  It  is,  perhaps, 
a  question  of  ethics  rather  than  of  dry  goods  as  to  whether  farmers 
are  justified  in  spending  so  large  an  amount  of  money  outside  of 
the  province  where  they  have  made  it,  but  it  certainly  seems  un- 
reasonable for  them  to  expect  their  local  merchants  to  carry  well- 
assorted,  up-to-date  stocks  and  give  credit  during  hard  times  only 
to  find  that  in  good  seasons  their  customers  rush  away  and  leave 
the  goods  upon  their  shelves  while  they  spend  their  ready  money  in 
eastern  departmental  stores.  The  extent  to  which  this  has  been 
done  has  materially  reduced  the  profits  which  country  merchants 
very  reasonably  hoped  to  make  during  the  year  of  prosperity  as 
some  compensation  for  their  long  waiting  and  extensive  giving  of 
credit. 

Notwithstanding  these  drawbacks,  trade  is  in  a  healthier  state 
than  it  was  at  this  time  last  year.  Country  merchants  have  their 
affairs  on  a  sounder  financial  basis,  and  on  this  account  wholesale 
men  are  selling  more  freely  and  in  larger  quantities.  The  rush  to 
fill  spring  orders  is  abating  somewhat,  but  trade  is  still  brisk  and 
stocks  well  assorted. 

Stobart,  Son  &  Co.  is  one  of  the  oldest  dry  goods  houses  in  the 
Prairie  Capital,  having  opened  here  in  1880,  and  one  of  the 
wealthiest  in  the  Dominion.  They  occupy  a  very  large  block  on 
Portage  avenue,  which  they  erected  in  1882.  All  goods  handled 
by  them  come  direct  from  the  mannfacturer,  and  they  buy  any- 
where and  everywhere  in  the  markets  of  the  world  where  they  can 
get  the  best  article  for  the  best  price.  On  the  first  floor  are  carried 
grey  cottons,  sheetings,  blankets,  towels,  table  linens,  cottonades, 
shirtings,  printed  cottons,  both  Canadian  and  imported  satines, 
silver  silks  and  flannelettes.  The  demand  for  the  last  named  is 
enormous,  and  it  is  gratifying  to  note  that  Canadian-made  goods 
surpass  all  others  in  beauty  of  design  and  finish.  In  fact,  Canada 
has  few  superiors  now  in  the  manufacture  of  cottons  of  all  kinds. 
But  a  note  of  warning  should  be  sounded.  The  article  in  bulk 
should  exceed  in  beauty  and  finish  the  sample  furnished,  but  Can- 
adian manufacturers  too  olten  reverse  the  order.  But  to  return  to 
the  first  floor.  In  the  rear  portion  are  to  be  found  the  floor  oils, 
linoleums,  blinds,  curtains,  etc.  On  the  second  floor  are  cloths, 
Scotch  tweeds,  finest  English  worsteds,  plain  and  fancy  vestings, 
shawls,  linings,  and  last,  but  not  least,  the  dress  goods.  All  the 
staple  lines  of  serges,  cashmeres  and  tweeds  are  carried,  and,  in 
addition,  the  newest  and  daintiest  of  French  silk  and  wool  goods, 
muslins  and  lawns  galore.  Perhaps  the  prettiest  thing  shown  is  a 
linen  lawn,  which  is  really  a  mixture  of  silk  and  linen,  the  silk 
being  shown  in  broad  stripes  and  crossbars  of  pale  blue,  mauve, 
pink  and  corn  color.  The  flowered  muslins  look  as  if  hand- 
painted,  the  choicest  design  being  a  prairie  rose  on  a  groundwork 
of  fawn  gray. 

On  the  third  floor  are  the  smallwares,  or  notions  as  our  Ameri- 
can cousins  call  them.     Trimmings  in   silk  and  jet,  laces,  ribbons, 


embroideries,  embroidery  silk,  saxony  wools,  parasols,  fans, 
buckles,  hat  pins,  neck  pins,  garter  clasps,  all  of  fashionable  enamel, 
bicycle  caps,  blouses,  hosiery,  in  fact 

All  manner  of  things,  that  a  woman  can  put 
On  the  crown  of  her  head,  or  the  sole  of  her  foot, 
Or  wrap  round  her  shoulders,  or  fit  round  her  waist, 
Or  that  can  he  sewed  on  or  pinned  on  or  laced, 
Or  tied  on  with  a  string,  or  stitched  on  with  a  bow, 
In  front  or  behind,  above  or  below. 

In  hosiery  the  last  importation  received  by  the  firm  was  one  ton 
of  women's  cashmere  hose,  and  every  line  is  kept  from  the  coarsest 
cotton  to  the  finest  lisle  thread  and  cashmere,  both  for  men  and 
women.  On  this  floor  also  is  found  the  thread  department,  where 
every  quality  is  carried  from  No.  100  to  a  line  strong  enough  to 
draw  a  boat.  Following  the  usual  custom,  shipping  is  done  from 
the  basement. 


BRIEF  NEWS  OF  THE  TRADE. 

P.  Garneau,  Fils  &  Cie. ,  have  restocked  their  lines  of  double 
bordered  art  muslins. 

Some  special  drives  in  ladies'  full-fashioned  cotton  hosiery  are 
announced  by  Dingman  &  Co. 

Lonsdale,  Reid  &  Co.  have  a  very  fine  collection  of  silk  and 
taffeta  gloves  for  present  delivery. 

Fine  variety  and  values  in  handkerchiefs,  special  embroidered 
line  to  sell  at  10  and  15c,  at  Dingman  &  Co.'s. 

Demand  for  curtains  and  upholstery  furnishings  of  other  des- 
criptions have  picked  up  a  trifle  during  the  past  month,  but  the 
orders  are  still  for  small  quantities. 

S.  Greenshields,  Son  &  Co.  are  offering  an  extra  drive  in  prints 
this  month.  The  goods  are  36  inches  wide  and  are  selling  at  8c. 
per  yard.     This  is  a  first-class  chance  for  buyers. 

Plain  ribbons  in  faille,  satin  and  double  satin,  and  in  all  shades 
of  color,  are  kept  constantly  in  stock  by  Caldecott,  Burton  & 
Spence,  who  inform  us  that  the  spring  has  been  a  very  favorable 
one  for  ribbons — specially  plain,  satin  and  faille. 

John  Macdonald  &  Co.  assert  that  they  are  in  a  better  position 
to  show  at  this  season  of  the  year  new  goods  in  carpets  and  house 
furnishings  than  at  any  other  period  in  their  past  history.  Their 
display  of  Wilton,  Axminster,  Brussels,  tapestry,  wool,  union  and 
hemp  carpets,  linoleums,  floor  oil-cloths,  curtains,  covers,  etc., 
proves  the  statement.  They  are  showing  a  range  of  assorted  sizes 
in  Axminster  squares,  from  6x9  to  12x15,  that  are  being  largely 
used  in  place  of  carpets.  They  are  making  a  specialty  of  4-yard 
wide  floor  oils,  showing  over  twenty  patterns  in  that  width  alone. 


THE    POPULAR    PRICE. 

The  trade  is  compelled  to  admit,  however  reluctantly  they  do 
it,  that  one  of  the  popular  prices  of  the  day  for  hosiery  and  gloves 
is  25c.  per  pair.  W.  R.  Brock  &  Co.  recognize  this  and  aim  to 
lead  the  trade  in  value,  make  and  finish.  They  enumerated  the 
following  lines  to  our  reporter  which  can  be  sold  at  this  popular 
testing  price:  "Acme"  men's  cashmere  sox  ;  S.  A.  women's 
seamless  cashmere  hose  ;  "Special"  ladies'  taffeta  and  No.  520 
pure  silk  gloves;  "Electric"  and  "Magnet"  women's  cotton 
hose  ;  W32,  W24,  Pi  1,  W60  ladies'  ribbed  vests  ;  AA.  women's 
heavy  black  cashmere  hose  ;  K15  women's  black  merino  hose. 


WASH    GOODS. 

The  wash  goods  season  is  just  opening — the  demand  is  sure  to 
be  great,  and  from  a  recent  inspection  we  find  that  Caldecott,  Bur- 
ton &  Spence  have  laid  in  a  large  assortment  of  choice  goods  in 
muslins,  crinkles,  Dresden  sateens,  silk  finished  prints,  etc.,  that 
are  sure  sellers,  and  will  tone  up  a  wash  goods  department 
splendidly. 
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GENTS'  FURNISHINGS  AND  HOSIERY...Saies  most 

satisfactory.        We   look   for    good   repeat   orders   during   March  and 
April.      Stock  will  be  kept  well  assorted  in  best-selling  lines. 

i  JvlJN  1  o.. .Stock  in  splendid  shape  for  sorting  trade.     We  are  showing  an  un- 
usually attractive  lot  of  Printed  Dress  Fabrics  in  Dresden  effects,  etc. 

L/INrLNS.... Towels,  Towellings  and  Tabfings.      See  us  for  special 

Values   in   these   lines. 

-L1JN1JN  Ljo....A11  the  best  makes  kept  in  stock.        Canvas  (French)  6,  7,  8, 
9,  10,  n,  12^,  i3/^j  15    cents. 


LETTER    ORDERS 

Will  be  appreciated  and  receive  best  and  prompt  attention. 


Knox,  Morgan  &  Co.,  Hamilton,  Ont. 


..Wholesale  Dry  Goods.. 


IMPORTANT  TO  THE  CLOTHING  TRADE. 

the  ,       //    t^tt^t      l-^   99 


"PIRLE"  Finish. 


EDWARD  RIPLEY  &  SON,  after  experimenting  many  years  in  Cloth  Finishing,  have  finally 
succeeded  in  giving  what  has  hitherto  been  deemed  an  impossibility,  viz.:  a  high,  bright,  lustrous 
and  brilliant  finish,  which  is  absolutely  permanent,  and  will  not  Spot;  this  is  undeniably  one  of  the 
most  important  advances  ever  made  in  the  Textile  Trade. 

(1)  This  finish  is  absolutely  permanent. 

(2)  The  finish  is  unalterable,  and  goods  treated  by  this  process  will  not  COCkle  under  a  damp  cloth 

and  hot  iron,  or  the  tailor's  "  goose" 

(3)  Although  a   brilliancy   of  finish  otherwise  unattainable   is  given,    it  will  not  spot   with   rain,   and   is  not 

affected  by  complete  saturation  in  water. 

(4)  By  this  process  the  goods  are  also  practically  unshrinkable,  and  do  not  require  "  sponging"  "  as  here- 

tofore.    This  is  a  most  important   improvement  in  the  treatment  of  goods,  and  offers  many  advantages  in 
addition  to  the  saving  of  the  cost  of  "  sponging." 

(5)  The  cloth  is  also  rendered  to  a  certain  extent  waterproof  and  rain-repellent. 

(6)  This  finish  greatly  improves  the  appearance  and  handle  Of  the  Cloth. 

(a)  The  Fabric  is  brighter. 

(b)  A  silky  handle  is  imparted  to  the  goods,  making  them  "  kinder  "  and  altogether  richer. 

Goods  subjected  to  this  process  are  greatly  enhanced   in  value,  and  a  "quality"   is  obtained 
which  cannot  be  arrived  at  by  any  other  method. 

EDWARD  RIPLEY  &  SON 

Bowling  Dye  Works,   BRADFORD,  YORKSHIRE. 
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MEN'S    FURNISHINGS. 

TRAVELERS  for  Matthews,  Towers  &  Co.,  Montreal,  are  now 
out  with  a  full  line  of  samples.  Readers  of  The  Review  should 
not  fail  to  look  at  their  anti-swearing  shirt  and  patent  hand-sewed 
braces.  Both  lines  are  novelties,  and  the  former  promises  to  be  an 
especially  useful  one. 


•J-  V' 


% 


1' 


No.  10.     Niagara  Neckwear  Co. 
DOMINION    SUSPENDER    COMPANY. 


The  Dominion  Suspender  Company,  of  Niagara  Falls,  have 
from  this  time  forward  undertaken  to  guarantee  every  pair  of  their 
make  of  Suspenders  that  are  retailed  from  50c.  to  $1.00.  The 
guarantee  is  attached  to  each,  same  style  and  wording  as  this  : 


MADE    IN    CANADA. 


GUARANTEE. 


If  this  Suspender 

Stamped  Trade  D  Mark 

is  not  in  every  way 
satisfactory  after  you 
wear  it,  bring  it  back 
a7id  get  another  pair 
instead. 


D.    S.    CO. 

MAKERS. 


^ 


Wyld,   Grasett  &   Darling  report  a  good    demand   for   cotton 

underwear,  both 
brown  balbriggan 
and  natural  wool, 
made  in  various 
shades  of  plain  and 
fancy  patterns,  and 
are  carried  in  all 
sizes  from  34  to  46. 
Cotton  half-hose 
are  selling  well, 
both  plain  and 
ribbed,  in  fast  col- 
ors, black  and  tan. 
The  black,  with 
fancy  silk  em- 
broiderings,  are 
popular. 

Sweaters,  with 
roll  collars,  in  car- 
dinal,     navy, 

No.  Aioo.     Dominion  Suspender  Co.  heather,   tan,  white 


No   32  "  Imperial."    Niagara  Neckwear  Co. 


and  black  are  now  seasonable,  report  Wyld,  Grasett  &  Darling. 
Copying  the  American  style,  there  is  considerable  enquiry  for  these 
colors  with  large  striped  cape  at  the  back.  Golf  stockings  are 
shown  in  plain  colors,  as  also  large  checks  with  fancy  roll  tops 
in  various  qualities.  Regatta  shirts  are  increasingly  called  for, 
those  with  soft  bodies  being  more 
sought  after  than  in  former  sea- 
sons. 

NIAGARA    NECKWEAR   Col  U 

The  No.  10  bow  herewith 
illustrated  by  the  Niagara  Neck- 
wear Co.  (D.  S.  Co.)  is  a  new 
idea  for  boys'  wear,  and  has  an 
elastic  band  to  encircle  the  collar. 
It  is  a  very  successful  seller  and 
can  be  profitably  retailed  at  25c. 

The  No.  32  "Imperial"  is 
one  of  the  most  popular  produc- 
tions of  the  Niagara  Neckwear 
Co.  (D.  S.  Co.)  They  know  how 
to  make  this  scarf  to  perfection. 
The  design,  cut  and  length  are 
faultless. 

The  Niagara  Neckwear  Co. 
(D.  S.  Co.)  are  undoubtedly  lead- 
ing in  the  production  of  neck- 
wear. Their  page  for  illustrations  of  Easter  and  spring  novelties 
certainly  proves  this.  The  manufacturing  department  of  this  con- 
cern contains  some  of  the  brightest  neckwear  designers  and  finishers 
from  New  York.  Their  styles  are  up  to  date  and  sometimes  ahead. 
Their  finish  is  deservedly  earning  a  reputation  for  superiority.  You 
may  purchase  from  this  firm  just  when  you  want  and  in  any  quan- 
tity.. Their  collection  of  silks  contains  over  500  patterns  cut  from 
these  on  receipt  of  order.  No  excuse  for  big  stocks  and  old  styles. 
They  sell  direct  and  only  to  the  retail  trade. 

DOMINION    SUSPENDER   COMPANY. 

The  No.  Aioo  suspender  is  one  of  the  Dominion  Suspender 
Co.'s  leading  lines  to  retail  at^c.  The  webbing  is  of  a  fine  weave, 
mohair  braid  ends,  leather  finish,  ^dotmle  pitched  and  gilt  slide 
buckles.     They  are  made  in  12  paltte-QS  add  Jwell  worth  50c. 

The  No.  400  suspender  is  madVtc  retail at  50c.  by  the  Dominion 
Suspender  Co.  Tms  suspender  receives  the  high  first-class  finish 
of  this  leading  con- 
cern and  a  guaran- 
tee is  attached  to 
it.  Webbing  of 
the  very  finest  and 
rolled  kid  leather 
cast-offends.  This 
style  of  suspender 
is  sold  by  the  Do- 
minion Suspender 
Co.  in  the  United 
States  three  for  one 
of  any  other  style. 
In  Canada  it  is 
not  universally 
handled  by  the 
trade,  although, 
as  a  matter  of 
fact,  it  has  no 
equal  for  beauty, 
durability  and  com- 
fort. No.  451.     Dominion  Suspender  Co. 
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The  WALKER-MILLERAIN 


M 


Absolutely 

Rainproof 

Perfectly 
Porous 

Thoroughly 

Dustproof 


^"Walker-Millerain"  Sealettes 

(With  Special  Backs.)     The  ONLY  Sealettes  which  permanently 
retain  their  Rainproof  properties. 

The "  Walker-Millerain"  Astrachans 

(A  Novelty  for  the  Cap  Trade.) 

^"Walker-Millerain"  Cycle,  Golf 
and  Habit  Cloths  .   . 


Permanently 
Retain 
Their 
Waterproof 

Properties 


WILL  NOT  SPOT 
and  EQUAL  in 
APPEARANCE 

TO  THE 

REAL  SKINS. 
PURE  WOOL 


WHAT  THE  LEADING  PAPERS  SAY: 

The  "  QUEEN  "  says  : — "A  perfect  boon  in  this  variable  climate  of  ours." — July  4th,  1896. 

The  "  LANCET  "  says  : — "  Have  put  the  cloths  to  the  severest  practical  test,  and  find  them  positively  impervious  to  rain 
and  snow." — August  1st,  1896. 

The  "LADY'S  PICTORIAL  "  says  : — "No  more  colds  or  spoliation  of  our  garments  if  you  use  the  'Walker-Millerain  ' 
cloths,  thoroughly  unsaturable  by  rain." — August  29th,  1896. 

The  "  DRAPERS'  RECORD  "  says  : — "  Will  not  absorb  a  drop  of  water,  and  rain  runs  off  as  water  from  a  duck's  back, 
leaving  them  perfectly  spotless  and  dry." — June  6th,  1896. 

The  "DRAPERY  WORLD"  says: — "Rain  and  dust  have  no  effect  upon  them  whatever, — all  the  advantages  of  a 
macintosh  without  the  warm  and  unpleasant  effects  of  same." — May  30th,  1896. 

The  "WESTMINSTER  BUDGET  "  says  :— "The  '  Walker-Millerain  '  cloths  have  no  smell,  are  quite  fast  colors,  and  above 
all  are  perfectly  rainproof  and  porous  ;  you  may  bathe  them  in  a  bucket,  or  pour  a  torrent  over  them,  and  the  effect  and  ap- 
pearance is  just  the  same." — April  24th,  1896. 

MANUFACTURED  BY  THE  OLDEST  MAKERS  IN  THE  TRADE.        ESTABLISHED  A  CENTURY. 
KEPT  BY  ALL  LEADING  WHOLESALE  HOUSES. 

AH  Goods  are  Stamped  "WALKER-MILLERAIN" 
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A    COUNTRY    STORE. 

WE  present  on  this  page  a  design  taken  from  The  National 
Builder  for  a  country  store  building,  20  feet  wide,  arranged 
for  a  corner,  with  a  side  or  rear  entrance  to  rooms  in  the  second 
storey,  either  to  be  used  as  offices  or  apartments.  The  elevation 
shown  is  drawn  to  a  scale  of  16  feet  per  inch,  and  the  floor  plans 
are  32  feet  to  an  inch.  The  building  should  be  erected  on  a  stone 
foundation  wall,  18  inches  thick,  or  a  footing  18  x  24  inches,  laid 
in  lime  mortar.  The  first  storey  wall  should  be  16  inches  in  thick- 
ness, and  the  second  storey  12  inches  thick,  of  good,  hard-burned 
brick,  all  laid  in  good  mortar. 

The  front  of  the  second  storey  may  be  finished  in  selected  or 
pressed  brick,  of  a  yellow  or  red  tint,  laid  in  black  putty,  rod 
joint.  These  bricks  should  have  stone  trimmings  as  caps  and  sills, 
as  indicated  by  the  signs  of  the  elevation.  The  first  storey  store 
front  should  be  constructed  of  iron  columns,  finished  with  oak  sash 
and  doors,  the  thickness  being  2%  inches,  finished  up  in  the  usual 


inch  molded  pilaster,  the  base  being  8  inches  high,  molded,  all  in 
clear  pine.  A  building  of  this  character,  erected  within  good  build- 
ing centre,  would  cost  $2,500  to  $3,000. 


BRIEF  NEWS  OF  THE  TRADE. 

Dingman  &  Co.  are  showing  black  and  cream  silk  edgings  and 
black  silk  Valenciennes,  beautiful  designs. 

P.  Garneau,  Fils  &  Cie.,  Quebec,  have  a  nice  line  of  striped 
brown  and  white  Turkish  towels  which  are  taking  well  with  the 
trade. 

S.  Greenshields,  Son  &  Co.'s  range  of  15  to  I7>£c.  fancy 
muslins  in  the  newest  designs  are  worth  buyers'  attention  if  they  are 
placing  sorting  orders. 

James  Johnston  &  Co.  have  put  into  stock  new  effects  in  belt 
pins,  buckles,  brooch  pins,  purses,  shell  and  fancy  hair  pins,  side 
combs,  besides  a  largely  increased  range  of  staple  smallwares.  The 
travelers'    samples  in   this  department  are  made  up  in  the   most 


Offlo 
131  He 


Office 
Id  I  13-8 


LZ 


SECOND  FLOOR 


LZ 


SO  ft.         Sc»l<  16  ft.  one  Intl. 
FIRST  FLOOR 


Sc»lt  It  fl    on.  loch 


SECTIONS  FJ< 

manner  with   door-plate,    imposts,    panels,  etc.,    of  the  style  and 
workmanship  indicated  by  the  drawings. 

The  glass  for  the  store  front  to  be  plate,  all  other  glass  double 
strength.  The  joist  for  first  and  second  storeys  of  this  building 
should  be  2  x  14  inches,  of  pine,  placed  12  inches  from  centres  ; 
the  ceiling  joist  of  second  storey  being  2x6  inches,  set  16  inches 
from  centres  ;  the  rafters  being  2x10  inches,  set  20  inch  centres. 
All  joist  and  rafters  to  be  bridged  twice  with  2x2  inch  cross  bridg- 
ing. The  floors  and  roof  to  be  covered  with  1x4  inch  mill-worked 
flooring,  blind  nailed.  The  first  storey  should  have  an  extra  hard- 
wood floor  of  1  x  3  inch  maple.  The  flat  roof  may  be  covered  with 
single  sheets,  flat  lock,  or  with  composition  formed  of  four  thick- 
nesses of  felt,  covered  with  gravel. 

The  building  should  be  plastered  in  two-coat  work,  hard 
finished,  or,  the  ceiling  of  first  storey  may  be  finished  up  with  1  x  3 
inch  fancy-beaded  and  matched  pine,  blind  nailed.  All  doors  of 
the  second  floor  to  be  2  feet  8  inches  wide,  by  7  feet  6  inches  high,  of 
pine,  finished,  five  panels,  O.  G.,all  hung  and  trimmed  with  suitable 
hardware.     The  castings  for  all  the  doors  and  windows  to  be   1x5 


FRONT  ELEVATION 


compact  form  possible,  so  that  the  merchant  may  see  through  the 
whole  of  the  extensive  range  with  the  utmost  facility. 

Caldecott,  Burton  &  Spence  have  long  been  before  the  trade  as 
carrying  all  through  the  season  an  immense  stock  of  fabric  gloves, 
and  this  season  is  no  exception.  They  are  now  showing  a  great 
range  of  lisle,  taffeta  and  pure  silk  gloves  in  all  sizes  and  in  all 
shades  of  color,  and  also  a  nice  line  of  pure  silk  lace  mitts  in 
misses'  and  ladies'  sizes. 


EMBROIDERED    APRON    LINEN. 

James  Johnston  &  Co.  have  received  a  novelty  in  the  above  line 
of  goods.     It  is  very  effective  and  a  seller. 


MR. 


BILLET. 


MILLICHAMP'S    NEW 

The  trade  will  please  note  that  Dingman  &  Co.  have  secured  the 
services  of  Mr.  W.  W.  Millichamp,  who  was  for  many  years  with 
Messrs.  John  Macdonald  &  Co.  for  the  ground  east  of  Toronto. 
Mr.  Millichamp  is  very  favorably  known  to  the  trade  and  will  no 
doubt  be  able  to  get  his  share  of  business  in  this  district. 
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USE    THE    BEST 


FINLAYSONS 

LINEN   THREADS 


~S 


We  May  Perhaps  Blow  Our  Horn 

But  the  public  listen  to  the  music  and  it 
has  been  pronounced  good  by  critics. 

We  are  advertising  our  goods  for  you  directly  to  your  customers,  in  all 
of  the  leading  newspapers  in  Canada. 

We  put  a  signed  guarantee  in  the  pockets  of  every  garment  we  sell. 

We  RIGBY=PROOF  a  great  many  of  our  lines  of  out-of-door  gar- 
ments without  extra  charge. 

Our  whole  time,  energies  and  capital    are  devoted   to  the    improvement   of  our  goods  and   the 
furthering  of  our  business.     The  results  are  just  what  we  should  expect. 

Send  us  the  names    and  Post  Office  addresses  of  your  customers  and  we  will  advertise   for  you 
directly  to  them  and  help  you  sell  your  goods. 


H.  SHOREY  &  CO. 


Wholesale  Clothiers  and  Manufacturers 
of  Rigby  Waterproof  Goods. 


MONTREAL 
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WINDOW  DRESSING. 

SOME    PRACTICAL    ADVICE   ON    DISPLAYS. 

THERE  is  probably  no  more  effective  method  of  advertising  goods 
than  by  arranging  attractive  window  displays.  It  arrests  the 
attention  of  passers-by  and  gives  them  a  knowledge  of  what  new 
goods  the  stores  contain.  If  this  were  not  done  the  people  would  be 
left  in  blissful  ignorance,  unless  they  made  a  thorough  examination 
of  the  interior  of  the  stores  or  read  the  papers  very  assiduously,  a 
thing  which  women  do  not  do  as  a  rule. 

At  this  time  of  the  year  many  displays  of  spring  goods  are 
made.  These  are  especially  inviting  and  interesting,  being  in  such 
direct  contrast  to  the  dark  and  sombre  winter  fabric  shown  hitherto. 

One  notices  a  great  deal  of  sameness  in  the  arrangement  of 
dress  goods  in  the  show  windows,  for  the  reason,  perhaps,  that  it  is 
rather  difficult  to  evolve  any  very  new  methods  of  window  decora- 
tions. At  the  same  time  it  is  always  well  to  have  as  much  variety 
as  possible,  since  too  much  monotony  will  fail  to  have  the  desired 
effect.  Some  goods  make  much  more  effective  displays  than  others. 
Fabrics  pronounced  in  color  and  design  present  the  most  striking 
appearance. 

Dress  goods  that  are  figured,  striped  or  dotted  will  attract  notice 
more  readily  than  white  goods.  Table  linen  is  very  effectively 
displayed  when  some  colored  material  of  delicate  shade  is  used  as 
a  background  against  which  the  pattern  of  the  damask  can  be  seen 
to  a  better  advantage,  as  the  design  of  the  linen  is  rather  difficult  to 
discern  at  a  distance. 

Ladies'  ready-made  underwear  looks  very  nice  when  some  of  the 
handsomer  garments,  night  gowns  and  chemises,  are  displayed  on 
lay  figures.  Tissue  paper  of  delicate  shade  is  always  placed  under- 
neath the  embroidery  of  the  garments  to  bring  out  the  pattern. 
Care  should  be  taken  to  avoid  having  these  articles  of  apparel  too 
crowded  and  close  together,  for  the  reason  that  too  great  a  con- 
glomeration is  confusing  and  prevents  people  from  distinguishing 
one  article  from  another  in  the  mass. 

It  is  a  very  good  plan  to  always  put  the  price  mark  on  goods 
thus  displayed — it  enables  people  to  learn  the  price,  and  they  can 
make  use  of  their  knowledge  at  some  future  date,  where  it  is  not 
possible  to  make  a  purchase  when  the  desired  articles  are  first  seen 
in  the  windows.  It  the  display  is  such  that  a  glance  in  passing 
gives  one  an  idea  of  the  quality  of  the  goods  and  what  it  costs,  it 
saves  the  employers  of  the  store  a  great  deal  of  time  and  trouble. 

House  furnishing  goods  are  very  sure  to  interest  all  women,  and 
a  good  plan  would  be  to  fit  up  a  show  window  like  a  room,  with  a 
cosy  corner  curtained  off  and  soft,  pretty  cushions  in  it,  rugs  on  the 
floor,  and  may  be  a  jardiniere  stand  near  the  couch.  Fur  rugs  are 
more  suitable  for  winter  displays  than  Smyrna  or  Oriental,  though 
the  latter  are  very  attractive  at  all  times.  Small  ones  of  rich  color 
and  small  design  look  well,  as  they  are  more  nearly  within  the 
reach  of  most  people's  pocket-books  than  the  larger  ones,  which 
are  of  almost  fabulous  price.  But  where  a  department  store  is  dis- 
playing goods  for  house  decoration  a  more  completely  furnished 
room  may  be  fitted  up,  with  a  five  o'clock  tea  table,  copper  kettle 
with  spirit  lamp  and  a  delicate  china  tea  service  and  immaculate 
damask.  This  will  appeal  very  strongly  to  all  feminine  hearts  and 
pocket-books. 

Lightweight  novelty  suitings  and  cheviots  for  spring  wear  are 
often  accompanied  by  illustrations  from  fashion  plates  showing  the 
manner  in  which  they  should  be  made  up.  It  is  a  good  idea  also 
to  have  the  material  sometimes  draped  on  lay  figures,  thus  display- 
ing goods  to  a  better  advantage  and  showing  how  fabrics  will  look 
made  into  dresses — for  it  is  a  well  known  fact  that  material  which 
looks  well  in  the  piece  does  not  always  develop  satisfactorily  in  the 
garment. 

Where  kid  gloves  are  displayed  it  is  well  not  to  follow  the  usual 


custom  of  confining  the  exhibit  to  one  style  of  glove,  because  this  is 
not  so  attractive  as  one  where  different  styles  and  makes  are  shown. 
The  difference  in  taste  that  most  people  have  necessitates  a  variety. 
Many  women  do  not  care  for  the  glace  glove,  while  others  do  not 
like  the  undressed  kid. 

Umbrella  displays  are  not  so  much  noticed  where  there  is  too 
much  monotony  in  the  arrangement  of  them.  Some  light  or  fancy 
colored  parasols  look  well  with  the  black  ones,  though  in  the  rainy 
season  no  one  would  wish  to  buy  an  elaborate  one  ;  therefore 
brilliant  colored  draperies  could  be  substituted  for  the  bright  toned 
sunshades. 

It  seems  to  us  that  it  would  be  much  more  artistic  to  combine 
displays  of  goods  more  frequently  than  one  sees  it  done.  No  one 
can  make  a  display  of  ladies'  and  gentlemen's  black  unbrellas 
very  attractive  when  displayed  by  themselves,  but  if  shown  com- 
bined with  some  light,  prettily  trimmed  hats  underneath  the  ladies' 
sunshades  they  would  appear  to  a  much  better  advantage.  Of  course 
people  would  not  be  able  to  judge  so  well  of  the  line  of  goods  within 
the  store  if  a  less  extensive  exhibit  was  made  on  the  outside  ;  for  it 
would  be  impossible  to  show  so  many  different  styles  of  each  line 
of  goods  if  several  were  combined  in  one  display;  but  this  would 
have  one  advantage  in  causing  people  to  enter  the  store  and  make 
a  more  thorough  investigation.  It  might  prove  an  innovation  which 
people  would  like  to  see,  and  we  feel  sure  that  those  who  experi- 
ment with  it  will  find  it  more  satisfactory  than  the  old  method. — 
St.  Louis  D.  G.  Reporter. 


WHO'S   TO    BLAME   FOR   BIG    STORES? 

Editor  Dry  Goods  Review: 

Sir, — I  have  been  reading  of  late  the  effects  that  have  taken 
place  on  property  in  Toronto  and  the  "surrounding  country,  caused 
by  the  concentration  of  trade  in  one  big  store  selling  everything. 
Whilst  I  have  read  these  articles,  and  know  them  to  be  true,  I  can- 
not resist  the  feeling  to  put  the  blame  where  it  properly  belongs, 
and  that  is  on  the  shoulders  of  the  jobbers,  wholesale  men  and 
manufacturers. 

You  would  say  "How's  that?"  Well,  it  is  only  a  few  years 
ago  when  these  were  so  hungry  for  trade  that  they  would  start  any 
poor  fool  in  business  and,  in  fact,  induce  farmers  and  mechanics  to 
quit  their  trade  to  become  merchants  at  every  sideroad  and  corner. 
The  result  of  this  was  that  every  man,  woman  and  child  got  to 
know  the  secrets  of  business,  viz.,  cost  of  goods,  etc.,  and  naturally 
enough  begrudged  the  poor  merchant  his  allowance  for  handling 
goods  for  them  and  sought  by  means  of  secret  societies  to  kill  him 
off.     Do  you  see  ? 

Next  came  what  was  called  the  Grangers.  The  wholesale  man 
once  more  opened  the  back  door  to  him  and  sold  to  him  as  Mr. 
So-and-So.  That  died  out  in  a  few  years  and  then  sprung  up  the 
Patrons  of  Industry.  Witness  manufacturers  and  politicians  all 
bowing  to  the  destroyer,  like  the  dog  with  the  meat  crossing  the 
bridge  stopping  to  grasp  a  shadow  but  losing  his  all.  T  know  a 
large  wholesale  house  who  sold  large  bills  in  this  town  only  five 
years  ago,  and  now  they  cannot  sell  a  cent's  worth  here  because 
they  sold  to  the  Patrons  of  Industry  and  refused  to  back  up  the 
legitimate  trade.  There  is  also  another  in  Hamilton  in  the  same 
boat.  Had  these  houses  done  an  honest,  steady  business,  backing 
up  their  old  friends,  how  much  better  it  would  have  been  for  them 
to-day  !  Yours,  etc., 

A.  E.  Rastrick,  Dunnville. 

[See  editorial  comments  on  another  page.     Ed.  D.  G.  R.] 


BICYCLE    AND   GOLF    HOSE. 

W.  R.  Brock  &  Co.  are  showing  a  large  range  of  these  goods 
to  retail  at  50c,  75c.  and  $1  per  pair,  including  the  footless  lines — 
also  some  high-class  goods  to  sell  at  $i.5o_and  $2  per  pair. 
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For. 


^ 


IN 


H.  H.  BURROWS,  Manager. 


SPRING 

1897 

Wool  and  Union 


Carpets 


WOOL  MATS 

any  size  or  color. 


}j— <»^*»  II  H  ■■    III  »++—»+  |  | , 


ART  SQUARES 

RUG  FRINGES 

CHENILLE  CURTAINS 
CARPET  BINDING  RUGS  and  MATS 

any  shade. 

Samples  sent  to  any  address. 
Travellers  now  on  the  road. 


ROYAL  CARPET  CO,  -  CUELPH,  ONT. 


Irvinsf Umbrella  c°- 

^^  LIMITED 


J> 


-^ 


MANUFACTURERS 


Parasols 
Sunshades 

and  .... 

Umbrellas 


SUMMER  NOVELTIES 

can  be  seen  at  our  factory. 

c 


20   FRONT  STREET  W.,   TORONTO 


•K 


SS^"»+»^^+*^^+»^»»+^^+»»        in     ■  ■  **        ii        w 


Shrewd  Dry  Goods  Men 

Quick  to  discern  the  road  to  Saving  and  Profit, 

don't  allow  their  Dress  Goods  Stock  to  be  littered  up 
with  goods  unsalable,  because  "  off-color."  Neither 
do  they  sacrifice  profits  in  order  to  move  them. 
They've  learned  of  our  facilities  to  re-dye  these  goods 
and  make  them  as  valuable  as  any  goods  on  their 
shelves.     It  costs  little  and  saves    much. 

"DELIGHTED    WITH  THE  WORK  DONE." 

"THE  GOODS  ARE  VERY  SATISFACTORY  AND  ARE  SELLING   EQUAL   TO  FRESH  GOODS." 

"  WE  ARE  VERY  MUCH  PLEASED   WITH  THE  EXCELLENT  QUALITY  OF  THE   WORK." 

These  are  quotations  from  a  few  only  of  scores  of  letters  received  from  merchants 
in  all  parts  of  the  Dominion.     Suppose  we  send  you  circulars  and  particulars. 


R.  PARKER  &  CO. 


'PHONES:  3037,  3640,  2143, 
1004,  5098. 


Head  Office  and  Works, 
787-791    Yonge   St.,    TORONTO. 
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JAPANESE    COMPETITION. 

R.  J.   Wynne  in  The  N.V.  Press. 

THE  new  United  States  Tariff  Bill,  as  framed  by  the  Ways  and 
Means  Committee,  carries  provisions  which  will  check  to  a 
great  extent  the  menacing  evil  of  Japanese  and  other  Oriental  com- 
petition with  American  industries.  The  readers  of  The  Press  are 
familiar  with  the  extent  of  Japanese  competition. 

The  Ways  and  Means  Committee  was  early  aware  of  the  situa- 
tion respecting  Japan's  raid  upon  our  commerce  and  the  part  which 
the  Wilson  law  had  played  in  promoting,  forwarding  and  permitting 
it.  Reports  came  to  the  committee  from  American  manufacturers 
on  all  sides  bearing  upon  this  subject.  The  committee  found  that 
the  imitative  Japanese  had  invaded  a  great  many  branches  of 
American  industry,  and  with  their  cheap  labor  were  turning  out 
goods  with  which  the  Americans  could  never  hope  to  compete  in 
point  of  cost  of  production.  The  hearings  given  by  the  committee 
were  full  of  the  recitals  of  special  cases  of  competition  and  dis- 
crimination. 

CAUSE    FOR    COMPLAINT. 

When  the  committee  came  to  examine  the  official  reports  of  the 
Treasury  Department,  they  found  ample  cause  for  complaint  on  the 
part  oi  American  manufacturers.  It  is  probable  that,  taking  into 
consideration  the  matter  of  undervaluations  and  other  elements  of 
the  situation,  the  American  manufacturers  have  been  damaged  to 
the  extent  of  close  on  to  $100,000,000  by  Japanese  competition 
since  the  Wilson  bill  went  ito  effect.  Taking  the  year  1896  for  an 
example,  it  was  found  that  the  imports  from  Japan  amounted  to 
$25,537,038.  A  large  proportion  of  this  amount  represented  im- 
ports from  which  the  Government  derived  no  revenue  whatever. 
The  articles  were  on  the  free  list.  It  is  impossible  to  calculate  what 
was  the  extent  of  the  undervaluations  upon  the  imports  which  did 
pay  duty  under  the  law.  It  is  sale  to  assume  that  the  Japanese 
were  not  behind  our  other  loreign  neighbors  in  placing  a  lower 
figure  upon  their  invoices  than  the  market  value  of  the  goods 
warranted. 

The  Japanese  commenced  at  the  very  beginning  of  the 
schedules.  They  sent  us  animals  to  the  value  of  $1,614.  The 
Ways  and  Means  Committee  has  raised  the  duty  on  animals. 
They  sent  us  $3,027  worth  of  art  works.  The  committee  has  raised 
the  barrier  against  this  industry  to  encourage  artists  of  our  own. 
Taking  advantage  of  the  low  duty  on  coal,  they  sent  us  2,97210ns. 
The  committee  has  raised  the  duty  from  40c.  to  75c.  The  Japanese 
coal  digger  works  for  a  great  deal  less  than  is  paid  to  the  humblest 
mule  driver  in  our  mines. 

SENT   COTTON    ALSO. 

Cotton  goods  was  an  article  in  which  the  Japs  were  working  up 
a  lucrative  business  in  competition  with  the  American  workman. 
The  Japanese  sent  us  manufactured  cotton  goods  to  the  value  of 
$118,652  in  one  year.  That  is,  they  were  valued  in  the  invoice  at 
that.  No  one  knows  to  what  greater  extent  the  competition  actually 
existed.  The  Ways  and  Means  Committee  has  put  a  brake  upon 
this.  The  rates  have  been  changed  in  schedules  more  closely 
affecting  the  class  of  cotton  goods  made  by  the  Japanese,  and  the 
duty  increased.  Specific  rates  have  been  substituted  in  many 
special  cases,  with  a  view  to  cutting  off  the  most  flagrant  oppor- 
tunities for  undervaluation. 

In  earthen,  stone  and  chinaware,  the  Japanese  had  a  wide  field. 
In  past  years  the  importations  of  Japanese  ware  of  this  description 
were  confined  mainly  to  teapots,  fancy  cups  and  saucers,  umbrella 
stands,  odd  vases  and  the  like.  Of  late,  however,  they  began  to 
invade  the  staple  lines,  sending  goods  to  compete  with  the  products 
of  the  potteries  of  Trenton,  East  Liverpool  and  the  Ohio  valley.  In 
the  past  jear  they  invoiced  goods  of  this  description  to  the  amount 
of  $387,591.      They  brought  these  goods  in  by  paying  a  duty  of 


from  30  to  40  per  cent.  The  Ways  and  Means  Committee  has  in- 
creased the  rate  to  60  per  cent.  This  will  give  the  china  decorators 
of  Trenton  a  chance  to  compete  on  decorated  ware. 

VEGETABLE    FIBRES. 

In  vegetable  fibres  the  Japanese  did  a  magnificent  business 
under  the  Wilson  law.  While  one  after  another  of  the  American 
manufacturers  were  shutting  down  their  shops,  turning  their  skilled 
employes  adrift  and  going  into  bankruptcy  courts,  the  Japanese 
were  sending  shipload  after  shipload  of  such  goods  into  our  markets. 
The  American  farmer,  who  had  been  raising  hemp  and  plowed  up 
his  field,  let  it  stand  fallow,  while  the  Jap,  with  hackled  hemp  on 
the  free  list,  supplied  the  demand.  The  Ways  and  Means  Com- 
mittee has  put  a  duty  of  $50  a  ton  on  hackled  hemp.  In  the  past 
year  the  Japanese  sent  us  manufactures  of  fibres  to  the  extent  of 
nearly  half  a  million  dollars.  The  Dingley  bill  will  cut  this  off  by 
raising  the  duties  all  along  the  line  upon  this  schedule. 

With  straw  hats  on  the  free  list,  the  Japanese  sent  us  these 
goods  worth  $110,000  last  year.  The  American  manufacturers 
were  idle  and  the  farmers  were  burning  their  straw  meanwhile. 
The  Ways  and  Means  Committee  has  put  a  duty  of  35  per  cent, 
upon  these  goods  when  plain  and  50  per  cent,  when  trimmed.  The 
Japanese  had  no  limits  to  their  competitions,  however.  From 
$1,334  worth  of  jewelry  to  the  1,934  pounds  of  pig  lead,  they  left 
no  article  of  trade  untouched.  In  manufactures  of  leather  they 
supplanted  the  American  dealer  to  the  extent  of  $1,786.  The 
Dingley  bill  shows  a  gratifying  increase  of  duty  upon  this  schedule. 

ACTIVE    IN    OTHER    LINES. 

Although  matting  is  now  being  made  in  this  country,  the 
Japanese  brought  in  goods  of  that  description  invoiced  at  $1,989,- 
340.  It  was  free  of  duty  under  the  Wilson  Act.  The  new  bill 
proposes  a  duty  of  8  cents  a  square  yard  on  some  qualities,  and  8 
cents  with  25  percent  additional,  on  others.  They  sent  us  nearly 
$200,000  worth  of  manufactures  of  paper,  nearly  $400,000  worth 
of  rice  and  500,000  pounds  of  sugar. 

In  silk,  raw  and  manufactured,  they  did  a  tremendous  business. 
The  manufacture  of  silk  has  become  a  great  industry  in  the  United 
States.  A  vast  amount  of  capital  has  been  invested  in  it  of  late 
years,  and,  under  the  prosperous  conditions  of  the  McKinley  law, 
thousands  of  men  and  women  obtained  steady  and  lucrative  em- 
ployment in  the  domestic  silk  mills.  Almost  $3,000,000  worth  of 
manufactured  silk  was  dumped  upon  the  American  market  by  the 
Japanese  last  year.  The  Dingley  bill  increases  the  duty,  however, 
to  a  material  extent,  and  will  probably  cut  off  some  of  Japan's 
profits  in  the  future. 

These  are  but  some  of  the  principal  items  of  Japanese  exports 
for  the  past  year,  upon  which  the  new  tariff  bill  will  lay  a  restrain- 
ing hand  in  the  future.  The  list  of  other  articles  is  a  long  one, 
involving  lesser  sums  in  detail,  but  amounting  to  a  serious  aggre- 
gate, and  one  which,  in  a  few  years  more  of  Democratic  tariff, 
would  be  appalling  to  the  American  manufacturer. 

ENTHUSIASTIC    ADVOCATES. 

W.  R.  Brock  &  Co.  are  enthusiastic  advocates  of  judicious  ad- 
vertising. This,  together  with  their  having  at  all  times  the  right 
goods  at  the  right  prices,  entitle  them  to  the  claim  of  having  estab- 
lished "an  enduring  argument."  The  large  range  of  hosiery, 
gloves  and  underwear  shown  by  them  each  season  successfully 
bears  the  severest  examination  of  the  most  exacting  and  critical 
buyer  in  value,  style,  quality  and  finish. 


SPECIAL    PRINTS. 

John  Macdonald  &  Co.  have  this  week  received  a  shipment  of 
their  famous  cardinal  and  navy  drillette  prints,  64-inch  loom  damask 
tablings,  also  a  special  line  of  40-inch  pillow  cotton  considerably 
below  regular  price. 
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THE  RESULT  OF  THE 


SPRING  MILLINERY  OPENING 

Was,  indeed,  very  satisfactory  to  us  and   exceeded   even   our  most 


Dingman  &  Co.  56  BAY  street  Toronto 


:  sanguine    expectations.        It   was    simply    a   question    of   laying    out       X 

goods  fast  as  possible  from  commencement  to  the  close,  and  follow-       A 
+  ing  weeks.     How  is  this  ?     We  answer,  We  have  the  right  things  in         ♦ 


♦ 

J  LACES,  VEILINGS,  CHIFFONS 

♦  f^    f*    £"*        /"  Correct  Colorings,"  "  Correct  Designs  ^^ 

W.W»V*«     \     and  Styles,"  "Correct  Prices."  ^r 


BELTS    Special  Styles  and  Makes.  LADIES'    VESTS       ♦ 

Special  Value  and    Unique  in  Finish.  ^^ 


♦  OUR      HOSIERY    « Hermsdorf  Dye/'  ♦ 

t 

♦ 


I 


JAMES  JOHNSTON  &  CO.  \ 


DRY    GOODS    WHOLESALE 


|                                     @  1 

£                                                           DEPARTMENTS.  \ 

3  ♦♦♦♦»♦♦♦»♦♦♦♦♦♦♦♦♦♦♦»♦♦♦♦♦♦♦♦■»♦♦ 

f      Dress  Goods,  Velveteens,  Etc.                 ♦   fluslins,  Laces  and  Curtains.  £ 

Silk  Ribbons  and  Trimmings.                 ♦   Umbrellas  and  Parasols.  > 

Hosiery,  Qloves  and  Underwear.            %   Prints  and  Cotton  Dress  Goods,  Etc.  3 

9      Smallwares,  Notions,  Etc.                        I   Cottonades,  Shirtings  and  Tickings.  • 

5       Gents'  Haberdashery  and  Neckwear.     ♦   Linings,  Towelings,  Etc.  £ 

a      Muslin  and  Flannelette  Embroideries,  t   Linen  Napkins,  Doylies  and  Tablings.  £ 

\                Our  travellers  are  showing  a   range  of  samples  that  cannot  be  % 
surpassed.    Favor  them  with  a  look,  it  will  cost  you  nothing. 

f    JAMES  JOHNSTON  &  CO.,    MONTREAL.  • 


22 


THE  -:-  DRY  -:-  GOODS  -•-  REVIEW 


"CONGO  BLACK"  DYE,  REGISTERED 

Caldecott,  Burton  &  Spence 

^        Pri —  Goods  Converters 

44  CONGO    BLACK  "    DYE   has  Placed  our  Black  Dress  Fabrics  in 

—  ==    a  proud  PRE=EMINENCE  over  ordinary 

Black  Dress  Goods.  To  be  able  to  say  that  this  famous  dye  is  proof  against  Fruit 
Juices,  Muriatic  Acid,  Rain,  Wind  or  Sun  is  to  place  a  great  advantage  in  the  hands 
of  the  salesman. 

Ladies  are  now  demanding  "Congo  Black"  Dye,  and  progressive  merchants 
appreciate  this  fact. 

C.  B.  &  S.  offer  the  trade  Bicycle  Serges,  Lustres,  Sicilians,  Crepons, 
Jacquards,  Brocades,  Henriettas,  Cashmeres,  etc.,  in  "  Congo  Black  "  Dye, 
Registered  Brand. 

They  will  keep  well  assorted  during  the  month  of  April  their  stock  of 
Ribbons,  Laces,  Hosiery,  Gloves,  Underwear,  Parasols,  Muslins,  Wash 
Fabrics,  Linens,  Notions,  Smallwares  and  Blouses. 

CALDECOTT,  BURTON  &  SPENCE 


Dry  Goods  Specialists 
and  Manufacturers 


46  and  48  Bay  St.,  TORONTO 


Do  Not  Be  Deceived 

By  unscrupulous  imitators  of  The  National  Cash  Register 
Company.  We  make  90  kinds  of  cash  registers.  Prices  from  $J0 
to  $375. 

We  have  just  put  on  the  market  three  new 
detail-adding  National  Cash  Registers.  No.  \\  sells  for 
$40,  No.  J  3  for  $60,  and  No.  14  for  $80. 

We  do  not  buy  registers  sold  by  other  com- 
panies. Public  statements  to  the  contrary  are  false. 
Persons  buying  such  registers  do  so  at  their  own  risk. 

We  also  sell  second-hand  National  and  other 
registers  taken  in  exchange  for  latest  improved  Nationals 
at  the  lowest  prices.    Address  Dept.    T,  The  National 
Cash  Register  Company,  Dayton,  Ohio,  U.  S.  A. 
Toronto  Office,  6  Rossin  Block,  King  Street,  W. 

Montreal  Office,  J  655  Notre  Dame  Street. 

British  Columbia  Office,  Vancouver. 


No.  13. 
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The  MacLean  Publishing  Company  Ltd. 

Trade  Newspaper  Publishers, 

AND 

Fine  Magazine  Printers. 

JOHN  B.  MacLEAN,  HUGH  C.  MacLEAN, 

President.  Sec.-Treas. 

Toronto, 26  Front  St.  West. 

Telephone  2148 
Montreal,  -         -         -  Board  of  Trade  Building. 

Telephone  1255 

London,  Eng.,  -        -         Canadian  Government  Offices, 

R.  Hargreaves,  Representative. 


Subscription,  $2.00. 


Published  the  First  of  each  Month. 


TARIFF  UNCERTAINTY    AND   DRY  GOODS  IMPORTS. 

THE  dry  goods  importers  seem  to  be  going  slow  until  they  know 
what  the  new  tariff  is  to  be.  The  figures  for  the  months 
of  January  and  February  indicate  this.  The  figures  for  the  month 
of  March  are  not  out  yet.  But,  taking  the  two  first  months  of  the 
year  and  comparing  the  totals  with  the  same  months  of  1895  and 
1896,  the  comparison  shows  a  marked  decline  in  imports.  The 
details,  as  compiled  from  the  official  returns  for  The  Dry  Goods 
Review,  are  as  follows  : 

IMPORTS  DURING  JANUARY  AND  FEBRUARY. 

1895.  1896.  1897. 

Cottons,  undyed $  94,937  $  96,561  $  71,915 

do         dyed,    colored....  841,572  902,902  681,408 

do         thread  and  yarn..  38,616  46,450  21,284 

do         thread  on  spools  ..  70,577  54,844  57,898 

Laces,  collars  and  nettings. .  197,132  179,925  137,976 

Hats  of  all  kinds 393.436  435,452  396,693 

Silks 430,542  648,014  388,660 

Carpets,     Brussels,    tapestry  203,290  192,483  129,524 

Cloths,  worsteds,  coatings..  539,011  489,322  465,233 

Dress  goods 688,913  802,944  585,198 

Knitted  goods 82,848  127,621  83,446 

This  simply  covers  about  a  dozen  different  classes  of  imported 
dry  goods,  but  it  fairly  represents  the  whole  line.  The  imports,  of 
course,  are  those  for  the  whole  of  Canada  and  not  any  particular 
port  of  entry.  Doubtless  there  are  some  dry  goods  still  in  the  Custom 
houses  awaiting  the  new  tariff  rates,  which  many  merchants  expect 
to  be  lower,  but  which  may,  in  view  of  certain  things,  not  show 
much,  if  any,  reduction. 

In  the  above  list  a  large  falling  off  is  observable  in  cottons,  wool- 
ens and  silks,  the  importers  being  evidently  afraid  of  a  cut  in  the 
duties.  As  soon  as  the  tariff  is  brought  down  in  Parliament— and 
that  ought  to  be  in  a  few  days  after  this  issue  of  The  Review  is  in 
the  hands  of  our  readers — there  will  be  an  instant  revival  of  trade. 
In  fact,  the  outlook  for  fall  trade  should  be  very  favorable.  Stocks 
are  low  all  over  the  country,  and  the  reports  of  farming  prospects  in 
the  west  are  good.  The  mining  development  in  northern  Ontario 
and  southern  British  Columbia  will  help  the  eastern  jobber  a  good 
deal,  and  if  prices  of  farm  produce  tend  to  stiffen  a  bit,  or,   (what 


would  have  the  same  effect)  railway  rates  to  the  ocean  ports  are  re- 
laxed a  little  for  shippers'  benefit,  we  shall  see  a  good  fall  business 
in  Canada. 

Meantime,  you  cannot  wonder  if  imports  languish  when  mer- 
chants are  under  an  impression  that  duties  may  be  reduced.  It  is 
the  plain  duty  of  the  Government  to  hurry  in  this  matter.  They 
have  waited  long  enough.  If,  in  some  cases,  the  duties  are  raised 
(and  this  is  not  impossible  with  articles  that  can  be  classed  as  lux- 
uries), the  man  who  has  not  bought  will  feel  angry  at  himself.  As 
to  retailers'  buying,  it  is  well  to  bear  in  mind  that  if  a  man  is  not 
well  assorted  he'  cannot  serve  his  customers.  The  big  department 
stores  don't  let  tariff  uncertainty  prevent  them  from  being  well 
assorted  at  all  seasons. 


MISTAKEN    METHODS. 

LAST  fall  several  wholesale  clothiers  undertook  to  sell  an 
extremely  low-priced  frieze  ulster,  and  did  sell  one  at  a  price 
below  cost.  Of  course  merchants  do  not  send  travelers  out  and 
pay  their  salaries  and  expenses  to  do  that  sort  of  business  alone. 
Where  there  is  such  a  tempting  bait  there  must  be  some  hook  con- 
cealed, and  in  this  case  the  means  taken  to  even  up  were  ingenious 
if  not  commendable.  The  frieze,  to  commence  with,  was  of  the 
lowest  possible  grade  but  well  finished  on  the  face  and  presented 
quite  a  good  appearance.  It  was  cheaply  lined  and  trimmed,  cut 
shorter  than  is  usually  wanted,  and  with  very  small  facings,  so  as 
to  save  goods.  The  price  being  low,  of  course  many  bought  it, 
but  on  account  of  the  cheap  trimming,  etc.,  they  naturally  required 
something  better  for  their  better  class  of  customers.  In  order  to 
even  up  the  loss  made  on  this  line,  the  enterprising  manufacturers 
we  refer  to  produced  two  prices  of  supposed  higher-grade  ulsters. 
In  reality  they  were  made  of  the  very  same  shoddy  goods  as  the 
first.  They  were  lined  and  trimmed,  however,  in  such  good  style 
as  to  disguise  their  identity,  so  that  merchants  purchasing  them 
were  in  the  position  of  having  paid  a  good  average  profit  on  the 
whole  order.  The  wearer  of  the  alleged  better  line  was  made  the 
sufferer,  and  although  he  was  willing  to  pay  a  good  price  for  a  good 
article,  he  was  miserably  swindled  by  getting  a  shoddy  garment. 

Such  methods  will  not  tend  to  the  improvement  of  the  ready- 
made  clothing  business.  We  hope  that  manufacturers  will  drop 
such  suicidal  means  of  temporarily  increasing  trade.  Retailers 
should  sit  emphatically  upon  them  whenever  they  find  it  out.  It 
is  worth  recalling  the  experience  in  the  woolen  trade.  Shoddys 
were  sold  about  twenty  years  ago  all  over  Canada,  labelled  "the 
finest  Canadian  tweeds,"  by  some  Canadian  mills.  Of  course  they 
proved  unsatisfactory.  No  one  would  buy  them  a  second  time. 
They  created  such  an  unfair  prejudice  against  domestic  tweeds  that 
our  manufacturers  have  never  entirely  recovered  from  it.  Although 
we  did  then,  and  still  continue  to,  make  tweeds  in  Canada  as  good 
value  as  any  imported,  there  are  hundreds  of  business  men  who 
will  not  believe  it.  The  whole  trade  is  suffering  from  misrepre- 
sentations made  by  a  few  firms  twenty  years  ago.  The  ready- 
made  clothing  trade  in  Canada  is  very  much  on  the  improvement 
just  now,  and  with  honest  dealing  can  be  largely  increased.  Tricks 
of  the  character  complained  of  are  like  killing  the  goose  that  lays 
the  golden  egg. 
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BUSINESS  INTERESTS  NOT  BEHIND  IT. 

WE  doubt  if  the  business  interests  of  the  United  States 
approve  of  that  part  of  the  Dingley  bill  which  strikes  at 
Canada.  We  assume  that  many  of  them  would  be  glad  to  do  busi- 
ness in  this  country  and  are  not  willing  participators  in  a  distinct 
tariff  attack  on  this  country.  There  is  no  use  in  denying  that  it  is 
such  an  attack.  The  lumber  schedules  indicate  the  spirit  in  which 
the  whole  measure  has  been  conceived.  By  one  of  its  clauses  if 
Canada  protects  herself  with  an  export  duty  on  pulp  wood  the 
duties  on  Canadian  lumber  immediately    go  up  higher. 

Now,  that  sort  of  thing  is  a  threat.  No  country  with  any  self- 
respect  will  put  up  with  it.  Canada  is  not  so  foolish  as  to  expect  to 
squeeze  the  United  States,  but  having  an  alternative  market,  it  can 
divert  trade  elsewhere,  selling  more  to  England  and  buying  more 
from  her.  Now,  our  neighbors  surely  cannot  want  to  put  Canada 
on  its  mettle  to  trade  with  other  countries.  Yet,  that  is  the  effect 
of  its  tariff  policy,  and  is  designedly  the  purpose  of  tail-twisting 
politicians  who  think  they  see  votes  in  anti-British  and  anti-  Cana- 
dian harangues. 

For  this  reason  we  credit  United  States  business  men  with  more 
sense  than  to  embark  on  a  tariff  war  with  a  solvent  customer  like 
Canada,  who  purchases  for  five  millions  of  people.  Go  to  the 
States  to  buy  and  you  find  manufacturers  and  merchants  keen, 
alert,  clever  business  men.  They  want  your  trade  if  you  have  the 
money.  They  don't  care  whether  you  are  a  citizen  of  the  Fiji 
Islands  or  a  subject  of  Her  Britannic  Majesty.  They  favor  a  good 
export  trade.  They  make  more  goods  than  the  home  market  can 
consume,  and  naturally  cultivate  customers  abroad. 

Yet  their  proposed  new  tariff  says  to  Canada  :  "  Go  to  blazes  ; 
we  don't  want  to  have  any  dealings  with  you."  That  is  not  the 
voice  of  commerce.  It  is  the  yawp  of  the  heeler  and  the  dema- 
gogue and  if  the  immense  commercial  interests  of  the  United  States 
submit  to  be  ruled  by  that  sort  of  influence,  it  is  none  of  our  affair. 
And  we  can  go  ahead  and  legislate  for  ourselves. 


WHO  ARE  RESPONSIBLE? 

A  CORRESPONDENT,  whose  letter  is  printed  on  another  page, 
says  the  real  culprits  in  the  building  up  of  big  departmental 
stores  are  manufacturers,  jobbers  and  wholesalers.  He  mentions 
some  of  the  errors  they  have  committed,  but  we  cannot  see  that  his 
argument  is  logical.  Not  that  we  feel  particularly  anxious  to  de- 
fend manufacturers  or  wholesalers.  They  are  well  able  to  take 
care  of  themselves,  and  it  is  not  our  concern  to  make  out  a  case  for 
them.  Besides,  some  of  our  correspondents'  complaints  are  just, 
and  where  mills  and  jobbers  have  sold  to  big  concerns  that  notori- 
ously cut  the  life  out  of  trade,  or  where  they  have  given  undue  fa- 
cilities to  unsuitable  persons  to  start  stores,  they  have  done  wrong 
Their  sins  will  find  them  out. 

But  to  get  at  the  real  origin  of  these  immense  price-cutting  con- 
cerns we  would  be  disposed  to  start  right  with  the  consumer.  There 
has  been  a  perfect  frenzy  the  last  ten  years  for  cheap  goods.  It  has 
taken  almost  entire  possession  of  the  female  sex  ;  and  the  men  are 
a  good  second.  To  meet  this  craze  these  stores  have  developed 
everywhere — in  Canada,  the  United  States  and  England.  Will  the 
person  who  is  now  reading  this  article  please   look   over  his  own 


career  and  see  if  he  has  not  dealt  at  these  stores  ?  It  is  a  fact  that 
the  very  persons  who  suffer  from  their  competition  come  into  town 
on  a  short  trip  and  make  purchases  for  their  families  at  depart- 
mental establishments. 

Every  class  in  the  community  has  done  something  to  build 
them  up.  The  manufacturer  has  foolishly  allowed  himself  to  run 
into  cheap  lines.  The  wholesaler  has  not  turned  a  deaf  ear  to  the 
big  store  which  buys  for  cash,  then  slaughters.  The  retailer  :  has 
he  not  taken  a  hand  in  by  indiscriminate  cutting,  by  sticking  to  old 
methods,  and  by  long  credits  ?  All  these  things  tended  to  bring 
about  big  stores.  Now  that  they  are  here,  a  more  practical  ques- 
tion is  how  shall  we  prevent  their  doing  injury  to  trade  all  over  the 
country  ? 


THE  LITTLE  SPECULATION  SPOILED. 

THERE  is  a  good  story  going  the  rounds  oi  the  trade  regarding 
importers  who  wished  to  take  advantage  of  prospective 
changes  in  the  duty.  They  had  in  several  cases  a  large  quantity  of 
goods  in  bond,  chiefly  imported  English  woolen  fabrics,  and  had 
made  up  their  minds  to  hold  it  there  until  the  tariff  had  been  brought 
down.  If  the  duties  relating  to  the  goods  in  question  went  down, 
the  little  speculation  would  be  a  profitable  one,  and  no  person  ex- 
pected anything  else.  In  several  instances,  however,  importunate 
purchasers  knocked  their  calculations  on  the  head  by  demanding 
delivery  of  their  orders.  The  irony  of  the  situation  lay  in  the  fact 
that  the  orders  in  question,  from  their  composition,  made  it  abso- 
lutely necessary  to  take  the  entire  lot  of  goods  out  of  bond  and  not 
only  a  portion  of  it.  The  remainder  had  to  go  into  stock,  which  in 
the  event  of  a  reduction  in  duty  means  a  certain  amount  of  loss  to 
the  importer. 


LOOKING  FOR  CANADIAN  OPENINGS. 

OUR  contemporary,  The  New  York  Dry  Goods  Economist, 
says  •  *'  Canada  is  about  to  have  a  change  of  tariff,  the 
new  schedules  being  expected  to  go  into  effect  early  in  April.  At 
present  all  is  uncertainty  as  to  their  nature,  but  in  view  of  the 
pledges  made  by  the  Ministry  as  to  reductions  of  duty  the  general 
expectation  is  in  favor  of  considerably  lower  rates.  If  such  should 
prove  to  be  the  case  textile  manufacturers  in  this  country  may  find 
a  new  market  for  their  products." 

It  was,  no  doubt,  the  intention  of  the  present  Canadian  Gov- 
ernment to  reduce  the  tariff,  but  from  present  indications,  the 
Dingley  Bill  has  caused  some  change  of  opinion  at  headquarters, 
and  the  duties  on  goods  from  the  United  States  may  not  be 
diminished  at  all.  No  one  knows  positively  what  may  be  done,  for 
fiscal  legislation  is  a  Cabinet  secret  in  this  country,  and  except  an 
occasional  hint  of  the  general  drift  of  things,  the  announcement  in 
the  House  of  Commons  is  the  first  official  intimation  given  to  the 
trade.  But  these  hints,  so  far,  are  not  favorable  to  lower  duties  on 
our  imports  from  the  States.  First,  there  was  the  significant 
remark  regarding  coal  made  by  the  Finance  Minister,  Mr.  Fielding, 
to  a  Montreal  deputation.  In  effect,  this  was  that  if  the  United 
States  duty  was  to  be  75c.  ours  could  be  that  too — this  from  a 
Minister  who  had  been  supposed  to  favor  no  duty  at  all.  Second, 
The  Toronto  Globe,   the   principal   Liberal  paper   in  Canada,  and 
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presumably  in  close  touch  with  the  Government,  has  been  arguing 
that  the  present  is  an  inopportune  time  for  reduced  duties  on 
American  goods. 

The  Economist's  ideas  on  all  tariff  issues  are  sound  and  reason- 
able, and  while,  with  all  business  authorities,  it  must  deplore  hostile 
tariff  legislation  between  neighboring  countries,  it  must  realize  that 
the  Dingley  Bill  is  calculated  to  draw  forth  a  similar  line  of  policy 
from  Canada.  Otherwise  our  American  friends  would  do  far  more 
trade  here  than  they  do.  Canada  could  be  made  an  excellent 
market  for  American  goods,  and  the  marvel  is  this  has  not  dawned 
upon  our  neighbors  long  ago. 


TORONTO'S    POSTAL    BUSINESS. 

IT  often  happens  that  when  a  man  is  kicked  hard,  the  blow 
wakens  him  up,  calls  out  his  reserve  strength,  and  he  is  able  to 
make  a  vigorous  rejoinder.  Toronto  has  had  to  stand  a  good  deal 
of  criticism  this  last  year  owing  to  the  disappearance  of  wholesale 
and  retail  dry  goods  firms.  The  city  replies  to  these  attacks  by 
pointing  to  her  postal  business  for  the  year.  The  official  figures 
have  just  been  published.  The  receipts  of  the  Toronto  post  office 
for  last  year  were  $464,060,  as  compared  with  $370,261  for  the 
preceding  year.  The  receipts  of  Montreal  post  office  were  $356,- 
741,  as  compared  with  $317,291  last  year.  Toronto,  therefore, 
more  than  maintains  the  lead  in  Canada  in  its  postal  business. 
Other  cities  contributed  as  follows  :  Hamilton,  $88,326;  Ottawa, 
$66,672  ;  London,  $60,867  ;  and  Kingston,  $25,473.  For  years 
the  Government  of  Canada  have  carried  a  large  deficit  on  the  work- 
ing of  the  national  postal  system.  Toronto  does  her  best  to  fill  up 
the  gap,  but  it  should  not  be  left  to  one  city  to  make  the  service 
pay.  If  others  did  as  well  the  country  would  be  drawing  dividends 
out  of  its  postal  system.  Toronto,  therefore,  with  a  graceful  smile, 
hands  out  this  useful  advice  to  the  rest  of  the  country  :  "  Please 
devote  a  little  of  the  time  you  spend  on  discussing  my  misfortunes 
to  the  task  of  doing  more  postal  business." 


A  MINING   POPULATION. 

RAT  PORTAGE  will  have  ten  thousand  population  in  a  few 
years,  reports  an  enthusiastic  friend  of  The  Review  who  has 
just  returned  from  the  mining  regions.  He  also  predicts  a  great 
expansion  in  British  Columbia  towns.  All  the  people  who  come 
back  from  the  mining  districts  talk  in  the  same  way.  They  may 
hear,  and  so  report,  exaggerated  estimates  of  the  development 
expected,  but  doubtless  there  is  some  substantial  ground  for  the 
hope.  The  discovery  that  a  great  deal  of  the  ore  at  Rossland  is 
"free  milling,"  that  is.  can  be  worked  without  an  expensive  smelt- 
ing process,  is  a  most  important  feature.  It  means  that  a  great 
*  deal  of  quartz  which  might  have  been  useless,  on  account  of  high 
freight  rates  and  charges  for  smelting,  can  now  be  utilized  in  the 
less  costly  stamping  mills  near  the  mines,  and  numbers  of  proper- 
ties, not  considered  rich  enough  to  develop,  now  become  paying 
and  profitable. 

We  can  well  understand  many  people  being  sceptical  regarding 
the  mining  boom.  We  have  had  booms  in  Canada  before,  but 
ultimately  they  never  brought  anything  but  evil  in  their  track. 
There  was   the  Winnipeg   boom,  the   Toronto  boom,  and   so  on. 


It  took  Winnipeg  several  years  to  recover,  and  the  city  is  now 
doing  well.  Toronto  is  still  struggling  to  get  on  its  feet  as  far  as 
real  estate  values  go.  Therefore  cautious  persons  are  apt  to  look 
askance  at  the  glowing  reports  from  the  mining  regions. 

It  seems  to  us  that  the  Ontario  and  Dominion  Governments 
should  each  send  officials  to  report  on  these  regions  as  soon  as  the 
spring  opens,  so  that  the  public  may  not  be  .at  the  mercy  of  preju- 
diced reports  by  persons  whose  interests  are  served  by  exaggera- 
tion. We  do  not  mean  for  the  purpose  of  advising  investors  ;  that 
is  not  part  of  a  Government's  business.  But  manufacturers 
and  merchants  of  all  kinds  will  immensely  benefit  if  the  mining 
wealth  is  going  to  turn  out  what  it  is  expected  to  be.  Young  men 
who  are  looking  abroad  for  openings  should  be  told  what  the 
chances  are  at  home.  It  is  all  very  well  to  talk  about  a  "  vigorous 
immigration  policy,"  but  this  country's  first  attention  should  be 
given  to  keeping  its  own  youth  at  home. 

The  mining  development  may  solve  many  of  Canada's  problems 
for  her,  and  one  ought  to  know,  from  unbiased  and  trustworthy 
sources,  exactly  what  the  outlook  is. 


BE     HONEST    IN     BUSINESS. 

A  case  came  to  The  Review's  attention  the  other  day  where  a 
man  practised  a  gross  deception  in  business  on  another.  We  are 
not  at  liberty  to  mention  the  facts,  but  the  case  is  typical  of  a  class 
of  offences  which  go  by  the  general  name  of  sharpness.  Now,  The 
Review  is  not  sermonizing  or  seeking  to  keep  the  consciences  of 
its  readers.  But  one  piece  of  advice  we  urge  upon  our  retail 
friends.  If  you  know  any  man  who  has  played  a  mean  business 
trick  on  another,  without  swindling  or  practising  any  dishonesty 
that  the  law  could  take  notice  of,  just  give  that  man  a  wide 
berth.  If  he  fooled  one  man  he  will  another.  You  may  be  the 
victim  next.  Even  supposing  you  are  sharp  enough  yourself  to 
detect  deception,  it  is  unpleasant  to  be  always  dealing  with  people 
you  have  to  watch.  Cynics  say,  of  course,  that  there  is  no  fairness 
in  business  and  that  every  man  is  trying  to  get  ahead  of  his  neigh- 
bor. This  is  not  true.  There  are  plenty  of  honest  men  in  trade, 
and,  if  they  add  practical  common  sense  to  honesty,  they  invariably 
succeed. 


READ    IT. 

Canadian  merchants  should  read  the  special  article  on  knitted 
goods  in  Canada  appearing  in  this  issue.  It  will  be  an  eye-opener 
to  many  of  them,  as  the  visit  to  the  mills  was  to  The  Review  itself. 
There  is  something  wrong  in  the  wide-spread  indifference  that 
exists  about  Canadian-made  goods.  The  prevalent  opinion  is  that 
inferiority  is  the  distinguishing  characteristic.  That  is  a  pure 
fallacy,  and  an  examination  of  the  actual  state  of  things  fails  to 
sustain  it 

Surely  it  is  fair  to  give  Canadian  goods  their  due.  There  will 
always  be  a  demand  for  imported  lines.  The  reputation  of  foreign 
goods  is  always  high,  and  the  importing  trade  need  not  fear  that  the 
growing  reputation  of  the  native  article  menaces  import  business. 
But  there  are  some  lines  we  ought  to  make  almost  wholly  in  Canada, 
that  are  specially  suited  as  a  national  industry,  and  underwear, 
and  knitted  goods  generally,  form  one  class  of  this  sort. 
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AGAINST  THE  BIG  STORES. 


THE  AGITATION    SPREADS    TO    CANADA A    BILL    IN    THE    ONTARIO    LEGISLATURE ECHOES    OF    THE    STRIFE    IN    THE    UNITED    STATES. 


WHAT  was  expected  has  come.  The  big  stores  have  so 
stirred  up  feeling  among  the  commercial  men  of  the  coun- 
try that  an  agitation  is  now  on  foot  in  Canada  to  regulate  them. 
For  some  time  an  intermittent  agitation  has  been  going  on  in  To- 
ronto, owing  to  the  wiping  out  of  many  small  stores,  chiefly  dry 
goods,  unable  to  stand  the  competition.  A  member  of  the  Ontario 
Legislature  has  given  notice  of  a  bill,  and  the  subject  will  be 
canvassed  thoroughly  during  the  next  twelve  months,  and  perhaps 
be  an  issue  in  the  provincial  elections. 

THE   ISSUE   IN   CANADA. 

A  valued  friend  of  The  Dry  Goods  Review  asked  the  other 
day  :  "  Why  do  you  not  speak  out  strongly  on  this  question  ?  As 
one  of  the  special  guardians  of  the  country  merchant  you  ought  to 
do  so."  As  The  Review  is  not  muzzled  on  this  or  any  other 
issue,  it  has  no  hesitation  in  accepting  the  challenge.  During  the 
past  five  years  several  large  establishments  in  Canada  have  been 
absorbing  so  much  trade  to  themselves  that  the  local  merchants  in 
the  remotest  parts  of  the  Dominion  have  felt  the  competition.  The 
catalogues  of  these  concerns  are  sent  everywhere.  Away  up  in  the 
northern  districts  where  the  stores  of  the  Hudson's  Bay  Company 
do  the  bulk  of  the  trade,  and  deserve  to  do  it,  there  are  settlers 
who  will  spell  over  a  department  store  list  and  figure  out  a  bill  of 
goods  which  can  be  ordered  through  the  mails  and  delivered  often 
by  the  postal  system.  The  big  stores  have  gone  into  nearly  every 
line — except  stoves,  we  believe — and  every  merchant  feels  the 
competition.  It  is  evident  that  the  stores  have  caught  the  con- 
sumer, and  that  in  order  to  break  down  their  influence  and  growing 
supremacy  it  is  necessary  to  convert  the  public,  and  then  restraints 
can  be  adopted  with  more  hope  of  success. 

GOOD    POINTS    ABOUT    BIG   STORES. 

Let  us  briefly  enumerate  the  good  points  of  the  department 
stores:  I.  They  buy  and  sell  for  cash.  2.  They  are  well  man- 
aged. 3.  The  goods  are  tastefully  displayed  and  a  large  assort- 
ment is  kept.  4.  They  afford  conveniences  to  the  buyer  owing  to 
every  line  being  under  one  roof.  5.  They  are  not — in  Canada  at 
least — accused  of  swindling  their  customers.  In  fact,  they  seek  to 
please  and  satisfy  the  public  and  usually  do  so. 

BAD    FEATURES. 

To  offset  this  we  have  the  fact  that  goods  are  often  sold  at  cost 
or  less  than  cost.  This  means  that  someone  loses  :  in  most  cases, 
the  workingman  who  is  ultimately  deprived  of  the  price  of  his  labor. 
Then  purchasers  are  worked  up  into  a  sort  of  crazy  expectation  by 
promises  of  bargains  and  cheap  goods.  Then,  the  purchaser  gets 
into  such  a  state  of  mental  fatuity  that  he  or  she  does  not  know 
whether  full  price  is  paid  or  not  because,  in  a  long  list,  a  few  bar- 
gains loom  up  large  and  the  profit  of  the  transaction  is  taken  on  the 
rest  of  the  purchase.  The  big  stores  pay  equally  big  dividends  or 
big  salaries  to  their  controllers  and  therefore  (allowing  for  the  sav- 
ing of  expense  in  concentration  and  the  cash  system)  a  big  profit  is 
made.     But  in  the  making  of  it,  by  means    of  a  large   turn-pyer, 


small  concerns,  doing  a  legitimate  business  and  a  great  convenience 
to  their  respective  localities,  are  crushed  out. 

Another  feature  is  the  use  of  the  mails  to  carry  out  the  interests 
of  the  big  stores  all  over  Canada.  The  country  merchant  pays 
freight  on  his  goods  according  to  distance.  Many  parcels  that  go 
by  post  from  department  stores  cost  no  more  for  a  thousand  miles 
than  for  ten.     This  gives  an  undue  advantage  for  outside  trade. 

CONCLUSIONS. 

On  the  whole,  then,  department  store  competition  is  not  fair 
competition,  and  not  salutary.  Asa  municipal  question,  we  consider 
the  issue  clear  and  uncompromising  :  the  big  store  must  make  up 
to  the  municipality  the  loss  in  taxation  occasioned  by  the  disappear- 
ance of  the  small  stores.  A  city  which  does  not  insist  upon  this  is 
a  community  of  arrant  fools. 

Then,  there  is  a  good  deal  of  humbug  about  the  "bargain" 
promises  which  should  be  curbed,  and  certainly  Her  Majesty's 
mails  should  not  be-roped  in  as  a  part  of  the  system.  As  to  legis- 
lative action,  we  must  frankly  admit  ourselves  to  be  very  sceptical 
of  its  practicability  or  utility.  The  first  culprit  is  the  consumer,  and 
it  is  hard  to  get  the  community  to  put  a  straight-jacket  on  itself. 
There  are  women  who  will  spend  10c.  on  the  street  cars  to  get 
down  town  to  save  5c.  on  a  purchase.  What  can  you  do  with  such 
people?     The  asylums  are  too  full  already. 


THE   AGITATION    IN   THE   STATES. 

Meantime  the  fight  goes  on  in  certain  parts  of  the  neighboring 
republic.  A  Chicago  contemporary,  The  Dry  Goods  Reporter, 
gives  the  chief  features  of  a  discussion  which  has  been  going  on 
there  relative  to  the  merits  and  demerits  of  the  big  stores.  Fifty 
persons  contributed  their  opinions. 

The  opponents  of  the  multi-department  establishments  arraign 
them  as  "monsters  of  greed  that  show  no  hesitancy  in  killing  their 
competitors  for  the  sake  of  their  own  profit,"  "  the  greatest  curse 
ever  suffered  by  the  people,"  that  in  time  will  leave  the  whole 
country  a  "magnificent  ruin,"  and  the  destroyer  of  more  small 
merchants  in  Chicago  "than  all  the  panics  and  financial  depressions 
since  the  city  was  founded." 

These  accusations  are  offset  by  the  defenders  of  trade  centraliz- 
ation, who  characterize  the  big  stores  as  "a  benefit  and  blessing  to 
that  large  class  of  humanity  whose  means  compel  them  to  buy 
where  their  money  will  go  the  farthest  ;  "  "  the  foreshadowings  of 
Bellamy's  golden  age,"  and  a  convenient  and  practical  "labor- 
saving  invention." 

The  claim  made  by  the  friends  of  the  stores  that  they  are  a 
benefit  to  all  consumers,  and  to  the  hundreds  who  find  employ- 
ment in  them,  is  met  by  the  argument  that  the  benefit  as  far  as 
low  prices  is  concerned  is  largely  imaginary,  that  prices  for  high- 
grade  wares  are  uniform  in  all  stores  ;  and  as  for  the  employes, 
their  condition  would  be  improved  if  the  large  stores  were 
abolished. 

The  assertion  that  the  big  stores  enable  the  poor  man  to  live 
economically  is  weighed  against  the  declaration  that  the  difference 
in  prices  between  the  large  and  small  stores  is  slight  and  does  not 
compensate  for  the  depreciation  in  real  estate,  the  impoverishing 
of  hundreds  of  merchants  and  the  general  injury  to  society. 

One  writer  is  not  surprised  that  retailers  should  hit  upon  the 
idea  of  centralization  when  they  have  the  examples  of  trusts  in  the 
manufacturing  world,  the  monopoly  of  the  distributors  and  the  syn- 
dicates of  the  banks.     He  sees  in  it  all  a  menace  to  commercial 
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Willis,  Nelson  &  Co 


Warehousemen  : 


26  and  28  Queen  St.,  Glasgow 
SCOTLAND 


Manufacturers  : 

Peel  St.,   Luton 
ENGLAND 


Cable  Address,  "Luton.  Glasgow." 


DEPARTMENTS 


Ladies'  Hats  and  Bonnets,  Trimmed 
and  Untrimmed. 

Children's  and  Infants'  Trimmed  Mil- 
linery. 

Jet  and  Steel  Sprays,  Buckles  and 
Ornaments. 

Feathers,  Ospreys,  Wings  and  Birds. 


Ribbons,  Silks,  Satins.  Blouse  Silks, 

Velvets,  Velveteens   and  Velvetas. 

Laces,  Veilings,  Frillings. 

Jet  Bonnets.  Gimps  and  Trimmings. 

Flowers. 


The  marked  success  attending  our  efforts  in  dealing  with  the  merchants  of 
Canada  in  the  past,  justifies  us  in  making  even  greater  efforts  in  the  future, 
so  as  to  produce  the  very  best  results  to  all  interested.  Our  ranges  of  samples 
for  the  coming  Fall  Trade  will  be  in  the  hands  of  our  Canadian  representatives 
before  the  end  of  April,  and  who  will  then  immediately  start  out  on  their 
respective  routes.  The  advantages  to  our  clients  are  :  Better  terms,  closer  prices, 
newer  styles,  and  the  almost  absolute  monopoly  of  the  lines  bought,  as  we  pur- 
posely limit  the  number  of  our  customers  in  each  town. 

Mr.  J.  M.  Hamilton,  our  Canadian  agent,  will  be  pleased  to  communicate 
with  any  merchants  desirious  of  opening  accounts  with  us  for  Fall,  and  will 
make  all  arrangements  for  showing  samples,  etc. 

WILLIS,   NELSON  &  CO. 


Toronto  Office  and 
Sample  Room 

27  Colborne  St. 


J.  M.  HAMILTON 


Agent  for  Canada. 
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life,  and  points  out  the  probability  that  when  one  or  two  men  by 
means  of  their  large  capital  come  into  control  of  the  entire  trade  of 
the  community,  having  reduced  their  competitors  to  a  state  of 
bankruptcy,  they  may  demand  self-established  prices  from  the 
consumer  and  cheaper  goods  from  the  manufacturer,  who  must 
therefore  employ  cheaper  and  perhaps  pauper  labor.  The  way  in 
which  real  estate  values  have  suffered  is  strongly  presented  as  an 
argument  against  the  big  stores.  It  is  stated  that  buildings  cannot 
be  rented  for  one-half  or  a  quarter  of  what  they  formerly  brought, 
and  that,  rentals  being  the  basis  of  real  estate  values,  lots  cannot  be 
disposed  of,  and  taxes  eat  up  the  property.  One  who  believes  that 
centralization  of  business  is  real  progress  and  a  benefit  to  millions, 
compares  department  stores  to  labor-saving  machinery,  which, 
though  often  condemned,  proves  a  blessing  in  the  end. 

As  a  remedy  the  greater  number  of  the  attacking  party  believe 
in  the  efficacy  of  legislation.  They  urge  that  the  abused  business 
men  and  property  owners  wage  relentless  warfare  on  the  manufac- 
turers and  jobbers  who  sell  goods  to  the  large  stores.  But  the 
complete  remedy  is  to  come  by  the  enactment  of  a  law  which,  by 
tax  or  otherwise,  shall  regulate  or  restrict.  To  others,  some  even 
who  deplore  the  existence  of  department  stores,  such  laws  appear 
to  be  unconstitutional,  and  they  express  their  belief  that  no  amount 
of  crusading  or  legislating  can  obliterate  the  right  of  a  person  or 
corporation  to  conduct  as  many  stores  under  one  roof  as  they  see 
fit. 


ACTION    IN    OTHER    STATES. 

The  committee  from  the  Minnesota  Legislature  that  was  ap- 
pointed to  investigate  the  subject  has  made  a  report  unfavorable  to 
the  department  stores  throughout.  The  committee  claimed  to  have 
examined  from  fifty  to  one  hundred  witnesses,  including  small 
retailers,  department  store  managers,  bargain  hunters  and  employes, 
and  concludes   its  report   as  follows:     "From  the  evidence  sub- 


mitted your  committee  are  prepared  to  report  that  the  modern 
department  store,  as  at  present  conducted,  is  a  menace  to  public 
prosperity  and  detrimental  to  the  general  welfare  of  the  people." 

A  Wisconsin  assemblyman  has  introduced  a  measure  that 
divides  merchandise  into  seventy-eight  classes  and  provides  a 
license  for  each  class,  a  merchant  being  allowed  to  engage  in  as 
many  lines  as  he  is  willing  to  pay  a  license  for.  The  city  councils 
are  empowered  to  fix  the  licenses,  which  cannot  be  less  than  five 
dollars  each.  The  law  is  not  applicable  to  towns  of  less  than  two 
thousand  inhabitants,  and  thus  the  general  stores  are  excluded  from 
the  proposed  legislation. 

The  Misssouri  Legislature  has  a  bill  before  it  which  does  not 
meet  the  approval  of  some  who  on  general  principles  are  opposed 
to  department  stores.  It  is  quite  similar  to  the  Illinois  bill  in  its 
classification  and  in  some  of  its  provisions.  It  is  only  operative 
in  cities  of  50,000  inhabitants  and  over,  and  permits  department 
stores  to  run  by  paying  a  license  of  not  less  than  $1,000  per  annum. 

In  Iowa  the  idea  is  advocated  to  discourage  the  establishment  of 
many  departments  by  placing  a  moderately  heavy  tax  on  each  de- 
partment. The  small  merchants  in  Ohio's  large  cities  are  organ- 
izing and  working  with  a  view  to  securing  protective  legislation.  In 
Kansas  also  the  question  is  being  agitated,  and  city  councils  are 
being  urged  to  act  upon  it. 

The  Legislature  of  New  York  has  been  wrestling  with  the  prob- 
lem for  some  time.  The  latest  turn  affairs  have  taken  in  that  state 
is  the  introduction  of  a  bill  making  it  unlawful  for  any  person  or 
persons  to  advertise  for  sale  or  to  sell  at  retail  any  article  of  mer- 
chandise that  is  not  damaged  or  otherwise  depreciated  in  value  at 
less  than  its  cost  price,  or  at  a  price  so  low  as  to  injure  any  other  retail 
merchant  offering  for  sale  or  selling  similar  articles  of  merchan- 
dise. This  is  without  doubt  meant  to  be  an  indirect  blow  at  the 
stores. 


Down  Comforters.. 

Our  Travellers  are  now  upon  their  respective  routes  with  our  full  range  of  FALL  samples. 

DOWN   COHFORTERS.  BATTING   QUILTS. 

FANCY  PILLOWS,  Etc. 

and  if  QUALITY  and  Price   cut  any   figure  with  you,  we  are  confident  of  a  good 
share  of  your  trade.         .....  *—--  — «.  • 

That's  Business 

Our  goods  are  figured  to  sell  retail  at  the  popular  prices,  and  our  SWAN  BRAND 
is  so  well  known  that  our  guarantee  makes  the  goods  easier  sold. 

That's  Money 

If  you  want  to  procure  the  best  at  the  lowest  price,  see  our  goods  before  completing 
your  arrangements.         .         .  .  .  _  ,  ,  __  _. 

ThaVs  Common  Sense 


TORONTO  FEATHER  &  DOWN  CO.  i  ■***£* 


AGENTS. 


THE  ■:-  DRY  -:-  GOODS  -:-  REVIEW 


29 


^.  dr*  5.  CURRIE 


Wellington  St    West 


TORONTO     « 


NEW 
GOODS 


Weekly  shipments  received  all 
through  the  Assorting  Season  of 
the  very  latest  MILLINERY 
NOVELTIES  obtainable. 

LETTER   ORDERS 


promptly   and   carefully   filled. 


THE 


John  D.Twy  Co. 


Limited, 


TORONTO. 


Wholesale  Dry  Goods 
Stock  For  Sale 


* 


3 

The  G.  B.  SMITH 

|T.  D.  Q.  IMPORT  CO. 

■ — TORONTO 

are  going  out  of  business  and  will  offer 
from  5th  to  10th  April  the  balance  of 
their  stock  en  bloc  along  with  good-will 
of  their  business  by  tender.  In  mean- 
time, until  stock  is  sold,  they  are  offering 

Special  Drives  to  the  Trade 

FOR     CLEARING     LOTS. 


The  Maritime  Wrapper 
Company 


WOODSTOCK,  N.B. 


LIMITED 


MANUFACTURERS   OF 


Ladies'  Wrappers 
Tea  Gowns 
Waists . . . 
Children's  Suits 


Etc.,  Etc. 


We  claim  that  our  goods  are  the 
best  finished  and  the  most  stylish 
on  the  market.  For  fit  and  price 
they  are  unexcelled. 


CORRESPONDENCE   SOLICITED. 

Our  travellers  are  on  the  road  and  will  call 
with  samples  when  desired. 
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THE  MILLINERY  TRADE. 

THE   JOHN    I)     IVEV   CO. 

IN  conversation  with  the  John  D.  Ivey  Co.,  whose  predictions  of 
an  earlier  date  are  being  fulfilled  as  the  season  advances,  they 
say  that  the  demand  for  straw  braids  is  still  increasing.  For 
artistic  millinery  it  is  impossible  to  produce  the  dainty  creations 
without  the  braids  being  used  in  some  form  or  other,  with  the 
garniture  of  lace,  flowers,  chiffon  and  osprey. 

The  newest  combination  of  materials  is  chiffon  and  velvet  (the 
lightest  and  heaviest  of  millinery  trimmings)  ;  the  narrow  velvet 
shirrings  on  wire  support  the  chiffon  and  give  it  an  airy  softness. 
The  latest  combination  of  colors  is  heliotrope  and  old  rose,  with  the 
relief  of  lily  of  the  valley  flowers  tied  in  with  the  fashionable  knotted 
ribbon  bow.  The  large  picture  hats  are  slightly  turned  up  at  the 
back,  and  full  bunches  of  flowers  and  foliage  make  a  very  effective 
under-brim  trimming.  Batavia  cloth  is  still  very  popular,  either  in 
making  or  trimming  a  hat,  when  used  as  a  trimming  only.  It  is 
employed  in  handkerchief  form,  bound  with  inch-wide  ribbon,  or 
several  rows  of  baby  straw  ribbon  sewn  on  the  border,  or  it  is 
goffered,  and  at  each  corner  a  rosette  of  this  narrow  straw. 

Unmounted  flowers  have  the  most  prominence  at  present  ;  the 
milliner  can  use  them  in  so  many  different  ways,  such  as  bouquets, 
mountures,  piquets.  The  ribbons  being  used  in  such  quantities  it 
becomes  necessary  to  use  the  lighter  makes,  as  chiffons,  gauzes, 
granada,  grass-lawn  ;  all  of  these  make  the  shirred  and  knotted 
bows  which  are  the  present  fad.  Laces  are  used  even  more  than 
in  former  seasons,  owing  to  the  flowers  being  veiled  with  it,  as  well 
as  the  hats  being  made  of  it.  The  popular  make  is  chantilly,  in 
black,  cream  and  colors. 

The  American  straw  hats  (untrimmed)  are  shown  in  such  a  varied 
number  of  shapes,  colors,  sizes,  etc.,  that  the  play  for  originality  in 
trimming  is  very  large.  Really,  for  this  season's  trade,  first-class 
milliners  have  every  possible  chance  for  displaying  their  artistic  taste. 

s.    f.    m'kinnon   &  CO. 

This  house  report  their  travelers  now  at  work  in  the  different 
provinces  and  that  very  satisfactory  orders  are  being  received. 
They  also  report  having  had  a  good  March  trade  ;  that  their  sales 
for  the  month  are  considerably  ahead  of  the  corresponding  month 
of  last  year,  and  are  hopeful  of  even  better  results  for  April,  claim- 
ing that  with  the  present  promise  of  an  early  spring,  millinery 
dealers  in  particular  may  look  forward  to  a  more  than  average 
season  ;  also  that  whatever  else  time  may  develop,  flowers,  chiffons, 
ribbons  and  velvets  hold  the  balance  of  power  in  the  trimming 
world  at  present,  although  ostrich  effects,  particularly  bunch  and 
single  tips,  notably  in  black,  cream  and  white,  are  coming  to  the 
front. 

Their  foreign  buyer  is  now  operating  in  the  European  markets 
and  will  keep  them  supplied  with  novelties  as  the  season  advances. 

S.  F.  McKinnon  &  Co.  have  a  large  staff  of  trimmers  at  work 
and,  as  usual,  can  supply  any  quantity  of  trimmed  hats  or  bonnets 
within  two  or  three  days  after  receiving  the  order. 

CIRI1ENT    TASTES    IN    NEW    YORK. 

The  majority  of  ornaments  sold  so  far  are  of  steel,  but  gold  is 
also  much  favored.  Jet,  in  flat  designs,  is  growing  in  favor 
and  will  be  strong  in  the  later  season  and  early  fall. 

There  is  no  more  fitting  contrast  and  finish  for  the  bright  hats 
of  to-day  than  jet.  All  the  famous  Parisian  authorities  are  using  it 
in  their  later  productions. 

It  takes  a  great  deal  of  everything  nice  to  make  a  satisfactory 
showing.  Plenty  of  hat,  plenty  of  flowers,  lots  of  long  egrets  and 
lots  of  ribbon,  or  some  equal  assortment,  all  of  unquestionable 
grade,  will  be  required  this  spring  to  make  the  hats.  A  carton  of 
flowers   will   trim  about  two  hats,  when  in  former  years  it   sufficed 


for  six  or  eight.  Six  to  eight  yards  of  ribbon  disappear — or.  rather, 
appear — in  the  new  bows,  and  other  articles  in  proportionate  quan- 
tities.— Dry  Goods  Economist. 


WILLIS,     NELSON    k    CO. 

Mr.  J.  M.  Hamilton,  the  agent  for  this  large  Scotch  firm  in  this 
country,  makes  an  announcement  on  another  page  which  will  inter- 
est the  millinery  trade.  In  a  short  time  their  ranges  of  samples 
for  the  fall  trade  will  be  in  the  hands  of  their  Canadian  representa- 
tives. In  all  classes  of  hats  and  trimmings  they  make  a  point  of 
being  possessed  of  the  latest  European  novelties,  and  their  cus- 
tomers are  able  to  have  exclusive  lines,  which  is  a  valuable  feature. 
Mr.  Hamilton's  address  is  27  Colborne  street,  Toronto,  and  cor- 
respondence with  buyers  who  wish  to  know  something  about  prices, 
terms  and  the  new  fall  novelties  may  be  sent  there. 


NEW    CANADIAN    TWEEDS. 

We  reproduce  herewith  from  samples  shown  us  three  of  the  pat- 
terns of  the  spring  line  of  tweeds  made   by  Boyd  Caldwell  &  Co., 
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No.    5164. 

at  the  Lanark  mills.   The  retailer  is  probably  already  handling  these 
goods,    perhaps   as  imported,    for  they  are  just   as  good  in  quality 


7t? 
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No.    5198. 

and  appearance.     No.  5198  is  a  capital   tweed    for    bicycling  suits. 
Retailers  who  have  not  seen  these  samples  would  do  well  to  get  some. 


No.    50h5. 
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AS  Wholesale  Importers  of  Millinery  and  Fancy  Dry  Goods 
Y~j_  we  take  pleasure  in  advising  the  trade  through  this  medium 
that  our  stock  is  replete  in  each  department.  The  month  of 
April  promises  a  big  turn-over  in  Millinery  and  Fancy  Dry  Goods, 
and  stocks  will  require  sorting  tip  as  the  season  advances.  Our  con- 
stant aim  is  to  keep  thoroughly  in  touch  with  the  markets,  and  thereby 
be  in  a  position  to  bring  before  the  trade  the  right  goods  at  the  right 
time.  Our  Foreign  buyer  is  at  present  in  the  European  markets, 
devoting  the  zvhole  of  his  time  to  that  end.  Also  our  special  hat 
buyer  visits  New  York  weekly  during  the  sorting  season,  so  that  we 
are  almost  daily  receiving  fresh  shipments  of  Foreign  and  American 
novelties,  and  therefore  assure  the  trade  that  they  can  depend  upon 
our  stock  for  their  April  requirements. 

To  those  also  zuho  heretofore  have  not  been  handling  any 
of  our  lines  we  extend  a  cordial  invitation  to  examine  our  stock.  It 
will  cost  you  nothing  and  likely  lead  to  business  relations  of  a  mutu- 
ally profitable  character.  No  matter  what  part  of  the  Dominion 
you  are  doing  business  in,  we  solicit  your  trade  and  assure  you  of  our 
prompt  and  best  attention  at  all  times. 

A  personal  inspection  of  our  stock  in  the  warehouse  is 
always  advisable  and  encouraged  by  us,  as  we  often  have  good  effec- 
tive lines  which  cannot  be  sampled. 

Yours  very  truly, 

S.  F.  McKinnon  &  Co. 


OFFICES  : 


61  Bay  Street,  35  Milk  Street, 

Toronto.  London,  England. 
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THE   FLAG   IN   COLORS. 

AS  a  piece  of  enterprise  the  advertisement  on  the  sixth  page  of 
this  issue  is,  The  Review  thinks,  worthy  of  examination. 
While  specially  intended  to  direct  attention  to  Jubilee  handker- 
chiefs and  the  Jubilee  season  by  Messrs.  Brock,  yet  the  reproduc- 
tion of  the  flag  in  colors  is  artistic,  and,  if  you  don't  mind  our 
saying  so,  not  discreditable  to  the  printing  department  of  this  paper. 


NOVELTIES  FOR  THE  TRADE. 

The  German  Artistic  Weaving  Co.  have  some  novelties  and  beau- 
tiful designs  in  night  shirt  tags,  also  featherstitch  braid.  New  imita- 
tions of  embroidered  initials  are  shown  in  various  styles.  They 
have  some  artistic  novelties  in  woven  labels  for  clothing,  dry  goods, 
shirts,  etc.  Mr.  Wetmore,  the  Canadian  agent,  whose  office  is  in 
the  McKinnon  Building,  Toronto,  may  be  applied  to  for  information 
regarding  special  terms  and  prices  for  these  goods  in  quantities. 


GOD  SAVE  THE  QUEEN. 

The    cuts    seen    on    this  page   are   selected    from    the   large 
variety    of    commemorative  handkerchiefs,     flags,     etc.,   imported 


victed,  the  punishment  will  fall  most  heavily  upon  her  hus- 
band or  other  innocent  parties.  In  these  circumstances  he 
determined  to  try  a  novel  course  of  procedure.  He  had  a 
special  watch  kept  upon  a  lady  who  had  been  a  very  regular 
customer,  and  whose  visits  to  the  shop  were  always  followed  by  the 
disappearance  of  articles  which  she  had  not  paid  ior.  Before  she 
was  watched  long  the  lady  was  caught  in  the  act  of  pocketing  a 
valuable  piece  of  lace.  She  was  requested  to  step  upstairs  in  the 
principal's  office,  where  she  was  searched  and  found  to  be  in 
possession  of  a  number  of  articles  which  she  had  purloined 
and  stowed  away  in  a  capacious  pocket  apparently  constructed 
for  the  purpose.  The  proprietor  then  put  it  to  her  that  if  prosecute' I 
she  would  certainly  be  imprisoned  and  bring  disgrace  not  only  upon 
herself  but  upon  all  her  friends,  and  he  offered  her  the  alternative 
of  being  punished  by  him  where  she  was.  The  lady  enquired 
what  the  punishment  would  be.  He  told  her,  and  she  agreed 
to  accept  it.  The  proprietor  was  fortunate  in  the  possession  of  a 
maiden  sister,  an  elderly  lady  of  stalwart  build  and  muscular  devel- 
opment. The  sister  was  sent  for.  Two  stout  birch  rods  were  pro- 
duced. The  proprietor  retired,  and  the  sister,  with  the  assistance 
of  the  manageress  of  the  establishment,  proceeded  to  administer  to 


W.  R.  Brock  &  Co. -No.  A  I. 

by  W.  R.  Brock  &  Co.  to  assist  Canadians  in  celebrating  Her 
Majesty's  Diamond  Jubilee.  They  show  some  very  clever  com- 
binations of  the  old  flag,  the  Union  Jack  and  Royal  Standard,  with 
pictures  of  the  Queen  gracefully  arranged,  Britannia,  St.  George 
and  the  Dragon  and  other  patriotic  designs  ;  also  plain  and  fancy 
cotton  bunting  in  all  colors  and  combinations  of  red,  white  and 
blue.     Long  may  Victoria  reign  ! 


A    CURE    FOR    KLEPTOMANIA. 

LONDON  TRUTH  has  an  amusing  story  which  suggests  a  cure 
for  kleptomania.  It  is  communicated  by  a  shopkeeper,  whose 
statement  is  as  follows  :  "  He  is  a  partner  in  a  large  drapery  and 
fancy  goods  emporium  which  has  always  suffered  heavily  from 
thefts  by  '  ladies.'  He  has  found,  he  says,  the  greatest  difficulty  in 
dealing  with  the  predatory  habits  of  his  customers,  partly  through 
their  preternatural  artfulness  ;  partly  from  fear  of  the  discredit 
which  would  be  brought  on  his  establishment  by  making  a  charge 
and  failing  to  sustain  it  ;  and  partly  from  the  knowledge 
that    even    where    the    thief    is    caught    red-handed    and    con- 


W.  R.   Brock  k  Co.— No    A  4. 

the  lady  corporal  punishment  in  the  orthodox  method  practised  at 
our  public  schools.  After  about  a  dozen  strokes  the  '  kleptomaniac  * 
howled  for  mercy,  and  solemnly  swore  that  she  would  never  do  it 
again.  The  shopkeeper  adds  :  '  I  do  not  think  she  will— at  any 
rate,  with  us.      Indeed,  I  have  never  seen  her  in  the  shop  since.'  " 


FUR-BEARING  ANIMALS. 

A.  A.  Allan  &  Co.  received  a  few  days  ago  from  Russia  two 
mounted  specimens  of  the  Persian  and  grey  lamb.  The  lambs 
were  young  and  their  fur  is  shown  in  perfect  condition.  As 
examples  of  two  highly  popular  kinds  of  fur  the  specimens  are  very 
interesting.  Two  effigies  of  mounted  lions  were  seen,  too,  with 
movable  heads  and  jaws.  Our  American  readers  will  be  glad  to 
note  that  these  specimens  have  long  tails,  suitable  for  twisting,  and 
could  be  used  just  now  with  effect  in  the  Senate  debates  on  arbitra- 
tion. 


Young  Man  (nervously):  "Out  of  your  many  charming 
daughters,  sir,  I — I " 

Pushing  Merchant  (briskly)  :  "  Yes,  I  have  six  in  stock,  and  the 
sale  is  now  on.      What  can  I  do  for  you  in  that  line,  young  man  ?  " 
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Wholesale  flillinery. . . 

do 


With 

Renewed 
Vigor 


j* 


u 

Flushed  with  the  success  that  attended  our  efforts 
at  the  opening  of  this  season,  we  are  determined  that 
Our  Stock  throughout  the    .    . 

SORTING  SEASON 

will  be  kept  in  the  highest  degree  of  assortment 

and  will  leave  no  stone  unturned  to  meet  the 
requirements  of  the  Trade. 

.NEW  GOODS  ARRIVING  DAILY. 


LETTER  ORDERS  ALWAYS  RECEIVE  PROMPT  AND  CAREFUL  ATTENTION. 


The  D.  McCALL  COMPANY,  lM 


TORONTO. 


BARLOW  &  JONES 


LIMITED 


"A 


Spinners  and  Manufacturers  of  Toilet,  Marseilles,  Honey  Comb,  Alhambra, 
Tapestry  and  Fancy  Quilts,  Toilet  Covers  and  Mats,  Tapestry  Curtains  and 
Table  Covers,  Towels,  Perched  guiltings  and  Swansdowns,  Damasks,  Vestings, 
Piques,  Twills,  Sheets,  Cotton  Blankets,  Sateens,  Flannelettes,  Linenettes, 
Silkettes,  Silesias,  Printed  Linings,  etc. 


S» 


WORKS  : 

ALBERT  MILLS,  BOLTON. 
COBDEN  MILLS,  BOLTON. 
PROSPECT  MILLS,  BOLTON. 
EGYPTIAN  MILLS,  BOLTON. 


WAREHOUSES  : 

2  PORTLAND  ST., 

MANCHESTER. 

92  WATLING  ST., 

.    .    .    LONDON. 


Canadian  Buyers  should  see  Samples  before  leaving  for  the  English  Markets. 


R.  H.  Cosbie,  Agent  for  Canada, 


Manchester  Building, 
Melinda  Street, 


Toronto 
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DEATH    OF   MR.  HUDON. 

One  of  the  oldest  and  best-known  citizens  of  Montreal  died 
March  28.  Mr.  Victor  H  udon  succumbed  to  an  attack  of  la  grippe,  at 
the  advanced  age  of  85.  The  deceased  was  born  at  Riviere  Quelle, 
Que.,  Aug.  31,  18 1 2.  In  1830  he  became  a  clerk  for  Mr. 
Chouinard,  Quebec.  In  May,  1832,  he  removed  to  Montreal, 
clerking  for  Mr.  J.  B.  Casavant,  and  was  afterwards  sent  by  him  to 
St.  Cesaire,  where  he  remained  five  years.  He  then  became  a 
partner  of  Mr.  N.  C.  Chaffers,  St.  Cesaire,  doing  business  also  at 
St.  Dominique  and  St.  Pie.  In  1842  Mr.  Hudon  returned  to 
Montreal,  becoming  a  partner  of  his  cousin,  Ephrem  Hudon,  in  the 
dry  goods  and  grocery  trade.  The  partnership  was  dissolved  after 
15  years,  and  Mr.  Victor  Hudon  continued  alone,  largely  extending 
his  import  trade.  For  ten  years  he  also  did  a  heavy  business  at 
Havana.  In  1872-73,  he,  with  others,  erected  cotton  mills  at 
Hochelaga,  under  the  name  of  the  V.  Hudon  Cotton  Mills  Co.  He 
founded  the  wholesale  grocery  firm  of  Hudon,  Hebert  &  Cie.  In 
1834  he  married  Marie  Godard,  of  Montreal.  He  had  nine 
children,  three  daughters  and  six  sons,  three  of  the  latter  having 
entered  the  Jesuit  order. 


limited,  and  the  prices  of  this  first-class  quality  were  fairly  well 
maintained.  But  a  large  quantity  of  the  lower  grades,  and  some 
of  the  better  class  that  was  cut  and  shot,  was  put  on  the  market, 
and  the  price  of  this  had  seriously  depreciated. 


A  CANADIAN  CASH  REGISTER. 

A  marvel  in  the  way  of  a  cash  and  credit  register  is  now  on  the 
market  in  this  country.  This  machine  registers  records  and  adds 
up  all  cash  sales  ;  it  registers  and  records  and  keeps  a  separate 
account  of  all  credit  sales,  all  moneys  received  on  account  or  paid 
out ;  it  issues  a  check  printed  on  both  sides  ;  it  prints  a  detail  record 
of  every  transaction,  and  it  tells  you  the  amount  of  business  each 
clerk  does. 

This  register  was  wholly  created  and  constructed  in  Canada, 
and  is  being  manufactured  and  sold  by  the  Capital  Cash  Register 
Co.,  Ltd.,  at  Ottawa,  Ont.  The  firm  will  send  illustrated  pamphlet 
describing  the  machine  to  anyone  addressing  it  a  card. 


POPULAR  LINES  A  SPECIALTY. 

Chalcraft,  Simpson  &  Co.  have  a  line  of  popular-priced  clothing 
which  is  in  demand.  No  house  in  Canada  has  applied  its  efforts 
more  intelligently  to  the  idea  of  "safe"  clothing.  By  ensuring 
correctness  in  style  and  correctness  of  price,  they  handle  desirable 
merchandise  that  is  good  for  sale  at  all  times,  and  does  not  depre- 
ciate in  value  throughout  the  year. 


SHIRTS    AND    OVERALLS. 

W.  R.  Brock  &  Co.  would  again  impress  upon  the  trade  that 
they  are  showing  a  large  variety  of  the  above  goods,  correct  styles, 
good  fitting  and  right  values. 


RETURNED  FROM  ENGLAND. 

Mr.  Archibald  Foulds,  of  Messrs.  Simons  &  Foulds,  dry  goods 
importers,  Quebec,  has  returned  from  England  per  Cunarder  Cam- 
pania, completing  his  95th  Atlantic  crossing. 


THE  PRICE  OF  SEALS. 

In  recording  the  outlook  in  prices  for  furs  last  month  The  Re- 
view misapprehended  one  remark  of  Mr.  J.  D.  Allan,  who  at- 
tended the  London  fur  sales.  What  he  really  said,  in  effect,  was 
that  as  regards  seals,  the  quantity  of  really  good  stuff  offered  was 


Among  the  many  successful  lines  that  W.  R.  Brock  &  Co.  show 
is  one  styled  moire  crepe,  a  cotton  material  in  two-color  effects. 
They  are  a  late  production,  and  will  exemplify  the  marvelous  strides 
made  by  cotton  printers  in  the  last  few  years. 


EARLY  BUYERS , , 

C 

If  you  are  looking  for  the  right  kind  of  Jackets  for  Fall, 

we  have  them  to  show  you. 
A  Jacket  that  is  well  made  with  a  style  of  its  own. 
A  Jacket  that  has  had  time,  care  and   thought  expended 

upon  it  until  it  resembles  a  thing  of  life. 
That  is  a  Jacket  of  the  right  kind. 
The  stylish    roll  of  a  collar  and  lapel  is  the  result  of  art, 

and  art  is  the  result  of  study,  and  study  requires  time. 
Our  travellers  are   now  on  the  road  and  you  will  find  our 

line  well  worth    looking  over,  and  we  will  be   pleased 

with  your  inspection.         Yours  truly, 

JOHN  NORTHWAY  &  SON 

64  Bay  Street,  TORONTO 


THE  -:-  DRY  -:-  GOODS 


REVIEW 


35 


♦ 


♦ 


NEW  EFFECTS 
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JVten's  .  . 


ARRIVING    WEEKLY. 


A  Repeat  Order  of  500  doz.   No.  652    Black  Cashmere  Half-Hose, 
just  opened.    Price,  $2,25. 


TOOKE  BROS. 


X 
X 
X 

♦ 
♦ 

♦ 

—  x 

MONTREAL   X 


YOU  MAY  EXPECT 

Our  travellers  shortly  with  novelties  for  the  sorting  trade  and  also  with 
a  very  complete  range  of  Canadian  Hosiery  and  Underwear  for  the 
FALL  TRADE.     Carefully  selected  lines  and  at  popular  prices. 


IN  FINE  ENGLISH  NATURAL  WOOLS 

we  carry  the  BEST  GOODS  MADE.     Our   own 

Special  "Non-Irritant"  Double  Front  on  every  line. 

Do  not  fall  to  ask  for  them. 

GERMAN    SHIRTS    -    -    - 

No.  1.     Open  Back,  with  Bands. 

No.  2.     Open  Front,  with  Bands. 

No.  3.     Open  Front,  with  Cuffs  attached. 

No.  4.     Open  Back,  with  Cuffs  attached. 

All  sizes  from  14  to  18. 

ENGLISH    COLLARS    -    -    - 


Burlington,  turned  points 

Royal  Arthur  " 

Strand, 

Grosvenor, 

Gresham,  " 

Roll  points,  Waterloo, 


lYi.  in. 
2  in. 
2^  in. 
2lA  in. 
2K  in. 
2#,  2lA.  2X  in. 


m 

m 


#4 


Bicycle  Goods    .... 

Long  Hose,   Footless  Hose, 
Leather  Belts,   Ventilated  Caps. 

Club  Colors  in  Jerseys  .  . 

Any  Color  or  any  Combination  to  order. 

English  Hand-Sewn  Braces 

The  finest  made.     All  prices. 
Ours  exclusively. 


Letter  Orders  Solicited  and  Carefully  Filled. 


flatthews, 


73   St.   Peter  Street 


Towers  &  Co. 

MONTREAL 
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PRESENT   LONDON    FASHIONS. 

NEW    IDEAS    IN    MILLINERY,    DRESSES,    JACKETS    AND    COLORS. 
From  The  London  Drapers'  Record. 

THE  brocades,  silks  and  velvets  which  created  the  gowns  worn 
at  the  recent  drawing-room  were  of  the  richest  nature,  many 
glistening  with  silver  and  steel  sequins,  and  on  many  bodices  a 
bunch  of  La  France  roses  made  a  pretty  finish. 

The  combining  of  two  or  more  materials  and  trimmings  is  a 
feature  in  the  new  season's  gowns,  and  bordered  materials  will  be 
greatly  affected  by  the  first-class  couturiers. 

A  smart  afternoon  gown  of  blue  voile  cloth  has  the  4^ -inch 
border  of  scarlet,  green  and  yellow  check  utilised  to  form  the 
square  bolerc  over  a  fitting  under  bodice,  the  former  fastening 
on  the  left  shoulder  and  underneath  the  arm.  This  bolero  is 
cut  V-shape  at  the  throat,  to  show  the  green  silk  gathered  chemi- 
sette attached  to  the  under  bodice.  Another  portion  of  the  border 
is  made  into  shoulder  bows  for  the  fitting  sleeves.  In  the  creation 
of  a  new  "  cape  jacket  "  sapphire  velvet  forms  the  jacket  portion, 
the  fronts  of  which,  edged  with  steel  passementerie,  are  crossed, 
and  cut  to  show  a  lace  jabot,  with  green  velvet  collar.  The 
sleeves  are  very  full  and  of  black  moire,  trimmed  with  jet,  and  ot 
the  cape  shape.  Pale  stone  and  biscuit  colored  cloth  jackets  filling, 
but  with  locse  over  Zouave  fronts,  richly  braided  or  embroidered, 
are  also  shown.  Two  buttons  only  fasten  the  newest  jackets,  many 
of  which  have  loose  fronts,  rim  collars,  and  flat  basques.  There 
seems  to  be  a  feeling  for  capes  this  spring,  and  a  number  of  fancy 
velvet  mantles  lined  with  silk,  also  those  of  cloth,  strapped,  braided, 
and  plain  are  commanding  a  ready  sale.  A  jacket  I  like  im- 
mensely is  a  grey  Venetian  cloth,  tight-fitting,  lined  with  white 
satin,  the  collar  and  coat  lapels  being  of  white  cloth,  outlined  at 
the  edge  with  a  steel  galon. 

A  chic  black  jacket  has  white  cloth  revers,  turned  back  to  the 


edge  of  the  skirt,  and  trimmed  across  with  two  rows  of  braid  put 
closely  together,  and  finished  with  jet  buttons.  Through  the  side 
seams  and  holding  the  jacket  in  at  the  waist  is  a  braided  cloth  belt, 
with  handsome  steel  and  jet  buckle.  Mess  military  jackets  in 
scarlet,  trimmed  with  gold  buttons  and  cord,  are  displayed.  One 
in  rifle  green  cloth,  which  accompanies  a  blue  and  green  check 
cloth  skirt,  is  very  smart.  Reefer-shaped  coats  of  black  and  white 
check  tweeds  with  black  velvet  collar  are  shown  by  leading  west- 
end  houses  ;  so  is  heliotrope  and  mauve  openwork  canvas  cloth 
gowns  over  colored  silk  linings. 

One  house  is  showing  particularly  smart  millinery  this  week, 
also  floral  hat  mounts,  made  of  lilies,  violets,  stocks,  and  roses. 
Trimmings  and  bonnets  and  toque  shapes  of  jeweled  gold  lace  and 
grass  lawn  embroideries  are  rich  and  very  chic. 

An  exquisite  little  bonnet  I  saw  there  was  of  white  gros  silk.  It 
was  quaintly  pointed  in  shape,  and  was  embroidered  with  the  new 
iridescent  maidenhair  sequins.  On  the  right  side  was  a  foliage 
aigrette,  and  on  the  left  two  black  plumes  rising  up  from  a  clump  of 
pink  roses.  A  second  semi-mourning  bonnet  assumed  the  Puritan 
shape,  and  was  covered  with  bright  and  dull  sequins,  and  most 
effectively  trimmed  with  loops  of  moire  ribbon,  edged  with  jet 
sequins  and  two  ostrich  plumes,  one  standing  erect,  the  other 
falling  down.  This  firm  also  displays  some  extremely  becoming 
bonnets  of  drawn  net  (elderly  ladies'),  embroidered  with  sequins, 
and  trimmed  with  pink  roses  and  two  plumes  at  the  back.  The  hats 
and  toques  are  equally  charming.  A  blue  chip  hat,  with  fancy 
edge,  is  wreathed  round  the  crown  with  clumps  of  cornflowers  and 
ivy,  and  trimmed  on  the  left  side  with  curiously  gathered  loops  of 
green  striped  ribbon. 

A  green  canvas  hat  has  the  brim  veiled  with  green  tulle,  and  is 
trimmed  on  the  right  side  with  velvet  loops,  and  on  the  lett  with 
mauve  lilac  and  ivy  leaves. 


Queen's  Jubilee  Celebration 


Are  you  open  for  a  line  of 


J.  FRANK  RIEPERT 

Importer  of  Oriental  Silks  and 
Silk  Handkerchiefs 

30  Hospital  St.         —         MONTREAL 


JUNE    22nd,    1897 


JUBILEE  JAPANESE  W 
WHITE  HEMSTITCHED 
SILK  HANDKERCHIEFS  ? 

We  can  supply  you   in  four  sizes  to  retail  at 
25,  35,  50  and  75  cents. 

The  annexed  cut  represents  the  design,  which 
is  printed  in  black  in  one  corner  of  the  Hand- 
kerchief.    Send    in    your   orders   at   once,  to        A 
secure  prompt  delivery,  to  « 


GOODS   DUE  TO  ARRIVE   FROM  JAPAN    MAY  20. 
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The  Wholesale  House  that 
supplies  you   with     .      .     . 


«^5       «sS5 


North  Star,  Crescent 
and  Pearl 

Cotton  Batting  gives  you  the  best  value  ohtainable. 

Even  the  Pearl  grade  is  guaranteed  stronger 
and  better  adapted  to  requirements  than  any 
grade  of  any  other  batting. 

These  grades  are  the  strongest,  handsomest 
and  most  desirable  cotton  bats  obtainable. 

NOTHING  DECEPTIVE 

They  look  well  in  the  roll.  They  have  the 
strength  and  qualities  required  by  the  consumer 
after  unrolling.     They  make  strong  comforters. 

When  you  unroll  and  unfold  them  you  can 
test  the  strength  and  they  will  not  fall  apart  like  so 
much  chalk.  You  can't  blow  them  to  pieces  in  a 
hurry. 

THREE  GRADES.    THREE  PRICES. 
THE  BEST  AT  THE  PRICE. 


CLAPPERTOH'S 

T 


ARE    STILL    LEADING. 

The  wide-awake  merchant  keeps 
"Leaders." 


Wm.  Clapperton  &  Co. 

165    ST.  JAMES    STREET 

MONTREAL 


TMbaudeau  Bros. 

&  Co. 


Importers    of" 

ENGLISH  . 
FRENCH  .  . 
GERMAN  & 
AMERICAN 


11  uUUUu 


1  THIBAUDEAU  FRERES  dc  CIE. 

Quebec. 
THIBAUDEAU  BROTHERS  &  CO. 

London,  Eng. 
THIBAUDEAU  BROS.  &  CO. 

332  St.  Paul  St. 

MONTREAL 


FEATHER 
PILLOWS 


GOOSE    FEATHER    PILLOWS 
in  fancy  German  ticking,  and  art 

denims, 
4  grades, 
all  guaranteed. 

DUCK  FEATHER  PILLOWS 
in  grey  and  colored  tickings, 
2  grades, 
both  "all-duck." 


ONE  OF  OUR  TRAVELLERS  WILL  CALL  ON  YOU 
THIS  MONTH.  IT  WILL  PAY  YOU  NOT  TO  BUY 
TILL  HE  SEES  YOU.  IF  YOU  WANT  SOME  GOODS 
AT  ONCE,  WRITE  TO  US  AT  MONTREAL. 


The  Alaska  Feather  and 

Down  Cov  LtcL      290  Guy  street,  Montreal 
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BRIEF    NEWS   OF    THE   TRADE. 

WYLD,  GRASETT  &  DARLING  are  showing  a  large  line  of 
cotton  hosiery  in  children's  and  ladies'  sizes.  The  special 
lines  of  women's  seamless  goods  to  retail  at  io,  12^  and  15c.  are 
extra  good  value.  They  show  novelties  in  fast  black  hose  with 
printed  and  embroidered  ankles. 

Lonsdale,  Reid  &  Co.  for  this  month  offer  extra  value  in  cash- 
mere and  cotton  hosiery. 

P.  Garneau,  Fils  &  Cie. ,  Quebec,  have  tip-top  values  in  navy 
and  black  serges  for  boys'  and  men's  suits. 

Kyle,  Cheesebrough  &  Co.'s  travelers  are  now  out  with  a  fine 
range  of  jackets  for  the  fall  trade.  They  will  be  calling  on  The 
Review  readers  by  the  time  this  reaches  them. 

Brophy,  Cains  &  Co.  say:  "Get  our  prices  and  see  our  samples  of 
not  only  summer,  but  all  lines  of  fall  and  winter  underwear  for  men, 
women  and  children  before  placing  your  orders." 

All  the  newest  makes  in  cotton  quilts  and  towels  are  shown  by 
James  Johnston  &  Co.  who  make  a  specialty  of  these  lines.  They 
also  report  a  brisk  trade  in  cotton  carriage  rugs,  all  new  makes  and 
designs. 

Caldecott,  Burton  &  Spence  realize  the  value  to  a  retail  mer- 
chant of  a  smart,  well-assorted  stock  of  smallwares  and  notions, 
and  keep  their  stock  all  the  year  round  well  up  in  all  the  many 
little  things  ladies  require,  and  are  always  asking  for. 

Belts  of  all  kinds  will  be  in  good  demand  for  the  spring  and 
summer  trade.  Among  others,  leathers  with  harness  buckles  are 
selling  freely  in  tan,  white  and  black.  Belt  ribbons  in  silk  and 
tinsel  effects,  belt  buckles,  etc.,  are  being  shown  in  great  variety  of 
designs. 

Kyle,  Cheesbrough  &  Co.'s  stock  of  cotton  dress  material  is  in 
first-class  condition  for  the  sorting  demand.  Notable  in  this  con- 
nection is  their  stock  of  jacquard  fantaisie  for  dresses  and  blouses. 
Their  stock  of  gold  and  silver  striped  blouse  effects  in  lawn,  which 
are  now  all  the  rage  in  New  York,  is  a  full  one  also. 

Cotton  hose  in  stainless  black  and  new  tan  shades  are  selling 
in  quantity  just  now.  James  Johnston  &  Co.  report  the  largest 
demand  they  have  ever  experienced  in  this  line.  Their  range  is 
unsurpassed.  The  trade  also  enquires  for  light  weights  in  black 
cashmere  hose,  also  tan  assortments  ;  the  latter  especially  in 
misses' .     The  above  firm  is  prepared  to  supply  every  requirement. 


LOST  AND  FOUND. 

The  ancients  possessed  some  few  arts  which  were  lost  on  the 
road  to  us.  They  could  color  marble  as  easily  as  we  do  cloth. 
They  could  preserve  the  dead  until  their  dust  would  not  mingle 
with  the  earth  for  centuries.  But  when  it  comes  to  men's,  women's 
and  children's  underwear  they  are  not  in  it,  said  Brophy,  Cains  & 
Co.     Do  you  know  why  ? 


GLOVES. 

Messrs.  Perrin  Freres  &  Cie.  state  that  their  deliveries  of  spring 
gloves  have  been  made  in  good  time  and  the  goods  have  turned 
out  very  well.  Their  travelers  are  now  out  with  a  complete  new 
set  of  samples  and  shade  cards  for  the  fall  trade,  and  they  antici- 
pate a  large  increase  over  last  season,  which  was,  however,  very 
good.     The  new  fall  samples  are  well  worth  seeing. 

FOR   VISITING   MERCHANTS- 

Buyers  visiting  the  market  should  not  leave  Toronto  before 
inspecting  John  Macdonald  &  Co.'s  men's  furnishings  and  haber- 
dashery departments.  In  these  departments  they  show  a  complete 
stock,  and  any  new  novelties  put  on  the  market  are  sure  to  be 
found  with  them.     At  present  they   are  showing  a  large  range  of 


ladies'  belts,  including  novelties  in  celluloid,  tinsel  kid,  leather,  silk 
and  mohair;  also  blouse  sets,  belt  buckles,  etc.  They  are  selling 
large  quantities  of  ladies  ties,  in  shield  bows,  derbys  and  knots. 
Do  not  fail  to  see  these  goods.  Their  buyer  for  these  departments 
is  in  Europe  at  present,  and  is  forwarding  novelties,  suitable  for  the 
Canadian  trade,  as  they  appear  in  the  foreign  markets. 


THE  NEW  DYED  GOODS. 

After  five  years  of  patient  experimenting  and  careful  endeavor, 
Caldecott,  Burton  &  Spence  have  succeeded  in  introducing  to  the 
trade  of  the  Dominion  their  now  famous  "Congo  Black"  dye, 
which  experience  has  proved  to  be  an  absolutely  fast  dye,  proof 
against  acids  and  fruit  juices,  wind,  sun  or  rain.  They  have  also 
perfected  a  new  method  of  producing  two-tone  silk  finished  dress 
fabrics  and  covert  coatings.  Caldecott,  Burton  &  Spence  inform 
us  that  the  demand  for  these  goods  exceeds  their  powers  of  supply, 
and  that  now  many  orders  are  waiting  to  be  filled  from  Montreal, 
Ottawa,  London,  Hamilton,  Winnipeg  and  other  important  centres. 


A   NEW   MANTLE  CLOTH. 

Every  mantlemaker,  costumer,  dressmaker,  etc.,  knows  how 
much  waste  there  is  from  mantle  cloth  of  the  usual  width  of  50  odd 
inches  or  so.  Gault  Bros.  &  Co.,  Ltd.,  Montreal,  are  the  sole 
agents  for  a  line  of  mantle  cloths  that  will  obviate  this.  They  have 
just  introduced  on  the  market,  as  will  be  seen  from  their  advertise- 
ment, a  mantle  cloth  of  44  inches,  which  can  be  worked  far  more 
economically  than  the  old  width.  As  they  supply  a  want  long  felt 
by  the  trade  they  are  cert  ain  to  be  quick  sellers. 


"TRYON"    AND    "  GOODFIT." 

These  are  the  brands  of  two  special  lines  of  men's  tweed  pants 
that  W.  R.  Brock  &  Co.  are  offering  the  trade  at  a  price  to  enable 
them  to  be  retailed  at  $1  per  pair.  They  are  well  made  and  good 
fitting,  new  patterns,  corded  side  seams,  patent  buttons  and  all 
latest  improvements.  Being  made  by  "experts,"  not  "novices," 
they  are  guaranteed  to  give  satisfaction  in  every  particular. 


A  BARGAIN   IN  GINGHAMS. 

S.  Greenshields,  Son  &  Co.  are  offering  a  bargain  in  fine  ging- 
hams this  month.  They  have  just  made  a  clearing  purchase  of 
3,000  pieces,  which  they  are  offering  20  per  cent,  less  than  manu- 
facturers' prices. 

A    "PERFECT"   DISPLAY  STAND. 

In  our  last  issue  cuts  were  given  of  this  useful  article,  designed 
to  display  draperies,  dress  goods,  etc.,  in  the  easiest  and  most  grace- 
ful manner.  Boulter  &  Stewart,  who  are  the  selling  agents,  say 
they  have  had  a  great  many  enquiries  for  them  through  The  Dry 
Goods  Review,  and  the  usual  verdict  is  "just  what  we  have  been 
looking  for."  The  price  is  very  low  for  such  a  useful  article,  and  a 
postal  card  will  bring  you  all  information. 


DIAMOND  JUBILEE. 

Cease  grumbling  about  hard  times  ;  it  doesn't  pay  you.  You 
can't  buy  cheaper  or  get  any  more  for  your  goods  because  you  shed 
unnecessary  tears.  Make  up  your  mind  to  give  and  get  fair,  honest 
prices.  That  is  the  road  to  prospenty.  James  Johnston  &  Co.  are 
showing  for  the  Diamond  Jubilee  special  picture  handkerchiefs, 
special  combination  Dominion  and  Jubilee  flags  ;  special  patriotic 
bunting. 

A  SNAP  FOR  THE  TRADE. 

The  G.  B.  Smith  Toronto  Dry  Goods  Import  Co.  are  retiring 
from  business  and  are  offering  their  stock  en  bloc  or  in  clearing 
lots  at  prices  to  clear  out  in  two  weeks. 
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Canadian 
Enterprise 


A  great  range  of  celebrated  Colum-      ^ 
bian    Costume  Cloths  made  for  the 
first  time   in  Canada,    in  44.  inches, 
new  styles,  new  shades. 


WOOLLEN  •*  •* 
DEPARTMENTS 


Czarina  Curled  Mantlings 
Odessa  Curled  Mantlings 
Homespun  Effects  in  Mantlings 

All  these  absolutely  controlled  by  The  G.  B.  Co. 

Two  big  ranges  Ladies'  Frieze 

Also  Curled  Frieze,  a  novelty 

Men's   6/4   Frieze,  lowest   to   highest 
grades. 

IMPORTED  WOOLLENS 


All  Wool  Beavers,  from  $1.25  to  $2.25,  greatest 
value  ever  shown.  Don't  buy  a  yard  till  you  see 
them.  Also  regular  range  of  Imported  Beaver 
from  $2.00  to  $6.00  a  yard. 

Magnificent  range  of  Men's  Tailoring 
Goods  with  Trimmings  to  Hatch. 


SPECIAL  MAKES  IN  WORSTEDS 

Belwarp  Serges 

Bisley  and  Queen's  Prize  Serges 

flartin  &  Son's  Worsteds 

Clay  Twills 

Meltons,  special  make 

Landslide  Twill  Coating 

Majestic  Venetian  Worsted 

Pirle  Finish  Worsteds 

Special  Job  in  6/4  Worsted  Trouser= 
ings,  $1.75. 

CANADIAN  WOOLLENS 


Great  range  3/4  and  6/4  Tweeds 

Special   lines   in   Trouserings, 
to  $1.00 

Full  line  Blue  and  Black  Serges 


25c. 


Travellers  will  be  showing"  Samples  of  all  the  above  lines  early  in  April. 


t 


THE  GAULT  BROS.  CO.  *■     J 

MONTREAL  $ 
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THE  RETURN  OF  THE  PLAITED  SKIRT. 

THE  plaited  skirt  is  again  in  fashion.  This  time,  says  The 
Chicago  Dry  Goods  Reporter,  it  is  the  sun-plait  which 
is  preferred  to  the  accordion  plait.  That  is.  the  plaits  are  not  the 
same  depth  all  the  way  down,  but  open  out  to  the  edge  of  the  skirt. 
This  effect  can,  of  course,  only  be  obtained  by  making  the  plaits 
radiate  from  a  circle. 

It  is  said  that  Bernhardt  is  responsible  for  the  reinstatement  of 
the  plaited  skirt  in  the  world  of  fashion.  In  her  new  play,  brought 
out  in  Paris  recently,  it  pleased  the  "  divine  Sarah  "  to  wear  a  plaited 
skirt,  and  this  fact  was  deemed  most  significant.  The  French 
designers  look  to  the  costumes  of  the  leading  actresses  to  gain 
points  upon  the  coming  fashions.  The  influence  of  the  stage  upon 
fashion  is  a  fact  too  well  established  to  controvert  ;  and  when  an 
artiste  of  such  distinction  as  Bernhardt  gives  approval  to  any  new 
mode  its  future  is  assured. 

The  sun-plaited  skirt  gives  every  evidence  of  becoming  the  rage 
of  the  present  season.  It  is  the  one  distinctively  new  form  of  skirt 
which  bears  promise  of  becoming  a  success.  Within  a  wonderfully 
short  time  the  plaited  skirt  has  developed  from  fashion  talk  into  a 
fashion  that  is. 

Plaited  skirts  were  talked  of  in  Paris  at  the  close  of  the  fall 
season.  A  few  were  produced  for  winter  evening  gowns.  With 
the  opening  of  spring  the  Paris  shops  began  showing  the  skirts 
ready  made.  It  was  welcomed  by  the  novelty  seeking  public,  and 
pronounced  a  success. 

Taking  the  cue  quickly  from  the  Paris  indications,  American 
enterprise  forthwith  fitted  up  machines  for  plaiting  these  skirts,  and 
they  are  now  both  manufactured  and  sold  in  Chicago  and  its 
vicinity.  This  instance  of  enterprise  is  but  another  illustration  of 
how  quickly  the  fashions  of  Paris  are  reproduced  in  the  great 
western  trade  metropolis.  This  is  no  hesitancy  in  taking  hold  of 
novelties  or  extreme  effects.  If  the  element  of  success  is  there  the 
Chicago  manufacturer  sees  it  and  grasps  the  opportunity. 

The  vogue  of  the  plaited  skirt  will,  as  a  natural  consequence, 
bring  into  use  all  lighter  weight  woolen  fabrics,  and  silks  without 
dressing,  as  China,  foulard,  India,  surah  nnd  soft  satines,  and  such 
woolens  as  henrietta,  cashmere,  veiling,  canvas  cloth,  grenadine 
and  etamines.  It  will  increase  the  number  of  yards  required  for 
making  a  dress.  Thus  the  dry  goods  trade  will  have  no  cause  for 
complaint  at  this  recent  vagary  of  fashion,  but  rather  will  be  indebted 
to  the  new  mode  for  opportunity  along  a  profitable  line. 


U.  S.  SPOOL  COTTON  ASSOCIATION. 

LEADING  manufacturers  of  spool  cotton  in  the  United  States 
have  formed  an  organization  to  be  known  as  the  American 
Spool  Cotton  Manufacturers'  Association.  The  call  for  the  meeting 
to  form  the  organization  was  signed  by  the  Kerr  Thread  Co. ,  the  Mer- 
rick Thread  Company,  Alexander  King  &  Co.,  the  Willimantic 
Linen  Co.  and  the  William  Clark  Co.  The  reasons  for  forming  the 
organization  set  forth  in  the  call  are  stated  to  be  "to  foster  trade 
and  commejce,  particularly  with  regard  to  spool  cotton  manufac- 
tured by  American  concerns,  to  protect  the  manufacturers  from  un- 
just and  unfair  and  unlawful  exactions  and  unfair  legislation  ;  to 
promote  and  encourage  fair  and  honorable  competition,  reform 
abuses,  and  generally  to  produce  an  enlarged,  harmonious  and 
friendly  intercourse."  The  officers  elected  to  serve  one  year  are  : 
President,  R.  C.  Kerr,  of  the  Kerr  Thread  Co.  ;  vice-presidents,  L. 
R.  Hopkins,  of  the  Merrick  Thread  Co.,  and  Wm.  Clark,  of  the 
William  Clark  Co.;  treasurer,  T.  M.  Ives,  of  the  Willimantic  Linen 
Co. ;  secretary,  H.  G.  Armitage,  of  the  William  Clark  Co. 

An  impression  has  been  created  that  the  American    companies 
were  united  to  advance  prices  and  also  to  oppose  the  Coats  Com- 


pany, which  last  summer,  it  will  be  recalled,  absorbed  several  of 
the  largest  English  companies,  with  their  American  branches. 
Members  of  the  new  association,  however,  state  that  there  is  no  such 
intention.  Private  advices  have  been  received  by  thread  manu- 
facturers in  New  York  stating  that  a  scheme  is  on  foot  in  Great 
Britain  to  unite  the  leading  thread  companies  there,  which  are 
independent  of  the  Coats  Company. 


THE  TREATMENT  OF  EMPLOYES. 

A  SHARP  discussion  has  lately  been  taking  place  in  England 
on  the  treatment  of  clerks  in  stores  by  merchants.  The 
clerks,  as  a  class,  seem  to  have  a  number  of  grievances — late 
hours  principally.  Another  complaint  is  made  about  the  way  they 
are  deprived  of  hours  for  meals,  and  a  story  is  told  to  illustrate  this: 
In  one  house  the  clerks  have  to  remain  at  their  counters,  regardless 
of  meals,  as  long  as  any  customers  are  waiting.  On  one  occasion 
a  young  man  was  thus  kept  from  his  dinner.  "  Tea  time  came, 
still  he  was  not  allowed  to  depart,  until  at  eight  o'clock  the  shop- 
keeper brought  him  another  customer.  The  young  man  approached 
him  and  asked  to  be  allowed  to  partake  of  some  tea.  He  was  told 
to  go  back  and  serve.  'But,  sir,'  he  replied,  'I  have  had  no 
dinner.'  A  threat  that  a  fine  would  be  imposed  was  the  only  an- 
swer he  received."  It  is  possible,  of  course,  that  the  employer  was 
ignorant  of  such  a  condition  of  affairs  in  his  establishment,  but 
ignorance  would  be  no  sufficient  excuse. 

As  a  body,  clerks  in  Canada  are  well  treated,  but  any  merchant 
who  has  never  considered  the  subject  at  all  would  do  well  to  look 
carefully  after  the  comfort  of  his  employes. 


THEY   DON'T  LIKE    THE    TARIFF. 

The  United  States  carpet  manufacturers  are  protesting  vigor- 
ously against  the  new  wool  duties  which,  they  aver,  seriously 
threaten  their  business.  In  some  cases  the  enhancement  of  prices 
will  make  it  hard  to  transact  business  in  Canada,  and  one  big  con- 
cern, the  Sloans,  intend  to  discontinue  their  Canadian  agency. 
Mr.  W.  E.  Whitehead,  who  has  done  a  splendid  business  for  this 
concern  in  Canada,  has  received  notice  to  this  effect.  Canadian 
carpet  manufacturers  will  doubtless  stiffen  prices  also,  now  that 
American  competitors  have  to  do  the  same. 


BRIEF   NEWS  OF  THE  TRADE. 

S.  F.  McKinnon  &  Co.  show  a  very  large  stock  of  plain  and 
fancy  ribbons.  The  trade  should  examine  these  and  prove  their 
superior  value. 

P.  Garneau,  Fils  &  Cie.,  Quebec,  are  opening  up  this  week  a 
shipment  of  Jubilee  souvenir  handkerchiefs.  Orders  should  be  sent 
in  at  once,  as  they  are  sure  to  be  cleared  out  in  a  few  days. 


WHITE    GOODS. 


There  is  nothing  lovelier  than  pure  white  for  evening.  It  is  the 
one  thing  of  which  one  never  tires.  Brophy,  Cains  &  Co.  have 
white  pin  spot  muslins  at  all  prices. 


K.  K.  K. 

If  you  have  not  purchased  W.  R.  Brock  &  Co.'s  special  8-oz. 
cottonade  overalls,  No.  K,  send  for  a  sample  dozen  or  you  are  not 
in  a  position  to  meet  keen  competition. 


WILL    SEND    SAMPLES. 

S.  F.  McKinnon  &  Co.  have  a  fine  range  of  fancy  silks  suitable 
for  blouse  waists.     Send  for  samples. 
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I  Win.  Taylor  Bailey 


1 


.  .  .  SUCCESSOR   TO 


Peter  Schneider's  Sons  &  Co. 

27  and  29  Victoria  Square 

MONTREAL 

Upholstery  and  .  .  . 
.  .  .  Drapery  Goods 

Selling  Agents  for  STEAD  &  MILLER,  Philadelphia. 


i 

I. 


MANUFACTURERS  OF  .  .  . 

Chenille  Curtains  and  Table  Covers 
Cotton  Derby  and  Tapestry  Curtains 
Cotton  Tapestries,  Silk  Tapestries 
Fine    Silk    Draperies,     Brocatelles 


i 


Manufactures  Royales 
de  Corset  P.D. 

These  celebrated  corsets  are 
absolutely  without  rival,  and  occupy 
the  first  position  in  the  corset  trade 
throughout  the  world.  Every  pair 
is  tailor  cut,  and  only  the  very  finest 
materials  are  used  for  this  nonparei 
corset. 

10  Gold  /Medals 

.  and  . 

Diplomes  d'Honneur 

have  been  awarded  to  P.  D.  corsets  at  all  the  leading  In- 
ternational Exhibitions  during  the  last  20  years.  This  is 
a  record  no  other  corset  makers  can  show,  and  proves 
the  numerous  qualities  of  the  P.  D.  corsets,  the  superiority 
of  which  are  now  nowhere  seriously  contested. 


Sole  Agents  for  Canada. 


Konig  &  Stuff  man, 


10  St.  HELEN  ST.,  MONTREAL 


EUGENE 


JAMNIET'Sk 


FRENCH 

id  Gloves 


IN  STOCK 


AND  ARRIVING 

All  Leading  Staples. 


ALSO  . . . 


Choice  effects  in  White,  Straw  and  Pearl, 
2  large  L.  F.,  heavy  black  points  and 
trimming,  Glace,  Chamois  and  Suede. 

French  Kid,  black,  lacing,  white  points. 

Ditto  4  P.  B.,  violet  and  cream  trimming. 


SAMPLES  SENT 


FITZGIBBON,  SCHAFHEITL1N  &  CO. 


Montreal. 


A  Permanent  and 
Positive  Good- 


IS  AN 


Unconditional .  . . 
Accumulative  Policy 


IN  THE 


Confederation  Life 
Association 

These  policies  are  Unconditional  from  date  of  issue  and 
contain  all  benefits  and  privileges  consistent  with  safety. 


EXTENDED  INSURANCE 
PAID-UP  POLICIES 
CASH  VALUES 


I 


GUARANTEED 

in  the  contract. 


PROMPT  PAYHENT  OF  CLAIfTS. 

Average  time  of   payment  after  receipt  of   proofs  during 
the  last  ten  years — 29  1   HOUPS. 

Rates  and  full  information  sent  on  application  to  the  Head 
Office,  Toronto,  or  to  any  of  the  Association's  agents. 
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BRIEF  NEWS  OF  THE  TRADE. 

JAMES  JOHNSTON  &  CO.  direct  attention  to  a  range  of 
special  values  in  black  holdfast  silks — make  and  wear  guaran- 
teed —  black  broche  silks  in  several  grades  ;  also  black  mantle 
velvets,  for  which  there  is  an  active  demand  for  early  spring  wear. 
The  new  "  Llama"  tinsel  belting  is  a  seller. 

Lonsdale,  Reid  &  Co.  are  noted  for  special  values  in  Victoria 
lawns  and  Swiss  spot  muslins. 

P.  Garneau,  Fils  &  Cie.,  Quebec,  are  showing  good  values  in 
54  and  56-inch  red-bordered  linen  tablings. 

Buyers  who  are  placing  sorting  orders  should  bear  in  mind  S. 
Greenshields,  Son  &  Co.'s  stock  of  32  Lancashire  percales  and  32 
Corea  cloths. 

Tan-colored  hosiery  is  being  asked  for  as  the  season  advances, 
and  may  be  had  from  Wyld,  Grasett  &  Darling  in  cotton  and  cash- 
mere, all  sizes,  from  4  in.  to  9%,  in. 

The  demand  for  ladies'  collars  is  on  the  increase.  Wyld, 
Grasett  &  Darling  are  showing  all  the  latest  styles. 

In  the  lace  department  goods  have  been  selling  very  quickly. 
The  principal  makes  in  demand  are  Irish  points,  orientals,  Valen- 
ciennes, hand-made  torchons,  sevillas  and  silk  chantillies. 

S.  Greenshields,  Son  &  Co.'s  stock  of  fancy  muslins  in  ombre 
stripes  and  figures,  satin  stripes  and  checks,  and  blouse  linens  in 
satin  stripes,   self-colors,  is  well  selected  for  the  sorting  demand. 

Caldecott,  Burton  &  Spence's  stock  of  ladies'  and  children's 
summer  underwear  contains  all  the  latest  styles  in  every  size  and 
quality — Canadian,  American,  French  and  British.  No  underwear 
department  is  complete  that  does  not  carefully  provide  for  the  com- 
ing "hot  spell." 

It  is  undoubtedly  of  great  advantage  to  the  retail  merchant 
wishing  to  carry  as  small  a  stock  as  possible  to  have  such  a  stock 
of  hosiery  and  gloves  to  select  from  as  that  shown  by  John  Mac- 
donald  &  Co.,  combined  with  the  extraordinary  facilities  they  have 
in  receiving,  filling  and  forwarding  letter  orders.  No  merchant  need 
be  without  a  well-assorted  stock. 


tion,  fill  the  bill.  Either  brand  can  be  had  in  sizes  "&%,  9,  9^  or 
10  inch.  They  have  double  soles,  high  spliced  heels;  are  40-gauge, 
full-fashioned  and  made  of  real  Maco  yarn. 


DO  YOU    INVESTIGATE? 

In  these  days  of  keen  competition  a  successful  merchant  is  com- 
pelled to.  If  you  want  the  best  value  Hermsdorf's  stainless  black 
cotton  hose  in  the  trade  to  sell  at  25c.  per  pair,  W.  R.  Brock  &  Co. 
claim   that  their   "  Electric "  or   "Magnet"    will,   upon  investiga- 


THE   BICYCLE   DEPARTMENT. 

The  well-known  firm  of  John  Macdonald  &  Co.,  who  control  for 
Canada  the  celebrated  Dayton  and  Tempest  bicycles,  has  been 
quick  to  recognise  the  merits  of  The  Dry  Goods  Review  as  an 
advertising  medium  for  their  wheels.  They  tells  us  that  in  reply 
to  their  advertisements  appearing  in  our  columns,  numerous 
enquiries  have  been  received,  in  each  case  the  name  of  our  paper 
being  mentioned,  and  a  number  of  agencies  closed  in  consequence. 
This  is  another  proof  that  The  Dry  Goods  Review  is  a  paper 
widely  read  by  all  classes  of  merchants,  and  that  desirable  trade 
can  be  reached  through  its  use.  The  Review  commends  the 
enterprise  of  this  wide-awake  firm  in  adding  a  bicycle  department 
to  their  already  extensive  trade,  and  wishes  them  every  success  in 
their  new  enterprise. 


NOVELTY  ART   SKIRTINGS. 

The  very  newest  material  on  the  market  this  season  is  the  "  Art 
Skirting  ' '  shown  by  Boulter  &  Stewart.  These  are  used  for  under- 
skirts and  are  a  decided  change  from  the  regular  stock  lines  carried  in 
the  past.  They  are  of  fancy  printed  drill  in  the  most  beautiful  designs 
in  stripes,  flowers,  etc.,  and  the  goods  have  the  required  body  to 
ensure  the  ' '  flare  ' '  in  the  skirt  which  is  so  desirable.  Write  for 
samples  if  you  have  not  yet  seen  these  goods. 


JUST    LIKE    A   WOMAN. 

She  had  been  fishing  for  trout  very  long  and  patiently  without 
catching  any,  when  her  husband  espied  her  and  asked  what  kind 
of  flies  she  used. 

"Oh,"  she  answered,  "some  nice  ones  that  I  bought  in  Paris 
on  purpose." 

"  But,"  exclaimed  the  husband,  pulling  out  her  line  and  look- 
ing at  the  flies,  ' '  these  flies  will  never  catch  trout.  Who  ever 
heard  of  anybody  fishing  for  trout  with  flies  of  that  color  ? ' ' 

"Why,"  replied  the  wife,  "they  are  all  right  ;  they  match  my 
dress." — Lakes,  Rangely,  Me. 


The  present  season  promises  to  be  a  great  chiffon  and  lace  sea- 
son. Trade  in  this  direction  has  been  unusually  large.  Ding- 
man  &  Co.  show  all  the  new  shades  in  chiffons,  12  in.   and  45  in. 


m 


UP-TO-DATE 


r;  loves 

V      MITTS 
MOCCASINS 


Z.  PAQUET. 


QUEBEC 


and 


St.  Joseph   St. 


MONTREAL 

74Victoria  Sq. 
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KID 

GLOVES 


EMIL  PEWNY  &  CO. 


Sun  Life  Building 


MONTREAL 


WRITE  US  FOR  SAMPLES. 


STOCK  OF  LEADERS   ON  HAND. 


Factory,  Grenoble,  France. 
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S 


1855=1897 


For  forty-two  years 
— since  the  foundin 


of    the    house  —  the 
name 

J.  &  J.  Taylor 

has  been   a  synonym 

for  everything  that  is 

reliable  in  the  line  of 

Fire  and  Burglar 
Proof  Safes.  .  .  . 
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Now  We  Have  Them 


The  prettiest  line  of  printed  Warp  Dresden  Silks  ever 
shown  on  the  market  exclusively  confined  to  us.  Exquisite 
color  combinations  in  our  popular  shapes 


SORENTO  KNOT 
REGENT 


YACHT  TIE 
BELMONT  BOW 


^ 


AND 
TO    RETAIL    AT    FIFTY    CENTS 

Our  Range  of  Neckwear  is  now  replete  with  Novelties  for  up=to=date  Furnishers 

ALL  DEPARTMENTS  NOW  COMPLETE  AND  WELL  ASSORTED 

Special  values  in  Balbriggan  and  Natural  Wool  Underwear* 
Also  in  Cotton,  Lisle  and  Cashmere  Half-Hose* 

Don't  fail  to  see  our  samples 


GLOVER  &  BRAIS 


Men's  furnishings  only 


MONTREAL 
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THE  CANADIAN  TARIFF. 

mr.  fielding's  reference  to   coal  and  what  it  may  mean 

IN   OTHER   TARIFF    RESPECTS. 

SO  many  enquiries  are  made  for  the  speech  of  the  Minister 
of  Finance  at  Montreal  on  March  n,  and  the  possibility  of 
this  utterance  presaging  a  change  in  Government  tariff  policy,  that 
The  Review  gives  Mr.  Fielding's  remarks  to  the  coal  deputation. 
He  said  ;  "I  have  not  felt  at  liberty  to  give  any  encouragement 
to  the  deputations  which  have  from  time  to  time  waited  upon  me 
for  the  purpose  of  advocating  a  high  duty  on  coal.  It  is  well 
known  that  the  tendency  of  the  policy  of  the  present  Canadian 
Government  has  been  towards  a  reduction  of  the  duty  rather  than 
toward  an  increase.  We  still  desire  to  move  in  that  direction, 
unless  events  on  the  other  side  of  the  line  make  it  impossible  for 
us  to  do  so.  We  recognize  the  fact  that  where  our  policy  touches 
our  trade  relations  with  our  neighbors  to  the  south,  it  may  have, 
to  a  considerable  extent,  to  be  influenced  by  their  disposition  to- 
ward us.  I  do  not  think  that  we  ought  to  proceed  on  the  assumption 
that  it  is  the  intention  of  the  American  Congress  to  increase  the 
coal  duty.  You,  gentlemen  in  the  coal  trade,  are  well  aware  of  the 
fact,  but  it  may  not  be  so  well  known  to  the  general  public,  that 
the  present  Canadian  duty  on  coal  is  considerably  higher 
than  the  American  duty.  This  fact  has  already  been 
used  to  our  disadvantage  at  Washington.  It  has  been 
advanced  as  a  reason  why  the  American  duty  should  be 
raised.  Is  it  not  possible  that  this  argument  would  be  strengthened 
and  further  harm  done  by  having  the  idea  go  abroad  that  we  are 
determined  to  maintain  our  duty,  and  even  increase  it  ?  May  not 
all  good  purposes  be  better  served  by  having  it  known  that  we  are 
disposed  to  proceed  in  the  line  of  reduction,  if  our  neighbors  are 
willing  to  do  what  is  fair  ?  If  this  be  clearly  understood,  and  if 
those  in  the  United  States  who  are  interested  in  holding  their  Can- 
adian market  for  coal  bestir  themselves,  the  increase  of  the 
American  duty,  which  you  regard  as  likely  to  take  place,  may  not 
be  made.  If,  however,  your  view  is  correct,  and  it  turns  out  that 
the  United  States  duty  is  raised  to  a  high  figure,  then  we  shall 
claim  and  exercise  the  right  to  revise  our  views  respecting  the  Can- 
adian duty,  and  we  shall  feel  bound  to  impose  a  duty,  not  only  on 
bituminous  coal,  but  also  on  anthracite  coal,  which  at  present  comes 
into  our  markets  from  the  States  free  of  duty.  We  should  much 
prefer,  however,  to  move  in  the  other  direction,  and  we  shall  still 
hope  that  nothing  may  happen  at  Washington  to  prevent  our  carry- 
ing out  our  desire." 

A    POINTED    QUESTION. 

In  the  House  of  Commons  on  Monday,  March  29,  Mr.  Foster 
(Conservative  ex-Finance  Minister)  drew  attention  to  a  report  in  the 
newspapers  from  Kingston  to  this  effect :  "To-day  the  welcome 
announcement  was  made  that  the  Kingston  cotton  mills,  beginning 
on  Monday  next,  would  be  run  on  full  time  When  the  manager 
of  the  mill  was  seen  this  forenoon  he  said  he  could  not  account  for 
the  present  order,  any  more  than  he  could  for  the  one  for  half-time 
a  lew  weeks  ago.  He  was  asked  whether  it  was  possible  that  an 
intimation  had  been  received  from  Ottawa  that  the  cotton  industry 
would  not  be  seriously  interfered  with  by  the  coming  tariff.  He 
said  he  could  not  say  anything  about  that,  but  would  not  be  sur- 
prised if  it  were  true."  Mr.  Foster  hoped  that  the  Government 
had  not  given  the  cotton  manufacturers  a  tip  about  the  coming 
tariff  not  known  to  the  country  generally.  That  would  be  uncon- 
stitutional. 

The  Finance  Minister,  Mr.  Fielding,  said  the  Government 
would  do  nothing  unconstitutional.  The  press  report  quoted  did  not 
charge  that  the  Finance  Minister  had  given  any  intimation  to  the 
cotton  men  and  he  did  not  hold  himself  responsible  for  newspaper 
statements. 


THF     MODERN    CUTTER. 

Mr.  O.  C.  A.  Child,  of  the  Child  Acme  Cutter  and  Press  Co., 
Boston,  is  in  Canada,  looking  after  the  firm's  interest  in  the  Do- 
minion. Business  in 
the  States  is  very 
good  with  them. 
They  shipped  during 
February  one  of  their 
large  64-inch  cutters 
to  Philadelphia,  Pa., 
one  44-inch  to  The 
Boot  and  Shoe  Re- 
corder, one  44-inch  to 
the  Worcester  Corset 
Co.,  Worcester,  Mass. 
The  Dominion  Corset 
Co.,  Montreal,  also 
have  one  of  their  cut 
ters.  Another  went  to 
the  Argentine  Repub- 
lic, and  a  64-inch  has  to  be  ready  for  shipment  on  or  before  April 
1  to  London,  England.  The  Child  "Acme"  cutter  is  equipped 
with  the  latest  improved  friction  clutch  and  automatic  brake  (which 
stops  the  knife  instantly).  There  are  other  improvements  which 
they  describe,  with  illustrations,  in  their  catalogue,  which  can  be 
had  on  application  to  them. 


DO     NOT    BE     DECEIVED. 

W.  R.  Brock  &  Co.  again  warn  the  trade  in  regard  to  their 
well-known  line  of  seamless  and  stainless  black  cotton  hose  called 
"  The  Leader,"  made  exclusively  for  themselves.  They  regret 
having  to  do  this,  but  are  compelled  to  on  account  of  a  rival  firm 
designating  an  article  of  inferior  make  and  value  "  The  Leader." 
See  that  you  get  the  genuine  "  Leader." 


THE    FLAG    OF    CANADA. 

One  of  the  flags  shown  by  W.  R.  Brock  &  Co.  for  celebrating 
the  Diamond  Jubilee  is  our  own  Canadian  flag  with  a  handsome 
picture  of  Her  Majesty  the  Queen  printed  thereon.  We  predict  a 
large  sale  for  this  selection  and  would  add  our  feeling  :  The  Maple 
Leaf  Forever  ! 


BRIEF  NEWS  OF  THE  TRADE. 

The  trade  can  find  special  values  in  ladies'  vests,  to  sell  at 
popular  prices,  special  makes  and  finish,  at  Dingman  &  Co.'s. 

P.  Garneau,  Fils  &  Cie. .  Quebec,  have  received  some  cases  of 
arabasque  and  damasse  dress  goods.  These  lines  have  a  hand- 
some appearance  and  sell  at  a  low  figure. 

Easter  is  the  time  »o  make  a  good  display  of  hosiery  and  gloves, 
and  keeping  this  fact  in  mind,  Caldecott,  Burton  &  Spence  have 
now  in  stock  a  splendid  assortment  of  summer  hosiery  in  all  quali- 
ties and  all  sizes,  and  a  large  range  of  kid  and  fabric  gloves  in  every 
size  and  everv  shade  of  color. 


LACE    CURTAINS. 

James  Johnston  &  Co.  are  constantly  adding  new  designs  and 
special  values  to  their  stock  in  this  department.  They  have  just  re- 
ceived a  range  of  curtain  scrims  in  various  patterns  and  qualities. 


CHADWICK'S    SPOOL    COTTON. 

R.  Henderson  &  Co. ,  agents  for  Chadwick's  in  Canada,  an- 
nounce a  reduction  in  Chadwick's  super  six  cord  spools  to  meet 
current  prices. 


sxs>^^>^\^\^^ 


Our  productions  of  these  two  Hues  for  this 
season  are  our  best  endeavor. 

Each  season  we  aim  to  excel  the  previous 
one  and  to  produce  better  and  higher  class  goods 
each  year,  and  although  our  goods  are  "  made 
in  Canada  "  we  know  of  no  superior  and  few 
equals,  either  on  this  continent  or  in  Europe. 

Imported  goods  carried  in  stock  by  jobbers 
are  (i  ready  made  /'  ours  are  i(made  to  order  " 
and  sold  direct  from  our  factories  to  the  retail 
trade.     Quite  a  difference  when  you  think  of  it. 

Dominion  Suspender  Co. 
Niagara  Neckwear  Co.,  Ltd. 


Jf 
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NEW   YORK.      27  Thames  St. 
MINNEAPOLIS,   MINN.      608  Boston  Block. 
SAN  FRANC/SCO.      14  Kearny  Steeet. 
DETROIT.      S.  W.  Cor.  Farmer  and  Gratiot  Ave. 
SYDNEY,  N.S.W.       Wynyard  Building. 
KINGSTON,  JAMAICA.       10  Church  Street. 


NIAGARA  FALLS. 


ELIZA BETHPORT,   S.A.       W.   T.  Stevens. 

LONDON,    E.  C.      48  Redcross  Street. 

1 

BOMBAY,   INDIA.      32  Hornby  Road. 

1 

WINNIPEG,   MAN.       T.    Whitehead. 

VICTORIA,   B.C.      53-55  Douglas  St. 

*  ^ 

MONTREAL.      26-28  St.  Sulpice. 
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Shirts 
Collars     I 
,  Cuffs 


Blouses 

Overalls 

Jackets 


SHIRTS — We  can  give  you  the  best  lines  of 
White  Shirts  at  the  very  best  prices, 
because  we  do  our  own  bleaching  by  a 
process  patented  by  us  this  year. 

We  also  carry  a  large  stock  of  Regattas,  Black  Sateens, 
Oxfords,  Silk  Stripes  and  Flannelettes. 

COLLARS  AND  CUFFS— A   full  range  of 
all  styles  for  both  ladies  and  gents. 

JACKETS  AND  OVERALLS— We  are  offer- 
ing SPECIAL  PRICES  in  these  lines. 
Having  a  large  stock  on  hand  we 
.   have  decided  to  clear  at  very  low 
prices.     Send  for  samples. 

See  our  O.K.  Elastic  Suspender  Bib  Overalls 


ML.   &  H.   SCHLOMAN 


MONTREAL. 


Wyld/  Grasett  &  Darling 


DRESS    GOODS 

FANCY  LEADING  LINES 

Shot  Canvas  Cloths,  Silk  Mixtures, 
Dresden  Effects,  Shot  Sicilians,  Mohairs, 
etc  In  plain  goods,  French  Twills, 
Coating  Twills  (a  special  42  inch  line  to 
retail  at  25c.)  in  all  the  newest  colorings, 
Cycle  Suitings,  Shot  Coverts  and  Frieze 
Suitings;  27-inch  Dress  Corduroys.  To 
meet  the  increasing  demand  we  have  a 
large  stock  of  Black  Cashmere  Velours  in 
our  Special  Nos.  100,  no,  120,  130. 


VICTORIA  LAWNS 


SPECIAL  VALUE 
IN  45-INCH 


ALL  DEPARTMENTS  WELL  ASSORTED 


Wyld,  Grasett  &  Darling 


TORONTO 


John  Fisher,  Son  &  Co. 


442  and  444  St.  James  Street 


HONTREAL 

WOOLLENS 


AND 


Tailors'  Trimmings 

All  our  Imported  Suitings  and  Coatings,  over 
$1  per  yard,  broad  width,  or  50c.  narrow, 
are  thoroughly 

"  LONDON  SHRUNK.'' 


JOHN  FISHER  &  SONS 

Woollen  Manufacturers  and  Merchants 
HUDDERSFIELD,  Bag. 


A.  A.  Allan  &  Co. 


Beg  to  call  the  attention  of  the  trade  to  their 
large  preparations  for 

SPRING,  1897 


In  all  lines  of 


Hats,  Caps 

AND 

Straw  Goods 

Our  Importations  are  commensurate  with  our  con- 
tinually increasing  business,  to  which  we  invite 
inspection.     See  our  range  of 

Wakefield's  English  Silk  and  Felt  Hats. 


....  See  our  range  of ...  . 


Leslie  &  Co/s  English  Silk  and  Felt  Hats. 

We  challenge  the  trade  for  their  equal  in  style 
and  quality 

A.  A.  ALLAN  &  CO. 

5'  Bay  St.  TORONTO 
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THE  CLOTHING  TRADE. 

WOOLENS    AND    TWEEDS    DULL. 

ONE  of  the  leading  jobbers  in  English  tweeds  and  other  heavy 
spring  woolen  goods  complained  that  the  spring  orders  for 
these  materials  were  of  very  disappointing  volume  this  year.  Since 
they  had  been  shipped  also  the  sorting  demand  was  equally  bad  in 
proportion.  Orders  were  only  small  driblets  for  express  parcels. 
This  applied  equally  to  the  city  and  country  trade;  in  fact,  in  regard 
to  the  latter,  their  travelers  might  as  well  be  in  off  the  road  alto- 
gether. This,  in  his  opinion,  was  all  due  to  the  tariff  uncertainty, 
and  he  hoped  that  matters  would  mend  after  it  was  dispelled. 


H.  Shorey  &  Co.  say  that  they  sew  all  of  their  boys'  and 
children's  clothing  with  linen  thread.  We  all  know  what  a  struggle 
goes  on  between  the  average  boy  and  the  seams  of  his  garments, 
and  this  feature  in  juvenile  clothing,  although  a  handicap  on  the 
boy  in  the  struggle,  will  be  in  favor  of  the  garment  and  his  father's 
pocket  book. 


John  Macdonald  &  Co.  say  that  their  spring  trade  with  merchant 
tailors  is  much  larger  than  for  some  time  past,  and,  judging  from 
their  display  of  woolens  and  tailors'  trimmings,  we  do  not  wonder. 
They  say  there  is  an  active  demand  for  belwarp  serges  and 
coatings;  bicycle  suitings  for  men  and  women,  in  tweed  effects, 
mixtures,  serges  and  homespuns,  in  all  of  which  they  have  a  full 
assortment.  They  are  also  showing  two  special  lines  in  black  and 
blue  clay  twill  worsteds  ;  a  complete  stock  in  black  and  blue 
satin  worsteds  ;  a  new  range  of  black  and  blue  Irish  serges,  in  their 
own  brand  "  Kilkenny  ";  overcoating  in  great  variety  ;  a  special 
drive  in  low-priced  Canadian  tweeds  ;  a  full  stock  of  tailors'  trim- 
mings, including  two  special  lines,  one  in  a  54-inch  black  Italian 
cloth  and  one  in  a  40-inch  fancy  silesia. 


The  Shoreys  tell  us  that  they  are  waterproofing  by  the  Rigby 
process  for  the  coming  fall  all  their  frieze  ulsters,  many  of  their 
lines  of  overcoats  and  reefers,  and  all  their  etoffe  smocks  and  pants. 
These  latter  are  used  mostly  in  the  mining  and  lumber  trade,  and 
it  will  be  a  great  comfort  to  the  wearers  to  have  them  Rigby- 
proofed. 

FALL    MANTLE    CLOTHS.  "v 

Travelers  for  The  Gault  Bros.  Co.,  Ltd.  are  showing  now,  for  the 
fall  trade,  a  fine  line  of  mantle  goods,  viz.,  Czarina  curled,  Odessa 
curled,  and  homespun  effects  in  mantlings.  The  above  house  is 
the  only  one  in  Canada  from  which  these  goods  can  be  obtained. 

Trouseringsare  always  an  extensive  line  with  TheGaultBros.  Co., 
Ltd.,  and  the  present  time  is  no  exception.  Notable  in  this  con- 
nection is  a  special  job  in  6-4  worsted  trouserings  which  they  are 
offering  at  $1.75.  They  have  other  trouserings  at  prices  to  suit 
practically  every  buyer,  ranging  all  the  way  from  25c.  to  $1. 


SOME    SNAPS    STILL    LEFT. 

Wyld,  Grasett  &  Darling  made  a  strike  by  getting  hold  of  the 
mill  stock  of  woolens  belonging  to  the  Lockhart  estate.  The  trade 
have  been  buying  these  eagerly.  Owing  to  the  exceptionally  low 
prices  asked  for  these  tweeds,  that  alone  would  have  been  an 
inducement  to  buy.  But,  in  addition,  the  stock  is  all  bright,  clean 
stuff,  new  from  the  mills,  and  nice  patterns.  Some  of  the  lines  are 
good  weight,  and  are  attractive  for  spring  and  .fall  trade.  Part  of 
the  stock  is  still  to  be  had,  though  it  is  moving  out  rapidly,  as  big 
snaps  will. 

A    NEW    DEPARTURE    IN    BUSINESS. 

H.  Shorey  &  Co.,  wholesale  clothiers,  of  Montreal,  realize  that 
the  interests  of  the  wholesalers  and  retailers  are   identical  and  that 


anything  which  will  increase  the  trade  of  the  latter  will  act  benefi- 
cially on  the  former.  With  very  commendable  enterprise  they 
have  issued  a  card  to  their  retail  customers,  inviting  them  to  send 
in  the  names  of  leading  people  in  the  various  towns,  or  such  people 
as  they  wish  to  do  business  with,  and  have  undertaken  to  advertise 
their  goods  directly  to  the  consumer  for  the  benefit  of  the  retail 
merchant,  trusting  to  the  increased  trade  this  will  bring  them  for 
their  recompense.  This  is  a  very  liberal  as  well  as  a  polite  offer 
and  will  undoubtedly  be  taken  advantage  of. 


WOMEN  WILL  BUY   POOR  SILKS. 

The  foreign  manufacturer,  remarks  The  Saturday  Review,  has 
this  advantage  over  his  English  brother — he  does  not  wait  until  he 
has  lost  his  trade  before  realising  that  he  might  have  saved  it. 
This  sheeplike  quality  has  just  been  displayed  by  the  silk  manufac- 
turers of  Macclesfield,  who  have  resolved  to  ask  the  Board  of  Trade 
to  appoint  a  commission  to  enquire  into  the  question  of  adulteration 
of  foreign  silks  imported  into  Great  Britain.  It  has  suddenly 
dawned  upon  them  that  this  practice  —  technically  known  as 
"  weighting" —  has  been  mainly  responsible  for  the  decline  of  their 
trade.  The  funny  thing  is  that  after  everything  they  have  been 
told  about  the  utter  vileness  of  French  silks,  Englishwomen  persist 
in  having  them.  They  probably  refuse  to  believe  that  the  commod- 
ity which  has  enjoyed  such  a  vogue  can  be  anything  but  excellent, 
and  they  are  probably  unable  to  realise  how  a  substance  which  has 
such  a  beautiful  gloss  and  is  so  thick  and  handsome  can  contain 
more  precipitated  tin  than  silk.  They  may  believe  or  not,  but  the 
fact  is  indisputable.  By  adulteration  silks  are  increased  from  three 
to  ten  times  their  original  weight,  and  there  are  trade  experts 
among  us  who  would  make  it  compulsory  upon  those  who  are  given 
to  this  little  fraud  to  declare  plainly  and  truly  the  exact  nature  of 
the  rotton  stuffs  they  palm  off  upon  the  English  buyer  at  high  prices. 


BRIEF  NEWS  OF  THE  TRADE. 

S.  F.  McKinnon  &  Co.  hold  a  large  stock  of  chiffons,  all 
widths,  in  plain  and  fancies. 

W.  R.  Brock  &  Co.  report  an  increased  activity  in  tailors' 
trimmings,  an  evidence  that,  with  the  opening  of  an  early  spring, 
this  branch  of  the  business  is  beginning  to  boom.  They  are  show- 
ing some  choice  things  in  the  way  of  sleeve  linings,  and  some 
special  value  in  shrunk  elastic  canvas. 

S.  F.  McKinnon  &  Co.'s  straw  department  is  unsurpassed, 
special  attention  being  given  to  secure  the  latest  ideas  in  shapes, 
styles  and  combinations. 

W.  R.  Brock  &  Co.  report  an  ever-increasing  demand  for  dress 
lining  of  all  kinds.  They  show  some  specially  made  for  summer  wear 
in  all  the  leading  colors  ;  also  in  the  light  shades  for  evening  wear. 
Their  moire  percale  is  the  correct  lining  as  a  foundation  for  the 
orjgandies,  grass  linens  and  all  muslin  effects. 


JAPANESE  SILKS  ADVANCING. 

Advices  from  Japan  to  K.  Ishikawa  &  Co.  state  that  the  market 
there  is  advancing.  The  new  American  tariff  affects  Japanese  silks  j- 
very  much,  and  prices  of  these  fabrics  in  the  United  States  will  cer- 
tainly go  up.  The  firm  recommend  early  ordering  for  fall  ship- 
ments, as  those  who  want  the  best  designs  and  patterns  have  to  order 
in  advance  from  such  a  distant  country  as  Japan. 


SPRING    AND    SUMMER    BEAUTIES. 

Up-to-date  merchants  in  search  of  newest  ideas  and  styles  in 
fancy  parasols  should  call  and  inspect  or  send  a  sample  order  to 
W.  R.  Brock  &  Co. 
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We   have  just   opened    25    cases   of  Tasty   Goods 
consisting  of  .  .  . 

Tweed  Suitings 
Halifax  Suitings 
Lawn  Tennis  Suitings 
Cricketing  Flannels  and 
Imported   Worsted    Trouserings 


JOHN  MULDREW  &  CO. 
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Chalcraft,  Simpson  &  Co. 
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ANOTHER  BREAK  IN  THREAD. 

THE  Central  Agency,  Ltd.,  who  represent  some  of  the  largest 
thiead  factories  in  Great  Britain,  issued  the  following   circular 
on   March  16th  : 

Dear  Siks, — We  beg  to  inform  you  that  from  to-day  our  prices 
for  all  brands  of  six  cord  thread  sold  by  us  will  be  as  follows  : 

200  yards $3. 80  per  gross 

300      "     5.40 

and  that  should  these  prices  not  be  low  enough  to  prevent  the  substi- 
tution of  inferior  spool  cotton  for  our  well-known  qualities,  we  shall 
make  a  further  reduction  shortly. 

From  July  to  December,  1896,  the  price  for  300  yards  per  gross 
was  $7.25,  but  on  January  1st,  1897,  it  was  again  reduced  to  $6.50 
and  as  will  be  seen  from  the  circular,  again  last  month  to  $5.40. 

There  appears  to  be  only  one  object  in  view  with  the  combine, 
and  that  is  to  crush  out  the  other  factories  or  those  who  will  not  be 
governed  by  it,  but  believe  in  doing  business  in  a  proper  way. 

In  a  good  many  cases  large  orders  have  been  cancelled  on 
account  of  this  reduction,  which  has  caused  a  lot  of  annoyance  and 
complications.  It  would  appear  that  such  a  policy  as  is  being  pur- 
sued by  the  combine  is  not  profitable,  but,  no  doubt,  they  feel  that 
when  once  they  have  the  competition  removed  they  can  regulate 
their  own  price  and  recoup  themselves  for  this  loss. 

The  break  in  prices  is  sure  to  affect  business  to  some  extent  at 
present,  and  will  continue  to  do  so  as  long  as  buyers  are  uncertain, 
as  they  now  are,  of  what  the  future  may  at  any  time  bring  forth. 

It  is  also  made  a  matter  of  complaint  that  the  combination  have 
made  four  changes  in  price  within  a  year.  One  independent 
maker  quoted  the  same  price  for  seven  years  in  the  United  States. 

Readers  of  The  Review  will  recollect  that  the  combine  in 
question  was  consummated  last  summer,  the  details  being  given  in 
the  June  issue  of  this  paper. 


SANDY'S  CATECHISING. 

People  in  Scotland  in  the  early  eighties  found  no  small  difficulty 
in  getting  their  children  christened  when  they  could  not  answer  all 
the  religious  questions  asked  them  by  their  Free  Kirk  minister.    So 

thought  Sandy ,  who  lived  a  little  way  from  Greenock      Sandy 

started  for  the  minister's  house  on  an  errand  which  he  would  rather 
someone  else  would  do  for  him,  if  the  Registrar  should  allow  it. 
On  arriving  he  was  met  by  the  minister  himself,  who  greeted  Sandy 
with  "  Guid  mornin',  Sandy  ;  what  can  I  dae  for  ye  ?"      "  Weel,  I 


cam  owre  to  see  if  ye  wad  christen  my  bairn  on  Sunday  nicht." 
"Certainly,"  said  the  minister ;  if  you  can  answer  me  a  few  ques- 
tions I  take  from  the  Catechism.  Can  you  tell  me  what  is  God  ?" 
Sandy  could  not  tell,  and  was  told  to  go  home  and  try  and  learn. 
Poor  Sandy  left,  and  on  his  way  home  met  another  worthy,  going 
to  the  manse  to  ascertain  if  the  minister  would  call  his  last  born 
Dugal  or  Donald.  "  Weel,  Sandy,  whaur  hae  ye  been  ?"  "  I've 
been  to  the  minister  to  get  my  bairn  christened,  and  he  wadna  dae 
it  because  1  could  not  tell  him  what  is  God."  "Weel,"  replied 
the  worthy,  "you  come  back  with  me,  and  tell  him  that  God  is  a 
spirit,  infinite."  Sandy  returned  to  the  manse  along  with  his  ad- 
viser, who  stood  beside  him,  and  heard  the  following:  "Weel, 
Sandy,  you  werena  verra  long  in  learning."  "  Now,  tell  me  what 
is  God?"  Sandy,  through  the  excitement,  forgot  what  was  told  him, 
and  stood  motionless.  His  adviser  whispered  quietly  to  him,  "  He 
is  a  spirit,  infinite."  Sandy  not  catching  the  words,  but  the  sound, 
shouted,  "  He  is  a  weaver  in  Greenock."  The  minister  shook  his 
head  and  said,  "Dear,  dear."  "  Indeed  to  goodness,"  replied 
Sandy,  "  this  man  is  working  in  the  same  shop  with  him."  I  can't 
say  whether  the  child  ever  got  a  name  or  not. — J.  E.  Fraser,  New 
York. 


POINTERS. 

The  necessity  and  importance  of  display  is  overlooked  in  many 
dress  goods  departments.  As  a  rule,  no  salesman  should  be 
retained  who  is  not  able  to  trim  his  own  department.  If  not  able 
to  do  so,  he  should  seek  some  employment  for  which  he  is  better 
fitted.  If  your  store  has  a  heavy  woodwork  ornamenting  the  top 
of  your  fixtures  do  not  hesitate  to  take  it  off  and  employ  the  space 
gained  by  displaying  dress  goods  instead  of  ornamented  lumber. 
So  say  Brophy,  Cains  &  Co. 


WE   ARE   PREPARED. 

This  is  what  the  buyer  for  W.  R.  Brock  &  Co.'s  third  floor 
said  to  our  reporter  when  on  one  of  his  jaunts  through  the  ware- 
houses :  We  are  prepared  to  supply  the  trade  with  all  the  flags, 
Jubilee  handkerchiefs,  etc.,  that  they  will  require  to  celebrate  the 
Diamond  Jubilee.     See  page  6. 


GOOD    DEMAND    FOR    LACES. 

The  season  has  been  an  exceptionally  good  one  for  laces  with 
Kyle,  Cheesbrough  &  Co.,  so  much  so  that  they  have  had  to 
replenish  their  stock.  They  are  now  showing  an  entirely  new  set 
of  goods  as  a  consequence  of  this. 
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Allison  Ranch 
Hydraulic  Mining  Co. 


TREASURY  STOCK  $125,000 


LIMITED  LIABILITY 


Authorized  Capital,  $250,000. 

Divided  into  50,000  Shares  of  $5.00  Each. 


10,000  Shares  are  now  offered  to  the  public 
at  Five  Dollars  $er  Share. 


SMALL    CAPITALIZATION     MEANS     LARGE     DIVIDENDS. 


President— LIEUT.-COL.  T.  O.  TOWNLEY,  Registrar  of  Titles,  Vancouver,  B.C. 

Vice-President — JOHN  B.  LAIDLAW,  Esq.,  Canadian  Maniger  Norwich  Union  Fire  Insurance  Society,  Toronto,  Ont. 
Directors 


Eastern  Board  ok  Directors 

JOHN  B.   LAIDLAW,   Esq.,  Canadian    Manager   Norwich 
Union  Fire  Insurance  Society,  Toronto. 

J.  H.  CHEWETT,  Esq  ,  B.A.,  Sc.  C.  E.,  Mining  Engineer, 

Toronto. 
HILLY ARD  C.  DIXON,  Esq.  (Gillespie,  Ansley  &  Dixon), 

Wholesale  Merchants,  Toronto. 


F.  J.  COULTHARD,  Esq.,  Manager  Lowenberg,  Harris   & 

Co.,  New  Westminster,  B.C. 
HENRY  DOYLE,  Jr.,  Esq.,  Commission   Merchant,   Van- 
couver, B.C. 
CAPT.  H.  ROBSON  JONES,   Master  Mariner,  Vancouver, 

B.C. 
CHAS.  R.  TOWNLEY,  Esq.,  Miner,  Vancouver,  B.C. 
JOS.   E.   GAYNOR,   Esq.,  Registrar  of  Titles,   New  West- 
minster, B  C. 

Manager— CHARLES  R.  TOWNLEY,  Esq  ,  Miner,  Vancouver,  B.C. 
Secretary-Treasurer— FRED.  J.  COULTHARD,  Esq.,  New  Westminster,  B.C. 
Assistant  Secretary-Treasurer — W.  H.  HALL,  Esq,  56*^   King  Street  East,  Toronto. 

Bankers — Bank  of  Montreal.       Trustees — -Trusts  Corporation  of  Ontario.       Solicitors — Roaf,  Curry,  Gunther  &  Green. 
Engineer — Chas.  H.  Mitchell,  Civil  and  Hydraulic  Engineer,  Engineer  for  Town  of  Niagara  Falls. 

Head  Offices — New  Westminster,  B.C. 

The  Company's  Claims  Consist  of  640  Acres  of  Auriferous  (Gold-Bearing)  Gravel. 

This  property  has   been   personally   tested  and  examined   by   Messrs.    W.  S.    N.    Wills,  Mining  Engineer,  and  R.  C.  Lowry, 
A.M.I.C.E.,  both  of  whom  have  reported  very  favorably.      Following  are  brief  extracts  from  their  respective  reports  : — 


"  In  conclusion,  I  would  say  that  I  consider  this  one  of  the  best  hy- 
draulic propositions  that  I  have  seen  in  British  Columbia. 

"  W.  S.  N.  WILLS,  M.E." 


"  The  line  of  ditch  is  an  easy  one  ;  no  rock  cutting  will,  most  prob- 
ably, be  required,  and  very  little  fluming  will  be  needed.  I  think  the 
property  an  excellent  one.     '  "  R.  C.  LOWRY,  A.M.I. C.E." 


Six  shafts  have  been  sunk,  aggregating  one  hundred  and  ninety-seven  feet.    Illustrated  prospectus,  giving  full  information  as  to  the  Company's 
properties,  and  also  interesting  details  of  hydraulic  mining,  will  be  furnished  on  application  to 

W.  H.  HALL  or  C.  R.  TOWNLEY  A 4  ^p^af**5"8  56%  King  St.  East,  Toronto 


+■ 


THIS  ENGRAVING  is  from 
a  photograph  of  a  portion  of 
the  Allison  Ranch  Hydraulic 
Mining  Company's  benches  of 
gravel,  showing  Miners  at  work  on 
the  bed  of  the  Tulameen  at  low 
water  by  means  of  wing  dams. 
This  mode  of  mining  is  of  course 
very  primitive  and  expensive  and 
the  gravel  must  be  very  rich  to 
make  it  pay,  as  after  the  wing 
dam  is  built  in  the  river  the  gravel 
has  to  be  shovelled  into  sluice 
boxes  and  washed  through.  The 
fact  that  this  class  of  mining  has 
been  carried  on  for  thirty-five 
years  in  the  immediate  vicinity  of 
the  Company's  properties  proves 
the  existence  of  Gold  in  the  gravel 
in  paying  quantities. 
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"MADE   IN  CANADA." 


THE    PERFF.CTION    TO    WHICH    THE    MAKING    OF    KNITTED    GOODS    HAS    BEEN    BROUGHT,    AND    WHY    CANADIANS    DO    NOT    KNOW    IT. 


OW  can  we  blame  foreigners  for  asking,  Where 
is  Canada  ?  What  does  it  amount  to  ?  Can  the 
country  produce  any  but  low-grade  goods  ? 
when  we  find  our  own  merchants  blind  {o  the 
advantages  of.the  home  trade  ? 

A  number  of  circumstances  have  forced  The 
Review  to  this  conclusion  lately.  There  is  a 
widespread  ignorance  about  the  standard  of 
excellence  reached  by  Canadian  makers  in  many 
lines.  This  is  true  of  knitted  goods,  for  instance. 
A  visit  paid  to  the  town  of  Paris,  Ontario,  a  few 
days  ago,  convinced  The  Review  that  our  sus- 
picion of  apathy  and  lack  of  information  by 
Canadians  regarding  their  own  goods  is  absolutely  well  founded. 
In  Paris  are  situated  three  of  the  mills  of  the  Penman  Manufactur- 
ing Co.,  and  permission  was  sought  from  the  management  to 
inspect  these  establishments  so  that  an  unprejudiced  opinion  could 
be  formed,  after  actual  examination,  of  the  nature  and  extent  of  the 
operations  carried  on  and  the  quality  of  the  goods  turned  out. 
Through  the  courtesy  of  Mr.  John  Penman,  the  president,  and  Mr. 
J.  B.  Henderson,  the  general  manager,  permission  to  do  this  was 
accorded.  The  object  of  The  Review,  be  it  remembered,  was 
not,  as  newspapers  often  do,  to  "write  up"  the  mills,  but  to 
investigate  from  the  standpoint  of  the  retail  merchant  and  the  con- 
sumer the  circumstances  under  which  knitted  goods  are  being 
made  and  the  degree  of  perfection  attained. 

As  everyone  knows,  large  industrial  establishments  do  not  court 
visits  from  outsiders,  because  time  is  lost  in  showing  people  around, 
and,  besides,  it  is  not  desirable  nor  reasonable  that  every  new  in- 
vention in  machinery  and  process  of  manufacture  should  be  laid 
bare  to  curious,  and  perhaps  interested,  observers.  But  the  aim  of 
The  Review  was  to  learn,  not  to  pry.  No  effort  was  made  to  sug- 
gest opinions  for  the  representative  of  the  paper,  but  he  was  left 
free  to  form  his  own  conclusions,  and  when  necessary  questions 
were  asked  regarding  intricate  methods,  clear  and  candid  explana- 
tions were  given  by  Mr.  Dewar,  the  superintendent  of  mill  No.  i, 
and  Mr.  Thompson,  the  superintendent  of  mill  No.  2.  While  The 
Review  does  not  profess  to  have  special  knowledge  of  mechanical 
appliances  and  the  mysteries  of  making  knitted  goods,  yet  a  general 
survey  of  operations  on  a  large  scale  should  prove  practical,  valu- 
able and  interesting  to  the  trade. 


best  results  are  produced  all  round,  for  every  mill  will  have  its  own 
reputation  to  sustain  and  exercise  the  same  care  in  the  manage- 
ment and  control  of  the  smallest  detail.  To  the  onlooker  this 
arrangement  appears  admirable,  since  it  must  conduce  to  a  ( 
friendly  rivalry  that  will  in  a  measure  account  for  the  reputation 
enjoyed  by  the  Penman  goods  with  all  buyers  who  are  able  to 
identify  them.  The  observer  is  also  impressed  by  the  attention  that 
seems  to  be  bestowed  upon  the  details  of  manufacture,  and  the 
vigilant  watch  kept  at  every  stage  of  work.  In  fact,  too  much  can 
hardly  be  said  of  what — for  want  of  a  more  technical  term — may 
be  called  the  ' '  thoroughness ' '  that  pervades  the  whole  establish- 
ment. The  standard  of  exactness  is  maintained  throughout,  and 
when  you  reach  the  finishing  and  packing  process  one  realizes  what 
an  important  thing  it  is  for  a  manufacturer  to  place  in  the  hands  of 
the  merchant  and  consumer  goods  not  only  honest  as  to  material 
and  make-up,  but  also  looking  well  and  bearing  inspection. 


The  Processes     It  would  take  many   printed  pages   to   describe 
Of  Manu-  in  detail  the  making  of  knitted  goods.     This   is 

facture.  onjy  intended  as  a  rapid  survey.     It  is  not  a  tech- 

nical treatment  of  the  subject.  You  begin  with  the  sorting  depart- 
ment, where  the  raw  material  is  brought  in  in  bales  for  experienced 
men  to  handle,  and  classify  into  grades  according  to  quality.  And 
just  here  you  are  struck  with  the  wide  knowledge  a  woolen  manu- 
facturer must  possess  who  buys  his  own  wool  and  makes  his  own 
yarn.  He  must  know  prices,  qualities  and  his  own  requirements  ; 
must  detect  flaws  in  the  samples  of  raw  material  submitted  ;  must 
calculate  shrinkage,  and  consider  ahead  the  dozen  and  one 
conditions  on  which  must  be  based  the  estimated  price  of  the  made 
garment.  In  the  sorting  department  were  found  wools  from  Aus- 
tralia, the  Cape,  South  America,  the  Canadian  Northwest,  etc., 
each  with  its  characteristic  qualities,  its  price  and  adaptability. 
Sorting  wool,  it  is  easy  to  see,  is  a  science  in  itself,  and  the  material 
is  submitted  to  more  than  one  classification  of  this  kind  so  that  per- 
fect quality  may  be  secured.  The  wool,  after  sorting,  goes  through 
the  scouring  and  drying  processes,  and  is  then  sent  to  the  burring 
machine.  In  passing  through  this  machine  objectionable  particles 
are  removed  and  the  wool  comes  out  soft  and  clean.  But  it  is  not 
yet  ready  to  be  made  up  into  yarn.  It  goes  back  to  the  picking 
room  where  the  clean  wool  is  gone  over  and  classified.  It  is  now 
treated  with  lard  oil  in  certain  proportions,  so  as  to  be  fitted  for  the 
processes  that  follow. 


The  Paris  While  only  three  of  the  six  different  mills  of  this 

mils.  immense  concern    are  situated  in  Paris,  these  are 

typical  of  the  extent,  completeness,  equipment,  and  up-to-date 
character  of  the  whole  establishment,  which  is  declared  to  be — 
not  by  the  owners,  by  the  way,  but  by  others — one  of  the  most 
extensive  of  its  class  in  the  world.  The  Paris  mills  are  well 
situated,  neatly  kept,  substantial  stone  buildings,  and  are  run  by 
water-power  from  the  Grand  River,  supplemented  by  steam-power 
for  heating  and  other  purposes.  There  is  a  thorough  system  for 
extinguishing  fire,  the  company  having  its  own  fire  brigade  of  men, 
who  are  paid  for  keeping  in  practice  for  this  duty,  with  all  modern 
appliances,  and  a  system  of  pipes  for  water  sprinkling  in  every  floor 
of  the  mills.  All  the  latest  machinery,  covering  every  branch  of 
work,  is  in  use,  and  skilled  employes,  who  are  trained  specialists  in 
the  class  of  work  assigned  them,  make  up  the  staff.  Each  mill,  it 
appears,  is  devoted  to  its  own  lines  of  goods,  so  that  there  may  be 
no  competition  among  themselves,  and  in  order  that  every  mill  may 
make  features  of  the  lines  manufactured  by  it.       In  this  way  the 


Carding  and  By  this  time  you  have  your  wool  in  shape  for  the 
Spinning.  elaborate  and  complicated  machinery  that  makes  it 
into  yarn.  The  machine  is  king  in  a  department  of  this  kind.  To 
describe  every  process  in  detail  would  perhaps  weary  rather  than 
inform  the  reader,  because  one  should  see  the  thing  to  appreciate 
it.  The  yarn  is  made  in  a  knitted  goods  mill  as  it  is  made  in  a 
mill  which  manufactures  tweeds  or  cloths,  and  the  process  does  not 
differ  materially  in  the  leading  establishments  of  the  world.  What  t 
strikes  the  onlooker  at  the  two  Paris  mills  is  the  number  of  machines 
at  work,  and  the  immense  quantity  of  material  handled.  The 
machines  are  automatic  :  they  feed  themselves,  they  take  the  wool, 
they  pass  it  through,  separate  it  into  strands,  and  wind  it  on  the 
spools  in  the  form  of  card  roping.  Then  the  roping  is  treated  again, 
to  be  drawn  out  thinner  and  stronger.  Another  machine  performs 
this  work  until  the  card  roping  is  condensed  to  its  proper  standard. 
It  now  goes  to  the  spinners  to  be  spun,  and  in  hosiery  mills  yarn  is 
generally  spun  softer  than  in  mills  for  tweeds  and  cloths.  The 
spinning  machines  are  familiar    examples    of    modern    inventive 
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You  place  your  orders  for  Homespuns 
and  Tweeds  for  Outing  Suits,  write 
us  for  samples,  which  can  be  had  for 
the  asking 


1 

AND  AFTER 


^*  ^*  && 
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You  have  done  so  we  know  we  will 
have  your  order.  We  want  you  to 
learn  that  "  Eureka "  on  goods 
stands  for  the  best  goods  at  the  lowest 
price 


EUREKA  WOOLEN  MFG.  CO.,  Ltd. 


EUREKA,  N.5. 


Buy  Foreign  Goods 

When  you  can  purchase  Can- 
adian make,  save  money,  and 
have  equally  as  good  an  article  ? 


WE  MANUFACTURE  .  .  . 

Scotch  Tweed  Suitings,  Homespun 
Suitings,  Fine  Trouserings,  Meltons, 
Kerseys,  Beavers,  Venetians,  Irish 
Frieze,  Overcoat  Linings,  Golf  Cloak- 
ings,  Ladies'  Homespun  Dress  Goods, 
Travelling  Rugs,  made  from  domestic 
wool,  warm  and  comfortable,  in  tartan 
colors,  plain  colors,  and  reversible ;  fine 
Australian  Rugs,  plain  and  reversible. 

All  our  goods  are  manufactured  from  pure  wool  only,  and 
are,  therefore,  clean  and  bright  looking.  Our  designs  are  of  the 
newest  and  nobbiest  patterns,  color  guaranteed,  and  workmanship 
of  the  very  best.  We  are  selling  to  the  retail  trade.  Correspond- 
once  solicited. 


BOYD  CALDWELL  &  CO. 


Clyde 
Woolen  Mills 


—Lanark,  Ont. 


When  You  Show 
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Your  customers. 


Underwear 


bearing  this  stamp 


m 


TRADE  MARK,  REGISTERED 


Warranted 
TumbulVs 


Our  samples  of  underwear  for  the 
approaching  Fall  season  are  now  in 
the  hands  of  our  several  representatives. 


It  is  a  guarantee  that  you  are  selling  the  best  in  the  market. 
They  are  Full-Fashioned,  which  means  that  they  are 
shaped  on  the  machine;  no  rough  seams.  The  comfort 
in  wearing  these  goods  is  only  known  to  those  who  have 
worn  them.  Our  travellers  are  now  on  the  road  with  a 
full  line  of  samples. 


THE. 


The  GALT  KNITTING  CO.,  Ltd 

GALT,    ONT. 

N.  B. — Our  goods  cannot  be  obtained 
through  any  wholesale  house. 


C.  Turnbull  Co. 


0F    GALTj    LIMITED. 
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genius,  and  one  could,  if  time  permitted,  watch  for  an  hour  the 
machines  as  they  draw  out  the  threads  and  wind  them  on  the 
spools.     But  time  waits  for  no  man,  and  space  for  no  editor. 


Making 
Knitted 
Goods. 


One  must  hurry  on  to  the  various  operations  that 
result  in  knitted  goods.  It  may  seem  easy  to  des- 
cribe these  briefly.  But  remember,  the  Paris  mills 
are  extensive  ;  each  department  is  a  little  world  in  itself  with  myriad 
machines  buzzing  and  roaring,  and  a  large  staff  actively  at  work. 
Making  yarn  is  a  great  business  by  itself,  and  yet  here  one  has 
passed  through  all  the  stages  of  that  industry,  and  is  only  in  the 
middle  of  the  great  enterprise  which  the  Penman  Company  are 
carrying  on.  "  Making  knitted  goods  "  is  a  short  expression,  but 
it  covers  an  immensity  of  operations.  There  is  hosiery,  for  example, 
the  making  of  which  is  seen  in  all  its  completeness  at  mill  No.  i. 
Here  again  machinery  reigns  supreme.  You  have  a  machine  for 
each  important  stage  in  the  manufacture,  until  when  you  have  in- 
spected the  finished  stocking  you  have  considerably  more  respect 
for  it,  and  for  the  native  enterprise  that  has  been  applied  so  success- 
fully to  this  complicated  and  delicate  work.  The  machine  knits 
the  stocking  or  sock,  either  plain  or  ribbed;  if  the  top  is  to  be  differ- 
ent to  the  leg  that  part  will  be  made  on  a  different  machine  and  the 
two  parts  will  be  knitted  together  by  yet  another  machine.  Thus 
we  see  machines  for  making  the  feet,  the  legs  or  the  tops  of  socks 
and  for  joining  these  together  afterwards.  According  as  two  or  one 
set  of  needles  is  used  is  the  sock  plain  or  ribbed.  If  it  is  desired  to 
put  an  extra  thread  into  the  toe  and  heel  to  ensure  better  wearing 
qualities,  that  too  can  be  done  by  machinery.  In  fact,  the  adjust- 
ment and  adaptation  of  hosiery  machines  seems,  to  the  outsider,  an 
endless  opportunity  for  clever  planning  and  skilful  manipulation. 
The  finished  hosiery  is  perfect  in  every  detail,  and  it  is  a  sight  to 
see  the  quick  and  efficient  operatives  handling  the  work  and  conscien- 
tiously bending  over  every  detail  and  scanning  every  stitch.  It  is 
all  piece  work  and  thus  a  premium  is  put  on  the  skill  and  activity  of 
the  operatives. 

Another  department  inspected  by  the  visitor  was  that  where  the 
famous  Penman  full-fashioned  seamless  shirts  and  drawers  are 
made.  All  this  is  highly  finished  work,  and  various  machines  are 
employed  in  the  manufacture.  The  knitted  web  for  the  body  of 
the  shirt  calls  for  one  kind  of  machine  ;  the  joining  of  the  arms  to 
the  body  for  another  ;  the  finishing  processes  for  yet  others  ;  put- 
ting in  the  collars,  working  the  buttonholes,  sewing  on  the  buttons. 
Just  think  of  sewing  on  buttons  by  machinery  !  It  is  difficult,  in  a 
few  words,  to  give  an  adequate  idea  of  the  magnitude  of  all  these 
operations.  You  go  from  one  to  another  surprised,  wondering  and 
delighted.  There  seems  no  limit  to  the  ingenuity,  the  skill  and  the 
attention  to  detail.  When  the  garment  is  made  the  finishing  pro- 
cess has  to  be  gone  through,  and  each  made  shirt  and  pair  of 
drawers  is  practically  laundried,  so  that  it  is  in  attractive  condition 
for  the  trade. 

At  mill  No.  2  one  sees  different  classes  of  goods  in  the  making, 
such  as  sweaters,  which  have  developed  into  an  immense  trade, 
and  seem  to  promise  yet  larger  proportions.  In  a  market  like 
Canada  the  demand  covers  many  different  styles  and  sizes,  and 
only  a  iully  equipped  establishment  could  tackle  so  great  a  range. 
Here,  too,  the  application  of  machinery  to  an  extensive  class  of 
goods  amazes  the  observer.  There  are  sweaters  in  different  stitches; 
in  a  variety  of  sizes,  styles  and  colors  ;  there  is  the  variation  in  the 
weight  determined  by  the  needles  employed  ;  there  is  the  clasr.  of 
yarn  spun  to  suit  the  weight  decided  on.  The  machines  used  to 
knit  the  striped  shirts  and  drawers,  where  a  circular  row  of  bobbins 
supply  the  various  colored  yarns  which  are  worked  into  the  pattern, 
present  a  curious  and  interesting  operation.  What  time,  thought 
and  technical  knowledge  are  required  in  initiating,  superintending 
and  carrying  out  all  these  classes  of  work  can  only  be  known  to 


those  who  do  it.  That  it  argues  enterprise,  a  great  expenditure  of 
energy,  a  constant  appreciation  of  popular  taste  is  the  only  justice 
which  an  uninitiated  onlooker  can  render  the  establishment.  Just 
here  might  be  mentioned  an  illustration  of  what  was  called  the 
"thoroughness"  of  the  concern:  in  all  these  operations,  where 
close  cutting  and  symmetry  of  the  garments  are  essential,  there  is 
necessarily  some  waste  material,  that  is,  small  particles  of  wool,  or 
yarn,  or  knitted  web,  etc.  But  this  is  not  really  "  waste  "  at  all. 
It  is  all  carefully  gathered,  classified,  and  put  through  a  machine 
for  utilization  in  a  special  class  of  goods,  into  which  it  may  be 
suitably  incorporated.  This  strikes  one  as  an  example  of  the  devo- 
tion to  the  smallest  matter  of  manufacture. 


A  Glance  When  you  have  seen  the  vast  complexity  of 

-*'  tne  manufacturing  processes    you  naturally   ask  to 

Made  Garments.  see  the  kn}tted  goods  themselves  all  complete. 
And  these  are  shown  you  just  as  they  are  ready  for  the  trade.  Both 
at  mills  Nos.  i  and  2  even  a  casual  inspection  takes  some  time.  At 
the  former  one  sees  the  range  of  full-fashioned  shirts  and  drawers 
with  every  detail  of  trimming  and  finishing  up  to  the  highest  stand- 
ard. There  is  the  hosiery,  perfectly  made  and  in  the  newest  styles 
for  both  sexes  and  children.  There  are  night  robes  for  both  women 
and  men,  a  range  which  is  admirably  suited  to  Canadian  demand. 
There  are  combinations,  all  high-class  work  to  the  last  detail.  The 
women's  vests,  with  short  and  long  sleeves,  are  seen.  All  these, 
and  others  not  enumerated  here,  include  a  great  variety,  both  in 
style  and  size,  with,  of  course,  a  variety  of  values.  At  mill  No.  2, 
from  a  mass  of  knitted  goods,  the  eye  picks  out  the  sweaters  for 
men  and  boys  in  solid  colors,  and  in  popular  patterns,  and  one 
appreciates  the  honest  value  of  such  Canadian  goods  after  seeing 
the  faithful  work  and  the  fine  material  put  into  them.  The  finely 
finished  medium-weight  shirts  for  men  is  another  special  feature 
here.  The  boys'  sweaters,  with  fancy  cape  collars  attached,  are 
also  noted.  Then,  special  pains  seem  to  have  been  taken  with 
children's  sleeping  garments,  which  have  the  little  pocket  and  the 
cord  at  the  waist.  Here  may  be  recorded  the  impression  one  gets 
of  the  excellence  of  the  trimmings  used,  which,  whether  it  be  sateen 
for  collars  or  bindings,  buttons,  or  silk  thread,  are  all  of  the  best 
qualities  and  selected  in  each  case  to  match  the  goods. 


An  Observer's  The  Review  is  emphatically  of  opinion  that  the 
Conclusions,  average  person  is  unaware  of  the  splendid  array 
of  knitted  goods  made  in  these  mills,  and  at  others  in  Canada.  It 
is  a  moderate  statement — made  soberly  and  with  a  full  knowledge 
of  what  the  words  involve— that  many  of  the  superior  lines  shown 
at  Paris,  and  watched  through  the  different  stages  of  making,  can- 
not be  surpassed  anywhere  in  the  world.  Furthermore,  if  other 
countries  can  equal  some  at  least  of  the  lines,  their  equals  are  never 
brought  into  the  Dominion.  The  chances  are,  ten  to  one,  that  the 
merchant  who  buys  these  goods  thinks  they  are  imported,  not 
domestic,  and  the  consumer  purchases  them  under  the  same 
mistaken  impression.  Mills  like  these  are  a  revelation  to  the 
ordinary  Canadian.  After  the  closest  inspection  and  narrowest 
examination  the  goods  produced  are  found  to  be  up  in  every  respect 
to  the  requirements  of  a  pretty  fastidious  taste,  and  while  there  may 
always  be  wealthy  persons  who  want  the  imported  article,  such  . 
people  will  not  actually  be  any  better  clothed  however  they 
may  imagine  they  are.  After  returning  from  Paris,  The 
Review  happened  to  mention  to  a  member  of  Parlia- 
ment the  triumphs  of  skill  and  enterprise  seen  there. 
This  intelligent  legislator,  who  comes  from  Western  Ontario,  and 
is  a  man  of  education  and  means,  did  not  even  know  what  class 
of  goods  the  Penman  Company  make  !  Now,  this  leads  to  a  point 
where  The  Review  feels  disposed,  speaking  frankly,  to  quarrel 
with  the  Penman  Company's  policy.  There  is  no  distinguishing 
mark  on  these  splendid  goods.     The  buyers  in  the  wholsale  houses 
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MILL  NO.  2. 


Penman  flanufacturing  Co 


HEAD  OFFICE  :    PARIS,  ONT. 


Limited 


Selling  Agents  :    D.  MORRICE,  SONS  &  CO.,  Montreal  and  Toronto. 
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MILL  NO.  3. 


The  Oldest  and  Largest  Manufacturers  of 

KNITTED  GOODS 

in  Canada.  Manufacturers  of  every  description  of  Men's, 
Ladies',  Misses',  Youths'  and  Children's  Underwear,  Hose, 
Half  Hose,  Knitted  Top  Shirts  and  SWEATERS. 


The  travellers  of  all  the  best  wholesale 
houses  in  Canada  now  carry  full  lines  of 
our  make.  Be  sure  you  see  them  when 
placing  your  Fall  Orders.     .     .     . 
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may  know  them  and  identify  them,  but  certainly  no  one  else  can. 
They  pass  into  the  hands  of  the  trade  and  the  consumer  without 
Canada's  getting  the  credit  of  the  achievement  of  their  being  made 
right  here  by  native  hands.  It  cannot  be  wondered  at,  therefore,  if 
some  merchants  consider  that  Canadian  underwear  is  a  class  oj 
stuff  suited  to  rough  life  in  the  bush  or  mining  in  the  back  country, 
but  would  not  cater  to  the  average  popular  taste. 


MEN'S   LONDON   STYLES. 

London  Correspondent  of  The  Apparel  Gazette. 

{NOTICE  a  decided  increase  of  late  in  the  demand  for  pique 
fronted  dress  shirts.  The  result  of  this  demand  was  seen  at 
the  revival  of  "  Richard  III"  at  the  Lyceum  Theatre  last  Satur- 
day, where  several  roya!  personages  were  present.  Pique  fronts 
were  to  be  seen  dotted  about.  It  is  just  at  this  season  of  the  year 
that  the  majority  of  the  London  "swells"  overhaul  their  stock  of 
shirts,  and  they,  in  anticipation  of  an  unusually  smart  season,  are 
ordering  the  smartest  things  that  their  outfitter  can  furnish  them 
with. 

One  of  the  most  gentlemanly  effects  possible  in  a  pique  dress 
front  is  the  ordinary  ribbed  pique  covered  with  a  fairly  generous 
sprinkling  of  white  embroidered  spots.  This  particular  pattern  is 
highly  in  favor  and  it  has  one  great  advantage  over  the  satin  striped 
pique,  namely,  that  of  being  laundried  to  better  effect. 

The  latest  novelty  for  the  bodies  of  dress  shirts  is  a  figured 
"Yosemite,"  or  a  kind  of  broche  longcloth  ;  they  are  quite  the 
newest  shirting  on  the  market. 

The  most  popular  collar  for  dress  wear  will  be  the  all-round 
wrap,  or  military-shaped  collar,  the  most  general  height  being  2^ 
inches  in  front  and  iy%  inches  at  the  back. 

While  speaking  of  dress  goods,  I  may  say  that  silk  half  hose  of 
the  shot  colored  effect  will  be  almost  entirely  superseded  by  the 
ones  with  "  Victoria' ed  "  fronts.  ('*  Victoria' ed  "  is  the  new 
word  here.)  That  is  to  say,  fronts  of  some  bright  color  covered 
with  a  fancy  netted  design  in  black.  Morleys  are  showing  the 
prettiest  effects  I  have  yet  seen. 

Dress  ties  of  the  batwing  or  butterfly  shape  appear  to  be  the 
only  patterns  which  will  hold  their  own,  although  a  newer  end  to  a 
straight  graduated  tie  is  a  rounded  end,  the  tie  graduating  from  the 
middle  1  inch  to,  say,  1  %  inches  at  the  ends.  Colored  shirts  are 
not  moving  yet,  although  the  new  materials  are  on  the  shelves  of 
all  the  leading  shirt-makers.  As  regards  color,  there  seem  to  be 
about  three  blues  to  one  of  pink  or  any  other  color. 

I  have  this  week  noticed  two  or  three  very  smart  window  dis- 
plays of  socks.  One  was  a  window  full  of  socks  of  a  medium 
shade  of  brown  cashmere  having  white  clocks.  Another  striking 
show  was  made  with  chocolate  alpine  merino  socks,  having  sky- 
blue  clocks.  An  exceptionally  good  pattern  for  a  high-class  day 
sock  is  a  34-gauge  clerical  merino,  having  very  close,  fine  red,  blue 
or  white  stripes.  Plain  colored  socks,  with  clocks,  are  very  much 
worn  for  spring,  30-gauge  being  the  best  weight  for  such  goods. 

Turning  from  this  branch  of  outfitting  to  tailoring,  I  may  say 
that  lounge  suits  seldom  go  to  extremes  in  any  respect  so  far  as  cut 
is  concerned.  The  only  difference  in  style  of  which  they  seem 
capable  is  in  the  openness  in  fronts.  At  present  they  are  made 
fairly  open,  but  the  inclination  is  to  wear  them  rather  higher  than 
last  summer.  The  coat  may  be  made  to  button  with  three  or  four 
buttons — three  for  preference.  If  the  pattern  is  a  large  or  decided 
one  the  back  should  be  always  of  the  sac  kind  ;  in  cases,  however, 
where  the  pattern  is  not  so  obvious  there  is  an  inclination  to  have  a 
seam  down  the  back.  Smooth-faced  Shetlands  are  being  shown  a 
good  deal  for  morning  coats  ;  they  are  beautifully  soft  and  elastic. 
Fancy  vicunas  of  the  more  firmer  make  are  very  much   used,  and 


also  a  fancy  hening-bone  cheviot  cloth.     The  edges  are   generally 
stitched  once,  the  cuffs  being  laid  on  and  three  holes  inserted. 

Vests  are  sometimes  made  double  breasted  and  in  all  proba- 
bility fancy  cashmere  vests  will  be  largely  worn.  The  width  of 
trousers  does  not  seem  to  alter  much,  except  that  there  is  a  tend- 
ency to  wear  them  a  little  closer  than  usual. 


BRIEF    NEWS   OF   THE    TRADE. 

Messrs.  H.  J.  Caulfeild  and  R.  E.  Burns,  of  the  firm  of  H.  J. 
Caulfeild  &  Co.,  have  sailed  from  New  York  to  buy  in  the  Conti- 
nental markets. 

W.  R.  Brock  &  Co.  are  showing  a  lot  of  American  cotton 
fabrics,  among  which  are  some  fancy  Richelieu  sateens  in  Oriental 
designs,  very  rich  and  stylish,  and  of  the  best  printing.  A  few 
pieces  of  such  goods  make  a  merchant's  stock  very  attractive. 

The  Eagle  Knitting  Co.  have  bought  out  the  Yarmouth  Hosiery 
Co.,  Yarmouth,  N.S.,  and  are  moving  the  plant  to  their  Hamilton 
factory.     One  carload  of  the  machinery  has  arrived. 

W.  R.  Brock  &  Co.  are  showing  a  most  extensive  range  of 
printed  cotton  fabrics  which  are  almost  bewildering  in  their  beauty, 
consisting  of  azure  silks,  la  belle  crepon,  silk  plisse,  silver  silks, 
silver  crepons,  amaranth  acids,  Persian  cashmere,  embossed 
effects,  foulards,  Lancashire  percales,  Richelieu  sateen,  French 
brocade,  Japanese  fibre  crepe,  dimity,  lappets,  organdy,  Parisian 
ripple,  crepons,  jaconette  plisse,  brilliante,  indigo  cords,  fancy 
diagonal,  linen  pique,  linen  batiste,  linen  dimity,  grass  linens, 
sateens,  prints,  etc. 

THE  TRAVELERS  ARE  OUT. 

Chalcraft,  Simpson  &  Co.  announce  that  their  travelers  are  out 
on  their  different  routes  showing  special  values  in  men's,  boys'  and 
children's  clothing  for  fall  trade  1897. 


BLARNEY  FINGERINGS 


Fine  Strong  Yarn 
Knits  Evenly.  .  . 

FINGERINGS. 

"  Shamrock  " 
"Blarney" 
"  Gaelic  " 
"  Hibernian  " 


Soft  and  Pleasant 
to  Wear.  .  . 

SAXONY. 

"Soft  Knitting" 
"  National " 
"  Shamrock 

Mending  " 

On  cards  or1^  oz.  skeins 


iki$ijMi   , 


■^ 


Manufactured  at  .  .  . 

Blarney,  Co.   Cork,  Ireland. 

Sold  by  all  Wholesale  Dry  Goods. 
Agent  for  U.  S.  and  Canada.  .  .  . 

R.  H.  COSBIE, 

Manchester  Building,  Melinda  Street, 

^ ■ ■" "        Toronto 


w 


ARDLAW 
YARN  MILLS 

♦ 
Thos.  D.  Wardlaw 

Manufacturer  of 


DUNDAS, 


Ont. 


< 


Worsted   and   Woollen   Yarns,  Fingering, 

Wheeling  and  Knitting. 
Loops    and    Novelties  for  Dress  Goods, 

Cloakings,  etc. 
Carpet  and  Serge  Warps. 

GOLF  AND  BICYCLE  YARNS  A  SPECIALTY 

Write  for  Prices   and  Samples 


.  .  TO  THE  WHOLESALE  AND  MANUFACTURER  ONLY 
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Canadian  Made  for  Canadian  Trade 

Equal  in  design  and  finish  with  the  production  of  European 
Mills,  superior  in  point  of  value. 

SEE  OUR  SAMPLES  FOR  FALL  1897 


OF 


BEAVERS 
NAPPS 


Wholesale  Only 


PRESIDENTS 

CHINCHILLAS 

TWEEDS 

Full  lines  now  in  the  hands  of  our  Agents, 

MILLICHAMP,  COYLE  &  CO., 

Halifax,  Montreal,  Toronto,  Winnipeg,  Victoria. 


A.  W.  BRODIE 


WOOLEN  .  .  . 
MANUFACTURER 


HESPELER,  Canada. 


Wm.  Parks  &  So 


Grey  Cottons,  Sheetings,  Drills  and  White  Ducks,  Ging- 
nams,  Shirtings,    Tickings,  Denims    and  Cottonades,  in 
[C3^TLQJ^5       DVCFS  Plain  and  Fancy  Mixed  Patterns.     Cotton  Yarns,  Carpet 

^*J  \J^F^^        _£  a  Warps,  Ball  Knitting  Cottons,  Hosiery  Yarns,  BeamWarps, 

£|]jK       il3.nUT3.ClUrGrS     for  Woolen  Mills,  and  Yarns  for  Manufacturers'  use. 


THE   ONLY  "WATER  TWIST"  YARN    MADE  IN  CANADA 

NEW  BRUNSWICK  COTTON  MILLS 
ST.  JOHN  COTTON  MILLS 

ST.  JOHN,  N.B. 


Agents    ■    .    . 

J.  SPROUL  SMITH,  24  Wellington  Street  West,  Toronto 
DAVID  KAY,  Fraser  Building,  Montreal. 

JOHN  HALLAM,  83  Front  Street  East,  Toronto,  Special  Agent  for 
Beam  Warps  for  Ontario. 


HILLS  { 


56 


THE  -:-  DRY  -:-  GOODS  -:-  REVIEW 


DRESS  GOODS  TERMS. 

NAMES    IN    EVERYDAY    USE    AND    WHAT    THEY    MEAN. 

ARMURE. — A  small  effect  like  a  seed,  repeated  over  and  over 
again  in  a  fabric.  Produced  by  the  warp  threads  being  raised 
or  lowered  in  weaving  out  of  the  regular  order. 

Barrathea  or  Melrose. — A  small  figured  effect,  like  little  grains 
of  powder,  of  the  nature  of  an  armure.  Produced  in  a  similar 
manner  to  the  armure. 

Barre. — Having  stripes  or  bars  running  across  the  fabric.  Pro- 
duced by  the  use  of  filling  yarn  of  a  different  color  from  the  ground 
or  by  throwing  in  a  thicker  thread  or  more  threads  of  the  same 
material  at  the  place  where  the  bar  or  stripe  is  required. 

Bayadere. — Having  stripes,  either  in  the  shape  of  cords  or  in 
color  combinations,  running  across  the  fabric.  Any  marked  effect 
across  the  fabric  at  right  angles  to  the  selvage  is  a  bayadere  effect. 
Produced  in  exactly  the  same  way  as  are  the  barre  effects. 

Beige. — Composed  of  yarn  in  which  the  colors  are  mixed.  May 
be  produced  by  using  two  differently  colored  yarns  and  twisting 
them  together  or  yarn  spun  from  wool  of  different  colors. 

Bengaline. — A  plain  round-corded  weave  of  the  poplin  family. 
May  be  used  in  connection  with  any  material,  as  the  feature  is  one 
of  weave  rather  than  composition.  Produced  by  using  yarn  that  is 
of  a  good  size  and  round  spun  and  finished  with  a  sheer  surface. 

Boucle. —  A  fabric  having  a  marked  curl  or  lock  in  the  yarn. 
Produced  by  the  use  of  a  two-ply  yarn  in  which  one  thread  is  wound 
round  the  other  and  partly  drawn  out  so  as  to  produce  a  loop. 

Bourette. — An  effect  produced  by  introducing  a  lump  in  the 
yarn.  Such  lump  may  be  either  of  the  same  material  as  the  yarn 
or  a  foreign  material  introduced  into  the  stock  before  it  has  reached 
the  spinning  process.     Also  known  as  knickerbocker  effects. 

Broadcloth. — A  soft  material  made  of  wool  in  a  plain  weave, 
and  in  the  finishing  process  shrunk  to  such  an  extent  that  the 
threads  are  undistinguishable,  and  finished  with  a  high  gloss. 

Brocades. — An  effect  where  the  design  is  raised  in  floats  and 
appears  as  though  embossed  on  the  surface  of  the  fabric,  showing 
out  in  a  very  pronounced  degree.  Produced  on  a  jacquard  loom, 
on  which  each  individual  warp  thread  can  be  manipulated  separately 
so  as  to  accord  with  the  design. 

Canvas  or  Crash. — An  effect  produced  by  a  square  weave  in 
imitation  of  linen  canvas  or  sailcloth.  The  weave  is  effected  by 
two  or  more  threads  of  warp  and  filling  being  combined  at  once. 

Carreau. — Same  as  checks. 

Cashmere. — A  fabric  with  a  twilled  face  and  square  back.  The 
definition  originally  referred  to  a  material  composed  entirely  of 
worsted  yarns,  with  a  twilled  face  and  plain  back,  but  as  the  weave 
has  been  adapted  to  other  materials  it  is  now  more  applicable  -to  a 
weave  than  material.  In  weaving  the  warp  threads  are  raised  in 
groups,  in  progressive  order,  to  permit  the  filling  threads  to  pass 
under  them  and  produce  the  twills. 

Checks. — Fabrics  in  which  the  design  is  produced  by  different 
colors  or  materials  crossing  at  right  angles  and  forming  distinct 
shadings  or  effects  in  squares.  Made  by  arranging  in  both  warp 
and  filling  threads  these  different  colors  or  materials  so  that  they 
may  appear  in  their  proper  positions  in  the  fabric. 

Chine. — A  printed  effect.  Produced  by  the  warp  threads  being 
printed  in  blocks  and  grouped  in  the  loom  in  such  a  way  as  to  pro- 
duce a  pattern. 

Covert. — A  "pepper-and-salt"  effect  in  a  fabric  produced  by 
twisting  two  different  colors  together  or  working  two  colors  in  con- 
junction. 

Crepe. — A  crinkled  or  watered  fabric,  produced  by  using  yarn 
of  different  degrees  of  tightness  of  twist,  so  that  in  finishing  the  ap- 


plication of  water  causes  the  different  threads   to   exert   different 
degrees  of  resistance  and  pull  the  cloth  into  crinkles. 

Crepon. — A  jacquard  weave  producing  crepe  effects,  either  in 
color,  weave  or  materials.  Yarns  of  different  degrees  of  tightness 
may  be  used  so  as  to  produce  the  effect  as  in  a  crepe,  or  different 
materials  (or  the  same  materials  in  different  colors)  may  be  used 
and  guided  by  the  jacquard  appliance  of  the  loom  produce  these 
crepe  effects  in  color  or  material  on  a  smooth  surface. 

Damasse. — A  figured  fabric  showing  a  contrast  in  lustre  between 
the  groundwork  and  figure.  Produced  by  using  warp  and  filling  of 
different  degrees  of  lustre,  or  of  different  colors,  and  bringing  these 
to  the  surface  at  the  proper  place,  to  produce  in  the  figure  the  lustre 
or  dullness  required. 

Diagonal. — A  heavy  twill  running  in  a  diagonal  direction  across 
the  fabric.  An  enlarged  serge.  The  diagonal  is  produced  by  rais- 
ing the  warp  threads  in  groups  in  a  progressive  order  from  left  to 
right,  and  throwing  in  the  filling  threads  to  make  them  stand  out  in 
ridges  or  twills. 

Drap  d'ete. — -An  all-wool  fabric  with  a  twilled  face  and  broad- 
cloth back.  Woven  as  a  twill  and  finished  as  a  broadcloth,  with 
the  gloss  showing  on  the  .back  of  the  fabric. 

Drap  de  Paris. — A  twilled  armure.  In  the  weaving  the  seed- 
like effects  are  given  a  twill  effect  as  in  a  serge. 

Etamine. — An  irregular  openwork  effect,  embracing  a  large 
variety  of  styles.  Distinguishable  from  a  leno  by  the  greater  irregu- 
larity of  its  openwork.  The  different  etamine  weaves  require  different 
manipulation  to  produce  them,  but  each  is  formed  by  the  arrange- 
ment by  which  the  warp  and  filling  are  liberally  or  sparingly  placed 
in  the  fabric,  and  in  the  more  intricate  kinds  by  the  manipulation 
of  the  threads  on  being  placed  there. 

Fill-for-fill. — An  effect  produced  by  the  use  of  two  threads  of 
different  colors  or  materials  run  alternately  throughout  the  fabric. 
Also  called  end-and-end  effect. 

Frise. — A  pile  fabric  where  the  pile  stands  out  from  the  body  of 
the  fabric  in  uncut  loops.  Differing  from  a  plush  or  velvet  in  the 
loops  being  uncut.  Produced  by  using  two  warps,  one  of  which  is 
fed  at  a  greater  tension  than  the  other.  The  tight  one  is  used  in 
building  up  the  fabric,  and  the  looser  one,  running  off  the  warp 
drum  much  more  easily  than  the  other,  is  placed  on  the  face  of  the 
fabric  in  loops. 

Gloria. — A  fine  fabric  with  a  plain  weave  made  with  a  silk  warp 
and  fine  worsted  filling. 

Grenadine — An  open  weave  where  an  increased  quantity  of  fill- 
ing at  certain  places  gives  barred  effects  across  the  fabric. 

Henrietta  — Originally  used  to  designate  a  cashmere  produced 
with  a  silk  warp  instead  of  a  worsted  warp,  and  afterwards  to  dis- 
tinguish German  cashmeres  from  French  cashmeres.  Henrietta  is 
made  of  various  materials,  and  the  name  is  generally  applied  to  a 
fabric  with  a  twilled  face  and  square  back.  Produced  by  the  same 
weave  as  a  cashmere. 

Iridescent. — An  effect  produced  by  the  use  of  filling  yarns  of 
one  color  and  the  warp  yarns  of  a  different  color  in  a  plain  weave. 
An  equal  amount  of  each  color  being  brought  on  the  surface,  a  two- 
toned  or  changeable  effect  is  produced.  ^ 

Jacquard. — A  weave  called  after  its  inventor,  in  which  every 
warp  thread  can  be  made  to  move  independently  of  each  other, 
intricate  figures  being  thus  produced.  All  such  complex  figured 
fabrics  are  classed  under  the  broad  name  of  jacquards. 

Lace  Effects. — Effects  imitating  lace  and  produced  on  a  jac- 
quard loom. 

Leno. — A  fabric  with  small  open-work  design  of  regular  order. 
Distinguishable  from  an  etamine  by  the  regularity  of  its  open-work. 
Produced  by  a  motion  put  on  the  loom  that  crosses  the  two  warp 
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We  Wish  to  Explain  Our 
Position  to  Yon  .  .  . 

Our  Business  is  conducted  on  the 
"  Mutual  Benefit  Plan." 

It  costs  us  no  more  to  run  our  factory  over 
time  than  it  would  half  time. 

Our  travellers  visit  every  town  and  village  in 
Canada,  and  their  travelling  expenses  are  no  more 
when  they  sell  goods  than  when  they  do  not  sell. 

We  have  been  able  to  work  our  factory  four 
nights  a  week  for  some  time  past ;  hence  our 
ability  to  produce  and  sell  goods  more  cheaply 
than  we  could  if  our  production  and  sales  were  less. 

See  our  Samples  for  Fall,  and  note  that  we 
are  giving  our  customers  the  benefit  of  our  in- 
creased production  in  low  prices.    .    .     . 


H.  Shorey  &  Co, 

Wholesale  Clothiers  and  Manufac-     'K/r/^'M'T'DlH  A  T 
turers  of  Rigby  Goods    .    .    .  1V1W1N   1  IVC/M^ 

f  BELGIAN  \ 

/j\  SEWING    COTTON.  ijj/ 

%  "Cat"  ($Mfwl      it  Brand    % 

>jv  Grand  Prize :    Paris  and  Antwerp  k»u 

I  BEST  AND  CHEAPEST  | 

r.VS  Strong,  Even  and  Elastic  \?/ 

J  ,  >  *  I 

j/l\       Sole  Agent  for  Canada  :  yj/ 

I       Jno.  A.   Robertson    | 

/|\        Write  direct  for  Samples,  Board  of  Trade  Building,  yjf 

J.v  and  ask  leading  Wholesale  »«,-.»■-■-.-..-»■  »•*• 

f\S        Houses  for  Quotations.  •    •    ■    MONTREAL        Mf 


Finley,  Smith 
&  Co. 


Importers  of 


WOOLLENS  and 

TAILORS' 
TRIMMINGS 


29  VICTORIA  SQUARE 


WM.   C.    FINLEY 
J.    R.    SMITH 


Montreal 


A.    McDOUGALL  &  CO. 

Woollens  and  Tailors'   Trimmings 
j 68  McGill  Street 


.  MONTREAL 


9 


j 


o 


Sole  proprietors  of  the  cele- 
brated  TYKE  and  BLENHEIM 


serges. 


None  genuine  unless  stamped 
with  registered  trade  mark 
every  2^  yds 


A.  McDOUGALL  &  CO., 


-Sole  Proprietors 
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threads,  tying  them  together  into  a  kind  of  knot  and  knotting  in 
the  filling  thread. 

Matelasse. — A  fabric  whose  face  is  broken  into  rectangular 
figures  and  puffed  up  so  as  to  resemble  quilting. 

Melange  (literally  mixed). — A  fabric  produced  from  yarn  that 
has  been  either  printed  in  the  wool  or  dyed  of  different  colors  and 
mixed  together  before  being  spun. 

Merino.  A  fabric  made  of  fine  wool  with  both  back  and  face 
twilled,  in  which  respect  it  differs  from  an  all-wool  cashmere.  Pro- 
duced in  the  same  way  as  a  diagonal  but  with  a  less  number  of 
threwte  ,in  each  twill. 

Mohair. — A  fabric  of  bright  lustre  whose  warp  threads  are  cotton, 
and  filling  threads  of  alpaca,  mohair  or  bright  lustre  wool.  Gen- 
erally a  plain  weave,  but  sometimes  produced  in  figures  and  then 
known  as  figured  mohair. 

Mozambique. — A  thin  gauzy  fabric  generally  produced  with  a 
cotton  warp  and  mohair  filling.  Distinguishable  from  a  mohair  by 
its  gauzy  texture. 

Natte. — A  small  dotted  effect  of  the  basket-weave  order,  of  the 
armure  family.  Produced  by  running  two  or  more  threads  of  warp 
and  filling  into  the  same  opening  in  weaving  so  that  they  shall  show 
together  on  the  surface. 

Panama. — A  check.     A  plain  square. 

Poplin. — An  effect  produced  by  using  thick  and  hard-twisted 
warp  and  filling,  or  by  placing  two  or  more  threads  in  both  warp 
and  filling  regularly  in  the  same  opening  and  in  exact  proportions. 

Satin  Berber. — A  satin-faced  wool  fabric  with  a  wool  back.  The 
effect  is  one  of  finish  rather  than  weave. 

Satin  Soleil. — A  satin-faced  armure  fabric  woven  with  a  ribbed 
effect. 

Serge. — A  wool  fabric  with  a  twill  weave  running  from  left  to 
right  diagonally  across  the  fabric. 

Sicilian. — A  plain-weave  fabric  composed  of  a  cotton  warp  and 
mohair  filling,  with  the  filling  threads  less  twisted  and  broader  on 
the  surface  than  in  a  regular  mohair. 

Swivels. — An  effect  produced  by  floating  several  threads  over 
the  warp  threads  at  the  same  point  so  as  to  form  a  dot.  Also  pro- 
duced by  the  use  of  a  small  additional  shuttle,  which  embroiders 
the  dot  on  the  fabric. 

Twill. — A  raised  cord  running  in  a  diagonal  direction  in  the 
fabric  from  left  to  right.  Any  fabric  with  this  weave  may  be  called 
a  twill.  The  number  of  twills  to  the  inch  in  cashmere  and  other 
standard  fabrics  is  often  used  to  indicate  their  quality. 

Vigoureux. — An  effect  produced  by  printing  the  yarn  oi  which 
the  fabric  is  composed  and  using  it  without  any  regard  to  order  or 
design.  ^  >  £t  .  \- 

Zibeline. — A  wool  material  used  in  imitation  of  ^able^fur.^  Has 
on  the  face  long  hairs  that  give  it  a  fur-like  appearance.  May  be 
produced  in  several  ways,  but  all  give  the  same  distinguishing 
feature.     A  "camel's  hair"  fabric. 


LADIES'  AND  CHILDREN'S  RIBBED  UNDERWEAR. 

This  line  has  always  been  a  specialty  with  James  Johnston  & 
Co.  Their  showing  this  season  is  the  largest  and  most  varied  they 
have  yet  placed  before  the  trade.  Several  lines  in  new  fancy  weaves 
are  taking  well.  Their  range  of  children's  wear  in  this  article  is 
unequalled. 

SOMETHING   FOR  SORTING  TRADE. 

Chalcraft,  Simpson  &  Co.,  having  purchased  the  overmades 
from  two  of  the  largest  woolen  mills  in  Ontario,  are  showing  special 
values  in  men's  and  boys'  suits  for  sorting  trade  ;  immediate 
delivery. 


SMALLWARES  AND  FANCY  GOODS. 

Pins,  needles,  tapes,  threads,  hair  pins,  braids,  buttons,  trimmings, 
ribbons,  embroideries,  laces,  belts,  belt  buckles  in  endless  variety 
and  at  all  prices,  are  shown  by  Brophy,  Cains  &  Co. 


R.  FLAWS  &  SON 


Dry  Goods  Commission  Agents 
Manchester  Bldg.,  Melinda  St. 


Toronto. 


MARINE  INSURANCE. 

The  Open  Policies  issued  by  the  MANNHEIM  INSUR- 
ANCE CO.  (Capital  Two  Million  Dollars)  cover  goods  from 
the  time  they  are  shipped  until  delivered  at  your  warehouse. 

For  rates  and  further  particulars  apply  to 
JAS.    J.      RILEY      &       SONS,         Managers  for  Canada,        MONTREAL. 

HANBURY  A.  BUDDEN 

Attorney  and  Solicitor 
office  for  patents,   Trade  Marks,   Etc.,    Montreal. 


World  Wide  Popularity 


The  Delicious  Perfume. 


K7KA  COflCENTBATED| 

Blossoms 

•.""•"•JSt?*"'*'    I 

7NEWB0NDSU0N00fl 


Crab  Apple  Blossoms 

EXTRA   CONCENTRATED 

Put  up  in   i,  2,   3,  4,  6,  8,  and  16 
ounce   bottles. 

And  the  Celebrated 

I  Crown  Lavender  Salts 

Annual  sales  exceed  500,000  bottles. 
Sold  everywhere. 

I  THE  CROWN  PERFUMERY  CO. 

177  New  Bond  St.,  London,  Eng. 
By  all  principal  dealers   in  perfumery. 


"FITS  LIKE  A  GLOVE." 

THOMSON'S 


ENGLISH    MADE, 
"Glove-Flttingr."    L,on|»  Waisted.     Trade  Mark 


CORSETS 


At  Popular 
Prices. 


TWELVE  FIRST  MEDALS. 


The  Perfection  of  Shape,    Finish  and  Durability. 

APPEOVEH  by  the  whole  polite  world. 
SALE  OVEB  Or.-  MILLION  PAIR8  AKNTJALLY. 
A  large  stock  of  these  GOOD  VALUE  Corsets  always  on  hand  at 

JOHN    MACDONALD    &    CO'S,    TORONTO. 
MANTrFAOTTTREBS :  W.  8.  THOMSON  &  CO.,  LIMITED,  LONDON. 

See  that  every  Corset  is  marked  "THOMSON'S  GLOVE  rTTTING,"  and  bears 
our  Trade  Mark,  the  Crown.     U«>  others  are  genuine. 


B.  &  C.  Corsets 


• 


Peerless  Dress  Stays 
Rubber  Tipped  Dress  Stays 
Braided  Wire  Hip  Pads 
Bustles  and  Dress  Forms 


Manufactured  only  by 


BRUSH  &  CO.  -  TORONTO 
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A  HOUSEHOLD  WORD  NOW,  THROUGHOUT  THE  DOMINION 


-• 

! 


Health  Brand 
Underwear" 

oooo 

TWO  REASONS  WHY : 


Our  aim  has  always  been  to  make  the  best 
article  possible  to  produce  ;  and  no  brand 
of  Underwear  has  been  so  largely  ad- 
vertised. The  public  recognize  when 
they  ask  for  the  "  Health  Brand,"  that 
whether  in  the  Men's,  Women's,  Boys', 
Girls'  or  Child's  garments,  only  one  qual- 
ity is  made,  and  that  is — the  best. 


Send  for  our  "Blue  Book,"  containing  20  regis- 
tered and  new  eletros  for  1897.  You  can  use  these 
in  your  own  space  in  the  newspapers. 


A  NEW  KNIGHT  IN  THE  ARENA 


Values  Unequalled 


"O 


.$. 


This  was  the  verdict  of  the  trade  last  season  on  the 


"  Diamond  Brand  Underwear 


ft 


and  for  the  coming  fall,  we  defy 
competition  on  prices  and  value. 
The  most  careful  attention  has  been 
pa*id  to  every  detail  of  the  finish, 
and  absolutely  correct  sizing.  With 
all  this,  they  will  be  advertised  ex- 
tensively throughout  the  Dominion 
in  the  best  mediums,  which  means 
ready  sale.  Our  friends  will  do  well 
to  pause  before  placing  any  orders 
until  they  have  seen  the 

"Diamond  Brand " 

this  year. 


CO 
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ANADIAN  COLORED       I897 
COTTON £PRI1\G 


MILLS  COMPANY 


1897 


Cottonades,  Tickings,  Denims,  Awn= 
ings,  Shirtings,  Flannelettes,  Qing= 
hams,  Zephyrs,  Skirtings,  Dress 
Goods,  Lawns,  Crinkles,  Cotton 
Blankets,  Angolas,  Yarns,  etc. 


Wholesale  Trade 
only  supplied 


D.  M0RR1CE,  SONS  &  CO,  AGENTS 

MONTREAL,  and  TORONTO 


Re-dyers  and  Finishers 

OF  DRY  GOODS  IN  THE  PIECE 
ALSO  MILLINERY  GOODS 

OSTRICH  FEATHERS  DYED, 
AN  HONEST  CLAIM  CLEANED  AND   CURLED 

Thai  we  have  by  far  the  largest  and  best-equipoed  General  Dye  Works  in  the 
Dominion  ;  that  we  have  the  best  technical  Dyers  and  Finishers  in  our  employ  ;  and  that 
Our  work  is  far  superior  to  that  of  any  other  dyers  in  the  Dominion. 

Customers  can  prove  this  claim  by  comparing  our  work  ;  other  dyers  can  test  it  when 
they  like,  work  for  work,  in  any  place. 


BRITISH  AMERICAN  DYEING  CO., 


Gold  Medalist  Dyers 


Principal  Offices  : 
281  McGill  St.,  Montreal  123  Bank  St.,  Ottawa 

90  King  St.  East,  Toronto  47  John  St.,  Quebec 

Joseph  Allen,  W.  R.  Allen,  Technical  Chemical  Dyer,  and  Medalist  City  and 

Managing  Partner.  Guilds  of  London  Inst.,  Eng.,  in  charge  of  Works. 


For  Good,   Clean,  Pure       &       j* 


Wool  and  Stylish 


^*  ^* 


Homespuns 

For  Business,  Cycling  and   Outing 

BUY  GENUINE  OXFORDS. 


Oxford  Mfg.  Co. 


Look  for  our  Trade  Mark  : 

"  Tape  woven  across  the 
ends  of  every  web." 


OXFORD,   N.S. 


THOMAS  MEALEY  &  CO. 

MANUFACTURERS    OF 

Wadded  Carpet  Lining 


MEALEY  STAIR  PAD. 


AND 


STAIR  PADS 

HAMILTON, 

O/VT. 

OFFICE.— 

Ik  Catharine  St,  North. 


w 


ESTERN 


Incorporated 
1851 


•    •    • 


ASSURANCE 
COMPANY. 


FIRE 

AISD 

MARINE 


Head  Office 


Toronto , 
Ont. 


Capital  Subscribed 
Capital  Paid  Up     - 
Assets,  over 
Annual  Income 


$2,000,000.00     \ 
1,000.000.00 
2,320,000.00 
2,300,000.00 


HON.  GEO.  A.  COX,  President. 

J.  J.  KENNY,  Vice-President  and  Man.  Director. 

C.  C.  FOSTER,  Secretary. 


BEAVER  LINE  STEAHERS. 

WINTER  SERVICE 

Direct  sailing  between  St.  John,  N.B.,  and  Liverpool. 


From  LIVERPOOL 


STEAMERS 


Sat.,  Mch.  20 SS.  Assaye 

"         "      27 Lake  Ontario 


From  ST.  JOHN,  N.R. 

"    Apr.      7 

"       "       14 


HATES    OF    PASSAGE. 

FIRST  CABIN— Single,  $47. 50  and  $50.    Return,  $90,  according  to  steamer  selected. 

SECOND  CABIN— To  Liverpool  or  London,  .$31:  return,  $66.75.  Glasgow,  $37.65; 
return,  $71.05.     Bristol,  $37.35  ;  return,  $73.45.     Belfast,  $35.25  ;  return,  $69.25. 

STEERAGE— To  Liverpool,  London,  Glasgow  and  Belfast  at  lowest  rates. 

Rates  to  Continental  and  Scandinavian  points  furnished  on  application. 

Note— Steerage  passengers  by  the  Beaver  Line  are  provided  with  the  use  of  bedding  and 
eating  and  drinking  utensils,  free  of  charge. 

Freight  carried  at  lowest  rates,  and  to  all  important  points,  both  in  Canada  and  Great 
Britain,  "n  through  hills  lading.  Special  facilities  provided  for  the  carriage  of  butter, 
cheese  and  perishable  freight. 

For  further  particulars  as  to  freight  or  passage,  apply  to— 


D.  &  C.  MACIVER 


D.  W.  CAMPBELL, 


Man. 


Tower  Buildings,  LIVERPOOL 


18  Hospital  St.,  MONTREAL 


THE  BUSTLE 
IS  HERE 

New  Fall  Styles  require  them.  Use  the  best.  The 
Combination  Hip  Bustle  gives  graceful  fulness 
over  the  hips  and  in  back  of  skirt.  It  is  not  only  very 
stylish,  but  it  renders  admirable  service  by  relieving  the 
weight  of  the  full  skirt  now  worn. 

The  Enipire  Skirt  Cushion  is  very    popular, 
heating.     If  not  already  in  stock,  send  sample  order. 


Made  of    Braided    Wire— non 


BRUSH  &  CO. 


Toronto,  (t 


P/jiLLER  Bros.  $  (o.  W|ontreal 


Manufacturers  for 
the  Wholesale 
Trade  of  (he  fol- 
lowing Standard 
Lines  of  Fine 
Linen  Faced  Col- 
lars and  Cuffs. 


OH  I  I  ADO   Comet,  Opera,  Han  Ian 
OULLHnO  '76,  Oro  and  Marouis. 

MOZART   CUFFS 

Angelo  4  Raphael  se^es: 


Only   the  very 
best  materials  are 
used  in  the  man- 
ufacture of  these 
goods. 


% 


I 


3 


« 


This  signature  jS[ 

8 


Taking 

■     *^*   ■   V*lm  myj  V/  js  a  gre^t  point  in    favor  of  profitable        8* 


hosiery  selling.  It  stands  for  perfection 
in  the  fast  black  world.  Some  very 
clever   jobbers  and  importers   of   black 


Every 
Point 


J$u&$ 


at 


i   of 

jjL  \J  \  hosiery  are    fortifying    their  brands    by        ^ 

tjj  having  this  signature  JS* 


^jt                     \J  I      |  ^,  stamped  on    the    sole  or    heel    of   each 

♦n  stocking. 

«  IB 

S  S 

%  that's  good  business.      When   they  are   Hermsdorf  dyed  p* 

Jp  why  lose  an  advantage  by  failing  rf 

«  to  have  the  dyer's  name  stamped  gg 

A  thereon  ?  S 

♦^  ^k 

«  It  gives  confidence  to  have  this  signa-  >SS 

SS^  ture  on  fast  black  hosiery  because  every-  g£ 

^2  body  trusts  it  implicitly  and  it   settles  3 

^  all    questions    that    might    arise    in    the  wj 

£h  customer's  mind.  £A 

«  S 

s 


8 


American  Bureau  of  Louis  Hermsdorf   g 

§  78-80  Walker  Street,  New  York  § 


lillJil 


■    jifiB  IN^ifHlf  w 


LI 


Can  >»wor«-fv<  au. 


A  WC 


NEW   CANADIAN   CUSTOMS   TARIFF   IN   THIS    ISSUE. 


THE   MacLEAN   PUBLISHING   CO.    Ltd. 


TORONTO  AND  MONTREAL 


i 


Lister's 

itiiiiiiiiiiiiiiiii - 


Black  and 
Colored  Velvets 


Stock  carried  by  all  the  Leading  Wholesale 
Dry  Goods  and  Millinery  Houses. 


are  Unequalled 


! 


•'^•^/^^^•^^•'^•'!X#'!^®*'!S^'!X#'!X#'jX#'!/''9'!/#'bS# 


ANCIENT  HISTORY 

The  gabbling  of  the  Sacred  Geese 
in  the  Temple  of  Juno  aroused 
the  ancient  Roman  Garrison  to 
protect  their  city  from  invasion. 

MODERN  HISTORY 

The  crowing  of  this  Canadian 
Rooster  in  the  Temple  of  Com- 
merce has  aroused  the  intelligent 
buyer  to  protect  his  own  interest  and  the  interest  of  his  patrons 
by  buying  only  the  celebrated  ROOSTER  BRAND 

Shirts.  Overalls,  Pants 


"l  CROW  OVER  ALL. 


AND 


Clothing  Specialties 


Manufactured  by 


ROBERT    C.   WILKINS 


198  McGlIl  Street 


Montreal 


VICTORIA'S 

JUBILEE 


60  Years 
Unprecedented  Reign 


...YEAR 


VICTORIA  CROCHET'S 
3  Years  Reign 


1895 
1896 
1897 


Demand  greater  than  ever. 

Each  month's  sales  AHEAD   OF    LAST. 

Be  sure  you  are  loyal  and  ask  for 

The  VICTORIA  CROCHET 


M.  &  K.  Turkey  Red  Embroidery  Cotton 
M.  &  K.  Knitting  Cotton 

(16-oz.  Pounds.) 


R.  HENDERSON  &  CO. 


^i»nt- 
for  Canada, 


;       323  St.  James  St. 

MONTREAL. 
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S.  GREENSHIELDS, 
SON  &  CO. 

MONTREAL  and 
4. .g. 4. .$..£, 4. 4, 4. 4. 4. 4. 4. 4. 4. 4. 4. 4, 4. 4. 4. ^4.  VANCOUVER,  B.C. 

«f*  »f»  *f»  »f»  «#»  »f»  *J.  A  «>{•  A  A  *♦*  A  »J»  A  A  »f-  «••  **•  «*•  »*»  »*» 


STOCK   FULLY   ASSORTED   IN  .  .  . 

4IX  DEPARTMENTS 

New  Shipments  of 

VELVETEENS,  CREPONS  AND  GRENADINES 

JUST    OPENED. 


LARGE     RANGE    OF    THE    NEWEST    THINGS    IN 

JUBILEE    PRINTS 

FILLING    LETTER    ORDERS    A    SPECIALTY. 


S,  Greenshields.  Sod  &  Co, 


Montreal  and 

Vancouver,  B.C. 


SELLING     AGENTS     FOR     PRIESTLEY'S    DRESS    GOODS. 
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SUSPENDERS  AND  BUTTONS 


> 


Our  Spring  Lines 


Of  Suspenders  which  have  just  been  completed  are  now  out  for  the  season 
and  from  their  very  attractive  appearance  we  feel  confident  they  will  meet 
with  general  appreciation. 

We  have  added  some  novelties  and  generally  improved  the  selection. 

Notwithstanding  the  very  keen  competition  in  trade,  we  have,  during 
the  past  season,  added  materially  to  our  list  of  customers,  and  in  consequence 
greatly  augmented  our  total  output. 

Our  range  of  Buttons,  comprising  all  lines,  has  never  been  so  varied, 
nor  prices  so  attractive.  We  are  showing  real  values  in  all  lines — all  we  ask 
is  that  you  defer  placing  your  orders  until  you  have  seen  our  samples. 

Anyone  desiring  sample  lots  can  depend  on  receiving  prompt  attention 
and  good  value  by  writing  and  stating  what  priced  goods  they  desire. 

Remember,  we  Guarantee  Satisfaction 


C.  K.  HAGEDORN,  Manager. 


THE 


BERLIN  SUSPENDER  AND  BUTTON  CO. 


Kyle,  Cheesbrough  &  Co.  ^ssm^ 


THE 

LACE 

WAREHOUSE 

OF 

CANADA. 


Importers  of  Novelties  in 

Dry  Goods  Embroideries 

Trimmings  Gloves,  Hosiery 

Silks,  Braids  Muslins  and 

Curtains  Dress  Goods,  etc. 


OUR  TRAVELLERS  have  in  their  hands  complete  sets  of  Samples  for  the  assorting 

trip,  which  include  many  novelties  for  the  Summer  Trade. 


DRESS  GOODS  and 
VELVETS  .  . . 


Our  Travellers  will  have  in  their  hands  in  a  few  days 
the  greater  part  of  our  collection  in  these  lines  for  the 
Fall  and  Winter  Trade.      If  you  are  interested  in  seeing 

absolutely    NEW    and   attractive    stuff    don't    make  your  final   selection 

until  you  have  seen  our  Samples. 


Kyle,  Cheesbrough  &  Co 


•     MONTREAL 
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DO  N 
BE 


DECEIVED  M£^E 


\  ^By  the  misleading  advertisements  of  the  National  Cash  Register  Co ,  of  Dayton,  Ohio,  as  they 
have  no  patent  in  Canada,  and  any  person  has  a  right  to  manufacture  and  sell  the  National  Cash 
Register  in  Canada. 

The  HAMILTON  BRASS  MFG.  CO.,  Ltd.,  manufacture  all  kinds  of  Cash  Registers  as  manu- 
factured by  the  National  Cash  Register  Co.,  and  will  guarantee  protection  to  every  purchaser  and 
user  of  the  Hamilton  Cash  Register. 

When  the  National  Cash  Register  Co.'s  Agent  is  quoting  prices  to  you,  get  a  description  in 
writing  and  the  number  of  the  Register  he  is  quoting  you  prices  on,  then  send  the  number  of  the 
Register  with  the  description  to  the  Hamilton  Brass  Mfg.  Co.,  and  they  will  supply  you  with  the  same 
Register  in  every  respect,  from  $10  to  $100  less  than  the  price  quoted  you  by  the  National  Cash 
Register  Co.'s  Agent. 

The  following  are  a  few  of  the  facts  why  the  Hamilton  Brass  Mfg.  Co.  can  manufacture  and  sell 
the  National  Cash  Register  as  made  in  Hamilton,  Ont,  and  called  the  "  HAMILTON  "  at  a  lower 
price  than  the  National  Cash  Register  Co.  : 


1st.     There  is  no  patent  In  Canada. 
2nd.    No  royalty  to  pay. 
3rd.    No  duty  to  pay. 

4th.  No  office  rents  at  Toronto,  Montreal,  and 
other  places  to  pay. 

5th.  No  high  salaries  to  President,  Vice-Pres.  and 
Sec.-Treas.  to  pay. 

6th.    We  are  satisfied  with  a  fair  profit. 

7th.  We  guarantee  the  very  best  material  and 
workmanship. 

8th.  We  are  taking  out  every  few  days  total- 
adding  National  Cash  Registers  and  replacing  them  with 
the  HAMILTON  Cash  Registers. 


9th.  We  have  only  been  manufacturing  Cash 
Registers  about  one  year,  and  have  made  and  sold  over 
300  in  that  time. 

10th.  We  are  Canadian  manufacturers,  with 
Canadian  capital  and  Canadian  labor. 

11th.  The  money  paid  for  a  HAMILTON  Cash 
Register  remains  in  Canada,  and  the  Canadian  mer- 
chants get  the  benefit  of  it. 

12th.  If  you  pay  your  money  for  a  National 
Cash  Register  made  in  the  United  States,  the  money 
paid  for  it  is  sent  to  the  United  States,  and  the  Cana- 
dians do  not  get  one  cent  of  it. 

13th.  The  National  Cash  Register  Co.  guarantee 
their  Registers  for  two  years  only,  while  the  Hamilton 
Brass  Mfg.  Co.,  Ltd.,  guarantee  theirs  for  five  years. 


The  following  is  a  description  of  the  National  Cash  Register  Co.'s  number  13  and  14,  and  is  a 
copy  of  their  printed  description  of  same. 

No.  13.  20  Keys  of  any  denomination  desired.  Detail-adder.  Equipped  with  cast-iron, 
nickel-plated  case  only.  Case  same  size  as  No.  2.  Without  glass  top,  without  time-recorder,  with- 
out customer  counter,  without  the  device  for  locking  the  keys  when  the  drawer  is  open,  without  key- 
stops,  without  combination  and  flag  indicators,  without  key-arrester,  without  name-plate.  The  arrange- 
ment of  keys  most  frequently  ordered  and  designated  "standard"  is  the  same  as  No.  1%. 

No.  14.  25  Keys  of  any  denominations  desired.  Detail-adder.  Equipped  with  cast-iron, 
nickel-plated  case  only.  Without  glass  top,  without  time-recorder,  without  customer  counter,  without 
the  device  for  locking  the  keys  when  the  drawer  is  open,  without  key-stops,  without  combination  and 
flag  indicators,  without  key-arrester,  without  name-plate.  The  arrangement  of  keys  most  frequently 
ordered  and  designated  "  standard  "  is  the  same  as  No.  2. 


JAMES    ST.     N. 


HAMILTON 

ONT. 


Hamilton  Cash  Register  Co. 
Hamilton  Brass  Mfg.  Co.  Ltd. 
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SPRING  1189/1  SPRING 

Buyers  who  visit  this  market  would  do 
well  to  look  us  up.     Our  entire  stock  of 

Spring  and 
Summer  Goods 

must  be  closed  out  this  month.  Rare 
prices  will  be  given  on  clearing  lines. 
Travellers  will  show  extra  special 
drives  in  the  following  : — 

Fancy  Dress  Goods,  Black  Crepons 

Fancy  Black  Goods,  In  Lustres  and  Sateens 
Black  and  Blue  Worsted  Serges 
Cashmere  and  Cotton  Hosiery 
Silk  Taffeta  and  Kid  Gloves 
Ribbon,  Silks,  Trimmings 
-_  Laces  and  Fancy  Smallwares 


C 


Lonsdale,  Reid  &  Co. 


18  St.  Helen 
Street 


.  .  .  MONTREAL 


Perrin's 


<£ 


Gloves 


\  \ 


PF; TRADE  MARK 


PERRIN  FRERES  &  CIE. 

r  Victoria  Square,  MONTREAL. 


Manufacturers 

and . . 
Importers  of 


Kid  Gloves 


of  all  Styles 

and . . 
Qualities.  . . 


A   complete   stock   always   on   hand.       Write 
for  samples. 


£  THE   STEADY  INCREASE,   YEAR  AFTER  YEAR,   IN  £ 

V  THF    QAT.F.Q    OF  W 


THE  SALES  OF 


Finlayson's 
Linen  Threads 

proves  that  the  superior  quality  of  this  brand  is  acknowledged. 
Always  use  the  best,  it  pays  you  in  the  end. 


Agents   for    Canada 

John  Gordon  &  Son,  Montreal 
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Neckwear . . . 


We  are  showing  novelty  exquisite  designs  and  colorings  in 
silks,  shapes  and  workmanship ;  in  fact,  every  minutest  detail 
in  the  art  of  neckwear  making. 

Victoria  Tartans 

Purples 

Large  Checks 


&?*  8^*  tS^  c*?^  c<^^  e^* 


Suspenders . . . 

Nothing  will  hurt  your  business  more  than  to  sell  a  man  a 
pair  of  suspenders  which  will  break  down.  He  won't  come 
back  to  your  store  again.  See  that  he  gets  D.  S.  Co.'s 
suspenders.  They  have  the  finish,  strength,  durability.  Every 
pair  you  sell  at  50  cts.  or  over  has  attached  to  it  a  guarantee. 

Dominion  Suspender  Co. 
Niagara  Neckwear  Co.,  Ltd. 


NIAGARA   FALLS 


Offices  »  »  »  » 


NEW  YORK.     27  Thames  St. 
MINNEAPOLIS,  MINN.     608  Boston  Block. 
SAN  FRANCISCO.     14  Kearny  Street. 
DETROIT.     S.  IV.   Cor.  Farmer  and  Gratiot  Ave. 
SYDNEY,  N.S.W.      Wynyard  Building. 
KINGSTON,  JAMAICA.     19  Church  Street. 


W*J 


ELIZA BETHPORT,  S.A.     W.   T.  Stevens. 

LONDON,  E.C.    48  Redcross  Street. 

; 

BOMBAY,  INDIA.     32  Hornby  Road. 

1 

WINNIPEG,  MAN.     T.   Whitehead. 

1 

VICTORIA,  B.  C.     53-55  Douglas  St. 

1              1 
••f\ 

MONTREAL.     26-28  St.  Sulpice. 

;  a. 
...  v.! 
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TORONTO  TORONTO 

. . TRADE . . 

1\ /TERCHANTS   requiring   to   assort  their   stocks   during   the   month   of  May 
with   correct,    seasonable   and    scarce   goods,    will   find,  on   Visiting   our 

Warehouse   or  looking   through   our    Travellers'  Samples,   that    we   have    made 

ample  provision  for  this  important  season. 

We  have  added  to  our  stock  in  each  department  a  number  of  Novelties, 

making  our  assortment  complete,  very  attractive  and  UP  TO  DATE. 

OUR  LETTER  ORDER  DEPARTMENT 

is   thoroughly   organized.      We   make    a   point    of  despatching    orders   the   day 
they   are   received.  .... 


Staples  .  •  Woollens  .  . 

Awnings  Prints  Whip  Cords 

Ticks  Linens  Vicunas 

Shirtings  Linings  Fancy  Vestings 

Cottonades  Tailors'  Linings 

Dress  Goods  .  .  Haberdashery,  Etc. 

Velveteens  Hosiery  Parasols 

Broche  Silks  Gloves  Laces 

Silk  Warp  Sicilians  Underwear       Muslins 


W.  R.  BROCK  &  CO. 


TORONTO. 


, 


Vol.  VII. 


MONTREAL  AND  TORONTO,  MAY,   1897. 
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THE   QUEEN'S   REIGN   IN   CANADA. 


AN  HISTORICAL  SKETCH  OF  THE  DRY  GOODS 
By   Mr.  P.   H.  Burton,   Toronto. 

DURING  our  good  Queen's  reign,  Canada  has  probably  made 
as  much  advance  as  any  other  colony.  The  writer  cannot 
speak  personally  of  sixty  years  there,  but  he  can  of  forty-five. 
There  was,  in  1852,  very  little  railway  communication — the  Grand 
Trunk  was  not  built,  and  business  in  the  spring  had  to  wait  for  the 
opening  of  navigation  when  the  St.  Lawrence  was  freed  from  ice. 
Much  the  larger  portion  of  the  trade  to  and  from  Britain  was  done 
in  sailing  ships — there  were  a  few  ocean  steamers  then,  owned 
mostly  by  the  Allans,  but  they  were  small  and  slow  compared  with 
the  vessels  of  to-day. 

THE  QUESTION  OF  CREDITS. 

Long  credits  were  a  necessity,  because  the  means  of  communi- 
cation vvere  slow.  In  taking  into  their  consideration  the  way  business 
is  done  in  a  colony,  British  people  too  often  judge  of  it  as  they  would 
of  business  in  their  own  country,  forgetting  that  in  no  other  country 
is  there  such  a  plethora  of  capital  as  in  theirs.  The  people  who  go 
out  to  settle  in  a  new  country  are  not  usually  the  capitalists,  but 
those  who  think  there  is  more  room  for  them  in  such  a  place  than 
in  the  old  land,  where  every  avenue  to  progress  seems  crowded 
with  competitors.  But  as  the  new  settlers  are  usually  industrious, 
progress  of  a  substantial  sort  is  the  result,  though  as  the  proportion 
of  capital  to  the  business  done  is  much  smaller  than  in  Britain, 
longer  credit  is  needed.  There  is  a  feeling  or  desire  to  help  one 
another  in  such  a  community  caused  by  their  similarity  of  aim  or 
circumstances,  so  that  credits  are  easy. 

Forty  or  fifty  years  ago  the  farmers  usually  settled  up  their 
accounts  once  a  year,  in  the  autumn,  after  their  harvest  was  all 
gathered.  The  country  storekeeper  had  therefore  not  only  to  give 
long  credits,  but  to  get  them  from  the  wholesale  houses — and  they, 
no  doubt,  had  in  their  turn  to  get  credit  from  the  banks.  The 
Bank  of  Montreal  has  always  stood  in  the  fore-front  in  such 
matters,  and  its  long  and  successful  career,  with  a  capital  now  of 
$12,000,000,  and  a  reserve  of  $6,000,000,  is  a  testimony  to  the 
general  good  judgment  with  which  its  affairs  have  so  long  been 
managed. 

CANADA    FIFTY    YEARS    AGO. 

It  would  be  a  long  and  perhaps  uninteresting  matter  to  trace 
the  progress  of  business  in  Canada  from  then  till  the  present  time, 
and  to  give  a  lot  of  dry  statistics  would  be  quite  outside  the  pur- 
pose of  the  present  article.  Suffice  it  to  say,  then,  that  in  those 
times  there  were  no  cotton  mills  and  hardly  any  woolen  mills 
except  what  we  should  call  jobbing  factories,  where  the  farmers 


TRADE  WRITTEN  FOR   BRITISH   MERCHANTS. 

took  their  wool  and  got  back  so  much  flannel  for  blankets  and 
underwear,  or  the  home-made  frieze  or  "  Etoffe."  There  were  a 
few  small  knitting  mills,  but  nearly  everything  in  the  drapery  way 
was  imported  from  Britain,  and  few  Canadian  buyers  went  to  the 
continent  to  purchase  goods,  for  there  was  then  no  Trades'  Mark 
Act,  foolishly  compelling  the  country  of  origin  to  be  stamped  upon 
the  goods.  Why  the  British  Government  could  not  have  prevented 
the  importation  of  foreign  goods,  with  imitations  of,  or  fraudulent 
copies  of,  British  trade  marks,  even  up  to  the  penalty  of  confisca- 
tion, without  letting  all  her  world-wide  circle  of  customers  know 
that  many  of  the  articles  she  sold  were  made  abroad,  thus  helping 
Germany  and  other  countries  to  do  the  business  direct,  is  a  matter 
that  has  always  been  a  puzzle  to  us. 

CHANGES     IN    BUSINESS    METHODS. 

There  were  in  Montreal  a  few  houses  with  German  connections, 
but  the  amount  of  business  was  small.  The  wholesale  houses  of 
London,  Manchester,  Glasgow,  Bradford,  etc.,  had  the  large  bulk 
of  the  trade  of  the  Canadian  wholesale  houses,  and  most  of  those 
who  had  this  business  did  very  little  with  any  of  the  retail  concerns. 
The  change  from  those  times  to  the  present  has  been  gradual,  but 
none  the  less  marked.  Canadian  wholesale  houses  made  money 
and  accumulated  capital.  They  naturally  began  to  go  more  and 
more  direct  to  the  manufacturers,  for  if  they  could  buy  in  quantities 
which  it  suited  the  manufacturer  to  make,  and  pay  in  such  time  as 
it  suited  the  manufacturer  to  give,  there  was  no  reason  why  they 
should  not  do  business  together,  for  one  man's  dollar  or  sovereign 
is  no  rounder  or  better  than  another's.  Gradually,  therefore,  the 
British  wholesale  houses  lost  the  hold  which  they  had  kept  so  long 
on  the  Canadian  wholesalers  ;  and  as  they  found  that  part  of  their 
business  decreasing,  they  naturally  began  to  cultivate  more  and 
more  the  retail  trade. 

The  same  sort  of  circumstances  had  been  at  work  among  the 
manufacturers.  They  had  accumulated  capital  also,  so  that  they 
were  not  so  dependent  upon  the  British  merchants,  who  could  pay 
them  every  week,  and  so  were  able  to  be  a  little  more  liberal  in 
their  terms  to  the  colonists. 

PROGRESS    OF    CANADIAN    MANUFACTURES. 

Meanwhile  Canadian  manufactures  grew,  cotton  mills  were 
established,  and  as  they  used  only  American  cotton,  the  weave  of 
these  goods  exceeded  the  average  of  the  Manchester  goods. 
Woolen  mills,  knitting  mills,  etc. ,  also  grew,  and  here  also  the  wear- 
ing qualities  soon  made  the  goods  popular  to  the  agricultural  and 
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industrial  classes  ;  their  progress  and  profits,  however,  were  not 
large  until  the  protective  tariff  of  1879  came  into  force.  Then  a 
great  extension  of  cotton,  woolen  and  knitting  mills  took  place. 
The  Government  were  actuated  by  a  genuine  desire  to  build  up 
Canadian  industries,  but  as  they  were  not  experts  in  the  cost  of  pro- 
duction, or  of  the  values  of  the  articles  to  be  protected,  they  had  to 
leave  that  to  such  of  their  friends  as  they  considered  most  competent 
to  judge.  Experience  showed  that  following  too  much  on  the  lines 
of  the  United  States  tariff,  many  of  the  duties  were  made  so  high 
that  the  mills,  from  having  been  poor  paying  concerns,  became 
very  profitable,  and  they  were  then  so  enlarged  and  increased  that 
production  soon  exceeded  consumption,  and  internal  competition 
forced  prices  down  below  remunerative  rates. 

THE    FISCAL    POLICIES  OF  GREAT  BRITAIN  AND  CANADA  REVIEWED. 

Those,  of  course,  who  attribute  all  of  England's  progress  to 
free  trade,  forgetting  the  impetus  given  to  it  by,  first  of  all,  the 
coming  into  the  country  of  textile  workers  expelled  from  France, 
Flanders,  etc.,  for  their  religion;  then  the  immense  deposits  of  her 
coal  and  iron  in  proximity  to  one  another;  her  unrivalled  number  of 
seaports;  her  religious  freedom,  favorable  to  the  development  of 
thought  ;  the  inventions  of  Watt,  Stephenson,  Arkwright,  Har- 
greaves,  Cartwright  and  others,  which  had  given  her  the  foremost 
position  as  a  manufacturing  country  prior  to  185 1,  when  she 
exhibited  to  the  world  her  immense  superiority  acquired  before  she 
adopted  free  trade,  will  perhaps  think  that  as  Britain  has  prospered 
under  it,  so  should  every  other  country.  But  there  is  the  financial 
question  which  needs  attention. 

Britain  has  come  to  be  the  creditor  nation  and  mortgagee  of 
most  other  countries — the  interest  annually  accruing  to  her  from 
outside  sources  being  variously  estimated  at  ,£80,000,000  to  ,£ioo,- 
000,000.  By  owning  about  60  per  cent,  of  the  world's  tonnage 
she  probably  receives  as  much  more  for  freight,  passengers,  and 
ships  sold  abroad.  Then  there  is  the  enormous  amount  expended 
by  people  from  every  nation  under  the  sun  coming  to  her  for  busi- 
ness or  pleasure  ;  and  it  is  not  wide  of  the  mark  to  say  that  ,£250,- 
000,000  sterling  comes  to  the  "tight  little  island,"  which  is  not  noted 
in  the  Board  of  Trade  returns,  and  which  therefore  enables  her  to  buy 
,£100,000,000  or  ,£150,000,000  a  year  more  than  she  sells.  Her 
merchants  and  mai  ufacturers  can  also  obtain  money  tor  much  less 
than  the  colonists,  and  make  a  profit  on  the  difference  alone  With 
the  colonies,  or  any  other  debtor  country,  the  matter  is  reversed  ; 
they  are  debtors,  mortgagors,  and  have  to  send  the  interest,  freights, 
etc.,  abroad,  instead  of  having  them  come  in.  This  they  can  only 
do  by  exports  of  produce  or  of  gold,  and,  as  production  is  the 
source  of  all  wealth,  any  tariff  that  increases  production  in  a  legiti- 
mate manner,  and  which  does  not  impose  a  greater  tax  on  goods 
than  the  amount  of  wages  that  would  be  paid  out  in  the  country  if 
the  goods  were  manufactured  there,  does  not  result  in  loss  to  the 
nation,  and  increases  the  amount  of  money  in  circulation,  and 
therefore  the  purchasing  power  of  those  employed.  This  is  the 
crux  of  the  whole  question,  and  further  it  decreases  the  indebted- 
ness abroad,  and  helps  forward  the  time  when  Canada  or  any  such 
placed  country  will  get  out  of  its  foreign  obligations,  pay  off  its 
mortgages,  and  be,  like  Britain,  able  to  live  largely  on  its  own 
capital  and  interest. 

THE    PRESENT    POSITION    OF    AFFAIRS. 

Coming  now  to  the  present  condition  of  things — although  much 
the  greater  part  of  cotton  goods  consumed  is  made  in  Canada, 
nearly  all  the  flannels,  blankets  and  heavy  tweeds,  most  of  the 
lower-priced  hosiery,  and  nearly  all  the  knitted  underwear,  are  also 
of  Canadian  make  ;  while  the  ready-made  clothing,  mantles,  shirts 
and  collars,  ladies'  underwear,  and  even  ties,  umbrellas  and  para- 
sols, made  in  the  country,  now  form  by  far  the  largest  part.  The 
value  of  imported  drapery,  speaking  broadly,  not  taking  note  of 
particular  years,  has  also  increased,  thus  proving  that,  not  only  has 


there  been  a  steady  increase  of  population,  but  also  of  purchasing 
power,  no  doubt  helped  by  increased  employment  in  the  various 
industries. 

The  general  improved  and  more  affluent  position  of  the  people 
is  also  best  proved  by  the  large  increase  in  the  two  last  decades  of 
miles  of  railway  operated  and  their  receipts,  the  deposits  in  the 
savings  and  other  banks,  and  the  general  comforts  and  luxuries 
which  the  people  have  in  their  homes.  Of  late  years  also,  the 
growth  of  large  departmental  retail  stores  has  been  rapid,  and  the 
volume  of  business  done  by  the  general  wholesale  houses  has  de- 
creased. Whether  a  departmental  store  can  secure  as  good  buying,  1 
as  profitable  selling,  and  as  careful  personal  supervision  from  the 
heads  of  the  departments,  without  it  costing  them  as  much  as  if 
those  head  men  were  in  business  for  themselves,  and  whether 
specialty  stores  will  not  re-assert  themselves,  are  questions  not  yet 
solved  in  Canada. 

SPECIALISING  WHOLESALE  HOUSES. 

But  the  wholesale  trade  is  drifting  into  specialties — woolen 
houses,  gents'  furnishing  houses,  specialties  in  dress-goods,  etc., 
etc.,  seem  to  be  the  coming  feature,  for  as  the  detail  increases, 
so  it  becomes  more  necessary  to  concentrate  attention  on  fewer 
lines.  Over  four  years  ago  the  Merchants'  Dyeing  and  Finishing 
Co.  was  established  in  Toronto  for  the  purpose  of  dyeing  and 
finishing  British,  French,  and  German  dress  goods  imported 
in  the  grey  or  unfinished  state.  They  can  to-day  success- 
fully compete  with  imported  goods  in  color,  dye,  and  finish, 
and  any  one  can  see  the  advantage  of  being  able  to  pro- 
duce on  the  spot  any  color  demanded  by  Dame  Fashion  in 
ten  or  fourteen  days,  instead  of  having  to  wait  six  or  eight 
weeks  to  get  it  from  Europe.  Every  draper  will  know  that, 
even  if  an  article  costs  him  5  per  cent,  more,  he  can  make 
more  money  if  he  can  get  it  every  week  as  he  wants  it,  than 
by  having  to  wait  two  months  every  time  he  sends  an  order. 
Changes  of  taste  and  fashion  are  so  rapid  that  quick  deliver}-  is 
quite  as  important,  if  not  more  so,  than  price.  There  will  alwa\  s 
be  room  for  the  wholesaler  if  he  adapts  himself  to  the  changing 
currents  through  which  trade  flows — and  we  fully  believe  that  the 
current  is  for  specialties.  For  a  long  time  after  1875-79,  when  the 
demand  for  alpacas  and  lustres  had  reached  its  height,  the  pur- 
chases of  Bradford  goods  decreased  and  of  foreign  goods  increased  ; 
but  during  the  last  two  or  three  years  Bradford  seems  to  be  coming 
to  the  front  again,  and  when  all  the  youths  educated  in  the  Brad- 
ford Technical  College,  in  which  Sir  Henry  Mitchell  has  always 
taken  so  deep  an  interest,  get  into  the  various  mills,  designing- 
rooms,  dye-houses,  etc.,  this  tendency  will  probably  become  more 
marked.  Still,  it  is  no  doubt  a  fact  that  many  kinds  of  goods,  once 
imported  exclusively  from  Britain,  are  now  either  largely  made  in 
Canada  or  imported  from  the  Continent.  But  John  Bull  is  very 
good-natured  ;  he  lets  everybody  kick  at  him,  lends  them  money, 
shows  them  all  how  he  does  things,  sends  them  machines  to  make 
things  as  well  as  he  can  and  seems  to  get  fat  and  rich  with  it  all. 
Certainly  he  is  the  great  coloniser  of  the  world  and  a  jolly  good 
fellow,  so  it  is  no  wonder  that  we  like  him  and  intend  always  to 
live  under  his  flag,  for,  whether  at  home  or  abroad,  the  true  Eng- 
lishman must  say,  "  England,  with  all  thy  faults,  I  love  thee  still." 
— London  Drapers'  Record. 


HOSIERY,    GLOVES    AND    UNDERWEAR. 

W.  R.  Brock  &  Co.  claim  that  their  stock  of  the  above  lines 
is  unusually  large,  attractive  and  good  value.  Every  size,  kind 
and  price  can  be  seen  in  their  warehouse  or  with  any  of  their  large 
and  efficient  staff  of  travelers.  This  firm  makes  a  point  of  having 
good  value  all  along  the  line,  but  particularly  in  those  that  have  to 
be  retailed  at  the  popular  testing  and  competing  prices  of  this 
exacting  period. 
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LATEST    FASHIONS    SEEN    IN    LONDON. 

From  The  Drapers'  Record. 

London,  April  24. 

THERE  is  every  indication  of  there  being  a  great  demand  for 
lace  this  season.  Many  of  the  plain  silk  blouses  and  bodices 
for  demi-toilettes  will  be  trimmed  with  guipure  de  merecourp  garni- 
tures, and  the  day  sleeves  will  be  covered  with  those  of  this  lace, 
while  for  evening  nature  will  supply  the  foundation.  The  lace  is 
most  effective,  too,  over  accordion-pleated  chiffon,  and  it  can  be 
had  in  three  tints,  ivory,  ecru,  and  black.  Guipure  boleros  and 
corselets,  the  former  having  as  a  novelty  graduated  straps  to  the 
waist  at  the  back,  will  be  worn  ;  also  jackets  with  basques  and 
semi-fronts  in  this  black  and  ecru  guipure,  which  is  different  from 
the  familiar  lace  known  by  that  name,  having  a  silk  cord  introduced 
and  outlining  the  design.  Another  new  lace  of  a  finer  made  has 
been  give  the  name  of  Lyons  dentellejubile.  It  is  most  effective 
for  trimming  blouses.  With  regard  to  the  latter,  I  believe  they 
will  be  more  popular  than  ever,  for  they  are  fascinating  enough  to 
tempt  one  to  extravagance  as  regards  number. 

The  rage  for  black  and  white  shepherd's  plaids  has  somewhat 
abated,  but  checks  will  be  very  popular  in  colors,  both  in  wool  and 
mixture,  cloths,  and  also  in  fancy  silk  zephyrs.  A  smart  gown  in 
a  black  and  white  tweed  fastens  on  the  side  with  three  enamel 
buttons  at  the  edge  of  the  bodice,  having  a  frill  of  green  silk,  this 
color  being  selected  for  the  collar  band,  waist  and  cuff  finishes,  the 
first  and  last,  however,  being  softened  with  lace  frills.  It  is  still  a 
vexed  question  as  to  whether  the  skirts  shall  be  skimpy  or  moder- 
ately full.  I  foresee  that  the  latter  will  carry  the  day  for  all  fabrics 
except  tweeds,  serges  and  such  like  heavy  materials.  Americans 
over  here — so  a  leading  dressmaker  informed  me — very  much  ob- 
ject to  the  tight  sleeve,  and  will  have  none  of  them.     Five  yards  is 


the  average  width  of  the  skirts,  excepting  tailor-mades,  which  run 
from  four  to  four  anrf  a-half.  No  interlining  of  skirts,  except  some 
inches  from  the  hem,  is  being  used,  as  the  under  petticoat  has  to 
be  fashioned  full  enough  at  the  back  to  keep  the  skirt  away  from 
the  feet.  A  new  visite  of  pearl-grey  cloth  has  long  stole  ends,  and 
is  trimmed  with  three  rows  of  pearl-grey  and  silver  braid  ;  the 
collar  is  semi-Medicis  and  the  lining,  a  yellow  brocade  repp,  is  a 
favored  material  for  present  wear.  A  dress  shown  is  in  the  Royal 
purple,  with  bolero  bodice  cut  zig-zag  at  the  edge  and  outlined  with 
three  rows  of  purple  velvet  ribbon  half  an  inch  wide.  The  bolero 
opens  from  a  vest  of  white  satin  overlaid  with  guipure  and  gold 
thread  appliques,  the  wide  belt  of  black  satin  coming  to  a  V  in 
front  and  centred  with  an  exquisite  emerald  and  enamel  buckle. 
An  attempt  at  a  trimmed  skirt  is  made  with  five  rows  of  velvet  put 
on  in  Vandyke  design  round  the  hips.  Dove-colored  voile  created 
such  a  smart  gown,  the  deep  French  hem  enclosing  at  the  top  a 
roll  of  chine  silk  in  Oriental  colorings,  and  six  multi-colored  but- 
tons on  the  hem  at  the  front  gores.  The  bodice  and  sleeves  were 
of  pink  and  dove  brocade,  and  the  sleeveless  figaro  of  the  voile  was 
trimmed  at  the  edge  with  a  fancy  braiding. 

Accompanying  this  toilette  was  a  green  rush  toque,  the  brim 
being  entirely  covered  with  pink  roses  in  foliage,  the  latter  "and  buds 
comprising  the  aigrette  on  the  left  side.  Tulle  is  liberally  employed 
for  the  construction  of  the  early  summer  millinery,  with  flowers  it  is 
trimming  a  number  of  pretty  blue  and  pink  hats.  One,  too,  in 
yellow  straw  has  the  crown  of  drawn  yellow  tulle,  while  the 
trimming  is  heliotrope  tulle,  arranged  in  a  drapery  around  the 
crown,  and  into  four  large  rosettes  on  either  side,  with  an  aigrette 
of  yellow  carnations  and  their  leaves.  Small  hats  of  the  turban 
description  have  their  brims  draped  either  with  lace  or  tulle,  while 
pleated  silk  is  called  into  service  as  well  as  flowers  for  the 
decoration    of  the  becoming  four-cornered  small  hats. 


KNOX,  MORGAN  &  CO. 


WHOLESALE  IMPORTERS 


HAMILTON,  ONT. 

We  will  again  lead  the  trade  in  Cotton 

BLANKETS 

by  showing  two  full  ranges. 
Don't  place  contracts  until  you   examine   samples  which  will  be  placed  in 
hands  of  our  Travellers  shortly. 

With  the  Tariff  virtually  settled,  and  no  general  election  unrest  this  year, 
storekeepers  may  expect  an  improvement  in  business  during  May  and  June  over 
last  year. 

Our  stock  is  in  excellent  shape  for  Summer  Sortings,  and  we  solicit  your 
orders  either  by  letter  or  through  our  representatives. 
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GENERAL  NEWS  OF  THE  TRADE. 

THK  Wiarton  Woolen  Mills  Co.  Ltd.  has  been  incorporated 
with  a  capital  of  §20,000.  The  members  of  the  company  are  : 
Kdward  White,  of  the  township  of  Albemarle,  in  the  county  of 
Bruce  (Mar.  P.O.),  farmer  ;  John  Add/may  Cotton,  of  the  said 
township  (Colpoy's  Bay  P.O.),  farmer;  Robert  McDonald,  of  the 
township  of  Keppel,  in  the  county  of  Grey  (Wiarton  P.O.), 
farmer  ;  John  Clement  Dance,  of  said  township  (Wiarton  P.O.), 
farmer;  Colin  Frederick  Campbell,  of  the  town  of  Wiarton,  in 
the  county  of  Bruce,  publisher  ;  David  M.  Jermyn,  of  the  same 
place,  estate  agent,  and  Archibald  Walter  Patterson,  of  the  same 
place,  manufacturer. 

The  sympathy  of  his  friends  is  with  Mr.  John  Cosgrove,  mer- 
chant, of  Buckingham,  Que.,  in  the  death  of  his  young  son,  Bernard 
Cosgrove,  who  was  a  student  at  Ottawa  University. 


J.  A.  Cummings,  who  for  the  last  ten  years  has  managed  the 
*'  letter  order  system"  of  W.  A.  Murray  &  Co.,  Toronto,  has  left 
to  take  charge  of  the  business  of  his  brother,  the  late  Philip  Cum- 
mings, of  Cummings  &  Co.,  stock  brokers. 

J.  Edgar  Buchanan,  for  many  years  with  Messrs.  S.  Greenshields, 
Son  &  Co.,  has  been  appointed  as  the  Quebec  representative  of  the 
Williams,  Greene  &  Rome  Co.,  of  Berlin,  Ont.,  with  offices  in 
Montreal. 


The  Lindsay  branch  of  Gough  Bros.'  syndicate  has  withdrawn 
from  the  company  and  is  now  under  the  sole  control  of  Mr.  B.  J. 
Gough,  who  will  continue  the  business  he  has  managed  so  well. 

The  annual  general  meeting  of  the  shareholders  of  the  Dominion 
Cotton  Mills  Co.  was  held  at  the  offices  in  Montreal  last  month. 
Mr.  A.  F.  Gault,  president,  occupied  the  chair,  and  there  were 
in  attendance  :  Messrs  Jacques  Grenier,  vice-president ;  L.  H . 
Archambault,  W.  Weir,  Thomas  B.  Brown,  G.  Cheney,  J.  P.  Cleg- 
horn,  L.  G.  Craig,  G.  J.  Creak,  D.  J.  M.  Darling,  S.  H.  Ewing,  S. 
Finley,  W.  C.  Finley,  Chas.  Garth,  C.  E.  Gault,  L.  H.  Gault,  O  M. 
Gould,  E.  Hanson,  Jas.  Jackson,  E  Lichtenheim,  Annie  Macdonald, 
Bartlett  McLennan,  Annie  McNally,  Herbert  Molson,  D.  Morrice, 
D.  Morrice,  jr.,  James  T.  Moses,  Edward  Neild,  James  Rodger,  G. 
F.  C.  Smith,  Hon.  J  O.  Villeneuve,  C.  R  Whitehead,  James  Wil- 
son. Mr.  P.  C.  Shannon,  secretary-treasurer  of  the  company,  was 
also  present,  and  acted  as  secretary  of  the  meeting.  The  usual  re- 
ports were  submitted,  showing  the  operations  of  the  company  for 
the  past  year,  and,  being  considered  satisfactory,  they  were 
adopted.  The  old  Board  of  Directors  was  re-elected,  viz  :  Messrs. 
A.  F.  Gault,  Jacques  Grenier,  1)  Morrice,  S.  H.  Ewing,  Hon.  J.  O. 
Villeneuve,  C.  E.  Gault  and  D.  Morrice,  jr.  At  a  subsequent 
meeting  of  the  directors  Mr.  A.  F.  Gault  was  re-elected  president 
and  Mr.  Jacques  Grenier  vice-president. 

Messrs.  Calder  &  Co.,  who  have  been  doing  business  at  Wolf- 
ville,  N  S.,  removed  to  Amherst,  N.S.,  the  first  of  April  and  occupy 
the  commodious  premises  lately  vacated  by  J.  B.  Gass  &  Co. 


One  or  two  millinery  notes  are  recorded  in  exchanges:  Miss 
Lessard  has  moved  her  millinery  business  in  Coaticook,  Que.,  to 
a  building  on  Main  street.  It  is  said  that  the  store  recently  vacated 
by  her  is  to  be  occupied  by  Miss  Elder,  of  Beebe  Plain,  who  will,  at 
an  early  date,  open  in  the  millinery  business.  Miss  L.  Nelson, 
formerly  of  Exeter,  Ont.,  has  resigned  her  position  in  the  millinery 
department  of  Runians  &  Butler,  of  London,  to  accept  a  position  as 
head  milliner  with  Mr.  H.  Gleiser,  of  Milverton,  Ont. 


warehouse  on  the  opposite  side  of  the  street.  Their  new  warehouse 
is  fitted  up  in  the  most  modern  style,  consisting  of  four  flats,  etc. 
They  are  doing  a  large  trade  and  their  travellers  are  popular  on  the 
road. 

Several  large  orders  for  goods  from  Cape  Town,  South  Africa, 
have  been  received  by  the  Dominion  Suspender  Co.,  of  Niagara 
Falls. 


The  business  of  W.  H.  Zeigler,  Guelph,  has  been  moved  to  77 
Wyndham  street,  in  that  city,  and  the  firm  name  is  now  the  Zeigler 
Hinch  Co.  As  a  progressive  firm  they  naturally  take  The  Review 
and  declare  it  to  be  "a  neat,  spicy,  up-to-date  paper." 


Messrs.  McCurdy  &  Co.,  of  Antigonish,  N.S.,  write  that  they 
have  "  rented  the  store  of  Doctor  M.  A.  McDonald,  Sydney,  and 
will  open  up  a  fine  assortment  of  new  dry  goods  about  the  1  5th  of 
April,  just  purchased  by  Mr.  McCurdy  in  the  markets  of  Great 
Britain.  These  goods  are  all  in  good  condition,  and  will  be 
sold  at  close  prices  for  cash.  Mr.  A.  G.  Forbes  takes  charge  of 
this  business  for  us;  he  will  give  his  closest  attention  to  the  wants  of 
customers.  At  this  branch,  in  addition  to  the  regular  stock,  will 
be  found  a  full  line  bf  samples  of  all  the  goods  we  carry  at  our 
headquarters  in  Antigonish  ;  these  will  all  be  sold  at  Antigonish 
prices,  delivered  in  Sydney." 


THE  DEMAND  FOR   PRINTS. 

Prints,  indigo  and  white,  gold  and  white,  claret  and  white,  of 
English  manufacture  and  fast  colors,  have  been  a  scarce  article  in 
the  market  of  late,  owing  to  a  quantity  going  down  with  the  ss. 
Assaye,  lately  lost  in  the  Bay  of  Fundy.  John  Macdonald  &  Co., 
with  their  usual  foresight,  on  learning  of  the  disaster,  at  once  sent  a 
cablegram  to  have  their  orders  repeated,  which  was  so  promptly 
attended  to  that  the  goods  are  now  in  their  warehouse  and  selling 
rapidly. 


A    PROFITABLE   LINE. 

Every  line  carried  by  the  dry  goods  trade  is  so  cut  nowadays 
that  it  is  a  pleasure  to  find  one  on  which  the  merchant  can  be  sure 
of  a  decent  profit.  Boulter  &  Stewart  manufacture  a  very  extensive 
line  of  the  daintiest  styles  of  hand-made  wool  goods  for  children, 
which  are  wanted  more  or  less  in  every  section  of  the  country. 
Those  on  the  lookout  for  a  profit-bearing  line  which  is  not  cut  will 
do  well  to  examine  their  line.     See  ad.  on  page  21. 


SPRING  SPECIALTIES. 

The  best  dry  goods  houses  all  carry  a  line  of  feather  pillows  at 
this  time  of  the  year.  This  season  they  are  made  up  in  art  tickings 
and  denims,  with  quite  pretty  designs  of  garland  stripes  and 
"  changeant  "  effects.  The  Alaska  Feather  and  Down  Co.,  of 
Montreal,  are  kept  busy  filling  orders  for  these  goods. 


VICTORIA  LAWNS. 

These,  to  retail  at  10  to  25c,  are  made  and  finished  by  the  best 
manufacturers  in  the  world  and  sold  by  Brophy,  Cains  &  Co. 
They  won't  curl. 


FANCY     WAISTCOATS. 

W.  R.  Brock  &  Co.'s  men's  furnishing  department  is  showing 
a  large  range  of  men's  white  and  colored  waistcoats — good  value, 
correct  styles,  perfect  fitting. 


Messrs.  Rowat,  McMahen  &  Granger,  general  dry  goods  mer- 
chants, Richmond   Street,  London,  have  lately  removed  to  a  ne^w 


LACE  DRESS  NETS. 

Now  is    the    time    to  order  these  goods.       Brophy,    Cains  & 
Co.  have  them  in  cream,  white,  butter,  linen  and  black, 
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TOOKE  BROS. 

MONTREAL 
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Front 


Shirts 
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Collars 


Popular  Prices 


GOODS  MAKING 


SAMPLES  ON  APPLICATION 


DELIVERY  AFTER  15th  MAY. 
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MEN'S    FURNISHINGS. 

JOHN  MACDONALD  &  CO.  inform  us  that  the  increase  of 
business  in  their  men's  furnishings  and  haberdashery  depart- 
ment is  very  satisfactory  ;  they  attribute  this  to  their  ability  in  secur- 
ing so  many  manufacturers'  clearing  lines,  over-makes,  and  special 
lines,  all  bought  for  prompt  cash,  and  keeping  their  stocks  fully 
assorted  with  staple  lines.  They  are  daily  receiving  shipments  in 
this  department,  the  latest  being  in  both  men's  and  ladies'  neck- 
wear and  Jubilee  goods,  such  as  handkerchiefs,  flags,  belts,  buckles, 
brooches  and  silk  handkerchiefs. 

"  We  are  receiving  large  orders  daily,"  said  Brophy,  Cains  & 
Co.,  "for  sweaters.  We  have  men's  and  boys'  in  all  colors  in 
stock  to  retail  from  25c.  to  51.50  each."  They  are  showing  a  new 
line  of  boys'  sweaters  with  American  collars. 


S.  Greenshields,  Son  &  Co.  have  something  new  in  men's  fancy 
front  and  cuff  shirts.  They  have  also  a  complete  range  of  Windsor 
ties  in  clans  and  fancies. 


Tooke  Bros,  are  showing  a  complete  range  of  Ascot  ties,  now  the 
fashionable  shape  in  New  York.  Black  satin, 
scarlet  and  "Royal"  purple  silk,  and  white 
pongee  silk  are  the  shades  and  materials  which 
are  having  the  largest  demand.  "Royal" 
purple  is  the  Jubilee  shade,  and  will  be  worn 
by  every  patriotic  Canadian  between  the  24th 
of  May  and  the  22nd  of  June.  Stock  ties  for 
ladies  will  be  the  correct  style  to  wear  with 
bicycle  costumes.  Black,  Royal  purple,  green 
and  scarlet  are  correct.  Ascot  and  Clipper 
shapes  are  the  most  in  demand.  Terry  and 
Erminie  collars  make  a  very  pretty  combina- 
nation  with  these  shapes.  For  further  particu- 
lars and  prices  write  to  Tooke  Bros.,  Mon- 
treal. 

Tooke  Bros. 


James  Johnston  &  Co.  are  showing  special  novelties  in  this 
line  suitable  for  sorting  trade;  their  range  of  fancy  knot  ties  at  $1 
s  marvelously  cheap. 


James  Johnston  &  Co.  are  showing  a  standard  line  of  brown 
balbriggan  shirts  and  pants  at  $3.60  a  doz- 
This  is  the  best  value  in  the  trade,  without 
exception.  Their  range  in  other  qualities 
of  balbriggan  and  light  natural  wool  under- 
wear is  unexcelled.  Another  specialty  is 
lisle  cotton  and  natural  wool  y2  hose  in 
immense  variety. 

Mill  clearings  in  underwear  and  hosiery 

Tooke  Bros.  is    one    of   Caldecott,   Burton    &    Spence  s 

specialties  at  this  time  of  year,  and  we  are  informed  they  are  now 

offering  at  very  low  quotations  a  number  of  effective  lines  that  will 

help  to  swell  the  sales  of  progressive  retailers'  hosiery  departments. 


While  the  retail  dry  goods  merchants  of  Montreal  do  not  think 
the  change  in  the  tariff  will  injure  them  much,  yet  they  feel  in  har- 
mony with  the  shirt  and  blouse  manufacturers,  who  will  have  to 
stop  making  blouses  on  account  of  the  duty  being  taken  off  the 
ready-made  goods  and  put  on  the  raw  material. 

J.  J.  Hannan,  who  has  one  of  the  largest  men's  furnishings 
stores  in  Montreal,  says  in  regard  to  the  new  tariff  :  "I  don't  see 
that  it  will  affect  the  retailer  very  much,  but  think  it  will  be  hard 


on  the  shirt  manufacturer  on  account  of  the  duty  being  lowered  on 
the  finished  article  and  increased  on  his  raw  material,  which  I 
think  is  not  altogether  fair." 


Striking  and  intermixed  colorings  are  a  feature  of  gentlemen's 
neckwear  this  season.  Glover  &  Brais  are  showing  a  very  varied 
and  carefully  selected  assortment  of  these  goods. 


Glover  &    Brais    report    enormous    sales  of  bicycle  hose  and 
sweaters.     This  firm  is  showing  some  special  lines  in  these  goods. 


H.  J.  Caulfeild  &Co.'s  range  of  balbriggan  and  light  weight 
summer  wool  underwear  is  complete  in  all  sizes.  Another  shipment 
of  their  popular  numbers  in  cambric  handkerchiefs  just  received. 


H.  J.  Caulfeild  &  Co.  say  :  "We  have  secured  a  big  snap  in 
American  black  twill  I. R.  coats  with  26  in.  detachable  capes,  and 
we  claim  these  as  the  best  value  in  the  market." 


H.  J.  Caulfeild  &  Co.  arejust  passing  into  stock  a  range  of  Eng- 
lish cambrics  in  popular  designs  and  colorings,  along  with  Ameri- 
can novelties  purchased  last  week  for  their  popular  colored-front 
shirt.  The  success  which  has  attended  these  goods  with  the  trade 
warrants  the  claim  that  they  are  among  the  most  popular  goods  in 
the  market. 


Special    value   in    suspenders  is    shown  by  Wyld,    Grasett  & 
Darling,  in  men's,  youths'  and  boys'.     A  fine  line  to  retail  at  25c. 


Wyld,  Grasett  &  Darling  say  there  is  a  special  demand  for 
summer  underwear  by  Canadian  makers,  including  balbriggans  in 
brown  and  natural  color  and  natural  wool.  The  house  is  well 
assorted. 

Wyld,  Grasett  &  Darling  report  a  large  demand  for  sweaters, 
cardinals  and  dark  shades  being  in  favor,  and  the  roll  collar 
rather  than  the  turn  down  being  in  demand.  In  the  west  the 
striped  cape  is  popular. 

FAILURE  AT  HALIFAX. 

THE  old-established  house  of  John  Silver  &  Co.,  Granville 
street,  Halifax,  suspended  payment  on  Friday,  April  30.  This 
firm  has  been  a  familiar  landmark  for  over  half  a  century  and  was 
thought  to  be  in  a  very  sound  condition.  The  liabilities  are  about 
$35,000.  The  assets  are  nominally  put  down  at  about  the  same 
figure,  but  are  subject  to  considerable  shrinkage.  On  Friday  a 
chattel  mortgage  for  #5,542  to  John  Strachan,  trustee  of  the  estate 
of  William  Storey,  was  recorded,  and  also  one  for  #4,600  to  Mrs. 
Eliza  Storey.  These  securities  cover  stock-in-trade  and  personal 
effects  in  business  premises  and  were  for  money  advanced  and  at 
interest  in  the  business.  The  members  of  the  firm  are  A.  M. 
Payne  and  Harvey  Crowell. 


JOBS    IN    STAPLES. 

Wyld,  Grasett  &  Darling  are  offering  a  job  line  in  honeycomb 
suits  in  fancy  light  stripes  and  checks.  Costume  flannelettes  are 
clearing  at  mill  prices.  A  line  of  American  sateens,  indigoes,  spots, 
stripes  and  fancy  colorings  are  a  feature.  The  ready-made  pants 
and  overalls,  which  are  being  sold  at  close  prices,  are  shown  in  a 
full  assortment  of  patterns  and  sizes. 


A  MAMMOTH  PILE. 

One  of  the  sights  of  the  trade  is  a  pyramid  of  K  overalls  in 
W.  R.  Brock  &  Co.'s  warehouse,  reaching  nearly  up  to  the  ceiling. 
It  is  a  line  they  are  making  a  run  on  and  selling  stacks  of.  Send 
for  a  sample  dozen  to  retail  at  75c. 
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Very  Handsome 


Blaek  Silk  Grenadines 
paney  Blaek  Dress  Goods 

elties    in  

Colored  Dress  Goods 


Novelties    in 


And   a   few    NEW    RANGES    in 


paney  Silks  .  . . .  . 


OUR   NEW  WASH   GOOPS-Jaconas  Plisse,   La  Belle  Crepon,    Richelieu 
Sateens,    Parisian  Organdies,    Valencie  Grenadines,    Plisse  Francaise, 
Ridgewood,   Criterion  Greylock  and  Algiers  Ginghams,    Tartan,    Damascene, 
Ravenette  and  Cadix  Prints.  every  department  complete  for  sorting. 


Brophy,  Cains  &  Co.  "«■  Montreal 

IMPORTANT  TO  THE  CLOTHING  TRADE. 

"^  "PIRLE"  Finish. 

EDWARD  RIPLEY  &  SON,  after  experimenting  many  years  in  Cloth  Finishing,  have  finally 
succeeded  in  giving  what  has  hitherto  been  deemed  an  impossibility,  viz.:  a  high,  bright,  lustrous 
and  brilliant  finish,  which  is  absolutely  permanent,  and  will  not  Spot;  this  is  undeniably  one  of  the 
most  important  advances  ever  made  in  the  Textile  Trade. 

(i)  This  finish  is  absolutely  permanent. 

(2)  The  finish  is  unalterable,  and  goods   treated  by  this   process   will  not  cockle  under  a  damp  cloth 

and  hot  iron,  or  the  tailor's  "  goose" 

(3)  Although  a   brilliancy   of  finish  otherwise  unattainable   is  given,    it  will   not  Spot   with   rain,  and   is  rrot 

affected  by  complete  saturation  in  water. 

(4)  By  this  process  the  goods  are  also  practically  unshrinkable,  and  do   not  require  "  sponging  "  as  here- 

tofore.    This  is  a  most  important   improvement  in  the  treatment  of  goods,  and  offers  many  advantages  in 
addition  to  the  saving  of  the  cost  of  "  sponging." 

(5)  The  cloth  is  also  rendered  to  a  certain  extent  waterproof  and  rain-repellent. 

(6)  This  finish  greatly  improves  the  appearance  and  handle  Of  the  cloth. 

(a)  The  Fabric  is  brighter. 

(b)  A  silky  handle  is  imparted  to  the  goods,  making  them  "  kinder  "  and  altogether  richer. 

Goods  subjected  to   this  process  are  greatly  enhanced   in  value,  and  a  "quality"   is  obtained 
which  cannot  be  arrived  at  by  any  other  method. 

EDWARD  RIPLEY  &  SON 

Bowling  Dye  Works,   BRADFORD,  YORKSHIRE. 
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WHY    NOT    LINENS    MADE    IN    CANADA? 

A    MERCHANT    ADVOCATES  A  MILL   FOR    THIS    MATERIAL— SOME   OF 
THE   FACTS   OF   THE   SITUATION. 

By  A.  Munn,  Ripley,  Ont. 

IN  a  recent  issue  of  The  Mail  and  Empire  I  noticed  an  article 
stating  that  a  certain  Mr.  Donaldson  has  been  the  leader  in 
introducing  the  cultivation  of  flax  in  Ontario,  which  has  proved  so 
successful.  Now,  if  he  had  pushed  the  enterprise  a  little  further, 
and  introduced  the  manufacturing  of  flax  into  linen,  he  would  have 
done  the  country  a  further  benefit.  We  have  now  in  Ontario  over 
50  flax  mills,  which  have  a  combined  output  of  over  30,000  tons  of 
first-class  scutched  flax,  and  not  one  linen  mill  to  manufacture  it. 
We  must  look  to  the  United  States  for  a  market  for  all  this  flax  and 
take  whatever  price  they  are  kind  enough  to  give  us  for  it. 

Why  is  it  so  ?  Why  cannot  our  cotton  kings  convert  one  of 
their  idle  cotton  mills  into  a  linen  mill  and  manufacture  all  our 
coarse  linens,  such  as  towelling  crashes,  rough  hollands,  hessians, 
canvas,  etc. ,  of  which  there  is  a  vast  quantity  used  in  the  Dominion, 
and  could  be  manufactured  with  a  good  profit,  and  keep  our  money 
in  the  country  instead  of  sending  it  to  some  other  country  ? 

In  the  United  States  they  have  over  20  linen  mills  in  operation 
and  paying  well.  Surely  this  Canada  of  ours  can  support  one. 
Our  tariff  alone  would  be  a  good  profit,  and  I  am  satisfied  that 
every  loyal  Canadian  would  endeavor  to  help  the  enterprise  along. 


The  Review  is  glad  to  open  its  columns  to  a  discussion  on  the 
subject.  It  is  an  interesting  question,  and  if  the  customers  of  any 
of  our  merchant  readers  would  be  benefited  by  having  a  nearer 
market  for  their  flax  it  is  well  to  know  it.  Hitherto  it  has  not  been 
found  profitable  to  make  coarse  linen  goods  in  Canada.  Some 
years  ago  there  was  a  mill  of  this  class  at  Streetsville,  Ont.,  in  which 
Toronto  capital  was  interested.  The  mill  was  accidentally  destroyed 
by  fire,  and  was  never  rebuilt,  the  owners  apparently  not  deeming 
it  a  profitable  enough  venture  to  start  up  again.  A  flax  miller  in 
the  west  purchased  a  scutching  machine  from  an  Irish  firm  and 
attempted  to  use  it,  but  complained  that  the  kind  of  flax  required 
was  not  obtainable.  The  success  of  the  Doon  mills,  under  Mr. 
Ferine,  however,  and  the  fine  grades  of  twine  made  there,  show 
what  native  energy  and  enterprise  can  do. 

HIGHER    DUTIES    ON    CANADIAN    LINENS. 

Two  features  about  the  present  condition  of  things  are  worth 
considering.  In  the  first  place,  by  the  new  tariff  the  Customs 
duties  on  imported  linens  are  considerably  increased.  Bags  made 
of  linen  are,  it  is  true,  left  at  20  per  cent.,  but  the  duties  on  towels, 
napkins,  stair  linen,  etc.,  are  increased  from  25  per  cent,  to  30  per 
cent.  Linen  handkerchiefs  are  in  future  dutiable  at  35  per  cent, 
instead  of  30  per  cent.,  as  formerly.  On  the  whole,  therefore,  the 
linen  list  has  moved  up  considerably,  and  the  Controller  of  Customs 
stated  that  it  was  done  to  increase  the  revenue.  The  increase  may 
have  the  effect  of  starting  a  mill  in  Canada. 

HIGHER    FLAX    DUTIES    IN   THE   STATES. 

The  other  feature  of  present  conditions  is  the  flax  market.  The 
chief  markets  for  our  flax  are  the  United  States  and  Great  Britain. 
Last  year  Canada  exported  flax  as  follows  : 

Quantity.  Value. 

To  United  States 11,503  cwt.       $94,951 

"    Great  Britain 3,887     "  33.936 

The  exports  of  flax  seed  in  1 896  were  as  follows  : 

Quantity.  Value. 

To  Great  Britain 51,741  bush.     $37,788 

"United  States 10,381  >    "  6,432 

"  France 696     "  1.044 

The  bulk  of  the  exported  flax,  as  will  be  noticed,  goes  to  the 
States,    and   as  this  was   the  nearest  market,   Canadian  flax  was 


usually  dressed  so  as  to  reach  that  market  under  the  lowest  tariff 
rates.  But  under  the  Dingley  bill  the  duties  are  raised.  The  new 
duties  are  : 

Tow  of  flax  or  hemp yzc.  per  lb. 

"  "    retted %c.       " 

Single  yarns  of  flax  tow,  8-lea  and  fine . .  35  per  cent. 
Yarns  of  hemp,  flax  or  ramie  valued  at 
13c.  per  lb 45 

The  new  duties,  it  is  claimed,  will  interfere  with  the  export  of 
flax  from  Canada  and,  if  so,  the  question  arises  will  a  market  be 
found  for  a  larger  quantity  in  Great  Britain  ?  Apparently,  a  better 
grade  will  have  to  be  made  and  the  farmers  will  have  to  cultivate 
their  crop  with  greater  care  than  they  now  seem  to  bestow  upon  it. 

A    POINTER    FROM    ENGLAND. 

The  British  Textile  Mercury  is  surprised  at  the  decadence  of 
growing  flax  in  Britain.  "  The  fact  is  notorious,"  it  says,  "that the 
cultivation  of  flax  and  hemp  in  this  country  and  in  Ireland  has  long 
been  diminishing.  In  England  and  Scotland  we  believe  it  is  nearly 
extinct.  The  facts  as  regards  both  countries  are  a  matter  of  sur- 
prise, because  with  a  good  demand  at  their  own  door  in  the  Belfast, 
Scotch  and  English  linen  industries,  and  others  which  consume 
these  materials,  which  altogether  import,  we  believe,  about  .£18,- 
000,000  value  annually,  it  might  have  been  thought  that  they  would 
have  been  anxious  to  get  a  considerable  share  of  it,  if  not  to  meet 
the  whole  requirement.  That  there  has  not  been  an  extensive 
revival  of  flax  cultivation  in  both  countries  since  the  great  decline 
in  values  of  other  descriptions  of  agricultural  produce  is  still  more 
surprising,  and  we  are  afraid  that  farmers  of  both  countries  lack 
the  capacity  to  see,  and  the  enterprise  to  appropriate,  opportunities 
of  promoting  their  own  interests." 

Our  contemporary  adds  a  word  of  advice  to  Canadian  growers  : 
"Englishmen,  Scotchmen,  Irishmen  and  Welshmen  who  have 
emigrated  to  our  various  colonies  and  other  foreign  lands  are,  be- 
sides foreign  competitors  already  in  the  market,  daily  more  and 
more  looking  to,  and  growingly  appreciating  the  great  advantages 
offered  by,  the  English  market,  and  it  is  to  be  hoped  that  the  former 
will  continue  to  do  so.  We  are  glad  to  see  that  Canada  is  making 
an  attempt  to  get  a  share.  Surely  amidst  its  vast  territories  there 
ought  to  be  found  lands  that  will  produce  every  quality  of  the  fibre 
required.  In  the  United  States  enormous  crops  of  flax  are  grown 
for  the  seed,  but  growers  cannot  have  both  seed  and  fibre,  so  the 
latter  is  wasted.  If,  however,  it  can  be  grown  for  seed,  it  certainly 
can  for  fibre,  because  it  must  pass  through  the  stage  of  perfection 
of  the  latter  in  order  to  attain  the  former.  Why,  then,  should 
Canadian  farmers  not  make  a  determined  attempt  to  meet  this 
demand,  which  certainly  seems  as  if  it  should  yield  a  better  profit 
than  growing  corn,  considering  the  very  low  prices  that  for  a  long 
time  have  ruled  for  the  latter  ? ' ' 


HAVE    YOU    ARRANGED? 

Have  you  made  arrangements  yet  for  your  down  comforters,  etc., 
for  fall  ?  If  not,  you  would  do  well  to  examine  into  the  claims  put 
forth  by  the  Toronto  Feather  &  Down  Co.,  Ltd.,  as  to  quality  and 
prices  of  their  new  lines  which  are  now  on  the  road.  Their  largely 
increased  facilities  enable  them  to  turn  out  a  class  of  work  not  ex- 
celled in  this  country,  and  their  samples  contain  all  the  new  "  hits 
in  this  line.     See  ad.  page  57. 


WHITE    GOODS. 


Nainsooks  and  India  linens,  also  Swiss  spot  muslins,  to  retail 
from  17^  to  50c. ,  and  Scotch  spot  muslins  to  sell  from  8  to  20c. 
with  a  full  range  of  Victoria  lawns,  are  lines  shown  by  Brophy,  Cains 
&  Co. 
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....  Samples  Sent  on  Application 

))pmm(i  features 

are  a  marked  improvement  upon 
those  of  any  Shirt  heretofore  made. 


<j£    «^6    <£§• 


PATENTED   and    MANUFACTURED 

0BLYBY _    ^  ^N    allen    &   ^ 


For  Further  Description 
See  Page  68. 


V. 


OFFICE     AND     FACTORY, 


.4-8  (jeorge  Street,     HAMILTON,    ONTARIO 
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DRESS    GOODS. 

SGREENSHIELDS,  SON  &  CO.  have  just  opened  up  a  large 
.  shipment  of  Priestley's  grenadines  in  various  qualities.  They 
report  quite  a  demand  for  this  class  of  goods,  and  also  for  crepons 
in  bright  mohair  stripes  and  figures. 


S.  Greenshields,  Son  &  Co.  are  fully  assorted  in  velveteens  in 
blacks,  myrtles,  navies,  browns,  etc. 


Mr.  G.  B.  Fraser,  of  S.  Greenshields,  Son  &  Co.,  has  just  re- 
turned from  the  Old  Country.  He  reports  business  very  brisk  in 
London,  and  says  crepons  and  grenadines  in  bright  colors  are 
going  to  be  worn  a  great  deal  there. 

Wm.  Agnew  &  Co.  are  calling  attention  to  their  special  line 
of  silks.  The  new  tariff  has  not  affected  these  goods,  and  they 
are  being  offered  at  a  very  low  figure. 


Brophy,  Cains  &  Co.  say  :  "  Our  travelers  have  with  them  the 
proper  colors  in  silk  and  other  goods  for  skirts  to  be  worn  under 
grenadines.  They  are  the  present  fashionable  craze  in  Paris,  Lon- 
don and  New  York." 


Lonsdale,  Reid  &  Co. ,  to  make  room  tor  fall  importations,  have 
decided  to  clear  out  their  entire  stock  of  dress  goods,  comprising 
crepons,  lustres,  tweeds,  shots,  cashmeres,  silver  silks,  etc. 


James  Johnston  &  Co.  have  some  special  novelties  in  dress 
goods  suitable  for  sorting  trade.  They  are  showing  good  lines  in 
fancy  French  makes,  in  the  best  qualities  and  latest  styles. 


Messrs.  Kyle,  Cheesbrough  &  Co.  are  expecting  a  very  fine 
assortment  of  dress  goods  from  Europe.  The  stock  has  been  se- 
lected with  great  care  and  will  contain  a  number  of  novelties  for  the 
fall  trade. 

Wyld,  Grasett  &  Darling  report  the  new  black  canvas  grena- 
dines to  be  very  popular  for  summer  wear. 


MADE    IN    CANADA. 

The  Gault  Bros.  Co.  are  displaying  a  line  of  44-inch  cos- 
tume cloths.  This  is  the  first  lot  of  this  width  ever  made  in 
Canada. 


TAILOR-MADE    SKIRTS.  • 

A  tailor-made  skirt  in  lustre,  Sicilian  or  serge  is  a  desirable  line 
for  the  present  month.  Caldecott,  Burton  &  Spence  are  manufac- 
turing a  number  of  cheap  and  effective  lines  in  these  goods.  We 
understand  they  keep  a  number  of  hands  constantly  employed 
making  up  these  goods  for  the  retail  trade. 


CONGO    BLACKS. 

The  Congo  Black  dye  has  produced  a  marked  increase  in  the 
sales  of  those  retailers  who  have  bought  this  famous  brand  of  black 
dress  fabrics,  and  Caldecott,  Burton  &  Spence  are  to  be  congratu- 
lated upon  this  vast  improvement  in  the  dyeing  of  dress  fabrics.  We 
have  just  seen  a  fine  range  of  black  brocade  lustres  and  crepons, 
dyed  Congo  black,  and  feel  pleasure  in  drawing  the  attention  of  the 
trade  to  these  now  famous  goods. 


covert  coating  effects  are  splendidly  done  and  reflect  great  credit 
upon  Canadian  workmanship.  Caldecott,  Burton  &  Spence  deserve 
the  success  that  has  followed  their  bold  step  to  the  front. 


THE    PRIESTLEY    FABRICS. 

Mr.  W.  B.  Priestley,  of  England,  was  in  Montreal  for 
a  couple  of  days  seeing  S.  Greenshields,  Son  &  Co.,  agents  for 
"Priestley's"  dress  goods.  He  has  been  in  the  Stales  for  three 
weeks  and  told  The  Review  that  their  sales  had  nearly  doubled 
there  during  the  last  year.  "  The  same  remark  applies  to  Canada, 
and  our  mills  are  running  at  their  utmost  capacity,  so  great  is  the 
demand  for  our  goods." 


THE    RIPLEY    *' PIRLE  "     FINISH. 

This  new  finish  on  dress  materials  is  making  great  progress  in 
England,  and  the  same  report  is  made  in  Canada  by  the  houses 
handling  it.  We  have  received  a  small  sample  book  from  the 
manufacturers,  E.  Ripley  &  Son,  Bowling  Dye  Works,  Bradford, 
England,  showing  a  sample  of  the  ordinary  finish  and  the  "Pirle  " 
finish.  No  doubt  copies  can  be  got  of  the  wholesale  houses  here 
in  order  that  the  dealer  may  note  the  difference  between  the  ordin- 
ary material  and  the  "  Pirle."  The  latter' s  qualities  include  free- 
dom from  shrinking,  an  improved  appearance,  a  richer  handle  and 
will  not  cockle  or  spot.  The  "  Pirle"  finish  is  applicable  to  silk 
warp  balernos,  alpacas,  habit  cloths,  Amazon  cloths,  sateens,  etc. 
A  merchant's  favor  with  customers  depends  much  on  the  qualities 
of  the  goods  he  handles.  This  is  especially  so  with  dress  goods. 
Care,  therefore,  bestowed  upon  the  permanent  value  of  the  goods 
sold  is  not  thrown  away.  The  dealer  should  get  samples  and  make 
a  practical  test  himself. 

THE    OUTLOOK    IN    PRICES. 

So  far  as  dress  goods  are  concerned,  the  situation  for  the  autumn 
trade  is  rather  a  surprise.  The  duties  have  not  been  diminished, 
but  an  increase  is  shown  on  some  lines,  especially  on  German  and 
French  goods,  so  that  any  changes  in  price  will  be  more  in  an  up- 
ward than  a  downward  direction.  The  tariff  also  continues  the  ad- 
vantage to  home-dyed  fabrics — the  goods  when  brought  in  in  the 
grey  paying  25  per  cent,  and  the  finished  product  being  rated  at  35 
per  cent.  This  is,  in  fact,  a  greater  advantage  than  before,  when  the 
difference  between  the  duties  on  the  unfinished  and  finished  ma- 
terials was  only  7%  per  cent.  Now,  even  with  the  minimum  tariff 
in  operation  towards  Britain,  the  advantage  is  8}{  per  cent.,  and 
next  year,  when  the  minimum  tariff  drops  to  one-quarter  in  favor 
of  British  goods,  the  advantage  will  remain  as  before,  7  ]/z  per  cent. 
As  the  duty  on  silks  is  higher,  all  dress  goods  of  which  silk  is  a 
component  part  will  likewise  keep  up  in  value,  if  not  increase.  It 
will  be  wise,  therefore,  for  retail  merchants  to  let  their  lady  cus- 
tomers understand  that  the  tariff  changes  do  not  promise  any  lower 
prices.  There  has  been  some  vague  talk  in  the  daily  press  about 
a  drop  in  prices  following  the  new  tariff,  and  this  doubtless  has 
penetrated  the  female  ear. 


CRASH     BICYCLE    SUITS. 

A  full  range  of  Messrs.  Caulfeild's  English  collars  in  all  heights 
and  sizes  has  just  been  passed  into  stock,  and  the  special  attention 
of  up-to-date  furnishers  is  directed  to  the  line  of  linen  crash  bicycle 
suits,  which  have  met  with  unprecedented  success,  rendering  neces- 
sary a  third  cable  repeat  for  the  material. 


dyeing  from  the  grey.  s    F    McKinnon  &  Co.  show  a  large  variety  of  plain  and  short 

Caldecott,  Burton  &  Spence  have  boldly  won  a  high  position  in  back  sailors  in  all  leading  designs  and  braids, 
dress   goods   fabrics  by  importing  the    material  in  the  grey  state,  S.  F.  McKinnon  &  Co.  have  an  extensive  range    of  Java   and 

and  then  dyeing  and  finishing  it  in  Toronto.     Their  two  tone  and  Manilla  hats  in  sailors  and  dress  shapes  at  popular  prices. 
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The  WALKER-MILLERAIN 


99 


I! 


Absolutely 

Rainproof 

Perfectly 
Porous 

Thoroughly 

Dustproof 


The  Walker-Millerain"  Sealcttes 

(With  Special  Backs.)     The  ONLY  Sealettes  which  permanently 
retain  their  Rainproof  properties. 

The "  Walker-Millerain"  Astrachans 

(A  Novelty  for  the  Cap  Trade.) 

^"Walker-Millerain"  Cycle,  Golf 
and  Habit  Cloths   .   . 


Permanently 
Retain 
Their 
Waterproof 

Properties 


WILL  NOT  SPOT 
and  EQUAL  in 
APPEARANCE 

TO  THE 

REAL  SKINS. 
PURE  WOOL 


WHAT  THE  LEADING  PAPERS  SAY: 

The  "  QUEEN  "  says  : — "A  perfect  boon  in  this  variable  climate  of  ours." — July  4th,  1896. 

The  "  LANCET  "  says  : — "  Have  put  the  cloths  to  the  severest  practical  test,  and  find  them  positively  impervious  to  rain 
and  snow." — August  1st,  1896. 

The  "  LADY'S  PICTORIAL  "  says  : — "  No  more  colds  or  spoliation  of  our  garments  if  you  use  the  '  Walker-Millerain  ' 
cloths,  thoroughly  unsaturable  by  rain." — August  29th,  1896. 

The  «'  DRAPERS'  RECORD  "  says  : — "  Will  not  absorb  a  drop  of  water,  and  rain  runs  off  as  water  from  a  duck's  back, 
leaving  them  perfectly  spotless  and  dry." — June  6th,  1896. 

The  "DRAPERY  WORLD"  says: — "Rain  and  dust  have  no  effect  upon  them  whatever, — all  the  advantages  of  a 
macintosh  without  the  warm  and  unpleasant  effects  of  same." — May  30th,  1896. 

The  "  WESTMINSTER  BUDGET  "  says  :— "  The  '  Walker-Millerain  '  cloths  have  no  smell,  are  quite  fast  colors,  and  above 
all  are  perfectly  rainproof  and  porous  ;  you  may  bathe  them  in  a  bucket,  or  pour  a  torrent  over  them,  and  the  effect  and  ap- 
pearance is  just  the  same." — April  24th,  1896. 

MANUFACTURED  BY  THE  OLDEST  MAKERS  IN  THE  TRADE.        ESTABLISHED  A  CENTURY. 
KEPT  BY  ALL  LEADING  WHOLESALE  HOUSES. 

All  Goods  are  Stamped  "WALKER-MILLERAIN" 

DUNCAN     BELL,      Sole  Agent  for  Canada,       $t>    jame$    $t.,    MONTREAL. 
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BRIEF    NEWS    OF    THE    TRADE. 

Bl  (ATING  serges  are  now  in  demand  in  black  and  navy,  and 
to  meet  this  demand  Caldecott,  Burton  &  Spence  keep  a  large 
stock  constantly  assorted  in  a  great  variety  of  prices.  These  goods 
are  dyed  in  Toronto  and  bear  the  "  Congo  Black  "  brand. 

P.  Carneau,  Fils  &  Cie. ,  Quebec,  have  the  right  thing  in  navy 
and  black  6-4  cheviot  serges. 

The  Gault  Bros.  Co.  are  showing  some  new  lines  in  Landslide 
and  Pirle  finish,  and  in  coating  specialties. 

"You  might  mention  to  your  readers,"  said  Lonsdale,  Reid  & 
Co.,  "  that  we  have  some  extra  values  in  cashmere  hosiery  at  popu- 
lar prices." 

P.  Garneau,  Fils  &  Cie.,  Quebec,  have  secured  a  "clearing 
lot ' '  of  woolen  tweeds  which  will  interest  anyone  handling  these 
goods.      No  repeats. 

Lonsdale,  Reid  &  Co.  have  now  in  stock  a  grand  range  of  black 
and  colored  beaded  dress  trimmings.  They  report  a  good  demand 
for  fashionable  goods. 

The  Gault  Bros.  Co.  have  received  a  complete  assortment  of 
real  torchon  laces  in  fine  and  heavy  makes,  all  widths  in  both 
makes,  at  exceptionally  low  prices. 

Lonsdale,  Reid  &  Co.  have  received  a  large  consignment  of 
their  celebrated  lawns.  The  popular  numbers  are  500,  600  and 
700.     Write  for  sample  pieces. 

The  Gault  Bros.  Co.  are  showing  an  immense  assortment  of 
"Diamond  Jubilee"  handkerchiefs  and  flags.  This  stock  has 
been  very  carefully  selected,  and  contains  a  number  of  novelties. 

S.  Greenshields,  Son  &  Co.  have  a  large  variety  of  Jubilee  flags 
in  special  confined  designs  ;  also  flags  of  all  nations,  in  various 
designs  and  qualities.    Buntings  in  cotton  and  wool  for  decorations. 

The  Gault  Bros.  Co.  have  an  exceptionally  good  assortment  of 
Scotch  silesia,  pigskin,  pocketings,   Nubian  fast  black  Italians  and 


permanent  finish  Italians.     Tailors  should   see   these    lines    before 
purchasing  elsewhere. 

S.  Greenshields,  Son  &  Co.  were  fortunate  in  receiving  a  large 
shipment  of  32-inch  American  morocco  prints  before  the  advance 
in  tariff.  These  fine  wash  goods  were  bought  close  and  are  being 
sold  very  cheap. 

AN    UP-TO-DATE    HOUSE. 

No  one  in  Canada  is  better  known  as  a  "wrapper  house" 
than  Boulter  &  Stewart,  of  Toronto.  They  are  known  from  one 
end  of  the  country  to  the  other  as 
making  a  specialty  of  American 
cut  garments  and  this  alone  is  a 
guarantee  of  perfect  fit.  We 
herewith  show  a  cut  of  their  very 
newest,  the  "corset  waist" 
wrapper,  which  speaks  for  itself. 
Samples  are  with  their  travelers. 


FOR    MAY. 

For  the  month  of  May  Lons- 
dale, Reid  &  Co.  are  offering  odd 
lines  in  prints,  zephyrs,  sateens, 
silver  silks  and  organdie  muslins. 
These  are  small  lots  and  will  be 
closed  out  cheap.  It  will  pay  you 
to  see  them. 


SCARCE    GOODS. 

Lonsdale,   Reid  &  Co.   have 
in  stock  all  the  latest  and  up-to- 
date  braids.     These  are  the  dress  trimmings  of  the  day  and  consist 
of  tubulars,  Mosley,  Bretonne  and  Jubilee  braids. 


For. 


IN 


H.  H.  BURROWS.  Manager. 


SPRING 

1897 

Wool  and  Union 


Carpets 


WOOL  MATS 

any  size  or  color. 


ART  SQUARES 

RUG  FRINGES 

CHENILLE  CURTAINS 

CARPET  BINDING  RUGS  and  MATS 

any  shade. 

Samples  sent  to  any  address. 
Travellers  now  on  the  road. 


ROYAL  CARPET  CO,  -  GUELPH,  ONT, 


Irving Umbrella  c°- 


"^ 


MANUFACTURERS 


Parasols 
Sunshades 


and  . 


Umbrellas 


SUMMER  NOVELTIES 

can  be  seen  at  our  factory. 


20   FRONT  STREET  W.,   TORONTO 
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THE  . 


Celebrated 


RD. 


CORSETS 


REGISTERED     THROUGHOUT     THE     WORLD. 


^^*  ^^'^J**^?*' 


The  opening  of  our  new  and  magnifi- 
cent Corset  warehouse  in  Montreal  (Vic- 
toria Square),  affords  us  an  opportunity  of 
pointing  with  pride  and  satisfaction  to  what 
the. manufacturers  of  P.D.  Corsets  have 
been   able   to   accomplish. 

The  manufacturers  of  these  celebrated 
Corsets  stand  to-day  upon  the  highest 
pedestal  ever  occupied  by  corset  manufac- 
turers. 

The  production  of  P.D.  Corsets  is  far 
and  away  the  largest  on  the  globe,  and 
have  a  reputation  co-extensive  with  the 
whole  civilized  world. 


^w^v^u  && 


t£r* f£r* t£r* '  t£** 


The  numerous  branches  of  this  house 
in  Europe,  Asia,  America,  Africa  and 
Australia,  testify  to  the  enormous  pro- 
duction of  P.D.  Corsets. 

The  trade  mark,  P.D.,  as  applied  to 
corsets,  secures  for  them  a  ready  password 
to  every  woman's  favor.  The  demand  for 
these  beautiful  Corsets,  already  gigantic 
beyond  all  precedent,  is  still  increasing  by 
leaps  and  bounds. 

Ten  Gold  Medals  and  Diplomes  D'hon- 
neur  have  been  awarded  to  the  manufac- 
turers at  all  leading  International  Exhibi- 
tions during  the  last  twenty  years.  This 
is  a  record  no  other  corset  makers  have 
ever  been  able  to  show,  and  proves  the 
numerous  qualities  of  this  unrivalled  Cor- 
set, the  superiority  of  which  is  nowhere 
seriously  contested. 

As  many  unscrupulous  corset  makers 
are  constantly  placing  corsets  on  the  mar- 
ket under  similar  sounding  names,  we 
request  our  customers  to  see  that  every 
pair  are  stamped  P.D.  on  the  inner  band. 


^•^•^•ft^* 


10    GOLD    MEDALS    AND    DIPLOMES    D'HONNEUR. 


Q^   For  Samples  and   Prices  apply  to 


KONIG  &  STUFFMANN 


7,  9  and  II  Victoria  Square, 


MONTREAL 


SOLE    AGENTS    FOR    THE    DOMINION    OF    CANADA. 
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GLOVES   AND    LACES. 

NO    PRESENT   CHANGE    IN    LADIES'    GLOVES. 

A  GLOVE  expert  told  The  Review:  "The  duty  on  ladies' 
gloves  is  practically  unchanged,  as  the  differential  rate  for 
English  makes  does  not  affect  the  bulk  of  the  trade  here,  which  is 
done  in  French,  German  and  Italian  makes.  If,  however,  the  pre- 
sent preference  to  England  were  extended  to  Germany  there  would 
undoubtedly  be  a  change  in  price,  as  many  cheap  German  gloves, 
which  now  flood  the  English  market,  would  come  in  here.  It 
would  not  be  possible  for  German  gloves  to  get  in  here  via  London 
as  English  goods,  because  they  could  be  detected  at  once,  as  the 
English  gloves  are  of  the  driving  glove,  etc.,  classes." 

James  Johnston  &  Co.  report  having  received  additional  novel- 
ties to  their  already  fine  assortment  of  fabric  gloves  in  taffeta  and 
pure  silk  goods;  the  range  is  complete  both  in  blacks  and  colors.  A 
specialty  with  this  firm  is  the  article  of  black  and  colored  silk  and 
lisle  mitts  ;  these  are  put  up  in  the  best  selling  shade  and  size 
assortments. 

This  season  it  is  expected  that  short  gloves  will  be  a  good  deal 
worn. 

Messrs.  Kyle,  Cheesbrough  &  Co.'s  European  buyer  reports 
that  purples  and  corn  flower  blue  are  the  fashionable  colors  in  Lon- 
don and  Paris  for  chiffons  and  laces,  for  summer  wear.  He  also 
states  that  sequin  belts  have  come  in  again,  and  are  having  a  big 
run  in  Paris  and  London. 

Mr.  Kyle,  of  Kyle,  Cheesbrough  &  Co.,  writes  his  firm  from 
Europe  that  six-inch  chiffons  are  being  very  much  worn  both  in 
Paris  and  London.  He  has  procured  an  excellent  assortment  of 
these,  and  also  of  27-inch  chiffons. 


There  is  only  a  limited  quantity  and  no  repeats  are  possible,  so  that 
customers  are  advised  to  order  now.  Samples  are  in  the  hands  of 
travelers  this  week.  Also  a  nice  range  of  handkerchiefs  with 
Jubilee  mottoes,  etc.,  stamped  and  woven  in  them.  A  range  in 
cambric  is  also  shown. 


ENGLISH  JUBILEE  NOVELTIES. 

H.  J.  Caulfeild  &  Co.  have  just  passed  into  stock  a  shipment  of 
novelties  in  Jubilee  ties,  including  the  very  latest  English  novelties. 


BRIEF  NEWS  OF  THE   TRADE. 

SF.  McKINNON  &  CO.'S   straw   department  is  unexcelled. 
.   The  newest  and  latest  ideas  always  a  prominent  feature. 

The  Gault  Bros.  Co.  have  some  new  shades  in  Czarina  curled  - 
mantling;  also  some  new  Odessa  mantlings. 

S.  F.  McKinnon  &  Co.  make  a  specialty  of  children's  and 
misses'  hats  at  popular  prices.  Salable  designs  in  white  and  all 
colors. 

S.  F.  McKinnon  &  Co.  cater  for  mid-summer  trade  with  a 
choice  line  of  white  hats.  The  latest  productions  constantly  ar- 
riving. 

S.  Greenshields,  Son  &  Co.  draw  special  attention  to  ribbons, 
viz.,  Nos.  400  and  453  black  satin  ribbons.  These  they  have  in 
all  widths.  Also  special  value  in  black  gros  grains,  quality  No. 
114,  and  black  moire,  No.  95. 

S.  F.  McKinnon  &  Co.  draw  special  attention  to  their  stock  of 
cream,  Tuscan  and  white  ribbons,  always  popular  for  summer  trade. 

Kyle,  Cheesbrough  &  Co.  are  handling  a  neat  line  of 
Jubilee  handkerchiefs.  These  handkerchiefs  are  in  sets  of  three, 
each  with  an  appropriate  monogram  and  design  in  the  corner.  They 
have  also  something  new  and  attractive  in  ladies'  souvenir  blouse 
sets  and  belt  buckles. 

S.  F.  McKinnon  &  Co.  draw  the  attention  of  the  trade  to  their 
plain  black  ribbons,  satins  and  failles,  Ai  values.  Buyers  not 
handling  their  brands  should  see  them. 


i 

i 
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Make  Every  Yard  Count 

UNSALEABLE  STOCK  UNNECESSARY 


Fleeting  fashions  play  havoc  with  the  dry  goods  man  who  does  not 
keep  up  with  the  times  and  have  all  fabrics  of  undesirable  color  re-dyed 
But  let  him  heed  the  counsel  of  the  experienced  dyer  and  there  is  no  need 
that  he  should  count  a  single  yard  of  stock  unsaleable. 

All  Lustres,  Sicilians,  Henriettas,  Tweeds,  etc.,   can  be  re-dyed  any 
color  you  like.      No  unevenness,    no  lack  of  bloom — not  a   thing  by  which  anybody  could  tell  that  they  were 

ever  of  a  different  color 

The  practice  of  sacrificing  the  profits  and  sometimes  a  good  share  of  the  cost  of  a  piece  of  goods,  because 
of  a  defective  shade  or  finish,  is  no  longer  necessary.  We  wdl,  for  a  small  consideration,  change  its  color  to  any 
you  choose — make  it  saleable  at  a  profit  to  you.  And  you  needn't  be  a  bit  anxious  about  the  staying  qualities  of 
the  dyes  we  use,  either.  We  have  mastered  all  the  little  difficulties — our  work  is  absolutely  perfect,  the  out- 
come of  twenty  years  of  successful  dyeing  for  the  trade 


R.  PARKER  &  CO. 


Head  Office  and  'Works  : 

m-791  Yonge  Street 


TORONTO 
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NOT  COMMON 

Applies  to  our  wool   goods   because   they  are    HAND" MADE 

and  are  therefore  very  different  from  the  ordinary  line  of  machine 
made  goods. 


THEY  ARE  UNCOMMON 

THEY  ARE  DAINTY 

THEY  ARE  SALEABLE 


And  That's  Wha 


50  STYLES 

Jackets 

to  retail  50  cts.  to  $3.00 


25  STYLES 


50  STYLES 

Bootees 

to  retail  20  cts.  to  $1.00 


to  retail  50  cts.  to  $3.00 


Samples  Now  on  the 
Road. 


25  STYLES 


Tarns 


to  retail  50  cts.  to  $1.00 


Boulter  &  Stewart 


MANUFACTURERS 


TORONTO 
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The  New  Tariff  has  been  announced  and  business  will  now  go  forward  with 
vigor.    CALDECOTT,  BURTON  &  SPENCE  have  in  stock  the  following 

lines  of  goods  suitable  for  the 

SORTING  TRADE 


Swiss  Spot  Muslins.     Organdie  Muslins. 

Wash  Fabrics.      Victoria  Lawns. 

Black  Lustres  and  Sicilians,  "Congo  Black"  Dye. 

(These  Black  Goods  will  not  stain  with  fruit  juices.) 

Black  Brocade  Crepon  Effects. 
32-in.  Cape  Velvets,  all  Colors. 

Velveteens,    Black  and  Colored. 

Black  Peau  de  Soies. 
Colored   Dresden  Silks. 
Boating  Serges,  all  prices. 

Also  a  fine  range  of  JUBI 


Silk  Chiffon,  Doublefold,  all  Colors. 

Ladies'  Silk  Underwear. 

39-in.  Black  Skirt  Moreen,  and  a 

I    LARGE  LOT  OF  MILL  CLEARINGS 

:  in  Underwear. 

Men's  Cotton  Sox,  and  Ladies'  and 
i  Children's    Black    Cotton  Hose, 

which  are  offered  to  the  trade  at  low 

quotations. 
LEE   FLAGS — assorted  sizes. 


Caldccott,  Burton  &  Spence 


DRESS  GOODS  CONVERTERS 


TORONTO  AND  MONTREAL 


Now  We  Have  Them 

The  prettiest  line  of  printed  Warp  Dresden  Silks  ever 
shown  on  the  market  exclusively  confined  to  us.  Exquisite 
color  combinations  in  our  popular  shapes 


SORENTO  KNOT 
REGENT 


YACHT  TIE 
BELMONT  BOW 


AND 
TO    RETAIL    AT    FIFTY    CENTS 

Our  Range  of  Neckwear  is  now  replete  with  Novelties  for  up=to=date  Furnishers 

ALL  DEPARTMENTS  NOW  COMPLETE   AND  WELL  ASSORTED 

Special  values  in  Balbriggan  and  Natural  Wool  Underwear* 
Also  in  Cotton,  Lisle  and  Cashmere  Half-Hose* 

Don't  fail  to  see  our  samples 


GLOVER  <£  BRAIS 


Men's  Furnishings  only 


MONTREAL 
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The  MacLean  Publishing  Company  Ltd. 

Trade  Newspaper  Publishers, 


Fine  Magazine  Printers. 


JOHN  B.  MacLEAN, 

President. 
Toronto, 

Montreal, 
London,  Eng., 


HUGH  C.  MacLEAN, 
Sec.-Treas. 

26  Front  St.  West. 
Telephone  2148 

Board  of  Trade  Building. 
Telephone   1255 

Canadian  Government  Offices, 
R.  Hargreaves,  Representative. 


Subscription,  $2.00. 


Published  the  First  of  each  Month. 


CAN  GERMAN   GOODS  GET  IN? 

IN  some  lines,  such  as  underwear,  hosiery,  embroideries,  etc.,  there 
is  much  anxiety  amongst  Canadian  producers  of  these  manufac- 
tures to  know  whether  the  minimum  tariff  now  extended  to  British 
goods  alone  can  be  enjoyed  by  German  manufacturers  in  a  round- 
about way . 

The  question  is  interesting.  The  Government  say  no  matter 
what  the  terms  of  these  two  Imperial  treaties  may  be,  they  will  not 
allow  Germany  to  take  advantage  of  the  minimum  tariff  unless  the 
British  authorities  force  Canada  to  do  so.  But  can  the  German 
manufacturer  get  into  this  market  via  London  ?  It  seems  a  simple 
thing  for  a  Canadian  house  to  place  an  order  for  German  goods 
with  an  English  firm  and  have  the  shipments  come  in  along  with 
British  purchases.  To  get  into  England  the  German  goods  must  be 
stamped  "made  in  Germany."  That  is  enforced  by  the  law 
called  the  Merchandise  Marks  Act  which  calls  for  the  foreign  origin 
of  goods  to  be  affixed  to  the  articles.  Our  new  minimum  tariff 
provides  that  the  country — at  present  Great  Britain  only — which 
shall  receive  the  benefits  of  the  lower  rate  shall  receive  it  on  goods 
the  "  product  and  manufacture  "  of  that  country  alone.  German 
goods  purchased  in  England  would  still  be  German  goods,  but  the 
question  is  can  their  identity  be  concealed  before  they  are  shipped 
to  Canada. 

The  Merchandise  Marks  Act  provides  against  the  foreign 
articles  being  sold  as  any  other  than  foreign  articles.  But  when 
you  get  down  to  detail  this  is  a  law  not  easy  to  carry  out.  It  is 
often  evaded,  sometimes  unwittingly,  sometimes  by  design.  Cases 
of  violation  have  been  brought  to  the  attention  of  the  British  Board 
of  Trade — a  department  of  the  Government — for  prosecution,  but 
evasions  go  on.  It  is  said,  for  instance,  that  a  firm  which  sells 
religious  books  has  been  accused  of  pasting  a  small  label  over  the 
words  "  printed  in  Germany."  This,  if  true,  would  indicate  con- 
siderable ingenuity  in  getting  round  the  law. 

In  the  case  of  silks  in  the  piece,  the  material  is  not  stamped  and 
the  removal  of  the  label  would  be  no  difficult  task.       With  hosiery 


and  underwear,  each  garment  is  not  stamped,  so  that  re  packed 
German  goods  of  this  description  could  apparently  be  sent  into  Can- 
ada and  the  Customs  appraisers  be  unable  to  check  it.  This  view 
of  the  question  may  be  wrong,  and  there  are  possibly  difficulties  in 
the  way  which  practical  men  here  are  not  aware  of.  But  from 
what  some  people  in  the  Canadian  dry  goods  trade  tell  The  Re- 
view the  grounds  for  anxiety  are  not  wholly  the  product  of 
imagination.  If  the  reduced  tariff  did  apply  to  Germany  there  is 
no  doubt  at  all  that  the  increase  of  imports  would  in  some  lines  be 
enormous. 

TAXING    DEPARTMENT   STORES. 

BETTER  perhaps  than  some  of  the  legislative  remedies  pre- 
sented for  meeting  the  department  store  problem  is  the 
suggestion  that  they  be  taxed  on  the  turn-over  of  their  business. 

This  proposal  means  that  the  municipality  will  get  some  return 
for  the  loss  of  taxation  occasioned  by  small  stores  that  close  up, 
being  unable  to  stand  unfair  competition.  Surely  a  city  or  town 
has  a  right  to  make  up  this  loss  by  extra  taxes  on  the  people  who 
are  responsible  for  the  loss.  Some  people  assert  that  legally  you 
cannot  increase  the  taxes  in  this  way  ;  that  a  company  must  not  be 
restricted  from  enlarging  its  business  until  it  covers  the  whole  area 
of  trade.  These  authorities  assert  that  any  law  passed  to  prevent 
the  expansion  of  big  stores  would  be  declared  unconstitutional  by 
the  courts.  This  argument  is  based  on  the  assumption  that  the  law 
provides  for  unrestricted  competition,  and  that  opposition  is  thus 
useless.  But  there  is  the  case  of  labor  unions,  which  are  permitted  to 
keep  up  rates  of  wages,  and  thus  undoubtedly  interfere  with  com- 
petition. Competition  is  good  just  as  long  as  the  community  deems 
it  good,  and  no  longer.  And  if  it  can  be  shown  that  the  department 
stores  are  injurious  to  the  community  the  right  to  restrict  them  can 
be  invoked. 

The  practical  question,  however,  is  their  escape  from  a  fair  share 
of  taxation.  This  is  a  municipal  matter,  and  the  individual  tax- 
payers, whose  rates  go  up  as  the  number  of  stores  decreases,  ought 
to  be  sufficiently  wide  awake  to  see  that  they  are  not  milked  by  a 
system  which  skilfully  transfers  to  their  shoulders  a  burden  greater 
than  they  feel  able  to  bear. 


A    FIVE    PER    CENT.    BASIS. 

A  subscriber  to  The  Review  would  like  to  know  The  Review's  opinion  of  a  whole- 
sale dry  goods  firm  who  do  business  on  a  five  per  cent,  basis  ;  that  is,  tney  produce 
their  invoices  and  sell  to  the  retailer  with  five  per  cent,  added. 

This  is  a  query  that  is  sent  the  editor.  It  shall  be  answered 
here  and  now.  Assuming  the  case  to  be  correctly  stated,  we 
marvel  at  the  firm  wasting  time  in  the  dry  goods  business.  They 
are  cut  out  for  greater  things.  A  firm  that  can  thrive  on  a  five  per 
cent,  basis  should  be  straightening  out  the  Turko-Greece  difficulty, 
or  acting  as  consulting  agents  for  the  Continent  of  Europe,  or 
undertaking  to  run  the  world.  They  are  thrown  away  in  a  limited 
sphere.  They  should  write  to  President  McKinley,  and  offer  to  re- 
lieve him  of  his  burdens  ;  he  is  probably  sick  of  thejob  by  this  time. 

Yet,  it  is  a  question  whether  they  should  even  waste  their  time 
with  mere  mundane  affairs.  Several  of  the  neighboring  planets 
must  require  just  such  great  men  as  these.  That  would  give  greater 
scope  for  their  undoubted  abilities.  We  regard  the  five  per  cent, 
basis  man  as  one  of  the  wonders  of  the  age — electricity  isn't  in  it 
with  him. 
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WHY    NOT  BRAND    GOODS? 

SOME  pointed  remarks  are  made  in  a  letter  elsewhere  from  a 
subscriber  on  the  way  manufacturers  in  Canada  dodge  the 
great  question  of  acquiring  a  national  reputation  by  omitting  to 
brand  their  goods. 

No  doubt,  there  are  difficulties  in  their  path.  The  jobbers 
oppose  brands,  and  the  public,  seldom  being  able  to  identify  Cana- 
dian goods  as  native  made,  are  inclined  to  think  that  none  are 
manufactured  here. 

Who  gains  by  this  method  of  doing  Canada  out  of  her  share  of 
credit  ?  The  wholesale  houses  perhaps  think  they  do,  but  it  is  a 
question  whether  they  are  not  putting  a  premium  on  cutting  prices 
by  packing  the  goods  in  boxes  of  their  own  and  palming  them  off 
as  lines  controlled  by  them,  thus  inciting  others  to  get  hold  of  and 
push  at  a  special  price  lines  that  compete  with  these. 

In  our  opinion,  it  is  a  mistaken  policy  all  round.  No  one  really 
gains  by  it.  We  are  opposed  to  any  tariff  policy — and  are  not 
afraid  to  say  so — which  would  close  up  our  Canadian  mills.  But  if 
tariff  changes  force  native  mills  to  stand  more  on  their  own  merits, 
to  put  forth  that  enterprise  and  talent  which  we  believe  are  theirs, 
and  brand  their  goods  so  that  an  excellent  article  acquires  a  dis- 
tinct reputation  on  its  own  good  qualities,  the  result  would  not  be 
regrettable. 


INCREASED  TRADE  WITH  BRITAIN. 

A  cable  despatch  from  England  dated  May  ist,  says  : 

The  newspapers  continue  their  comments  and  articles  on  the 
Canadian  tariff  and  its  effect  on  British  trade.  The  Daily  Telegraph 
calls  it  the  "most  startling  commercial  development  of  the  year." 
It  is  hailed  with  delight  in  trading  circles  here.  In  cottons,  wool- 
ens, silks,  and  iron  manufactures,  Great  Bntain  ought  to  have  a 
marked  improvement  in  business  if  a  preferential  treatment  is 
accorded  her,  while  in  many  other  articles  it  is  believed  she  ought 
to  wrest  the  supremacy  from  the  United  States.  The  Spectator  ex- 
pects the  Tariff  Act  will  lead  to  negotiations  between  Washington 
and  Ottawa  which  will  result  in  a  reciprocal  arrangement. 

Canadian  opinion  generally,  we  find,  favors  the  tariff  preference 
toward  British  goods  as  a  principle.  It  may  cause  embarassments 
to  some  interests,  such  as  woolens.  But,  in  the  main,  there  is  a 
strong  national  feeling  in  this  country  favorable  to  British  trade. 
The  United  States  have  for  many  years  shown  such  a  hostile  spirit 
in  commercial  dealings  with  Canada,  that  the  bold  policy  of  devel- 
oping the  British  side  of  our  trade  by  preferential  rates  is  hailed  with 
satisfaction. 

Until  June,  1898,  the  tariff  preference  is  one-eighth,  and  after 
that  one-quarter,  and  assuming  that  the  Canadian  authorities  are  not 
forced  by  the  Imperial  Government  to  include  foreign  countries  in 
the  preference,  the  situation  will  open  up  to  British  traders  a  very 
important  chance  in  this  market. 

No  doubt  they  will  seek  to  take  advantage  of  the  opportunity, 
and  we  shall  hear  more  of  British  goods  as  such,  and  the  fine  repu- 
tation enjoyed  by  many  articles  of  known  British  make  will  be 
pushed  here  more  vigorously.  Indeed,  now  is  the  time  for  the 
merchants  and  manufacturers  of  the  Mother  Country  to  get  the 
start  of  their  German  and  American  competitors  especially,  and 
increase  the  exports  of  British  goods  from  $32,000,000 — the  point 
they  reached  in    1896  —  to   #68, 000, 000,    which   was   the   figure 


recorded  in    1873  (when  prices  were  high,  of  course),    but  when 
Canada  undoubtedly  imported  more  than  she  does  to-day. 

It  may  be  useful  to  consider  in  what  lines  of  dry  goods  an 
increased  trade  is  practicable  under  the  new  conditions.  In  1896, 
under  the  former  tariff,  the  amount  of  Customs  duty  collected  upon 
all  imports  from  Great  Britain  was  $7,358,514. 15.  Under  the  new 
tariff  there  will  be,  during  the  next  twelve  months,  one-eighth  less, 
and  after  that  one-fourth  less,  collected.  It  is  plain,  therefore, 
that  in  certain  lines  the  encouragement  to  work  the  Canadian 
market  will  be  substantial,  because,  even  in  cases  where  a  slight 
increase  has  taken  place  in  the  duties,  the  increase  is  one-eighth, 
and  ultimately'  one-fourth,  less  towards  Britain  than  towards  other 
countries.  We  have  compiled  a  list  of  the  principal  imports  of  dry 
goods  from  Britain  by  Canada  in  1896,  which  will  indicate  the 
chief  goods  now  in  demand  : 

IMPORTS    FROM    GREAT    BRITAIN    IN    1 896. 

Buttons $47, 227 

Carpets  and  squares,  mats  and  rugs,   n.e.s 163,468 

Cotton  manufactures  (dutiable) 3,366,502 

(free) 191,058 

Curtains,  made  up 189,285 

Embroideries,    n.o.p 34,328 

Fancy  goods 9 16, 933 

Flax,  hemp  or  jute  and  manufactures  of  (dutiable) . .  1,414,404 

*'                  (free) 872,237 

Furs  and  manufactures  of  (dutiable) 324,098 

(free) •. ...  154.731 

Gloves  and  mitts  of  all  kinds 268,247 

Hats,  caps  and  bonnets  and  articles  for   manufac- 
ture of  (dutiable) " 1 18,657 

Hats,  caps  and  bonnets  and  articles  for   manufac- 
ture of  (free) 20, 127 

Leather  and  manufactures  of 1 17,315 

Oil-cloth 1 55. 573 

Silk  and  manufactures  of .....  1,901,627 

Umbrellas,  parasols  and  sunshades  of  all  kinds. ....  162,315 

Cloths 1,530,656 

Coatings 509, 521 

Tweeds 398.391 

Flannels 6 1 ,  506 

Shirts,  drawers  and  hosiery,  knitted 151, 506 

Shawls , 59. 676 

Socks  and  stockings  of  wool,  worsted,  etc^ 458,983 

Yarn,  knitting  cotton,  fingering  yarn,  worsted  yarn.  115,689 

Woolen  or  worsted  fabrics 2,316,916 

Ready-made  clothing 454,929 

Brussels  carpets 320, 373 

Tapestry  carpets 379,456 

N.E.S.  means  "  not  elsewhere  specified." 

N.O.P.  means  "  not  otherwise  provided  for. " 

Time  alone  can  show  what  the  new  tariff  rates  will  do  in  these 
respects.  We  shall  not  know  for  a  long  time,  because  the  Can- 
adian monthly  returns  of  imports  do  not  indicate  the  place  of  origin 
of  imported  goods.  The  matter  probably  rests  with  the  British 
trader  himself. 

INSOLVENCY  LAW  WANTED. 

What  British  commercial  houses  would  appreciate  nearly  as 
much  as  a  lower,  or  preferential,  Customs  tariff,  in  Canada  is  a 
sound  national  bankruptcy  law.  This  is  needed,  and  it  will  be  a 
great  misfortune  if  the  present  session  of  Parliament  is  allowed  to 
pass,  and  the  spare  time  of  the  House  dribbled  away  by  fad-hunters, 
without  a  law  being  framed  and  adopted.  The  provincial  Acts  are 
unsatisfactory  and  contradictory.  The  system  of  preferences  is 
bad.  These  are  reforms  quite  as  pressing  as  tariff  legislation,  and 
must  not  be  permitted  to  remain  undealt  with. 
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BE  CONSISTENT. 

A  JOBBER  who  was  reading  some  of  The  Review's  knocks  at 
the  big  city  stores  in  last  issue  said  :  "  The  complaint  of  the 
country  merchant  because  his  customer  pays  cash  to  the  department 
store  in  the  city  while  asking  credit  from  the  store  at  home  seems  a 
hard  case.  Yet  does  he  not  sometimes  pay  cash  to  the  European 
house  and  when  he  wants  renewal  come  upon  the  home  house  for 
it  ? "  There  is  probably  some  truth  in  this  ;  how  much  we  do  not 
know.  But  in  any  case,  the  country  merchant  who  is  waging  what 
we  believe  to  be  a  reasonable  fight  against  department  store  price- 
cutting  must  come  into  court  with  clean  hands.  No  use  in  kicking 
at  methods  that  are  only  a  few  degrees  worse  than  our  own.  We 
must  conduct  our  own  business  on  square  lines  before  attacking 
other  people  for  their  methods. 


FOREIGN    GOODS    CAN'T    DO    IT. 

A  number  of  Montreal  merchants  were  badly  disappointed  a  few 
days  ago.  They  had  consignments  of  German  and  other  foreign 
goods  in  bond,  which  had  been  purchased  through  an  English 
agent,  and  they  expected  to  be  able  to  clear  them  as  British  goods 
and  by  this  means  obtain  the  benefit  of  the  one-eighth  reduction 
provided  by  the  new  tariff.  The  Customs  Department  had,  how- 
ever, prepared  for  this,  and  their  disgust  may  be  imagined  when 
they  found  it  was  necessary  to  take  an  affidavit  to  the  effect  that 
the  goods  were  the  actual  ' '  growth,  produce  or  manufacture  of 
Great  Britain  or  Ireland."  This,  of  course,  upset  their  little  scheme 
and  prevented  them  making  the  profit  they  had  anticipated. 


U.  S.    DRY    GOODS    IN  CANADA. 

A  subscriber  of  The  Review  writes  from  Nova  Scotia  : 

"  Your  article  in  April  issue  re  new  American  tariff  strikes  me 
as  rather  strong.  Are  our  neighbors  not  entitled  to  legislate  for 
themselves,  just  as  we  are  doing  ?  I  cannot  see  that  they  are  sing- 
ling out  Canada  for  specially  bad  treatment,  and  nothing  is  to  be 
gained  by  complaining  if  we  are  framing  our  own  tariff  to  suit 
ourselves." 

Our  esteemed  correspondent  is  a  merchant  who  expresses  a  busi- 
nesslike opinion  and  we  have  no  quarrel  with  it.  What  The 
Review  said  was  that  the  sensible  business  men  in  the  States  were 
probably  opposed  to  shutting  off  trade  with  Canada  ;  were  not  un  • 
friendly  to  us  when  we  wanted  to  deal  with  them,  and  that  the  por- 
tion of  the  tariff  relating  to  Canada  was  framed,  not  by  the  com- 
mercial interests,  but  by  tail-twisting  politicians. 

And  The  Review  went  a  step  further.  It  charged  that  the 
tariff,  in  certain  of  its  clauses,  was  directly  aimed  at  Canada.  We 
adhere  to  that  opinion  and  are  prepared  to  prove  its  truth.  Take 
the  lumber  schedules.  The  Dingley  bill  raises  the  duty  on  Can- 
adian rough  lumber  to  $2  per  thousand  feet,  and  provides,  further, 
that  if  Canada  protects  its  industry  thus  attacked  by  any  export 
duties  on  logs  or  pulp  wood,  then  the  U.  S.  duties  on  our  manu- 
factured lumber  go  up  an  additional  25  per  cent.  In  the  same 
spirit,  the  articles  coal  oil,  binder  twine,  etc.,  are  made  free  to  all 
countries  except  Canada,  unless  we  make  them  free  also.  Then 
the  duties  on  nearly  all  Canadian  products  are  much  increased. 
We  do  not  dispute  the  right  of  Congress  to  prohibit  trade  with  Can- 
ada altogether  if  it  sees  fit.    But  we  must  say  it  does  not  seem  wise, 


or  friendly,  or  good  business.  That  is  our  point,  and  it  simply 
forces  Canada  to  go  elsewhere  for  trade,  and  for  that  reason  it  is 
impossible  to  suppose  that  the  manufacturers  of  the  States  really 
want  to  put  an  embargo  against  Canadian  purchasers. 

It  should   not  be  forgotten  that  Canada  is  a  good  market  for 

United  States  goods.     They  sell  us  far  more  than    we  sell  to  them, 

and  we  ought  naturally  to  be   cultivated   rather  than   invited  to  go 

elsewhere.     The  probability  is  that  American  commercial  men  are 

not  posted  on  the  amount  of  business  they  do  with  us.     The  total 

exports  of  the  United   States  to  Canada  during  the  past  five  years 

have  been  : 

1892 553.000,000 

1893 58,000,000 

1894 53,000,000 

1895 54,000,000 

1896 58,000,000 

The  reciprocity  countries  with  which  Congress  is  seeking  to  do 
an  extended  trade — the  republics  of  Central  and  South  America — 
are  not  as  good  customers  as  Canada.  Is  it  not  reasonable  to 
argue,  then,  that  from  an  intelligent  business  point  of  view  the 
Dingley  bill  is  a  mistake  ?  Take  lines  of  United  States  manufac- 
ture which  interest  dry  goods  men,  and  see  what  the  result  is. 
Last  year  Canada  imported  from  the  United  States  the  following, 
amongst  others  : 

Cottons,  printed  and  dyed 5501,000 

Hats,  beaver,  felt  and  straw 325,000 

Cotton    clothing 164,000 

Silk  goods 1 13,000 

Rubber  goods 169,000 

Carpets,   all  kinds 92,000 

Cottons,  grey  unbleached  .< 76,000 

Cottons,  white  or  bleached 54,000 

Curtains 59,000 

Braids,    fringes,   tassels,  etc 71,000 

Cotton  thread  on   spools 52,000 

Jeans,  sateens,  etc 75,000 

Buttons 48,000 

Woolen   clothing 38,000 

This  is  less  than  two  millions  of  the  whole  fifty-eight  millions 
purchased  by  this  country  from  the  States.  We  have  only  selected 
a  few  items  from  a  long  list,  and  in  ail  the  cases  cited  the  States 
could  sell  us  far  more  if  they  went  the  right  way  about  it.  That  is 
their  business,  of  course,  but  it  does  seem  strange  that  a  people 
living  right  beside  such  a  shrewd  commercial  nation  as  they  profess 
to  be,  and  already  buying  $10  per  head  worth  from  them  in  a  year, 
should  not  be  deemed  worth  cultivating  tor  more  trade. 


AN    INTERESTING    ARTICLE. 

IN  the  foregoing  pages  will  be  found  the  special  article  on  the 
development  of  the  dry  goods  trade  in  Canada  during  the  last 
generation,  written  by  Mr.  Burton.  It  will  be  found  very  instruc- 
tive and  entertaining.  The  British  journal  in  which  it  originally 
appeared  wrote  to  Mr.  Burton  requesting  him  to  furnish  the  article, 
which  he  accordingly  found  time  to  do.  One  gets  a  glimpse  of  the 
conditions  which  once  prevailed  here  in  the  importing  business  in 
the  earlier  years  of  the  Queen's  reign,  and  altogether  a  sketch  worth 
.leading  and  preserving  has  been  got  together. 


A    SPECIAL  LINE. 

In  wash  fabrics,  Wyld,  Grasett  &  Darling  draw  attention  to  a 
32-inch  printed  organdy,  dark  and  light  grounds,  to  retail  at  12  yi 
cents.  The  firm  have  some  attractive  goods  in  silk  and  linen 
effects,  zephyrs,  French  organdies  and  printed  Dresden  effects  in 
light  cotton  fabrics. 
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THE    DRY    GOODS    SCHEDULE. 

The  Exact  Wording  of  the  Clauses  in  the  New  Tariff  Affecting  Dry  Goods  Imports. 


IN  addition  to  the  alphabetically  arranged  tariff,  given  elsewhere, 
The   Review  presents  the  exact  wording  of  the  textile,   etc., 
schedule  of  the  new  tariff  as  follows  : 

348.  Cotton  batts,  batting  and  sheet  wadding,  cotton  warps 
and  cotton  yarns,  dyed  or  not — 25  per  cent,  ad  valorem. 

349.  Cotton  fabrics,  white  or  grey,  bleached  or  unbleached 
— 25  per  cent,  ad  valorem. 

350.  Cotton  fabrics,  printed,  dyed  or  colored,  n.o.p. — 35  per 
cent,  ad  valorem. 

351.  Damask  of  linen,  stair  linen,  diaper,  napkins,  doylies, 
tray  cloths,  table  cloths,  sheeting  and  sheets,  blankets  and  quilts, 
towels  and  like  articles  of  linen  or  cotton,  or  of  linen  and  cotton 
combined,  made  up  or  not,  n.o.p. — 30  per  cent,  ad  valorem. 

352.  Embroideries,  laces,  braids,  fringes,  cords,  elastic,  round 
or  flat,  garter  elastic,  tassels  and  bracelets,  n.o.p.;  braids,  chains, 
cords  or  other  manufactures  of  hair,  n.o.s.  ;  handkerchiefs  of  all 
kinds,  lace  collars,  and  all  similar  lace  goods  ;  lace  nets  and  net- 
tings of  cotton,  linen,  silk  or  other  materials  ;  shams,  curtains, 
when  made  up,  trimmed  or  untrimmed  ;  belts  of  all  kinds,  n.o.p.; 
corsets,  linen,  silk  and  cotton  clothing,  bed  coverings,  and  all  other 
articles  made  up  by  the  seamstress  from  linen  or  cotton  labrics, 
n.o.p. — 35  per  cent,  ad  valorem. 

353.  Jeans.     Satins  and  coutils — 30  per  cent,  ad  valorem. 

354.  Collars  and  cuffs  of  cotton,  linen,  xylonite,  xyolite  or 
celluloid — 35  per  cent,  ad  valorem. 

355.  Shirts  of  any  material  and  ladies'  or  misses'  blouses  and 
shirt  waists — 35  per  cent,  ad  valorem. 

356.  Crapes,  black — 20  per  cent,  ad  valorem 

357.  Velvets,  velveteen  plush  fabrics,  silk  velvets  and  all 
manufactures  of  silk  or  of  which  silk  is  the  component  part  of 
chief  value,  n.e.s.,  and  ribbons  of  all  kinds  and  materials — 35  per 
cent,  ad  valorem. 

358.  Cotton  sewing  thread  in  hanks  three  and  six  cord — 1  5  per 
cent,  ad  valorem. 

359.  Cotton  sewing  thread  and  crochet  cotton,  on  spools  or 
tubes,  or  in  balls,  and  all  other  cotton  thread,  n.e.s. — 25  per  cent. 
ad  valorem. 

360.  Silk  in  the  gum,  or  spun,  not  more  advanced  than  singles, 
tram  and  thrown  organzine,  not  colored — 15  percent,  ad  valorem. 

361.  Sewing  and  embroidery  silk  and  silk  twist — 25  per  cent, 
ad  valorem. 

362.  Jute  cloth,  not  otherwise  finished  than  bleached  or  calen- 
dered— -io  per  cent,  ad  valorem. 

363.  Horse  clothing  of  jute,  shaped  or  otherwise  manufactured 
— 30  per  cent,  ad  valorem. 

364.  All  manufactures  of  hemp,  flax  or  jute,  n.e.s.,  or  of  flax, 
hemp  and  jute  combined — 25  per  cent,  ad  valorem. 

365.  Bags  or  sacks  of  hemp,  linen  or  jute  and  cotton  seamless 
bags — 20  per  cent,  ad  valorem. 

366.  Felt,  pressed,  of  all  kinds,  not  filled  or  covered  by  or  with 
any  woven  fabric,  20  per  cent,  ad  valorem. 

367.  Hair  cloth  of  all  kinds — 30  per  cent,  ad  valorem. 

368.  Sails  for  boats  and  ships — 25  per  cent,  ad  valorem. 

369.  Cloths,  not  rubbered  or  waterproof,  whether  of  wool, 
cotton,  unions,  silk  or  ramie,  60  inches  or  over  in  width  and  weigh- 
ing not  more  than  seven  ounces  to  the  square  yard,  when  imported 
exclusively  for  the  manufacture  of  mackintoshes,  clothing,  under 


regulations  to  be  adopted  by  the  Governor-in-  Council — 15  per  cent, 
ad  valorem. 

370.  Oiled  silk  and  oiled  cloth  and  tape  or  other  textile,  India 
rubbered,  flocked  or  coated,  n.o.p. — 30  per  cent,  ad  valorem. 

371.  Women's  and  children's  dress  goods,  coat  linings,  Italian 
cloths,  alpacas,  Orleans,  cashmeres,  henriettas,  serges,  buntings, 
nuns'  cloth,  bengalines,  whip  cords,  twills,  plains  or  jacquards,  or 
similar  fabrics,  composed  wholly  or  in  part  of  wool  worsted,  the 
hair  of  the  camel,  alpaca  goat  or  like  animal,  not  exceeding  in 
weight  six  ounces  to  the  square  yard,  when  imported  in  the  grey  or 
unfinished  state  for  the  purpose  of  being  dyed  or  finished  in  Canada, 
under  such  regulations  as  are  established  by  the  Governor-in-Coun 
cil — 25  per  cent,  ad  valorem. 

372.  Socks  and  stockings  of  all  kinds — 35  per  cent,  ad  val- 
orem. 

373.  Knitted  goods  n.e.s.,  undershirts  and  drawers  and 
hosiery  of  all  kinds  n.e.s.— 35  per  cent,  ad  valorem. 

374.  Shawls  of  all  kinds,  railway  or  traveling  rugs  and  lap 
dusters  of  all  kinds — 30  per  cent,  ad  valorem. 

375.  Wool,  viz.  :  Leicester,  Cotswold,  Lincolnshire,  South- 
down combing  wools,  or  wools  known  as  lustre  wools,  and  other 
like  combing  wools,  such  as  are  grown  in  Canada — 3c.  per  lb. 

376.  Yarns,  woolen  and  worsted,  n.e.s. — 30  per  cent,  ad  va- 
lorem. 

377.  Yarns,  composed  wholly  or  in  part  of  wool  worsted,  the 
hair  of  the  alpaca  goat  or  like  animal,  costing  20c.  per  lb.  and 
under — 15  per  cent,  ad  valorem. 

378.  Fabrics,  manufactures,  wearing  apparel  and  leady-made 
clothing,  composed  wholly  or  in  part  of  wool  worsted,  the  hair  of 
the  alpaca  goat  or  other  like  animal,  n.e.s. :  blankets  and  flannels 
of  every  description,  cloths,  doeskins,  cassimeres,  tweeds,  coatings, 
overcoatings  and  felt  cloth,  n.e.s. — 35  per  cent,  ad  valorem. 

379.  Mats,  door  or  carriage,  n.e.s. — 35   percent,  ad  valorem. 

380.  Carpeting,  rugs,  mats  and  matting  of  cocoa,  straw,  hemp 
or  jute,  carpet  linings  and  stair  pads — 25  per  cent,  ad  valorem. 

381.  Turkish  or  imitation  Turkish  or  other  rugs  or  carpets, 
and  carpets  n.o.s. — 35  per  cent,  ad  valorem. 

382.  Enamelled  carriage,  floor,  shelf  and  table  oil  cloth,  lino- 
leum and  cork  matting  or  carpets — 30  per  cent,  ad  valorem. 

383.  Window  shades,  in  the  piece  or  cut,  and  hemmed  or 
mounted  on  rollers,  n.e.s. — 35  per  cent,  ad  valorem. 

384.  Webbing, elastic  and  non-elastic — 20  per  cent,  ad  valorem. 

385.  Umbrellas,  parasols  and  sunshades  of  all  kinds  and  ma- 
terials— 35  per  cent,  ad  valorem. 

386.  Gloves  and  mitts  of  all  kinds — 3$  per  cent,  ad  valorem. 

387.  Hats,  caps  and  bonnets,  n.e.s.,  and  hat,  cap  and  bonnet 
shapes — 30  per  cent,  ad  valorem. 

388.  Braces  or  suspenders,  metal  parts  thereof — 35  per  cent, 
ad  valorem. 

389.  Boot,  shoe,  stay  laces,  of  any  material — 30  per  cent,  ad 
valorem. 

390.  Fur  skins,  wholly  or  partially  dressed — 15  per  cent,  ad 
valorem. 

391.  Caps,  hats,  muffs,  tippets,  capes,  coats,  cloaks,  and  other 
manufactures  of  fur — 30  per  cent,  ad  valorem. 

392.  Church  vestments,  of  any  material — 20  per  cent,  ad 
valorem. 

other  items. 
327.     Umbrella,  parasol  and  sunshade  sticks  or  handles,  n.e.s. 
— 20  per  cent,  ad  valorem. 

340.     Jewelry  for  the  adornment  of  the  person,   including  hat 
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1  WILLIS,  NELSON  &  CO.  I 

1  I 

1  -  cUholcsalc  milliners «  I 

$  ♦*♦  | 

;!:  WAREHOUSE:                                                                                                                      FACTORY:  3K 

/S\  26  &  28  Queen  St.                                                                               Peel  St.  yL 

/j\  GLASGOW,   SCOTLAND.                                                                LUTON,   ENGLAND.  \f/ 

5Jw  CABLE    ADDRESS  JK 

W  "LUTON,     GLASGOW."  \f/ 

4S  \  / 

to  f 

$  ■     v  > 

I  * 

/|\  Our   Canadian   representatives  are  now  in  receipt  of  Samples  for  \j/ 

JJJ  Fall,  and  will  submit  them  to  our  clients  at  an  early  date.      No   effort  W 

A\  has   been   spared   to   make   our   range   of  samples  even  more  attractive  \f/ 

jjj  than  heretofore.      They  will  contain  the  "  Latest  Novelties  "  at  "  close  W 

/}\  sterling  prices,"  and  on  liberal  terms.  yf/ 

/J\  Mr.  J.  M.  Hamilton,    our    Canadian    Agent,   will   be   pleased   to  \j/ 

©  hear  from  any  merchant  desirous  of  inspecting  our  Samples  with  a  view  W 

A\  to  business.      Mr.    Hamilton    will   show   Samples   at   all  points  west  of  \j/ 

2J  Toronto,  and  Mr.  Wm.  Watson  at  all  points  east  of  Toronto.  W 

JjJ  Now   that   a   preferential  tariff  in  favor  of  Great  Britain  is  estab-  Jjf 

/|\  lished,   it    will   be   more   than   ever   to  the  interest   of  all    "  live   mer-  \l/ 

JJJ  chants,"    to    trade   direct   with   British   manufacturers    and    merchants,  W 

h\  and  in  no  line  of  imports  are  the  advantages  so  apparent  as  in  Millinery.  \f/ 

/j\  As  in  the  past,  so  in  the  future  will  our  best  efforts  be  maintained  \f/ 

JJJ  to  make  all  business  done  with  us  satisfactory  and  profitable.  jjf 

A  WILLIS,   NELSON   &   CO..  GLASGOW.  M 

is  ======= $ 

I  —                                           T    M    HAMILTON  $ 

iXC  Toronto   Office   and    Sample    Room:                                                                                          I   •          M.WM.%          A  -I. -i  A.  .L  ▼  J.  A -*__/    J.     V_X  A  ^  ^:. 

/|\  27   COLBORNE   ST.                                                                                                       Canadian    Agent.  yj/ 
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pins,  hair  pins,  belt  or  other  buckles  and  similar  personal  orna- 
mental articles,  commercially  known  as  jewelry,  n.o.p.,  and  all 
manufactures  of  gold  and  silver,  n  e.s. — 3  s  per  cent,  ad  valorem. 

410.  Combs  for  dress  and  toilet,  including  mane  combs  of  all 
kinds — 35  per  cent,  ad  valorem. 

341.  Fancy  writing  desks,  cases  for  jewelry,  watches,  silver- 
ware, plateware  and  cutlery;  glove,  handkerchief  and  collar  boxes 
or  cases,  and  all  fancy  cases  for  similar  fancy  articles  of  any 
material;  dolls  and  toys  of  all  kinds;  ornaments  of  alabaster,  spar, 
amber,  terra  cotta,  or  compositition  statuettes  and  bead  ornaments, 
n.e.s.' — 35  per  cent,  ad  valorem. 


NOTES    OF    THE    TRADE. 

PARASOLS  to  sell  retail  at  from  50c.  each,  with  carefully  select- 
ed handles  in  natural  wood  and  fancy  celluloid,  also  some 
lines  of  fancy  shot  and  lace  effects,  are  shown  by  Wyld,  Grasett  & 
Darling. 

Braid  ornaments  or  loops  for  bicycle  costumes  and  tailor-made 
dresses  in  black,  mid  brown  and  myrtle  are  a  feature  with  Wyld, 
Grasett  &  Darling. 

W.  R.  Brock  &  Co.  have  made  their  usual  annual  preparations 
to  supply  the  manufacturers  with  goods  to  exchange  for  wool. 

Wyld,  Grasett  &  Darling  are  showing  a  large  line  of  belt 
buckles  in  i^-in.,  2-in.,  2^ -in.,  to  fit  the  ribbons,  that  maybe  re- 
tailed from  10  to  50c.  a  piece.  Belt  ribbons  are  greatly  in  demand, 
black  selling  best.  They  also  show  the  "Iridescent"  belting,  in 
gold,  silver,  green  and  red,  in  2-in. 

Fast  black  cotton  hosiery,  report  Wyld,  Grasett  &  Darling,  has 
been  very  active.  See  their  special  numbers  to  retail  at  10,  12*4, 
15,  20  and  25c.  per  pair. 


FAILURE  OF  J.  A.  CANTLIE  AND  CO. 

C.  W.  Dean  has  been  appointed  provisional  guardian  in  the 
estate  of  James  A.  Cantlie  &  Co.,  of  Montreal,  who  have  filed  a  con- 
sent to  assign  at  the  instance  of  the  Bank  of  Montreal.  The  firm 
was  one  of  the  oldest  and  largest  in  the  Dominion  in  the  line  of 
manufacturers'  agents.  From  1869  until  eight  years  ago  the  firm 
name  was  Cantlie,  Ewan  &  Co.,  handling  woolens,  linens,  and 
cottons.  The  firm  was  then  split  up,  James  A.  Cantlie  &  Co., 
retaining  the  woolens.  The  troubles  of  the  firm  have  been  mainly 
caused  by  the  loss  of  about  $7°, 000  through  the  speculations  of  a 
confidential  clerk,  but  they  have  also  lost  heavily  through  recent 
failures  in  woolen  mills  in  which  they  were  interested,  the  last  loss 
being  through  the  failure  of  R.  S.  Gemmell  &  Son,  of  Perth,  in 
which  Cantlie  &  Co.  were  interested  directly  and  indirectly.  The 
Bank  of  Montreal  is  a  heavy  creditor.  The  liabilities  are  :  Wm. 
Thoburn,  Almonte,  Ont,  $35,996;  Almonte  Knitting  Co. ,  $20,399; 
R.  Gemmell  &  Son,  Perth,  $15,735  ;  Adam,  Lomas  &  Son,  Sher- 
brooke,  $34,282;  Peter  McDougall,  Blakeney,  $8,900;  Alois 
Knops,  Germany,  $1,719  ;  J.  Cufper  Sohn,  Germany,  $1,600  ; 
Heinrick  Ax,  Germany,  $4,560  ;  Mrs.  Camp,  Montreal,  $1,000; 
James  G.  Field,  Tavistock,  Ont.,  $1,633  ;  Galletti  Whyle,  Galetta, 
$2,322  ;  Dufton  &  Sons,  Mitchell,  $1,156  ;  A.  L.  Grindrod  &  Sons, 
Sherbrooke,  $1,879  <  Logan  Bros.,  Renfrew,  Ont.,  $43  ;  Doutigney 
&  Houghton,  Arnprior,  Ont.,  $13,261  ;  E.  A.  Small  &  Co.,  Mon- 
treal, $4,550;  Truro  Knitting  Co.,  Truro,  N.S.,  $2,433;  Alex. 
Stewart,  Montreal,  $4,081  ;  W.  C.  Pitfield  &  Co.,  St.  John,  N.B., 
$2,232  ;  Bank  of  Montreal,  $4,576  ;  Geo.  D.  Ross  &  Co.,  Montreal, 
$5,385  ;  G.  Bradshaw  &  Co.,  Montreal,  $6  ;  Montreal  Cotton  Co., 
Montreal,  $63  ;  McMaster  &  Co.,  Toronto,  $239;  and  others.  Total, 
direct,  $169,289  ;  indirect,  Bank  of  Montreal,  $50,000. 


S.  F.  McKinnon  &  Co.  are  showing  all  colors   in   chiffons,  cor- 
rect makes  and  popular  widths. 
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DRY    GOODS    WHOLESALE 


DEPARTMENTS. 


Dress  Goods,  Velveteens,  Etc. 
5ilk  Ribbons  and  Trimmings. 
Hosiery,  Gloves  and  Underwear. 
Smallwares,  Notions,  Etc. 
Gents'  Haberdashery  and  Neckwear. 
Muslin  and  Flannelette  Embroideries. 


fluslins,  Laces  and  Curtains. 

Umbrellas  and  Parasols. 

Prints  and  Cotton  Dress  Goods,  Etc. 

Cottonades,  Shirtings  and  Tickings. 

Linings,  Towelings,  Etc. 

Linen  Napkins,  Doylies  and  Tablings. 


Our  travellers  are  showing  a   range  of  samples  that  cannot  be 
surpassed.    Favor  them  with  a  look,  it  will  cost  you  nothing. 

JAMES  JOHNSTON  &  CO.,    MONTREAL. 


t 
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Suckling  &  Co., 


TRADE  AUCTIONEERS. 


.     .     .     IMMENSE    SALE    OF    . 


Clothing,  Cloths,  Tweeds,  Etc.,  in  Montreal, 

The  Largest  and  Best  Stock  Ever  Offered  in  Canada  for  Sale  by  Auction. 

We  have  been  instructed  by 

MESSRS.  E.  A.  SMALL, 

Clothing  Manufacturers,   Beaver  Hall   Hill,   Victoria  Square,   Montreal, 

to  sell,  by  auction,  at  their  Warerooms  on  Tuesday,  Wednesday  and  Thursday,  May  llth,  12th  and 

13th,  the  whole  of  their  magnificent  stock  of  manufactured  clothing,  amounting  to  about 

$75,000.00 

Consisting  of  MEN'S  SUITS,  in  Black  and  Colored  Worsteds,  Tweeds, 
Serges,  Cords,  etc.,  Sacks,  3-Button  Cutaway,  Cutaway  Sacks. 

YOUTHS'  3-PIECE  SUITS,  in  Worsteds,  Tweeds,  Serges. 

BOYS'  3-PIECE  SUITS,  in  Worsted,  Tweeds,  Serges. 

BOYS'  2-PIECE  SUITS,  in  Worsted,  Tweeds,  Serges. 

MEN'S  BICYCLE  SUITS.  YOUTHS'  BICYCLE  SUITS. 

These  goods  are  all  regularly  assorted  in  sizes,  and  nearly  all  made  for  this  season's  trade  and  are  all  the  manufacture  of  this 
well-known  firm.     In  FALL  and  WINTER  GOODS  we  will  sell  a  large  quantity  of 

Men's,   Youths'  and  Boys'  Overcoats,  Ulsters,   Peacoats,  Heavy 
Tweed  Suits,  etc.    Men's  Waterproofs,  Shirts,  Overalls,  etc. 

This  sale  is  rendered  necessary  on  account  of  Messrs.  Small  &  Co.'s  removal  to  their  new  factory  and  warerooms,  and  we  are 
authorized  by  Messrs.  Small  &  Co.  to  say  that  every  line  on  the  catalogue  will  be  sold  ABSOLUTELY,  without  any  RESERVE, 
and  at  the  same  time  and  in  connection  with  the  above  we  will  sell  the  WHOLESALE  STOCK  OF  WOOLENS  belonging  to 
the  ESTATE  OF  A.  SMALL  &  CO.,  Montreal,  consisting  of  Worsteds,  Suitings,  Scotch  and  West  of  England  Tweeds,  Trouser- 
ings, Meltons,  Serges,  Beavers,  Linings,  Italian  Silesia  Trimmings,  etc.,  amounting  to  $25,000.00. 

The  catalogue  will  be  ready  for  mailing  on  Friday  next.  Very  liberal  terms  and  dating  will  be  offered,  and  no  effort  will  be 
spared  to  make  this  the  GREATEST  SALE  ever  made  in  the  Dominion.  Catalogues  may  be  obtained  from  the  auctioneers  in 
Toronto,  or  from  Messrs.  Small  &  Co.,  Montreal,  and  sale  will  commence  each  day  at  io  o'clock.  A  complete  assortment  of  both 
stocks  will  be  offered  each  day  of  sale. 


Suckling  &  Co.,  Trade  Auctioneers. 
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New  Designs.    New  Colorings.     Lower  Prices. 


Our  representatives  are  now  on  the  road  with  our  full  lines  for  Fall  deliveries. 


INGRAINS 


"Imperial" 

"flaple  Leaf" 

"Dominion" 

"Beaver" 

"Kanata" 

"Standard" 

"Victor" 

"Challenge" 

"Acme" 

FOUR    QUALITIES    IN 

ART    SQUARES 


The  "Alexandria"  Axminster  Jubilee    Rug 


AXMINSTERS 

"Alexandria" 
"Oneida" 
"Acadia" 
"Imperatrix" 

In  Bodies 
Borders 
Stairs. 

1  3  x  29  inch  Mats. 
30  x  30  inch  Rugs. 
27  x  54  inch  Rugs. 
30  x  60  inch  Rugs. 


Toronto  Carpet  Manufacturing  Co.  Ltd 

TORONTO 


WRITE    FOR    REVISED    PRICES    OF 


Window  Shade 


In  honor  of  our  QUEEN'S  JUBILEE  we  have 
concluded  to  sacrifice  to  the  trade  a 


GREAT   REDUCTION 


JUBILEE  SHADE  PULL 

Emblematic  of  the  great  and  ever  to  be  remembered 

historical  event,  at  75  cents  per  gross.  WHITE  METAL  ONLY. 


ONCE  USED. 


ALWAYS  USED. 


THE  LATEST  DESIGN 


M.  T.  Stair  Plate 


Solid  Brass  or  Brass  Silvered       -       $2.25  gross 
Special,  Silvered  only        ...        1.50  gross 

The  advantages  claimed  are  as  follows  : 

are  stronger  and  are  constructed  so  as  to  hold  the  carpet  more  firmly  to 
The)    require  only  one  nail  to  hold  them  in  position.     Are  much 
more  ornamental.    And   last,   but   not   hast,   arc  sold  at  same  price  as  tin- 
cheapest  plate  on  the  market. 

PAIITlflM  *     "''s  design  was  registered  by  us  at  Ottawa  on  the  4th  of  Feb- 
UMU  I IUH  .     ruary,  1897.     Any  one  infringing  on  same  will  be  prosecuted. 


fflenzie,  Turner  &  Co. 


Sole  Manufacturers 

TORONTO 
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JUBILEE 
NECKTIES 

Correct  shade  Royal  Purple  in  plain  silk. 
Correct  shade  Royal  Purple  in  corded  silk. 
Correct  shade  Royal  Purple  in  fancy  silk. 
Correct  shade  Royal  Purple  in  plain  satin. 

The  Victoria  Regina  Bow 

Royal  Purple  on  Danish  red  silk. 
Royal  Purple  on  Danish  red  satin. 
Royal  Purple  on  black  silk. 
Royal  Purple  on  black  satin. 

The  above  in  all  the  correct  shades  and  styles  in 
Men's  and  Women's  Neckties. 


E.  &  S.  CURRIE 


32  Wellington  St.  West 

.   .   .   TORONTO 


PARAGON        ' 


THE 

NEW 


66 


99 


TWIN 


DRESS  STAYS 


i 
I 


Double  Spring  Steel, 

Fine  Woven  Casing  (fancy), 
Cloth=Covered  Metal  Tipped, 
Eyeletted. 


GREY  -   BLACK  -  WHITE   ■  CARDINAL 

$1.25  per  gross,  regular. 


BROWN 


I 


Have  you  seen  them  ? 

If  not,  write  us  for  samples. 

They  will  interest  you. 


i 
i 


? 


Ever-Ready  Dress  Stay  Co.  \ 


* 


WINDSOR,  ONTARIO 


JJe  Best  Selling  Novelty 


The  ladies  are 
wild  with  delight, 
because  at  last  they 
can  buy  Embroidery  \ 
Rings  that  will  not 
slip  or  tear  the  ■work 
— and  will  always 
hold  the  material  ' 
firmly.     .     .     . 


No.  1. — Size  1%  inoh. 

2.  "     5M      " 

3.  "     6K      " 


* 


IT  SELLS  AT  SIGHT 


Selling  Agents  for 
Canada  .  . 


Robert  Henderson  k  Co. 


MONTREAL 


The  Maritime  Wrapper 
Company 


LIMITED 


WOODSTOCK,  1N.B. 

MANUFACTURERS    OF 

Ladies'  Wrappers 
Tea  Gowns 
Waists . . . 
Children's  Suits 


Etc.,  Etc. 


We  claim  that  our  goods  are  the 
best  finished  and  the  most  stylish 
on  the  market.  For  fit  and  price 
they  are  unexcelled. 


CORRESPONDENCE   SOLICITED. 

Our  travellers  are  on  the  road  and  will  call 
with  samples  when  desired. 
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THE   TARIFF   IN   DETAIL. 


AN    ALPHABETICAL    LIST    OF     THE    NEW    CANADIAN    TARIFF    SHOWING    THE    CHANGES    FROM    THE    OLD    RATES. 


THE  new  tariff  went  into  force  on  April  23rd,  and  the  time 
which  has  elapsed  since  then  has  hardly  been  sufficient  for 
all  the  industries  and  trades  to  realize  exactly  where  they  stand 
under  the  new  rates.  The  chief  features  of  the  new  law  are  two  in 
number:  I,  A  preferential  rate  of  one-eighth  of  the  duty  paid  is 
allowed  on  all  goods  of  British  origin,  and  this  will  be  increased  to 
one-fourth  after  June,  1898  ;  2.  In  the  main,  and  speaking  gener- 
ally, the  late  tariff  is  pretty  substantially  retained.  Of  course,  there 
are  many  exceptions,  such  as  a  reduction  of  the  iron  duties  ;  lower 
duties  on  sugar;  free  binder  twine  after  January  1st,  1898;  a 
reduction  of  ic.  per  gallon  on  coal  oil ;  the  substitution  of  ad 
valorem  for  specific  duties  in  a  large  number  of  cases  ;  the  prohibi- 
tion of  all  English  copyright  books  printed  in  the  States  ;  Indian 
corn  is  put  on  the  free  list ;  the  duties  on  wines  and  spirits  and 
tobacco  are  increased,  etc. 

What  occasions  most  uncertainty  is  the  minimum  tariff :  This 
applies  to  Great  Britain  only,  although,  apparently,  the  British 
treaties  with  Belgium  made  in  1862  and  with  Germany  in  1865, 
would  compel  Canada  to  accord  these  countries  the  same  treat- 
ment as  given  to  Britain.  But  the  Government  are  going  to  fight 
this  interpretation  of  the  old  treaties,  so,  meantime,  British  goods 
alone  get  the  preferential  tariff.  This  suits  public  opinion  very 
well,  and  as  so  many  of  the  protected  industries  are  left  untouched 
the  country  is  generally  fairly  well  pleased  with  the  tariff. 

Dealing  with  that  part  of  the  tariff  which  relates  to  dry  goods 
the  chief  features  are  :  The  cotton  duties  are  increased  both  on 
white  and  colored  cottons  ;  the  woolen  duties  are  changed  from  a 
specific  basis  to  an  all-round  35  per  cent,  ad  valorem  rate  ;  the 
duties  on  silks  have  gone  up  ;  the  duties  on  certain  lines  of  dress 
goods  and  on  linens  have  also  been  increased  ;  the  duty  on  hank 
thread  is  increased ;  the  shirt,  collar  and  cuff  men  are  hit  hard, 
etc.  Except  that  the  classification  of  goods  seems  to  be  simpler 
and  the  payment  of  duties  on  their  value  instead  of  so  much  per 
article  is  in  response  to  the  wishes  of  importers,  it  is  not  the  best 
tariff  on  dry  goods  that  could  have  been  made.  For  example,  the 
shirt,  collar  and  cuff  manufacturers  are  singled  out  for  a  drastic 
change,  which  Mr  Tooke  and  other  experienced  manufacturers 
declare  to  be  most  injurious.  The  fact  that  other  industries,  just 
as  much  open  to  reduction,  are  left  alone  is  a  condemnation  of  the 
new  tariff  in  this  respect.  For  example,  the  cotton  men  are  given 
increased  protection,  though  some  reduction  was  expected,  and  a 
large  one  demanded.  By  increasing  the  duties  on  cottons,  linens, 
silks,  etc.,  the  raw  materials  of  certain  manufacturers  are  interfered 
with,  while  the  protection  accorded  them  on  the  made  article  is 
actually  diminished.     This  seems  contradictory  and  unfair. 

Then  there  is  the  case  of  the  woolen  mills.  The  specific  duties 
have  tended  to  keep  out  cheap  stuff.  The  removal  of  these  will 
help  imports  of  cheap  British  shoddy  and  similar  goods.  The 
large  mills,  which  make  finer  goods,  may  find  the  35  per  cent, 
duty  adequate  protection.  But  so  far  they  are  reticent  about 
stating  their  views.  Mr.  Wm.  Thoburn,  Almonte,  says  that  the 
tariff  preference  to  British  goods  might  affect  woolen  manufacturers 
more  than  the  removal  of  the  specific  duties.  It  is  stated  that 
mills  which  use  much  Canadian  wool  for  durable  fabrics  will  suffer 


injury.  If  this  prove  true,  the  new  rate  will  injure  wool  growers 
as  well  as  mill  men.  This  would  be  a  mistake.  Then,  the  knitted 
goods  men  are  not  sure  whether  German  competition  will  not  be 
allowed  by  the  extension  of  the  preference.  This  would  bear  very 
hard  on  our  fine  Canadian  makes.  Altogether,  the  woolen  indus- 
tries cannot  be  sure  where  they  stand  until  it  is  ascertained  exactly 
what  competition  is  to  be  put  on  them  and  what  the  ultimate 
conditions  are  to  be. 

Another  grievance  is  that  of  the  thread  industry.  The  old  rate 
on  hank  thread  was  12^  per  cent.;  now  it  is  15  per  cent.,  while 
the  duty  on  spool  thread  remains  as  before,  25  per  cent.  This 
means  that  a  concern  like  Messrs.  Wm.  Clapperton  &  Co.  are 
handicapped  in  their  spooling  industry.  When  the  preferential 
rate  of  one-fourth  reduction  on  British  spooled  thread  goes  into 
operation  in  July,  1898,  the  spooling  of  thread  here,  it  is  claimed, 
must  stop. 

One  hears  complaints,  too,  from  whitewear  goods  men,  etc., 
who  find  duties  on  raw  materials  increased,  and  protection  on  the 
made  article  either  left  at  the  old  figure  or  reduced.  This  was 
evidently  never  meant,  and  was,  in  fact,  the  very  thing  the  Gov- 
ernment promised  would  not  be  done.  That  it  has  taken  place 
argues  a  certain  amount  of  haste  in  the  framing  of  the  schedules, 
and  we  assume  that  where  glaring  inequalities  are  pointed  out, 
these  will  be  removed. 

The  most  vital  feature  in  the  whole  measure  is  probably  the 
minimum  tariff.  It  is  beginning  tov  be  felt  that  when  the  full 
preference  to  Great  Britain — one-fourth  of  present  rates — comes 
into  force  in  1898,  the  result  will  mean  a  pretty  sharp  lowering  of 
the  import  duties  for  a  country  hitherto  protectionist.  The  Montreal 
Gazette  has  been  figuring  out  what  the  duty  will  be  on  many  lines 
now  coming  largely  from  England,  and  makes  the  rates  on  these 
as  follows  : 

THE    DUTIES    ON    BRITISH    GOODS    NEXT    YEAR. 

Cotton  batting,  yarn,  etc l%}4-  Per  cent. 

Cotton  fabrics,  white 18^  per  cent. 

Cotton  fabrics,  colored 26 %  per  cent. 

Linen  napkins,  table  cloths,  etc 22^  per  cent. 

Jeans,  sateens,    etc 22^  per  cent. 

Collars  and  cuffs 26X  Per  cent. 

Shirts   and  waists 26X  Per  cent. 

Linen  or  jute  bags 15      per  cent. 

Socks  and  stockings 2^X  Per  cent. 

Knitted  goods 2&%  per  cent. 

Yarns,  woolen 22^  per  cent. 

Woolen  cloths  and  clothing 26^  per  cent. 

Gloves  and  mitts 26^  per  cent. 

Hats  and  caps  and  bonnets 22^  per  cent. 

Braces  and  suspenders 26X  Per  cent. 

It  is  also  contended  that  the  diversion  of  trade  from  the  States 
to  England  in  such  lines  as  cottons,  silks,  iron  and  many  others  is 
certain  under  a  system  which  gives  the  preference  in  duties  to 
British  products.  The  Review's  opinion  is  that  every  merchant 
should  consider  the  new  tariff  entirely  as  it  affects  the  general  pros- 
perity of  the  country.  Let  us  not  worry  ourselves  to  keep  in  line 
with  one  party  or  the  other.  This  is  purely  a  business  matter. 
The  result  cannot  be  foreseen  immediately.  It  will  take  some 
months,  anyway,  before  one  can  tell  how  the  industries  of  the 
country  will  stand  the  new  conditions.  Meantime,  merchants  have 
to  go  on  doing  business,  and  as  no  immediate  break  in  prices  is 
probable,  the  retailers'  position  is  not  very  difficult. 
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Old. 

$2.25    Pcr   'mP- 

Absinthe  gal. 

Acetate  of  lime 20  p  c 

Acetate  and  nitrate   of  lead,   not  ground. .. .     Free 
Acid,   acetic   and  pyroligneons,    n.  e.  s.,    and 
vinegar,   of  any   strength,  not  exceeding  a 
strength    of  proof,  and  for  each    degree   of 
strength  in  excess   of  the   strength  of  proof    2c.  and  15c.  per 

an  additional  duty  of gal. 

Acid,  acetic  and  pyroligneous  of  any  strength, 
when  imported  by  dyers,  calico  printers  or 
manufacturers  of  acetates  or  colors,  for 
exclusive  use  in  dying  or  printing,  or  for 
the  manufacture  of  such  acetates  or  colors, 

in  their  own  factories 2S  P  c 

Acid,  muriatic  and  nitric,  and  all  mixed  acids    20  p  c 

Aoid,  oxalic  and  boracic Free 

Acid,  phosphate 2c.  per  lb. 

Acid,  sulphuric 4-ioc.  per  lb. 

Acids  used  for  medical,  chemical  or  manufac- 
turing purposes,  not  specially  provided  for 

in  this  Act Free 

Aconite  root Free 

Acorns  as  nuts   2c.  per  lb. 

Advertising  bills,  stickers  and  folders 15c  lb.  &  25  p  c 

Advertising  pamphlets,  pictures  and  pictorial 
show  cards,  illus.  advertising  periodicals, 
illus.  price  lists,  advertising  calendars,  ad- 
vertising   almanacs,    tailors'    and    mantle-    6c.  per  lb.  and 

makers'  fashion  plates 20  p  c 

Agaric Free 

Alabaster,    spar,     terra  cotta  or  composition 

ornaments    35  p  c 

Ale,  beer  and  porter,  in  bottles  (6  q.  or  I2p. 

to  Imp.  gal. )    24c.  Imp.  gal . 

Ale,   beer  and  porter,    in  casks,  or  otherwise 

than  bottles 16c.   Imp.  gal . 

Albumenized  and  other  papers  chemically  pre- 
pared for  photographers'  use 30  p  c 

Albums,  insides  of  paper Free 

Albums  or  books  of  views,  without   reading    6c.  per  lb.  and 

matter  20  p  c 

Ale,  ginger 20  p  c 

Alkanet  root,  crude,  crushed  or  ground Free 

Almonds,  shelled  5c.  per  lb. 

Do.      not  shelled 3c.  per  lb. 

Almond  paste  as  confectionery 35  P  c 

Aloes,  unground Free 

Alum,  in  bulk  only,  ground  or  unground.  .  . .     Free 

Alum,  burned  or  calcined 20  p  c 

Aluminum,  or  aluminum  and  alumina  and 
chloride   of  aluminum  or    chloralum,    sul-    . 

phate  of  alumina  and  alum  cake Free 

Chloralum   Free 

Ambergris Free 

Ammonia,  sulphate  of   Free 

Anatomical    preparations    and    skeletons    or 

parts  thereof  Free 

Anchors Free 

Animals,  living,  n.e.s 20  p  c 

Animals,  for  improvement  of  stock Free 

Animals,  live  hogs iKc.perlb. 

Animals,  brought  into  Canada  temporarily 
and  for  a  period  not  exceeding  3  months,  for 

the  purpose  of  exhibition Free 

Aniline  dyes  and  coal  tar  dyes,  in  bulk  or 
packages  of  not  less  than  one  pound  weight, 
including  alizarine  and  artificial  alizarine  . . .     Free 

Aniline  oil,  crude Free 

Aniline  salts,  and  arseniate  of Free 

Annato,  liquid  or  solid,  and  seed Free 

Antimony,  not  ground,  pulverized  or  other- 
wise manufactured Free 

Antiquities,  collections  of Free 

Anvils 27K  PC 

Apricots,  green 20  p  c 

Apparatus  and  philosophical  instruments,  im- 
ported by  and  for  use  of  colleges,  schools, 
scientific  and  literary  societies,  such  as  are 

not  manufactured  in  Canada  Free 

Apparatus  for  colleges  and  schools,  which  are 
manufactured  in  Canada,  to  be  rated  ac- 
cording to  material. 
Apparel,  wearing  and  other  personal  and 
household  effects  (not  merchandise)  of  Brit- 
ish subjects  dying  abroad,  but  domiciled  in 

Canada Free 

Apples,  including  the  barrel 40c.  per  bbl. 

Apples,  dried 25  p  c 

Apple  trees  of  all  kinds    3c.  each 

Argols,  not  refined Free 

Artist  color  boxes,  japanned 25  p  c 

Arms,  including  muskets,  rifles  and  other  fire- 
arms, n.e.s 20  p  c 

Army  and  navy  and  Canadian  military  arms, 
clothing,    musical    instruments    for    bands, 

military  stores  and  munition  ot  war Free 

Arrowroot 20  p  c 

Artificial  flowers 25  P  c 

Arsenic   Free 

Arseniate  of  aniline Free 


New. 

$2.40  Im.  gal. 

Same 


Same 


Same 
Same 
Same 
'25  p  c 
25  p  c 


Same 
Same 

Same 
35  p  c 


35  p  c 
Same 

Same 

Same 

Same 

Same 
Same 

35  p  c 

Same 

free 

Same 

Same 

Same 

Same 

Same 

Same 


Same 
Same 
Same 
Same 

Same 
Same 
Same 
Same 
Same 


Same 


Same 

Same 
Same 
Same 

Same 
Same 
30  p  c 


Same 


Same 
Same 
Same 
Same 
Same 
Same 

30  pc 


Same 

Same 
Same 

Same 
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Articles  for  the   use   of  Governor-General  .  .     Free  Same 

Articles  imported   by  and  for  the  use  of  the 

Dominion  Government  or  any  of  the  Depart- 
ments  thereof,  or   by  or  for   the  Senate  or 

House  of  Commons Free  Same 

Articles  for  personal  use  or  Consuls-General, 

who  are  natives  or  citizens  of  the  country 

they  represent,  and  who  are  not  engaged  in 

any  other  business  or  profession  Free  Same 

Articles  ex-warehoused  for  ship's  stores tree  Same 

Asbestos  in  any  form  other  than  crude,  and  all 

manufactures  thereof. 2S  P  c  Same 

Ashes,  pot  and  pearl,   in  packages  of  not  less 

than  25  lbs.  weight Free  Same 

Asparagus 25  I1  c  Same 

Asphalt  or  asphaltum,  and  bone  pitch,  crude 

only  Free  Same 

Awnings  and  tents 25  P  c  Sami 

Axle  grease 25pc  Same 

Babbit  metal 10  p  c  Same 

Bacon  and  hams,  shoulders  and  sides 2C-  per  lb.  Same 

Bagatelle  tables  or  boards,  with  cues  and  balls    35  P  c  Same 

Baggage,  travelers' Free  Same 

Bags,  cotton,  seamless 20  p  c  Same 

Do.  made  up  by  the  use  of  the  needle    32^  P  c  

Bags,  carpet  bags 3°  1'  c  Same 

Bags,  paper  seed  bags,  illustrated 6c.  lb.  &  20  p  c    35  p  c 

Bags,  paper 2S  P  c  Same 

Bags,  jute  or  hemp." 20  p  c  Sam. 

Baking  powders 6c.  per  lb.  Same 

Bamboos,  manufactured Free  Same 

Bamboo  reeds,  not  further  manufactured  than 

cut  into  suitable  lengths   for  walking  sticks 

or  canes,  or  sticks  for  umbrellas,  parasols  or 

sunshades Free  Same 

Barilla Free  Same 

Bark,  oak  and  tanners' Free  Same 

Barley 30  p  c  Same 

Barometers    2S  P  c  Same 

Barrels,    Can.   manuf. ,    exp.   filled   and  ret'd 

emptv  under  such  reg'ns  as  the  Min.  of  Cus. 

shall  direct Free  Same 

Barrels  cont.  petroleum  or  its  products,  or  any 

mixt.   of  which  petroleum   is  a  part,  when 

such  contents  are  chargeable  with  a  specific 

duty 20C.  each  Same 

Beads  and  bead  ornaments 35  P  c  30  p  c 

Beans J5c  per  bush.     Same 

Bean,  tonquin,  vanilla  and  nux  vomica,  crude 

only Free  Same 

Bed  comforters,  or  quilts  of  cotton,  white  ....     25  P  c  35  p  c 

Do.  colored  3°  P  c  35  p  c 

Beef,  salted  in  barrels,  the   barrel  containing 

the  same  to  be  free  of  duty 2c.  per  lb.  Same 

Bees Free  Same 

Belladonna  leaves Free  Same 

Bells,   when   imported   by  and  for  the  use  of 

churches Free  Same 

Belts',' leather 3°  P  c  35  p  c 

Belts,  silk 3°  P  c  35  p  c 

Belts,  cotton 3°  P  c  35  p  c 

Belting  of  leather  or  other  material,  n.e.s.  ...  20  p  c  Same 

Benzole,  n.e.s 6c.  Imp.  gal.        Same 

Berries  for  dyeing,  or  used  for  composing  dyes  Free  Same 

Bicycles,  tricycles  or  velocipedes 30  p  c  Same 

Billiard  tables,  with  or  without  pockets,  and 
bagatelle  tables  or  boards,  cues,  balls  and 

cue  racks 35  P  c  Same 

Billiard  balls,   papier  mache,  when  imported 

separately '. 35  P  c  Same 

Billiard  balls,  bone   or  ivorv,  when  imported 

separately ' 35  P  c  Same 

Billiard  balls,  celluloid,  when  imported  separ- 
ately   35  Pc  Same 

Birds,  skins  for  taxidermic  purposes Free  Same- 
Bird  cages 35  P  c  Same 

Biscuits  of  all  kinds,  not  sweetened 25  P  c  Same 

Biscuits,   sweetened 27K  P  c  Same 

Bismuth,  metallic,  in  its  natural  state Free  Same 

Bitters  (n.e.s.) $2.25  I m.  gal.      JS2.40 Im.  gal. 

Blacking,  shoe  and  shoemakers'  ink,  shoe, 
harness  and  leather  dressing,  and  harness- 
soap  25  p  c  Same 

Black  lead,  plumbago  manufacture 25  p  c  Same 

Black  book  muslin 3°  P  <-•  35  p  c 

Blackberries,  gooseberries,  raspberries,  straw- 
berries, cherries  and  currants,  n.e.s.  the 
weight  of  the   package    to   be   included  in 

the'weight  for  duty 2c.  per  lb.  Same 

Bladders ' 20  p  c  Same 

Blanketing  and  lapping,  and  discs  or  mills  for 
engraving  copper  rollers  imported  by  cotton 
manufacturers,  calico  printers  and  wall  paper 
manufacturers,  for  use  in  their  own  factories 

only   Free  Same 

Blood  albumen,  tannic  acid,  antimony   salts, 

tartar  emetic  and  grey  tartar Free  Same 

Blueing,  laundry,  of  all  kinds 25  p  c  Same 

Blue  vitriol Free  Same 
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Bolting  cloth,  not  made  up Free  Same 

Hone  dust  and  ash  for  manufacture  of  phos- 
phate and  fertilizers Free  Same 

Hour -lust,  unmanufactured   Free  Same 

Bone  black I  Same 

Bones,  crude,  not  manufactured,  burnt,  cal- 
cined, ground  or  steamed Free  Same 

Bones,  burnt,  calcined 20  p  c  free 

Bone,  manufactures  of,  fancy 35  P  e  Same 

I '.'inc.  manufactures  of.   n.e.s 20  p  c  Same 

pitch,  crude  only 20  p  c  Same' 

B ■■  cuttlefish Free 

Bonnets,  n.e.s 30  p  c  Same 

Booklets,   printed  on  paper,  etc 6c.  per  lb.  35  p  c 

Book  covers,  illustrated  paper 6c.  lb.  &  20  p  c    35  p  c 

Books,   n.e.s.,  printed  in  two  languages,  one 

of  which  is  English  or  r'rench   6c.  per  lb.  20  p  c 

Books,  printed  in  any  of  the  languages  or 
dialects  of  any  of  the  Indian  tribes  of  the 

Dominion ....     Free  Same 

Books,  printed  periodicals  and  pamphlets, 
n.e.s.,  not  being  foreign  reprints  of  British 
copyright  works,  nor  blank  account  books, 
nor  books  to  be  written  or  drawn  upon,  nor 
Bibles,    prayer    books,   psalm    and    hymn 

books        6c.  per  lb.  20  p  c 

Books,  Bibles,  prayer  books,  psalm  books  and 

hymn  books Free  Same 

Books,  imported  for  the  use  of  schools  for  the 
deaf  and  dumb,  and  blind,  and  embossed 

for  the  blind Free  Same 

Books,  not  being  printed  or  reprinted  in  Can- 
ada, which  are  included  and  used  as  text 
books  in  the  curriculum  of  any  university  or 
incorporated  college  in  Canada  for  the  use 

of  students  thereof Free  Same 

Books,  British  copyright  works,  reprint  of .. .    6c  lb.  &12HPC    Prohibited 
Books,  printed  by  any  Government  or  by  any 
scientific  association  and   supplied  gratui- 
tously, not  for  trade Free  Same 

Books,  specially  imported  for  use  of  public  free 
libraries,  not  more  than  two  copies  of  one 
book ;  and  books  which  shall  have  been 
manufactured  more  than  twelve  years, bound 

or  unbound Free  Same 

Books,  blank  books,  account  books,  copy 
books,  or  books  to  be  drawn  or  written  upon    35  P  c  Same 

Bookbinders'  cloth Free  Same 

Bookbinders'  tools  and  implements,  including 

ruling  machines 10  p  c  Same 

Boots  and  shoes,  leather  or  rubber 25  p  c  Same 

Boots  and  shoes,  rubber,  with  tops  or  uppers 

of  cloth,  etc 30  p  c  25  p  c 

Boot  and  shoe  counters,  made  from  leather 

board 20  p  c  25  p  c 

Boot  and  shoe  dressing 25  p  c  Same 

Boot,  shoe  and  stay   laces,  of  any  material. .    30  p  c  

Botanical  specimens Free  Same 

Borax,  ground  orunground,  in  bulk  of  not  less 

than  twenty-five  lbs.  only Free  Same 

Boxwood  rules 25  p  c  Same 

Boxes,  paper  boxes  labelled,  empty 15c  lb.  &  25  p  c     

Boxes,  paper  boxes,  empty,  plain 35  P  c  Same 

Boxes,  cash 25  p  c  Same 

Boxes  and  writing  desks,  fancy  and  orna- 
mental      35  P  c  Same 

Braces  or  suspenders,  and  parts  thereof 35  P  c  Same 

Braids  of  all  kinds 30  p  c  35  p  c 

Bran,  mill  feed 20  p  c  Same 

Brass,  drawn,  plain  and  fancy  tubing  not  bent 
or  otherwise  manufactured    in   lengths  not 

less  than  six  feet Free  Same 

Brass,  old,  scrap,  and  in  sheets  or  plates....     Free  Same 

Brass  bars  and  bolts,  drawn,  plain  and  fancy 

„  tubinS Free  Same 

Brass  cups,  being  rough  blanks,  for  the  manu- 
facture of  brass  and  paper  shells  and  cart- 
ridges for  use  in  their  own  factories Free  Same 

Brass  wire. IO  p  c  ^  p  c 

Brass,  ribs  of  iron  or  steel,  runners,  rings, 
caps,  notches,  ferrules,  mounts  and  sticks  or 
canes  in  the  rough,  or  not  further  manu- 
factured than  cut  into  lengths  suitable  for 
umbrellas,  etc.,  imported  by  manufacturers 
of  umbrellas,  parasols  and  sunshades  for 
use  in  their  factories  in  the  manufacture  of 
umbrellas,  etc. ,  only pree  Same 

Brass  pumps pc  s. 

Brass,  twisted  brass  and  copper  wire,  when  im- 
ported by  manufacturers  of  boots  and  shoes 
for  use  in  their  factories Free  Same 

Brass,  in  strips,  for  printers' rules,  not  finished    Free  Sami 

Brass  and  copper  nails,  rivets  and  burrs 30  p  c  Same 

Brass  tubing,  cased 30  p  c  Same 

Brass,  manufactures  of,   n.e.s 30  pc  Same 

Breadstuff's,  grain  and  flour,  and  meal  of  all 
kinds,  when  damaged  by  water  in   transitu, 

upon  the  appraised  value 20  p  c  Same 

hollow  and  porous 20  p  c  Same 

building 20  p  c  Same 

Brick,  bath  brick 20  p  c  Same, 


Old. 

Brick,  fire  brick,  not  to  include   stove  linings  Free 

Brimstone,  crude  or  in  roll  or  flour Free 

Brim  moulds,  for  gold  beaters Free 

British   gum,     dextrine,     sizing,     cream    and 

enamelled  sizing io*p  c 

Bristles Free 

Britannia  metal  in  pigs  and  bars Free 

manufactures  of,  if  not  plated 25  pc 

manufactures  of,  if  plated 30  p  c 

Bromine  Free 

Brooms 20  p  c 

Brushes 25  p  c 

Broom  corn  Free 

Bronze  or  Dutch  metal 30  p  c 

Buckskins,  tanned  or  dressed  (glove  leather)  10  p  c 

Bronze  statuettes 35  P  c 

Buckwheat 10c.  per  bushel 

meal  or  flour ^c.  per  lb. 

Buchu  leaves Free 

Buckles,  tin,  for  suspenders 35  P  c 

Buckram,    for   the    manufacture  of  hat   and 

bonnet  shapes Free 

Builders'  hardware 32%  p  c 

Bulbs,  flower Free 

Bullion,   gold  and  silver,    in  bars,    blocks  or 

ingots  and  bullion  fringe Free 

Burr  stones,  in  blocks,  rough  unmanufactured, 
not  bound  up   or  prepared   for  binding  into 

mill  stones Free 

Burgundy  pitch -. Free 

Butchers'  steels 35  P  c 

Butter 4c.  per  pound 

Butter  triers 35  P  c 

Butterine,  or  other  substitute  for  butter,  im- 
portation prohibited 

Buttons  of  vegetable  ivory,  pearl  or  horn....  8c.    per  gross, 

and  20 

Buttons  of  hoof,   rubber,   vulcanite  or  com-  4c.    per  gross, 

position and  20  p  c 

Buttons,  pantaloon,  and  all  other,  n.e.s 20  p  c 

Buttons,  shoe,  papier  mache Free 

Cabinet  of  Coins,  collection  of  medals  and 
other  antiquities,     including    collection    of 

postage  stamps Free 

Cabinet  ware  or  furniture  (wood  or  iron) .  .\  .     30  pc 

Calcareous  tufa Free 

Calumba  root Free 

Camwood  and   Sumac,    and   extract  of,   for 

dyeing  or  tanning Free 

Candied  peel,  lemon,  orange  and  citron '/ic.  lb.  and  35 

Candles,  tallow 25  pc 

Candles,  paraffine  wax 4c.  per  lb. 

Candles    and    tapers,    oil   others,    including 

sperm 25  p  c 

Candle  wick  and  lamp  wicks 25  p  c 

Cane  or  rattan,  split  or  otherwise  manufac- 
tured       I7K 

Canton  flannel,  white 25  pc 

Canton  flannel,  printed  or  dyed 30  pc 

Canvas  for  manuf.  of  floor  oil  cloth,  not  less 
than   45   in.    wide,    and   not    pressed    nor 

calendered Free 

Canvas,  "  jute,"  when  imported  by  manufac- 
turers of  floor  oil  cloth,  for  use  in  their  fac- 
tories      Free 

Canvas  of  flax  or  hemp  and  sail  twine,  to  be 

used  for  boat  and  ship  sails 5Pc 

Caoutchouc,  unmanufactured Free 

Caplins,  unfinished  leghorn  hats Free 

Caps,  hats  and  bonnets,  n.e.s 30  pc 

Caps,  percussion,  for  guns,  rifles  and  pistols.  .    30  p  c 

Caps,  percussion  copper  for  blasting 3  p  c 

Capsules  for  bottles,  to  be  rated  according  to 

material 

Carbons   $2-5°  P<?r  1,000 

Cardboard 35  P  c 

Cards,  show  cards 6c.  lb.  and  20 

Cards,  for  playing 6cts.  per  pack 

Carpet  bags,  trunks,  and  valises 30  p  c 

Carpet,  treble  ingrain,    three-ply  and  two-ply    5c.  per  square 

carpets,   composed  wholly  of  wool yd  and  25  p  c 

Carpets,  two-ply  and  three-ply  ingrain  carpets, 
of  which  the  warp  is  composed  wholly  of 
cotton  or  other  material  than  wool,  worsted, 
the  hair  of  the  Alpaca  goat,    or  other  like    3c.    per  square 

animal yd.  and  25  p  c 

Carpets,  Brussels,  tapestry,  Dutch,  Venetian 
and  damask  ;  carpet  mats  and  rugs  of  all 
kinds,  n.e.s.;  and  printed  felts  and  druggets 

and  other  carpets  and  squares  n.o.p 30  pc 

Carpets,  Smyrna  mats  and  rugs 30  pc 

Carpeting,  matting  and  mats  of  hemp,  cocoa, 

jute  and  stair  pads 25  pc 

Cartridges,    for  guns,  rifles  and  pistols,    and 

cartridge  cases 30  p  c 

Carriages,  buggies  and  pleasure  carts,  and 
similar  vehicles,  n.e.s.,    costing    not    more 

than  $50 §5  ea.  &  25  p  c 

Costing  more  than  $50 35  pc 
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Farm  and  freight  wagons,  carts,  drays  and 

similar  vehicles 25  p  c  Same 

Carriages,  children's  carriages  of  all  kinds.  .  .  35  p  c  Same 

Carriages,   parts   of,    or   other  manufactured 

articles,  shall  be  charged  with   same  rate  of 

duty,  on  a  proportionate  valuation,    as  that 

chargeable  upon  the  finished  article. 

Carriage  hardware 32 54  p  c  30  p  c 

Carriages  of  travellers,  and  carriages   laden 

with  merchandise,  and  not  to  include  circus 

troupes  or  hawkers Free  Same 

Cash  boxes 25  p  c  Same 

Casts,   as    models  for   the  use  of  schools  of 

design    Free  Same 

Catgut  strings,  or  gut  cord  for  musical  instru- 
ments    Free  Same 

Catgut  or  whipgut,  unmanufactured Free  Same 

Caustic  soda Free  Same 

Cases,  for  jewels,  watches,   silver   and  plated 

ware,  cutlery,  and  other  like  articles  of  any  5    cents     each 

material and  30  p  c  30  p  c 

Celluloid,  xylonite,  or  xyolite,  in  sheets,  lumps, 

balls,  or  blocks,  in  rough Free  Same 

Celluloid   moulded  into  sizes  for   handles  of 

knives  and  forks,  not  bored  nor   otherwise 

manf 10  p  c  Same 

Celluloid  balls  and  cylinders,  coated  with  tin- 
foil,   or   not,    but   not   finished    or   further 

manufactured   10  p  c  Same 

Celluloid  collars 24cdoz.&25Pc    3s  p  c 

Do.     cuffs 4c  pair  &  25  p  c    35  p  c 

Cement,    hydraulic  or     water    lime,  ground, 

Portland  or  Roman,  including  barrels 40c.  per  barrel     1'2'Ac.  100  lbs. 

Chalk  stone,  china  or  Cornwall  stone,  felspar 

and  cliff  stone,  ground  or  unground Free  Same 

Chalk,  manufactured 20  p  c 

Chamomile  flowers Free 

Chamomile  flowers,  powdered 20  p  c 

Chamois  skins 17*4  p  c 

Charts,  admiralty Free 

Do.     other 20  p  c 

Charcoal 20  pc 

Cheese 3c.  per  lb. 

Cheese  cloths,  white 25  p  c 

Do.    colored  30  p  c 

Cheques,  pro.  notes  and  drafts,  printed 35  P  c 

Cherry  trees 3c.  each 

Chewing  gum,  if  sweetened Hclb.  &  35  p  c 

Do.         not  sweetened 20  p  c 

Chicory,  raw  or  green 3c.  per  lb. 

Do.      dried,  roasted  or  ground 4c.  per  lb. 

China  clay,  natural  or  ground Free 

Chloralum  or  chloride  of  alum Free 

China  and  porcelain  ware 30  p  c 

Chloride  of  barium 20  p  c 

Chloride  of  lime Free 

Chronometer  clocks,  as  clocks 25  p  c 

Do.  watches 25  p  c 

Chronometers  and  compasses  for  ships Free 

Chromos,  chromotypes,  oleographs  and  other 

cards,  pictures  or  artistic  works  of  similar 

kinds,  produced  by  any  process  other  than 

hand  painting  or  drawing  whether  for  busi- 
ness or  advertising  purposes  or  not,  printed 

or  stamped  on  paper,   cardboard  or  other  6c.  per  lb.  and 

materials,  n.e.s 20  p  c  35  p  c 

Church  vestments 20  p  c  Same 

Churns,  brooms,  pails,    tubs,   pounders  and 

rolling  pins 20  p  c  Same 

Cider,  not  clarified  or  refined 5c.  Im.  gal.  Same 

Do.  clarified  or  refined 10c.  Im.  gal.        Same 

Cigars  and  cigarettes $2  lb.  &  2^  p  c      $A  lb. and  25  p  c 

Cinchona  bark Free  Same 

powdered 20  p  c  Same 

Cinnabar Free  Same 

Citrons,  rinds  of,  in  brine Free  Same 

Citric  acid Free  Same 

Clays  Free  Same 

Cliff  stone,  unmanufactured Free  Same 

Do.  manufactured   30  p  c  Same 

Clocks  and  clock  cases  of  all  kinds 25  p  c  Same 

Clock  springs  and  clock  movements  other  than 

for  tower  clocks,  complete  or  in  parts 25  p  c  Same 

Clothes  wringers    25c.    each  and    35  p  c 

20  p  c 

Clothing,  cotton,  silk  and  linen 32K  P  c  35  p  c 

Do.      ready-made,  and  wearing  apparel  oi 

every   description,   composed  wholly   or  in 

part  of  wool,  worsted,  the  hair  of  the  alpaca  5c.  per  lb.  and 

goat  or  other  like  animal,  n.o.p 30  p  c  35  p  c 

Clothing,  donations  of  for  charitable  purposes    Free  Same 

Clothing,  imported  by  and  for  use  of  army  and 
navy,  or  for  Canadian  militia.  Dutiable  ac- 
cording to  material.  Duty  refunded  upon 
reference  to  Department. 

Coal,  and  coal  dust,   anthracite Free  Same 

Coal,  bituminous,  per  ton  of  2,000  lbs 60  pc  Same 

Coal  dust  and  slack,   bituminous 20  p  c  Same 

Coke Free  Same 

Coal  tar  and  coal  pitch Free  Same 

Cobalt,  ore  of Free  Same 
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Cochineal Free 

Cocoa  mats  and  matting 25  p  c  Same 

Cocoanuts,  imported  from  place  of  growth  by 

vessel  direct  to  a  Canadian  port 50c.  per  100         Same 

Cocoanuts,  not  imported   direct $1  per  100  Sami 

Cocoa  paste  and  chocolate  paste,  cocoas  and 

cocoa  butter 4c.  per  lb.  Same 

Cocoa  shells  and  nibs,   chocolate   and   other 

preparations  of  cocoa 20  p  c  Same' 

Cocoanut,  desiccated,  sweetened  or  not 5c.  per  lb.  Same 

Cocoa  beans,  not  roasted,  crushed  or  ground  Free  Same 

Coffee,  green,  n.e.s io  [)c  Same 

Coffee,  green,  imported  direct  from  the  coun- 
try of  growth  and  production,  or  purchased 
in  bond  in  any  country  where  coffee  is  sub- 
ject to  Customs  duty Free  Same 

Coffee,  roasted  or  ground,  when  not  imported 

direct  from  the  country  of  growth  and  pro-  2c.  per  lb.  and 

duction   '. 10  p  c  Same 

Coffee,  roasted  or  ground,   and  all  imitations 

of  and  substitutes  for,  n.e.s 2c.  per  lb.  Same 

Coffee,  extract  of,  or  substitutes    for,  of  all 

kinds 3c.  per  lb.  Same 

Coffee  and  milk 30  p  c  Same 

Coffee  mills  or  roasters 27 Vi   p  c  -'■>  P  c 

Coffins  and  caskets,  of  any  materials 25  p  c  Same 

Coins,  silver  coins  from  the  U.  S 25  pc  Same 

Coins,  gold  and  silver,  except  U.  S.  silver  coins  Free  Same 

Coir  and  coir  yarn Free  Same 

Collars  of  linen,  cotton,  celluloid,  xylonite,  or  25c.    per    doz. 

xyolite and  25  pc  3o  p  c 

Collars,  lace  collars   30  pc  35pc 

Collodion 20c.     per     Im.     

gal.  and  20  p  c 
Cologne  water,  alcoholic  perfumes,  and  per- 
fumed spirits,  bay  rum,  and  lavender  waters, 
hair,  tooth  and  skin  washes  and  other  toilet 
preparations  containing  spirits  of  any  kind, 
when  in  bottles  or  flasks  weighing  not  more 

than  4  oz.  each 50  p  c  Same 

When  in  bottles,   flasks,   or  other  pack-  $2.2$  per  gal.     $'2.40per  gal. 

ages  weighing  more  than  4  oz.  each  ....  and  40  p  c  and  40  p  c 

Combs,  dress  and  toilet,  all  kinds 35  p  c  Same 

Combs,  curry  combs,  as  saddlers'  hardware. .  32K  p  c  30  p  c 

Commercial  blank  forms 35  P  c  Same 

Communion  plate  imported   by  and  for  use  in 

churches Free  Same 

Composition    metal   for    the   manufacture   of 

filled  gold  watch-cases 10  p  c  

Compasses  for  ships Free  Same 

Composition  nails,  spikes  and  sheathing  nails  15  P  c  Same 

Composition  fuel,  in  blocks 20  p  c  Same 

Concentrated  lye 20  pc  Same 

Condensed  coffee 30  pc  Same 

Condensed  milk 3  %  c.  p  c  Same 

Confectionery  and   sugar  candy Kc  lb.  &  35  p  c    35  p  c 

Copper,  old  and  scrap  in  pigs,  bars,  rods,  bolts, 
over  six  feet  in  length,  ingots  and  sheathing 
not  planished  or  coated,  and  copper  seam- 
less drawn  tubing Free  Same 

Copper  wire 15  p  c  20  p  c 

Do.       twisted,  for  manufacture  of  boots 

and  shoes Free  Same 

Copper  rollers,  for  use  in  calico  printing,  when 
imported  by  calico  printers  for  use  in  their 
factory  in  the  printing  of  calico  and  for  no 
other  purpose,  such  rollers  not  being  manu- 
factured in  Canada Free  Same 

Copper,  in  sheets Free  

Do.     bath,  finished 30  pc  

Do.     all  manufactures  of,  n.e.s 30  pc  

Do.     precipitate  of,  crude Free  

Copperas,  sulphate  of  iron Free  

Copy  books 35  P  c  

Copying  presses 30  pc  

Cords  and  tassels  of  silk  or  any  other  material  30  p  c  

Cordage,  cotton,  of  all  kinds 25  pc  

Do.     n.e.s ij^ctb&iopc    

Cordials  (see  spirituous  liquors) 

Corduroy,  white,  25  per  cent,  colored 30  p  c  

Corn,  Indian 7Kc.  per  bush,    free 

Cornmeal  40c.  per  bhl.         25c.  per  bbl. 

Corks  and  manufactures  of  cork-wood  or  cork- 
bark   20  p  c  Same 

Cork-wood  or  bark,   unmanufactured Free  Same 

Corkscrews  and  cork  drawers 27  K  P  c 

Cornice  poles 30  pc  Same 

Corsets 32K  Pc  35  p  c 

Do.  clasps,  spoon  clasps  or  busks,  blanks, 
side  steels  and  other  corset  steels,  whether 
plain,  japanned,  lacquered, tinned  or  covered 
with  paper  or  cloth  ;  also  back,  bone  or  cor- 
set wires,  covered  with  paper  or  cloth,  cut 
to  lengths  and  tipped  with  brass   or   tin,  or 

untipped ,  or  in  coils 5c.  lb.  &  20  p  c     

Cottolene,  sub.  for  lard 2c.  per  lb.  Same 

Cotton,  raw Free  Same 

Do.     covered    wire 30  p  c  25  p  c 

Do.     seed  in  bulk io  p  c  Same 

Do.     bed  quilts,  white 25  p  c  35  p  c 

Do.    quilts  with  woven  colored  border. . . .  30  p  c  35  P  c 
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Cotton  belting 20  p  c  Same 

Do.     and  jute  tapestry 30  p  c  35  p  C 

Do.    and  linen  damasks 2511.-  90  p  c 

Do.    grey  or  unbleached,  fabrics 22M  Pc  Si  pe 

Do.    fabrics,  white  or  bleached,  n.e.s 25  p  c  Same 

Do.    fabrics,  printed,  dyed,  or  colored. .. .  30  p  c  35  p  c 
Do.     linen    and   silk    clothing,  corsets  and 
other    articles    made   from    cotton 

fabrics 32^   p  c  35  P  C 

Do.     handkerchiefs,  printed  or  plain 30  p  c  35  p  c 

Do.     or  linen  shirts,    costing  more  than  $3  25  p.  c.  &  sp.  d. 

per  dozen of  $1  doz.  35  P  c 

Do.     shirts,   n.e.s 35  P  c  Same 

Do.     undershirts  and   drawers  knitted 35  P  c  Same 

Do.     covered  flat  steel,  cut  to  lengths,  with 

brass  on  ends 5c.  lb.  &  20  p  c    Same 

Do.     warps  and  cotton   yarns,  dyed  or  un- 

dyed,  n.e.s 25  p  c      •  Same 

Do.     yarns,  number   forty  and  finer Free  Same 

Do.     lamp  wicks 25  pc  Same 

Do.     or  linen  collars 24c.     per   doz.    35  p  c 

and  25  p  c 

Do.     parasols  and  umbrellas 35  P  c  Same 

Do.     prunella   Free  Same 

Do.     pillow  cases 32 K  P  c  35  p  c 

Do.     seamless  bags 20  p  c  Same 

Do.     sewing  thread,  in  hanks,  black,  bleach- 
ed,  or  unbleached,    three  and  six 

cord i2*A  P  c  15  p  c 

Do.     sewing  thread,  and  crochet  cotton  on 

spools  or  in   balls 25  p  c  Same 

Do.     thread,  all  other,  n.e.s 25  pc  Same 

Do.     twine 25  p  c  Same 

Do.     towels  and  shawls 25  p  c  30  p  c 

Do.     velveteens,   cotton  velvets  and  cotton 

plush 30  p  c  35  p  c 

Do.     fire  hose,  lined  with  rubber 32^  p  c  35  p  c 

Do.     wadding,  batting,  batts  dyed  or  not. .  22K  Pc  25  p  c 
Do.     warps  and  cotton  yarns,  dyed  or  un- 

dyed,  n.e.s 25  p  c  Same 

Do.    jeans  and    coutilles,   for   corset    and 
dress  stay  makers,  for  use  in  their 

factories 25  p  c  Same 

Do.     manuf.  of,  n.e.s.  (see  cotton  fabrics. ) 

Do.     waste  and  cotton  wool Free  Same 

Do.     seed  cake Free  Same 

Cow  hair,  unmanufactured .' Free  Same 

Do.       manufactured,  n.e.s 20  p  c  Same 

Cracked  corn  and  wheat 20  p  c  Same 

Cranberries,  plums  and  quinces 25  p  c  Same 

Crapes,  black : 20  pc  Same 

Crocus,  composition 25  pc  Same 

Crocks,  earthenware,  per  gal.  holding  capacity  3c.  30  p  c 

Crop  end  of  steel  rails  for  the  manuf.  of  steel .  .  $4  per  ton  

Crowbars 30  pc  

Cream  of  tartar,  in  crystals Free  Same 

Do.  other,  n.e.s 20  p  c  Same 

Crucibles  of  plumbago Free  Same 

Do.       earthenware 30  pc  Same 

Cucumbers 25  p  c  Same 

Cuffs,  of  paper 35  P  c 

Cuffs  of  linen,   cotton,  celluloid,  xylonite  or 

xyolite 4c.  pr.  &  25  p  c    35  p  c 

Cultivators  and  parts  thereof 20  p  c  Same 

Cups  or  other  prizes  won  in  bona  fide  compe- 

titions Free  Same 

Curry  cards  and  combs    32^2  p  c  30  p  c 

Curry  powders   25  p  c  Same 

Curling  stones  of  granite Free  Same 

Curtains,  trimmed  or  untrimmed 30  p  c  35  p  c 

Cutlery — knives  wholly  or  in  part  plated 35  P  c  30  p  c 

Do.        not  elsewhere  specified 25  p  c  30  p  c 

Cut  Mowers 20  p  c  Same 

Damask  of  cotton,  or  linen 25  pc  30  p  c 

Decalcomanie,  or  transfer  pictures 6c.  lb.  &  20  p  c    30  p  c 

Deer    (glove    leather)    tanned     or    dressed, 

colored  or  not  colored . .'. 10  p  c  Same 

£eer  hair Free  Same 

Degras 20  p  c  Same 

Degras  and   oleo-stearine,  when  imported  by 
manufacturers    of    leather    for   use   in    the 

manufacture  of  leather  in  their  factories.  .  .  .  Free  Same 

Dental  instruments  of  all  kinds 15  P  c  Same 

Diamonds,  set 25  p  c  Same 

Diamonds,  unset,  dust  or  bort,  and  black  dia- 
monds for  borers Free  Same 

Diamond  drills  for  prospecting  for  minerals, 

not  to  include  motive  power Free  Same 

Dice, 'ivory  or  bone,  fancy 35  P  c  Same 

r>ogs 20  p  c  Same 

Doors,  for  safes  and  vaults,  of  iron  or  steel   .  .  30  pc  Same 

Door  knob  tops 32K  P  c  3Q  ,,  e 

Dragon's  blood Free  Same 

Drain   pipes,  sewer   pipes,  chimney  linings  or 
\'-nls,  and  inverted   blocks,  glazed  or   un- 

ized,  and  earthenware  tiles 35  P  c  Same 

Dra  ights   and   chessmen   of  ivory   or   bone, 

c) 35  P  c  Same 

ing  paper,  mounted 30  p  c  Same 

n.e.S    20  p  c  Same 

20  p  c  Same 


Dried  roots,  n.e.s Free  Same 

Dried  vegetables   25  p  c  Same- 
Druggets,  dyed  cotton 30  p  c                     35pc 

Drugs,  in  a  crude  state,  used  in  dyeing  or  tan- 
ning      Free  Same 

Dryer  s  japan 20c  gal  &  20  p  c    Same 

Dualin,  dynamite,  giant  powder  and  nitro.  ..  .    4c.  per  lb.  3c.  per  lb. 

Duck,  for  belting  and  hose,  when  imported  by 

manufacturers  of  rubber  goods  for  use  in 

their  factories Free  Same 

Dutch  metal  or  bronze 25  pc  

Dye  wood,  ground  logwood  and  fustic Free  Same 

Dyes,  patent  prepared Free  Same 

Dyes,  aniline  and  coal  tar  dyes,  in   bulk   or 

packages  of  not  less  than  1  lb.  weight,  includ- 
ing alizarine  and  artificial  alizarine Free  Same 

Dyes,  aniline,  n.e.s.,  less  than  I  lb 20  p  c  Same 

Dye,  jet   black Free  Same 

Dyeing  or  tanning  articles   in  a  crude   state, 

used  in  dyeing  or  tanning,  n.e.s Free  Same 

Earth  closets 30  p  c  

Earthenware  tiles 35  P  c  Same 

Earthenware  drain  tiles,  not  glazed 20  p  c  Same 

Earthenware  and  stoneware  demijohns  or  jugs, 

churns  and  crocks,  per  gal.  holding  capacity    3c.  per  gal.  Same 

Earthenware  and  stoneware,  brown  or  col'd, 

and  Rockingham  ware,  white  granite  or  iron 

stoneware  and  C.C.  ware,  decorated,  printed 

or  sponged,  and  all  earthenware  n.e.s 30  pc  Same 

Eggs 3c.  per  doz.  Same 

Elastic  rubber  thread Free  Same 

Electric  and  galvanic  batteries 25  p  c  Same 

Electric   light   apparatus,  parts   of,  when   im- 
ported separately 25  pc  Same 

Electro-plated  ware,  wholly  or  in  part  electro 

or  gilt 30  p  c  Same 

Electrotypes,    stereotypes    and    celluloids    of 

books,  and  bases  and  copper  shells  for  the 

same,  whether  composed  wholly  or  in  part 

of  metal  or  celluloid Free  Same 

Electrotypes,  stereotypes  and  celluloids  for  al- 
manacs,   calendars,    illustrated   pamphlets, 

newspaper    advertisements    or    engravings, 

and  all  other  like  work  for  commercial,  trade 

or  other  purposes,  n.e.s.;  and  matrices  or 

copper  shells  of  the  same 2c.  per  sq.  in.      Same 

Electrotypes,    stereotypes    and    celluloids    of 

newspaper  columns,  and  bases  for  the  same, 

composed  wholly  or  partly  of  metal  or  cel- 
luloid       %c.  per  sq.  in.    Same 

Matrices  or  copper  shells  of  the  same. ...     2c.  per  sq.  in.      Same 

Embalming  boards 30  pc  

Embossed  paper,  extra  heavy,  for  cracked  and 

damaged  walls 35  P  c  Same 

Embroideries,  n.e.s 30  p  c  35  p  c 

Emery  in  bulk,  crushed  or  ground Free  

Emery  and  sand  paper 20  p  c  Same 

Emery  wheels 25  pc  Same 

Enamelled  iron  hollow  ware 35  pc  30pc 

Engines,  locomotives 35  p  c  Same 

Fngines,  fire 35  P  c  Same 

Engines,  fire,  chemical 35  P  c  Same 

Engines,  steam,  of  ships  or  other  vessels  built 

in  any  foreign  country,  etc 25  pc  Same 

Engines,  all  others,  and  boilers,  n.e.s 27}^  pc  25  p  c 

Engravings  and  prints 20  p  c  

Entomology,  specimens  of Free  Same 

Envelopes,  paper,  of  all  kinds 35  p  c  Same 

Ergot Free  Same 

Esparto,   or  Spanish  grass,  and  other  grasses 

and  pulp  of,  including  fancy  grasses,  dried, 

but  not  colored  or  otherwise   manufactured     Free  Same 

Essences  or  extracts,  mixed  with  spirits $2.25   per   Im.    §2.40    and    30 

gal.  and  30  p  c    p  c 

Essential  oils 10  p  c  Same 

Ether,  sulphuric 5c.  per  lb.  25  p  c 

Excelsior,  for  upholsterers'  use 25  pc  

Extract   of  logwood,    fustic,    oak,  and  of  oak 

bark Free  Same 

Extract  of  malt,  for  medicinal  purposes,  n.e.s.     25  pc  Same 

Extract  of  fluid  beef,  not  medicated 23  pc  Same 

Eyelets  of  brass Free  Sam.' 

Eyeglasses,  finished 30  pc  Same 

Eyeglasses,  unfinished,  and  parts  of 20  p  c  Same 

Fancy  grasses,  dried,   but  not   colored  nor 

otheru  ise  manufactured Free  Same 

Fancy  workboxes,  writing  desks,  glove  boxes, 

handkerchief  boxes,    manicure   cases,    per- 
fume cases,  toilet   eases   and    fancy  cases  for 

smokers'  sets,  and  all  similar  fancy  articles 

made  of  bone,  shell,   horn,    ivory,    wood, 

leather,  plush,  satin,  silk,  satinette  or  paper; 

dolls  and  toys  of  all  kinds,  including  sewing 

machines,  when  not  more  than  $2  in  value  ; 

ami  toy  whips,  ornaments  of  alabaster,  spar, 

amber,  terra   eotta  or  composition  statuettes 

and  bead  ornaments,   n.e.s 35  P  c  Same 

Fans,  to  be  rated  according  to  material. 

Farina i'Ac.  per  lb.         Same 

Feathers,   undressed 20  p  C  Same 

Feathers,  n.e.s 30  pc  Same 
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Feather  beds,  bolsters  and  pillows 30  p  c  same 

Kelt,  pressed,  of  all  kinds,  not  filled  or  covered 

by  or  with  any  woven  fabrics 17'A  p  c  20pc 

Felt,  adhesive,  for  sheathing  vessels Free  same 

Felt,  printed  as  carpets 30  p  c  

Felt,  roofing,  tarred  or  coated 25  p  c  

Felt,  roofing,  not  tarred 25  p  c  

Felt  cloth,  n.e.s 5c.  lb.  &  25  P  c    

Ferro-manganese  and  ferro-silicon    5  pc  same 

Fertilizers,  artificial  and  mineral  10  pc  same 

Fibre,  Mexican,  Tampico  or  Istle Free  same 

Fibreware,    indurated     fibreware,    vulcanized 

fibreware  and  all  articles  of  like  material  ...     25  pc  same 

Fibre,  vegetable,   for  manufacturing  purposes    Free  same 

Fibrilla Free  same 

Filberts 2C.  per  lb.  same 

Files  and  rasps  35  p  c  30  p  c 

Fillets  of  cotton  and  rubber  not  exceeding  7 
inches  wide,  for  manufac.  of  card  clothing. .     Free  same 

Firearms 20  pc  30pc 

Fire  bricks,  for  use  exclusively  in  processes  of 
manufactures,  not  to  include  stove  linings  . .     Free  same 

Fire  clay  gas  logs 20  p  c  same 

Fire  clay  gas  retorts 20  p  c  same 

Fire  clay  retorts,  crucibles 30  p  c  same 

Fire  clay Free  same 

Fire  works 25  p  c  same 

Fire  hose,  of  cotton  or  linen,  lined  with  rubber, 

or  of  rubber 32  p  c  35  p  c 

Fire  dogs,  iron 27'A  25  p  c 

Fish,    and   the   products   thereof,  from  New- 
foundland       Free  

Fish  skins  and  fish  offal Free  same 

Fish. — Mackerel,  fresh ic.  per  lb.  same 

Herrings,  pickled  or  salted y2c  per  lb.  same 

Salmon,  pickled  or  salted ic.  per  lb.  same 

Salmon,  fresh Free  '    Ac.  per  lb. 

All  other  fish,  pickled  or  salted,  in  bbls. . .     ic.  per  lb.  same 

Foreign  caught  fish,  imported  otherwise 
than  in  bbls.  or  half  bbls., whether  fresh, 

dried,  salted  or  pickled,  n.-e.s 50c.  100  lbs.         same 

Smoked  and  boneless  fish iC,  ner  lb.  same 

Anchovies  and  sardines,  packed  in  oil  or 
otherwise,  in  tin  boxes,  measuring  not 
more  than  5  in.   long,  4  in.  wide,   and 

3H  in.  deep 3c.  per  box  same 

In  half  boxes,  measuring  not  more  than 

5  in.  long,  4  in.  wide,  and  1%  deep. . . .     2^c.  half  box      same 
In    quarter   boxes,    measuring    not    more    2c.     per    quar- 
than  4^  in.  long,  2%  wide  and  i#  deep    ter  box  same 

Imported  in  any  other  form 30  p  c  same 

Fish   preserved   in   oil,   except  anchovies 

and  sardines 30  p  c  same 

Salmon  and  all  other  fish  prepared  or  pre- 
served, including  oysters,  n.e.s 25  p  c  same 

Oysters,  shelled,  in  bulk 10c.  per  gal.        same 

Oysters,  canned,  in  cans  not  over  one  pint    3c.  per  can,  in- 
cluding cans        same 
Oysters  in  cans  over  one  pint  and  not  over    5c.  per  can,  in- 
one  quart eluding  cans        same 

Oysters  in  cans  exceeding  one  quart 5c.  for  each  qt.    same 

or  fraction  of  a 
qt.  of  the  capa- 
city, including 
cans,  5c.  qt. 

Oysters  in  the  shell 25  pc  

Oysters,  seed  and  breeding,  imported 
for  the  purpose  of  being  planted  in  Can- 
adian waters Free 

Packages  containing  oysters  or  other  fish 

not  otherwise  provided  for 25  pc 

Oils,  spermaceti,  whale  and  other  fish  oils, 
and  all  other  articles  the  produce  of  the 

fisheries,  n.e.s 20  p  c  same 

Cans   or  packages   made  of  tin  or  other 

material,  containing  fish  of  any  kind 

Not  exceeding  one  quart  in  contents,     i^c.    on  each 

can     or    pkg., 
and  when   ex- 
ceeding one  qt. 
an     additional 
duty    of   114c. 
for  each   addi- 
tional quart  or 
fractional    part 
thereof. 
Fish    hooks,    nets,    seines,    lines  and  twines, 
not   to   include   sporting    fishing   tackle   or 
hooks   with    flies,    or    trolling    spoons,     or 
threads  or  twines  commonly  used  for  sewing 

or   manufacturing  purposes Free  same 

Fish  hooks,  n.e.s 27A  pc  

Fish  nets,   seines 30  p  c  same 

Fishing  rods 30  p  c  same 

Fishing  hooks,  with  flies 30  p  c  same 

Flagstones,  sawn  or  otherwise  dressed 30  pc  25  p  c 

Flannels,  of  every  description,  n.e.s.    (wool,),    5c  lb.  and  25      35  p  c 

Flax,  fibre Free  same 

Flax,    tow    of Free  same 

Flax  seed Free  same 

Flax   sail  twine 5  pc  same 


same 
same 


Old. 

Flax,  manufactures  of,    n.'e.s 20  p  c 

Flint,  flints  and  ground   flint  stones F'ree 

Floor  earthenware  tiles 35  p  c 

Florist    stock,    viz.,    palms,    orchids,    azaleas, 

cadi  and  flower  bulbs  of  all  kinds Free 

Flour,  buckw  heat  or  meal %c.  per  lb. 

Flour  of  corn  iKc.  per  lb. 

Flour    of  rye 50c.  per  bbl . 

Flour  of   wheat 75c.  per  bbl. 

Flour  of  rice   or  sago 25  p  c 

Fluting  machine,  iron 27J4  p  c 

Fly  paper 35  p  c 

Fog  signals,    detonating 30  pc 

Folding  machines 10  p  c 

Folia  digitalis Free 

F'ood,  milk,  and  all   similar  prep 30  p  c 

Foot   grease,   refuse  of  cotton  seed,   but  not 

when  treated  with   alkalies Free 

Forks,  table  cast  iron,  not  handled  nor  ground, 

or  otherwise  further  manufactured 10  p  c 

Fossils Free 

Fowls,  domestic,  pure  bred,  also  homing  or 
messenger  pigeons,  pheasants  and  quails  for 

improvement  of  stock F'ree 

Fowls,    other 20  p  c 

Frames,  clasps  and  fasteners,  for  purses  and 
chatelaine  bags  or  reticules,  not  more  than 
7  inches  in  diameter,  when  imported  by  the 
manufacturers  of 'same  in  their  factories. ...     20  p  c 

FVinges 30  p  c 

Fruit  syrups,  limejuice,  and  fruit  juices,  n.o.p.     20  p  c 
Fruits,  dried,  desiccated,  or  evaporated  apples, 

dates,  figs,  and  other  dried,  etc.,  fruits,  n.e.s.     25  p  c 
Fruits,  dried,  raisins,  currants  and  prunes. ...     ic.  per  lb. 
Fruits,  bananas,  plantains,   pineapples,  pome- 
granates, guavas,  mangoes,  shaddocks  ;  wild 
blueberries,  strawberries   and  raspberries .  .     Free 

Fruits,   green,    grapes 2c.  per  lb. 

Fruits,  green,  blackberries,  gooseberries,  rasp- 
berries, strawberries,  chetries,  and  currants. 
The  weight  of  the  package  to  be  included 

in  the  weight  per  duty,  n.e.s 2c.  lb. 

Fruits  in  air-tight  cans  or  other  packages.  The 
weight  of  the  cans  or  packages  to  be  in- 
cluded in  the  weight  for  duty 2  J^c.  per  lb. 

Fruits  preserved  in  brandy  and  other  spirits.  .     $2  per  Im.  gal. 

Fuller's  earth F'ree 

Fuller's  earth,    prepared 30  p  c 

Furniture,  of  wood,  iron  or  any  other  material, 
for  house,  cabinet  or  office,  fin.  or  in  parts, 
including  hair  and  spring  and  other  mat- 
tresses,  bolsters  and  pillows 30  p  c 

Fur   skins,    of  all   kinds,   not   dressed  in  any 

manner F'ree 

Fur  skins,  wholly  or  partially  dressed 15  pc 

Fur  hats,    caps,   muffs,   tippets,  capes,    coats, 

cloaks  and  other  manufactures  of  fur 25  pc 

Galvanized  Nails  and  Spikes,  wrought  and 

pressed 30  pc 

Galvanized  sheet  iron,  number   17  gauge  and 

thinner 5  p  c 

Galvanic  batteries 25  pc 

Game 20  p  c 

Gannister Free 

Gas  and  coal  oil,  or  kerosene  fixtures,  or  parts 

thereof 27  A  p  c 

Gas  coke Free 

Gas   meters 35  P  c 

Gas,  for  dentists  and  others 20  p  c 

Gelatine    23  p  c 

Gentian  and  ginseng  root Free 

German  spirits  of  nitrous  ether  (sweet  nitre),     $2.25  imp.  gal. 

and  30  p  c 
German  and    nickel   silver,  manufactures  of, 

not   plated   25  p  c 

German  and  nickel  silver,  plated,  n.e.s 30  pc 

German  silver,  and  silver  in  sheets  Free 

Giant   powder,     dualin,  dynamite   and   other 

explosives    4c.  per  lb. 

Gilling  twine,   imported  for    the   use    of  the 

fisheries   Free 

Gilling  twines,  linen  thread 20  p  c 

Gilt  ware,  of  all  kinds,  except  jewellery 30  p  c 

Gin.     See   spirituous  liquors 

Ginger,  preserved 30  p  c 

Glacier,  window  decorations 6c.  per  lb.  and 

20  p  c 
Glass,  crystal  and  decorated  table-ware,  made 
expressly   for   mounting    with   silver-plated 
trimmings,  when  imported  by   manufactur- 
ers of  plated  ware 20  p  c 

Glass,  ornamented,  figured  and  enamelled 
colored  glass  ;  painted  and  vitrified  glass  ; 
figured,    enamelled     and     obscured    white 

glass,  and  rough  rolled  plate  glass   25  pc 

Glass  stained  windows 30  pc 

Glass,  carboys  and  demijohns,  empty  or  filled 

bottles  and  decanters,  flasks  and   phials.  ...     30  |<  c 
Glass,  flasks  and  phials  ;     telegraph  anil  light- 
ning rod  insulators,  jars  and  glass  balls,  and 
cut,  pressed  or  moulded  tableware 30  p  c 
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Glass,    lamp,    gas   and   electric   light   shades, 

lamps  and  lamp  chimneys,  side  lights  and 
lights,  globes  for  lanterns,  lamps,  gas 

and  electric  lights,  n.e.s 3°  P  c 

Glass  bulbs  For  electric  lights 10  p  c 

Glass,  common   and  colorless  window  glass; 

and  plain  colored,  stained,  tinted  or  muffled 

glaSS    in    sheets 20  p  c 

Glass,  imitation  pi  nid  colored 

glass  shades,  not  figured,  painted,  enamelled 

or  engraved  3°  P  c 

Glass  and  emery  paper 20  p  c 

plate,  not  colored,  in  panes  of  not  over 

12  square   feet    each 4C-    Per  scl-    ft- 

And   when  bevelled 2c.  sq.  ft.  add'l 

Glass,  German  looking  glass,  unsilvered 17M  P  c 

Glass,  plate,  not   colored,  in  panes  of  over  12 

and  not  over  30  square  feet 6c.   per  sq.  ft. 

When    bevelled 2c.  sq.  ft.  add'l. 

Glass,  plate,   in  panes  over  30  and  under  70 

square  feet 8c.  per  sq.   ft. 

When  bevelled 2C.  sq.  ft.  add'l. 

( ilass,  plate  in  panes  over  70  sq.  ft 9C-  Per  scl-  & 

When  beveled    2c.  sq.  ft.  add'l 

Glass,  silvered  27K  P  c 

Glass,  silvered,  bevelled 32^  p  c 

Glass,  all  other,  and  manufactures  of,  n.o.p., 

including  bent  plate  glass  20  p  c 

Glaziers'  hacking  and  putty  knives 35  P  c 

Gloves  and  mitts  of  all  kinds 35  P  c 

Glue,  sheet,  broken  sheet  and  ground    25  p  c 

Glue,  liquid    25  p  c 

Glucose  and  glucose  syrup   I  %c.  per  lb. 

Glycerine ' 20  p  e 

Goat  hair,  unmanufactured Free 

Gold  beaters'  moulds  and  skins   Free 

Gold  laces,  gold  and  silver  cloth  or  thread  .  .  30  p  c 
Gold  and  silver  bullion,  in  bars,  blocks  or  in- 
gots, and  bullion  fringe  Free 

Gold  and  silver  ware,  plated,  n.e.s 3°  P  c 

Gold  medals  25  p  c 

Gold  and  silver  leaf,  and   Dutch    or  schlag 

metal  leaf 25  p  c 

Gold  and  silver,  manufactures  of,  n.e.s 25  p  c 

Gongs  for  doors,  as  bells 25  p  c 

Gooseberry  bushes   20  p  c 

Grafting  stock  (see  seedling  stock) Free 

Grape  vines 20  p  c 

Grain  of  all  kinds  when  damaged  by  water  in 

transitu  (on  appraised  value)    20  p  c 

Granite  ware,  enamelled  iron  ware 35  P  c 

Grass,  manilla  and  sea  grass Free 

Grass,  manufactures  of,  n.e.s 20  p  c 

Gravels Free 

Grease,  rough,  the  refuse  of  animal  fat,  when 

imported  by  the  manufacturers  of  soap  for 

use  in  their  own  factory  only Free 

Grease,  axle    25  p  c 

Grease,  foot,  refuse  of  cotton  seed  after  oil  is 

pressed  out Free 

Grease,  other,  n.e.s 20  p  c 

Grindstones,  not  mounted,  and  not  less  than 

twelve  inches  in  diameter    $1-75  Per  ton 

Grindstone  fixtures  ; 27^  p  c 

Guano,    and     other    animal    and    vegetable 

manures Free  same 

Gums,    amber,    Arabic,    Australian,    Elemy, 

Copal,  Damar,   Kaurie,   Mastic,  Sandarac, 

Senegal,  and  shellac;    and  white  shellac  in 

gum  or  flake,  for  manufacturing  purposes  ; 

and  gum  Tragacanth,  gum  Gedda  and  gum 

Barberry Free  same 

Gum,    British,   Dextrine,    sizing,  cream    and 

enamel  sizing 10  p  c  same 

Gum,  sappato  and  chicle,  crude   Free  same 

Gum,  opium,  powdered $l-35  Per  lb.        same 

Gum,  opium,  prepared  for  smoking $5  per  lb.  same 

Gum,  opium  (drug) $1  per  lb.  same 

Gums,  assafcetida,  camphor  and  others,  n.e.s.  20  p  c  same 

Gunpowder,  gun,  rifle,  sporting,  cannon  and 

musket,  canister 3c.  per  lb.  same 

Gunpowder,  blasting  and  mining 2C.  per  lb.  same 

Guns,  rifles  and  muskets 20  p  c  30  p  c 

Gut  and  worm  gut,  manufactured  or  unmanu- 
factured, for  whip  and  other  cord Free  same 

Gutta  percha  clothing,  or  clothing  made  water- 
proof with   guta  percha 35  P  c  same 

Gutta  percha,  crude Free  same 

Gutta  percha,  manufactures  of 25  p  c  same 

Gypsum,  crude  (sulphate  of  lime)    Free  same 

Hair,  cleaned  or  uncleaned,  but  not  curled  or 

otherwise  manufactured Free  same 

Hair,  curled    20  p  c  same 

Hair  cloth  of  all  kinds    30  p  c  same 

Hair  mattresses 30  p  c  

Hair.  Dlasterers'  and  manufactures  of,  n.e.s.  ..  20  p  c  same 

Hair  oils,  pomatums  and  pastes,  and  all  other 

perfumed   preparations  used   for   the   hair, 

iuth  and  skin 30  p  c  same 

Hair  pins 30  p  c  same 

Hammers,  blacksmith  hammers 35  PC  30pc 
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Hammers,  other,  n.e.s 35  P  c  same 

Hammocks  and  lawn  tennis  nets  and  other 
like  articles  manufactured  of  twine,  n.e.s..    30  p  c  same 

Hams,  salted,  dried  or  smoked 2c.  per  lb.  same 

Harness  and   saddlery   of  every   description, 

and  parts  of  same 30  p  c  

Hatchets,  n.e.s 35  Pc  30pc 

Hat  boxes 30  p  c  same 

Hat  covers  of  rubber    25  p  c  same 

Hats,  caps  and  bonnets,  n.e.s 30  p  c  same 

Hatters'  bands,  bindings,  tips  and  sides  ;  lin- 
ings, both  tips  and  sides  ;  hat  sweats  ;  when 
imported  by  hat  manufacturers  for  use  in 

their  factories  in  the  manufacture  of  hats ....     Free  same 

Hatters'  plush,  of  silk  or  cotton,  and  furs  not 

on  the  skin Free  same 

Hay $2  per  ton  same 

Hemlock  bark Free  same 

Hemp  paper,  made  on  four-cylinder  machines 
and  calendered  to  between  .006  and  .008  in. 
thickness,  for  manufacture  of  shot  shells, 
primers  for  the  manufacture  of  shot  shells 
and  cartridge  and  felt  board,  sized  and  hy- 
draulic pressed  and  covered  with  paper  or 
uncovered  for  the  manufacture  of  gun  wads, 
when  such  articles  are  imported  by  the 
manufacturers  of  shot  shells,  cartridges  and 
gun  wads,  to  be  used  for  these  purposes  only 
in  their  own  factories  ;  provided  always  that 
the  said  articles  when  imported  shall  be  en- 
tered only  at  such  port  or  ports  as  may  be 
named  by  the  Controller  of  Customs,  and  at 

no  other  place Free  same 

Hemp,  undressed Free  same 

Hemp,  manufactures  of,  n.e.s 20  pc  25pc 

Hickory  spokes,  rough  turned,  not  tenoned, 
mitred,  throated,  faced,  sized,  cut  to  length, 

round  tenoned  or  polished Free  same 

Hides,  raw,  whether  dried,  salted  or  pickled. .    Free  same 

Hobnails 30  p  c  35  p  c 

Hoes '  35  P  c  25pc 

Holly 20  p  c  same 

Hominy,  in  barrels 40c.  per  barrel    same 

Honey,  in  the  comb  or  otherwise,  and  adultera- 
tions and  imitations  thereof 3c.  per  lb.  same 

Hoofs,  horns  and  horn  tips  *    Fret  same 

Hoop  skirts  and  similar  goods,  n.e.s 32K  P  c  25  p  c 

Hops  6c.  per  lb.  same 

Hop  extract  and  hop  roots 20  pc  

Horns,  in  the  rough Free  same 

Horn  strips Free  same 

Horse  clothing,  shaped,  n.o.p 5c.  lb.  &  30  p  c    30  p  c 

Horse  clothing  of  jute,   shaped  or  otherwise 

manufactured 30  pc  same 

Horses,  n.e.s 20  pc  same 

Hosiery,  of  silk 35  p  c  same 

House  furnishing  hardware,  rated  according 
to  material. 

Hubs,  rough  hewn  or  sawn  only Free  same 

Hymn  books  Free  same 

Hydrants,  valves  and  watergates  (iron) 27  K  p  c  25  p  c 

Ice  Free  same 

Ice  boxes 30  p  c  same 

Illuminating  oils,  composed  wholly  or  in  part 
of  the  products  of  petroleum,  coal,  shale  or 

lignite,  costing  more  than  30c.  per  gal 25  pc  same 

Incense 20  pc  same 

Indian  corn  of  the  varieties  known  as  "South- 
ern White  Dent  Corn,"  or  horse  tooth  en- 
silage corn,  and  "  Western  Yellow  Dent 
Corn,"  or  horse  tooth  ensilage  corn,  when 
imported  to  be  sown  for  soiling  and  ensilage 

only Free  same 

Indian  corn 7^c.  per  bush,    free 

Indian  corn  meal   40c.  per  bbl.        25c.  per  bbl. 

Indian  corn  and  corn  meal,  when  damaged  by 

water  in  transitu  on  appraised  value 20  p  c  

India  rubber  boots  and  shoes  with  tops  or 
uppers  of  cloth  or  of  material   other  than 

rubber 30  p  c  25  p  c 

India  rubber  boots  and  shoes  and  other  manu- 
factures of  India  rubber,  n.e.s 25  pc  same 

India  rubber  clothing,  or  clothing  made  water- 
proof with  India  rubber,  n.e.s 35  P  c  same 

India  rubber  hose,  belting,  packing,  mats  and 
matting,    and   cotton  and   linen  hose,  lined 

with  rubber 32H  pc  35  p  c 

India  rubber,  unmanufactured free  same 

India  rubber,  crude  and  hard  rubber  in  sheets, 
but  not  further  manufactured, and  re-covered 

rubber  and  rubber  substitute free  same 

Indigo free  same 

Indigo  auxiliary  or  zinc  dust free  same 

Indigo  paste  and  extract  of free  same 

Infants'  food,  all  kinds 30  p  c  

Ink,  for  writing 20  p  c  same 

Ink,  for  printing • 20  p  c  

Inkstands,  n.e.s 30  pc  same 

Insect  powder,  n.e.s 20  pc  same 

Iodine,  crude free  same 

Iodine,  resublimed 20  p  c  same 
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Iris,  orris  root free 

Isinglass 25  p  c  same 

Iron  sand  or  globules  and  dry  putty,  for  polish- 
ing granite 20  p  c  same 

Iron  borings free  same 

Iron  liquor,  solution  of  acetate  of  iron  for  dye- 
ing and  calico  printing free  same 

Iron,  oxide  of,  dry 25  pc  same 

Iron  and  steel  and  manufactures  of : — 

Adzes 35  p  c  S]  p  c 

Anchors   free  same 

Angles,  rolled  iron  or  steel  angles,  chan- 
nels, structural  shapes  and  special  sec- 
tions,  weighing   less   than   35   lbs.    per    35  p  c,  but  not 
lineal  yard   lessthan$ioton    $7  per  ton 

Angles,  rolled  iron  or  steel  angles,  chan- 
nels and  special  sections,  weighing  not 
less  than  35  lbs.  per  lineal  yard,  and 
rolled  iron  or  steel  beams,  joists,  gird- 
ers, column  sections,  trough  sections  and 
other  building  or  bridge  structural  sec- 
tions, weighing  not  less  than  25  lbs.  per 
lineal  yard,  and  rolled  iron  or  steel 
bridge  plate  not  less  than  %  of  a  inch 
thick,  nor  less  than  15  inches  wide,  and 
flat  eye  bar  blanks,  not  punched  or 
drilled   12^  pc  15  p  c 

Angles  for  iron  or  composite  ships  or  ves' Is    free  same 

Axes,  chopping  axes 35  p  c  25  p  c 

Axes   of   all   kinds,  adzes,    hatchets   and 

hammers,  n.e.s, 35  p  c  25  p  c 

Axles,  springs  and  parts  thereof,  axle  bars  $20  per  ton,  but 
and  axle  blanks  of  iron  or  steel  for  rail-  not  less  than 
way  or  tramway  vehicles 35  P  c  same 

Axles,  springs  and  parts  thereof,  axle  bars 

and  axle  blanks  of  iron  or  steel,  n.e.s .  .     ic.  lb.  &  20  p  c    30  p  c 

Balances 30  pc  same 

Bars,  crowbars   30  p  c  same 

Bar  iron,  rolled  or  hammered,  comp. 
rounds,  squares  and  bars  and  shapes  of 
rolled  iron  or  steel,  not  more  than  four 
inches  in  diameter,  and  flats  not  thinner 
than  No.  16  gauge,  whether  in  coils, 
bundles,  rods  or  bars,  n.e.s #10  per  ton  $1  per  ton 

Barbed  wire  and  other  wire  for  fencing. .  .     %c.  per  lb.  15  p  c  till  Jan. 

Steel  rails,  weighing  not  less  than  45  lbs.  1,  '98,  then  free 

per  lineal  yard,  for  use  in  railway  tracks  ; 
but  this  item  shall  not  extend  to  rails  for 
use  in  the  tracks  of  railways  used  or  in- 
tended for  private  purposes  only,  nor 
shall  it  extend  to  rails  which  are  not 
used  or  intended  to  be  used  in  connec- 
tion with  the  business  of  common  carry- 
ing of  either  goods  or  passengers,  nor 
shall  this  item  extend  to  rails  for  use  in 
the  tracks  of  street  railways  or  tramways    free  same 

Iron  or  steel  railway  bars  or  rails  of  any 
form,  punched  or  not  punched,  n.e.s., 
for  railways,  which  term  for  the  pur- 
poses of  this  item  shall  include  all  kinds 
of  railways,  street  railways  and  tram- 
ways, even  although  the  same  are  used 
for  private  purposes  only,  and  even  al- 
though they  are  not  used  or  intended  to 
be  used  in  connection  with  the  business 
of  common  carrying  of  goods  for  pas- 
sengers       30  p  c  same 

Boiler  tubes  of  wrought  iron  or  steel,  in- 
cluding corrugated  tubes  or  flues  for 
marine  boilers 7K  P  c  5pc 

Bowls  for  cream  separators  (steel) free  same 

Bolts  with  or  without  threads  or  nuts,  and 
bolt  blanks 1C-  lb   &  20  p  c    35  p  c 

Bridges,  iron  and  structural  iron  works  .  .     30  p  c,  but  not 

less  than  ic.  lb.     30  p  c 

Bridge  plate  not  less  than  %  of  an  inch 

thick,  nor  less  than  15  inches  wide 12K  P  c  15  p  c 

Canada  plates 5pc  same 

Cast  iron  vessels,  plates,  stove  plates  and 
irons,   sad  irons,   hatters'  irons,  tailors' 

*ro.ns---- 27^pc  25  p  c 

Castings,  other,  n.e.s.,  iron 23  p  c  same 

Chain  traces,  iron 30  p  c 

Chains,   iron   or  steel,  5-16  of  an  inch  in 

diameter s  p  c  same 

Chains,  other,  n.e.s 27^  n  c 

Clock  springs 2s  p  c 

Clock  springs  and  corset  steels,  to  be  flat 

wire  of  steel  of  No.  16  gauge  or  thinner, 

to  be  used  in  the  manufacture  of  dressed 

stays,  crinoline  and  corset  wire  ;  steel  of 

No.  20  gauge  and  thinner,  but  not  thin- 
ner than  No.   30  gauge,   to  be  used  in 

the  manufacture  of  corset  steels,  clock 

springs  and  shoe  shanks,  when  imported 

by  the  manufacturers  of  such  articles  for 

use  in  their  factories free  same 

Crowbars 30  p  c  same 

Crucible  cast  steel  wire free  same 

Crucible  sheet  steel,    11  to  16  gauge,  2% 

to  18  in.  wide,  when  imported  by  manu- 


al. 50 per  ton 
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25  p  c 
25  p  c 
same 
30  pc 


same 

Pi  per  ton 


30  p  c 


25  pc 
30pc 

30pc 
same 
same 
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facturers  of  mower  and  reaper  knives  for 
the  manufacture  of  such  knives  in  their 
own  factories free  same 

Wrought  scrap  iron  and  scrap  steel,  being 
waste  or  refuse  wrought  iron  or  steel, 
fit  only  to  be  re-manufactured,  the  same 
having  been  in  actual  use,  not  to  include 
cuttings  or  clippings  which  can  be  used 
as  iron  or  steel  without  re-manufacture, 
and  steel  bloom  ends  and  crop  ends  of 
steel  rails,  $3  per  ton,  and  on  and  after 
the  1st  day  of  January  1895 $4  per  ton  ^1.50  per  ton 

Iron  or  steel,  being  pieces,  punchings  or 
clippings  of  boiler  plate  or  other  plates, 
sheets  or  bars  of  iron  or  steel,  whether 
the  same  have  had  the  ragged  or  crop- 
ped ends  or  edges  sheared  off  or  not, 
and  crops  from  iron  or  steel  rails  having 
both  ends  sawn  or  sheared  off,  the  same 
not  having  been  in  actual  use  and  being 
fit  for  re-rolling  or  re-manufacture  only    $4  per  ton 

Engines,  locomotive 35  p  c 

Engines,  steam  engines,  boilers  and  ma- 
chinery, composed  wholly  or  in  part  of 
iron  or  steel,  n.e.s 27  K  P  c 

Fencing,  buckthorn  and  strip,  iron  or  steel.     'Ac.  per  lb. 

Ferro  manganese,  ferro  silicon,  speigel .  .     5  p  c 

Files  and  rasps 35  p  c 

Files,  steel,  for  the  manufacture  of,  when 
imported  by  file  manufacturers  for  use 
in   their   factories free 

Fish  plates,  railway  fish  plates  and  tie 
plates Jio  per  ton 

Forgings  of  iron  and  steel,  of  whatever 
shape,  or  in  whatever  stage  of  manufac- 
ture, n.e.s.,  35  per  cent,  but  not  less 
than $15  per  ton 

Forks,  table,  cast  iron,  not  handled  or 
ground  or  otherwise  further  manufac- 
tured       10  p  c 

Furniture  of  any   material 30  p  c 

Garden  rakes,  hay  knives,  scythes,  lawn 
mowers,  rakes,  n.e.s.,  pronged  forks  of 
all  kinds  and  hoes 35  P  c 

Hinges,  T  and  strap,  and  hinge  blanks. .     ic.  per  lb.  and 

20  p  c 

Hollowware,  of  cast  or  wrought  iron,  n.e.s.     27K  Pc 

Hollowware,  enamelled 35  P  c 

Horseshoes   and   horseshoe  nails 30  pc 

Hoop  iron,  not  exceeding  }i  of  an  inch  in 
width  and  being  No.  25  gauge  or  thin- 
ner, used  for  the  manufacture  of  tubular 
rivets free 

Iron  or  steel  sheets,  hoops,  bands  and 
strips,  n.e.s.,  other  iron  or  steel  of  all 
widths,  sheet  iron,  common  or  black, 
smoothed,  polished,  coated  or  galvan- 
ized, and  Canada  plates,  No.  17  gauge 
and  thinner SPC 

Iron  or  steel  hoops,  bands  and  strips,  8 
inches  and  less  in  width,  No.  18  gauge 
and  thicker $10  per  ton 

Iron  or  steel  plates  or  sheets,  sheared 
or  unsheared,  and  skelp  iron  or  steel 
sheared  or  rolled  in  grooves,  and  iron 
or  steel  of  all  widths  thicker  than  No. 
17  gauge,  n.e.s $10  per  ton 

Iron  or  steel  ingots,  cogged  ingots, 
blooms  and  slabs,  billets  and  puddled 
bars,  loops  or  other  forms  less  finished 
than  iron  or  steel  bars,  but  more  ad- 
vanced than  pig  iron,  except  castings. .     $5  per  ton  $4  per  ton 

Iron  or  steel  beams,  sheets,  plates,  angles 
and  knees,  for  iron  or  composite  ships 
or  vessels free  same 

Iron  masts  for  ships,  or  parts  of free  same 

Wrought  iron  or  steel  nuts  and  washers, 
iron  or  steel  rivets,  bolts  with  or  without 
threads,  nut  and  bolt  blanks,  less  than     ic.  per  lb.  and 
%  of  an  inch  in  diameter 25  pc  35  p  c 

Wrought  iron  or  steel  nuts  and  washers, 
iron  or  steel  rivets,  bolts  with  or  without 
threads,  nut  and  bolt  and  hinge  blanks,     ic.  per  lb.  and 
n.e.s. ,  and  T  and  strap  hinges 20  pc  30pc 

Iron,  all  articles  rated  as  iron  or  manufac- 
ture of  iron  shall  be  chargeable  with  the 
same  rate  of  duty,  if  made  of  steel,  or  of 
steel  and  iron  combined,  unless  other- 
wise provided  for 

Knife  blades  or  knife  blanks  in  the  rough, 
for  use  by  electro-platers 10  p  c  same 

Knives,  reapers'  and   mowers'  knives. .. .     20  p  c  25  pc 

Locks 32 '  2  P  c  30  p  c 

Locomotive  and  car  wheel  tires  of  steel, 
in  the    rough free  same 

Manufactured  articles  of  iron,  brass  or 
steel  which  at  the  time  of  their  importa- 
tion are  of  a  class  or  kind  not  manufac- 
tured in  Canada,  imported  for  use  in 
the  construction  or  equipment  of  ships 
or  vessels free  same 


15  p  c  when 
more  than  4c. 
per  lb. 


per  ton 
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Manufactures,  articles  or  wares  not  speci- 
ally enumerated  or  provided  for,  com- 
posed wholly  or  in  part  of  iron  or  steel, 
and  whethei  partly  or  wholly  manu- 
factured      27K  'p  0 

Mattocks 35  p  c 

Nails  and  spikes,  wrought  and  pressed, 
galvanized  or  not,  hoi  seshoe  nails,  and 

all  other    wrought    iron    or    steel    nails, 
n.e.S.,  and  horse,  mule  or  ox  shoes. .  ..     30  p  c 
Nails,  cut  nails  and  spikes  of  iron  or  steel, 

including  railroad  spikes %<s.  per  lb. 

Nail  rods,  Swedish  rolled  iron,  under  K 
inch  in  diameter,  for  the  manufacture 
of  horse  shoe  nails  and  Swedish  rolled 
iron  rods,  under  %  inch  in  diameter 
and   of  not   less  than  iKc.  per   lb.   in 

value 15  P  c 

Nails,  composition,  spikes  and  sheathing 

nails 15  P  c 

Name  plates,  enamelled 35  P  c 

Needles,  steel,  viz. ,  cylinder  needles,  hand 

frame  needles  and  latch  needles 30  p  c 

Needles,  steel,  n.O.p 30  p  c 

Other   steel,  n.e.s 27  K  P  c 

Picks,      mattocks,     grub  -  hoes,      adzes, 
hatchets,  and  eyes  or  poles   for  same, 
and  tools  of  all   descriptions,  n.e.s.  ...     35  p  c 
Pig  iron,  iron  kentledge  and   scrap  iron  .  .    #4  per  ton 
Pipes,  cast  iron,  $10  per  ton,  but  not  less 

than 35  P  c 

Planing  mills,  and  parts  of,  in  any  stage 

of  manufacture 30  p  c 

Plates,  scraper  plates  27K  P  c 

Plates,  engraved  on  steel 20  p  c 

Plates,   steel  plates  less  than  30  in.  wide 

and  not  less  than  yi,  of  an  inch  thick  . .     12K  P  c 
Plates,  cast-iron  plates,   and  stove  plates, 
and  irons,  sad  irons,  hatters'  irons  and 

tailors'  irons   27%  p  c 

Plate,  Canada  plate 5Pc 

Plates,  saw  plates,  cut  to  shape  only,  not 

otherwise  manufactured free 

Plough  plate,  mould  boards  and  land 
sides,  and  other  plates  for  agricultural 
implements,  when  cut  to  shape  from 
rolled  plates  of  steel,  but  not  moulded, 
punched,  polished  or  otherwise  manu- 
factured, and  being  of  a  greater  value 

than  4c.  a  pound  5  p  c 

Portable  steam  engines,  threshers,  separ- 
ators, horse  power,  portable  saw  mills 

and  planing  mills,  and  parts  of 30  p  -c 

Puddled  bars $5  per  ton 

Pumps  of  ail  kinds  and  wind  mills   30  pc 

Railway  bars  and  rails,  iron  or  steel,  for 

railways  and  tramways.  (See  steel  rails) 

Rivets,  iron  or  steel,  bolts  with  or  without 

threads,   or  nut  or  bolt  blanks.      (See 

wrought  iron  or  steel  nuts,  etc.) 

Rods  of  steel,  rolled,  under  half  an  inch 
in  diameter,  or  under  half  an  inch 
square,  imported  by  knob  or  lock  manu- 
facturers, or  cutlers,  for  use  exclusively 
in  such  manufacture  in  their  own  fac- 
tories         free 

Rolled  iron  tubes, not  welded, under  1  }4  in. 
in  diameter  ;  angle  iron,  9  and  10  gauge, 
not  over  1  K  in.  wide;  iron  tubing,  lac- 
quered or  brass  covered,  not  overi!4 
in.  diameter,  all  of  which  are  to  be  cut 
to  lengths  for  the  manufacture  of  bed- 
steads, and  to  be  used  for  no  other 
purpose  ;  when  imported  for  the  manu- 
facturers of  iron  bedsteads,  to  be  used 
for  these  purposes  only,  in  their  own 
factories,  until  such  time  as  any  of  the 
said  articles  are  manuf'd  in  Canada....  free 
Rope,  raw  hide,  as  belting,  being  so  used.  20  p  c 
Safes,  doors  for  safes  and  vaults,  scales, 
balances  and  weighing  beams  of  iron  or 

steel 30  p  c 

Saws  of  all  kinds    32  K  P  c 

Scrap  iron  and  scrap  steel,  old,  and  only 
fit  to  be  remanufactured,  being  part  of 
or  recovered  from  any  vessel  wrecked 
in  water  subject  to  tin-  jurisdiction  of 

Canada    free 

Screws,  commonly  called  wood  screws — 

2  inches  or  over  in  length   3c.  per  11>. 

I  inch  and  less  than  2  inches  in  length.     6c.  per  lb. 
Less  than  1  inch,   8c.  per  lb.,  provided 

that  the  duty  shall  not  be  less  than.  .     35  p  c 
Screws,  iron,  steel,  hi  ass.  or  Other  metals, 

n.e.s 30  p  c 

ies 35  P  c 

Sheet    iron,    common    or   black,    No.   17 

id  thinner  5  P  c 

Sheet  il  is,  not  framed 25  p  c 

iron.  (See  iron  or  steel  sheets,  etc.) 
Sheet  iron,  for  iron  or  composite  ships.,    free 
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25  p  c 
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same 
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35  p  e 
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25  p  c 
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30  p  c 


Sheets,  crucible  sheets,  steel,  11  to  16 
gauge,  lyi  to  18  inches  wide,  imported 
by  manufacturers  of  mower  and  reaper 
knives  for  manufacture  of  such   knives 

in  their  own  factories tree  same 

Shoes,  horse,  mule  and  ox  shoes 30  pc  same 

Shovels  and    spades,    shovel   and   spade 

blanks,  and  iron  or  steel  cut   to  shape    50c.  per  doz. 

for  same and  25  p  c  35  p  c 

Skates Ioc.  per  pair        35  p  c 

30  p  c 
Skates,  steel  for,  valued  at  2l4c.  per  lb. 

and  over free  same 

Sledges 30  pc  

Steels,  table  and  butchers'  steels 35  P  c  3o  p  c 

Steel  of  No.  12  gauge  and  thinner,  but 
not  thinner  than  No.  30  gauge,  imported 
by  manufacturers  of  buckle  clasps  and 
ice-creepers,  to  be  used  in  the  manufac- 
ture of  such   articles  only  in  their  own 

factories   free  same 

Steel  for  the  manufacture  of  hammers, 
augers,  and  auger  bits,  when  imported 
by  the   manufacturers  of  such   articles 

for  use  in  their  own  factories  only    ....     free  same 

Steel,  Nos.  24  and  17  gauge,  in  sheets  63 
inches  long  and  from  18  inches  to  32 
inches  wide  for  the  manufacture  of 
tubular  bow  sockets,  when  imported  by 
the  manufacturers  for  their  own  factories 

only free  same 

Steel,   manufactures  of,  or  parts  of  iron 

and  parts  steel,  n.e.s 27  H  P  c  30  p  c 

Stoves  27K  PC  25  p  c 

Stove  plates 27^  pc  25  p  c 

Swords 27K  P  c  30  p  c 

Wedges 30  pc  same 

Iron   and  manufactures  of,  or  part  iron    and 

part  steel,  n.e.s 27K  P  c  30  p  c 

Strips  specially  imported  for  the  manufac- 
ture of  buckthorn  and  plain  strip  fenc- 
ing for  use  in  their  factories free  same 

Tacks,  cut,  brads  or  sprigs,  not  exceeding 

16  ounces  to  the  thousand iKc.  per  1,000    35  p  c 

Tacks,  shoe,  %  to  4  o'z.  to  the  thousand.,     ic.  per  1,000        35  p  c 
Tacks,  cut,  brads  or  sprigs,  exceeding  16 

oz.   to  the  thousand ij^c.  per  lb.        35  p  c 

Track  tools,  wedges,  crowbars  and  sledges    30  pc  30  p  c 

Traps    27K  P  c  30  p  c 

Tubing,  wrought  iron,    over  2  inches  in 

diameter 15  P  c  same 

Tubing,  of  lap-welded  iron,  threaded  and 
coupled  or  not,  one  and  one-quarter  to 
two  inches  inclusive  in  diameter,  for  use 
exclusively  in  artesian  wells,  petroleum 

pipe  lines  and  petroleum  refineries  ....     20  pc  

Tubes  not  welded  nor  more  than  iK-inch 

in  diameter  of  rolled  steel   15  p  c  same 

Tubes   or   pipes,  either  wrought    iron    or 

steel 5"I0C  •  &'  30  P  c    30  p  c 

Washers,  n.e.s xc.  lb .  &  20  p  c    25  p  c 

Provided  that  on  all  iron  and  steel  bars, 
rods,  strips  or  steel  sheets  of  whatever 
shape,  and  on  all  iron  or  steel  bars  of 
irregular  shape  or  section,  cold  rolled, 
cold  hammered  or  polished  in  any  way, 
in  addition  to  the  ordinary  process  of  hot 
rolling  or  hammering,  there  shall  be  paid 
one-sixth  of  one  cent  per  pound  in  ad- 
dition to  the  rate  imposed  on  the  said 
materials. 
And  provided,  further,  that  all  articles 
rated  as  iron  or  manufactures  of  iron 
shall  be  chargeable  with  the  same  rate 
of  duty  if  made  of  steel,  or  of  steel  and 
iron  combined,  unless  otherwise  spe- 
cially provided  for. 
Ivory  knives  and  folders  and  fancy  manufrs  .  .     35  p  c  30  p  c 

Ivory  and    ivory    nuts,   unmanufactured   and 

veneers,  sawn  only free  same 

Ivory  veneer,  other 20  pc  

Ivory,  manufactures  of,  n.e.s 20  |>c  same 

Ivory  vaccine  points free  same 

Jack   Screws  of  every  description,  n.e.s 35  p  c  same 

Jalap  root   free  same 

lams,  jellies  and  preserves 3KC-  Per  lb.  same 

japanned  and  stamped  tinware,  etc 25  pc  same 

jerseys,  ladies' 5c.  lb.  and 

30  p  c  35  p  C 

Jewellery  and  manufactures  of  gold  and  silver     25  p  c  30  p  c' 

I  ews'  harps 35  P  c  

Junk,  old inv  same 

jute  and  jute   butts free  same 

jute,  carpeting  or   matting   and   mats 25  p  c  same 

jute   cloth,   as    taken    from   the   loom,  neither 
pressed,    mangled,   calendered,  nor   in   any 

w  ay    finished    tree  same 

|ute,    colored    fabrics,    part   cotton,    yarns   or 

other  material 30  p  c  25  p  C 

lute,  manufactures  of,   n.e.s 20  p  c  25  p  c 
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Jute  yarn,  flax  or  hemp,  plain  dyed  or  colored, 
when  imported  by  manufacturers  of  carpets, 
rugs,    mats,   jute    webbing    or    cloth,     and 

twines,  tor  use  in  their  own  factories free  same 

Kainite,  or  German  potash  salts  for  fertilizers    free  same 

Kelp free  same 

Kerosene  and  coal  oil  fixtures  or  parts  thereof    27 J4  p  c  30  p  C 

Knives,   oyster  knives 35  P  c  30  P  c 

Knitting  machines   27K  P  c  25  p  c 

Knitting   needles    and  machine  needles    and 

needles'  of  all  kinds 30  p  c  same 

Kryolite  or  cryolite free  Same 

Labels,  for  fruit,  vegetables,  meat,  fish,  con- 
fectionery, and  other  goods,  also  tickets, 
posters,      advertising      bills     and     folders,     15c.  per  lb.  and 

whether  lithographed  or  printed 25  pc  35  pc 

Lac-dye,  crude,  seed,  button,  stick  and  shell,     free  same 

Laces,  boot,  shoe  and  stay 30  pc  same 

Laces,  braids,  fringes,  embroideries,  cords, 
tassels,  and  bracelets,  elastic,  round  or  flat, 
including  garter  elastic,  braids,  chains  or 
cords  of  hair  ;  lace  collars  and  all  similar 
goods,  lace  nets  and  nettings  of  cotton,  silk, 
linen  or  other  materials,  table  cloths  and 
curtains,  when  made   up,  trimmed   or   un- 

trimmed,  and  belts  of  all  kinds 30  pc  35  p  c 

Lamb  and  sheepskins,  tanned,  dressed,  waxed 

or  glazed 17 %  pc  same 

Lamp  reflectors 30  p  c  same 

Lamp  shades,  made  of  paper 35  P  c  same 

Lamp  wicks 25  p  c  same 

Lamp  springs 10  p  c  same 

Lamp  black  and  ivory  black free  same 

Lap  robes,  rubber 35  p  c  same 

Lard  and  lard  compound,  and  similar  sub- 
stances, cottolene  and  animal  stearine  of  all 

kinds,  n.e.s 2c.  per  lb.  same 

Lard  oil 20  p  c  same 

Lastings,  mohair  cloth  or  other  manufac- 
tures of  cloth  when  imported  by  manufac- 
turers of  buttons  for  use  in  their  own  fac- 
tories and  woven  or  made  in  patterns  of 
such  size,  shape  or  form,  or  cut  in  such 
manner  as  to  be  fit  for  covering  buttons  ex- 
clusively      free  same 

Lava,  unmanufactured    free  same 

Lava,  manufactures  of,  fancy    35  P  c  same 

Lead  bars,  blocks  and  sheets 60c.   100  lbs.        25  p  c 

Lead,  old  scrap  and  pig 40c.  100  lbs.        25  p  c 

Lead  pipe  and  shot 4-ioc.  lb.  and 

25  p  c  35  p  c 

Lead,  nitrate  and  acetate  of,  not  ground   ....     free  same 

Lead  pencils  of  all  kinds,  in  wood  or  otherwise    25  pc  same 

Lead,  manufactures  of,  n.e.s 30  pc  same 

Leather,  upper,  including  dongola,  cordovan, 
kid,  lamb,  sheep,  kangaroo,  alligator,  cha- 
mois, and  calf,  dressed,  waxed  or  glazed.  . .     \j%  p  c  same 
Leather  and  skins,  n.o.p.,  tanned,  belting  lea- 
ther and  sole  leather 15  P  c  same 

Leather  belting  or  other  material,  n.e.s 20  p  c  same 

Leather  board  and  leatheroid.  and  boot  and 

shoe  counters  made  therefrom 20  p  c  same 

Leathers,  glove,  when  imported  by  glove 
manufacturers  for  use  in  their  factories  in 
the  manufacture  of  gloves,  viz.,  lamb,  kid, 
buck,  deer,  antelope  and  water-hog,  tanned 

or  dressed,  colored  or  uncolored to  p  c  same 

Leather,  morocco  skins,  tanned,  but  not  fur- 
ther manufactured 15  P  c  same 

Leather,  patent,  japanned  or  enamelled,  and 

morocco  leather 22  J4  p  c  25  p  c 

Leather,  sole,  tanned,  but  rough  or  undressed     10  p  c  same 

Leeches   free  same 

Lentils,  fresh 25  pc  same 

Lime  juice  and  fruit  juices  containing  not 
more   than  twenty-five   per   cent,   of  proof 

spirits   60c.  per  gal.         same 

When  more  than  25  per  cent $2  per  gal.  same 

Lime  juice  and  other  fruit  juices,   n.o.p 20  p  c  same 

Lime  juice,  crude  only free  same 

Lime     20  p  c  same 

Lime,  chloride  of free  5ami 

Linen,  damask 25  p  c  30  p  c 

Linen  canvas,  when  to  be  used  for  boats  and 

ships'  sails   25  p  c  same 

Licorice  paste    20  p  c  same 

Licorice  root,  not  ground free  same 

Licorice,  stick  or  roll   20  p  c  same 

Litharge free  ~ '"" 

Lithographic  presses    10  p  c  same 

Lithographic  stones,  not  engraved 20  p  c  same 

Litmus  and  all  lichens,  prepared  and  not  pre- 
pared         free  same 

Lobsters,  preserved 25  p  c  same 

Lobsters,  alive   20  p  c  same 

Locks,  other,  n.e.s  32K  p  c  30pc 

Locomotives  and  railway  passenger,  baggage 
and  freight  cars,  being  the  property  of  rail- 
way companies  in  the  U.  S.  running  upon 
any  line  of  road  crossing  the  frontier  so  long 
as  Canadian   locomotives  and  cars  are  ad- 
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mitted  free  under  similar  circumstances  into 
the  U.S.,  under  regulations  to  be  prescribed 

by  the  Controller  of  Customs  free 

Locust  beans  and  locust  bean  meal free 

Logwood,  fustic,  oak  and  oak  bark,  cxtr.n  tS  01 

Logwood,  compound   extracts  of 20  p  1 

Logs  and  round  unmanufactured  timber, n.e.s.     free 

Mace  and  nutmegs 25  p  i 

Macaroni  and  vermicelli 25  p  C 

Machines,  dating  27^  p  c 

Machinery,  n.e.s 27'A  pc 

Machinery,  mining  and  smelting,  imported 
prior  to  the  16th  day  of  May,  i8</\  which  is 
at  the  time  of  its  importation  of  a  class  or 
kind  not  manufactured  in  Canada free 

Madder    and     munjeet,     or     Indian    madder, 

ground  and  prepared,  and  all  extracts  of  .  .     free 

Magic  lanterns  and  slides  therefor,  philosophi- 
cal, photographic,  mathematical  and  optical 
instruments,   n.e.s 25  p  c 

Magnesia 20  p  c 

Magnesia  fluid   50  p  c 

Malt,  upon  entry  for  warehouse,  subject  to 
Excise  regulations 15c.  per  bush. 

Malt,  extract  of  (non-alcoholic),  for  medical 

purposes,  n.e.s 25  p  c 

Manganese,  oxide  of    free 

Mangles  27M  pc 

Manilla  hoods 20  p  c 

Mantels,  slate 30  pc 

Manures,  guano  and  other  manures    free 

Manuscripts  and  insurance  maps free 

Maps,  charts,  for  the  use  of  schools  for  the 
blind,  and  globes,  geographical,  topographi- 
cal and  astronomical,  n.e.s free 

Marble  blocks  from  the  quarry,  in  the  rough . .    free 

Maple  sugar    20  p  c 

Marble  blocks  and  slabs,  sawn  on  more  than 

two  sides 20  p  c 

Marble  slabs,  sawn  on  not  more  than  two  sides    10  p  c 

Marble,  finished,  and  all  manufs.  of,  n.e.s. ...     30  p  c 

Matches,  wax  or  wood   25  pc 

Mattresses,  hair,  spring  and  other  30  pc 

Matting,  cocoa   25  pc 

Meats,  fresh,  n.e.s 3c.  per  It). 

Meats,  canned,  and  canned  poultry  and  game 
and  soups     25  p  c 

Meats,  extract  of  fluid  beef  not  medicated. ...     25  p  c 

Meats,  n.e.s 2c.  per  lb. 

When  in  barrel,  the  barrel  to  be  free. 

Meat  stuffers 2TA  P  c 

Meats,  poultry  and  game,  n.o.p 20  p  c 

Meats,  mutton  and  lamb,  fresh 35  p  c 

Medals,  gold  or  silver 25  p  C 

Medals,  German  or  nickel  silver 25  p  c 

Medals,  brass,  bronze  or  plated 30  p  c 

Medicines,  patent,  proprietary,  viz  :  All  tinc- 
tures, pills,  powders,  troches  or  lozenges, 
syrups,  cordials,  bitters,  anodynes,  tonics, 
plasters,  liniments,  salves,  ointments,  paste, 
drops,  waters,  essences,  oils,  and  all  medi- 
cinal, chemical  and  pharmaceutical  prepara- 
tions, when  compounded  of  more  than  one 
substance,  n.o.p.,  all  liquids,  50  per  cent.; 
provided  that  this  item  shall  not  be  held  to 
include  drugs  and  preparations  recognized 
by  the  British  and  the  United  States  Pharma- 
copoeia and  French  Codex  as  official.  25  and  35  p  c 

Medicines,  patent,  all  other,  n.e.s 25  p  c  same 

All  medicinal  preparations, whether  chemi- 
cal or  otherwise,  usually  imported  with 
the  name  of  the  manufacturer,  shall  have 
the  true  name  of  such  manufacturer, 
and  the  place  where  they  are  prepared, 
permanently  and  legibly  affixed  to  each 
parcel  by  stamp,  label  or  otherwise,  and 
all  medicinal  preparations  imported 
without  such  names  so  affixed  shall  be 
forfeited. 

Meerschaum,  crude  or  raw free  same 

Menageries,  horses,  cattle,  carriages  and  har- 
nesses of,  under  regulations  prescribed  by 
the  Controller  of  Customs free  ame 

Mercury  or  quicksilver free  same 

Metal  composition,    n.e.s 20  p  c 

Metal,  yellow  metal  in  bars,  bolts,  and  for 
sheathing same 

Mica 20  p  c  same 

Microscopes 25  p  c  same 

Milk  food  and  othei  similar  preparations 30  p  c  same 

Milk,  condensed .'I'j'e.  per  tt>.         same 

Coffee,  condensed,  with  milk 30  p  c  same 

Mill  board,  not  straw  board 10  j  same 

Mineral  waters,  natural,  not  in  bottles free  same 

Mineral  waters,  n.e.s 20  p  c  same 

Mineral  and  bituminous  substances,  n.e.s...     Lit  pc  same 

Mineralogy  specimens same 

Models  (original)  of  inventions  and  other  im- 
provements in  the  arts  ;  but  no  article  or  ar- 
ticles shall  be  deemed  a  model  which  can 
be  fitted  for  use free  same 


imi 
same 
same 
same 

ame 

.mi 

25  p  e 
25  p  c 


same 

same 


same 

25  pc 
ame] ; 

same 

same 

same 
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same 

same 
same 

same 


same 
same 

same 

same 
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same 

same 

same 

same 
same 
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same 

30  p  c 
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same 


same 
same 
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30  pc 
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25  pc 

30  pc 

same 

same 

same 

same 

$2.40  Im.  gal. 

5c.  Im.  gal 

same 

same 
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Molasses,  produced  in  the  process  of  the 
manufacture  of  cane  sugar  from  the  juice  of 
the  cane,  when  imported  in  the  original 
packages  from  the  distri9t"wfee»e  prod 
in  the  country  where  the  cane  was  grown, 
and  which  has  not  been  subjected  to  any 
process  of  treating  or  mixture  after  leaving 
the  country  from  which  originally  shipped.,     free 

(a)  Testing  by  polariscope,  400  or  over, 
a  specific  duty  of  1 X c.  per  gal 

(b)  When  testing  less  than  400,  and  not 
less  than  350,  a  specific  duty  of  i%c.  pet- 
gal.,  and  in  addition  thereto  ic.  per  gal. 
for  each  degree  or  fraction  of  a  degree 
less  than  40 

The  packages  (when  of  wood)  in  which 
imported  to  be  exempt  from  duty. 

Molasses  gates 27K  P  c 

Molasses  and  syrups  of  all  kinds,  n.o.p.,  the 
product  of  the  sugar  cane  or  beet  root,  n.e.s., 
and  all  imitations  thereof  or  substitutes  there- 
for      y*c-  Per  ft- 

Moss,  Iceland  and  other  mosses,  and  seaweed 
and  seagrass,  crude  or  in  their  natural  state, 

or  cleaned  only free 

Moss,  other,  n.e.s 20pc 

Mouldings  of  wood,  plain  20  p  c 

Mouldings    of   wood,    gilded,    or    otherwise 

further  manuf.  than  plain   25  p  c 

Mowing  machines,  self-binding  harvesters, 
harvesters  without  binders,  binding  attach- 
ments, reapers,  sulky  and  walking  ploughs, 
harrows,   cultivators,  seed  drills  and  horse 

rakes 20  P  c 

Muslin,  plant  bed  muslin,  white  cotton 25  p  c 

Music,  printed,  bound  or  in  sheets 10c.  per  lb. 

Musical  instruments,  n.o.p 25  p  c 

Musk,  in  pods  or  in  grains free 

Mustard  cake 15  p  c 

Mustard,  ground   25  p  c 

Mustard,  French  mustard,  liquid,  as  sauce. . .     35  p  c 
Naphtha,  wood  naphtha,  or  wood  alcohol  . .    $2.25  Im.  gal. 

Naphtha,  n.e.s 6c.  Im.  gal. 

Needles,  knitting   30  p  c 

Needles,  steel,  all  other 30  p  c 

Newspapers  or  supplemental  editions  or  parts 
thereof,  partly  printed  and  intended  to  be 

completed  and  published  in  Canada 25  pc  20pc 

Newspapers  and  quarterly,  monthly  and  semi- 
monthly   magazines,    and    weekly    literary 

papers,  unbound   free  same 

Newspapers  and  magazines,  if  bound 6c.  per  lb.  

Nickel   free  same 

Nickel  anodes 10  p  c  same 

Nickel  and  German  silver,  manf.  of,  not  plated    25  p  c  same 

if  plated 30pc  same 

Nitrate  of  soda  or  cubic  nitre free  same 

Nitrate  of  soda   free  same 

Nitrate  of  lead,  not  ground free  same 

Nitro  glycerine   4c.  per  lb.  3c.  per  lb. 

Noils,  being  the  short  wool  which  falls  from 

the  combs  in  worsted  factories free  same 

Numbering  machines,   not  to  be  classed  with 

printing  presses 27  J4  p  c  25  p  c 

Nuts,  shelled,  n.e.s 5c.  per  ft.  same 

Nuts,  almonds,   walnuts,   Brazil   nuts,  pecans 

and  shelled  peanuts,   n.e.s 3c.  per  ft.  same 

Nuts,  cocoa $1  per  100  same 

Nuts,  cocoa,  when  imported  direct 50c.  per  100         same 

Nuts,  all  kinds,  n.o.p 2c.  per  ft.  same 

Nutgalls free  same 

Oakum free  same 

Oak  bark free  same 

Oats 10c.  per  bush,      same 

Oat  flour 20  p  c  same 

Oatmeal  20  p  c  same 

Oil,  aniline,  crude free  same 

Oil,  coal,  illuminating  oils  composed  wholly 
or  in  part  of  the  products  of  petroleum,  coal, 
shale  or  lignite  costing  more  than  30c.  per 

gal 25  p  c  same 

Oil,  coal  and  kerosene,  distilled,  purified  or 
refined,  naphtha,    petroleum   and   products 

of,  n.e.s 6c.   Im.  gal.         5c.  imp.  gal. 

Oils,  petroleum,  crude,  fuel  and  gas  oils  (other 
than  naphtha,  benzine  or  gasoline,  when  im- 
ported by  manufacturers  other  than  refiners) 
for  use  in  their  factories  for  fuel  purposes  or 

for  the  manufacture  of  gas 3c.  per  gal.  2^c.  per  gal. 

Oil,  carbolic  or  heavy  oil    free  same 

I  Ml ,  castor    20pc  same 

Oil,  cod  liver 20  p  c  same 

ocoanut  and  palm,  in  their  natural  state    free  same 

Oil,  colza 20  p  c  same 

eed  or  linseed,  raw  or  boiled  20  p  c  same 

tir,  perfumed   30pc  same 

oil 20  p  c  same 

lubricating,  composed  wholly  or  in  part 
itroleum,  costing  less  than  25c.  Im.  gal.    6c.  Im.  gal.  5c.  imp.  gal. 

iibricating,  all  other   25  p  c  same 

neatsfoot    20  p  c  same 


Old. 


New. 


Oil,  olive,  for  manufacturing  purposes free  same 

Oil,  olive,  prepared  for  salad  purposes 30  p  c  20pc 

Oil,  sesame  seed    20pc  same 

Oil ,  tallow  20pc  same 

Oil,  all  other,  n.e.s 20pc  same 

Oil  cake  and  meal,  cotton  seed  cake  and  meal, 

palm  nut  cake  and  meal free  same 

Oil  cloths  and  silk  India  rubbered,  flocked  or 

coated  with  rubber,  n.o.p 27'A  p  c  30  p  c 

Oil  cloth,  table  and  shelf,  enameled  floor,  cork  30  p  c,  but  not 

matting  or  carpet  and  linoleum less     than    4c.    30  p  c 

per  sq.  yd. 

Oiled  paper 35  p  c  

Oleo-stearine  and  degras,  when  imported  by 
manufacturers  of  leather  for  use  in  the  manu- 
facture of  leather  in  their  factories free  same 

Opium,  crude $1  per  ft.  same 

The  outward  ball  or  covering    free  same 

Opium,  prepared  for  smoking $5  per  ft.  same 

Opium,  powdered $1.35  per  ft.        same 

Optical  instruments,  n.e.s 25  p  c  same 

Oranges,  lemons  and  limes,  in  boxes  of  capa- 
city not  exceeding  2%  cubic  feet 25c.  per  box        same 

In  half  boxes,  capacity  1  '4  cubic  feet  ....  13c.  per  box.        same 

In  cases  and  all  other  packages • 10c.  per  cu.  ft.    same 

capacity 

In  bulk $1.50  per  1,000    same 

In  barrels  not  exceeding  in  capacity  that 

of  the  196  ft.  flour  barrels 55c.  per  bbl.        same 

Ores  of  metals,  of  all  kinds free  same 

Organs,  cabinet 30  p  c  same 

Organs,  sets  or  parts  of  sets  of  reeds  for  cabinet 

organ     25  pc  same 

Organs,  pipe  organs 25  pc  30pc 

Ornaments  of  alabaster,  spar,  amber  and  terra 

cotta,  or  composition   35  p  c  same 

Osiers    free  same 

Osiers  and  willow  furniture   30  p  c  same 

Ottar  of  roses  and  oil  of  roses free  same 

Oxide  of  copper,  black  and  platinum,  for  use 

in  the  manufacture  of  chlorate free  same 

Fails,    tubs,    churns,    brooms,    wrashboards, 

pounders  and  rolling  pins    20  p  c  same 

Paints  and  colors,  ultramarine  blue,  dry  or  in 
pulp,  metallic  colors,  viz.:    oxides  of  cobalt; 

copper  and  tin,  n.e.s free  same 

Ochres,    ochrey  earths,   raw  siennas  and 

colors  dry,  n.e.s 20pc  same 

Oxides,  dry  fillers,  fire-proofs,  umbers  and 

burnt  siennas,  n.e.s 25  p  c  same 

Fire-proof  paint,  dry 25  p  c  same 

Paints  and  colors,  rough  stuff  and  fillers, 

n.e.s 25  p  c  same 

Ground  in  spirits,  and  all  spirit  varnishes  20c.    gal, 

and  lacquers  $1.12K  gal.  20  p  c 

Paris  green,  dry 10  p  c  same 

Dry  white  and  red  lead,  orange  mineral 

and  zinc  white 5  p  c  same 

White  lead  in  pulp,  not  mixed  with  oil. . .  25  p  c  same 

Painters'  metal  graining  combs . . 35  p  c  same 

Painters'  pallet  knives 35  p  c  30  p  c 

Paintings  in  oil  or  water  colors,  by  artists  of 
well-known  merit,  or  copies  of  Old  Masters 

by  such  artists free  same 

Paintings  in  oil  or  water  colors,  production  of 

Canadian  artists     free  same 

Paintings,   prints,    engravings,    drawings   and 

building  plans,  photos  and  pictures,  n.e.s. . .  20  p  c  same 

Palm  leaf,  unmanufactured    free  same 

Palm  leaf,  when  manufactured,  n.e.s 20  p  c  same 

Paper  weights,  glass 30  p  c  same 

Paper  cutters  and  printing  presses 10  p  c  same 

Paper  bags,  plain,  n.e.s 25  p  c  same 

Paper  boxes,  with  chromos,  but  without  any 

printed  matter     6c.  ft .  &  20  p  c     

Paper  boxes,  labelled  empty 15c.  ft.  &  25 pc     

Paper,  drawing,  mounted,  enamelled  or  parch- 
ment    35  p  c  same 

Paper  hangings,  all  other,  and  borders,  per 
roll  of  8  yds.  and  under,  and  proportionately 

for  greater  lengths VA  roll  &  25  pc    35  p  c 

Paper,  wall,  not  including  borders,  printed 
on    plain   ungrounded   paper,   and   colored 

with  any  material  except  bronze, gilt  or  flitter  35  p  c  Hope 

Paper  files,  clips     30  p  c  same 

l'apier  mache,  manufactures  of    35  p  c  same 

Paper  of  all  kinds,  n.e.s 25  p  c  same 

Paper  kites,  as  toys 35pc  same 

Paper,  ruled,  oiled  or  waxed 35  p  c  same 

Paper,  tarred 25  p  c  same 

Paper,  union  collar  cloth,  in  rolls  or  sheets, 

not  glossed  or  finished 15  p  c  same 

Paper,  union  cloth,  in  rolls  or  sheets,  glossed 

or  finished   20pc  same 

Paper,  filter  paper,  in  sheets 25  p  c  same 

Paper,  fly  paper 35  p  c  same 

Paper  letters,   gummed,  plain   or  colored,   in 

bulk 35  p  c  same 

Paper    letters,    gummed,  put    up  in  envelopes, 

with  printed  descriptions  for  special  aih.i 

tising  purposes,  signs  or  labels  15c.  ft.&  25 pc    35  p  c 


and 
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Paper  sacks  or  bags  of  all  kinds,  printed 

or  not 25  p  c  same 

Paper,  waste  or  clippings free  same 

Paper,  pressed,  in  sheets 35  p  c  same 

Paper,  glazed,  plated,  marbeled,  en- 
amelled paper,  and  card  board,  simi- 
larly finished,  n.e.s 35  p  c  same 

Paper,  manufactures  of,  including  ruled 
and  bordered  papers,  papeteries, 
boxed    papers    and    envelopes    and 

blank  books 35  pc  same 

Parasols.     (See  umbrellas) 

Passover  bread  for  free  distribution 
among  the  Hebrew  community  in 
connection  with  their  religious  rites,    free  same 

Patterns  of  brass 30  p  c  same 

Patterns  of  iron 27^   p  c>        30  p  c 

Paving  blocks,  made  from  slag  of  blast 

furnace    20  p  c  same 

Peaches,  n.o.p. ,  the  weight  of  the 
package  to  be  included  in  the  weight 

for  duty ic.  per  lb.        same 

Peach  trees 3c.  each  same 

Pears,  green  fruit 20  p  c  same 

Pear  trees  of  all  kinds 3c.  each  same 

Peas ioc.  bush.        same 

Pearl,  mother  of,  not  manufactured.  . .    free  same 

Pearl  card  cases 35  p  c  same 

Pearl  collar  buttons  or  studs  as  jewel' ry    25  p  c  same 

Pearl,  manufactures  of,  fancy 35  p  c  same 

Pelts,  raw free  same 

Pencils,  lead,  wood  or  otherwise 25   p'c  sane 

Pencils,  slate 25  p  c  same 

Penholders,  wood 25  p  c  same 

Pens,  steel 27  >£  p  c  30  p  c 

Pens,  gold 20  p  c  same 

Pen  racks,  iron 27^  p  c  25PC 

Perfumery,  including  toilet  prepara- 
tions (non-alcoholic),  viz  :  Hair  oils, 
tooth  and  other  powders  and  washes, 
pomatums,  pastes  and  all  other  per- 
fumed preparations  used  for  the  hair, 

mouth  and  skin 30  p  c  same 

Perfumed  spirits  in  bottles  or  flasks  not 

weighing  more  than  4  oz 50  p  c  same 

Perfumed   spirits   in   bottles,   flasks  or 

other  packages,   weighing  more  than    $2.25  Im. gal   #2.40  gal. 

4  oz and  40  p  c       and  40  p  c 

Persis  or  extract  archill  and  cudb'r . . . .    free  same 

Petroleum,  crude,  fuel  and  gas  oils 
(other  than  naphtha,  benzine  or  gaso- 
line), when  imported  by  manufactur- 
ers (other  than  refiners),  for  use  in 
their   factories  for  fuel   purposes,  or 

for  the  manufacture  of  gas 3c.  per  gal.       2^c.  gal. 

Petroleum.      (See   Oils.) 

Pheasants  for  improvement  of  stock  . .    free  same 

Pheasants,  other 20  p  c  same 

Philosophical  instruments  and  appa- 
ratus, not  manufactured  in  the  Do- 
minion, and  when  imported  by  or 
for  the  use  of  universities,  colleges 
and  schools  and  scientific  societies . .    free  same 

Philosophical,  photographic,  optical 
and    mathematical  instruments    and 

apparatus,  n.e.s 25  p  c  same 

Phosphorus free  same 

Phosphor  bronze  in  blocks,   bars,  sheet 

and  wire 10  p  c  same 

Photograph  albums 35  p  c  same 

Albums,  insides  of  paper iree  same 

Photographers'    albumenized  paper...     30  p  c  same 

Photographic  dry   plates 30  p  c  same 

Piano  covers,  rubber  and  cotton 27^    pc  

Piano  stools 30  p  c  same 

Pianofortes 35  p  c  30  p  c 

Pianofortes,  parts  of 25  p  c  same 

Pickers,  raw  hide,  for  cotton  looms. .  . .     20  p  c  25  p  c 


Old.  New. 

Pickles,  sauces  and  catsups,  including 

soy 35  p  c  same 

Pictorial  illustrations  of  insects,  etc., 
when  imported  by  and  for  the  use 
of  colleges  and  schools,  scientific  and 

literary  societies  free  same 

Picture    and    photographic    frames,    of 

any  material 30  p  c  same 

Picture  nails 32^  p  c  30  p  c 

Pictures,  framed 30  p  c  same 

Pillows  and  bolsters 30  p  c  same 

Pins,  manufactured   from  wire   of   any 

metal 30  p  c  same 

Pipe  clay,  unmanufactured free  same 

Pitch,  Burgundy free  same 

Pitch,   pine,  in    packages    of  not  less 

than  1 5  gals free  same 

Pitch,  pine,   other 20  pc  same 

Pitch  coal,  for  roofing free  same 

Pitch,  bone,  crude  only free  same 

Plaits,  straw,  Tuscan,  grass,  chip,  ma- 

nilla,  cotton  and  mohair free  same 

Planing  mills  and  parts  of,  in  any  stage 

of  manufacture 30  p  c  25  p  c 

Plants,  viz. :  Fruit,  shade,  lawn  and 
ornamental  trees,  shrubs  and  plants, 

n.e.s 20  pc  same 

Plaster  of  Paris  or  gypsum,  ground  not 

calcined 15  pc  same 

Plaster  of  Paris,  calcined  or    manufac-    40c.  per  bbl.     I2^c.      100 

tured of  300  lbs.        lbs. 

Plasters,  medicated,  all  kinds 25  pc  same 

Plated  ware  and  gilt  ware,  of  all  kinds, 

whether  plated  wholly  or  in  part ....     30  p  c  same 

Platinum  and  black  oxide  of  copper  for 

the  manufacture  of  chlorate free  same 

Plates,  engraved  on  wood,  steel  or 
other    metal,    and     transfers    taken 

from  the  same 20  p  c  same 

Playing  cards 6c.  per  pack    same 

Plum  trees,  of  all  kinds 3c.  each  same 

Plumbago,  crude * 10  p  c  same 

Plumbago,  all  manufactures  of,  n.e.s. .    25  pc  same 

Plush,  of  cotton 30  pc  35  p  c 

Plush,  silks,  other 30  p  c  35  p  c 

Pocketbooks  and  purses 30  p  c  same 

Pomades,  French  or  flower  odors,  pre- 
served in  fat  or  oil  for  the  purpose  of 
conserving  the  odors  of  flowers  which 
do  not  bear  the  heat  of  distillation, 
when  imported  in  tins  of  not  less  than 

10  lbs.    each 15  pc  same 

Pomades,  all  others 30  pc  same 

Pop  corn,  in  cakes  or  balls 35  p  c  same 

Porcelain  ware,  n.e.s 30  pc  same 

Porcelain   shades 30  pc  same 

Portable  machines,  portable  steam  en- 
gines, threshers  and  separators,  horse 
powers,  portable  saw  mills  and  plan- 
ing mills    and  parts  thereof  in  any 

stage  of  manufacture 30  p  c  25  p  c 

Potash,    muriate    and    bichromate    of, 

crude free  same 

Potash,  chlorate  of,  in  crystals  or 
ground    only,     when    imported    for 

manufacturing  purposes  only free  same 

Potash,  German  mineral free  same 

Potash,  red  and  yellow   prussiate  of. .    free  same 

Potatoes,  sweet ioc.  bushel     same 

Pork,  barrelled  in  brine  (barrels  con- 
taining same  to  be  free  of  duty) ....     2c.  per  lb.        same 

Potatoes,    other 25  pc  1 5c.  bush. 

Poultry  and  game  of  all  kinds 20  p  c  same 

Precious  stones,  in  the  rough free  same 

Precious  stones,  also  imitations,  pol- 
ished, but  not  set  or  otherwise  manu- 
factured, n.e.s 10  p  c  same 
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Printing  presses  and  printing  machines, 
such  only  as  are  used  in  newspaper, 
book  and  job  printing  offices  ;  fold- 
ing machines  and  paper  cutters  used 
in  printing  and  bookbinding  estab- 
lishments, and  lithographic  presses.  10  p  c 

Prunella    free 

Pulp  "wood 25   p  c 

I 'ulp  or  grasses free 

Pumice  or  pumice  stone,  ground  or  un- 

ground free 

Pumps,  of  all  kinds 30  p  c 

Pumps,  steam 30  pc 

Putty 15   pc 

Putty,  dry,  for  polishing  granite free 

Quills,  in  natural  state  or  unpl'd free 

Quills,  other 20  p  c 

Quince  trees  of  all  kinds 3c.  each 

Quinine,  sulphate  of,  in  powder free 

Rags  of  cotton,  linen,  jute,  hemp  and 
woolen,  paper  waste  or  clippings, 
and  waste  of  any  kind  except  mineral 

waste free 

Rags  from  Europe, except  Great  Britain, 

prohibited 

Railway  rugs  of  all  materials 30  p  c 

Raisins ic.  per  lb. 

Raspberry  and  blackberry  bushes  ....  20  p  c 
Rattans    and    reeds,   manufactured    or 

partly  manufactured 17^   pc 

Rattans  and  reeds  in  their  natural  state  free 

Red  liquor  for  dying  and  calico  printing  free 

Refrigerators 30  p  c 

Rennet,  raw  or  prepared free 

Resin,  in  pkgs,  not  less  than  100  lbs. .  free 

Resin  or  rosin  oil free 

Resin,  other,  n.e.s 20  p  c 

Ribbons  of  all  kinds  and  materials  ...  30  p  c 
Rice,  uncleaned,    unhulled  or  paddy, 

3- ioc.  per  lb.,  but  not  less  than  ....  30  p  c 

Rice,  other 1  }(c.  lb. 

Rice  and  sago  flour  and  sago 25   p  c 

Rice,  when  imported  by  makers  of  rice 

starch,  for  use  in  their  own  factories.  2/c.  lb. 

Rope,  iron  wire 25  p  c 

Rope,  or  cordage 1  %c.  lb.  and 

10  p  c 
Roots,  medicinal,    viz.,    aconite,    cal- 
umba,  ipecacuanha,  rhubarb,   sarsa- 
parilla,  squills,    taraxicum   and   val- 
erian    free 

The  same  ground  or  powdered    . .  20  p  c 

Rose  bushes 20  p  c 

Rotten  stone 20  p  c 

Rove,  when  imported  for  the  manufac- 
ture of  twine  for  harvest  binders  ...  10  p  c 

Ruling  pens   10  pc 

Rye  (see  grain) ioc.  bush. 

Rye  flour 50c.  bbl. 

Saccharine  or  any  product  containing 

over  one-half  of  one  per  cent,  thereof.  20  p  c 

Saddlers'  soap 25  p  c 

Saddlery  of  every  description 30  p  c 

Saffron  and  safflower,  and  extracts  of, 

and  saffron  cake free 

Sago    25   pc 

Sago  flour 25  p  c 

Sails,    for  boats   and  ships,    also  tents 

and  awnings 25  pc 

Sal  ammoniac  and  sal  soda free 

Saleratus 20  p  c 

Salt,  imported  from  the  United  King- 
dom or  any  British  possessions,  or 
imported  for  the  use  of  the  sea  or  the 

gulf  fisheries,  n.e.s free 

line,    in  bulk,    and  coarse   salt, 

,3 5c  100  lbs. 


New. 


Old. 


New. 
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Salt,  in  bags,  barrels,  or  other  pack- 
ages (packages  same  duty  as  if  im- 
ported empty) 7  %c  100  lbs    same 

Saltpetre free  same 

Salt  cake  (sulphate  of  soda),  crude  .  . .    free  same 

Sand   free  same 

Sand,  colored 20  pc  same 

Sand  cloth 20  p  c  same 

Sand    (iron)    or  globules  for   polishing 

granite    free  same 

Sand,  glass,  flint  and  emery  paper. ...     20  p  c  same 

Satchels    30  pc  same 

Sateens,  lor  use  of  corset  manufactur- 
ers, etc 25  p  c  same 

Sauces,  catsups  and  pickles,  including 

soy 35  p  c  same 

Sausage  casings,  n.e.s 20  pc  same 

Sausage  skins  or* casings,  not  cleaned,    free  same 

Sawdust,  of  the  following  woods  :  ama- 
ranth, cocoboral,  boxwood,  cherry, 
chestnut,  walnut,  gumwood,  ma- 
hogany, pitch  pine,  rosewood,  sandal 
wood,  sycamore,  Spanish  cedar,  oak, 
hickory,  whitewood,  African  teak, 
black  heart  ebony,  lignum  vita;,  red 
cedar,  red  wood,   satin  wood,   white 

ash,  persimmon  and  dogwood free  same 

Scales,  and  weighing  beams 30  p  c  same 

Scenery,  theatrical  and  other 20  p  c  same 

School  ink  wells 30  p  c  same 

School  bags 30  p  c  same 

Screws,  commonly  called  wood  screws, 

2  in.  and  over  in  length 3c.  lb.  35  p  c 

1  in.  and  less  than  2 6c.  lb.  35  p  c 

Less  than  1  in.,  8c.  lb.,    provided. 

that  duty  shall  not  be  less    than    35  p  c  same 

Screws,  of  brass  or  other  metals, n.e.s.     30  p  c  35  p  c 

Screw  jacks  of  every  description 35  p  c  same 

Seeds — beet,     carrot,    turnip,   annatto, 

flax,  mangold  and  mustard free  same 

Seeds — flower,  garden,  field  and  other 
seeds  for  agricultural  or  other  pur- 
poses, when  in  bulk  or  large  parcels, 

n.o.p 10  p  c  same 

The  same  in  small  parcels 25  pc  same 

Seeds — aromatic,  which  are  not  edible 
and  are  not  in  a  crude  state,  and  not 
advanced  in  value  or  condition  by 
grinding  or  refining,  or  by  any  other 
process  of  manufacture,  anise,  anise 
star,  caraway,  cardamom,  coriander, 

cummin,  fennel  and  fenugreek    ....    free  same 

Seed   peas — imported  from  the  United 

Kingdom  for  the  purpose  of  seed.  . .     free  same 

Seedling  stock  for  grafting,  viz.,  plum, 

pear,  peach  and  other  fruit  trees  ....    free  same 

Senna  leaves free  same 

Settlers'  effects free  same 

Sewing  machines,  or  parts  of 30  p  c  same 

Shades,  glass  and  porcelain,  for  lamps 

and  gaslights 30  p  c  same 

Shawls  and  traveling  rugs  of  all  kinds.    25   p  c  30  p  c 

Shawls,  silk 25  pc  30  p  c 

Sheep,  for  improvement  of  stock free  same 

Sheep  skins,  tanned  only 15  pc  same 

Sheep   skins,   dressed   and  waxed,   or 

glazed 17 )/z   pc  same 

Shellac,  white,  for  manuf'g purposes. .    free  same 

Shells  of  all  kinds,  unmanufactured  . .    free  same 

Shells,  manufactured,   fancy 35  p  c  same 

Sheet  music    ioc.  lb.  25  pc 

Sheet  iron  signs,  not  framed    25  p  c  30  p  c 

Ships,  built  in  a  foreign  country,  on 
application    for    Canadian   register, 

except  machinery 10  pc  same 

Machinery  on  same 25  pc  same 

Shirts,  costing  more  than  $3  per  doz. .    $1  doz.  and 

25  pc  35  pc 
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Shirts,  n.e.s    35  P  c 

Shoemakers'  pitch  and  wax 20  p  c 

Show  cases 35  P  c 

Show  cards,   framed 30  p  c 

Silex  or  crystallized  quartz free 

Silk,  clothing 32H   p  c 

Silk  hosiery 10c.  doz.prs. 

and  35  pc 
Silk,  raw,  or  as  reeled  from  the  cocoon, 
not  being  doubled,    twisted   or    ad- 
vanced in  any  way,  silk  cocoons,  and 

silk  waste free 

Silk  twist,  sewing  and  embroidery  silk.    25  p  c 
Silk,  in    the   gum    or  spun,    not    more 
advanced  than    singles,    tram,    and 

thrown  organizine,  not  colored 15  pc 

Silk  velvets,  and  all  manufactures  of 
silk  or  of  which  silk  is  the  component 
part   of  chief   value,    n.e.s.,    except 

church  vestments 3°  P  c 

Silver  leaf 25  pc 

Silver-plated  ware 3°  P  c 

Skins,  bird,  and  skins  of  animals  not 
native  to  Canada  for  taxidermic  pur- 
poses, not  further  manufactured  than 

prepared  for  preservation free 

Slates,    roofing 30  p  c 

provided  that  the  duty  on  roofing 
slate  shall  not  exceed  75c.  per  square 
for  black  or  blue  slate,  and  90c.  for 
slate  of  other  colors. 

Slates,   school   and  writing 30  p  c 

Slate  mantels 3°  P  c 

Slate  pencils 25  p  c 

Slates  and  manufactures  of,  n.e.s 3°  P  c 

Sledges 3°  P  c 

Sleighs 3°  P  c 

Soap,  common  or  laundry,  not  per- 
fumed       ic.  per  lb. 

Soap,  castile,  mottled  or  white 2c.  lb. 

Soap,  n.e.s.,  pearline  and  other  soap, 

powders,  pumice,  silver  and  mineral 

soaps,  sapolio  and  other  like  articles    35   P  c 

Socks    or    stockings    of  cotton,    wool, 

worsted,  the  hair  of  the  alpaca  goat 

or  other  like  animal 10c.  doz.prs. 

and  35  p  c 
Soda  ash  caustic  in  drums  ;  silicate  in 
crystals  or  in  solution  ;  bichromate 
nitrate  or  cubic  nitre,  sal  soda,  sul- 
phate of  soda,  arseniate.binarseniate, 
bisulphate,    chlorate,    chloride    and 

stannate  of  soda    free 

Soda,  bicarbonate  of 20  p  c 

Soda,  nitrite  of free 

Solder 30  p  c 

Soups    25  p  c 

Soy 35  P  c 

Spectacles  and  eyeglasses 30  p  c 

Spectacles  and  eyeglass  frames,  parts  of    20  p  c 

Spelter,  in  blocks  and  pigs free 

Spermaceti 20  p  c 

Spices  of  all  kinds,  except  mace  and 

nutmegs,  unground I2j^  p  c 

Spices,  ground 25  p  c 

Spices,  mace  and  nutmegs 25  p  c 

Spirituous  or  alcoholic  liquors  distilled 
from  any  material, orcontaining, com- 
pounded from  or  with  distilled  spirits  of 
any  kind  and  any  mixture  thereof  with 
water,  for  every  gallon  thereof  of  the 
strength  of  proof,  and  when  of  a 
greater  strength  than  that  of  proof  at 
the  same  rate  on  the  increased  quan- 
tity that  there  would  be  if  the  liquors 
were  reduced  to  the  strength  of  proof. 
When  the  liquors  are  of  less  strength 
than  that  of  proof,  the  duty  shall  be 


New. 

same 
same 
same 
35  PC 
same 
35  pc 

35  pc 


same 
same 


35  PC 

same 

same 


same 
same 


same 
same 
same 
same 
same 
25  p  c 

same 
same 


35  PC 


same 
same 
same 
same 
same 
same 
same 
same 
same 
same 

same 
same 
same 


Old.  New. 

at  the  rate  herein  provided,  but  com- 
puted on  a  reduced  quantity  of  the 
liquors  in  proportion  to  the  lesser  de- 
gree of  strength;  provided,  however, 
that  no  reduction  in  quantity  shall  be 
computed  or  made  on  any  liquors 
below  the  strength  of  1 5  per  cent, 
under  proof,  but  all  such  liquors 
shall  be  computed  as  of  the  strength 
of  15  per  cent,  under  proof  as  fol- 
lows, viz. : 

Ethyl  alcohol  or  the  substance 
commonly  known  as  alcohol, 
hydrated  oxide  of  ethyl,  or 
spirits  of  wine  ;  gin  of  all  kinds, 
n.e.s.;  rum,  whiskey,  all  spirit- 
uous or  alcoholic  liquors,  n.o.p.  $2.25  gal.  $2.40  gal. 
Amyl  alcohol  or  fusil  oil,  or  any 
substance      known     as     potato 

spirit   or    potato  oil $2.25  gal.        $2.40  gal. 

Methyl  alcohol,  wood  alcohol, 
wood  naphtha,  pyroxylic  spirit, 
or  any  substance  known  as 
wood  spirit  or  methylated  spirit; 
absinthe,  arrack  or  palm  spirit, 
brandy,  including  artificial 
brandy  and  imitations  of 
brandy  ;  cordials  and  liqueurs  of 
all  kinds,  n.e.s. ;  mescal,  pulque, 
rum  shrub,  schiedam  and  other 
schapps,  tafia,  angostura,  and 
similar      alcoholic      bitters     or 

beverages $2.25  gal.        $2.40  gal. 

Spirits  and  strong  waters  of  any 
kind  mixed  with  any  ingredient 
or  ingredients  and  being  or 
known  or  designated  as  ano- 
dynes, elixirs,  essences,  extracts, 
lotions,  tinctures,  or  medicines,    $2.25  gallon    $2. 40  and 

n.e.s and  30  p  c       30  p  c 

Alcoholic  perfumes  and  perfumed 
spirits,  bay  rum,  cologne  and 
lavender  waters,  hair,  tooth  and 
skin  washes  and  other  toilet 
preparations  containing  spirits 
of  any  kind,  when  in  bottles  or 
flasks  weighing  not  more  than 

4  oz.  each 50  p  c  same 

When  in  bottles,  flasks  or  other 

packages  weighing  more  than    $2.25  gal.        $2.4oand  40 

4  oz.  each and  40  p  c      pc 

Nitrous  either,  sweet  spirits  of  nitre    $2.25  gal.        $2.40  gal. 
and  aromatic  spirits  of  ammonia,    and  30  p  c       and  30  p  c 
Vermouth,    containing    not    more 
than    30  per   cent.,   and  ginger 
wine,  containing  not  more  than 

26  per  cent,  of  proof  spirits 80c.  gal.  90c.  gal. 

If  containing  more  than    these 
percentages,    respectively,   of 

proof  spirits $2.25  gal.        $2.40gal. 

Sponges    20  p  c  same 

Spurs  and  stilts,  used  in  the  manufac- 
ture of  earthenware free  same 

Square  reeds  and  rawhide  centres,  textile 
leather  or  rubber  heads,  thumbs  and 
tips,  and  steel,  iron  or  nickel  caps 
for  whip  ends,  when  imported  by 
whip  manufacturers  for  use  in  the 
manufacture  of  whips  in   their  own 

factories    . free  same 

Starch,  including  farina,  corn  starch  or 
flour,  and  all  preparations  having  the 
qualities  of  starch.  (The  weight  of  the 
package  to  be  included  in  the  weight 

for  duty) 1  yzz.  lb.  same 

Stones,  burr,  in  blocks,  rough  or  un- 
manufactured and  not  bound  up  or 
prepared  for  binding  into  millstone,    free  same 
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Stone,  rough  freestone,  flag  stones, 
granite,  sandstone,  and  all  building 
stone, except  marble,  from  the  quarry, 

not  hammered  or  chiselled 20  p  c  same 

Stone,  granite,  flagstones  and  free- 
stones, dressed,  all  other  building 
stone  dressed,  eqcept  marble,  and  all 

manner  of  stone,  n.e.s 30  p  c  25  p  c 

Stone,  lithographic,  not  engraved  ....     20  p  c  same 

Stone,  grindstones,    not  mounted  and 

not  less  than  12  inches  in  diameter. .    $1.75  ton.        20  p  c 

Straw  and  manufactures  of,  n.e.s 20  p  c  same 

Straw  boards  in  sheets  or  rolls,  plain  or 

tarred 30c.  100  lbs.    25  p  c 

Sugar  of  milk 20  p  c  same 

Sugar  of  milk  tablets,  not  further  sweet- 
ened      20  p  c  same 

Sugar,  glucose  or  grape  sugar   IXC-  lb.  %(c.  lb. 

Sugar,  all  above  No.  16,  Dutch  stand- 
ard in  color,  and  all  refined  sugars 
of  whatever  kinds,  grades  or  stand- 
ards,  the  usual  packages  in  which 

they  are  imported  to  be  free 1  1 4-1 00c.  lb    ic.  lb. 

Sugar,  all  under  16  Dutch  standard..     yzz.  lb.  same 

Sugar  candy,  brown  or  white,  and  con- 
fectionery,including  sweetened  gums,    %c.  lb.  and 

candied  peels,  and  pop  corn 35PC  35PC 

Sulphate  of  quinine  (in  powder) free  same 

Sulphate  of  iron  (copperas)  and  sul- 
phate of  copper  (blue  vitriol) free  same 

Sulphur  and  brimstone,  in  roll  or  flour,    free  same 

Sulphuric  ether 5c.  lb.  25  p  c 

Surgical  belts  or  trusses  and  suspensory 

badges  of  all  kinds 25  p  c  20  p  c 

Surgical  and  dental    instruments   and 

surgical  needles 25pc  free 

Syrup,  glucose  syrup  and  corn  syrup, 
or  any  syrup  containing  any  admix- 
ture thereof 1  %c.  lb.  #c.  lb. 

Tags,  tin,  for  plug  tobacco 25  p  c  same 

Tagging,  metal,  plain,  japanned  or 
coated,  in  coils,  not  over  1  ]4  inches 
in  width,  when  imported  by  manu- 
facturers of  shoe  and  corset  laces, 

for  use  in  their  own  factories free  same 

Tails,  undressed free  same 

Tape  measures 25  p  c  same 

Tapioca 20  p  c  25  pc 

Taraxicum  root free  same 

Tarpaulin,  cotton,  plain  or  coated  with 

oil,  paint,  tar  or  other  composition . .    30  p  c  same 

Tar,  pine,  in  packages  of  not  less  than 

1 5  gallons  each free  same 

Tassels 30  p  c  35  p  c 

Teas  and  green  coffees,  imported  direct 
from  the  country  of  growth  and  pro- 
duction       free  same 

This  item  shall  include  teas  and 
coffees  purchased  in  bond  in  any 
country  where  tea  and  coffee  are 
subject  to  Customs  duty,  pro- 
vided there  be  satisfactory  proof 
that  the  tea  or  coffee  so  pur- 
chased in  bond  is  such  as  might 
be  entered  for  home  consumption 
in  the  country  where  the  same 
is  purchased. 

Tea  and  green  coffee,  n.e.s 10  p  c  same 

Teasels free  same 

Telephones  and  telegraph  instruments  : 
telegraph,  telephone  and  electric 
light  cables  ;  electric  and  galvanic 
batteries,  electric  motors,  generators, 
dynamos,  sockets  and  electric  ap- 
paratus, n.e.s 25  p  c  same 

Telescopes 25  p  c  same 

s  and  awnings 25  p  c  same 

1  japonica,  gambier  or  cutch  ....    free  same 
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Terra    cotta   panels,     mouldings    and 

cornices 30  p  c 

Terraline,  vases  and  plaques 35  p  c 

Thermometers,  all  kinds 25  pc 

Terra  alba 20  p  c 

Thimbles,  steel 27^  p  c 

Thimbles,  brass 30  p  c 

Thread,  linen,  n.e.s 20  p  c 

Tin,  in  blocks,  pigs,   bars  and  sheets, 
plates  and  tinfoil  and  tin  strip  waste  .    free 

Tin,  crystals  and  tea  lead free 

Tin  plates  in  sheets  or  strips,  decorated    25  pc 

Tin  whisk  holders,    lacquered 25   pc 

Tinned  iron  kettle  ears 27^ ;   p  c 

Tinware,  stamped,  japanned  ware  and 

galvanized  iron  ware 25  pc 

Tinware,  and  manufactures  of  tin,  n.e.s.    25   p  c 

Tobacco,  cigars  and  cigarettes $2  per  lb. 

and  25  p  c 
Tobacco,  manufactured,  and  snuff.  .  .  .     35c.   per  lb. 

and  12)4  pc 

Tobacco,  cut 45c.  per  lb 

and  12^  p  c 
Tobacco    pipes     of     all     kinds,     pipe 
mounts,  cigar  and  cigarette  holders 

and  cases  for  the  same   35  p  c 

Tools,  mechanics'  and  edge  tools, n.e.s.    35  p  c 

Towels  of  every  description 25  p  c 

Towel  racks  and  rollers 30  p  c 

Toys,  all  kinds  and  materials 35  P  c 

Tracing  cloth 30  p  c,    but 

not  less  than 
4c.   sq.  yard 
Travelers'  baggage,   under  regulations 
to  be  prescribed  by  the  Minister  of 

Customs    '  free 

Trees,  n.e.s free 

Tree   nails free 

Tripoli 20  p  c 

Trunks 30  p  c 

Trunk  trimmings 30  p  c 

Turmeric free 

Turpentine,  raw  or  crude free 

Turpentine,  spirits  of  5  p  c 

Turtles    free 

Twine  for  harvest  binders,  of  hemp 
jute,  manilla  or  sisal,  and  of  manilla 

and  sisal  mixed I2j£pc 

Type,  for  printing 20  p  c 

Type   metal 10  p  c 

Type  writers 27^  pc 

Type-making  accessories   for   printing 

presses 30  p  c 

Typewriters,  tablets  with  movable 
figures,  geographical  map  and  musi- 
cal instruments,  when  imported  by 
and  for  the  use  of  schools  for  the 
blind,  and  being  and  remaining  the 
sole  property  of  the  governing  bodies 
of  said  schools,  and  not  of  private 
individuals,  the  above  particulars  to 
be  verified    by   special  affidavit  on 

each  entry  when  presented free 

Ultramarine  Blue,  dry  or  in  pulp free 

Umbrellas,  parasols  and   sunshades  of 

all  kinds  and  materials 35  p  c 

Umbrella  and  parasol,  steel  and  iron  or 
brass  ribs,  runners,  rings,  caps, 
notches,  tin  caps  and  ferrules,  for 
the  use  of  manufacturers  of  um- 
brellas      free 

Umbrella,  parasol  and  sunshade  sticks 
or  handles,  in  the  rough,  not  further 
manufactured  than  cut  into  suitable 

lengths    free 

Unenumerated  articles 20  p  c 

Vaccine  and  ivory  vaccine  points ....    free 
Valerian  root same 
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Varnishes,   n.e.s 20c.  gal. and    same 

20  p  c 

Varnish,  black  and  bright  for  ship  use.  free  same 

Varnish  and  colors  ground  in  spirits  . .  %\.\iyz  gal.    same 
Vaseline,  and   all   similar  preparations 

of  petroleum  for  toilet,  medicinal  or 

other  purposes 35  p  c  same 

Vases,  glass,  plain  or  fancy 20  p  c  same 

Vases,  china  and  porcelain 30  p  c  same 

Vases,  earthenware 30  p  c  same 

Vegetables,  when  fresh  or  dry  salted, 

n.e.s 25  p  c  same 

Vegetables,  sweet  potatoes"" and  yams . .  10c.  bush.         

Vegetables,  tomatoes,  fresh 20c.  bush.        same 

and  10  p  c 
Vegetables,  tomatoes  and  other  vege- 
tables,    including  corn    and   baked 

beans,  in    cans  or  other  packages, 

n.e.s.     The    weight   of  the  can    or 

other  package  to  be  included  in  the 

weight  for  duty 1  ^c.  lb.  same 

Vegetables,   onions,   sets  for  planting, 

not  fit  for  table   use 20  p  c  same 

Velveteens  and  cotton  velvets  and  cot- 
ton plush 30  p  c  35  p  c 

Veneers  of  wood,  not  over  1-16  of  an 

inch  in  thickness 5PC  10  pc 

Veneers  of  wood,  not  over  1-16  of  an 

inch  thick,  made  from  woods  native 

to  Canada 10  p  c  same 

Velocipedes 30  p  c  same 

Veneers,  ivory,   sawn  only free  same 

Veneers,  ivory,  other,  n.e.s 20  p  c 

Vents,  fireclay  chimney  linings,  glazed  same 

or  unglazed 35PC  same 

Verdigris  or  sub-acetate  of  copper  (dry)  free 
Vinegar,  of  any  strength  not  exceeding 

the  strength  of  proof ;  for  each  deg. 

of  strength  in  excess  of  the  strength 

of  proof  an  additional  duty  of  2c.  ..  15c. imp. gal.    same 

Vices 35  p  c  30  p  c 

Wagon    and    cart  brushes 35  p  c  25  p  c 

Walt  decorations,  Lincrusta  Walton..  \%c.  roll  of 

8    yds.    and 
25  pc  35  p  c 

Walking  sticks  and  canes  of  all  kinds, 

n.e.s 25  p  c 

Washing  crystal    20  p  c 

Watches 25  pc 

Watch   cases 3  5  p  c 

Watch,     composition    metal     for    the 

manufacture    of    filled    gold    watch 

cases   ,  10  p  c 

Watch  keys,  of  brass 30  p  c 

Watch  keys,  of  steel zjyi  p  c 

Watch  actions  or  movements 10  p  c 

Water  meters 30  p  c 

Wax,  parafine,  and  animal  stearine  of 

all  kinds 2c.  lb. 

Wax,  manufactures  of,  other 20  p  c 

Webbing,   elastic 20  p  c 

Webbing,   non-elastic 20  p  c 

Whalebone,    unmanufactured free 

Whalebone,  manufactures  of,  n.e.s.  . .  20  p  c 

Wheat   15c.  bush 

Wheat  flour 75c.  bbl. 

Wheels,  parts  of,  hubs  and  spokes,  in 

the  rough free 

Wheelbarrows  and  other  like  articles  . .  30  p  c 
Whips   of  all   kinds,  including  thongs 

and  lashes 35PC  same 

Whiting  or  whitening,  gilders'  whiting 

and  Paris  white free  same 

Willow  for  basket  makers free  same 

Willow  and  osier  works,  n.e.s 25  p  c  same 

Window  curtain  poles 30  p  c  same 

Window     blind     rollers,      finished    or 

mounted    35  p  c  same 
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Window  shades,  made  of  paper 35  p  c  same 

Wines  of  all  kinds,  except  sparkling 
wines,,  including  orange,  lemon, 
strawberry,  raspberry,  elder  and 
currant,  containing  26  per  cent,  or 
less  of  spirits  of  strength  of  proof,    25c. imp. gal.    same 

imported  in   wood  or  bottles and  30  p  c 

Wines  of  every  degree  above  26  up  to 

40  p.  c,  3c.  more  for  each  degree  of  same 

strength  and 30  p  c 

Champagne  and  all  other  spark- 
ling wines,  in  bottles  containing 
each  not  more  than  1  quart  and    53- 30  dozen 

more  than  1  pint bottles  same 

In  bottles  containing  not  more  than 

a  pint  and  more  that  ]/z  pint. .  .    $1.65  dozen    same 
In  bottles  containing   y^  pint  each 

or  less 82c.  doz.  same 

In  bottles  containing  more  than  1 
quart  each  shall  pay,  in  addi- 
tion to  $3.30  per  dozen  bottles, 
at  the  rate  of  #1.65  per  gallon 
on  the  quantity  in  excess  of  1 
quart  per  bottle,  the  quarts  and 
pints  in  each  case  being  old 
wine  measure;  in  addition  to  the 
above  specific  duty,  there  shall 

be  an  ad  valorem  duty  of. 30  p  c 

Wire  cloth  of  brass  or  copper 20  p  c 

Wire  cloth,  iron  or  steel 30  p  c 

Wire,  of  all  metals  and  kinds,  n.e.s.  ..    25  p  c 

Wire  ferrules,  iron  or  steel 27^  p  c 

Brass 30  p  c 

Wire  phosphor,   bronze  blocks,   sheets 

and  wire iopc 

Wire,  covered  with  cotton,  linen,  silk 

or  other  material    30  p  c 

Wire  rigging  for  ships  and  vessels ....    free 

Wire,  barbed  wire  fencing }{c.  lb. 

Wire,  buckhorn  and  strip  fencing  ....     y2c.  lb. 
Wire,  brass  and  copper  wire,   twisted, 
when  imported  by  manufacturers  of 
boots  and  shoes  for  use  in  their  own 

factories free 

Wire,  crucible  cast  steel free 

Wire,  of  iron  or  steel,  Nos.  13  and  14 
gauge,  flattened  and  corrugated, 
used  with  the  wire  grip  machine  for 
the  manufacture  of  boots,  shoes  and 
leather  belting,  imported  by  manu- 
facturers of  such  articles  to  be  used 
for  these  purposes  only  in  their  own 

factories    free 

Wire  rods,  brass  copper,  iron  or  steel, 
rolled  round,  under  y%  in.  in  diame 
ter,  when  imported  by  wire  manufac- 
turers making  wire  for  use  in  their 

own  factories free 

Wire,  soft  drawn  Bessemer  spring  steel 
wire  of  Nos.  10,  12  and  13  gauge, 
and  Homo  spring  steel  wire  of  Nos. 
11  and  12  gauge  respectively,  when 
imported  by  manufacturers  of  wire 
mattresses,  to  be  used  in  their  own 

factories    free 

Wire,  flat  strip  and  flat  steel,  when  im- 
ported into  Canada  by  manufacturers 
of  buckthorns,  plain  strip  or  other 
fencing,  and  safety  barb  wire  fencing, 
for  use  in  their  own  factories  in  the 

manufacture  thereof free 

Wire  screw  hooks  and  eyes,  iron -1  x/i  P  c  

Wire,  platinum  sheets  ;  retorts,  pans, 
condensers,  tubing  and  pipe  made  of 
platinum,  imported  by  manufacturers 
of  sulphuric  acid  for  use  in  the  manu- 
facture or  concentration  of  sulphuric 
acid free  same 
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Wire  nails ic.  lb. 

Wire,  brass  rods  cut  to  special  length.  30  p  c 
Wire  rope,  of  iron  and  steel,  n.o. p. ...  25  p  c 
Wire  work,  and  manufactures  of   iron 

wire,   n.e.s 27%  p  c 

Wood,  cordwood 20  p  c 

Wire  window  screens 30  p  c 

Wood  furniture,  house,  cabinet  or 
office,  including  bedsteads,  hair, 
spring  and  other  mattresses,  bolsters 
and  pillows,  and  picture  frames. ...    30  p  c 

Wood  caskets  and  coffins 25  p  c 

Wood  for  fuel free 

Wooden    mallets 35  p  c 

Wood  pumps 30  p  c 

Wood   hubs,   spokes,  felloes  and  parts 

of  wheels,  rough  hewn  or  sawn  only    free 
Wood,  felloes   of  hickory,  rough  sawn 
to  shape  only,  or    rough    sawn  and 
bent  to  shape,  not  planed,  smoothed 

or  otherwise  manufactured free 

Wood,  shingles 20  p  c 

Wood,  pails,  tubs  and  churns,  brooms, 
washboards,     pounders  and    rolling 

pins 20  p  c 

Wood  pulp free 

Wood,  manufactures  of,  n.e.s 25  p  c 

Wood,  lumber  and  timber,  manufac- 
tured       20  p  c 

Wood,  lumber  and  timber,  planks  and 
boards,  amaranth,  boxwood,  cocoa- 
boral,  rosewood,  cherry,  walnut, 
chestnut,  gumwood,  mahogany, pitch 
pine,  redwood,  sandalwood,  syca- 
more, Spanish  cedar,  oak,  hickory, 
whitewood,  African  teak,  black  heart, 
ebony,  lignumviUe,  red  cedar,  and 
satinwood  and  white  ash,  when  not 
otherwise  manufactured  than  rough 
sawn  or  split  ;  or  creosoted,  vulcan- 
ized or  treated  by  any  other  preserv- 
ing process;  and  the  wood  of  the  per- 
simmon and  dogwood  trees,  hickory 
billets  and  hickory  lumber  sawn  to 
shape  for  spokes  of  wheels,  but  not 
further  manufactured  ;  and  hickory 
spokes,  rough,  turned  but  not 
tenoned,  mitred,  throated,  faced, 
sized,  cut  to   length,  round   tenoned 

or  polished free 

Wood,  sawed  boards,  planks  and 
deals,  planed  or  dressed  on  one  or 
both  sides,  when  the  edges  thereof 
are  pointed  or  tonguedand  grooved.  25  p  c 
Provided  that  such  lumber  may  be 
imported  free  of  duty  upon  procla- 
mation of  the  Governor-in-Council, 
which  may  be  issued  whenever  it 
appears  to  his  satisfaction  that  simi- 
lar lumber  from  Canada  may  be  im- 
ported into  the  U.S.  free  of  duty. 
Wood,  logs,  and  round  unmanufac- 
tured timber free 

Wool,  and  hair  of  the  alpaca  goat, 
camel,  unmanufactured,  and  other 
like   animals,    not    further    prepared 

than  washed,  n.e.s free 

Wool  and  woolen,  manufactures  of, 
composed  wholly  or  in  part  of  wool, 
worsted,  hair  of  alpaca  goat,  or  other 
like  animals,  viz.:  Blanketsand  flan- 
nels of  every  description,  cloths, 
doeskins,  cassimeres,  tweeds,  coat-  5c.  lb.  and 
ings,  overcoatings,  felt  cloth,  n.e.s..  25  p  c 
Wool  and  woolens — All  fabrics  com- 
posed wholly  or  in  part  of  w.)ol, 
>vorsted,  hair  of  alpaca  goat,  or  other 
Ike  animal,  n.e.s 30  p  c 


New, 

35  Pc 

same 

same 

20  p  c 

same 


same 
same 
same 
30  p  c 
25  pc 

same 


same 
same 


25  pc 
same 

25  pc 


same 


35  pc 


35  pc 


Old.  New. 

Wool  clothing,  ready-made,  and  wear- 
ing   apparel    of    every    description, 
composed    wholly     or    in     part    of 
wool,  worsted,  the  hair  of  the  alpaca    5c.  lb.  and 
goat  or  other  like  animal,  n.o. p. ...     30  p  c  35  p  c 

Wool  knitted  goods  of  every  descrip- 
tion,   including    knitted    underwear, 

n.e.s 35  P  c  same 

Wool,  viz.  :  Leicester,  Cotswold,  Lin- 
colnshire, South  Down  combing 
wools,  or  wools  known  as  lustre 
wools,  and  other  like  combing  wools, 

such  as  are  grown  in  Canada 3c.  lb.  same 

Wool  hosiery,  shirts,    etc 35  p  c  same 

Wool  noils free  same 

Woolen  shawls  and  shawls  of  all  kinds    25  p  c  30  p  c 

Woolen    socks  and  stockings 10c.  doz.prs. 

and  35  p  c        35  P  c 
Woolen    waste,   fit  only  for  the  manu- 
facture of  paper free  same 

Xyolite,  or  celluloid,  in  sheets,  lumps 

or  blocks,  in  the  rough,  n.e.s free  same 

Yarns,  cotton  and  cotton   warps,  dyed 

or   undyed,   n.e.s 25  pc  same 

Yarns,  composed  wholly  or  in  part  of 
wool,  worsted,  the  hair  of  the  Alpaca 
goat,    or  other  like   animal,  costing    5c.    lb.    and 

20c.  lb.    and    under 20  pc  15  pc 

Yarns,  woolen  and  worsted,  n.e.s 30  p  c  same 

Yarn,  jute,  flax  or  hemp,  plain,  dyed 
or  colored,  when  imported  by  the 
manufacturers  of  carpets,  rugs  and 
mats,  and  of  jute  webbing  or  jute 
cloth,    and    twines    for  use    in   their 

factories free  same 

Yarn,  spun  from  the  hair  of  the  Alpaca 
or  Angora  goat,  when  imported  by 
manufacturers  of  braids,  for  use  ex- 
clusively in  their  factories  in  the 
manufacture  of  such  braids  only,  un- 
der such  regulations  as  may  be 
adopted  by  the  Controller  of  Customs    free  same 

Yarns,  cotton,  No.  40  and  finer free  same 

Yarn  of  wool  or  worsted,  when  genap- 
ped,  dyed  and  finished,  and  imported 
by  the  manufs.  of  braids,  cords,  tas- 
sels and  fringes,  for  use  in  their  fac 
tories    in    the    manufacture   of   such 

articles  only free  same 

Yarns,   mohair free  same 

Yeast,  compressed  yeast,  not  over  fifty 
pounds  weight,  the  weight  of  the 
package  to  be  included  in  the  weight 

for  duty 6c.  lb.  same 

Yeast  cakes  and  baking  powders,  the 
weight  of  the  package  to  be  included 

in  the  weight  of  duty 6c.  lb.  same 

Yeast,  compressed,  in  bulk  or  mass  of 

not  less  than  fifty  pounds 3c.  lb.  same 

Yellow    metal,    in  bolts,   bars  and   for 

sheathing free  same 

Zinc,    chloride,  and  sulphate  of free  same 

Zinc,  in  blocks,  pigs  and  sheets free  same 

Zinc,  seamless  drawn   tubing free  same 

Zinc,  manufactures  of,  n.e.s 25  p  c  same 

Zinc  dust free  same 

THE    NEW    MINIMUM    TARIFF. 

That  when  the  Customs  tariff  of  any  country  admits  the  pro- 
ducts of  Canada  on  terms  which,  on  the  whole,  are  as  favorable  to 
Canada  as  the  terms  of  the  reciprocal  tariff  herein  referred  to  are  to 
the  countries  to  which  it  may  apply,  articles  which  are  the  growth, 
produce  or  manufacture  of  such  country  when  imported  direct 
therefrom,  may  then  be  imported  direct  into  Canada  or  taken  out 
of  warehouse  for  consumption  therein  at  the  reduced  rates  of  duty 
provided  in  the  reciprocal  tariff  set  forth  in  schedule  "  D." 

Schedule  "D"  provides  for  a  reduction  of  one-eighth  of  the 
present  duties  until  June  30,  1898,  and  after  that  one-fourth  reduc- 
tion. The  Controller  of  Customs  is  left  to  decide  what  countries 
shall  come  under  the  reduction. 
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S  •  A 


IS 


No  Matter  What 


|HE  TARIFF  is  you  are 
compelled  to  remain  in 
business.  Your  capi- 
tal is  locked  up  and 
cannot  be  withdrawn  ; 
it  is  therefore  necessary  to  adjust 
yourself  to  the  new  order  of  things. 

Your  most  necessary  require- 
ment at  the  present  moment  is 
judicious  advertising.  Every  branch 
of  trade  delayed  placing  orders 
until  the  tariff  was  brought  down. 
They  must  now  buy,  whether  the 
tariff  suits  them  or  not.  Do  you 
want  these  orders  ?  An  advertise- 
ment in  this  paper  will  do  it.  Write 
us. 


Effects  of  the  Tariff 
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THE  MILLINERY  TRADE. 

A  GOOD  TRADE  AHEAD. 

SF,  McKINNON  &  CO.  are  pleased  with  the  season's  trade  so 
.  far  and  say  that  their  turnover  for  March  and  April  was  largely 
in  excess  of  the  corresponding  months  for  1896.  This  firm  have 
great  confidence  in  the  future,  believing  that  a  business  confidence 
which  has  been  weak  in  the  past  is  fast  being  restored,  and  with 
this  deepening  sense  of  security  in  business  circles  and  the  Queen's 
Jubilee  at  hand,  that,  unless  something  unforeseen  occurs,  the  mil- 
linery turnover  for  the  month  of  May  will  be  very  large.  This 
firm  also  say  that  they  can  see  no  likelihood  of  any  great  change  in 
the  character  of  millinery  trimmings — flowers,  foliages,  grasses, 
nets  (plain  and  fancy),  chiffons  (plain,  goffered  and  pleated),  laces, 
ribbons  in  plain  and  moire  antique  effects,  with  a  growing  demand 
for  ostrich  tips,  particularly  cream  and  white,  as  the  month  opens 
up.  These,  in  many  indescribable  effects  and  combinations,  will 
constitute  the  millinery  trimmings  for  the  summer  of  the  long-to-be 
remembered  Jubilee  year. 


FOR    IMPORT    ORDERS. 

The  millinery  trade  will  shortly  be  shown  the  new  samples  of  the 
famous  Scotch  house,  Willis,  Nelson  &  Co.  Mr.  J.  M.  Hamilton, 
the  Canadian  representative,  anticipates  a  larger  trade  now  that  the 
preferential  tariff  toward  Britain  has  gone  into  force,  and  will  show 
samples  at  all  points  west  of  Toronto,  leaving  to  Mr.  Watson  the 
ground  east.  A  card  sent  to  the  Toronto  office,  27  Colborne  street, 
will  enable  the  millinery  trade  to  personally  inspect  the  new  fall 
goods. 


THE    SEASON  S    NOVELTIES. 

The   John    D.    Ivey    Co.  have  just  held  their  usual    "second 
opening  "    for    the  season.      Their    warehouse    was   very  attrac- 


tive ;  in  every  department  were  shown  the  latest  and  up-to- 
date  novelties.  The  pattern  hats  are  exceedingly  stylish,  the  most 
extreme  model  being  the  "  1837"  (date  of  the 'Queen's  accession); 
it  is  a  poke  shape,  trimmed  as  the  fashion  of  that  date  demanded, 
with  a  wreath  of  crushed  pink  roses  on  a  black  velvet  band  under 
the  brim,  entirely  round  the  head,  and  trimmed  on  the  outside  with 
a  very  large  bow  of  wide  pink  ribbon. 

Another  swell  shape  was  the  "Regina";  (this  imitated  the 
Queen's  crown).  It  was  made  of  black  and  gold  satin  straw,  brim, 
with  crown  of  embroidered  lisse  over  cream  satin,  with  straps  of 
gold  straw  holding  in  the  fulness  of  the  crown;  foliage  was  the  only 
other  decoration. 

The  rage  in  New  York  at  present  is  the  "short  back"  sailor, 
trimmed  with  flowers,  foliage,  fruit,  tulle,  chiffon  or  ribbon.  These 
hats  are  millinery  hats,  or  can  be  had  in  all  kinds  of  straw,  Java  or 
Panama  ;  this  latter  trims  elegantly  with  full  puff  of  nile  green 
chiffon  round,  with  shirred  bands  of  olive  green  velvet,  holding  the 
puff  in  position,  and  trimmed  high  on  the  left  side  with  grasses  and 
ribbon.  Purple,  green,  heliotrope,  geranium  are  still  very 
popular  colors;  the  newest  color  at  present  is  "bluette  or  corn 
flower."  The  Americans  are  talking  of  and  showing  a  lot  of  it, 
but  all  shades  of  purple  are  right,  for  it  is  the  "Jubilee"  color. 
Large  picture  hats  are  the  correct  thing  for  the  Horse  Show  and 
similar  functions,  and  are  shown  in  many  forms  of  elegance,  shir- 
red brims  of  net  or  chiffon,  with  floral  crowns,  or  floral  brims  and 
lace  crowns,  high  trimming  at  the  side  of  ribbon  and  foliage,  and, 
notwithstanding  the  picture  hat  and  trimmed  sailor,  the  pretty  and 
becoming  turban  still  holds  its  own. 

The  newest  ribbon  is  a  broken  plaid  of  several  colors,  which 
makes  clever-looking  bows  ;  the  taffeta  ribbon  employs  beautifully 
in  making  the  new  "Yard-arm"  bow,  and  "Tulip"  bow  and 
' '  Sail ' '  bow.     The  combination  of  velvet  and  tulle  or  velvet  and 


Dingman  &  Co. 


.56  Bay  Street,  TORONTO. 


HEADQUARTERS  for  . . . 


LACES,  VEILINGS,  CHIFFONS 

We  are  receiving  repeat  shipments  of  above  lines  every  week,  and  mer- 
chants assorting  their  stocks  will  find  it  to  their  advantage  to  see  our  Samples 
before  placing  their  orders. 

Our  "  PERFECT  !  Brand  of  Gloves  and  Hosiery  are  still  complete  in 
every  number,  and  are  holding  their  own  against  all  competitors. 


HAVE    YOU    "PERFECT"    FIBRE    LINING    IN    STOCK? 
LETTER    ORDERS    A    SPECIALTY. 
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o.  J*.  fffcJiinnon  &  Co. 


r~T^yHE  Tariff  question  is  one  which  natter  ally  excites  much  inter- 
jf  est  in  the  minds  of  the  people,  as  would  any  great  question 
where  so  7nany  vitally  important  interests  are  concerned,  and 
one  which  to  go  fully  into  would  take  much  more  space  than  zve  have 
at  our  command  here,  so  that  we  will  simply  say  that  although  we 
do  not  agree  with  every  section  or  clause  of  the  bill,  yet,  as  a  whole, 
we  think  it  well  regulated,  and  particularly  do  we  favor  the  dis- 
cmminatio7i  policy  in  favor  of  Great  Britain,  as  we  firmly  believe 
that  we  in  Canada — her  greatest  Colony — should  do  all  in  our  power 
to  develop  and  strengthen  trade  relations  with  the  Mother  Country. 

With  our  eye  on  the  future,  zve  think  the  outlook  somewhat 
encouraging.  From  our  standpoint  as  Wholesale  Merchants,  doing 
business  ivith  the  leading  retail  trade  from  the  A  tlantic  to  the 
Pacific,  we  cannot  hit  conchide  that  there  is  at  present  a  feeling  of 
security  and  a  confidence  in  business  circles  which  did  not  exist  twelve 
months  ago.  A  strong  evidence  of  this,  in  our  opinion,  is  the  fact  that 
our  business  turnover  for  the  past  two  months  is  largely  in  excess  of 
the  corresponding  months  for  1896,  and  we  also  firmly  believe  that 
the  introduction  of  the  new  Tariff  Bill  will  give  a  greater  stimulus 
to  trade  in  the  future. 

We  have  entered  upon  the  best  millinery  month  of  the  year, 
and  have  therefore  made  provision  for  a  big  May  trade.  Buyers  will 
find  fresh  attractions  in  our  stock  every  time  they  call,  as  new  goods 
will  be  added  daily  during  the  month,  and  although  the  new  duty  rate 
is  higher  on  many  of  our  lines,  no  advance  in  prices  has  been  or 
will  be  made.     Earnestly  soliciting  your  favors, 

We  remain, 

Yours  very  truly, 

S.  F.  McKinnon  &  Co. 

OFFICES  : 

61  Bay  Street,  35  milk  Street, 

Toronto,  London,  England, 
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chiffon  (the  heaviest  and  lightest  materials  used  in  millinery)  is  very 
effective.  The  velvet  gives  a  richness  to  these  flimsy  goods,  and 
when  shirred  with  a  casing  for  wire,  just  gives  the  necessary  firm- 
ness. All  kinds  of  thin  gauge  materials  are  in  great  demand  for 
this  season's  millinery,  as  well  as  laces  in  fine  makes,  jetted  and 
embroidered,  spangled  with  sequins  or  plain.  Ostrich  plumes  and 
osprey  are  shown  on  leghorn  and  large  chip  hats,  particularly  on 
the  white  and  Tuscan  ones. 


PRESENT  AND  COMING  FASHIONS  FROM  PARIS. 

Paris,  April  24. 

VERY  handsome  tulle  chemisettes  are  to  be  seen  with  extremely 
high  collars  and  long  sleeves.     They  are  for  evening  wear, 
and  can  be  worn  with  a  black  satin  or  colored  skirt. 

Embroideries  take  the  lead  of  everything  in  the  new  season's 
fashions,  so  that  it  might  almost  be  said  that  our  dresses  are  more 
the  work  of  the  brodeur  than  the  couturier.  One  thing  is  certain,  a 
lady  chooses  her  embroidery  before  choosing  her  toilette.  In  these 
embroidered  goods  much  gold  in  a  bright  hue  is  to  be  remarked  ; 
also  dull  gold  and  faded  colors  in  metal.  Many  corsages  have  the 
whole  body  part,  back  and  front,  covered  v/ith  this  kind  of  embroid- 
ery. A  blouse,  for  instance,  which  can  go  with  any  skirt,  is  in 
ecru  canvas,  striped  from  top  to  bottom  with  green  chenilles  and 
threads  of  gold  and  colored  metal  ;  round  empiecement  of  incrus- 
tations of  velvet  embroidered  with  chenille. 

Essentially  for  summer  are  the  silk  siciliennes  in  small  checks, 
mauve  and  white,  red  and  white,  blue-black  and  green,  always  on 
a  white  ground. 

Irish  batistes  are  in  every  make  and  shade  ;  the  series  of  lins 
(linens),  foulards  and  Indian  muslins  is  inexhaustible,  and  last,  but 
not  least,  colored  gauzes,  with  black  stripes  forming  checks  and  tiny 
gold,  silver  or  brown  and  blue  metal  threads  running  through,  are 
conspicuous.  These  gauzes  are  very  appropriately  called  etince- 
lantes,  or  shimmering. 

Here  are  a  few  novelties  in  hats  :  Beret  in  pearl  grey  straw 
draped  all  round  with  cherry-colored  velvet ;  chou  of  the  same 
velvet  on  the  side,  fastened  down  with  a  handsome  old  strass  jewel; 
two  wings  form  aigrette,  and  two  smaller  ones  fall  on  the  hair  to 
the  back  under  the  cap  or  beret  ;  on  the  right  to  the  back  is  another 
chou  in  velvet. 

The  present  fashion  is  to  have  the  corset  underskirt  to  match  the 
toilette  as  much  as  possible,  especially  in  shade.  Some  elegantes 
go  as  far  as  to  have  their  underlinen  to  match  their  dresses.  There 
will  be  seen  this  summer  underclothing  entirely  of  red — probably 
on  account  of  the  growing  favor  of  this  color. 

Black  stockings  are  going  out.  White  silk  stockings  will  be  in 
vogue,  embroidered  with  small  flowers  in  their  natural  colors. 
These  are  the  stockings  par  excellence  for  evening  wear.  1  have 
also  [seen  lovely  stockings  in  mauve,  rose,  pale  blue,  and  straw 
color,  the  corners  having  entre-deux  of  lace  forming  vertical  stripes 
fining  off  towards  the  bottom.  There  are  also  plaid  silk  stockings 
to  wear  with  tailor-made  dresses  and  yellow  shoes,  which  are  sure 
to  enjoy  a  certain  popularity. 

Now,  a  few  words  as  to  shoes,  etc.  The  latest  are  those  in 
grey  antelope  skin.  Subsequently  they  will  be  seen  in  nut  brown, 
or  white  with  yellow  leather  clogs  ;  these  last-named  are  for  morn- 
ing wear  or  the  races.  For  the  afternoon  kid  boots  are  the  thing, 
with  the  uppers  and  small  heel  of  leather.  For  evening  wear 
there  is  much  variety.  There  is  the  shoe  in  the  style  of  Charles  IX., 
in  black  patent  leather,  very  high  in  the  front,  with  large  old 
silver  or  strass  buckle  ;  or  low  shoes,  always  in  patent  leather, 
ornamented  with  an  artistic  buckle.  The  grand  chic  for  ballroom 
wear  are  the  shoes  in  old  silver  and  old  gold  kid.  These  are  very 
dear,  as  only  the  finest  kid  can  be  employed,  but  they  look  beauti- 


ful on  the  foot,  and  are  exceedingly  cool.  The  same  thing  can  be 
made  up  cheaper  in  old  silver  or  gold  material,  of  which  I  have 
seen  many  pretty  models. 

In  the  way  of  hats,  the  creations  are  numerous,  and  very  few 
are  becoming.  They  are  too  wide  and  are  over-trimmed.  It  will, 
perhaps,  surprise  my  readers  to  learn  that  the  most  eccentric  hats 
go  to  England.  There  is  no  sale  for  them  here,  excepting  amongst 
a  certain  class.  No  Parisian  lady  will  be  put  off  with  a  thing 
because  it  is  in  the  fashion.  She  will  have  the  hat  for  herself  and 
not  for  the  "  modiste."  For  the  costume  tailor-made,  the  so-called 
sailor  hat  is  perhaps  the  most  useful.  It  can  be  made  up  in  all 
styles.  Rose  electric  is  perhaps  the  most  taking  shade  for  the 
season.  In  fine  faille  Anglaise  the  crown  is  trimmed  all  round 
with  mousseline  de  soie  rose  in  two  shades.  On  the  side  is  a  fancy 
bird  or  an  aigrette  rose,  in  a  round  shape  mouchetes  with  black. — 
Jeanne  in  London  Drapers'  Record. 


A  NEW  EMBROIDERY  HOOP. 

One  of  the  best  novelties  for  the  notion  counter  is  Taylor's 
embroidery 
ring.  This  is  a 
most  ingenious 
contrivance, 
made  so  that 
either   a  thin   or 

thick       fabric       is  m.- Take  mc»e  Extenders. 

held  with  equal  firmness.       It  is  to  be  had  in    three   sizes,  No.  1, 
4^-in. ;  No.  2,  5^-in.,  and  No.    3,  6^-in. 


"  WORTH  "  SKIRT  EXTENDERS. 

There  is  a  growing  demand  for  this  useful  little  article.  The 
' '  Worth ' '  extenders  are  put  up  in  sets  of  six,  all  ready  for  use. 
They  cause  the  skirt  to  hang  in  graceful  folds  without  the  use  of 
hair-cloth  or  other  stiffening.       They  are  made  in  black,  drabs  and 


vi— ■  .w>. ,-  — » 


,'■-, 


2nd.  — Sew  them  in  the  back  breadths 
of  dress  or  underskirt. 


^rd. — Adjust  each  Ex- 
tender as  above. 


white.       The  accompanying   cuts    will   show    how   the    extender 
is  used. 


VELVETEENS. 


James  Johnston  &  Co.  have  a  full  line  ot  blacks  and  colors  in 
their  celebrated  "Sunbeam"  make; 
also  special  lines  in  blacl  s  at  job 
prices.  Remember  the  duty  on  this 
line  of  goods  is  advanced  and  secure 
what  you  require  from  present  stock. 

FALL  TRADE. 


James  Johnston  &  Co. 's  travelers 
are  now  showing  a  full  range  of  hosiery, 
gloves,  and  underwear,  besides  many 
lines  of  dress  goods,  cloakings  and 
other  goods  for  fall  trade. 


And  you  get  this  result. 
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Wholesale  nillinery... 


Our 

Best 
Efforts 


u 


<£ 


u 

Increase  in  sales  for  the  past  month  is  the  most 
convincing  proof  that  the  unusual  efforts  we  put 
forth  to  meet  the  demand  for  the  Season's  most 
Popular  Lines  have  been 

FULLY  APPRECIATED. 

We  have  anticipated  brisk  trade  during  May, 
consequently  made  larger  provision  than  usual,  and 
will  have  no  difficulty  in  meeting  all  demands. 


LETTER  ORDERS  ALWAYS  RECEIVE  PROMPT  AND  CAREFUL  ATTENTION. 


The  D.  McCALL  COMPANY,  lu. 


TORONTO. 


BARLOW  &  JONES 


LIMITED 


▼ ▼▼▼ W^ WW WWW WW 

SPECIAL  ♦ 

QUILTS  : 

and  4. 

TOWELS  * 

Initials,  Names  or  ♦ 

any  Designs  made  to  ^ 

order   for    Hotels   or  ♦ 

Steamboats.  w 


Spinners  and  Manufacturers  MANCHESTER 


Makers  of- 


Toilet,  Marseilles,  Honeycomb,  Alhambra,  Tap- 
estry and  Fancy  QUILTS,  Toilet  Covers  and  Mats, 
Tapestry  Curtains  and  Table  Covers,  Turkish 
Bath  TOWELS,  Bath  Sheets  and  Mats. 

Sateens,    Flannelettes,    Linenettes,   Silk= 
ettes,  Silecias,  Printed  Linings,  etc. 


WORKS  : 

ALBERT  MILLS,  BOLTON. 
COBDEN  MILLS,  BOLTON. 
PROSPECT  MILLS,  BOLTON. 
EGYPTIAN  MILLS,  BOLTON. 


WAREHOUSES  : 

2  PORTLAND  ST., 

MANCHESTER. 

92  WATLING  ST., 

.    .    .    LONDON. 


R.  H.  Cosbie,  Agent  for  Canada 


Manchester   Building 
Melinda  Street 


Toronto 
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A    BRIGHT   TESTIMONIAL. 

A  wholesale  clothing  firm  in  Montreal,  H.  Shorey  &  Co.,  write 
The  Review  that  we  have  filled  a  want  that  Canada  has  long  felt 
by  publishing  a  live  commercial  paper  in  which  merchants  can  talk 
to  theii  customers  about  their  wares  with  the  confidence  that  their 
advertisements  will  be  read.  They  say  that  they  consider  an  ad. 
in  The  Review  as  next  to  a  personal  interview  with  their  customers. 
This  firm  do  not  confine  their  advertising  to  the  trade  only,  but 
go  direct  to  the  consumer,  and  have,  in  the  face  of  generally 
depressed  trade,  increased  their  business  this  spring  considerably 
over  what  they  have  ever  done  before.  In  fact,  they  have  been 
obliged  to  work  the  factory  overtime.  This  increase  they  consider 
due  largely  to  advertising.  They  have  made  their  goods  and  busi- 
ness methods  known  to  the  trade  through  the  medium  of  The  Dry 
Goons  Review,  and  have  assisted  their  customers  to  sell  the  goods 
to  which  The  Review  has  called  their  attention  by  their  advertising 
to  the  consumer.  They  tell  us  that  they  are  continually  having 
letters  from  merchants  saying  that  "  we  saw  by  The  Dry  Goods 
Review  that  Shorey  &  Co.  were  doing  so  and  so,"  or  had  certain 
lines  for  sale,  and  they  feel  called  upon,  in  the  face  of  such  direct 
evidence,  to  write  and  tell  us  about  it. 


THE  PINK  LAWN  BODICE  FOR  SUMMER  WEAR. 

"  The  bodice  that  will  undoubtedly  be  very  popular  during  the 
coming  season  is  made  of  pale  pink  lawn,  with  rows  of  narrow 
Valenciennes  lace  down  each  side  of  the  closing,"  writes  Isabel 
A.  Mallon  describing  "Summer  Waists  and  Bodices,"  in  The 
Ladies'  Home  Journal.  "About  the  neck  is  the  extremely  high 
white  linen  collar  which  stands  out  horizontally.  A  peculiar 
effect  is  achieved  by  wearing  with  this  bodice  a  high  cravat  of  red 
silk,  tied  in  a  flaring  bow  in  front.  The  belt  is  also  of  red  silk, 
fastening  under  a  dull  jet.  buckle.  The  sleeves  are  easy  at  the 
shoulders,  shape  in  to  fit  the  arms,  and  have   turn-back   cuffs  of 


white  linen,  caught  with  coral  links.  When  the  stiff  collar  is  an 
adjunct  to  the  shirt-waist  care  must  be  taken  not  only  in  choosing 
but  in  tying  one's  stock  or  cravat  so  that  not  only  an  artistic  but  an 
individual  air  shall  characterize  it.  The  high  collar  rolling  over  is 
the  rival  of  the  new  upright  one  with  the  horizontal  border  one  inch 
wide." 


PROFITS    IN    COTTON    STOCKS. 

The  new  tariff  has  been  a  money-maker  for  some  of  the  big 
holders  of  Cotton  Company  shares.  It  was  generally  believed  that 
duties  would  be  lowered  and  shares  declined.  Some  of  the  holders 
are  said  to  have  got  a  tip  and  bought  these  shares  at  low  prices. 
The  duties  were  not  lowered,  but,  on  the  other  hand,  the  general 
tariff  was  maintained  or  advanced.  Shares  rose  and  holders  have 
turned  quite  a  nice  penny  out  of  them. 


W.  E.  Whitehead,  who  has  been  representing  Sloan  &  Co.,  has 
gone  on  the  road  for  the  Toronto  Carpet  Co. 


D 


OMNION  COTTON 
MILLS  CO.  .  . 


HAGOG 
PRINTS 


We  would  call  the  attention  of  the 
Retail    Dry  Goods    Trade   to 

our  special    .     .    . 

"Jubilee  Prints'' 


HANDSOME  BLOUSE  AND  DRESS  STYLES 


Samples  in  the  hands  of  the 
Wholesale  Trade 


D.  MORRICE,  SONS  &  CO.,  Agents. 


YOU  MAY  EXPECT 

Our  travellers  shortly  with  novelties  for  the  sorting  trade  and  also  with 
a  very  complete  range  of  Canadian  Hosiery  and  Underwear  for  the 
FALL  TRADE.     Carefully  selected  lines  and  at  popular  prices. 


IN  FINE  ENGLISH  NATURAL  WOOLS 

we  carry  the  BEST  GOODS   MADE.     Our   own 

Special  "Non-Irritant"  Double  Front  on  every  line. 

Do  not  fall  to  ask  for  them. 

GERMAN     SHIRTS    -    -    - 

No.  i.     Open  Back,  with  Rands. 

No.  2.     Open  Front,  with  Hands. 

No.  3.     Open  Front,  with  Cuffs  attached. 

No.  4.     Open  Back,  with  Cuffs  attached. 

All  sizes  from  14  to  18. 


ENGLISH     COLLARS 


Burlington,  turned  points 

Royal  Arthur  " 

Strand, 

Grosvenor, 

Gresham, 

Roll  points,  Waterloo, 


iH  in. 
2  in. 
2#  in. 
2%  in. 
2K  in. 
2tf.  2'A,  2%   in. 


mmmm 


Bicycle   Goods    .... 

Long  Hose,   Footless  Hose, 
Leather  Belts,  Ventilated  Caps. 

Club  Colors  in  Jerseys  .  . 

Any  Color  or  any  Combination  to  order. 

English  Hand-Sewn  Braces 

The  finest  made.     All  prices. 
Ours  exclusively. 


Letter  Orders  Solicited  and  Carefully  Filled. 


riatthews,  Towers  &  Co. 

MONTREAL 


73   St.   Peter  Street 
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TOOKE  BROS 


MONTREAL. 
^7 


Bernhardt. 


Josephine. 


LADIES'  COLLARS  AND  CUFFS 


Melba 


LEADING    STYLES    for    SUMMER    WEAR. 


;.;;« 

J 

mm 


PLEASE  PLACE  ORDERS  AHEAD,f  ASJ)EIVIAND  IS  LARGE,  AND  IS  INCREASING  DAILY. 
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KEEPING    POSTED. 

IT  has  long  been  customary  for  large  American  dry  goods  men, 
says  an  English  exchange,  to  retain  in  their  employment  a  staff 
of  "ladies  with  leisure  desiring  to  add  to  their  incomes  by  light  em- 
ployment," the  light  employment  in  question  resolving  itself  into 
spending  so  many  hours  daily  in  going  the  rounds  of  other  shops 
likely  to  prove  dangerous  rivals,  noting  novelties,  comparing  prices, 
and  reporting — Stock  Exchange  fashion — the  latest  "quotations" 
in  millinery  and  mantles.  Many  American  methods  of  business  are 
finding  their  way  to  London,  and  the  private  shopper  has  been  added 
to  the  list. 


Royal  red,  and  now  the  dressy  man  follows  in  the  one  bright  spot 
of  his  apparel,  namely,  his  necktie.  The  combination  of  these  two 
Royal  colors  is  seen  in  the  greatest  novelty  of  the  season,  the 
"Victoria  Regina"  bow,  which  has  the  V.R.  monogram  in  Royal 
purple  on  the  Danish  red  background.  This  promises  to  have  an 
extensive  sale,  as  it  is  not  only  the  correct  fad,  but  in  itself  is  a  very 
handsome  article  of  dress. 


STRAW    HATS. 


The  straw  hat  season  for  retailers  will  shortly  open.  A.  A. 
Allan  &  Co.  report  that  business  has  been  good.  The  prevailing 
demand  is  for  a  medium  high  crown  and  medium  brim.  The 
style  is  running  in  fine  Milan  braids,  with  demand  also  for  porcu- 
pine and  sinette  braids.      Some  Mackinaws  are  in  request. 

Regarding  hard  hats,  the  new  style  indicated  in  these  columns 
some  time  ago  is  being  seen  in  the  streets — a  flat  set  altogether, 
with  brims  either  flattened  down  like  a  welt  or  just  a  little  turned 
up.  Colors  are  in  excellent  demand,  especially  umber,  coffee, 
pecan,  etc.  The  fedoras  partake  of  the  same  general  feature  as 
the  stiff  hat  as  to  shape,  with  welted  brims.  There  is  a  great 
demand  for  golf  caps  for  all  outing  purposes. 


THE    MEANINGLESS    SIGN. 

"  I  want  you  to  take  down  that  sign." 

"  Which  sign  ?  " 

' '  That  one  with  the  trousers  painted  on  it  and  the  words  '  You 
must  wear  'em.' 

"  What's  the  matter  with  the  sign  ? " 

"  There  ain't  no  meaning  to  it.  I  got  a  pair  of  your  trousers 
the  other  day,  just  like  those  on  the  sign,  and  carried  them  home." 

"Well?" 

"  Well,  my  wife  took  'em  right  away  from  me." 

' '  What  for  ? " 

"  She  said  they  just  matched  her  bicycle  suspenders." — Cleve- 
land Plain  Dealer. 


VICTORIA    REGINA. 

The  coming  Jubilee  of  Her  Most  Gracious  Majesty  has  had  an 
influence  on  styles  in  nearly  every  branch  of  business.  The  color 
for  millinery  and  other  things  pertaining  to  women's  wear  this 
spring  has  been  largely  the  British   Royal   purple   and   the  Danish 


THE    JUBILEE    CELEBRATIONS. 

The  smallwares,  fancy  goods,  hosiery  and  glove  departments  at 
Brock  &  Co's  have  been  tastefully  decorated  this  week  with  the 
Jubilee  flags,  handkerchiefs  and  cotton  Jubilee  drapery  for  coming 
celebrations.  Some  of  these  cotton  Jubilee  draperies  are  very  large 
and  well  suited  to  the  May  and  June  events.  They  are  not 
expensive. 


FEATHER  PILLOWS       SOFA  CUSHIONS 
HAIR  MATTRESSES        EIDERDOWN  QUILTS 


The  .... 

Alaska  Feather  &  Down  Co. 

1JMITF.I) 

290  GUY  STREET     •      MONTREAL. 


Thibaudeau  Bros. 

&  Co. 


Importers    of" 

ENGLISH  . 
FRENCH  .  . 
GERMAN  & 
AMERICAN 


RY 


S 


THIBAUDEAU  FRERES  <£  CIE. 

Quebec. 
THIBAUDEAU  BROTHERS  <Sc  CO. 

London,  Eng. 
THIBAUDEAU  BROS.  <£  CO. 

332  St.  Paul  St. 

MONTREAL 
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A  BIG  JUBILEE 


Of  course  you  would  like  to  feel  Jubilant  at  the 

close  of  your <fr' 


Down  Comforter 
Season^**. 

and  we  are  willing  to  assist  you  to  that  end  if  you 
consult  us  as  to  prices  and  values. 


W 


/ 


*  w 


Our   increased  facilities  enable  us  to  introduce  y 

all    the    Up=To=Date    ideas  in  this  line,  and  our  \**\ 

Fall  Samples  contain  w— — / 

EVERY  NOVELTY  TO  DATE 

Our  Travellers  ... 


are  out  and  when  they  call  Don't  Fail 
to  at  least  see  our  Samples,  as  we  can 
only  call  upon  you  Once  before  these 
goods  are  required. 

G 

ASK  to  see  our  SNOWFLAKE  QUILT  KBoKj5JI(0 

DOWN  CUSHIONS,  Cosies,  Fancy  Cushions 

BED  PILLOWS,  Etc. 


Toronto  Feather  and  Down  Co. 

Boulter  &  Stewart  TORONTO 

Sole  Selling  Agents.  ^^^^^™  *     "  "  "  1  1     I     V/ 


Sole  Selling  Agents. 
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BELIEVE    THEY    ARE    IMPORTED. 

ANEW  YORK  contemporary  relates  that  Mayor  Strong,  of  New 
York,  told  of  his  experience  with  a  Fifth  avenue  tailor,  to 
whom  he  sent  some  domestic  woolen  cloth,  with  strict  injunctions 
to  make  and  trim  it  with  American  materials  throughout,  and  to 
have  the  sewing  done  by  an  American  workman.  The  tailor  de- 
clared that  there  were  no  American-made  linings  and  trimmings 
suitable  for  first-class  clothes.  "  I  sent  him  an  outfit  of  American- 
made  materials,"  said  the  Mayor,  "and  he  told  me  afterward  that 
they  were  precisely  the  same  as  those  he  had  been  using  right 
along,  only  he  had  supposed  they  were  all  imported.  There  is  a 
great  deal  of  ignorance  and  prejudice  regarding  goods  of  American 
manufacture,  and  there  should  be  a  systematic  effort  all  along  to 
overcome  it." 

The  same  thing  has  happened  here  in  Montreal  with  first-class 
tailors  in  connection  with  the  Italians  made  by  the  Montreal  Cotton 
Co.  They  will  not  believe  that  goods  of  this  class  can  be  made 
here,  looking  as  well  as  anything  that  can  be  imported. 


ing  are  the  work  of  the  company's  own  resident  designer,  Mr. 
Leslie  Jones,  who  is  the  winner  of  a  Queen's  Prize  out  of  3,700 
competitors  in  the  National  art  examinations  in  monochrome  paint- 
ing in  May,  1895,  and  also  a  holder  of  23  certificates  of  the  Art 
and  Science  department  of  the  South  Kensington  School  of  Art 
and  Design.  The  quality  of  carpet  is  a  fine  grade  of  Axminster 
with  a  close  velvet  surface  and  a  well-woven  back. 


THE    JUBILEE    RUG. 


ENGLISH  SMALL  STORES  FEEL  COMPETITION. 

London  Drapers'  Record. 
The  result  of  the  agitation  will  be  watched  with  keen  interest 
and  attention  in  this  country.  We  have  not  been  brought  face  to 
face  with  the  same  problem  in  anything  like  the  same  proportions, 
although  it  is  an  open  secret  that  for  years  past  our  small  traders 
have  been  more  and  more  feeling  the  competition  of  huge  and 
price-cutting  enterprises.  Whether  their  discontent  will  ever  take 
an  active  form  remains  to  be  seen,  but  our  small  shopkeepers  gener- 
ally will  watch  with  something  more  than  curiosity  the  result  of  the 
active  steps  now  being  taken  by  their  congeners  in  the  United 
States. 


The  Jubilee  rug  of  the  Toronto  Carpet  Manufacturing  Co.  has 
attracted  deservedly  a  great  deal  of  attention.  It  is  a  handsome 
piece  of  Canadian  work.  To  describe  it,  we  find  in  the  centre  a 
wreath  of  the  rose,  shamrock  and  thistle,  with  the  crown  over  all, 
supported  on  either  side  by  Union  Jacks  floating  over  a  sea  colored 
ground.  In  the  centre  of  the  wreath  "  37-97  ;  in  each  corner  a 
shield  of  "India,"  "Australia,"  "Canada,"  "Cape,"  represent- 
ing the  defence  of  the  Empire  by  the  colonies  in  the  four  quarters 
of  the  world.  A  border  of  maple  leaves  forms  the  ground-work, 
suggestive  that  Canada  will  back  up  the  Empire,  the  name 
"  Victoria"  forming  the  base  of  the  whole.     The  design  and  color- 


THE    DEMAND    FOR    LINENETTES. 

It  may  interest  retailers  to  know  that  linenettes  are  very  much  in 
favor  this  season,  and  are  by  long  odds  the  most  popular  skirt  lin- 
ing. W.  R.  Brock  &  Co.  report  a  steadily  increasing  demand  for 
this  line,  and  are  prepared  to  fill  orders  for  staple  shades  without 
any  delay. 


A  number  of  scarce  lines  in  dry  goods,  such  as  32-in.  cape  vel- 
vets and  velveteens,  double-fold  chiffons,  peau-de-soies,  39-in. 
black  moreen  skirting,  etc.,  are  mentioned  in  Caldecott,  Burton  & 
Spence's  advertisement  in  their  usual  space. 


]  Wm.  Taylor  Bailey  j 

.  .  .  SUCCESSOR   TO  .  .  . 

•         Peter  Schneider's  Sons  &  Co.         s 

27  and   29  Victoria  Square 

5                                                  MONTREAL     2 

1  Upholstery  and  .  .  .     j 
]      ...  Drapery  Goods  ! 

Selling  Agents  for  STEAD  &   MILLER,  Philadelphia. 

APPERLY, 
CURTIS  &  CO.  - 

WEST  OF  ENGLAND 

Woollen  Manufacturers 

COATINGS              TROUSERINGS 
VICUNAS                  COVERTS 
SAXONYS                   SUITINGS 
SERGES 
EVENING  DRESS  GOODS,  etc.,  etc. 

•                 MANUFACTURERS  OF  ...                                                                        • 

J     Chenille  Curtains  and  Table  Covers     g 
■     Cotton  Derby  and  Tapestry  Curtains     ■ 

Dudbridge  Mills  -  Stroud,  England. 

London  Office  :    15  Golden  Square,  W. 

Cotton  Tapestries,  Silk   Tapestries 
5     Fine    Silk     Draperies,     Brocatelles     Z 

^1   GOLD             FOR    AUALITY  AND 
L\       MEDALS           y      EXCELLENCE. 
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IT  PAYS  TO  IMPORT  THROUGH 


Nerlich  &  Co'y 


TORONTO 


ESPECIALLY 


DOLLS 


They  are 


OUR  LEADERS 


Now  ready,    a  full   assortment,    comprising    Kid,    Jointed,    Washable,    Dresse^  t  * 
Rag,    Wool,    Rubber,    Fur   Dolls,   Zulus,    Indians   and    Jr  V^ 

every   existing  style.  ^       ,/r      y   „y 


WE  HAVE  SPARED   neither  time  nor  trouble  to  secure  thew  best 
«^^^^  values  obtainable,  and  are  confident  we  have  succeeded. 


We  also  carry  .  .  . 

A  FDLL  LINE  OF  TOYS 


Tin,  Iron  and  Wooden  Toys  ;  Games, 
Novelties,  etc. 

A  COMPLETE  ASSORTMENT  OF  FANCY  GOODS 

Albums,  Frames,  Dressing  Cases, 
Work  Boxes,  White  Metal  and  Bronze 
Ornaments,  Fancy  Clocks,  Fans,  etc. 

A  large  Variety  of  Fancy  China  and  Glassware 

Cups  and  Saucers,  Plates,  Porridge 
Sets,  Sugar  and  Creams,  Tea  Sets, 
Dinner  Sets,  Flower  Pots,  Pedestals, 
Glasses,  Water  Sets,  Vases,    etc.,  etc. 


NERLICH  &  CO. 


Toronto 
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WINDOW  DRESSING. 

How   WANAMAKER  DRAWS  THE  CROWD. 

IT  is  a  peculiarity  of  the  main  business  streets  of  most  cities  that 
the  crowd  favors  one  side  of  a  thoroughfaie,  and  the  store  that  is 
on  the  other  side  suffers  accordingly.  A  merchant  on  the  wrong 
side  of  the  street  is  often  ;il  his  wits'  end  to  devise  ways  and  means 
for  attracting  people  from  the  other  side  to  his  store.  Many  such 
have  given  up  the  task  of  changing  this  tendency  of  the  crowd,  have 
moved  to  afar  less  desirable  store  and  paid  a  higher  rental,  merely 
to  get  with  the  crowd. 

There  is  no  better  cure  for  this  tendency  than  a  window  dresser 
of  exceptional  ability.  No  matter  how  high  a  salary  he  would  com- 
mand, a  man  who  is  capable,  by  unique  and  ingenious  methods, 
of  drawing  the  crowd  to  the  windows  and  interior  of  a  store  afflicted 
by  poor  location  is  worth  all  he  costs. 

This  difficulty  of  only  one  good  side  to  a  business  street  is  felt  in 
most  of  our  large  cities,  and  has  such  an  influence  on  rental  values 
that  a  store-room  on  one  side  will  frequently  cost  three  times  as  much 
as  on  the  other.  Where  rents  are  high  this  difference  is  enormous, 
and  there  are  few  decorators  whose  salaries  would  equal  it. 

The  present  exampleof  a  leading  New  Yorkstore  recently  acquired 
by  Philadelphia's  best-known  merchant  shows  how  the  decorative 
idea  works  in  attracting  a  crowd  when  all  else  fails.  The  location 
was  responsible  for  a  good  share  of  the  success  of  his  predecessor. 

It  was  argued  that  a  store  of  such  great  magnitude  could  not 
make  money  at  that  location.  The  prophets  have  been  proved 
wrong  thus  far,  for  the  store  has  attracted  large  crowds.  The  dis- 
plays did  a  good  share  of  it.  Large  amounts  of  money  are  continu- 
ally being  spent  in  providing  attractions  which  will  draw  the  people — 
model  furnished  apartments,  costly  tapestries  and  paintings  and 
exhibits  of  rare  and  curious  things  more  or  less  intimately  connected 
with  the  store  have  done  the  work. 

These  displays  are  well  advertised.     They  are  made  an    incen- 


tive to  go  a  few  blocks  further  when  on  a  shopping  tour.  It  was 
the  only  way  to  do  it,  and  the  same  methods  will  help  other  stores 
that  need  more  passers-by. — Dry  Goods  Economist. 


AN    INDEX    OF    THE    INTERIOR. 

Did  you  ever  think  how  many  people  buy  things  because  they 
see  them  in  the  windows,  and  how  many  people,  when  they  have 
concluded  to  buy  a  certain  article,  walk  about  from  store  to  store 
until  they  see  what  they  want  in  a  window  ?  These  people,  if  they 
don't  find  it  in  the  window,  conclude  the  merchant  hasn't  got  it.  I 
know  that  this  is  a  foolish  conclusion  to  come  to,  but  I  find  it  hard 
to  avoid.  I  find  it  hard  to  buy  my  hats  and  shoes,  for  instance,  in 
any  other  manner  than  by  walking  from  store  to  store,  until  I  see 
what  I  want  in  the  window.  No  doubt,  a  very  large  slice  of  the 
dear  public  goes  about  the  thing  in  just  the  same  way  I  describe. 
Not  only  do  people  look  for  things  they  want  in  windows,  but  they 
buy  lots  of  things  they  don't  need,  and  had  no  idea  of  buying, 
simply  because  they  see  them  attractively  arranged  in  the  window. 
Women  are  particularly  apt  to  do  so. 


A    SAMPLE    WINDOW. 

A  display  of  corsets  that  may  be  taken  as  a  good  model  of  the 
ordinary  display  and  which  had  many  creditable  points  was  seen 
recently.  The  window  was  first  lined,  back  and  sides,  with  white 
plaited  cheese  cloth,  and  then  three  arches  were  built,  one  in  the  rear 
and  one  on  each  side,  at  an  obtuse  angle.  The  columns  of  the  arches 
were  a  foot  wide,  were  covered  with  blue  velvet  (a  less  expensive 
cloth  might  be  used)  and  were  trimmed  with  heavy  white  cording. 
At  intervals  of  about  two  feet  a  rolled  corset  was  fastened  to  them. 
The  body  of  the  window  was  occupied  by  eleven  forms,  which  dis- 
played the  different  styles.  One  form  stood  above  the  rest  at  the 
centre  of  the  rear  arch  and  the  rest  were  arranged  about  it,  gradually- 
raising  from  the  front  toward  the  back. — Chicago  D.G.  Reporter. 


EUGENE 


JAMNIET'Sk 


FRENCH 


d  Gloves 


SEE  OUR  NEW  STYLES 
FOR  FALL  .... 

Correct  shades  of  greens,  reds,  etc.,  etc. 
Up-to-date    Trimmings  and  Fastenings. 

STOCK  ON  HAND 

of  proper  styles  Castor  Washing,  White 
and  Natural,  Lemon  and  White  Glace, 
heavy  black  points,  with  two  large  oxidized 
domes,  $9.50. 


A  Permanent  and 
Positive  Good- 


IS  AN 


Unconditional .  . . 
Accumulative  Policy 


IN    THE 


Confederation  Life 
Association 

These  policies  are  Unconditional  from  date  of  issue  and 
contain  all  benefits  and  privileges  consistent  with  safety. 


FITZGIBBON,  SCHAFHEITLIN  &  CO. 

.  .  .  Montreal. 


EXTENDED  INSURANCE 
PAID-UP  POLICIES 
CASH  VALUES 


GUARANTEED 

in  the  contract. 


v. 


PROMPT  PAYflENT  OF  CLAIHS. 

Average  time  of   payment  after  receipt  of   proofs  during 
the  last  ten  years — 29.1   Hours. 

Rates  and  full  information  sent  on  application  to  the  Head 
Office,  Toronto,  or  to  any  of  the  Association's  agents. 
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tttMWARTffls 


For 


Carpets    Curtains 

FLOOR   OIL-CLOTHS 
LINOLEUMS 

and  all  lines  necessary  to  the  most  complete 
and  extensive  carpet  business  in  the  trade. 


THE  GAULT  BROS.  CO,  LTD 


Stock  Now  Fully  Assorted 


New  and  up-to-date  goods. 

WILTONS,         BRUSSELS, 

TAPESTRYS,  WOOLS, 

UNIONS,  HEMPS. 


—MONTREAL 


Latest  designs  in  Squares  of 


AXMINSTER,     BRUSSELS, 

TAPESTRYS,  WOOLS, 

UNIONS,  HEMPS, 

In  all  useful  sizes. 


Particular  attention  is  drawn  to  our  large  range,  of  Chinese  and  Japanese  Mattings 

NOW  IN  STOCK. 


Everything   in 


fancy  ory 


AHt> 


press  Trim-  ^         ds 


We  always  have  a  very  complete  stock  of  above.  Assort- 
ment is  kept  complete  by  weekly  importations.  Latest  productions 
and  up  to-date  goods.      We  are  offering  some  special  drives  in 


^~     "LADIES'    BLOUSES    during  this  month. 

Do  not  fail  to  visit  these  Departments  when  in  town,  or  give  our  travellers'  samples  a  careful 
inspection. 

The  Gault  Bros.  Co.,  Ltd 

***  MONTREAL. 
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LADIES'    GOODS. 

GLOVER  &  BRAIS  are  offering  a  very  neat  and  attractive 
line  of  ladies'  bow  ties.  These  ties  are  specially  adapted 
to  be  worn  with  the  new  shapes  in  ladies'  collars. 

Ea>-ly  in  May  Brophy,  Cains  &  Co.  will  show  a  full  range  ot 
samples  of  tubular  and  military  braids  in  black,  white  and  colors. 

"We  are  keeping  our  stock  of  gloves  fully  assorted,"  said 
Brophy,  Cains  &  Co.  "  in  silk  and  taffeta  gloves  in  creams,  black 
and  colors.'' 

Boleros  and  bolero  fronts  are  now  very  fashionable.  The 
Gault  Bros.  Co.  are  showing  some  attractive  styles  in  both  lace 
and  beaded  effects. 

The  time  of  the  singing  of  birds  and  the  wearing  of  muslins  has 
come  round  again,  and  Caldecott,  Burton  &  Spence  have  antici- 
pated the  demand  for  muslins  and  wash  fabrics  by  laying  in,  before 
the  new  tariff  came  in,  a  fine  selection  of  organdie  muslins,  Ameri- 
can sateens  and  choice  designs  in  American  prints,  just  suited  for 
the  present  season. 

Lonsdale,  Reid  &  Co  report  a  big  season  in  all  kinds  of  laces. 
All  remains  and  over  orders  will  be  closed  out  this  month  at  a  big 
discount.     You  should  see  samples. 

James  Johnston  &  Co.  have  a  full  range  of  ladies'  Windsor  ties  ; 
also  string  ties  in  fancies  and  black  and  stock  ties  in  plain  colors 
and  fancies. 


of  their  customers  who  wanted  half  a  dozen  quilts  made  up  from 
pieces  contained  in  five  different  cases,  forced  them  to  take  these 
five  cases  out  of  bond  on  the  15th  of  April.  Next  week  the  tariff 
was  announced  and  they  had  saved  a  round  $600  in  duties  by  the 
transaction.  The  firm's  feelings  towards  that  customer  are  said  to 
be  considerably  changed  since  then. 


JAPANESE  SILKS  AND  THE  TARIFF. 

Mr.  Togou,  who  represents  K.  Ishikawa  &  Co.,  of  Japan,  in 
Canada,  is  leaving  this  week  for  Japan  to  look  after  special  fall 
orders,  and  to  get  the  latest  ideas  in  silks.  Questioned  by  The 
Review  regarding  the  effect  of  the  new  Canadian  tariff  on  the 
Japanese  sdk  trade,  he  said  it  would  tend  to  increase  the  price  on 
the  higher  grades,  which  would,  under  the  preferential  rate  on 
British  exports,  have  to  compete  with  the  English  silks  of  the  better 
class.  The  cheaper  Japanese  silks  would  not  be  affected.  Japan's 
tariff  was  very  low  and  deserved  to  be  considered  as  "  on  the 
whole"  favorable  to  Canada,  but  in  the  meantime  it  did  not  look 
as  if  the  Government  intended  to  put  Japan  on  the  prefer- 
ential list. 


FANCY     PARASOLS. 


Merchants  in  search  of  the  correct  styles  and  values  in  fancy 
parasols  should  not  fail  to  see  the  range  shown  by  W.  R.  Brock 
&  Co. 


PAID  DUTY  IN   TIME. 

Many  fortunate  escapes  from  the  5  per  cent,  advance  on  cottons 
are  being  reported  to  The  Dry  Goods  Review.  The  Alaska 
Feather  &  Down  Co.,  of  Montreal,  had  received  a  large  quantity 
of  high-grade  silks  and  satins  from  France,  and  had  them  in  bond 
in  anticipation  of  a  free  trade  tariff.     The  clamorous  demand  of  one 


SHIRT   WAISTS. 


James  Johnston  &  Co.  report  a  greatly  increased  demand  for 
ladies'  shirt  waists.  Their  stock  is  now  complete,  and  comprises 
all  the  popular  styles  and  prices.  They  show  all  the  novelties 
in  this  line  as  they  come  forward. 


KID 
GLOVES 


EMIL  PEWNY  &  CO. 


Sun  Life  Building 


MONTREAL 


WRITE  US  FOR  SAMPLES. 


STOCK  OF  LEADERS   ON  HAND. 
♦♦ 

Factory,  Grenoble,  France. 


! 


►*♦♦< 


>+»♦»  ^—  HI' 


III  1—  III' 


1855=1897 

For  forty-two  years 
— since  the  founding 
of  the  house  —  the 
name 

J.  &  J.  Taylor 

has  been   a  synonym 

for  everything  that  is 

reliable  in  the  line  of 

Fire  and  Burglar 
Proof  Safes.  .  .  . 


u 


>♦♦♦« 
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IN  STOCK 


TALL,  1897 

Our  travellers  are  now  showing 
best  values  in 

Beaver  Coatings,  Beaver  Mantling-s,  Beaver- 

ettes,    Kreimmers,    Sealettes,    Meltons, 

3/4    Etoffes,    6/4  Friezes,    Flannels, 

Dress  Goods,  Hosiery,  Shirts  and 

Pants  in  plain  ribs,  fancy 

ribs,  Scotch  knits  and 

fancies,  Top  Shirts, 

Blankets,  Yarns, 

Fingerings. 


a  general  assortment  of 
Staple  and  Fancy  Dry 
Goods  for  immediate 
requirements. 


Tweeds,  Coatings,  Serges,  Italian 
Cloths,   Fancy  Dress  Goods,  Summer 
Suitings,     Duck      Suitings,     Shirtings, 
Linens,  Tablings,  Gents'  Furnishings,  Hosi= 
ery,  Laces,  Silks,  Smallwares,  etc.,  etc. 


jm 


& 


SILKS 


Our  Travellers 


are  on  the  road 


with  a  full  range  of  samples  for 


Fall  Goods 


for  September  delivery. 

'i  We  have  despatched  one  of  our  men  this  week 

for  Japan   to  look  after  the  execution   of  Cana= 
dian  Special  Orders  for  Fall  delivery. 


K.  ISHIKAWA  &  CO. 


YOKOHAHA 


TORONTO 


raaflgaaffifrass^^ 


Tariff  Changes 


do  not  affect  these  special 
lines  of    .     .     . 

Black  Peau  de  Soie 

Prices  as  previous  to  23rd  April 

55c,    57iC,    75c,    95c 
♦♦ 

High=Class  Dress  Goods 
Silks  and  Henriettas. 


3     WILLIAM  AGNEW  &  CO. 


305  St.  James  St.,  MONTREAL. 


mmmm&M&mnmm!msm& 
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WOOLENS   AND    CLOTHING. 

A    BIG   SALE    COMING    ON. 

AS  Messrs.  E.  A.  Small  &  Co.,  Montreal,  intend  to  move  into 
their  new  factory  and  warerooms  later  on  this  month,  they 
have  announced  a  big  sale  by  auction  of  their  manufactured  stock 
of  clothing.  The  value  of  this  immense  stock  is  $75,000,  and  the 
largest  part  of  it  is  suited  to  this  year's  trade.  The  sale  will  take 
place  in  the  firm's  present  warerooms,  Beaver  Hall  Hill,  will  be  by 
catalogue  and  the  highest  bidder  wins  every  time.  At  the  same 
time  and  place  the  wholesale  stock  of  woolens  belonging  to  the 
estate  of  A.  Small  &  Co.,  amounting  to  $25,000,  will  be  sold  in 
detail  to  the  trade.  Taken  altogether,  this  is  one  of  the  largest 
sales  the  trade  have  ever  seen,  and  the  attendance  of  buyers,  both 
city  and  country,  will  undoubtedly  be  large.  The  reputation  of 
this  firm's  makes  is  national,  and  the  chance  afforded  to  dealers  to 
pick  up  some  fine  lots  is  not  often  afforded.  The  date  of  the  sale 
is  beginning  Tuesday,  May  1 1 ,  and  continuing  on  the  1 2th  and  1 3th. 


A    PROFIT    ON    WOOLENS. 

Mr.  J.  F.  McLennan,  secretary  of  the  Eureka  Woolen  Manufac- 
turing Co.,  of  Eureka,  N.S.,  has  been  on  a  trip  as  far  west  as 
Niagara  Falls.  He  has  been  attending  the  Grand  Camp  of  the 
Sons  of  Scotland  and  took  the  opportunity  of  visiting  the  trade  in 
Montreal  and  Toronto.  He  says  their  goods  are  gradually  working 
their  way  west.  They  are  not  pushing  them  very  much  because 
the  local  trade  has  absorbed  nearly  all  their  output.  This  company 
is  one  of  the  concerns  that  agrees  with  the  policy  of  The  Dry 
Goods  Review  and  refuses  to  cut  prices.  As  Mr.  McLennan  put 
it  :  "  If  we  cannot  make  a  profit  on  everything  we  make,  we  may 
as  well  give  up  business.  We  aim  to  make  something  different 
from  other  factories  and  quite  frequently  we  find  our  designs  copied 
and  sold  at  lower  prices.  To  meet  that  competition  it  would  be 
necessary  for  us  to  introduce  an  inferior  quality  of  raw  material  or 
to  maintain  the  quality  and  sell  without  a  profit.  Our  policy  has 
always  been  to  do  neither.  When  we  cannot  get  a  profit  on  a  line 
of  goods  we  stop  making  them."  It  may  be  mentioned  that  Mr. 
Fitzpatrick,  president  of  the  Eureka  Co.,  was  one  of  the  Conserva- 
tive forlorn  hope  elected  to  the  Legislative  Assembly  of  Nova 
Scotia  the  other  day. 


ACTION  AT  OTTAWA  RE  TARIFF. 

Representatives  of  the  woolen  mills  of  Canada  had  a  private 
meeting  at  the  Russell  House  to  consider  the  effect  of  the  tariff 
changes  upon  their  industry.  Those  present  included  Messrs. 
Willett,  Chambly  ;  Forbes,  Hespeler  ;  Pattison,  Preston  ;  B.  Rosa- 
mond, Almonte  ;  D.  Morrice,  Trent  Valley  Woolen  Mills  ;  Sykes 
&  Ainley,  Georgetown  Woolen  Mills;  Gillies,  Carleton  Place;  T.  B. 
Caldwell,  Clyde  Woolen  Mills,  Lanark  ;  Horsfall,  Montreal 
Woolen  Mills;  John  Carnegie,  Peterborough  Woolen  Mills  ;  James 
Kendry,  M.P.,  Auburn  Woolen  Mills,  Peterborough;  J.  Reid,  Ren- 
frew, and  John  Turnbull,  Paton  Manufacturing  Co. ,  of  Sherbrooke. 
Alter  a  long  consultation,  a  typewritten  statement,  embodying  the 
views  of  the  deputation,  was  prepared  and  submitted  to  the  Govern- 
ment by  Messrs.  Willett,  of  Chambly,  and  Gillies,  of  Carleton 
Place.  It  is  understood  that  in  this  document  the  woolen  men 
expressed  their  willingness  to  accept  a  duty  on  all  classes  of  woolen 
goods  not  less  than  32^  percent.  They  also  protested  against 
the  new  duty  on  yarns,  which  should  not  be  less  than  30  per  cent. 
Unless  this  is  done  it  is  believed  the  Canadian  mills  will  be  exposed 
to  such  serious  competition  as  to  compel  many  of  them  to  shut 
down.  This  competition  will  come,  not  from  the  United  States,  but 
from  Great  Britain.     German  competition  is  also  feared. 


John  Macdonald  &  Co.  state  that  trade  is  active  in  merchant 
tailoring.     They  have  in  stock  at  present  a  complete  assortment  of 


belwarp  serges  and  coatings,  Kilkenny  serges  in  black  and  in  blue, 
their  own  special  brand.  Their  stock  in  3-4  and  6-4  tweed  suitings 
and  mixture  worsteds  is  very  attractive.  They  have  just  received 
a  shipment  of  Kirk's  doeskin  finish  Italian  cloths  in  black  only. 
They  are  constantly  receiving  the  ovennade  production  of  Cana- 
dian manufactured  tweeds.  At  present  they  are  showing  numerous 
lines  from  several  large  mills. 

Brown  and  green-brown  suitings  have  had  a  great  run  this  sea- 
son and  W.  R.  Brock  &  Co.  have  just  received  a  shipment  of  them, 
which  are  being  picked  up  fast  by  the  best  tailoring  trade. 

W.  R.  Brock  &  Co.  have  secured  the   mill  stock  of  overmade      f 
tweeds  of  one  of  the  leading  woolen  mills  and  are  offering  them  at 
a  price  to  retail  at  25c. 

The  Gault  Bros.  Co.  have  a  range  of  special  beavers  from  60c. 
to  $2.25.  This  firm  is  showing  a  large  line  of  ladies'  plain  and 
curled  6-4  frieze. 

Twelve  happy  travelers,  representing  H.  Shorey  &  Co.,  left 
Montreal  for  the  Lower  Provinces,  Manitoba  and  British  Col- 
umbia the  last  week  in  March.  The  prime  cause  of  their  joy 
was  that  they  were  not  handicapped  by  having  a  single  pattern  or 
line  of  goods  in  their  samples  that  had  ever  been  shown  before  ; 
everything  new.     No  wonder  they  left  home  with  confidence  ! 

The  Gault  Bros.  Co.  have  a  large  job  line  of  heavy  worsted 
trouserings,  6-4  width,  for  the  fall  trade,  which  they  are  offering  at 
$i-75- 

A  firm  in  Montreal  have  already  cut  for  next  fall's  trade  5,000 
Rigby-proofed  frieze  ulsters.  This  does  not  look  as  if  the  clothing 
trade  were  frightened  at  the  new  tariff. 

Robert  C.  Wilkins,  clothing  specialties,  Montreal,  has  just 
returned  from  a  business  trip  to  Quebec  and  points  east.  He  reports 
business  brisk  and  a  good  outlook  for  the  summer. 

H..  Shorey  &  Co.,  Montreal,  have  sent  out  500,000  letters, 
mostly  to  people  in  country  districts,  with  the  object  of  creating  a 
demand  for  their  goods,  and  helping  their  customers  sell  their 
stock.     This  is  what  we  call  advertising  straight  from  the  shoulder. 

We  were  recently  shown  some  surprisingly  stylishly  constructed 
ready-made  overcoats  for  next  fall  by  H.  Shorey  &  Co.,  of  Mon- 
treal, among  which  we  particularly  noted  montignacs  in  blue  and 
black,  with  quilted  silk  satin  lining  to  the  waist,  the  balance  of 
he  garment  being  lined  with  clay  worsted  ;  wool  beavers  and 
meltons,  lined  throughout  with  silk,  both  in  plain  and  quilted 
lining.  Such  goods  area  credit  to  Canada €  and  we  doubt  if  they 
can  be  surpassed  anywhere. 

H.  Shorey  &  Co.,  Montreal,  give  in  one  of  their  advertisements 
in  one  of  the  dailies  a  very  amusing  description  of  the  longest  war 
on  record.  They  say  that :  "The  longest  war  on  record  is  that 
waged  between  a  boy  and  his  clothes,  and  the  result  is  generally  in 
favor  of  the  boy  !  He  is  a  bundle  of  aggressive  activity,  is  the  boy. 
He  sails  in  to  knock  out  that  new  suit  on  sight.  He  kneels  down 
anywhere  and  everywhere  to  work  his  knees  through  his  pants, 
squirms  all  over  whatever  he  sits  on  to  wear  out  the  seat,  pokes  his 
elbows  through  his  sleeves,  twists  off  his  buttons,  and  does  contor-  , 
tion  acts  to  burst  his  seams.  He  usually  succeeds  all  too  well,  and 
though  his  mother  may  declare  she  can't  and  won't  buy  him  anew 
suit,  his  disreputable  appearance  soon  forces  her  to  do  it,  and 
another  victim  is  furnished  him  tc  operate  on.  Energy  and  activity 
are  hard  to  beat,  but  passive  resistance,  if  strong  enough,  can  do 
it  every  time."  H.  Shorey  &  Co.  guarantee  all  of  their  boys' 
clothing  to  be  made  of  material  that  is  thoroughly  sponged  and 
shrunk,  to  be  sewn  with  the  best  of  thread,  and  perfect  in  make  in 
all  respects.  Feel  in  the  pocket  of  any  boy's  suit  you  buy  and  see 
that  you  find  therein  H.  Shorey  &  Co.'s  guarantee  card  ;  if  so,  buy 
that  suit,  and  tell  your  boy  to  go  ahead  and  enjoy  himself. 
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Shirts 

Collars 

Cuffs 


Blouses 

Overalls 

Jackets 


SHIRTS — We  can  give  you  the  best  lines  of 
White  Shirts  at  the  very  best  prices, 
because  we  do  our  own  bleaching  by  a 
process  patented  by  us  this  year. 

We  also  carry  a  large  stock  of  Regattas,  Black  Sateens, 
Oxfords,  Silk  Stripes  and  Flannelettes. 

COLLARS  AND  CUFFS— A  full  range  of 
all  styles  for  both  ladies  and  gents. 

JACKETS  AND  OVERALLS— We  are  offer- 
ing SPECIAL  PRICES  in  these  lines. 
Having  a  large  stock  on  hand  we 
have  decided  to  clear  at  very  low 
prices.     Send  for  samples. 

See  our  O.K.  Elastic  Suspender  Bib  Overalls 


M.  L.   &  H.   SCHLOMAN 


MONTREAL. 


Wyld,  Grasett  &  Darling 

SPECIAL  LINEN 
ATTRACTIONS 

Damask  Table  Linens 

U.  20 — 52-in.      21-56  in.      22-60-in.      23-60-in. 
30-60-in.      27  x  60-in. 

18-Inch  Cotton  Crash 

Check  Glass  Cloth,  in  Red  and  Blue. 

U.  6 — 14^-in.       7-16-in.       8-i8-in.       9-20-in. 

10-22^-in.      11-26-in. 

Bordered  Tea  Cloth 

U.  1  — 16  in.       2-18-in.       3-20  in.       4-23^-in. 
5-25-in. 


Roller  Towellings 

S.  10 — 13-in.     S.  1 1- 
36-18  in.    37-20  in. 

Comparison  with  any  competition  solicited. 


S.  10 — 13-in.     S.  11 — Hygienic  Crash,   35-1 6-in. 
36-1 8-in.    37-20  in.     Very  Special,  U.  70,  29  in. 


Wyld,  Grasett  &  Darling 

TORONTO 


John  Fisher,  Son  &  Co. 


442  and  444  St.  James  Street 


riONTREAL 

WOOLLENS 


AND 


Tailors'  Trimmings 

Fall  Samples  are  now  in  the  hands  of  our  tra- 
vellers.    Kindly  reserve  orders  until  you  have  seen 
^    our  line,  which   is  the  largest   and  most  varied  we 
have  ever  shown.    .     .     . 

SAMPLES  FORWARDED  ON  APPLICATION 


JOHN  FISHER  &  SONS 

Manufacturers  and  Merchants 
HUDDERSFIELD,  Eng. 


A.A.Allan&Co. 


Beg  to  call  the  attention  of  the  trade  to  their 
large  preparations  for 

SPRING,  1597 


In  all  lines  of 


Hats,  Caps 

AND 

Straw  Goods 

'  Our  Importations  are  commensurate  with  our  con- 
tinually increasing  business,  to  which  we  invite 
inspection.     See  our  range  of 

Wakefield's  English  Silk  and  Felt  Hats. 

....  See  our  range  of . .  .  . 

Leslie  &  Co/s  English  Silk  and  Felt  Hats. 

We  challenge  the  trade  for  their  equal  in  style 
and  quality 

A.  A.  ALLAN  &  CO. 

51  B*yst  TORONTO 
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NOTES    FROM    NOVA   SCOTIA. 

Halifax,  April  30,  1897. 

AS  would  naturally  be  expected,  the  new  tariff  was  the  absorbing 
question  among  dry  goods  men  the  last  few  days.  Now  that 
they  have  figured  it  out  they  express  general  satisfaction.  The 
simplification  pleases  all  here.  The  former  complications  were  a 
source  of  annoyance  to  our  merchants.  >4 

Our  millinery  houses  have  all  had  their  show  days.  Smith 
Bros,  and  Wellner,  Moore  &  Partridge,  wholesale,  made  splendid 
displays.  Their  customers  came  from  near  and  far.  The  retail 
and  jobbing  houses  of  A.  O'Connor  and  Le  Bon  Marche  were  also 
much  in  evidence  and  their  handsome  stores  were  thronged  during 
the  show  days. 

Charles  E.  Hamilton,  formerly  with  Burns  &  Murray,  is  about 
to  open  a  retail  dry  goods  store  on  Spring  Garden  road. 

Business  throughout  the  province  is  reported  fair  on  the  average. 
It  is  up  to  the  standard  on  the  South  Shore,  but  poor  in  the  Anna- 
polis Valley. 

Scovil  &  Page  and  Barnstead  &  Sutherland,  two  firms  always 
in  the  lead  in  improvements,  have  put  in  the  new  cash  system. 
Scovil  &  Page  have  their  cashiers'  desk  upstairs  in  the  manager's 
office.  Customers,  unaccustomed  to  the  innovation,  look  surprised 
when  they  see  their  cash  disappearing  through  a  hole  in  the  ceiling. 

A.  M.  Payne,  of  John  Silver  &  Co.,  returned  recently  from 
England.     While  in  London  he  lunched  with  the  Lord  Mayor. 

George  Stanley  and  L.  Prowse,  of  Charlottetown,  both  enter- 
prising dry  goods  men  of  the  "  tight  little  island,"  were  in  Halifax 
recently  on  their  return  from  England,  where  they  had  been  pur- 
chasing spring  and  summer  goods. 


lent  system,  the  best  proof  ot  which  is  the  very  large  business  done 
through  this  channel.  The  department  is  in  charge  of  an  experi- 
enced man,  who  has  a  thorough  knowledge  of  the  general  business, 
and  with  the  assistance  of  heads  of  each  department  orders  are  filled 
promptly  and  accurately. 


CARPETS  AND  HOUSE  FURNISHINGS. 

v  A  few  interesting  notes  from  the  great  carpet  and  honse  furnish- 
ing department  of  John  Macdonald  &  Co.  are  the  following  :  Re- 
peats in  moquette  rugs  and  sash  muslins;  three  special  lines  in 
tapestry  mats  ;  their  large  range  of  lace  curtains  again  complete  ; 
repeats  in  many  lines  of  tapestry  carpets  ;  also  showing  a  splendid 
range  of  tapestry  curtains  at  a  low  price.  They  report  a  good 
demand  for  their  heavy  Axminster  floor  squares,  being  used  in 
many  of  the  modern  houses  instead  of  carpets.  They  are  still 
showing  a  good  range  in  four-yard-wide  linoleums  and  floor  oil- 
cloths. 

They  are  giving  every  attention  to  detail  in  house  furnishings. 
They  have  been  compelled  to  send  heavy  repeat  orders  for  a  num- 
ber of  lines  of  most  popular  patterns  in  carpets  ;  these  goods  they 
expect  to  arrive  daily,  some  of  which  have  already  arrived.  New 
goods  arriving  daily. 


JUBILEE    ART    MUSLIN. 

James 'Johnston  &  Co.  have  just  received  a  shipment  of  the  new 
Jubilee  design  in  art  muslin,  at  8c.  per  yard.  This  is  a  novelty  and 
a  sure  seller. 


ORDERING    BY    LETTER. 

A  very  important  branch  of  a  wholesale  dry  goods  jobbing  house 
is  the  letter  order  department.     W.  R.  Brock  &  Co.  have  an  excel- 


TARIFF  MATTERS. 

The  Alaska  Feather  &  Down  Co.,  of  Montreal,  state  that  under 
the  new  as  well  as  under  the  old  tariff,  the  "  Puritas  "  white  batting 
comforter  will  maintain  its  high  standard;  and  that  they  will  continue 
to  be  headquarters  for  high-grade  eiderdown  quilts  and  cushions. 


The  Wholesale  House  that 
supplies  you  with     .      .     . 


«^5       «^5 


North  Star,  Crescent 
and  Pearl 

Cotton  Batting  gives  you  the  best  value  obtainable. 
Even  the   Pearl  grade    is  guaranteed  stronger 
and    better    adapted    to    requirements    than    any 
grade  of  any  other  batting. 

These  grades  are  the  strongest,  handsomest 
and  most  desirable  cotton  bats  obtainable. 

NOTHING  DECEPTIVE 

They  look  well  in  the  roll.  They  have  the 
strength  and  qualities  required  by  the  consumer 
after  unrolling.     They  make  strong  comforters. 

When  you  unroll  and  unfold  them  you  can 
test  the  strength  and  they  will  not  fall  apart  like  so 
much  chalk.  You  can't  blow  them  to  pieces  in  a 
hurry. 

THREE  GRADES.        THREE  PRICES. 
THE  BEST  AT   THE  PRICE. 


T 


T 


ARE    STILL    LEADING. 

The  wide-awake  merchant  keeps 
"Leaders." 


Wm.  Clapperton  &  Co. 

165    ST.  JAMES    STREET 

=_=MONTREAL 
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SUGGESTIONS    FOR    CLERKS. 

By    Lvle    Mbrton. 
Specially  wriiien  for  Thb  Dry  Goods  Review. 

WHERE  is  the  clerk  who  is  not  expecting  larger  pay  ?  I 
doubt  not  but  that  this  absorbing  question  is  forever  upper- 
most in  the  minds  of  most  young  men  employed  in  business 
houses. 

It  is  the  one  question  with  many  of  them,  and  in  their  desire 
for  its  attainment  they  often  overlook  the  requisites  of  true  success. 

Clerk  service,  like  every  other  commodity  in  the  commercial 
world,  is  regulated  by  that  inflexible  law  of  supply  and  demand. 
The  wages  any  young  man  earns  will,  in  ninety-nine  cases  out  of  a 
hundred,  depend  upon  the  quality  and  amount  of  work  he  renders 
his  employer. 

Although  clerks  often  imagine  themselves  underpaid,  they  fail 
to  realize  that  if  they  would  receive  more  pay  they  must  show  their 
ability  to  earn  more  than  they  actually  receive.  No  one  will  be 
advanced  to  a  higher  position  who  does  not  show  that  he  is  able  to 
fill  it  by  doing  his  present  work  in  the  very  best  way  possible. 

Money  is  not  the  only  compensation  a  clerk  receives  for  his  ser- 
vices. The  knowledge  of  the  business  and  the  foundation  of  the 
principles  upon  which  all  business  is  conducted  is  of  value  to  every 
clerk,  and  he  should  strive  to  learn  all  he  can,  as  the  knowledge 
thus  gained  will  be  worth  dollars  to  him  by-and-bye. 

So,  although  the  pay  may  be  small,  the  youth  should  not  over- 
look the  fact  that  he  is  gaining  a  business  education  of  more  value 
than  perhaps  his  wages.  Should  he  receive  no  pay  for  the  first  few 
years  of  his  career,  the  information  given  him  would  no  doubt  be 
sufficient  remuneration  for  the  service  rendered  his  employer. 

It  is  unwise  for  a  young  man  to  put  salary  forever  first  of  all, 
and  wish  and  pine  for  the  days  to  pass  when  he  can  earn  a  large 
salary.  Let  his  attention  be  given  to  some  of  the  essentials  which 
underlie  a  successful  business  career,  and  if  he  faithfully  works  to 
that  end,  ample  remuneration  will  follow,  as  surely  as  night  follows 
the  day. 

Let  him  first  be  prompt  in  getting  to  work  in  the  morning  and 
after  lunch.  It  is  best  to  be  always  a  little  early.  It  is  a  good  sign 
for  the  young  man  to  be  on  the  ground  before  his  fellows.  It  shows 
that  he  does  not  begrudge  giving  his  employer  a  little  more  time 
than  is  expected  of  him. 

When  you  see  a  young  man  loafing  around  the  corner  just  for 
the  sake  of  putting  in  the  time,  as  he  does  not  wish  to  go  into  the 
store  until  the  noon  hour  has  fully  passed,  you  may  rest  assured 
that  he  is  not  more  than  a  very  ordinary  clerk.  Yet,  if  you  were 
perhaps  acquainted  with  this  young  man,  he  would  complain  of  the 
smallness  of  his  salary. 

Then  every  clerk  should  keep  his  eyes  and  ears  about  him  and 
use  his  best  judgment  in  doing  his  work.  He  should  put  thought 
into  the  little  seemingly  trivial  details  of  his  daily  round  of  duty. 

He  may  have  no  trouble  in  keeping  himself  busy,  but  if  he  has 
much  work  to  do,  he  should  learn  to  do  what  is  most  necessary 
first. 

I  have  seen  young  men  who  were  real  plodders,  who  would 
work  faithfully,  but  did  not  seem  to  have  sufficient  ability,  (or  else 
did  not  use  their  brains)  to  realize  that  part  of  their  work  which 
first  needed  to  be  done.  All  their  work  was  of  equal  importance 
to  them,  and  they  just  went  to  work  at  what  came  before  them, 
while  perhaps  a  portion  of  their  work  needed  especially  to  be  done. 

For  instance,  the  invoice  clerk  may  imagine  that  while  he  dili- 
gently works  at  making  out  invoices,  he  is  doing  his  whole  duty  ; 
while  if  he  would  stop  to  consider,  he  could  readily  understand  that 
the  nearby   customers   would    need   their   invoices  at  once,   while 


those  several  hundred  miles  away  would  not  receive  their  goods  for 
some  days  and  hence  the  invoice  need  not  be  sent  until  those  nearer 
at  hand  were  attended  to. 

Then  another  point  which  every  clerk  should  consider,  should 
be  an  interest  in  his  employer's  affairs.  He  should  have  the  same 
careful  regard  for  his  employer's  interests  as  if  they  were  his  own. 
If  he  is  actuated  by  this  motive  he  will  not  willingly  destroy  or 
waste  anything  about  the  store  ;  and  he  will  find  that  such  an  inter- 
est will  soon  attract  the  notice  of  the  proprietor. 

Then  above  all  I  would  put  unscrupulous  honesty  as  the  most 
important  element  in  every  young  man's  business  life.  ; 

The  temptation  to  purloin  some  little  article  may  sometimes  be 
great,  but  let  everyone  determine  to  pay  for  every  article  taken  from 
the  store. 

In  fact,  it  should  be  bought  from  an  older  clerk  as  if  you  were 
a  customer  and  not  an  employe. 

Do  nothing  that  will  excite  the  least  suspicion,  but  let  all  your 
actions  be  actuated  by  right  motives  ;  and  if  you  will  observe  some 
of  these  simple  suggestions,  success  and  pecuniary  gain  will  come 
to  you  about  as  soon  as  you  are  able  to  receive  them. 


A    DECIDED    NOVELTY. 

THE    NEW    PATENT    REVERSIBLE-BOSOM    SHIRT. 

A  REAL  novelty  in  the  shirt  line  is  out  this  week.  E.  Van 
Allen  &  Co.,  of  Hamilton,  Ont.,  are  introducing  it  to  the 
trade,  and  a  description  of  it  appears  on  page  1 5  of  this  issue. 

The  new  shirt  is  called  the  Reversible,  and  is  based  on  the 
knowledge  that  the  body  of  an  ordinary  shirt  remains  clean  twice 
as  long  as  the  bosom  and  cuffs.  The  new  patent  enables  you  to 
reverse  both  bosom  and  cuffs,  and  you  have  a  clean  shirt  with  the 
same  body.  In  the  colored  shirts,  the  same  shirt  can  have  two 
distinct  patterns.  Among  the  advantages  are  the  saving  in 
laundrying,  the  fact  that  the  shirt  is  light  and  is  made  with  open 
back,  so  that  studs  need  not  be  moved  on  taking  off  and  putting  on. 
It  is  not  easily  described  in  all  details  without  a  personal 
examination. 

The  trade  would  do  well,  therefore,  to  write  Messrs.  E.  Van 
Allen  &  Co.  for  the  lithographed  card  in  colors  and  the  sample 
card  of  cloths  which  are  employed  as  material.  In  fact,  the  firm 
offer  to  send  a  box  containing  a  half-dozen  in  assorted  sizes  as  a 
sample,  returnable  if  the  goods  are  not  found  satisfactory.  The 
Reversible  promises  to  have  a  great  run,  and  is  a  patented  article, 
so  can  only  be  obtained  from  the  makers. 

The  firm  is  one  of  the  oldest  in  Canada,  having  been  estab- 
lished 27  years  in  the  shirt-making  business,  and  are  making  a 
specialty  of  this  line,  though  they  make  also  all  classes  of  shirts, 
collars  and  cuffs. 


AUSTRALIAN    WOOLS    IN   ENGLAND. 

No  less  than  70  per  cent,  of  the  aggregate  quantity  of  wool 
imported  into  the  United  Kingdom  is  supplied  by  Australasia.  The 
ncrease  in  production  not  only  of  Australasia  but  of  the  River  1 
Plate  has,  even  in  the  face  of  a  steadily  improving  demand,  had  its 
influence  on  prices  ;  but,  taken  with  other  commodities,  the  fall  in 
wool  has  not  been  as  a  fact  greater  than  in  other  directions.  Doubt- 
less it  is  because  it  affects  the  Australasian  colonies  so  greatly — 
wool  being  their  principal  export — that  they  seem  to  feel  it  more  ; 
but  as  a  fact  the  difference  in  the  percentage  of  depreciation  is  not 
large. 


S.  F.  McKinnon  &  Co.  have  a  fine  assortment  of  fancy  silks 
suitable  for  blouse  waists,  and  ask  buyers  to  send  for  samples  of 
these  goods. 
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THE  GENUINE 

Costs  Less  Than  the  Imitation, 


Manifolding  Autographic  No.  225— $12. 


Every  successful  company  has  a  lot  of 
cheap  and  unscrupulous  imitators.  The 
goods  they  offer  are  usually  just  about  as 
near  the  models  they  attempt  to  copy  as  the 
statements  they  make  are  near  the  truth. 

The  National  Cash   Register  Company  has  been  doing  business 

in  Canada  for  ten  years.  It  maintains 
offices  at  6  Rossin  Block,  King  Street,  W., 
Toronto;  1685  Notre  Dame  Street,  Mon- 
treal, and  in  Vancouver,  British  Columbia. 
It  makes  90  kinds  of  cash  registers, 
ranging  in  price  from  $10  to  $375.  It  sells 
second-hand  National  and  other  registers 
at  the  lowest  prices.      It  will  make  and  sell 

Detail  Adder  No.  J3— $60.  a 

any  kind  of  a  cash  register  for  less  money 
than  any  other  concern  in  the  world. 

Do  not  be  deceived.  When  a  cash  reg- 
ister is  advertised  as  "just  as  good  as  the  Na- 
tional," that  ought  to  be  sufficient  reason  for  buy- 
ing a  National,  particularly  when  you  can  get  the 
original  National  for  less  money  than  the  imitation. 

Call  at  one  of  the  addresses  above  named, 
and  see  what  we  can   do  for  you. 
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WHY    NO    BRANDS    ON    THESE    GOODS? 

Editor  Dry  Goods  Review 

SIR, — In  the  issue  of  The  Dry  Goods  Review  for  April  1 
notice  the  article  "  Made  in  Canada,"  and  I  shall  be  glad  to 
see  this  line  taken  up  more  thoroughly  by  The  Review.  I  think 
the  time  has  come  when  Parliament  should  enact  a  law  obliging  all 
manufacturers  to  brand  their  goods.  The  question  of  advertising 
Canada  is  an  old  one,  but  poorly  put  into  practice.  In  the  absence 
of  that  patriotic  spirit  that  should  dominate  all  for  their  country's 
good,  the  Canadian  manufacturer  has  allowed  himself  to  be  drawn 
into  the  "  still  hunt  "  for  trade  to  the  loss  of  that  credit  which  the 
country  is  entitled  to.  This,  to  a  great  extent,  is  due  to  lack  of 
capital  and  the  controlling  interest  in  his  own  business,  which  has 
left  him  at  the  mercy  of  his  selling  agents. 

To  illustrate  this  most  forcibly,  I  will  give  the  conversation  the 
writer  had  with  a  manager  of  a  knitting  mill  in  Ontario  a  few  years 
ago.  Being  an  advertising  agent  I  was  soliciting  business  of  this 
firm.  The  manager  being  a  little  irritated  at  a  card  he  had  just 
received,  he  cut  short  any  possibility  of  my  getting  any  business  or 
wasting  anytime  by  reading  me  the  card,  which  said  :  "Ship  us 
the  goods  in  plain  boxes  and  we  will  do  the  branding." 

Another  firm  in  Ontario,  through  its  manager,  told  me  they  had 
paid  some  hundreds  of  dollars  for  some  fine  lithographed  labels  for 
their  goods,  and  they  were  not  allowed  to  use  them.  Now  you  do 
not  have  to  go  far  for  the  solution  of  these  orders.  It  speaks  on 
the  face  of  it  that  those  goods  were  as  fine  as  any  goods  of  the  kind 
in  the  world,  and,  I  have  no  doubt,  were  sold  at  an  advanced  price 
as  imported  goods.  What  other  inference  could  you  draw  from  the 
above  restrictions  ? 

In  this  way  Canada  does  not  get  the  reputation  her  manufac- 
tures deserve,  or  the  country  either,  and  hence,  I  say,  the  Parliament 


of  Canada  should  pass  a  law  compelling  the  mills  to  brand  their 
products  and  let  them  sell  on  their  merits. 

I  could  name  twenty  or  more  manufacturers  who  were  in  the 
same  position.  One  said  to  me:  "If  the  selling  agents  would 
allow  me  2^  per  cent,  on  my  output  I  would  be  satisfied."  This 
firm  did  not  brand  their  goods,  and  do  not  to-day,  although  they 
need  not  feel  ashamed  to  do  so,  as  they  are  as  fine  goods  as  are 
produced  in  that  line. 

A  Subscriber. 


FOR   COUNTRY   TRADE. 

W.  R.  Brock  &  Co.  report  a  good  trade  in  an  extra  heavy  print 
cloth  that  can  be  retailed  at  10c.  It  measures  32  inches  and  can 
be  had  in  a  large  variety  of  designs,  light  and  dark,  including 
pinks,  blues,  heliotropes,  regattas,  dark  madders  and  burgundies. 
It  is  a  particularly  good  cloth  for  country  trade. 


PEWNY  CO.    MOVING. 

Emil  Pewny  &  Co.,  kid  glove  manufacturers,  Montreal,  who 
are  at  present  on  St.  Alexis  street,  are  removing  to  a  larger 
warehouse  on  the  south-west  corner  of  Notre  Dame  and  St.  Helen 
streets. 


BRIEF   NEWS  OF  THE  TRADE. 

P.  Garneau,  Fils  &  Cie.,  Quebec,  have  some  nice  patterns  of 
cotton  woven  plaids. 

S.  Greenshields,  Son  &  Co.  report  a  large  demand  for  Organdy 
dress  linings,  which  they  have  in  stock  in  all  shades. 

P.  Garneau,  Fils  &  Cie.,  Quebec,  have  restocked  their  lines  of 
arabesque  and  damasse  dress  goods  in  the  newest  designs. 

S.  Greenshields,  Son  &  Co.,  have  bought  3,000  10-4  white 
crochet  quilts,  which  they  are  selling  at  a  remarkably  low  price. 


THE  NEW  PHOTOGRAPHY ! 

As  the  Bones  are  to  the 
Hand,  so  is  the 

"Cravenette"  Co.s' 

♦  ♦♦♦+»♦♦♦♦  ♦♦♦»+♦♦»♦ +-»+.»+++^ 

PROOFING 

!♦♦♦♦♦ ♦♦♦♦♦♦♦ ♦♦♦♦♦♦♦♦♦♦♦♦♦♦ 

to  the  Cloth.  .  .  . 

Invisible,   but  Essential. 


Manflings,  Imperials,  Serges,  Covert  Coatings.  Velveteens,  etc. 


* 


The  "CRAVENETTE"  CO.,  Ltd.,  BRADFORD 
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l  Canadian  Made  for  Canadian  Trade    * 


Equal  in  design  and  finish  with  the  production  of  European 
Mills,  superior  in  point  of  value. 

SEE  OUR  SAMPLES  FOR  FALL  1897 


OF= 


BEAVERS 
NAPPS 


Wholesale  Only 


PRESIDENTS 

CHINCHILLAS 

TWEEDS 

Full  lines  now  in  the  hands  of  our  Agents, 

MILLICHAMP,  COYLE  &  CO., 

Halifax,  Montreal,  Toronto,  Winnipeg,  Victoria. 


A.  W.  BRODIE 


WOOLEN  .  .  . 
MANUFACTURER 


HESPELER,  Canada.  | 


Wm.  Parks  &  SqpC 'l*. 

______  ST.    JOHN,   N.  B.  ^Zmassss^JmKS 


^-'  Grey  Cottons,  Sheetings,  Drills  and  White  Ducks,  Ging- 
nams,  Shirtings,  Tickings,  Denims  and  Cottonades,  in 
Plain  and  Fancy  Mixed  Patterns.  Cotton  Yarns,  Carpet 
Warps,  Ball  Knitting  Cottons,  Hosiery  Yarns,  Beam  Warps, 
for  Woolen  Mills,  and  Yarns  for  Manufacturers'  use. 


Agents 


J.  SPROUL  SMITH,  2 
KA 


DAVID  KAY,  Fra«*i 

Peam^^rps  for  Ontario 


A.xm 


fg^tlirers 

TJ<#  ONLY  "  WATER  TWIST  "  YARN    MADE  IN  CANADA 

«Hffngton  Street  West,  Toronto  j  NEW  BRUNSWICK  COTTON  MILLS 

ST.  JOHN  COTTON  MILLS 


■^""iiington  Street  West,  Toronto 
(^Sliding,  Montreal. 


rasa 
JOHN   HALL_J(^3  Front  Street  East,  Toronto,  Special  Agent  for 


HILLS  { 


ST.  JOHN,  N.B. 
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HINTS     TO     RETAILERS. 


By  a    Head    Ork. 


THE  SHOPPING  BAGS. 

WHILE  shopping  bag?  are  very  convenient  for  the  buyer, 
they  are  an  article  which  the  dealer  dreads.  For  the  buyer, 
they  cover  up  untidy  parcels,  and  they  can  carry  home  small 
parcels,  which  are  hardly  worth  while  having  sent. 

On  the  other  hand,  they  will  cover  very  valuable  articles  which 
have  been  brought  forward,  to  show,  and  which  they  can  very 
easily  slip  into  the  bag  when  the  salesman's  back  is  turned.  I  used 
to  have  a  good  deal  of  trouble  with  them.  Small  articles  were  con- 
stantly being  purloined  from  my  counters.  Whenever  I  saw  a  cus- 
tomer with  one  I  kept  my  eye  on  her.  I  found  that  if  I  did  not  turn 
quite  so  far  around  I  could  keep  an  eye  on  them  without  them  know- 
ing it.     I  found  this  to  be  a  safeguard  for  my  goods. 


HOW     TO     HANDLE     CUSTOMERS. 

When  a  clerk  is  selling  goods  he  should  always  try  to  find  out 
what  his  customer  wants.  Do  not  try  to  palm  off  the  first  thing  that 
you  can  lay  your  hands  on,  and  never  misrepresent  the  goods. 

Be  obliging.  It  will  win  your  buyer  over  to  you.  I  have  known 
people  to  wait  fifteen  minutes  and  sometimes  longer  for  a  certain 
clerk  to  wait  on  them,  for  they  always  could  rely  upon  what  he  said. 

Here  are  a  few  ways  in  which  the  clerk  can  oblige  the  buyer. 
Do  not  be  afraid  to  show  your  goods.  See  that  your  customer  has  a 
chair  or  stool  to  sit  upon,  that  the  goods  are  shown  in  a  good  light, 
and  open  the  door  for  her  when  leaving. 


If  you  are  going  to  import  direct  be  sure  you  know  what  you 
are  doing.  I  heard  the  other  day  of  a  man  who  had  ordered  dress 
goods  abroad  and  got  double  quantities.  In  one  piece  there  were 
90  yards  when  he  expected  30  yards.  He  had  ordered  by  the 
piece  and  forgot  that  the  lengths  would  be  different  than  when 
ordered  from  a  Canadian  house.  He  had  to  pay  out  the  extra 
duty  ;  the  goods  were  on  his  hands  in  a  larger  quantity  than  he 
could  dispose  of.  It  made  him  very  angry  when,  on  figuring  out 
the  purchase,  he  found  the  cost  of  one  line  to  be  10c.  more  per 
yard  than  if  purchased  at  home.  These  difficulties  could  have 
been  avoided  if  he  had  bought  here,  but  the  penalty  of   buying    at 


long  range  is  that  unless  you  see  the  goods  and  have  a  string  on 
the  house  which  sells  them  you  are  apt  to  get  into  a  mess  of  this 
kind.  And  it  is  impracticable  to  return  the  goods.  I  was  telling 
this  story  to  a  merchant  tailor  last  week,  when  he  ejaculated  : 
"  Why,  the  same  thing  happened  to  me  in  some  linings  I  bought; 
double  quantities  arrived,  and  I  had  to  hustle  to  get  the  money  to 
pay  the  duties."  The  moral  is,  if  you  import,  see  that  you  weigh 
every  detail  carefully. 


It  is  quite  noticeable  that  when  a  new  store  is  started  up  pro- 
prietor and  clerks  treat  customers  with  much  greater  deference  and 
consideration  at  first  when  the  business  is  being  built  up  than  after  a 
while  when  the  concern  is  more  established,  thinking  evidently  that  a 
relaxation  in  courtesy  and  attention  are  allowable  when  the  business 
has  grown  and  developed.  It  is  a  rather  lamentable  fact  to  be 
forced  to  contemplate  that  deferential  manners  are  only  resorted  to 
as  a  diplomatic  measure  and  are  not  natural  acquirements  ;  while 
trade  will  be  attracted  by  good  treatment  it  won't  require  many 
slights  or  much  inattentiveness  to  make  it  fall  off  again.  This  is 
the  opinion  of  The  St.  Louis  Reporter  and  it  is  as  applicable  here  as 
elsewhere. 


Be  like  a  sponge  in  one  respect.  Absorb  ideas  from  everybody 
with  whom  you  come  in  contact.  You  can  learn  something  from 
the  humblest,  some  crude  facts  if  not  some  ideas.  The  man  who 
is  himself  the  all-sufficient  source  of  his  own  knowledge  cannot 
expect  to  keep  abreast  of  the  progression  in  his  line  of  business. 
He  is  a  shrewd  business  man  who  is  ever  taking  in  but  never  giving 
out  information.  One  of  the  largest  mills  in  this  country  was 
started  from  a  tip  given  by  an  innocent  solicitor  for  foreign  manu- 
facturers. He  carelessly  announced  a  plan  of  his  employers  to  start 
mills  in  this  country.  He  was  soliciting  business  from  the  man, 
who  turned  out  to  be  a  fuluie  competitor.  This  man  had  a  habi 
of  giving  an  audience  to  every  solicitor  who  called,  and  he  always 
turned  the  conversation  in  such  a  way  that  he  learned  something 
of  more  or  less  value.  He  never  let  anything  good  get  away  from 
him.  He  was  never  too  old  to  learn.  So  the  successful  business 
man  is  in  one  sense  a  bundle  of  hooks  and  eyes. 


i>^5X(5xSXg>^5><^^ 


5l?irtL&bel5S(/to)ger& 

VNbERWEyVR  LABELS 

INITIAL  LETTERS 

itfblVlbVAL  tf/WES. 


KLUGE  BROS. 


Proprietors 


^^^zS^k 


$£&   274  &  276  Church  St  ^Q 
NZWYORK. 


CREFELD 


LONDON 


PARIS 
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Sill}  Labels  5iAadjgeY5 

Neckwear  labels 

bRESS  BELTS 
SHOE  LABELS. 


N\g\)t  Shirt  Trimmings. 
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TORONTO  OFFICE  :     ROOM    109    McKINNON    BUILDING. 
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MILL  NO.  2. 


The 


Penman  flanufacturing  Co. 


HEAD  OFFICE  :     PARIS,  OJVT. 


Limited 


Selling  Agents  :    D.  MORRICE,  SONS  &  CO.,  Montreal  and  Toronto. 


MILL   NO.  3. 


The  Oldest  and  Largest  Manufacturers  of 

KNITTED  GOODS 

in  Canada.  Manufacturers  of  every  description  of  Men's, 
Ladies',  Misses',  Youths'  and  Children's  Underwear,  Hose, 
Half  Hose,  Knitted  Top  Shirts  and  SWEATERS. 


The  travellers  of  all  the  best  wholesale 
houses  in  Canada  now  carry  full  lines  of 
our  make.  Be  sure  you  see  them  when 
placing  your  Fall  Orders.     .     .     . 


A 


- 
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MILL  NO.  5. 


MILL  NO.  6. 
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BRIEF    NEWS    OF    THE    TRADE. 

THIS  spring  there  is  more  demand  than  any  previous  year  for 
summer  cushions  made  in  fancy  sateens  with  a  wide  frill. 
The  Alaska  Feather  &  Down  Co.,  of  Montreal,  recommend  their 
cushion  No.  551  as  their  best  in  this  line. 

P.  Garneau,  Fils  &  Cie.,  Quebec,  have  a  nice  line  of  damascene 
prints  in  stock. 

Belts,  in  all  the  new  colors,  with  harness  buckle,  are  shown  by 
Drophy,  Cains  &  Co. 

P.  Garneau,  Fils  &  Cie.,  Quebec,  are  offering  a  special  value  in 
apron  muslin  (colored  borders). 

Brophy,  Cains  &  Co.  have  just  stocked  a  few  cases  of  lace 
curtains,  low  prices,  nobby  designs. 

S.  Greenshields,  Son  &  Co.  have  chenille  table  covers  in  4-4, 
6-4  and  8-4  at  very  special  prices. 

P.  Garneau,  Fils  &  Cie.,  Quebec,  are  selling  the  "  cadix " 
printed  plaids,  also  "  drapery  twills, "  in  American  cretonnes. 

In  10-4  cotton  blankets,  S.  Greenshields,  Son  &  Co.  have 
bought  3,000  pairs,  which  they  are  selling  very  much  under  value. 

P.  Garneau,  Fils  &  Cie.,  Quebec,  can  furnish  Jubilee  flags, 
Jubilee  handkerchiefs  and  decorating  prints  at  prices  within  every- 
body's reach. 

S.  Greenshields,  Son  &  Co.  have  been  very  fortunate  in  secur- 
ing a  very  cheap  line  in  all-linen  huck  towels.  These  are  perfect 
goods  and  very  much  under  value.  They  have  also  got  a  job  line 
in  seconds  in  damasks,  napkins,  cloths,  etc.,  which  they  are  selling 
at  a  very  close  price.  In  lace  curtains  they  have  a  complete  range 
in  lace  and  Swifs  goods,  all  prices. 


BED      PILLOWS. 


This  's  a  most  unsatisfactory  line  with  most  housekeepers,  as 
until  recently  they  have  been  in  the  habit  of  buying  raw  feathers 
from  the  farmer  and  casing  them  in  their  ticking  without  any  pre- 
tence at  renovating.  Now,  feathers  used  in  this  manner  are  sure 
to  smell  and  cause  a  heavy,  unhealthy  odor  in  the  bedroom  ;  be- 
sides, when  bought  in  small  lots  in  this  way,  the  cost  is  much  more. 
The  Toronto  Feather  &  Down  Co.,  Ltd.,  make  a  large  variety  of 
these  goods  in  fillings,  from  the  cheapest  to  the  best,  and  they  are 
a  good  paying  line  for  any  merchant,  besides  being  an  article  which 
everyone  must  have. 


A  NEW  TICKING. 


The  newest  in  bed  pillows  is  a  printed  ticking,  brought  out  by  a 
Philadelphia  house.  It  is  shown  in  a  variety  of  stripes  and  fancy 
designs,  and  bids  fair  to  supplant  the  old-fashioned  blue  and  white 
striped  ticking.  The  Alaska  Feather  and  Down  Co.  are  showing  a 
large  range  of  these  and  report  this  novelty  to  be  quite  a  hit. 


FANCY    SILKS. 

In  addition  to  the  lines  referred  to  in  their  advertisement, 
Brophy,  Cains  &  Co.  will  receive  by  ss.  Laurentian,  first  week  in 
May,  several  new  lines  in  fancy  silks  to  retail  at  50c,  75c.  and  $1. 


SEVERAL  ATTRACTIVE  LINES. 

John  Macdonald  &  Co.  are  showing  a  complete  stock  of  over- 
makes  in  cotton  hose  from  some  of  the  leading  manufacturers. 
Special  lines  in  ladies'  cotton  vests,  ladies',  misses'  and  children's 
*'  Imperial  fast  black  "  hose  which  is  so  well  and  favorably  known, 
in  all  prices.  Special  value  in  black  lustres  to  retail  at  25,  35  and 
50c.  per  yard.  They  are  well  equipped  for  summer  season  busi- 
ness, having  in  stock  a  magnificent  display  of  the  latest  novelties 
in  wash  fabrics,  amongst  which  are  some  special  purchases  that  are 


being  sold  remarkably  cheap.  Their  stock  of  white  goods  is  fully 
assorted,  including  their  popular  lines  of  check  muslins,  lawns, 
nainsooks,  etc.,  etc.  Their  travelers  are  now  on  the  road  with  a 
complete  range  of  dress  goods  samples  for  the  fall  season,  repre- 
senting British,  French  and  German  manufacturers. 

MONTREAL    FRINGE    AND    TASSEL    WORKS 

TRADE  Established  1883 

Moulton  &  Co. 

Proprietors. 

12  St.  Peter  Street  Montreal       f 

Manufacturers  of  .  .  . 

BRAIDS,  CORDS,  FRINGES,  TASSELS, 
BARREL    BUTTONS,    LOOPS,    ORNA- 
MARK  MENTS,  ETC.     .     .     . 


4     b  Blarney  Yarns 


/\\ 


$M 


Manufactured  by  .  .  . 

Martin  Mahony  &  Bro .  Ltd. 

Blarney,  Cork,  Ireland. 

FINGERINGS  in  6-lb.  spindles. 
SAXONYS  in  i-lb.  boxes  and  2-oz.  hanks. 
MENDINGS  on  cards  and   %-oz.  skeins, 
\{  gross  in  box. 

These  Celebrated  Wools  are  made  in  all  the 
newest  Moss  Tints,  Spiral  and  Twist  Mixtures,  for 
Coif  and  Bicycle  Hose. 

Before  placing  your  order  for  fall,  tend  for 
Samples  anil  Prices. 

Agent  for  U.  S.  and  Canada 

R.  H.  COSBIK, 

Manchester  Building,  Melinda  Street, 

^     Toronto 


W 


ARDLAW 
YARN  MILLS 


DUNDAS, 


Ont. 


Thos.  D.  Wardlaw 


Manufacturer  of 


Worsted   and   Woollen   Yarns,  Fingering, 
Wheeling  and  Knitting. 

Loops    and    Novelties  for  Dress   Goods, 
Cloakings,  etc. 

Carpet  and  Serge  Warps. 

GOLF  AND  BICYCLE  YARNS  A  SPECIALTY 

Write  for  Prices   and  Samples 

TO  THE  WHOLESALE  AND  MANUFACTURER  ONLY 
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1837  "QUEEN'S  JUBILEE"  1897 


H.  J.  CAULFEILD  &  CO. 

■  WHOLESALE  MEN'S  FURNISHINGS,  and  manufacturers  of 

Summer  Clothing,  Shirts  and  Overalls. 

Have  received  first  shipment  of  .  .  . 

.     Jubilee  Bow  Ties  j    Utest  American  NoreUies  in  ■  ■  • 

Jubilee  Derby  Ties  Colored  FrOIlt 

Jubilee  Knot  Ties  Qhirts 

Jubilee  Silk  Hdkfs.  Jllll  l»  ■*  *»  •« 

Ji»i             g^             i        •          Ujix                   With  separate  Cuffs  to  match.     Special  value. 
ubilee  Cambric  Hdkfs.  !  

Large  shipment  of  American  Diagonal  Rubber  Coats  (Black). 

H.  J.  CAULFEILD  &  CO.  "'""  Toronto 

For  Sorting  Trade 

We  have  a  nice,  clean  assortment  of  Men's,  Youths', 


Boys'  and  Children's  Clothing  in  desirable  shades  oi 
color  and  popular  patterns  of  cloth 


PROMPT   DELIVERIES   ON    ALL   ORDERS   SO    LONG    AS 
OUR    LIMITED   STOCK    LASTS.         ■— 

The    Goods  are  of  correct  design. 


The  Making  is  thoroughly  honest. 


The  Styles  are  of  acknowledged  vogue. 


SPECIAL    ATTENTION     PAID    TO    LETTER    ORDERS. 


CHALCRAFT,  SIMPSON  &  CO. 

62    Front    Street   West,      TORONTO 
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THE  DINGY  STORE  IS  OUT  OF  DATE. 

THE  dingy,  antiquated,  obscure  store  is  doomed.  The  sooner 
the  dealer  will  modernize  his  surroundings  the  better  chance 
he  will  have  to  compete  with  others.  The  fittest  only  will  survive, 
and  no  other  truism  can  be  applied  with  so  much  aptness  to  the 
piesent  times.  The  modern  loves  light,  neatness,  cleanliness, 
attractiveness  ;  if  you  can  add  splendor  and  elegance  so  much  the 
better.  Some  dealers  deplore  what  they  are  pleased  to  call  "the 
disintegration  of  the  trade."  They  say  that  the  department  stores 
are  causing  their  ruin.  Their  surroundings  would  bear  out  their  state- 
ment. They  do  business  at  the  ' '  old  stand  "  it  is  true  ;  and  an  old  one 
it  is,  too.  No  windows  for  display  ;  old,  worm-eaten  fixtures, 
poor  light  and  ventilation  ;  old  methods  and  inadequate 
accommodations  in  general.  And  then  these  people  expect 
to  do  business  and  prosper  these  times.  It  requires  no  fortune  to 
own  a  modern  store.  Any  one,  be  his  capital  ever  so  limited,  can 
do  something  toward  beautifying  his  surroundings.  If  you  cannot 
afford  elegance,  choose  neatness.  Be  cleanly  above  all,  and 
employ  your  spare  time  in  keeping  offthe  dust.  Dust  seems  to  be 
very  partial  to  the  furniture  stores  ;  it  needs  constant  attention. 
Dust  has  killed  more  trade  than  anything  else,  probably.  Keep 
yourself,  your  wares  and  your  customers  dustless,  and  make  such 
modern  improvements  as  you  can,  and  you  will  soon  have  cause  for 
less  croaking.  To  lay  claim  to  success  now-a-days,  you  must  not 
only  be  progressive  yourself,  but  educate  the  public  to  be  pro- 
gressive. This  can  be  accomplished  by  a  modern  store  and  stock 
and  judicious  advertising. 


ENFORCE    THE    BY-LAW. 

If  merchants  will  see  that  the  by-law  regarding  bathers  being 
properly  clothed  when  bathing  is  put  in  force,  they  will  find  the 
demand  for  bathing  suits  and  trunks  greatly  increased.  Messrs. 
W.  R.  Brock  &  Co.  have  a  large  range  of  both  of  these  lines  that 
can  be  retailed  from  5  cents  up  to  $1.25  per  garment. 


A    VISIT   TO    MONCTON. 

A  representative  of  The  Review,  making  a  tour  of  the  Mari 
time  Provinces,  reached  the  city  of  Moncton,  N.B.,  early  in  April. 
This  eastern  city  is  located  on  the  bend  of  the  Petitcodiac  River,  which 
is  noted  for  its  "  bore  "  or  "  tidal  wave,"  the  largest  in  world.  It 
is  the  headquarters  of  the  Intercolonial  Railway,  and  is  therefore  a 
busy  railway  centre. 

The  Review  called  on  Mr.  Peter  McSweeney,  proprietor  of  one 
of  the  largest  stores,  comprising  dry  goods,  millinery,  clothing  and 
furnishings.  This  establishment  is  fitted  with  all  the  latest  im- 
provements usually  to  be  found  in  a  place  of  much  greater  size,  such 
as  the  Lawson  cash  carrier  system,  etc.  Mr.  McSweeney  reports 
business  booming,  the  sales  this  year  surpassing  so  far  all  previous 


records,  which  is  very  encouraging  considering  the  feeling  of  uncer- 
tainty as  regards  the  readjustment  of  the  tariff. 

The  Review  found  the  spring  millinery  openings  in  full  blast. 
The  display  was  certainly  very  fin.e,  the  show  rooms  of  Mr.  Mc- 
Sweeney and  Mr.  H.  G.  Marr  being  transformed  into  a  veritable 
fairyland,  and,  judging  from  the  number  of  the  fair  sex  present, 
the  millinery  departments  are  receiving  the  patronage  they  deserve. 

THE     FLAG    PICTURE. 

By  referring  to  page  6  in  our  April  issue  the  trade  can  learn 
where  to  purchase  flags,  etc.,  for  decoration  purposes  for  the  fast  ap- 
proaching "Diamond  Jubilee."  The  flag  shown  there  in  such 
perfect  colorings  and  admirable  design  is  an  exact  copy  of 
one  of  the  many  that  W.  R.  Brock  &  Co.  are  showing.  Others  in 
the  selection  this  firm  has  are  Britannia,  St.  George  and  the  Dra- 
gon, several  pictures  of  the  Queen  surrounded  by  the  Union  Tack 
representing  her  appearance  now  and  when  she  ascended  the  throne, 
commemorative  and  picture  handkerchiefs  in  many  designs  and 
styles  that  will  sell  rapidly  at  a  good  margin  of  profit.  Sample 
lots  can  be  had  when  requested  per  letter,  wire  or  telephone. 


A    JUBILEE    TABLE    OIL. 

The  Dominion  Oil-Cloth  Co.  are  preparing  a  Jubilee  table  oil- 
cloth as  one  of  their  novelties  for  the  coming  season's  trade.  It 
makes  a  very  neat  and  attractive  pattern  and  will  be  a  good  seller 
to  people  who  are  after  novelties.  It  is  made  in  five  different  colors. 
Samples  are  not  ready  yet,  but  will  be  in  the  hands  of  the  whole- 
sale houses  within  a  couple  of  weeks. 


MAKE    YOUR    TOWN    "NEWSY." 

They  say  that  news  is  scarce  in  small  towns,  that  everybody 
knows  everybody  else's  business  and  that  a  word  whispered  at 
one  end  echoes  at  the  other  This  should  make  advertising  easy. 
All  you  have  to  do  is  to  make  your  store  bright,  interesting  and 
worth  talking  about  and  people  will  advertise  you. 

Suppose  some  ugly  rumor  concerning  yourself  or  your  business 
was  started,  how  quickly  tongues  would  commence  to  wag. 
Wouldn't  it  be  almost  as  easy  to  set  the  women  by  the  ears  about 
the  things  they  love  best  to  talk  of — things  for  personal  adornment ! 
Let  it  be  known  that  you  have  positively  the  prettiest  dimities  that 
ever  left  the  loom,  the  nattiest  shirt  waists  ever  shown,  the  most 
fetching  styles  of  millinery  ever  conceived  and  customers  will  not 
be  able  to  resist  an  inspection  at  least. 

Your  store  may  be  a  gold  mine  of  pretty  styles,  but  if  it  is  an 
undiscovered  one  it  will  do  no  one  any  good.  Make  news  more 
plentiful  in  your  town.  Let  it  be  bright,  interesting  store  news — 
that's  the  kind  that  chiefly  interests  the  people  who  are  most  inter- 
esting to  you. — Dry  Goods  Economist. 


We've  Got  Our  Name  Up 


♦ ♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦>♦♦♦ 

I H.  SHOREY  &  GO. ! 


Wholesale  Clothiers  and  Manufacturers 
of  RIGBY  WATERPROOF  CLOTH 
AND  CLOTHING 


MONTREAL 

♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦»♦♦♦♦♦♦♦♦♦♦♦♦♦< 


V 


for   making  clothing  that  gives  satisfaction,  and  we 
guarantee  it  in  every  particular. 

LET  US  HELP  YOU 
GET  YOUR  NAME  UP. 

You  can  do  it  by  selling  our  make  of  goods. 

We  give  a  guarantee  with  every  garment,   and 
our  guarantee  is  the  silent  salesman  that  helps  you. 
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Do  not  try  to  hatch  a  chicken 
from  a  china  nest  egg. 


mmwB9m^»        

The  Merchant  who  does  not  keep 
the  goods  his  customers  want,  but  tries 
to  educate  them  to  buy  such  goods  as 
he  wishes  to  sell  them,  is  like  the  hen 
who  tried  to  hatch  chickens  out  of 
china  nest  eggs.  If  you  do  not  have 
what  your  customer  wants,  get  it,  and 
you    may   be  able  to  hatch    a   profit 

Your  Customers  arc  asking  for 

SHOREYS... 
Ready-to-wear  Clothing 

AND  .  .  . 

Rigby -proofed  Clothing 

See  that  they  do  not  have  to  go 
elsewhere  to  buy  them 


Finley,  Smith 
&  Co. 


Importers  of  .  .  . 


WOOLLENS  an* 

TAILORS' 
TRIMMINGS 


29  VICTORIA  SQUARE 


WM.    C.    FINLEY 
J.   R.   SMITH 


Montreal 
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BELGIAN 

SEWING    COTTON. 


f 

w 

w 
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Brand    § 

f 
f 


"Cat" 


Grand  Prize :    Paris  and  Antwerp 

BEST  AND  CHEAPEST 

Strong,  Even  and  Elastic 

^*      $£r*      w^ 

Sole  Agent  for  Canada  : 

Jno.  A.   Robertson 


w 
w 

# 


A.    McDOUGALL  &  CO. 

Woollens  and  Tailors'   Trimmings 
JO'S  McGill  Street 


.  .  .  MONTREAL 


9 


7} 


O 


Sole  proprietors  of  the  cele- 
brated   TYKE  and  BLENHEIM 


serpfes 


g< 


Write  direct  for  Samples, 
and  ask  leading  Wholesale 
Houses  for  Quotations. 


w 

T 

Board  of  Trade  Building,  WW 

.   .  .   MONTREAL      ^ 


m 


None  genuine  unless  stamped 
with  registered  trade  mark 
every  2x/2  yds 


A.  McDOUGALL  &  CO., 


-Sole  Proprietors 
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A    THRIVING    NOVA    SCOTIAN     FIRM. 

A  REPRESENTATIVE  of  The  Review,  who  is  now  making  a 
tour  of  the  Maritime  Provinces,  called  on  Messrs.  Blanchard, 
Bentley  &  Co.,  of  Truro,  N.S.,  about  the  15th  ult.  This  is  one  of 
the  most  extensive  houses  in  Nova  Scotia.  They  doalargejobbing 
trade  besides  having  three  retail  stores,  two  in  Truro  and  one  in  New 
Glasgow.  Mr.  Blanchard,  of  this  firm,  has  been  in  the  European 
markets  for  about  two  months  and  is  expected  home  via  New  York 
in  a  few  days.  There  seemed  to  be  a  thorough  business-like  air 
about  this  concern.  They  carry  an  enormous  stock  and  every  de- 
partment was  loaded  up  with  recent  importations.  The  main  store 
was  the  one  visited.  All  buying  and  advertising  is  done  from  it. 
This  establishment  is  fully  one  hundred  feet  in  length  and  about  60 
feet  wide,  has  four  handsome  plate  glass  windows  and  two  en- 
trances, is  fitted  with  the  railway  cash  system,  has  modern  offices 
and  is  one  of  the  handsomest  stores  east  of  Montreal.  This  firm  do 
a  very  large  mail  order  business  among  the  country  store-keepers. 
They  have  strictly  one  price.  Their  wholesale  departments  occupy 
the  three  upper  floors.  They  have  a  separate  staff  for  the  wholesale 
and  seem  thoroughly  equipped  for  a  large  trade.  It  was  Mr.  Bentley, 
of  this  firm,  who  greeted  The  Review,  and  on  asking  him  what  he 
thought  of  The  Dry  Goods  Review,  that  gentleman  replied  : 
"  The  Dry  Goods  Review  is  one  of  the  best  trade  journals  pro- 
duced in  either  this  or  any  other  country,  and  in  my  opinion  should 
be  in  every  retail  store  in  the  Dominion.  The  young  men  behind 
the  counter  should  all  make  a  point  of  reading  it  if  they  want  to  be 
up-to-date  salesmen.  It  is  a  magnificent  specimen  of  the  printers' 
art  ;  the  advertisements  are  splendidly  set  up,  the  topics  dealt  with 
are  full  of  interest  to  the  trade  and,  taken  altogether,  I  consider  it  a 
production  creditable  to  Canada  and  the  dry  goods  trade." 


A    POINTER     FOR    YOU. 

If  you  contemplate  making  any  purchases  this  month  for  early 
fall  delivery,  W.  R.  Brock  &  Co.  say  that  you  should  not  do  so 
without  first  inspecting  their  large  assortment  of  flannels,  blankets, 
shirts  and  drawers,  ladies'  and  children's  underwear,  hosiery, 
socks,  etc.,  etc.  They  claim  never  to  have  shown  such  a  complete 
range  and  such  magnificent  value  from  first  to  last  as  for  the  ap- 
proaching fall  trade.  Many  lines  they  control,  as  they  are  able  to 
purchase  the  entire  production  of  the  mill,  and  in  this  way  can  offer 
styles,  value  and  finish  equalled  by  few,  surpassed  by  none.  See 
samples  in  the  hands  of  Brock's  travellers. 


A   NEW    GLASGOW    FIRE. 

On  Sunday,  April  1 1,  about  noon  a  fire  broke  out  in  the  Liberal 
committee  rooms,  which  are  situated  over  the  fine  dry  goods  estab- 
lishment of  Messrs.  Layton  &  Rennie,  New  Glasgow,  N.S.  Very 
little  damage  was  done  to  the  building,  but  Messrs.  Layton  & 
Rennie's  stock  is  considerably  damaged  by  water.  The  origin  of 
the  fire  is  unknown,  but  some  think  that  as  the  political  contest  was 
getting  very  warm,  and  there  being  so  much  inflammable  material 
in  the  Liberal  committee  rooms,  it  was  a  case  of  spontaneous  com- 
bu  tion.  After  the  fire  was  extinguished  a  great  many  Conservatives 
were  noticed  in  the  rooms,  when  some  one  innocently  enquired  if  a 
turn-over  had  taken  place,  and  the  Conservatives  at  once  fled. 


CLEARING    OUT    ODD    LOTS. 

John  Macdonald  &  Co.  state  that,  notwithstanding  the  fact  of 
careful  and  experienced  buying,  odd  lots  will  accumulate  at  the  end 
of  every  season.  June  1st  is  their  semi-annual  stock-taking,  and, 
this  season  being  no  exception  to  other  seasons  in  producing  odds 
and  ends,  they  are  making  a  special  effort  during  the  month  of 
May  to  have  them  cleared  out. 


BUSINESS  FOR  SALE. 


ONE  OF  THE  OLDEST  ESTABLISHED  DRY  GOODS,  CLOTHING,  MENS 
Furnishings  and  Boot  and  Shoe  Businesses  in  Rat  Portage  for  sale.  This  is  an  oppor- 
tunity of  a  lifetime  to  step  into  a  good  cash  paying  business  in  a  live,  prosperous  town. 
The  owner  is  retiring  in  order  to  devote  his  time  to  mining.  For  particulars  address  Box 
101,  Rat  Portage.  (5) 


R.  FLAWS  &  SON 


Dry  Goods  Commission  Agents 
Manchester  Bldg.,  Melinda  St. 


Toronto. 


MARINE  INSURANCE. 

The  Open  Policies  issued  by  the  MANNHEIM  INSUR- 
ANCE CO.   (Capital  Two   Million  Dollars)  cover   goods  from    ( 
the  time  they  are  shipped  until  delivered  at  your  warehouse. 

For  rates  and  further  particulars  apply  to 
JAS.    J.      RILEY      &       SONS,        Managers  for  Canada,        MONTREAL. 

HANBURY  A.  BUDDEN 

Attorney  and  Solicitor 
office  for  patents,   Trade  Marks,   Etc.,    Montreal, 


World  Wide  Popularity 


The  Delicious  Perfume. 


Crab  Apple  Blossoms 

EXTRA   CONCENTRATED 

Put  up  in   i,  2,  3,  4,  6,  8,  and  16 
ounce   bottles. 

And  tbe  Celebrated 

Crown  Lavender  Salts 

Annual  sales  exceed  500,000  bottles. 
Sold  everywhere. 

THE  CROWN  PERFUMERY  CO. 

177  New  Bond  St.,  London,  Eng. 
By  all  principal  dealers   in   perfumery. 


"FITS  LIKE  A  GLOVE." 

THOMSON'S 

ENGLISH    MADE, 
GjjJ¥E:    "Glove-Fitting."    Long  Waisted.     Trade  Mark 


CORSETS 


At  Popular 
Prices. 


TWELVE  FIRST  MEDALS. 


The  Perfection  of  Shape,    Finish  and  Durability. 

APPEOVEP  by  the  whole  polite  world. 
SALE  OVEB  Ot.-  MILLION  PAIR8  ANNUALLY. 
A  large  stock  of  these  GOOD  VALUE  Corsets  always  on  hand  at 

JOHN    MACDONALD    &    CO'S,    TORONTO. 
MANUFACTURERS  :  W.  8.  THOMSON  &  CO.,  LIMITED,  LONDON. 

See  that  every  Corset  is  marked  "THOMSON'S  GLOVE  FITTING,"  and  bean 
our  Trade  Mark,  the  Crown.     No  others  are  genuine. 


B.  &  C.  Corsets 

Peerless  Dress  Stays 
Rubber  Tipped  Dress  Stays 
Braided  Wire  Hip  Pads 
Bustles  and  Dress  Forms 


}  ' 


Manufactured  only  by 


BRUSH  &  CO.  -  TORONTO 
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BLANKET 
CLOAKING  S 


are  fast  growing  in  favor.     They  are  the 

LIGHTEST,  WARriEST 

AND    CHEAPEST 

material  to  be  found.  Just  the  thing  for  children, 
as  they  stand  rough  usage  splendidly.  We  make 
them  in     ...     . 

CARDINAL,  NAVY 

BROWN  AND  GREEN 

and  guarantee  the  colors  fast.  You  can  have  sam- 
ples by  asking  for  them. 


EUREKA  WOOLEN  MFG.  CO.,  Ltd. 

EUREKA,  N.S. 


Buy  Foreign  Goods 

When  you  can  purchase  Can- 
adian make,  save  money,  and 
have  equally  as  good  an  article  ? 


WE  MANUFACTURE  .  .  . 

Scotch  Tweed  Suitings,  Homespun 
Suitings,  Fine  Trouserings,  Meltons, 
Kerseys,  Beavers,  Venetians,  Irish 
Frieze,  Overcoat  Linings,  Golf  Cloak- 
ings,  Ladies'  Homespun  Dress  Goods, 
Travelling  Rugs,  made  from  domestic 
wool,  warm  and  comfortable,  in  tartan 
colors,  plain  colors,  and  reversible ;  fine 
Australian  Rugs,  plain  and  reversible. 

All  our  goods  are  manufactured  from  pure  wool  only,  and 
are,  therefore,  clean  and  bright  looking.  Our  designs  are  of  the 
newest  and  nobbiest  patterns,  color  guaranteed,  and  workmanship 
of  the  very  best.  We  are  selling  to  the  retail  trade.  Correspond- 
ence solicited. 


BOYD  CALDWELL  &  CO. 


Clyde 
Woolen  Mills 


^Lanark,  Ont. 


~1 


. 


TRADE  MARK,  REGISTERED 


Our  samples  of  underwear  for  the 
approaching  Fall  season  are  now  in 
the  hands  of  our  several  representatives. 


The  GALT  KNITTING  CO.,  Ltd 

GALT,    ONT. 

N.  B. — Our  goods  cannot  be  obtained 
through  any  -wholesale  house. 


When  You  Show 


Your  customers. 


Underwear 


bearing  this  stamp 
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Warranted 
TurnbulVs 


w 


It  is  a  guarantee  that  you  are  selling  the  best  in  the  market. 
They  are  Full-Fashioned,  which  means  that  they  are 
shaped  on  the  machine;  no  rough  seams.  The  comfort 
in  wearing  these  goods  is  only  known  to  those  who  have 
worn  them.  Our  travellers  are  now  on  the  road  with  a 
full  line  of  samples. 


THE. 


C.  Turnbull  Co. 


OF    GALT*    LIMITED. 
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OMINION 
COTTON 
MILLS  COMPANY 


§PRII\G 

1897 


Whites,  Greys,  Ducks,  Cantons, 
Drills,  Bags,  Grey  Sheetings, 
Bleached  Sheetings,  Pillows, 
Towels,  Piques,  Yarns,  Prints, 
etc. 


Wholesale  Trade 
only  supplied 


D.  MORRICE,  SONS  &  GO.  AGENTS 

MONTREAL  and  TORONTO 


Re-dyers  and  Finishers 

OF  DRY  GOODS   IN  THE  PIECE 
ALSO  MILLINERY  GOODS 

OSTRICH  FEATHERS  DYED, 
AN  HONEST  CLAIM  CLEANED  AND   CURLED 

That  we  have  by  far  the  largest  and  best-equipDed  General  Dye  Works  in  the 
Dominion  ;  that  we  have  the  best  technical  Dyers  and  Finishers  in  our  employ  ;  and  that 
our  work  is  far  superior  to  that  of  any  other  dyers  in  the  Dominion. 

Customers  can  prove  this  claim  by  comparing  our  work  ;  other  dyers  can  test  it  when 
hey  like,  work  for  work,  in  any  place. 


BRITISH  AMERICAN  DYEING  CO., 


Gold  Medalist  Dyers 


Principal  Offices  : 
231  McGill  St.,  Montreal  123  Bank  St.,  Ottawa 

90  King  St.  East,  Toronto  47  John  St.,  Quebec 

Joseph  Allen,  W.  R.  Allen,  Technical  Chemical  Dyer,  and  Medalist  Cily  and 

Managing  Partner.  Guilds  of  London  Inst.,  Eng. ,  in  charge  of  Works. 


IN  THESE 
CYCLING  DAYS 

a  smart  cool  suit  of  HOMESPUN 
is  the  correct  thing.  We  lead  in 
style  and  durability. 

The  Genuine  Oxford 

HOMESPUN 

is  made  only  by  us. 

Trade  Mark  :    "  Tape  woven   across  the  ends  of  every 
web." 

OXFORD    iWFG.    CO.   Ltd. 

OXFORD,  N.  S. 


THOMAS  MEALEY  &  CO. 

MANUFACTURERS    OF 

Wadded  Carpet  Lining 


MEALEY  STAIR  PAD. 


AND 


STAIR  PADS 

HAMILTON, 

ONT. 

OFFICE.— 

U  Catharine  St,  North. 


w 


Head  Office 


ESTERN 


Incorporated 
1851 


ASSURANCE 
*  *  *  COMPANY. 


FIRE 

AND 

MARINE 


Toronto >, 
Ont. 


Capital  Subscribed 
Capital  Paid  Up     • 
Assets,  over 
Annual  Income 


-  $2,000,000.00 

1,000,000.00 

-  2,320,000.00 
2,300,000.00     ' 


HON.  GEO.  A.  COX,  President. 

J.  J.  KENNY,  Vice-President  and  Man.  Director. 

C.  C.  FOSTER,  Secretary. 

BEAVER  LINE  STEAHERS. 

SUMMER  SERVICE 


Montreal  to  Liverpool  Direct. 


From  LIVERPOOL  STEAMERS 

Sat.    May    1  Lake  Ontario 

"         "     8  Lake  Huron 

"        "    15  Lake  Superior 

"        "    29  Lake  Winnipeg 

"    June    5  Lake  Huron 

'*        "    12  Lake  Ontario 


From  MONTREAL 

Wed.    May   19 

Sat.        "       22 

Wed.  June      2 

....  "           "       16 

....  "           "       23 

....  "           "       30 


Weekly  thereafter. 
Until  further  notice  the  steamers  of  this  line  will  call  at  Queenstown  for  passengers  on 
the  voyage  from  Liverpool  only. 

RATES    OF    PASSAGE. 

FIRST  CABIN— Single,  S47.51,  $50  and  .$60.  Return,  $95  and  $114  according  to  steamer. 

SECOND  CABIN— To  Liverpool  or  London,  $34;  return,  $66.75.  Glasgow,  $37.65; 
return,  $74.05.  „ 

STEERAGE— Including  complete  outfit :  to  Liverpool,  London,  Glasgow  and  Belfast, 
$22.50. 

Freight  carried  at  lowest  rates,  and  to  all  important  points,  both  in  Canada  and  Great 
Britain,  nn  through  bills  lading.  Spejial  facilities  provided  for  the  carriage  of  butter, 
cheese  and  perishable  freight. 

For  further  particulars  as  to  freight  or  passage,  apply  to— 


D.  &  C.  MACIVER 


D.  W.  CAMPBELL, 


Man. 


Tower  Buildings,  LIVERPOOL 


18  Hospital  St.,  MONTREAL 


THE  BUSTLE 
IS  HERE 

New  Fall  Styles  require  them.  Use  the  best.  The 
Combination  Hip  Bustle  gives  graceful  fulness 
over  the  hips  and  in  back  of  skirt.  It  is  not  only  very 
stylish,  but  it  renders  admirable  service  by  relieving  the 
weight  of  the  full  skirt  now  worn. 

The  Empire  Skirt  Cushion  is   very   popular, 
heating.     If  not  already  in  stock,  send  sample  order. 


Made  of    Braided    Wire— non 


BRUSH  &  CO. 

■w™~—  Toronto, 


Miller  Bros.  «  (o.  Montreal 


Manufacturers  for 
the  Wholesale 
Trade  of  ihe  fol 
lowing  Standard 
Lines  of  Fine 
Linen  Faced  Col 
lars  and  Cuffs. 


Pfil  I  ADC  Comet,  Opera,  Hanlan 
UULLHnO  '76,  Oro  and  Marauis. 

MOZART   CUFFS 


Angelo  &  Raphael 


Reversible  Linene 
Collars  and  Cuffs. 


Only   the   very 
best  materials  are 
used  in  the   man- 
ulacture  of  these 
goods. 


The  Celluloid  Company 


:jo,  32,  34,  :i<> 
Washington  Place 


NEW  YORK 


ORIGINAL   and   ONLY 
Manufacturers  of 


All  goods  made  by  us  are  stamped  as  follows  : 

Absolutely   No 


"CELLULOID"  Interlined  Waterproof 
Collars  and  Cuffs     .     .     . 

TRADE 

[FlLUlLOlDj       Others  Genuine 


MARK. 


ROMAN 

Sizes  15  T-5  l7'/2ln. 

Front       I  Vb   I  n. 
Back.    I      in. 


VULCAN 

Sizes  13  12  18  Vz  In. 

F  ront   I  v*  I  n. 
Back   I  '/a  in. 


Tl  TAN. 

Sizes  1372^20  In. 
Front    2  V2   In. 
Back    2'A   In. 


EXCELSIOR. 

rizes  aT-?l  1/2  In. 
"*  Width  3  Vz\n. 


Roman,  Cardinal  and  Bishop  Collars  may  be  had  plain 
or  with  either  three  or  five  button-holes. 

CAUTION  It  having  come  to  our  notice  that  certain  manufacturers 
■^^^^^■■^■^^  are  producing  and  advertising  imitations  of  our  goods 
under  the  name  of  "Celluloid,"  we  desire  to  notify  the  trade  that  the  word 
"  Celluloid"  is  a  registered  trade  mark,  and  our  right  to  its  exclusive  use  having 
been  upheld  by  the  courts,  we  shall  hold  responsible  not  only  such  manufac- 
turers but  also  all  dealers  handling  any  goods,  other  than  our  make,  under  the 
name  of  "  Celluloid." 

THE  CELLULOID  COMPANY 


ROYAL 

Sizes  l2/2r_02O    In, 
Fkout  I  J^e   In. 


FIFTH  AVE. 

Sizes  9/2  ™l  1/2 In. 
Width  3/2  In. 


Sample  Trunks  and  Sample  Cases 

BEST  MAKE   IN  AMERICA 


Steel  Trunks.    Only  Manufactured  in  U.S. 

Raw  Hide  Trunks 

Raw  Hide  Bound  Fibre  Trunks 

Hub  Fibre  Trunks 

Raw  Hide  Bound  Canvas  Trunks 

Hub  Fibre  Bound  Canvas  Trunks 

Steel  Bound  Canvas  Trunks 

In  all  grades 

For  all  kinds  of  business. 


Patented  Light  Steel  Dry  Goods  and  Notion  Trunk 

Sole  Manufacturers  of  the 

"All  Rawhide"  and 
"Hub  Fibre"  Trunks 

aiso  a  fun  ime  of  and  Sample  Cases 

Common  Canvas  Extension  Cases  for  the  Trade. 


Cummings'  Pat.  Suspender  Trays. 
Patented  Deo  22,  1892.  Patented  in  I 


M.omeer/ccoecsrr,v 

Bosom  Shirt   Box  and  Trays. 


JOSIAH  CUMMINGS,  SON  k  CO. 

BOSTON. 


63,  65,  67,  69  Kingston  Street 


Ai 


The  new  Tariff  is  now  in  operation  and  a  brighter  business 
prospect  in  view  for  the  future  of  our  country  than  for  the 
past  few  years  ;  the  trade  is  feeling  more  secure  with  regard 
to  values  and  is  in  a  better  position  to  figure  on  close  prices. 
Now  that  the  Tariff  is  known  stocks  can  be  kept  fully 
assorted  without  fearing  any  loss  in  that  direction. 

We  will  now  pursue  even  a  more  vigorous  business 
policy  than  ever  before,  by  showing  goods  at  close  prices, 
meeting  competition  of  the  keenest  nature  and  having  our 
stocks  fully  assorted  at  all  times.  H 

Our  position  in  the  markets  is  second  to  none.  We  have 
capital,  capacity  and  experience  to  buy  on  the  very  best  terms. 

If  we  are  being  undersold  at  anytime  we  want  to 
know  it.  If  it  is  a  case  of  fight  we  have  all  the  munitions 
of  war.  We  have  the  men,  the  stocks  and  the  money.  Do 
you  want  to  buy  or  compare  values  in  General  Dry  Goods, 
Men's  Furnishings,  Haberdashery,  Woollens  and  Carpets  ? 
Call  upon  us. 

A  SPECIALTY 


ft 


:';%%%'/'SoIe  Agents  in  C«nad«     :';<>£%%-$' 
for  the    .     .    . 


;0f\  and 

Tempest 

les 


Wellington  and  Front  Sts.  East 


TORONTO 


^DRY'GOODS'ReVieW 

INTH6  INTERESTS  OF  THE  DRY  GOODS,  MILLINERY;  CLOTHING  AND  HAT  TRADE 

^  ^>  ^  <*>  y  ^  ^  *j^$§^  ^ 


s>   s>   sv  s> 


•   ^/ 
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It's  An  Open  Book  Now ! 


"ONEY  *  * 


And  How  to  Make  It 
In  BUSINESS     .    .    . 


Keep  the  proper  lines  that  the  public 
ask  for,  and  find  the  best  values. 
This  is  the  secret  of  success. 


"Health  Brand" 
Underwear 


is  a  HOUSEHOLD  word  throughout 
the  Dominion.  The  public  needs  it, 
appreciates  it,  and  buys  it. 


J* 


MONTREAL  SILK  MILLS  CO. 


Feder; 


>jf?       Brush  Skirt 
Protector 

Supersedes  all  bindings,  whether  made 
of  "braids,"  "cord,"  "rubber,"  "vel- 
vet," "cordedge,"  "bias  velveteen"  or 
"straight  cut  velveteen."  It  does  not 
scratch  the  shoe.  Its  perfection  and 
practicability  are  its  triumphs. 


Patented  in  the  L'.S.,  Jan.   iti,   1806. 

(Patent  Xo.  $SJ>  7°7- ' 
Patented  in  England,   181)6. 

(Patent  No.  j,oi2.) 
Patented  in  France,   i8q6. 

(Patent  Xu.    JSJ.SII.) 
Patented  in  Canada,    18Q6. 

i  Patent  Xo.  53,558.) 


Sole  Agents  for  the  Dominion  i 

HERMANN  H.  WOLF 


MONTREAL 


THE     MacLEAN     PUBLISHING     CO.     Ltd. 


TORONTO     AND     MONTREAL 


^^ 
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Lister's 


Black  and 
Colored  Velvets 


Stock  carried  by  all  the  Leading  Wholesale 
Dry  Goods  and  Millinery   Houses. 


are  Unequalled 


i 
i 

\i/ 
w 

I 

i 
f 

¥ 

T 
w 
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v^£^^^ 


PROFIT  TO  RETAILER 
SATISFACTION  TO  CONSUMER 


^ 


"I  CROW  OVER  ALL. 


In  every  corner  of  Can- 
ada  this    brand  is 
the  recognized 
Leader. 


ROBERT    C.  WILKINS 


198  McGill  Street 


Montreal 


The  Maritime  Wrapper 
Company 


LIMITED 


WOODSTOCK,  N.B. 

MANUFACTURERS    OF 

Ladies'  Wrappers 
Tea  Gowns 
Waists . . . 
Children's  Suits  - 


Etc  ,  Etc. 


We  claim  that  our  goods  are  the 
best  finished  and  the  most  stylish 
on  the  market.  For  fit  and  price 
they  are  unexcelled. 


CORRESPONDENCE  SOLICITED. 

Our  travellers  are  on  the  road  and  will  call 
with  samples  when  desired. 
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SPECIALTIES 

FOR 

Summer  Trade 

Full  assortment  of    .    .    . 

ORGANDY  MUSLINS  AND  OTHER  WASH  GOODS 

We  receive  shipments  of  latest  novelties  in  these  goods  every  week. 

NEW  SHIPMENT 

of  CREPONS  AND  GRENADINES  just  to  hand. 

ALSO   VELVETEENS,   in   blacks  and  colors. 
Complete  assortment  of    .     ... 

TAFFETA,  LISLE  AND  SILK  GLOVES 

Hosiery  in   Cashmere,  Cotton,   Lisle  and   Silk. 
Bicycle   Hosiery  in  all   makes. 

/  t\J\  \ CLfLtCf\^     are  now  showing  full  range  of  Fall  Samples  in 

ALL  DEPARTMENTS 


S.  GREENSHIELDS,  SON  &  CO 

Montreal  and  Vancouver,  B.C. 

Priestley's  Dress  Goods 


Selling  Agents 
for     .     .     . 
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JAMES  JOHNSTON  &  CO. 


%  MONTREAL  AND  MANCHESTER. 

§ 

A  e^eWHOLESALE  dry  goods  importers^ 

%  June  being  the  greatest  sorting  month  in  the  year,  merchants  will      % 

jjjfo  find  our  stock  as  complete   as   it  is  possible  to  be,  in  all  the  latest  and 

®  most  seasonable  goods. 

m  5                                                                               § 

#  ESPECIALLY  NOVELTIES  AND  GOODS  THAT  ARE  SCARCE.       • 

m  § 

M,  m  ■                  LETTER    ORDERS    A    SPECIALTY-— ^"^^                                                           WM 

A  .                                                                                                                                  W 

A  Our  Travelers   are  now  out    with  a   full  range  of  samples  of  Fall           # 
and  Winter  goods.      See  them  before  placing  your  orders.                         W 


A 

|    JAMES  JOHNSTON  &  CO.,     MONTREAL.    ^ 


A. 


0  '^^^^^^^^^^^^^^•^•^•^•^•^•^•^•^•^•^'^•^•^•^•^'^"^•^•^•^•^•^•^•^•^^ 


<&? 


UNLOADING 


We  are  just  now  offering  at  greatly  reduced  prices  most  of  our  Spring  and  Summer 
lines  in  order  to  clear  the  decks  for  the  Fall  Trade.     SEE  THESE,  IT  WILL  PAY  YOU. 

OUR  TRAVELLERS 

Now  have  almost  complete  Sets  of  Dress  Goods  and  Velvets  for  the  Autumn  and 
Winter  Trade.    It  will  interest  you  to  see  our  collection  before  placing  your  orders. 

/~i  w  1tr~tT~i{~W]  A  large  repeat    of  plain   6-inch  in   Colors    and    Black  has  just  reached 

v/l/l    I     L/i^f"""us,  also  Creme  Silk  and  Fine  Thread. 

\f  A  ¥  f     A  /"^J^C  These    are  scarce    lines    and  going   fast.     Write  us  if  you  want 

\  J\i—4m     i-*J\  ^^LZihJmmmto  be  in  it. 


JUBILEE  VEILINGS 


A  case  of  very  novel  effects   in   this  line   is  on   the  way  out  to  us,  and  will  be  in 
stock  in  a  few  days.     You  should  have  some.     Write  us. 


Kyle,  Cheesbrough  &  Co. 


MONTREAL 


THE 
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For. 


IN 


H.  H.  BURROWS,  Manager. 


SPRING 

1897 

Wool  and  Union 


Carpets 


WOOL  MATS 

any  size  or  color. 


ART  SQUARES 

RUG  FRINGES 

CHENILLE  CURTAINS 

CARPET  BINDING  RUGS  and  MATS 

any  shade. 

Samples  sent  to  any  address. 
Travellers  now  on  the  road. 


ROYAL  CARPET  CO,  -  CUELPH,  ONT. 


t 


t  Irving  Umbrella  Co. :  , 


t 
t 
t 


-> 


MANUFACTURERS 


!    Parasols 
Sunshades 

and  .... 

Umbrellas 


i 


SUMMER  NOVELTIES 

can  be  seen  at  our  factory. 


20    FRONT  STREET  W.,    TORONTO 


I 


FASHION  IS  FICKLE 


Follow  it  and  success  is  yours.     We  have  the  newest  things  in  Men's  Wear. 
Our  travellers  are  now  on  the  way  to  submit  them  for  your  inspection. 


UrdVdLS,    in  all  new  shapes. 


mm 


The   King  Bow. 

Winchester  Puff  Tie. 
Paris  Ties. 

Henley  Knots,  etc. 

Underwear  .  .  . 

Fine  English  Natural  Wools  ;  all  prices  and 
all  sizes.  Our  own  special  "Non-Irritant" 
front  on  every  line. 

English  Hand-Sewn  Braces 

We  stand  alone  in  these  famous  goods.  No 
stock  complete  without  them. 

riatthews, 

73  St.   Peter  Street 


mm 
mm 


German  Shirts  .  .  . 

No.  I.  Open  Back,  with  Bands. 

No.  2.  Open  Front,  with  Bands. 

No.  3.  Open  Front,  with  Cuffs. 

No.  o.  Open  Front  "  Pique" — the 

English  Collars  .  .  . 

Burlington,  turned  points 

Royal  Arthur  " 

Strand, 

Grosvenor,       "         " 

Gresham, 

Roll  points,  Waterloo, 

English  Cuffs  .... 

The  Portland. 
The  Rival. 

The  Premier. 
The  Rideau. 


LATEST  FAD. 


iK  in. 
2  in. 
2#  in. 
z'A  in. 
2K  in. 
2tf,  2'A,  iyi  in. 


To  retail  at  25  cents. 


Towers  &  Co. 

MONTREAL 
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SPRING]  J  g  j)/  SPRING 

Buyers  who  visit  this  market  would  do 
well  to  look  us  up.     Our  entire  stock  of 

Spring   and 

Summer  Goods 

must  be  closed  out  this  month.  Rare 
prices  will  be  given  on  clearing  lines. 
Travellers  will  show  extra  special 
drives  in  the  following  : — 

Fancy  Dress  Goods,  Black  Crepons 

Fancy  Black  Goods,  in  Lustres  and  Sateens 
Black  and  Blue  Worsted  Serges 
Cashmere  and  Cotton  Hosiery 
Silk  Taffeta  and  Kid  Gloves 
Ribbon,  Silks,  Trimmings 

Laces  and  Fancy  Smallwares 


C 


Lonsdale,  Reid  &  Co. 


18  St.  Helen 
Street 


MONTREAL 


perrin's 


«£ 


Q  loves 


Pf  TRADE  MARK 


PERRIN  FRERES  &  CIE. 

7  Victoria  Square,  MONTREAL. 


Manufacturers 

and  .  . 
Importers  of 


Kid  Gloves 


of  all  Styles 

and  . . 
Qualities.  .  . 


A   complete   stock   always   on    hand.       Write 
for  samples. 


THE   STEADY   INCREASE,   YEAR   AFTER   YEAR,   IN 

THE   SALES   OF 

Finlayson's 
Linen  Threads 

proves  that  the  superior  quality  of  this  brand  is  acknowledged. 
Always  use  the  best,  it  pays  you  in  the  end. 


Agents   for    Canada 


John  Gordon  &  Son,  Montreal 
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THE  .  .  . 


GAULT  BROS.  CO. 


MONTREAL 
Dress  Goods  Department. 

^  «g  <&    FALL  1897    «$  «$  <£> 


LTD. 


Our  Representatives  are  now  out  with  a  complete  range  of   DRESS  GOODS 

comprising    the  latest    novelties. 


Black  Goods  Department. 


Black  Cachemires,  Velour  Finish 

Black  Wool  Henriettas,   War  Cry  Special 

Black  Wool  Brocades 

Black  Figured  Lustres 

Black  Princess  of  Wales  Cloth 

Black  Mohairs  and  Sicilians 

Black  Moreens  and  Crapes 

Black  Estamene  and  Diagonal  Serges 

Black  Curls  and  Knops 

Black  Crepons 

Shepherd  Checks 

Half-Mourning  Goods 

N    B. — A  full  range  of  Fancy  Dress 


Fancy  Dress  Department 


Colored  Cachemires,  Velour  Finish 
Colored  Wool  Henriettas,  Special  Value 
Colored  Wool  Serges 
Fancy  Muscovite  and  Satine  Cloths 
Figured  Gobelin  Costume  Cloth 
Fancy  Armures 
Fancy  Silk  Mixtures 
Fancy  Stripe  and  Figured  Crepons 
Figured  Moire  Reppines 
Whip  Cords  in  Shot  Effects 
Covert  Coatings 
Alcazar  Costume  Cloth 
Curls  in  newest  designs  and  latest  shades. 


111 
iii 


Velveteen  Department 


■  ■  1 

■  1  1 


A  complete  range  of  Blacks  and  Colors — ask  for  "The  Dream."     Also  good  values 

in    Black  and  Colored  Silk  Velvets. 

Plain  and  Fancy  Silk  Department. 

Colored  Satins,  Colored  Surahs,  Colored  Duchesse,  Colored  Faille  Francaise,  Chinas,  Pongees. 
A  nice  range  of  Fancy  Blouse  Silks  in  latest  styles.  Shot  Silks,  Black  Armures,  Peau  de  Soie,  Black 
Tricots,  Moires.     A  few  special  lines  in  Black  Damas  Silk,  the  fashionable  Skirt  Silk. 

We  would  ask  you  to  favor  us  with  a  call  when  in  Town,  or  reserve  your  orders  until  you  see  our  samples. 

The  GAULT  BROTHERS  CO.,  Ltd.,  MONTREAL. 
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W.  R.  BROCK.  B.  B.  CRONYN. 

T.  J.  JERMYN.  W.  L.  BROCK. 

W.  R.  BROCK  &  CO. 

TORONTO 


Business  during  the  month  of  May  shows  a  vast  improvement, 
and  owing  to  the  altered  conditions  of  trade  in  so  many  respects, 
producing  a  much  healthier  state  of  affairs,  we  predict  that  the  Jubilee 
month  of  the  Jubilee  year 

JUNE,  1897 

will  inaugurate  a  trade  revival  in  Canada.  Clearing  lots  in  each  de- 
partment are  being  offered  at  greatly  reduced  prices  to  make  room  for 
the  new  Fall  goods.  Our  travellers  have  full  lists  of  these  lines,  or  they 
can  be  seen  in  the  warehouse. 

The  Fall  campaign  has  fairly  commenced  and  our  representatives 
are  on  their  grounds  with  the  bulk  of  their  samples. 

Our  range  in  variety  and  style  is  the  most  comprehensive  and 
up-to-date  ever  shown,  and  the  values  speak  for  themselves. 

One  of  the  signs  of  the  times  is  the  marked  increase  in  our  LETTER 
ORDER  DEPARTMENT  which  has  earned  an  enviable 
reputation   by   the   care   and    despatch    with    which    all   orders    are    filled. 


W.  R.  BROCK  &  CO. 


TORONTO 


Vou  VII. 


MONTREAL  AND  TORONTO,  JUNE,   1897. 
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THE   COST   OF    DOING    BUSINESS. 


MAN  asked  The  Dry  Goods  Review  the  other 
day  if  a  wholesale  house  could  do  business  on  a 
basis  of  5  per  cent,  profit  on  the  invoice 
prices  of  goods.  The  answer  was  that  such 
a  proposition  was  absurd.  A  recent  address 
at  a  business  men's  convention  in  the 
Southern  States  dealt  with  this  question  of 
the  cost  of  doing  business,  and  the  sentiments  are  worth  considering 
at  this   time  both  by  retailers  and  wholesalers  : 

Business  methods  of  to-day  are  quite  different  from  those  of  our 
fathers  of  50  years  ago.  Then  they  had  no  railroads,  no  telegraph 
lines,  and  a  merchant  had  to  make  a  long,  tedious  journey  to  mar- 
ket to  supply  himself  with  6  or  12  months'  supply  of  merchandise  ; 
mails  were  slow  and  newspapers  were  not  read  as  much  as  they  are 
to-day;  people  were  not  as  well  informed  on  subjects  in  general. 
Then  profits  in  selling  goods  were  very  large,  and  it  was  not  neces- 
sary that  one  should  be  particular  about  his  expense  account  or 
his  profits,  which  were  always  large  enough  and  easily  obtained. 
But  the  introduction  of  railroads  and  telegraph  lines  have  wrought 
a  wonderful  change  in  the  increased  methods  of  transportation  and 
the  marvellous  improvement  in  the  interchange  of  communications 
between  the  most  distant  portions  of  the  world. 

FAMILIARITY    WITH    BUSINESS    DETAILS. 

Commerce  has  been  revolutionized.  The  merchant  and  manu- 
facturer of  to-day  have  the  opportunity  of  extending  their  trade  to 
an  extent  only  limited  by  their  power  to  produce  and  their  ability 
to  determine  the  needs  of  customers.  Commerce  is  always  conser- 
vative and  has  its  basis  in  knowledge,  and  hence  it  is  highly  im- 
portant that  we  should  acquaint  ourselves  with  all  of  the  details  of 
our  business  and  not  be  groping  along  in  the  dark  without  any 
knowledge  of  where  we  will  land,  awaiting  the  inventory  and  bal- 
ance sheet  at  the  end  of  the  year  to  ascertain  whether  we  have 
made  or  lost. 

CHANCED    CONDITIONS. 

Bradstreet's  reports  that  out  of  a  list  of  firms  doing  business  in 
the  United  States  and  Canada  of  1,162,048  there  are  300,000 
names  of  individuals,  firms  and  corporations  annually  dropped. 
One  hundred  thousand  of  these  are  not  classed  in  the  regular  fail- 
ures, since  they  pay  in  full  by  exhausting  their  means  and  quit 
business  on  account  of  failing  to  succeed.  You  will  notice  there  is 
about  one-third  of  the  total  number  who  drop  out  annually  and  are 
yet  not  classed  as  failures  in  the  ordinary  commercial  reports. 
About  the  same  number  of  new  persons  join  the  ranks,  which,   of 


course,  makes  a  rapidly  changing  body.  If  this  condition  of  things 
is  kept  up  for  a  little  while  you  can  readily  realize  that  the  business 
public  of  to-day  are  a  different  population  from  that  of  compara- 
tively a  few  years  ago,  and  that  with  the  new  methods  and  the  new 
conditions  prevailing  it  is  highly  important  for  us  to  equip  our- 
selves for  our  work. 

REMEDIES    FOR    EXISTING    EVILS. 

It  is  generally  admitted  that  the  last  few  years  of  business 
have  been  periods  of  depression,  and  the  immediate  future  does  not 
promise  much  change  for  the  better.  Competition  seems  to  be 
growing  fiercer  and  harder.  The  percentage  of  profits  in  propor- 
tion to  the  gross  sales  must  now  be  larger  than  it  was  formerly  in 
order  to  take  care  of  the  expense  account,  but  unfortunately  the 
percentage  of  profits  to  the  gross  sales  seems  to  be  growing  less. 
This  must  be  remedied.  The  question  now  is  how  to  do  it.  One 
way  is  to  cut  down  our  expenses,  which  most  every  one  will  find 
difficult  to  do  ;  another  is  to  increase  the  percentage  of  profits  on 
our  gross  sales,  which  we  may  do  by  concert  of  action  ;  but  it  will 
require  concert  of  action,  which,  from  the  very  nature  of  the  case,  is 
very  difficult  to  obtain,  but  it  must  be  obtained  in  some  way,  and  if 
we  cannot  devise  methods  possibly  our  successors  will,  and  it  must 
be  a  humiliating  confession  to  think  we  have  not  the  ability  to 
accomplish  this  end.  My  idea  is  that  one  of  the  most  successful 
methods  of  bringing  this  about  is  for  all  to  look  closely  into  the 
question  of 

WHAT  CONSTITUTES  THE  TRUE  COST  OF  DOING  BUSINESS. 

The  idea  only  a  few  years  ago  was  (and  I  am  persuaded 
there  are  still  some  who  think  so)  that  the  invoice  price  and 
freight  added  to  deliver  the  merchandise  into  the  store  constitutes 
the  proper  cost  upon  which  to  base  the  selling  price,  and  if  he 
has  sold  for  a  profit  beyond  this  he  is  making  money.  This  might 
be  true  if  he  had  no  house  rent  to  pay,  no  interest  on  capital,  no 
interest  on  borrowed  money,  no  insurance,  no  taxes,  no  office  ex- 
penses, no  stationery  bills,  no  postage,  no  telephone,  no  drayage, 
no  boxing,  no  clerk  hire  to  do  the  work  in  the  store,  no  traveling 
salesmen,  hotel  bills,  railroad  fare,  etc.,  for  same,  no  salaries  for 
the  principals  themselves,  and,  in  fact,  every'  other  item  of  expense 
that  enters  into  a  business  which  is  not  considered  in  the  invoice 
price  with  freight  added,  but  all  of  these  expenses  will  come  in 
whether  we  want  them  to  or  do  not  want  them  to,  and  must  be 
figured  into  the  annual  balance,  even  though  they  were  not  counted 
in  the  cost  of  distributing  the  goods. 

It  would  be  far  better  to  recognize  them  as  part  of  the  cost  when 
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we  go  out  to  make  prices,  and  if  every  one  did  this  I  think  we 
would  have  less  cutting  of  prices  than  at  present,  for  it  is  reason- 
able to  suppose  that  no  one  would  go  on  the  road  to  offer  goods  for 
less  than  it  cost  him  to  put  them  in  the  store  and  sell  them  and 
make  collections  for  the  same.  Recollect  that  the  cost  is  not  all 
considered  until  you  have  the  cash  for  sale  back  in  hand  ;  even 
the  discount  which  your  customers  take  and  return  shipments  which 
occur  through  mistakes  in  shipping  goods,  even  by  the  most  care- 
ful houses,  and  numerous  other  expenses  which  it  would  be  hard  to 
enumerate,  but  which  are  sure  to  appear  ;  also  the  frequent  char- 
ities which  a  merchant  is  compelled  to  make  and  donations  to  cus- 
tomers ;  all  these  must  be  considered  as  part  of  the  expenses. 

EXPENSE    ACCOUNT. 

There  does  not  appear  to  be  any  uniform  method  of  keeping 
expense  account.  Almost  all  will  admit  that  the  salaries  of  em- 
ployes, fuel,  lights,  repairs,  postage,  telegrams,  traveling  expenses, 
stationery,  telephone,  advertising,  miscellaneous  expenses,  associa- 
tion dues,  are  all  proper  items  of  the  expense  account  and  make  up 
the  cost  of  selling  goods,  while  there  are  some  who  do  not  consider 
the  salaries  of  principals,  interest  on  capital  invested,  charity, 
insurance,  taxes,  gifts  to  customers,  rent,  collections  on  exchange, 
discounts  deducted  by  customers,  bad  accounts,  drayage  on  team 
account — some  passing  some  of  these  accounts  through  merchan- 
dise account,  others  through  profit  and  loss  account,  while  others 
ignore  them  altogether.  It  appears  to  me  it  might  be  more  forcible 
to  us  to  pass  these  all  primarily  into  the  expense  account  as  we  go 
along  and  then  we  would  have  before  us  monthly  what  the  expense 
of  doing  business  was,  while  in  the  other  way,  passing  them  through 
the  merchandise  account  or  profit  and  loss  account,  which  amounts 
to  the  same  thing  in  the  end,  we  do  not  discover  it  so  readily  and 
forcibly  until  the  year  is  gone  and  the  mistakes  have  been  made. 
Besides,  I  fear  that  in  estimating  the  profits  that  we  are  making  we 
lose  sight  of  all  stock  which  is  lying  idle  on  the  shelves,  some  of 
which  is  only  turned  occasionally,  and  such  as  is  termed  hard  stock 
or  job  lot  stock,  which,  perhaps,  is  not  turned  in  years,  but  the 
part  we  are  selling  must  always  pay  the  expense  of  that  which  lies 
on  the  shelf. 

If  one  merchant  who  owns  his  own  building  and  does  his  own 
traveling  does  not  consider  the  rent,  nor  taxes,  nor  insurance,  nor 
salary  for  himself — and  I  am  told  there  are  examples  of  this  kind — 
you  can  readily  see  when  he  goes  out  to  make  prices  for  his  goods 
that  he  would  figure  the  cost  of  doing  business  at  a  much  less  price 
than  a  man  who  considers  all  of  the  items  which  have  been 
enumerated  and  which  most  surely  enter  into  the  true  cost.  If 
this  man  was  affecting  no  one  but  himself,  and  he  chose  to  pursue 
these  methods,  then  we  would  have  no  right  to  complain,  but  when 
he  goes  out  to  offer  his  goods  in  competition  with  others  upon  a 
false  idea  of  the  cost  of  doing  business,  and  in  consequence  making 
such  prices  as  will  eventually  result  in  failure,  we  think  he  should 
have  due  regard  for  the  rights  of  others,  and  while  he  goes  down 
to  failure  be  considerate  of  taking  others  with  him.  We  do  not 
suppose  that  anyone  goes  out  with  this  view  in  his  mind,  and  per- 
haps has  no  thought  about  it  in  this  way,  and  feels  that  he  is  mak- 
ing a  legitimate  profit  and  does  not  discover  the  error  until  it  is  too 
late. 

CAUSES    OF    FAILURE. 

The  large  list  of  changes  in  the  names  of  business  firms,  as 
enumerated  at  the  outset  by  Bradstreet,  indicates  that  there  are 
very  many  failures.  It  behooves  us  to  look  into  the  cause  of  these 
failures  and  avoid  them  if  we  may.  It  is  very  much  better  for 
every  one  concerned  that  every  merchant  should  conduct  his  busi- 
ness economically  and  earn  a  fair  profit  ;  for  no  failure  is  beneficial 
to  a  community  in  which  it  happens.  It  often  results  in  the  lower- 
ing of  prices  and  destruction  ot  profits  to  those  who  are  seeking  to 
do  a  legitimate  business  and  who  are  striving  to  retain  their  com- 


mercial integrity  and  good  name  by  paying  dollar  for  dollar  for 
what  they  buy.  As  I  said  before,  I  do  not  believe  that  any  man  is 
going  deliberately  to  this  end,  but  it  is  evident  that  many  do  go 
there  unawares. 

THE  FAILURE  OF  COMBINATIONS. 

Other  methods  have  been  tried  to  correct  this  evil  of  cutting 
prices — viz. ,  by  having  a  common  agreement  as  to  what  price  we 
should  make  on  certain  goods  in  a  specified  territory.  This,  so  far 
as  I  know,  has  always  resulted  in  comparative  failure,  and  I  be- 
lieve will  continue  to  do  so,  for  where  it  is  necessary  to  make  an 
agreement  with  more  than  two  or  three  parties  as  to  the  mainten-  « 
ance  of  prices,  such  an  agreement  is  pretty  sure  to  be  a  failure.  These 
associations  eventually  break  up  with  bitter  jealousies  among  the 
members  who  once  endeavored  to  work  together,  resulting  in  very 
much  lower  prices  than  before  the  agreement  was  inaugurated, 
bringing  about  demoralization  generally. 

Now,  if  this  thing  be  true  with  manufacturers,  who  are  much 
fewer  than  jobbers,  then  how  much  more  difficult,  considering  the 
large  number,  would  it  be  for  jobbers  to  formulate  and  maintain  a 
working  agreement.  Some  other  method  must  be  found  to  remedy 
these  evils  than  that  of  formulating  prices  at  which  we  must  all  sell. 
The  only  kind  of  combination  that  will  ever  succeed  will  be  a  com- 
bination that  can  reduce  expenses  and  cheapen  the  prices  below  the 
reach  of  all  competition,  upon  the  same  ideas  as  the  Standard  Oil 
Company  have  always  worked.  But  this  has  always  been  foreign 
to  the  idea  of  all  combinations;  they  immediately  get  avaricious  and 
put  up  prices  unreasonably  high,  encouraging  rascality  and  the 
building  of  more  factories,  of  which  we  already  have  too  many. 
However,  I  am  persuaded  that  if  we  could  be  led  to  see  the  true  cost 
of  doing  business,  and  that  products  of  most  kinds  are  de- 
clining in  value,  as  they  have  been  doing  for  a  period  of  years,  so 
that  it  requires  our  selling  more  of  them  to  reach  the  same  amount 
in  dollars  and  cents,  it  would  necessarily  require  a  better  percentage 
of  gain  on  our  gross  sales  than  in  former  years  because  our  expenses 
have  not  lessened.  Railroad  fares,  hotel  bills  and  salaries  of  travel- 
ing men  have  not  declined  in  the  same  proportion  as  the  wares  we 
are  selling. 

INDISCREET   SALESMEN. 

It  has  been  said  that  traveling  salesmen  are  very  largely  re- 
sponsible for  the  prices  ;  I  am  not  able  to  say  whether  this  is  a  fact 
or  not,  but  would  it  not  be  well  for  us  to  keep  the  salesmen  con- 
stantly posted  about  the  expense  of  transacting  business,  and  they, 
being  sensible  men,  as  they  must  be,  can  readily  see  that  the  busi- 
ness cannot  continue  to  run  and  pay  good  salaries  unless  something 
beyond  expense  is  obtained,  and  that  the  inevitable  result  will  be 
lower  salaries  for  traveling  men,  which  may  be  done  unwillingly 
by  the  house  they  represent,  but  which  nevertheless  becomes  a 
necessity.  We  know  it  is  very  difficult  for  even  a  good  salesman 
to  obtain  what  is  a  fair  market  price  for  an  article  when  another 
salesman  less  considerate,  just  ahead  of  him  or  just  behind  him, 
is  making  some  special  leader  prices  which  are  not  authorized  by 
the  house,  but  which  he  does  unwisely,  hoping  thereby  to  secure  a 
nice  order  or  to  make  a  customer  believe  that  he  can  afford  to  sell 
goods  cheaper  than  anyone  else. 

REMUNERATION    AND    PROFITS. 

I  have  heard  it  said  that  the  method  of  working  salesmen  on 
the  profit-sharing  basis  has  a  tendency  to  results  of  this  kind  ;  I 
suppose  this  is  where  they  are  employed  on  a  percentage  of  the 
gross  profits  and  where  said  salesman  does  not  have  to  consider  all 
of  the  fixed  charges,  such  as  taxes,  light,  insurance,  office  ex- 
penses, etc.,  and  feels  that  if  he  has  made  a  dollar  on  a  sale  he  has 
made  just  his  part  of  that  profit,  and,  without  due  consideration  as 
to  the  profits  the  house  will  make,  will  accept  the  order  anyway.  I 
cannot  feel,  though,  that  there  are  very  many  salesmen  of  this  sort 
on  the  road,  or,  at  least,  they  will  not  continue  to  be  on  the  road, 
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for  an  intelligent  man  will  and  should  have  due  consideration  of  the 
interest  of  the  firm  for  which  he  works. 

SPECIAL     BUYING    FACILITIES. 

I  sometimes  think  that  some  merchant  attempts  to  make  cheap 
prices,  feeling  that  he  has  superior  ability  to  buy  his  goods  better 
and  cheaper  than  his  competitors,  and  has  a  real  advantage  over 
them,  and  for  this  reason  goes  into  the  market  and  makes  very  low 
prices,  feeling  that  he  can  afford  to  do  so.  It  is  possibly  true  that 
all  of  us  get  some  specials  which  do  not  go  to  the  ordinary  buyer 
who  does  not  keep  strictly  up  with  the  market,  but  this  is  an  excep- 
tion and  not  the  rule,  and  it  is  usually  not  articles  on  which  he 
would  depend  for  affecting  the  general  profits  of  the  business  to  any 
great  extent.  My  general  observation  has  been  that  the  jobber 
who  is  able  to  pay  promptly  for  what  he  buys,  and  has  an  estab- 
lished credit  and  ability  to  dispose  of  goods  in  quantities,  usually 
buys  his  goods  at  the  very  best  market  prices  ;  for  there  are  sales- 
men representing  factories  visiting  him  frequently,  who  are  all 
anxious  to  obtain  his  order,  and  will  name  him  the  very  best  price 
they  can  or  are  allowed  to  ;  besides,  we  have  usually  noticed  that 
these  special  deals,  instead  of  being  a  blessing  to  him,  are  usually 
a  hindrance.  He  seeks  with  this  leverage  to  force  sales,  which 
may  be  necessary  on  account  of  the  surplus  taken,  and  gives  away 
more  in  his  selling  price  than  he  saved  in  buying,  and  thus  demor- 
alizes the  market  prices,  setting  a  precedent  for  himself  as  well  as 
his  competitor  which  is  sure  to  cause  him  trouble  in  future.  It  will, 
therefore,  be  a  much  safer  basis  for  us  to  proceed  upon  that  our 
customer  is  buying  his  goods  just  about  as  cheaply  as  we  are,  and 
for  us  to  demand  a  fair  return  for  ours. 


GIRLS  IN  U.S.  DEPARTMENT  STORES. 

ONE  reason  why  the  agitation  against  department  stores  is  so 
much  bitterer  in  certain  parts  of  the  States  is  that  girls  get 
such  small  wages  they  are  often  iorced  into  a  life  of  shame — the 
cost  of  living  being  higher  in  the  States.  One  western  U.S.  paper 
tells  a  story  of  a  young  girl  employed  in  a  city  department  store  at 
a  salary  of  three  dollars  a  week.  A  couple  of  worthy  ladies  became 
interested  in  the  girl,  and  realizing  that  she  couldn't  live  decently 
on  such  meagre  salary  went  to  the  proprietor  of  the  store  and  inter- 
ceded in  her  behalf.  He  bluntly  told  them  there  were  a  thousand 
girls  waiting  to  take  the  place  of  the  girl  in  question,  and  that  if  she 
couldn't  live  on  the  wages  paid  her,  she  could  do  as  his  other  girls 
do — have  a  fellow.  The  paper  says  :  "  The  reply  was  brutal,  to  be 
sure,  but  it  is  the  key-note  of  the  department  store,  which  has  come 
to  be  regarded  in  some  parts  of  the  States  as  the  breeding  place  of 
infamy.  While  in  New  York  last  fall  I  was  approached  one  even- 
ing by  a  good-looking  young  girl  apparently  not  more  than  sixteen 
years  of  age  who  was  out  "  soliciting."  Her  face  bore  no  traces 
ot  dissipation  or  waywardness,  and  I  stopped  long  enough  to  ask 
her  why  she  had  chosen  the  path  of  sin  and  death.  Her  childish 
reply  was  that  she  was  compelled  to  work  for  52.75  a  week  and 
that  she  was  obliged  to  sell  her  soul  and  Ibody  in  addition  to  her 
services  at  the  big  store,  to  make  a  living." 

It  is  not  charged  that  this  state  of  things  exists  in  Canada. 


CANADIAN    EMBROIDERIES. 

Braid  and  braid  ornaments  are  very  much  in  vogue  for  dress 
and  jacket  trimming.  They  have  been  a  good  deal  worn  this 
spring,  and  bid  fair  to  become  popular  in  the  fall.  Loops  and  sets 
in  military  designs,  boleros,  etc.,  are  quite  fashionable,  made  up  of 
different  kinds  of  braid,  mohair  tubular  being  the  most  used. 
Messrs.  Moulton  &  Co.,  Montreal,  are  bringing  out  a  large  range 
of  these  trimmings  of  their  own  manufacture,  and  in  anticipation  of 
a  large  demand  are  putting  in  additional  modern  machinery  for 
making  and  finishing  the  goods. 


A    CRITIC    WALKS    ROUND 

AND    points   01   1     DEFECTS    IN    STORE   APPEARANCE    AND 
MANAGEMENT. 

I  HAVE  just  been  looking  through  the  business  of  a  store  in  a  city 
of  20,000  people.  As  part  of  my  work  I  went  as  an  unknown 
visitor  into  most  of  the  leading  stores  of  the  place.  One  thing  that 
was  made  very  clear  to  me  was  the  fact  that  probably  not  one  store 
in  twenty,  the  country  through,  makes  anything  like  the  attractive 
show  of  goods  that  is  easily  possible.  This  was  a  thrifty  city,  a 
driving,  wide-awake,  manufacturing  city.  And  yet  scarcely  a  store 
in  the  place  was  doing,  either  with  its  windows,  or  its  stock,  any- 
thing like  what  should  have  been  done. 

I  noticed  also  an  almost  universal  absence  of  signs  or  cards  on 
goods  and  comparatively  little  in  the  way  of  price  tickets.  Such 
price-tickets  as  were  used  were  mostly  pencil-marked  on  inch-square 
bits  of  cardboard.  As  a  rule  the  prices  were  not  in  plain  figures, 
but  wer;   "  private." 

It  surprised  me  very  much  that  such  antiquated  notions  should 
be  so  much  in  evidence.  In  some  of  the  stores,  limited  use  was 
made  of  crude  price  signs,  evidently  painted  with  the  cork  of  an  ink 
bottle.  Of  course,  such  work  told  as  clearly  as  more  finished  figur- 
ing and  lettering  would  have  done,  that  prices  were  so  and  so — 
sometimes  that  they  were  reduced.  But  I  could  not  help  feeling  that 
such  sloppy  work  detracted  from  the  tone  of  the  store.  It  made 
the  goods  seem  cheap  and  common. 

To  be  sure,  since  there  was  nothing  better  in  the  city  to  com- 
pare with,  the  average  visitor  very  likely  did  not  draw  a  conclusion 
from  these  signs,  at  least  not  one  against  the  grade  of  any  of  the 
stores.  But  suppose  some  one  of  those  storekeepers  were  to  intro- 
duce a  better  grade  of  work,  neater  figures,  neater  letters,  some- 
thing bright  and  snappy  in  the  wording  of  the  signs — I  have  no 
doubt  that  he  would  at  once  feel  the  good  effect  of  it.  Where  all 
is  on  a  general  level  of  excellence  anything  below  that  level  is  con- 
spicuous for  its  badness.  Where  everything  is  on  a  general  level 
of  sloppiness  anything  considerably  better  is  bound  to  be  relatively 
striking. 

Another  thing  that  struck  me  was  the  tendency  to  monotony  in 
goods  displayed.  The  dry  goods  man  almost  invariably  showed 
shelves  crowded  with  cloths  of  one  sort  or  another,  but  without  any 
break  or  any  display  of  their  qualities  or  colors.  It  only  needed  a 
careless  fold  of  a  few  loose  ends  of  some  bright  weaves  to  give  a 
touch  of  life  and  brightness  to  a  whole  counter.  There  wasn't  a 
bit  of  it.  If  the  "  Quaker  Meeting  "  idea  could  be  materialized  in 
a  stock  display  this  is  precisely  what  would  result.  It  was  just  the 
same  with  cutlery  and  glassware  and  almost  everything  that  could 
be  made  monotonous. 

Now  I  am  free  to  admit  that  the  customers  in  these  various 
stores  took  it  all  as  a  matter  of  course.  Very  likely  not  one  of  them 
has  a  thought  of  anything  different  ;  probably  not  one  of  them  has 
a  criticism  to  make  on  the  score  of  stock  display,  or  signs,  or  price 
tickets.  But  if  they  were  to  go  into  one  of  these  stores  and  see  the 
touch  of  modern  methods,  not  one  of  them  could  fail  to  be  impressed 
with  the  new  life  in  that  business.  It  would  surely  make  them  rub 
their  eyes,  it  would  make  them  talk,  it  would  surely  awaken  them 
to  new  regard  for  that  store. 

We  hear  now  and  again  of  some  merchant  who  is  making  a  stir 
in  his  town.  People  flock  to  his  store.  He  "gets  the  trade." 
Look  into  his  methods  and  I'm  sure  you'll  find  that  while  he  may 
not  be  noticeably  better  than  his  merchant  neighbors  in  most  big 
things  he  has  taken  care  to  outstrip  them  by  getting  away  from 
some  of  the  hundred  little  things  that  are  earmarks  of  cross-roads 
storekeeping. 
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THE  LONDON  FASHIONS. 

PINK    AND    CORNFLOWER     BLUE     IN     MILLINERY STRIPED     SERGES 

FOR    COSTUMES — THE    NEW    CAPES — BLUE    STRAWS. 

THIS  is  a  season  for  exquisite  embroideries,  and  the  last  two 
Drawing  Rooms  have  given  opportunity  for  seeing  some 
lovely  silks  worked  with  flowers  in  silk,  and  panels  covered  with 
Runic  designs  in  beads  and  sequins. 

Irish,  Chantilly  and  Brussels  lace  adorned  not  a  few  of  the  most 
admired  gowns,  several  trains  of  which  were  conceived  of  Spital- 
fields  brocades.  Indeed,  a  great  effort  is  being  made  to  employ 
B2nglish  manufactured  silks  and  satins,  and  with  a  better  chance  of 
success  than  last  season,  as  many  I  have  seen,  especially  the 
checks,  are  charming. 

Fancy  ribbons,  striped  gauze,  and  bold  plaid  designs  are  com- 
ing into  favor  for  trimming  millinery,  though  the  plain  glaces  and 
Louisines  are  still  to  the  fore.  Quite  an  epidemic  for  cornflower- 
blue  millinery  has  set  in.  One  window  I  noticed  this  morning  off 
Bond  street  was  entirely  given  up  to  hats  and  toques  of  this  color, 
and  to  bluette  and  white  feather  boas,  and  ruffles  made  of  poppies 
or  cornflowers,  in  blue  and  blue  and  white,  terminating  with  a 
smart  bow.  Floral  toques  are  still  much  worn.  A  pretty  one  is 
made  entirely  of  mauve  periwinkles,  with  just  an  upstanding  spray 
of  pink  roses  and  their  foliage  as  an  aigrette  on  the  left  side. 
Another  toque  of  yellow  lace  straw  over  pink  chiffon  had  its  brim 
composed  entirely  of  shaded  pink  roses,  the  left  side  being  lifted 
with  a  rose  foliage  aigrette  and  some  chiffon  rosettes.  Black  straw 
hats,  moderate  in  size  and  trimmed  with  black  and  scarlet  rosettes 
around  the  base  of  the  crown,  with  an  aigrette  consisting  of  some 
green  grass  intermingled  with  the  chiffon,  look  smart  with  a  black 
or  grey  gown.  Pink  is  a  leading  color  in  millinery,  many  hats 
being  of  this  color  as  regard  trimming  and  shape,  which  latter  may 
be  of  tulle  or  straw.  I  notice,  too,  that  there  is  a  great  demand  for 
navy-blue  straw  hats,  one  model  being  trimmed  with  the  green 
Louisine  or  moire  alpaca  ribbon  and  pink  roses,  a  second  having 
its  crown  covered  with  a  green,  white  and  navy  plaid  ribbon,  the 
trimming  being  of  the  same  colored  ribbon.  Lace  is  being  intro- 
duced between  the  plaits  on  a  number  of  yellow  and  colored  straws. 

As  regards  tailor-mades,  one  of  the  most  striking  models  this 
week  is  a  blue  cloth  coat  and  skirt,  the  former  having  revers  and 
small  cuffs  of  orange  velvet.  One  coat  to  a  blue  costume  has  the 
edge  of  the  collar  and  cuffs  outlined  with  a  half-inch  white  braid. 
Cloth  is  also  used,  while  there  are  a  number  of  striped  serges,  black 
and  colored  stripes  on  a  white  ground  coats  and  skirts  en  evidence. 
Very  smart,  too,  is  one  of  black  and  white  striped  alpaca.  The 
coat  opens  and  shows  a  green  silk  vest,  trimmed  crossways  with 
tiny  frills  of  white  valenciennes. 

Heliotrope  or  lavender  cashmere,  canvas,  and  transparent 
bareges  are  much  in  demand  for  dressy  gowns.  An  exquisite  after- 
noon toilette  is  of  lavender  canvas  for  the  skirt  (its  separable  lining 
being  a  lavender  glace)  which  displays  round  the  hem  three  small 
corded  frills  of  the  silk.  The  bodice  has  a  vest  of  lavender  and 
white  check  silk,  a  bolero  of  the  canvas  outlined  with  white  silk, 
which  is  partly  covered  by  some  lavender  shot  beading,  and  the 
neckband  of  the  plaid  silk  has  a  frill  finish  behind. 

Grass  lawn  skirts  over  separable  silk  foundations  are  made  with 
flounces  right  up  to  the  waist.  Some  have  the  edge  of  each  frill 
outlined  with  a  guipure  lace  through  which  ribbon  is  threaded. 
Whatever  color  silk  is  selected  for  the  foundation  of  the  skirt,  it  is 
seen  combining  the  bodice  lining  also,  and  giving  the  keynote  to  the 
color  for  the  trimming. 

Holland  and  pique  costumes  are  to  the  fore,  and  are  shown 
either  with  coat  or  white  braided  boleros. 

A  cotton  Bedford  cord  coating  in  ecru  and  white  creates  not  a 
few  of  the  summer  coats  and  skirts.      In  a  few  cases  sicilienne  and 


alpaca  costumes  are  worn,  this  fabric  in  pale  grey,  and  in  blue, 
with  tucked  and  embroidered  yoke,  making  a  number  of  pretty 
children's  frocks. 

Some  of  the  new  capes  are  lovely,  one  of  cornflower  pleated 
silk  and  chiffon,  and  matching  the  hat,  being  particularly  chic. 

Another  is  of  claret-color  velvet,  lined  with  silk  and  embroidered 
with  paillettes  and  appliques  of  Honiton  lace.  Then  one  meets  a 
few  lovely  shoulder  capes  of  embroidered  grass  lawn  over  a  colored 
silk  lining — very  effective  and  smart. 

The  new  tea  gowns,  composed  entirely  of  satin  ribbon  and  inser- 
tion joined  together  and  trimmed  elaborately  with  lace,  are  very 
lovely.  So  are  those  of  accordion-pleated  pink  silk  likewise  adorned. 
— London  Drapers'  Record. 
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BARGAIN    ADVERTISING. 

'HE  department  stores  have  nursed  a  nettle  till  it  begins  to 
sting.  That  nettle  is  the  '  bargain -itch,'  so  carefully  cul- 
tivated in  the  public  mind  during  the  past  decade,  through  the  per- 
sistent 'cut-price'   advertising,"   says  J.  E.  Kennedy  in  Business. 

"The  weak  spot  discovered  in  the  shoppers'  human  nature  has 
been  tickled  till  it  has  become  an  inflamed  ulcer,  and  the  system 
which  fed  upon  it  is  now  being  fed  upon  by  it. 

"Constant  'cut-price'  advertising  has  developed  a  race  of 
bargain-hunters  which  has  multiplied  year  by  year  till  a  large  por- 
tion of  the  trade  once  done  at  a  profit  is  now  being  done  at  cost,  or 
at  a  loss. 

"Mrs.  Brown,  a  devotee  of  the  'Bargain-idol,'  reads  the  big 
price  list  ads.  as  feverishly  as  she  does  the  latest  gossip,  and  why 
not,  when  as  a  result  she  buys  her  gloves  at  cost  here,  her  shoes  at 
cost  there,  her  dresses,  sugar  and  furniture  elsewhere  at  cost.  If 
she  has  reached  the  shoppers'  zenith  of.  shrewdness  and  can  say 
No  !  to  a  pretty  thing  with  a  profit  on  it,  in  favor  of  one  without  a 
profit,  she  can  supply  all  her  wants  at  wholesale  prices. 

"  Time  was,  before  this  bargain  fever  had  reached  its  height, 
when  a  store  could  rapidly  build  up  a  profitable  business  by  '  throw- 
ing out  a  sprat  to  catch  a  mackerel.' 

"If  by  advertising  gloves  at  cost  a  department  store  could 
bring  people  on  a  certain  day  to  buy  its  dress  goods  at  a  profit 
(through  introduction),  the  system  worked  well  and  paid  well. 

"  But  when  every  other  store  is  fishing  in  the  same  little  pond, 
with  all  the  varieties  of  bait  which  a  shopper  could  need,  offered  at 
cut  prices,  then  the  suckers  are  found  at  the  wrong  end  of  the  line, 
and  some  of  them  faint  on  discovering  it. 

"  The  store  which  advertises  '  bargains  '  all  the  time,  and  pins 
its  faith  solely  to  them  as  a  means  of  attracting  trade,  will  have  for 
its  readers  the  '  bargain  hunters  '  only,  who  are  gradually  getting 
too  much  imbued  with  the  '  cut  price '  idea  to  buy  anything  at  a 
figure  which  represents  a  living  profit  to  the  dealer,  or  any  grea^ 
degree  of  service  to  the  purchaser. 

"  That  system  has  also  created  a  market  for  a  class  of  wares 
which  are  barely  good  enough  to  represent  a  name  under  which 
they  can  be  advertised,  but  which  cost  just  as  much  for  store  room, 
just  as  much  to  advertise  and  just  as  much  to  sell  as  better  articles, 
which  would  have  given  more  satisfaction,  with  a  profit  to  everyone 
concerned  from  maker  to  consumer. 

"The  '  bargain  hunters '  are  to-day,  as  ever,  the  least  desir- 
able class  of  customers,  yet  most  department  stores  give  up  their 
whole  advertising  space  to  enlist  their  interest,  which  is  second  or 
third  in  value  to  that  of  the  reader  who  is  prepared  to  pay  a  legiti- 
mate price  for  an  article  which  attracts  him  by  its  merits." 


W.  R.  Brock  &  Co.  are  showing  cotton  and  cashmere  hosiery, 
from  4  to  9^  inch,  in  the  correct  shades  of  new  tan,  chocolate  and 
ox  blood,  to  match  the  boots  and  shoes  now  fashionable. 
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Warm  Weather 


Goods 


Light-Weight  Underwear  for  Men, 
Women  and  Children. 

COTTON  HOSIERY      CASHMERE  HOSIERY 
SILK  GLOVES  COTTON  GLOVES 

Plain  White,   Pin   Spot,  and   Fancy  Muslins. 
Embroideries  and   Insertions. 

VICTORIA  LAWNS,  BOOK  MUSLINS,  LENO'S 
FANCY  GINGHAMS,  DIMITIES. 

New  Silks,  Organdies  and  Fancy  Cotton  Wash  Goods  for  Blouses. 

Very  Handsome  Silk  Grenadines 
and  Colored  Dress  Goods. 


Brophy,  Cains  &  Co. 


N.B. — In  July  and  August  we  will  have 
the  grandest  range  of  dress  goods 
ever  shown  by  any  one  house  in 
Canada 


23  St.  Helen  Street 
Cor.  Recollet 


...MONTREAL 
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WHAT   ABOUT   CANADIAN   LINENS? 


INTERVIEWS  WITH   MEN  WHO  ARE  POSTED A  CHAPTER  FROM  THE  HISTORY  OF  THE  ENTERPRISE  IN  THE  UNITED  STATES. 


THE  article  on  this  subject  in  our  last  issue  has  attracted  a  good 
deal  of  attention,  and  The  Review  has  heard  a  number  of 
different  views  as  to  the  possibility  of  linens  being  made  in  Canada. 
The  opinions  of  Mr.  R.  R.  Stevenson,  of  Stevenson,  Blackader  & 
Co.,  and  of  Mr.  Donald  Fraser  are  worth  noting,  as  both  these 
gentlemen  are  well  informed  on  this  subject. 

Mr.  Stevenson  does  not  think  it  would  be  possible  to  make  fine 
linens  with  a  profit,  although  coarse  towelings,  hollands,  etc., 
might  be  made  profitably  in  small  quantities.  In  the  province  of 
Quebec,  large  numbers  of  farmers  grow,  prepare  and  weave  flax  in 
small  quantities,  to  be  used  in  making  aprons,  overalls,  etc..  for 
local  use.  "I  think,"  said  Mr.  Stevenson,  "  that  the  process  of 
preparing  the  flax  for  weaving  fine  linens  is  so  unpleasant  and 
difficult  that  it  would  be  impossible  to  get  women  to  do  the  work, 
and,  in  any  case,  the  demand  for  fine  linens  in  this  country  is  not 
large  enough  to  make  the  industry  pay."  In  this  connection  it 
may  be  mentioned  that  the  Montreal  Cotton  Co.,  through  Messrs. 
Stevenson,  Blackader  &  Co.,  their  selling  agents,  made  representa- 
tions to  the  Government  to  have  linen  yarn,  when  imported  by 
cotton  manufacturers  for  use  in  their  factories,  placed  upon  the  free 
list.  If  this  were  done,  Mr.  Stevenson  is  of  the  opinion  that  all 
linens  required  to  supply  the  Canadian  market  might  be  made  from 
imported  yarn. 

Mr.  Donald  Fraser,  who  has  had  over  40  years  experience  in  the 
linen  trade  of  Canada,  thought  there  would  be  more  profit  in  rais- 
ing flax  for  export  than  in  manufacturing  linen  here.  Cottons, 
Mr.  Fraser  stated,  are  to  a  great  extent  taking  the  place  of  linens 
in  many  lines,  and  very  little  fine  linen  is  sold  in  this  country, 
though  there  is  a  small  demand  for  the  coarser  grades.  With  refer- 
ence to  cultivating  flax  for  export,  Mr.  Fraser  mentioned,  as  an 
example,  Messrs.  Dunbar,  McMaster  &  Co.,  of  Gilford,  Ireland, 
who  import  thousands  of  tons  of  flax  annually  from  Russia. 
They  would  purchase  all  their  flax  in  Canada  if  the  right  quality 
could  be  obtained.  This  firm  is  only  one  of  a  number  of  Irish  con 
cerns  which  import  all  the  flax  used  in  their  mills. 

In  a  recent  issue  of  The  London  Foreign  and  Colonial  Importer 
it  was  stated  a  company  had  been  formed  in  England  for  the  pur- 
pose of  offering  a  stimulus  to  farmers  in  Great  Britain  to  grow  flax 
on  a  large  scale.  Of  late  years  many  improvements  have  been 
made  in  the  appliances  used  for  preparing  the  flax  and  it  is  hoped 
that  many  by-products,  which  have  hitherto  been  wasted,  will  now 
be  utilized  and  the  industry  will  thus  be  made  more  profitable.  If 
this  scheme  proves  successful  the  farmer  may  find  that  there  is 
more  money  for  him  in  flax  than  in  wheat. 


THE    EXPERIENCE    IN    THE    UNITED    STATES. 

Now  that  Congress  is  proposing  high  duties  on  imported  linens 
the  prospect  of  reviving  the  industry  there  is  being  discussed  both 
by  American  and  British  papers.  In  England  the  opinion  is  that  if 
duties  sufficiently  high  were  imposed  by  Congress  an  industry  that 
would  menace  British  trade  would  grow  up.  Last  year  Britain  ex- 
ported 150,867,000  yards  of  plain  unbleached  and  bleached  linens, 
and  of  this  quantity  the  United  States  took  100,470,000  yards.  So 
that  to  be  deprived  of  the  American  market  would  be  a  serious 
matter  to  the  British  producer.  The  British  manufacturer  has  now 
to  import  his  raw  material  largely,  since  the  growing  of  flax  at  home 
has  declined.  This  is  because,  along  with  other  branches  of  farm- 
ing, unrestricted  foreign  competition  has  made  it  less  profitable  to 
grow  flax. 

Shortly  after  1850  the  making  of  linen  began  in   New  England, 
and  continued  for  some  years  with  marked  success.     Two  causes 


chiefly  operated  to  hurt  the  enterprise.  The  duty  was  lowered, 
and  the  improvement  in  the  making  of  cottons  restricted  the 
use  of  linen  fabrics,  a  great  many  lines  of  cotton  taking  their 
place.  But  the  Massachusetts  mill  continued  to  exist  for 
years.  Then  Congress,  unwisely,  put  a  duty  on  the  flax,  for 
the  ostensible  purpose  of  encouraging  the  home  grower.  This 
it  may  have  done,  but  it  seems  also  to  have  contributed  to  the 
crushing  out  of  the  manufacture  of  linens.  The  mills  were  restricted 
in  their  purchases  of  raw  material.  They  tried  American-grown 
flax  for  a  time,  and  the  farmers  tried  to  grow  what  was  wanted,  i.e. 
a  long  fibre  flax  to  be  used  in  making  the  finer  grades  of  linen. 
However,  and  this  is  a  point  which  Mr.  Munn  and  other  merchants 
who  are  interested  in  the  question  may  notice,  the  American  farmers 
failed  to  supply  the  qualities  required.  They  furnished  short-fibred 
flax  made  from  plants  that  were  mowed  down  like  wheat  instead 
of  being  pulled  up  by  the  roots  and  handled  in  the  old-fashioned 
way.  As  long  as  the  best  flax  could  be  got  the  New  England  con- 
cern did  well.  Everything  in  the  linen  line  was  woven  and  the 
goods  gave  satisfaction.  Under  a  lower  tariff,  unsuitable  home- 
grown flax,  and  the  competition  of  cottons,  the  profits  in  the  enter- 
prise began  to  disappear,  and  the  linen  mills  were  transformed  into 
cotton  mills.  Now  that  southern  competition  is  keen,  the  policy  of 
making  linens,  under  the  new  tariff,  is  being  discussed  in  New 
England  and  something  may  come  of  it,  although  higher  duties  on 
flax  may  again  stand  in  the  way. 


BAD    FIRE   AT    HALIFAX. 

At  9.15  o'clock  on  Saturday  night,  May  22,  a  cloud  of  smoke 
burst  from  the  upper  windows  of  Clayton's  clothing  establishment  on 
Barrington  street,  Halifax.  At  10.15  o'clock  the  big  retail  build- 
ing and  factory  were  a  sizzling  mass  of  ruins,  with  only  the  walls 
standing.  The  wholesale  section  of  the  building  was  saved  by  the 
fireproof  walls  between  it  and  the  retail  and  manufacturing  build- 
ing. Half  a  hundred  people  were  in  the  store  making  purchases 
when  others  rushed  in  from  the  street  to  tell  them  that  the  place 
above  was  in  flames.  The  crowd  made  a  panicky  rush  for  the 
exits,  and  the  principals  and  clerks  had  time  to  secure  very  little  of 
value  before  they  were  forced  by  the  rapidly  spreading  fire  to  aban- 
don the  store.  The  firm's  bicycle  department,  on  the  lower  floor, 
facing  Barrington  street, contained  15,000  to  $7,000  worth  of  bicycles, 
nearly  all  of  which  were  saved.  The  retail  building,  on  the  three 
upper  floors  of  which  was  located  the  manufactory,  was  completely 
wrecked,  and  the  loss  of  building,  stock  and  machinery  is  roughly 
estimated  at  from  $90,000  to  $100,000.  The  entire  building  was 
worth  $35,000,  on  which  there  was  $18,000  insurance.  The  whole- 
sale and  retail  stocks  and  machinery  were  of  an  aggregate  value  of 
$150,000,  insurance  on  which  amounts  to  $75,000.  Machinery  to 
the  value  of  $15,000  is  lost.  From  200  to  300  women  and  girls 
were  employed  in  the  clothing  factory  and  an  army  of  clerks  in  the 
retail  store,  while  hundreds  of  women  worked  outside  the  building 
for  the  firm,  which  is  one  of  the  largest  clothing  concerns  in  Can- 
ada. Trinity  church,  McDonald  &  Co.'s  large  foundry  and  other 
buildings  close  by  were  saved  with  much  difficulty.  Several  fire- 
men were  injured,  but  none  seriously. 


WHY  HE  AGITATED. 

An  eccentric  old  member  of  the  British  Parliament  has  tried  in 
vain  for  fifty  years  to  get  a  bill  passed  preventing  window  cleaners 
from  standing  outside  the  windows.  "  I  introduced  it,"  he  said, 
' '  not  for  the  sake  of  the  window  cleaners,  but  for  the  sake  of  the 
people  below,  on  whom  they  might  fall.  The  idea  was  suggested 
to  me  by  the  fear  that  a  window  cleaner  might  fall  on  myself." 


THE  -:-  DRY  -:-  GOODS  -:-  REVIEW 


13 


DRY  GOODS   TARIFF  CHANGES. 

REMARKS  OF   I  Hi-:  FINANCE  MINISTER  IN  ANNOUNCING  THE 
PROPOSED   ALTERATIONS  IN  DUTY. 

ON  Tuesday,  May  25th,  Hon.  Mr.  Fielding,  in  announcing  the 
tariff  changes,  dealt  as  follows  with  those  referring  to  the  dry 
goods  trade  :  "  Worsted  yarns  and  worsted  tops  are  dealt  with  in 
items  375,  376  and  377.  We  have  had  some  difficulty  over  these 
owing  to  the  conflicting  interests  of  the  various  woolen  mills.  There 
are  a  few  woolen  mills  in  Canada  which  make  worsted  yarns,  and 
there  are  a  considerable  number  which  do  not  make  them  but  which 
use  them  in  the  manufacture  of  cloth.  In  the  resolutions  brought 
down  the  item  fixed  the  duty  at  15  per  cent,  on  worsted  yarns  cost- 
ing 20c.  per  pound  and  under.  This  does  not  express  what  we  had 
in  mind.      Instead  of  under  it  should  read  over." 

Mr,  Foster — "  That  was  a  clerical  error." 

The  Minister  of  Finance — "We  have  a  few  clerical  errors,  but 
we  have  also  a  few  which  we  confess  ;  we  do  not  want  to  blame  the 
clerks  for  it  all.  Like  other  human  beings  we  have  made  a  few 
mistakes  and  we  have  the  good  sense  to  come  here  and  make  them 
right." 

Mr.  Henderson — "Some  of  them  are  very  pleasant." 

The  Minister  of  Finance — "I  am  glad  that  some  of  them  are 
pleasant.  Next  to  pleasing  our  friends  on  this  side,  we  like  to 
please  our  friends  over  the  way.  Worsted  yarns  costing  30c.  per 
pound  and  upwards  will  be  dutiable  at  20  per  cent.  That  is  an 
encouragement  to  the  woolen  mills  which  do  not  spin  these  yarns. 
A  reduction  to  15  percent.,  we  think,  would  be  perhaps  a  pretty 
severe  reduction  to  those  who  are  making  these  yarns.  The 
amount  decided  upon  will,  we  think,  give  them  a  chance  to  con- 
tinue the  spinning  and  not  make  the  yarns  too  expensive  for  the 
large  number  of  mills  that  want  to  use  them  in  order  to  make  a 


better  quality  of  cloth.  Worsted  tops,  we  propose,  shall  be  dutiable 
at  1 5  per  cent,  when  made  from  wools  of  a  similar  character  to 
those  grown  in  Canada  ;  when  made  from  other  wools  they  shall 
be  on  the  free  list.  This  item  has  given  us  considerable  trouble, 
owing  to  the  conflicting  interests  of  the  different  branches  of  the 
woolen  trade.  I  do  not  suppose  we  can  compliment  ourselves  on 
making  it  wholly  satisfactory,  but  I  hope  it  will  be  reasonably  so  to 
the  different  interests. 

"  I  have  said  that  we  have  endeavored  to  make  a  number  of 
things  cheaper  to  the  manufacturers  rather  than  to  increase  the 
duties  on  the  finished  product,  giving  them  cheaper  raw  materials. 
In  conformity  with  that  view  we  have"  provided  that  the  cloths 
used  for  the  making  of  umbrellas,  parasols,  neckties,  and  so  forth, 
and  to  be  cut  into  shape  for  such  purposes  in  bond,  shall  be  dutiable 
at  20  per  cent.  We  make  a  similar  proposal  in  regard  to  the  shirt 
trade.  We  propose  that  cotton  fabrics,  fronting  linens,  interlinings 
and  flannel  shirting,  when  imported  for  use  by  the  manufacturers 
and  to  be  cut  into  shape  for  such  purposes  in  bond  under  proper 
regulations,  shall  be  dutiable  at  15  per  cent.  This  is  a  concession 
to  the  manufacturers  of  shirts,  collars,  cuffs,  blouses,  shirt  waists 
and  things  of  that  sort." 


A  KICK  FROM  AN  AGENT. 

A  manufacturer's  agent  well  known  in  Montreal,  said  to  The 
Review  a  short  time  ago  :  "I  am  not  going  to  handle  Canadian 
goods  after  next  December.  There  is  no  money  in  them,  for  us. 
The  trouble  is  the  manufacturers  do  not  know  their  own  prices. 
They  make  more  than  they  require  and  then  are  obliged  to  cut  prices 
to  clear  them  out.  This  ruins  my  business,  and  I  am  tired  of  it. 
Dealers  are  obliged  to  sell  imported  goods  at  fancy  prices  to  recoup 
themselves  for  their  losses  on  Canadian  goods." 


KNOX,  MORGAN  &  CO. 


WHOLESALE  IMPORTERS 


HAMILTON,  ONT. 


We  will  again  lead  the  trade  in  Cotton 

BLANKETS 

by  showing  two  full  ranges. 
Don't  place  contracts  until  you   examine   samples  which  will  be  placed  in 
hands  of  our  Travellers  shortly. 

With  the  Tariff  virtually  settled,  and  no  general  election  unrest  this  year, 
storekeepers  may  expect  an  improvement  in  business  during  May  and  June  over 
last  year. 

Our  stock  is  in  excellent  shape  for  Summer  Sortings,  and  we  solicit  your 
orders  either  by  letter  or  through  our  representatives. 
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DRESS  GOODS. 

WHAT    IS   SELLING    IN    ENGLAND. 

THE  colors  of  dress  fabrics  now  most  in  demand  are  chiefly 
greys  and  greens.  A  favorite  line  is  black  and  white,  one 
novelty  of  this  kind  being  a  canvas  with  a  border  three  to  four 
inches  wide,  which  has  at  the  edge  a  drawn  seam,  effective  designs 
being  shown.  There  are  also  original  canvases  with  herringbone 
stripes,  which  are  generally  of  a  darker  or  paler  shade  than  the 
ground.  The  most  popular  fabrics  are  slate-grey  with  pearl-grey 
stripes,  biscuit  with  bronze,  grass  green  with  Russian  green  and 
pearl  with  slate.  One  of  the  latest  canvas  novelties  is  perforated  at 
a  regular  distance  ;  another  one  has  large  squares,  each  alternate 
one  being  perforated.  These  perforated  kinds  are  of  excellent 
effect  when  worn  over  colored  silk  or  the  new  lining  "  moirette." 
The  finest  qualities  of  alpacas  are  in  demand.  Colors  such  as 
peach,  blue  grey,  bronze  and  biscuit  meet  with  good  attention, 
while  occasionally  changeable  effects  are  also  wanted. 

Light  amazone  cloth,  over  the  face  of  which  is  spread  a  small- 
meshed  net,  is  popular.  Coatings  have  been  got  up  in  great 
variety  this  season.  They  are  much  lighter  than  formerly,  and 
will  doubtless  be  much  worn.  Diagonal  stuffs  of  this  kind,  of 
excellent  color  harmony  and  in  changeable  effects,  are  ready  sel- 
lers, with  leading  colors  such  as  cardinal,  peach,  violet,  fraise  and 
greenish  brown.  An  immense  assortment  of  tweeds  is  in  evidence, 
and  their  popularity  is  increasing  again.  Besides  the  check 
patterns,  which  are  well  adapted  for  this  fabric,  the  "  pepper  and 
salt  "  mixtures  are  popular  for  sporting  purposes.  Light  tweeds, 
with  effective  borders  from  four  to  six  inches  broad,  are  well  liked 
for  house  and  street  toilettes.  While  the  ground  shade  of  these 
cloths  is  generally  full  toned,  fairly  pronounced  shades  run  together 
toward  the  selvage  into  foliage  and  flower  tendrils,  or  from  chaoti- 
cally interwined  geometrical  patterns.  Other  light  weaves  of  this 
kind,  which,  as  regards  their  face,  resemble  the  homespuns,  are 
patterned  with  the  marble  effects  that  are  so  much  in  style  just 
now. 


is  well  worth  seeing,  as  they  show  a  hundred  different  lines.     Com- 
plete range  can  be  seen  at  their  showrooms.     See  ad.,  page  21. 


John  Macdonald  &  Co.  are  showing  special  value  in  black  peau 
de  soie  silk  to  retail  at  75c.  and  $1  per  yard. 


LADIES      WRAPPERS. 

These  useful  garments  are  now  being  made  in  very  tasteful 
designs  and  with  all  the  style  of  the  most  stylish  dresses.  Sleeves 
are  made  with  the  small  puff  at  the  top,  and  also  leg  mutton  or  full 
bishop.     The  variety  shown  of  these  garments  by  Boulter  &  Stewart 


FEATHER    PILLOWS. 

Those  fancy  stripe  tickings  shown  last  year  by  the  Toronto 
Feather  &  Down  Co.  have  become  very  popular,  and  all  the  first- 
class  trade  are  buying  them  in  the  better  grades  this  season.  They 
come  in  the  pretty  blue,  pink  and  nile  shades  to  suit  the  festive 
bride's  ideas  and  are  certainly  an  additional  attraction  to  any  bed- 
room, and  can  also  be  used  for  lounge  or  cosy  corner. 


The  Gault  Bros.  Co.  have  received  for  the  seaside  trade  a  ship- 
ment of  storm  serges,  French  serges  and  colored  henriettas  at 
popular  prices. 


The  goods  of  Congo  Black  dye  are  taking  well.  Their  absolute 
power  of  resistance  to  fruit  juice,  sun,  rain  or  wind  is  helping  them 
in  this  climate. 


James  Johnston  &  Co.  desire  to  draw  the  special  attention  of  the 
trade  to  their  line  of  black  mohairs  ranging  from  19c.  to  $1.  They 
also  show  special  lines  in  colored  mohairs  at  30  to  37J£c.  Black 
Sicilians  they  are  particularly  strong  in,  especially  qualities  at  37^, 
50,  75-  95C 


In  dress  goods  S.  Greenshields,  Son  &  Co.  report  a  good  demand 
for  black  mohair  crepons  in  stripes  and  broche  patterns.  Wool 
canvas,  with  mohair  stripes,  are  also  selling  well.  Black  lustres, 
mohairs  and  Sicilians  are  in  great  demand  for  skirts  for  summer 
wear. 


PIN  STATISTICS. 


By  a  computation  made  in  London  ten  years  ago  it  was  shown 
that  at  that  time  the  weekly  production  of  pins  in  Great  Britain  was 
280,000,000,  of  which  180,000,000,  or  considerably  more  than 
half,  were  made  in  Birmingham.  Then  120,000,000  were  made  in 
France,  and  120,000,000  in  Germany,  Holland  and  Belgium.  Since 
that  time  the  production  of  pins  has  increased  largely. 

The  biggest  pin  manufacturing  city  in  the  world  is  Birmingham, 
where  37,000,000  pins  on  the  average  are  manufactured  every 
working  day.  The  other  pin  factories  in  England  together  turn  out 
about  19,000,000  pins  daily.  The  daily  output  of  pins  in  France 
exceeds  20,000,000,  and  Germany  and  other  countries  in  Europe 
manufacture  about  10,000,000  more  daily,  the  total  production  of 
pins  being  86,000,000  every  day,  or  602,000,000  a  week,  in 
Europe. 

The  pin  factories  in  the  United  States  number  forty-five,  have 
a  capital  of  $2,000,000,  give  employment  to  1,600  persons  and 
turn  out  in  a  year  pins  to  the  value  of  about  $1,000,000. 

It  is  calculated  that  only  1  per  cent,  of  the  pins  manufactured 
are  worn  out  or  broken  ;  the  other  99  per  cent,  are  lost,  but  what 
becomes  of  them  is  a  mystery.  At  the  rate  at  which  pins  are  manu- 
factured and  the  rate  at  which  they  are  lost  every  third  person  in 
Europe  and  North  America  must  lose  a  pin  a  day. 


GLIMPSES  OF  THE  MARKET. 

S.  F.  McKLnnon  &  Co.  have  in  stock  all  desirable  colors  in 
chiffons,  in  correct  make. 

The  Gault  Bros.  Co.  have  just  received  a  range  of  white  figures 
and  swiss  spot  muslins  for  the  summer  trade. 

John  Macdonald  &  Co.  have  just  opened  up  the  latest  novelties 
in  French  veilings  ;  magpie,  jackdaw,  white,  cream,  and  black. 

S.  Greenshields,  Son  &  Co.  report  that  tubular  braids  are  in  great 
demand.  They  have  them  in  several  qualities  and  all  the  desirable 
colors.     Write  for  samples. 

W.  R.  Brock  &  Co.  have  a  large  range  of  lace  mitts,  all  kinds, 
all  sizes,  all  prices,  in  black,  cream,  white  and  new  tans.  Their 
pure  silk  lace  mitt  to  retail  at  25c.  is  a  trade  attractor. 

P.  Garneau,  Fils  &  Cie.,  of  Quebec,  are  selling  a  line  of 
damask  drapery  in  different  shades, suitable  for  curtains,  drapings 
and  coverings.     It  is  52-54  in.  wide  and  pays  to  retail  at  60c. 

Those  visiting  the  market  may  inspect  for  themselves  "  Bleach- 
ers' Seconds,"  in  ends,  piece  goods,  and  cloths,  which  W.  R.  Brock 
&  Co.  have  secured  and  are  offering  to  the  trade  at  about  50  per 
cent,  under  the  regular  prices. 


A    DRIVE    IN     BLOUSES. 

James  Johnston  &  Co.  have  cleared  out  a  manufacturer's  over- 
stock of  ladies'  blouses  at  a  big  discount  on  maker's  prices.  The 
lot  is  a  large  one  and  will  be  sold  at  figures  that  will  move  it 
rapidly.  The  goods  are  new  and  styles  effective,  and  are  assorted 
in  unusually  handsome  designs  and  in  the  best  selling  sizes.  The 
prices  are  $5,  $5.25,  $6,  $6.75,  $7.25,  $9  and  $10  per  doz. 
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of  The  Dry  Goods  Review  will 
be  the    Special  Fall  Trade  Number 

and  all  hands  are  now  busily  engaged 
in  its  preparation.  A  magnificent  cover  in  gold 
and  colors  has  been  specially  designed,  and  the  indi- 
cations are  that  this  number  will  far  surpass  our 
previous  efforts.  Copies  will  be  mailed  to  the  buyers 
of  dry  goods,  clothing,  millinery,  etc.,  etc.,  all  over 
Canada 

This  gives  manufacturers  and  others  a  splendid 
opportunity  for  drawing  attention  to  their  Fall  goods, 
and  any  who  think  of  using  space  in  this  number 
would  do  well  to  communicate  with  us  at  once. 

Our  advertising  expert  is  ready  to  prepare  adver- 
tisements in  one  or  two  colors  and  submit  proofs  for 
approval.  Drop  us  a  line  now,  if  you  would  like 
an  advertisement  made  up  for  you. 

q^*    %^*    ^^* 

Che  Dry  Goods  Review 

MONTREAL  TORONTO 
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WOOLENS  AND  CLOTHING. 

THE    CLOTHING    TRADE    OF    CANADA. 

IT  is  gradually  becoming  an  established  fact  that  ready-made  or 
ready-to-wear  clothing  can  be  produced  by  houses  who  are 
equipped  with  modern  machinery  and  understand  up-to-date 
methods  of  manufacture  in  style,  fit,  and  finish,  equal  to  the  best 
work  produced.  The  result  has  been  considerable  improvement  in 
the  quality  and  style  of  garment  that  is  being  turned  out  by  the 
leading  houses  in  the  clothing  trade,  with  the  prospect  of  a  still 
further  improvement  in  the  quality  of  goods  used  taking  place.  If 
wholesale  clothiers  are  properly  encouraged  to  manufacture  a  finer 
grade  of  goods  they  are  not  only  quite  ready  but  very  anxious  to  do 
so,  and  among  leading  houses  the  trade  is  being  encouraged  on 
these  lines  to  a  considerable  extent.  This,  of  course,  means  the 
population  of  Canada  being  clothed  and  turned  out  in  much  better 
style  than  heretofore,  and  at  a  considerable  less  expenditure  of 
money. 

A  well-dressed  man  respects  himself  and  commands  the  respect 
of  others.  Put  the  ordinary  individual  in  a  stylish  well-made  suit  of 
clothes,  and  it  has  a  tendency  to  make  him  think  he  amounts  to 
something,  and  as  a  rule  he  will  rise  to  the  occasion  and  show  the 
man  in  him  ;  put  him  in  a  shoddy  suit  that  will  rip  and  ravel  and 
he  will  be  just  about  the  style  of  chap  to  go  well  with  such  a  suit. 
But  the  shoddy  suit,  even  if  made  up  in  a  manner  quite  in  keeping 
with  the  goods  from  which  it  is  made,  has  a  temptation  that  is  some- 
times hard  to  be  resisted,  as  the  late  P.  T.  Barnum  remarked  that 
"  the  public  liked  to  be  humbugged." 

The  regular  clothing  trade  complain  strongly  of  increased  com- 
petition from  the  dry  goods  houses.  It  would  be  a  great  pity  if  any 
competition,  no  matter  from  what  quarter,  caused  the  retail  trade 
to  push  the  very  cheap,  as  compared  with  the  better  classes,  of 
ready-made.  In  the  latter  is  money  for  all  and  the  public  are 
really  better  served,  because  a  very  low  grade  of  clothing  undoubt- 
edly tends,  in  the  end,  to  a  loss  of  patronage.  One  clothier  said 
to  The  Review:  "  It  would  be  better  if  the  dry  goods  men  stuck 
to  their  regular  business.  Against  goods  made  by  cheap,  outside 
labor,  often  made  roughly  with  inferior  thread  and  trimmings,  it  is 
hard  to  compete.  And  it  must  be  inferior  to  sell  at  low  prices. 
Of  course  the  bargain  hunters  would  rejoice,  but  I  cannot  see  that 
anyone  will  really  benefit.  The  result  could  only  be  that  what  is 
now  a  growing  and  respectable  business  will  rapidly  degenerate 
through  the  unfair  competition  of  people  who  know  nothing  of  the 
business  competing  with  those  who  do." 

The  Review  feels  that  this  is  a  trade  matter  which  can  best  be 
referred  for  settlement  to  the  retail  merchant.  He  knows  how 
far  this  cheap  goods  mania  stands  to  injure  him.  If  trade  can  be 
held,  customers  satisfied  and  a  good  margin  made  it  will  be  difficult 
to  stop  the  practice.  But  these  are  not  the  views  held  by  our  best 
merchants.  They  want  salable  goods  at  a  reasonable  figure,  it  is 
true,  but  the  very  cheap  tends  to  shave  down  the  margin  of  profit 
until  we  reach  the  disappearing  point.  The  wholesale  clothiers  should 
redouble  their  exertions  and,  turning  out,  as  we  know  they  do,  ex- 
cellent clothing  of  superior  workmanship,  may  rest  satisfied  that 
their  goods,  properly  pushed,  will  hold  the  trade. 

WHY    CANADIAN    GOODS    GET    NO    REPUTATION. 

We  know  of  dozens  of  instances  where  manufacturers  have 
dropped  into  tailor  shops  and  been  shown  goods  which  the  tailor 
has  solemnly  assured  them  (no  doubt  sincerely)  were  imported  ;  but 
the  manufacturers  know  the  goods  to  have  come  from  their  own 
mills.  We  know  of  cases  in  which  experienced  salesmen  in  whole- 
sale houses  have  been  for  years  selling  Canadian  woolens  as  im- 
ported without  knowing  the  difference.  The  assurances  of  tailors 
and  dry  goods  salesmen  to  the  contrary  notwithstanding,  there  are 


large  classes  of  Canadian  tweeds,  etc.,  which  no  expert  save  the 
manufacturer  himself  can  distinguish  from  imported  goods,  and  in 
selling  these  as  foreign  the  home  manufacturer  is  defrauded  not  only 
of  his  good  name — for  these  are  usually  the  higher  grade  of  goods — 
but  of  his  profits  on  the  only  lines  of  goods  which  now-a-days  yield 
a  profit.  It  may  be  asked,  why  does  the  home  manufacturer  allow 
his  goods  to  be  sold  as  foreign  ?  Simply  because  if  he  did  not  per- 
mit the  wholesaler  to  dispose  of  them  as  he  wishes,  he  would  get  no 
orders  at  all.  It  is  a  case  of  being  compelled  to  "  fish  or  cut  bait," 
as  our  Yankee  friends  would  say. — Canadian  Journal  of  Fabrics. 


MRS.    MILLER  S    TESTIMONY. 

Mrs.  Jenness  Miller,  of  Washington,  D.C.,  the  lady  who  is 
devoting  her  life  and  best  efforts  to  the  women's  dress  reform 
movement,  in  a  recent  lecture  delivered  in  Chicago,  said,  in  speak- 
ing of  the  Rigby  process  for  waterproofing  textile  fabrics,  that 
"every  woman  who  has  a  regard  for  her  health  and  personal  com- 
fort should  have  her  out-of-door  garments  proofed  by  the  Rigby 
process,  which,  although  impervious  to  rain,  permitted  the  free 
respiration  of  the  skin  and  allowed  the  air  to  pass  freely  through  the 
fabric." 

She  demonstrated  this  fact  to  her  audience  by  having  a  pail  of 
water  brought  on  the  stage  and  making  a  tank  of  the  folds  of  her 
skirt  and  having  the  water  poured  into  it,  then  allowing  it  to  run 
off,  shaking  the  garment  and  exhibiting  to  her  audience  the  fact 
that  it  was  perfectly  dry. 

Mrs.  Miller  is  so  well  known  amongst  advanced  women  that 
her  testimony  will  be  of  considerable  value  as  an  advertising 
medium  to  the  Rigby  Waterproofing  Co.  of  America,  of  whom 
Messrs.  H.  Shorey  &  Co.,  wholesale  clothiers,  of  Montreal,  are  the 
controllers. 


THE    PICTURES   FRIGHTENED    HIM. 

"  I  want  to  get  a  good  suit  of  clothes  made  to  order,"  he  said 
to  the  tailor.  "I  never  had  a  suit  of  clothes  made  to  order,  and 
my  wife  thinks  its  time  that  I  put  on  a  little  style." 

"Certainly,"  was  the  reply.  "You  can  look  over  the  stock 
and  make  your  selection.  And  here  is  a  picture  showing  the  styles. 
You  can  make  your  choice  from  that,  as  to  how  you  will  have  the 
suit  made." 

The  visitor  gazed  at  the  picture,  and  laying  it  down  with  a  sigh 
turned  toward  the  door. 

"You're  not  going,  are  you  ?"   said  the  tailor. 

"  Yes,  I  hate  to  disappoint  my  wife  and  to  see  you  lose  a  cus- 
tomer. But  I  guess  I'm  happier  as  I  am.  I'm  not  vain,  but  if  this 
suit  of  clothes  is  going  to  make  me  look  like  a  stiff-kneed,  wooden- 
elbowed  graven  image  with  glass  eyes  and  a  false  moustache,  I'm 
going  to  go  without  it." 


CANADIAN    WOOLENS. 

With  one  or  two  exceptions  all  wholesale  woolen  houses  in  this 
country  divide  their  stock  into  separate  departments  for  Canadian 
and  imported  goods.  What  is  gained  by  doing  this  ?  Cctton 
houses  do  not  find  it  necessary  to  follow  any  such  course  with  their 
goods.  These  are  sold  upon  their  merits  and  without  reference  to 
where  the  goods  are  manufactured.  No  British  house  would  think 
of  dividing  its  stock  in  this  manner — a  merchant  doing  this  would  be 
laughed  at. 

It  is  supposed  that  Canadian  mills  cannot  compete  with  the 
European  manufacturers  in  the  higher  grades  of  woolens,  but  even 
in  these,  and  certainly  in  many  lines  of  medium  quality,  the  home 
made  article  is  equal  in  every  way  to  the  imported.  By  the  system 
of  divided  stocks,  Canadian  goods  are  discriminated  against,  and  the 
retailer — and  through  him   the  consumer — is    given  the  idea    that 
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The  WALKER-MILLERAIN 


f  f 


Absolutely 

Rainproof 

Perfectly 
Porous 

Thoroughly 

Dustproof 


T*e "Walker-Millerain"  Scalettes 

(With  Special  Backs.)     The  ONLY  Sealettes  which  permanently 
retain  their  Rainproof  properties. 

m  "Walker-Millerain'  Astrachans 

(A  Novelty  for  the  Cap  Trade.) 

^Walker-Millerain"  Cycle,  Golf 
and  Habit  Cloths   .   . 


Permanently 
Retain 
Their 
Waterproof 

Properties 


WILL  NOT  SPOT 
and  EQUAL  in 
APPEARANCE 

TO  THE 

REAL  SKINS. 
PURE  WOOL 


WHAT  THE  LEADING  PAPERS  SAY: 

The  "  QUEEN  "  says  : — "A  perfect  boon  in  this  variable  climate  of  ours." — July  4th,  1896. 

The  u  LANCET  "  says  : — "  Have  put  the  cloths  to  the  severest  practical  test,  and  find  them  positively  impervious  to  rain 
and  snow." — August  ist,  1896. 

The  "LADY'S  PICTORIAL  "  says  : — "No  more  colds  or  spoliation  of  our  garments  if  you  use  the  'Walker-Millerain' 
cloths,  thoroughly  unsaturable  by  rain." — August  29th,  1896. 

The  ••  DRAPERS'  RECORD  "  says  : — "  Will  not  absorb  a  drop  of  water,  and  rain  runs  off  as  water  from  a  duck's  back, 
leaving  them  perfectly  spotless  and  dry." — June  6th,  1896. 

The  "DRAPERY  WORLD"  says: — "Rain  and  dust  have  no  effect  upon  them  whatever, — all  the  advantages  of  a 
macintosh  without  the  warm  and  unpleasant  effects  of  same." — May  30th,  1896. 

The  "  WESTMINSTER  BUDGET  "  says  :— "  The  '  Walker-Millerain  '  cloths  have  no  smell,  are  quite  fast  colors,  and  above 
all  are  perfectly  rainproof  and  porous  ;  you  may  bathe  them  in  a  bucket,  or  pour  a  torrent  over  them,  and  the  effect  and  ap- 
pearance is  just  the  same." — April  24th,  1896. 

MANUFACTURED  BY  THE  OLDEST  MAKERS  IN  THE  TRADE.        ESTABLISHED  A  CENTURY. 
KEPT  BY  ALL  LEADING  WHOLESALE  HOUSES. 

All  Goods  are  Stamped  ''WALKER-MILLERAIN" 

DUNCAN    BELL,    sole  Agent  for  Canada,     $t.   James   St.,  MONTREAL 
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only  a  very  inferior  line  of  goods  are  made  in  this  country,  goods 
that  it  would  be  impossible  to  use  in  making  first-class  clothing.  In 
reality  a  great  quantity  of  what  are  really  Canadian  goods  are  sold 
as  imported,  and  on  that  account  are  accepted  without  question.  In 
a  recent  issue  of  this  paper  we  cited  an  instance  where  a  fashionable 
tailor  in  Montreal  refused  to  use  Canadian  goods  when  they  were 
ordered  by  a  customer,  stating  that  they  were  not  at  all  suitable  for 
first-class  clothing.  The  gentleman  in  question  procured  the  goods 
required  himself  and  sent  them  to  the  tailor,  who  afterwards  con- 
fessed that  he  had  been  using  the  same  goods,  under  the  impression 
that  they  were  imported. 

Is  it  impossible  for  Canadians  to  believe  that  right  here  in  our 
own  country  goods  are  made  which  are  just  as  good  as  those  which 
we  can  get  from  outside  ?  Let  goods  be  sold  upon  their  merits  and 
let  us  cease  believing  that  everything  we  import  is  better  than  what 
is  made  in  Canada. 


designs  and  colorings  in  tweeds,  serges,  trouserings  and  overcoat- 
ings ;  special  value  in  naps,  iriezes,  meltons  and  beavers. 


children's  clothing. 
Chalcraft,  Simpson  &  Co.  have  prepared  a  line  of  children's 
clothing  in  a  variety  of  pleasing  styles  which  reach  the  standard  of 
fashion  and  make  which  this  leading  house  established  for  their 
men's  wear.  They  have  given  it  the  best  thought  and  most  careful 
attention,  with  perfectly  satisfactory  results.  Chalcraft,  Simpson  & 
Co.  is  one  house  in  which  the  biggest  buyer  of  clothing  can  secure 
as  many  styles  and  enough  quantities  in  all  sizes  of  clothing  to 
gratify  his  largest  ambition  as  to  stock. 


PROOFING   FALL   GOODS. 

Messrs.  H.  Shorey  &  Co.,  of  Montreal,  have  taken  a  new 
departure  for  the  coming  fall,  which  up  to  date  has  been  a  very 
successful  trade  producer.  They  are  proofing  by  the  Rigby 
process  all  of  their  frieze  ulsters,  melton  overcoats,  etoffe  pants  and 
smocks,  and  many  of  their  other  lines,  and  are  selling  them  at  the 
same  price  as  the  unprcofed  goods.  They  look  for  their  remunera- 
tion in  the  increased  sales  which  they  expect  to  make,  and  the  result 
of  their  Lower  Province  business  indicates  that  they  are  not  looking 


A    GOOD    PHRASE. 

Mr.  James  Steen,  of  Winnipeg,  who  is  a  great  phrase-coiner, 
calls  Messrs.  H.  Shorey  &  Co.,  of  Montreal,  the  "TT's"  ior 
trade,  which  he  interprets  as  the  "tireless  toilers."  Mr.  Steen,  as 
a  rule,  is  very  happy  in  his  selection  of  phrases.  After  the  collapse 
of  the  boom  in  Winnipeg,  he  made  use  of  the  word  "sheriff-proof," 
in  connection  with  the  boomsters  who  had  been  left  in  their  real- 
estate  speculations,  and  who  could  not  be  got  at,  by  reason  of  their 
financial  embarrassments,  by  judgments  of  the  court.  In  his  refer- 
ence to  Messrs.  H.  Shorey  &  Co.  we  are  with  him,  as  we  look  upon 
them  as  a  shining  example  of  what  judicious  advertising  can  do  in 
promoting  trade. 


AT   POPULAR    PRICES. 

Chalcraft,  Simpson  &  Co.  are  showing  for  the  fall  season  a  line 
of  popular-priced  clothing,  which  is  full  of  novelties  and  embodies 
a  great  variety  of  materials.  They  are  makers  ol  clothing  that  is 
entitled  by  merit  to  the  high  position  it  occupies.  They  make  the 
very  finest  ready-to-wear  apparel  that  can  be  made. 


A    FORETASTE    OF    FALL. 

John  Macdonald  &  Co.  report  new  shipments  in  Belwarp 
serges  and  coatings  and  Kirk's  doeskin-finish  Italians.  In  mant- 
lings  for  fall,  '97,  they  report  their  range  of  mantle  cloths  equal  to 
anything  in  the  trade  for  value,  variety  and  up-to-date  styles.  In 
the  merchant  tailoring  department  they  are  showing  all  the  latest 


P.  Garneau,  Fils  &  Cie.,  of  Quebec,  have  the  values  in  mantle 
beavers,  dress  beavers,  cheviots  and  serges  for  the  fall  trade.  Their 
samples  may  now  be  seen. 


The  improvement  in  trade  has  shown  itself  distinctly  in  the 
woolen  departments  in  W.  R.  Brock  &  Co.'s  warehouse.  This  is 
due  to  the  exceptional  range  and  values  they  are  showing  in  Cana- 
dian tweeds,  suitings,  black  trouserings,  and  worsteds. 


LATEST  NEWS  OF  THE  TRADE. 

FIRE  in  a  carpet  factory  at  Guelphlast  month  was  not,  as  some 
thought,  with  the  Royal  Carpet  Co.,  but  with  G.  A.  Burrows' 
factory,  another  concern.  The  Royal  Co.  are  doing  a  thriving 
business,  as  usual. 

W.  R.  Ross,  late  of  the  firm  of  Nugent  &  Ross,  Winnipeg,  has 
located  at  Fort  Steele,  B.C. 

John  Edwards,  of  Sherbrooke,  has  removed  to  Winter's  block, 
as  he  requires  more  room  to  show  his  stock  of  carpets. 

The  W.  E.  Sanford  Manufacturing  Co.  were  given  the  contract 
for  supplying  the  new  uniforms  to  the  Canadian  military  contingent 
which  went  to  the  Queen's  Jubilee  in  London. 

G.  H.  Scott,  clothier,  of  Chatham,  Ont,  has  secured  thejahnke 
stand  near  the  market.  He  will  take  possession  June  1st,  and  will 
carry  a  full  line  of  clothing,  gents'  furnishings  and  shoes. 

W.  J.  Elliott,  who  was  for  several  years  connected  with  the 
Massey-Harris  Company  in  Winnipeg,  has  severed  his  connection 
with  that  firm,  to  become  western  representative  of  Edgar,  Swift  & 
Co.,  manufacturers  and  importers  of  fin's. 

Mr.  A.  W.  Grasett,  of  Messrs.  Wyld,  Grasett  &  Darling,  has 
just  returned  from  the  British  and  continental  markets,  where  he 
has  been  making  purchases  for  the  sorting  season  and  also  making 
contracts  for  the  delivery  of  fall  goods.  Mr.  Grasett  reports  great 
activity  in  nearly  every  class  of  business  in  England,  in  preparation 
for  the  great  Jubilee  celebration,  so  much  so  that  he  was  detained 
a  week  or  two  longer  than  usual  in  consequence  of  the  manufac- 
turers being  so  busy  with  the  requirements  of  the  home  market. 
Prices  of  all  textile  fabrics  are  very  firm  as  a  result  of  the  increased 
demand. 

John  Armstrong,  an  old  and  much  respected  resident  of  St. 
John,  N.B.,  died  May  17th.  He  was  a  native  of  Donegal,  Ireland, 
but  has  been  a  resident  of  St.  John  since  boyhood.  In  1883  he 
entered  the  employ  of  Lawton  &  Vasse  and  later,  in  partnership 
with  the  late  John  Gillies,  conducted  a  wholesale  dry  goods  business. 
This  partnership  existed  for  many  years,  until  Mr.  Armstrong  started 
a  wholesale  dry  goods  business  on  Prince  William  street  on  his  own 
account.  He  was  burned  out  by  the  great  fire  of  1877,  and  has  not 
been  actively  engaged  in  business  since.  He  was  largely  interested 
in  shipping.  The  deceased,  who  was  80  years  of  age,  leaves  two 
daughters,  Mrs.  George  R.  Ellis  and  Mrs.  Gilbert  R.  Pugsley. 
Messrs.  Aaron,  Martin  and  Samuel  Armstrong,  all  of  St.  John,  are 
brothers.     Death  was  due  to  old  age. 


SWEATERS  AND  BICYCLE  HOSE. 

In  spite  of  all  talk  to  the  contrary,  white  sweaters  still  hold 
their  place  in  the  hearts  of  our  athletes.  Navy,  cardinal,  tans  and 
heathers  all  have  their  adherents,  but  a  white  or  cream  sweater  on 
a  cyclist  or  oarsman  on  a  sweltering  hot  day  ' '  takes  the  cake 
every  time  for  both  comfort  and  appearance.  Brophy,  Cains  & 
Co.  have  all  kinds  and  colors,  at  all  prices  from  #2.25  to  #15,  and 
bicycle  hose  from  $4.50  to  #15  to  match. 
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EUGENE 


JAMMET'S 


FRENCH 

Kid  Gloves 


SEE  OUR  NEW  STYLES 
FOR  FALL  .... 

Correct  shades  of  greens,  reds,  etc.,  etc. 
Up-to-date    Trimmings   and   Fastenings. 

STOCK  ON  HAND 

White  Glace,   4  pearl  button,  trimmed  with 
green,  black,  etc,  etc.,  to  sell  at  $1.00. 

WASHING  GLOVES 

White  Castor,    2  large  pearl  buttons. 
Natural,  2  large  black  domes. 

ASK  FOR  SAMPLES  .  .  . 


FITZGIBBON,  SCHAFHEITLIN  &  CO. 
HONTREAL 


A  Permanent  and 
Positive  Good 


IS  AN 


Unconditional  .  . . 
Accumulative  Policy 


IN  THE 


Confederation  Life 
Association 

These  policies  are  Unconditional  from  date  of  issue  and 
contain  all  benefits  and  privileges  consistent  with  safety. 


EXTENDED  INSURANCE 
PAID-UP  POLICIES 
CASH  VALUES 


GUARANTEED 

in  the  contract. 


V 


PROMPT  PAYHENT  OF  CLAI/IS. 

Average  time  of  payment  after  receipt  of  proofs  during 
the  last  ten  years — 29.1    Hours. 

Rates  and  full  information  sent  on  application  to  the  Head 
Office,  Toronto,  or  to  any  of  the  Association's  agents. 


IMPORTANT  TO  THE   CLOTHING  TRADE. 

^"  PI  RLE"  Finish. 

EDWARD  RIPLEY  &  SON,  after  experimenting  many  years  in  Cloth  Finishing,  have  finally 
succeeded  in  giving  what  has  hitherto  been  deemed  an  impossibility,  viz.:  a  high,  bright,  lustrous 
and  brilliant  finish,  which  is  absolutely  permanent,  and  will  not  Spot ;  this  is  undeniably  one  of  the 
most  important  advances  ever  made  in  the  Textile  Trade. 

(1)  This  finish  is  absolutely  permanent. 

(2)  The  finish  is  unalterable,  and  goods  treated  by  this  process  will  not  COCkle  under  a  damp  cloth 

and  hot  iron,  or  the  tailor's  "  gOOSC" 

(3)  Although  a   brilliancy   of  finish  otherwise  unattainable   is  given,    it  will   not  spot   with   rain,  and   is  not 

affected  by  complete  saturation  in  water. 

(4)  By  this  process  the  goods  are  also  practically  unshrinkable,  and  do   not  require  "  sponging"  "  as  here- 

tofore.    This  is  a  most  important   improvement  in  the  treatment  of  goods,  and  offers  many  advantages  in 
addition  to  the  saving  of  the  cost  of  "  sponging." 

(5)  The  cloth  is  also  rendered  to  a  certain  extent  waterproof  and  rain-repellent. 

(6)  This  finish  greatly  improves  the  appearance  and  handle  Of  the  cloth. 

(a)  The  Fabric  is  brighter. 

(b)  A  silky  handle  is  imparted  to  the  goods,  making  them  "kinder  "  and  altogether  richer. 

Goods  subjected  to   this  process  are  greatly  enhanced   in  value,  and  a  "quality"   is  obtained 
which  cannot  be  arrived  at  by  any  other  method. 

EDWARD  RIPLEY  &  SON 

Bowling  Dye  Works,   BRADFORD,  YORKSHIRE. 
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WINDOW    DRESSING. 

MILLINERY    IN    RED. 

RED  windows  are  growing  common  now,  but  occasionally  one 
is  produced  that  merits  special  notice.  A  millinery  house  re- 
cently exhibited  a  tasteful  display .  At  the  backgroun d  and  sides  red 
Japanese  lanterns  were  hung  in  pairs,  one  above  the  other,  and 
each  pair  in  a  square  frame  of  round  pieces  covered  with  red  cloth. 
An  incandescent  light  hung  in  each  lantern,  and,  as  the  win- 
dow was  inclosed  on  both  sides,  the  rear  and  the  top  with  mirrors, 
the  reflections  made  a  perfect  glare  of  red.  At  the  top  of  the 
window  were  hung  three  red  canopies  something  like  an  umbrella 
in  shape,  the  one  in  the  centre  being  the  largest — about  three  feet 
in  diameter.  The  under  sides  of  these  were  covered  with  puffed 
red  cheese  cloth.  The  millinery  was  arranged  in  the  ordinary  way 
on  stands  in  the  body  of  the  window. 


HOW    TO    SHOW    CLOTHING. 

A  suggestion  that  a  living  model  should  be  employed  to  show 
clothing  in  the  window  was  submitted  by  The  Chicago  Apparel 
Gazette  to  an  authority  on  window  dressing,  and  this  was  his  reply: 

"  There  can  be  no  question  that  in  any  of  our  crowded  streets 
the  plan  advised  would  draw  a  crowd,  but  it  is  always  to  be  remem- 
bered that  what  is  wanted  is  not  a  crowd  blockading  the  streets, 
but  purchasers  in  a  store.  The  question  that  the  window  trimmer 
has  to  solve  is,  will  the  display  excite  a  desire  to  possess  the  article 
shown  in  the  window  ?  It  is  goods  the  merchant  wants  to  sell,  not 
graceful  or  handsome  young  men.  Living  attractions  are  common 
in  the  windows  at  Christmas  time,  and  some  merchants  have  gone 
so  far  as  to  provide  trapeze  performances  and  Punch  and  Judy 
shows,  and  one  large  store  last  year  displayed  a  menagerie  of  wild 
animals,  but  in  nearly  all  of  these  cases  I  know  from  private  infor- 
mation that  they  will  not  be  repeated  a  second  time.  The  figure  of 
Santa  Claus  at  Christmas  time  is  seasonable,  and  suggests  the 
spirit  of  the  hour,  and  is  especially  pleasing  to  children.  Not  wish- 
ing to  be  in  the  least  dogmatic,  I  still  believe  practical  men  would 
not  much  favor  this  scheme." 

We  are  inclined  to  think  that  this  is  sound.  At  special  seasons 
a  startling  innovation  in  models  or  designs  must  do  good.  But  for 
the  ordinary  town  trade  we  believe  a  well-dressed  window  all  the 
year  round  will  give  sufficient  results  for  the  trouble  and  expense 
gone  to. 

LEARNING    FROM    OTHERS. 

Clerks  should  try  and  learn  as  much  about  window  dressing  as 
possible  ;  watch  how  other  windows  are  dressed  and  picture  in 
your  mind  what  improvement  you  can  make  and  give  your  idea 
to  the  managers  or  the  one  who  does  the  window  dressing,  m  this 
way  one  would  be  surprised  how  quick  he  will  pick  it  up. 

Do  not  brag  about  what  you  are  doing  to  anyone,  but  always 
try  and  get  as  much  information  from  others  as  possible.  One 
who  puts  his  mind  to  it  will,  in  a  short  time,  find  himself  quite  an 
expert. 

HOT    WEATHER    EFFORTS. 

Common  sense  will  determine  to  a  large  degree  what  not  to 
show  these  coming  months,  but,  in  addition,  considerable  dis- 
cretion will  come  into  play  to  decide  rightly  what  is  best  at  certain 
times.  Dress  goods  and  silks  will  stand  a  good  deal  of  publicity  at 
all  times.  These,  with  wash  fabrics  and  suits,  make  up  a  quartet 
that  can  be  chosen  as  most  suitable  for  the  most  of  the  display  work. 
These  are  not  a  fourth  of  the  goods  that  pertain  to  hot  weather,  how- 
ever, others  coming  in  for  a  share  of  attention  being  sporting  and 
outing  goods,  underwear  and  neckwear. 

It  is  not  always  advisable  to  use  the  windows  for  displaying  those 
goods  that  are  selling  best.     It  may  be  better  to  even  up  matters 


by  calling  attention  to  something  else,  something  that  is  seasonable, 
and  needs  only  to  be  brought  forward  in  this  way  to  create  quite  a 
demand  for  it.  This  will  help  to  reduce  the  stock  evenly,  and  will 
also  give  more  variety  to  the  displays  than  if  only  the  lines  that  sell 
automatically — that  is,  without  any  special  effort  to  push  them — 
were  shown  in  the  windows.  Many  merchants  or  window  trimmers 
do  not  realize  fully  what  a  potent  factor  a  good  display  is  in 
creating  a  demand  for  any  article'. 

The  goods  that  are  to  be  rjushed  during  the  warm  weather 
period  must  in  all  probability  have  Jmore  to  recommend  them  to 
shoppers  than  their  seasonableness.  It  will  be  <the  time  for  clear- 
ing up  stocks,  and  cut  prices  usually  accompany  clearing  sales. 
The  reduction  of  prices  is  not  a  matter  that  the  window  dresser  has 
to  look  after,  but  it  is  his  part  of  the  programme  to  make  it  show  in 
the  displays  that  low  prices  are  ruling.  This  is  more  effectively 
and  easily  done  by  good  window  cards.  The  best  place  to  get 
these  window  cards  is  out  of  your  own  brains,  for  then  there  will 
likely  be  an  originality  to  them  that  is  one  of  their  most  essential 
qualities. — Chicago  Dry  Goods  Reporter. 


TICKETS    FOR    THE    WINDOW. 

In  a  large  city  in  the  United  States  the  following  were  among 
the  remarks  put  on  salable  goods  in  the  windows  : 

"  Big  bargains  for  the  boys." 

"  Men's  modish  ties  for  25  cents.  Great  purchase,  great  sale, 
great  event." 

"  Jaunty  jackets  at  paltry  prices." 

' '  A  great  sacrifice  of  fine  lace  curtains.  High-grade  goods  at 
low-grade  prices." 

"  Bring  the  babies  in  and  let  us  dress  them.  We  can  do  it 
cheaper  than  you  can." 

"  Fashion  spreads  her  wings  in  our  millinery  department." 

"It's  prices  like  these  that  keep  us  busy." 

"  Our  hats  give  satisfaction  both  in  quality  and  price." 

"  Our  assortment  is  most  complete  and  our  prices  surprisingly 
low.' ' 

"The  phenomenal  success  of  this  store  when  you  come  to 
analyze  it  is  not  phenomenal  at  all.  We  simply  gave  the  people 
better  clothing  for  small  prices  than  anyone  else  ever  did  ;  and 
good  news  spreads  fast." 

"  Nothing  newer  or  nicer  in  negligee  shirts." 

"  Bargain  carnival  in  curtains  and  laces." 


IMPORTING  BRITISH  GOODS. 

The  Customs  officials  have  received  an  order  from  Ottawa  mak- 
ing a  change  in  the  mode  of  declaration  required  when  British  goods 
are  imported.  Under  the  previous  ruling  the  wholesale  merchant 
importing  the  goods  had  to  make  a  personal  declaration  as  to  the 
value  and  country  where  they  came  from.  This  caused  a  good  deal 
ot  inconvenience  to  wholesalers  and  they  made  a  protest  at  Ottawa. 
The  Government  have  now  modified  their  regulation,  and  under 
the  new  ruling  the  manager  or  chief  clerk  of  an  establishment  will 
be  allowed  to  make  the  affidavit.  This  ruling  is  only  a  temporary 
arrangement,  however,  and  is  done  to  suit  the  convenience  of  the 
trade. 


BUYING    FREELY. 

The  Alaska  Feather  &  Down  Co.  report  an  unprecedented  de- 
mand for  down  quilts.  Retailers'  stocks  are  apparently  low,  and 
orders,  therefore,  are  naturally  on  the  liberal  side.  Of  some  colors 
in  each  design  of  cloth  they  are  already  heavily  sold  up,  and  retail- 
ers who  wish  their  pick  of  a  full  range  of  colors  will  do  well  to  place 
their  order  early. 
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WRAPPERS 


From  $12  to  $36  dozen 

Flannelettes 
Cashmerettes  - 
Heavy  Dark  Prints 

MADE  LIKE  DRESSES 


♦ 


Perfect  in  Fit  and  all  the  Latest 
Patterns. 


BOULTER  &  STEWART, 


100  STYLES 

30  Wellington  East  gj| 

TORONTO 


^£^ 


h 


RISE  IN  DUTY 

usually  causes  advanced    prices. 

\^^w<y  We  prepared  for  this.      No  advance  on  our 

•M  Down  Quilts 


,  -An 


!  Wadded  » 


To  retail  $4.00  to  $15.00. 

To  retail  $1.25  to  $3.00. 


LARGEST    ASSORTMENT    IN    CANADA. 


♦ 

X 

X     TORONTO  FEATHER  &  DOWN  CO.  Ltd. 


BOULTER  &  STEWART,  sole  Agents,  Toronto 


♦ 
♦ 

♦ 

♦ 
♦ 
♦ 
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GOODS    FOR    THE    PERSPIRATION    SEASON. 


CALDECOTT,  BURTON  dc  SPENCE 

Draw  attention  to  the  following  Lines  in  demand  during  the 
MONTH  of  JUNE  which  they  have  in  stock: — 


Organdie  Muslins,  Lappett  Muslins,  Vic- 
toria Lawns,  Spot  and  Sprig  Muslins, 
American  Muslins,  American  Prints, 
Gobelin  Art  Drapery. 

Turkish  Towelling,  Linen  Towels  in  Huck- 
aback, Damask  and  Honeycomb.  Hygienic 
Crash  Towelling,  splendid  farmers'  towel, 
Bordered  Roller  Towelling,  Butchers' 
Apron  Linen,  8/4  Dunfermline  Damask 
and  Diaper  Tablings,  5/8,  3/4  and  7/8  Ser- 
vettes,  all  prices.  8/4,  8/10,  10/12  Damask 
covers  nice  range.  Pillow  Cottons,  Brown 
and  Bleached  Sheetings,  Pillow  Slips,  Etc. 


In  Household  Napery  we  are  offering  some 
special  values,  and  progressive  merchants 
will  find  here  the  right  stuff  to  build  up 
their    Summer  Trade. 

The  Dress  Department  well  assorted  in  Hen- 
riettas, Coating  Serges,  Velveteens,  54-in. 
Mohair  Sicilians,  and  in  Black  Goods  we 
keep  the  famous  "  CONGO  BLACK  " 
Dyed  Fabrics,  which  are  now  so  well  known 
to  the  Trade  of  the  Dominion. 


ORDERS  RECEIVE  CAREFUL  ATTENTION. 


Caldecott,  Burton  &  Spence 


DRESS  GOODS  CONVERTERS 


■46  and  48  Bay  Street,  TORONTO. 


SUMMER   NECKWEAR... 

Derbys,    Bows,    Sorrento    Knots.       String   Ties  in   all    effects.       Special 
range  of  Cottons  and  Fibre  Goods,  from  $6.50  a  gross. 

FALL   NECKWEAR... 

Paisley  and  Indian  effects,  in  all  shapes.     Largest  range  shown  in  Can- 
ada.    Majority  of  patterns  exclusive  to  us. 


UNDERWEAR... 


Plain  Tan  and  Stripe  Tan,   to   sell   at  50c,    exclusive  to  us.        WRITE 
FOR  SAMPLES.      Plain  Scotch  Shetland,  to  retail  at  50c,  75c,  $1.00, 
$1.25,  $i.$o.       Special  4-ply  Natural  Wool,  all  sises  up  to  $0  inches. 
ENGLISH,  34  to  40.       Can  retail  at  $2.00. 


s~ 


GLOVER  &  BRAIS, 


Montreal. 
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The  MacLean  Publishing  Company  Ltd. 

Trade  Newspaper  Publishers, 


Fine  Magazine  Printers. 


JOHN  B.  MacLEAN, 

President. 
Toronto, 

Montreal, 
London,  Eng., 

Subscription,  $2.00. 


HUGH  C.  MacLEAN, 
Sec.-Treas. 

26  Front  St.  West. 

Telephone  2148 

Board  of  Trade  Building. 
Telephone  1255 

Canadian  Government  Offices, 
R.  Hargreaves,  Representative. 


Published  the  First  of  each  Month. 


THE  TARIFF  CHANGES. 

WHEN  the  new  tariff  came  down  The  Review  declared  that 
merchants  should  judge  it  entirely  by  its  results  ;  if  it 
brought  business  prosperity  it  was  a  good  tariff  ;  and  time  was  ne- 
cessary to  prove  this.  That  opinion  we  still  adhere  to.  We  as- 
sumed that  the  tariff  had  been  prepared  with  great  care  and  pru- 
dence, seeing  that  the  Government  took  several  months  to  frame  it 
and  consulted  with  apparent  candor  nearly  every  business  interest 
likely  to  be  affected  by  the  changes. 

Hardly  a  month  elapses  before  another  batch  of  tariff  changes 
are  brought  down,  reversing  previous  arrangements  and  once  more 
setting  the  branches  of  trade  affected  by  the  alterations  to  work 
figuring  out  where  they  stand.  All  previous  Governments  have 
done  this  sort  of  thing,  so  that  the  present  policy  is  not  a  new  thing 
originating  with  this  Ministry.  Now,  we  can  quite  see  that  where 
new  duties  bring  results  that  were  not  expected,  and  which  unin- 
tentionally injured  some  line  of  business,  it  is  wise  that  changes 
should  be  made.  It  shows  the  right  spirit  when  a  Government 
listens  to  genuine  grievances  and  honestly  endeavors  to  correct 
them.  That  is  what  a  Government  is  for,  since  Ministers  of  the 
Crown  are  not  our  masters,  but  our  paid  servants,  and  are  bound 
— keeping  in  view  always  the  interest  of  the  whole  country — to  do 
what  we  demand. 

What  we  complain  of  is  that  tariffs  are  framed  and  then  sub- 
jected to  subsequent  tinkering  without  the  Ministers  being  quite 
sure  what  they  are  driving  at.  Some  one  advises  them,  and  out  of 
the  secret  recesses  of  the  Privy  Council  chamber  there  emerges  a  bill 
which  a  man  could  often  fall  down  and  worship  without  breaking 
the  First  Commandment — seeing  that  the  bill  is  like  nothing  in  the 
heavens,  or  the  earth,  or  the  waters  under  the  earth.  Generally  it 
is  not  worshipped,  but  sworn  at.  Why  should  we  merchants  be  at 
the  mercy  of  a  parcel  of  lawyers,  doctors,  farmers  or  professional 
politicians  ?  No  doubt  all  Governments  are  more  or  less  made  up 
of  this  class  of  individuals,  and  personally  they  are  estimable  men 
in  their  private  capacities.    But  are  we  forever  to  have  the  business 


interests  of  the  country  dealt  with  in  this  blundering,  senseless 
fashion,  and  changes  of  tariff,  striking  at  existing  conditions  of 
business  without  due  consideration  of  the  effect,  fired  at  us  just  as 
it  pleases  the  Government  of  the  day  to  listen  or  not  to  listen  to  the 
representations  made  ? 

We  have  repeatedly  argued  for  a  commission  of  business  men, 
with  the  consumers  represented  on  it,  to  advise  the  Government 
when  a  tariff  is  overhauled.  This  is  not  an  impracticable  sugges- 
tion. It  is  perfectly  feasible.  The  Ministers  need  not  accept  the 
advice  of  such  a  commission,  but  its  advice  could  be  published,  and 
if  the  Government  departed  therefrom,  reasons,  and  good  reasons, 
would  require  to  be  given  before  the  merchants  and  consumers  of 
the  country  would-  be  satisfied.  Why  do  all  Governments  avoid 
this  course  ?  Well,  we  do  not  want  to  attribute  bad  motives,  but 
we  greatly  fear  that  Governments  are  ashamed  to  confess  that  they 
are  not  business  men  enough  to  frame  a  tariff  themselves,  and,  be- 
sides, they  prefer  to  deal  directly  with  the  large  commercial  inter- 
ests because  thac  gives  them  a  political  "pull,"  and  may  prove 
useful  in  elections.  Is  this  true  or  false?  Is  it  not  notorious  that 
certain  manufacturers  had  a  "  pull  "  with  the  late  Government  ?  Is 
it  not  equally  evident  that  some  phases  of  this  tariff — leaving  the 
duty  on  agricultural  implements,  taking  it  off  barbed  wire,  reducing 
it  a  trifle  on  coal  oil,  raising  it  on  cottons — were  dictated  by  politi- 
cal considerations  ? 

This  being  so,  it  is  time  merchants  as  a  body  dissociated  them- 
selves from  too  intimate  connection  with  any  party.  Let  them 
press  for  tariff  changes  framed  by  business  men,  after  long  and 
thorough  inquiry,  not  by  lawyers  and  politicians  who  see  a  few 
deputations  and  then  think  they  know  it  all.  Merchants  have  a 
right  to  be  consulted  in  this  matter.  The  Government  is  not  going 
to  pass  a  Prohibitory  Liquor  Law  until  a  vote  of  the  people  is  taken. 
But  a  Tariff,  an  infinitely  more  important  measure  to  the  merchants 
of  the  country,  is  framed  in  secret  and  then  thrown  at  us  to  take  it 
or  leave  it.  This  is  not  wise,  not  necessary,  not  good  business. 
A  tariff  carefully  drawn  ought  to  remain  in  force  for  a  term  of  years, 
say  ten  at  least.  This  country  would  greatly  benefit  from  a  tariff 
more  or  less  permanent,  but  such  a  measure  will  never  emanate 
directly  from  any  Government  of  politicians. 

Our  merchant  readers  know  The  Review  well  enough  by  this 
time  to  be  sure  that  these  strictures  are  not  meant  in  any  party 
sense.  If  any  reader  feels  that  they  are  too  severe  let  him  write 
and  say  so  and  we  shall  not  hesitate  to  print  his  letter  and  answer 
his  objections.  Discussion  is  needed,  because  it  will  never  do  to 
allow  commercial  interests  to  be  divided  and  tariffs  to  be  bungled 
by  party  considerations. 


THE  USE  OF  CANADIAN  WOOL. 

A  plea  that  should  be  heard,  on  behalf  of  the  woolen  mills,  is 
that  they  use  a  great  deal  of  Canadian  wool.  It  is  used  either  for 
mixing  with  the  finer  wools  from  abroad,  or  almost  entirely  by  itself 
in  making  up  the  well-known  durable  fabrics  which  are  made  in 
Canada  up  to  a  high  grade  of  perfection,  and,  on  this  account,  are 
in  demand  abroad.  Mills  which  avoid  shoddy  or  cotton  as  a  rule, 
and  depend  on  the  quality  of  domestic  wool  for  certain  fabrics,  do 
a  large  business  with  the  farmer.  It  is  not  desirable  that  the  far- 
mer  should   be  any  further  crippled  than  he  is  now  in   finding  a 
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market  for  his  products,  of  which  wool  is  an  important  item.  The 
new  tariff  in  the  States  does  him  no  good,  and  it  would  not  be  ex- 
pedient to  close  any  mill  in  Canada  which  uses  the  domestic  wool 
extensively,  especially  when  no  substitute  market  is  offered  to  the 
wool-grower.  There  is  a  staple  in  Canadian  wool  which  is  found 
very  valuable  in  certain  classes  of  tweeds,  and  it  is  not  desirable 
that  these  materials,  which  are  honest  and  durable  stuff,  should  be 
run  out  of  their  own  market  by  imported  shoddy, 


MERCHANTS  AND  GERMAN  GOODS. 

AS  was  anticipated,  the  working  of  the  preferential  tariff  rates  on 
dry  goods  is  causing  some  embarrassment  to  the  Customs  offi- 
cials, and  promises  to  cause  more.  This  arises  from  the  difficulty  of 
distinguishing  between  goods  of  British  origin  and  similar  goods  of 
foreign  origin.  The  former  come  in  at  one-eighth  less  duty  than  the 
latter,  and  hence  the  natural  desire  of  the  importer  to  get  the  ad- 
vantage which  belongs  to  him  when  he  imports  British  goods. 

At  present  the  Customs  officials,  as  far  as  Toronto  is  concerned, 
seem  to  be  proceeding  on  a  principle  which  may  be  open  to  some 
objection,  but  really  appears  the  only  way  out  of  the  difficulty. 
The  mere  fact  that  goods  are  invoiced  from  a  British  house  is  not 
sufficient  proof  to  ensure  their  getting  the  benefit  of  the  minimum 
tariff.  There  must  be  additional  evidence.  But  this  is  often  im- 
possible to  give.  So  in  the  case  of  silks,  for  example  ;  all  are 
classed  as  foreign-made,  because  the  bulk,  if  not  the  whole,  of  them 
imported  here  are  manufactured  in  foreign  countries.  This,  of 
course,  does  not  seem  fair  to  the  English  silks,  but  how  are  you  to 
distinguish  ? 

A  large  importer  told  The  Review  a  day  or  two  ago  that  he 
expected  a  consignment  of  silks  shortly.  "  I  know  there  are  some 
English  goods  in  the  case,  but  I  don't  believe  I  could  distinguish 
them  from  the  others."  If  so,  he  will  certainly  pay  the  duties  in 
the  maximum  tariff.  The  attention  of  the  English  silk  interests 
should  be  directed  to  this  state  of  things,  because,  if  maintained  as 
a  regular  practice,  they  will  be  deprived  of  the  chance  intended  to 
be  afforded  by  the  new  tariff  of  successfully  competing  in  this  mar- 
ket with  their  foreign  rivals. 

Then  in  the  case  of  woolen  hosiery,  the  rule  is  to  consider  this 
class  of  imports  as  foreign  too.  They  mostly  come  from  Germany. 
As  to  cotton  hosiery,  these  imports  will  be  considered  British, 
because  even  under  the  old  tariff  we  imported  little  from  foreign 
countries,  and  the  new  preferential  rates  must  still  further  encour- 
age the  purchase  of  British  goods  of  this  class. 

Laces  are  likely  to  raise  the  same  difficulty  of  distinguishing 
between  British  and  continental  goods.  The  invoice  of  a  British 
house  might  be  no  indication,  because  there  are  firms  with  branches 
in  England,  France  and  Switzerland.  It  is  probable  that  cotton 
laces  will  be  classed  as  British,  and  silk  laces  of  nearly  all  grades 
will  be  put  down  as  foreign.  While  a  rule  of  this  kind  may  work 
well  enough  in  large  importing  centres  we  do  not  know  that  there 
will  be  uniform  classification  at  the  smaller  Custom  houses,  so  that 
there  may  be  much  injustice  done  without  intention.  Altogether, 
from  all  we  can  learn,  the  preferential  tariff  on  not  easily  distinguish- 
able goods  brings  confusion.  We  do  not  envy  the  appraisers 
their  lot. 


A  BIG  U.S.  DRY  GOODS  MAN  SPEAKS. 

SOME  comment  is  caused  by  a  recent  speech  delivered  by  Mr. 
John  Wanamaker,  who  owns  the  big  retail  dry  goods  houses 
coupled  with  his  name  in  Philadelphia  and  New  York.  He  was 
addressing  the  Business  Men's  League  in  Philadelphia,  and  began 
by  saying  that  the  country  was  not  prosperous  and  the  expectation 
that  better  times  would  set  in  when  the  Republicans  got  in  last 
November  had  not  been  fulfilled.  He  thought  the  Republicans 
(and  he  is  a  prominent  member  of  that  party  and  was  Postmaster- 
General  in  President  Harrison's  Cabinet  from  1888  to  1892)  would 
suffer  unless  the  trade  depression  was  relieved.  Mr.  Wanamaker 
continued  :  *'  Idleness  and  want  breed  a  bitter  discontent,  which 
will  never  be  overcome  until  there  are  ample  employments.  The 
foes  America  has  to  fear  are  not  the  sullen,  savage  Turks,  nor  the 
insurrectionists  of  Cuba,  nor  the  territory  grasping  British,  but  they 
are  our  own  patient  and  heart-tired  people,  our  own  suffering, 
much-promised  people,  who,  betrayed  and  disheartened,  no  longer 
have  faith  in  their  party,  and  will  turn  to  any  leaderships  that 
offer  promise  of  better  times,  believing  that  worse  times  can  never 
come  than  those  existing.  It  is  a  terrible  thing  to  observe  public 
sentiment  adrift  and  uncaptained,  and  the  people  sweeping  away 
from  their  affection  to  the  old  party. 

"The  young  men  are  growing  up  indifferent  to  Republican 
principles,  with  no  respect  for  parties  of  broken  platforms  who  use 
national  and  state  patronage  in  payment  of  election  contracts.  The 
political  religion  of  the  nation  is  falling  lower  and  lower  under  the 
reckless  daring  of  unscrupulous  bosses.  There  are  immeasurable 
depths  of  misfortune  for  this  nation  and  state  if  the  continued  use  of 
corporation  and  public  moneys  and  the  dispensation  of  federal  and 
state  patronage  continue  to  be  controlled  in  the  interest  of 
office-holders  to  hold  office  for  themselves  and  to  benefit 
those  who  desire  to  keep  Government  contracts  or  maintain  parti- 
cular protections  through  the  money  given  by  which  elections  are 
decided. 

"  There  will  most  assuredly  come  a  day  when  there  will  be  a 
mighty  revolt  and  resistance,  resulting  in  a  revolution  that  will  give 
birth  to  a  new  political  party.  Laws  continually  despised  and  dis- 
regarded, legislation  conceived  for  blackmailing  purposes,  specula- 
tion by  public  officials  in  trust  and  other  stocks  while  tariffs  and 
other  financial  bills  are  pending,  must  surely  and  irrevocably  alien- 
ate the  people  from  their  party  and  awaken  a  disposition  and  des- 
peration to  substitute  almost  any  wild  and  untried  leadership  with 
the  hope  of  a  possible  relief. 

' '  From  some  points  of  view  it  might  seem  there  was  not  much 
to  be  done  except  to  suffer  and  wait.  It  will  be  no  easy  task  to 
undo  the  shackles  which  have  grown  upon  us  with  the  growth  of 
years.     There  is  no  short  cut  across  the  field  to  victory." 

These  are  very  alarmist  opinions.  Critics  who  are  in  the  habit 
of  seeking  for  motives  when  men  make  surprising  utterances  declare 
that  Mr.  Wanamaker  must  either  be  disappointed  in  not  secur- 
ing the  Pennsylvania  senatorship,  or  that  business  in  his  big  estab- 
lishment cannot  be  as  brisk  as  usual. 

Whatever  the  cause,  the  speech  throws  light  upon  present  con- 
ditions in  the  States,  and  indicates  that  the  high  tariff  now  before 
the  Senate  is  not  depended  upon  to  restore  completely  the  old  pros- 
perity in  the  republic. 
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COTTON    FABRICS,    ETC.,    "CUT   IN    BOND." 

THIS  feature  of  the  new  tariff  changes  announced  on  May  25th 
has  created  much  discussion.  Protests  have  been  made 
by  those  in  whose  interest  the  change  was  made,  by  the  ordinary 
importers  and  also  by  the  Canadian  cotton  manufacturers.  When 
the  original  tariff  was  brought  down  the  duties  on  cotton  were 
increased,  but  the  protection  accorded  to  the  shirt  and  collar  makers 
was  greatly  reduced.  Naturally,  they  protested  against  less  duty 
on  their  goods  and  higher  duties  on  their  raw  material.  The  Gov- 
ernment saw  the  justice  of  the  complaint,  and  resolved  to  make  a 
"concession"  to  the  shirt  manufacturers,  as  also  to  the  manufac- 
turers of  neckwear,  umbrellas,  etc. 

They  decided,  as  will  be  seen  from  Mr.  Fielding's  remarks  else- 
where, to  allow  cotton  fabrics  to  be  brought  in  at  1  $  per  cent,  if  cul 
into  the  required  shapes  for  manufacturers'  use  ;  and  the  cloths  for 
neckwear,  umbrellas,  etc.,  at  20  per  cent,  under  the  same  regula- 
tions. 

At  first  sight  this  looks  like  a  very  simple  arrangement,  but  see 

how  it  works  out.  It  means  the  loss  to  the  manufacturers  of  cotton 
fabrics  of  whatever  part  of  this  trade  they  formerly  did,  because 
there  is  a  direct  inducement  to  the  shirt  and  collar  makers  to  use 
imported  material,  there  being  a  greatly  less  duty  on  it  when  cut  in 
bond.  The  shirt,  collar,  neckwear,  etc.,  men  would  also  have  to 
establish  bonded  warehouses  in  connection  with  their  establishments, 
paying  the  officials  who  would  have  charge  of  them. 

Then,  the  importers,  wholesalers  and  retailers,  would  be  affected 
seriously.  The  new  regulation  would  act  as  a  strong  stimulus  to 
manufacturing  "in  bond,"  as  it  were.  The  importation  of 
fabrics  in  the  piece  for  blouses,  shirt  waists,  cuffs,  collars,  etc.,  will 
certainly  become  a  precarious  business.  The  ready-made  articles 
will  necessarily  supersede  in  a  large  measure,  many  believe,  the 
sale  of  the  material  itself.  The  retailer  would,  it  is  thought,  have 
to  confine  himself  in  many  places  to  handling  the  made  articles, 
and  he  would  be  restricted  too  in  the  lines  that  could  be  profitably 
sold.  In  the  same  way,  embroideries  and  similar  goods  now  sold 
largely  both  wholesale  and  retail  would,  to  a  certain  extent,  be  sold 
in  future  when  made  up  into  goods.  If  the  country  dealer  chose, 
of  course,  he  could  import  at  his  local  Custom  house,  keep  a 
bonded  warehouse  and  make  up  his  own  goods.  But  this,  we 
imagine,  would  generally  be  inconvenient  and  impossible. 

No  doubt  the  Government  thought  it  was  a  good  way  to  meet 
the  just  complaints  of  the  trade  against  a  tariff  which  increased  the 
duty  on  cotton  fabrics  and  lowered  it  on  articles  made  of  cotton. 
But  it  strikes  us  as  a  clumsy  device,  which  will  in  the  end  simply  dis- 
locate trade,  injure  the  makers  of  Canadian  cotton  and  the  jobbers, 
while  doing  no  particular  good  to  anyone.  The  large  wholesale 
houses  will,  no  doubt,  alter  their  system  and  add  a  manufacturing 
branch  so  as  to  keep  their  trade.  But,  on  the  whole,  we  do  not 
like  the  idea  of  this  complete  transformation  of  the  method,  and  it 
finds  few  advocates,  even  among  those  who  would  be  forced 
to  do  it. 

The  cotton  fabrics  which  are  to  be  imported  at  15  per  cent,  and 
cut  in  bond  are  for  shirts  and  certain  other  named  articles,  but  not 
underwear,  hence  it  is  contended  that  those  who  want  to  make  up 
white  cotton  underwear,  sleeping  garments,  etc.,  will  have  to  stand 
a  duty  of  25  per  cent,  on  the  raw  material,   while   British  goods  of 


that  class  made  up  come  in  now  at  30%  per  cent,  and  next  year  at 
26^  percent.  This  obstacle  might  be  got  over  by  extending  the 
privilege  to  makers  of  underwear. 

Hut  none  of  the  trade  like  the  change.  Action  was  taken  at 
once  in  Montreal  and  Toronto.  A  deputation  went  to  Ottawa  lrom 
the  former  city  consisting  of  Messrs.  E.  B.  Greenshields,  R,  R. 
Stevenson,  B.  Tooke,  R.  W.  McDougall,  A.  H.  Sims,  D, 
Mclntyre,  I).  Morrice,  and  A.  A.  Ayer.  The  Minister  gave  the 
usual  reply.  From  the  presence  of  Mr.  Tooke  and  Mr.  Sims  on 
the  deputation  it  may  be  inferred  that  the  shirt  and  collar  concerns 
do  not  appreciate  the  change  in  its  present  shape. 

In  Toronto  some  members  of  the  dry  goods  section  met,  includ- 
ing Messrs.  A.  Darling,  S.  Caldecott,  Sanderson,  Woods,  and 
Anderson,  and  passed  the  following  resolution  : 

"  The  dry  goods  section  of  the  Board  of  Trade  of  Toronto,  see- 
ing it  reported  in  The  Globe  newspaper  that  it  is  proposed  to  admit 
certain  articles  at  a  lower  rate  of  duty  to  the  manufacturers  of  shirts, 
collars,  cuffs,  blouses,  shirt  waists,  and  things  of  that  sort  than  the 
regular  importers  of  piece  goods,  and  having  already  expressed  its 
objection  to  the  principle  of  admitting  goods  to  manufacturers  at 
less  than  the  regular  duty  as  calculated  to  lead  to  evasion  and  traud  ; 
the  dry  goods  section  therefore  respectfully  reminds  the  Minister  of 
Finance  of  their  strong  objection  to  this  practice  and  would  urge 
him  to  avoid  making  any  discrimination  in  favor  of  any  class  of 
importers." 

It  will  be  observed  that  many  ot  the  men  who  protest  in  Mont- 
real and  Toronto  are  strong  supporters  of  the  Government  in 
general  politics,  so  that  the  request  for  a  reversal  of  this  action 
cannot  be  attributed  to  political  hostility. 


FUTURE  OF  THE  WOOLEN  TRADE. 

CANADIAN  manufacturers,  such  as  ready-made  clothing 
firms,  view  with  some  anxiety  the  drop  in  tariff  rates  under 
the  new  schedules.  It  is  feared  that  British  houses  will  put  forth 
a  strong  effort  to  make  tor  this  market.  Some  of  them  are  said  to 
have  already  secured  samples  of  the  clothing  which  is  made  by 
Canadians  especially  suited  to  this  country,  and  will  adapt  their 
styles  to  ours.  This  might  bring  about  very  serious  results,  not  only 
to  the  clothing  trade,  but  to  the  woolen  mills  which  make  so  much 
of  the  material  used  in  this  line  of  business.  We  must  say  that  if 
the  country  thinks  well  to  introduce  a  radical  change  in  duties  on 
any  class  of  manufacture,  time  ought  to  be  given  to  those  in  the 
business  to  prepare  for  new  conditions,  or  get  out  of  business. 

We  are  accustomed  to  boast  in  Canada  that  our  tariffs  are  not 
months  in  the  making.  That  is  true.  But  it  is  no  particular  vir- 
tue if  a  radical  change  goes  into  force  at  a  day's  notice.  No  Gov- 
ernment, we  imagine,  wants  to  strike  terror  into  the  hearts  of  any 
class  of  producers  by  a  tariff  change.  Yet,  according  to  common 
report,  this  has  been  done  in  the  case  of  the  woolen  industry. 

It  is  hard  to  determine  as  yet  how  the  woolen  and  clothing  men 
are  going  to  fare  under  the  new  duties.  They  have  to  stand  a 
double-barrel  shock — the  change  from  specific  to  ad  valorem  duties, 
and  the  preferential  tariff.  In  this  way  protection  was  cut  down 
very  low  indeed,  and  it  is  just  a  question  whether  an  industry  that 
is  dependent  almost  entirely  upon  the  home  market  should  have 
been  dealt  a  sudden  blow  Cut  off  from  the  United  States  market 
by  high  tariffs  and  unable  to  find  a  market  in  Europe  except  for 
a  few  specialties,  the  woolen  industry  would  have  a  hard  time  of  it 
if  the  new  tariff  proves  too  drastic. 
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HOW    IT    COULD    BE    DONE. 

BY    AN    EXPERIENCED    MONTREAL    BUSINESS    MAN. 

WHAT  you  say  about  a  tariff  being  framed  for  a  Government 
by  business  men  is  not  unreasonable  and  not  at  all 
impossible. 

It  is  now  too  late  to  do  anything  with  this  tariff,  but  the  next 
changes  could  originate  with  practical  men.  Take  the  case  of  dry 
goods.  It  would,  I  think,  be  well  to  have  a  small  committee  of 
trained  men  who  know  the  conditions  of  selling  and  buying,  and 
the  manufacturing  processes  as  well.  Then  they  would  be  familiar 
with  the  effects  of  proposed  changes  and  there  would  be  no  grop- 
ing in  the  dark.  These  men  would  be  sworn  to  secrecy  and  the 
Ministers  charged  with  the  task  of  framing  a  new  tariff  could 
consult  them  privately,  and  then  be  tolerably  sure  of  where  the 
changes  tended.  I  think  the  present  Government  desired  to  act 
fairly  and  with  sagacity  in  drawing  up  the  dry  goods  schedules  this 
time,  and  the  cases  in  which  they  have  failed  to  give  satisfaction 
are  due,  not  to  deliberate  design,  but  to  the  fact  that  the  tariff  was 
found  a  much  weightier  and  more  complicated  task  than  they  real- 
ized at  first.  There  is  no  crime  in  a  politician  admitting  that  he  is 
not  as  thoroughly  posted  as  a  merchant  in  business  details  and  con- 
ditions. The  wonder  rather  is  that  he  should  claim  a  capacity  and 
knowledge  which  only  comes  after  long  years  of  experience.  By 
assuming  to  possess  it,  Governments  get  themselves  into  all  kinds 
of  tangles,  and  flounder  along  sometimes,  greatly  to  their  own 
detriment. 

By  framing  a  tariff  in  the  way  I  have  indicated,  its  chance  of 
remaining  in  force  for  a  term  of  years  would  be  much  improved. 
Rates  of  duty  which  are  adopted  after  thoroughly  weighing  the 
consequences  are  likely  to  stand  undisturbed  for  a  long  time.  No 
one  wishes  to  change  them,  and  the  task  of  Government  in  tariff 
matters  becomes  much  lighter. 

I  hope  you  will  keep  on  advocating,  in  a  reasonable  way,  the 
reform  you  suggest,  and  you  will  earn  in  this,  as  you  have  in  other 
things,  the  thanks  of  the  trade. 


AUSTRIAN    LINENS    HARD    TO    DISTINGUISH. 

THE  manufacturers  in  Austria  have  become  experts  in  the  mak- 
ing of  fabrics  from  cotton  and  flax,  in  close  imitation  of  pure 
flax  goods.  The  texture  of  the  fabrics  made  from  cotton  and  flax 
is  glued  and  dressed  in  so  perfect  a  manner  that  it  becomes  difficult, 
in  many  cases,  to  decide  whether  the  articles  in  question  are  pure 
linen  or  whether  they  are  union  goods.  In  such  instances,  recourse 
has  to  be  had  to  a  magnifying  glass  of  high  power,  with  the  aid  of 
which  it  is  possible  to  discern  the  construction  of  the  various  fibres. 
On  account  of  this  great  similarity  to  linen,  it  is  not  seldom  that  union 
goods  are  bought,  the  buyer  being  of  the  opinion  that  he  is  obtain- 
ing pure  linen.  Yet  even  where  the  quality  is  known,  union  goods, 
though  not  possessing  the  fine  lustre  of  linen,  and  not  as  easily 
washed,  and  though  they  allow  dust  to  adhere  more  readily  than 
linen  does,  have,  nevertheless,  on  account  of  their  comparative 
cheapness  and  their  similarity  to  linen,  frequently  taken  its  place. 
Comparatively  large  orders,  it  is  said,  have  been  received  from  the 
United  States  and  from  South  America.  In  consequence  of  this 
condition  of  affairs,  manufacturers  of  linen  goods  have  petitioned 
the  Austro-Hungarian  Government  to  pass  laws  looking  to  the  cor- 
rect marking  of  the  texture  woven. — -Textile  World. 


WILL    THE    OVERSKIRT    BE    REVIVED? 

History  repeats  itself  perhaps  oftener  in  the  matter  of  dress  than 
in  any  other  respect.  Years  ago,  the  fashion  of  arranging  trimming 
on  the  dress-skirt  to  simulate  an  overdress  was  merely  the  stepping- 
stone  to  the  actual  overskirt  that  soon  followed.  And  now  con- 
fusion is  worse  confounded  by  mixing  the  antique  and  modern  in 


present  modes  with  double-skirted  effects.  We  have  the  overskirt 
hinted  at  by  outlines  of  ruffles,  braids  and  all  the  new  trimmings, 
and  even  the  bustle  is  favorably  looked  upon  by  many.  Whether 
this  all  means  a  return  to  the  heavy  draperies,  steels  in  the  backs 
of  skirts  and  huge  bustle  effects  remains  to  be  seen.  However,  if 
negative  head-shakings  on  the  part  of  the  sensible  and  comfort- 
loving  women  and  designers  mean  anything,  the  scare  is  only  for 
the  moment. 


GLIMPSES    OF   THE    MARKETS. 

A  COMPLETE  assortment  of  ladies',  misses'  and  children's 
hose,  in  the  celebrated  Imperial  fast-black  dye,  is  at  present 
being  shown  by  John  Macdonald  &  Co.  They  have  lately 
received  repeat  orders  of  these  goods  with  which  they  have  been  so 
successful.     Also  tan  cotton  hose  in  all  sizes. 

S.  F.  McKinnon  &  Co.  have  a  good  stock  of  oriental  and  silk 
chantilly  laces. 

The  Gault  Bros.  Co.,  Ltd.,  are  now  receiving  a  variety  of  lines 
of  the  newest  things  in  dress  trimmings,  ornaments,  zouaves,  etc. 

P.  Garneau,  Fils  &  Cie.,  of  Quebec,  have  the  correct  thing  in 
black  cashmere,  their  "Special,"  "Extra,"  "  G70  "  and"G75" 
qualities  being  the  most  popular. 

"  Keep  things  moving  by  keeping  things  that  move."  This  is 
one  of  the  mottoes  adopted  and  carried  out  by  W.  R.  Brock  &  Co. 
At  this  season  there  are  always  a  number  of  lines  in  a  warehouse 
much  broken  in  variety  and  reduced  to  a  few  pieces  of  a  pattern, 
which,  nevertheless,  take  up  valuable  space  wanted  for  new  goods 
for  the  next  season.  W.  R.  Brock  &  Co.  make  it  a  rule  to  run 
these  lots  off  at  a  greatly  reduced  price  and  are  now  in  a  position 
to  offer  a  number  of  such  bargains  in  prints,  wash  goods  generally, 
linens,  dress  goods  and  silks.  Many  of  the  leading  merchants 
throughout  the  country  have  taken  advantage  of  these  drives  and 
an  early  inspection  is  advisable,  either  in  the  warehouse  or  of  their 
travelers'  samples,  and  thus  "keep  things  moving  by  keeping 
things  that  move." 


PUT  THE  STREET  AND  NUMBER  ON    OUR   LETTERS. 

Editor  Dry  Goods  Review  : 

Dear  Sir, — Perhaps  it  would  not  be  out  of  place  to  draw  the 
attention  of  wholesale  houses  and  manufacturers  to  the  fact  that 
they  should  address  their  customers'  letters  more  carefully  by 
placing  thereon  the  street  and  number.  I  am  in  the  retail  business 
in  the  city  of  Montreal,  where  there  are  twenty- one  J.  Allans  and 
five  J.  Aliens,  including  myself.  Perhaps  there  are  not  more  than 
one  dozen  of  them  in  business,  but  there  are  about  that  many.  Now, 
I  open  quite  a  few  letters  not  for  myself,  and  have  to  return  them 
to  the  poor  ' '  posty  ' '  ;  besides,  a  few  of  my  own  letters  come  to  me 
after  having  been  opened.  The  latter  part  I  can  attend  to  myself 
by  instructing  those  I  buy  from,  but  I  think  a  little  trouble  on  the 
part  of  wholesalers  and  others  would  save  this  inconvenience  and 
delay.  Yours  truly, 

John  Allan, 

Hatter  and  Outfitter. 
661  Craig  street,  Montreal. 


LADIES'  WRAPS  IN   LONDON. 

The  newest  wraps  are  small  shoulder  capes  of  cloth  or  applique 
work.  A  particularly  smart  one  is  of  black  accordion  pleated  silk, 
with  emerald  jet  jewelled  lace  over  it,  and  a  fussy  lace  collar.  Of 
cloth  capes  in  black  and  fawn,  those  strapped  round  and  upwards 
with  the  cloth  piped  with  white  sateen  are  useful  and  becoming.  A 
smart  fawn  coat  displayed  two  bands  of  strapping  piped  with  green 
silk  from  below  the  waist,  continuing  over  the  shoulders  at  the  back 
to  the  waist,  and  showing  at  the  points  two  steel  and  enamel 
buttons, 
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DRESS  STAYS? 


We 
Mauul'acture 

Dress  Stays 
That  Sell 
To  Sell 

And  Want  to 
Sell  You 


EVER-READY 
PRE-EMINENT 
PARAGON  (Twin) 


DRESS 
STAYS 


ALL-RIGHT 
ALPHA  and 
RIVAL  .  .  . 


Styles    ^    Prices 

50c.  to  $1.25  per  gross,  regular :  quantities  delivered. 


We  call  particular  attention  to  the  "Pre-Eminents, 
made  of  tine  heavy  sateen  ;  japanned,  metal  tipped 
sprint,'  steel  :  in  attractive  shades  of  seven  principal 
colors  and  stitched  with  different  colored  silk,  giving 
them  a  rich,  handsome  effect. 


THE  EVER-READY  DRESS  SHY  CO. 


yORONTO, 


21  Wellington  West 


WINDSOR,  ONT. 


; 

j 

t 

; 

t 

t 
t 

! 
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JUBILEE 
NECKTIES 


Correct  shade  Royal  Purple  in  plain  silk. 
Correct  shade  Royal  Purple  in  corded  silk. 
Correct  shade  Royal  Purple  in  fancy  silk. 
Correct  shade  Royal  Purple  in  plain  satin. 

The  Victoria  Regina  Bow 

Royal  Purple  on  Danish  red  silk. 
Royal  Purple  on  Danish  red  satin. 
Royal  Purple  on  black  silk. 
Royal  Purple  on  black  satin. 

The  above  in  all  the  correct  shades  and  styles  in 
Men's  and  Women's  Neckties. 
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|     E.  &  S.  CURRIE 
t 


32  Wellington  St.  West 

.   .   TORONTO. 
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60  Years  a  Queen 

VICTORIA  REGINA 

LONG  MAY  SHE  REIGN 


Victoria  Croehet 

IS    THE 

QUEEN  OF  CROCHETS. 


ASK    FOR 


Victoria  Crochet  Thread. 

Morse  &  Kaley  Knitting  Cotton. 

M.  &  K.  Turkey-Red  Embroidery  Cotton. 


R.  HENDERSON  &  CO. 

323  St.  James  Street, 


Sole  Agents 

for  Canada. 


.  .  .  HONTREAL 


▼▼▼▼▼▼▼▼▼▼▼▼▼▼▼▼ 


40,000 


SOLD  THE 
FIRST  MONTH 


5%.  64  inches. 

Holds  the  Fabric  Tight  as  a  Drum  Head.     It  Sells  at  Sight. 


"WORTH"   SKIRT   EXTENDERS 

Sales  increasing.     No  leading  house  should  be  without  them. 
Ask  your  Jobber  for  them.     Sold  in  sets  of  six. 


R.  HENDERSON  &  CO. 

Soi   Agents  for  Canada.  .— MONTREAL 
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JUBILEE    MILLINERY    MONTH. 

THE  PROSPECTS  FOR  PRESENT  TRADE. 

SF.  McKINNON  &  CO.,  reporting  on  the  May  trade,  say  that 
.  notwithstanding  the  fact  that  the  weather  was  sorryewhat  cold 
ali  through  this  usually  warm  month,  and  in  spite  of  the  slight 
murmurings  at  the  slowness  of  trade  from  some  quarters,  their  turn- 
over was  very  satisfactory,  showing  a  substantial  increase  over  the 
corresponding  month  of  last  year.  But  they  claim  that  they 
found  it  harder  to  sell  anything  not  right  up  to  date,  the  trade  hav- 
ing centred  on  to  a  few  lines  more  closely  than  on  previous  seasons. 
"  But,"  they  added,  "  as  our  ad.  in  the  May  number  of  this  valu- 
able journal  will  show,  we  named  the  winners  for  May  and  were 
well  provided  with  these  leaders  all  through  the  month,  as  we  are 
now  ;    which,  of  course,  brought  large  and  satisfactory  results. 

"Having  entered  upon  the  long-to-be-remembered  Jubilee 
month,  we  are  almost  safe  to  count  on  warm  weather,  and  being  a 
loyal,  Queen  and  country-loving  people,  more  gay  dressing  will  be 
indulged  in  than  usual,  and,  as  there  cannot  be  fine  dressing  amongst 
ladies  without  fine  millinery,  we  may  therefore  reasonably  expect  a 
good  Jubilee  millinery  trade.  Hat  trimmings  and  beautifiers  will 
be  largely  of  the  same  character  as  used  in  May  millinery,  viz. : 
Flowers,  tips,  chiffons,  mousseline  and  gauze  effects,  laces  and 
plain  ribbons,  at  least  so  say  we,  and  have  provided  a  big  stock  of 
these  lines." 


SOME  SPECIALTIES. 

S.  F.  McKinnon  &  Co.'s  straw  department  shows  large  varieties 
of  up-to-date  white  hats  for  ladies,  misses  and  children  for  Jubilee 
trade. 

This  house  has  the  proper  styles  in  all  qualities  of  sailors, 
trimmed  and  untrimmed,  for  Jubilee  trade. 

A  full  stock  is  also  shown  of  black,  white  and  cream  tips,  in 
their  standard  makes. 


FASHIONS    IN  LACES. 

In  trimming  laces,  says  an  English  authority,  the  general  de- 
mand in  the  States  has,  of  late,  been  most  pronounced  for  the 
narrower  widths  of  neat,  dainty  sets  in  about  equal  proportions  of 
ivory  and  beurre,  although  importers  anticipate  that  a  heavier  later 
business  will  develop  for  the  former  shade.  The  demand  for  black 
laces  was  larger  than  expected,  with  the  narrower  assortments  in 
light-weight  effects  the  best  sellers  with  buyers  for  all  trades.  In 
addition  to  these,  for  better  retail  selling,  were  smaller  quantities  of 
flouncing  patterns.  Fancy  nets,  chiffons,  mousselines,  and  all-overs 
in  plain,  figured  and  prettily-colored  designs  were  big  sellers,  while 
such  novelties  as  soleil  plaitings,  new  effects  in  millinery  trimmings 
and  neckwear  that  have  been  introduced  since  initial  stocks  were 
made  up  were  liberally  sampled. 


INCREASE    IN    U.    S.    DUTY. 

A  decision  has  been  made  which  will  increase  the  cost  of  all 
hats  which  are  trimmed  with  such  ornaments  as  ostrich  plumes  or 
tips,  and  aigrettes.  The  Custom  house  officials  have  been  instructed 
to  collect  a  duty  of  35  per  cent,  ad  valorem  on  feathers,  which  were 
formerly  admitted  free  of  duty  in  the  crude  state. 


STRAWS  SELLING  LARGELY  IN  LONDON. 

Straws  will  be  extensively  worn  in  large  shapes  with  open  fronts, 
notwithstanding  the  obstructiveness  of  their  character  for  walking, 
while  smaller  shapes  will  be  made  of  railroad,  pedal — row  and  row 
in  alternate  colors,  speckled  English  twist,  chip — -in  varied  arrange- 
ments, and  Tuscan  ;  but  for  toques  and  fancy  bonnets  Swiss  plaits 
will   be   generally   used  ;  these  latter  we  would   recommend  to  be 


worn  on  all  occasions  where  large  congregations  meet  for  sight- 
seeing. The  great  bulk  of  cheap  goods  will  be  in  Italian,  Bernina 
and  ordinary  Jap  straw. 

A  cap  with  peak,  for  either  men  or  women,  called  the  P.  and 
O.,  made  in  Tuscan  or  pedal,  is  likely  to  run  the  dented-top  bowler 
and  sailor  shapes  very  hard  this  year  ;  being  made  to  fit  the  head 
and  resist  wind  it  is  very  useful  for  cycling,  tennis,  golf,  etc.,  and 
looks  very  becoming  for  gentlemen  and  quite  piquant  for  ladies. 

A  hat  made  by  a  Berlin  firm  of  milliners  for  the  Princess 
Frederick  Carl  of  Prussia  last  week  was  of  boat  shape  in  olive-green 
rustic  straw.  Large  upright  bows  of  green  and  black  ribbon  were 
placed  on  the  right  side  of  the  front  and  also  at  the  back  ;  while  on 
the  left  side  was  a  cluster  of  beautiful  flowers  in  shaded  greens — a 
kind  of  fancy  anemone.  Green  is  a  particularly  becoming  color  to 
Her  Royal  Highness,  and  one  she  frequently  wears. — London 
Millinery  Record. 


HINTS    TO    MILLINERS. 

Of  course,  the  trimming  arrangement  depends  entirely  on  the 
angle  at  which  the  hat  is  to  be  worn. 

A  straight,  both-sides-alike  trimming  must  have  the  back 
straight  also,  but  the  quantity  of  garniture  placed  on  the  bandeau 
depends  also  on  the  angle  the  hat  is  to  tilt  at.  If  to  be  worn 
straight,  very  little  trimming  is  put  under  the  back  brim  ;  possibly 
under  a  cluster  of  flowers,  or  a  rosette,  on  each  side  of  the  back 
knot  ;  if  the  hat  is  to  be  worn  tilted  over  the  eyes,  a  very  full 
trimming  can  be  g*iven,  and  should  be  brought  well  round  to  be- 
hind the  ears,  being  graduated  from  full  in  the  middle  to  nothing  at 
the  sides. 

Some  hats  worn  in  this  way  are  not  trimmed  evenly  outside — 
the  left  being  much  higher  than  the  right  side,  even  though  the 
front  is  quite  filled  in. 

Hats  having  side  "  bandeau"  must,  of  course,  have  the  outside 
trimming  one-sided.  In  these  the  tall  effect  may  be  placed  nearer 
the  front  than  in  the  front  tilting  hats,  where  often  the  height  is 
best  placed  at  the  back  of  the  crown,  or  quite  near  the  back. 

On  hats  that  raise  in  front,  the  height  must  be  nicely  calculated 
by  posing  it  on  the  head,  and  giving  it  the  right  angle  forward,  or 
it  will  look  as  if  the  hat  were  all  the  time  falling  off  backward. 

The  axiom  of  the  season  is  "Very  full  trimmings,"  but  there 
are  some  very  pretty  simple  styles  that  suit  small  features  far  better. 

Always  study  the  face  of  the  customer  ;  yes,  and  the  figure, 
height  and  bulk.  A  milliner  called  into  the  showroom  to  take  an 
order,  saw  sitting,  a  large-looking  woman,  with  a  very  full  lower  face, 
and  proceeded  to  design  for  her  a  hat  in  accordance  with  the  pro- 
portions as  they  appeared.  The  customer  interrupted  her  with, 
"  Oh,  but  I  know  that  would  not  be  becoming  to  me,"  and  rose  to 
go,  when  the  horrified  milliner  saw  her  mistake,  for  the  woman  was 
extremely  short  !  Coaxing  her  back  she  soon  repaired  her  error, 
and  fitted  her  with  a  hat  that  met  all  the  requirements. 

I  note  that  mousseline  de  soie  and  the  thin  French  crepes  are 
superseding  tulle  ;  they  are  mostly  used  kilted,  but  tulle  is  now 
used  to  veil  the  Batavia  cloth,  greatly  softening  the  effect,  and  some- 
times giving  a  changeable  effect  that  is  very  pretty.  Red  is  show- 
ing very  much,  but  I  doubt  its  finding  favor  till  the  fall. 

Do  milliners  know  that  red  shades  "  blonde  "  red  hair  ?  Just 
try  it.      Reds  and  pinks  are  being  used  together. 

Blue  straws  are  trimmed  with  violets.  Violet  straws  are  trimmed 
with  red.  Handsome  hats  are  shown  trimmed  only  with  black 
ribbon  outside,  and  two  or  three  "sets"  of  bandeau  in  various 
colored  flowers  for  wear  with  the  one  hat ;  for  instance,  with  one 
hat  went  a  bandeau  of  cameo-pink  crush  roses  ;  another  of  red 
rosebuds  and  lots  of  green  foliage,  and  a  third  of  yellow  buttercups 
and  green  foliage.  They  are  pinned  on  with  large  headed  black 
pins. — Millinery  Trade  Review. 
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WHOLESALE  MILLINERY 


Our 


Respect. 


1897 


GOD  SAVE  THE  QUEEN 


DEPARTMENTS 

o  *o 
Hats    Straw  Braids    Shapes 


Silks     Ribbons     Laces 

Hat  and   Dress 

TRIMMINGS 


Flowers       Feathers       Birds 
Ornaments 


Mantles,  Etc. 


LETTER  ORDERS  ALWAYS  RECEIVE  PROMPT  AND  CAREFUL  ATTENTION, 

The  D.  McCALL  COMPANY,  ud. 

TORONTO. 


Dingman  &  Co. 


56   Bay  Street,  TORONTO. 

We  are  Clearing  Out  our  ENTIRE  STOCK  of... 

/ 

Ladies'  Underwear,  Hosiery,  Gloves,  Belts,  Swiss  Handker- 
chiefs, Embroidery,  Frillings,  Velvets,  Velveteens,  Veilings, 
Laces,  Chiffons ;  Men's  Sweaters,  Shirts  and  Drawers,  and 
Elastic  Canvas ; 

And  must  have  these  lines  disposed  of  by  July  ist,  1897,  as  we  are  going  out  of  this  branch  of  our  business. 
Merchants  throughout  the  Dominion  have  seldom  met  with  a  chance  such  as  this  sale  offers,  most  of  the  goods 
being  consigned  to  us  from  the  manufacturers  in  Great  Britain,  France  and  Switzerland. 


BUYERS  will  find  this  a 
GOLDEN   OPPORTUNITY 

to  pick  up  BARGAINS. 


Dingman  &  Co.,  Bay street,  Toronto. 
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DIFFERENTIAL    DUTIES. 

Montreal  Gazette. 

THE  Ministers,  it  is  understood,  have  promised  to  redress  some 
of  the  shirt-makers'  grievances  by  reducing  the  duty  on 
the  cloths  they  import,  when  cut  up  in  the  factories  under  Customs 
supervision.  The  cotton  manufacturers  are  protesting  against  the 
arrangement.  It  is  not  a  good  arrangement,  though  in  the  late 
Conservative  tariff  there  were  several  precedents  for  it,  and  though 
in  the  existing  tariff  it  is  not  the  only  case  of  its  kind.  There  is  a 
decided  element  of  injustice  in  giving  a  shirt-maker  or  a  hatter  an 
opportunity  to  import  his  materials  at  a  rate  below  those  which  a 
merchant  has  to  pay  on  like  articles  brought  in  for  domestic  con- 
sumption, or  at  a  rate  below  that  which  another  manufacturer  has 
to  pay.  There  is  no  just  reason  why  a  hatter  should  pay  less  taxes 
on  his  trimming  material  than  is  paid  by  a  tailor  using  exactly  the 
same  goods.  Carrying  out  the  Government's  reported  intention 
will  add  another  to  the  anomalies  in  a  tariff  that  is  already  full  of 
anomalies.  The  complaint  of  the  shirt  manufacturers  was  a  per- 
fectly just  one.  In  its  original  changes  of  the  tariff  the  Govern- 
ment left  them  in  a  position  where  they  were  discriminated  against. 
The  wrong  course  was  taken  to  remedy  the  trouble.  It  is  quite 
practicable  to  remove  the  cause  of  the  shirt-makers'  grievance  with- 
out giving  a  cause  of  complaint  to  every  cotton  cloth  consumer  who 
is  not  a  shirt  maker. 


UNITED    STATES    FURS- 

The  exports  of  American  furs,  obtained  chiefly  in  Alaska, 
amount  to  $4,000,000  in  a  year,  and  nearly  70  per  cent,  of  them  is 
sent  to  England.  The  importations  of  foreign  furs  or  manufactured 
articles  into  which  fur  enters  as  the  chief  material  amount  in  a  year 
to  $10,000,000,  or  more  than  twice  as  much  as  the  exports.  The 
American  trade  in  furs  has  been  largely  stimulated  by  the  yields  of 
Alaska.  From  1870  to  1890  the  Alaska  Commercial  Co.  paid  to 
the  United  States  $50,000  a  year  and  $2  for  each  seal  taken  for  the 
sole  privilege  of  taking  seals  in  Alaska.  The  sealskins,  in  casks 
holding  from  200  to  300  each,  are  shipped  through  San  Francisco 
and  New  York  to  London.  From  1868  to  1890  2,412,000  sealskins 
from  Alaska  were  sold  in  London. 

The  average  annual  collection  of  furs  on  United  States  territory 
is  as  follows  :  Badger,  5,000  skins  ;  bear,  15,000  ;  beaver,  200,000  ; 
buffalo,  of  no  account  ;  fisher,  12,000  ;  fox,  all  kinds,  150,000  ; 
marten,  130,000  ;  mink,  250,000  ;  muskrat,  3,000,000  ;  opossum, 
250,000  ;  raccoon,  500,000  ;  sea  otter,  2,000  ;  skunk,  550,000. 
In  1890  there  were  484  fur  establishments  in  the  nation,  of  which 
281  were  in  New  York,  and  though  there  has  been  a  decline  in 
late  years  in  the  popularity  of  some  fur  garments  in  consequence  of 
the  mildness  of  the  winter  seasons,  the  business  in  American  furs 
of  the  cheaper  grade  is  on  the  increase,  and  a  proof  of  this  is  found 
in  the  fact  that  while  the  exports  of  furs  from  this  country  were 
larger  in  1896  than  in  the  year  preceding,  the  importation  of  fur 
goods  declined. 

GREEK  MERCHANTS  IN  MANCHESTER. 

Mr.  Hazzopulo,  the  Greek  vice-consul  in  Manchester,  says  a 
Manchester  correspondent,  has  been  speaking  of  the  first  settlement 
of  the  Greeks  here.  Previous  to  Navarino  and  other  events  by 
which  the  Turks  were  driven  from  Hellas,  there  had  taken  place  a 
migration  of  Greek  merchants  to  Trieste,  Marseilles,  London, 
Manchester  and  other  centres.  Constantine  Iplidgki  was  one  of 
the  earlier  settlers  here,  and  is  described  as  the  founder  of  the  Greek 
colony  in  the  city.  He  arrived  in  the  forties,  and  for  a  long  time 
transacted  a  large  yarn  business.  Mr.  Hazzopulo  came  to  Man- 
chester in  1858,  and  is  the  head  of  the  firm  of  S.  Hazzopulo  &  Co., 
shipping  largely  to  Constantinople  and  Bulgaria.  The  position  of 
the  Greek  community  in  Manchester  is  not  what  it  used  to  be,  some 


of  its  wealthiest  members  having  left  the  city.  The  depression  of 
trade  and  its  wider  distribution  are  set  down  as  the  causes  of  the 
exodus,  the  margin  of  profit  being  no  longer  large  enough  to  attract 
fresh  comers  of  the  right  sort.  There  are  over  fifty  Greek  merchant 
houses  in  the  city,  Messrs.  Ralli  Bros,  being  the  principal. 

It  is  no  doubt  true,  not  only  of  Greek,  but  of  other  foreign  firms, 
that  many  of  them  have  much  smaller  establishments  than  formerly. 
Where  three  or  four  gardeners  were  employed  at  the  residence  of 
the  shipper,  one  now  suffices,  and  other  signs  of  economy  are  not 
wanting.  The  general  trade  of  the  city  is,  however,  larger  than  was 
ever  before  known  in  its  history,  and  such  changes  as  those  noted 
above  are  mere  matters  of  detail  affecting  a  class  small  in  numbers. 


POOR    QUALITY    OF    UNITED   STATES    FLAX. 

A  MEMBER  of  the  firm  of  Ewart  &  Son,  Ltd.,  writes  to  a 
New  York  contemporary  as  follows:  "We  read  in  your 
valued  paper  of  the  1st  inst.  that  a  large  shipment  of  Minnesota 
flax  was  sent  to  Belfast  last  month,  which  naturally  gave  the 
impression  that  it  was  used  there  for  the  manufacture  of  linen  and 
was  therefore  suitable  for  that  purpose.  As  we  are  large  users  of 
flax  and  obtain  it  from  all  the  best  markets  and  have  never  been 
able  to  avail  ourselves  of  American-grown  flax,  we  enquired  of  our 
people  in  Belfast  regarding  this  shipment  and  asked  them  to  report 
to  us.  We  are  informed  that  the  amount  received  was  only  one 
ton  and  the  quality  'very  inferior.'  We  would  also  like  to  men- 
tion in  confirmation  of  this  that  since  the  1st  of  May  a  representa- 
tive of  the  Minnesota  Flax  Company  has  called  upon  us  here  with 
view  to  business,  and  he  admitted  that  only  two  tons  of  flax  had  so 
far  been  shipped  to  Belfast — one  ton  to  Messrs.  Barbour  and  one 
ton  to  Messrs  John  Preston  &  Co.,  flax  dealers  in  Belfast. 

' '  These  facts  do  not  lead  us  to  expect  much  relief  from  the  Minne- 
sota flax-growing  district,  and  we  are  inclined  to  believe  that  as  yet 
there  is  practically  no  flax  grown  in  that  district  suitable  for  the 
manufacture  of  linen  goods,  as  was  the  case  when  in  August  last, 
in  answer  to  a  bona  fide  enquiry,  the  Minnesota  Flax  Co.  stated 
that  there  was  not  any  flax  grown  in  that  neighborhood  which  could 
be  used  in  manufacturing  linen. 

"  As  the  question  of  flax  raising  and  the  manufacturing  of  linen 
has  been  very  much  before  the  public  lately  these  facts  may  be  of 
interest  to  your  readers." 


THE    LACE    NOVELTIES. 

Nottingham  manufacturers  are  producing  many  novelties  in 
fancy  millinery  laces.  None  of  them,  however,  are  able  as  yet  to 
displace  valenciennes,  for  which  there  is  a  large  demand  in  edgings, 
laces,  and  insertions.  In  these  goods  there  is  a  large  variety  of 
patterns  in  white,  ivory,  cream,  grass  lawn,  and  butter  shades.  A 
few  are  also  sold  with  two-tone  effects.  Cotton  and  linen  Maltese 
and  torchon  laces  in  white,  ivory  and  butter  are  meeting  with  an 
increased  inquiry.  Oriental  laces  in  white  and  butter  are  selling 
freely,  but  muslin  ground  combinations  are  not  so  much  in  request. 
Guipure  laces  and  insertions  in  white,  cream,  and  natural  are  in  fair 
demand.  There  is  only  a  moderate  enquiry  for  crochet,  American, 
and  ordinary  warp  laces.  Chantilly  and  other  silk  laces,  edgings, 
and  nets  are  selling  in  moderate  quantities. — Drapers'  Record. 


WHO    FIGHT    FOR    BARGAINS. 

"  It  is  the  intense  poverty  of  the  people  everywhere  that  presses 
them  to  clamor  for  the  bargain  counters, "  says  a  writer  in  The 
Houston  (Tex.)  Post.  If  this  gentleman  would  come  to  New  York 
and  see  our  well-dressed  and  prosperous  women  fighting  over  50c. 
shirt  waists  he  would  not  imagine  that  the  desire  for  bargains  was 
altogether  attributable  to  lack  of  the  consumers'  ability  to  spend 
money. — N,  Y.  Economist. 
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IN  STOCK 


FALL,  1897 

Our  travellers  are  now  showing 
best  values  in 

Beaver  Coatings,  Beaver  Mantling- i,  Beaver- 

ettes,    Kreimmers,    Sealettes,    Meltons, 

3/4    Etoffes,    6/4  Friezes,    Flannels, 

Dress  Goods,  Hosiery,  Shirts  and 

Pants  in  plain  ribs,  fancy 

ribs,  Scotch  knits  and 

fancies,  Top  Shirts, 

Blankets.  Yarns, 

Fingerings.  yS         /^^^  *  &$*' 


a  general  assortment  of 
Staple  and  Fancy  Dry 
Goods  for  immediate 
requirements. 


Tweeds,  Coatings,  Serges,  Italian 

Cloths,   Fancy  Dress  Goods,  Summer 

Suitings,     Duck      Suitings,     Shirtings, 

Linens,  Tablings,  Gents'  Furnishings,  Hosi= 

Laces,  Silks,  Smallwares,  etc.,  etc. 


I K.  iSHIKAWA  &  CO. 


A  A 

A 
A 
A 
A 
A 
A 
A 
A 
A 
A 
A 
A 
A 
A 
A 
A 


A 
A 
A 
A 
A 
A 
A 

Manufacturers  of 

A 


Yokohama,  Japan* 


A 
A 
A 
A 
A 
A 
A 
A 
A 
A 
A 
A 
A 
A 
A 
A 
A 
A 
A 
A 
A 
A 
A 


Japanese  Silks 
Handkerchiefs 
Rugs  /  Mattings 


Canadian  Office  : 


24  Wellington  Street  West, 
TORONTO. 


A 
A 
A 
A 
A 
A 
A 
A 
A 
A 
A 
A 
A 
A 
A 
A 


A 
A 
* 
A 
A 
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BLACK  BROCHE  SILKS ' 

Large  patterns,  latest  designs 
75C- 

CANVAS  CLOTH 

Cream  and  Black 

37^c. 

BLACK  BRILLIANTINES 

20c,  30c,  37y2c,  47c. 

SILK  |  WOOL  GLORIAS 

75c. 

.  .  .  OUR  SPECIALTIES  .  .  . 

HIGH-CLASS    DRESS  GOODS 
AND  SILKS. 


WILLIAM  AGNEW  &  CO. 

305  and  305a  St.  James  St.,  MONTREAL. 


OT&TO^^ 


Mm^S 
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THE    THREAD    BUSINESS. 

'HE  British  thread  manufacturers'  combination,"  says  The 
London  Drapery  World,  "  is  meeting  with  some  obstinate 
opposition  in  the  foreign  markets,  and  the  developments  will  no 
doubt  be  anxiously  watched  by  the  shareholders  of  Coats,  Clarks, 
Chadwicks  and  Brooks.  Belgian  thread  manufacturers  are  com- 
peting in  Canada,  the  Argentina  and  other  American  markets,  and 
a  game  of  diamond  cut  diamond  has  commenced,  the  end  of  which 
it  is  not  difficult  to  see.  The  Central  Agency  in  Canada,  which 
represents  the  amalgamated  British  thread  manufacturers,  has  been 
met  very  boldly  by  a  Belgian  company  which  quoted  similar  thread 
at  one  and  a  quarter  dollar  under  the  English  price  per  gross.  The 
Central  Agency  replied  by  reducing  its  price  seventy-five  cents.  The 
Belgian  company,  by  the  employment  of  bonuses  and  discount,  an- 
swered with  a  still  further  reduction,  and  the  Central  Agency  has  not 
been  as  yet  able  to  cut  under.  To  add  to  the  excitement  of  the 
thread  competition  a  firm  of  Canadian  manufacturers  have  chal- 
lenged the  Belgian  and  British  invaders  alike  by  placing  on  the 
market  an  article  of  home  make  and  equal  in  every  respect  to  the 
Belgian  production  at  Belgian  prices.  In  the  old  coaching  days  the 
proprietor  of  the  mail  coaches  on  the  northern  roads,  when  a 
'  combination '  started  against  him,  took  his  passengers  free  to 
London,  and  fed  them  on  the  way,  rather  than  be  driven  off  the 
road.  He  won.  Whichever  of  the  competitors  is  best  able  to 
pursue  a  similar  bold  policy  in  threads,  may  win  in  the  present 
contest.  But  the  shareholders  will  hardly  develop  enterprise  enough 
for  that.  In  any  case  we  may  expect  more  combinations,  but  they 
will  not  be  between  the  Belgian  and  Canadian  firms,  unless  the 
former,  to  evade  the  effect  of  the  new  tariff,  transfer  both  plant  and 
capital  to  Canadian  soil." 


OUR  TRADE  RELATIONS  WITH  THE  STATES. 

The  recent  speech  of  Erastus  Wiman  at  the  Detroit  Chamber 
of  Commerce  banquet  set  the  members  of  the  Detroit  Manufac- 
turers' Club  thinking,  and  the  result  is,  the  club  has  decided  to  do 
what  it  can  toward  the  betterment  of  the  commercial  relations  be- 
tween the  United  States  and  Canada.  The  club  referred  the  matter 
to  the  Committee  on  Trade  Extension,  which  referred  it  to  E.  E. 
Armstrong  and  James  Inglis.  Those  two  gentlemen  have  drafted 
a  resolution,  to  be  submitted  to  the  club  at  its  meeting  on  June 
22nd,  endorsing  the  resolution  introduced  by  Congressman  Hitt, 
and  urging  the  senators  and  representatives  in  Congress  to 
hasten  its  passage.  The  Hitt  resolution  calls  for  the  ap- 
pointment of  a  committee  of  three  commissioners  by  the 
president  to  meet  a  like  commission  from  Canada  to  consider 
the  best  method  of  extending  commercial  relations  between  the  two 
countries,  said  commission  to  report  to  the  President,  who  will  lay 
the  report  before  Congress,  the  initiative  to  be  taken  by  Canada. 
Mr.  Inglis  has  been  in  correspondence  with  statesmen  and  manu- 
facturers in  the  east,  and  has  received  one  letter  which  says  : 
"  What  purpose  has  been  served  by  a  tariff  as  severe  against  Can- 
ada as  against  other  nations  where  conditions  justify  protection  ? 
Conditions  are  equal  between  the  two  countries.  A  commercial 
union  detween  them  would  be  a  cure  for  hard  times.  Let  us  at 
least  set  experts  to  work  to  discover  if  it  is  not  so.  No  harm  can 
come  of  that.  Don't  let  us  forever  drift  apart,  when  by  enquiry  we 
may  discover  a  possibility  of  mutual  development  for  mutual 
advantage." 

A  CLERK'S  ABILITY. 

That  a  clerk  should  have  good  taste  in  being  able  to  give  infor- 
mation as  to  what  materials  and  shades  will  combine  with  each 
other,  there  can  be  no  doubt.  Such  taste  is  invaluable.  In  selling 
dress  goods  it  is  very  requisite,  as  many  shoppers  are  often  in  doubt 
as  to  whether  certain  materials  are  suitable  for  the  purpose  for  which 
they  are  wanted.     Much  reliance  is  put  in  a  clerk's   knowledge  of 


the  number  of  yards  of  material  sold  for  the  making  of  certain  gar- 
ments. For  instance,  in  selling  goods  for  a  skirt,  if  in  order  to 
make  a  large  sale  a  clerk  should  sell  the  customer  more  material 
than  was  needed  she  would  very  naturally  be  avoided  in  the  future, 
while  a  knowledge  of  the  requisite  amount  always  meets  with  the 
approval  of  the  customer,  and  fills  her  with  respect  for  the  clerk's 
ability. — St.  Louis  Reporter. 


BRIEF    NEWS    NOTES. 

P.  J.  Walsh,  dry  goods  merchant,  of  Kingston,  is  dead. 

J.  N.  McDonald  has  opened  a  general  store  at  Westville,  N.S, 

N.  Faulker  &  Co.  are  a  new  men's  furnishings  and  hat  firm  in 
Montreal. 

Langman  &  Co.  have  sold  out  their  clothing  business  at  Chilli- 
wack,  B.C. 

Morris  Wolff  has  begun  a  business  in  Montreal,  dealing  in 
ladies'  wear.  , 

C.  A.  Wagoner  has  purchased  J.  N.  Davidson's  general  store 
at  Aikenside,  Man. 

James  Lambie,  the  well-known  and  respected  merchant,  of 
Windsor,  Ont.,  is  dead. 

By  a  fire  at  Moncton,  the  store  of  G.  V.  Forbes  was  burned. 
Mr.  Forbes  was  insured. 

D.  L.  &  H.  Bachman  have  been  registered  proprietors  of  the 
Royal  Hat  &  Cap  Mfg.  Co.,  Montreal. 

F.  C.  Niven  is  continuing  the  business  of  general  store  at 
Whitewater,  B.C.,  Mr.  Bell  having  retired  from  the  firm  of  Niven 
&  Bell. 


GETTING    EVEN    WITH    THE    CUSTOMS. 

A  good  story  of  how  a  merchant  got  even  with  the  Govern- 
ment hails  from  Belgium.  The  Treasury  officials  seized  a  shipment 
of  1,000  pairs  of  gloves  on  the  ground  that  the  goods  were  under- 
valued, paying  the  merchant  for  them  at  the  prices  at  which  they 
were  entered,  and  causing  him  to  lose  a  big  contract.  Shortly 
afterwards  he  imported  another  case  of  the  same  kind  of  gloves, 
declaring  them  at  exactly  the  same  value  as  the  former  entry. 
Again  the  Treasury  officials  seized  the  goods  and  paid  the  mer- 
chant their  declared  value. 

When  they  offered  the  gloves  for  sale,  however,  they  found  to 
their  chagrin  that  they  were  all  made  for  the  left  hand,  in  conse- 
quence of  which  no  purchaser  could  be  found.  Within  a  few  hours 
a  shabby  little  old  man  appeared  at  the  appraisers'  store,  said  he 
had  heard  some  gloves  were  there  which  could  not  be  sold,  and 
asked  how  much  he  could  have  them  for.  The  appraiser,  who  had 
been  kicking  himself  for  having  seized  the  worthless  stuff,  said  the 
goods  could  be  had  for  the  cost  of  storage  and  cartage.  In  three 
hours  the  gloves  were  lying  in  the  warehouse  of  the  importing  mer- 
chant, who,  a  month  later,  brought  in  1,000  right-hand  ones, 
which  were  passed  through  the  Custom  house  without  demur. 


A    HINT  TO   MANUFACTURERS. 

Mr.  E.  E.  Sheppard,  of  Toronto,  has  been  appointed  trade  com- 
missioner to  Mexico,  Central  and  South  America  by  the  Ottawa  Gov- 
ernment and  will  shortly  proceed  south.  He  has  addressed,  through 
the  Department,  a  circular  to  manufacturers  requesting  information 
that  may  assist  the  sale  of  their  goods  abroad.  Mr.  Sheppard  is  a 
most  capable  man  for  a  mission  of  this  kind  and  should  be  given 
every  possible  aid  in  the  way  of  practical  information,  so  that  Can- 
adian products  may  get  a  larger  slice  of  export  business. 


THE    GEM    SHIELDS    PROTECTED. 

The  Kleinert  Rubber  Co.  have  won  an  important  suit  in  Eng- 
land sustaining  their  right  to  the  Gem  dress  shields  against  all  imi- 
tators. They  took  action  against  a  French  concern  which  was  using 
a  similar  label,  though  with  a  different  name  than  Gem.  The  judge 
sustained  the  Kleinert  Co. 
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j  Wm.  Taylor  Bailey 


.  SUCCESSOR   TO 


Peter  Schneider's  Sons  &  Co. 

27  and  29  Victoria  Square 

MONTREAL 

Upholstery  and  .  .  . 
.  .  .  Drapery  Goods 

Selling  Agents  for  STEAD  &   MILLER,  Philadelphia. 


MANUFACTURERS  OF 


Chenille  Curtains  and  Table  Covers 
Cotton  Derby  and  Tapestry  Curtains 
Cotton  Tapestries,  Silk  Tapestries 
Fine    Silk     Draperies,     Brocatelles 


APPERLY,  CURTIS  &  CO. 

...        l.iirnM'l. 

WEST  OF  ENGLAND 

Woollen  Manufacturers 


If-'- 


*     «      , 


■  y 


.  t- 


Coatings 
%+\  Vicunas 

Saxonys 
Serges 
Trouserings 


Coverts 
Suitings 
Evening 
Dress  Goods 
Etc.,  Etc. 


DIDBRIDGE  MILLS,  STROUD,  ENGLAND 

London  Offioe  :    15  Golden  Square,  W. 


21    GOLD  MEDALS  for  QUALITY  and  EXCELLENCE. 


I 

I 

I 


We  cannot  show  you  our  FALL  SAMPLES 
in  the  Dry  Goods  Review 

But  we  wish  to  ask  you  to  inspect  them  when  our  traveller  calls,  and  to 
call  your  attention  to  a   few  of  our  specialties  : — 


Our  Frieze  Ulsters 
Our  Melton  Overcoats 


I   Will  be 
\  Waterp 


be  Rigby 
rproofed 

Our  Etoff  Smocks  and  Pants  (  VllTc£tdms 

And  many  of  our  other  Lines     ' 


Our  Boys',  Youths',  Children's  \  jjjrfj* 
and  Young:  Men's  Goods . . .  i  !SS  i!.™i. 


Our  Serges  and  Black  Goods 


\    trade  breeders. 


And  our  Prices  will  be  1  > 
lower  than  ever.  ...  J  In" 


can  afford  it  on  account  of  our  trade  having 
increased  very  largely  without  a  corresponding 
increase  in  our  expenses 


H.  SHOREY  &  CO. 


WHOLESALE    CLOTHIERS    and 
Manufacturers  of  Rioby  Waterproof  Goods... 


Montreal 


i 
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THE   CANADIAN  COTTON    TRADE. 


F.  G.  Brand,  W.  J.  Morrice,  H.  L.  Henderson,    P.   R.  Gault   and 
Hon.  A.  A.  Thibaudeau. 


T 


MONTMORENCY   CO.  S    NEW     MILL. 

HE  announcement  is  made  that  the  Montmorency  Cotton  Co. 
(Ltd.),  has  in  contemplation  the  erection  of  an  immense  mill  on 
the  St.  Francis  River  at  Drummondville. 

For  the  purpose  of  supplying  the  motive  force  for  this  large 
plant  it  is  proposed  to  harness  another  of  the  province's  magnificent 
streams,  and  with  this  object  in  view  the  company  has  at  the  present 
time  engineers  at  work  surveying  the  waters  of  the  St.  Francis 
River  at  Drummondville.  The  new  cotton  mill  is  expected  to  be 
fully  as  extensive,  if  not  more  so,  than  that  at  present  operated  by 
the  cotton  company  at  Hochelaga.  It  will  accommodate  1,000 
looms,  and  employ  in  the  neighborhood  of  1,500  hands. 

The  question  as  to  where  the  output  of  this  great  industry  is  to  be 
disposed  of  naturally  arises,  and  it  will  be  interesting  to  learn  that 
the  management  have  turned  to  foreign  countries  for  customers. 
It  is  the  intention  to  manufacture  on  an  elaborate  scale  for  the 
markets  of  China  and  Japan.  A  careful  personal  inspection  of 
these  markets  by  the  agents  of  the  Montmorency  Company  has 
convinced  them — and  they  in  turn  have  convinced  the  manage- 
ment— that  an  immense  field  for  trade  lies  undeveloped  in  these 
countries,  and  the  effect  on  the  export  trade  of  Canada  by  the 
shipping  of  large  quantities  of  cotton  goods  across  the  Pacific 
will  be  readily  appreciated  by  business  men. 

The  Montmorency  Cotton  Company  is  one  of  the  strongest 
and  best  managed  corporations  in  Canada  and  is  thoroughly 
able  to  carry  out  to  the  letter  any  project  that  may  be  decided 
upon.  The  manager,  Mr.  C.  R.  Whitehead,  although  still  a 
young  man,  is  known  throughout  Canadian  commercial  circles  as 
one  of  the  ablest  and  most  enterprising  business  men  of  the 
province. 


THE  COLORED  COTTON  MEETING. 

The  annual  meeting  of  the  Canadian  Colored  Cotton  Mills  Co., 
Ltd.,  which  was  held  in  Montreal  the  other  day,  proved  to  be  of  a 
lively  character.  The  statement  read  went  to  show  that  the  net 
earnings  of  the  company  for  the  past  year  were  $21,000.  An  item 
of  $478,000,  however,  was  stated  to  have  gone  to  improvements  of 
machinery  and  the  general  betterment  of  the  property.  The  sales 
for  the  year  show  a  decrease  of  $400,000. 

One  prominent  gentleman,  who  is  a  large  stockholder,  got  up 
and  asked  some  very  pointed  questions  as  to  the  management  of  the 
company's  affairs.  He  wished  also  to  know  something  about  the 
salary  list,  but  the  replies  elicited  were  not  what  could  be  called 
satisfactory. 

Business  was  bad,  and  the  present  tariff  only  went  to  make  it 
worse.  The  goods  on  hand  at  the  present  time  aggregated  some- 
thing like  $600,000  for  which  there  was  no  market  at  present. 

The  officers  elected  were  :  Mr.  A.  F.  Gault,  president  ;  Mr.  C. 
D.  Owen,  vice-president,  and  Messrs.  T.  King,  D.  Morrice,  and 
D.  Morrice,  jr.,  directors. 

Very  little  of  these  securities  have  been  dealt  in  lately  on  the 
Stock  Exchange,  and  at  present  are  quoted  at  25  bid  and  35  asked. 

Among  those  present  at  the  meeting  were  Mr.  A.  F.  Gault, 
president  ;  Mr.  C.  D.  Owen,  vice-president,  and  Messrs.  T.  King, 
D.  Morrice,  and  D.  Morrice,  jr.,  directors.  The  stockholders  who 
attended  included  Messrs.  J.  Vaillancourt,  Leslie  Gault,  James 
Crathern,  W.  B.  S.  Reddy,  L.  H.  Archambault,  C.  E.  Gault,  Geo. 
Smithers,  Jac.  Grenier,  R.  Macdonald,  C.  E.  Spragge,  James 
Wilson,  jr.,  Samuel  Finley,  William  Weir,  E.  Lichtenheim,  A. 
Roy,  J.  B.  Clearihue,  William  McMaster,  A.  Skaife,  A.  C.  Clarke, 


HIGHER    PRICES    ISY    WM.    PARKS    &    SON,    LTD. 

The  following  is  a  ropy  of  a  circular  sent  out  to  the  wholesale 
dry  goods  trade  : 

St.  John,  N.B.,  May  15th,  1897. 

Gentlemen, — Having  been  forced  last  year,  by  the  cutting  of 
prices  by  the  Canadian  Colored  Cotton  Mills  Co. ,  Ltd. ,  to  reduce  our 
prices  of  cotton  yarns  and  carpet  warps  to  a  point  that  would  yield 
no  profit  on  their  manufacture,  and  having  before  our  eyes  the  dis- 
astrous effects — on  both  American  and  Canadian  mills — of  selling 
goods  below  cost,  and  as  we  have  now,  at  the  opening  of  another 
trade  season,  to  give  longer  dating  than  for  some  months  past,  and 
with  the  prospect  of  higher  priced  cotton  in  the  future,  we  have  de- 
cided to  make  an  advance  in  the  prices  of  these  goods,  and  now 
enclose  revised  price  list.  The  advance  is  a  small  one,  and  is  justi- 
fied by  the  circumstances,  and  we  trust  will  not  prevent  you  placing 
your  esteemed  orders  with  us  as  usual. 

Yours  very  truly, 

Wm.  Parks  &  Son,  Ltd. 

P.S. — We  contemplate  advancing  the  prices  of  some  other  lines 
as  soon  as  possible.  This  makes  single  white  yarns  3c,  and 
colored  2c.  per  pound  more  than  they  were  quoted  in  August  last. 


GLIMPSES  OF  THE  TRADE. 

IN  cashmere  hosiery  the  demand  is  for  seamless  feet  and  nothing 
else.  The  range  of  "  Cedo  Nulli  "  ribbed  hose  shown  for  fall 
will  comprise  all  prices  in  1-1,  2-1  and  4-1  ribs,  in  misses'  and 
women's,  to  retail  at  from  20c.  to  $1.  All  seamless  feet  and  the 
latest  thing  in  spliced  knees.  "  Don't  fail  to  see  the  misses'  new 
'  '97  -506 '  ribbed  hose,"  say  Brophy  Cains  &  Co.      "  It  is  right." 


The  Gault  Bros.  Co.  are  showing  several  stylish  lines  in  black 
damas  silks,  so  popular  for  skirts. 


A  complete  range  of  cream  and  tan  gloves  in  taffeta   and  silk 
can  be  seen  at  John  Macdonald  &  Co.'s. 


S.  F.  McKinnon  &  Co.  draw  special  attention  to  their  big  stock 
of  black  satin  ribbons.     Superior  brands,  extra  values. 


Tailor-made  skirts  meet  a  great  want  since  bicycling  came  in. 
Ladies  are  constantly  wanting  to  renew  their  bicycle  suit.  Calde- 
cott,  Burton  &  Spence's  tailor-made  skirts  are  stylishly  made  and 
are  at  very  moderate  prices. 

James  Johnston  &  Co.,  in  view  of  the  usual  scarcity  of  pin  spot  mus- 
lins at  this  time  of  year,  have  made  special  provision  for  the  wants 
of  the  trade,  having  in  stock  a  full  assortment  of  Swiss  muslins  in 
all  sizes  of  spots  and  the  best  selling  qualities. 


S.  Greenshields,  Son  &  Co.'s  hosiery  department  is  complete 
in  all  lines.  Their  ranges  of  misses'  and  women's  cashmere,  cot- 
ton and  lisle,  and  silk  goods  in  black,  tans,  white,  plain  and  ribbed 
is  complete  in  all  qualities  and  sizes,  including  boys'  double  knee 
and  ankle  in  black  and  tans. 

W.  R.  Brock  &  Co.  are  showing  in  their  staple  department 
several  lines  worthy  of  note  and  inspection,  among  which  are  :  A 
lull  30  in.  extra  heavy  shirting,  in  stripes  and  checks  only  ;  a  cot- 
tonade  between  8  and  9  oz. ,  in  one  pattern  only,  branded  ' '  Crown  ' '  ; 
English  twist,  extra  heavy  cottonade  ;  satin  finish,  9  oz.  cottonade. 
These  lines  are  all  much  below  regular  prices.  They  draw  special 
attention  to  their  Perfection  batting,  which  they  claim  to  be  the 
purest  and  best  in  the  trade  for  the  money. 
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TOOKE  BROS 


MONTREAL. 
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Bernhardt. 


Josephine. 


LADIES'  COLLARS  AND  CUFFS 


MtLLBA 


LEADING  STYLES  for  SUMMER  WEAR. 
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PLEASE  PLACE  ORDERS  AHEAD,  AS  DEMAND  IS  LARGE,  AND  IS  INCREASING  DAILY. 


36 


THE  -:-  DRY  -:-  GOODS  -:-  REVIEW 


GLIMPSES  OF    THE    MARKET. 

SGREENSHIELDS,  SON  &  CO.  will  receive  next  week  a 
.  special  consignment  of  their  $2.25  taffeta  gloves,  which  will 
complete  their  large  range  of  these  goods.  They  have  a  full  stock 
of  misses'  and  ladies'  cotton,  lisle,  taffeta  and  silk  gloves  and  mitts, 
in  all  shades,  including  their  new  line  of  long  gloves  and  mitts, 
which  they  intend  to  keep  up  for  the  summer  trade.  They  are  also 
showing  a  good  line  of  Swiss  spot  muslins  in  white,  black,  white 
ground  with  colored  spots,  linen  spots,  etc.  These  goods  are 
popular  and  selling  rapidly. 


S.  F.  McKinnon  &  Co.  are  well  provided  with  cream  and  butter 
oriental  and  cream  silk  chantilly  laces. 


The  Gault  Bros.  Co.  will  have  a  full  range  of  the  newest  fall 
shades  in  "  The  Dream  "  velveteen  this  month. 


P.  Garneau,   Fils  &  Cie.,  of  Quebec,   have   special   values  in 
brown  and  white  Turkish  towels  for  the  summer  season. 


Sweaters  and  bicycle  hose,  notwithstanding  the  active  demand 
for  these  goods  in  this  department  of  John  Macdonald  &  Co.,  they 
are  keeping  their  stock  well  assorted. 


W.  R.  Brock  &  Co.  say  they  have  the  best  value  in  54-inch 
black  Italians  in  the  trade.  It  is  a  special  number,  Kirk's  patent 
doeskin  finish,  and  cannot  be  repeated  at  the  price.  It  is  known 
as  No.  H. 


James  Johnston  &  Co.' s  well-known  brand  "Sunbeam"  is  a 
leader  in  velveteens  for  brilliancy  of  color  and  its  silk  finish.  All 
shades  are  now  in  stock.  Also  black  at  19^,  25,  27^,  30,  35, 
2>7%,  45-  5°.  6°.  65  and  72/^c. 


W.  R.  Brock  &  Co.  have  been  most  fortunate  in  receiving  a 
choice  lot  of  Organdie  muslins,  a  clearing  line  of  the  newest  and 
most  desirable  patterns  and  colorings,  at  a  most  ridiculous  price. 
They  are  offering  them  to  the  trade  at  about  one-half  their  regular 
value. 


Caldecott,  Burton  &  Spence  have  cleared  out  the  surplus  stock 
of  two  hosiery  mills  and  offer  the  same  at  unusual  quotations  to  the 
trade.  The  goods  are  chiefly  black  cotton  hosiery,  in  women's 
and  children's  sizes,  and  men's  nnderwear  in  vests  and  pants. 
These  goods  are  worth  attention,  and  will  soon  be  sold  out. 


"It  is  almost  impossible  to  be  always  prepared  for  every 
emergency,  and  the  sudden  demand  for  all  kinds  of  black  ribbons 
after  such  a  quiet  period  has  left  us  short  in  some  numbers;  how- 
ever, new  stock  will  be  here  the  first  week  in  June,  and  our  friends 
can  rely  on  getting  all  widths  in  our  staple  lines  of  '  Stag's  Head  ' 
ribbons  again."  So  say  Brophy,  Cains  &  Co.,  whose  smallware 
floors,  by-the-bye,  are  bright  and  cheerful  and  full  of  business. 


POINTERS    FROM    A    FLOURISHING    FIRM. 

The  Review  last  month  called  on  the  old  established  dry  goods 
firm  of  Jas.  Paton  &  Co.,  Charlottetown,  P.E.I.  The  members  of 
the  firm  are  Mr.  James  Paton  and  Mr.  Jno.  A.  McLaren.  The 
Review  was  shown  through  by  the  junior  member.  This  establish- 
ment has  a  frontage  of  35  feet,  and  is  160  feet  in  length,  running 
through  the  entire  block  and  extending  from  street  to  street.  It  re- 
quires two  flats  and  the  basement  to  display  and  store  the  large  and 
carefully  selected  stock,  consisting  of  dry  goods,  millinery,  carpets, 
clothing,  etc.  The  millinery  and  dress-making  departments  are 
situated  in  the  rear.  The  carpet  show  room  is  on  the  second  flat 
and  is  a  very  large  and  well  lighted  room,  capable  of  displaying  to 


the  best  advantage  the  large  stock  of  carpets  and  floor  oilcloths 
which  are  carried. 

The  European  markets  are  visited  twice  annually,  Mr.  Paton 
usually  making  the  spring  and  Mr.  McLaren  the  fall  trip.  Mr.  Paton 
recently  completed  his  79th  voyage  across  the  ocean  and  he  is 
to-day  one  of  the  veteran  dry  goods  men  of  his  province. 

The  firm  are  believers  in  printers'  ink.  In  fact,  the  junior 
member  is  an  expert  at  advertising.  They  patronize  the  local  city 
papers  largely,  and  their  ads.  are  always  fresh  and  attractive,  and 
their  experience  has  been  in  every  case  satisfactory. 

They  report  that  the  spring  trade  has  opened  up  well,  and 
although  it  was  a  Monday  when  The  Review  visited  Charlottetown 
the  leading  dry  goods  establishments  were  crowded  with  customers. 


THE  CAUSES  OF  SUCCESS. 

THIS  is  said  to  be  a  transition  period  in  the  dry  goods  trade  ; 
retailers  find  that  the  competition  of  the  big  department  stores 
•eats  into  their  old  profits,  and  some  wholesalers,  owing  to  changes 
in  trade  methods  or  bad  times,  go  out  of  business.  Yet  cases  are 
numerous  of  houses  which  go  on  prospering. 

Is  it  not  fair  to  assume  that  if  they  prosper,  others  can?  And 
that  the  qualities  which  keep  a  firm  abreast  of  the  times  are  worth  a 
study.  The  wholesale  trade,  during  the  last  few  years,  have  been 
the  subject  of  much  doleful  prediction.  Yet  it  seems  to  The  Review 
that  in  every  case  where  a  wholesaler  has  ceased  business  or  failed, 
a  perfectly  clear  reason  can  be  given.  There  is  no  mystery  about 
either  failure  or  success  ;  each  condition  follows  from  certain  well 
understood  rules  of  trade,  and  it  is  well  that  merchants,  whether 
they  do  a  wholesale  or  retail  business,  should  remember  that  their 
fate  is  very  materially  in  their  own  hands.  To  illustrate  what  we 
mean,  take  any  large  firm  ;  W.  R.  Brock  &  Co.  will  do  as  well  as 
any  other.  There  cannot  be  what  is  commonly  called  luck  in  the 
success  of  a  firm  of  this  class.  Mr.  Brock  simply  puts  steadily  into 
practice,  through  a  long  term  of  years,  the  principles  that  yield 
results  :  he  knows  by  experience  every  branch  of  his  business  and 
constantly  keeps  in  touch  with  each  branch  ;  believes  that  integrity 
is  the  right  thing  and  conducts  his  affairs  on  that  basis  ;  knows 
exactly  what  to  do  when  new  conditions  arise  that  must  be  met  with 
courage  and  promptness  ;  surrounds  himself  with  a  vigorous  capa- 
ble staff,  and  by  a  kindly  temperament  and  manners  draws  around 
the  firm  a  large  clientele.  Going  into  detail,  of  course,  one  would 
find  that  Mr.  Brock's  policy,  when  worked  out,  meant  careful  buy- 
ing abroad,  a  close  study  of  present  and  future  tendencies  so  that 
customers  may  feel  confidence  in  dealing  with  the  house,  and  a 
large  capital  judiciously  employed. 

What  one  man  or  firm  has  done,  another  can  do.  It  is  well  to 
remember  this  and  to  take  courage,  when  gloomy  views  are  floating 
about,  and  heedless  people  talk  of  department  stores  killing  retail 
trade  entirely  and  new  methods  wiping  out  wholesaling.  Nothing  of 
the  kind.  The  survivors  are  the  class  of  men  who  are  prepared  for 
every  emergency  and  they  will  always  win,  whatever  comes. 


THE     BICYCLE    TRADE. 

In  offering  bicycles  John  Macdonald  &  Co.  went  in  for  both  the 
high-grade  wheel,  "  '96  Dayton,"  and,  for  more  moderate  require- 
ments, the  "Tempest,"  which  has  proved  very  popular.  The 
range  of  prices  also  meets  the  conditions  of  present  trade.  A 
locality  often  has  its  own  requirements  as  to  grade  and  price,  and 
the  firm  solicit  correspondence  on  these  points,  so  that  a  merchant 
may  get  exactly  what  he  wants  and  can  sell. 


WAR  CRY. 

A  special  drive  in  40-in.  black  wool  henriettas,    called    "The 
War  Cry,"  is  having  an  immense  sale  by  the  Gault  Bros.  Co. 
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JUBILEE    GOODS    IN   THE    WAREHOUSE. 

JUNE  is  the  month  for  Jubilee  materials  and  articles  of  various 
kinds,  but  it  is  more  than  probable  that  retail  sales  will  extend 
into  the  weeks  that  actually  follow  the  London  celebrations  and  the 
various  demonstrations  In  Canada. 

To  the  retailer  we  would  say  push  them  from  now  on,  because 
chan.ces  of  selling  are  better  earlier  than  later.  The  week  that 
precedes  the  official  celebrations,  that  is  from  Monday,  June  14,  to 
Saturday,  June  19,  should  be  utilized  in  the  advertisements  in  local 
papers.  If  you  have  a  collection,  however  small,  of  Jubilee  goods, 
try  and  get  them  together,  invite  customers  to  come  and  inspect. 

In  going  through  the  wholesale  warehouses  one  notices  many 
lines  of  goods  specially  prepared  for  this  trade,  as  the  following 
notes  indicate  : 

John  Macdonald  &  Co.  are  showing  a  variety  of  articles  such  as 
Jubilee  jewelry  in  stick  pins,  brooches,  belt  buckles,  enameled  belt 
buckles,  leather  and  elastic  belts  and  elastic  beltings.  One  of  the 
finest  assortments  of  national  flags  was  seen  in  this  warehouse. 
They  state  that  they  have  done  an  enormous  trade  for  the  24th  of 
May  and  Jubilee  celebrations,  that  they  are  still  receiving  orders 
for  Jubilee  day,  and  that  they  intend  keeping  their  stock  fully 
assorted  for  Dominion  Day  celebration.  They  have  a  beautiful 
circular  of  all  the  national  flags,  showing  the  different  colorings  and 
designs  of  those  they  have  in  stock,  which  makes  a  beautiful  picture 
for  an  office  or  store,  and  will  forward  one  of  them  with  price  list 
enclosed  to  anyone  in  the  trade. 


lull  line  of  staple  flags  in  Dominion,  Union  Jack,  Red  Ensign, 
French  and  United  States.  They  show  special  Jubilee  designs  in 
prints,  art  muslins,  ladies'  shirt  waists,  belts,  fancy  pins  and 
brooches.      Also  a  line  of  tricolor  ribbons. 


The  Gault  Bros.  Co.,  Ltd.,  are  showing  some  novelties  in  ladies' 
belts,  buckles,  brooches,  etc.  ;    very  attractive  and  salable   goods. 


S.  (keenshields,  Son  &  Co.  have  Jubilee  brooches  to  retail  at 
1  to  25c.  in  novel  ideas.  The  designs  are  confined  to  them.  They 
have  also  Jubilee,  British  and  Canadian  flags  in  all  sizes  to  retail 
from  5  to  25c.  each. 


W.  R.  Brock  &  Co.  are  showing  three  widths  of  red,  white  and 
blue  Jubilee  ribbons  that  are  selling  rapidly.  This  firm's  assort- 
ment of  Jubilee  flags,  cotton  bunting,  Jubilee  art  draperies,  com- 
memorative handkerchiefs  in  silk  and  cotton  is  still  large  and  very 
attractive.  Sample  dozens  of  all  lines  may  be  obtained.  The 
goods  can  be  retaded  from  5c.  to  25c.  each,  and  are  within  the 
reach  of  all,  as  the  head  of  the  department  said,  "  who  have  a 
speck  of  loyalty  in  them."  The  special  Diamond  Jubilee  flags — 
St.  George  and  the  Dragon,  Britannia,  etc. — are  well  adapted  to 
the  coming  outbursts  of  loyalty  and  enthusiasm. 


I'.  Garneau,    Fils  &  Cie.,  of  Quebec,  have  stocked  a  line  of 
Jubilee  art  muslins,  a  correct  thing  for  the  month  of  June. 


A    GOOD     UMBRELLA. 

W.  R.  Brock  &  Co.  are  offering  a  special  umbrella  to  retail  at 
$  1  ;  durable  cloth,  paragon  frame,  silver  mounted  crook  handles. 
The  number  is  R27. 


James  Johnston  &  Co..  in  addition  to  an  assortment   of  all  the 
latest  designs  in  Jubilee  flags,   handkerchiefs  and  bunting,  have  a 


Matthews,  Towers  &  Co.  are  showing  a  number  of  novelties 
in  men's  neckwear.  A  fine  line  of  English  hand -sewn  braces 
is  another  of  this  firm's  specialties. 


MR.  BUYER 

We  invite  your  inspection  of  our  make  of  Jackets  and 
Capes  for  Fall.     They  are — 

Perfect  in  their  fit. 
Faultless  in  their  finish. 
Front  rank  in  their  style. 
Produced  from  attractive  materials. 

IF    YOU'VE    NEVER    HANDLED    THEM 

PLEASE 
THINK  IT  OVER 

JOHN  NORTHWAY  &  SON,  64  Bay  St.,  TORONTO. 
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GLIMPSES  OF  THE  MARKETS. 

KYLE,  CHEESBROUGH  &  CO.  say:  "  Our  travelers  are 
carrying  some  very  novel  lines  of  souvenir  purses  and 
spectacle  cases.  The  demand  for  these  articles  is  good  and  we  are 
kept  busy  filling  orders." 


Black  taffeta  silks  are  in  good  demand.     At  present  John  Mac- 
donald  &  Co.  are  showing  three  lines  at  popular  prices. 


W.  R.  Brock  &  Co.  have  received  all  sizes,  gyi  to  12  inch,  in 
their  special  25c.  black  cashmere  half-hose.  The  "Acme"  is  a 
rattler  for  value  and  weight. 


James  Johnston  &  Co.  have  stocked  a  full  range  of  tubular 
braids  in  black  and  colors.     Samples  can  be  sent  when  written  for. 


Brophy,  Cains  &  Co.  are  offering  clearing  prices  on  some  odd 
lines  of  cotton  vests  and  underwear.  Those  having  an  opening  for 
any  of  those  goods  should  not  fail  to  communicate  with  this  firm 
before  buying. 


S.  Greenshields,  Son  &  Co.  report  that  their  ribbon  trade  is 
largely  increasing.  They  carry  a  heavy  stock  in  staple  lines  of  all 
kinds.  Customers  should  not  fail  to  see  their  special  lines  of  gros- 
grains,  glaces,  satins  and  gauze  "  Sun  "  brand. 


THE    JOHN    EATON    CO.    FIRE. 

Fire  completely  destroyed  the  department  store  of  the  John 
Eaton  Co.,  Ltd.,  corner  Yonge  and  Temperance  streets,  Toronto. 
The  fire  broke  out  towards  daylight,  and  could  not  be  checked. 
Except  a  portion  of  the  outer  walls  the  whole  structure  was  con- 
sumed. The  stock  and  building  were  insured,  but  as  the  fire  losses 
have  not  yet  been  adjusted,  or  paid  over,  the  firm  have  temporarily 


KID 
GLOVES 


EMIL  PEWNY  &  CO. 


25  St.  Helen  Street 


MONTREAL 


WRITE  US  FOR  SAMPLES. 


STOCK  OF  LEADERS   ON  HAND. 


Factory,  Grenoble,  France. 


stopped  payment.  A  new  building  will  be  erected  on  the  same 
spot  four  storeys  in  height  with  a  two-storey  front,  the  whole  to  cost 
$60,000.  The  new  building  is  to  be  ready  Sept.  1st,  the  firm 
meantime  not  doing  business. 


A  THRIVING  CHARLOTTETOWN  HOUSE. 

The  Review  dropped  in  at  Messrs.  Stanley  Bros.,  "  the  always 
busy  store,"  of  Charlottetown,  P.E.I.,  and  was  informed  that  they 
have  this  spring  leased  the  store  adjoining  their  own,  thus  increas- 
ing their  ground  floor  space  one-half.  The  annex  is  devoted  alto- 
gether to  ladies'  goods  :  millinery,  white  wear,  knitted  underwear, 
shirt  waists,  etc.  In  the  main  store  is  shown  a  very  large  range  of 
colored  and  black  dress  stuffs,  silks  and  staples.  The  firm  report 
an  ever-increasing  business,  built  up  by  personal  attention  to  even 
the  smallest  details.  The  bright  appearance  of  the  store,  the  well- 
kept  stock  and  the  general  air  of  business-like  business  would,  we 
are  sure,  make  it  a  pleasure  for  "the  ladies  of  the  capital  of  "the 
Garden  of  the  Gulf  "  to  do  their  shopping  there. 


BED  COVERINGS. 

The  latest  in  bed  coverings  is  a  reversible  comfortable,  called 
the  "  Puritas."  It  is  made  of  the  best  quality  pure  white  carded 
cotton,  light  and  fluffy,  and  covered  both  sides  with  art  fabrics. 
It  is  brought  out  by  the  Alaska  Feather  &  Down  Co.,  of  Montreal, 
who  report  that  they  are  booking  large  orders  for  this  grade  of  quilt . 


A   SUBSTITUTE    FOR    STAYS. 

A  novelty  now  in  the  English  market,  and  likely  also  to  be 
introduced  into  Canada,  is  the  "Platinum"  Anti-Corset,  a  substi- 
tute for  stays.  It  is  made  by  Herts,  Son  &  Co.,  Ltd.,  of  London, 
and  is  intended  to  wear  for  outdoor  exercise,  bicycling,  golfing,  etc. 
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For  forty-two  years 
— since  the  founding 
of  the  house  —  the 
name 

J.  &  J.  Taylor 

has  been  a  synonym 
for  everything  that  is 
reliable  in  the  line  of 

Fire  and  Burglar 
Proof  Safes.  .  .  . 
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Buy  and  Regret... 


If  you  place  orders  too  early  for 
neckwear.  It  is  impossible  for 
anyone  to  show  you  the  styles 
that  will  be  in  vogue  September 
and  October  until  July  or  Aug- 
ust. Our  Fall  collection  of  silks 
are  now  out  (and  they  are  most 
beautiful),  but  our  LATEST 
shapes  will  not  be  ready  until 
July  i st  to  15th.  The  old  way 
of  buying  neckwear  was  to  place 
orders  six  months  before  you  re- 
ceive the  goods.  The  new  and 
up-to-date  way  is  to  buy  from  the  manufacturer 
about  three  weeks  before  your  requirements.  Don't 
you  think  that  is  better  ?  It  saves  you  lots  of  worry 
and  old  stock. 

..SUSPENDERS.. 

Our  Fall  Line  will  be  ready  July  1st,  and  will  consist  of 
high-class  Suspenders,  perfection  in  finish  and  durability.  Every 
pair  retailed  at  50c.  or  above  will  have  our  guarantee  attached. 


OFFICES  : 

Montreal— 28  St.  Sulpice  St. 
Winnipeg— T.  Whitehead. 
Victoria— 53  Douglas  St. 


Niagara   Neckwear   Co.  Ltd. 
Dominion   Suspender   Co. 

NIAGARA    FALLS 


\ 
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THE    PARIS    GOWNS. 

HOW  ELABORATE  DRESSES  FOR  THE  LONDON  JUBILEE  FUNCTION 
ARE  BEING  MADE — THE  MODES  IN  VOGUE  AND  THE 
TRIMMINGS. 

THE  frightful  fire  in  Paris,  where  so  many  women  of  rank  and 
fashion  lost  their  lives,  has  thrown  a  damper  over  the  season 
in  what  is  usually  the  Gay  Capital.  In  writing  the  latest  items  of 
new  styles,  etc.,  to  The  London  Drapers'  Record  Jeanne  mentions 
that  a  number  of  costumes  for  English  ladies  to  wear  at  the  Jubilee 
demonstrations  in  London  are  being  made  in  Paris.  Some  of  these 
are  :  "A  dress  for  the  Duchess  of  Albany  is  in  black  velvet,  em- 
broidered with  jet.  The  train  is  three  metres  and  a  half  long,  beauti- 
fully trimmed  with  tulle  (black),  from  which  fall  bunches  of  black 
feathers.  The  decollete  of  the  corsage  is  cut  out  over  lace,  the 
points  of  which  fall  over  the  skin  without  any  other  trimming.  For 
Lady  Pirbright  is  a  toilette  in  the  Medicis  style,  very  regal-looking. 
It  is  in  yellow  broche  lame,  with  silver,  and  opens  over  a  front  of 
white  satin,  embroidered  with  silver  and  strass.  For  the  same  lady 
is  a  dress  in  mauve  satin,  embroidered  in  Louis  XVI.  style,  with 
court  mantle  in  Parma  violet.  It  is  trimmed  with  old  Valencon 
lace  of  great  value.  For  another  grande  dame  is  a  court  mantle, 
Empire,  in  light  grey  broche  embroidered  with  pearls,  each  design 
being  framed  with  a  ring  of  silver  galon.  The  white  satin  dress  is 
also  ornamented  in  the  same  way  and  trimmed  with  malines. 

"  I  have  seen  a  court  mantle,  the  material  of  which  alone  cost 
300  francs  a  metre.  It  is  in  ivory  velvet,  embroidered  with  large 
silver  iris.  The  interior  is  in  rose  satin  with  a  bordering  of  rose 
mousseline  de  soie  bouillonnes. 

"  Paris  has  sent  many  handsome  toilettes  to  the  Brussels  Exhibi- 
tion. I  had  the  good  fortune  to  see  many  of  them.  Amongst 
others  a  ball  dress  in  cherry-colored  satin  is  very  becoming.  The 
corsage,  much  decollete,  has  a  chiffonne  of  cherry-colored  silk  mus- 
lin, which  replaces  the  sleeve.  On  the  left  side  of  the  decollete  is 
a  panache  of  black  feathers.  The  front  of  the  corsage  is  embroid- 
ered all  over  with  a  fine  silver  embroidery,  which  is  repeated  down 
the  seams  of  the  skirt.  The  skirt  is  trimmed  with  a  double  balayeuse 
of  cherry-colored  silk  muslin. 

"  For  walking  is  a  dress  in  suede  cloth.  The  skirt,  forme 
amazone,  has  two  side  seams  forming  tablier,  and  covered  with  a 
chenille  embroidery  in  various  shades  of  tones  belonging  to  the 
material.  The  same  embroidery  repeats  itself  down  the  bottom  of 
the  skirt,  and  down  the  front  of  the  corsage,  which  '  blouses  '  over 
a  ceinture  of  white  leather.  The  hat  to  accompany  this  toilette  is  in 
lavender-blue,  a  shade  much  worn,  circled  with  small  ruches  of 
mousseline  de  soie  to  match.  It  turns  up  on  the  side  with  a  twist  of 
changeable  taffetas,  lavender-blue,  from  which  rises  a  white  dove 
with  outstretched  wings.  The  sunshade  is  in  white  taffetas, 
trimmed  with  a  small  volant  of  application  bise-color.  This  has  a 
green  lacquered  handle,  finished  off  with  a  knob  in  white  crystal. 

"A  pretty  sunshade  for  morning  use  is  in  white  batiste,  em- 
broidered and  trimmed  with  pleated  volants,  which  are  edged  with 
Alencon  lace.  The  handle  is  white,  widening  towards  the  top, 
where  it  is  finished  off  with  a  gold  serpent. 

"  I  have  already  signalised  the  fashion  of  half-mourning  dresses, 
Since  the  sad  accident  the  demand  for  black  materials  is  so  great 
that  it  is  quite  impossible  to  meet  it.  There  is  very  little  doubt 
that  black  will  be  continued  to  be  worn  until  next  season,  but  the 
clever  dressmakers  will  know  how  to  profit  even  of  this  by  adding 
lovely  embroideries  in  steel,  jet,  paillettes,  to  say  nothing  of  the 
various  materials  we  have  in  black,  so  that  there  will  be  no  dearth 
of  variety. 

"  The  following  is  a  model  from  la  Maison  '  Laferriere  '  :  The 
dress  is  in  printed  foulard  navy  blue,  with  white  designs,  princess 
form.     The  back  is  blouse,  held  down  by  two  braces  of  black 


velvet,  which  are  finished  off  at  the  neck  with  small  velvet  bows,  to 
which  are  attached  small  steel  buckles. 

"  This  fashion  of  placing  barrettes  or  buckles  in  bows  or  loops 
is  much  adopted  on  ruches,  necklets,  and  also  for  millinery  pur- 
poses. The  front  is  crossed  with  large  revers  in  Venetian  cream 
lace,  which  terminate  and  cross  at  the  waist.  The  cravat  is  in  cream 
gauze,  lined  with  Parma  gauze,  and  the  ceinture  is  of  velvet  with 
barrettes  of  steel  finished  off  with  a  large  bow  on  the  left,  placed 
just  above  the  ceinture. 

' '  Here  are  two  more  court  mantles  which  are  to  figure  at  the 
Queen's  Diamond  Jubilee.  One  is  in  white  mother-of-pearl  Ren- 
aissance velvet,  lined  with  yellow  satin;  it  fastens  on  the  shoulders 
with  tufts  of  white  feathers.  A  white  satin  dress  is  trimmed  with 
volants  of  lace  and  ornamented  with  branches  of  jonquil. 

"Another  in  Indian  damask  rose  has  designs  in  camaieu  passing 
from  silver-white  to  cherry.  The  lining  is  of  tender  green  satin. 
With  this  mantle  is  a  dress  of  white  lace  application  placed  over  the 
palest  rose  taffetas  draped  with  large  bows  in  Louis  XV.  style  in 
lace,  and  thick  garlands  of  Bengal  roses  with  their  leaves." 


FALL    GOODS     IN     CARPETS- 

The  feature  in  carpets,  curtains,  etc.,  this  month,  report  John 
Macdonald  &  Co.,  is  that  travelers  are  out  with  a  well-balanced 
range  of  carpets  for  fall  trade  in  wools,  unions,  tapestries,  Brussels, 
Axminsters,  Wiltons,  hemps,  vandvaras,  mattings,  linoleums  and 
floor  oils.  Samples  may  be  sent  for,  so  that  every  merchant  may 
see  the  new  patterns.  Repeats  have  come  into  this  department, 
particularly  in  four  special  makes  of  white  quilts  :  Mayflower, 
Princess,  Crochet,  Marjorie,  all  well-known  lines. 

Having  just  concluded  stock-taking,  they  have  re-marked  many 
lines  and  are  clearing  out  all  goods  that  have  not  sold  with  the 
rapidity  of  the  other  lines. 


i894 


**96 


W.  R.  ALLEN 


MEDALISTS 

City  and  Guilds  of  London,  Eng* 

On  the  Technology  of  Dyeing  in  Theory,  Practice  and 
Chemistry  of  Dyeing. 


The  above  should  be  satisfactory  proof  to  our  competitors,  as  well  as  our  patrons, 
that  we  understand  our  business.  Some  make  great  advertisers,  but  where  is  their  record  of 
what  they  can  do?  Re-dyers  and  Finishers  of  Dry  Goods  in  the  piece.  Also  Millinery 
Goods. 

BRITISH  AMERICAN  DYEING  CO., Gold  Medalist  Dyers 

Principal  Offices  : 
275  McGill  St.,  Montreal 


90  King  St.  East,    Toronto 


I2J  Bank  St.,  Ottawa 

4J  John  St.,  Quebec 


Joseph  Allen,  W.  R.  Allen,  Technical  Chemical  Dyer,  and  Medalist  City 

Managing  Partner.  «uu  Liui.OB  of  London  Inst.,  Eng.,  in  charge  of  Works. 
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Shirts 
Collars     I 
Cuffs 


Blouses 

Overalls 

Jackets 


v  SHIRTS — We  can  give  you  the  best  lines  of 
White  Shirts  at  the  very  best  prices , 
because  we  do  our  own  bleaching  by  a 
process  patented  by  us  this  year. 

We  also  carry  a  large  stock  of  Regattas,  Black  Sateens, 
Oxfords,  Silk  Stripes  and  Flannelettes. 

COLLARS  AND  CUFFS— A  full  range  of 
all  styles  for  both  ladies  and  gents. 

JACKETS  AND  OVERALLS— We  are  offer- 
ing SPECIAL  PRICES  in  these  lines. 
Having  a  large  stock  on  hand  we 
have  decided  to  clear  at  very  low 
prices.     Send  for  samples. 

See  our  O.K.  Elastic  Suspender  Bib  Overalls 

M.  L.   &  H.   SCHLOMAN 

MONTREAL. 


Wyld,  Grasett  &  Darling 

SPECIAL  LINEN 
ATTRACTIONS 

Damask  Table  Linens 

U.  20 — 52-in.     21-56  in.      22-60-in.      23-60-in. 
30-60-in.      27  x  6o-in. 

18-Inch  Cotton  Crash 

Check  Glass  Cloth,  in  Red  and  Blue. 

U.  6 — 14^-in.       7-16-in.      8-18-in.      9-20-in. 

10-22^-in.      11-26-in. 

Bordered  Tea  Cloth 

U.  1  —  1 6  in.       2-18-in.       3-20-in.       4   23^-in. 
5-25-in. 


Roller  Towellings 

S.  10 — 13-in.     S.  11- 
36-i8in.    37-20-in. 

Comparison  with  any  competition  solicited 


S.  10 — 13-in.     S.  11 — Hygienic  Crash,   35-16-in. 
36-18  in.    37-20-in.     Very  Special,  U.  70,  29-in. 


Wyld,  Grasett  &  Darling 


TORONTO 


John  Fisher,  Son  &  Co. 

442  and  444  St.  James  Street 

—         HONTREAL 

WOOLLENS 


AND 


Tailors'  Trimmings 

Fall  Samples  are  now  in  the  hands  of  our  tra- 
vellers.     Kindly  reserve  orders  until  you  have  seen 
y   our  line,  which    is  the  largest   and  most  varied  we 
have  ever  shown.    .    .     . 

SAMPLES  FORWARDED  ON  APPLICATION 


JOHN  FISHER  &  SONS 

Manufacturers  and  Merchants 
HUDDERSFIELD,  Eng. 


A.  A.  Allan  &  Co. 


Beg  to  call  the  attention  of  the  trade  to  their 
large  preparations  for 


In  all  lines  of 


SPRING,  1597 

Hats,  Caps 

AND 

Straw  Goods 

Our  Importations  are  commensurate  with  our  con- 
tinually increasing  business,  to  which  we  invite 
inspection.     See  our  range  of 

Wakefield's  English  Silk  and  Felt  Hats. 

....  See  our  range  of .  .  .  . 

Leslie  &  Co/s  English  Silk  and  Felt  Hats. 

We  challenge  the  trade  for  their  equal  in  style 
and  quality 

A.  A.  ALLAN  &  CO. 

51  Ba*st-  TORONTO 
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MEN'S    FURNISHINGS. 

LONDON    STYLES. 

UNDERWEAR  in  bright  colors  is  reported  a  "go,"  and  black 
is  a  favorite,  too,  for  summer  wear,  by  people  who  formerly 
wore  white  and  wouldn't  have  anything  else.  In  socks,  the  taste 
of  the  hour  is  for  quiet  and  neat  effects.  In  black  silk  socks  with 
embroidered  fronts  for  evening  wear,  a  small  spot,  ring,  star  or  tiny 
flower  are  patterns  mostly  worn.     Bow  ties  are  much  worn. 


THE  LATEST   FADS. 

The  Niagara  Neckwear  Co.  (D.  S.  Co.)  are  showing  the  latest 
fads  in  neckwear.  Large  checks,  purples  and  tartans  made  up  in 
the  latest  New  York  styles.  The  advertisement  of  this  firm  on 
another  page  is  striking,  as  their  announcements  usually  are,  and 
should  be  read. 


PURPLE  S    THE    THING. 

Royal  purple  and  Jubilee  are  words  now  very  familiar  to  the 
trade,  as  the  craze  has  struck  Canada  and  everybody  wants  the 
correct  shade  in  the  Royal  Jubilee  color.  E.  &  S.  Currie  have  fore- 
seen the  demand,  and  some  time  ago  bought  largely  of  purple  silks 
in  various  weaves  for  neckties,  and  are  now  busy  filling  letter  orders 
from  all  over  Canada. 

"  We  are  practically  making  a  new  start  in  men's  furnishings," 
say  Brophy,  Cains  &  Co.  "We  have  entirely  cleared  out  all  our 
ties,  braces,  umbrellas,  shirts,  etc.,  and  the  new  goods  coming 
forward  after  June  ist  comprise  all  the  latest  and  '  nobbiest '  effects 
shown,  and  our  fall  samples,  when  complete,  will,  we  believe,  com- 
pare favorably  with  anything  on  the  road.  Nothing  shelf- worn, 
every  line  fresh,  clean  and   '  the  latest.'  " 


The  newest  shapes  in  neckwear  in  the  market  at  present  are  the 
Motor,  Nansen,  Le  Roi  and  Electric.  These  novelties  can  be 
seen  at  John  Macdonald  &  Co.'s.  They  are  also  showing  a 
beautiful  assortment  of  ladies'  stock  bows  and  men's  cotton  neck- 
wear ;  also  men's  derbys,  etc.,  in  great  variety. 


W.  R.  Brock  &  Co.'s  men's  furnishing  department  is  showing 
an  extensive  purchase  of  the  latest  novelties  in  men's  neckwear, 
the  pick  of  the  latest  novelties  that  the  London  market  is  offering, 
including  Jubilee  ties  of  various  patterns  and  the  royal  purple, 
puffs,  derbys,  new  knots,  etc.  Their  Jubilee  shirt  is  admitted  to  be 
correct  in  pattern  and  value. 


A  lot  of  imported  collars,  finest  make  and  new  in  this  market, 
have  been  brought  in  by  H.  J.  Caulfeild  &  Co.  They  are  of  Aus- 
trian manufacture  and  are  called  the  "Leona"  and  "Dover." 
They  are  stocked  in  2^  and  1%,  inch  heights. 


CAN'T    SEE    OVER    THE   HATS. 

In  London  they  are  afraid  that  the  gorgeous  hats  now  in  vogue 
for  ladies  will  obstruct  the  view  of  people  who  want  to  see  the 
procession  and  other  features  of  the  Jubilee.  Years  ago,  says  The 
London  Queen,  at  the  time  of  the  reception  of  the  Princess  of  Wales, 
the  inconvenient  and  cumbrous  fashion  of  crinoline  was  in  vogue, 
and  it  was  remarked  that  a  very  large  proportion  of  the  spectators 
in  the  seats  erected  to  enable  them  to  view  the  procession  had,  on 
this  occasion,  left  their  iron  hoops  at  home. 

It  is  to  be  hoped  that  a  similar  sacrifice  will  be  made  in  the 
matter  of  hats  on  the  day  of  the  Jubilee,  and  that  even  if  the  sug- 
gestion of  Lady  Galton  as  to  the  wearing  of  the  toque,  or  that  of 
Sarah  Bernhardt  for  the  adoption  of  the  graceful  Spanish  mantilla, 
be  not  acted  on,  we  may  be  spared  the  unpleasantness  of  seeing 


the  spectators  in  front  obstructing  the  view  of  those  behind  them. 
We  can  conceive  of  no  sight  that  would  be  more  distasteful  to  the 
delicate  and  innate  courtesy  which  is  characteristic  of  the  chief 
actor  in  this  august  and  noble  ceremony. 


HONESTY  IN   BUSINESS. 

N.  Y.  Dry  Goods  Economist. 

AN  address  was  delivered  at  the  annual  meeting  of  the  Public 
School  Union  of  St.  Paul,  Minn.,  by  Miss  Margaret  Evans, 
dean  of  Carleton  College,  which  does  great  injustice  to  the  business 
community.  The  title  of  the  address  was  "  The  School  as  a  Moral 
Factor  in  the  Nation,"  and  the  statements  of  the  speaker  were 
alleged  to  be  a  philosophical  review  of  the  practical  results  of  the 
moral  training  of  the  public  school  as  shown  in  the  character  and 
conduct  of  the  pupils  in  the  business  world. 

The  facts,  we  are  told  by  The  St.  Paul  Pioneer  Press,  were 
based  on  the  testimony  of  some  of  the  most  prominent  men  of  the 
country  in  the  educational  and  business  world  and  showed  careful 
and  thoughtful  compilation.  It  will,  therefore,  be  a  surprise  to 
most  of  our  readers  to  learn  that,  according  to  this  authority,  not 
more  than  10  to  15  per  cent,  in  the  business  world  are  honest  in 
their  business  dealings,  the  estimates  being  in  the  main  nearer  the 
former  figure  than  the  latter.  These  figures,  the  lecturer  stated, 
represented  the  men  who  would  not  lie  and  cheat  when  it  was 
for  their  material  interest  to  do  so  and  the  standard,  we  are  asked 
to  believe,  is  lower  than  five  years  ago.  Miss  Evans  claimed  that 
business  life  did  not  give  a  training  in  morality,  and  that  a  boy  who 
' '  did  not  learn  honesty  before  going  into  business  would  never 
learn  it." 

We  do  not  question  the  honesty  of  Miss  Evans,  or  the  goodness 
of  her  intentions.  She  desired  to  impress  upon  her  hearers  the 
necessity  of  inculcation  of  honesty  ana  morality  in  the  public 
schools,  but  either  she  herself  or  her  informants  were  undoubtedly 
grievously  mistaken  in  the  view  taken  of  commercial  probity.  We 
should  like  to  know  the  names  of  the  prominent  men  of  the  country 
who  provided  Miss  Evans  with  her  facts.  For  it  is  a  truism  to  say 
that  the  great  majority  of  business  men  are  honest  and  truthful.  In 
fact,  it  has  been  proven  time  and  time  again  that  the  very  poorest 
kind  of  policy  for  a  business  man  is  to  be  tricky  and  cunning  in  his 
dealings  with  those  from  whom  he  buys  and  those  to  whom  he  sells. 
The  whole  system  of  business  rests  upon  trust  in  one's  fellow  man,  for 
no  extensive  business  can  be  successfully  conducted  without  credit, 
and  what  is  credit  but  a  belief  in  the  good  intentions  and  honor  of  those 
with  whom  we  have  dealings  ?  The  idea  that  chicane  and  deceit  are 
necessary  to  the  successful  conduct  of  business  has  always  been  a 
favorite  one  with  the  agriculturist  and  the  professional  man.  It  was 
the  fostering  of  this  idea  that  caused  the  prejudice  against  trade 
which  until  recent  years  prevailed  in  the  older  civilizations  of 
Europe.  It  seems  strange  to  see  it  revived  now  in  the  United 
States,  not  in  the  older  communities  of  the  east,  but  in  the  newer  and 
presumably  more  liberal  west.  We  hope  that  the  dean  of  Carleton 
College  and  her  hearers  will  look  into  the  matter  more  fully,  and  if 
they  do  so  we  are  sure  they  will  have  no  difficulty  in  finding  grounds 
on  which  to  revise  their  opinions. 


PLEASED  WITH  OUR  NEW  TARIFF. 

London  Millinery  Record. 

The  announcement  that  the  Canadian  Government  had  decided 
to  grant  a  reduction  of  25  per  cent,  concession  off  their  tariff  to  all 
countries  admitting  Canadian  goods  free  has  been  received  in  the 
city  with  marks  of  great  appreciation,  as  it  will  have  the  tendency 
to  very  considerably  add  to  our  present  business  relationship.  In 
hats,  caps  and  bonnets  our  export  trade  is  now  close  upon  a  quar- 
ter of  a  million  per  annum,  while  a  large  and  increasing  business 
may  be  expected  in  all  the  allied  trades.  A  better  means  of  com- 
memorating the  Jubilee  celebration  could  hardly  have  been  chosen. 
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THE  LATEST  INVENTION 

In  Children's  Underwear  is  "THE  RUBEN'S  VEST."      Made  in  any  weight,  ami  onlv  of  the  finest  aU-wopl  fabrics :  double-breasted, 

mi  I  mi  i  tons,  pins,  or  strings  required  ;  no  pulling  q'yw  tine  hetto1  to  worry  small  elMklren .     Kverj  buyer  in  tin-  Dominion  should  exlajmine  tins 
wonderfully  ingenious'  article,  which  is  well  known  all1  trH^l.tbe.  United, States  as  the  best  child's  vest  made,  on  acootinl  <>1  these  advanti 


...AS    CHEAP    AS    ANY    OTHER... 

And  once  n,  lady  sees  these  valuable  impnovernents  8h«:wlLl  n'eVerthiukotf  buying  any  othqr  kind,  slips  on  in  an  instant,  and  if 
a  perfect  protection  against  chills  or  cold.  It  docs  asvayi  with  the  necessity  of  wearing  a  b^na; :  :!|ilttst  Suited  for  children  from  sis  tnpiriliMO 
three  \  ears  of  age. 

Tlie  goods  are  handled  by  all  the.  loading :  ho  tseis  in  tho  D nion;  and  the  constantly  incivasim;  demand  is  the  best  proof  of  its  valtte. 

MAISVFACTVHED    BY —  ^ 

THE  MONTREAL  SILK  MILLS  COMPANY   '||j|||  MONTREAL 

WHO    CONTROL    THE    PATENT    FOR    CANAliA^ 


-rtS 


THE 


&*/ 


DIAMOND 


BRAND 


s«-* 


&> 


"  Diamond 
Brand**** 


THE  BEST 

....  :.:. :: ■ "•:vv,';;;"l   ■      '  ;t"TT 

INTRINSIC  VALUE. 


The  public  are  discussing  that  in 
which  they  get  the  best  value,  and  by 
the  largely  increased  demand  for  .  .  . 


they  have  evidently  found  out  that  in  this  they  get  value  every  time. 

Last  season  the  trade  had  their  serious  attention  drawn  to  this  fact  from,  the  steady  demand  for  "THE 
DIAMOND  BRAND,"  and  this  year,  without  flourish  of  trumpets,  we  simply  told  the  trade  to  wait  and  see  our 
samples  of  "Diamond  Brand  Goods "  before  placing  orders  for  other  underwear,  and  it  would  be  a  paying  move. 

We  are  not  in  the  habit  of  guaranteeing  anything  that  we  cannot  perform,  but  have  no  hesitation  in  stating 
that  in  "  THE  DIAMOND   BRAND  "   the  best  value  is  to  be  found. 


HERMANN  H.  WOLFF  &  CO. 


MONTREAL 
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HINTS    TO    RETAILERS. 


By    a    Head    Clerk. 


LAVATORIES    FOR    WOMEN. 

ONE  thing  here  that  the  retail  dry  goods  men  do  not  look  into 
is  having  those  for  ladies.  In  the  Old  Country  all  business 
men  look  into  this  matter  very  carefully  and  see  that  the  lavatory 
is  kept  in  good  order.  In  this  country  there  are  very  few  stores 
that  have  them.  In  Montreal,  Morgan's,  Hamilton's  and  Ogilvy's. 
In  Toronto,  Eaton's  and  Simpson's.  There  may  be  others,  but  I 
mention  these  for  an  example. 

I  think  I  can  say  without  doubt  that  Simpson's  has  the  finest 
lavatory  of  any  store  in  Canada. 

These,  of  course,  are  department  stores.  This  is  one  thing  that 
causes  a  great  many  ladies  to  go  to  stores  of  that  sort. 

Now,  if  the  merchants  would  all  have  a  place  of  that  description 
for  women,  they  would  find  a  great  difference  in  their  trade. 

It  is  not  necessary  to  have  an  elaborate  affair,  but  have  every- 
thing neat  and  clean. 


THE    NEW    CLERK. 

Every  clerk  should  take  an  interest  in  stock-keeping  and  the 
general  run  of  a  store.  They  should  at  least  remove  everything 
from  the  fixtures  once  a  week  and  dust  off  both  the  goods  and 
shelves  ;  afterwards  arrange  them  neatly,  so  that  they  give  a  clean 
and  bright  appearance. 

I  find  that  when  new  clerks  come  they  are  very  hard  to  break 
in.  They  seem  to  think  the  only  thing  for  them  to  do  is  to  wait  for 
customers,  leave  what  they  had  shown  the  last  customer  on  the 
counter,  instead  of  putting  it  back  where  it  ought  to  be.  and  climb 
over  two  or  three  clerks  in  order  to  catch  the  next  one. 

The  manager  or  head  clerk  should  in  all  cases  show  them  how 
to  arrange  the  goods  and  not  allow  them  to  go  before  the  older 
ones. 

When  they  get  through  serving  one  person  see  that  they  put 
back  the  goods  shown,  and  not  leave  it  for  someone  else  to  do. 


YOU    KNOW    HOW    IT    IS  YOURSELF. 

Say,  Mr.  Salesman,  what  kind  of  an  employer  have  you  got  ? 
He  may  be  ideal  or  he  maybe  idiotic  in  your  estimation.  Anyway, 
we  will  put  him  down  as  just  ordinary — a  man  who  has  "  streaks  " 
like  most  mortals.  Suppose  some  morning  when  you  have  done 
something  you  think  is  real  smart  and  are  feeling  good  about  it,  he 
calls  you  down  or  takes  the  conceit  out  of  you,  as  it  is  called.  What 
happens?  You  immediately  "sour"  on  him,  and  swear  that  you 
will  not  try  to  do  your  best  in  the  future,  and  that  his  business  may 
go  to  thunder  for  all  you  care. 

That's  just  how  you  make  customers  feel  when  you  try  to  take 
the  smartness  out  of  them,  and  endeavor  to  show  them  that  your 
knowledge  of  what  is  and  what  should  be  is  infinitely  superior  to 
theirs.  Yet  you  call  yourself  a  salesman  and  expect  to  successfully 
run  your  end  of  the  business  by  these  methods. 

If  you  are  no  judge  of  human  nature  or  of  the  logic  of  cause  and 
effect,  at  least  ask  yourself  how  you  would  feel  under  like  circum- 
stances, and  act  accordingly. — Dry  Goods  Economist. 


WHY    EVERY    MERCHANT    SHOULD  SUPPORT  HIS    TRADE    PAPER. 

The  Dry  Goods  Review  takes  up  every  branch  of  the  dry 
goods  trade.  It  gives  you  points  on  window  dressing,  how  to 
handle  your  customers,  the  way  in  which  stock  should  be  kept,  it 
gives  you  the  names  ot  all  the  best  manufacturers  and  wholesale 
houses,  also  a  hundred  and  one  other  things.  If  I  were  to  canvass 
the  boot  and  shoe  men,  grocers,  hardware  or  book  dealers  to  sub- 


scribe for  it,  it  would  be  out  of  place,  but  for  a  dry  goods  store  there 
is  not  a  paper  in  Canada  to  be  compared  with  it.  All  those  who 
are  subscribers  say  that  it  is  a  great  helper,  and  others  would  say 
the  same  if  they  were  to  look  into  it. 


look  to  the  selling,  too. 

Retail  advertising,  if  it  is  well  done,  will  create  an  interest  in  the 
advertiser's  store,  perhaps  a  feeling  in  its  favor. 

The  person  who  believes  the  advertisment  and  wishes  goods 
goes  to  the  store  with  a  bias.  His  inclination  is  toward  becoming  a 
customer.  He  is  impressed  with  the  advertisement  and  probably 
has  an  idea  of  buying.  But  that  is  not  enough.  There  must  be 
somebody  there  who  can  sell  the  goods — even  a  skilful  advertise- 
ment will  not  always  do  that.  Do  all  advertisers  do  their  part  in 
the  store  ?  No.  There  are  some  merchants  whose  advertising  is 
largely  lost  because  they  cannot  do  justice  to  their  goods  when  the 
customer  comes.  I  know  of  men  whose  business  is  a  failure  for 
this  reason. 

Take  the  case  of  a  small  retailer.  Suppose  he  advertises  dress 
goods  specially.  He  may  advertise  them  ever  so  wisely,  he  may 
offer  them  ever  so  favorably,  but  he  has  not  then  done  all.  There 
is  still  a  great  deal  left  unsaid  and  undone  to  sell  his  goods  ;  he 
must  know  human  nature  ;  he  must  be  a  salesman,  or  he  is  in 
danger  of  losing  his  advertisement  investment.  And  here  is  where 
many  advertisers  fail.  They  spend  lots  of  money  for  advertising 
but  they  neglect  the  store  end. 

Many  men  waste  money  in  advertising  goods  which  do  not 
sustain  the  claims  of  their  advertisements  or  goods  which  do 
measurably  sustain  it,  but  which  they  are  not  competent  to  sell. 
Advertising  cannot  take  the  place  of  salesmen — and  saleswomen. 
The  newspaper  will  do  its  part  of  the  work — it  will  tell  the  public 
what  bargains  are  being  offered— but  the  store  must  "  do  the  rest." 


SAD    DROWNING    OF    MR.   CLEGHORN'S  SON. 

Much  sympathy  is  felt  for  Mr.  James  P.  Cleghorn,  of  J.  G. 
MacKenzie  &  Co.,  in  the  death  by  drowning  of  his  young  son, 
Herbert  Cleghorn.  The  latter  had  gone  out  with  his  brother 
Charles  for  a  sail  on  the  Lake  of  Two  Mountains,  west  ot  Montreal, 
on  Saturday  morning,  May  22.  Finding  the  wind  too  strong  they 
started  to  return,  but  when  two  hundred  yards  from  the  pier  the 
boat  capsized.  One  brother  stuck  to  the  boat,  but  Herbert  started 
to  swim  to  shore,  despite  his  brother's  warning  that  the  water  was 
too  cold.  When  twenty  yards  from  land  the  poor  lad  sank  and  his 
brother  then  left  the  boat  making  a  gallant  attempt  at  rescue.  But 
all  efforts  were  unavailing,  and  the  body  was  not  recovered  tor  one 
hour  and  a  half.  Herbert  Cleghorn  was  a  student  at  McGill 
College  and  a  most  promising  lad,  being  only  18  years  of  age. 
The  medical  men  decided  that  death  was  due  to  heart  failure, 
caused  by  the  prolonged  plunge  in  cold  water.  Both  brothers  were 
expert  swimmers. 


HOW    BRITAIN    IS    INJURED    BY    ITSELF. 

Speaking  of  Canada's  new  preferential  tariff,  The  British  Tex- 
tile Mercury  says  :  "It  now  remains  for  the  advocates  of  closer 
Imperial  unity  to  have  the  doubtful  points  in  the  situation  cleared 
up.  If  the  colonies  are  to  be  recognized  as  "  third  powers  "  within 
the  meaning  of  the  clauses  in  the  German  treaty,  we  trust  that 
instrument  will  be  denounced.  The  occasion  is  one  for  vigorous 
action  if  this  country  is  to  be  allowed  to  take  possession  of  that 
which  is  essentially  its  own.  At  present,  the  British  Empire  exists 
largely  for  the  benefit  of  its  enemies." 
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Don't  Trust  Imitators! 

Firms  who  openly  acknowledge  that  they 
are  manufacturing  machines  copied  directly 
from  the  product  of  another  concern  do  not 
deserve  the  confidence  of  the  people.  The  imi- 
tation is  never  so  good  as  the  original. 

The  National  Cash  Register  Company 
manufactures  nothing  but  cash  and  autographic 
registers.  It  makes  and  sells  over  90  different 
kinds  and  sizes,  ranging  in  prices  from  $10  to  $375. 
It  has  sold  cash  registers  in  Canada  for 
past    ten    years.      It    maintains    a    perfect  No.  301 1    Dcta 

organization  and  employs  1,300  people,  who  are 
experts  in  their  lines  of  trade.  So  intricate  and 
delicate  are  the  parts  of  a  cash  register  that  it 
requires  the  experience  of  years  of  hard  study  and 
the  assistance  of  the  most  perfect  tools  to  make 
one  successfully. 

Over  160  companies  who  have  entered  into  the 
cash  register  field  have  failed  because  they  lacked 
sufficient  capital  to  maintain  an  organization  and 
to  secure  the  machinery  and  workmen  necessary 
to  manufacture  a  perfect  cash  register. 
The  National  Cash  Register  Company  is  the 
only    firm    that    sells  the  latest-improved    total- 
adding  cash  registers  in  Canada. 

Send  a  postal  card  to  any  of  the  addresses 
named  below  and  one  of  our  salesmen  will  call 
yand  talk  the  matter  over  with  you.  The  National 
Cash  Register  Company,  Dayton,  Ohio,  U.  S.  A. 
Offices:  6  Rossin  Block,  King  Street,  W.,  Toronto; 
1685  Notre  Dame  Street,  Montreal,  and  Van- 
couver, British   Columbia. 

We  have  on  hand  a  number  of  detail-adding  reg- 
isters made  in  imitation  of  ours  by  the  Hamilton  Brass 
Company,  of  Hamilton,  Ontario,  which  we  wish   to  get   rid  of.     We  will   sell   these 
registers  at  one-half  the  list  price  of  the  Hamilton  Brass  Company. 


No.  302  Detail  Adder— $65. 


No.  303  Detail  Adder— $80. 
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THE  WHEEL  AND  TRADE. 

THERE  is  no  longer  any  doubt  about  the  value  of  wheelmen's 
fixings  to  the  furnishing  goods  trade,  says  The  New  York 
D.G.  Economist.  For  a  long  time  the  popularity  of  the  wheel  and 
the  consequent  demand  for  special  goods  was  looked  upon  by  many 
manufacturers  and  retailers  as  robbing  Peter  to  pay  Paul.  They 
plausibly  argued  that  a  man  who  was  obliged  to  enlarge  his  ward- 
robe sufficiently  to  accommodate  the  necessary  bicycle  outfit  would 
curtail  to  some  extent  his  expenditures  for  ordinary  goods. 

Following  out  this  argument  the  retailers  contended  that  the  ulti- 
mate effect  would  be  to  lessen  the  demand  for  staple  goods,  increase 
the  demand  for  cheap  goods,  cause  an  irregular  sale  of  certain  lines 
of  furnishings  and  finally  create  such  a  fluctuating  standard  of  value 
in  some  stocks  as  to  thoroughly  demoralize  the  buyer's  system  of 
reckoning.  This  wail,  coming  largely  from  the  retailer  and 
echoed  to  a  great  extent  by  manufacturers,  who  thought  there  was 
little  prospect  of  their  gaining  by  the  introduction  of  bicycle  goods, 
proved  to  be  premature  and  mistaken. 

HOW  THE  CONDITIONS  HAVE  CHANGED. 

Many  of  the  retailers  who  some  time  ago  were  followers  of  the 
anti-bicycle  leaders  are  to-day  doing  a  large  business  in  bicycle 
goods,  and  look  upon  that  part  of  their  trade  as  the  most  desirable. 
Equally  so  with  the  manufacturers.  Instead  of  cutting  down  the 
regular  sales,  and  encroaching  upon  old  lines,  the  advent  of  bicycle 
goods  has  materially  increased  the  receipts  of  both  retailers  and 
manufacturers  at  times  when  business  was  formerly  very  dull. 

NEW    INDUSTRIES    ESTABLISHED. 

In  addition  to  this  many  new  avenues  of  trade  have  been 
opened  up  since  the  bicycle  came  into  general  use.  The  clothing 
trade  has  probably  benefited  most.  The  demand  for  bicycle  apparel 
saved  many  a  clothing  firm  during  the  past  year.  So  important  a 
factor  has  this  branch  of  the  clothing  business  become  that  many 
firms  now  make  nothing  but  bicycle  clothing.  Another  important 
industry  affected  by  the  wheel  is  the  shirt  trade.  The  sale  of  shirts 
for  wheelmen  increased  so  rapidly  that  the  * '  bicycle  shirt ' '  was 
conceived  and  brought  into  practical  use. 

ITS    EFFECT    ON    OTHER    TRADES. 

The  neckwear  trade  is  another  business  that  reaps  a  rich  harvest 
from  the  wheeling  class.  .The  bicycle  stock  is  an  important  pro- 
duct of  the  neckwear  man  and  the  special  goods  made  for  wneelmen 
in  the  shape  of  string  ties  and  Ascots  has  brought  into  life  the  term 
"  bicycle  neckwear."  To  what  extent  the  hosiery  trade  has  been 
affected  is  best  shown  in  the  enormous  increase  of  business  in  that 
line.  Bicycle  hose  is  a  very  important  feature  of  every  well-regu- 
lated dry  goods  and  furnishing  store.  The  growth  of  this  one 
branch  of  the  business  has  placed  it  ahead  of  all  the  other  branches, 
for  the  present  at  least.  This  particular  business  has  another  ad- 
junct in  the  shape  of  a  sock  intended  for  use  with  footless  bicycle 
hose.  Although  not  very  long  established,  this  new  feature  has  met 
with  remarkable  success  among  the  high-class  retailers. 

FAR-REACHING    DEMANDS. 

The  manufacture  of  sweaters  has  also  grown  to  be  a  very  im- 
portant industry  during  the  past  two  years,  and  the  sale  of  these 
goods  is  constantly  increasing.  Underwear  has  also  received  its 
share  of  attention.  Elastic  ribbed  suits  of  underwear  for  cyclists  is 
a  line  that  most  outfitters  carry  in  stock.  These  goods  are  made 
particularly  for  the  wheel,  and  rightly  deserve  the  name  of  ' '  bicycle 
underwear."  To  the  glove-maker  came  an  idea  which  resulted  in 
the  "bicycle  glove,"  while  the  shoe  man  has  made  money  and 
fame  with  the  ' '  bicycle  shoe. 

OTHER  TRADES  INVOLVED. 

Even  the  watchmaker  has  been  entered  on  the  list  and  the 
manufacture  of  cyclometers  and  watches  has  developed  into  a  dis- 


tinct business.  A  short  time  ago  these  things  were  unheard  of. 
Add  to  this  the  many  other  little  articles,  such  as  garters,  leather 
watch  chains,  collars,  hats  and  caps,  together  with  the  larger 
articles,  such  as  lamps  and  rubber  tires,  and  the  volume  is  astonish- 
ing. Nearly  all  of  these  manufactures  require  new  machinery  and 
additional  employes.  This  in  turn  affects  allied  trades  until  nearly 
every  line  of  business  feels  the  momentum,  and  the  result  is  a  strong 
and  steady  growth  of  trade  during  seasons  in  which  manufacturers 
were  formerly  idle. 


TRYING    TO    MAKE   WOOLENS    IN    CHINA. 

Sheng  Taotai,  says  an  English  contemporary,  is  a  famous 
Chinese  personage  who  has  assiduously  studied  the  business  enter- 
prise of  the  "  outer  barbarians. "  He  is  director-general  of  the 
Imperial  railways  in  China,  and  is  happy  in  the  companionship  for 
trading  purposes  of  another  great  Taotai,  Li  Mingsum,  the  chief  of 
the  Customs  Department  at  Tientsin.  These  two  high  and  mighty 
Celestial  functionaries  recently  formulated  a  scheme  for  the  founda- 
tion of  the  woolen  industries  in  China.  They  attempted  to  promote 
a  company  but  failed  ignominiously.  The  Celestial  is  persevering, 
and,  having  purchased  the  machinery  of  a  Danish  company,  who, 
of  course,  buy  it  from  English  makers,  it  is  one  of  the  certainties  of 
the  near  future  that  Chinese  woolen  fabrics  may  be  offered  in 
Europe.  For  years  past  we  have  been  threatened  with  the  extinc- 
tion of  some  of  our  textile  industries  by  Japanese  and  Indian  rivalry. 
And  yet,  notwithstanding  the  great  decline  in  our  exports  to  the 
United  States,  neither  the  "  Mild  Hindoo,"  nor  the  lively  Jap,  have 
given  Yorkshire  or  Lancashire  much  cause  of  fear.  The  cheaper 
fabrics  made  in  India  and  Japan  have  not  appreciably  affected  the 
home  trade.  It  is  gratifying  to  learn  that  the  rivalry  aimed  at  the 
Yorkshire  woolen  trade  is  indirectly  benefiting  our  colonies.  The 
Japs  are  gradually  becoming  large  purchasers  of  Australasian  wools. 


INK  FOR  TICKETS. 


A  recipe  for  ink  given  in  a  former  issue,  to  be  used  for  tickets, 
proved  unsatisfactory,  and  Mr.  Pedlow,  of  Renfrew,  wrote  com- 
plaining of  it.  The  Review  has  tried  to  get  a  satisfactory  recipe, 
and  has  been  sent  the  following  for  use  with  rubber  stamps.  It  is 
vouched  for  by  a  practical  man,  who  says  that  those  who  make 
stamps  for  putting  black  labels  on  tickets  always  employ  it,  as  it 
does  not  run  but  gives  a  clean  edge  : 

"  Mix  lampblack  with  glycerine  sufficient  to  bring  it  to  proper 
consistency,  add  a  few  drops  of  tannic  acid,  and  strain  through  fine 
muslin  or  some  similar  article  in  order  to  clear  it  of  all  gritty  sub- 
stance." 

The  other  recipe  was  quoted  from  a  journal  likely  to  know. 
This  one  is  given  in  good  faith  too,  and  we  hope  it  will  answer  the 
purpose  required.     We  should  like  to  know  how  it  turns  out. 

SITUATION  VACANT. 

TRAVELER  WANTED  TO    HANDLE    GOOD     SIDE    LINE.     BOX   A,   DRY 
GOODS  REVIEW.  (6) 

ARTICLES  FOR  SALE. 

FOR  SALE,  UNDER  PRICE,  A  NO.  79  CHEQUE  PRINTING  NATIONAL  CASH 
Resistor ;  in  use  but  a  very  short  time  ;  will  be  sold  on  account  of  the  former 
owner  going  out  of  business  at  $75  less  than  the  amount  paid  for  it :  guaranteed  in 
perfect  condition.     Blanchard  &  Co.,  Windsor,  N.  S.  (t.  f.) 


BUSINESS  FOR  SALE. 


ONE  OF  THE  OLDEST  ESTABLISHED  DRY  GOODS,  CLOTHING,  MEN'S 
Furnishings  and  Boot  and  Shoe  Businesses  in  Rat  Portage  for  sale.  This  is  an  oppor- 
tunity of  a  lifetime  to  step  into  a  good  cash  paying  business  in  a  live,  prosperous  town. 
The  owner  is  retiring  in  order  to  devote  his  time  to  mining.  For  particulars  address  Box 
101,  Rat  Portage,  (5) 


R.  FLAWS  &  SON 


Dry  Goods  Commission  Agents 
Manchester  Bldg.,  Melinda  St. 


Toronto. 


»<8>^fci&^^<*^<&$^^^<&#^$^^<$ 
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Just  a  Suggestion  f 


Alexandria 

Imperatrix 
Axminster    1 

velvet  pile  Carpet  I 


TORONTO 
CARPET 
MANUFACTURING  ® 
COMPANY, 

TORONTO,  CANADA. 


<*> 

2  MATS, 
<f  RUGS, 
T  SQUARES, 


4> 


," 


<♦> 


STAIRS, 


Thousands 


«     That  will  outwear  a  full  frame  brussels  at     gHBHgKSSBBEggBS  § 
jjj]     the  price  of  tapestry. 
„  See  it  and  judge  for  yourself. 


of-  I 

Canadians     <*> 


The  Maple  Leaf  Brand  two  ply    jg    Say 

all-wool  ingrain  Carpet  is  equal  to  the     g     So._ 
best  in  the  world 


<^  BODIES  and  Sj 
<*>   BORDERS.    |D 

<*>  ™ 


When  two  articles  look 
alike,  the  better  is  proved  by 
use. 

The  best  value  of  a  trade 
mark  is  its  guarantee  of 
honesty. 

The  "Maple  Leaf/'  "Do- 
minion n  and  "  Beaver ft 
Wool  Carpets  require  no 
praising  to  a  judge  of  carpets. 


The  above  cut  will  be  SEN!  FREE  to  any  of  our  customers. 


Wm.  Parks  &  £ 


Dye** 
rianutflcfurers 


*  Grey  Cottons,  Sheetings,  Drills  and  White  Ducks,  Ging- 
hams, Shirtings,  Tickings,  Denims  and  Cottonades,  in 
Plain  and  Fancy  Mixed  Patterns.  Cotton  Yarns,  Carpet 
"Warps,  Ball  Knitting  Cottons,  Hosiery  Yarns,  Beam  Warps, 
for  Woolen  Mills,  and  Yarns  for  Manufacturers'  use. 


t 


0&   ONLY  "WATER  TWIST"  YARN    MADE  IN  CANADA 

J.  SPROULSMITH^f^ellington  Street  West,  Toronto  HILLS  1  NEW   BRUNSWICK  COTTON  MILLS 


DAVID  KAY,  Fr^-  Building,  Montreal. 

JOHN  HAU^Bl783  Front  Street  East,  Toronto,  Special  Agent  for 
B^<"Warps  for  Ontario. 


ST.  JOHN  COTTON  MILLS 


ST.  JOHN,  N.B. 


I 
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GLIMPSES    OF    THE    MARKETS. 

AMONGST  the  prettiest  and  most  unique  of  the  Jubilee  novel- 
ties is  a  line  of  Jubilee  veilings  which  is  being  offered  by 
Messrs.  Kyle,  Cheesbrough  &  Co.  These  are  entirely  new  and 
will,  no  doubt,  be  good  sellers. 


S.  Greenshields,  Son  &  Co.  report  that  they  have  the  following 
green  shades  in  velveteens  in  stock  :  emerald,  dryade,  cresson, 
myrtle,  apple  green,  etc. 


James  Johnston  &  Co.  are  showing  a  special  line  of  black 
velveteens  at  25  per  cent,  under  market  values.  The  widths  and 
prices  areas  follows:  17^  inch  at  14  and  16c.  ;  20  inch,  20c; 
22  inch,  35,  2>7lA  and  50c.  This  range,  they  told  me,  "  is  a 
peach." 


Brophy,  Cains  &  Co.  promise  to  show  the  trade  in  July  and 
August  some  novelties  in  flannelettes.  They  are,  without  doubt, 
the  newest  and  prettiest  styles  that  will  be  shown  for  the  incoming 
seasons. 


Caldecott,  Burton  &  Spence  have  made  some  special  quotations 
in  linen  towels  and  towelings.  They  are  offering  a  big  range  of 
huckaback  and  damask  towels  at  unusual  quotations,  and  are 
clearing  out  some  of  the  crash  toweling  much  below  ordinary  prices. 
"It  will,"  they  said,  "pay  live  retail  merchants  to  see  these 
goods." 


The  advance  in  duty  of  5  per  cent,  will  naturally  increase  the 
cost  of  coverings  used  in  down  comforters.  But  the  Toronto 
Feather  &  Down  Co.,  having  made  provision  for  the  coming  sea- 
son, say  they  are  prepared  to  quote  prices  as  close  as  ever,  and 
their  range  and  prices  this  season  are  well  worth  considering. 


The  Gault  Bros.  Co.,  Ltd.,  report  fresh  arrivals  of  Jubilee  hand- 
kerchiefs and  flags,  on  which  they  are  having  large  sales. 


CONDITIONS    IN    THE    NORTHWEST. 

Mr.  J.  D.  Allan,  who  returned  to  Toronto  a  few  days  ago  from 
a  business  trip  to  the  Northwest,  speaks  hopefully  of  the  conditions 
there.  The  improvements  and  developments  are  more  patent  to  a 
man  who  goes  there  year  by  year  observing  them  than  even  to 
people    residing  there    themselves.        The    Northwest    is    a    great 


country,  and  Canadians  living  in  the  east  find  it  hard  to  realize 
how  great  the  possibilities  are.  The  movement  of  immigration  this 
year  has  opened  satisfactorily.  The  question  of  freight  rates  is  an 
important  matter,  and  the  elevator  charges  made  on  wheat  shipped 
by  farmers,  whether  they  use  the  elevators  or  not,  burden  the 
farmer.  In  spite  of  the  low  price  of  wheat,  many  farmers  were 
doing  well,  and  their  improved  farms  showed  it. 


HAS    NO    USE    FOR    THE    BRITISH. 

St.  Louis  Dry  Goods  Reporter. 

FEW  students  of  history  and  no  lovers  of  American  principles  / 
will  be  sorry  that  the  arbitration  treaty  between  this  country 
and  England  has  failed.  The  more  it  was  discussed  in  the  Senate 
the  plainer  became  the  objectionable  features,  and  many  Senators 
who  were  in  favor  of  the  treaty  at  one  time  voted  against  is.  Many 
others  would  have  voted  against  it  had  their  votes  been  necessary 
to  defeat  it.  The  history  of  the  English  nation  in  its  dealings  with 
other  governments  has  been  such  that  few  believe  in  her  sincerity 
as  to  arbitration  except  when  she  sees  a  distinct  gain  by  that  pro- 
cess. Besides,  her  action  with  reference  to  the  peoples  of  Armenia 
and  Crete  has  been  such  as  to  disgust  all  lovers  of  liberty,  who  feel 
that  England  is  playing  double  so  far  as  anything  is  concerned 
which  might  arise  with  this  country.  We  have  never  taken  stock 
in  the  arbitration  treaty  and  have  no  tears  to  shed  that  it  has  been 
defeated  in  the  Senate.  This  Government  is  better  off  without  such 
a  treaty,  and  the  stronger  we  become  the  less  need  is  there  for  an 
arbitration  treaty. 


LACES  AND   EMBROIDERIES   BADLY  PUT  UP. 

Editor  Dry  Goods  Review. 

Sir, — We  desire  through  the  medium  of  your  paper  to  bring 
before  the  trade  the  very  unsatisfactory  way  laces  and  embroideries 
are  at  present  put  up. 

We  find  the  lengths  of  4^  yards  result  in  a  great  many  rem- 
nants and  bad  ends;  the  joins  coming  so  close  together  cause  annoy- 
ance and  loss  to  the  retailer.  Samples  for  next  season  will  soon  be 
showing  and  we  hope  some  enterprising  manufacturer  will  lead  the 
way  and  put  up  laces  and  embroideries  in  12  yards  without  a  join. 
We  predict  that  the  first  house  showing  lace  and  embroideries  with 
this  improvement  will  capture  the  trade. 

Yours  respectfully, 

A.  Allan  &  Co. 
Calgary,  Alta.,  May  18. 


^^(aXS^ay^gP^^^ 


S^irtUbels^A^gers 

\7MbERWEy\l\  LABELS 

INITIAL  LETTERS 

irvfblVlbV/AL  NfAflES. 


KLUGE  BROS. 


Proprietors 

(3<IV-   274*276  CbuTcbSt "&(£ 
NEW  YORK. 


CREFELD 


LONDON 


PARIS 


SilbUbels^Aaggers 

hlECKWE^R  Ly\3ELS 

bRESS  BELTS 
SHOE  LABELS. 


Night  Shirr  Trlrprolpgs. 

TORONTO  OFFICE :    ROOM    109    McKINNON    BUILDING. 
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MILL    NO. 


MILL  NO.  2. 


The 


Penman  flanufacturing  Co 

HEAD  OFFICE  :     PARIS,  ONT.  Limited 

Selling  Agents  :    D.  MORRICE,  SONS  &  CO.,  Montreal  and  Toronto. 


ii  '£?*£ 


MILL   NO.  3. 

The  Oldest  and  Largest  Manufacturers  of 

KNITTED  GOODS 

in  Canada.  Manufacturers  of  every  description  of  Men's, 
Ladies',  Misses',  Youths'  and  Children's  Underwear,  Hose, 
Half  Hose,  Knitted  Top  Shirts  and  SWEATERS. 


a* 


MILL  NO.  4. 


The  travellers  of  all  the  best  wholesale 
houses  in  Canada  now  carry  full  lines  of 
our  make.  Be  sure  you  see  them  when 
placing  your  Fall  Orders.     .     .     . 
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SUMMER   CLOTHING    STYLES. 

WE  are  asked  by  a  subscriber  :  ' '  What  is  most  worn  in  crash 
clothing,  what  is  the  proper  color,  and  how  should  it  be 
made  ? "  Judging  by  the  demand  so  far  developed  the  plain  linen 
or  Russian  hemp  crash  in  the  natural  creamy  color  is  most  correct, 
though  there  are  upon  the  market  many  new  varieties  of  weave, 
herring-bone,  basket  pattern,  etc. — likewise,  color  effects — solid 
browns,  hairline  stripes  and  such  like  patterns  which  are  not,  how- 
ever, worn  as  yet  by  the  best  dressers.  What  the  most  critical 
wearers  have  adopted  is  the  plain,  natural  color,  and  of  a  weave 
which  is  rather  coarse.  The  fabric  must  be  very  thoroughly 
laundered  before  making  up  to  allow  for  the  inevitable  shrinkage. 

Coats  are  most  correct  if  made  as  a  sack,  to  close  with  four 
buttons,  having  four  patched-on  pockets  closed  with  one  button, 
but  no  flap.  Length  is  about  33  inches.  Back  may  have  centre 
seam  or  else  whole  back  with  moderate  vents  at  bottom  of  side 
seams.  All  seams  in  coat  and  side  of  trousers  should  be  welted. 
We  would  advise  no  vest,  as  material  being  strictly  negligee  for  hot 
weather,  vest  seems  superfluous,  and  the  fancy  shirts  are  meant  to 
be  seen,  not  hidden. 

Would  make  the  trousers  with  loops  for  a  belt,  shapely  but  not 
too  close  fitting,  on  account  of  danger  from  possible  shrinkage  in 
washing — say  17  inches  at  bottom,  cut  out  well  to  conform  to  instep, 
and  18  inches  at  knee.  Should  be  a  little  more  generous  than 
woolen  trousers,  which  are  now  made  quite  close  fitting. — Chicago 
Apparel  Gazette. 

A    HINT  TO    BUYERS. 

In  these  times  of  sharp  competition  it  is  essential  for  every  up- 
to-date  store  to  have  some  exclusive  designs,  controlled  by  him  for 
his  town,  and  on  which  he  need  not  be  afraid  of  any  "  cutting  " 
being  done.     When  handling  goods  made  in  Canada  it  is  therefore 


advisable  to  buy  from  the  largest  houses,  and  when  buying  down 
quilts  and  cotton  comforters  it  is  especially  desirable  to  see  the 
large  range  of  designs  in  satin,  silk  and  sateen  quilts  controlled 
by  the  Alaska  Feather  &  Down  Co.,  of  Montreal.  Through  their 
English  connections  this  company  is  enabled  to  give  each  of  their 
customers  some  choice  designs  and  confine  those  to  him.  Five 
travelers  are  now  working  their  respective  territories,  and  the  old 
adage  holds  good  :  First  come  first  served. 


NEWS  NOTES  OF  THE  TRADE. 

The  representative  of  Chadwick's  spool  cotton,  Mr.  R.  Hender- 
son, was  in  Toronto  last  week  and  dropped  into  The  Review  office. 

Mr.  W.  R.  Smallpeice,  buyer  for  W.  R.  Brock  &  Co's  hosiery, 
glove,  smallwares  and  fancy  goods  departments,  is  making  a  busi 
ness  tour  to  New  York  and  other  large  commercial  centres. 

The  Celluloid  Company  of  New  York  have  appointed  Mr.  B. 
Allen,  31  and  33  Melinda  street,  Toronto,  their  sole  agent  for 
Canada,  and  the  trade  may  now  write  him  for  information. 

Mr.  John  Allan,  of  Craig  street,  Montreal,  has  opened  a  branch 
on  St.  Catherine  street.  He  has  a  well-assorted  stock  of  all  the  latest 
things  in  men's  furnishings.  Everything  is  well  arranged,  so  that  it 
gives  a  striking  appearance. 

The  Rigby  Waterproofing  Company  of  America,  head  office  in 
New  York,  of  which  company  Messrs.  H.  Shorey  &  Co.,  wholesale 
clothiers,  of  Montreal,  own  a  controlling  interest,  have  recently 
made  a  very  large  contract  to  proof  the  product  of  the  Botany  Mills, 
Passaic,  N.J. 

RETURNED  FROM  EUROPE. 

Mr.  R.  Henderson,  of  R.  Henderson  &  Co.,  Montreal,  has  just 
returned  from  a  seven  weeks'  trip  abroad.  While  away  he  visited 
the  manufacturing  centres  of  England,  Scotland,  Ireland,  Germany, 
Switzerland  and  France. 


The  Wholesale  House  that 
supplies  you  with     .     .     . 


*<£*       <j£ 


North  Star,  Crescent 
and  Pearl 

Cotton  Batting  gives  you  the  best  value  obtainable. 

Even  the  Pearl  grade  is  guaranteed  stronger 
and  better  adapted  to  requirements  than  any 
grade  of  any  other  batting. 

These  grades  are  the  strongest,  handsomest 
and  most  desirable  cotton  bats  obtainable. 

NOTHING  DECEPTIVE 

They  look  well  in  the  roll.  They  have  the 
strength  and  qualities  required  by  the  consumer 
after  unrolling.     They  make  strong  comforters. 

When  you  unroll  and  unfold  them  you  can 
test  the  strength  and  they  will  not  fall  apart  like  so 
much  chalk.  You  can't  blow  them  to  pieces  in  a 
hurry. 

THREE  GRADES.        THREE  PRICES. 
THE  BEST  AT  THE  PRICE. 


CLAPPEHTONS 


T 


S 


ARE    STILL    LEADING. 

The  wide-awake  merchant  keeps 
"Leaders." 


Wm.  Clapperton  &  Co. 

J  65    ST.  JAMES    STREET 

, MONTREAL 
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Canadian  Made  for  Canadian  Trade 

Equal  in  design  and  finish  with  the  production  of  European 
Mills,  superior  in  point  of  value. 

SEE  OUR  SAMPLES  FOR  FALL  1897 

.    .      OF  -  = 

BEAVERS  PRESIDENTS 

NAPPS  CHINCHILLAS 

SERGES  TWEEDS 

Full  lines  now  in  the  hands  of  our  Agents, 

MILLICHAMP,  COYLE  &  CO., 

wholesale  Only Halifax,  Montreal,  Toronto,  Winnipeg,  Victoria. 

|  A.  W.  BRODIE  =*-  HESPELER,  Canada.    . 


FALL,  1897 


Men's,     Boys',     Children's 


Our  line  for  the  coming 
season  will  embrace  the 
newest  and   latest  con= 
ception  in    .    .    .     . 


GLiOTHlNG 

Our  aim  is  to  supply  the  enterprising  and  progressive  retailer  with 
"Specialties"  in  every  sense  that  the  word  implies,  and  thoroughly 
anticipate  his  wants.  It  would  be  to  your  advantage  to  see  our 
line  as  early  as  you  can  in  its  entirety,  so  that  none  of  the  good 
features  will  escape  you. 


CHALCRAFT,  SIMPSON  &  GO. 

Makers  of  Fine  Clothing  TORONTO 
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DEALING  WITH  SLOW  PAYERS. 

AN    IMPORTANT    QUESTION    THAT    AFFECTS    MANY    RETAILERS. 

IN  the  last  few  years  of  slow  collections  the  merchant's  chief 
burden,  aside  from  the  difficulty  of  making  sales  at  all,  has 
been  the  difficulty  of  knowing  how  to  deal  with  those  customers 
most  worthy  of  credit,  yet  often  least  inclined  to  pay  promptly. 
The  strongest  and  best  students  of  this  problem  have  long  ago 
solved  it,  once  and  for  all,  by  joining  the  cash  brigade.  But  the 
fact  cannot  be  overlooked  that  there  are  still  many  who  either  will 
not  or  cannot  adopt  the  strictly  cash  policy.  Any  suggestions  that 
can  lighten  the  burden  of  these,  until  such  time  as  they  see  their 
way  clear  to  adopt  the  one  best  and  most  business-like  method, 
should  be  doubly  welcome. 

It  is  a  curious  and  rather  discouraging  fact,  says  The  Chicago 
Dry  Goods  Reporter,  that  those  communities  which  contain  the 
largest  number  of  well-to-do  or  wealthy  families  often  present  the 
worst  phases  of  this  stubborn  credit  problem.  These  people  are 
often  the  retailer's  "best"  customers,  in  the  sense  that  they  buy 
liberally  and  are  pretty  sure  in  the  long  run  to  be  "good  pay." 
But  they  are  so  leisurely  about  settling  their  accounts  that  they  con- 
stantly keep  a  large  proportion  of  the  merchant's  small  capital  tied 
up.  By  thus  forcing  him  to  become  their  unwilling  banker  they 
not  only  rob  him  of  a  large  aggregate  of  interest,  but  also  tend  to 
cripple  him  in  his  ability  to  purchase  the  very  lines  of  new  goods 
that  are  needed  to  retain  their  custom. 

It  does  not  take  long  to  lock  up  the  dry  goods  merchant's  entire 
capital  in  this  sort  of  perfectly  good  accounts,  and  the  result  is 
almost  as  disastrous  as  if  the  accounts  were  bad.  When  things  are 
in  this  condition  the  more  business  of  this  sort  you  do  the  worse  off 
you  are.  Persistent  dunning  is  always  suicidal.  It  will  not  do  to 
press  such  customers  so  harshly  or  persistently  as  to  offend  them 
and  thus  lose  for  you  what  you  feel  is  the  best  part  of  your  trade. 
Printed  circulars  are  practically  useless.  There  would  be  no  satis- 
faction in  going  into  bankruptcy  and  then  informing  these  people 
that  it  was  they  who  made  it  necessary.  And  yet  you  are  short  of 
money  to  pay  your  jobber  and  to  meet  your  running  expenses, 
while  apparently  doing  a  good  business. 

The  dilemma  is  as  serious  as  it  is  common.  Some  merchants, 
especially  those  in  wealthy  suburban  towns,  seek  to  avoid  it  by 
charging  enough  more  for  their  goods  to  offset  the  loss  of  interest 
on  their  capital  incidental  to  this  class  of  accounts.  But  that 
amounts  to  making  the  cash  customer  pay  for  the  credit  customer's 
shortcomings,  and  at  once  sends  away  a  certain  proportion  of  trade 
to  the  department  stores.  Herein  lies  the  sole  and  only  funda- 
mental advantage  that  the  department  store  possesses  over  the 
smaller  merchant.  It  does  a  strictly  cash  business.  As  soon  as 
the  smaller  store  is  run  on  the  same  basis  and  with  the  same  lynx- 
eyed  attention  to  details,  it  can  more  than  hold  its  own.  But  in  the 
meantime  what  is  the  best  method  for  dealing  with  the  good  but 
slow  credit  customers  ? 

Undoubtedly  the  most  efficacious  method  is  by  means  of  a  frank 
and  courteous  personal  letter  to  each  of  the  delinquents,  explaining 
exactly  the  dilemma  in  which  you  are  placed,  and  doing  it  in  much 
the  same  spirit  as  that  of  the  foregoing  statement  of  it.  The  slow- 
ness of  some  of  these  customers  is  due  to  carelessness  and  not  to 
even  temporary  lack  of  funds.  That  of  others,  who  have  a  certain 
but  limited  income,  is  due  to  a  habit  of  being  a  little  behind-hand 
with  all  accounts  that  can  be  put  off,  and  a  frank,  personal,  and 
perfectly  friendly  letter  explaining  your  difficulty  is  most  likely  to 
make  you  a  preferred  creditor  and  secure  prompt  attention. 

Of  course,  this  and  all  other  methods  are  far  from  being  infal- 
lible, but  the  personal  letter  or  the  personal  talk  is  the  best  of  an 
undesirable  variety.  When  this  fails,  and  even  before  it  has  a 
chance  of  final  test,  it  is  better  to  be   chary  about  giving   credit, 


even  to  customers  who  are  undoubtedly  "good."  And  the  final 
solution,  toward  which  every  up-to-date  merchant  is  unceasingly 
shaping  his  policy,  is  the  adoption  of  the  cash  basis. 


MODERN  CONDITIONS  AND   THE   MERCHANT. 

A  RUT,  Webster  says,  is  a  furrow  worn  by  a  wheel.  Would 
it  not  be  well  to  add  "  and  commonly  made  by  man  for  the 
purpose  of  hindering  his  progress  ?  "  Ruts  are  bad,  and  (more  is 
the  pity)  so  many  people  find  comfort  in  them  that  they  follow  them 
throughout  an  entire  career.  If  we  are  to  attain  our  end,  make  our 
task  successful,  we  must  leave  the  ruts,  not  stick  to  them.  It  seems 
to  be  a  weakness  of  the  average  man  to  get  into  ruts  easily  and  to 
stick  to  them  tenaciously.  Herein  lies  one  of  the  greatest  reasons 
why  the  average  man  is  not  successful,  for  it  is  proverbial  that  nine 
out  of  every  ten  fail. 

It  is  an  easy  matter  to  get  into  a  rut  and  very  difficult  to  vacate 
it.  We  must  be  conscious  of  the  rut  before  we  can  leave  it.  In 
many  instances  what  is  to-day  a  rut  was,  when  adopted,  a  perfect 
method  ;  but  the  times  and  conditions  have  changed,  and  the 
method,  instead  of  progressing  and  changing  as  well,  kept  on  in  its 
methodical  uniform  way  and  became  a  rut,  and  thus,  seeing  every- 
thing moving  as  it  has  been  wont  to  move  in  a  way  we  know  was 
right  when  we  started,  we  fail  to  alter  it. 

This  is  an  era  of  up-to-date  methods,  and  movements  of  ten  or 
twenty  years  ago  are  out  of  date  ruts.  If  we  stick  to  them  we  are 
lost.  Ten  years  ago,  if  you  hadn't  on  hand  just  what  your  customer 
wanted,  he'd  take  the  nearest  you  had  ;  to-day  he'll  get  just  what 
he  wants  from  your  neighbor.  Any  kind  of  a  store  would  do  a 
dozen  of  years  ago  ;  to-day  it  must  be  well  furnished,  well  kept, 
and  inhabited  by  bright,  courteous  salesmen,  or  the  best  class  of 
patrons  will  not  enter  it.  Ten  years  ago  a  simple  announcement 
in  a  local  paper  was  all  the  advertising  a  retailer  felt  called  upon  to 
do  ;  to-day  he  takes  more  space,  spends  time  writing  advertise- 
ments that  are  attractive  and  that  will  sell  goods,  and  in  every  way- 
possible  endeavors  to  make  the  advertising  end  of  his  business 
remunerative.  The  up-to-date  retailer  does  this.  He  knows  a  rut 
when  he  sees  it  and  avoids  it. 

A  short  time  ago  a  large  manufacturer  who  feared  the  presence 
of  ruts,  also  his  inability  to  distinguish  them,  invited  a  friend  to 
inspect  his  factory.  The  friend  had  little  knowledge  of  the 
business,  and  only  that  interest  which  the  well-trained  mind  takes 
in  any  subject.  But  as  the  manufacturer  explained  his  various 
methods  the  friend  was  quick  to  see  faults  and  offer  suggestions. 
The  manufacturer  now  claims  that  this  interview  pointed  out  to 
him  ruts,  the  elimination  of  which  has  saved  him  $100  a  week. 
Perhaps  you  can't  see  the  ruts  you  are  running  in.  Ask  some  friend 
— some  one  who  won't  he  to  please  you — how  your  store  looks, 
how  it  compares  with  other  stores,  how  you  can  improve,  and  he 
will  probably  point  out  a  rut  or  two  that  leaving  will  make  money 
for  you. 

AN     EFFECTIVE    CALL. 

A  traveler,  who  put  up  for  the  night  at  the  leading  hotel  in  a 
small  town,  had,  before  retiring,  left  explicit  instructions  to  be 
called  for  an  early  train.  He  was  very  much  in  earnest  about  the 
matter,  and  threatened  the  clerk  with  all  manner  of  punishment  if 
that  duty  was  neglected.  Early  in  the  morning  the  guest  was  dis- 
turbed by  a  lively  tattoo  upon  the  door. 

"  Well  ?  "  he  demanded,  sleepily. 

"  I've  got  an  important  message  for  you,"  replied  the  boy. 

"  The  guest  was  up  in  an  instant,  opened  the  door  and  received 
from  the  boy  a  large  envelope.  He  tore  open  the  envelope  hastily, 
and  inside  found  a  slip  of  paper  on  which  was  written  in  large 
letters  : 

"  Why  don't  you  get  up  ?  "     He  got  up. 
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Thibaudeau  Bros.  Bniey,  Smith 

&  Co. 

p»    Importers    of— "IW 

&  Co. 

Importers  of  .  .  . 

ENGLISH    .    |^ 
FRENCH  .   . 
GERMAN  & 
AMERICAN 


m GOODS 


and 


THIBAUDEAU  FRERES  <Sc  CIE. 

Quebec. 

THIBAUDEAU  BROTHERS  <Sc  CO. 

London,  Eng. 
THIBAUDEAU  BROS.  <£  CO. 

332  St.  Paul  St. 

MONTREAL 


\yOOLLENS 

TAILORS' 
TRIMMINGS 

•    •    •     M  — 


29  VICTORIA  SQUARE 


WM.    C.    FINLEY 
J.   R.   SMITH 


Montreal 


4 


* 


BELGIAN 

SEWING    COTTON. 


M 


* 


Grand  Prize :    Paris  and  Antwerp 

BEST  AND  CHEAPEST 

Strong,  Even  and  Elastic 

^*      C^*      t£f* 

Sole  Agent  for  Canada  s 

Jno.  A.   Robertson 


Write  direct  for  Samples, 
and  ask  leading  Wholesale 
Houses  for  Quotations. 


Board  of  Trade  Building, 

.   .   .   MONTREAL 


A.    McDOUGALL  &  CO. 

Woollens  and  Tailors'   Trimmings 
j(fg  McGill  Street 


.  .  .  MONTREAL 


9 


D 


o 


Sole  proprietors  of  the  cele- 
brated  TYKE  and  BLENHEIM 
serges 

None  genuine  unless  stamped 
with  registered  trade  mark 
every  2^2  yds 


A.  McDOUGALL  &  CO., 


Sole  Proprietors 


54 


THE  -:-  DRY  -:-  GOODS  -:-  REVIEW 


GLIMPSES  OF  THE  MARKETS. 

WR.  BROCK  &  CO.'S  smallware  department  is  receiving 
.  weekly  shipments  of  a  very  popular  line  of  tubular  braids 
at  the  right  price,  in  black,  navy  blue,  mid  and  seal  brown, 
myrtle,  etc. 


New  blouse  silks  are  being  shown  in  low  and  medium  priced 
goods  in  large  variety,  of  the  latest  designs,  by  John  Macdonald  & 
Co. 


Messrs.  Kyle,  Cheesbrough  &  Co.  report  a  large  demand  for 
1 2-inch  chiffons  in  black  and  6-inch  chiffons  in  black  and  colors. 
This  firm  has  received  a  large  shipment  of  these  goods,  and  is  in  a 
position  to  fill  orders  promptly  and  satisfactorily. 


S.  Greenshields,  Son  &  Co.  have  a  special  clearing  line  in 
muslins  for  blouses  in  linen  effects,  linen  and  silk  stripes  and 
checks,  etc. ;  also  printed  muslins  in  large  variety. 


At  James  Johnston  &  Co.'s  was  seen  a  range  of  black  wool 
figures  in  the  newest  effects  and  at  popular  prices.  Also  a  special 
in  black  grenada  Sicilian  at  65c. 


A  strong  point  in  the  Victoria  lawns  sold  by  Brophy,  Cains  & 
Co.  is  that  they  won't  curl. 

June  is  a  great  month  for  light  goods — light  clothing,  light 
hosiery,  light  gloves  and  light  underwear.  Caldecott,  Burton  & 
Spence  are  offering  some  choice  lines  in  fabric  gloves,  silk  and  lisle 
hosiery  in  black,  tan  and  cream,  and  gauze  underclothing  in  cotton, 
lisle  and  silk. 


The  Gault  Bros.  Co.,  Ltd.,  have  just  received  a  full  supply  of 
ladies'  collars  and  cuffs,  in  all  the  latest  and  best  selling  styles. 
Orders  for  these  goods  filled  from  stock  without  any  delay. 


Art  denims  in  plain  and  fancy  are  still  in  big  demand,  especially 
the  printed  goods  which  can  be  retailed  at  the  popular  price  of  25 
to  30c.  Boulter  &  Stewart  have  a  most  complete  line  for  fall  trade. 
Also  all  the  novelties  in  fancy  printing.  A  visit  to  their  drapery 
department  will  be  a  pleasure  as  well  as  profitable  to  any  merchant 
wanting  novelty  draperies. 


THE  ENGLISH  PRINTS  ARE  STRIKING. 

The  English  prints  for  summer  and  fall  are  very  rich  in  coloring 
and  handsome  in  appearance.  Some  were  noticed  at  John  Mac- 
donald &  Co.'s,  a  large  range  of  wide  widths  and  very  striking 
designs.  There  is  a  variety  in  dark  patterns,  the  red  and  beetroot 
grounds,  which  promise  to  be  the  correct  thing  for  late  summer 
wear,  at  once  attracting  attention.  The  Jubilee  pattern  is  quite 
pretty,  not  fanciful  or  loud,  light  grounds  with  the  Queen's  head 
and  the  crown  shown  in  quiet  designs  in  various  colors.  An  ex- 
ceedingly handsome  line  is  the  Victoria  crimps  with  metallic  printed 
stripes.  The  reds,  greens  and  other  fashionable  colors  in  this  ma- 
terial cannot  be  easily  distinguished  from  far  more  costly  materials. 


A  LOSS  TO  MONTREAL. 

Mr.  R.  Henderson  was  a  passenger  by  the  Dominion  Line  SS. 
Canada  to  Boston  when  she  made  the  record  trip  to  that  port.  Mr. 
Henderson  speaks  highly  of  the  Canada,  and  says  she  has  larger 
rooms  and  better  accommodation  than  many  New  York  steamers  ; 
in  fact,  he  says  she  is  a  Teutonic  or  Majestic  except  in  speed.  He 
considers  it  a  loss  to  Montreal,  in  fact,  to  the  Dominion,  that  such 
a  fine  steamer  is  not  running  to  Montreal,  and  says  the  genial 
skipper,  Captain  McAulay,  would  be  glad  to  return  to  his  old 
route. 


...  IF  YOU  WANT  TO  .  .  . 

ADVERTISE     ANYTHING,     ANYWHERE 

in  Canada,  we  can  do  it  for  you. 


MacLEAN    PUBLISHING    CO.    Ltd. 

ADVERTISING     DEPARTMENT 

MONTREAL  -  TORONTO 


MARINE  INSURANCE. 

The  Open  Policies  issued  by  the  MANNHEIM  INSUR- 
ANCE CO.  (Capital  Two  Million  Dollars)  cover  goods  from 
the  time  they  are  shipped  until  delivered  at  your  warehouse. 

For  rates  and  further  particulars  apply  to 
JAS.    J.      RILEY      &       SONS,        Managers  for  Canada,        MONTREAL. 


HANBURY  A.  BUDDEN 

Attorney  and  Solicitor 
office  for  patents,   Trade  Marks,   Etc.,    Montreal. 


World  Wide  Popularity 


The  Delicious  Perfume. 


Crab  Apple  Blossoms 

EXTRA   CONCENTRATED 

Put  up  in   i,  2,   3,  4,  6,  8,  and  16 
ounce   bottles. 

And  the  Celebrated 

Crown  Lavender  Salts 

Annual  sales  exceed  500,000  bottles. 
Sold  everywhere. 

THE  CROWN  PERFUMERY  CO. 

177  New  Bond  St.  ,  London,  Eng. 
By  all  principal  dealers   in   perfumery. 


"FITS  LIKE  A  GLOVE." 

THOMSON'S 

ENGLISH    MADE, 
"Glove-Fitting-."    tone  Waisted.     Trade  Mark 


CORSETS 


At  Popular 
Prices; 


TWELVE  FIRST  MEDALS. 


The  Perfection  of  Shape,    Finish  and  Durability. 

APPROVED  by  the  whole  polite  world. 
sale  ovek  on::  million  pairs  annually. 

A  large  stock  of  these  GOOD  VALUE  Corsets  always  on  hand  at 

JOHN  MACDONALD  &  CO'S,  TORONTO. 

MAWTJFACTUBEBS :  W.  S.  THOMSON  &  CO.,  LIMITED,  LONDON. 

See  that  every  Corset  is  marked  "THOMSON'S  GLOVE  FITTING,"  and  bean 

our  Trade  Mark,  the  Crown.     No  others  are  genuine. 

Blarney  Yarns 

Manufactured  by 

MARTIN  MAHONY  &  BRO.  Ltd. 

.    .    Blarney,  Cork,  IRELAND 


FINGERINGS 

In  6-lb.   spindles 

SAXONYS 

In  i-lb.  boxes  and  2-oz.  hanks. 

MENDINGS 

On  cards  and  J^  oz.  skeins,  %  gross 
in  box. 


These  celebrated  wools  are  made 
in  all  the  newest  Moss  Tints,  Spiral 
and  Twist  Mixtures,  for  Golf  and 
Bicycle  Hose. 

Before  placing  your  order  for 
Fall,  send  for  samples  and  prices. 


Agent  for  U.S.  and 
Canada    .     .    . 


R.  H.  COSBIE 

Manchester  Building,  Melinda  St.,  TORONTO 
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BLANKET 
CLOAK  IN  GS 


are  fast  growing  in  favor.     They  are  the 

LIGHTEST,  WARHEST 

AND    CHEAPEST 

material  to  be  found.  Just  the  thing  for  children, 
as  they  stand  rough  usage  splendidly.  We  make 
them  in     ...     . 

CARDINAL,  NAVY 

BROWN  AND  GREEN 

and  guarantee  the  colors  fast.     You  can  have  sam 
pies  by  asking  for  them. 


EUREKA  WOOLEN  MFG.  CO., 


Ltd. 


EUREKA,  N.S. 


Buy  Foreign  Goods 

When  you  can  purchase  Can- 
adian make,  save  money,  and 
have  equally  as  good  an  article  ? 


WE  MANUFACTURE  .  .  . 

Scotch  Tweed  Suitings,  Homespun 
Suitings,  Fine  Trouserings,  Meltons, 
Kerseys,  Beavers,  Venetians,  Irish 
Frieze,  Overcoat  Linings,  Golf  Cloak- 
ings,  Ladies'  Homespun  Dress  Goods, 
Travelling  Rugs,  made  from  domestic 
wool,  warm  and  comfortable,  in  tartan 
colors,  plain  colors,  and  reversible  ;  fine 
Australian  Rugs,  plain  and  reversible. 

All  our  goods  are  manufactured  from  pure  wool  only,  and 
are,  therefore,  clean  and  bright  looking.  Our  designs  are  of  the 
newest  and  nobbiest  patterns,  color  guaranteed,  and  workmanship 
of  the  very  best.  We  are  selling  to  the  retail  trade.  Correspond- 
ence solicited. 


BOYD  CALDWELL  &  CO. 


Clyde 
Woolen  Mills 


— Lanark,  Ont. 


When  You  Show 


Your  customers. 


Underwear 


bearing  this  stamp 


£1 

'71 


TRADE  MARK,  REGISTERED 


Our  samples  of  underwear  for  the 

^approaching    Fall    season    are    now    in 

the  hands  of  our  several  representatives. 


Warranted 
Turnbull's 


It  is  a  guarantee  that  you  are  selling  the  best  in  the  market. 
They  are  Full-Fashioned,  which  means  that  they  are 
shaped  on  the  machine;  no  rough  seams.  The  comfort 
in  wearing  these  goods  is  only  known  to  those  who  have 
worn  them.  Our  travellers  are  now  on  the  road  with  a 
full  line  of  samples. 


The  GALT  KNITTING  CO.,  Ltd 

GALT,    ONT. 

N.  B. — Our  goods  cannot  be  obtained 
through,  any  wholesale  house. 


THE. 


C.  Turnbull  Co. 


OF    GAL  1  f    LIMITED. 
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DUNDAS, 


ARDLAW 
YARN  MILLS 

♦  Ont. 

Thos.  D.  Wardlaw 

Manufacturer  of 

Worsted  and   Woollen   Yarns,  Fingering, 

Wheeling  and  Knitting. 
Loops    and    Novelties  for  Dress  Goods, 

Cloakings,  etc. 
Carpet  and  Serge  Warps. 

GOLF  AND  BICYCLE  YARNS  A  SPECIALTY 

Write  for  Prices   and  Samples 


.  TO  THE  WHOLESALE  AND  MANUFACTURER  ONLY 


B.  &  C.  Corsets 

Peerless  Dress  Stays 
Rubber  Tipped  Dress  Stays 
Braided  Wire  Hip  Pads 
Bustles  and  Dress  Forms 


Manufactured  only  by 


BRUSH  &  CO.  -  TORONTO 


IN  THESE 
CYCLING  DAYS 

a  smart  cool  suit  of  HOMESPUN 
is  the  correct  thing.  We  lead  in 
style  and  durability. 

The  Genuine  Oxford 

HOMESPUN 

is  made  only  by  us. 

Trade  Mark  :    "  Tape  woven   across  the  ends  of  every 
web."' 

OXFORD   MFG.    CO.   Ltd. 

OXFORD,  N.  S. 

New  York  House,  53  Leonard  Street. 

W.   P.   Rodger,  Agent,  Toronto,  Ont. 


THOMAS  MEALEY  &  CO. 

MANUFACTURERS    OF 

Wadded  Carpet  Lining 


MEALEY  STAIR  PAD. 


AND 


STAIR  PADS 

HAMILTON, 

ONT. 

OFFICE  .— 

U  Catharine  St  North. 


w 


Head  Office 


ESTERN 


Incorporated 
1851 


ASSURANCE 
*  *  COMPANY. 


FIRE 

AISD 

MARINE 


Toronto, 
Ont. 


Capital  Subscribed 
Capital  Paid  Up     - 
Assets,  over 
Annual  Income 


$2,000,000.00 
1,000,000.00 
2,320,000.00 
2,300,000.00 


HON.  GEO.  A.  COX,  President. 

J.  J.  KENNY,  Vice-President  and  Man.  Director. 

C.  C.  FOSTER,  Secretary. 


BEAVER  LINE  STEAJIERS. 

SUMMER  SERVICE 


Montreal  to  Liverpool. 


STEAMERS 


From  MONTREAL 

Tues.    June    1 

5 
16 

23 

3a 

7 


July 


From  LIVERPOOL 

Sat.    May  15  Lake  Huron 

"        "    22  Lake  Superior  Sat. 

"  June  29  Lake  Winnipeg  Wed. 

11        "      5  Lake  Ontario  " 

Tues.     "    15  Lake  Huron  " 

Sun.      "    20  Lake  Superior  " 

Weekly  thereafter. 

Until  further  notice  the  steamers  of  this  line  will  call  at  Queenstown,    during  the   sum- 
mer season,  for  passengers  on  the  voyage  from  Liverpool  only. 

RATES     OF    PASSAGE. 

FIRST  CABIN— Single,  $47.59,  $50  and  .$50.  Return,  $95  and  $114  according  to  steamer. 
SECOND  CABIN— To  Liverpool  or  London,  $34  ;    return,  $66.75. 
STEERAGE— To  all  points  at  lowest  rates,  including  outfit. 

For  further  particulars  as  to  freight  or  passage,  apply  to— 


D.  &  C.  MACIVER 


D.  W.  CAMPBELL, 


Man. 


Tower  Buildings,  LIVERPOOL 


18  Hospital  St.,  MONTREAL 


THE  BUSTLE 
IS  HERE 

New  Fall  Styles  require  them.  Use  the  best.  The 
Combination  Hip  Bustle  gives  graceful  fulness 
over  the  hips  and  in  back  of  skirt.  It  is  not  only  very 
stylish,  but  it  renders  admirable  service  by  relieving  the 
weight  of  the  full  skirt  now  worn. 

The  Empire  Skirt  Cushion  is  very   popular, 
heating.     If  not  already  in  stock,  send  sample  order. 


Made  of    Braided    Wire— non 


BRUSH  &  CO. 

Toronto. 


Miller  Bros.  «  (o.  fi\omm 


Manufacturers  for 
the  Wholesale 
Trade  of  the  fol- 
lowing Standard 
Lines  of  Fine 
Linen  Faced  Col- 
lars and  Cuffs. 


OH  I  I  ADC  Comet,  Opera,  Hanlan 
UULLAnO  '76,  Oro  and  Marauis. 

MOZART   CUFFS 

Angelo  &  Raphael  ^z^uts: 


■ 


Only   the   very 
best  materials  are 
used  in  the  man- 
ufacture of  these 
goods. 


The  Celluloid  Company 


30,  32,  34,  36 

Washington  Place 


NEW  YORK 


ORIGINAL   and   ONLY 
Manufacturers  of 


All  goods  made  by  us  are  stamped  as  follows  : 

Absolutely   No 


•CELLULOID"  Interlined  Waterproof 
Collars  and  Cuffs     .     .     . 

TRADE 

ILWIOID       Others  Genuine 


MARK. 


ROMAN 

Sizes  15  T-^  1 7  '/z  1  n. 

Front       I  Vb    I  n. 
Back.    I      in. 


VULCAN 

Sizes  13  IS  18  '/2  In. 

F  r  ont   I  7f\   I  n. 
Back   I  7a  in. 


Tl  TAN. 

Sizes  I372^20  In. 
Front    2  V2   In. 
Back    2..V0,   In. 


ROYAL 

Sizes  l2'/2T_02O    I  n. 
Fro  11  t  I  J'a   In. 


Roman,  Cardinal  and  Bishop  Collars  may  be  had  plain 
or  with  either  three  or  five  button-holes. 

CAUTION  It  having  come  to  our  notice  that  certain  manufacturers 
■^^■^^■^^■^^  are  producing  and  advertising  imitations  of  our  goods 
under  the  name  of  "Celluloid,"  we  desire  to  notify  the  trade  that  the  word 
"  Celluloid"  is  a  registered  trade  mark,  and  our  right  to  its  exclusive  use  having 
been  upheld  by  the  courts,  we  shall  hold  responsible  not  only  such  manufac- 
turers but  also  all  dealers  handling  any  goods,  other  than  our  make,  under  the 
name  of  "  Celluloid." 


EXCELSIOR. 

c>zes  SIPI  I  Vz  In. 
"•  Width  3  /aln. 


Sole  Agent  for  Canada 

B.  ALLEN 

31-33  Melinda  St.,  TORONTO 


The  Celluloid  Company 


FIFTH  AVE. 

Sizes  9'/zT°\\'/2\r>. 
Width  3/a  In. 


Sample  Trunks  and  Sample  Cases 

BEST  MAKE   IN  AMERICA 


Steel    Trunks.     Only  Manufactured  in  U.S. 

Raw  Hide  Trunks 

Raw  Hide  Bound  Fibre  Trunks 

Hub  Fibre  Trunks 

Raw  Hide  Bound  Canvas  Trunks 

Hub  Fibre  Bound  Canvas  Trunks 

Steel  Bound  Canvas  Trunks 

In  all  grades 

For  all  kinds  of  business. 


Patented  Light  Steel  Dry   ( 1.  ami  Notion  Trunk 

Sole  Manufacturers  of  the 

"All  Rawhide"  and 
"Hub  Fibre"  Trunks 

Also  a  full  line  of  3.11(1    o3.*TiplC   (^clSQS 

Common  Canvas  Extension  Cases  for  the  Trade. 


Gamming*'  Put.  Suspender  Tray*. 

Patented  Pec.  22,  1892.  Patented  in  Canada 


f  JOSIAH 


,  SON  &  CO. 


mjammncotorrm 

Bosom  Shirt  Box  and  Trays. 


63,  65,  67,  69  Kingston  Street 


BOSTON. 


I  THE  WE  A  THER    -     -^      j 


i 


i 


May  month  being  cool,  the  probabilities  are  that  during  the 
Month  of  June  business  will  be  greatly  in  advance  of  former 
years.  We  have  kept  our  stocks  of  Summer  Fabrics,  Under- 
wear, Hosiery  and  Gloves  well  assorted  to  meet  the  demand 
which  we  anticipate.  Those  wishing  to  assort  their  stocks  can 
do  so  promptly  by  placing  their  orders  with  us.  We  have  made 
the  filling  of  Letter  Orders  a  Specialty,  so  that  orders  placed 
by  letter  are  forwarded  with  equal  promptness  as  if  placed 
personally.  .  . 


FALL  SEASON 


If  you  wish  to  make  a  selectio7i  in  General  Dry  Goods,  Mens 
Z  Furnishings,  Haberdashery,    Woollens,    Tailors    Trimmings, 

%  Carpets  or  House  Furnishings,   in  up-to-date  goods,  at  values 

unsurpassed,  kindly  reserve  your  orders  until  you  have  seen  our 
%  Samples  for  Fall  Season,  i8gj.      We  are  confident  it  will  be  to 

•  your  advantage. 


BIC  YCLES 


We  invite  everyone  to  visit  this  branch  of  our  business  and  to 
inspect  our  values.  Whatever  your  requirements  may  be,  as  to 
style  or  price,  we  can  suit  you  and  give  the  best  possible  return 
for  money  invested.  We  have  a  few  zv heels  to  offer  at  surpris- 
ing prices  and  every  machine  zve  sell  is  guaranteed. 

Sole  Agents  in  Canada  for  the  Dayton  and  Tempest  Bicycles. 


John  Macdonald  &  Co. 


Wellington  and  Front  Streets  East 

— ^  "=  ^TORONTO 


X 


I 


KGULATES 
N  EVERY 
"OVlNCE 


Spec|ai  FaJM'O* 


J 


fi 


Do  Business 

Make  Money 

Carry  the 
Right  Styles 


We  Make  Right  Styles. 


NO.  996.    TO  RETAIL  AT  S3. 00. 


«# 


You  Can  Make  the  Money. 


MARITIME  WRAPPERS 


Are  our  Hobby. 


We  have  them  in  everything  new — all  the  up-to-date  patterns  and 
colors — perfect  fitting* — in  extremely  popular  grades.     We  wish 
you  would  write  for  a  sample  of  our 
leavy   Flannelette,   3^  yards   skirt      J  (J  B I   .EE     NO.    979 


YOU  HAVE  NEVER  SEEN  ITS  EQUAL 


To  Retail  at  $1.25. 


*  Maritime 


ONTARIO    BRANCH  : 

72  Arcade,  Yonge  St 
TORONTO 

j.  H.  Parkhlll,  Agent. 


WOODSTOCK,  N.B. 


NO.  978.     TO  RETAIL  AT  $1.75. 


Represented  from  Halifax  to  Victoria 


NO    970.    TO  RETAIL  AT  $2.00. 
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S.  GREENSHIELDS,  SON  &  CO. 
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Our  travellers  are  now  on  the  road  with  full  ranges  of  all  these  goods. 

sole  selung  agents      priestLEY'S   CELEBRATED   DRESS   GOODS. 
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THE 


BRAND 


Temporary  SUCCeSS  may  be  gained  in  many  ways, 
but  a  success  to  be  lasting  must  rest  on  solid  merit. 
Instance  the  . .  . 

HEALTH 
UNDERWEAR 


It  has  stood  the  test  of  experience.  It  has  never  failed 
to  meet  expectation.  It  has  promptly  established  itself  in 
favor  where  once  introduced,  and  its  merits  are  to-day  known 
to  the  great  majority  of  dealers.  This  is  not  the  result  of 
accident  or  chance,  but  because  the  goods  are  carefully  manu- 
factured from  superior  fabrics,  with  due  attention  to  full  and 
correct  sizes  and  proper  proportions. 

"HEALTH" 


This  has  given  them  their  pre- 
sent prestige,  and  made  the  name 
synonymous  with  the  best  practical  values  in   Men's   Under- 
garments. 


MASUFACTVRED 
BY  .... 


The  Montreal  Silk  Mills  Co. 


MONTREAL. 


BUY 


Reliability  has  a  Value 


T5 


Z} 


It  saves  time,  energy  and  money.  Your  confidence  in 
our  goods  will  not  be  misplaced.  You  can  perpetuate  our 
lines,  and  you  will  want  to  do  so.  They  will  sell  and  MAKE 
YOU  FRIENDS.       That  is  why  we  urge  you  to 


Diamond  Brand  Underwear 


HERMANN   H.  WOLFF  &  CO.,   MONTREAL 
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PAPEH 


From  the  Cheapest  Brown  Blanks 
up  to  the  most 


> 
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Artistic 
Embossed 

CrlltS    and 

Ingrains 
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with  Blended  and  Cloud  Friezes. 


New 
New 
Now 


Designs 
Colorings 
Out  .  .  . 
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SOLE  AGENTS  IN  CANADA 
FOR  ANAGLYPTA 


If  our  Travellers  do  not  reach  you,  your  sample 
request  will  have  our  attention.  Ask  your  dealer 
for  our  goods.  The  firm's  name  on  the  margin 
of  each  roll.  Awarded  First  Prizes  wherever 
exhibited 


Colin  McArthur  &  Co. 


OFFICE— 1030  Notre  Dame  Street 

FACTORY— 11,  13,  15,  17,  19,  81  Voltigeurs  Street 
1032  and  1034  Notre  Dame  Street 


MONTREAL 
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THE  WATSON, 
FOSTER  COMPANY 


MANUFACTURERS  OF. 


1 I  WALL  PAPERS  |  J 


MONTREAL 


! 


Office] [and| Works :  Ontario  Street  East. 


Our  lines  for  1897-8  are  now  ready.  They  are  in  a  greater  variety  of  pattern  and  style 
than  ever,  and  are  altogether  the  most  attractive  collection  of  Wall  Paper  we  have  ever 
produced. 

If  you  have  not  seen  them,  drop  us  a  card  and  we  will  arrange  to  show  you  samples. 


J 
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"Canadian  Brand"  Carpet 
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H.  H.  BURROWS,   Manager. 

* 

* 


* 
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Is  a  carpet  made  from  pure  fleece  wool,  and  we  honesty  believe 
it  to  be  the  best  carpet  on  the  Canadian  Market  to-day.  We 
exercise  the  greatest  care  in  the  selection  and  dyeing  of  the  stock 
and  nothing  goes  into  the  looms  but  what  we  know  to  be  per- 
fectly reliable. 

Our  standard  of  quality  never  changes  and  we 
give  a  guarantee  with  every  roll  of  carpet  that  leaves  the  factory. 
We  sell  the  "  Canadian  "  Brand  at  a  uniform  price,  so  that  the 
trade  is  protected  against  cutting. 

WE  ALSO  MANUFACTURE  A  FULL  LINE  OF 

Union  Carpets       Art  Squares 

Wool  Mats 

Rugs        Rug  Fringes 


We  have  the  newest  ideas  in  colorings  and  designs.     Our  travelers  are  now  on  the  road  and 
will  be  pleased  to  show  you  these  goods.     We  can  send  samples  to  any  address. 

ROYAL  CARPET  CO.  -    -  GUELPH,  ONT. 


D  &  A    CREST 


M 


ABOVE  THEH   ALL ! 


Trade-Winning  Corsets  at  Popular  Prices. 


NOTE  THE  GOOD  POINTS  ! 

They  can't  break  down  on  the    sides 

— the  patent  hip  prevents  that. 

Fit  easily  to  every  movement    of 

the  figure. 

Well  advertised. 

A  corset  that  will  take  on  sight. 


SEE 

THAT 

HIP! 


CAN'T 

BREAK 

HERE 


Salespeople  make  easy  sales  when  showing 
D  &  A  Corsets 

FACTORY  AT  QUEBEC.        WAREHOUSES  AT 
MONTREAL  AND  TORONTO. 


Dominion  Corset  Mfg.  Co. 
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t                            ESTABLISHED    IN    1876  I 

®                                                  **** * 

/jV      If  your  Jobber   does   not   keep  the   following   Goods,   drop   us  a  line-      V& 

jjj                                      And  we  will   tell  you   who  does.  Mj 

•                                       ASK  FOR  THEM.  I 

— —  f 

TAYLORS   EMBROIDERY    RINGS.  S& 

(40,000  sold  the  first  month.  )                            y  f  'a 

Taylor's  Dress  Stays.  W 

Taylor's  O.K.  Hose  Supporters.  w 

Taylor's  ''Worth"  Skirt  Extenders. 

CHADWICK'S  SPOOL  COTTON. 

CHADWICK'S  MENDING  WOOLS. 

DUNBAR  McMASTERS  LINEN  THREAD. 

A,  B.  XX  and  X  Wadding. 


fl\  VICTORIA    CROCHET    COTTON. 

/|\  Morse  &  Kaley  Lennox  Crochet  Cord. 

/j\  Morse  &  Kaley  Knitting  Cotton 

i 


(The  only  full  weight  knitting  in  the  trade.) 

Morse  &  Kaley  Turkey  Red  Embroidery  Cotton. 
Morse  &  Kaley  Fast  Black  Darning. 

(Black  Card  Registered.) 
/AV  Put  up  in  i  gross  handsome  wood  Cabinets  and  in  %  gross  boxes. 

A\       Morse  &  Kaley  Ball  Mending. 

^?J  (Black  &  Colored.) 

/IS 


m 

1 

viz 

I 

*  THE  WHOLESALE  HOUSE  that  supplies  you  with  f 

1  North  Star,  Crescent  i  Pearl  1 

w  Cotton  Batting  gives  you  the  best  value  obtainable.  W 

w  Even  the  Pearl  grade  is  guaranteed  stronger  and  better  adapted  to  requirements  than       V/ 

2?       any  grade  of  any  other  batting.  W 

/|\  These  grades  are  the  strongest,  handsomest  and  most  desirable  cotton  bats  obtainable.       \f/f 

/iv     IV I  /^VTTI  1 1 IV I  ^"^  They  look  wel1  in  the  ro11'    They  have    H!> 

/S\        I  ^1  %  W  I  ^1  V  i  l^e  strengtn  an<^  qualities  required  by  the  con-       3* 

jlj\  _  sumer   after    unrolling.        They    make    strong       y|y 

*    [)F(  Fp     IVn   comf°rters  w 

9?     »^  ■ — V^l —  I      ■   ■  ▼  L_         When  you  unron  and  unfold  them  you  can    \t/ 

/k       test  the  strength  and  they  will  not  fall  apart  like  so  much  chalk.     You  can't  blow  them  to       yfy 
/{\       pieces  in  a  hurry.  \j/ 

A   THREE  GRADES.     THREE  PRICES.     THE  BEST  AT  THE  PRICE,  ib 

/is  w 

*  — — = | 

I    Robert  Henderson  &  Co.    f 

<fjV  DRY    GOODS    COMMISSION    MERCHANTS  SJjf 

I    323  St.  James  St.  -  -  MONTREAL.    I 
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SUSPENDERS 


^  AND 


BUTTONS 


OUR  FALL  SAHPLES  ARE  NOW  READY. 


C.  K.  HAGEDORN,  Manager. 


r 


X  X 

♦♦♦♦»♦ »♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦ 


This  season  we  are  showing  a  much 
larger  range,  more  varied  styles  and  much 
better  value  in  Suspenders  than  ever  before  ; 
in  fact  we  are  surprised  (ourselves  ?)  at  the 
values  we  are  enabled  to  present.  The  fact 
that  our  trade  is  surely  and  constantly  in- 
creasing we  take  as  evidence  that  our  goods 
are  meeting  the  requirements  of  the  trade. 

In  buttons,  as  usual,  we  have  the 
largest  range  of  samples  in  the  market,  and 
show  excellent  value. 


I 


TRADE 

BERLIN 

MARK 


X  X 


Orders  Solicited.     Goods  Shipped  Promptly. 

Remember  We  Guarantee  Satisfaction. 


THE  BERLIN  SUSPENDER 
AND  BUTTON  CO. 


Berlin,  Ont. 
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The  Celluloid  Company 


30,  32,  34,  36 
Washington  Place 


NEW  YORK 


ORIGINAL    and  ONLY 
Manufacturers  of 


All  goods  made  by  us  are  stamped  as  follows  : 

Absolutely  No 


"CELLULOID"  Interlined  Waterproof 
Collars  and  Cuffs    .    . 

TRADE 

ELlUUJlj)       Others  Genuine 


MARK. 


ROMAN 

Sizes  15  T-P  l7'/2ln. 

Front       I  Vs  I  n. 
Back.    I      In. 


VULCAN 

Sizes  13  12  18  Vz  In. 

Front  I  v*  in. 
Back   I  7a  In. 


Tl  TAN. 

Sizes  l3'/2^20  In. 
Front    2  Vz   In. 
Back    2  74  In. 


ROYAL 

Sizes  12/2  L°20    In, 
From  I^b   In. 


Roman,  Cardinal  and  Bishop  Collars  may  be  had  plain 
or  with  either  three  or  five  button-holes. 


CAUTION  It  having  come  to  our  notice  that  certain  manufacturers 
-^^^^^^^™B^*'  are  producing  and  advertising  imitations  of  our  goods 
under  the  name  of  "Celluloid,"  we  desire  to  notify  the  trade  that  the  word 
"  Celluloid  "  is  a  registered  trade  mark,  and  our  right  to  its  exclusive  use  having 
been  upheld  by.  the  courts,  we  shall  hold  responsible  not  only  such  manufac- 
turers but  also  all  dealers  handling  any  goods,  other  than  our  make,  under  the 
name  of  "  Celluloid." 


EXCELSIOR. 

5izes8T_°l  I  Vain. 
"  Width  3  72 In. 


Sole  Agent  for  Canada 

B.  ALLEN 

31-33  Mclinda  St.,  TORONTO 


The  Celluloid  Company 


FIFTH  AVE. 

Sizes  9/aT.°liy2ln. 
Width  3  Vein. 


KID  GLOVES 


ONLY  occupy  all  our  attention 


JUST  A 
LITTLE 
BETTER 
THAN 
OTHERS 


FULL 
STOCK  OF 
STANDARD 

LINES 
ON  HAND 


EfllL  PEWNY  &  CO. 


FACTORY 
Grenoble       -       France 


25  St.  Helen  Street,      MnntrPil 

Cor.  Notre  Dame  St.  ITlvIIlI  tttl 
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"The   Queen,    God  Bless  Her." 
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|  It  will  Pay  you  to  Use 
t  the  Best  Goods 


*g 


^ 
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i 
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You  can  retain  your   customers  by 
dealing  only  in  the  best. 


Finlayson's 


THE  MILLS  AT  JOHNSTONE,  SCOTLAND 


Linen  Threads 


ARE  SUPERIOR  TO  ALL  OTHERS 


All   Genuine    Numbers.         All   Full   Weight  and   Length. 

All   as   Represented. 


Agents  for  Canada— Wholesale : 


John  Gordon  &  Son 

MONTREAL 


FINLAYSON,  BOUSFIELD  &  CO. 

JOHNSTONE,  SCOTLAND 


^iwiwiwiwiwiwmwiwixw 


1 


i 


s 


B9K68S& 


Vol.  VII. 


MONTREAL  AND  TORONTO,    JULY,   1897. 
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A    STORY   WITH   A   MORAL. 

IT  MAY  BE  AN  EXCEPTIONAL   CASE,   HUT  IT   CONVEYS   A    LESSON   TO    DRY   GOODS    CLERKS. 


ARLY  morning  shoppers  are  sometimes  a  trial  when 
clerks  are  trying  to  clean  up  the  place  and  prepare 
for  the  day's  business.  The  industrious  man  who 
is  earnest  in  his  intentions  is  the  last  one  to  feel  it. 
Such  a  man  realizes  that  showing  and  selling  goods 
is  the  chief  of  his  duties;  getting  ready  is  incidental. 
Only  the  careless  regard  early  customers  as  intrud- 
ers, and  the  following  short  story  from  one  early 
morning's  experience  holds  a  wholesome  moral  for 
these  thoughtless  ones. 

It  was  early  when  Mrs.  F.  alighted  from  her 
carriage  at  M.  &  Co.'s  dry  goods  store  and  pro- 
ceeded to  the  silk  counter.  She  had  several  girls 
to  dress  and  wanted  goods  for  herself  beside,  and 
chose  to  come  early  that  she  might  shop  leisurely  and  comfort- 
ably. At  the  silk  counter  all  was  confusion.  Two  of  the  men 
were  telling  a  joke  of  the  previous  night's  experience.  Several 
lady  clerks  from  other  departments  were  matching  samples  and 
talking  loud,  and  the  only  available  clerk  was  a  mere  boy,  who 
stepped  forward  with  a  brisk  ' '  Something  you  want  ? ' '  Mrs.  F. 
surmised  the  kind  of  treatment  she  was  liable  to  receive  at  the  silk 
counter,  so  asked  where  she  should  find  some  India  lawns. 

WHERE   WAS   THE   FLOOR    WALKER  ? 

Here,  too,  she  was  received  ungracefully  by  a  lady  clerk,  who 
appeared  annoyed  at  seeing  a  customer  so  early.  She  indifferently 
put  down  a  couple  of  pieces  of  lawn  which  served  to  indicate  that 
that  was  all  she  intended  showing.  "Thank  you,"  said  Mrs.  F., 
"I'll  not  trouble  you  now."  She  next  tried  the  wash  dress  goods 
department,  probably  feeling  that  something  was  wrong  in  that 
store.  They  certainly  had  stacks  of  goods  for  sale,  but  there  was 
no  effort  or  anxiety  on  the  part  of  the  employes  to  show  goods  and 
sell  them.  When  she  reached  the  aisle  devoted  to  summer  organ- 
dies, printed  dimities,  etc. ,  she  saw  more  actions  that  prompted  her 
to  postpone  her  purchasing,  and  she  was  on  the  point  of  leaving, 
when  a  gentlemanly  young  man  of  about  five  and  twenty  addressed 
her  most  pleasantly  by  name.  That  smile,  that  manner.  Dear 
me,  what  a  wonderful  pacifying  effect  it  had. 

A    BORN    MERCHANT. 

"Good  morning,  Mrs.  F.  ;  you  are  favoring  us  with  an  early 
call.  It  is  undoubtedly  the  best  part  of  the  day  to  shop.  The 
store  is  not  so  crowded  as  it  will  be  later  on,  and  besides,  the  clerks 
are  fresher  and  can  give  you   better  attention.     I  wish  you  could 


spare  me  five  minutes.  I  have  some  beautiful  printed  goods  just 
received.  You  may  not  want  to  buy  them,  yet  I  assure  you  it  will 
be  a  pleasure  for  me  to  show  you  the  line."  "  You  may  do  so," 
said  she.  And  so  he  proceeded  to  show  the  entire  stock,  one  thing 
after  another,  feeling  that  he  was  sowing  good  seed,  the  fruit  of 
which  would  be  realized  some  future  time. 

He  had  stopped  Mrs.  F.  on  her  way  out.  She  had  not  asked 
to  see  anything  ;  it  was  his  own  suggestion  ;  therefore,  he  did  not 
expect  her  to  buy,  nor  would  he  have  been  in  the  least  disappointed 
had  she  not  bought. 

"  Let  me  see  !  "  said  Mrs.  F.  "  What  is  your  name  ?  I  remem- 
ber you  waiting  upon  me  once  before."  "  My  name  is  Cuthbert  ; 
I  have  been  with  this  house  six  months."  "Well,"  said  Mrs.  F., 
' '  give  me  a  dress  each  from  those  six  pieces,  charge  them  and  send 
them  up."  Most  men  would  have  been  overwhelmed  with  such  a 
surprise,  but  not  he.  "Mrs.  F.,"  said  he,  "  we  have  a  superb  line 
of  white  goods,  India  lawns,  nainsook  dimities,  etc."  "  I  have 
just  come  from  the  counter  and  saw  nothing."  "  Permit  me  to 
show  the  line,  madame."  So  he  straightway  proceeded  to  do  so 
before  the  eyes  of  the  careless  clerk  she  had  spoken  to  a  moment 
beiore.  In  less  than  half  an  hour  two  handsome  dotted  Swiss 
dresses,  a  bolt  of  fine  nainsook  and  12  yards  of  India  lawn  were 
sold  her.  "  Mr.  Cuthbert,  I  wish  you  would  take  me  to  the  lace 
counter  and  put  me  in  the  bands  of  some  painstaking  clerk.  I 
want  quite  a  few  laces  to  trim  these  dresses." 

THE    LABORER    WORTHY    OF    HIS    HIRE. 

What  an  object  lesson  !  A  young  man,  earning  gio  per  week, 
by  his  own  earnestness,  tact  and  ability,  overcomes  the  feeling  of 
disgust  which  very  naturally  had  filled  the  breast  of  Mrs.  F.,  and 
succeeded  in  selling  her  $145  worth  of  goods  before  she  left  the 
store.  Furthermore,  he  had  made  a  permanent  friend  and  customer 
of  this  lady.  Whether  she  wanted  to  pay  a  bill,  or  to  match 
samples,  or  to  purchase  thereafter,  she  always  sought  for  Mr. 
Cuthburt.  Before  the  year  was  out  this  young  man  had  the  very  best 
trade  waiting  for  him,  and  his  ability  as  a  salesman  was  acknow- 
ledged by  the  head  of  the  house,  who  came  to  him  one  morning 
and  said  :  "  How  long  have  you  been  with  us,  Cuthbert?"  "A 
year  next  February,"  said  he.  "You  are  earning  ten  dollars  per 
week?  After  January  15  we  will  make  it  twenty.  This  is  a  big 
advance,  sir.  I  never  remember  having  given  such  a  rise,  yet  we 
consider  you  well  worth  it,  and  we  are  anxious  to  give  you  every 
encouragement." — New  York  D.  G.  Chronicle. 
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HIGHER    DUTIES. 

IRISH    LINENS    MUST    FACE    IN    FUTURE   INCREASED   TARIFF    IN 
CANADA    AND   THE   STATES. 

S  READERS  of  The  Review  know,  the 
duties  on  linens  have  been  recently  increased 
both  in  Canada  and  the  States.  In  the  latter 
country,  the  hope  is  that  a  linen  industry 
may  grow  up  under  protection.  In  Canada 
the  increase  of  duty  was  done  to  raise  more 
revenue.  The  new  conditions,  covering 
the  whole  American  market,  are  therefore 
something  which  the  Belfast  linen  trade 
have  to  consider.  The  Belfast  industries  find  themselves  face  to 
face  with  rather  a  difficult  situation.  Since  1893  the  United  King- 
dom has  been  exporting  its  linen  manufactures  and  yarn  in  steadily 
decreasing  quantities,  and  has  been  importing  flax  and  yarn  in 
ever  increasing  quantities.  The  total  area  devoted  to  flax  culture 
in  1896  was  a  little  over  72,000  acres,  a  decrease  of  nearly  28,000 
as  compared  with  1895,  and  a  decrease  of  233,000  acres  since 
1864.  At  present  Ireland  does  not  supply  quite  one-fourth  of  the 
flax  required  for  the  linen  manufactures  of  the  United  Kingdom. 
Unquestionably  such  anomalies  are  a  serious  hindrance  to  the  busi- 
ness they  affect,  and  place  those  engaged  in  it  on  a  bad  platform 
for  competition  with  those  more  favorably  circumstanced. 

Flax  is  a  crop  needing  much  carefully  trained  labor  and  techni- 
cal skill,  and  neither  is  now  procurable  in  Ireland,  where  emigra- 
tion has  made  labor  costly  and  scarce,  and  wan*of  proper  education 
has  made  it  inefficient.  Something  is  expected  from  the  promised 
Board  of  Agriculture.  "It  is  hoped,"  says  an  Irish  correspond- 
ent, "  that  technical  training  may  be  provided  for  our  young 
people,  but  education  makes  no  immediate  returns  to  the  commun- 
ity imparting  it,  and  before  the  rising  generation  can  make  the 
running,  others  more  forward  in  the  world's  march  will  have  got 
hold  of  the  world's  markets.  As  things  stand,  there  is  absolutely 
nothing  to  hinder  Americans,  should  they  desire  it,  from  competing 
with  the  yarn  and  linen  industries  of  Ireland.  The  same  causes 
that  prevent  the  production  of  cheap  corn  and  live  stock  in  the 
United  Kingdom  must  also  affect  the  production  of  flax  and  linen, 
and  trade  is  bound  to  follow  the  lines  of  the  soundest  market. 
What  has  happened  and  is  about  to  happen  in  connection  with 
American  seizure  of  the  pig  iron  trade  is  sure  to  happen  with  regard 
to  the  linen  trade  so  soon  as  confidence  in  a  steady  protective 
policy  has  had  its  due  effect  upon  the  development  of  American 
enterprise.  The  linen  exports  of  the  United  Kingdom  are  not  large. 
The  total  value  of  the  piece  goods  exported  in  1896  was  $18,825,- 
460;  in  1895  they  were  valued  at  $20,401,305." 


THE  MEANING  OF  "A  REMNANT." 

A  weary-looking  man  stood  behind  the  counter  of  an  American 
department  store  the  other  day,  and  seemed  to  regard  with  an 
almost  affectionate  interest  the  wooden  partition  that  protected  him 
from  the  surging  crowd  of  women  on  the  other  side  of  the  counter. 
They  struggled  with  one  another  desperately,  and  as  one  receded 
two  or  three  sprang  forward  to  seize  her  place  in  the  front  row  of 
the  group  that  had  gathered  there.  One  woman  with  a  fine  stroke 
squeezed  herself  into  a  vacant  space  against  the  counter.  She  picked 
up  a  piece  of  silk,  dropped  it,  and  after  having  treated  half-a-dozen 
more  in  the  same  way,  seized  a  piece  that  she  held  in  her  hand  longer 
than  she  had  any  of  the  others.  "  Lovely,"  she  said  to  the  clerk. 
"How  much  of  it  is  there  ?  "  "  Five  yards,"  he  said  mechani- 
cally. "Oh,  that's  too  bad,"  she  answered,  and  it  takes  six 
this  year  for  a  waist.  But  I  could  get  some  more,  I  suppose, 
at  the  silk  counter;"  An  expression  of  exceptional  fatigue 
crossed  the  man's  face,  and  he  answered  :  "A  remnant,  ma'am, 
means  the  last  of  a  piece."      "  Oh,  pshaw  !  "  was  the  woman's  an- 


swer, as  she  threw  the  silk  down  and  began  to  fumble  again  among 
the  other  pieces.  "  How  much  in  this  piece  ? "  called  out  a  woman 
next  to  her  as  she  held  up  a  blue  and  white  check.  "  Is  there  a 
waist  pattern  ?  "     "  Only  four  yards  in  that,  ma'am,"  the  salesman 

answered.       "But    couldn't    I    buy  some  more  at  the  silk " 

"  A  remnant  means  the  last  of  a  piece,  ma'am,"  answered  the 
clerk,  and  another  piece  of  silk  dropped  back  on  the  counter.  The 
women  swarmed  around  the  counter,  picked  over  the  silks,  and 
some  bought.  They  were  talking,  and  there  were  murmurs  of  ad- 
miration or  disapproval  from  the  disturbed  group.  But  there  was 
one  continuous,  dominant  tone  in  the  talk,  and  that  was  the  expres- 
sionless, invariable  voice  of  the  salesman  repeating  the  words,  "  A 
remnant  means  the  last  of  a  piece,  ma'am." 


CANADA'S    PREFERENTIAL   TARIFF. 

Manchester  (Eng.)  Textile  Mercury. 

AVERY  important  point  both  to  this  country  and  to  Canada 
is  thus  being  raised.  It  is  no  less  a  one  than  this  :  Are  we, 
after  granting  our  colony  the  fullest  fiscal  and  political  liberty, 
which  she  is  utilizing  in  conferring  a  favor  upon  us  and  in  inaugu- 
rating a  movement  which  is  the  greatest  necessity  of  the  time, 
namely,  the  consolidation  of  our  Empire,  to  withdraw  that  liberty 
because  of  treaty  obligations  with  a  country  that  for  twenty  years 
past  has  accorded  us  no  privileges  that  it  could  withhold,  and  which 
will  undoubtedly  seize  the  opportunity  which  the  action  of  Canada 
gives  to  embroil  us,  not  only  with  the  Dominion,  but  with  our  other 
colonies  also  ?  We  would  say  decidedly,  no.  A  thousand  times 
rather  terminate  the  treaties  containing  the  obligations  ;  and  if  for 
so  doing  duties  are  raised  against  us  let  us  resume  our  power  to 
retaliate.  We  are  tired  of  the  policy  of  turning  the  second  cheek  to 
continental  smiters. 

Any  attempt  to  hamper  our  colony's  freedom  would  involve  us 
with  the  others,  because  it  would  become  evident  at  once  that  any 
limitation  imposed  upon  the  Dominion  must  also  be  understood  as 
being  imposed  upon  them.  We  ought  not  to  forget  the  lesson  in- 
volved in  the  dispute  by  which  this  country  lost  the  United  States, 
because  there  is  every  reason  to  suppose  that  in  another  120  years 
the  Dominion  may  easily  become  a  nation  as  great  as  those  whilom 
English  colonies  now  are,  and  one  likely  to  be  much  better  dis- 
posed towards  us  than  are  the  political  adventurers  who  constitute 
their  ruling  classes. 


WHAT  IT  LOOKED  LIKE  THEN. 

Seventy  years  ago  they  didn't  believe  that  railway  trains  going 
at  even  ten  miles  an  hour  were  a  possibility.  The  great  London 
Quarterly  Review  in  1829  said:  "What  can  be  more  palpably 
absurd  than  the  prospect  held  out  of  locomotives  traveling  twice  as 
fast  as  stage  coaches  ?  We  would  as  soon  expect  to  hear  of  the 
people  of  Woolwich  allowing  themselves  to  be  fired  oft  upon  one  of 
Congreve's  ricochet  rockets,  as  trusting  themselves  to  the  mercy  of 
such  a  machine,  going  at  such  a  rate.  We  trust  that  Parliament 
will,  in  all  railways  it  may  sanction,  limit  the  speed  to  eight  or  nine 
miles  an  hour,  which,  we  certainly  agree  with  Mr.  Sylvester,  is 
as  great  as  can  be  ventured  on  with  safety." 


LOST    HIS    TEMPER    AND    PAID. 

A  Leeds  merchant  had  the  awning  in  front  of  his  store  too  low, 
and  the  bylaw  against  low  awnings  caused  him  to  be  summoned 
into  court.  He  was  angry  at  the  constable  who  had  summoned 
him.  When  the  magistrate  had  dealt  with  the  case  and  the  con- 
stable approaced  the  irate  merchant,  the  latter  broke  out:  "Get 
away  from  me  ;  don't  talk  to  me,  you  low-lived  cur."  The  court 
overheard,  and  Mr.  Merchant  had  the  pleasure  of  paying  $5  extra 
for  contempt  of  court.  It  usually  pays  better  to  keep  your  temper, 
even  when  you  feel  you  have  just  ground  for  getting  angry. 
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FALL    COLORS. 

SOME   FEATURES  OF   THE   COMING   COLORS   as   OUTLINED    BY   A 
PARIS   AUTHORITY. 

I  1 E  Chambre  Syndicate  des  Fleurs  et 
Flumes,  of  Paris,  have  issued  the  usual 
card  of  colors  for  fall,  1897,  and  its 
principal  features  indicate  what  is 
thought  of  the  trend  of  taste  as  regards 
color  in  that  centre  of  fashion. 

A  series  of  novelty  blues  head  the  list. 
In  fact,  the  unusual  number  of  blues 
throughout  this  card  is  a  feature  which 
makes  it  distinct  from  the  cards  of  the 
fall  of  '96  or  spring  of  '97. 
The  series  of  blues  that  lead  off  the  card  are  entirely  new,  being 
of  the  order  of  bleuet,  but  with  a  cast  of  red,  which  makes  them 
distinctive.  From  light  to  dark  they  are  Longchamps,  Auteuil, 
Chantilly,  Derby,  Jockey  Club  and  Hippique.  Judging  from  their 
names  one  might  suppose  these  tones  would  be  prominently  seen  at 
the  summer  races,  which  are  at  this  time  the  feature  of  Paris 
entertainment. 

Three  shades  of  geranium  red  follow.  From  light  to  dark  they 
are  glaicul,  geranium  and  coquelicot.  The  last  named  is  an 
especially  good  shade  for  fall  and  will  doubtless  be  strong  for 
combination  with  black  or  dark  colors.  That  the  geranium  tones 
will  continue  in  favor  for  fall  is  evidenced  by  this  group  of  three 
tones,  any  one  of  which  is  calculated  to  hold  the  public  fancy. 

The  present  favor  which  is  extended  to  grey  by  Parisiennes 
doubtless  accounts  for  giving  a  series  of  grey  tones  third  place  on 
the  fall  card.  Three  very  attractive  tones  are  shown,  namely, 
argent,  chinchilla  and  mongolie.  They  are  light  and  medium 
effects  rather  than  dark,  and  will  hardly  prove  practical  for  the 
winter  season. 

Following  this  is  a  group  of  bleuet  tones  similar  to  those  shown 
in  former  seasons,  and  bearing  the  familiar  names,  pervenche, 
clochette  and  bleuet.  Ceil  blue  and  metelot,  two  tones  well  known 
and  much  favored  as  staple  colors,  are  again  represented.  Royale 
and  marine,  two  vivid  but  dark  shades  of  blue,  are  promising  tones. 
The  former  will  assuredly  win  favor.  A  queer  greenish  blue  is 
shown  under  the  name  turco.  Turquoise  and  azurine  are  cold  look- 
ing but  attractive  shades  of  medium  blue. 

While  the  present  card  is  not  so  rich  in  greens  as  was  that  of  last 
fall  or  the  spring,  yet  the  green  tones  shown  are  very  handsome, 
and  must  assuredly  win  favor. 

The  first  series  are  after  the  order  of  the  popular  water  green,  but 
clearer  in  tone,  and  are  shown  under  the  names,  Nile,  Palmyre, 
Siberian  and  Russe. 

The  second  group  is  made  up  of  foliage  tints  which  are  beauti- 
ful. From  light  to  dark  they  are  muguel,  verdoyant,  feuillage.  A 
single  tone  under  the  name  emeraud  is  the  same  deep  shade  so 
favored  last  fall. 

Two  series  of  pinks  are  shown  and  a  single  group  of  yellows. 
The  pure  pinks  are  rose,  camelia,  tremier  and  tulipe.  A  series  of 
cerise  pinks  are  shown  under  the  names  Bengal,  princess  and  roi. 
Corail  is  a  novel  pink  tone. 

The  yellow  tones  are  much  like  the  series  on  the  spring  card. 
Beginning  in  a  very  pale  tone  they  shade  to  a  deep  golden  hue, 
under  the  names,  ivoire,  creme,  paille,  cytese,  tournesol  and 
ray  d'or. 

Brown  is  represented  in  a  strong  series  of  tobacco  shades, 
Antilles,  Sumatra,  tobac  and  marron.  Beige  and  castor  are  too 
well-known  to  need  more  than  mention. 

The  purple  tones  are  of  two  different  classes;  one  series  verging 
well  towards  blue,  consists  of  mirage,   Fram  and  Nansen.     The 


other  series  bear  the  name  of  flowers  which  represent  well  the  tones, 
lilac,  anemone  and  pensee. 

The  shaded  effects  shown  on  the  spring  card  have  given  place  to 
some  striking  three-toned  novelties.  The  names  and  colors  are  as 
follows  :  European,  representing  three  bleuet  shades  ;  Asiatique, 
three  shades  of  red  ;  African,  three  of  green  ;  American,  three  of 
purple  ;  Ocean,  three  deep  pink  tones  ;  Pole  Nord,  three  of  blue, 
and  Glacier,  three  grey  tones. 


AN  EXCEPTION. 

I  like  to  watch  my  wife  when  she's 

Crocheting, 
Or  when  she's  tatting  mysteries 

Essaying. 

I  often  note  complacently 

Her  shirring, 
Nor  does  her  darning  prompt  in  me 

Demurring. 

But  I  am  spurred,  I  must  allow, 

To  quitting, 
When  she  her  alabaster  brow 

Is  knitting. 


WILL    STOP    DOWN    TOWN. 

The  movement  of  the  large  retail  stores  in  Montreal  up  town 
from  St.  James  street  is  a  process  that  has  been  going  on  for  several 
years. 

Many  believe  that  it  is  inevitable  when  the  banking,  insurance 
and  wholesale  trades  will  entirely  monopolize  that  portion  of  the 
city  lying  between  St.  James  street  and  the  Harbor  and  McGill 
and   Jacques   Cartier  square. 

One  big  retail  departmental  firm  evidently  takes  the  opposite 
view,  for,  to  the  surprise  of  many,  the  S.  Carsley  Co.  Ltd.,  have 
commenced  to  tear  down  the  old  premises  of  the  City  Bank  on 
St.  James  street  near  St  Peter.  They  purchased  this  building 
some  years  ago  before  the  hegira  had  commenced  in  earnest,  and 
as  they  had  leased  it  since,  it  was  believed  that  they  had  changed 
their  mind  about  building.  Now,  however,  the  plans  have  been 
given  out  for  a  large  eight-storey  block  which  will  be  joined  to 
the  existing  premises  of  the  firm    on    Notre  Dame  street. 

The  Carsley  store  is  practically  the  only  big  store  remaining 
down  town,  and  the  wisdom  of  its  owners  not  to  follow  the 
general  move  is  doubted  by  many.  But  the  Carsley  Co.  evidently 
knows  what  it  is  doing. 


TWO    POINTS    OF    VIEW. 

Junior  Partner  (has  lunched  and  feels  well)  :  "  Don't  you 
think  we  ought  to  extend  our  business  a  bit  ?" 

Senior  Partner  (had  no  lunch  and  worked  all  morning) : 
"  We  will  be  blame  lucky  if  we  can  extend  our  notes. " 
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BRITAIN'S   TRADE   AS   A   WORLD   FORCE. 

PRELIMINARY    TREATMENT    OF    A    GREAT    THEME — A    BUSINESS    MAN'S    ABLE    PAPER    ON  THE    COMMERCE    OF    THE    EMPIRE 

OLD    CONDITIONS    AND    THE    NEW — WHAT    STEAM    TONNAGE    HAS    DONE LONDON    AS    THE 

MART    FOR    ALL    NATIONS. 


Written  for  The  Dky  Goods  Revihw  by  Mr.  J.  D.  Allan,  Toronto. 


T  ANY  time  an  interesting  article  on 
the  far-reaching  nature  of  Britain's  com- 
merce and  the  wonderful  centralisation 
of  business  in  the  world's  greatest  mart 
could  be  written,  but  specially  so  at  this 
time,  when  the  Diamond  Jubilee  of  our 
Gracious  Queen  is  being  celebrated  and 
is  bringing  together  in  that  wonderful 
city  representatives  of  all  nations  and 
calling  forth  tributes  of  loyalty  from  loving  subjects  spontaneous  in 
character  and  characterised  by  a  sincerity  such  as  the  world  has 
never  before  witnessed.  With  what  a  feeling  of  pride  do  we  claim 
citizenship  in  such  an  empire,  and  how  gratifying  to  Canadians  that 
our  land  is  being  so  highly  honored  that  our  Premier  and  citizen 
soldiers  are  at  the  head  of  a  procession  the  splendor  of  which  will 
surpass  anything  that  the  conquests  of  the  ancient  Romans  could 
supply  ! 

During  this  wonderful  reign  how  much  has  commerce  expanded 
under  the  enlightened  policy  inaugurated  at  the  time  of  the  repeal 
of  the  Corn  Laws  !  True,  it  may  be  said  the  world  was  on  the  eve 
of  a  mighty  leap  forward  ;  great  changes  had  occurred  in  the  con- 
dition of  the  working  classes,  who  were  accommodating  themselves 
to  the  introduction  of  labor-saving  machinery  ;  that  great  curse  of 
human  slavery  had  been  abolished  in  Britain's  dominions,  though 
the  emancipation  had  cost  ,£20, 000,000  sterling,  and  the  enemies 
of  it  had  prophesied  dire  calamity  in  the  annihilation  of  the  sugar 
trade.  Yet  necessity  brings  with  it  its  own  resources,  and  instead 
of  the  West  Indies  being  the  only  sugar-producing  country,  there  is 
now  a  sugar-producing  belt  around  the  world  where  a  supply  for 
the  needs  of  the  whole  race  can  be  grown. 

Prior  to  the  reign  of  Queen  Victoria  independent  trading  such 
as  now  obtains  was  but  little  practised.  All  enterprises  were  in  the 
hands  of  chartered  companies;  the  most  important  one  in  the  orient 
was  the  East  India  Company,  and  principally  to  the  illegal  action 
of  this  company,  whose  charter  expired  in  1834,  in  pushing  the 
opium  trade,  traffic  in  which  was  expressly  forbidden  by  China, 
resulted  the  Chinese  war,  the  injustice  of  which  will  ever  remain  a 
blot  on  Britain.  The  day  of  chartered  trading  companies  has 
largely  passed  away,  and  keen  commercial  competition  on  the  part 
of  individuals  has  succeeded,  and  the  influence  of  Britain's  Boards 
of  Trade,  which  are  under  Government  supervision,  is  felt  in  every 
land.  From  the  country's  insular  position  this  trade  must  be  car- 
ried on  by  sea,  and  Britain's  mercantile  marine  floats  on  every 
sea,  doing  three-quarters  of  the  carrying  trade  between  the  various 
parts  of  the  Empire  as  well  as  a  large  proportion  of  the  carrying 
trade  of  the  rest  of  the  world. 

WHAT   STEAM    HAS   ACCOMPLISHED. 

The  introduction  of  steam,  which,  before  the  Victorian  Era,  was 
an  unknown  power,  led  to  the  establishment  of  regular  services 
between   countries,  and  was  an  important  factor  in   extending  the 


foreign  trade  of  Britain.  The  first  steamship  companies  in  the 
transatlantic  service  were  the  British  and  American,  the  Great 
Western  and  the  Transatlantic  Steamship  Companies.  To  the  first 
company  belonged  the  Sirius,  which  sailed  from  Cork  for  New  York 
on  April  5,  1838,  arriving  in  New  York  on  the  23rd  April.  This  is 
believed  to  be  the  first  steamer  crossing  to  New  York,  but  prior  to 
this  the  Royal  William  crossed  by  steam  to  Quebec,  occupying  40 
days  on  the  voyage,  and  on  her  return  was  sold  for  a  transport, 
and  afterwards  fitted  out  by  the  Spaniards  as  a  man-of-war,  and  is 
believed  to  have  been  the  first  steam  warship  in  the  world. 

Since  then  great  difficulties  have  been  overcome  and  to  day  we 
have  the  following  British  companies  sailing  their  fleets  of  ocean 
greyhounds  on  every  sea  :  The  Cunard  Line,  established  in  1840, 
which  between  October  1895  and  October  1896,  carried  110,000 
passengers  across  the  Atlantic,  and  whose  proud  boast  is  that  in 
over  50  years  service  on  the  Atlantic  they  have  never  lost  a  passen- 
ger. The  Allan  Line,  established  as  a  steam  fleet  in  1852,  though 
as  a  sailing  fleet  it  dates  its  origin  back  to  1820.  The  Anchor  Line, 
established  in  1856,  which  now  has  a  regular  service  to  India  as 
well  as  America.  The  White  Star  Line,  founded  in  1871,  has  both  a 
freight  and  passenger  service,  and  is  to-day  one  of  the  most  popu- 
lar in  the  Atlantic  service.  The  Dominion  Line,  established  in 
1872. 

The  Peninsular  and  Oriental,  trading  to  Australia,  India,  and 
the  East,  with  mail  contracts  to  India, 'China,  and  Australia,  con- 
tract time  for  delivery  :  London  to  Bombay,  i6)4  days  ;  Shanghai, 
37  14  days  ;  London  to  Melbourne,  35^  days,  and  so  great  has  been 
their  punctuality  that  out  of  312  deliveries,  in  six  instances  only 
were  they  even  an  hour  late.  The  Orient  Line,  trading  to  the 
Mediterranean  ports  and  Australia. 

The  New  Zealand  Shipping  Co.,  sailing  to  New  Zealand  via 
Cape  Town.  The  Shaw,  Savill  &  Albion  Co.,  trading  to  Austra- 
lasian ports.  The  Clan  Line,  established  in  1878,  sailing  from 
Glasgow  to  Bombay,  Colombo,  Calcutta,  also  to  South  African 
ports  and  the  Mauritius.  The  Bibby  Line,  between  Liverpool  and 
Ceylon.  The  City  Line,  trading  to  Calcutta,  Bombay  and  Kur- 
rachee.  The  Castle  Line,  founded  in  1872,  which  carries  the 
South  African  mails,  has  a  fleet  of  15  large  steamers,  and  is  de- 
servedly popular  with  travelers  to  the  African  gold  fields. 

The  African  Steamship  Co.,  trading  between  Liverpool  and 
West  African  ports  and  the  Congo  Free  State.  The  British  and 
African  Steam  Navigation  Co.,  with  its  fleet  of  24  steamers,  the 
captains  of  which  have  explored  and  brought  into  prominence  many 
rivers  unknown  to  civilization.  The  Union  Steamship  Co.,  carrying 
the  mails  to  Cape  Town,  Port  Elizabeth  and  Natal.  The  Natal 
Line,  with  its  fleet  of  10  steamers,  and  trading  along  the  east  coast 
of  Africa  and  extending  to  Madras  and  Calcutta.  The  Royal  Mail 
Steam  Packet  Co.,  trading  between  Southampton,  the  West  Indies, 
Central  America,  Brazil  and  the  River  Plate.  The  steamer  Trent, 
from  which  the  Confederate  commissioners  were  taken  in  1861  by 
the  U.  S.  man-of-war  San  Jacinto,  belonged  to  this  line.  The 
Pacific  Steam  Navigation  Co.,  trading  to  Brazil  and  through  the 
Straits  of  Magellan  up  the  Pacific  coast  of  South  America. 

The  British  India  Steam  Navigation  Co.,  with  a  fleet  of  104 
steamers  and  a  total  tonnage  of  268,720,  which  is  by  far  the  largest 
of  any  company  trading  to  the  East.  The  West  India  and  Pacific 
Steamship  Co.,   with  its  fleet  of  1 7  steamers,  trading  to  the  West 
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Indies  and  Gulf  of  Mexico  ports.  Lamport  &  Holt  Line,  with  its 
fleet  of  60  steamers,  trading  to  South  American  ports. 

The  total  tonnage  of  merchant  shipping  owned  by  Britain  and 
her  colonies  of  vessels  of  100  tons  and  upwards  in  1896  was 
13,242,639  ;  all  other  countries,  11,864,993  tons. 

There  are  numerous  other  lines  comprising  many  ships  which 
have  no  stated  routes,  but  are  open  for  charter  to  any  part  of  the 
world,  but  these  do  not  demand  special  notice,  as  enough  has  been 
said  to  show  that  Britain's  trade  extends  to  the  uttermost  parts  of 
the  earth,  and  the  purpose  of  the  writer  is  to  show  how  the  varied 
products  of  the  world  find  their  way  by  means  of  these  ships  to 
British  markets,  to  explain  how  they  are  disposed  of,  and  to  give 
instances  of  the  magnitude  of  the  transactions  that  daily  occur. 

LONDON,    THE    WORLD' S     COMMERCIAL    CENTRE. 

The  average  visitor  to  London  never  sees  anything  of  the 
wonderful  variety  of  British  commerce.  He  is  impressed  with  the 
antiquity  of  the  place,  revels  in  the  places  of  historic  interest,  sees 
the  magnificent  tributes  to  Britain's  great  departed  heroes,  states- 
men, poets,  etc.,  contained  in  St.  Paul's  and  Westminster  Abbey  ; 
looks  with  reverence  on  the  tattered  remains  of  the  old  flags  that 
have  witnessed  British  triumphs  on  many  a  battle  field  ;  perhaps 
sheds  a  tear  standing  by  the  monument  of  the  martyred  Gordon, 
deserted  by  his  country,  as  he  must  have  thought,  while  still  remain- 
ing at  his  post  at  Khartoum,  and  fell  a  victim  to  Mahdist  cruelty. 
Or  it  may  be,  he  takes  his  stand  on  London  Bridge,  and,  like 
Macaulay's  New  Zealander,  wonders  will  this  great  city  ever  meet 
its  doom  ;  but,  awaking  from  his  reverie,  he  makes  his  way  to  that 
square,  from  the  various  sides  of  which  the  slightest  variation  of 
the  commercial  pendulum  is  felt  immediately  to  earth's  remotest 
bounds.  On  the  one  side  he  sees  that  building  that  is  the  reposi- 
tory of  the  nation's  wealth  and  the  clearing  house  of  the  world  : 
The  Bank  of  England,  founded  1694,  capital  ,£15,000,000,  rest 
,£3,000,000.  On  another  side  that  great  financial  mart  the  Royal 
Exchange,  with  its  bustling  activity  marking  the  variations  con- 
tinually of  the  financial  marts  of  the  world,  dealing  with  transac- 
tions daily  that  are  truly  colossal,  and  that  would  indicate  that  man 
was  the  proprietor  of  the  earth;  but  as  he  leaves  the  building  and 
turns  to  admire  its  fine  proportions  he  sees  in  great  letters  over  this 
busiest  of  London's  busy  marts  the  acknowledgment,  "  The  Earth 
is  the  Lord's  and  the  fullness  thereof." 

How  much  of  our  greatness  is  due  to  our  belief  in  the  truth  of 
that  acknowledgment  and  to  the  fidelity  to  it  as  a  nation  we  need 
not  discuss.  Suffice  it  to  say,  in  no  other  capital  can  you  find  such  an 
acknowledgment;  and,  without  boasting,  we  can  say  in  no  other 
country  can  you  find  such  a  people.  The  writer  was  in  London  at 
the  time  of  the  sending  of  the  famous  telegram  by  Emperor  of 
Germany  to  President  Kruger,  which  for  a  short  time  threatened 
strained  relations.  Some  Germans  were  inclined  to  sneer  at  the 
British  people,  calling  them  a  nation  of  shopkeepers.  A  German 
writer  came  to  the  rescue  by  an  elegant  tribute  about  as  follows  : 
"  A  nation  of  shopkeepers  ?  Well,  if  it  be  characteristic  of  shop- 
keepers to  extend  their  influence  over  the  entire  world  ;  if,  by 
their  energy,  firmness  and  justice,  2,000  of  them  can  rule  over  an 
Indian  empire  of  250,000,000,  in  which  78  different  languages  are 
spoken  and  comprising  every  variety  of  religious  belief — small,  it  is 
true,  in  territorial  extent,  yet  their  sway  now  extends  over  an  em- 
pire on  which  the  sun  never  sets — if  this  be  the  mark  of  shop- 
keepers then  we  can  conclude  they  must  be  akin  to  the  gods  of 
ancient  mythology." 

AN    ENGLISH    MERCHANT'S    RESOLVE. 

An  English  retail  dry  goods  merchant  wrote  his  wholesale  house 
the  other  day  as  follows  :  "Gentlemen, — After  mature  consider- 
ation, I  have  decided,  during  the  coming  year  (1897),  not  to  make 
any  purchases  through  the  medium  of  commercial  travelers. 
Kindly  let  your  representative  know  this  at  your  convenience,  so  as 


to  save  him  the  trouble  of  calling.  I  intend  visiting  the  markets 
and  warehouses  personally  from  time  to  time  as  trade  requires,  and 
trust  our  pleasant  and.mutually  beneficial  relationship  may  con- 
tinue." Such  a  plan  in  a  country  of  short  distances,  cheap  fares 
and  frequent  trains,  like  Great  Britain,  is  sensible  enough.  In 
Canada  the  traveler  is  a  great  convenience,  and  it  costs  the  whole- 
saler a  good  lump  sum  every  year  to  keep  them  on  the  road. 


HOW  TO  RUIN  A  TOWN. 

AVERY  pointed  and  practical  article  appears  in  The  Orange- 
ville,  Ont.,  Advertiser,  on  the  possible  results  of  townspeople 
doing  all  their  buying  in  the  city.  We  quote  it  for  the  merchant  to 
show  it  to  intelligent  customers,  who  are  reasonable  enough  to  see 
that  city-buying,  if  carried  out  to  its  extreme  limit,  can  empty  a 
town  of  both  trade  and  prosperity  : 

"  Let  us  assume  that  a  town  which  lacks  local  pride  and  spirit 
and  whose  inhabitants  send  much  of  their  cash  to  departmental 
stores,  carries  the  thing  to  its  logical  conclusion  and  buys  every- 
thing away  from  home,  and  what  follows  ?  The  merchants  put  up 
their  shutters  and  quit.  The  main  street  has  gone  out  of  business. 
The  post  office  and  express  office  are  the  local  branches  of  the 
departmental  store  and  are  busy  sending  off  orders  and  handling 
parcels.  The  merchants  with  their  families,  and  their  clerks, 
scatter  to  the  four  corners  of  the  earth.  There  are,  perhaps,  two 
banks  in  the  town  and  one  closes  at  once,  but  the  other  waits  to  see 
how  business  will  be.  The  editor  of  the  local  paper  looks  over  his 
field  and  peers  into  the  future,  and  then  removes  his  plant  to  some 
place  far  from  an  overshadowing  city.  Those  who  owned  property 
along  the  main  street  find  it  almost  valueless.  One  of  the  local 
lawyers  moves  away.  One  of  the  doctors  sells  out  to  the  other. 
The  farmers  of  the  surrounding  country  rise  at  3  a.m.  and  drive 
on  through  the  village  to  the  city  to  sell  their  produce  and  make 
their  purchases.  They  consult  a  city  doctor,  or  lawyer,  or  dentist, 
if  they  need  advice  or  treatment.  Their  farms,  once  worth  $100 
an  acre  because  adjacent  to  a  living  town,  decline  in  value  until 
they  are  worth  only  $30  or  $40  an  acre,  because  no  living  town 
and  market  are  near.  The  owner  of  the  big  mill  or  factory,  which 
was  bonused  years  ago,  will  now  hearken  to  the  offers  he  gets  to 
locate  in  other  places,  and  the  town  having  now  no  future,  no  pros- 
pect of  better  shipping  facilities,  the  factory  will  pack  up  and  go 
away.  In  short,  the  town  will  have  no  excuse  for  existing.  The 
surrounding  country  does  not  need  it  ;  it  doesn't  need  itself;  its 
people  might  as  well  move  away  and  get  into  the  city  to  which  they 
really  belong.  Logically,  this  is  the  outcome — a  whole  province 
with  no  industry  or  trade  in  it  but  places  for  tinkering  and  repairing 
in  a  small  way  ;  a  whole  province  in  which  only  rich  cities  and 
rich  men  can  thrive  at  all,  all  retailing  passing  into  the  hands  of 
millionaire  men  and  companies  strong  enough  to  practise  any  trick 
or  to  resort  to  any  tyranny,  and  none  being  strong  enough  to  resist 
them." 

An  article  on  these  lines  should  appear  in  every  local  paper  in 
Canada  this  summer.  Merchants  cannot  afford  to  drift  in  this 
matter.  They  must  act  promptly,  appealing  to  the  common  sense 
of  property  owners  in  a  town  not  to  set  the  example  of  buying  out- 
side. If  the  owners  of  property  will  not  themselves  buy  in  the 
place  which  returns  them  interest  on  their  investment,  of  course  the 
case  is  pretty  hopeless.  But  try  what  can  be  done  by  some  vigorous 
protests,  and  your  local  editors  are  the  men  to  help  you. 


Dr.  W.  Geo.  Beers,  Montreal,  writes  :  "  Dr.  levers  has  been  for- 
tunate enough  to  produce  a  preparation  called  '  Quickcure  '  which 
really  has  no  rival  in  the  materia  medica  of  dentistry.  I  have  in- 
vestigated its  merits,  and  find  it,  without  exception,  the  most  useful 
and  convenient  preparation  for  the  purpose  I  have  met  with. 
Eminent  physicians  express  the  same  opinion  from  practical  ex- 
perience in  its  use  for  boils  and  wounds." 
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NEWS  OF  THE  TRADE. 

HAPPENINGS     IN    DRY    GOODS   AND    OTHER    LINES     ALL     OVER     THE 

DOMINION. 

ROBINSON,  of  Moose  Jaw,  N.W.T.,  has  admitted 
C.  Hamilton,  his  manager  for  the  last  five  years, 
into  partnership,  and  the  new  firm  will  be  Robinson  &  Hamilton. 
Mr  Hamilton  hails  from  Almonte,  Ont.,  and  was  eight  years  with 
Mr.  Wylie,  of  that  town. 


1WIR.J.W. 

1  V  1   Mr.  J.  C 


Mr.  J.  Short  McMaster,  of  the  late  firm  of  McMaster  &  Co., 
Toronto,  has  gone  to  England,  but  will,  it  is  said,  not  make  a 
lengthened  stay  there.  His  sons,  who  were  in  the  business  with 
him,  are  now  pushing  their  fortunes  in  the  Ontario  mining  regions. 


On  the  eve  of  his  departure  for  Europe  from  Montreal  Mr.  M. 
Fitzgibbon,  of  the  firm  of  Fitzgibbon,  Schafheitlin  &  Co.,  was 
entertained  to  a  dinner  at  the  Windsor.  Mr.  Justice  Doherty  pre- 
sided, and  among  those  present  were  Hon.  Dr.  J.  J.  Guerin,  Judge 
J.  D.  Purcell,  Charles  F.  Smith,  B.  J.  Coghlin,  Dr.  Frank  E. 
Devlin,  Frederick  Schafheitlin,  Edmund  Guerin,  Frank  Langan, 
J.  F.  Moore,  J.  Benningham,  J.  J.  Milloy,  E.  B.  Devlin,  Dr.  E.  J. 
C.  Kennedy,  Edward  Cavanagh,  J.  M.  Guerin,  P.  F.  McCaffrey, 
Michael  Guerin,  John  P.  Kavanagh  and  Daniel  McEntyre. 


The  store  of  J.  McPhail,  Alvinston,  Ont.,  has  had  in  its  time 
several  experiences  with  burglars.  Lately  a  midnight  marauder 
forced  the  front  door,  and  being  undisturbed,  cleaned  out  a  show- 
case containing  silk  handkerchiefs  and  collars,  also  taking  a  large 
number  of  woolen  shirts,  socks,  tobacco,  in  fact  a  good  supply  of 
everything  which  would  be  of  use  to  the  ordinary  working  man.  A 
town  ought  to  be  able  to  protect  its  merchants  from  this  kind  of 
thing. 


The  Aylesford  Dry  Goods  Co.  is  the  name  of  a  new  concern 
seeking  incorporation  in  Nova  Scotia.  The  capital  stock  is  placed 
at  $8,ooo,  divided  into  32  shares  of  $250  each.  The  names  of  the 
applicants  are  :  Fred.  E.  Harris,  Henry  V.  B.  Farnsworth,  mer- 
chants ;  J.  Frank  McMahon,  book-keeper  ;  Bessie  R.  Harris  and 
Sophia  H.  Harris,  spinsters,  all  of  Aylesford. 


A  pretty  home  wedding  took  place  at  the  residence  of  Mrs. 
Kelso,  Belleville,  Ont.,  when  Miss  Lilian  R.  Kelso,  youngest 
daughter  of  the  late  Thomas  Kelso,  wholesale  grocer,  was  led  to 
the  altar  by  Mr.  John  A.  Laidlaw,  of  the  dry  goods  firm  of  Gibson 
&  Laidlaw.  The  bride  was  attended  by  her  sister,  Miss  Helen 
Kelso,  and  Miss  Bars,  while  Mr.  James  Gibson,  the  groom's  busi- 
ness partner,  acted  as  groomsman.  The  bride  was  attired  in  a 
beautiful  gown  of  white  satin,  with  the  customary  veil,  and  carried 
a  splendid  bouquet.  The  bridesmaids  wore  dresses  of  white  silk. 
The  groom's  present  to  the  bride  was  a  handsome  gold  pendant, 
with  diamond  and  pearl  settings,  and  to  the  bridesmaids  he  gave 
gold  rings,  set  with  pearls  and  amethysts.  The  ceremony  was  per- 
formed by  the  Rev.  M.  W.  Maclean,  M.A.,  pastor  of  St.  Andrew's 
church,  and  was  witnessed  by  a  large  number  of  invited  guests, 
including  the  relatives  of  the  bride  and  groom.  After  a  wedding 
dinner  the  happy  young  couple  left  for  a  wedding  trip  to  Toronto, 
New  York,  Albany,  Chicago,  and  other  large  cities.  The  bride 
received  an  unusually  large  and  beautiful  array  of  presents,  chief 
among  which  were  a  piano  and  a  cabinet  of  solid  silver  from  the 
groom's  parents. 


The  marriage  of  George  L.  Murray,  traveler  for  Smith  Bros., 
Halifax,  was  a  pleasant  event.  The  ceremony  was  performed  by 
Rev.  Dr.  Black  and  the  bride  was  given  away  by  her  father,  John 


McD.  Robinson,  engineer  of  the  steamer  Alpha.  The  bride's 
sister,  Miss  Jean  Robinson,  was  bridesmaid,  and  Karl  Freeman,  of 
Freeman  Bros.,  acted  as  best  man.  The  bride  wore  a  pretty  travel- 
ing costume  of  navy  blue  material,  with  hat  to  match,  and  carried 
a  bouquet  of  white  roses.  The  bridesmaid  wore  fawn-colored  silk, 
with  hat  to  match,  and  carried  a  bouquet  of  pink  roses.  Alter 
breakfasting  at  the  residence  of  the  bride's  father,  Mr.  and  Mrs. 
Murray  left  on  a  trip  through  the  Annapolis  Valley,  Pictou  County 
and  P.  E.  Island.  The  wedding  gifts  were  very  numerous,  and 
included  a  silver  tea  service  from  the  groom's  fellow-employes  and 
a  piece  of  silver  plate  from  his  employers. 


Among  the  various  new  companies  lately  incorporated  is  one  for 
the  manufacture  of  clothboards,  sometimes  called  rolling  boards. 
These  are  used  by  woolen  and  cotton  manufacturers  for  the  pur- 
pose of  rolling  their  goods  on.  The  new  company  are  working 
under  patents  held  in  Canada  and  England,  and  their  large  new 
factory  is  now  being  completed  at  Parry  Sound,  Ont.,  which  town 
has  granted  exemption  from  taxes,  free  water,  etc.  They  will  have 
the  finest  equipped  mill  of  its  kind  in  Canada,  and  are  putting  in  a 
large  and  expensive  plant  of  the  latest  and  most  improved  machin- 
ery.    This  trade  will  be  almost  exclusively  an  export  one. 


Ridley  &  Co.,  of  Chatham,  Ont.,  hats  and  furnishings,  issued  a 
well-printed  colored  circular  with  printed  descriptive  allusions  to 
new  goods.  Cuts  illustrating  the  most  notable  new  goods,  in  hats, 
shirts,  suits,  etc.,  rendered  the  circular  an  interesting  one  for  an 
ordinary  man  to  read.  Ridley  &  Co.  do  business  on  a  cash  basis 
and  they  wisely  announced  that  in  the  circular. 


THE    CLERK    MADE    A    BREAK. 

The  clerk  was  showing  a  lady  customer  some  parasols.  He 
had  a  good  command  of  language,  and  knew  how  to  expatiate  on 
the  good  qualities  and  show  the  best  points  of  the  goods.  As  he 
picked  up  a  parasol  from  the  lot  on  the  counter  and  opened  it,  he 
struck  an  attitude  of  admiration,  and  holding  it  up,  said  :  "  Now, 
there,  isn't  it  lovely?  Look  at  that  silk.  Particularly  observe  the 
quality,  the  finish,  the  general  effect.  Pass  your  hand  over  it," 
he  said,  as  he  handed  it  to  the  lady.  "  Isn't  it  a  beauty  ?  "  "Yes," 
said  the  lady,  "  that's  my  old  one.      I  just  laid  it  down  there." 


WAITING    FOR    THE    TRAIN. 

She  (wonderingly)  :  "  How  is  it,  Colonel,  that  the  people  en- 
gaged in  those  shooting  affrays  in  your  section  are  always  mentioned 
as  '  belonging  to  prominent  families  '  ?' ' 

He  (proudly)  :  "By  gad,  ma'am,  it  takes  good  shootin'  and 
plenty  of  it  to  make  a  family  prominent  in  our  parts,  ma'am  ; 
don't  forget  that." 
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A   TALK   ABOUT  JAPAN. 

nih.    [APANESE    MINISTER    TO    BRITAIN    OUTLINES  THE   NEW    EMPIRE'S    RESOURCE       IND     PROSPEl   i 


IS  Japanese  trade  going  to  be  a  factor  with  Canada,  and  is  Japan- 
ese competition  a  possible  menace  to  the  older  industrial 
nations  ?  are  questions  one  hears  every  day  now.  The  Canadian 
merchant  will  be  glad  to  read  a  condensed  report  of  an  address  de- 
livered in  London  the  other  day  by  Tokaaki  Kato,  the  Japanese 
Minister  to  Great  Britain. 

He  began  by  explaining  that  the  Empire  of  Japan,  including 
Formosa,  consisted  of  more  than  400  islands  and  islets,  and,  ex- 
cluding Formosa,  had  an  area  of  147,655  square  miles,  with  a  popu- 
lation (in  1894)  of  41,813,215.  About  one-twelfth  of  the  area  was 
under  cultivation  for  rice,  barley,  wheat,  peas,  and  millet,  while 
mulberry  trees  were  covering  an  increasing  area  with  the  develop- 
ment of  silk  production.  While  the  greatest  attention  was  being 
paid  to  the  furtherance  and  promotion  of  agriculture,  the  physical 
conditions  of  the  country  precluded  Japan  being  a  great  agricultural 
country.  Under  these  circumstances,  industries  of  various  descrip- 
tions, which  were  all  on  a  limited  scale  until  torty  years  ago,  were 
receiving  increased  attention.  Lacquer,  porcelain,  enamel  and  bronze 
ware,  and  bric-a-brac,  which  had  spread  the  repute  of  the  coun- 
try far  and  wide,  still  formed  important  items  of  export  ;  but  with 
the  introduction  of  machinery  the  industrial  aspect  of  the  country 
had  gradually  altered.  Steam  silk  spinning  works  had  become  so 
numerous  as  to  require  an  import  of  cocoons  to  keep  them  supplied, 
and  the  manufacture  of  silk  piece-goods  had  made  great  strides. 

Cotton  spinning,  started  in  a  tentative  way  little  more  than  ten 
years  ago,  had  in  operation  in  May  of  last  year  693,909  spindles,  a 
number  which  would  be  increased  in  a  year  or  two  to  1,000,000 
spindles.  The  production  had  hitherto  been  confined  to  coarse 
yarns,  but  the  time  would  probably  come  when  Japanese  mills 
would  turn  out  yarns  of  every  description.  Woolen  fabrics  were 
unknown  to  the  Japanese  until  foreign  commerce  introduced  them, 
because  no  sheep  had  been  reared  in  Japan.  The  army,  navy  and 
police  force  were  now  clothed  in  wool,  and  many  civilians  wore  rai- 
ment of  the  same  material.  Several  factories  had  been  started  to 
produce  these  articles,  though  the  industry  was,  as  yet,  in  its  in- 
fancy ;  but,  in  all  probability,  it  would  become  an  important  one, 
in  spite  of  all  the  raw  material  having  to  be  imported.  Turning 
to  mining  industries,  the  Minister  said  precious  metals  were  scarce 
in  the  country,  and  the  only  important  minerals,  so  far,  worked  on 
a  large  scale  were  copper  and  coal.  Copper  had  been  worked  from 
ancient  times  ;  but  export  on  a  large  scale  was  of  comparatively 
recent  origin,  reaching  5,500,000  yen  last  year.  Steady  progress 
had  been  made  of  late  years,  and  it  appeared  probable  that  a  simi- 
lar ratio  of  increase  would  be  maintained  in  the  future,  particularly 
because  there  were  said  to  be  some  copper  deposits  in  the  country 
still  untouched,  and  also  because  machinery  was  being  introduced 
into  mines  hitherto  only  worked  by  hand. 

As  to  coal,  its  use  on  a  considerable  scale  was  coincident  with 
the  introduction  of  steam  power,  and,  fortunately  for  the  industrial 
welfare  of  the  nation,  coal  fields,  abundant  in  quantity  and  fairly 
good  in  quality,  were  discovered  in  different  parts  of  the  country. 
The  consumption  had  increased  with  the  extension  of  railways,  the 
adoption  of  machinery,  and  the  rapid  augmentation  of  steam  ton- 
nage ;  concurrently  the  export  of  Japanese  coal  to  different  Asiatic 
ports  had  become  so  large  that  Australian  and  English  coals  had 
been  almost  entirely  superseded  by  their  Japanese  rivals,  except  tor 
special  purposes,  in  China,  Hong  Kong,  and  the  Straits.  The  pro- 
duction of  iron  was  exceedingly  limited,  and  the  bulk  of  iron  and 
steel  required  was  obtained  from  abroad.  Great  Britain  had  an 
excellent  customer  in  Japan  in  these  commodities,  and  would  have 
for  many  years  to  come,  provided  Japanese  demands  were  met  in  an 


intelligent  manner.  Rich  and  extensive  iron  deposits  existed  in 
Japan,  which  in  time  would  receive  the  attention  of  capitalists,  to 
whom  the  Government  was  setting  an  example  in  having  decided  to 
secure  Parliamentary  sanction  to  the  establishing  of  a  steel  foundry. 
Having  reviewed  the  fishing  industry,  the  Minister  described  the 
development  of  commerce,  and  the  radical  change  it  underwent 
with  the  introduction  of  western  institutions,  by  the  application  of 
which  business  was  conducted  on  a  scale  not  dreamt  of  a  genera- 
tion ago.  This  had  not  been  an  unmixed  blessing,  and  Japan  had 
already  suffered  from  the  evils  of  stock  gambling  and  bogus  com- 
panies. Foreign  trade,  which  was  valued  in  1886  at  81,000,000 
yen  (49,000,000  yen  exports  and  32,000,000  yen  imports),  rose  in 
1896  to  289,000,000  yen  (1 1 7,800,000 yen  exports  and  171,700,000 
yen  imports),  and  in  detail  he  reviewed  the  character  of  the  increases. 
Means  of  communication  and  transport  next  came  under  review,  a 
comparison  being  made  between  the  old  and  modern  methods. 
Within  25  years  excellent  roads  had  been  constructed,  a  highly 
developed  postal  system  had  been  brought  into  existence,  all  the 
principal  parts  of  the  country  were  connected  by  telegraph  wires, 
there  were  railroads,  tramcars,  and  electric  cars  ;  and,  last  but  not 
least,  numerous  steamers  plying  coastwise  or  making  regular 
voyages  to  foreign  ports. 

At  the  end  of  1895  there  were  2,273  miles  of  railroad  open,  with 
great  extensions  in  progress  ;  steamships  aggregating  210,000  tons 
had  been  registered,  and  since  the  first  half  of  last  year  orders  for 
more  than  100,000  tons  had  oeen  placed  in  this  country  ;  mail 
matter  carried  totalled  449,000,000  packets  ;  telegraph  wire  mileage 
was  about  31,000,  over  which  9,000,000  messages  were  transmitted; 
while  depositors  to  the  number  of  over  1,000,000  had  a  total  of 
29,000,000  yen  in  the  post  office  savings  banks.  The  Minister 
concluded  by  stating  that  Japan  was  a  country  full  of  hopes  and 
prospects,  and  the  nation's  heart  was  set  upon  the  realization  of 
these  hopes.  The  tide  of  progress  and  advancement  which  per- 
vaded the  country  at  present  would  receive  a  still  greater  impetus 
when  the  new  treaties,  now  practically  concluded  with  all  treaty 
powers — after  the  excellent  model  which  this  country  set  three 
years  ago — came  into  practical  operation  in  two  years'  time,  and 
when  foreigners  came  freely  into  the  interior  to  engage  in  business 
or  other  enterprises. 


OFF  TO  THE  COAST. 

A  number  of  travelers  representing  Messrs.  Coristine  &  Co.  will 
leave  Montreal  about  the  first  week  in  August  en  route  to  the 
Pacific  Coast  and  British  Columbia.  They  will  carry  with  them  a 
full  range  of  samples  of  the  latest  styles  in  caps,  hats,  furs,  etc.,  for 
the  spring  trade  of  1898. 


A     DISPLAY     FIXTURE. 

A  very  attractive  and  complete  collar  and  tie  display  fixture  is 
shown  by  the  Toronto  Brass  Co.,  Ltd.,  which  is  having  a  very- 
extensive  sale.  Finished  in  brass,  or  nickel  plated,  S3. 50  each. 
See  ad. 


Dr.  Chas.  E.  Elliott,  M.D.,  Surgeon  Queen's  Own  Canadian 
Hussars,  Quebec,  writes  :  "  1  have  used  '  Quickcure  '  with  much 
success  in  many  cases  of  foul  and  suppurating  wounds  ;  especially 
in  one  case  following  vaccination,  which  resisted  all  treatment  for 
three  months,  that  was  quickly  cured,  by  four  dressings  of  the 
above.  I  am  now  using  it  in  many  forms  of  skin  diseases,  and 
ulcers  with  apparent  benefit." 
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BIG  STORES  IN  ENGLAND  TOO. 

From  The  London,   Eng.,   Globe. 

THE  small  shopkeeper  in  both  the  United  States  and  Canada 
has  long  groaned  under  the  competition  of  the  big  stores,  and 
at  last  he  has  revolted,  and  is  invoking  the  aid  of  the  state  against 
his  huge  enemies.  The  condition  of  the  commercial  world  thus 
represented  is  not  unknown  in  this  country.  The  number  of  vast 
emporiums  selling  well-nigh  everything  is  growing  both  in  London 
and  in  the  larger  provincial  towns.  One  curious  fact  in  this  connec- 
tion deserves  to  be  noticed.  The  owners  or  managing  directors  of 
all  these  mammoth  establishments  were  originally  drapers,  whose 
particular  boast  it  is  that  they  are  the  most  enterprising  people  in 
the  world.  Nor  are  facts  wanting  to  justiiy  this  vaunt.  No  trader 
except  the  draper  ever  shows  any  disposition  to  enlarge  his  business 
by  adding  outside  departments  to  it ;  and  in  this  connection  it  is 
but  fair  to  regard  want  of  disposition  as  generally  indicative  of  want 
of  capacity.  In  nine  out  of  ten  drapers'  shops  into  which  one  goes 
there  will  be  observed  on  one  counter  a  pyramid  of  scent  bottles,  on 
another  a  collection  of  toys,  on  a  third  a  heap  of  tastily  turned-out 
stationery  ;  and  these  are  the  small  beginnings  from  which  depart- 
ments subsequently  arise.  Why  the  chemist,  the  toy  merchant, 
and  the  stationer  never  return  the  compliment  by  trespassing  on 
the  preserves  of  the  draper,  and  cutting  him  out  with  something 
superfine  in  handkerchiefs  or  gloves  is  a  mystery  ;  but  it  is  the  fact 
that  they  don't. 

In  the  United  States  there  are  even  more  mammoth  establish- 
ments of  the  multiform  or  composite  order  than  in  England,  and 
their  number  is  growing  in  Canada.  That  these  industrial  enter- 
prises make  large  profits  is  known  to  everyone  who  ever  reads 
reports  or  balance  sheets  of  public  companies.  And  that  such 
results  can  be  associated  with  the  sale  of  goods  at  extremely  low 
rates  must  be  the  general  experience  of  the  purchasing  public.  The 
usual  explanation  of  the  circumstance  is  based  entirely  upon  the 
largeness  ol  the  turn-over  of  these  gigantic  businesses  ;  a  factor 
in  profit-making  which  is  greatly  strengthened  by  the  prevalence  in 
such  establishments  of  the  cash  system.  It  is  rather  curious  to 
reflect  that  it  was  the  stores — Army  and  Navy,  Civil  Service,  and 
the  like — which  first  made  that  system  a  prominent  feature  in  their 
dealings  with  the  public.  At  the  outset  the  stores  were  universally 
reviled  by  ordinary  traders  and  their  organs  in  the  press  ;  yet  it 
has  been  left  for  the  individual  tradesman  to  show  that  in  most 
particulars,  including  the  cash  system,  he  can  go  one  better  than 
the  stores.  The  latter  establishments  have  not  been  profit-making 
anything  like  so  freely  during  recent  years  as  they  did  at  the  begin- 
ning ;  and  the  reason  is  to  be  found  in  the  spirited  and  increasing 
competition  of  equally  large  and  equally  composite  businesses  run 
without  any  affectation  of  being  co-operative  in  character. 

In  the  meantime,  what  has  become  of  the  small  trader  ?  There 
seems  little  reason  to  doubt  that  he  is  a  disappearing  quantity  in  the 
business  life  of  the  world.  In  a  quiet  sort  of  way  he  has  long  been 
complaining  of  his  hard  lot  ;  and,  "  cseteris  paribus,"  it  is  clear 
that  a  petty  trader  can  have  no  chance  when  competing  with  a  big 
one.  He  must  be  content  with  smaller  and,  as  a  rule,  more  obscure 
premises  ;  he  cannot  buy  as  largely  and,  therefore,  not  as  cheaply, 
and  must  accordingly  be  either  content  with  smaller  profits  or  be 
generally  undersold  by  his  huge  rivals.  The  public  are  probably 
not  aware  of  the  existence  of  what  is  known  in  business  circles  as 
the  C.O.D.  system  ;  that  is  to  say,  a  postal  arrangement,  whereby 
parcels  can  be  sent  to  customers,  the  postman  being  authorized  to 
receive  "cash  on  delivery."  That  system  prevails  extensively  in 
the  United  States  and  Canada  and  on  the  Continent,  and  efforts 
have  more  than  once  been  made  to  introduce  it  in  this  country  ; 
but  hitherto  the  Postmaster-General  has  not  shown  himself  at  all 
complaisant,  influenced  doubtless  by  the  vehement  opposition  the 
proposal  has  met  with  on"[the  part  of  all  retail  traders  except  the 


very  largest.  The  explanation  of  the  situation  is  this  :  under  existing 
conditions  country  and  suburban  purchasers  must  accord  a  consider- 
able amount  of  their  patronage  to  retail  dealers  in  their  immediate 
neighborhood.  They  cannot  run  up  to  London  for  a  few  yards  of 
ribbon  or  a  pair  or  two  of  stockings.  But  if  the  cash-on-delivery 
system  were  available,  they  could  write  to  one  of  the  big  metro- 
politan establishments  and  get  what  they  wanted  by  return  of  post, 
paying  for  goods  on  delivery.  Obviously  the  establishment  of  such 
a  thing  in  this  country  would  be  seriously  detrimental  to  the  inter- 
ests of  retail  traders  as  a  class,  only  the  great  establishments 
benefitting  from  it. 

The  Globe  quotes  from  articles  in  The  Dry  Goods  Review  to 
show  the  Canadian  conditions,  and  concludes:  "Whatever  the 
ultimate  result,  it  should  have  something  more  than  a  passing 
interest  to  the  people  of  this  country,  for  it  is  certainly  within  the 
range  of  possibility  that  the  latent  antagonism  now  existing  between 
our  small  traders  and  the  owners  of  huge  emporiums  may  some  of 
these  days  take  the  active  form  of  a  revolt  similar  to  that  which  is 
now  taking  place  in  the  United  States  and  Canada." 


The  chief  point  in  our  London  contemporary's  article,  with 
which  we  are  disposed  to  find  fault,  is  the  quiet  assumption  that  the 
small  store  cannot  last.  That  argument  may  be  sound  in  England 
where  distances  are  short  and  the  large  centres  have  a  great  advan- 
tage. But  in  Canada  the  local  stores  are  an  absolute  necessity  and 
convenience,  and  it  is  therefore  unfair  and  unwise  that  they  should 
be  injured  by  a  few  city  concerns  which  are  not  doing  business  on 
a  healthy  principle,  but  are  screaming  out  bargains  until  people 
really  think  they  do  better  by  buying  away  from  home. 


LOSS  ON   GLOVES. 

Dealers  frequently  complain  that  the  loss  on  gloves  that  are 
handled,  tried  on,  and  not  purchased,  more  than  absorbs  all  the  profit 
on  these  goods.  Many  women  try  on  half  a  dozen  pairs  before 
selecting  what  they  want.  Should  they  injure  the  goods  in  any  way 
they  will  not  purchase  what  they  have  damaged,  and  the  unfortu- 
nate dealer  has  to  bear  the  loss. 

A  glove  expert  told  The  Review  that  he  has  known  a  woman 
wear  a  pair  of  gloves  half  a  dozen  times,  pull  them  off  carelessly, 
and,  perhaps,  rip  a  seam  or  tear  a  button  off.  She  would  return 
the  gloves,  and  unblushingly  ask  to  have  the  money  refunded  on 
the  ground  that  they  were  "  no  good."  "It  seems,"  said  our 
friend,  "almost  impossible  to  satisfy  some  people  with  kid  gloves. 
Some  insist  upon  buying  a  size  too  small,  while  others  put  them  on 
in  the  same  way  that  they  would  a  fabric  glove,  and  if  anything 
gives,  of  course  the  glove  is  to  blame  for  it." 

In  the  large  dry  goods  houses  the  loss  from  this  cause  has 
become  such  a  serious  matter  that  in  many  of  them,  the  customers 
are  not  allowed  to  handle  the  gloves.  They  select  the  style  and 
color  desired,  from  a  sample  case,  and  the  gloves  are  fitted  by 
clerks  engaged  especially  for  this  work. 


AN  "UP-TO-DATE"  FIXTURE  HOUSE. 

The  Toronto  Brass  Co.,  Ltd.,  of  Toronto,  are  manufacturing  a 
complete  line  of  store  and  window  display  fixtures,  comprising  the 
most  perfect  designs  and  ideas  for  the  purpose  of  saving  time  and 
expense  in  attractively  dressing  windows  and  counters  for  all 
branches  of  business. 

They  are  also  selling  agents  for  Canada  for  the  patent  automatic 
display  stand  and  table — a  wonderful  invention  for  saving  space 
and  showing  goods.  Can  be  used  for  every  line  of  business,  having 
five  shelves,  12  inches  by  36  inches,  standing  five  feet  high,  and 
can  be  used  as  a  book  case  or  table,  or  set  at  any  angle  producing 
a  row  of  shelves  for  displaying  goods  on.     Write  for  particulars. 
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EUTINA- 


FAST  COLOR.  WILL   NOT  SPOT. 

PERMANENT   FINISH. 

We  control  in  Canada  Leutina  Finish  Serges,  Soliels, 
Satteens,  Cheviots,  Ar  mures,  and  Crape  Cloths.  Every 
5  yards  stamped  "  The  Leutina  Finish." 

YOU     MUST    SEE _^_ 

our  beautiful  Dress  Goods;  they  are  the  richest  and  finest  products  of  Europe.  We 
have  spent  several  weeks  with  the  best  dress  goods  makers  in  the  world  to  procure 
for  you  the  goods  we  are  now  showing. 

SILKS      SILKS      SILKS 

Many  of    our  New  Silks  are  Reserved  Designs  : 
44  inch  Special   Blouse  and   Evening  Silks,  Fancy  Knob  Silk, 
Fancy  Two-Colored  Knob  Silk,  Fancy  Printed  Yarn  Knob  Silk, 
Fancy  Printed  Yarn  Corded   Silk.      Can   only  be  seen  with   us. 

Full  range  of  Standard  Black  Silks  and  a  couple  of 
special  drives  in  Black  Damas  Silk  for  Skirts. 

Velveteens   Velvets   Sealettes 

Our  Standard  Royal  Velveteens,  with  Vanity  Fair  Show  Card  !  ! 
exclusively  our  own. 

LISTER'S    STANDARD    VELVETS 

LISTER'S    STANDARD    SEALETTES 

We  have  Trimmings  and  Buttons  to  match  all  our  dress  goods  and  the  best  Linings  made. 
NOVELTIES  IN  FOREIGN  FLANNELETTES  to  retail  from   io  to  35  cents. 

BROPHY,  CAINS  &  CO. 

23  St  Helen  Street,  corner  Recollet  MONTREAL 
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NAMES  THAT  COME  FROM  TRADES. 

AN  interesting  subject  is  that  of  family  names  which  have  an 
origin  in  the  occupations  of  the  people.  Canon  Bardsley,  an 
English  author,  has  written  a  book  upon  them,  and  in  a  review  of 
it  The  Manchester  Textile  Mercury  says:  "Whatever  fate  may 
have  in  store  for  us,  we  shall  stand  out  as  a  nation  of  industrial 
descent  as  long  as  our  surnames  remain  to  us.  It  is  a  good  thing 
that  the  surnaming  of  our  forefathers  began  when  manufactures  were 
in  their  infancy,  not  only  because  names  formed  from  the  strange 
sub-divisions  of  employment  in  our  day  would  be  grotesque  to  a 
degree,  but  because  we  are  able  now  to  get  a  clear  view  of  the 
course  of  early  trade  from  the  names  of  those  engaged  in  it.  Thus, 
in  relation  to  wool  and  woolens,  to  which  Canon  Bardsley  very  pro- 
perly gives  precedence  when  dealing  with  town  occupations,  we 
have  Woolers  and  Woolmen,  or  Lanyers  and  Laniers  in  direct 
descent  from  the  older  Woolmongers  and  Woolbuyers  ;  Packers 
abbreviated  from  the  Woolpackers  that  were  once  so  common  ; 
Staplers  who  sorted  the  wool,  Towzers  and  Tozers  who  teased  it 
into  order  ;  Carders,  Combers,  Kempsters  or  Kemsters  who  under- 
took the  preparatory  processes  for  which  the  the  Cardmakers  pro- 
vided some  implements,  as  the  Spindler  at  a  stage  farther  and  the 
Slaymaker,  Slayman,  or  Slaywright  did  at  another,  in  readiness  for 
the  Webbe,  or  Webber,  or  Webster,  who  finally  wove  the  yarn  into 
cloth.  Then  came  the  Fullers,  who  obviously  cleansed  or  whitened 
fabrics  at  the  time  our  Authorized  Version  was  issued,  and  may 
have  shared  with  the  Tuckers  and  the  Walkers  the  work  of  thicken- 
ing the  cloth  by  walking  or  treading  it  in  water,  as  distinct 
from  the  Baters  and  Beaters  who  arrived  at  the  same  result 
by  pounding  it.  The  old  Talyzers,  or  Teazelers,  who  may  yet, 
in  Canon  Bardsley' s  opinion,  survive  in  living  Taylors,  brought  up 
a  nap  on  the  stuff  with  teasles,  the  Litsters  or  Listers  and  Dyers 
gave  it  color,  for  which  the  Wadman  and  Maderman  may  have 
supplied  woad  or  madder,  or,  perhaps,  have  been  noted  themselves 
for  the  blues  and  reds  they  once  turned  out;  and  it  a  rough-surfaced 
material  had  to  be  dressed  or  a  pile  trimmed  there  was  the  Shear- 
man, Sherman,  or  Cropper  to  take  it  in  hand.  Whether  the  Tenter 
or  Teinturer  were  also  engaged  in  bestowing  tints  on  fabrics,  or 
whether  they  were  occupied  in  the  tentering  of  finished  cloths,  is  a 
matter  open  to  conjecture  or  argument.  There  were  Sakkers  and 
Canevassers  to  pack  goods  or  make  rough  flaxen  goods  for  the 
purpose,  and  Ropers  or  Rapers,  Corders,  Stringers  and  Stringfel- 
lows  to  furnish  them  with  anything  from  twine  to  rope  as  required  ; 
Spinners,  Flaxmen  and  Lyners  were  engaged  on  linens,  and  Lin- 
drapers  or  Lyndrapers  found  business  in  selling  them,  as  there  were 
plenty  of  Clothiers,  Clothmans  and  Drapers  endeavoring  to  make  a 
living  out  of  the  vending  of  woolens  and  worsteds,  Tailors  in  endless 
vagaries  of  spelling  to  make  them  up,  and  Marchants  or  Marchaunts 
ready  to  deal  wholesale  in  the  wares  that,  through  their  enterprise, 
brought  us  national  wealth  and  power. 


SUPPRESSING    THE    SMOKE    NUISANCE. 

Smoke,  in  the  common  acceptance  of  the  term,  is  probably  the 
least  objectionable  constituent  of  the  discharge  from  chimneys. 
The  finely  divided  carbon  is  annoying  mainly  because  of  the  ease 
with  which  they  come  in  contact,  but  it  is  the  invisible  outflow  of 
furnace  gases  from  chimneys  which  is  mainly  responsible  for  the 
deleterious  effects  upon  public  health.  Carbon,  partially  burned  to 
poisonous  carbonic  oxide,  sulphurous  acid,  ammoniacal  vapors — 
these  are  the  objectionable  products  of  the  boiler  furnace,  and  all 
of  them  are  invisible  and  free  from  solid  matter  which  might  lead 
to  their  detection  by  the  sense  of  sight.  Mingled  with  the  atmos- 
phere they  are  not  sufficiently  evident  by  their  irritating  properties 
to  cause  popular  complaint  to  the  extent  that  is  excited  by  clouds 


of  black   smoke,  but  at  the  same  time  the  injurious  effects  upon 
health  are  none  the  less  certain. 

A  very  minute  amount  of  carbon  is  sufficient  to  produce  opaque 
clouds  of  smoke,  as  may  be  demonstrated  by  smoking  a  piece  of 
glass  until  it  totally  obstructs  the  rays  of  the  sun,  and  taking  the  weight 
of  the  glass  before  and  after  smoking  it  in  a  chemical  balance.  In 
fact,  it  has  been  estimated  that  the  greatest  weight  of  smoke  that 
can  be  produced  from  a  ton  of  bituminous  coal  is  not  more  than  20 
pounds.  Any  attempt  to  consume  this  would  probably  add  mainly 
to  the  carbonic  oxide  emitted  by  the  chimney,  and  thus  deliver  it  to 
the  public  in  a  more  hurtful  form  than  before.  The  true  solution 
of  the  smoke  problem  is  to  burn  the  fuel,  not  in  boiler  furnaces  sur- 
rounded by  comparatively  cool  surfaces  and  every  provocation  to 
imperfect  combustion,  but  in  suitably  designed  gas  producers. 
These  would  deliver  to  the  heating  furnaces  a  clean  gaseous  fuel, 
capable  of  being  much  more  completely  consumed,  and  emitting  no 
smoke  and  far  less  deleterious  gases  of  combustion. 


THE    POPULAR    "MARITIME"    WRAPPER. 


The     "Maritime"    wrappers,    manufacture 
Wrapper      Co.,       Ltd.,      Woodstock 
N.B.,    are    among    the   most   popular 
of    the    season.       For  the    past    th/ee 
years  this  firm  have  devoted  their  entire 
attention  to  the   manufacture   of  wrap 
pers,  skirts  and  reefers,    and  th 
creasing  business  is  the  best  proof\  of 
their  ability  in  this  line.       "  Mar\irfte 
wrappers  are   guaranteed   t 
fitting.     The  materials  used 
the   choicest   in   the   market, 
shown  in  a  great   variety  of 
patterns.       The   finish    of    the' 
garments  is  good,    and  the  pri 
figured  on  a  close  margin  of  proltt. 


Maritime 


R.  HENDERSON  &  CO.'S  JUBILEE. 

AS  WILL  be  seen  by  their  advertisement  on  another  page, 
Messrs.  R.  Henderson  &  Co.  have  reached  their  twenty-first 
or  Jubilee  year,  having  been  in  business  since  1876.  Mr.  Hender- 
son gave  The  Review's  representative  quite  a  history  of  the  whole- 
sale dry  goods  trade  in  Montreal  during  these  21  years.  Mr. 
Henderson  himself  was  for  a  number -of  years  with  Messrs.  Mac- 
Kay  Bros.  That  was  in  what  we  sometimes  hear  called  "  the  good 
old  days"  when  merchants  worked  their  clerks  harder  than  they 
do  now,  and  "Saturday  afternoons  off"  had  not  been  heard  of.  "1 
remember  one  season,"  said  Mr.  Henderson,  "  we  had  continuous 
night  work  for  13  weeks,  and  upon  several  occasions  we  had  to 
remain  as  late — or  rather  as  early — as  3  o'clock  in  the  morning." 

Mr.  Henderson  left  MacKay  Bros,  to  establish  his  present  busi- 
ness, which  he  has  since  carried  on  with  such  marked  success. 
Among  the  first  agencies  he  secured  were  Chadwick's  spool  cotton, 
Morse  &  Kaley  Wadding  Co.  and  Union  Wadding  Co..  all  of  which 
his  firm  have  continued  to  represent  up  to  the  present  time.  The 
latest  agency  they  have  secured  is  for  Tayor's  embroidery  rings, 
dress  stays,  hose  supporters  and  "  Worth  "  skirt  extenders.  Mr. 
Henderson  thinks  the  embroidery  rings  are  one  of  the  most 
"taking"  lines  he  has  ever  handled.  During  the  first  month 
alter  they  were  placed  upon  the  market  over  40,000  of  them  were 
sold. 

The  Review  extends  its  congratulations  to  Messrs.  Henderson 
&  Co.,  and  trusts  that  they  may  enjoy  another  "Jubilee  "  period 
of  success  and  prosperity. 
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KNOX,  MORGAN  &  CO. 


Wholesale  Dry  Goods 


^  ^ 


HAMILTON 


^  ^ 


/^VUR  representatives  are  now  covering  Western 
^^^  Ontario,  Manitoba  and  North  West  Terri- 
tories with  a  collection  of  carefully  selected  samples 
which  for  value  and  style  will  interest  all  merchants. 

The  Stock  will  be  well  forward  by  middle  of 
July,  and  we  respectfully  solicit  an  inspection  of 
the  values  now  offering  by  our  representatives,  and 
a  share  of  your   FALL   ORDERS. 

Customers  know  that  we  fill  orders  in  rota- 
tion, and  that  goods  are  shipped  promptly  and 
equal   to   samples. 

During  the  warm  summer  days  we  shall  be 
pleased  to  have  want  lists  by  mail. 


LETTER   ORDERS 


FILLED     WITH     PAR- 
TICULAR    ATTENTION. 


t 

t 
t 
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A    DUTY   ON    RAW   COTTON. 

THE  trouble  with  the  United  States  is  that  they  are  apt  to  overdo 
protection.  The  duty  proposed  on  raw  cotton  certainly  has 
this  appearance  to  an  outsider.  The  recent  action  of  the  Senate, 
by  so  decisive  a  vote  as  42  to  19,  amending  the  tariff  bill  by  placing 
raw  cotton  upon  the  dutiable  list,  has  been  a  great  surprise — a  thing 
that  was  only  remotely  thought  of  or  expected.  The  Textile  World 
doubts  very  much  if  the  action  will  stand  in  the  conference  between 
the  two  Houses.  The  fact,  however,  that  it  met  with  such  ready 
favor,  apparently,  at  the  time  of  its  proposition,  excites  appre- 
hension of  the  final  result.  In  some  respects,  as  a  raw  material, 
cotton  might  be  classed  with  wool  as  properly  dutiable  ;  still,  the 
status  of  the  two  articles  are  entirely  different,  one  being  an  export 
commodity  and  the  other  far  from  it.  The  domestic  growth  of 
cotton  cannot  be  affected  by  any  tariff  that  may  be  placed  upon  the 
imported  article,  while  with  wool  it  is  entirely  different.  It  appears 
that  the  duty  on  cotton  was  proposed  by  one  of  the  Senators 
from  Georgia,  in  which  he  was  supported  by  his  colleague, 
the  two  Senators  from  South  Carolina,  one  from  Louisiana,  and 
one  from  Utah,  besides  the  Republican  Senators.  The  Senators 
from  South  Carolina  and  Georgia,  certainly,  could  bring  forward  no 
argument  to  show  that  their  constituents  would  be  benefitted  by  a 
duty  on  cotton,  as  such  a  proposition  could  not  be  sustained, 
except  on  the  ground  of  encouraging  the  growth  of  the  long  stapled 
fibre,  which,  in  truth,  would  not  be  affected  by  it.  It  has  been 
demonstrated  by  many  experiments  that  this  cotton  cannot  be 
grown,  profitably,  in  either  of  these  states,  except  along  the  coasts. 
Any  attempts  in  this  direction  would  be  a  waste  of  money  and  effort. 
In  Louisiana  and  the  bottomlands  of  the  Mississippi,  there  is  a  pos- 
sibility of  growing  long  stapled  cotton,  but,  even  there,  it  is  ques- 
tionable whether  such  a  crop  would  be  as  profitable  as  one  of  the 
shorter  stapled  varieties.  Then  again,  the  Egyptian  cotton  has 
characteristics  that  are  not  possessed  by  any  American  growths,  and 
a  duty  placed  upon  it  would  be  detrimental  to  the  manufacturing 
industry  alone,  and  to  that  extent  prevent  the  diversity  of  manufac- 
ture that  is  now  so  essential  to  encourage. 

The  imports  of  cotton  for  the  calendar  years  1895  and  1896  were, 
respectively,  49,692,431  pounds  and  47,318,524  pounds.  The 
average  import  price  for  1896  was  11.9c.  per  pound.  Were  the 
imports  50,000,000  pounds  a  year,  it  would  be  a  mere  bagatelle,  or 
4  per  cent,  of  the  amount  of  cotton  consumed  in  the  United  States. 


A    MODEL    HAT    FACTORY. 

The  handsome  building  erected  by  Messrs.  James  Coristine  & 
Co.,  Montreal,  to  replace  their  hat  factory  recently  destroyed  by 
fire,  is  a  model  one  in  every  respect.  Its  position — being  in  the 
rear  ot  their  commodious  St.  Paul  street  warehouse,  and  facing  the 
Board  of  Trade — necessitated  special  attention  being  paid  to  archi- 
tectural effect. 

The  building  is  a  four-storey  one,  of  pressed  brick,  with  stone 
facings,  and  compares  very  favorably  with  its  pretentious  neighbors. 
Its  internal  arrangement  and  equipment  are  modern  in  every 
respect  and  should  ensure  the  production  of  high-class  goods.  The 
engine-room  is  one  of  the  finest  in  the  city.  The  power  is  furnished 
by  a  250  horse-power  Wheelock  engine,  and  the  lighting  and 
auxiliary  power  by  a  dynamo  with  a  capacity  of  1,200  lights. 

The  wholesale  millinery  trade  will  absorb  their  entire  product 
for  the  next  two  months,  as  they  make  a  specialty  of  manufacturing 
ladies'  felt  hats,  after  which  they  resume  the  manufacture  of 
men's  and  boys'  felt  hats  for  the  coming  spring  trade.  We  com- 
mend the  enterprise  of  this  firm  in  rebuilding  on  a  much  larger 
scale,  by  which  they  can,  in  an  emergency,  increase  their  product 
three  to  four  fold.  Notwithstanding  the  dull  times,  their  output  this 
year  will  be  double  that  of  previous  years. 

It  is  interesting  to  note  that  the  rooms  at  present  used  as  a  store- 


house for  the  raw  furs  were,  many  years  ago,  the  offices  of  the  old 
Northwest  Trading  Co. 

Messrs.  Coristine  &  Co.  are  the  largest  concern  of  their  kind  in 
Canada,  if  not  in  America.  All  the  work  on  the  articles  they 
manufacture  is  done  in  their  own  workshops,  which  enables  them 
to  give  greater  attention  to  the  quality  of  workmanship  and  finish. 
This  is  the  only  house  in  Canada  in  which  all  the  machines  are 
operated  by  steam. 

A   TIME   TO    LAUGH. 

"Here,  take  my  seat,  lady,"  said  the  little  boy  on  the  car,  as 
he  sprang  from  his  father's  knee  and  doffed  his  hat. 

The  lady  looked  like  a  blush  rose,  the  women  giggled,  the  father 
signalled  the  conductor  to  stop,  and  a  half-dozen  men  stood  up 
while  urging  the  lady  to  sit  down. 


"How's  this,  Diggins?     On  a  vacation?" 
"Yes.     I'm  not  feeling  very  well,  and  I  thought  a  little  trip 
east  would  do  me  good. ' ' 

"Mrs.  Diggins  going  with  you?" 

"  No.     She's  hardly  well  enough  to  take  such  a  journey." 

"Fine  weather." 

"Delightful .     Folks  well ? ' ' 

"Yes.     How's  Mrs.  Diggins?" 

"O,  she's  well  ?" 


Salesman — "You  can  see  the  original  price  marked  here  in 
plain  figures.  Our  price,  you  notice,  is  less  than  one-third.  We 
got  the  goods  from  a  dry  goods  merchant  who  was   embarrassed. ' ' 

Customer  (inspecting  the  figures) — "He  wasn't  embarrassed 
when  he  marked  these  goods.      He  had  his  nerve  all  with  him." 


Mother — "Why,  Johnnie,  what  on  earth  have  you"  been 
doing?" 

"  Fight' n'  !  And  you  owe  me  50c.  on  it.  You  know  that  tooth 
you  was  going  to  pay  a  dentist  to  draw  ? ' ' 

"Yes." 

"Well,  Billy  Biffer  knocked  it  out." 


"They  say  mahogany  is  coming  back  into  fashion  again." 
"That  must  be  the  reason  Miss   Fadderby  is  going  to  marry 
that  man  with  the  dark  red  hair. ' ' 


' '  What  is  his  profession  ? ' ' 

"  He  is  a  poet  and  artist." 

"  U — um.     What  does  he  do  for  a  living  ?  " 


Jones-Brown — "  I  don't  see  how  you  can  afford  to  give  her  such 
valuable  presents." 

Brown-Jones — "Why,  I  get  them  back  again,  don't  I,  when 
we  are  married  ? ' ' 


Freddy,  the  smallest  son  of  a  well-known  minister,  had  mis- 
behaved and  to  punish  him  he  was  not  allowed  to  eat  at  the  family 
table.  A  small  table  was  set  for  him  in  the  corner  of  the  dining 
room.  When  his  dinner  was  placed  before  him  Freddy  said  very 
solemnly  :  *  *  Lord,  I  thank  thee  that  thou  hast  spread  a  table  before 
me  in  the  presence  of  my  enemies." 


Deputy  Surgeon  General  Sewell,  R.  C.  A.,  Quebec  ;  the  eminent 
physician  and  surgeon,  who  was  selected  to  accompany  His 
Excellency  the  Marquis  of  Lome,  and  Her  Royal  Highness  the 
Princess  Louise,  across  the  continent  and  back,  when  the  former 
was  Governor-General  of  Canada,  has  written  the  discoverer  ot  the 
new  compound  :  "  I  have  found  'Quickcure'  a  remarkably  healing 
surgical  dressing,  especially  for  suppurating  wounds  ;  it  is  also  a 
valuable  abortive  agent,  for  the  suppression  of  boils,  etc." 
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WYLD,  GRASETT 
&  DARLING 


We  have  pleasure  in  announcing  to 
the  trade  our  appointment  as  sole 
agents  in  Canada  for 


Wm.  Ewart  &  Son,  Limited 


One  of  the  largest  manufacturers  of  linen  goods  in  the  world.  Their  production  is 
well  adapted  for  the  requirements  of  the  Canadian  trade.  We  will  carry  a  large 
and  complete  range  of  their  goods  all  the  year  round  in  our  warehouse.  Prices 
will  be  found  to  meet  all  competition. 


Our  Dress  Goods 

DEPARTMENT 

has  undergone  a  radical  change  and  will  contain  for  Fall  Trade  a 
magnificent  range  of  the  latest  novelties  and  colorings  in  Fancy  Dress 
Goods  at  popular  prices,  as  well  as  prime  value  in  all  leading  makes 
of  plain  goods  in  demand  in  this  market.    Black  goods  a  specialty. 

In  Imported  and  Canadian 

assortment   larger   and    more    attractive    than 
YA/  O^M  IPnC       heretofore.      The  production  of  Our  Factory 
WW  VV/I  I  vl  lw      meets  the  requirements  of  the  trade  in 

PRICE,   QUALITY   AND   STYLE. 

Travellers'  and  Letter  Orders  Solicited.  Inspection  of  Stock  Invited 

Wyld,  Grasett  &  Darling,  Toronto 
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HINTS   TO    MILLINERS. 

AT  the  best  milliners'  one  sees  more  low  crowns  than  high  ones  ; 
these  latter  have  been  "  run  to  the  ground  "  in  cheap  goods, 
and  simple  arrangement  is  the  rule.  This  also  gives  a  key  to  the 
future. 

The  wholesale  season  is  over,  and  those  who  can  afford  to  buy 
stocks  to  lay  up,  or  to  put  into  their  "sales,"  presently  will  find 
some  attractive  bargains  in  nearly  all  lines. 

There  is  every  indication  that  wings,  quills  and  birds  will  be  in 
great  demand  in  the  early  fall. 

I  mention  these  items  that  our  readers  may  know  what  to  reserve 
when  clearing-out  time  comes. 

At  the  present  time,  poppies,  especially  the  red  shades,  are  in 
great  demand,  scattered  loosely  over  large  leghorn  hats,  relieved 
by  large  fluffy  rosettes,  bows,  and  ruffles  of  white  or  cream  chiffon, 
white  ribbon  and  plumes  of  white  feathers.  Kilting  is  passe. 
Lilacs,  especially  white,  are  also  great  favorites. 

"  Batavia  cloth"  is  among  the  "mark-downs." 

Thank  goodness,  people  are  getting  tired  of  the  "bows  made 
free  of  charge."  They  find  they  are  all  the  same,  and  no  longer 
care  to  be  seen  in  them.      At  first  this  did  milliners  a  lot  of  harm. 

A  word  as  to  wiring.  It  is  the  custom  of  milliners  in  the 
cheaper  (and  even  good  medium)  trade  to  wire  loops  with  "taste" 
wire.  This  is  so  ugly  that  it  is  surprising  the  practice  has  endured 
so  long.  Cotton-covered  wires  in  all  colors  are  cheap  enough, 
and  can  be  either  button-hole  stitched  in,  or  laid  in,  in  a  cross 
loop,  which  is  much  the  best  for  wide  ribbons.  In  wide  ribbons, 
too,  where  no  wire  to  match  is  at  hand,  any  color  can  be  used,  by 
blind  hemming  it  into  the  edges.  This  is  also  done  in  the  wide 
loops  of  bias  silk,  that  make  such  lovely    "crush"   bows.     Much 


complaint  has  been  heard  this  season  about  the  weight  of  hats. 
This  is  inevitable,  owing  to  the  quantities  of  trimming  piled  on, 
but  much  can  be  done  in  little  things  to  reduce  this  weight. 
Bandeaux,  for  instance,  should  be  made  of  net  and  thin,  strong, 
paper-covered  wire,  and  covered  with  lining  silk,  or  a  bit  of  tulle 
or  chiffon.  All  wires  not  absolutely  necessary  must  be  clipped  out 
of  frames,  and  as  little  as  possible  of  the  heavy  satin  wires  used. 
Also  avoid  satin  ribbons  ;  the  taffetas  are  much  lighter,  and  satins 
will  get  a  turn  later. 

For  lifting  light  materials,  such  as  lace,  gauze,  tulle,  net,  etc., 
use  a  thin,  firm  wire  to  match.  If  not  to  be  had,  use  thin  wire, 
twisted  over  with  a  strip  of  the  material,  as  the  paper  is  twisted 
round  flower  and  feather  stems. 

A  "  wrinkle  "  about  head  linings — have  the  head  tips  tacked 
on  to  black  or  white  paper  cut  to  fit  the  crown,  and  it  will  save 
stitching  in,  and  in  hard  straw  hats  a  speck  of  mucilage  fixes  the 
paper  to  the  crown.  (This  is  especially  useful  for  chips,  leghorns 
and  plain  felt  hats.)  If  ribbon  is  not  used  to  draw  up  the  lining, 
run  near  the  edge  with  thick  crochet  silk,  and  tie  in  a  bow,  double. 
All  these  little  things  add  so  much  to  the  nice  "workmanlike" 
finish  of  a  hat  or  bonnet.  Be  sure  the  lining  lies  smoothly  ; 
do  not  draw  up  anywhere,  as  neither  hat  nor  bonnet  can  then  fit 
well. 

If  straws  are  thin  or  brittle,  a  bit  of  buckram  should  be  placed 
outside  the  hat  where  a  bow  or  bunch  of  flowers  or  feathers  are  to 
be  sewn.  In  nice  work  these  supports  are  cut  .round  and  of  double 
stiff  net,  and  wired,  or,  if  of  buckram,  are  covered  with  velvet  or 
silk.  These  rounds  are  useful  too  to  sew  on  either  side  at  the  back 
of  bonnet  and  toques  for  a  filling  in  trimming  of  rosettes  or  cluster 
of  flowers,  and  on  hats  where  just  one  or  two  separate  bunches  are 
required,  though  this  season  most  hats  have  the  back  bandeaux. — 
Millinery  Trade  Review. 


IMPORTANT  TO  THE  CLOTHING  TRADE. 

"^"  PI  RLE"  Finish. 

EDWARD  RIPLEY  &  SON,  after  experimenting  many  years  in  Cloth  Finishing,  have  finally 
succeeded  in  giving  what  has  hitherto  been  deemed  an  impossibility,  viz.:  a  high,  bright,  lustrous 
and  brilliant  finish,  which  is  absolutely  permanent,  and  will  not  Spot;  this  is  undeniably  one  of  the 
most  important  advances  ever  made  in  the  Textile  Trade. 

(i)  This  finish  is  absolutely  permanent. 

(2)  The  finish  is  unalterable,  and  goods  treated  by  this  process  will  not  COCkle  under  a  damp  cloth 

and  hot  iron,  or  the  tailor's  "  goose." 

(3)  Although  a   brilliancy   of  finish  otherwise  unattainable   is  given,    it  will  not  Spot   with   rain,   and   is  not 

affected  by  complete  saturation  in  water. 

(4)  By  this  process  the  goods  are  also  practically  unshrinkable,  and  do  not  require  "  sponging" "  as  here- 

tofore.    This  is  a  most  important  improvement  in  the  treatment  of  goods,  and  offers  many  advantages  in 
addition  to  the  saving  of  the  cost  of  "  sponging." 

(5)  The  cloth  is  also  rendered  to  a  certain  extent  waterproof  and  rain-repellent. 

(6)  This  finish  greatly  improves  the  appearance  and  handle  Of  the  Cloth. 

(a)  The  Fabric  is  brighter. 

(b)  A  silky  handle  is  imparted  to  the  goods,  making  them  "  kinder  "  and  altogether  richer. 

Goods  subjected  to   this  process  are  greatly  enhanced   in  value,  and  a  "quality"   is  obtained 
which  cannot  be  arrived  at  by  any  other  method. 

EDWARD  RIPLEY  &  SON 

Bowling:  Dye  Works,   BRADFORD,  YORKSHIRE. 
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IT  WILL  NEVER  WEAR  OUT. 


USED  BY  ROYALTY. 


Stewart's 
Indestructible 
Skirt 


<cS*    fcS*    «c5» 


Protector 


Made  under  Dominion  of  Canada  Letters  Patent 

No.  55209.    Dated  March  9,  1897. 
(U.  S.  Patent  No.  26189,  October  13,  1896.) 
European  Patents  Pending 

The  process  of  manufacture  and  the  quality  of 
material  used  render  this  the 


IT  IS. 


Self  Cleaning 
Easily  Applied 


MOST  DURABLE 
FINISH 


for  the  skirt  edge 
ever  produced. 


AND 


Will  Not  Wear  Out 


Fop  sale  by  all  the  Leading- 
Wholesale  Houses  in  the  Dominion 
of  Canada. 


BAKER   &   BROWN 

Sole  Agents 


^CA    St.  James 
COU    Street 


Montreal,  Canada 
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THE    OUTLOOK   IN   THE   STATES. 

A    BRIGHT     REPORT     IN     THE     WEST     WHICH     CANADIANS     WILL    BE 
GLAD   TO    SEE    REALIZED. 

CANADIAN  merchants  are  always  glad  to  hear  of  bright  trade 
prospects  in  the  United  States,  because  it  indicates  reviving 
business  all  over  the  continent.  A  Chicago  dry  goods  contempor- 
ary, The  Reporter,  prints  a  favorable  view  of  the  situation.  Signs 
are  daily  increasing,  it  says,  on  every  hand  to  confirm  Secretary 
Gage's  recent  prophecies  of  returning  prosperity.  The  most  con- 
servative trade  papers  now  voice  the  general  belief  that  by  the  time 
the  fall  season  opens  the  retailers  in  every  part  of  the  country  will 
be  doing  the  best  business  they  have  done  in  four  years.  The  only 
remaining  sources  of  possible  doubt  are  the  crops  and  the  tariff, 
and  every  day  banishes  more  of  the  uncertainty  in  these  regards. 
With  good  crops  and  the  tariff  settled,  and  with  the  administra- 
tion's promise  that  the  money  problem  shall  be  taken  up  and 
solved  without  delay,  there  is  no  force  in  sight  strong  enough  to 
hold  back  the  oncoming  tide  of  long-delayed  activity. 

The  renewed  life  has  already  infused  itself  into  nearly  all 
branches  of  the  wholesale  dry  goods  trade,  and  the  situation  is 
rapidly  brightening,  even  among  the  retailers.  But  the  dry  goods 
trade  is  naturally  not  the  first  point  where  a  change  shows  itself, 
and  we  must  look  elsewhere  for  the  most  marked  signs  of  improve- 
ment. In  the  first  place  there  is  no  mistaking  the  decreased  totals 
in  business  failures.  But  the  most  positive  proof  of  the  new  era  at 
hand  is  the  surprising  fact  that  the  volume  of  trade,  in  all  branches 
combined,  is  even  larger  now  than  it  was  in  1892 — the  year  of 
prosperity.  The  temporary  depression  in  prices  conceals  this  fact 
and  cancels  its  value  in  profits,  but  its  significance  for  the  immediate 
future  cannot  be  overestimated.  The  present  conditions  and  recent 
course  of  prices  show  a  remarkable  similarity  to  those  in  the  early 
months  of  1879,  when  the  most  wonderful  expansion  of  profitable 
business  ever  known  in  this  or  any  other  country  was  close  at 
hand. 

This  expansion  has  already  begun  in  our  manufactures.  One 
cannot  expect  anything  but  a  waiting  business  in  textiles  with  a  tariff 
change  impending,  yet  some  of  the  large  woolen  mills  are  preparing 
to  increase  their  output,  and  have  bought  heavily,  especially  in 
foreign  wool.  Carpet  mills  at  Philadelphia  have  resumed  after  a 
long  idleness.  The  demand  in  these  lines  shows  a  constant 
increase.  Still  more  marked  is  the  activity  in  iron  and  steel — the 
pulse  of  the  trade  world.  The  iron  industry  is  steadily  expanding 
production,  and  is  well  loaded  with  contracts,  though  at  low 
prices.  The  rail  mills  are  full.  Shipments  of  iron  ore  from  Duluth 
far  exceed  those  of  any  previous  year.  The  same  expanding  ten- 
dencies are  more  or  less  apparent  beneath  the  surface  of  every 
branch  of  trade. 

The  reason  why  the  new  impulse  of  activity  has  not  yet  shown 
itself  in  the  form  of  advancing  prices  is  that  the  manufacturers  are 
discounting  the  almost  absolute  certainties  of  the  future,  and  are 
pushing  production  in  advance  of  the  expected  increase  in  demand. 
This  has  the  good  effect  of  stimulating  demand,  producing  the 
present  enormous  bulk  of  trade,  but  it  naturally  keeps  prices  where 
they  are  until  such  time  as  consumption  shall  overtake  and  exceed 
production.  When  that  moment  comes  prices  may  be  expected  to 
respond  to  the  pressure  like  mercury  in  hot  weather.  It  was  exactly 
in  this  way  that  matters  worked  themselves  out  in  1879.  Consumption 
gradually  gained,  month  by  month,  just  as  it  is  doing  now,  until  it 
was  found  that  the  demand  was  greater  than  the  possible  supply. 
That  coy  and  welcome  thing  men  call  prosperity  had  come,  and 
come  to  stay  a  long  time. 

The  thing  that  is  going  to  do  most  to  materialize  this  much  de- 
sired change  for  the  retailers  is  a  bumper  crop.  Everything  now 
points  towards  such  a  consummation  in  the  two  great  staples  of 
north  and  south — wheat  and  cotton.     Highly  favorable  reports  con- 


tinue to  come  from  almost  every  part  of  the  northwest  and  west.  The 
annual  report  of  cotton  acreage  shows  an  increase  of  nearly  6  per 
cent,  in  acres  planted,  and  an  increased  yield  in  every  state  in  spite 
of  floods,  which,  with  only  the  average  weather  of  last  year,  will 
mean  a  crop  of  over  9,000,000  bales.  In  short,  crop  prospects  are 
so  good  that  nobody  takes  any  notice  of  the  usual  rumors  that  float 
around  the  boards  of  trade  at  this  season  of  the  year.  Even  if  there 
should  be  no  advance  in  prices  of  farm  products,  the  agricultural 
districts  will  be  able  to  become  liberal  buyers  again.  Indeed,  this 
result  is  already  slightly  apparent  in  all  regions  where  the  crops  now 
seem  most  certain. 

There  is  no  mistaking  the  revived  confidence  in  Wall  street  and 
in  all  financial  centres.  Stocks  are  moving  steadily  upward.  In- 
vestors are  discounting  the  future  all  along  the  list.  American 
stocks  have  become  the  speculative  feature  of  the  London  market. 
Shrewd  men  everywhere  are  investing  with  a  view  to  the  favorable 
effect  of  the  new  tariff  and  of  the  new  crops.  The  merchant  who 
is  wise  will  note  these  facts  and  cut  out  his  plans  for  the  future 
accordingly.  Prepare  to  do  a  good-times  business  in  the  coming 
fall  season. 


MAKING    UP    SKIRTS. 

Editor  Dry  Goods  Review: 

Sir, — As  your  July  number  of  The  Dry  Goods  Review  will 
reach  the  trade  throughout  Canada,  permit  us  to  use  you  as  a 
medium  to  correct  an  error  that  is  being  made  by  some  "  makers- 
up "  in  the  construction  of  silk  grenadine  costumes.  They  are 
being  made  up  too  tight  in  the  skirt.  To  produce  the  illuminated 
effect  they  should  be  made  up  loose  over  bright  colored  linings  or 
underskirts.  For  this  purpose  either  plain  lawn,  sateen,  silk  or 
satin  can  be  used  ;  the  proper  linings,  however,  are  silk  moreens, 
they  having  more  body  than  any  of  the  lines  mentioned,  and  pos- 
sessing the  advantage  of  not  holding  dust. 
Yours  truly, 

Brophy,  Cains  &  Co. 
Montreal,  June,  1897. 


SWISS    MERCHANTS    GIVE    A    HINT. 

For  some  time  past  English  ironmongers  have  been  complaining 
of  their  trade  being  encroached  upon  by  drapers  and  other  classes 
of  tradesmen.  Recently  certain  tradesmen  of  Berne,  Switzerland, 
announced  their  intention  of  meeting  such  tactics  in  the  following 
fashion  :  "As  drapers  and  dry  goods  men  of  this  city  are  selling 
wood,  glass  and  crockery  ware,  we  have  decided  to  add  some  more 
branches  to  our  own  trade,  and  will  sell  in  future  German  sausages 
at  2^d.  per  lb.,  firewood,  iron,  conserves,  button-holes  at  ic.  per 
hundred,  chests  of  drawers,  overcoats,  bottled  ale,  telegraph  poles, 
cakes,  bricks,  blood-suckers,  5d.  dinners,  locomotives,  corn  cures, 
etc."  Further,  the  tradesmen  in  question  offer  to  predict  the 
weather  for  their  customers,  lend  them  money,  or  supply  them  with 
menageries.  It  is,  however,  doubtful  whether  this  grotesque 
announcement  will  have  the  desired  effect  on  the  drapers  against 
whom  it  is  directed. 


shocked  at  what  they  saw. 
"We  don't  tink  a  girl  as  wears  bloomers  and  a  man's  hat  has 
any  feelin's  to  hurt." 
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{  Campbell  &  Brodie  ! 


MANUFACTURERS 

IMPORTERS  AND  WHOLESALE  DEALERS  IN 


BOOTS,  SHOES 


AND 


RUBBERS 


»••• 


The  only  strictly  Wholesale  Shoe  House  in  the  city  of 

QUEBEC 


A    large,  complete    and    well    assorted    stock    in  all    lines   is    continually    kept    on    hand. 

Sole  Agents  in  the  city  for  the  celebrated 

"ilaple  Leaf"  and    "Columbia"  RUBBERS 

THE   BESTIIN   THE   MARKET. 

Correspondence    solicited.       We  always   have   bargains   to    offer    in    special    lines,    which 

should  interest  live  shoemen. 


113  Mountain  Hill  51  Notre  Dame  St. 
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BUYING     ABROAD     BY    INDIVIDUALS. 

A  MERCHANT  may  find  it  well,  if  he  lives  in  a  locality  where 
many  people  go  to  Europe  each  summer  and  return  laden 
with  purchases  made  there,  to  have  a  quiet  chat  with  the  member 
of  the  county  about  this  practice.  The  member  can  pass  on  to  the 
Controller  of  Customs  a  hint  that  there  should  be  a  limit  to  the 
quantity  of  goods  a  private  individual  brings  in  his  or  her  trunks. 
At  present  the  practice  is  subject  to  abuse,  and  the  searchings  at 
Quebec,  Montreal  and  Suspension  Bridge  might  be  made  more 
strict  after  August  I. 

The  merchant  has  to  pay  duty  on  his  imports.  Why  should  the 
individual  escape  ?  If  visitors  to  Europe  once  get  to  know  that 
they  cannot  import  whole  outfits  for  themselves  and  friends  without 
paying  the  usual  duties,  they  will  restrict  the  habit.  It  is  not  fair 
to  the  trade.  In  New  York  a  movement  to  stop  this  kind  of  thing 
is  on  foot.  Official  of  the  United  States  Government  have  awakened 
to  the  tact  that  vast  quantities  of  wearing  apparel  were  being 
brought  into  that  country  by  returning  tourists,  and  the  special 
treasury  agents  have  just  fixed  the  amount  at  $40,000,000  per 
annum.  The  U.S.  Tariff  Act  provides  that  with  the  exception  of 
$100  worth  of  property,  all  goods  that  have  not  been  in  use  one 
year  are  liable  to  duty.  This  clause  of  the  lav/  has  never  been 
enforced,  and  tourists  generally  have  brought  with  them  all  the  way 
from  $100  to  $3,000  worth  of  clothing,  hats,  bonnets,  furs,  laces, 
leather  articles,  etc.  A  good  suit  of  clothes  can  be  bought  in  Lon- 
don for  $15,  and  many  Americans  who  purchase  their  clothing 
abroad  have  it  altered  at  home  to  suit  the  American  styles.  The 
loss  of  revenue  to  the  Government  through  this  practice  is  a  small 
matter  compared  with  the  injury  it  inflicts  on  tradesmen  in  the 
United  States.  Every  merchant  tailor  in  New  York  is  complaining 
of  it.     Shop-keepers  and  tradesmen  generally  view  with  much  satis- 


faction the  recommendation  of  the  treasury  agents,  which  will  be 
forwarded  to  the  authorities  at  Washington,  that  no  amount  of 
goods  whatever  shall  be  allowed  free  to  returning  travelers. 


NOTES  FOR  FALL  TRADE. 

BROPHY,  CAINS  &  CO.  write  us  drawing  special  attention  to 
a  line  of  full-fashioned  ladies'  and  misses'  fine  wool  hose, 
now  shown  for  the  first  time  in  Canada.  In  bringing  out  these 
goods  they  claim  to  have  supplied  a  necessity,  one  that  will  repay 
the  trade  in  every  way  to  carry. 


Caldecott,  Burton  &  Spence  tell  us  that  blueish  greys,  greenish 
greys  and  browns  will  be  much  in  favor  in  the  coming  fall,  and  are 
now  busy  preparing  their  goods  upon  this  idea. 


Coristine  &  Co.  Montreal,  report  large  and  increasing  sales  of 
electric  seal  goods.  These  goods  are  equal  in  appearance  to  the 
most  expensive  quality  of  the  genuine  article. 


George  Robinson,  clothing  and  men's  furnishings,  Woodstock, 
Ont.,  has  opened  a  branch  of  his  business  at  Ingersoll. 


Summer  quilts  and  the  famous  "Swan"  brand  bed  pillows, 
made  by  the  Toronto  Feather  and  Down  Co.,  Ltd.,  are  meeting 
with  the  ready  sale  they  justly  merit.  This  enterprising  company 
are  determined  to  lead  in  their  line,  and  from  appearances  have 
reached  the  top  rung  of  excellence  already. 


Mrs.  R.  H.  Smith,  wife  of  President,  Quebec  Bank,  writes  : 
"  'Quickcure  '  stopped  toothache  and  its  use  prevented  any  further 
trouble  during  a  trip  to  Europe  and  back." 


Got  the 


c- 


If  you  do,  it  means 
that  you  will  buy 


EUREKA 
BLANKETS 


They  are  the  Best  Blankets.  Made 
from  the  Best  Wool.  Suit  your  Best 
Customers.  The  demand  for  these 
Blankets  is  increasing  every  year.  If 
you  have  not  seen  them  we  would  like 
to  express  you  a  sample  pair.  Mer- 
chants don't  keep  them  in  stock,  for 
they  sell  themselves. 


EUREKA  WOOLEN  MFG.  CO 


Limited 

-EUREKA,  N.S. 


(Established  1889.) 


WOOLLEN, 

WORSTED 
and  CASHMERE 


Jos.  Williams  &  (Jo. 

GLENWILLIAMS 
ONT. 


HOSIERY 


Don't  forget  that  we  show  the  best  values 
made  in  Canada.  No  shoddy  is  used  in  our 
goods  ;  our  reputation  sells  them. 


Our  representatives  are 

Mr.  Jos.  Williams, 
Mr.  W.  J.  Hudson, 

Lyon  &  Hurdman, 

Mr.  T.  S.  Paton, 


Toronto  and  East 

Ottawa  District 
Western  Ontario 


Mr.  Thos.  Whitehead,  Winnipeg  to  Pacific  Coast 
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James  Coristine  &  Co. 

Hat,  Cap  and  Fur  Manufacturers,  and  Importers 


MONTREAL   FELT  HAT  WORKS. 


The  largest  and  best  equipped 
Hat  Factory  in  the  Dominion. 


A  FULL  RANGE  of  Fur 
and  Wool  Felts,  and 
English,  American  and 
Canadian  Straw  Hats  al- 
ways in  stock. 


Letter  orders  receive  prompt 
and  careful  attention. 


To  the  trade  in 

BRITISH  COLUMBIA 

We  have  completed  arrange- 
ments with  a  view  to  establish  a 
permanent  connection  in  the 
province. 

Our  travellers  will  call  on  you 
shortly  with  a  choice  line  of 
samples  specially  selected  for  the 
British  Columbia  trade.  Your 
orders  will  have  our  usual  prompt 
attention. 


469  to  477  St.  Paul  St. 


12  and  14  St.  Nicholas  St. 


MONTREAL 


xix  xix  xix  xix  Six  Six  w?  xix  nix  Six  xix  «ix  xix  xix  xix  nix  nix  nix  xix  xix  xix  xix  xix  xix  xix  xix  xix  xix  xix  xix  xix  xix  xix  Six  Six  Six  Six  Six  Six  Six  Six  Six  Six  Six 


0 


S» 


»s 


IS 

Six 


■ 
I 

Six 

i 

S!I 


■ 


■ 


WM.  TAYLOR  BAILEY 

.     .     SUCCESSOR  TO     .     . 

PETER  SCHNEIDER'S  SONS  &  CO. 

27  and  29  VICTORIA  SQUARE,  MONTREAL 

UPHOLSTERY  and  DRAPERY  GOODS 

Selling  Agents  for  Stead  &   Miller,    Philadelphia 

MANUFACTURERS  OF  .   .  . 

CHENILLE  CURTAINS  and  TABLE  COVERS 
COTTON  DERBY  and  TAPESTRY  CURTAINS 
COTTON  TAPESTRIES  ®  SILK  TAPESTRIES 

FINE  SILK  DRAPERIES       &  BROCATELLES 
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DIFFERENT    WAYS    OF    SELLING. 

AN    EXPERIENCE    WHICH     CONVEYS   SUGGESTIONS  BOTH  TO 
MERCHANT    AND    CLERK. 

MAN  who  kept  his  eyes  open  has  been  observing 
the  methods  ot  salesmen  in  New  York  dry  goods 
stores,  and  records  the  results  in  The  Chronicle: 
I  stood,  he  says,  in  a  Broadway  store  on 
Friday  ;  trade  was  dull,  "quieter  than  com- 
mon," so  the  aisle  manager  said.  Two  cus- 
tomers shopping  for  wash  goods  constituted 
the  only  interruption  to  the  convention  that  the  clerks  in  this  de- 
partment were  holding.  These  two  parties  looked  like  buyers,  and 
acted  like  buyers,  inasmuch  as  they  seemed  determined  to  find 
something  suitable  if  possible.  And,  from  appearances,  it  was 
further  evident  that  they  would  be  forced  to  find  that  suitable 
something  for  themselves,  if  they  got  it  at  all. 

Clerk  number  one  was  waiting  on  two  ladies,  evidently  mother 
and  daughter.  Every  time  he  produced  a  piece  of  goods — and  they 
came  slowly — he  lay  down  on  it,  dropped  it  on  the  slowly  growing 
heap  on  the  counter  and,  resting  both  elbows  on  it,  said  it  was 
another  pretty  piece.  He  seemed  tired  and  needed  the  goods  to 
rest  on.  He  sometimes  varied  the  performance  by  leaning  on  one 
elbow  instead  of  two,  but  invariably  held  the  goods  as  if  he  feared 
the  women  might  pick  up  a  piece  and  walk  off  with  it. 

It  made  me  nervous  to  watch  him.  When  his  customers  lost 
interest  nearly  to  the  point  of  turning  away,  he  laid  down  another 
piece  and  immediately  nailed  it  fast  with  his  elbows,  while  he  re- 
commended it  as  "another  pretty  piece." 

It  was  none  of  my  funeral,  nevertheless  "it  made  me  weary." 
I  turned  to  watch  the  other  clerk,  for  relief. 

The  change  was  one  of  distinction  rather  than  difference.  Clerk 
number  two  showed  more  goods,  but  less  of  them  on  the  counter. 
He  would  take  a  piece  from  the  shelf,  partly  open  it,  and,  holding 
it  arm's  length,  stand  as  stiff  as  a  ramrod  watching  the  customer's 
countenance  in  absolute  silence,  close  it  up  when  the  customer 
seemed  to  take  no  interest  in  it,  and  return  it  to  the  shelf.  Occa- 
sionally, if  the  customer  gave  the  goods  more  than  a  cursory  glance, 
he  would  lay  the  thing  on  the  counter,  and  wait  in  silence  until  the 
lady  turned  her  unsatisfied  glance  from  it. 

I  turned  on  my  heel  and  walked  away,  but  I  couldn't  help  but 
think  what  a  pair  of  uninteresting  men  they  were  and  how  effectu- 
ally they  "stood  off"  trade.  Business  was  dull,  but  they  were 
duller;  trade  was  lifeless,  but  they  put  shackles  on  the  corpse  instead 
of  striving  to  put  a  little  animation  into  it. 

Such  men  may  make  a  book  when  trade  is  rushing,  but  they  are 
worse  than  nothing  when  trade  needs  stimulating.  There  is  no 
excuse  under  the  sun  for  such  listlessness  on  the  one  hand,  nor  any 
reason  why  a  man  should  positively  insulate  himself  from  his 
customer. 

The  clerk  who  takes  an  interest  in  his  work  and  shows  goods  as 
if  he  liked  the  business,  admired  the  goods  and  was  glad  of  a 
chance  to  show  them,  will  sell,  where  men  who  work  like  the  two 
described  will  often  fail. 

I  dropped  into  an  avenue  store  on  Saturday  evening,  one  that 
keeps  open  on  Saturday  night  till  n  o'clock,  and  is  rushing  busy 
every  moment  till  closing  time.  I  have  a  strong  sympathy  lor 
clerks  in  those  Saturday  night  stores,  especially  during  the  summer 
months,  when  the  down- town  stores  give  their  help  Saturday  half- 
holidays,  the  hours  after  regular  closing  time  being  a  greater  trial 
than  a  regular  day's  work. 

But  no  business  man  could  spend  an  evening  in  one  of  these 
stores  during  a  busy  Saturday  night  rush  without  appreciating  the 
proprietor's  position. 

Saturday  night's  experience  was  enough  for  me.  The  cus- 
tomers  were  working  people,    wage-earners,   they  paid   cash  for 


everything,  and  the  Saturday  night  trade  of  that  store  was  not  a 
mill  under  #5,000.  The  clerks,  too,  are,  as  a  rule,  better  paid 
than  in  many  short-hour  houses,  as  they  should  be. 

I  noticed,  however,  in  the  push  that  congested  every  aisle  and 
crowded  every  bit  of  space,  the  manifest  inconvenience  of  certain 
stocks,  especially  stocks  that  interested  this  Saturday  night  crowd. 
Men's  shirts  were  in  boxes  on  the  counter,  piled  three  tiers  high. 
The  covers  were  the  topmost  tier,  which  stood  higher  than  a  tall 
man's  head. 

Clerks  worked  outside  the  counters  ;  they  couldn't  work  behind 
that  stack  of  boxes,  and  they  worked  to  a  great  disadvantage,  be- 
cause of  the  boxes.  If  the  boxes  were  emptied  and  flung  out  and 
the  goods  piled  in  tiers  on  the  counter,  men  could  have  worked  be- 
hind the  counter  or  even  stopped  in  the  aisle  and  worked  from 
both  counter  and  centre  tables.  At  half  a  dozen  counters  similarly 
awkward  arrangements  were  seen,  and,  although  goods  were  sold 
freely,  considering  the  handicap,  much  more  could  have  been  done 
if  the  things  were  more  conveniently  arranged. 

The  great  care  at  such  times  is  to  put  goods  in  shape  to  be  got 
at  readily,  watch  closely  that  nothing  is  stolen  and  people  will  wait 
on  themselves. 

A  man  can  accomplish  but  a  minimum  amount  of  business  if  he 
gives  his  attention  to  but  one  customer  during  rush  hours.  Given 
an  opportunity,  with  goods  within  easy  reach,  and  people  will,  to 
an  extent,  wait  on  themselves,  buy  easier  and  make  up  their 
minds  even  quicker  than  when  under  too  close  supervision  by  a 
clerk. 

For  Saturday-night  trade,  especially  summer  trade,  dress  goods 
are  not  much  meddled  with.  Very  well.  Move  a  line  of  waists, 
shirts,  or  some  seasonable  article  over  there  and  make  the  most  of 
the  room. 

Dress  goods  is  a  stock  that  may  be  safely  condensed  for  a  time 
in  favor  of  more  seasonable  materials  ;  this  should  be  done.  Hands 
from  the  dress  goods  may  now  be  spared  to  other  stocks  ;  this, 
too,  should  be  done. 

It  may  not  be  pleasing  to  those  transferred,  but  that  side  of  it 
cuts  no  ice.  Any  man  who  considers  the  welfare  of  the  house  and 
the  business  side  of  affairs  will  go  where  he  is  sent  and  give  the 
concern  the  benefit  of  his  best  services  at  all  times  in  all  places  and 
under  all  fair  conditions. 


A  SUGGESTION. 


If  the  average  manufacturer  would  take  the  amount  wasted  in 
foolish  advertising  in  programmes  and  other  equally  unprofitable 
catch-penny  concerns,  and  invest  it  in  advertising  space  in  some 
good  trade  journal,  which  would  bring  him  practical  results,  some 
benefit  would  be  derived.  Take  many  small  manufacturers,  and 
their  idea  in  regard  to  reaching  the  public  is  through  the  pro- 
gramme, the  price  list,  and  every  what-not  that  is  placed  before 
them,  when  the  same  amount  expended  in  a  journal  reaching  the 
general  trade  would  not  only  build  for  them  a  name,  but  a  business 
as  well. — Exchange. 


Mr.  C.  L.  Shorey,  of  the  firm  of  H.  Shorey  &  Co.,  Montreal, 
writes  as  follows  :  "I  consider  it  a  duty  I  owe  the  suffering  public, 
to  make  known  the  relief  I  obtained  from  using  ■  Quickcure.' 
After  passing  three  sleepless  nights,  resulting  from  an  ulcerated 
tooth,  the  idea  occurred  to  me  to  try  '  Quickcure  ' ;  but  not  with  any 
expectation  of  receiving  the  almost  instantaneous  relief  that  followed 
its  application. 

"  I    have   great  pleasure  in  adding  my  testimonial  to  those  of 
others,  and  you  are  at  liberty  to  make  use  of  my  name  if  you  wish. 

(Sgd.)  "  C.  L.  Shorey. 

"  Montreal,  April  9,  1897." 
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PERRIN   FRERES  &  CIE. 

Manufacturers  and  Importers  of  KID  GLOVES  of  all 
Styles  and  Qualities. 

SiS  Six" 

HI  PERRIN'S 
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PERRIN'S    GLOVES     are    wel1    known    to    be  the  best  for  Fit, 

Elegance  and  Durability.  No  Leading  House  should  be  without  them.  gg 
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The  Lace  Warehouse     f,ll 
of  Canada 


Irade 


Our  Travelers  are  now  out  with  their  full  line,  comprising  one  of  the  choicest  collections 
we  have  ever  offered  the  trade.  Pleasing,  catchy  styles  and  good  values  are  our  aim, 
and  it  will  interest  you  to  see  our  line. 

LACES  AND  EMBROIDERIES  .  . 

Our  collection  in  these  lines,  admittedly  the  largest  and  most  tasty  shown  in  Canada,  is 
now  in  our  Travelers'  hands  for  Spring,  1898. 

IXl^JirrO      We   have  marked  down  all   Spring  and  Summer  lines  to  sacrifice  figures,  and  are 
\J  J\l  Y  Jj^     dating  them  with  Fall  bills.      Fresh  goods  and  room  to  handle  them  are  our  aim. 

KYLE,  CHEESBROUGH  &  CO.     -     Montreal 
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WOMEN  CUSTOMERS. 

A    LITTLE    PHILOSOPHY    UPON    THE    WISDOM    OF    KEEPING    THEM    IN 
GOOD    HUMOR. 

T  doesn't  take  very  long  to  find  out  that  hard 
facts  and  arguments  are  very  poor  methods  with 
which  to  win  a  woman's  good  will. 

Prove  to  her  that  she  is  wrong  and  she  will 
hate  you.  Though  she  may  admit  that  she 
erred,  she  has  little  faith  in  your  arguments. 
The  stronger  your  case  the  worse  it  will  be  for 
you,  and'if  she  is  completely  floored  you  will  for 
ever  after  be  a  "  mean, 'horrid  thing." 

Submit  gracefully  and  cheerfully  and  the  victory  is  yours  ab- 
solutely and  completely.  Henceforth  she  is  perfectly  willing  to  be 
guided  by  your  judgment. 

The  only  reason  why  men  still  run  dry  goods  stores  and  women 
patronize  them  is  because  men — or  at  least  the  successful  ones — 
know  when  to  give  in  to  a  woman,  and  women  don't.  If  it  were 
not  for  this  fact  do  you  think  that  you  would  be  "in  it  "  for  a  mo- 
ment in  this  age  of  female  supremacy  ?  Give  this  more  than  a 
passing  thought  when  next  you  have  a  case  of  trouble  to  smooth 
over  or  a  complaint  to  hear  and  settle. 

But  allowing  a  woman  to  have  her  own  way  when  paths  cross 
and  wills  oppose  is  only  going  half  way  to  secure  her  fealty  and 
good  will,  for  such  opportunities  do  not  occur  every  day.  The 
whole  store  should  be  dedicated  to  her  use  and  pleasure  and 
the  fact  should  be  so  obvious  that  a  stranger  should  at  once  recog- 
nize it. 

"  For  the  convenience  of  customers  "  should  be  in  the  air,  like 
the  perfume  of  flowers  in  a  conservatory. 

Go  into  a  large  department  store  and  what  do  you  see  ? 
Signs  and  notices  everywhere,  displayed  as  conspicuously  as  the 
choicest  or  most  tempting  merchandise,  giving  the  reader  direc- 
tions and  information  that  will  tend  to  make  shopping  a  pleasure. 

Is  the  customer  weary  after  a  morning's  shopping?  "This 
way  to  the  ladies'  sitting-room."  Does  she  feel  "all  mussed  up  " 
after  a  hot  ride  from  the  suburbs  ?  "This  way  to  the  toilet  room." 
Does  she  wish  to  know  the  best  and  quickest  route  to  the  depot  ? 
"  Cars  for  the  depot  pass  the  door  every  five  minutes." 

It  is  just  such  attention  as  this  that  has  done  more  than  any- 
thing else  to  make  the  department  store  what  it  is  to-day — the 
popular  trading  place  for  all  classes.  It  makes  a  woman  feel  quite 
at  home  in  a  place  designed  expressly  for  her  use  and  comfort, 
where  there  is  the  greatest  freedom  to  come  ivid  go,  to  merely  look 
and  shop  or  buy,  or  do  much  as  c.he  pleases  without  let  or 
hindrance. 

Above  all  she  is  not  stopped  as  she  goes  out  by  a  fussy,  smirk- 
ing individual  with  an  enquiry  as  to  whether  she  found  what  she 
wanted  and  a  superfluous  request  to  "please  call  again."  If  the 
store  is  up  to  date  of  course  she  will  call  again — even  in  spite  of 
the  little  exhibition  of  flunkyism. 

Of  course  every  dry  goods  store  is  not  a  department  store,  and 
1  *  all  the  comforts  of  home  ' '  that  a  large  metropolitan  store  pro- 
vides are  not  necessary  or  expected.  But  many  stores  could  do 
more  for  the  convenience  of  their  customers  than  they  do,  and 
as  summer  travel  increases  and  strangers  call  to  buy  or  inspect, 
everything  possible  should  be  done  to  make  a  good  impression. — 
D.  G.  Economist. 


others  turned  up  in  Maracaibo.  Even  if  no  more  came,  these 
hunters  were  enough  to  slaughter  a  myriad  of  the  birds  ;  and  the 
slaughter  has  been  so  great  for  a  number  of  years  that  the  Govern- 
ment has  now  taken  steps  to  regulate  the  hunting  of  herons  in 
order  to  prevent  their  extermination. 

"  The  Government  has  now  prohibited  the  hunting  of  herons 
with  firearms  throughout  Venezuela.  Plumes  may  be  gathered,  but 
the  birds  must  not  be  killed.  Plume  hunters  will  require  a  license, 
and  the  quality  and  quantity  of  the  plumes  collected,  and  the 
rookeries  from  which  they  are  obtained,  must  be  reported.  Heavy 
penalties  will  be  imposed  upon  any  persons  destroying  the  birds 
or  collecting  the  plumes  in  an  improper  manner." 


SOME  RESULTS  OF  THE  NEW   TARIFF. 

THE  first  month's  operation  of  the  new  tariff  is  shown  by  the 
trade  returns  for  May,  which  are  now  accessible.  The 
dutiable  imports  during  the  month  represented  $5,002,676,  on 
which  the  Customs  Department  collected  $1,398,261.  This  is  at 
the  rate  of  very  nearly  28  per  cent.  The  imports  paying  duty  in 
May  last  were  $9,441,853,  on  which  $1,560,978  was  paid  in  duty. 
This  was  at  the  rate  of  about  28  ^  per  cent.  On  the  basis  of  these 
figures,  although  a  cut  oi  ii]/z  per  cent,  was  made  in  British  goods, 
the  other  tariff  changes  have  made  the  net  result  of  the  cut  on  all 
goods  imported  to  equal  about  ^  of  one  per  cent. 

Taking  the  imports  of  dry  goods  in  detail  and  comparing  May, 
1897,  with  May,  1896,  the  following  comparative  table  is  obtained  : 

IMPORTED    DRY  GOODS     PAYING    DUTY. 

May,  1897.  May,  1896. 

Cottons,  not  dyed $  16,964  $  21,887 

"         dyed,  colored,  etc v 139,661  168,727 

"         clothing 36,090  37,067 

"          threads,  yarns,  warps,  etc 14,172  21,511 

11         thread  on  spools 26,086  18,699 

"         other  manufactures  of 48,740  37,939 

Bracelets,  braids  and  fringes 42,556  32,705 

Laces,  collars,  nettings 33,252  3°,397 

Other  fancy  goods     1 9,354  20,030 

Furs  and  manufactures  of 50,044  60,693 

Hats  and  caps,  silk,  felt  or  beaver 32,656  22,430 

Hats  and  caps,  all  other  kinds 35,359  37 ,714 

Silk  manufactures 122,290  68,340 

Woolens  :  Brussels  and  tapestry  carpets 37,180  40,24b 

11           Clothing 30,289  26,849 

"           Cloths,  worsteds,  coatings 63,801  101,575 

"           Dress  goods 92,719  117,922 

"          Knitted  goods 13.924  24,440 

"           Shawls      2,925  3,181 

"           Yarns   8,346  12,380 

"           Other  manufactures     38,750  24,657 

Analysing  these  figures,  it  will  be  seen  that  the  imports  of  cottons, 
especially  colored  goods,  tend  to  increase  largely,  while  even 
white  cottons,  yarns,  etc.,  show  an  increase.  Cotton  thread  on 
spools  has  dropped.  There  is  a  considerable  increase  in  imported 
furs.  In  silks  the  falling  off  is  considerable.  In  the  various  classes 
of  woolens  the  new  tariff  is  seen  to  have  affected  largely  the  im- 
ports of  cloths,  worsteds,  coatings  and  dress  goods.  The  import  of 
knitted  goods  is  nearly  double  what  it  was  in  May,  1896,  a  rather 
ominous  feature  for  our  own  mills.  It  will  be  easier  to  tell  later  on 
than  now,  because  these  figures,  doubtless,  in  some  cases  represent 
imports  held  back  owing  to  expected  tariff  changes.  As  the  new 
tariff  went  into  force  April  23,  however,  we  may  fairly  take  May  as 
a  typical  month. 


AIGRETTES    WILL    BE  SCARCE. 

A  letter  from  Caraccas,  Venezuela,  reads  :  ' '  Last  year  a  num- 
ber of  bird  hunters  came  to  this  country  from  the  United  States 
to  hunt  herons.  How  many  of  them  came  is  not  exactly  known, 
but  it  is  certain  that  five  of  them  landed  at  La  Guayra,  and  four 


Sir  Henri  Joly  de  Lotbiniere's  son,  Edmund  G.  Joly  de  Lotbiniere, 
Esq.,  Quebec,  has  written  to  the  author  of  the  new  preparation  for 
toothache,  healing  wounds,  and  removing  pain,  saying  :  "  '  Quick- 
cure  '  has  always  relieved  the  pain  instantly  :  I  have  used  it  con- 
stantly, and  will  never  be  without  it." 
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We  have  the  sole  control  of  this  Hat.  Ready  for  Shipment  NOW.  This  Hat  will  be 
the  prevailing  style  for  young  men.  Up-to-date  dealers  should  put  this  line  in  stock  at  once. 
We  have  them  in  Black  or  Pecan.  Our  Hats  sell  themselves,  because  unsurpassed  in 
Style,  Quality  and  Price. 

We  are  the  largest  Cap  manufacturers  in  the  Dominion  of  all  kinds  of  Caps 

Steam  Railway,  Fireman,  Police,  Society,  Street  Railway.  Military.  Steam  Boat,  Uniform,  and  Miners'  Caps. 

Sole  Agents  for  Wakefield's  and  Leslie  &  Co.'s  English  Silk  and  Felt  Hats. 

A.  A.  ALLAN  &  CO. 


Letter  Orders 
Carefully  Filled 


Wholesale  Manufacturers 
Hats,  Caps,  Furs,  Robes,  etc. 


51  BAY  STREET,   TORONTO 
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LIVE  RETAILERS  consult  their  own  interests  by  handling 
the  "TIGER  BRAND,"  which  is  meeting  with  such  favor 
from  the  Retail  trade  of  Can- 
ada. All  sizes  always  on  hand, 
enabling  the  trade  to  assort 
their  stock  at  all  times. 

N.  B. — Our  goods   cannot   be  obtained 
through    any    wholesale    house. 

Trade  Hark.  Registered. 
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COLOR  IN  WINDOW  DRESSING. 

IMPORTANCE    OF    STUDYING    ART    COMBINATIONS    IN    MAKING 
EFFECTIVE    DISPLAYS. 

THERE  are,  of  course,  window-dressers  and  window-dressers — 
those,  on  the  one  hand,  who  regard  their  work  with  indiffer- 
ence, perhaps  with  aversion,  or  who  at  best  are  relieved  when  it  is 
out  of  hand  for  a  day  or  two,  and  those  who,  per  contra,  take  an 
interest  in  and  enjoy  it.  But  there  is  room  for  plenty  of  honest 
doubt  as  to  whether  many  in  either  class  have  taken  the  trouble  to 
study  the  composition  of  colors  and  their  relation  one  to  another. 
Obviously  this  is  a  matter  of  the  first  importance,  for  it  is  by  color 
that  the  eye  of  a  possible  customer  is  first  caught.  Now  that  higher 
education  is  so  general,  and  science  and  art  schools  have  multi 
plied,  many  in  the  trade  may  have  learnt  the  rudiments  of  light 
and  color  knowledge.  They  may  know  the  way  in  which  com- 
pounded colors  are  made  up,  and  the  reason  why  one  is  comple- 
mentary to  another,  and  it  is  well  to  have  so  much  information  on 
a  sound  basis.  Some  may  have  penetrated  a  little  further  into  the 
wonderland  of  color,  and  so  obtained  acquaintance  with  the  means 
by  which  artificial  colorings  are  produced,  or  are  conveyed  to  that 
sense  through  which  we  constantly  enjoy  so  much  ;  or  may  be  led, 
in  a  very  different  spirit,  to  follow  up  some  of  the  points  in  optics 
about  which  scientific  men  are  far  from  agreement  upon.  In  many 
other  ways  mental  enjoyment  can  be  found  in  color  subjects. 
But,  for  all  practical  purposes,  so  far  as  window  dressing  is 
concerned,  color  education  rarely  gets  beyond  a  point  that  may  be 
expressed  thus  : 


In  the  diagram  related  colors  touch  each  other,  harmonious 
contrasts  are  opposite  one  another.  As  has  been  said,  this  is  well 
enough  so  far  as  it  goes.  With  this  diagram  kept  in  mind,  it  will 
at  once  be  recognised  that  the  proper  color  with  which  to  associate 
red  is  green,  if  strong  contrast  be  desired,  or  with  brown  if  a  less 
striking  effect  be  aimed  at.  The  several  shades  may  be  regarded 
as  relatives.  If  taken  as  families,  there  would  be  a  close  kinship 
between  the  inner  and  secondary  spaces,  and  cou  inship  between 
the  inner  and  outermost  colors  where  they  are  in  touch  one  with 
another.  To  a  certain  extent  all  the  nine  shades  may  be  looked 
upon  as  crude  colors.  In  a  color  scale  many  of  the  dress  goods  in 
a  window  would  be  found  to  be  too  indefinite  in  shade  to  have  any 
of  the  names  used  in  the  diagram  applied  to  them.  But  sometimes, 
for  the  sake  of  a  change  that  can  hardly  fail  to  be  noticed,  a  win- 
dow will  follow  exactly  these  lines  of  relationship.  A  Regent  street, 
London,  window  during  the  last  week  was  dressed  with  silk'goods 


in  three  equal  sections — purple,  orange  and  green — and  as  the 
front  was  not  too  long  to  prevent  the  three  being  well  in  view  at 
the  same  time,  the  show  was  bound  to  attract  attention.  It  was 
obvious,  too,  that  there  must  be  an  extensive  stock  to  draw  upon 
when  three  such  pronounced  colors  could  be  given  such  strong 
representation. 

An  opportunity  like  this  does  not  come  to  many  window-dressers. 
More  than  half  .of  our  dress  windows  contain  as  many  different 
shades  as  there  are  pieces  in  them,  and  alas  !  it  must  be  said  that 
few  of  them  are  dressed  with  any  other  idea  than  that  of  keeping 
one  color  from  killing  another.  When  it  comes  to  dealing  with 
neutral  or  much-modified  tints  there  is  but  little  discrimination  in 
dealing  with  them.  How  many  window-dressers  could  tell  what 
was  the  predominant  tone  in  some  greens  or  greys,  or  could  decide 
which  of  the  colors  in  a  shot  stuff  or  patterned  fabric  should  be 
dressed  up  to  in  the  materials  round  about  it  ?  It  was  argued  some 
time  ago  that  a  young  window  dresser  should  be  shut  up  with  a  box 
of  paints  for  about  two  hours  every  day  and  set  to  work  to  find  how 
many  shades  he  could  get  out  of  it.  If  the  experiment  were  carried 
out  systematically — say,  if  he  were  to  produce  the  diagram  given 
above  in  its  true  coloring  and  were  made  to  carry  out  many 
wider  rings  of  blended  shades,  all  in  true  relationship  to  the 
central  and  radiating  colors,  this  would  be  good  eye-education. 
With  such  knowledge  at  command,  no  window-dresser  would  go 
very  far  wrong  in  color  arrangement.  But  there  would  be  several 
important  questions  that  would  remain  untouched  by  the  most 
elaborate  and  thoughtful  of  tests  with  pigments.  Colors  that  are 
apparently  of  similar  degree  have  different  degrees  of  intensity, 
a  matter  which  may  be  brought  to  mind  by  the  frequent  contentions 
as  to  the  color  that  should  be  used  for  military  uniforms.  Color 
sentiment  is  introduced  into  these  discussions,  but  the  main  point  at 
issue  is  what  color  is  least  conspicuous  at  the  longest  range  when 
some  men  are  on  the  lookout  for  it  with  a  rifle.  Giving  this  a  win- 
dow-dressing application,  it  may  be  remarked  that  red  has  been 
found  to  exceed  in  intensity  either  blue  or  yellow.  Foucault,  the 
eminent  French  scientist,  has  proved  that  red  light  advances  in 
greater  velocity  through  glass  than  yellow,  yellow  than  green,  green 
than  blue,  and  so  on.  In  reds,  too,  there  are  many  crimsons  and 
scarlets  of  varying  strength,  which  a  skilled  window-dresser  will 
know  how  to  calculate  accurately,  and  must  use  accordingly,  if  he 
would  not  have  some  sanguinary  article  overpowering  everything 
else  near  to  it.  Colors,  again,  are  governed  by  material,  and  are 
modified  by  light.  A  blue  in  satin  seems  quite  another  thing  in 
corded  silk,  and  when  so  many  union  and  imitation  fabrics  are  in 
use  these  differences  must  be  borne  in  mind.  And  a  window- 
dresser  who  has  to  appeal  principally  to  evening  customers  would 
be  foolish,  indeed,  to  ignore  the  effect  of  the  electric  light  upon  the 
goods  he  works  with,  and  should  make  allowance,  too,  for  the  in- 
fluence of  the  sun  blinds  during  the  summer,  or  for  the  situation  of 
the  shop  upon  the  sunny  or  shady  side  of  the  street. 

Success  in  dealing  with  these  or  other  difficulties  can  only  come 
by  thought  and  experience.  As  has  been  well  said,  science  can  be 
learned  by  theories,  but  art  only  by  practice.  Circumstances  will 
alter  cases  in  window  dressing  as  in  everything  else,  but  a  window 
artist's  future  is  already  half  assured  if  he  makes  up  his  mind  to 
become  thoroughly  acquainted  with  color.  He  may  not  get  a 
chance  of  massed  color  effects  like  to  that  purple,  orange  and 
green  coup  d'  etat,  until  he  gets  near  to  the  top  of  the  ladder,  nor 
be  privileged  to  enjoy  an  opportunity  of  working  out  some  other 
color  scheme,  say  of  graduated  shades  of  the  same  color,  till  after 
the  freshest  of  his  years  have  passed.  But  he  will  have  been 
learning  all  the  time'and  enjoyed  the  acquisition  and  application  of 
knowledge,  although  nothing  better  than  an  even  and  equally 
balanced  display  of  mixed  goods  and  shades  may  have  been  open 
to  him.     Perhaps   during   all  this   probationary   period   his   most 
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B.  B.  Cronyn 

lis 


!« 


W.  R.  Brock 


■       T.J.Jermyn 
I 


W.  L.  Brock        ■ 


W.  R.  BROCK  &  CO. 


TORONTO. 


Early  Fall  Trade... 


Toronto  Dry  Goods  Wholesale  Trade  has  INCREASED 
IN  VOLUME  and  IMPROVED  IN  THE  CLASS 
OF   ITS   CUSTOMERS  during  the  past  season. 

(ijj  We  invite  the  independent  and  "  hundred  cents  on 

the  dollar"   merchants  of  Canada  to  this   market.      We 
will  do  our  part   to  make  a  visit  profitable.      We  avoid 
supply  accounts  and  thus  avoid  bad  debts,  and  so  are  enabled  to  main- 
tain   our    reputation   for   honest    goods,   close  prices   and    fair    office 
treatment. 


Samples 


of  our    Stock  in   its 

various  Departments 

are  on  the  road  with  our  travellers. 


C^yApLVQ    f°r  FALL  Goods 

Wl  UC1  O    filled  and  shipped 

according  to  instructions. 


W.  R.  BROCK  &  CO. 
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ambitious  windows  have  either  been  made  up  of  groups  of  related 
shades,  or  have  had  strong  central  color  points  against  a  back- 
ground of  duller  neutral  tints.  And  within  those  limits,  be  it 
remarked,  there  is  plenty  of  room  for  a  window-dresser  to  show 
what  mettle  he  has  in  him.  For  a  further  advantage,  he  will  dur- 
ing all  that  time  have  avoided  the  mistake,  so  commonly  made,  of 
letting  the  window  have  a  lop-sided  or  top-heavy  appearance 
through  one  part  of  it  outweighing  another  part  in  color. — Drapers' 
Record. 


NOTES  OF  THE  TRADE. 

THE  TORONTO  FEATHER  &  DOWN  CO.,  LTD.,  are  to 
the  front  with  a  large  range  of  camp  and  lawn  cushion 
specialties.  These  goods  have  the  double  advantage  of  beauty  and 
strength.  Every  merchant  should  have  an  assortment  on  his 
counters  and  be  ready  for  the  demand  which  usually  comes  with  a 
rush. 


The  phenomenal  demand  for  silk  laces  in  cream  and  white,  and 
for  valenciennes  laces,  still  keeps  up,  and  Caldecott,  Burton  & 
Spence  have  been  compelled  by  the  active  demand  to  have  a 
constant  succession  of  repeats  come  in.  In  July  they  will  have 
another  splendid  range  of  these  goods  to  hand,  which  will  be  dis- 
tributed at  their  usual  staple  quotations.  Any  merchant  needing 
these  goods  should  write,  sending  a  sample  order. 

Before  purchasing  elsewhere  the  trade  are  invited  to  examine 
Jas.  Coristine  &  Co.'s  stock  of  ladies'  caps,  jackets,  gaunt- 
lets and  capes  in  all  qualities  and  kinds  of  fur.  These  goods  are 
made  up  in  the  latest  style  and  are  well  finished. 


Some  idea  of  the  magnitude  of  Brophy,  Cains  &  Co.'s  trade  in 
silks  may  be  had  when  it  is  said  that  they  are  now  showing  over 
300  new  patterns  in  fancy  silks  to  retail  from  25c.  to  $3  per  yard. 

Retailers  who  handle  Victoria  crochet  thread  can  push  it  in 
this  way  :  "  Off  to  the  seaside  ;  before  going  away  provide  your- 
self for  rainy  days  when  you  will  have  to  keep  indoors.  Lay  in 
a  supply  of  Victoria  crochet  thread  and  employ  your  spare  time 
doing  crochet  work." 


FALL  SPECIALTIES  IN  DRESS  GOODS. 

ALREADY  W.  R.  Brock  &  Co.  report  good  orders  for  dress 
goods  for  fall,  though  their  samples  have  only  been  on  the 
road  for  a  short  while. 

Two  lines  of  plains  are  worthy  of  particular  note  as  they  are 
manufactured  specially  for  them,  and  confined  to  them  exclusively 
for  Canada.  One  is  their  No.  W  D  10  40-inch  wool  serge,  and  the 
other  their  No.  500  38-39  inch  velours.  For  both  of  these  they 
have  large  orders  which  when  filled  will  almost  exhaust  the  lots 
contracted  for  and  the  manufacturers  will  not  accept  repeats  except 
at  an  advance,  so  orders  should  be  placed  early. 

With  regard  to  fancies  they  announce  good  results  in  a  number 
of  special  clearing  lines  bought  very  much  below  market  values. 
Some  of  these  they  have  already  been  obliged  to  withdraw  from 
their  travelers.  For  the  higher  class  of  novelties  there  has  also 
been  a  noticeable  demand.  Later  in  the  season  correct  up-to-date 
styles  are  always  scarce,  so  it  is  well  to  make  a  selection  early  even 
though  it  be  small.  They  are  particularly  strong  in  the  following 
makes,  which  are  pronounced  by  the  leading  Paris,  London,  Berlin 
and  New  York  fashion  reviews  to  be  the  leading  features  in  fancy 
dress  goods  for  fall  and  winter  1897  :  Drap  d'ete,  silk  lace  effects, 
broche  epingle,  epingle  damase,  fancy  corde,  moire  velours, 
matlasse  changcheant,  broche  reps,  broche  canvas,  satin  velours, 
silk  reps,  fancy  curls,  fancy  dresdens,  fancy  pierolas,  Venetian 
suitings. 


HOW  TO  PUSH  TRADE. 

AN    INSTRUCTIVE    EVIDENCE    OF    ENTERPRISE     IN     THESE     DAYS     OF 
COMPETITION. 

TO  show  how  strenuously  the  United  States  manufacturer  pushes 
his  wares,  look  at  the  effort  about  to  be  made  from  New  York 
to  increase  trade  with  Mexico.  A  vestibuled  train  of  sixteen  cars 
will  leave  about  Aug.  1  to  make  a  tour  of  the  Republic  of  Mexico, 
the  trip  covering  a  period  of  six  months  and  a  distance  of  more 
than  10,000  miles.  The  purpose  is  to  introduce  to  the  Mexican 
jobber,  tradesman  and  consumer  articles  of  American  manufacture, 
by  exhibiting  them  in  an  exposition  train,  to  which  the  public  will 
have  free  admission,  at  the  same  time  affording  an  opportunity  of 
giving  an  object  lesson  of  the  working  of  farm  tools  and  all  classes 
of  machinery,  and  to  give  manufacturers  an  opportunity  to  send 
representatives  or  salesmen  with  the  exposition  properly  to  repre- 
sent and  introduce  their  products  at  about  one-half  the  cost  of 
transportation  and  living  expenses  by  the  methods  usually  em- 
ployed. The  salesmen  or  representatives  will  have  the  best  travel- 
ing and  living  accommodation  that  the  railroads  and  cities  en  route 
can  afford,  special  arrangements  having  been  made  with  the  rail- 
roads and  hotels.  The  route  and  time  schedule  will  be  furnished 
on  application. 

The  cars  will  be  vestibuled  into  one  solid  train,  forming  a  con- 
tinuous hall,  in  which  exhibits  are  placed.  Particular  attention 
has  been  given  to  the  arrangements  for  displaying  agricultural  and 
mining  machinery,  wagons,  carriages  and  other  bulky  exhibits. 
Special  cars  have  been  built  for  this  purpose.  These  exhibits  can 
be  removed  at  each  stopping  place,  where  they  will  be  shown  under 
a  large  canvas  especially  made  for  the  purpose.  It  is  believed 
that  the  exhibition  will  attract  thousands. 

The  exposition  train  will  be  managed  by  men  who  have  made 
Mexico,  her  merchants,  business  customs  and  the  possibilities  of 
American  export  trade  a  study".  The  idea  of  taking  a  manufac- 
turers' exposition  through  Mexico  originated  with  one  of  the  man- 
agers of  this  exposition  more  than  five  years  ago,  and  resulted  in 
several  tours  of  investigation  to  Mexico  and  a  careful  canvas  of 
this  question  with  Government  officials  and  leading  merchants  of 
both  countries,  and  the  securing  of  the  endorsement  of  Secretary 
Sherman,  Secretary  Gage,  Matias  Romero,  Minister  from  Mexico, 
and  also  a  strong  endorsement  from  the  National  Association  of 
Manufacturers  of  the  United  States. 


She  :  "  It's  very  absurd  for  men  to  make  fun  of  the  fashions 
which  women  adopt,  when  their  own  attire  is  so  unreasonable." 

He  :    "It  seems  to  me  that  men  dress  very  sensibly." 

She  :    "  But  look  at  the  absurdly  high  collars  they  wear  !  " 

He  :    "  Don't  you  know  what  they  are  for  ?  " 

She  :    "  No." 

He  :  "  They're  for  us  to  rest  our  chins  on  so  that  we  won't  get 
tired  looking  over  the  hats  in  the  theatre." 
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The  WALKER-MILLERAIN 

J3  "h  • 


*  * 


Absolutely 

Rainproof 

Perfectly 
Porous 

Thoroughly 

Dustproof 


The"Walker-Millerain"  Sealettes 

(With  Special  Backs.)     The  ONLY  Sealettes  which  permanently 
retain  their  Rafrlproof  properties. 

The "  Walker-Millerain"  Astrachans 

(A  Novelty  for  the  Cap  Trade.) 

The"Walker-Millerain"  Cycle,  Golf 
and  Habit  Cloths   .   . 


6^1 


ermanently 
Retain 


Their 
Waterproof 


Properties 


WILL  NOT  SPOT 
and  EQUAL  in 
APPEARANCE 

TO  THE 

REAL  SKINS. 
PURE  WOOL 


WHAT  THE  LEADING  PAPERS  SAY: 

The  "  QUEEN  "  says  : — "A  perfect  boon  in  this  variable  climate  of  ours." — July  4th,  1896. 

The  "  LANCET  "  says  : — "  Have  put  the  cloths  to  the  severest  practical  test,  and  find  them  positively  impervious  to  rain 
and  snow." — August  1st,  1896. 

The  "LADY'S  PICTORIAL  "  says  : — "  No  more  colds  or  spoliation  of  our  garments  if  you  use  the  '  Walker-Millerain' 
cloths,  thoroughly  unsaturable  by  rain." — August  29th,  1896. 

The  "  DRAPERS'  RECORD  "  says  :— "  Will  not  absorb  a  drop  of  water,  and  rain  runs  off  as  water  from  a  duck's  back, 
leaving  them  perfectly  spotless  and  dry." — June  6th,  1896. 

The  "DRAPERY  WORLD"  says: — "Rain  and  dust  have  no  effect  upon  them  whatever, — all  the  advantages  of  a 
macintosh  without  the  warm  and  unpleasant  effects  of  same." — May  30th,  1896. 

The  "  WESTMINSTER  BUDGET  "  says  :— "  The  '  Walker-Millerain  '  cloths  have  no  smell,  are  quite  fast  colors,  and  above 
all  are  perfectly  rainproof  and  porous  ;  you  may  bathe  them  in  a  bucket,  or  pour  a  torrent  over  them,  and  the  effect  and  ap- 
pearance is  just  the  same." — April  24th,  1896. 

MANUFACTURED  BY  THE  OLDEST  MAKERS  IN  THE  TRADE.        ESTABLISHED  A  CENTURY. 
KEPT  BY  ALL  LEADING  WHOLESALE  HOUSES. 

All  Goods  are  Stamped  "WALKER-MILLERAIN" 

DUNCAN    BELL,    sole  Agent  for  Canada,     st.   James   St.,  MONTREAL. 
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Joseph  Wood  &  Sons 

4&&***fi  '  V1 '  H ANCH  ESTER 

HAT  AND  CAP 


MANUFACTURERS 
•nd  MERCHANTS 


FACTORIES : 

Port  Street,  Manchester ;  also  at 
Hollinwood  and  New  Moston 


WAREHOUSE : 
Newton  Street,  Manchester 


Departments 


Felt  Hats  Silk  Hats 

Straw  Hats       Caps 
Ties,  Scarves,  Braces,  etc. 
Collars,  Cuffs,  etc. 
Hatters'  Trimmings, 

Leathers  and  Satins 


AGENT    FOR    CANADA: 


MR.  J.  A.  IflcCARVILLE 


Telegraphic    Address  - 
'  WOODBINE ' '    Manchester. 


Glenora  Building,  1886  Notre  Dame  Street 

IN/lontr 
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V  "%  BOULTER  &  STEWART  <af^  * 
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^-        4fy*  SELLING  AGENTS  'QScT  °° 

THE  TORONTO  FEATHER  &  DOWN  CO.  limited,  TORONTO 


JB 
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Listens 


Black  and 
Colored  Velvets 


fc:  Stock  carried  by  all  the  Leading  Wholesale  o  *•£»     I   ]+%Ckr*tt  aMciA  =3 

^  Dry  Goods  and  Millinery  Houses.  CllC     U  lldfUcLllCU  ^ 
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A.  S.  CAMPBELL  &  CO. 


w 
w 


If  You  Have  Not  Tried  Us  Before, 
BEGIN  NOW. 


Fine 

Ready-Made 
Clothing . . 


Cheap  trash  in  clothing  has  had 
its  day.  The  public  want  better 
goods. 

Your  customers  want  them. 
We  can  supply  them. 

Cheap  clothing  goes  bad  in  stock 
and  goes  to  pieces  on  your  cus- 
tomer's back.    .    .    . 


WE    MAKE 


a 


AMERICAN  CUT" 
CLOTHING  .  .  . 

CUT  TO   FIT. 
MADE  TO  WEAR. 


5J 


Ask  for  Our  "Stouts  and  Slims 


Our  Foreman  has  just  returned  from  the  great  clothing  centres  of  the  United  States 
where  he  has  acquired  all  the  latest  ideas.  WE  ARE  UP  TO  DATE.  We 
are  using  the  latest  improvement  in  Sponging  Machinery  and  all  our  goods  this  season 
will  be  thoroughly  shrunk. 


A.  S.  CAMPBELL  &  CO. 


256 


ST.  JAMES 

STREET 


MONTREAL 
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I    UNDERWEAR 


I 


l 

is 


•>w#  *^p*  ^^P*  •^f  **y*  *^r*  ^^r* 


To  the  ( 

Retail  Trade—  F«r  durability,  comfort  and 

' FINISH    our  goods   have   no  superior. 

Are   sold   from   one   end    of    the    Dominion   to   the    other.      Are 
kept   by   the   best   stores   in   the   Dry   Goods   Trade :    a  sufficient 


reason  why  you  should  keep  them. 


Our. 


S  FULL 
FASHIONED 
UNDERWEAR 

■       ■  is   Stamped 


And  is  made  in  , 


Warranted 
TURN  BULL'S 


NATURAL  WOOL 
LAMBS'  WOOL 
and  MERINO. 


Ladies'  Perfect  Fitting  Vests,  Equestrienne  Tights,  Com- 
binations, Sweaters,  Jerseys  and  Knickers,  in  all  colors.  A  full 
range  of  Children's  Ribbed  Vests  and  Drawers,  made  in  sizes 
from  No.  oooo  up  to  No.  6. 


i 


I 


I 


tThe  G  Turnbufl  Co.,  Limited,  s 

?  I 

K^  Toronto  Office  :  Goulding  &  Co.,  27  Wellington  St.  East.  f*  f  J_  f|4-\4-  S 


Toronto  Office  :  Goulding  &  Co.,  27  Wellington  St.  East. 
Victoria,  B.C.,  Office  :   Joseph  W.  Wey,  No.  6  Bastion  Sq. 


ESTABLISHED      1859. 


WiWiWiW4WiWiWiWiWi?iWim^ 
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SWELL  THINGS  IN  PARIS. 

FASHIONS    AND    NOVELTIES    SEEN    THERE    IN    THE    MIDDLE 
OF   JUNE. 

SUMMER  materials,  foulards,  gauzes,  tulles,  mousselines  and 
batistes  are  not  yet  regularly  out.  The  fact  is  the  weather 
is  too  precarious.  We  have  summer  one  day  and  winter  the  next, 
says  "  Jeanne"  in  The  Drapers'  Record,  writing  about  June  15. 
Meanwhile,  lovely  toilets  are  in  preparation.  An  enormous 
quantity  of  lace  is  used  for  trimming,  alencon,  valenciennes,  chan- 
tilly,  malines  and  lace  application. 

Here  is  a  dress  composed  entirely  of  chantilly  placed  over  white 
taffetas.  The  skirt  is  encircled  with  three  bouillonnes  of  white  silk 
muslin,  which  is  repeated  round  the  sleeves  and  corsage.  The 
corsage  blouse  has  a  ceinture  of  glace  mauve  taffetas.  The  small 
bolero  of  the  same  taffetas  is  embroidered  with  large  revers  in 
chantilly.  Valenciennes  application  trims  a  foulard  dress  in  vert- 
d'eau  with  white  impressions.  A  large  volant  of  the  lace  borders 
the  skirt,  this  volant  being  quadrille  with  entre-deux  of  valen- 
ciennes. The  corsage  and  sleeves  are  quadrille  in*  the  same  way, 
which  produces  a  sort  of  net  «  ork,  which  is  extremely  stylish.  On 
the  corsage  is  an  empiecement  of  guipure  de  flandres.  There  is  a 
chiffonne  of  lace  on  the  sleeves,  and  the  collar  and  ceinture  are  of 
white  taffetas.  The  hat  is  in  white  rice  straw,  trimmed  with  a  very 
large  bunch  of  roses  in  the  centre,  backed  by  white  taffeta  aigrettes. 

A  great  many  shades  in  rose  are  shown  in  the  summer  toilettes. 
A  model  in  rose  taffetas  is  covered  with  a  second  skirt  in  mousse- 
line  de  soie  rose,  trimmed  round  the  bottom  with  two  volants  of 
lace  application,  mounted  under  a  ruche  of  mousseline  de  soie. 
These  trimmings  are  now  arranged  in  an  undulating  way  on  the 
skirts,  and  the  effect  is  very  graceful.  The  high  ceinture  is  of 
cherry-colored  taffetas,  and  the  corsage  is  demi-decolette  over  a 
lace  plastron,  surmounted  by  a  ruche  in  mousseline.  The  sleeves 
are  formed  of  two  volants,  headed  by  ruches  on  the  shoulder.  A 
butterfly  bow  in  cherry-colored  taffetas  is  placed  on  the  left  shoulder. 
A  great  many  lace  dresses  will  be  seen  as  the  season  advances.  For 
skirts  a  special  lace  is  manufactured,  which  is  in  one  piece.  This 
lace  is  placed  over  a  white  taffetas  skirt  or  white  satin.  The  corsage, 
entirely  of  lace,  blouses  over  a  ceinture  of  mauve  taffetas  in  two 
shades. 

A  novelty  in  evening  dresses  is  a  dress  covered  with  pearls. 
The  shoulder  straps  nre  of  pearls,  and  pearls  trim  the  corsage  in 
several  rows,  and  fall  over  the  skirt  in  two  long  ends,  like  a  fichu. 
The  dress,  which  is  in  rose-silk  mousseline,  is  also  embroidered 
with  pearls,  and  the  corsage  is  trimmed  with  a  superb  application 
in  Venetian  point.  The  sleeves  are  made  of  loop  bows  in  white 
rose  moire  ribbon. 

At  the  Chantilly  races  much  grey  and  blue  was  seen.  Amongst 
the  greys  I  noticed  in  cashmere,  veloute,  richly  trimmed  with  em- 
broidery.    The  round  hat  was  trimmed  with  feathers  and  ear  bows. 

Amongst  the  blues  was  a  dress  in  gauze,  with  white  impressions 
over  white  taffetas,  encircled  from  top  to  bottom  with  entre-deux  of 
malines.  The  cravat  and  ceinture  was  of  white  Indian  muslin, 
with  long  ends  bordered  with  malines,  and  the  capeline  in  Italian 
straw  (white)  was  trimmed  with  white  tulle  and  doves  with  out- 
spreading wings.  With  this  costume  was  a  white  sunshade, 
trimmed  with  tiny  ruches,  also  white,  the  whole  being  lined  with 
blue  ;  the  handle  was  in  sky-blue  lacquer. 

I  noticed  but  one  linon  dress,  with  a  fond  de  jupe  to  match. 
The  skirt  was  trimmed  with  garlands  of  vine  leaves  in  application 
in  light  batiste.  These  stand  out  wonderfully  well  on  the  ecru 
ground  of  the  linon.  The  corsage  blousant  was  made  of  the  same 
embroidery,  and  was  held  down  at  the  waist  by  a  ceinture  in  yellow 
silk  ;  the  sleeves  of  linon  were  finished  off  with  lace,  and  there  was 
a  lace  collar  and  green  sunshade,  with  entre-deux  of  Venetian  lace. 

Here  is  a  pretty  drab  poplin  dress.       The  skirt  is  ornamented 


with  six  pleats  of  the  material  in  the  upper  part  ;  the  corsage  has 
revers  embroidered  with  steel  each  side,  opening  over  a  white  pique 
waistcoat  ;  the  collar  is  of  taffetas  and  white  lace  ;  and  the  sleeves 
have  short  puffs,  beneath  which  are  four  small  pleats,  the  cuffs 
being  embroidered  with  steel  and  trimmed  with  lace. 

Here  is  a  charming  model  in  foulard  :  Blue,  with  white  de- 
signs cut  out  in  Vandykes  over  a  skirt  in  white  taffetas  pleated 
soleil.  I  have  seen  the  same  model  with  black  designs  over  a  black 
silk  muslin-pleated  soleil.  The  corsage  to  match  is  trimmed  with 
an  empiecement  of  little  pattes,  embroidered.  The  black  or  white 
satin  ceinture  comes  up  very  high  on  the  sides,  and  fastens  with  a 
handsome  strass  buckle. 

For  morning  wear  is  a  dress  in  covert  coat,  cashmere,  serge,  or 
cheviotte.  On  the  sides  of  the  skirt,  forme  amazone,  are  seams 
which  form  tablier,  over  which  is  a  trimming  in  crushed  chenille  re- 
sembling velours  frappe.  The  same  embroidery  passes  down  the 
fastening  of  the  corsage,  which  blouses  over  a  ceinture  in  black 
leather. 


CRAPES  AND  CREPONS. 

The  fabric  most  generally  known  as  crape  is  mourning  crape, 
but  properly  the  name  belongs  to  any  fabric  of  silk,  cotton  or  wool 
that  has  a  wrinkled  surface.  Crepon  is  the  French  name  for  a 
thick  crape,  but  it  has  come  to  be  applied  to  any  weave  with  an 
uneven  face  which  gives  a  crape  effect,  whether  woven  like  crape 
or  in  plaits  thrown  up  by  dropping  certain  weft  threads  at  definite 
intervals  and  tightening  them  by  twisting. 

The  wrinkle  of  crape  is  produced  by  making  the  weft,  and 
sometimes  the  warp  also,  of  twisted  threads,  every  alternate  group 
of  threads  being  twisted  in  the  reverse  direction.  The  threads  so 
arranged  are  loose,  that  is,  with  space  between  them — and  when 
the  fabric  is  completed  they  untwist,  each  in  its  own  direction, 
which  gives  a  surface  of  uniform  irregularity.  Twisting  warp  and 
weft  makes  the  most  perfect  crape.  If  the  weft  only  be  twisted 
and  the  warp  straight,  the  weft  threads  will  push  up  and  down  the 
warp,  making  a  less  durable  fabric.  When  the  twist  is  in  the  weft 
only  there  is  elasticity  across  the  goods,  and  when  twisted  both 
ways  it  is  elastic  both  ways. 

The  result  of  this  weave  is  a  surface  of  broken  lights  and 
shadows,  a  surface  that  reflects  less  light  than  if  smooth,  and 
absorbs  much.  Such  a  surface  permits  color  to  be  seen  to  advantage, 
and  crapes  are  especially  beautiful  in  rich  colors  suited  to  them,  as 
vivid  red. 

Oriental  crapes,  the  most  beautiful  in  the  world,  are  of  silk,  or 
mixed  silk  and  cotton.  When  of  part  cotton  they  are  cheaper,  but 
there  is  no  vulgar  attempt  to  conceal  the  cotton,  but  it  is  kept 
frankly  on  the  surface,  and  its  own  good  qualities  are  made  to 
appear.  Cotton  has  less  power  of  reflection  than  silk,  and,  there- 
fore, lends  itself  to  increase  the  absorption  of  light,  which  is  an 
object  in  crape  weave.  Also,  the  crimped  surface  enhances  the 
beauty  of  cotton  thread. 

What  is  known  as  mourning  crape  is  not  a  crape  weave.  Its 
wrinkled  surface  is  made  by  stiffening  gauze  and  pressing  it  on  a 
matrix. 


W.  R.  Brock  &  Co.  have  made  special  preparations  for  fall  in 
their  linen  department  and  will  have  the  complete  range  of  samples 
in  the  hands  of  their  travelers  by  July  1.  They  advise  all  live  busi- 
ness men  to  at  least  have  a  look  through  these,  as  they  were  never 
in  a  position  to  offer  like  inducements  in  value  and  variety.  They 
draw  particular  attention  to  several  numbers  in  table  linens,  both 
cream  and  bleached,  5-8  and  3-4  damask  napkins,  towels,  towel- 
ing and  canvases  branded  "  Special,"  which  were  purchased  under 
extraordinary  circumstances  and  cannot  be  repeated  at  the  prices 
they  now  quote. 
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Yokohama,  Japan. 


Manufacturers  of 


Japanese  Silks 
Handkerchiefs 
Rugs  ./  Mattings 


Canadian  Office  : 


24  Wellington  Street  West, 
TORONTO. 
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A  Permanent  and 
Positive  Good 


IS  AN 


Unconditional  .  .  . 
Accumulative  Policy 

IN  THE 

Confederation  Life 
Association 

These  policies  are  Unconditional  from  date  of  issue  and 
contain  all  benefits  and  privileges  consistent  with  safety. 


EXTENDED  INSURANCE 
PAID-UP  POLICIES 
CASH  VALUES 


GUARANTEED 

in  the  contract. 


PROMPT  PAYriENT  OF  CLAIHS. 

Average  time  of  payment  after  receipt  of  proofs  during 
the  last  ten  years — 29.1   Hours. 

Rates  and  full  information  sent  on  application  to  the  Head 
Office,  Toronto,  or  to  any  of  the  Association's  agents. 


Sample  Trunks  and  Sample  Cases 

BEST  MAKE   IN  AMERICA 


Steel   Trunks.    Only  Manufactured  in  U.S. 

Raw  Hide  Trunks 

Raw  Hide  Bound  Fibre  Trunks 

Hub  Fibre  Trunks 

Raw  Hide  Bound  Canvas  Trunks 

Hub  Fibre  Bound  Canvas  Trunks 

Steel  Bound  Canvas  Trunks 

In  all  grades 

For  all  kinds  of  business. 


Cuininlng"'  Pat.  Suspender  Trays. 

Patented  Dec.  22,  1892.  Patented  in  Canada. 


Also  a  full  line  of 


Patented  Light  .Steel  Dry  Goods  and  Notion  Trunk 

Sole  Manufacturers  of  the") 

"All  Rawhide"  and 
"Hub  Fibre"  Trunks 
and  Sample  Cases 


Common  Canvas  Extension  Cases  for  the  Trade. 


JOSIAH  GUMMINGS,  SON  &  CO. 


J 

63,  65,  67,  69  Kingston  Street 


Bottom  Shirt  Box  and  Trays. 


BOSTON. 
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No.  120 


Allan  k  Co. 


THE    HAT     TRADE. 

A    NEW    FALL    AND    SUMMER    STIFF. 

ANEW  stiff  hat  especially  designed  for  this  season,  and  moder- 
ate priced,  so   as  to  suit  town    and  country    trade,    is    that 

announced  elsewhere  by  A.  A.  Allan  &  Co.     A  sample  was  shown 

to  The  Review  in  the  warehouse.     It  carries  the  new  flat  brim,  is 

unlined,  and  has  a  decidedly 
natty  and  tasteful  appearance. 
It  was  this  firm  which  got  out 
the  Boston  Pride  a  season  or 
so  ago,  a  hat  that  proved  a 
very  successful  seller,  as  the 
trade  are  aware.  We  pre- 
dict an  equal  degree  of  suc- 
cess for  the  new  make,  which, 
in     commemoration     of     the 

Queen's  long  reign,  has  been  given  the  number  "  37-97."     It  pro- 
mises to  become  a  favorite  with  young  men,  and  is  shown  in  black 

and  brown.      The 

hat  is,    of   course, 

an  exclusive   line, 

and    got    up    by 

Messrs.   Allan 

themselves. 

Several  hats  are 

illustrated    in    this 

number  which  are 

current  features  of 

the  hat  trade.    No. 

180  is  in  great  de- 
mand,   and    is    a 

popular    style    for 

young    men  ;     the 

one  numbered  120 

is  an  up  -  to  -  date 

stiff  hat   with   the 

Geisha  brim  ;  and 

has    run    well    i  n 

Toronto;     the 

others     are     nice 

soft  hats  for  tourist  and  other  trades. 


take  at  all,  and  the  coming  jacket  is  not  likely  to  be  more  than  28 
or  30  inches,  which  is  a  reasonable  increase  from  the  short  jacket  of 
26  inches. 

Persian  lamb  is  going  to  be  much  in  fashion,  probably  more 
generally  used  than  ever  before  in  this  market,  for  it  suits  Canadian 
taste,  being  adapted  to  the  climate,  whether  wet  or  dry,  and  costs 
two-thirds  less  than  seal.  There  will  be  a  lot  of  fancy  stuff  in  the 
shape  of  neckwear  this  season.  These  are  not  one-season  articlesi 
and  people  are  well  pleased  with  the  result  of  a  comparatively 
moderate  expenditure. 


Speaking  to  A.  A.  Allan  &  Co.,  The  Review  learned  that  this 
firm  has  done  the  largest  trade  in  fancy  styles  this  year  in  their 
experience.  This  is  due  partly  to  the  excellence  of  the  new  lines 
now  being  shown  and  also  because  the  firm  are  thought  to  be  correct 
in  their  forecast  of  the  future.  Those  who  deal  in  furs  require 
specialist  training,  and  The  Review  would  advise  those  who  want 
pointers  to  write  Mr.  Allan,  and,  describing  local  requirements, 
get  some  valuable  hints  as  to  the  safest  styles  to  invest  in.     The 

firm's  catalogue 
will  be  out  early  in 
August. 


No.  180-A.  A.  Allan  &  Co. 


THE    OUTLOOK     IN     FURS. 

THE    LENGTH    OF    JACKETS. 

A  strong  impression  exists  that  there  will  be  a  good  demand  for 
furs  this  season,  and  that  the  taste  for  really  good  stuff  will  be  a 
ruling  factor.  The  trade  in  cheap  stuff,  cheaply  made,  and  pos- 
sessing no  permanent  qualities,  is  killing  itself,  as  the  consumer 
finds  that  it  hardly  lasts  one  season  and  soon  loses  its  flashy  ap- 
pearance.    Nothing  adds  more  to  a  woman's  out-door  winter  dress 

than  a  little  money  well 
expended  in  furs,  and 
this  has  to  be  good 
quality  to  be  effective. 
People  are  very  critical 
nowadays  of  anything 
new,  and  unless  it  has 
real  quality  to  sustain 
it  the  trade  soon  find 
the  demand  dies  away.  In  the  States  the  trade  are  dubious  about 
fur  capes,  and  are  settling  down  to  the  trade  in  jackets  from  30  to 
33  inches  in  length.  This  is  a  jump  from  a  24-inch  style,  and 
looks  like  an  attempt  to  force  up  purchases  of  fur  by  promoting 
length  in  garments.     In  Canada  such  an  extreme  is  not  likely  to 


READ. 

An  eminent 
preacher  at  New 
York  says  :  "  Just 
whisper  that  a  man 
drinks  and  his 
reputation  is  gone. 
No  store,  no 
church,  wants  a 
man  who  drinks. 
No  sensible  wo- 
man wants  him 
for  a  husband.  No 
man  wants  him 
for  an  executor.  If 
the  odor  of  liquor 
is  upon  him,  if  his 
cheeks  are  flushed 
and  his  eyes  glare,  the  world  shies  off,  and  he  is  blasted.  A 
young  man  who  tipples  might  as  well  be  at  the  bottom  of  the  sea,  so 
far  as  worldly  success  goes.  That  sentiment  is  spreading  and  grow- 
ing. It  will  do  more  for  sobriety  than  all  the  prohibitory  laws  that 
ever  were  passed.  It  has  its  reason  in  the  facts  of  human  experi- 
ence and  in  the  demands  of  the  age.  It  violates  no  man's  con- 
science or  personal  liberty;  it  employs  no  spies;  it  does  not  wink  at 
deceit  and  perjury.  Its  tendency  is  to  uplift  and  purify  rather  than 
to  degrade.  Let  our  young  men  make  a  note  of  it." — Hamilton 
Times. 


No.  150— A.  A.  Allan  &  Co. 


Covert  coatings 
in  all  shades  will  be 
ve  r  y  fashionable 
for  the  fall  season, 
particularly  in  blue 
shades,  grey  sha- 
des, green  shades 
and  brown  shades. 
Caldecott,  Burton 
&  Spence  dye  these  goods  in  Toronto,  and  this  gives  them  a  proper 
opportunity  to  supply  their  customers  with  the  shades  that  are  in 
demand,  which  is  both  a  great  convenience  to  buyers  and  also 
enables  Caldecott,  Burton  &  Spence  to  meet  the  wants  of  the  trade 
according  to  the  imperious  demands  of  fashion. 


No.  130— A.  A.  Allan  &  Co. 
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Woolen  Goods 


FREE  FROM  COTTON 


Canadians 

O         O         O         O         O         O  } 


Our  mills 

are 
equipped 
with  all 

the 

latest 

improved 

machinery 


should  encourage  Canadian  industries — particularly 
when  the  product  of  their  own  workmen  is  equal 
to  the  imported  article,  though  it  costs  consider- 
ably less. 


WE    MANUFACTURE 


Fine  and  Medium  Tweeds 

Fancy  Worsteds  for  Suitings  and  Trouserings 

Indigo  Dyed  Serges  <bo™  wool  and  worsted) 

Guaranteed  all  wool — entirely  free  from  cotton.  They  are  fully  equal  to  im- 
ported goods  in  point  of  quality,  style,  color  and  finish.  Our  mills  are  most 
complete  in  every  department,  and  by  having  skilled  workmen  and  modern 
machinery,  we  are  able  to  produce  the  most  reliable  goods  at  a  minimum  of  cost. 
Get  over  your  prejudice  in  favor  ot  foreign  goods  and  allow  your  customers  an 
opportunity  to  test  ours.  We  fear  no  comparison.  Our  goods  are  correct  in 
every  detail. 

ALL  THE   LEADING  WHOLESALE   HOUSES  CAN  SUPPLY  YOU. 


Rosamond  Woolen  Co., 


Almonte, 


Ontario. 
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FASHIONS   SEEN    IN  ENGLAND. 

NEW    DRESS    MATERIALS    FOR    INDOORS    AND    OUT,    AND    NEW 
WAYS    OF    MAKING   THEM. 

THERE  were  some  lovely  gowns  on  view  at  the  State  Concert, 
writes  a  London  correspondent  in  The  Record.  The  prettiest 
were  the  white  dresses.  One,  embroidered  in  silver,  was  worn  by 
Lady  Londonderry  ;  another,  worn  by  Lady  Mabel  Coke,  had  a 
pink  foundation,  the  corsage  being  adorned  with  an  exquisite  trail 
of  jewelled  lilies  from  shoulder  to  waist.  A  most  beautiful  dress 
was  in  lemon  colored  satin,  the  skirt  trimmed  with  graduated 
flounces  of  white  mousseline  de  soie,  which  material  veiled  the  low 
bodice,  which  fell  in  front  over  a  diamanti  belt.  Pink  roses  fell  in 
graceful  profusion  from  the  left  shoulder  to  the  hem  of  the  skirt. 
Gauze  gowns,  and  those  whose  skirts  disport  panels  beautifully 
embroidered  and  trimmed  with  lace,  are  to  be  seen,  and  for  the  less 
important  social  evening  functions  kilted  silk  or  crepe  skirts  are 
worn.  For  Ascot  muslins  will  be  in  great  demand — in  fact,  for  any 
smart  day  function  by  the  debutante  and  youthful  matron  this  fabric 
will  be  the  chosen  one. 

The  plain  white  muslin  skirts  are  shown  tucked  and  trimmed 
with  valenciennes  and  breton  lace  over  white  and  colored  silk 
separable  linings,  and  a  novelty  in  this  popular  fabric  is  one  striped 
with  colored  silk  and  spotted  with  black,  very  smart  in  appearance 
when  made  up. 

Check  canvases,  tinsel  striped  muslins,  colored  with  checked 
grass  lawns,  and  grenadines  may  be  said  to  lead  the  way  in 
summer  fabrics,  while  those  who  like  something  quiet  and  more 
durable  select  the  black  grenadines  and  canvas  with  silk  stripe  or 
check. 

Among  the  coatings  for  summer  tailor-mades  is  a  black  and 
white  stripe,  the  black  stripes  being  of  serge  and  hopsack  alter- 
nately, making  the  material  exceedingly  light  and  stylish.  I  saw 
it  used  for  a  cycling  gown,  the  coat  open-fronted  and  fastening  with 
white  and  black  enamel  links,  and  having  the  collar  faced  with 
white  moire.  Some  weeks  ago  I  suggested  the  advisability  of  stock- 
ing linen  and  holland  coats  for  cycling  wear  as  likely  to  command 
a  ready  sale.  Two  houses  have  adopted  my  idea,  and  with  excel- 
lent results  to  themselves,  as  they  look  so  smart  over  a  blue  or  black 
serge  skirt,  and  will  be  much  worn,  too,  for  boating. 

One  of  the  prettiest  black  dresses  made  this  week  is  of  canvas, 
closely  woven,  with  the  seams  piped  with  white  silk.  The  bodice 
accompanying  it  is  of  black  silk,  with  exquisite  open  grass  lawn 
embroidery  covering  both  front  and  back,  with  a  draped  narrow 
waistband  of  black  velvet,  fastening  in  front  with  a  steel  buckle. 
The  white  pipings  continue  up  the  sleeves,  which  are  finished  with 
shoulder  frills  lined  with  white  silk.  A  black  and  white  feather 
ruffle  is  worn  with  this  costume,  also  a  black  hat  trimmed  with 
black  and  white  mousseline  de  soie  rosettes,  and  at  the  side  a  huge 
white  shower  osprey  and  single  tip. 

Many  of  the  serge  dresses  have  bretelles,  or  braces,  with  a  few 
gold  or  silver  buttons  on  the  straight  at  the  chest.  They  give  a 
decorative  effect  to  the  blouse  underneath,  and  look  well.  Striped 
flannel  shirtings  are  much  in  request,  especially  for  boating  gowns 
So  is  sailcloth  and  karki  in  white  and  tan  shades]  for  summer 
reefers. 

In  tailor-mades,  a  black  serge  coat,  open,  but  cut  so  as  to  fasten 
at  the  waist  if  desired,  has  a  smart  double-breasted  waistcoat  of 
quarter-inch  black  and  white  silk.  I  saw  a  similar  silk  elsewhere 
creating  the  smartest  of  blouses,  with  drawn  lace  neckband  and 
outstanding  ruffles  on  either  side,  edged  with  puffings  of  white 
chiffon,  while  the  front  displayed  a  double  jabot  of  lace  tapering  to 
the  waist,  which  was  encircled  with  a  three-folded  waistband  and 
large  rosette  of  the  lace  and  chiffon  on  the  left  side. 

Such  a  chic  blouse  was  of  white  poulte  de  soie,  trimmed  across 
the  front  with  two  rows  of  fine  black  lace  insertion,  below  which  the 


silk  was  tucked.  Then  came  another  row  of  the  insertion,  more 
back  and  a  frill  of  lace,  which,  after  crossing  the  front  from  right 
to  left,  traveled  up  the  left  side  and  terminated  on  the  shoulder, 
there  being  caught  with  a  steel  buckle.  The  sleeves  carried  out  the 
tucking  and  insertion  trimming,  with  double  epaulettes  of  lace,  and 
the  latter  softened  the  wrist,  a  portion  of  the  lace  being  caught  back 
on  to  the  cuff,  with  tiny  steel  buckles,  which  latter,  I  may  say,  are 
quite  a  feature  on  smart  blouses.  Cotton  grenadine,  as  well  as 
muslin,  may  be  seen  making  the  loveliest  of  blouses,  and  spun  silk 
cool  and  attractive  blouses. 


THE    QUESTION    OF    RAW    MATERIAL 

[N.  Y.  Dry  Goods  Chronicle.] 

OUR  Canadian  cousins  are  also  struggling  with  a  tariff  bill, 
and  they  have  troubles  with  it,  too.  For  instance,  the  old 
question  of  what  constitutes  "  raw  material  "  is  mixing  them  all  up. 
In  their  new  tariff  bill,  shirts,  blouses,  etc.,  were  awarded  a  duty  of 
35  per  cent.,  but  the  manufacturers  were  not  satisfied  with  that,  and 
so  the  Government  looked  into  the  question  of  what  goods  were 
used  in  the  production  of  shirts,  etc.,  and  thereupon  proposed  that 
the  duty  on  imported  shirtings,  whether  white  cottons,  prints,  silks 
or  flannels,  and  on  embroideries,  etc.,  used  in  shirt  making,  be  re- 
duced to  1 5  per  cent,  whenever  the  goods  were  to  be  made  up  into 
such  garments. 

To  this  plan  there  is  vigorous  protest.  It  is  declared  that  these 
fabrics  are  not  raw  materials,  but  the  finished  articles  of  commerce, 
that  it  would  be  impossible  to  determine  whether  the  piece  goods 
ostensibly  imported  for  re-manufacture  were  so  used,  and  that  the 
proposed  rebate  would  be  unjust  discrimination  against  the  mer- 
chants and  consumers  ot  the  piece  goods. 

Perhaps  the  Canadian  statesmen  could  learn  something  from 
our  tariffs  that  would  help  them  over  rough  spots  like  that.  Take 
an  iron  schedule,  for  example,  in  which  the  successive  steps  of 
manufacture,  from  digging  the  ore,  which  may  be  worth  a  dollar  a 
ton  when  mined,  to  the  watch  spring,  worth  a  million  dollars  a  ton  ; 
with  each  increment  of  labor  are  accorded  their  respective  shares  of 
protection  from  competition  with  labor  that  may  be  cheaper  else- 
where. 


"  Quickcure  "  destroys  the  germs,  called  cocci,  that  cause  boils 
and  carbuncles,  reduces  the  inflammation  and  removes  all  pain. 


HE    HAD    FOOLED    WITH     A    BICYCLE. 

Country  Merchant  (mentally  composing  a  letter)  :  "I  am 
too  busy  now  to  bicycle.  Have  tried  it  once  or  twice,  and  found 
it  decidedly  exhilarating,  as  you  said,  but  business  is  so  brisk  I  am 
getting  my  clerk  to  write  this  letter  while  I  attend  to  customers." 
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APPERLY,  CURTIS  &  CO. 

....    LiniiU'il. 

WEST  OF  ENGLAND 

Woollen  Manufacturers 


Coatings 

Vicunas 

Saxonys 

Serges 

Trouserings 


Coverts 
Suitings 
Evening 
Dress  Goods 
Etc.,  Etc. 
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DUDBRIDGE  MILLS,  STROUD,  ENGLAND 

London  Office  :    15  Golden  Square,  W. 


21   GOLD  MEDALS  for  QUALITY  and  EXCELLENCE. 
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For  forty-two  years 
— since  the  founding 
of  the  house  —  the 
name 

J.  &  J.  Taylor 

has  been  a  synonym 
for  everything  that  is 
reliable  in  the  line  of 

Fire  and  Burglar 
Proof  Safes.  .  .  . 
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Canadian  Made  for  Canadian  Trade 

Equal  in  design  and  finish  with  the  production  of  European 
Mills,  superior  in  point  of  value. 

SEE  OUR  SAMPLES  FOR  FALL  1897 


OF 


BEAVERS 
NAPPS 


Wholesale  Only 


PRESIDENTS 

CHINCHILLAS 

TWEEDS 

Full  lines  now  in  the  hands  of  our  Agents, 

MILLICHAMP,  BOYLE  &  CO., 

Halifax,  Montreal,  Toronto,  Winnipeg,  Victoria. 


A.  W.  BRODIE 


WOOLEN  .  .  . 
MANUFACTURER 


HESPELER,  Canada. 
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CALDECOTT,  BURTON  &  SPENCE,  TORONTO. 

Witli  the  TARIFF  SETTLED;  Small  Stocks  in  the  country,  brought  about  by  Prudent  BUYING 
during  the  past  six  months;  EXCELLENT  CROP  PROSPECTS  and  the  development  of  our  MINING 
Industries,  we  ought  to  have  BETTER  TRADE  for  the  coming  Fall  season. 

OUR  LEADING  DEPARTMENTS  will  be  as  before:— 


|  DRESS  GOODS,  GLOVES,  HOSIERY,  UNDERWEAR,  SILKS,  RIBBONS,  SMALL-  1 

f  WARES,  NOTIONS,  LININGS,  DRESS  TRIMMINGS  and  VEILINGS.  f 

A  UUK    UKtOO    UUUUO    this  past  season  have  been  a  great  success.     We  have  ^L 

3  dyed  and  finished  them  in  Toronto.      This  has  enabled  us  to  keep   pace  with  the  V 

%  demand  for  fashionable  colors  and  combinations,  preventing  us  making  bad  W 

&  stock,  and  thus  we  could  sell  the  goods  at  low  prices,  giving  to  our  customers  the  % 

j  power   to   make   large    profits  on  these   goods.       We  recognize  the  fact  that  in  \ 

•  business  there  must  be  either  PROFIT   OR    BANKRUPTCY,  and  we  are  glad  • 

£  to  be  in  a  position  in  this  department  specially  to  help  our  Customers  make  ^ 

3  good  profits.      Every  season  we  make  advances  and  improvements,  and 

0  we   can   keep  up  our  assortment  of   Colors  better  than  any  other  house  in  the  W 

W  Trade  through  means  of  our  Dyeing  facilities.     And  we  claim  that  our  assortment  • 

£  of  Dress   Fabrics,   without  enumeration,    are    unsurpassed   either   in    value  or  % 

j  variety  of  design.  _$ 

IN   HOSIERY  AND  GLOVES  we  have  rearranged  our  prices  upon  the  basis  of  the  New 

V  Tariff,  and  our  customers  will  get  the  full  benefit. 

^  IN   KID  GLOVES  we  keep  our  standard  makes  always  in  stock.  9 

\  IN   CASHMERE   HOSIERY  all  regular  lines   are  kept  fully  assorted,  and  these  are  now  ? 

A  to  our  customers  as  "familiar  as  household  words."  £ 

£  OUR   RANGE  OF  UNDERWEAR  in  Ladies',  Gents'  and  Children's  is  very  large,  and  will  S> 
comprise  a  number  of  Leaders  of  remarkable  value. 

>  TAILOR-MADE    SKIRTS — Black,   Navy  and  Colors — in   Lustres,    Sicilians  and    Serges,  fc 

\  plain  and  figured,  our  own  manufacture,  all  sizes  from  30-inch  to  40-inch.      These  ^ 

A  goods  are  quite  a  feature,  and  have  proved  great  sellers.  £ 

£  HONEYCOMB  SHAWLS  for  the  Boating  Season.  K 

A.  RIBBONS  at    staple    quotations,    and    a    splendid    range  of  Notions  of  all  sorts  and 
Smallwares  so  complete  as  to  deserve  the  best  consideration  of  the  Trade. 


I 


A  Smallwares  so  complete  as  to  deserve  the  best  consideration  of  the  Trade.  C 

£  OUR  TRAVELLERS  are  now  showing  Samples.      Kindly  give  them  A 

your  attention  when  they  have  the  pleasure  of  waiting  upon  you.  \ 

I  == " • 

f  Caldecott,  Burton  &  Spence  -  Toronto  | 

DRESS  GOODS  CONVERTERS  AND  SPECIALISTS.  S 
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The  MacLean  Publishing  Company  Ltd. 

Trade  Newspaper  Publishers, 


Fine  Magazine  Printers. 


JOHN  B.   MacI.EAN, 
President. 

Toronto, 
Montreal, 

Subscription,  $2.00. 


HUGH  C.  MacLEAN, 
Sec.-Treas. 

26  Front  St.  West. 
Telephone  2148 

Board  of  Trade  Building. 
Telephone  1255 


Published  the  First  of  each   Month. 


OUR     FALL    TRADE     NUMBER. 

HE  present  issue  of  The  Review  is 
sent  out  to  its  readers  in  the  full  assur- 
ance that  it  will  receive  the  same 
friendly  treatment  which  the  merchants 
of  Canada  have  been  pleased  to  accord 
to  previous  Special  Numbers.  It  is  as 
good  as  Canadian  enterprise  can  make 
it,  but  not  any  too  good  for  the  com- 
mercial men  of  this  country.  They 
deserve  a  live  paper,  printed  and  published  in  an  up-to-date  way, 
and  we  have  tried  to  meet  them  in  this  respect. 

The  Review  travels  from  ocean  to  ocean,  and  no  live  merchant 
is  without  it.  A  Canadian  paper  is  a  necessity  to  a  merchant  doing 
business  in  Canada,  because  of  necessity  a  retailer  must  purchase 
many  of  his  goods  here,  and  he  wants  to  know  what  his  Canadian 
brethren  are  doing.  Our  canvassers  are  constantly  at  work  in 
every  province,  and  constantly  report  to  us  what  merchants  are 
saying.  Many  valuable  hints  are  in  this  way  received,  and  we 
have  to  thank  our  readers  from  Nova  Scotia  to  British  Columbia 
for  the  very  friendly  references  they  make  to  The  Review.  As 
time  goes  on  new  features  will  be  added  and  the  paper  improved  as 
far  as  time,  attention  and  money  can  do  it.  We  do  not  profess  to 
be  perfect,  and  the  letters  which  so  often  come  to  hand  with  sug- 
gestions are  always  most  welcome. 

Publishing  a  dry  goods  paper  in  a  country  so  large  as  this  is  no 
easy  task.  It  is  very  expensive  to  cover  a  field  so  wide,  and  look- 
ing back  over  the  past  six  or  seven  years  we  can  claim,  without 
undue  boasting,  to  have  put  forth  a  good  many  efforts,  and  to  have 
incurred  a  heavy  cost,  in  order  that  the  paper  may  compare  with 
the  dry  goods  papers  of  other  countries. 

To  be  successful,  a  journal  must  have  readers,  and  this  The 
Review  has  been  fortunate  in  obtaining.  It  is  read  by  the  dry 
goods  trade  of  the  country,   and  it  endeavors  to  do,  what  the  daily 


and  weekly  press  cannot  expect  and  do  not  claim  to  do,  that  is  dis- 
cuss the  live  questions  of  the  dry  goods  trade  from  fresh  information 
and  the  commercial  standpoint. 

The  advertisements  in  this  number  are  the  product  of  the  most 
enterprising  houses,  and  the  pains  taken  in  putting  them  into  read- 
able type  is  a  feature  with  Tin-;  REVIEW.  Those  of  our  readers 
who  happen  to  be  retailers  and  advertise  themselves  in  their  local 
papers  will,  by  studying  the  advertisments  in  this  issue,  get  some 
hints  for  their  own  future  announcements — in  addition,  of  course, 
to  the  valuable  pointers  on  new  goods  they  contain. 

The  cover,  which  adorns  the  number,  is  done  by  the  latest  and 
most  approved  processes  of  the  printing  art,  and  will  we  hope,  with- 
out vanity,  be  found  to  stand  the  test  of  comparison  with  any  similar 
journals  of  the  class  in  the  world.  To  make  The  Review  a  credit 
to  the  trade  it  represents  requires  the  co-operation  of  advertisers 
and  readers,  so  that  we  do  not  feel  inclined  to  claim  for  ourselves  all 
the  praise  that  is  due. 


DEPARTMENT    STORE   COMPETITION. 

NOT  so  much  is  heard  of  this  subject  just  now.  The  daily 
press  usually  tire  of  a  business  discussion  after  a  short  time. 
Yet  this  is  a  season  when  town  and  country  trade  feel  city  competi- 
tion. People  go  on  excursions  to  the  larger  cities  and  return  laden 
down  with  purchases.  It  is  not  fair  to  the  locality,  and,  as  we  have 
suggested  before,  the  local  papers  should  be  invited  to  point  out  to 
the  people  the  lolly  of  buying  away  from  home.  How  is  a  town  to 
prosper  if  the  cream  of  the  trade  is  given  to  a  big  city  and  the  local 
merchant  is  left  with  the  skimmed  milk  ? 

But  department  store  competition  is  making  one  thing  clear.  To 
compete  with  them,  we  must  buy  and  sell  for  cash.  The  merchant 
by  taking  his  cash  discounts  will  be  able  to  sell  at  a  profit  and  still 
meet  city  prices.  This  is  the  big  lever  used  by  the  departmentals. 
They  get  the  ready  money  of  their  customers  and  are  able  to  lay  it 
out  to  the  best  advantage.  It  is,  of  course,  not  so  easy  to  inaugu- 
rate a  cash  system  in  a  small  centre,  where  people  know  you  and 
expect  credit,  as  in  a  large  centre.  But  tact  and  courtesy  will  over- 
come the  difficulties,  and  once  you  have  got  rid  of  books  and  book 
debts  you  will  wonder  how  you  ever  got  on  in  the  old  style.  That 
at  least  is  the  testimony  of  most  of  our  merchant  readers. 


ELECTRIC  ROADS  AND  LOCAL  TRADE. 

A  number  of  thriving  towns  in  Canada  are  now  going  in  for 
electric  street  railways.  This  brightens  up  the  town,  and  has,  on 
the  whole,  a  good  influence  on  trade.  The  town  traffic  on  these 
electric  lines  is  perhaps  not  very  extensive,  so  that  merchants  should 
favor  the  extension  of  the  lines  into  the  county  along  the  main  roads 
of  travel  so  as  to  induce  constant  visits  from  country  customers. 
During  seeding  or  harvesting  a  farmer  will  often  refuse  to  take  his 
horses  out  after  the  day's  work,  and  wives  and  daughters  do  not 
visit  town  as  often  as  they  would  like.  An  electric  service  along 
well  travelled  roads  will  bring  many  into  town.  Even  if  it  only 
extends  three  miles  or  so  in  certain  directions  people  will  walk  a 
certain  distance  to  and  from  the  end  of  the  line.  It  seems  to  us, 
therefore,  that  merchants  should,  acceding  to  the  town  and  its 
situation,  endeavor  to  promote  these  extensions  and  use  them  to 
increase  town  trade. 
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TRADE    AND    SENTIMENT. 

OUR  English  dry  goods  contemporaries  are  discussing  the 
Canadian  Premier's  visit  to  the  Old  Land  and  the  general 
question  of  trade  with  Canada.  The  Jubilee  has  shown  that  the 
desire  in  England  is  to  retain  the  colonies  and  to  deal  with  them 
in  the  friendliest  fashion.  Thirty  years  ago,  as  we  know  in  Canada, 
the  tendency  with  British  statesmen  was  to  let  the  colonies  go — to 
tell  them  kindly  but  firmly  that  they  were  expected  to  set  up  for 
themselves  as  separate  countries.  To-day  you  never  hear  that. 
The  British  Empire  League  is  now  very  strong  and  is  backed  by 
public  sentiment.  Sentiment  is  a  powerful  influence  in  national 
affairs,  in  business  circles  and  in  the  home.  In  national  matters 
partiotism  is  a  ruling  factor  in  making  and  unmaking  Governments 
or  deciding  great  issues.  So,  in  trade,  we  deal  with  a  man  often 
because  we  like  and  trust  him,  and  are  apt  to  give  him  a  preference 
over  others.  The  sentiment  of  a  family,  the  attachment  ot  its 
various  members,  is  usually  very  powerful.  Thus,  as  business  men 
we  need  not  set  down  sentiment  as  a  foolish  and  intangible  thing. 
But  sentiment  should  have  a  business  basis,  and  that  is  why  a 
commercial  arrangement  between  the  various  parts  of  the  British 
Empire  is  desirable.  Mutual  trade  creates  friendliness,  and  The 
London  Drapers'  Record  puts  this  point  very  well  when  it  says  : 

"The  truth  of  the  matter  is  that  it  has  at  length  come  to  be  recog- 
nised that  nothing  so  binds  two  nations  together  as  friendly  and 
profitable  trade  relations.  We  believe  that  it  has  generally  been 
found  that  the  conclusions  of  a  treaty  of  commerce  between  two 
powers  has  invariably  resulted  in  a  marked  increase  of  friendliness 
between  the  two  peoples.  This  is  perfectly  easy  to  comprehend, 
because  much  more  international  dislike  arises  from  misunderstand- 
ings than  from  knowledge,  and  nothing  more  tends  to  create  a 
sound  appreciation  of  the  national  characteristics  of  a  foreign  nation 
than  familiar  intercourse  with  its  trading  classes.  On  the  other 
hand,  it  is  a  matter  of  history  that  tariff  wars  have  frequently 
resulted,  directly  or  indirectly,  in  warfare  of  a  yet  more  serious  and 
destructive  kind.  Even  within  comparatively  recent  times  hostili- 
ties nearly  ensued  between  Germany  and  Russia  owing  to  the  con- 
stantly increasing  imposts  which  each  levied  on  the  goods  of  the 
other." 

This  is  perfectly  true,  and  another  illustration,  more  familiar  to 
Canadians,  is  the  feeling  created  in  this  country  by  the  repeated 
refusals  of  the  United  States  to  reciprocate  in  trade.  Ever  since  the 
abrogation  of  the  Elgin  Treaty  in  1866  the  attitude  of  the  United 
States  toward  Canada  has  practically  been  this:  "If  you  want 
partial  free  trade  with  us  you  must  become  citizens  of  this  republic; 
you  cannot  retain  your  British  allegiance  and  expect  anything  but 
a  high  tariff  from  us.  If  you  are  fools  enough  to  admit  us  to  your 
markets  without  corresponding  favors  from  us,  that  is  your  look 
out."  The  consequence  is  that  the  old  British  backbone  has 
stiffened  up  in  this  country,  and  the  Laurier  Government,  which 
came  into  power  one  year  ago  with  a  pro-American  trade  policy, 
has  been  forced,  by  the  antagonism  and  indifference  of  the  Washing- 
ton politicians,  to  substitute  for  it  a  pro  British  tariff.  The  feeling 
produced  in  England  by  this  move  is  unmistakable.  The  dry 
goods  paper,  from  which  we  have  quoted  above,  adds  some  very 
significant  remarks  on  this  phase  of  the  question  : 

"The  proposals  which  the  Canadian  Government  have  made  in 
the  direction  of  improving  trade  with  this  country  will  only  directly 
benefit  quite  a  small  class  among  us .  Yet  at  every  public  meeting  that 
is  held  the  slightest  reference  that  is  made  to  Canada  evokes  a  storm 
of  applause,  while  Mr.  Wilfrid  Laurier  will  be  one  of  the  most  popu- 
lar figures  in  the  Jubilee  festivities.  And  we  have  every  confidence 
that  in  course  of  time  the  example  set  by  Canada  will   be  followed 


by  our  other  colonies.  So  far  as  one  can  judge,  all  the  great  na- 
tional influences  of  the  present  are  tending  towards  Imperial  unity. 
And  in  furthering  the  great  object  that  is  held  in  view  there  is  no 
more  potent  factor  than  Imperial  trade." 

This  also  is  very  true.  But  there  is  a  step  further.  With  nearly 
every  country  commercially  hostile  to  her,  Great  Britain  may  see 
her  way  to  give  a  small  preference  to  colonial  goods  in  exchange 
for  the  exclusive  preference  at  present  enjoyed  by  her  in  Canada. 
That  is  for  her  to  decide.  We  cannot  force  her,  and  do  not  wish  to 
do  so.  But  if  British  opinion  inclines  that  way,  why  this  country 
will  be  delighted  with  an  all-round  rather  than  a  lop-sided  pre- 
ference. It  is  declared  that  the  Canadian  Premier  has  thrown 
cold  water  on  this  scheme  by  saying  that  Canada  does  not 
want  England  to  drop  free  trade.  If  by  this  he  meant  (and  we 
have  not  seen  his  exact  words)  that  we  are  so  dead  in  love  with  a 
free  trade  which  admits  foreign  goods  free  without  asking  foreigners 
to  admit  our  goods  free  in  return,  Sir  Wilfrid,  as  the  slang  phrase 
expresses  it,  is  simply  talking  through  his  hat.  On  the  contrary, 
we  want  a  reciprocity  if  it  can  be  obtained.  No  one  doubts  that. 
And  should  England,  of  her  own  accord,  for  the  reason  that  every 
resident  of  a  colony  buys  per  head  three  or  four  times  as  many 
British  goods  as  a  foreigner,  or  because  she  would  in  case  of  war 
prefer  to  draw  her  food  supplies  from  British  soil  instead  of  from  an 
enemy  who  might  wish,  at  a  pinch,  to  starve  her — if,  we  say,  Great 
Britain,  for  these  or  other  reasons,  sees  fit  to  change  her  policy  and 
give  us  a  preference  in  her  markets,  as  we  give  to  her  in  ours,  not 
a  voice  will  be  raised  against  it.  That  is  The  Review's  position, 
and  we  have  yet  to  hear  of  one  individual  in  Canada,  outside  the 
lunatic  asylum,  who  would  refuse  to  go  into  partnership  with  the 
wealthiest  and  most  enterprising  trading  nation  in  the  world. 


THE  MARITIME  PROVINCES. 

ONE  of  the  British  Columbia  readers  of  this  paper  is  now 
making  a  tour  of  the  Maritime  Provinces,  simply  to  look  at 
the  country  and  enjoy  a  well-earned  vacation.  He  is  a  native  of 
British  Columbia,  and  has  never  before  seen  our  provinces  by  the 
sea.  Many  of  us  in  the  west  are,  like  him,  quite  ignorant  of  the 
many  fine  features  of  our  eastern  dominions,  and  know  less  than 
we  should  of  the  sturdy,  able  people  who  live  there. 

A  movement,  with  which  we  heartily  sympathize,  is  on  foot  to 
induce  larger  numbers  of  western  Canadians  to  spend  their  vaca- 
tion in  New  Brunswick,  Nova  Scotia  or  the  Island.  It  ought  to 
succeed.  The  Review's  representatives  travel  east  regularly  and 
always  come  back  delighted  with  the  business  people  they  meet  and 
the  natural  scenery  of  the  country.  We  say,  then,  to  our  western 
friends,  spend  your  holidays  in  your  own  country.  Do  not  remain 
ignorant  of  these  fine  provinces,  and  encourage  your  families  and 
friends  to  go  to  our  own  Atlantic  coast  rather  than  to  a  foreign 
country. 

The  Maritime  Provinces  are  entitled  to  our  strongest  regard  and 
co-operation.  Without  them  this  Dominion  would  have  been  im- 
possible, and  we  must  not  forget  that  they  made  sacrifices  so  as  to 
build  up  a  united  country  from  ocean  to  ocean.  Under  the  old 
reciprocity  treaty  of  free  fish  and  natural  products  with  the  United 
States,  the  Maritime  Provinces  grew  accustomed  to  the  New  Eng- 
land markets,  and  when  in  1867  they  joined  the  central  provinces 
of  Canada  there  must  have  been  a  certain  dislocation  of  trade  which 
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requires  time  to  work  itself  right.  It  is  sometimes  felt  down  by  the 
sea,  we  are  sure,  that  while  the  manufacturers  of  the  west  go  down 
in  quantities  we  do  not  buy  as  much  in  return  as  we  might  do. 
The  Intercolonial  was  long  in  building  after  the  Union,  and,  when 
built,  its  roundabout  route  was  a  disadvantage.  Then,  we  have 
been  slow  in  developing  our  fast  steamship  line  to  Europe  so  as  to 
build  up  Halifax  and  St.  John.  The  coal  trade  has  expanded,  and 
so  has  the  fish  trade,  but  pending  the  deepening  of  our  canals  to 
14  feet,  coal  cannot  be  brought  west  into  Ontario  unless  boats  with 
return  cargoes  can  get  through  the  canals. 

In  the  meantime,  therefore,  until  these  things  come  right,  we 
owe  the  Maritime  Provinces  a  good  turn,  and  should  be  eager  to 
pay  it.  The  coal  duty  is  a  reasonable  concession  to  their  interests, 
and  ought  to  be  retained.  No  effort  should  be  spared  to  find  a  free 
market  for  fish  in  the  United  States,  and  the  present  Government 
cannot  do  better  than  push  that  subject  of  negotiation  at  the  first 
available  opportunity.  Our  merchants,  too,  may  well  strain  a  point 
to  import  in  winter  via  Halifax  and  St.  John,  and  when  the  new 
fast  liners  run  to  Maritime  ports  no  business  house  in  Canada 
should  send  its  representatives  to  Europe  by  any  other  route. 

The  practical  movement  of  the  moment  is  that  of  utilizing  every 
summer  resort  in  these  provinces.  This  ought  to  be  done.  The 
cities  of  Halifax,  St.  John  and  Charlottetown  are  well  worth  visit- 
ing, and  the  smaller  places  are  numerous  and  attractive.  The 
Canadian  who  lets  life  slip  away  without  knowing  Cape  Breton,  the 
Annapolis  Valley  or  Prince  Edward  Island  is  no  Canadian  at  all. 
He  does  not  know  his  own  country,  and  that  is  a  poor  confession 
for  any  man  to  make  who  ventures  to  talk  of  the  destinies  of  this 
Dominion  and  its  limitless  possibilities. 


THE  CANADIAN   COTTON   DUTIES. 

THE  cotton  mills  are  said  to  profess  great  sympathy  with 
the  manufacturers  of  shirts,  collars,  etc.,  owing  to  the 
latter  being  left  without  adequate  protection  while  the  cotton  duties 
were  increased.  It  is  easy  to  profess  sympathy.  Crocodiles  can 
shed  tears,  but  that  does  not  prevent  them  taking  a  good,  square 
meal  afterwards.  The  question  is  :  why  should  the  duties  on 
cottons  have  been  left  alone  and  the  makers  of  goods  in  which 
cotton  is  a  raw  material  suffer  by  a  reduction  ?  Did  the  cotton  men 
really  care  a  brass  farthing  whether  the  shirt  industry  received 
reasonable  treatment  as  long  as  the  cotton  duty  stood  ?  Of  course, 
the  mills  indignantly  disclaim  having  allowed  the  shirt  men  to  be 
sacrificed.  But  when  all  the  circumstances  are  considered,  we 
believe  the  conclusion  is  irresistible  that  the  cotton  men  looked  out 
for  Number  One  from  first  to  last,  and  whatever  efforts  were  put 
forth  had  that  end  in  view  the  whole  time. 

It  is  fair,  however,  to  give  prominence  to  their  side  of  the 
question.       This,  as  nearly  as  we  can  perceive  it,  is  as  follows  : 

' '  The  manufacturers  of  cotton  were  extremely  anxious  that  the 
shirt,  collar  and  other  industries  should  be  fairly  treated  by  tariff 
conditions.  They  formed  part  of  the  deputations  to  press  this  on 
the  Government,  and  were  sincerely  desirous  that  it  should  be 
granted. 

"And  why  not?     Are  not  these  industries  using  cotton  as  a 


raw  material  the  best  customers  of  the  mills,  and  would  not  any 
policy  which  curtailed  their  operations  also  curtail  the  sales  of 
cottons  ? 

"Then,  it  must  be  remembered,  that  the  duties  on  cotton  were 
neither  increased  nor,  to  be  exact,  left  alone.  Owing  to  the  pre- 
ferential tariff  the  rates  are  this  year  practically  the  same  as  before, 
while  next  year,  when  the  full  preferential  rate  of  one-quarter  less 
goes  into  operation,  the  mills  must  face  duties  of  18^  per  cent,  on 
white  and  grey  cottons  and  26^  per  cent,  on  colored  goods. 
Every  man  in  business  knows  that,  in  a  case  of  this  kind,  the  mills 
must  base  their  plans  for  the  future  on  the  lower  duties  of  next  year. 
It  is  not,  therefore,  fair  to  pretend  that  the  mills  have  had  things  all 
their  own  way,  and  are  in  a  much  better  position  than  the  cotton 
users." 

So  much  for  the  mills.  But  let  us  examine  the  situation  a  little 
closer.  If  any  industry  in  Canada  had  reason  to  expect  a  cut  in 
tariff  rates  it  was  the  cotton  mills.  They  had  been  denounced  in  and 
out  of  Parliament  by  leading  Liberals  as  a  combination  put  in  pos- 
session of  this  market  by  a  high  tariff.  They  were  warned  what 
their  fate  was  to  be.  The  trade  expected  a  heavy  decrease.  Some 
importers  urged  a  very  material  reduction.  And  lo  and  behold  ! 
up  go  the  duties  on  cottons  so  as  to  provide  for  the  preferential 
schedule.  Others  did  not  fare  so  well.  Barbed  wire  men,  for  in- 
stance, were  thrown  to  the  wolves  without  mercy.  Yet  the  cotton 
combination  bobbed  up  serenely,  while  others  went  to  the  wall. 
Whence  comes  this  extraordinary  "pull"  on  the  present  Govern- 
ment, quite  equal  apparently  to  the  ' '  pull ' '  on  the  late  Government  ? 

Whatever  the  cause,  industries  which  have  not  fared  so  well,  but 
deserve  just  as  considerate  treatment,  cannot  be  blamed  for  feeling 
cynical  at  the  spectacle  of  a  line  of  manufactures  which  have  used 
protection  to  its  full  value  escaping  a  tariff  overhauling  which 
others  have  to  bear.  We  do  not  want  to  see  the  cotton  mills  closed 
down.  Far  from  it.  But  the  condition  is  one  that  does  not  tend  to 
make  the  maintenance  of  protective  duties  easy.  Our  contiguity  to 
the  States  renders  necessary  a  tariff  more  or  less  high.  Even  free 
traders  admit  that.  But  if  certain  industries  are  permitted  to  grab 
everything  in  sight,  the  protective  system  will  find  its  defenders  fall 
away.  It  was  never  intended  that  protection  should  mean  higher 
prices.  At  first,  perhaps,  this  would  be  unavoidable  while  the  in  • 
dustry  was  establishing  itself,  but  after  internal  competition  had 
begun  to  work  it  was  expected  that  prices  would  be  kept  at  a  fair 
level  with  those  abroad.  The  sugar  men,  who  have  been  de- 
nounced up  hill  and  down  dale  as  monopolists  of  the  worst  kind, 
have  in  the  main  kept  prices  down  to  the  United  States  level,  and 
often  a  trifle  lower.  Yet  the  Government  fell  upon  them  without 
mercy. 

The  protected  industries  of  this  country  must  clearly  understand 
that  they  stand  or  fall  together  and  that  no  fair-minded  community 
will  long  tolerate  one  industry  escaping  while  others,  equally  deserv- 
ing as  employers  of  labor,  as  investments  for  capital,  as  openings 
for  native  enterprise,  are  ruthlessly  put  to  the  tomahawk.  We  have 
always  believed  in  Canadian  products  getting  their  fair  chance,  but 
it  should  be  a  distinct  policy  that  the  industries  are  such  as  can 
naturally  be  developed  in  this  market  and  such  as  do  not  misuse 
their  privileges. 
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THE    GRIEVANCE   OF   THE    SHIRT,   ETC.,    INDUSTRY. 

A  GRAVE  injustice  has  been  inflicted  upon  the  manufacturers 
of  shirts,  collars,  etc.,  under  the  new  tariff.  There  is  a  strong 
feeling  that  the  treatment  meted  oui  to  this  industry  is  unwise  and 
unfair.  No  one  who  understands  the  conditions  of  manufacturing 
in  this  particular  line  can  be  got  to  say  that  the  new  tariff  affecting 
it  is  defensible  from  any  standpoint  whatever. 

The  facts  of  the  situation,  briefly  recapitulated,  are  as  follows  : 
The  tariff  brought  down  by  Mr.  Fielding  last  April  reduced  the 
duty  on  shirts,  collars,  etc.,  to  35  per  cent.,  while  the  duties  on 
white  and  grey  cottons  were  increased  to  25  per  cent,  and  on 
colored  goods  to  35  per  cent.  This  was  at  once  recognized  to  be  a 
mistake.  It  meant  that  the  manufacturers  of  shirts,  collars,  neck- 
wear, etc.,  were  to  be  taxed  practically  as  much  on  their  raw 
material  as  the  duty  on  the  made  articles — a  system  which  should 
not  prevail  under  any  tariff,  no  matter  whether  that  tariff  be  based 
on  protection  or  not.  Representations  were  made  to  the  Ministers 
at  Ottawa,  and  they  assented  to  the  argument  that  the  arrangement 
was  unfair.  They  undertook  to  modify  it.  Let  our  readers  notice 
that  in  consenting  to  change  the  duties,  the  Ministers  publicly  admit- 
ted that  an  injustice  had  been  done.  When  a  batch  of  tariff 
changes  was  announced  in  the  House  of  Commons  on  May  25,  a 
clause  was  added  to  the  tariff  allowing  manufacturers  of  shirts, 
neckwear,  etc.,  to  import  their  raw  material  at  15  per  cent,  and 
cut  it  in  bond. 

This  change,  in  turn,  met  with  vehement  protest — primarily 
from  the  cotton  manufacturers  and  the  importers.  The  former  said 
that  it  would  open  the  door  to  enormous  imports  of  British  and 
American  cottons  ;  the  latter  that  it  would  interfere  with  their  sale 
of  many  staple  goods  and  compel  them,  if  they  wished  to  continue 
handling  certain  lines,  to  add  a  manufacturing  branch  to  their  busi- 
ness and  "cut  in  bond"  themselves.  There  were  also  other  ob- 
jections, which  need  not  be  detailed  here.  There  were  several 
deputations  to  Ottawa,  and  the  result  was  this  :  The  Minister  an. 
nounced  that  as  the  cotton  and  shirt  men  could  not  agree  among 
themselves  the  Government  intended  to  go  back  to  the  tariff  as  de 
clared  in  April  !  So  the  cutting-in-bond  clause  was  dropped,  and 
the  shirt  and  other  manufacturers  were  left  to  face  a  condition 
which  the  Government  had  publicly  admitted  to  be  unfair  ! 


Now,  without  going  into  a  lengthy  argument,  it  is  perfectly 
apparent  that  the  situation  calls  for  some  plain  speaking.  No 
merchant  or  consumer  wants  to  see  an  industry  crippled,  and  per- 
haps destroyed,  when  nothing  more  than  a  plain  business  policy  is 
required  to  keep  it  in  existence.  The  shirt,  collar  and  neckwear 
industries  are  of  great  importance  to  trade.  Directly  and  indirectly 
they  probably  employ  as  much  labor  and  give  as  much  return  to  the 
community  in  wages  and  general  employment  as  the  extensive 
manufacture  of  cottons  itself.  They  employ  a  superior  class  of 
hands,  chiefly  young  women,  who  contribute  to  the  support  of 
many  families.  Some  of  the  work  is  done  at  home,  and  villages 
at  a  distance  from  a  city  like  Montreal  have  a  direct  interest  in  the 
prosperity  ot  this  industry.  The  manufacturers,  who  use  cottons  as 
raw  materials,  declare  that  the  cotton  duty  is  taken  full  advantage 
of  by  the  mills  which  turn  out  this  material,  and  that  the  prices  are 
therefore  considerably  larger  than    in  the  American  and  British 


markets.  If  you  force  a  man  to  buy  his  raw  material  in  one  market, 
and  fail  to  give  him  this  market  for  the  sale  of  his  finished  product, 
but  expect  him  to  face  a  very  considerable  competition  from  the 
manufactures  of  the  world,  you  either  compel  him  to  go  out  of  busi- 
ness or  to  cut  down  his  expenses  to  a  degree  which  must  seriously 
affect  the  welfare  of  his  employes.  This  is  the  condition  in  which 
the  shirt  and  collar  men  are  now  placed. 

The  retail  trade  cannot  fail  to  see  that  a  positive  injustice  has 
been  inflicted  in  this  case.  Those  who  sell  to  the  employes  of  this 
industry  would  at  once  feel  the  effect  of  diminished  wages  by  a  fall- 
ing off  in  store  purchases  ;  those  who  may  not  happen  to  cater  to 
these  particular  consumers  will  indirectly  and  ultimately  share  the 
injury  which  must  be  caused  by  the  crippling  and  curtailment  of  a 
large  branch  of  manufacture. 

The  Review  is  not  going  to  waste  time  in  quarreling  with  those 
who  may  be  responsible  for  the  condition  of  affairs.  Elsewhere  we 
deal  with  the  part  played  by  the  cotton  mills,  and  express  the 
opinion  which  any  candid  onlooker  must  form  of  that  interest's  con- 
duct and  policy.  The  really  responsible  persons  are  the  Govern- 
ment and  to  them  it  is  right  and  fitting  that  the  task  of  correcting 
the  error  should  fall.  We  are  not  going  to  embroil  ourselves  in  a 
political  controversy,  and  have  no  intention  or  desire  to  point  out 
the  ludicrous  figure  which  is  cut  by  Ministers  who  promised  to  fol- 
low a  business  plan  in  adjusting  the  tariff  and  have  landed  them- 
selves, in  these  cotton  duties,  in  the  position  of  increasing  the  duties 
on  raw  material  to  about  the  same  level  as  the  duties  on  the  finished 
article.  Those  who  support  the  Government  can  fight  the  question 
out  with  the  Ministers.  It  is  none  of  our  affair.  But  a  genuine 
trade  grievance  exists  :  that  is  admitted.  It  is  an  old  axiom  that  for 
every  grievance  there  is  also  a  remedy.  The  only  practical  remedy 
at  present,  until  Parliament  meets  again,  is  for  the  Controller  of 
Customs  to  make  a  thorough  enquiry  into  the  prices  of  all  classes  ot 
cotton  goods  in  Canada,  and  see  if  the  statement  be  true  that,  with 
the  exception  of  Mr.  Parks,  of  St.  John,  all  the  cotton  mills  have  an 
agreed  price  and  that  this  price  is  higher  than  the  rates  which  pre- 
vail in  the  States.  If  the  new  clause  in  the  tariff  providing  against 
combinations  of  price  is  any  use  at  all,  it  ought  to  be  of  some  use 
here.  Let  an  investigation  be  made,  and  then  we  shall  all  know 
exactly  how  the  matter  stands.  The  shirt  and  collar  men  have  a 
good  case,  it  seems  to  us,  and  should  not  hesitate  to  invoke  every 
possible  means  of  bringing  the  subject  before  the  public. 


HAND-MADE  CARRIAGES. 

An  old-established  firm  is  W.  F.  McKenzie  &  Co.,  of  Leaming- 
ton, Ont.,  carriage  manufacturers,  who  have  been  in  business  since 
1870,  and  who  are  able  to  report  that  the  present  year  has  been  the 
best  in  their  experience.  Few  firms  can  say  this.  Encouraged  by 
the  growth  of  patronage  the  capacity  of  the  business  is  being 
increased.  They  manufacture  all  kinds  of  carriages,  such  as  exten- 
sion top  carriages,  phaetons,  mikadoes,  open  and  top  buggies, 
cutters  and  sleighs,  and  have  always  been  successful  at  exhibition 
time  wherever  their  work  has  been  exhibited. 

The  firm  believes  that  all  first-class  work  in  this  line  of  manu- 
facture should  be  hand-made,  hence  their  carriages  are  made  by 
hand.  Perhaps  this  is  the  secret  of  their  success.  Our  readers 
who  are  thinking  of  buying  a  carriage  for  business  or  pleasure,  or 
both  combined,  might  write  Messrs.  McKenzie  for  a  price  list. 
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THE    KID    GLOVE    TRADE. 

THE    CANADIAN    RETAIL  DEMAND    AND    ITS    PROSPECTS THE 

PROBABLE    SHADES    FOR    FALL    AND    WINTER. 
Bv  a  Specialist  at  the  Glove  Counter. 

AT  this  season  of  the  year  it  cannot  be  expected  that  great  in- 
terest is  taken  by  the  general  dealer  in  this  article,  which  with 
warm  weather  gives  place  largely  to  silk  and  fabric  goods.  It  was 
expected,  however,  that  this  market  would  during  the  present  sea- 
son follow  the  example  of  large  fashion  centres — Paris,  London  and 
New  York — where  light  shades  of  glace,  especially  white,  are  in 
universal  favor,  but  while  imports  of  this  nature  have  been  larger, 
yet  no  very  active  demand  appears  to  exist,  in  spite  of  the  fact  that 
some  really  choice  lines  have  been  provided  in  anticipation.  A 
very  fair  trade,  however,  has  been  done  this  spring  in  staple  lines. 
Owing  chiefly  to  the  prolonged  selling  season  stocks  are  every- 
where considerably  reduced.  To  those  dealers  whoseimport  orders, 
placed  in  March  and  April,  are  proportionately  small,  I  may  give 
a  word  of  warning,  and  advise  them  to  provide,  while  there  is  yet 
time,  against  an  obvious  shortage.  Jobbers  already  carry  propor- 
tionately larger  stocks  than  the  volume  of  import  orders  seems  to 
justify.  There  must  be  a  limit,  however,  and  dealers  are  often  un- 
reasonable in  their  demands,  and  disappointment  ensues  if  up-to- 
date  lines,  which  they  lacked  courage  cr  judgment  to  buy  when 
offered,  are  not  in  stock  when  required. 

I  constantly  hear  the  complaints  of  a  certain  class  of  merchants 
out  of  town  to  the  effect  that  "it's  no  use  trying  to  compete  with 
big  trade  centres  !"  The  fact  is,  they  don't  try,  and  only  the  more 
progressive  have  the  wisdom  to  put  in  ranges  of  correct  styles  and 
shades,  thereby  maintaining  the  prestige  of  the  department  and 
general  custom  of  their  clients  in  other  lines.  There  are  very  few 
towns,  especially  in  Ontario,  where  good  and  stylish  gloves  are  not 
appreciated.  The  entire  Canadian  market  is  a  small  but  most  ex- 
acting one.  Prices  are  little  inducement  unless  accompanied  by 
effect  ;  and  a  dealer  who  would  make  the  department  a  success 
cannot  pin  his  faith  to  staples  only,  and  yet  it  is  a  fact  that  what 
were  novelties  two  years  ago  may  be  called  staples  to-day.  A 
bu\er  who  would  be  at  all  in  line  must  therefore  open  an  account 
u  ith  a  reliable  glove  house  whose  knowledge  and  advice  he  is  wise 
to  employ. 


For  present  purposes  a  washing  castor  glove,  either  with  two 
lar^e  oxydized  domes  or  two  large  pearl  buttons,  is  active  stock. 
The  ordinary  four-buttoned  style  has  disappeared.  This  kind  of 
glove  is  really  economical  and  stylish  ;  washed,  on  the  hand,  in 
soft  water,  with  castile  soap,  it  will  outlast  the  season.  I  notice 
that  one  of  The  Review's  clients  calls  attention  to  this  identical 
class  of  goods  for  immediate  delivery.  As  castors  are  the  only 
leather  gloves  in  constant  demand  in  summer  those  not  supplied 
had  better  provide  accordingly. 

A  foreign  correspondent,  writing  trom  Paris,  sees  little  else  than 
white,  light  straw  and  silver  grey  glace  gloves  in  general  evidence. 
Some  smart  dress  costumes  displayed  gloves  trimmed  with  Valen- 
ciennes lace,  which  idea,  while  not  new,  proves  very  effective  when 
a  proper  blending  of  shades  is  employed.  Some  new  beaded 
decoration  and  embroidery  is  having  a  run,  and  will  no  doubt 
appear  in  due  time  in  this  market,  "probably  on  medium  and  lower 
grades. 

The  great  percentage  of  our  business,  however,  will  continue  to 
be  done  in  lacing  and  four  pearl  button  lines  by  ordinary  dealers, 
and  in  four  stud  buttons  and  large  oxydized  domes  by  the  more 
select  trade.  A  new  attractive  style  is  being  successfully  shown  by 
a  Montreal  house,  which  contains  three  large  oxydized  and  gold 
domes,  has  round  cut  wrist  pattern,  and  as  displayed  in  good 
shades  of  greens,  reds,  myrtles,  etc.,  with  black  embroidery,  is 
most  effective.     The  same  style,  with  American  welt  and  imperial 


stitched  points,  with  reversed  effects  in  blacks,  also  interested  us. 
These  goods  are  sure  to  be  successful,  and  for  Christmas  trade, 
which  must  now  be  provided  for,  will  find  quick  favor. 

Regarding  colors  likely  to  be  in  demand  this  autumn  I  think 
there  is  little  doubt  that,  except  in  ultra  fashionable  goods,  to  which 
white  and  lemon  will  be  confined,  the  prevailing  tones  will  be 
strong  tans,  red  tans,  greens,  myrtle,  some  violet  and  coquelicot 
red.  Mouse  and  silver  grey  are  much  in  demand  in  Europe  just 
now,  but  for  fall  trade  here  will  be  confined  to  higher  grades  and 
French  goods. 


TAKE    A    HOLIDAY. 

As  you  are  not  a  mere  machine,  but  a  human  body  with  a 
nervous  system  sensitive  to  long  and  weary  labor,  be  sure  and 
freshen  up  by  a  vacation,  however  short.  It  is  poor  economy  to  do 
without  one.  You  may  save  twenty  dollars  by  staying  at  home,  and 
lose  fifty  in  the  process. 

Your  clerks  are  equally  entitled  to  a  rest.  They  will  work  all 
the  better  for  a  change.  These  are  times  when  a  man  must  keep 
bright  and  up-to-date,  and  summer  is  the  best  period  for  a  vacation. 
When  taking  one,  do  not  feel  that  you  are  robbing  the  business  by 
so  doing.  It  is  as  good  an  investment  as  any  you  can  make.  In 
deciding  to  let  the  clerk  away  also,  arrange  it  so  as  to  make 
him  feel  that  you  want  him  to  go  and  are  pleased  that  he  will  be 
the  better  for  it.  A  dog  is  the  only  creature  that  will  take  a  bone 
thankfully  when  it  is  thrown  at  him.  The  rest  of  us  like  a  conces- 
sion to  be  extended  in  a  friendly  way. 

The  merchants  who  talk  about  the  ' '  good  old  days  ' '  when  no 
holidays,  except  a  month  about  once  in  fifty  years,  were  permitted, 
seem  to  forget  that  times  change.  The  Review  sometimes  listens 
with  amusement  to  the  stories  of  old  wholesalers  who  recall  the 
days  when,  as  employes,  they  had  to 'get  down  to  the  warehouse  at 
four  or  five  a.m.  in  the  busy  season,  and  when  the  head  of  a  firm 
looked  a  customer  over  when  he  came  in  to  buy  as  if  he  were  a 
burglar.  These  were  abnormal  conditions  and  can  never  return. 
You  must  meet  the  new  conditions,  or,  commercially  speaking,  you 
are  a  dead  man.  One  of  the  new  conditions  is  the  necessity  of  a 
rest  in  these  days  of  hurry,  noise  and  hard  work. 


MONTREAL'S     INVITATION    TO    THE    TRADE. 

On  another  page  in  this  number  of  The  Review,  under  the 
heading  ' '  Please  Answer  Promptly, ' '  there  appears  a  special  notice 
from  the  Wholesale  Dry  Goods  Association  of  Montreal,  addressed 
to  the  retail  dry  goods  trade  generally.  The  association  wish  to 
obtain  the  views  of  all  out-of-town  merchants  in  regard  to  visiting 
the  city  themselves,  or  sending  their  buyers  there  twice  a  year  for 
the  purpose  of  purchasing  goods.  With  the  co-operation  of  the 
retailers  it  is  hoped  that  cheap  excursions  can  be  arranged  from  all 
outside  points  to  Montreal.  The  members  of  the  association  desire 
in  this  way  to  give  their  customers  an  opportunity  of  visiting  the 
markets  and  becoming  better  acquainted  with  the  houses  from 
whom  they  buy  their  goods. 

The  idea  is  a  good  one.  It  has  been  found  to  work  very  satis- 
factorily in  the  United  States  and  should  be  equally  successful  in 
this  country.  The  Wholesale  Merchants'  Association  of  New 
York  issued  a  letter  similar  to  this  and  received  over  1,200  replies 
in  one  week.  The  matter  was  then  laid  before  the  Joint  Traffic 
Board,  composed  of  representatives  from  the  different  railway  com- 
panies, with  the  result  that  a  number  of  "  buyers'  excursions  "  are 
now  being  arranged.  Those  of  our  readers  who  are  interested  in 
this  question — and  it  is  one  that  should  interest  every  live  retailer 
— will  render  a  service  to  the  association  and  to  themselves  by 
promptly  answering  all  of  these  questions  and  forwarding  their  replies 
to  the  Montreal  office  of  The  Dry  Goods  Review,  Board  of  Trade, 
Montreal. 
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WILLIAfl  AGNEW 


&  CO. 


305  and  305a  St.  James  Street 
Two  Doors  West  of  Victoria  Square.  ■  /ViONTRFAl 

.    .    .    OUR   SPECIALTIES 

Dress  Goods,  Silks  and  Henriettas. 


B^S/A 
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-^♦♦♦♦♦♦^ 


Above    is    a    Photograph   of  our    Warehouse    taken    during    the    Diamond   Jubilee 
Celebration,   20th   to   22nd   June,   and   showing   Electric   Lights   in 
position    for  the  Grand  Illumination  on  these  dates. 
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HINTS    TO    RETAILERS. 

By  a  Head  Clerk. 

NOW  that  fall  is  drawing  near,  merchants  should  look  after 
their  heavy  dress  goods.  Not  only  in  buying,  but  in  selling 
them.  The  old  way  to  display  them  is  to  drape  them  upon  one's 
hand,  spend  about  fifteen  minutes  in  doing  so,  and  keep  your  cus- 
tomers waiting,  not  only  losing  your  time,  but  theirs  also. 

And  then  you  do  not  show  the  goods  to  advantage  ;  the  differ- 
ent folds  which  should  have  been  made  distinctly  can  hardly  be 
seen,  and  many  are  not  to  be  seen  a^  all  that  should  have  been.  This 
is  a  very  poor  method,  not  only  for  yourself,  but  for  the  party  who 
is  looking  at  the  goods.  It  does  not  bring  it  up  to  the  point  where 
it  should  be,  and  the  lady,  not  being  an  extra  good  judge, 
puts  them  down  at  once  as  not  being  anything  fine,  when  in  reality 
it  is  an  extra  fine  piece. 

A  better  and  more  up-to-date  way  is  to  have  a  dummy  which 
can  be  easily  draped,  and  the  material  can  be  put  in  any  shape  or 
form  that  you  wish.  In  showing  goods  on  a  dummy,  one  gets  far 
better  results  than  in  the  old  way  ;  you  can  make  all  the  different 
folds  and  loops  just  the  same  as  if  they  were  made  up  in  a  dress. 

The  clerk  should  make  a  study  of  the  different  styles,  and  in 
his  spare  time  practise,  so  that  it  would  not  be  any  trouble  for  him 
to  show  it  in  any  design  the  lady  may  wish.  In  this  way  one  can 
make  the  goods  show  to  the  best  advantage,  and  the  lady  will  pur- 
chase without  going  elsewhere.  She  will  say,  "What  nice  things 
they  have  at  So-and-So's. 

If  the  merchants  would  study  this  more  in  their  dress  goods  de- 
partment they  would  find  it  a  great  help  in  making  sales. 


I  had  an  interesting  experience,  says  a  Chronicle  man,  with  a 
New  Yorker,  who  came  to  confer  with  me  about  a  certain  advertis- 
ing job  that  a  job  printer  had — so  he  claimed — overcharged  him 
for.  The  subject  matter  of  the  advertisement  he  had  prepared  him- 
self. He  was  satisfied  with  that  because  he  had  nothing  to  pay. 
But  the  charges  for  press  work,  etc. ,  were  exorbitant. 

The  price  charged  him  was  not  high,  and  the  execution  was  fair. 
The  job  was  not  worth  what  it  cost,  however,  but  from  no  fault  of 
the  printer.  The  advertisement  was  no  good  because  the  matter 
was  no  good.  I  wouldn't  give  a  dollar  a  million  for  such  ads. 
Here  was  this  man — a  business  man — kicking  about  price,  worry- 
ing over  a  trifling  expense,  and  paying  no  heed  whatever  to  a 
more  essential  consideration. 

It  is  well  to  look  out  that  rates  are  light.  It  is  well  also  to  strive 
for  neat  display,  but  both  are  lost  if  you  fail  to  fill  your  space  with 
proper  matter.  Not  only  what  you  say  and  how  it  is  set  up  is  of 
consequence,  but  also  how  you  say  it. 


Have  you  got  the  latest  style  hats  in  ?  If  so,  put  the  clerk  in 
charge  who  has  had  the  most  experience,  and  who  is  a  good  judge 
of  human  nature  :  one  who  can  tell  at  once  what  a  customer  wants 
and  does  not  palm  off  something  which  will  not  become  him. 

A  well-dressed  gentleman  comes  in,  and  one  shows  him  a  poor 
hat ;  he  will  form  the  opinion  that  you  carry  nothing  but  inferior 
stock,  and  when  you  do  show  him  a  good  hat  he  still  has  that  feel- 
ing. The  chances  are  that  he  will  go  out  without  purchasing.  It 
is  not  a  good  plan  to  show  your  best  at  first,  but  a  grade  below,  so 


that  when  one  brings  out  the  best  the  customer  will  like  it  better, 
whereas  if  you  show  him  the  best  first  and  then  a  cheaper  one,  he 
will  not  so  readily  see  the  difference  between  the  two,  and  nine 
cases  out  of  ten  will  buy  the  cheaper. 

On  the  other  hand,  when  a  poor  person  comes  in  one  does  not 
want  to  show  him  so  good  a  quality,  for  if  you  do  he  will  say,  "This 
is  a  terrible  dear  hole  "  and  walk  out.  Show  him  something  that 
will  suit  his  pocket  and  dress. 


Fine  hosiery  will  be  one  of  the  leading  lines  this  season.  , 
Bicycles  being  all  the  rage  (and  it  would  be  hard  to  find  a  young 
lady  who  has  not  got  one),  every  lady  knows  who  rides  a  wheel 
that  long  skirts  are  very  inconvenient.  They  are  continually  being 
caught  by  the  pedals  or  wound  around  the  back  wheel,  and  in  a 
great  many  cases  tearing  them  so  badly  that  they  cannot  be  re- 
paired. While  leggings  are  not  only  clumsy  but  very  warm,  those 
who  ride  wheels  will  want  something  nice  and  cool  This  explains 
the  large  demand  for  fine  hosiery. 


NEW  LINE  OF  WALL  PAPERS  FOR  1897-8. 

THE  trade  will  be  interested  in  the  new  line  of  M.  Staunton  & 
Co.,  Toronto,  for  the  coming  season.  These  enterprising 
manufacturers,  being  Canadians,  make  a  point  of  producing  papers 
which  suit  this  country  and  sell  well  here.  Their  popular  goods  at 
popular  prices  are,  therefore,  a  feature  with  them. 

The  new  patterns  have  been  produced  with  the  assistance  of 
artists  of  acknowledged  reputation  and  both  for  harmonious  color- 
ings and  striking  designs  the  new  papers  are  strikingand  attractive. 
Special  attention  is  directed  to  the  two-band  blended  friezes  (a  new 
feature  this  year).  One-band  blended  friezes  are  also  shown  more 
numerously  than  heretofore.  Clouded  friezes  in  excellent  effects  are 
also  shown  this  season.  The  above  are  sampled  to  match  hang- 
ings in  white  blanks,  glimmers  and  all  the  better  grades. 

Several  new  shades  are  shown  in  plain  ingrains,  and  these,  be- 
sides having  the  regular  ingrain  and  blended  friezes,  are  this  year 
matched  with  clouded  and  blended  friezes,  which,  with  the  ceilings, 
are  printed  on  the  ingrain  stock,  thus  preserving  the  natural  char- 
acteristics of  these  goods  and  enhancing  the  value  without  adding 
to  the  cost.  A  new  wall  covering,  under  the  name  of  silk  fibres, 
is  shown  which  will  appeal  to  those  who  demand  something  better 
than  the  ordinary  in  plain  hangings.  Bronze,  embossed  bronze 
and  flitter  papers  are  exceptionally  attractive,  and  in  these  are  a 
number  of  designs  not  shown  in  the  cheaper  grades  of  goods. 

But  the  feature  in  wall  papers  this  year  is  the  lower  price,  and 
Staunton  &  Co.  have  met  expectations  in  this  respect.  Their 
travelers  are  going  out  early  this  month. 

The  firm  have  issued  a  very  pretty  booklet,  with  fine  illustra- 
tions of  some  new  designs,  and  a  copy  may  be  had  on  application. 


THE    PRICE    OF    FEATHERS. 

Going  into  effect  the  first  of  this  month,  the  American  Govern- 
ment are  imposing  a  duty  of  20  per  cent,  on  common  feathers  and 
50  per  cent,  on  down  and  cleaned  feathers.  These  goods  were 
formerly  on  the  free  list,  but  the  demand  for  protection  from  those 
interested  in  establishing  a  feather  cleaning  industry  in  the  United 
States  has  led  to  the  change.  With  the  exception  of  one  or  two  of 
the  larger  concerns,  such  as  the  Alaska  Feather  &  Down  Co.,  who 
import  direct  from  China,  the  feathers  used  in  making  quilts, 
pillows  and  similar  goods  in  Canada  are  brought  from  the  United 
States.  This  increase  in  the  duty  will  naturally  bring  a  correspond- 
ing increase  in  the  price  of  these  goods. 
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SEASON  1897-8 


Our  Salesmen  are  now 
on  the  road  with  our  new 
samples.  Inspect  our  line 
before  placing  orders. 
Ours  are  popular  goods 
at   popular  prices. 


A  large  line  of  patterns 
in  stock  for  immediate 
shipment    .... 


STAUNTON  &  CO. 

MANUFACTURERS 

TORONTO 
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rALL  CLOTHING,  1897 


Don't  take  the  "just  as  good  kind," 


TAKE  THE  BEST.  q| 


Artistic  styles  and  tastily  selected 
fabrics,  happily  combined  ;  fashion, 
skill,  experience,  and  a  thorough  know- 
ledge of  every  detail  essential  to  the 
making  of  perfect  merchandise,  have 
done  much  to  enhance  the  beauty  of  our 
Fall  Productions. 

"WE  MAKE  THE  BEST." 


This  strong  combination 

is  sure  to  win 

TRADE. 


Special  attention 
paid  to 

LETTER  ORDERS 


LET   US   HEAR   FROH   YOU. 


Chalcraft,  Simpson  &  Co. 


Makers  of  Fine  Clothing. 


TORONTO. 
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Everybody  says  it,  so  there 
must  be  something  in  it 


C7 


People  who  have  seen  the  samples 
of  our     .     .     . 


Ladies' 

Costume 

Fabrics 


f? 


for 


Autumn,  '97 


say  they  are  the  smartest  things  on 
the  market. 

The  colorings  and  weave  are  a 
step  in  advance.  The  stock  pure 
Nova  Scotia  Wool. 


Our  Travellers 


are  now  on  the  road  in  the 
Maritime  Provinces. 

Robert  Harrower,  136  McGill  St., 
Montreal,  shows  a  full  range  of 
samples  (also  men's  fall  tweeds)  for 
Quebec,  Ontario  and  the  West. 

W.  G.  Luker  &  Co.,  144  Chat- 
ham St.,  Victoria,  B.C.,  represent 
us  on  the  Coast.     . 


-*- 


Place  orders  early.     A  rush  on  this  line  is  bound  to  come. 


OXFORD  MFG.  CO.  Limited 


v^ 


OXFORD    TRADE    MARK: 

"Tape  woven  across  the  ends  of  every  web 


n 


Established  30  Years 


OXFORD,  Nova  Scotia 
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BRIEF  NEWS  NOTES. 

CASHMERE  jerseys  are  coming  in  again  and  will  be  a  good 
deal  worn  this  fall.  Messrs.  Kyle,  Cheesbrough  &  Co.  have 
a  large  stock  of  these  goods,  and  also  of  golfers. 

W.  R.  Brock  &  Co.  have  a  full  range  of  dress  linings  in  stock. 
Ask  for  special  case  quotation  on  their  "  Ci  "  linenette. 

Messrs.  Kyle,  Cheesbrough  &  Co.  have  a  large  assortment  of 
blouse  silks  in  all  the  latest  colors. 

Mr.  J.  Frank  Riepert  has  gone  on  an  extended  business  trip  to 
Japan,  sailing  by  the  steamer  Empress  of  Japan  from  Vancouver 
on  the  2 1  st  ult. 

Hair  ornaments  in  celluloid  are  very  much  in  vogue  now  in 
London  and  elsewhere.  Messrs.  Kyle,  Cheesbrough  &  Co.  have 
secured  an  assortment  of  the  latest  novelties  in  these  goods. 

Messrs.  Coristine  &  Co.  are  offering  some  special  lines  of  fine 
astrachan  jackets.  They  are  also  showing  a  large  range  of  coon 
and  wombat  coats.     See  these  goods. 

Chiffons  are  coming  into  great  demand  for  evening  wear. 
Messrs.  Kyle,  Cheesbrough  &  Co.  are  well  supplied  with  these 
goods  in  four,  six  and  twelve  inches,  in  both  black  and  colors. 

"Congo  Black"  dye  has  become  a  great  trade  drawer,  and 
no  black  dress  goods  department  can  be  said  to  be  complete  that 
does  not  contain  these  goods.  At  great  expense  Caldecott,  Burton 
&  Spence  have  perfected  this  dye,  and  now  that  the  public  have 
found  out  its  good  qualities,  they  are  demanding  this  dye  for  all 
their  black  dress  materials,  because  "  Congo  Black  "  will  not  fade 
and  is  impervious  to  either  wind,  sun  or  fruit  juices. 

The  season  for  afternoon  teas  and  at  homes  is  at  hand  and 
Messrs.  Kyle,  Cheesbrough  &  Co.  are  showing  a  number  of  novel- 
ties in  the  way  of  tea  cloths,  doylies,  sideboard  covers  and  mats 
which  will  no  doubt  delight  the  feminine  mind.     These  goods  have 


stamped  upon  them  pretty  designs,  which  may  be  worked  in  silk. 
A  line  of  pillow  shams  in  goods  similar  to  the  above  will,  no  doubt, 
find  a  ready  sale. 

W.  R.  Brock  &  Co.  have  just  received  and  passed  into  stock  a 
large  shipment  of  sleeve  linings  and  Italians  in  all  makes,  designs 
and  finishes,  being  the  first  consignment  of  their  fall  purchase. 
Ask  to  see  their  "  Our  Special  H"  54-inch  black  Italian,  Kirk's 
permanent  doeskin  finish. 

The  wise  merchant  aims  to  buy  goods  that  bear  a  decent  profit, 
and,  keeping  this  in  view,  Caldecott,  Burton  &  Spence  are  offering 
a  splendid  range  of  cashmere  hosiery  that  combine  in  a  rare  degree 
good  shape,  good  value,  good  color,  and  every  size  for  men,  women 
and  children,  from  2-inch  up  in  each  half-inch  to  12-inch.  Caldecott, 
Burton  &  Spence  always  keep  their  stock  up  in  these  goods  all  the 
year  through,  and  this  meets  the  convenience  of  buyers  and  is 
satisfactory  to  retail  merchants  who  carry  these  goods  in  stock. 

Messrs.  Kyle.  Cheesbrough  &  Co.  say  :  "Our  stock  of  gloves 
and  hosiery  this  season  is  better  than  ever.  Our  European  buyer 
has  just  returned  after  three  months'  absence  in  England  and  on 
the  continent  and  has  secured  for  us  the  latest  novelties  in  these 
goods.  Our  stock  of  veilings  is  large  and  contains  a  variety  of 
colors." 

A  good  reputation  can  only  be  won  and  retained  by  honestly 
deserving  it.  Caldecott,  Burton  &  Spence  have  won  their  way  to 
the  front  rank  as  glove  and  hosiery  merchants.  They  have  aimed 
to  keep  all  the  year  round  a  well  assorted  stock  of  seasonable 
goods — the  right  goods  for  the  current  season.  They  will  show  this 
fall  the  biggest  range  of  fall  gloves  and  hosiery  they  have  ever 
offered,  and  it  will  contain  goods  suitable  and  fashionable  in  every 
quality  and  size  of  gloves  and  hosiery,  and  as  Ringwood  gloves  are 
now  the  correct  thing  they  invite  the'attention  of  the  trade  to  their 
unique  collection  of  these  goods. 


Common  Sense  and 
Huron  Bicycles   o 


EASY  RUNNING,    DURABLE,    LIGHT, 
AND  HANDSOME 


mi  it 


Everything  used  in  its  construction  is  high  grade  only. 
We  also  make  the  Goderieh  Bicycle  Sulky  Wheel.  Every 
Horseman  should  have  one.     Agents  wanted  everywhere. 


Henderson  Bicycle  Co.,  Limited 

GODERICH,    CANADA. 


NEW    BUILDING 
NEW    BUSINESS 


MATTHEWS    BLOCK 


A  "comer-stone"  opportunity.      A  fortune  in 
store    for  some   enterprising   dry  goods  man. 


rrHI3  elegant  building  has  been  specially  designed  for  a  modern  dry  goods  and  depart- 
ment business,  and  is  ready  for  occupancy.  Has  nearly  200  feet  of  show  windows. 
Located  on  one  of  the  best  business  corners  in  Milwaukee,  within  one  block  of  three 
theatres,  the  largest  hotel  in  the  city  and  the  Union  Depot.  Nine  lines  of  electric  cars 
pass  this  corner.      Apply  to 

MATTHEWS  BROS.,  Milwaukee,  Wis. 
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THE  STANDARD  DRESS  EDGE 
OF  THE  WORLD 


u 


»» 


Feder's 
Brush  Skirt 
Protector 


As  long  as  skirts  are  worn  this  protector 
will  be  necessary,  because  most  perfect 
and  most  handsome.  There  is  absolutely 
no  room  for  improvement. 

As  handsome  as  a  skirt  edge  trimming 
as  it  is  faultless  as  a  skirt  protector. 


The  genuine  goods  bear  the  words 
•  FEDER'S  BRUSH  S.  P."   stamp- 
ed  on   every   yard.       Beware    of 
imitations. 


HERMANN  H.  WOLFF 
&  CO. 


MONTREAL 


Sole  Manufacturers  and  Selling 
Agents  for  the  Dominion. 
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GOING    IN   FOR    FINE   GOODS. 

GLOVER  &  BRAIS  are  making  a  new  departure  in  the  men's 
furnishings  trade.  Hereafter  they  will  handle  nothing  but 
the  finest  grades  of  imported  goods.  In  conversation  with  The 
Review's  reporter,  Mr.  Brais  remarked  that  the  country  had  been 
flooded  with  cheap  goods,  but  so  far  no  house  has  devoted  its  entire 
attention  to  superior  goods  only.  They  will  make  a  specialty  of 
fine  neckwear  and  underwear.  Mr.  Brais  will  leave  for  Europe 
about  the  end  of  August.  He  will  make  an  extended  trip  in  Eng- 
land and  on  the  continent,  and  expects  to  secure  a  number  of 
novelties  for  the  spring  trade. 


can  be  had,  wholesale  only,  from  Brophy,  Cains  &  Co.,  Montreal. 
This  firm  recommend  these  goods  to  the  trade  with  the  greatest 
confidence. 


ADVERTISED    GOODS. 

W.  R.  Brock  &  Co.  advertised  in  The  Globe  and  Mail-Empire 
a  few  days  ago  a  special  silk  sale,  which  resulted  in  many  enquiries 
for  samples  and  a  number  of  good  orders.  The  lines  advertised  are 
all  in  stock  now  and  their  values  undoubted.  The  purchase  was  a 
special  one,  being  the  clearing  out  of  a  manufacturer's  overmakes 
at  about  an  average  reduction  of  50  per  cent.  They  comprise  black 
satins,  surahs,  peau-de-soies,  bengalines,  brocades,  and  fancy  ben- 
galine  tartans,  checked  taffetas,  striped  taffetas  and  plain  colored 
pongors. 


MAKING    A    FEATURE   OF    FANCIES. 

Caldecott,  Burton  &  Spence  have  evidently  a  good  opinion  of 
the  prospects  for  the  fall  trade  of  1897.  They  have  made  contracts 
for  a  large  stock  of  dress  fabrics  and  will  show,  when  all  their  goods 
are  opened,  an  enormous  range  of  dress  goods  in  all  the  fashionable 
cloths  and  fabrics.  Particularly  do  they  draw  attention  to  the 
various  lines  of  fancies  which  they  will  show.  They  have  laid 
under  contribution  the  most  famous  of  French,  German  and  British 
looms,  and  can  minister  to  every  caprice  and  whim  of  fashion.  We 
are  sure  this  great  display  of  dress  materials  will  draw  the  buyers  in 
great  numbers  to  their  warehouse  on  Bay  street,  Toronto,  and  when 
there  Caldecott,  Burton  &  Spence  will  give  buyers  every  attention. 


LEUTINA    FINISH. 


SAMPLE    SENT    ON     ENQUIRY. 

Fitzgibbon,  Schafheitlin  &  Co.,  who  control  the  Eugene  Jammet 
kid  glove,  are  showing  choice  lines  in  three  large  oxydize  dome 
glace  gloves  for  fall  delivery.  Every  detail  in  the  trimming  and 
make  of  these  goods  is  correct  and  up-to-date,  while  in  shades  of 
greens,  myrtles,  Russian  reds,  etc.,  the  line  is  most  effective. 
Samples  to  the  trade  on  application. 


As  dyers  and  finishers  of  dress  goods  the  firm  of  Edward  Ripley 
&  Sons,  Bradford,  Eng.,  stand  pre-eminent.  One  of  their  latest 
achievements  is  styled  "  Leutina  Finish."  It  will  withstand  those 
destructive  elements,  fresh  and  salt  water  and  the  hot  sun,  per- 
manently retaining  its  original  finish.  The  wearer  is  guaranteed 
entire  satisfaction  in    every  respect.       Leutina  finish   dress  goods 


DESIGNED    BY    ENGLISH    ARTISTS. 

The  Alaska  Feather  &  Down  Co.  report  a  largely  increased 
demand  for  better  class  goods.  A  range  of  eiderdown  quilts,  lined 
with  silk  or  satin,  have  had  a  big  run.  These  goods  are  in  very 
tasteful  and  pretty  colors,  and  the  patterns  were  designed  by  promi- 
nent English  decorative  artists. 


BUY  OF  THE  MAKER 

STORE  i  WINDOW  FIXTURES 


We  make  the  best  line  and  finest  finished 
goods  on  the  market.  Send  for  one  of  our 
latest  Collar  and  Tie  Display  Stands,  the 
best  article  ever  made  for  the  purpose. 
Only  $3.50  each,    brass  or  nickel  plated. 

Fittings  for  every  line  of  trade. 


The 


TORONTO  BRASS  CO. 

Limited. 

York  Street,  TORONTO,  ONT. 


ORGANS 


High  Grade 
Fine  Tone 


Export  and  Home  Trade 

Piano  and  Organ  Stools 

SPANISH  OR  ENGLISH 


CATALOGUES 


FREE 


The  Goderich  Organ  Co. 

GODERICH,  ONT. 


w 


Head  Office 


ESTERN 


Incorporated 
1851 


•    •    • 


ASSURANCE 
COMPANY. 


FIRE 

AI\D 

MARIISE 


Toronto, 
Ortt. 


Capital  Subscribed 
Capital  Paid  Up     - 
Assets,  over 
Annual  Income 


$2,000,000.00 
1,000,000.00 
2,320,000.00 
2,300,000.00 


HON.  GEO.  A.  COX,  President. 

J.  J.  KENNY,  Vice-President  and  Man.  Director. 

C.  C.  FOSTER,  Secretary. 


w 


ARDLAW 
YARN  MILLS 


DUNDAS, 


Ont. 


Thos.  D.  Wardlaw 


Manufacturer  of 


Worsted  and   Woollen   Yarns,  Fingering, 

Wheeling  and  Knitting. 
Loops    and    Novelties  for  Dress  Goods, 

Cloakings,  etc. 
Carpet  and  Serge  Warps. 

GOLF  AND  BICYCLE  YARNS  A  SPECIALTY 

Write  for  Prices   and  Samples 


TO  THE  WHOLESALE  AND  MANUFACTURER  ONLY 
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W.  E.  Sanford  Manufacturing  Co. 


LIMITED 


HAMILTON,  ONT. 


Wholesale  Manufacturers  of 


CLOTHING 


Correspondence   Solicited. 

Samples  and  quotations 
cheerfully  submitted. 

Bay  St.,  Cor.  Princess  and  Bannatyne  Sts.,  Wharf  St., 

TORONTO.  WINNIPEG,  MAIS.  VICTORIA,  B.  C. 


The  Largest  Bedding  Factory  in  Canada.     Sample  Room  and  Office  in  Front. 
290   GUY    STREET" 


Down 
Quilts 

Down 
Cushions 


All  the  designs  of  our  coverings  are  con- 
trolled by  us.  Our  customers  have  the  bene- 
fit of  our  large  range  of  exclusive  patterns. 

Keep  your  Fall  Order  for  the  Alaska  Company. 


MONTREAL. 


w 
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f JAMES  JOHNSTON  &  C0.1 

I  MONTREAL 

|    Wholesale  Dry  Goods  Importers 

m  in  English,  French,  German  and  American. 

;!c  Our  stock  of  seasonable  goods  still  well  assorted  and  buyers  visiting  the  city      JK 

/I\  will  do  well  to  call.                                                                                                                          *y 

$*  Our   travelers   are   now   showing   full   ranges  of  samples  for  Fall  in  all  de- 

/|S  departments. 

I      JAMES  JOHNSTON  &  CO.,  MONTREAL      | 

%-  J 


9 

/is 

/IS  Manufacturers  of  .  .  . 

I  Featherbone  Corsets in  a  varie,y  of 


CANADA  FEATHERBONE  CO.    1 


styles.  \|/ 

1      'n       Featherbone  Waist,  Skirt  and  | 

I               Bustle  Bone,  Tapes,  Piping  Cord,  § 

&                               e,c-  w 

/ft  The   most   modern    and    perfect   article                                              ===== \|/ 

|  paed  in  the  D»-*b,  A«  of  ^         j       CMAM    f£ATHERB0NE    C0.-^^  j 

$  Demonstrating  Parlors —                        Sole  Mll"'fa™  a"d  p"e"tees  in  c»rada  >K 

*                  ..3  K>„e  S,re£.  West,  Toro-,0.                                                             _     <     <     LQNDON,     ONT.  | 

/JS                                    Will  be  plea  ed  to  furnish  information       Write  for  p  >rticulars.  v/ 
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♦ 

♦ 
♦ 


EUGENE 


JAMMET'S   Kid  Gloves 


IT    IS    LATE    but  we  can  still  promise 

Sept.  delivery  of  some  of  our 
FALL   HIGH   GRADE   Novelties 


including 


WRITE 
FOR 

SAMPLES 


Specialties  in  Large  Clasps 

Correct  Shades  in  Greens,  Reds,  &c,  &c. 


FITZGIBBON,    SCHAFHEITLIN    &    CO. 

MONTREAL. 


Wm.  Parks  &  S&t(l 


i 

i 


:'        '     ■•Ji 


Agents    .    .     . 

J.  SPROUL  SMITH,  24^fflngton  Street  West,  Toronto 
DAVID  KAY,  Fraser  jiriding,  Montreal. 

JOHN  HALLA^Pi  Front  Street  East,  Toronto,  Special  Agent  for 
;  for  Ontario. 


•^Jrey  Cottons,  Sheetings,  Drills  and  White  Ducks,  Ging- 
hams, Shirtings,    Tickings,  Denims    and  Cottonades,  in 
Plain  and  Fancy  Mixed  Patterns.     Cotton  Yarns,  Carpet 
.0  Warps,  Ball  Knitting  Cottons ,  Hosiery  Yarns ,  Beam  Warps , 

y[^J£|^|j*£f"§     for  Woolen  Mills,  and  Yarns  for  Manufacturers'  use. 

TONLY  "WATER  TWIST"  YARN    MADE  IN  CANADA 

NEW  BRUNSWICK  COTTON  MILLS 
ST.  JOHN  COTTON  MILLS 

ST.  JOHN,  N.B. 


HILLS  { 


i 
t 
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A    NEW    WALL    PAPER    FACTORY. 

THE  WATSON,  FOSTER  CO.,  LTD.,  are  now  occupying  the 
large  new  factory  and  warehouse  recently  erected  for  them. 
This  company's  business  has  increased  by  leaps  and  bounds  with 
the  past  couple  of  years,  and  it  was  found  that  their  old  quarters 
were  no  longer  large  enough.  The  new  building  is  a  handsome 
brick  structure,  finished  in  the  most  up-to-date  style.  It  occupies 
a  commanding  position  in  the  centre  of  an  open  stretch  of  country 
in  the  municipality  of  Maisonneuve,  just  beyond  the  limits  of  the 
city  of  Montreal,  and  within  easy  distance  of  the  city  cars. 

The  Review's  representative  called  there  a  few  weeks  ago  and 
through  the  courtesy  of  Mr.  Foster  he  was  permitted  to  go  over  the 


with  that  end  in  view  have  expended  over  $25,000  within  the  last 
couple  of  months. 

The  accompanying  cuts  will  give  an  idea  of  the  extent  of  the 
business  done  by  this  company  and  of  the  size  of  the  factory.  Cut 
No.  1  represents  a  view  of  the  printing  machines.  Down  the  centre  of 
this  room  there  is  a  dividing  wall  and  beyond  it  there  are  as  many 
more  machines  as  appear  in  the  foreground. 

Cut  No.  2  shows  a  twelve-color  printing  machine  and  also  gives 
an  idea  of  the  length  of  the  factory. 

The  capacity  of  the  factory  when  running  full  is  sixty  thousand 
rolls  per  day.  This  means  about  230  miles  of  paper.  There  are 
employed  in  the  office,  factory  and  warehouse  altogether  about  1 50 


No.  1 — Interior  View  of  the  Watson,  Foster  Co.,  Limited's,  Wall  Pater  Factory. 


building  and  see  the  different  departments  at  work.  The  factory 
proper  is  326  feet  long  by  108  feet  wide,  being  the  largest  of  its  kind 
in  Canada,  if  not  in  America.  Adjoining  this  building,  and  prac- 
tically part  of  it,  is  the  warehouse,  which  is  four  storeys  high  and 
contains  about  45,000  feet  of  floor  space. 

On  the  ground  floor  of  the  warehouse  are  the  general  and  pri- 
vate offices  of  the  company.  These  are  well-lighted  and  airy,  and 
are  conveniently  arranged  for  the  transaction  of  business.  A  spa- 
cious sample  room  is  another  feature  of  the  warehouse. 

The  entire  building  has  been  erected  on  the  "  mill  construction" 
or  "slow-burning"  principle,  by  which  the  floors  and  roofarecon- 
structed  of  hardwood,  over  four  inches  thick.  The  woodwork 
throughout  the  entire  building  has  been  coated  with  a  fire-proof 
preparation.  These  precautions,  combined  with  solidity  of  the 
whole  structure,  greatly  lessen  the  danger  of  fire. 

A  quantity  of  new  machinery  has  been  purchased  for  the  new 
factory.     The  management  believe   in  having  the  best  of  plant  and 


hands.  This  includes  a  number  of  high-salaried  designers  and 
many  skilled  printers  and  colorers.  The  Watson,  Foster  Co.  has 
recently  been  formed  into  a  joint-stock  company  with  a  capital  of 
$450,000,  but  the  business  will  be  carried  on  under  the  same  man- 
agement as  formerly.  With  increased  capital  and  larger  facilities, 
no  doubt  they  will  achieve  even  greater  success  in  the  future  than 
they  have  in  the  past. 

The  Watson,  Foster  Co.,  Ltd.,  have  just  issued  their  new 
samples  of  wall  paper.  These  are  by  far  the  most  extensive  and 
best  colored  that  they  have  ever  yet  produced.  While  the  assort- 
ment is  exceptionally  good,  prices  are  lower  than  last  year,  in  fact 
these  goods  are  essentially  popular  goods  at  popular  prices.  The 
trade  should  examine  these  samples  before  purchasing  elsewhere. 


"Ouickcure"  cures  toothache,  and  all  pain.  Every  dentist, 
without  exception,  who  has  thoroughly  investigated  this  new 
preparation,  endorses  it,  and  prescribes  its  use,  in  emergency. 
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The  Butler  Hard  Rubber  Co. 


33     MERCER     ST., 


NEW  YORK,  U.S.A. 


.. 


Hold  Fast"  mUr- 

i  iuiu   i  ctpu     Embr0jdcry  Rings 


These  new  Em- 
broidery Rings  are 
made  with  a... 

Corrugated 
Surface 

on  the  outside  of 
the  inner  ring,  so 
that  when  the  ma- 
terial is  adjusted, 
and  the  outer  ring 
placed  they  hold 
the  material  per- 
fectly,  and 

WILL 

NOT 

SLIP. 


(PATENT  APPLIED  FOR  I 


They  are  a  great 
improvement  over 
all  other  kinds  of- 
fered to  the  trade, 
and  have  proved 
a  decided  success. 


Each  pair... 

Stamped  in 
Gold  Letters 

with  our  name. 


CAN     BE    OBTAINED     FROM    THE    JOBBING    TRADE     IN     CANADA    AND    THE 

UNITED    STATES,    AND     IF    YOUR    JOBBER     DOES     NOT 

KEEP    THEM,    WRITE     US     DIRECT. 

\A/F      Al  QH      M  AIM!  IFAPTI  IPF     ful1  lines  of  Rubber  Dressing,  Fine,  Barber,  Pocket, 

,    flL     HLOU      ITIHIlUrHls  I  UI\t     Children's    Round,    Twist,    and    Ridding   COMBS, 

under  the  well-known   Brands  of  "  Royal  "    "  Hercules  "  warranted  unbreakable   "  flaltese," 

"Butler  Hard  Rubber  Co."  (standard  line),  "American  Rubber  Co.,"  and  "Comet  Comb  Co." 


We   have   many   new  and  novel 


designs  in  COMBS  this  season. 


HARD     RUBBER     CO 


(38 
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THE     PARKS    COTTON     MILLS. 

THE  reports  from  the  St.  John  cotton  industry  indicate  that  a 
good  season  is  expected  and  that  the  responses  to  Mr.  Parks' 
recent  circular  to  the  trade  have  been  satisfactory.  The  mills  have 
not  been  shut  down  at  all,  and  there  is  no  better  test  of  the  large 
business  being  done  than  this.  Besides,  40  more  looms  have  been 
been  put  in,  so  that  the  company  may  keep  abreast  of  the  orders. 
The  manufacture  of  flannelettes  will  be  continued. 

It  is  thought  that  the  present  low  prices  of  cottons  can  hardly 
continue  long.  Up  to  June  15  the  Parks  Co.  had  advanced  prices 
for  yarns  and  warps,  and  the  Cotton  Co.  had  advanced  yarns 
2c.  per  lb.,  but  not  warps.  The  subject  of  cotton  competition  and 
prices  is  dealt  with  in  a  very  interesting  article  by  the  St.  John, 
N.B.,  Gazette.     It  recalls  the  flannelette  war  of  last  year,  and  takes 


Review  will  be  glad  to  see  the  Montreal  concern  drop  the  idea 
that  Providence  intended  them  to  do  the  whole  business  in  colored 
goods  for  Canada. 


AN    IRISH    WHACK   AT   AMERICAN    LINENS. 

Irish  Textile  Journal. 

Our  American  friends  are  again  stirring  themselves  in  the  matter 
of  a  native  industry,  and  if  they  get  what  they  consider  sufficient 
protection,  say  35  per  cent,  on  yarns  and  55  per  cent,  on  cloth,  they 
anticipate  no  difficulty  whatever  in  "licking  creation."  It  is  by 
no  means  a  new  subject.  With  every  change  in  the  tariff  it  comes 
up.  As  yet,  however,  the  fruits  have  been  disappointing  in  the 
extreme.  The  establishment  of  a  mill  at  Minneapolis,  right  in  the 
centre  of  the  flax  district  of  Minnesota,  was  going  to  do  wonders. 
From  the  mill  in  Providence  great  things  were  also  expected,  but 


No  2. — Interior  View  of  the_Watson,  Foster  Co.,  Limited's,  Wall  Paper  Factory. 


the  same  line  pursued  by  The  Review  on  this  notorious  feature  of 
trade.  The  Gazette  also  points  out  that  the  statement  presented 
at  the  annual  meeting  of  the  Colored  Cotton  Co.,  in  Montreal,  did 
not  show  that  that  concern  profited  from  the  war  of  prices  which 
were  inaugurated  by  it.  There  was  no  dividend  and  some  criticism 
was  made  by  individual  shareholders.  On  the  other  hand,  Mr. 
Parks,  continues  our  contemporary,  "has  been  able  to  show  that 
he  has  held  his  own  during  the  war,  and  although  it  is  neither 
pleasant  nor  satisfactory  to  be  compelled  to  do  business  at  actual 
cost,  it  is  gratifying  to  a  certain  extent  to  know  that  the  effect  on 
the  concern  causing  the  strife  has  been  more  disastrous.  The 
mills  here  are  running  and  in  better  shape  to  continue  the  fight 
than  the  combine  itself.  Just  what  the  combine  intend  doing  is 
not  yet  clear,  but  it  will  strike  most  people  that  the  only  course  is 
to  advance  prices  still  further  to  prevent  a  disaster." 

In    time,  no  doubt,    the    advances    will    be  made,  and  The 


in  both  instances  the  ventures  were  unsuccessful.     No  amount  of 
protection  will  bolster  up  a  linen  industry  in  America  so  long  as  the 
climatic  conditions  remain  as  they  are  ;  and  to  talk  about  turning  out 
' '  the  finest  grades  of  damasks  and  linen  dress  goods  in  the  world 
is  sheer  bunkum. 


THE    BOLERO    CRAZE. 

Braid  and  braid  ornaments  are  going  to  be  more  worn  this 
season  than  ever  before.  Boleros  in  braid  effects,  and  in  beads  as 
well,  will  be  very  fashionable.  Mr.  Kyle,  of  Kyle,  Cheesbrough  & 
Co.,  has  just  returned  from  the  Old  Country  markets,  where  he  has 
secured  a  quantity  of  these  goods  for  his  firm.  Steel  and  tinsel 
boleros  promise  to  be  very  popular  for  evening  wear,  and  in  antici- 
pation of  this  he  has  secured  a  varied  stock  which  is  now  being 
offered  at  a  low  figure. 
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?  PLEASE  ANSWER  PROMPTLY 


-*    tfc    -* 


Are  you  in  the  habit  of  visiting  Montreal  in  the  SPRING  and 
FALL,  or  of  sending  your  buyers  here,  for  the  purpose  of  purchas- 
ing goods  ? 

If  not,  would  a  special  reduction  in  railroad  rates  at  such  peiiods 
cause  you  to  come  to  Montreal  to  buy  goods  ? 

What  would  be  the  dates  between  which  you  would  prefer  to 
come  in  the  Spring  ? 

What  would  be  the  dates  between  which  you  would  prefer  to 
come  in  the  Fall  ? 

EVERY  MERCHANT  should  visit  the  markets   at   least 

TWICE  A  YEAR. 
-*   -*   -* 

r  These  inquiries  are  made  in  the  interest  of  the 

I  Wholesale  Dry  Goods  Association  of  Montreal 

And  of  the  Retail  Dry  Goods  Trade  Generally. 

Please  reply  to  AL  L  the  above  questions  by  return  mail,  so  as  to 
assist  the  Association  in  formulating  the  plans  best  adapted  to 
buyers'  requirements. 


Address, 


DRY  GOODS  REVIEW 

Board   of  Trade  MONTREAL,    QUE. 


t 


Uvv\t\%%\v\v%%\vvvi%%\%\%%\%%%%%vi 


70 


THE  -:-  DRY  -:-  GOODS  -:-  REVIEW 


YOUR  CUSTOMER 
HAS  BEEN  MADE 
TO  UNDERSTAND 


! 


through  direct  advertising 
that  the  Guarantee  Card  in 
the  pockets  of 

SHOREY'S  CLOTHING 
MEANS  SATISFACTION 
GUARANTEED  OR 
MONEY  REFUNDED. 

He  wants  just  this  sort  of 
goods  for  his  personal  wear. 
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NEARLY 


MERCHANTS 


KNOW 

OUR 


ALL 

in  the  Dominion  do  ...  . 
and  we  want  you,  (jf/™)  to 

DRESS  STAYS 


ARE  YM  OUr 

«ApwOr<iMpt» 

DRESS  STAYS? 


the  "EVER-READYS"  $1.25 

Welded  with  Gutta  Percba,  (absolutely  impervious) 

THIN     :     ELASTIC     :     DURABLE 

Make  the  waist  an  inch  smaller 


the  "PRE-EMINENTS"  $1.00 

The  leading  stitched  Dress  Stay 

JAPANNED,   METAL  TIPPED,  SPRING  STEEL 

FINE  HEAVY  CORSET  SATTEEN 

SILK   STITCHED 


■♦♦♦♦- 


the  "PARAGONS"  $1.25 

The  new  TWIN  Dress  Stay 

DOUBLE  SPRING  STEEL 

FINE  WOVEN   CAaING 

CLOTH-COVERED  METAL  TIPPED 

♦♦♦♦ 


THE    "ALPHAS"    62cts. 

Also  a  leader 

JAPANNED,    METAL  TIPPED   STEEL 
FINE  SATTEEN,  STITCHED 


the  "RIVALS"  socts. 

JAPANNED,  TIPPED  STEEL 

SILESIA  COVERED,   COTTON    LINED 

STITCHED 


THE  .  . 


Terms  Regular  :  Quantities  Delivered 

Will  be  pleased  to  submit  samples. 

The  Goods  are  Right,  also  the  Prices 


EVER-READY  DRESS  STAY  CO. 

LARGEST  DRESS   STAY  MANUFACTURERS 
TORONTO  WINrvCnt>     niYTT  MONTREAL 


24  Wellington  W. 


WINDSOR,  ONT. 


136  Peel  Street 
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MILL  NO.  2. 


Penman  Manufacturing  Co. 


HEAD  OFFICE  :     PARIS,  ONT. 


Limited 


Selling  Agents  :    D.  MORRICE,  SONS  &  CO.,  Montreal  and  Toronto. 


^ 


MILL  NO.  3. 


The  Oldest  and  Largest  Manufacturers  of 

KNITTED  GOODS 

in  Canada.  Manufacturers  of  every  description  of  Men's, 
Ladies',  Misses',  Youths'  and  Children's  Underwear,  Hose, 
Half  Hose,  Knitted  Top  Shirts  and  SWEATERS. 


The  travellers  of  all  the  best  wholesale 
houses  in  Canada  now  carry  full  lines  of 
our  make.  Be  sure  you  see  them  when 
placing  your  Fall  Orders.     .     .     . 


MILL  NO.  5. 


MILL  NO.  6. 


$y^ 
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\*mimEMExmzxmm 


A  Sound 

Qncinacc     I    Always  give  the  purchaser 
DUOlllCOO     £    the  best  value. 

Principle 


This  we  do  and  have  done 
so  for  years. 


aiKSEsraresssssresEiB5-S 


ALWAYS  THE  BEST 
AND  FIT  PERFECT 


Shirts  - 
Collars 


Thousands   are   worn   by  gentlemen 
all   over  the   Dominion 


TOOKE  BROS. 


!!* 


|   Quality  and  Finish 

^  or  our   .... 


31 


III 


SI 


SI 


si 
si 


si 

SI 
SI 


SI 


MONTREAL  i 


lix  Si?  Six  Six  Six  Six  Six  Six  Six  mx  SixSix  Six  Six  Six  Six  Six  SixSix  Six  Six  Six  Six  Six  Six  Six  Six  Six  Six  Si*  Sir  Si5  Si?  Six  SiS  Six  Six  Six  Six  J 


THE  -:    DRY  -:-  GOODS 


REVIEW 


73 


c 

o 


u 


.22 


s 

r3 


O 


o 


o 


74 


THE  -:-  DRY  -:-  GOODS  -;-  REVIEW 


DRY    GOODS    TRADE     IN    THE    WEST. 

A  HEALTHY  TONE  AND  FALL  TRADE  BRISK. 

Winnipeg,  June  28. 

Owing  to  the  year  being  somewhat  sharply  divided  into  two  sea- 
sons— summer  and  winter — it  is  a  little  difficult  to  find  any- 
thing worthy  of  note  between  these  seasons.  Our  spring  was  cold 
and  capricious,  and  this  materially  affected  the  clothing  trade,  April 
and  May  making  a  poor  showing  compared  with  the  same  months 
in  other  years.  During  June,  however,  matters  have  improved  and 
sales  have  picked  up  and  preparations  are  now  going  forward  for 
shipment  of  winter  goods. 

In  the  wholesale  dry  goods  houses  the  packing  and  shipping  of 
winter  stocks  is  being  prosecuted  with  the  utmost  vigor  ;  in  fact, 
the  work  goes  forward  from  eight  in  the  morning  until  ten  at  night, 
and  will  continue  at  this  pressure  until  the  end  of  November. 
There  is  nothing  light,  airy  or  romantic  about  the  winter  trade  ; 
people  in  this  country  want  warm,  serviceable  clothing,  and  buy 
accordingly.  I  dropped  into  Stobart,  Sons  &  Co.'s  the  other  day 
and  found  them  struggling  with  a  carload  of  blankets,  heavy  wool- 
ens and  grain  bags  innumerable  (they  do  nearly  all  the  grain  bag 
trade  of  Manitoba  and  the  West).  Buying  these  staples  in  carload 
lots  direct  from  the  manufacturers,  they  can  give  better  rates  than 
the  eastern  houses  and  their  trade  is  correspondingly  large. 

Although  this  is  the  busiest  time  of  the  year,  it  is  not  as  profit- 
able as  the  handling  of  the  lighter  summer  fabrics,  as  competition 
in  staples  is  close  and  keen.  The  same  state  of  haste  prevails  at 
R.  J.  Whitla's,  and,  in  fact,  all  wholesale  houses  are  just  as  busy 
as  they  can  be.  Payments  are  being  met  promptly  and  the  whole 
tone  of  business  is  healthy. 


during  the  fall  season.  Caldecott,  Burton  &  Spence  keep  a  full 
line  of  these  goods  in  stock  in  all  the  fashionable  colors,  in  three 
different  qualities,  and  in  all  widths  from  No.  5  to  40.  Ribbon 
buyers  will  do  well  to  see  these  goods. 


MOREENS. 

Thirty-eight  inch  black  union  and  wool,  27-inch  black  union 
and  wool,  also  38-inch  metallic  printed  moreens,  are  lines  now 
shown  for  July  and  August  delivery  by  Brophy,  Cains  &  Co. 
This  firm  have  also  brought  out  25-inch  silk  moreens  in  black  and 
colors  for  skirting  and  linings.  All  the  newest  shades  are  shown. 
They  are  the  present  rage  in  London. 


THE    MANTLE    TRADE. 

W.  R.  Brock  &  Co.  carry  a  very  large  range  of  cloakings  and 
mantle  cloths  and  are  now  prepared  to  manufacture  these  into  coats, 
capes,  jackets,  etc.  Samples  are  in  the  hands  of  their  travelers, 
from  which  it  can  be  seen  that  their  styles  and  shapes  are  correct  and 
that  the  garments  for  fit  and  finish  cannot  be  excelled.  As  they 
have  only  gone  into  this  branch  to  increase  the  sale  of  the  goods  by 
the  yard  and  do  not  look  for  any  profit  on  the  making  of  the  gar- 
ment, it  can  easily  be  seen  that  they  are  in  a  position  to  give  value 
such  as  a  regular  manufacturer  or  importer  cannot  be  expected  to. 


THE    RIBBON    TRADE. 

Ribbons  have  been  specially  active  in  double-face  satin  during 
the  last  month,  and  the  prospect  is  that   the  demand  will  continue 


FLANNELETTES. 

Makers  of  these  goods  have  devoted  time  and  money  in  the 
effort  to  procure  new  and  handsome  designs  for  fall  and  winter  of 
1897.  If  we  may  judge  by  the  150  or  more  choice  patterns  which 
Brophy,  Cains  &  Co.  are  now  showing  of  imported  lines,  then  the 
makers'  efforts  have  been  successful.  The  designs  are  foreign  to 
anything  heretofore  shown.  This  firm  have  also  brought  out  40 
designs  in  flannelette  skirtings  in  styles  that  the  trade  will  appre- 
ciate. 


Blarney  Yarns 

Manufactured  by 

MARTIN  MAHONY  &  BRO.  Ltd. 

.    .    Blarney,  Cork,  IRELAND 


FINGERINGS 

In  6-lb.  spindles 

SAXONYS 

In  i-lb.  boxes  and  2-oz.  hanks. 

MENDINGS 

On  cards  and  %  oz.  skeins,  %  gross 
in  box. 


These  celebrated  wools  are  made 
in  all  the  newest  Moss  Tints,  Spiral 
and  Twist  Mixtures,  for  Golf  and 
Bicycle  Hose. 

Before  placing  your  order  for 
Fall,  send  for  samples  and  prices. 


Agent  for  U.S.  and 
Canada    .    .    . 


R.  H.  COSBIE 

Manchester  Building,  Melinda  St.,  TORONTO 


THOMAS  MEALEY  &  CO. 

MANUFACTURERS    OF 

Wadded  Carpet  Lining 


MEALEY  STAIR  PAD. 


AND 


STAIR  PADS 

HAMILTON, 

ONT. 

OFFICE .— 

U  Catharine  St,  North. 


SOMETHING  STYLISH 


Ladies'  Felt 
Fedoras 


All  Popular  Shapes 
All  Colors  .... 
Finest  Wheeling  Hat 

in  the  market 


wHe  THE  ROYAL  HAT  CO. 

For  samples  and  prices.  HAMILTON 

THEMcKENZIE-^^ 

1  BUGGY 

takes  the  lead  all  over  Canada.     Manufactured  by 

W.   F.   McKenzie    &    Co.,   Leamington,  Ont. 

A  Trial  Order  Solicited. 

All  hand  made  and  warranted  for  five  years. 


^p    W.  F.  flcKENZIE, 

Box  93,  LEAMINGTON,   ONT. 
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WHOLESALE  MILLINERY... 


FALL  SEASON 

Our 

Range 

Complete 


o) 


B 


We  beg  to  advise  the  Trade  that  our 
Travellers  have  left  for  their  respective 
routes    with    the    most    complete    range    of 


...SAMPLES 


we  have 
had    the    pleasure    of    placing    before    you. 


No   Merchant  or   Milliner  can,   in   justice  to   themselves,  place  orders 
elsewhere    without   first  inspecting  our  Samples. 


The  D.  McCALL  COMPANY,  h 


TORONTO. 


r 
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The  Secret  of  Success 

lies  very  largely  in  keeping  the  goods     ) 
your  customers  want — and  such  goods     \J 
as  you  can  recommend  to  them. 


It  is  Expensive  to  Try 

to  educate  the  public  to  buy  goods 
that  they  do  not  know  and  that 
have  to  be  forced  upon  them. 


Shorey's  Make 


.  OF 


READY-MADE  CLOTHING 

is  favorably  known  to  the  consumer  and  easy  to  sell. 


♦  ♦  ♦ 


EVERY  GARMENT  IS  GUARANTEED  j»  Workmanship,  which  means  satis- 
faction  or  money  returned.  A  business  man  will  readily  see  the  point 
of  this  argument.  ..... 
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F.  C.  DANIEL  &  CO. 


43  Scott  Street 

^Toronto 


Our  range  of  Children's 


White  Wool  Headwear, 

Boas,  Muffs,  Collarettes, 

and  Carriage  Robes 


are  far  in  advance  of  anything  we 
have  yet  exhibited 


PRICE  LIST  WILL  BE  FURNISHED  ON  APPLICATION. 


OUR  USUAL  LINES  OF 


\/oi   in fTO    an<^    Fancy  Dry  Goods  Sundries 
V  villi  IgO    w[\\  De  found  quite    up  to  date. 


F.  C.  DANIEL  &  CO,  43  Scott  Street,  Toronto 


The 

Eyes  of 

Canada's 

Best  People    1| 


TORONTO      5 
CARPET        ® 
MANUFACTURING  £ 
COMPANY, 

TORONTO,  CANADA. 


Have  been  watching  the  effect  of  every- 
day wear  and  tear  on  the 

Maple  leaf  Brand 

All-Wool  Ingrain 

Carpets 


And  the  Alexandria  and 

Imperatrix  Axminster 


In  Mats,  Rugs,  Squares,  Bodies,  Borders  and  Stairs, 


For  Them. 


And  after 
years  of  using 


^^   A   ^k/    that  they  are  equal  to 
^5/Tj,    I      the  best  in  the  world. 


When   two   articles    look 
alike,  the  better  is  proved  by 


use* 


«eS»       fc§* 


The  best  value  of  a  trade 
mark  is  its  guarantee  of 
honesty* 


«e§*       ts£ 


The  "Maple  Leaf,"  "Do- 
minion "  and  "  Beaver n 
Wool  Carpets  require  no 
praising  to  a  judge  of  carpets* 


The  above  cut  will  be  SENT  FREE  to  any  of  our  customers. 
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THE 


QAULT  BROS.  CO.  I 


LIMITED 


MONTREAL 


Specially  invite  their  many  customers  to 
visit  them  during  the  months  of  July 
and  AllgUSt  to  inspect  their  magni- 
ficent stock  of 


1 


Fall  Goods 


and  make  their  purchases. 


All  leading  lines  will  be  shown  and 
various  lines  at 


JOB  PRICES. 


A  HEARTY  WEIiCOJWE  TO  ALU    | 
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THE   TARIFF   DEBATE   ON    DRY   GOODS. 


THE    COTTON    AND    SHIRT    DUTIES — THE    MINISTER    CONFESSES    THAT    THE    RESULT    IS    UNSATISFACTORY- 
SHIRT    INDUSTRY OTHER    FEATURES    OF    THE    TARIFF. 


-MR.    FOSTER    ON    THF. 


kHEN  the  tariff  was  finally  discussed  in  Parlia- 
ment last  month  the  reports  of  the  debates 
given  in  the  daily  press  were  very  meagre. 
The  Review,  accordingly,  presents  its  own 
report  of  the  important  items  affecting  dry 
goods.  Our  readers  should  preserve  this 
report  for  future  reference. 

The  Finance  Minister,  Mr.  Fielding,  in 
dealing  with  the  clause  of  1 5  per  cent,  on 
shirt,  etc.,  materials  cut  in  bond,  said  :  "I  may  say  that  this  item 
has  given  us  much  consideration  and  difficulty.  I  am  sorry  to  say 
that  we  have  not  been  able  to  reach  a  solution  which  we  can  regard 
as  satisfactory  to  all  concerned.  The  item,  which  I  intend  for  the 
present  to  ask  to  be  struck  out,  was  a  change  introduced  as  a 
special  concession,  with  the  view  of  assisting  the  shirt  manufacturers. 
We  are  led  to  believe  that  it  is  likely  to  create  confusion  and  diffi- 
culty, and  we  have  concluded  not  to  ask  the  House  to  concur  in 
that  item.  I  am  sorry  we  have  not  been  able  to  reach  some 
arrangement  which  would  be  satisfactory  at  once  to  the  cotton 
makers  and  to  the  shirt  makers,  and  we  had  hoped  that  they  would 
have  been  able  to  come  to  some  understanding  which  would  have 
assisted  us  in  the  matter.  Unfortunately,  their  views  are  in  con- 
flict, and,  for  the  present,  whatever  we  may  do  ultimately,  when 
we  reach  item  355a  in  the  tariff  we  shall  ask  the  House  to  strike 
it  out." 

Mr.  Foster  pointed  out  that  this  destroyed  the  proportion  which 
should  exist  between  the  duties  on  cotton  and  on  collars,  cuffs  and 
shirts. 

Mr.  Fielding  continued  :  "I  am  afraid  I  shall  have  to  admit 
that  in  putting  in  that  item  355a  we  attempted  to  do  something  for 
the  shirt  manufacturers  which,  on  reflection,  we  see  we  cannot  do 
successfully,  and  probably  I  may  say  that  we  should  not  have  done. 
We  have  adopted  the  35  per  cent,  rate  in  regard  to  these  manufac- 
tures as  a  maximum  rate  which  we  desire  to  apply,  and  if  we  could 
give  the  cotton  manufacturer  and  the  shirt  manufacturer  each  a 
part  of  that  35  per  cent,  we  should  be  very  pleased  to  do  so,  and 
that  is  what  we  tried  to  do.  My  hon.  friend  (Mr.  Foster)  asks  : 
What  protection  do  you  give  the  shirtmaker  in  that  case?  As  re- 
spects the  colored  cotton,  we  give  him  none,  except  the  protection 
which  always  exists  on  the  labor.  *  *  *  I  do  not  see  any  way 
at  this  moment  unless  we  are  prepared  to  increase  the  duty  on 
shirts,  to  go  above  35  per  cent.,  and  we  shrink  from  doing  that. 
The  other  side  of  the  question  is  that  we  may  reduce  the  cotton 
duties.  We  are  led  to  believe  that  if  we  do  that  there  would  be  a 
larger  disturbance  than  there  would  be  any  compensation  for  in 
the  concession  to  the  shirt  people.  Still,  I  am  not  quite  satisfied 
with  the  result  myself.  I  confess  that  I  think  we  are  making  a 
choice  of  evils  and  doing  less  harm  by  striking  that  item  out  than 
by  adopting  it." 

A    PLEA    FOR    THE    INDUSTRY. 

Mr.  Foster  said,  by  refusing  an  increase  on  shirts,  etc.,  over  35 
per  cent,  the  Government  would  be  adopting  a  pedantic  rule  which 
no  business  man  ever  did,  and  no  business  Government  would, 
ever  attempt  to  do.  The  new  tariff  ranged  all  the  way  from 
nothing  up  to  more  than  25  per  cent.  There  was  no  fixed  rule. 
As  to  the  protection  on  the  labor,  Mr.  Foster  went  on  :  "  The  pro- 
tection of  30  per  cent,  on  the  labor  that  is  put  upon  a  great  many 
of  these  articles  is  no  protection  at  all  so  far  as  the  Canadian 
manufacturer  goes  because  he  has  to  compete  with  labor  50  or 
60  per  cent,  cheaper  than  Canadian  labor,  and  so  my  hon.  friend's 


fancy  protection  of  35  per  cent,  on  the  labor  put  upon  shirts,  collars 
and  cuffs  vanishes  into  thin  air.  But  he  says  he  has  to  do  this  in 
order  to  help  the  cotton  industry.  I  am  very  glad  that  he  did  not 
sacrifice  the  cotton  industry.  It  would  have  struck  a  blow  at  the 
cotton  industry,  but  it  would  have  struck  a  worse  blow  at  the 
industries  behind  the  cotton  industry.  He  has  felt  the  force  of  the 
business  and  financial  pressure  and  given  way  to  it,  and  I  am  glad 
that  he  did  give  way  ;  he  has  given  way  and  restored  the  duties  on 
cottons.  But  what  is  the  reason  that  he  is  going  to  throw  eight  or 
ten  thousand  people  in  Canada  out  of  employment,  as  this  most 
inevitably  will.  They  have  capital,  banks  and  large  aggregate 
influences  behind  them,  but  dependent  upon  these  industries  there 
are  eight  thousand  people  in  Ontario  and  Quebec,  90  per  cent,  of 
whom  are  women  in  the  families  and  homes  of  this  country,  who  are 
making  a  living  for  themselves  and  their  families  out  of  this  in- 
dustry, which,  if  you  keep  the  duties  as  you  propose  to  make  them, 
will  be  transferred  to  the  Continent  and  Great  Britain,  and  in  part 
to  the  United  States  of  America.  I  ask  my  hon.  friend  (Mr.  Field- 
ing) whether  his  pedantic  rule  ought  to  stand  in  the  way  and 
whether  for  the  sake  of  not  giving  more  than  35  per  cent,  on  articles 
like  collars  and  cuffs,  he  is  going  to  take  the  responsibility  of  taking 
the  bread  and  butter  from  8,000  people,  90  per  cent  of  whom  are 
women  in  the  homes  of  our  families  in  Ontario  and  Quebec.  What 
purpose  would  be  served  by  transferring  the  collar,  cuff  and  shirt 
industry  to  foreign  labor  ?  When  you  have  rooted  out  all  your 
manufacturers  you  will  have  the  same  prices  paid  for  these  articles 
in  this  country  that  you  had  before.  I  ask  my  hon.  friend  (Mr 
Fielding)  whether  he  does  not  think  that  it  is  most  unfair  to  sacrifice 
the  interests  I  have  mentioned  with  the  large  amount  of  labor 
involved  in  it.  Though  he  had  to  give  way  in  the  matter  of  the 
cotton  duties  is  it  fair  to  sacrifice  an  equally  great  and  in  some 
respects  a  greater  industry  ?  In  the  matter  of  distributing  employ- 
ment I  do  not  think  that  the  cotton  industiy  is  so  much  greater  than 
this  industry.  In  the  total  amount  of  wages  paid  the  cotton  industry 
is  greater,  but  in  the  distribution  of  what  goes  to  make  up  the  area 
between  poverty  and  comfort  in  thousands  of  homes  this  industry 
is,  perhaps,  under  the  economical  conditions  of  our  people  in  Ontario 
and  Quebec,  more  important  than  the  cotton  mill." 

Mr.  Foster  concluded  by  saying  that  the  work  would  be  trans- 
ferred to  Troy.      He  urged  an  extra  duty  on  the  made  articles. 

THE   MINISTER'S    CONCLUSION. 

Mr.  Fielding  :  "  My  hon.  friend's  proposal  is  that  the  duty  be 
increased  on  shirts  to  50  per  cent.  I  very  much  regret  to  say  thaf 
that  does  not  strike  me  favorably.  I  do  not  think  that  as  a  result 
of  this  duty,  the  industry  will  be  seriously  affected.  That  argument 
is  always  used  when  you  dirturb  any  duty  and  I  am  not  surprised 
that  the  hon.  gentleman  (Mr.  Foster)  uses  it  now.  My  informa- 
tion is  that  while  undoubtedly  the  industry  will  not  have  as  good  a 
time  as  it  had  before  there  will  be  fair  conditions  enabling  it  to  be 
carried  on.  I  think  the  tariff  as  brought  down  will  place  the  shirt 
makers  in  a  less  favorable  position  than  they  were  in  before,  but  it 
will  not  be  disastrous  to  that  industry,  as  my  hon.  friend  suggests. 
We  will  still  make  shirts  in  Canada,  and  these  people  will  go  on 
earning  their  living,  although  the  profits  will  not  be  so  great  as  in 
the  past.  I  wish  I  could  see  my  way  clear  to  meet  the  hon.  gentle- 
man's suggestion,  but  it  seems  to  me  that  it  would  be  leading  to  a 
higher  rate  of  duty,  which  would  not  find  favor  in  the  House." 

THE    DUTY    ON    YARNS. 

On  the  item  making  the  duty  on  woolen  and  worsted  yarn  30  per 
cent,  and  when  imported  by  woolen  manufacturers  20   per  cent. 
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HAUTES    <*    <£ 
NOUVEAUTES    ** 


IN 


DRESS  and  MANTLE  TRIMMINGS 

Sets,  Boleros,  Ornaments,  Gimps  and  Braids  A  large 
range  in  best  designs  and  at  prices  hard  to  beat — all  our  own 
manufacture 


Moulton&Co.  12s,p!£„  Montreal 

Mfrs.  also  of  the  best  Barrel  Buttons,  Cords,  etc.,  in  the  market. 
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A.  A.  ALLAN  &  CO. 


Wholesale  Manufacturers, 

^ Bay  Street, 


Toronto 


LADIES'  and 
GENTS' 

Our  line   of  popular-priced  fine  and  medium 
FUR  NOVELTIES 
is  ready  for  the  inspection  of  the  trade. 
We  have  the  RIGHT  GOODS  at  RIGHT  PRICES. 

No  FUR  BUYER  can  overlook  US  and  do  justice  to  his  department.  ' 

Special  attention  directed  to 


HIGH-CLASS 


FUR 
NECKWEAR 


in  Ruffs,  straight  or  shaped  with  clusters  of  tails  ;  Caperines, 
plain  or  trimmed. 

Combination  Capes  and  Fur  Cravats. 


Gray  Lamb, 
Astrachan, 

Raccoon, 
India  Buffalo, 
Alsatian   Dog. 


FUR  JACKETS     in  Alaska  Seal,  Persian  Lamb, 

Mink,  Electric  Seal, 

Raccoon,  natural  and  silvered. 
FUR  COATS     in  Persian   Lamb,  Bocharin, 

Beaver,  Astrachan, 

Swamp  Wallaby,  Warn  bat, 

Every  requisite  for  manufacturers  in  Dressed  Skins  of  all  classes  at  closest  possible  prices. 
ROBES— Musk  Ox,   Wolf,  Bear,  India  Buffalo,  Goat. 

The  present  year  will  be  known  as  a  year  of  Novel  Furs  and  Imitations.  Our  styles  will  embrace  all  the 
novelties.  Consult  your  interests  by  an  inspection  of  our  lines.  Our  Fall  Catalogue  of  styles  will  be  issued  in 
August. 

Close  buyers  desiring  saleable  lines  that  are  PROFIT  WINNERS,  can  always  find  them  with  us.  Have  we 
done  business  with  YOU  ?    If  not,  can  you  afford  to  overlook  US  ? 
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Mr.  Rosamond,  of  Almonte,  said  :  "Could  the  honorable  gentleman 
make  the  duty  on  yarns  35  per  cent,  ad  valorem  ?  There  will  be  a 
great  injury  done  this  industry  if  the  tariff  is  made  as  low  as  30 
per  cent.  There  is  a  large  number  of  people  employed  in  making 
these  yarns,  and  I  am  almost  certain  their  wages  will  be  reduced 
unless  the  tariff  is  raised.  With  the  25  per  cent,  preferential 
reduction,  the  duty  will  afford  no  protection  whatever." 

Mr.  Heyd,  of  Brantford  (Liberal),  said  that  the  Government,  by 
the  new  duties,  were  seriously  interfering  with  the  manufacture  of  knit- 
ted goods,  the  products  into  which  yarns  ultimately  go.  To  meet  the 
sacrifices  to  which  the  manufacturers  of  woolen  goods  had  sub- 
mitted, the  Government  had  felt  bound  to  make  certain  concessions. 
One  of  these  was  admitting  worsted  tops  in  free,  so  as  to  allow  our 
weavers  a  chance  to  vary  the  classes  of  goods  which  they  had  been 
making  in  the  past.  This  seriously  injured  the  spinning  industry. 
He  suggested  that  the  duty,  instead  of  20  per  cent.,  should  be  25 
or  22^  per  cent. 

On  the  item  of  35  per  cent,  on  ready-made  clothing,  etc.,  Mr. 
Rosamond  said  :  "  Does  not  the  hon.  Minister  think  it  would  be 
well  to  add  a  little  to  that  duty  ?  The  manufacturers  of  ready-made 
clothing  have  always  been  accustomed  to  have  a  little  extra  protec- 
tion, and,  under  this,  it  is  taken  away  from  them  altogether.  It 
would  be  advisable  to  add  to  this  somewhat  in  fairness  to  the  manu- 
facturers of  ready-made  clothing,  who  are  very  large  employers  of 
labor." 

Mr.  Fielding:  "This  is  very  much  the  same  question  as  the 
shirt  question,  which  was  discussed  a  little  while  ago.  I  must  say 
that  I  see  some  difficulty  in  meeting  the  views  of  the  hon.  gentleman 
(Mr.  Rosamond).     I  am  afraid  we  cannot  increase  that  rate." 

Mr.  Quinn,  Montreal  :  "Would  it  not  be  well  to  carry  out 
here  the  system  adopted  in  some  other  cases  and  put  on  a  specific 
duty  in  favor  of  the  manufacturer  of   clothing  besides  retaining  the 


35  per  cent,  ad  valorem  ?  I  think  the  hon.  Minister  must  realize 
that  with  the  high  rate  of  duty  imposed  on  the  cloth  which  goes 
into  the  manufacture  of  clothing,  it  would  be  absolutely  impossible 
for  our  wholesale  clothiers  to  go  on  and  continue  their  business." 


NEW    BRAID    ORNAMENTS. 

Messrs.  Moulton  &  Co.  are  displaying  a  number  of  novelties  in 
braid  and  braid  ornaments.  Their  "Diamond  JubH*e"  design  in 
black  and  purple  met  with  such  success  that  -;  ^\X>  ^jj^ 
they  are  following  it  up  with  other  new^  \3 
features.  Their  stock  includes  all 
of  boleros,  loop  designs  for  the  back 
front  of  the  dress,  and  military 
These  goods  are  in  various  qualities, 
silk,  worsted  and  mohair.  Their  tut 
braid,  with  interwoven  colored  silk 
is  something  entirely  new,  being  the  first 
lot  of  these  goods  ever  made  in  Canada. 
Another  of  their  specialties  is  Eton  jacket 
sets  of  braid  trimmings.  These  are  made 
to  button  double  or  single-breasted,  and 
can  be  made  to  suit  any  style.  The  accompanying  cut  will  give 
the  reader  an  idea  of  the  manner  in  which  these  new  braid  ornaments 
are  arranged  on  the  dress. 


ONE  EFFECT  OF  THE  NEW  DUTY. 

Messrs.  Glover  &  Brais  report  largely  increased  sales  ot  English 
collars.  The  reduced  duty  on  these  goods  has  made  them  a  dan- 
gerous competitor  of  the  home-made  article. 


"  Quickcure  "    cures   cuts  of  all   kinds,  or   lacerated  wounds 
applied  early,  it  prevents  blood  poisoning. 


3  Reasons  Why... 


You    should 
have   the 


LIP  AND  TUBE 

BIAS  DRESS  BINDINGS 


(Patented  1897). 


In    your    Stock : 


THEY   WILL  OUTWEAR   ANY  SKIRT. 
They  will  not  fade,  fray  or  become  ragged. 
They  are  waterproof. 


The    kind   of    Dress    Bindings   which  women  have 
been  looking  for,  but  have  never  found  until  now. 


FOR  SALE 


BY    THE     LEADING    WHOLESALE    HOUSES     OF 
CANADA,     UNITED     STATES     AND     EUROPE. 


Made  in  3  Widths  and 
5  Shades. 
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A  few  lines 
of  our 


Toy  Department 


which  contains  without  doubt  the  most  complete  and  best 
assorted  stock  shown  in  Canada 

Being  able  to  handle  large  quantities  and   through  our  Branch   House  in 
Germany    we    deal    direct    with    all    small     makers    and    can    show    you 

IMMENSE  VALUES  !  !  „™„Cn    n  J  A 

RETURNED     O  ^uM 


JL  si  //S77 


Girl's  Watch.    No.  137  14. 

25  cts.  per  dozen, 

each  on  a  card. 


No.  119  102.    Size,  12  in.  x  9  in.     $2.25  per  doz. 
Other  lines  from  40  cts.  to  $18.00  per  doz. 


Our  131  line. 
$1.50  to  $12.00  per  doz. 
Biggest  in  the  market. 


Net  M 


Prices 


Chime  With  Horse. 
No.  14  37.    $1.00  per  doz. 


k 


Doll's  Washstand. 
No.  4617.     90  cts.  per  doz. 


Patent  Winding  Music  Top. 
No.  4342.    A  good  25  ot.  article. 


Nickel  Rattle,  bone  handle. 
No.  14  27.    $1.20  per  doz. 


Bisc  China  Babies, 
in  all  sizes. 


Brass  Cornet 
No.  138  5.    $1.80  per  doz. 


Every  Toy  Buyer  should  see  our  Samples. 

NERLICH  &  CO.    -    Toronto 
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MISS   CANADA    APPROVES- 

ON  another  page  will  be  found  the  advertisement  of  Clapper- 
ton's  spool  cotton.  The  ad.  represents  Miss  Canada  cheer- 
ing on  the  bantam  "Clapperton  "  in  his  attacks  upon  the  gamecock 
"Competition."  Mr.  Wright,  manager  of  the  Clappertons'  Montreal 
agency,  says  the  idea  was  suggested  to  him  by  the  marked  prefer- 
ence shown  by  the  Canadian  people  for  the  old  standard  brand  of 
"  Clapperton,"  notwithstanding  price-cutting  and  keen  competi- 
tion from  the  manufacturers  of  inferior  brands. 


time.  This  is  a  common  experience.  We  have  in  mind  a  man 
who  makes  a  fine  public  appearance,  and  who  is  on  the  dead-beat 
list  among  retailers.  He  makes  a  large  contribution  to  the  church 
subscription  list,  which  he  pays,  but  he  has  to  make  the  payment 
at  the  expense  of  the  grocer.  This  matter  comes  up  in  many  ways, 
and  wise  is  the  dealer  who  can  have  a  ready  answer  for  all  the 
circumstances . — Commercial  Enquirer. 


JUBILEE    TABLE    OIL-CLOTH. 

The  accompanying  illustration  shows  the  design  of  a  special 
Jubilee  table  oil-cloth  brought  out  by  the  Dominion  Oil-Cloth  Co. 
In  the  centre  is  a  portrait 
of  Her  Majesty,  with  the 
word  "Victoria"  and  the 
dates  1837-1897  above  it. 
A  wreath  of  roses  and  a 
scroll  containing  the  Do- 
minion arms  form  a  border 
for  the  Queen's  picture. 
Below  this  is  a  view  of 
Balmoral  Castle,  the 
Queen's  Highland  resi- 
dence. 

Of  all  the  pretty  and 
novel  Jubilee  specialties 
that  were  on  the  market 
this  is,  perhaps,  the  most 
unique  as  well  as  the  pret- 
tiest. The  oil-cloth  is  an 
exceptionally  good  quality, 
and  is  in  fine  colors,  viz., 
yellow,  red,  cream,  pink 
and  drab. 


M 


CREDITS. 

Where  shall  we  draw 
the  line  on  credits,  is  no 
more  troublesome  than  to 
decide  when  to  draw  the 
line.  After  a  decision  has 
been  made  to  limit  credits 
to  thirty  days,  that  does  not 
pass  on  the  question  of 
those  who  shall  be  limited. 
The  fact  is,  there  is  no 
point  of  full  safety  this  side 
of  the  cash  line.  On  the 
whole,  country  dealers  find 
the  question  of  credit  less 
troublesome,  perhaps,  than 
do    city    dealers.     In    the 

country  the  personality  of  about  every  resident  within  many 
miles  is  known.  His  ability  to  pay  is  on  record.  He  is 
either  "good"  or  "doubtful"  or  "poor,"  in  the  sense  of 
credit  liability.  In  the  city  we  never  know  our  next-door 
neighbor,  maybe,  and  the  only  way  we  can  judge  of  credit  abilty  is 
by  experiment,  and  that  is  costly  many  times.  Then  dealers 
are  often  fooled  in  the  character  of  customers.  They  find  before 
them  a  business-appearing  gentleman  who  has  just  come  to  the 
neighborhood.  Surely  a  man  so  well  dressed  would  not  neglect  the 
payment  of  a  grocery  bill.  And  the  credit  is  given.  It  may  be 
added  that  the  purchaser  neglects  to  make  the  payment,  and  finally 
the  dealer  loses  a  fair- sized  bill  that  has  accumulated  in  the  mean- 


LACES  FOR  THE  COMING    SEASON. 

ESSRS.  Kyle,  Cheesbrough  &Co.  claim  to  be  the  largest  im- 
porters of  lace  in  Canada  ;  in  fact,  they  are  almost  the  only 
firm  here  making  this  a  special  feature.  Mr.  Kyle,  who  is  probably 
one  of  the  best   authorities    on  lace  on  the   continent,    has   just 

returned  from  a  three- 
months'  trip  to  the  Old 
Country  markets,  and  while 
there  he  devoted  a  good 
deal  of  time  to  the  selection 
of  these  goods.  The  stock 
is  so  large  and  varied  that 
lack  of  space  prevents  our 
giving  more  than  a  brief 
mention  of  the  most  im- 
portant lines. 

In  valenciennes  lace  this 
house  has  a  fine  assortment 
of  different  kinds  and  quali- 
ties, including  "  Point-de- 
Paris  "  in  black,  white  and 
butter,  and  "  Italian  "  in 
similar  colors.  Mr.  Kyle 
has  secured  a  quantity  of  an 
entirely  new  lace,  known  as 
"  Dentelle  Regime."  This 
is  its  first  appearance  on 
the  Canadian  market,  and 
it  will  no  doubt  be  a  quick- 
selling  novelty. 

The  stock  of  silk  laces 
includes  many  colors  and 
styles.  The  special  fea- 
tures of  this  stock  are  Chan- 
tilly  and  Spanish  laces. 
These  are  exceptionally 
high-class  goods,  and  con- 
tain some  of  the  best  quali- 
ties ever  imported.  Plauen 
and  Saxony  laces  form  a 
department  in  themselves. 
They  include  many  pretty 
patterns,  and  are  in  cream, 
white,  butter  and  natural. 
The  assortment  of  cotton 
laces  of  all  sorts  is  very  large,  containing  crochet  edging  for  under- 
wear trimming,  imitation  torchon  and  millinery  cotton  laces  in 
many  widths  and  colors.  Various  patterns  of  real  torchon  are  one 
of  the  lines  that  go  to  make  this  very  complete  stock. 

Messrs.  Kyle,  Cheesbrough  &  Co.'s  travelers  will  shortly  be  on 
the  road  with  samples  of  these  goods  for  1898,  and  the  trade  are 
invited  to  delay  purchasing  until  they  have  had  an  opportunity  of 
examining  them. 


Mrs.  E.  B. 
Trade,  writes  :  ' 
children." 


Garneau,  wife  of  ex-President,   Quebec   Board  of 
1  *  Quickcure '  has  always  given  instant  relief  to  my 
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I  E.  BOISSEAU  &  CO. 
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/jS  18  Front  Street  East, 

i  —       TORONTO 
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I        Hen's,  Youths',  Boys' 
/ts        and  Children's 
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See  OUr  Special  value  in  Men's  fine  all-wool 
Indigo   dye    Beaver    Overcoats,    in    three    shades, 
j|    light    blue,   dark   navy  blue   and   black,  beautifully 
trimmed,  up-to-date  in  every  particular  5K 


TO   RETAIL   AT 


$10.00 
12.00 


/ts 


SEZIND     F"OR      SAMPLES. 
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MEN'S    FURNISHINGS. 

TH  E  Gault  Bros.  Co.  are  showing  a  full  range  of  colored  shirts  in 
all  the  latest  styles,  including  shirts  with  soft  fronts  to  be  worn 
with  white  collars.  These  goods  are  made  from  the  best  imported 
shirting,  and  are  to  be  retailed  from  $i  to  $1.25.  The  range  of 
sizes  in  these  goods  is  complete. 


monia,  rheumatism,  etc.  The  finest  material  is  used  in  their 
manufacture,  and  for  warmth,  comfort  and  durability  are  unsur- 
passed. The  fleecing  is  woven  in  the  fabric,  and  is  guaranteed  not 
to  wear  off  until  the  garment  is  thoroughly  worn  out. 


James  Johnston  &  Co.  have  secured  another  special  lot  of  gents' 
silk  knot  ties  and  bows  at  much  below 
manufacturers'  prices.  These  comprise  the 
newest  styles  in  each  kind  and  are  marvel- 
ous value.     Write  for  sample  boxes. 


Matthews,  Towers  &  Co.  report  large 
sales  of  their  ' '  Winchester  ' '  puff.  This 
popular  tie  is  made  in  all  qualities  and 
prices  and  can  be  retailed   from  25  c.  to  $1. 

Mathews,  Towers  &  Co.  have  a  wide 
range  of  ' '  Eton' '  and  bow  ties  in  all  shades 
and  prices. 


Mathews,  Towers  &  Co.  A  new  white  pique  fronted  shirt  for  even- 

ing wear  is  one  of  Matthews,  Towers  &  Co.'s  specialties. 

Gault  Bros.  Co.  say,  "  We  are  selling  large  quantities  of  collars. 
Our  English  collars,  the  '  Monaco'  and  the  '  Improved  Ascot ' 
in  2,  2'/,  2)4  and  2Xinches,  to  sc-11  at  20c,  are  making  a  big  hit. 
The  'Kenmare'  and  'Doncaster'  in  same  sizes  to  sell  at  25c. 
are  good  lines.  Our  roll  collars,  the  '  Oxford  '  and  the  '  Monc- 
ton  '  to  sell  at  25c.  are  going  fast  this  fine  weather."  Correctness 
of  design  and  coloring  are  points  that  are  vital  to  the  success  of  a 
neckwear  department.  Special  attention  to  the  above  points  is 
paid  by  the  Gault  Bros.  Co. 


The  Gault  Bros.  Co.  report  large  sales  of  American  neckwear. 
They  are  showing  all  the  latest  shapes,  including  bows,  puffs  and 
four-in-hands.  They  are  also  showing  a  full  range  of  bows  to  sell 
at  25c. 


S.  Greenshields,  Son  &  Co.  say  there  is  little  change  in  style  of 
men's  neckwear.  They  have  many  new  effects  in  colorings,  etc., 
for  the  early  fall  trade.  Their  line  of  shirts  and  drawers  is  com- 
plete, from  the  lowest  in  price  to  the  best  grades. 

Wyld,  Grasett  &  Darling  report  that  besides  the  usual  summer 
demand  for  neckwear  in  fancy  patterns  and  plain  white,  a  German 
hopsack  tie  is  being  much  called  for.  These  are  made  up  in  lom- 
bards,  derbies  and  bows,  and  are  shown  in  self  colors  and  cotton 
and  silk  checks.  They  have  some  new  designs  in  English  goods  ; 
Dresden  and  Paisley  effects  are  much  worn. 


Summer  clothing,  including  regatta,  madras,  cashmere  and 
satetn  neglige  shirts,  one  and  two  piece  bathing  suits,  sweaters, 
bicycle  and  golf  hose,  are  special  features  with  Wyld,  Grasett  & 
Darling. 

WRIGHT'S    HEALTH    UNDERWEAR. 

The  makers  of  Wright's  Health  Underwear,  the  announcement 
of  which  appears  on  another  page  of  this  issue,  lay  stress  on  the 
sanitary  qualities  of  the  goods.  These  garments  absorb  the  perspi- 
ration as  rapidly  as  emitted  through  the  pores  of  the  skin,  and  carry 
it  to  the  surface  of  the  fabric,  where  it  is  evaporated,  thereby  pre- 
venting the  body  from  being  suddenly  chilled  by  atmospheric 
changes,  and  guarding  the  wearer  against  colds,  la  grippe,  pneq* 


DRESS    GOODS. 

KYLE,  CHEESBROUGH  &  CO.  have  received  their  new 
stock  of  dress  goods.  This  is  certainly  one  of  the  finest  as- 
sortments we  have  seen  for  some  time.  The  goods  are  in  both 
medium  and  better  qualities,  and  have  been  very  carefully  selected. 
To  go  with  these  goods  are  some  very  pretty  effects  in  imitation  fur 
and  swansdown  trimmings  in  bright  colors. 

The  Gault  Bros.  Co.  have  a  full  assortment  of  black  brocaded 
silks.  These  goods  are  of  the  best  quality,  and  there  is  a  big  de- 
mand for  them. 

The  Gault  Bros.  Co.  are  showing  a  special  line  of  48-inch 
brocaded  lustre,  known  as  the  "  Princess  of  Wales."  This  is  a 
very  fine  quality,  and  is  having  a  big  run. 

P.  Garneau,  Fils  &  Cie.,  Quebec,  are  selling  black  wool 
crepons,  fancy  shot  curls,  wool  cheviot  serges  and  fancy  knickers  ; 
wool  muscovite  in  best  shades  ;  special  values  of  black  cashmeres 
always  in  stock.  A  special  line  of  colored  cashmere  is  shown  at 
20c;  all  shades  to  sell. 

Wyld,  Grasett  &  Darling  claim  that  they  have  an  extraordinary 
value  in  a  new  line  of  double-faced  wrapperettes  in  tweed  effects. 
They  are  in  red  and  black  and  black  and  white  checks,  are  fast 
colored,  and  are  stylish.  The  leading  features  for  fall  are  in  fancy 
knicker  styles,  curls,  silk  and  wool  mixtures  and  tweed  effects.  In 
black  dress  goods  the  most  popular  are  the  matalasse  effects,  silk  and 
wool  dresdens,  percolas,  satinettes  and  crepons.  In  plain  goods 
French  twills,  fine  cashmere  twill  and  pearl  twill  serges  are  fast 
sellers,  while  black  and  colored  velours  promise  to  have  a  large 
sale. 

John  Macdonald  &  Co.  believe  that  they  face  the  fall  trade  with 
the  most  complete  stock  of  the  latest  novelties  they  have  yet  shown. 
Among  these,  as  entitled  to  first  place,  are  boucle  effects  in  heavy 
wools,  green  and  black,  red  and  black,  etc. ;  covert  coatings  in 
plain  goods  come  next,  wool  satin  cloths,  whip  cords,  epingalines, 
etc.;  several  good  ranges  in  plaids,  from  the  lower  grades  to  silk 
mixtures  ;  a  specially  good  line  in  low-priced  Bradford  stuff  to  retail 
at  25c,  35c.  and  50c.  Tinsel  mixtures  are  still  selling,  and  this 
season  they  are  shown  in  lower-priced  materials.  A  special  line  of 
black  coating  serge  at  popular  prices  is  noted. 


BRIEF   NOTES    OF    THE    TRADE. 

John  Macdonald  &  Co,  have  a  special  line  of  24-inch  black 
satin. 

P.  Garneau,  Fils  &  Cie.,  Quebec,  have  special  value  in  a  cream 
damask  tabling  at  30c. 

John  Macdonald  &  Co.  note  three  special  numbers  in  black 
peau  de  soies  to  retail  at  75c,  $1  and  $1.25. 

P.  Garneau,  Fils  &  Cie.,  Quebec,  have  the  newest  shades  in 
chamois  cloth  for  mantles  and  capes. 

In  ribbons,  John  Macdonald  &  Co.  note  16-inch  and  22-inch 
satin  reversible  as  selling  well.  They  have  a  full  range  of  colors 
and  prices  and  in  black  various  widths. 

P.  Garneau,  Fils  &  Cie.,  Quebec,  have  a  clearing  lot  of  black 
and  white,  blue  and  white  and  blue  and  red  costume  serges. 

John  Macdonald  &  Co.  are  having  large  sales  in  fancy  silks  for 
blouses,  especially  taffetas  and  shot  armures.  The  richly  figured 
damas  silks,  in  colors,  are  striking.  In  black  brocaded  satins 
there  are  special  lines  to  retail  at  51.25. 
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METALLIC 
CEILINGS 


These  ceilings  are  made  from  mild  annealed 
Metallic  Plates  in  a  great  variety  of  designs,  suit- 
able for  every  description  of  buildings,  including 
Hospitals,  Churches,  Schools,  Convents,  Opera 
Houses,  Asylums,  Offices,  Stores,  Residences, 
etc.  The  many  advantages  of  their  use  as  a 
modern  substitute  for  wood  and  plaster  lies  in 
the  fact  that  they  are  light  in  weight,  will 
not  crack  or  drop  off,  consequently  no 
danger  of  falling  plaster,  are  unquestionably  durable,  have  air-tight  joints,  are  easily  applied, 
are  practically  fire-proof,  are  highly  artistic,  do  not  harbor  vermin  or  the  germs  of  disease,  and 
possess  splendid  acoustic  properties,  in  addition  to  many  other  points  of  excellence  over  any  other  form  of 
interior  decoration. 
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These   Shingles  are    made^  from  galvanized   or  painted  steel  of  the  finest  quality  only,  and   have  been  on  the  market  for 
over  1 2  years      Never  fail  to  give  satisfaction. 

...Write    for    Price    List    and    Catalogues... 


Metallic  Roofing  Co. 


Limited 


MSole 
anufacturers. 
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FOR    HANGING    UP. 

HERE  is  a  copy  of  a  very  neat  and  attractive  framed  picture  for 
hanging  in  the  glove  department.  It  is  lithographed  in  imitation 
of  a  water-color  painting,  and  is  a  very  good  piece  of  work.  It  is 
published  by  Fownes  Bros.  &  Co.,  London,  who  have  sent  a  few 


doing,  expressed  his  opinion  in  a  very  characteristic  American  man- 
ner :  "  It's  a  bang  up  line  ;  there  is  not  a  poor  style  in  the  whole 
set." 


to  Gault  Bros.  &  Co.,  Montreal,  for  distribution  without  charge — 
as  far  as  they  will  go — to  readers  of  The  Dry  Goods  Review  who 
desire  them.  They  are  quite  worth  having,  for  they  draw  the 
attention  of  customers  while  waiting  to  be  served. 


LATEST    PATTERNS    IN     FLOOR    OILS. 

The  Dominion  Oil-Cloth  Co.  have  issued  their  new  samples  of 
table  and  floor  oil-cloths.  Trre  designs  are  new  and  include  a 
number  of  pleasing  effects.  Amongst  these,  a  bunch  of  grapes  and 
a  cluster  ot  wild  roses  are  two  of  the  best.  Other  patterns  of 
marbles,  fancy  woods  and  bronzes  are  pretty  and  taking.  This 
company's  output  is  constantly  increasing  and  for  this  reason  they 
are  offering  the  season's  goods  at  somewhat  reduced  prices.  Mr. 
Bailey,  manager  of  the  company,  reports  a  steady  increase  in  sales 
and  a  good  outlook  for  the  fall. 


NEW   WALL    PAPERS. 

As  we  go  to  press  it  is  announced  that  the  firm  ot  Colin  Mc- 
Arthur  &  Co.'s  line  of  new  wall  paper  samples  is  now  completed 
and  in  the  hands  of  their  representatives.  The  trade  may  feel 
assured  the  full  showing  of  this  line  of  samples,  with  the  new  fea- 
tures which  are  embraced  therein,  will  perpetuate  the  reputation  of 
the  firm  for  fine  goods  and  perfect  work. 

The  samples  shown  our  representative  are  works  of  art  in  design, 
the  variety  being  the  most  extensive  ever  produced  in  Canada. 
We  are  informed  every  care  has  been  given  to  the  true  coloring  of 
the  various  styles  of  the  patterns  and  we  may  say  the  effects  pro- 
duced are  superb,  and  will  establish  the  fact  to  the  wall  paper  trade 
that  no  better  line  of  samples  will  be  submitted  to  them  during  the 
season  now  opening. 

We  are  informed  a  large  American  manufacturer,  calling  upon 
the  firm  and  being  invited  to  see  what    Colin  McArthur  &  Co.  were 


ROOSTER    BRAND. 

Mr.  Wilkins  has  some  very  nifty  lines  of  goods  for  the  outing 
season  in  negligee  shirts.  The  most  striking  are  tan  damask,  navy 
jacquard  and  fancy  silk  stripes,  in  exclusive  designs  ;  also  white 
duck  pants,  3-in.  hem  at  bottom,  the  "  proper  caper." 

Overalls — Besides  the  usual  lines  of  plain  and  double-bibbed 
overalls,  Robert  C.  Wilkins  makes  some  specialties,  such  as  combi- 
nation suits,  overall  and  jacket  in  one  piece,  for  engineers,  millers, 
etc.;  water-proof  overalls  and  jackets  for  people  fishing,  hunting 
and  anyone  exposed  to  inclement  weather  ;  also  boys'  overalls 
with  bibs  for  the  little  chaps,  just  the  thing  for  the  seaside  to  pro- 
tect the  stockings  and  pants. 

Robert  C.  Wilkins  informs  The  Review  that  his  sales  for  the 
half  year  ending  June  30  have  been  far  in  excess  of  any  season 
since  he  has  been  in  business.  This  would  indicate  that  the  trade 
appreciate  well-made  and  up-to-date  goods. 


PUSHING   TRADE    IN    AFRICA. 

Mr.  Konig,  of  the  firm  of  Konig  &  Stuffman,  agents  for  the 
celebrated  "P.  D.  "  corsets,  left  about  two  weeks  ago  for  Cape 
Colony,  South  Africa.  The  object  of  his  journey  is  to  establish 
branches  of  their  business  at  Capetown,  Johannesburg  and  Pieter- 
maritzburg.  Besides  their  Montreal  warehouses  this  firm  have 
branches  at  Brussels,  Belgium,  and  Wellington,  New  Zealand. 


FALL    STYLES. 


Editor  Dry  Goods  Review: 

Dear  Sir, — Replying  to  your  enquiry  as  to  what  are  the  newest 
and  likely  to  be  the  most  fashionable  makes  of  dress  goods  for  the 
coming  season,  we  would  say  :  Moire  antique  repps,  duck  neck 
cords,  silk  scroll,  van-colored  coverts,  kerta  wrapperetts,  kerta 
checks,  drap  moscovienne  and  two-tone  pierolas.  These  comprise 
goods  for  morning,  afternoon  and  evening  wear.  There  will  be  an 
endless  variety  as  usual  of  low-priced  goods,  but  we  speak  now  of 
high-class  fashionable  dress  goods,  and  believe  that  the  lines  men- 
tioned will  comprise  those  most  sought  after. 

Yours  truly, 

Brophy,  Cains  &  Co. 
23  St.  Helen  street,  Montreal. 


THE    M'MASTER    ESTATE. 

The  trustee  of  the  insolvent  estate  of  McMaster  &  Co.  has  issued 
a  report  reviewing  the  steps  taken  to  wind  up  the  estate  to  the  best 
advantage.  In  January  the  sale  by  auction  of  the  stock  to 
Cousineau  enabled  a  first  dividend  of  60  per  cent,  to  be  declared. 
Nothing  was  realized  on  the  warehouse,  the  mortgagees  ranking  on 
the  estate  for  85,500.  The  amount  of  paper  in  the  Montreal  and 
Merchants  Banks  at  date  of  assignment  was  $298,970.  Of  this  sum 
over  $220,000  has  been  collected.  In  order  to  close  up  the  estate 
the  sale  of  the  rest  of  the  assets  to  James  McCreery,  of  New  York, 
is  recommended.  The  large  creditors  all  approve  this.  Mr.  Mc- 
Master has  cordially  co-operated  with  the  trustees  in  the 
liquidation. 


MR.   ALLAN    IN    LONDON. 

Mr.  A.  A.  Allan,  of  Toronto,  was  in  London  during  the  Jubilee, 
and  was  one  of  the  Canadians  invited  to  view  the  procession  from 
the  colonial  stand  erected  on  the  line  of  route.  On  June  29  Mr. 
Allan  had  the  privilege  of  attending  the  dinner  to  the  Colonial 
Premiers  at  the  Hotel  Cecil. 


THE  -:-  DRY  -:-  GOODS  -:-  REVIEW 


H7 


WHAT  IS  BEST  TO-DAY 


May  be  a  Back  Number  To-Morrow. 

The  success  of  our  business  lies  in  placing  before  you — 
new  goods — new  ideas — to  meet  new  requirements — at 
popular   prices •  . 


Cravats 


The  sale  of  our  new  shapes  for  this  season 

is  already  so  large    as  to  justify  us  in  the 

belief   that  they  are,   at  least,  second  to 

none. 

Puff  Ties,         to  sell  from 

Graduated  Derby,      " 

Henley  Knots,  " 

Bow  Ties,  " 


25c.  to  $1.00 
25c.  to  1. 00 
25c.  to  I  .00 
25c.  to      .50c. 


Half-Hose 


Plain    Black    Cashmere,    to  sell  at  25c, 

40c,  50c,  75c,  and  $1.00. 
Lockstitch  No.  3810,  ribbed,  to  sell  50c. 
Lockstitch    No.   3813,    ribbed  leg,    plain 

foot,  to  sell  at  50c. 
Black  and  Tan  Cottons,  all  prices. 
Heavy  Wools,  all  prices. 


Underwear 


This  department  is  a  growing  one  with  us, 
and  embraces  all  the  popular  makes,  in 
plain  Natural  Wools,  Arctics  and  Fancy 
Stripes.  We  are  showing  a  wide  range, 
all  prices. 


White  Shirts 


Our  Own  Make,  at  all  prices.  No.  13, 
to  sell  at  $1.00,  is  noted  as  one  of  the 
best  in  the  trade. 


i 

o 


German  Shirts 

No.   i.      Open  Back,  with  Bands. 
No.  2.     Open  Front,  with  Bands. 
No.  3.     Open  Front,  with  Cuffs. 
No.  o      Open  Front  "  Piqup  " — 
The   LATEST 


FAD, 


2 


English  Collars 

Burlington,  turned  points, 

Royal  Arthur,        " 

Strand,  " 

Grosvenor,  " 

Gresham,  " 

Roll  points,  Waterloo,        2^.  2 

English  Cuffs 

The  Portland. 
The  Rival. 

The  Premier. 

The  Rideau.— To  retail  at  25c. 


23^ 
2  3/ 


Braces 


* 


o 

T 


Our  English  hand-made  goods  are  justly 
the  most  celebrated  in  the  Canadian  furnish- 
ing trade.  All  prices  from  $4.00  to  $18.00 
per  dozen. 

Umbrellas,      Rubber  Coats,      Gloves, 
Silk  and  Linen  Hdkfs.,   Mufflers,  etc. 


MATTHEWS,  TOWERS  &  CO. 


73  St.  Peter  Street 


MONTREAL 
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GLIMPSES    OF    THE    MARKETS. 

WR.  BROCK  &  CO.  are  showing  the  latest  novelties  in 
.  popular-priced  dress  trimmings  ;  British,  German  and 
American  goods  in  braid  ;  tinsel  and  jet  effects  ;  also  some  tubular 
and  President  braid  sets,  in  many  varieties  and  various  parts. 

John  Macdonald  &  Co.  report  an  extra  special  value  in  cash- 
mere hose  to  retail  at  25,  35  and  50c,  in  ladies',  misses'  and 
children's  sizes. 

P.  Garneau,  Fils  &  Cie.,  of  Quebec,  are  showing  tip-top  values 
in  loom  damask  tablings  at  20,  25,  30,  35,  yj%,  and  40c. 

S.  Greenshields,  Son  &  Co.  report  great  sales  of  ladies'  and 
misses'  ringwood  gloves  for  fall.  Special  lines  at  $2.25,  in  black 
and  assorted  colors,  also  special  line  at  $1.80,  fancy  colors,  are 
mentioned. 

The  line  of  boys'  and  girls'  lined  kid  mitts,  called  PSNAP, 
to  retail  at  25  c.  per  pair,  can  be  received  from  W.  R.  Brock  &  Co.'s 
glove  department,  which  is  also  showing  an  immense  range  of 
cashmere  and  fancy  ringwood  gloves,  in  all  sizes,  kinds  and  prices. 
B  33  ladies'  cashmere  glove,  to  retail  at  25c,  is  a  leader. 

S.  Greenshields,  Son  &  Co.  report  new  designs  and  colorings  in 
tapestry  curtains  and  coverings,  chenille  covers  (4-4,  5-4,  8-4,  8-10, 
8-12  sizes),  chenille  curtains  in  all  shades  ;  cretonnes  and  art  mus- 
lins ;  stock  now  complete  of  latest  designs  and  colors  ;  wilton  and 
axminster  carpets,  wool  and  unions  ;  new  range. 

Baker  &  Brown,  sole  Canadian  agents  for  Stewart's  dress  pro- 
tector, report  large  and  increasing  sales  of  this  article.  It  is  without 
doubt  one  of  the  best  articles  of  its  kind  on  the  market.  A  special 
feature  claimed  for  it  is  that  a  dress  bound  with  it  needs  to  be  bound 
once  only,  for  the  protector  will  outwear  any  skirt.  Baker 
&  Brown   carry   a   complete  stock  of  the  different   shades  of  this 


article,  and  they  will  be  pleased  to  show  samples  and  quote  prices. 
It  may  be  obtained  from  all  the  leading  wholesale  and  retail  dry 
goods  stores  everywhere. 

Jet  trimmings  for  house  wear  in  plain  and  dull  effects,  narrow 
widths,  are  enquired  for.  S.  Greenshields,  Son  &  Co.  show  many 
tasty  and  effective  lines  ;  also  colored  bead  and  silk  gimps,  in 
Thibet  and  grebe  trimmings,  swansdown  trimmings,  etc. 

Hensal,  Colliday  Co.,  of  Philadelphia,  are  showing  a  magnifi- 
cent range  of  dress  trimmings.  They  are  represented  in  Canada 
by  Baker  &  Brown,  260  St.  James  street,  Montreal. 

Baker  &  Brown  have  a  big  stock  of  Swiss  curtains,  embroidered 
handkerchiefs  and  bed  spreads  ;  also  a  quantity  of  Swiss  spot 
muslins,  bed  spreads  and  pillow  shams.  These  goods  are  specially 
good  value,  and  samples  may  be  had  by  dropping  a  card  to  this 
firm. 


"DOWAGER"  AND  "BIJOU." 

Many  buyers  when  placing  their  orders  for  underwear  forget 
that  there  are  stout  people  in  the  world,  and  always  will  be.  W. 
R.  Brock  &  Co.  can  supply  all  sizes  to  fit  the  new-born  babe  and 
the  stoutest  individual.  The  above  two  names  are  to  represent  two 
qualities  of  ladies'  vests,  noted  for  their  extra  large  size  and  good 
value. 


BICYCLE    SKIRTS. 

Caldecott,  Burton  &  Spence  have  had  a  great  sale  for  tailor- 
made  skirts.  They  manufacture  these  goods  in  large  quantities, 
and  being  stylishly  made,  good  fitting  and  remarkable  value,  they 
find  rapid  sale,  being  so  well  fitted  for  ladies'  use  who  are  bicycle 
riders  as  well  as  for  ordinary  dress  purposes. 


No   matter  how   advanced   or   novelty-seeking; 
you  may  bey  an  examination  of  our 

?  nJl 

v 


FALL  AND  WIN 


JACKETS 


and 


CAPES 


No.  104  — A  very  handsome  cape  of  best 
quality  Durus,  very  full  sweep,  27  in. 
long,  trimmed  with  straps,  buttons,  and 
pearl  clasp.     A  great  seller.    Price,  $4.75. 


for  ladies  will  repay  you.  Up- 
to-date  in  fit,  style,  and  finish. 
Prices  as  interesting  as  the 
goods. 


JOHN   NORTHWAY  &   SON,    Cloak  Makers, 


No.  196. — An  extremely  nobby  ladies' 
jacket  of  best  quality  Durus,  28  in.  long, 
trimmed  as  illustrated  with  a  narrow 
fancy  braid  and  small  oblong  pearl  but- 
tons. One  of  the  newest  collars.  A 
jacket  that  will  give  tone  to  your  stock. 
Price,  $6.75. 


64  Bay 

Street, 


Toronto 
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Thibaudeau  Bros. 

&  Co. 


Importers    of 

ENGLISH  . 
FRENCH  .  . 
GERMAN  & 
AMERICAN 


II  UuUUb 


THIBAUDEAU  FRERES  &  CIE. 

Quebec, 
THIBAUDEAU  BROTHERS  &  CO. 

London,  Eng. 
THIBAUDEAU  BROS.  &  CO. 

332  St.  Paul  St. 

MONTREAL 


Finley,  Smith 
&  Co. 


Importers  of  . 


and 


tyOOLLENS 

TAILORS' 
TRIMMINGS 

•    •    •      M  —  — 

29  VICTORIA  SQUARE 

Montreal 


WM.    C.    FINLEY 
J.    R.   SMITH 


# 

• 

• 


THE 
JUBILEE 


19 


is  past  and  gone,  but 
those  who  buy  from 
us  are  jubilant  the 
year  round. 


CHE  SECRET  of  success  is  to  have  the 
right  goods,  at  the  right  time,  and  at 
the  right  price. 

Our  travellers  are  now  showing  well  select- 
ed and  carefully  bought  lines  suitable  for  the 
fall  season. 

Our  aim  in  soliciting  trial  orders  is  to  in- 
crease the  number  of  our  regular  castomers. 

We  want  business  friends  who  write  us 
as  follows  :  "  Your  goods  opened  out  to  advan- 
tage. Please  duplicate  ranges  A  and  B. 
Will  order  more  next  time  your  traveller 
calls." 

It  is  our  Wish  and  our  Interest  to  please  you. 


• 


P.  Garneau,  Sons  &  Co. 


Wholesale  Importers  of  Foreign  Dry  Goods  and 
Dealers  in   Canadian    Staples 


Quebec 
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A  VISITOR  FROM  CHILLIWACK. 
R.  J.  H.  ASHWELL,  of  the  firm  of  Ashwell  &  Sons,  general 
merchants,  Chilliwack,  B.C.,  and  one  of  The  Review's 
western  readers,  spent  the  latter  part  of  last  week  in  Toronto.  Mr. 
Ashwell  is  a  British  Columbian  born  and  bred.  This  is  his  first  trip 
to  Eastern  Canada,  and  he  proposes  to  make  good  use  of  it.  Like 
a  sensible  man  he  is  well  covering  the  ground.  On  his  way  down 
he  has  taken  in  the  Kootenay  country,  Winnipeg,  Edmonton  and 
other  intervening  points  of  interest.  It  took  him  about  a  month  to 
do  this.  From  Toronto  he  went  to  Montreal,  and  from  there  he 
goes  to  Quebec,  St.  John,  Halifax,  Prince  Edward  Island,  Boston, 
New  York.  He  will  come  back  into  Canada  again  via  Niagara 
Falls. 

"  The  trade  outlook  in  our  part  of  the  country,"  he  said  in  con- 
versation, "  is  splendid.  There  is  now  no  chance  of  a  flood,  and 
the  outlook  is  good  for  a  splendid  crop  of  everything." 

"  Fruits  as  well  as  cereals  ?  " 

"Yes.  We  shall  have  fruit  to  ship,  and  one  of  my  objects  in 
stopping  over  at  Winnipeg  was  to  make  arrangements  for  shipping 
fruit,  principally  plums,   there." 

Speaking  of  the  character  of  the  farming  in  the  vicinity  of  Chilli- 
wack he  said  it  was  largely  mixed,  while  that  part  of  the  country 
itself  was  one  of  the  best  in  the  Dominion,  and  extended  about 
twenty  two  miles  with  a  breadth  of  about  six  miles.  ' '  I  have  seen 
nothing  to  beat  it  down  this  way,"  he  said,  with  some  pride. 

Speaking  of  the  lumber  trade  Mr.  Ashwell  said  the  local  mills 
were  busily  employed,  and  were  engaged  in  shipping  a  good  deal 
of  stuff  to  tne  mining  regions. 

In  the  immediate  vicinity  of  Chilliwack  there  are  no  mining 
operations  going  on.  The  nearest  is  at  Harrison  Lake,  some  25 
miles  distant.  "  As  these  mines  become  developed,"  explained 
Mr.  Ashwell,  "  business  men  in  Chilliwack  expect  to  derive  a  great 
deal  of  benefit  from  them." 

Mr.  Ashwell  is  a  strong  advocate  of  the  building  of  a  railroad 
through  Crow's  Nest  Pass  and  on  to  the  Coast.  "  It  will  be  a  good 
thing  for  our  town,"  he  declared,  "for  the  railway  must  pass 
through  it  before  it  connects  with  the  main  line  of  the  C.P.R." 

Mr.  Ashwell's  father  arrived  in  Toronto  from  England  32  years 
ago,  and  is  now  engaged  in  farming  near  Chilliwack.  The  busi- 
ness now  known  as  Ashwell  &  Sons  was  started  about  22  years  ago. 


NEW  DRESS  BINDING. 

The  "  Lip  "  dress  binding  is  being  placed  upon  the  Canadian 
market,  and,  judging  by  its  success  in  the  United  States,  it  will 
have  a  large  sale  here.  The  makers  claim  that  it  is  the  best  skirt 
binding  that  has  ever  yet  been  produced.  It  is  both  waterproof 
and  dustproof  and  is  made  in  three  widths.  Mr.  Chas.  Meek, 
formerly  with  the  Canadian  Fibre  Chamois  Co.,  has  been  appointed 
manager  for  Canada.  In  conversation  he  informed  The  Review 
that  the  sales  of  this  article  had  been  most  encouraging.  New 
machinery  has  been  ordered,  and  as  soon  as  that  arrives  the  Cana- 
dian branch  will  be  in  a  position  to  fill  all  orders. 


LONSDALE,     REID    &    CO. 

The  dry  goods  trade  throughout  Canada  will  learn  with  regret 
of  the  suspension  of  Messrs.  Lonsdale,  Reid  &  Co.  This  firm  has 
been  carrying  on  a  general  wholesale  dry  goods  business  in  Mont- 
real for  the  past  eighteen  years,  and  during  that  time  they  have 
made  a  name  for  themselves  for  honesty  and  upright  dealing.  The 
cause  of  the  failure  is  said  to  have  been  bad  times  and  bad  debts. 
It  is  understood  that  the  liabilities  are  in  the  neighborhood  $100,000, 
with  nominal  assets  of  $120,000.  An  arrangement  has  been  made' 
with  the  Canadian  creditors  to  accept  sixty  cents  on  the  dollar,  and 


one  of  the  firm  is  at  present  in  England  effecting  a  settlement  with 
the  English  creditors.  It  is  safe  to  say  that  with,  perhaps,  the 
exception  of  Messrs.  McMaster  &  Co.,  no  failure  in  recent  years 
has  awakened  more  sympathy  from  the  business  community 
generally. 

FALL    DRESS    GOODS. 

James  Johnston  &  Co.  desire  the  special  attention  of  the  trade  to 
their  range  of  plain  and  fancy  dress  goods  for  fall  business.  The 
production  of  every  known  source  of  manufacture  has  been  caie- 
fully  examined  and  the  best  lines  combining  style  and  value 
selected.  These  brought  together  compose  a  range  that  cannot  be 
excelled. 

They  are  showing  two  special  lines  of  checked  tweeds  cleared 
from  the  maker  at  a  low  figure,  and  are  making  a  special  drive  of 
these  at  19  and  22^c.  They  have  afull  range  of  their  well-known 
serge,  No.  1 50,  and  a  new  special  line  of  equal  value,  44  in.  at 
30c.  ;  also  two  lines  of  black  figured  mohairs,  exceptional  value, 
19  and  55c. 

DEMAND  FOR  GOOD  GOODS. 

Mr.  J.  H.  Parkhill  is  just  returned  from  an  extensive  trip 
throughout  the  province  of  Ontario,  during  which  he  called  on  all 
the  members  of  the  Dry  Goods  Syndicate  and  the  leading  houses  in 
every  town.  Mr.  Parkhill  expressed  himself  as  well  satisfied. 
There  is  a  good  demand  for  high-class  goods.  Silk  and  satin  down 
comforters  are  being  freely  ordered,  while  in  the  sateen  eiderdowns 
also  stocks  are  low  and  fall  orders  above  the  average. 


FINE  CLOTHING. 

Chalcraft,  Simpson  &  Co.  make  that  high-class  clothing  which 
the  retailer  can  sell  with  confidence.  Their  goods  are  stylish,  cor- 
rectly made,  and  priced  right.  Every  garment  shown  by  the  firm 
this  fall  is  new,  and  represents  the  best  that  can  be  made. 


A  BIG  PURCHASE. 

S.  Greenshields,  Son  &  Co.  report  having  purchased  from  the 
Colored  Cotton  Mills  Co.  the  bulk  of  their  surplus  stock,  and  are 
offering  these  goods  to  their  customers  at  less  than  manufacturers' 
prices. 

HALF    ORIGINAL    PRICE. 

In  addition  to  their  extensive  range  of  well-known  "  Sunbeam  " 
brand  of  black  and  colored  velveteens  James  Johnston  &  Co.  have 
put  in  a  line  of  shot  velveteens  in  the  latest  combinations.     This  is 
a  sure  seller,  being  specially  effective.     A  lot  of  "  Trilby  "   velve 
teens  are  offered  at  30c,  half  the  original  price. 


A    BARGAIN    IN    ART    DRAPERIES. 

W.  R.  Brock  &  Co.  having  cleared  out  a  mill's  stock  of  heavy 
art  reps,  called  Purdah  draperies,  at  a  marked  reduction  over  the 
regular  price,  are  in  a  position  to  offer  them  to  the  trade  at  a 
concession  of  over  30  per  cent,  below  the 
market  value.  These  goods  are  all  new 
designs  and  shades,  the  novelties  of  the 
season,  and  fast  colors. 


MET    HIS    MATCH. 

)rS*       No.  i  (trying  to  work  off  a  joke):  "Many 
fools  live  round  here  ? 
No.  2  (who  can't  be  caught)  :    "  Don't  know.     Are  you  feeling 
lonely  ?" 

"  0_uickcure  "    removes  all  pain,  and  reduces  all  inflammation. 
Its  effect  is  wonderful. 
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NOTICE  :  Every  box 
containing  Wright's 
Genuine  Health  Un- 
derwear has  a  fac- 
simile of  this  label 
on  the  cover,  and 
every  garment  is 
stamped  with  our 
trade  mark. 


Wrights 


//   GENUINE   % 

//^WIIHOUT  ONE  OF  THESENk 

#ti{aim;  mai{RV\ 

//  Stamped  on  every  Garment    vi 
JP         TO  SCCURC  THC  BEST        ^ 
/       INSISTonhiwng  nn/j/noseffius      •  \ 

■BRANDED- 

fOU  WARMTH, COMrOR7.DURABIl.irY. 
v  N0N-IKRITATING&5ANITARY  QUALITIES/^ 
V  THESE  GARMENTS  J7 


BEWARE    OF 

IMITATION  S 

.Hi  >,  arc  being  placed  A 

\  Ufiun  Ittr  Mjriet/f 

^<W  Sold  as  our/r 
V,  Coots.  // 


Every  garment  guar- 
anteed. 


V.  UNDERWEAR 

V.' 


&#Dttmi& 


FOR     SALE     BY 

Prime   &    Rankin, 
Toronto. 


PRACTICAL    RIBBON    CABINET 

The  Only  PRACTICAL  RIBBON  CABINET  Hade. 

8ize  to  Suit  the  Trade.         Oak   Finish. 


PRICE  LIST. 


No. 
No. 
No. 


0,  size  28  x    7  x  27,     50  Bolts, 

1,  size  28x15x27,  100  Bolts, 
size  28  x  15  x  38,  150  Bolts, 

No.  3,  size  28x20x38,  250  Bolts, 
No.  4,  size  28x25x38,  325  Bolts, 
No.  5,  size  28  x  31  x  38,  400  Bolts, 


$  6.00 
10.00 
13-5° 
18.50 
23.00 
26.00 


The  Practical  Kid  Glove  Cabinet 

Covers  All  Necessary  Requirements. 
LADIES'  CABINETS,  CHERRY  FINISH. 


No. 
No. 
No. 
No. 
No. 
No. 


o  Cabinet,  containing  V2  dozen  holders,   Price,  $  4.00 

■■  ..  j  oc> 


i'.- 


9  5° 
12.00 
17.00 
23.00 


No.  2  Cabinet  Opens  from  Two  Sides. 


The  holders  are  made  <.f  cherry,  highly  Hmshed  ami  poii  hed,  each  having  a 
capacity  of  six  jMirsof  glove*.  They  are  perfectly  dust-proof  Arrangement  for  opening  is 
unique.  Simply  press  on  ho  t  111  and  it  opens,  as  here  shown.  The  cover  of  the-  bolder 
forms  a  base,  so  that  the  gloves  may  remain  exposed  on  the  counter  while  the  customer 
inakei    di  ei  ion. 

Hi  manure  tore  practical  and  indispensable  articles  for  the  Preservation  and  Dis- 
play of  I  iry  (loods  Merchandise. 


A.  N.  RUSSELL 
&S0NS    .    . 

Ilion,  N  Y..U.S  A. 


We   st-11  tlr  OOgl] 
Jobbers  Only 


Fur  informatu.il,  price  lisle,   etc 

write — 


Ju».  Johnston  ft  ('<>  , 

John   M    0;irl;i-.<l. 

John  HaodoDald  ft  Co., 
Knox,  Morgan  A  Co., 


Montreal 
Ottawa 

-  Toronto 
Hamilton 


Holder  Open.    (Pat  applied  for.) 
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ONTARIO  SHOPS  ACT. 

OUTLINE  OK  AN  IMI'ORTANT  NEW  LAW  NOW  IN  FORCE  IN 
THE  PROVINCE  OF  ONTARIO. 

AT   the  last   session    of  the  Ontario    Legislature   an  Act   was 
passed  relating  to  shops,  and  some  of  its  provisions  concern 
our  readers . 

The  new  law  is  intended  to  apply  to  establishments  which  are 
not  under  the  Factories  Act.  It  forbids  the  employment  in  shops  of 
any  children  under  10  years  old.  The  hours  of  employment  of 
child,  young  girl    or  woman   shall  not  be  longer  than  from  7    a.m. 


many    new  and  attractive  goods,  of  which  he  was  fortunate  enough 
to  secure  a  great  many  lines  for  his  firm's  stock. 

With  their  branch  house  in  Dresden,  this  firm  is  well  able  to 
watch  the  German,  French  and  English  markets,  which  enables 
them  to  have  all  the  latest  novelties  right  direct  from  the  manufac- 
turers, and  offer  them  to  the  trade  here  at  the  lowest  prices. 

One  of  the  newest  articles  in  the  toy  line  is  the  hot-air  motor 
which  this  season  is  shown  at  considerably  lower  prices  than  last 
year,  the  cheapest  line  costing  $10.80  a  dozen  and  up  to  $6.50 
each.  The  cut  14-105  illustrates  one  costing  $4.  each,  with  a  small 
stamp  mill  attachment.  This  makes  a  first-class  window  attraction 
and  attachments  in  different  styles  may  be  had.  The  hot- 
air  motor  is  practically  a  new  invention  ;  no  water  or  steam 
is  necessary  ;  simply  a  spirit  lamp  which  heats  the  air  in 
the  brass  cylinder  and  produces  motive  power  through  ex- 
pansion of  the  air. 

Further,  they  have  an  entirely  new  line  of  steam 
engines,  (see  illustrations)  ranging  in  price  from  $4  a  dozen 
to  $5  each.  Of  course,  only  good  reliable  toys,  which  are 
all  tested  at  the  factory  to  work  properly,  are  offered. 
These  are  only  a  few  things  of  the  enormous  line  shown 
iSg-1  this  year,  and  any  enquirer,  who  writes  or  visits  the  ware- 
house in  Toronto,  will  be  well  pleased  at  the  display. 


Nerlich  &  Co.  — No.  14-105  Hot  Air  Motor. 

to  6  p.m.,  except  on  Saturday  or  the  day  before  a  statutory  holiday, 
and  then  not  later  than  10  p.m.  One  hour  shall  be  allowed  for  the 
noon-day  meal  and  not  less  than  45  minutes  for  the  evening  meal. 
The  period  of  the  Christmas  trade,  December  14  to  December  24, 
is  not  to  be  under  this  regulation.  Seats  are  to  be  provided  for 
female  employes  when  not  engaged  in  their  work,  and  employers 
are  not  to  prevent  them  using  these  chairs. 

The  shops  are  to  be  open  to  the  visits  of  an  inspector  and  a 
register  shall  be  kept  for  the  inspector  to  look  at.  If  the  inspector 
orders  it,ran  eating-room  is  to  be  provided  at  no  expense  to  the 
employes.  The  sanitary  arrangements  are  to  be  well  looked 
after.  In  the  case  of  shops  over  two  storeys  in  height  fire 
escapes  are  to  be  provided. 

The  powers  of  the  inspector  include  :  the  right  to  enter 
any  shop  at  any  reasonable  hour  during  the  day  or  night  ; 
to  inspect  the  register  of  employes;  to  enquire  how  the  pro- 
visions of  the  Act  are  being  obeyed  ;  to  require  any  person 
to  be  examined  and  to  sign  a  declaration  of  the  truth  of 
his  statements  to  the  inspector.  The  latter  "  shall  " — this 
section  is  mandatory — post  up  in  convenient  places  in  every 
shop  such  notices  of  the  provisions  of  the  Act  "as  the 
inspector  deems  necessary  to  enable  the  persons  employed 
in  the  shop  to  become  acquainted  with  their  rights,  liabil- 
ities and  duties  under  this  Act."  The  employer  is  liable 
to  fine  if  this  section  is  not  observed.  There  are  other 
penalties  imposed  for  non-observance  of  the  law,  and 
obstruction  of  the  inspector. 

The  Review  recommends  Ontario  merchants  to  have  a 
look  at  this  new  enactment  for  themselves.     The   Statutes 
for  1897  are  now  being  bound   up,  and  a  copy    will  be  sent  by  the 
Government  to  all  Justices  of  the  Peace.    In  this  way  each  mer- 
chant, by  asking  a  friendly  Justice  of  the  Peace  of  his  neighborhood 
to  let  him  read  it  over,  need  not  be  at  the  expense  of  buying  a  copy. 


ACCOMMODATION  FOR  WHEELS- 

Of  course,  you  want  all  the  trade  you  can  get,  and  you 
should  aim  to  attract  the  patronage  of  ladies  who  ride  a 
wheel  when  shopping.  In  most  towns  the  leading  stores  now  pro- 
vide wheel  racks  so  that  the  machine  is  secure  from  thieves  while 
the  owner  is  inside  the  store.  If  you  have  not  done  this  it  would 
be  a  good  idea  to  attend  to  the  matter  as  early  as  possible. 


REFRESHMENTS    IN     ENGLISH    SHOPS. 

Giving  evidence  before  the  Royal  Commission  on  Licensing  in 
London  the  other  day,  Mr.  Deakin,  the  chairman  of  the  City  of 
London  Licensed  Victualers'  Society,  said  he  knew  that  it  was  a 
common  thing  for  large  dry  goods  establishments  in  the  west  end  of 


MR.  NERLICH  RETURNS  FROM  EUROPE. 

Mr.  Emil  Nerhch,  of  Nelich  &  Co.,  has  just  returned  from  an 
extensive  buying  trip  in  Europe.  He  reports  manufacturers  over 
there  very  busy,  and  has  never  found  during  his  numerous  trips   so 


Nerlich  &  Co.— Steam  Engines. 

London  to  hold  out  inducements  to  customers  by  supplying  refresh- 
ments. In  one  case  he  knew  that  wine  was  brought  on  the  counter 
and  stood  amongst  the  goods.  One  firm  applied  for  a  license  for 
the  whole  of  their  premises,  which,  had  it  been  granted  under  the 
conditions  asked  for,  would  probably  have  been  worth  ,£20,000. 
That  license  was  applied  for,  although  the  senior  partner  was  an 
advocate  of  temperance.  His  opinion  was  that  either  the  establish- 
ments should  be  forced  to  take  out  licenses  or  should  be  prevented 
from  conducting  such  a  business  on  their  premises. 
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»♦♦♦»—  III  —  IM^W  —  H 


E  &  S.  Currie 


TORONTO 


NOTHING 
BUT  .  .  . 


!_«.. 


Neckties 


>4W  —   1 1 1  — M»+»  —  1 1 1  —  1 1 1  —  in. 


l 


FRENCH 


P.D. C0RSETS 


lO  GOLD  MEDALS. 

♦♦ 
These  celebrated  Corsets  are 
absolutely  without  rival  for  cut, 
style  and  durability.  Every  pair  is 
tailor  cut  and  hand-made,  and  only 
the  very  finest  materials  are  used  for 
these  nonpareil  corsets.  P.D.  Cor- 
sets have  been  awarded  the  highest 
prizes  at  all  the  leading  Inter- 
national Exhibitions  during  the  last 
20  years,  which  is  a  record  no  other 
corset  makers  can  show. 


Konig  &  Stuff tnann 

9  and  11  Victoria  Square,  MONTREAL. 

Sole  Agents  for  the  Dominion  ol  Canada. 


1H1/4 


MEDALISTS 


City  and  Guilds  of  London,  Eng. 

On  the  Technology  of  Dyeing  in  Theory,   Practice  and 
Chemistry  of  Dyeing. 


The  above  should  he  satisfactory   proof  to  our  competitors,  as  well  as  our  patl 
that  we  understand  our  business.    -Some  make  great  advertisers,  hut  (there  is  their  record  of 

what   they   can   do?     Re-dyers  and    Kinishers  of  DryCoods  in   the  piece.     Also    Millinery 
Goods. 

BRITISH  AMERICAN  DYEING  CO.,  Gold  Medalist  Dyers 

Principal  Offices  : 

2/5  McOill  St.,  Montreal 

90  King  St.  East,   Toronto 


123  Bank  St.,  Ottawa 

47  John  St.,  Quebec 


Joseph  Ai.i.kn. 

Managing  Part  di  r 


W.  R.  Allkn,  Technical  Chemical  Dyer,  and  Medalist  Oitj 

and  Guilds  of  London  Insi.,  Kng.,  in  charge  of  W 


John  Fisher,  Son  &  Co. 


442  and  444  St.  James  Street 


HONTREAL 

WOOLLENS 


AND 


Tailors'  Trimmings 

Fall  Samples  are  now  in  the  hands  of  our  tra- 
vellers. Kindly  reserve  orders  until  you  have  seen 
our  line,  which  is  the  largest  and  most  varied  we 
have  ever  shown.    .    .     . 


SAMPLES  FORWARDED  ON  APPLICATION 


JOHN  FISHER  &  SONS 

Manufacturers  and  Merchants 
HUDDERSFIELD,  Eng. 
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GLIMPSES    OF    THE     MARKETS. 

SOME  choice  lines  in  washing  castor  gloves  are  being  offered  by 
Fitzgibbon,  Schafheitlin  &  Co.,  Montreal.  The  goods  are  cut 
and  trimmed  in  the  latest  style,  having  either  two  large  oxidized 
domes  or  two  large  pearl  buttons,  in  white  or  natural  ;  the  latter, 
with  black  points  and  No.  5  black  domes,  has  found  a  quick  market. 
Stock  is  still  assorted,  though  limited. 

The  Gault  Bros.  Co.  have  secured  a  large  consignment  of 
32-inch  prints,  which  they  are  disposing  of  at  sacrifice  prices. 
Write  them  for  samples. 

The  latest  styles  in  cushions  and  coseys  are  figured  plush 
centres  with  a  wide  ruffle  or  frill.  The  Alaska  Feather  &  Down 
Co.  are  showing  several  handsome  lines  in  these  goods. 

The  Gault  Bros.  Co.  tell  us  that  the  demand  for  ladies'  white 
collars  and  cuffs  is  the  largest  on  record.  They  have  a  large  range 
of  all  the  latest  styles  in  these  goods. 

S.  Greenshields,  Son  &  Co.  have  for  the  early  autumn  trade  new 
designs  in  fancy  blacks  and  crepons,  fancy  dress  goods  in  two-toned 
effects  and  plaids  and  broches.  They  have  also  a  full  stock  of  vel- 
veteens in  blacks  and  colors,  also  of  all  shades  in  henriettas  and 
muscovines. 

The  Gault  Bros.  Co.  have  a  complete  stock  of  tubular  braids, 
bo'eros,  fancy  dress  trimmings,  beaded  hussars,  and,  in  fact,  all 
the  latest  things  in  these  fashionable  goods. 


curtains  and  curtainettes,  chenilles,  tapestries,  table  covers  and 
piece  goods  are  also  being  passed  into  stock.  In  oil-cloths  and 
linoleums  they  have  a  large  and  well-selected  stock  of  4-yard-wide 
goods,  and  also  a  complete  range  of  low-priced  2-yard-wide  lino- 
leums, which  late  in  the  season  are  always  scarce  goods.  A  fine 
line,  in  the  way  of  colorings  and  designs,  in  Dundee  Brussels,  is 
selling  well,  having  the  appearance  ot  goods  at  double  the  price. 


RETURNED    FROM    LONDON. 

Mr.  S.  F.  McKinnon,  of  S.  F.  McKinnon  &  Co.,  Toronto,  has 
just  returned  from  England,  where  he  saw  the  Jubilee  ceremonies. 
He,  as  well  as  other  Canadians  who  were  there,  was  much  im- 
pressed with  the  procession  in  London,  and  makes  special  reference 
to  the  Highland  soldiers  in  the  military  part  of  it. 


TORONTO    CARPET  CO. 

Mr.  Murray,  of  the  Toronto  Carpet  Co.,  reports  business  boom- 
ing at  the  factory.  They  are  having  a  great  rush  at  present, 
especially  on  Jubilee  rugs.  Their  art  square  department  is  running 
at  night  by  electric  light  ;  so  great  is  the  demand  that  they  can 
hardly  keep  up  with  it. 


CARPETS    AND    CURTAINS. 

John  Macdonald  &  Co.  are  now  opening  up  their  fall  purchases 
in  carpets,  which  range  from  the  best  Wiltons  to  the  cheapest 
hemp.  In  colorings  green  is  the  newest  feature,  and  the  designs 
are  smaller  than  during  the  past  two  or  three  seasons,  with  pros- 
pects  for  a   still  more   marked  tendency  in  this  direction.        Lace 


BOYS'    UNDERWEAR. 

One  of  the  attractions  this  fall  in  boys'  underwear  is  a  line  called 
"O.U.R.,"  shown  by  W.  R.  Brock  &  Co.,  in  all  sizes  from  16  to  30 
inch.  It  is  really  hard  to  realize  how  such  a  sightly  article  can 
be  manufactured  for  the  price. 


Plasters  made  of  *  Quickcure  '  have  been  recommended,  as 
being  entirely  free  from  anything  which  could  possibly  injure  even 
a  child,  and  no  plaster  removes  pain  so  quickly. 
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Irving 


Umbrella  Go. 


LIMITED 


o 
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MANUFACTURERS 


Parasols 
Sunshades 


and  . 


Umbrellas 


SUMMER  NOVELTIES 

can  be  seen  at  our  factory. 

'c 


20    FRONT  STREET  W.,    TORONTO 


Vs 


^im  Glove  % 

GLEN  WILLIAMS,  ^S 


Manufacturers  of 


Gloves,  Mittens 


AND 


Gauntlets... 


Agents  : — 


Fine  Kid,  Suede  and  Para  Buck 
GLOVES  and  MITTS. 

Dog=Skin   Driving  and 
Coaching  GLOVES. 


Geo.  D.  Ross  &  Co. 

Montreal,   Que. 
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Our  New  Neckwear... 


Endless   Variety 


Our  New  Underwear... 2^  DcPa 


rtttient 


Our  Special  Lines  in  Umbrellas 
Our  Stylish  Rubber  Coats 


m 
m 


Our  Travelers 

Solicit  Orders 

in  all  Provinces. 


# 

w 


GLOVER   &   BRAIS 

MONTREAL 


EVANS  BROS. 


INGERSOL 


ONT. 


Manufacturers 
of  the  Celebrated 


EJvans 


WM.    WATTERWORTH,    President 


EXCELLED    BY    NONE. 


Pianos 


GRAND    and 
UPRIGHT 


....NOTED  for  their  Richness  of  Tone  and  Lightness  of  Touch. 
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PROSPECTS    FOR    SEASON    1 897-98. 

HSHOREY  &  CO.,  of  Montreal,  report,  in  response  to 
.  our  enquiries  with  reference  to  the  prospects  for  the 
coming  fall  season,  that  on  the  whole  the  trade  in  this  line  is 
looking  up  considerably.  As  a  reason,  it  may  be  stated  that  the 
public  are  becoming  gradually  educated  to  the  fact  that  it  will  pay 
them  better  to  buy  a  good  article  than  a  shoddy  one.  And  as 
another  reason,  the  modern  labor-saving  machinery  and  methods  of 
manufacture  have  effected  considerable  saving  in  the  cost  of  pro- 
duction, and  clothing  to-day  is  being  turned  out  by  the  best  ready- 
made  trade  in  every  respect  equal  to  ordered  work,  and  very  much 
better  in  style,  fit  and  finish  than  goods  that  are  produced  by  the 
majority  of  rural  tailors. 

This  firm  report  a  very  encouraging  increase  in  their  business, 
and  tell  us  that  they  have  recently  been  obliged  to  enlarge  their 
producing  plant,  and  they  do  not  claim  that  they  are  alone  in  feel- 
ing the  improvement  of  trade  in  this  branch  of  business.  Payments 
have  not  been  met  as  well  as  they  were  a  year  ago,  from  which  we 
would  infer  that  the  increase  in  trade  is,  perhaps,  conspicuous  in 
this  branch  of  the  business,  for  reasons  we  have  given,  and  is  not 
so  generally  felt  among  dry  goods  men. 

In  these  times,  when  everyone  is  grumbling,  it  is  encouraging 
to  hear  such  reports. 


ANOTHER    EVIDENCE    OF    IMPROVEMENT. 

It  is  stated  that  in  the  recent  fire  sale  of  ready-made  clothing  in 
Montreal,  conducted  in  the  interest  of  the  underwriters,  that  the 
prices  realized  in  many  instances  for  damaged  goods  were  consider- 
ably in  advance  of  what  the  goods  could  have  been  purchased  for 
in  the  regular  way.  This  would  go  to  sho  v  that  there  is  certainly 
a  demand  for  ready-made  clothing  in  this  market. 


USE    LINEN    THREAD. 

H.  Shorey  &  Co.,  of  Montreal,  sew  all  of  their  boys'  and 
children's  clothing  with  linen  thread.  This  is  one  reason  that  they 
are  able  to  guarantee  their  workmanship.  They  advertise  satis- 
faction guaranteed  or  money  refunded. 


The  Rigby-proofed  frieze  ulsters  sold  by  H.  Shorey  &  Co., 
Montreal,  have  taken  such  a  hold  upon  the  trade  that  the  mill 
making  the  frieze  say  that  they  will  be  obliged  to  work  night  and 
day  until  the  1st  October  to  complete  the  order.  It  is  the  largest 
order  for  any  one  fabric  ever  placed  in  Canada. 


A.  S.  Campbell  &  Co.  recently  sent  their  foreman  to  the  chief 
clothing  centres  of  the  States  to  pick  up  new  ideas  and  to  examine 
the  new  styles.  He  has  just  returned,  and  is  putting  into  effect  the 
knowledge  that  he  obtained.  This  firm  are  showing  some  very  up- 
to-date  lines  of  clothing. 


The  Oxford  Manufacturing  Co.  are  making  an  extra  fine  line  of 
costume  cloths  for  ladies'  wear.  These  goods  are  all-wool  material, 
in  fast  colors,  and  include  many  pretty  combinations  of  color.  Mr. 
Harrower,  agent  at  Montreal  for  the  Oxford  Co.,  told  The  Review 
that  these  goods  were  so  superior  in  quality  that  many  purchasers 


refused  to  believe  they  were  made  in  this  country,  contending  that 
they  were  French  goods.  This  is  but  another  proof  of  what  we 
have  frequently  stated  in  these  columns.  Canadian  woolen  goods 
are  equal  in  every  way  to  the  imported  article. 


John  Fisher,  Son  &  Co.  report  an  increased  demand  for  better 
goods,  particularly  in  Scotch  suitings  and  coatings.  The  preferen- 
tial clause  has  proved  a  valuable  advertisement  to  English  houses 
with  branches  in  this  country,  and  has  been  the  means  of  bringing 
English  and  Scotch  suitings  to  the  notice  of  retail  dealers.  Mr. 
Fisher  considers  the  outlook  for  the  fall  very  favorably,  and  away 
ahead  of  last  year. 


A.  S.  Campbell  &  Co.  are  calling  attention  to  their  special  lines 
of  ready-made  clothing.  Their  stock  contains  many  different 
qualities,  and  includes  all  the  latest  styles. 


S.  Greenshields,  Son  &  Co.  are  showing  a  large  range  of  ladies' 
mantles  and  costume  cloths  in  beavers,  cheviots,  boucles,  fancy 
curls  and  tweed  effects  for  the  fall  and  winter  seasons. 


John  Macdonald  &  Co.  report  the  prospects  in  this  department 
for  fall  trade  better  than  for  some  years.  For  men's  suitings  tweeds 
will  be  first  favorites,  the  styles  specially  being  green  and  bronze 
mixtures.  Meltons,  beavers  and  fancy  naps  are  on  the  list.  In 
trouserings  the  feeling  is  for  larger  patterns,  and  this  firm  carries  a 
fine  range  of  worsted  and  wool  goods.  Belwarp  serges  and  worsteds 
are  in  good  demand.  In  mantlings  the  range  includes  curled 
serges,  astrachans,  sealettes,  beavers,  naps  and  two-tone  curl 
effects. 


NEW    LINES    FOR    FALL. 

John  Macdonald  &  Co.  announce  the  following  as  special 
features  in  men's  furnishings  and  haberdashery  :  In  the  overall 
section,  cotton  worsted  overalls  and  pants ;  in  jackets,  men's 
worsted  cardigans  ;  in  rugs,  rubber  and  wool  rugs  ;  in  umbrellas, 
wood  and  steel  rods,  novelty  handles  and  leather  covers  ;  in  hand- 
kerchiefs, a  big  line  of  jobs,  and  also  Swiss  embroidery  and 
Japanese  silk  ;  in  ties,  the  latest  shapes  and  effects  ;  in  braces,  a 
full  assortment  of  Canadian,  American  and  British  ;  in  gloves,  a 
special  in  men's  lined  kids  ;  in  shirts,  the  largest  variety  they  have 
ever  shown  ;  in  underwear,  the  leading  lines  of  every  important 
mill  are  to  be  found  in  this  season's  collection;  in  half-hose,  a 
large  section  of  the  department  showing  every  weight  and  make. . 

In  haberdashery  the  firm  claim  to  have  the  largest  and  best  of 
its  kind,  fully  assorted  with  new  Canadian,  American,  continental 
and  British  notions.  Merchants  are  invited  to  inspect  this  depart- 
ment. 


"HEAR   IT  SNAP." 

The  Ball  and  Socket  garment  fastener  is  a  new  article  that  VV.  R. 
Brock  &  Co.areshowingintheirlargesmallware  department  It  meets 
a  long-felt  want,  and  can  be  used  for  fastening  the  backs  of  skirts, 
etc.,  instead  of  the  awkward  hook  and  eye.  The  Ball  and  Socket 
is  bound  to  be  largely  used  by  dressmakers  because  it  is  a  sensible 
and  durable  article. 
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MARINE  INSURANCE. 

The  Open  Policies  issued  by  the  MANNHEIM  INSUR- 
ANCE CO.  (Capital  Two  Million  Dollars)  cover  goods  from 
the  time  they  are  shipped  until  delivered  at  your  warehouse. 


For  rates  and  further  particulars  apply  to 
JAS.  J.     RILEY     &     SONS,       Managers  for  Canada,       MONTREAL. 


A 
A 
#> 

A 
A 

A 
A 

A 
A 

A 
A 

A 
A 

A 
A 

A 


BELGIAN 

SEWING    COTTON. 


"Pot"      , 


Cat 
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REVIEW 


THE  DEPARTMENT  STORE  MOVEMENT. 

A  DEFENCE  OF  THIS  MODERN  DEVELOPMENT  OF  TRADE. 

THE  REVIEW  does  not  agree  with  the  arguments  advanced 
in  the  following  article.  Still,  it  is  well  to  know  what  the 
defenders  of  the  department  stores  can  say  for  themselves.  As 
reasonable  an  article  of  this  class  as  has  lately  appeared  is  from  the 
pen  of  E.  Strauss  in  The  Iron  Age,  and  it  is  given  for  the  benefit  of 
readers.      He  says  : 

"  Many  lines  of  trade  have  been  revolutionized  by  the  depart- 
ment stores.  Where  they  have  appeared  and  were  successfully 
managed  they  have  forced  scores  of  specialty  stores  out  of  exist- 
ence. Their  influence  has  been  so  strongly  felt  in  some  states  that 
efforts  have  been  made  to  bring  the  matter  before  the  Legislature 
with  the  intention  to  tax  them  out  of  existence. 

"  The  original  and  most  primitive  form  of  the  department  store 
is  the  general  merchandise  or  country  store.  These  general  stores 
usually  prosper,  when  properly  managed,  until  the  village  outgrows 
them.  Now  comes  the  specialist.  A  puts  all  his  capital  in  dry 
goods  ;  B  puts  his  in  groceries  ;  C  puts  his  into  hardware  and  D 
puts  his  into  drugs,  and  so  to  the  end  of  the  alphabet.  He  who 
puts  his  entire  time,  skill  and  capital  into  one  line,  provided  there 
is  enough  trade  within  reach  to  support  him,  can  sell  cheaper  and 
give  better  service  to  the  public  than  he  who  divides  his  resources 
between  half  a  dozen  lines.  Therefore  as  soon  as  the  village  be- 
comes large  enough  to  support  special  stores,  the  general  stores 
disappear.  The  first  hardware  man  in  a  growing  village  usually 
finds  that  all  his  neighbors  keep  a  little  hardware.  If  he  is  up  to 
date  and  manages  properly,  he  will  soon  teach  these  general  stores 
that  '  a  little  hardware  '  does  not  longer  pay.  The  superiority  of 
the  specialists  is  clearly  seen  among  professional  men  as  well  as 
among  merchants.  A  lawyer  who  makes  land  cases  a  specialty 
usually  gets  larger  fees  and  more  work  than  the  general  lawyer,  so 
does  the  insurance,  railroad  and  criminal  lawyer.  The  dentist  can 
give  your  jaw  a  more  scientific  if  not  less  painful  twist  than  the 
doctor,  and  the  occulist  can  give  better  treatment  to  the  eyes  than 
the  general  practitioner.  The  specialist  thrives  best  in  a  large  city 
or  populous  district,  while  the  general  practitioner  has  the  advan- 
tage in  a  sparsely  settled  locality.  These  facts  have  been  consid- 
ered settled  until  the  modern  department  store  appeared. 

"  This  modern  creation  differs  from  the  general  country  store, 
inasmuch  as  it  is  a  combination  and  co-operation  of  large  capital 
and  the  highest  skill  of  specialists.  Here  a  competent  man 
manages  each  department.  When  25  dealers  who  occupy  25  stores 
and  have  25  sets  of  expenses  combine  and  co-operate  under  one  roof 
and  under  one  central  management,  there  is  a  decided  economy 
which  is  keenly  felt  by  competitors.  In  a  similar  manner  a 
hospital  with  the  latest  scientific  apparatus  and  skilled  specialists  of 
every  kind  can  treat  diseases  to  better  advantage  than  a  single 
specialist  or  general  practitioner. 

"  In  nature  as  well  as  in  commerce  the  cold,  cruel  doctrine  ot 
Malthus  seems  to  be  the  law.  The  fecundity  of  animals  is  held  in 
check  by  lack  of  food,  not  enough  to  eat,  and  the  liability  of  being 
eaten.  While  merchants  are  not  subjected  to  the  latter  inconvenience 
the  department  store  destroys  the  smaller  dealer  as  surely  and 
effectually  as  a  higher  species  of  animal  destroys  the  inferior. 

"What  can  be  done  for  the  small  dealer  who  is  so  ruthlessly 
destroyed  ?  Nothing.  He  must  adapt  his  affairs  to  the  changed 
conditions  of  the  times.  Our  tradition  and  system  of  government 
do  not  and  should  not  encourage  class  legislation.  Progress  is 
naturally  a  great  destroyer.  The  sewing  machine  has  thrown  many 
poor  seamstresses  out  of  employment.  The  whaleback  has  made 
worthless  large  capital  invested  in  steamships.  The  poor  Scotch 
weavers  who  commenced  a  riot  when  the  power  loom  appeared  and 


the  poor  printers  who  went  on  a  strike  when  the  type-setting  ma- 
chine was  introduced  are  to  be  pitied,  but  they  could  not  and  should 
not  try  to  stop  progress.  The  plain  logic  ot  the  department  store 
sounds  to  me  like  this  :  A,  on  account  of  his  large  capital,  higher 
intelligence  and  superior  system  and  organization,  is  an  impassable 
barrier  to  the  success  of  B,  on  account  of  the  latter's  indolence, 
stupidity  and  waste  ;  therefore  the  government  should  step  in  and 
f\ne  and  punish  A  to  such  an  extent  as  to  give  B  an  equal  oppor- 
tunity. The  only  crime  that  A  is  accused  of  is  that  he  sells  goods 
cheaper  and  gives  better  service  than  B. 

"The  department  store  is  a  mile-post  of  a  rapidly  advancing 
civilization.  It  may  still  be  considered  in  its  infancy.  How  far  it 
will  ramify  and  spread,  and  to  what  extent  it  will  displace  other 
stores,  and  whether  the  final  results  will  be  beneficial  or  injurious  to 
the  public,  are  all  unsettled  questions.  Who  knows  but  that  sooner 
or  later  new  ideas  and  methods  will  come  out  of  the  sea  of  commer- 
cial evolution  that  will  exterminate  the  department  store  as  rapidly 
and  surely  as  the  latter  is  absorbing  its  near-by  retailer  ?  " 


The  above  sounds  very  fine,  but  the  opposition  to  department 
stores  is  based  on  economic  principles  just  as  sound  as  those  used 
by  the  writer  just  quoted.  The  methods  adopted  by  some  big  stores 
render  them  injurious  to  the  commercial  community.  If  they 
stopped  these  practices  they  would  have  to  go  out  of  business,  or 
stick  to  legitimate  courses.  The  merchants  of  the  country  simply 
propose  to  make  big  stores  conform  to  certain  recognized  laws. 
That  is  all. 


BRIEF    NEWS    OF    THE    TRADE. 

OUR  biggest  season  in  velveteens,  report  John  Macdonald  & 
Co.  The  "Imperial"  brand  is  having  an  enormous  sale. 
Velveteens  are  now  being  made  very  fine,  with  a  consequent 
demand  for  all  purposes. 

P.  Garneau,  Fils  &  Cie. ,  Quebec,  are  headquarters  for  white 
and  grey  Turkish  and  linen  huckaback  towels. 

W.  R.  Brock  &  Co.  are  showing  six  lines  of  special  value  braces 
to  retail  at  25c.  All  of  these  are  clearing  job  lines',  some  of  them 
worth  double  the  price  asked.  See  their  farmers'  heavy  brace, 
W  82,  to  retail  at  same  price. 

For  the  midsummer  and  early  fall  trade  there  will  be  a  big  de- 
mand for  braids.  S.  Greenshields,  Son  &  Co.  have  many  new 
effects  in  stock.  Plain  tubular  and  diamond  tubular  braid  is 
now  very  popular,  and  is  likely  to  maintain  its  popularity.  Fancy 
soutache  braids  are  also  in  demand,  as  well  as  Russia,  in  mohair, 
tinsel,  mixed  and  plain  tinsel. 

P.  Garneau,  Fils  &  Cie.,  Quebec,  are  to  the  fore  with  black  6/4 
Venetian  and  twilled  coatings. 

Wyld,  Grasett  &  Darling  report  that  etoffe  pants  and  heavy- 
pants  for  winter  wear  are  receiving  considerable  attention.  They 
say  that  their  line  of  overalls  is  up-to-date  and  replete  with  good 
values. 


CHEVIOT  SUITS. 


Chalcraft,  Simpson  &  Co.  are  showing  a  fine  range  of  fancy 
Scotch  cheviot  suits.  They  are  tailors'  fabrics  and  tailors'  patterns, 
embracing  all  the  new  olive  green,  gray  and  brown  shades  in  end- 
less combination,  checks,  broken  bars,  invisible  plaids  and  mixtures. 


SMOKED    GOODS. 

In  their  new  linen  department  Wyld,  Grasett  &  Darling  have  a 
shipment  of  double  damask  table  cloths  and  napkins,  which  are 
slightly  smoked  and  which  they  are  able  to  offer  at  a  heavy  reduc- 
tion.    As  the  smoking  will  wash  out,  the  goods  are  a  bargain. 
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RECIPROCAL    TARIFF    REGULATIONS. 

WHAT    IMPORTING    MERCHANTS   MUST    DO   TO   CLAIM 
MINIMUM  RATES. 

THE  regulations  to  Collectors  of  Customs  in  regard  to  the 
reciprocal  tariff"  of  Canada,  under  the  Customs  tariff,  1897, 
have  just  been  issued  by  the  Minister  of  Customs,  and  are  as  fol- 
lows :  "Persons  making  entries  of  goods  under  the  Canadian 
tariff  of  1897  are  required  to  furnish  a  separate  invoice  of  the  articles 
entitled  to  such  entry,  with  a  declaration  annexed  thereto  from  the 
exporter  or  his  agent,  made  before  a  notary  public,  or  the  commis- 
sioner for  taking  oaths,  or  the  chief  municipal  officer  of  a  city  or 
town  or  a  British  consul,  or  before  the  president  or  secretary  of  the 
Chamber  of  Commerce,  as  to  the  origin  and  value  of  the  articles  in 
the  form  hereinafter  prescribed.  The  form  of  declaration  is  as 
follows  : 

*'  I,  the  undersigned  partner  or  duly  authorized  agent  ot  the  firm 

of do  solemnly  and  truly  declare  that  the  articles  described  in 

the  annexed  invoice  marked  shipped  to per  in  packages 

as  detailed  below  are  bona  fide  the  produce  or  manufacture  of . 

That  the  said  invoice  contains  a  full  and  true  statement  of  the  fair 
market  value  when  sold  for  home  consumption  of  the  said  goods  at 

the  time   and    place   of  the   exportation  thereof,    direct   to 

Canada  ;    that  such    fair   market   value   includes   bounties,    draw- 
backs, royalties,  lents  or  charges  that  may  have  been,   or  are  ex- 


pected to  be  allowed  or  paid  on  the  said  goods,  or  is  payable  on 
(latent  rights  or  because  of  the  lease  of  such  goods,  or  for  the  right 
of  using  the  same,  and  that  no  different  invoice  or  account  thereof 
has  been  or  will  be  furnished  to  any  one  by  me,  or  in  my  behalf." 

The  following  directions  are  added  :  "  Where  invoices  are  made 
out  at  prices  below  the  fair  market  value  for  consumption  in  the 
country  of  exportation,  invoices  must  show  in  a  separate  column  or 
otherwise  by  addition  thereto  such  fair  market  values." 


COTTON    IN    LINEN   GOODS. 

The  linen  trade  generally  is,  in  fact,  stationary,  if  not  declining. 
Belfast  is  now  turning  out  cloth  in  which  the  warp  is  all  cotton, 
while  only  one  weft  thread  in  three  is  flax.  And  Ulster  has  gone 
in  so  largely  for  unions  and  all-cotton  goods  during  the  past  decade 
that  it  is  doubtful  whether  the  province  would  enjoy  its  present 
prosperity  had  linens  been  relied  upon  exclusively.  What  is  true 
of  Ulster  in  this  respect  is  also  true  of  other  linen  centres. — Textile 
Mercury. 

SMALLWARES. 

James  Johnston  &  Co.  show  special  values  and  exclusive  designs 
in  the  following  lines  :  Fancy  combs,  side  combs,  hair  ornaments, 
fancy  brooches,  fancy  hat  pins,  belt  pins,  belt  buckles,  blouse  sets, 
fancy  studs  and  links  ;  special  lines  in  tooth  brushes  and  hair 
curlers. 


ARTICLES  FOR  SALE. 


FOr*  SALt,  UNDER  PRICE,  A  NO  79  CHEQUE  PRINTING  NATIONAL  CASH 
Rcister;  in  use  but  a  very  shun  lime  ;  wnl  be  sold  >  n  account  of  the  former 
own.  r  going  out  of  business  at  $75  less  than  the  amount  paid  for  it  :  guaranteed  in 
perfect  condition.     Blanchard  &  Co.,  Windsor,  N.  S.  (t.  I.) 


RARE  BUSINESS  OPPORTUNITY. 

IOFKER  FOR  SALE  THE  LEASE,  STOCK.  FIXTURES  AND  GOODWILL 
of  the  Kenyon  tiat  and  Fur  Co.  of  this  city.  A  who'esale  and  retail  business  estab- 
lished over  30  years.  Dunlap  Agency,  Hals.  Furs,  (manufactured  and  in  skins),  Mil  inery, 
Cloaks.  Shirt  Waists,  Ostriih  Feather  toas  and  Kindred  Goods,  kept  in  a  first  cla-s  es- 
lablishment.  Location  the  best,  being  next  to  ihe  largest  dry  goods  establishment  in  the 
tiiy  (:sibley,  Lindsay  &  Curr.)  Fur  trade  excellent,  and  repair  department  in  fur  shop 
does  a  heavy  business.  There  are  those  who  will  take  an  interest  with  ihe  right  parties. 
No  better  locati  n  for  Furs,  Cloaks  and  Millinery  can  be  found  in  any  city  in  the  United 
States.     Chas.  F.   Pond,  Receiver,  Rochester,  N.  Y.  (7) 


"FITS  LIKE  A  GLOVE." 

THOMSON'S 


ENGLISH    MADE, 
"Olnve-FHtlne."    I.one  Waisted 


Trade  Mark 


CORSETS 


At  Popular 
Prices; 


TWELVE  FIRST  MEDALS. 


The  Perfection  of  Shape,    Finish  and  Durability. 

APPEOVEr'  by  the  whole  polite  world. 
SALE  OVER  OI.-  MILLION  PAIR8  ANNUALLY. 
A  large  stock  of  these  GOOD  VALUE  Corsets  always  on  hand  at 

JOHN    MACDONALD    &    CO'S,    TORONTO. 
MAWTJEA0TURER8  :  W.  8.  THOMSON  &  CO.,  LIMITED,  LONDON. 

See  that  every"  Corset  is  marked  "THOMSON'S  GLOVE  /ITTING,"  and  bears 
our  Trade  Mark,  the  Crown.     Ka  others  are  genuine. 


World  Wide  Popularity 


The  Delicious  Perfume. 


m*  cwcmtoatedI 

Blossoms 
l""'!!!™*    I 

7NEWBMOST1ONO0I 


Crab  Apple  Blossoms 

EXTRA   CONCENTRATED 

Put  up  in   i,  2,   3,  4,  6,  8,  and  16 
ounce    Dottles. 

And  the  Celebrated 

Crown  Lavender  Salts 

Annual  sales  exceed  500,000  bottles. 
Sold  everywhere. 

THE  CROWN  PERFUMERY  CO. 

177  New  Bond  St.,  London,  Eng. 
By  all  principal  dealers   in  perfumery. 


R.  FLAWS  &  SON 


Dry  Goods  Commission  Agents 
Manchester  Bldg.,  Melinda  St. 


Toronto. 


The  Merchants  Counter  Check 

Book  CO.,  Limited. 


Manufacturers  of- 


Duplicating 
Cheek  Books 


Send  for  Sample  of  Books  and  Prices. 


27    WolM-nton  8t    W. 


Toronto,  Canada. 


BEAVER  LINE  STEAMERS. 


SUMMER  SERVICE 


From  MONTREAL 

Wed.  July  28 

"     Aug.    4 

"        "11 


Sept.    1 


Montreal  to  Liverpool. 
From  LIVERPOOL  STEAMERS 

Tuea.  July  13     Lake  Huron  

Sat         "      17     Lake  Ontario  

11        "     24    Lake  Superior  

"     Aug.     7     Lake  Winnipeg  

"         "      14     Lake  Huron  

Weekly  thereafter. 

Until  further  notice  the  steamers  of  this  line  will  call  at  Queenstown  during  the  sum- 
mer season  for  passengers  on  the  voyage  from  Liverpool  only. 

RATES    OF    PASSAGE. 

FIRST  CABIN— Single,  847.5'),  $50  and  SK).  Return,  895  and  8114  according  to  steamer 
SECOND  CABIN— To  Liverpool  or  London,  $34  ;    return,  $66.75. 
STEERAGE— To  all  points  at  lowest  rates,  including  outfit. 
For  further  particulars  as  to  freight  or  passage,  apply  to— 


D.  &  C.  MACIVER 


D.  W.  CAMPBELL, 


Tower  Buildings,  LIVERPOOL 


Man. 
18  Hospital  St.,  MONTREAL 
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WINDOW    DRESSING. 

SOMETHING    CATCHY. 

IN  some  localities,  especially  those  in  which  newspaper  publicity 
is  not  practised,  says  The  Apparel  Gazette,  it  does  very  well  to 
have  something  so  odd  in  the  window  that  it  will  at  once  make  the 
public  look.  A  design  quite  out  of  the  ordinary  could  go  with  the 
title  of  "  Rock  Bottom  "  sale.  The  floor  ot  the  window  should  be 
entirely  covered  with  rocks,  and  in  the  centre  a  half  sphere  placed 
to  indicate  the  world  Lettering  on  the  side  would  spell  the  legend 
"  Best  Clothing  on  Earth  at  Rock  Bottom  Prices."  At  the  top  of 
the  globe  a  single  figure  could  be  posed  and  the  whole  background 
be  used  for  the  display  of  suits. 

TO    SHOW    OFF    STRAW    HATS. 

Shoe  stores  have  evolved  a  way  of  hanging  shoes  which  could 
be  adapted  to  a  display  of  straw  hats.  Very  narrow  ribbons  are 
fastened  at  the  top  in  such  a  way  as  to  hang  down  like  a  miniature 
swing  ;  the  distance  to  which  they  hang  should  be  irregular  and  the 
spacing  may  be  left  at  random.  A  hat  could  be  nipped  at  the 
edge  by  a  bull-dog  clip,  the  hook  of  which  is  then  hung  upon  the 
ribbon  ;  the  hat  will  slide  to  the  lowest  point  and  its  weight  will  pull 
the  ribbon  taut  into  a  "V"  shape.  This  combination  of  bright 
ribbons  and  straw  hats  is  neat,  and  is  further  made  more  attractive 
by  adding  the  fancy  adjustable  colored  bands  which  many  hatters 
carry  in  stock. 

USE  OF   WIRE  NETTING. 

A  good  fitting  for  a  window  that  is  much  used  by  English  win- 
dow dressers  is  a  wire  netting.  It  is  the  custom  there,  says  The 
Chicago  Dry  Goods  Reporter,  evidently,  to  fill  in  the  back  of  a 
window  almost  solely  with  whatever  goods  are  to  be  displayed. 
The  netting  offers  a  surface  that  is  easy  to  fasten  goods  to,  and  it 
might  be  found  very  convenient  for  American  trimmers. 

Some  stores  have  a  double  window,  and  it  is  not  hard  to 
arrange.  It  consists  of  a  circular  platform  as  large  as  there  is  room 
for,  divided  in  the  middle  by  a  partition  of  good  height,  which  will 
be  the  back  of  the  window.  For  convenience,  the  two  halves  of  the 
platform  may  be  made  detachable.  The  whole  arrangement  should 
revolve  on  a  pivot,  then  the  back  may  be  trimmed  at  leisure,  and, 
when  ready,  turned  into  place  and  the  old  display  removed.  Fre- 
quent changes  can  thus  be  made  without  difficulty,  and  by  remov- 
ing the  back  portion  it  will  not  be  in  the  way. 

It  is  best  to  have  a  light-colored  store  front,  and  it  should  always 
be  kept  fresh  looking,  if  the  paint  has  to  be  applied  twice  a  year.  It 
suggests  neatness  on  the  inside,  and  will  attract  attention  quicker 
than  a  dull  colored  front.  A  pale  cream  with  gold  lining  is  one  of 
the  latest  and  most  tasteful  things  in  colored  fronts. 

Every  window  trimmer  should  carry  a  note  book  and  take  notes 
or  make  a  rough  sketch  of  anything  and  everything  that  he  can 
think  of  in  the  way  of  aiding  him  in  his  work.  A  design  in  the 
rough  may  be  preserved  in  this  way  and  worked  out  in  detail 
later. 

Much  of  the  frame  work  that  is  made  for  special  displays  can  be 
used  over  again  with  little  alteration.  It  should  be  put  away  in  a 
room  or  cellar  and  kept  for  future  displays. 

DRESS    GOODS    DISPL  \Y. 

An  English  window  dresser  has  invented  an  appliance  which  is 
very  effective  for  facilitating  window  dressing  operations  in  dress 
goods.  It  consists  of  an  annular  piece  of  block  tin,  into  which  a 
number  of  brass  spikes  are  riveted,  these  being  bent  inwards  at  the 
tip  end.  The  whole  is  surmounted  with  two  half-circles  of  large 
size  wire,  and  holes  are  pierced  in  the  tin  at  intervals,  so  that  it 
may  be  easily  nailed  or  fixed  to  the  top  of  an  ordinary  window 
block.  Fabrics  can  be  arranged  in  pleats  and  in  many  artistic 
folds  by  means  of  this  apparatus.  It  is  adjustable  and  detachable, 
and  can  be  made  to  fit  any  size  block.      It  is  quite  invisible  when  in 


use,  and  no  pins  are  required.  It  can  be  dressed  with  single  or 
double  width  material,  and  is  useful  for  various  purposes  besides 
putting  in  the  window,  such  as  making  displays  in  doorways  and 
windows.  This  could  be  easily  constructed  by  any  window 
trimmer. 


SOMETHING   ABOUT  CARPET  WOOLS.   . 

IT  IS  true,  says  The  Carpet  Trade  Review,  that  wool  is  a  variety 
of  hair  which,  in  ordinary  language,  is  accepted  to  mean  a 
smooth,  straight  filament  growing  from  the  skin  of  animals,  similar 
to  horse  or  human  hair,  without  serrations  of  any  kind  on  the 
surface.  In  contradistinction  to  this,  wool  has  certain  peculiarities 
strongly  marked.  It  is  wavy  and  soft,  while  hair  is  straight  and 
crisp  and  dead  to  the  touch.  Under  a  microscope  wool  will  show  a 
roughness  and  quantities  of  scales  projecting  where  there  is  a  bend 
in  the  fibre.  If  each  fibre  were  straight  and  smooth,  as  in  hair, 
it  would  not  retain  the  twist  in  spinning.  The  wavy  con- 
volutions above  described  cause  the  fibres  to  become  en- 
tangled with  each  other  and  hold  themselves  in  close  contact. 
Each  fibre  of  wool  has  the  appearance  of  a  continuous  stem, 
showing  along  its  margin  minute  serrations  like  the  teeth  of  an 
extremely  fine  saw,  and  a  close  inspection  reveals  the  fact  that  these 
are  severally  continuous  around  the  entire  fibre.  So  they  may  be 
compared  to  as  many  circular  leaves  set  into  each  other  and  all 
opening  or  pointing  in  the  direction  from  the  root  toward  the  free 
extremity.  This  give  to  wool  the  peculiarity  and  character  of  being 
matted  or  felted,  which  in  hair  cannot  be  done,  as  it  has  no  felting 
qualities,  and  when  the  combined  wool  and  hair  is  used,  unless  the 
quantity  of  wool  greatly  predominates  in  the  mixture,  the  hair,  not 
being  tenacious,  will  work  to  the  surface  of  the  carpets  or  other 
materials  manufactured. 

The  war  between  Turkey  and  Greece  would,  doubtless,  if  pro- 
longed, advance  the  prices  of  wools  from  those  countries,  especially 
Turkey,  which  exports  carpet  wool  in  large  quantities.  Wools  from 
west  of  the  Balkan  Mountains  run  about  80  per  cent,  carpet  wool ; 
Aleppo,  Angora,  Bagdad,  white  and  colored,  Smyrna,  Karadi, 
Calmuc  (low  Russian)  are  largely  imported  from  those  sections,  and 
the  stock  is  strong  and  fairly  good  staple.  The  Calmuc,  or  low 
Russian,  is  very  crude  in  quality  and  condition,  and  assimilates 
very  much  to  the  Marwha  wool  from  East  India  ;  both  are  used  for 
very  cheap  carpets.  This  Calmuc,  or  Russian,  wool  is  produced 
from  sheep  of  the  wild  tribes  of  Russia,  which  are  constantly  on  the 
move  from  one  grazing  country  to  another,  and  no  attention  is 
paid  to  the  quality  and  condition  of  the  sheep  or  the  wool  produced. 
Russian  camels'  hair  is  used  with  cattle  hair  to  advantage  in  a  mix- 
ture with  wool  for  cheap  carpets,  art  squares  and  rugs,  and  some  of 
the  productions  are  very  pretty  and  salable. 

Marwha,  or  the  cheapest  of  East  Indian  wools,  as  mentioned 
above,  is  a  grade  nearly  akin  to  common  goat  hair,  but  has  enough 
of  the  wool  qualities  in  it  to  produce  a  good  dye  and  fast  colors.  It 
is  mostly  used  for  admixture  with  better  stock  for  cheap  carpets. 


DISADVANTAGE   OF  A  SMALL  MOUTH. 

She — "What  a  little  mouth  your  young  lady  friend  has!     It 
doesn't  look  large  enough  to  hold  her  tongue."   He — "  It  doesn't." 


EMPEROR    BILL'S  ERROR. 

"Isn't   the   Emperor  of  Germany  the    grandson  of  Emperor 
' '  Yes,  but  he  thinks  he  is  the  great  grand- 


William  the  First  ? 


HER    IDEA   OF    FOLLY. 

Chollie — What  is  your  idea  of  a  fool  ? 

Dollie — A  man  who  neglects  to  kiss  a  girl  who  has  asked  him  to 
tuck  her  sleeves  in  her  coat. 
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THE    JUBILEE     FASHIONS. 

Tl  I  E  ruling  power  in  the  dry  goods  trade  is  fashion.  Every 
event  that  concerns  the  social  life  of  the  people  leaves  its  mark 
upon  their  dress.  In  the  present  season  the  most  important  event, 
and  the  one  most  likely  to  set  its  imprint  upon  the  fashions  for  the 
season,  is  the  Jubilee  celebration  in  honor  of  England's  queen. 

A  succession  of  brilliant  functions  have  occupied  the  attention 
>f  the  Londoners  during  the  past  six  weeks.  The  beauty  and  rich- 
ness  of  the  dress  has  been  an  important  feature  of  these  entertain- 
ments. In  compliment  to  their  queen  the  designs  for  the  Jubilee 
costumes  have  been  copied  largely  from  those  of  the  early  Vic- 
torian period,  institutrng,  as  it  were,  a  revival  of  many  quaint 
fashions. 

Last  year  the  Russian  fashions  were  given  special  prominence, 
owing  to  the  coronation  of  the  young  czar  and  the  ceremonies 
attendant  upon  that  event.  The  coronation  occurring  in  the  sum- 
mer gave  excellent  opportunity  to  the  fashion  makers  to  launch  the 
Russian  effects  in  the  early  fall  novelties. 

For  the  coming  fall  the  early  Victorian  period  will  undoubtedly 
furnish  inspiration  from  which  to  draw  up-to-date  novelties.  The 
success  of  these  fashions  will  depend  upon  the  cleverness  with  which 
the  designers  adapt  them  to  the  needs  of  the  present  day. 

In  many  respects  the  dress  of  60  years  ago  did  not  differ  materi- 
ally from  that  of  the  present  time.  The  iashionable  evening  dress 
of  to-day  is  surprisingly  like  that  of  1837.  The  sloping  shoulder 
line  was,  however,  a  marked  characteristic  of  that  time,  and  to 
reproduce  such  effects  the  present  fashions  will  have  to  be  much 
modified.  The  sleeves  of  1837  were  large,  but  the  greatest  fullness 
was  at  the  elbow  rather  than  at  the  shoulder. 

Fichus  of  all  kinds  were  greatly  in  favor,  and  even  in  daytime 
women  wore  open  necks  to  their  dresses.  The  mantles  and  pelisses 
for  walking  were  made   with   long  shoulders  and  wide  sleeves,  the 


aim  of  the  mantua  maker  being  to  produce  breadth.  Ostrich  plumes 
and  bird  of  paradise  aigrettes  were  employed  as  millinery  trim- 
mings, and  the  ostrich  feather  boa  figured  then  in  the  fashionable 
toilette  as  it  does  now.  Elaborate  coiffures  were  the  order  of  the 
day,  and  the  Victoria  scoop  bonnet  takes  rank  as  a  most  eccentric 
piece  of  headgear. 

While  there  is  no  strong  probability  that  the  extreme  effects  of 
the  early  Victorian  era  will  be  reproduced  in  the  fashions  for  this 
fall,  the  influence  of  the  dress  of  that  day  will  be  the  guiding  spirit 
for  novelties  during  the  coming  season. 

A  student  of  fashion  will  not  tail  to  give  due  consideration  to 
this  fact  in  the  preparation  and  the  purchase  of  fall  novelties. 

Success  in  the  dry  goods  business  lies  in  having  the  right  thing 
for  sale  at  the  right  time.  Every  new  vogue  brings  grist  to  the 
mill,  and  he  who  has  made  fitting  preparation  will  gain  the  profits 
from  the  grind. — Chicago  D.  G.  Reporter. 

FREE     LESSONS. 

Free  lessons  in  embroidery  is  the  drawing  card  offered  by  a 
Brooklyn  dry  goods  store.  A  Japanese  teacher  of  embroidery  is  en- 
gaged to  give  lessons  for  a  month. 

The  corner  of  the  department  set  apart  for  the  teacher's  use  in 
instructing  the  ladies  is  filled  with  handsome  specimens  of  the 
teacher's  work.  Here  also  are  some  unfinished  samples  brought  by 
the  ladies  who  desire  instruction  and  wish  to  have  the  defects  in 
their  work  pointed  out,  the  whole  making  an  attractive  display. 
The  fact  that  the  system  taught  is  different  from  any  in  use  makes 
the  scheme  all  the  more  attractive,  and  Brooklyn  ladies  flock  in 
great  numbers  to  this  store  during  the  lesson  hours.  It  is  needless 
to  point  out  the  quantity  of  embroidery  materials  sold  and  the  con- 
sequent establishment  of  the  store  as  a  headquarters  for  these  ma- 
terials ;  aside  from  this,  the  advertising  which  follows  is  extensive. 
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ANADIAN  COLORED         1897 
COTTON— pALL. 


MILLS  COMPANY 


1897 


Cottonades,  Tickings,  Denims,  Awn= 
ings,  Shirtings,  Flannelettes,  Ging= 
hams,  Zephyrs,  Skirtings,  Dress 
Goods,  Lawns,  Crinkles,  Cotton 
Blankets,  Angolas,  Yarns,  etc. 


Wholesale  Trade 
only  supplied 


D.  MORRICE,  SONS  &  GO,  AGENTS 

MONTREAL  and  TORONTO 


SYDENHAM 
GLASS  CO. 


LIMITED 


Wallaceburg,  Ont. 

Most  Complete  Factory  on  the 
Continent 

Druggist  Ware 


Our  Specialty- 


write  for  Price  List 


THE  BUSTLE 
IS  HERE 

New  Fall  Styles  require  them.  Use  the  best  The 
Combination  Hip  Buntle  gives  graceful  fulness 
over  the  hips  and  in  back  of  skirt.  It  is  not  only  very 
stylish,  but  it  renders  adnv.rable  service  by  relieving  the 
weight  of  the  full  skirt  now  worn. 

The  Empire  Skirt  Cushion  is  very    popular, 
heating.     If  not  already  in  stock,  send  sample  order. 


Made  of    Braided    Wire—  non 


BRUSH  &  CO. 


Toronto, 


The  Old  Needles  of  the  Old  Country. 


ABEL   MORRALL 


.     .     Manufacturer  of 


SEWING  NEEDLES 
TAILORS'  NEEDLES 
TAILORS'  THIMBLES 

Priory  Mills -Studley.  Redditch.  England. 
Warehouses    20  Gresham  St.  London 
and  20  High  St.  Manchester. 


Canadian  Wholesale  Agents 


JAMES  AVERY  &  SON  S 


Manchester  Building, 


nda  Street, 


TORONTO 
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A    GOOD    WORD   FOR    CANADA. 

British  Textile  Mercury. 

ONE  of  the  most  remarkable  things  we  have  seen  in  the  politi- 
cal world  for  a  considerable  time,  and  these  are  not  few,  is 
the  contrast  afforded  by  the  action  of  Canada  in  connection  with  its 
tariff  when  put  into  juxtaposition  with  that  of  the  United  States.  In 
the  latter  there  are  a  thousand  domestic  interests  fighting  in  its  Legis- 
lature as  to  which  shall  get  an  advantage  over,  and  at  the  expense 
of,  the  other.  But  the  chief  point  to  which  we  wish  to  draw  atten- 
tion is  the  policy  of  the  two  states  in  relation  to  commerce  with 
other  countries.  The  United  States  is  hoping  to  apply  the 
"Blaine  Reciprocity  Scheme"  to  as  many  of  the  minor 
states  of  the  world  as  it  can  force  to  adopt  it.  The 
principle  of  this  highly  moral  design  is  to  force  the 
countries  which  accept  it  to  differentiate  in  their  tariffs  in  favor  of 
the  United  States  and  against  other  countries,  the  consideration 
being  that  their  goods  shall  be  permitted  to  enter  the  United  States, 
not  on  a  reduced  tariff  basis,  but  that  they  shall  not  be  penalised. 
The  object  is  to  compel  other  countries  to  protect  the  products  and 
manufactures  of  the  United  States  in  their  markets  against  level 
competition  with  those  of  other  countries.  And  this  is  the  policy, 
"  the  great  potentialities"  of  which  President  McKinley,  it  is  de- 
clared, fully  sees,  and  to  which  in  due  time  he  will  devote  his 
energies  to  carrying  into  effect.  It  is  so  wonderful  that  it  trans- 
cends all  comment.  We  may  therefore  look  for  more  squalls  from 
the  west,  as  they  will  come  in  due  time. 

The  spirited  course  taken  by  Canada,  and  which  has  elicited 
such  wide  admiration,  is  diametrically  opposite  to  this,  and  involves 
no  political  injustice  to  any  people  or  nation.  It  is  to  allow  a 
rebate  of  Customs  duties  to  countries  which  adopt  a  tariff  as  liberal 
to  the  Dominion  as  that  of  the  latter  is  to  theirs.  It  does  not  ask 
any  country  to  penalise  the  trade  of  neighboring  states  in  order  to 
favor  its  own.  Here  we  see  the  essential  difference  of  the  policy  of 
the  Dominion  from  that  of  the  States.  The  former  is  a  policy  of 
political  justice  ;  that  of  the  latter  is  one  of  political  injustice.  The 
step  taken  by  the  younger  country  is  an  important  one,  constituting, 
as  we  believe  it  does,  the  most  influential  movement  yet  made 
towards  the  consolidation  of  the  Empire.  We  need  say  nothing 
more  to  commend  it  to  favorable  consideration. 


THE  QUEEN'S    CARPET. 

THE  gift  of  the  women  of  England  to  the  Queen,  in  commemo- 
ration of  Her  Majesty's  Diamond  Jubilee,  is  a  superb  Ax- 
minster  carpet,  intended  for  use  on  the  dais  in  the  Throne-room  at 
the  Jubilee  celebration  and  on  other  State  occasions.  Messrs,  H. 
&  M.  Southwell,  Limited,  Bridgnorth,  were  commissioned  to  exe- 
cute the  order.  Last  week  the  carpet  was  presented  to  public  view 
in  that  town.  The  make  is  that  known  as  "  Real  Axminster."  It 
has  been  woven  in  one  piece,  every  stitch  being  tied  in  by  hand. 
The  number  of  actual  stitches  it  comprises  is  4,262,400.  With  re- 
gard to  the  quality  of  the  carpet,  the  question  of  the  employment 
both  of  silk  and  mohair  was  carefully  considered  ;  but  the  finest 
quality  of  English-grown  worsted  yarn  was  ultimately  adopted,  as 
giving  the  firmest  and  best  surface.  The  carpet  is  16  ft.  9  in.  long 
by  18  ft.  5  in.  broad.  It  has  occupied  twelve  women,  the  largest 
number  that  could  work  on  a  carpet  of  this  size,  for  twelve  weeks. 
The  design  is  emblematical  of  the  Queen's  Empire.  The  centre 
consists  of  a  damask  of  two  royal  reds,  the  Tudor  Rose  and  Star  of 
India  working  alternately  in  the  ground.  In  the  middle  is  intro- 
duced the  Garter,  with  the  motto,  "  Honi  soit  qui  mal  y  pense," 
encircled  by  a  garland  of  oak  leaves  and  surmounted  by  the 
Imperial  Crown.  In  the  border,  the  ground  shade  of  which  is  a 
rich  cream  or  ecru,  appear  alternately — entwined  with  a  flowing 
ribbon — the  Rose,  Thistle  and  Shamrock,  and  the  Lotus  of  India, 
both  the  flowers  and  the  foliage  being  introduced.     At  each  corner 


the  border  widens  out  in  semi-medallion  fashion  ;  and — emble- 
matically of  India,  Africa,  Australia  and  Canada — are  introduced 
wonderfully  faithful  representations,  both  as  regards  anatomy  and 
coloring,  of  the  Tiger,  Elephant,  Kangaroo  and  Beaver,  each 
encircled  with  a  semi-garland  of  oak  leaves.  The  crown  appears 
in  each  corner.  In  the  outer  margin  is  a  conventional  leaf  band  in 
soft  golds,  the  border  falling  to  plain  ruby  on  the  extreme  outer 
edge. 


SPECIAL    SALE    COUNTERS. 

EVERY  large  store,  remarks  an  exchange,  ought  to  have  one 
or  more  special  sale  counters  placed  where  they  will  attract 
the  attention  of  the  largest  possible  number  of  the  store's  visitors. 

These  counters  should  frequently  be  placed  at  the  disposal  of 
the  buyer  of  underwear,  and  used  in  the  interest  of  some  branch  of 
the  underwear  stock. 

A  great  majority  of  the  stores  have  such  counters  ;  but  in  how 
many  cases  does  the  underwear  department  derive  any  benefit 
from  them  ? 

When  a  lot  of  underwear  is  to  be  sold  at  less  than  normal  prices, 
it  is  more  desirable  to  display  it  outside  of  the  precincts  of  the 
underwear  department  than  within  those  limits.  Women  who  are 
in  need  of  underwear,  and  who  are  regular  customers  of  a  depart- 
ment, seek  the  department  itself  in  order  to  satisfy  their  wants. 
But  regular  customers  are  in  most  instances  ready  to  pay  a  reason- 
able price  for  a  good  article. 

There  is  no  business  wisdom  in  selling  them  a  cut-price  article, 
carrying  little  or  no  profit,  or  perhaps  involving  in  its  sale  an  actual 
loss.  When  a  buyer  wishes  to  sell  goods  at  less  than  regular  prices, 
the  sale  should  be  conducted  in  such  a  way  as  to  bring  incidental 
benefits  to  the  department.  Placing  the  goods  on  a  special  counter 
in  the  most  conspicuous  part  of  the  store  will  serve  this  purpose. 
Hundreds  of  chance  observers  will  notice  the  sale.  Many  who 
enter  the  store  with  no  thought  of  underwear  will  stop  to  examine 
cut-price  goods,  and  may  decide  to  buy.  Supposing  the  "  special  " 
to  be  a  real  bargain,  every  customer  who  buys  will  be  favorably 
impressed,  and  a  considerable  amount  of  advertising  will  be  done 
for  the  department  without  expense. 


A  VAIN  QUEST. 

"  Do  you  keep  key-rings  ?  "  asked  a  mild-mannered  gentleman 
of  a  "  saleslady  "  in  one  of  our  big  department  stores.  She  rolled 
her  gum  under  her  big  tongue  and  smote  the  air,  yelling  : 

"  Mamie  !     Aw,  Mamie  !  " 

Mamie  responded  in  a  clarion  note  from  the  other  end  of  the 
counter  : 

"  Whacher  want  ?  " 

' '  Do  we  keep  key-rings  ? ' ' 

"  I  do' no  !     Ask  49  !  " 

"  Forty-nine  !     Sa~ay,  forty-nine  !  " 

"What!" 

"  Do  we  keep  key-rings  ?  " 

"  I  do' no  !     Ask  the  floor- walker  !  " 

"  He's  went  to  dinner." 

"  Ask  Sadie." 

"  Sadie  !     O-o-o  oh,  Sadie  !  " 

"  Huh?" 

"  Do  we  keep  key-rings  ?  " 

"  I  guess  so.  They'd  be  in  the  stationery  department,  wouldn't 
they  ? ' ' 

LAST    DIVIDEND. 

Last  month  the  final  dividend  in  the  Sampson,  Kennedy  &  Co. 
estate  was  paid  the  creditors.  The  total  foots  29  cents  on  the 
dollar. 
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B.  &  C.  Corsets 


Peerless  Dress  Stays 
Rubber  Tipped  Dress  Stays 
Braided  Wire  Hip  Pads 
Bustles  and  Dress  Forms 


Manufactured  only  by 


BRUSH  &  CO.  -  TORONTO 


Hiram  Johnson 


IMPORTER  and 

EXPORTER 


Wholesale  Manufacturer 
of  all  kinds  -f  ^ 


URS 


for  Gentlemen.  Lad.es  and  Children 

Overcoats  Capes 


Cloaks 


Robes 


,  ,  v^^s         Makes  a  specialty  of  exporting  Furs.     The   best   market 
■Wi  ■••■**'  price  will  be  paid  for  all  kinds  of  Raw  Furs. 


N.B. — The  best  price  paid  fur  Beeswax  and  for  Ginseng. 

494  St.  Paul  Street,  MONTREAL 
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Dominion  Oil-Cloth  Co. 


*5 


BRANCH  OFFICE: 

Cor.  Front  and  Yongc  Sts. 


Toronto 


. . .  Montreal 


Manufacturers 
.    .    of 


OIL-CLOTHS 


of  every 
description. 


We  are  offering  some  special  lines  for 


■  < 


RAD 


at 


New  Designs 


/MS 


New  Colorings 


in  Floor,  Table,  Shelf  and  Stair  OiUCIoths. 

All  wholesale  houses  have  them  in  stock.  All  their  travellers  carry  samples  of  them. 

Examine  them  and  compare  prices. 


U 


Office  and  Works 


Cor.  St.  Catherine  and 
Parthenais  Sts. 


t 


Montreal  $ 


STEER  YOUR  SHIP  OF  COMMERCE  TO  THE  HARBOR  OF  SUCCESS 


Profit  to 
Retailer 


Satisfaction  to 
Consumer 


Rooster  Brand  Harbor  is  the    Haven    for  reliable  goods.      Steer  for   it 

always  and  obtain  success. 


..WELL    MADE     FOR     HONORABLE     TRADE... 


MANUFACTURED    BY  "■■ 


Robert  C.  Wilkins 


Montreal 


This  Issue  contains  the  NEW  CUSTOMS  TARIFF  as  revised  from  the  Official  Copy. 
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THE  STANDARD  DRESS  EDGE 
OF  THE  WORLD 


Feelers 
Brush 
Skirt 
Protector 


As  long  as  skirts  are  worn 
this  protector  will  be  necessary, 
because  most  perfect  and  most 
handsome.  There  is  absolutely 
no  room  for  improvement. 

As  handsome  as  a  skirt  edge 
trimming  as  it  is  faultless  as  a 
skirt  protector. 

The  genuine  goods  bear  the 
words  FEDERS  BRUSH 
S.  P."  stamped  on  every 
yard.   Beware  of  imitations. 


Hermann  H. 
Wolff  &  Go. 


MONTREAL 

Sole  Manufacturers  and  Selling 
Agents  for  the  Dominion. 


RETl 


THE     Mac  LEAN     PUBLISHING    CO.     Limited 


TORONTO     AND     MONTREAL 


Lister's  mohair.. 

*—       PLUSHES 


.  .  English  flake 


For 


Railway  and  Street  Cars 


GUARANTEED  TO  BE  THE  BEST  FOR  WEAR 

If  you  are  not  using  them,  try  them,  and  you  will  buy  no  other 


W 
W 

# 

f 
¥ 
w 

w 

¥ 

¥ 

¥ 
w 

w 

¥ 

¥ 


m 

am 


4 


KLONDIKE 


has  plenty  of  gold, 
but  it's  a  long  way  off.  There 
is  lots  of  gold  near  home  for 
the  live  Merchant  who  always 
keeps  his  stock  well  assorted 
with  the  .... 


H9P         "ROOSTER  BRAND" 


I   CROW   OVEK   ALL. 


^SHIRTS 
^OVERAIiliS 

*f     CLOTHING  SPECIALTIES 


SPECIALS  for   the    KLONDIKE 


Waterproof  Overalls  and  Jackets  (extra  heavy) 
Makinaw  Pants  and  Jackets 

Extra  Heavy  Top  Shirts  and  Overalls 


MANUFACTURED      BY 


Robert  C*  Wilkins 


Montreal 


The  Maritime  Wrapper 
Company 


LIMITED 


WOODSTOCK,  N.B. 

MANUFACTURERS     OF 

Ladies'  Wrappers 
Tea  Gowns 
Waists . . . 
Children's  Suits 


Etc.,  Etc. 


We  claim  that  our  goods  are  the 
best  finished  and  the  most  stylish 
on  the  market.  For  fit  and  price 
they  are  unexcelled. 


CORRESPONDENCE   SOLICITED. 

Our  travellers  are  on  the  road  and  will  call 
with  samples  when  desired. 
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"  S.  GREENSHIELDS,  SON  &  CO.  \ 

MONTREAL  and  VANCOUVER,  B.C. 


* 


s 


f)UR  Fall  stock  is  now  complete  in 

all  departments.      We  hope  that     \ 

a  number  of  our  friends  will  avail     I 

themselves  of  the  opportunities  that 

will  be  afforded  this  season  of  msit- 

s      ing  Montreal.  % 

We  shall  be  pleased  to  show 

them  our  large  and  varied  stock  of 

\     all  classes  of  Dry  Goods,   Carpets,      \ 

Notions,  etc.  \ 

We  are  offering  a  number  of     K 
\     staple  lines  in  Cotton  Goods  at  less 
^      than  manufacturers'  prices. 

3 

SOLE  SELLING  AGENTS  FOR  \ 

Priestley's  Dress  Fabrics    i 
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aaiyntrfffiw^ 

^  JAMES    SLESSOR  JAMES    JOHNSTON  "^ 

I      James  Johnston  &  Co.      1 


esale  Dry  Goods  Importers  I 


MONTREAL 


gj  OUR     LEADING     DEPARTMENTS    ARE  :  3 

%  Staples     ...  :    Gents'  Haberdashery  % 

§  Dress  Goods  and  Velveteens   ♦  and  Neckwear  || 

%  Silks,  Ribbons  ^  Trimmings     |    Smallwares  and  Notions  g 

%  Hosiery  and  Gloves  X    Muslins,LacesiEmbroideries  % 

fc  LETTER    ORDERS    A    SPECIALTY.  13 


|       JAMES  JOHNSTON  &  CO.,  MONTREAL       f 

KYLE,  CHEESBROUGH  &  CO. 

The  Lace  Warehouse 
of  Canada  .  . 


MONTREAL 


Fall  and  Winter  Trade 


Our  Travelers  are  now  out  with  their  full  line,  comprising  one  of  the  choicest  collections 
we  have  ever  offered  the  trade.  Pleasing,  catchy  styles  and  good  values  are  our  aims 
and  it  will  interest  you  to  see  our  line. 

LACES  AND  EMBROIDERIES  .  . 

i 

Our  collection  in  these  lines,  admittedly  the  largest  and  most  tasty  shown  in  Canada,  is 
now  in  our  Travelers'  hands  for  Spring,  1898. 

"|\  "rvTT7"r*0      We   have  marked  down  all   Spring  and  Summer  lines  to  sacrifice  figures,  and  are 
UIaJI  V  C^     dating  them  with  Fall  bills.      Fresh  goods  and  room  to  handle  them  are  our  aim. 

KYLE,  CHEESBROUGH  &  CO.     -     Montreal 
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Rug 

Fringes 


Work    off  your  Remnants  in  Brus- 
sels and  Tapestry  Carpets  by  using  our 

DOUBLE-HEADED 
RUG  FRINGE 


Colors  to  match  any  Carpet, 
mailed  to  any  address. 


Samples 


Royal  Carpet  Oo. 

GUELPH,  ONT. 


IlTing  Umbrella  Co. 


"^ 


w- 


MANUFACTURERS 


Parasols 
Sunshades 

and  .... 

Umbrellas 


SUMMER  NOVELTIES 

can  be  seen  at  our  factory. 


20    FRONT  STREET  W.,    TORONTO 


WHAT  IS  BEST  TO-DAY 

May  be  a  Back  Number  To-Morrow. 

The  success  of  our  business  lies  in  placing  before  you — new  goods- 
new  ideas — to  meet  new  requirements — at  popular  prices.     .     .    . 


Cravats  .  .  . 


Half-Hose 


The  sale  of  our  new  shapes  for  this  season  is 
already  so   large  as  to  justify  us  in  the  belief 
that  they  are,  at  least,  second  to  none. 
PuffTies,  to  sell  from      25c.   to  $1.00 

Graduated  Derby,       "  25c.  to     1.00 

Henley  Knots,  "  25c.  to     1.00 

Bow  Ties,  "  25c.  to       .50c. 


Underwear 


This  department  is  a  growing  one  with  us,  and 
embraces  all  the  popular  makes,  in  plain 
Natural  Wools,  Arctics  and  Fancy  Stripes.  We 
are  showing  a  wide  range,  all  prices. 


White  Shirts 


Our  Own  Make,  at  all  prices.  No.  13,  to 
sell  at  $1.00,  is  noted  as  one  of  the  best  in  the 
trade. 


** 
** 
** 
** 
** 
** 
+  + 
** 
** 


m 


Plain  Black  Cashmere,   to  sell   at   25c,  40c, 

50c,  75c,  and  $1. 00. 
Lockstitch  No.  3810,  ribbed,  to  sell  50c. 
Lockstitch  No.  3813,   ribbed    leg,  plain  foot,  to 

sell  at  50c. 
I  Hack  and  Tan  Cottons,  all  prices. 
Heavy  Wools,  all  prices. 

Braces  .  .  . 

Our  English  hand-made  goods  are  justly  the 
most  celebrated  in  the  Canadian  furnishing 
trade.  All  prices  from  $4.00  to  $18.00  per 
dozen 

Umbrellas,     Rubber  Coats,     Gloves, 
Silk  and   Linen  Hdkfs.,  Mufflers,  etc. 


flATTHEWs,  Towers  &  Co. 


73  St.   Peter  St. 

MONTREAL 
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SUSPENDERS 


y 


^  AND 


BUTTONS 


n 


OUR  FALL  SAHPLES  ARE  NOW  READY. 


This  season  we  are  showing  a  much 
larger  range,  more  varied  styles  and  much 
better  value  in  Suspenders  than  ever  before; 
in  fact  we  are  surprised  ourselves  at  the 
values  we  are  enabled  to  present.  The  fact 
that  our  trade  is  surely  and  constantly  in- 
creasing we  take  as  evidence  that  our  goods 
are  meeting  the   requirements  of  the  trade. 

In  buttons,  as  usual,  we  have  the 
largest  range  of  samples  in  the  market,  and 
show  excellent  value. 


C.  K.   HAGEDORN,    Manager. 


X  X 

♦♦♦♦♦♦♦+♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦ 

T  TRADE  T 

X       BERLIN      ♦ 

X  MARK  X 

♦  ♦♦♦♦»»  4  ++-»+++♦++++++++ 

X  X 


Orders  Solicited.     Goods  Shipped  Promptly. 

Remember  We  Guarantee  Satisfaction. 


THE  BERLIN  SUSPENDER 
AND  BUTTON  CO. 


Berlin,  Ont. 
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GAULT  BROS.  CO. 

LIMITED 

MONTREAL 


Dress  Goods  Department 


August,    1837 


This  month  completes  our  Fall  and  Winter  Dress  Stuffs,  and  we 
are  now  showing  all  the  latest  novelties  in  British  and  Foreign 
manufacture.  Also  some  job  lines  of  interest  to  a  dry  goods  buyer. 
The  early  buyer  gets  the  plums,  and  those  in  want  of  a  nice  tasty 
stock  should  visit  our  warehouse  or  see  our  samples. 

SPECIALTIES 

100  Cases   Prints  to  be  cleared  out  at  job  prices. 

50  Cases  Dress  Linings. 


The  Celebrated  WAR  CRY  Henrietta. 


VELVETEENS 


"The  Dream.     This  make  is  sold  by  the  leading  retailers  in  England 
and  the  Continent  with  unparalleled  success,  and  confined  to  us. 


We  are  Sole  Agents  in  Canada  for 
SOLE    AGENTS    FOR  the  Celebrated  Woollen  Firm  of 

Fownes'  Celebrated  Gloves         A^nste  Dormeil  *  Co.,  London  and  Paris 

Embracing  all  Kinds  of  High-class  Goods. 
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TOKUNTU 


BROCK 

TORoN 1U 


W.  R.  BROCK  &  CO. 

Submit  Reasons 
Why 


The  Dry  Goods  Trade  of  the 
Dominion  visit  Toronto  for  Fall 
and  Winter  buying : 


I      j        f    Because     Toronto     contains    live    houses    doing    the 
^L       [    business. 


2nd 
3rd 
4th 
5th 
6th 


Because   large   stocks   are   held   there. 

Because  suitable  goods  for  first-class  trade  are  carried 
all  the  year  round. 

Because    business   is    done   on    up-to-date   terms   and 
prices. 

Because  during    the   Exhibition,  Railway  and  Steam- 
boat  fares   are   low. 

Because    competition    is    keen,    and    successful    mer- 
chants must  have  the  best. 


Vol.  VII. 


MONTREAL  AND  TORONTO,  AUGUST,   1897. 


No.  8. 


BRITISH    COMMERCE    AND    ITS    EXPANSION. 


HOW    STEAM,     POSTAGE    AND    ELECTRICITY    HAVE    HELPED    TRADE — THE    INTEGRITY     OF     BRITISH     MERCHANTS    A    FACTOR— LONDON 

AS    THE    WORLD'S    MART — THE    BIG  WOOL    AND    OTHER    SALES    IN    THE    METROPOLIS— CANADA' S 

PRESENT    PROMINENCE    AND    HOW    SHE    MAY    PROFIT    BY    IT. 


II. 


Written  for  The  Dry  Goods  Review  by  Mr.  James  D.  Allan,  Toronto. 

N  OUR  preliminary  paper  we  glanced  briefly  at  the 
introduction  of  steam  as  a  motive  power,  and  its 
vast  influence  in  multiplying  transportation  com- 
panies trading  to  all  parts  of  the  world  as  a  won- 
derful factor  in  the  spread  of  British  commerce, 
and,  while  its  influence  cannot  be  well  overrated, 
we  must  also  add  the  wonderful  discoveries  made  by  physical 
science  which  have  assisted  in  the  application  of  both  steam  and 
electricity,  and  enabled  us  to  conquer  time  and  space  to  a  greater 
extent  in  the  past  fifty  years  than  had  been  accomplished  in  the 
preceding  five  hundred.  So  that  to-day  we  may  regard  ourselves 
as  "  concentrated  Methuselahs." 

In  this  connection  postage  reform  also  played  a  conspicuous 
part.  It  seems  to  us  who  have  our  eight  free  deliveries  per  day 
incredible  that  at  the  beginning  of  this  glorious  reign  correspond- 
ence was  carried  on  surreptitiously,  because  postage  rates  were,  tc 
many,  so  high  as  to  be  absolutely  prohibitive  ;  and  yet  such  was 
the  case. 

Coleridge,  when  a  young  man,  was  walking  through  the  Lake 
District  of  England,  when  he  saw  a  postman  deliver  a  letter  to  a 
woman,  who  turned  it  over,  examined  it  closely,  and  returned  it 
with  the  remark  that  she  was  unable  to  pay  the  shilling  postage 
demanded.  Coleridge  paid  the  postage  in  spite  of  the  woman's 
protests.  Imagine  his  surprise  on  being  told  he  had  wasted  his 
money  in  his  desire  to  serve  her.  The  sheet  was  blank,  and  this 
was  the  agreement  between  her  brother  and  herself,  that  if  all  was 
well  a  biank  sheet  should  be  sent  once  a  quarter  and  thus  infor- 
mation was  received  without  expense.  This,  on  being  related  to 
Rowland  Hill,  awakened  him  to  the  significance  of  the  fact,  and  he 
at  once  set  himself  to  the  task  of  rendering  intercourse  between 
separated  friends  possible  without  resorting  to  dishonest  methods  or 
begging  from  some  privileged  one,  the  favor  of  franking,  and  after 
many  disappointments,  success  crowned  his  efforts,  and  on  January 
10th,  1840,  the  rate  was  fixed  for  every  prepaid  letter  not  exceeding 
yz  ounce  in  weight  at  one  penny.  The  stimulus  afforded  to  com- 
merce by  the  change  was  evidenced  by  the  increase  immediately 
perceptible  in  the  various  branches  of  revenue  ;  but  who  shall  attempt 


to  estimate  the  blessings  that  have  accrued  in  the  daily  convenience 
to  millions  of  people  or  in  the  extension  of  the  influences  of  home 
over  the  now  widely  scattered  subjects  of  this  glorious  Empire,  so 
that  the  pulse-beat  of  those  whom  oceans  divide  can  be  felt  as 
really  as  though  they  were  again  united  under  one  parental  roof. 

RAILWAY    CONSTRUCTION   AT    HOME   AND    ABROAD. 

The  construction  of  railways  rendered  possible  a  rapid  increase 
in  commerce.  Crude  attempts  at  the  introduction  of  rails  for 
lessening  the  friction  upon  the  roads  had  been  made  as  early  as 
1633.  Beams  of  wood  were  laid  down  at  this  time  to  facilitate  the 
draught  of  wagons  in  the  vicinity  of  the  coal  mines.  At  New- 
castle, in  1738,  iron  was  first  substituted  as  the  material  for  rails. 
These  were  simply  thick  plates  of  iron  fastened  to  the  wooden 
surface  and  not  till  1801  were  "edge  rails"  introduced.  At  this 
time  James  Watt  was  perfecting  the  steam  engine,  and  George 
Stephenson,  the  coming  railway  pioneer,  was  plugman  of  a  pump- 
ing engine  and  could  neither  read  nor  write.  But,  not  ashamed  to 
confess  his  ignorance,  he  at  once  commenced  in  earnest  the  work  of 
self  culture,  and  was  soon  able  to  learn  all  about  the  engines  of 
Watt  and  Bolton  which  had  been  so  graphically  described  in 
engineering  works.  The  Stockton  and  Darlington  line,  25  miles  in 
length,  was  opened  Sept.  27,  1825.  The  Liverpool  and  Man- 
chester line,  in  1830,  was  the  first  to  use  steam  power  exclusively. 
This  was  quickly  followed  by  the  Birmingham  and  London,  and 
within  the  next  10  years  by  nearly  all  the  great  trunk  lines  at 
present  existing  in  Britain  ;  though  in  1837  the  sound  of  the  post- 
boy's horn  was  familiar  throughout  the  land,  and  so  unpopular  was 
the  system  of  traveling  by  rail,  it  is  recorded  that  the  Oueen  never 
traveled  by  rail  till  1342.  The  growth  of  the  railway  system  is 
evidenced  by  the  fact  that  the  present  mileage  in  the  United  King- 
dom is  about  22,000  miles  with  400,000  employes,  and  with  such 
safety  has  their  work  been  performed  that  only  1  in  796  has  been 
killed  and  1  in  140  injured,  a  remarkable  tribute  to  the  care  exer- 
cised in  their  operation. 

But  while  railways  at  home  have  had  much  to  do  with  the  ex- 
pansion of  trade,    railways  abroad  have  done  infinitely  more  to 
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broaden  the  scope  of  Britain's  commerce.  In  India  alone  the  rail- 
way mileage  is  about  20,000,  all  of  which  is  under  Government 
control.  The  passengers  carried  last  year  numbered  145,000,000 
and  freight  about  33,000,000  tons. 

The  telegraph  line?  in  India  are  about  43,000  miles  in  length, 
over  which  passed  4,000,000  messages,  and  the  post  offices  carried 
370,000,000  letters  and  cards  last  year.  The  railway  mileage  of 
the  British  Empire  is  about  75,000,  and  all  contribute  something 
to  the  building  up  of  this  Imperial  trade  fabric  to  which  we  in  Can- 
ada have  this  year  given  such  an  impetus  by  the  offer  of  a  pre- 
ferential tariff,  of  which  Britain  has  shown  her  delighted  approval 
by  denouncing  the  treaties  that  alone  stood  in  the  way  of  accept- 
ance ;  and  with  the  network  of  railways,  telegraphs  and  swift  and 
colossal  steamships  with  which  Britain  has  girdled  the  glohe,  the 
idea  of  our  grand  federation,  world-wide  in  its  extent,  under  the 
mild  sway  of  Victoria  the  Good,  seems  on  the  eve  of  accomplish- 
ment. 

FACTORS  IN  COMMERCIAL  EXPANSION. 

What  has  rendered  possible  such  an  extension  of  Britain's 
commerce  ? 

Her  enlightened  trade  policy  has  had  much  to  do  with  it  ;  the 
facilities  for  carrying  on  the  trade  quite  as  much  ;  but,  in  my 
humble  opinion,  the  character  and  integrity  of  her  merchants  has 
had  greater  influence  than  other  forces  combined  in  giving  her 
supremacy  as  the  world's  greatest  distributor.  Verily,  Solomon's 
proverb,  "A  good  name  is  rather  to  be  chosen  than  great  riches," 
has  been  more  than  vindicated  in  the  high  character  of  the  British 
merchant,  for  all  that  stands  characteristic  of  uprightness,  integrity 
and  unswerving  fidelity  to  truth  is  embodied  in  him,  and  as  his 
reward  he  has  had  "great  riches"  also  added.  Is  there  not  in  this 
a  lesson  we  in  Canada  at  the  present  time  require  to  learn  ?  We 
have  here  the  germs  of  a  great  nation.  Let  us  insist  that  only  hon- 
esty, integrity  and  stern  adherence  to  the  right  shall  be  counten- 
anced, and  he  who  falls  below  this  standard  be  treated  as  a 
commercial  leper.  It  is  said  in  new  communities  crude  ideas  of 
honesty  prevail.  See  to  it  that  we  are  not  such  a  community,  but 
rather  let  us,  in  establishing  a  commercial  rating,  give  character 
the  first  place.  An  instance  of  how  strictly  even  countenancing 
unsafe  methods  is  regarded  in  London  is  given  in  the  case  of  Sir 
Joseph  Renals,  Lord  Mayor  in  1894,  who  countenanced  Barney 
Barnato  and  his  schemes  to  such  an  extent  that  his  colleagues  in 
the  Council  showed  their  disapproval  by  refusing  the  usual  vote  of 
thanks  on  his  retirement,  the  only  instance  in  the  history  of  the 
office  in  which  it  has  been  withheld. 

The  Chamber  of  Commerce  in  London  is  one  of  the  most 
important  in  the  British  Empire  and  keeps  in  touch  with  every 
movement  of  trade  throughout  the  world,  and  topics  affecting  its 
connection  with  the  remotest  lands  are  discussed  and  disposed  of, 
and  it  is  owing  to  the  admirable  manner  in  which  transportation 
facilities  by  land  and  sea  have  been  arranged  that  the  produce  of 
all  lands  has  found  its  way  to  its  storehouses  and  auction  marts. 
Storehouses  of  enormous  capacity  line  both  banks  of  the  river  for  a 
considerable  distance,  an  inspection  of  the  contents  of  which  gives 
one  a  true  idea  of  the  enormity   of  the   trade  centring   in   London. 

An  idea  of  the  versatility  of  products  collected  will  be  conveyed 
by  the  mention  of  what  the  writer  has  found  in  one  warehouse, 
which  is  merely  an  index  of  many  others  :  Tea,  straw  braid,  bird 
skins,  ostrich  feathers,  tapioca,  cocoa,  cloves,  pepper,  jute,  hemp, 
wax,  gums,  ivory  tusks,  cattle  horns,  emu  eggs,  nuts,  roots,  camphor, 
opium,  fur  skins  of  nearly  every  description  and  an  endless  variety 
of  everything  in  natural  products  having  a  merchantable  value. 
The  products  are  disposed  of  by  auction  sales  at  the  London  Com- 
mercial Sales  Rooms  in  Mincing  Lane.  The  number  of  sales  aver- 
age about  23  every  day,  but  as  no  statistics  of  value  are  kept  one 
does  not  like  to  hazard  a  guess  of  the  amount.     It  has  been  sug- 


gested, by  one  likely  to  know,  that  ,£50,000,000  sterling  would  re- 
present the  probable  value  for  the  year  in  these  sales-rooms  alone. 
The  drug  sales  are  held  at  the  New  Corn  Exchange  Hotel,  Mark 
Lane,  India  rubber  and  a  few  other  articles  at  the  brokers'  show- 
rooms. 

THE    GREAT    WOOL    AND    FUR    SALES. 

The  wool  sales  are  held  at  the  Wool  Exchange  in  Coleman 
street,  which  is  one  of  the  most  important  marts  of  the  world,  where 
most  of  the  annual  crop  of  wool  raised  in  the  British  colonies  is 
sold  at  a  series  of  five  sales,  each  sale  lasting  some  twenty-eight 
days.  The  term,  "the  wool  sales  are  on,"  cannot  convey  to  one 
unacquainted  with  the  interior  of  the  auction-room  any  idea  of  the 
appearance  of  the  sale-room  when  the  bidding  begins.  There  is  a 
display  of  intensity  of  purpose,  eagerness  and  excitement  more 
pronounced  than  the  Grain  Pit  in  Chicago  or  the  Stock  Exchange 
in  New  York  witness  in  their  wildest  times.  All  the  wool  intended 
for  each  day's  sale  is  exposed  ior  inspection  at  6  o'clock  in  the 
morning  in  the  various  warehouses  in  the  different  docks.  At  4 
o'clock  p.m.  the  sale  begins.  Each  bid  advances  one  farthing  per 
pound  in  weight  till  eightpence  is  reached,  and  then  the  bid  is  in- 
creased to  one  halfpenny.  Each  lot  usually  consists  of  20  to  30 
bales,  the  value  of  each  bale  being  about  ,£15,  so  that  the  advance, 
of  one  farthing  per  pound  may  mean  an  advance  ot  from  ,£10  to 
,£20  per  bid.  No  strangers  can  bid  unless  operating  through  a 
buying  broker.  To  the  onlooker  it  seems  a  case  of  perplexity  as  to 
how  the  auctioneer  can  identify  the  highest  bidder,  as  the  bids  are 
not  usually  made  aloud.  Only  in  times  of  great  excitement  do  the 
buyers  rise  from  their  seats,  shout  and  gesticulate,  and  then  as  sud- 
denly drop  into  their  seats  again,  each  knowing  to  whom  the  covet- 
ed lot  has  fallen  and  calmly  awaiting  his  chance  at  the  next.  The 
value  of  wool  disposed  of  in  the  sales  for  the  year  amount  to  about 
,£2,000,000  sterling,  and  the  product  is  distributed  to  the  manufac- 
turers throughout  Britain,  Germany,  Belgium,  France  and  the 
United  States. 

The  more  important  fur  sales  are  held  in  the  College  Hill 
salesrooms  and  are  held  in  January,  March,  June  and  October. 
There  are  offerings  of  less  important  furs  at  short  intervals  through- 
out the  year,  but  only  the  four  great  sales  attract  the  foreign  buyers, 
and  these  have  been  growing  so  much  in  importance  that  London 
can  now  be  justly  considered  the  great  fur  market  of  the  world,  to 
which  the  choicest  furs  of  all  countries  find  their  way.  In  the  great 
warehouses  of  C.  M.  Lamson  &  Co.  and  the  Hudson's  Bay  Co.  are 
the  great  collections  named  in  the  catalogues,  carefully  numbered 
and  graded,  and  of  these  there  are  on  view  strings  containing  about 
twelve  skins  of  each  which  are  intended  to  represent  the  lot.  These 
are  examined  by  the  intending  purchaser,  and  his  impressions  of 
their  desirability  and  value  noted  in  his  catalogue  for  reference  when 
the  sale  is  on.  And  what  labor  is  implied  in  this  can  be  gathered 
from  the  following  quantities,  each  of  which  comprise  from  100  to 
400  lots,  every  lot  of  which  demands  separate  valuation  if  intelligent 
bidding  is  to  be  done  :  145,000  raccoon,  255,000  skunk,  900,000 
muskrats,  106,000  mink;  30,000  lynx,  8,000  bears,  14,000  wolves, 
20,000  Thibet  lamb,  40,000  red  fox,  and  an  endless  variety  of 
other  furs.  Two  weeks  constant  work  only  enables  one  to  glance 
at  the  lines  in  which  he  may  be  interested. 

Buyers  congregate  from  all  fur-consuming  countries  and  trans- 
actions are  recorded  which  show  distribution  of  product  to  every 
capital  of  Europe,  and  one  meets  in  the  salesrooms  such  magnates  of 
the  trade  as  Mr.  Henry  Poland,  F.Z.S.,  perhaps  the  greatest  living 
authority  on  fur-bearing  animals,  a  member  of  the  oldest  house  in 
the  trade,  than  whom  no  house  has  done  more  to  maintain  the  high 
standard  of  commercial  morality  within  the  trade  that  wins  confi- 
dence and  esteem  and  has  proved  so  powerful  a  factor  in  the  spread 
of  Britain's  commerce. 

The  grain  market  is  in  Mark  Lane,  and  is  a  centre  of  importance 
greater  than  most  of  the  others,  affecting,  by  its  fluctuations,  the 
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returns  of  the  agriculturist  toiling,  it  may  be,  on  the  steppes  of 
Russia,  the  plains  of  India,  the  vast  stretches  of  Argentina  or  our 
own  fertile  prairies  of  Manitoba.  To  how  much  greater  an  extent 
can  the  farmer  within  the  Empire  be  benefitted  by  the  necessities 
of  the  United  Kingdom  and  contribute  to  render  it  independent  of 
other  countries  in  the  matter  of  the  necessaries  of  life,  can  only  be 
understood  by  remembering  that  at  present  Britain  buys  annually 
from  foreign  sources  quite  outside  the  Empire  about  75,000,000 
cwt.  of  wheat  and  (lour. 

We  might  profitably  notice  the  great  transactions  in  raw  cotton 
in  Liverpool,  of  timber  and  deals  in  the  same  great  port,  the  great 
iron  and  shipbuilding  interests  of  Glasgow  and  the  Clyde,  the  great 
coal  districts  about  Newcastle,  the  wonderful  manufacturing  indus- 
tries of  the  midland  counties  of  England  and  of  the  north  of  Ireland, 
all  of  which  have  contributed  to  the  supremacy  of  British  manufac- 
tures throughout  the  world,  and  while  the  struggle  to  maintain  that 
supremacy  is  each  year  becoming  more  intense,  the  trade  returns  of 
last  year  show  that  John  Bull  as  a  merchant  has  more  than  main- 
tained his  ground. 


To  make  the  subject  one  of  more  practical  importance  to  us  as 
Canadians  we  may  ask  how  are  we  to  benefit  by  the  sudden  pro- 
minence we  have  achieved  ?  Certainly  not  by  making  it  a  subject  of 
conversation  among  ourselves  and  congratulating  ourselves  upon  our 
own  cleverness.  Our  opportunity  has  arrived.  Let  us  ascertain  what 
we  can  develop  in  the  way  of  foreign  trade,  of  articles  we  can 
profitably  manufacture.  Numerous  lines  have  come  under  the 
writer's  observation  in  the  different  countries  of  Continental  Europe 
the  product  of  the  LTnited  States,  that  could  profitably  have  been 
furnished  by  Canada.  Each  year  I  meet  in  different  cities  of 
Central  Europe  a  commercial  agent  of  the  United  States  Govern- 
ment, a  keen,  sharp,  observant  gentleman,  who  has  had  a  thorough 
commercial  training,  whose  business  it  is  to  watch  opportunities  for 
the  introduction  of  manufactured  or  agricultural  products.  Of  his 
success,  his  continued  retention  of  the  position  is  the  best  evidence. 
He  informed  the  writer  that  his  efforts  to  induce  the  consumption 
of  Indian  corn  in  the  armies  of  Europe  had  been  so  successful,  that  an 
advance  equal  to  three  cents  per  bushel  had  been  secured  to  the 
American  producer  over  what  he  would  have  received  had  not  such  a 
quantity  been  removed  from  an  already  glutted  market.  Let 
our  Minister  of  Trade  and  Commerce  follow  this  example  by 
placing  a  Canadian  thoroughly  acquainted  with  every  part  of 
Canada  and  its  capability  of  furnishing  what  these  people 
require,  a  man  with  a  Canadian  business  training  and  loyal  to 
Canada,  with  a  thorough  knowledge  of  the  German  language  and 
his  value  in  opening  new  avenues  for  our  exports  would  be  incal- 
culable. Let  positions  of  this  kind  not  be  the  reward  for  political 
services,  but  the  sole  consideration  be  fitness  for  the  position,  irre- 
spective of  political  leanings.  "  There  is  a  tide  in  the  affairs  of 
men  which,  taken  at  the  flood,  leads  on  to  fortune."  Is  Canada  not 
now  in  this  tide  ?  Aye,  and  at  its  very  flood.  And  shall  we  not,  as 
Canadians,  labor,  shoulder  to  shoulder,  to  be  in  the  van  of  the 
world's  progress?  The  continued  supremacy,  nationally  and  com- 
mercially, of  the  Anglo-Saxon  race  is  assured,  it  only  we  adhere  to 
high  ideals  of  life  and  see  to  it  that  the  "  righteousness  that  exalteth 
a  nation  "   is  ours. 

NOVELTIES  IN  FURS. 

James  Coristine  &  Co.,  Montreal,  are  out  with  some  decided 
novelties  in  electric  seal,  Alaska  sable,  Persian  lamb  and  seal 
caperines,  collarettes  and  victorias.  These  goods  are  taking  the  pop- 
ular fancy  and  are  having  a  very  large  sale,  which  they  justly  merit. 


NOTES  ON  FALL  DRESS  GOODS. 

A  I.I.  the  houses  report  a  very  good  dress  goods  trade,  and  cur- 
rent styles  are'  taking  well. 
Wyld,  Grasett  &  Darling  state  that  they  are  finding  an  increasing 
demand  for  cashmere  twill  serges,  French  coating  twills,  two  tone 
coverts  and  plain  coverts.  They  have  a  special  54-inch  pearl 
serge.  Heavy  shipments  have  been  made  of  fancy  dress  goods. 
Shot  knickers,  silk  and  wool  armures,  dresdens  and  matalasses  are 
also  among  the  leading  lines  ;  double  repeats  have  already  been 
made  upon  these.  Tweed  effects  in  all-wool  are  sellers.  White 
creponnes  are  still  in  demand  for  street  and  evening  wear.  A  pre- 
valent feeling  seems  to  be  the  desirability  of  a  higher  class  of  goods. 

John  Macdonald  &  Co.  have  already  made  heavy  shipments 
from  their  immense  stock.  The  leading  line  is  the  German  goods 
in  boucle,  both  colored  and  black,  niggerhead  effects,  checks,  tinsel 
and  fancy  boucle  effects  in  tweed.  Plaids  continue  to  be  in  good 
demand.  They  have  some  pretty  things  in  Scotch  and  German 
tweeds.  The  silk  warped  cloth  is  a  popular  high  class  of  goods. 
Their  creponne  effects  are  very  pretty  and,  they  say,  are  selling 
well. 

Caldecott,  Burton  &  Spence  report  that  the  demand  for  covert 
cloths  in  whipcord  finish,  soft  finish  heather  mixtures  and  diagonal, 
in  greens,  wood  shade,  browns  and  navys,  has  been  very  great  for 
the  fall  trade  of  1897.  They  also  report  that  knicker  tweeds,  two- 
tone  brocades,  shot  serges,  repps  in  mixed  colors,  particularly 
greens,  blues,  cardinals  and  browns,  are  much  asked  for.  They 
also  report  an  active  call  in  better  lines  for  fleece-lined  muscovite 
henriettas,  bengalines  and  armures,  and  silk  finished  rich  jacquards, 
and  for  low-priced,  servicable  goods  the  demand  appears  to  be  for 
tweed  mixtures,  assorted  shades.  This  firm  are  dress  goods  con- 
verters, bringing  out  most  of  their  goods  in  the  grey  and  dying  and 
finishing  them  in  Toronto.  Their  famous  line  of  two-tone  brocades. 
Nos.  200  up  to  208,  have  been  great  sellers  for  the  coming  fall 
trade. 

S.  Greenshields,  Son  &  Co.  are  showing  some  handsome  de- 
signs in  fancy  silks  suitable  for  blouses  and  evening  wear.  They 
have  now  a  full  stock  of  their  celebrated  Stanley  velveteens  in  black 
and  all  staple  shades,  also  silk  velvets  in  blacks  and  colors. 

In  dress  goods  they  are  showing  a  large  range  in  boucle  effects, 
changeable  repps,  silk  and  wool  figures,  etc.  Their  stock  is  now 
complete  in  this  department.  They  have  now  a  complete  assort- 
ment of  plain  goods,  muscovines,  victoria  cloth,  serges,  cashmeres, 
etc. 

In  Priestley's  dress  goods  S.  Greenshields,  Son  &  Co.  report 
that  the  assortment  they  have  comprises  crepons,  frises,  figured 
broches,  soleils,  black  and  navy  serges,  silk  warps,  eudoras,  union 
cashmeres,  cravenettes,  etc. 

Kyle,  Cheesbrough  &  Co.  report  large  sales  of  dress  goods.  As 
we  mentioned  before  in  these  columns,  their  stock  has  been  very 
carefully  selected,  and  the  success  it  is  meeting  with  is  a  proof  of 
the  good  value  it  contains.  A  new  hussar  bolero  is  one  of  the 
novelties. 

Black  figured  mohairs  are  in  steady  demand  by  the  trade. 
James  Johnston  &  Co.  have  received  two  new  lines,  exceptional 
value  at  19  and  55c.  They  have  also  a  specially  cheap  line  of 
checked  tweed  dress  goods  at  19  and  22  ',c.     Write  for  samples. 


SO  MUCH  PER  LEG. 

From  a  sign  in  the  window  of  a  Toronto  tailor  we  see  that  he  is 
giving  bargains  in  a  certain  line  of  ready-made  pants,  at  $1.99  per 
leg. 


FOR  THE  BRITISH  COLUMBIA  MARKET. 

The  representatives  of  James  Coristine  i\.  Co.,  Montreal,  are 
now  in  British  Columbia  solicting  orders  for  the  spring  trade.  They 
are  showing  a  very  choice  range  of  wool  and  fur  felt  and  straw  hats, 
especially  selected  for  the  B.C.  market. 
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WINDOW     DRESSING. 


TIMELY     HINTS     ON      DISPLAYING    GOODS    SO    AS    TO     HELP    SUMMER    AND     FALL    SALES. 


DRAWING     PEOPLE    WITH      PICTURES. 

THE  idea  of  putting  pictures  of  current  events  taken  from  the 
magazines  has  been  mentioned  before  by  The  Dry  Goods  Re- 
porter, Chicago.  It  has  been  used  considerably  of  late  by  some 
of  the  best  Chicago  stores.  During  the  excitement  preceding  the 
great  inter-collegiate  boat  race,  a  prominent  tailoring  house  dis- 
played in  its  windows  photographs  of  the  different  crews,  and  pic- 
tures of  their  quarters  and  the  race  course.  Needless  to  say,  there 
was  no  little  interest  manifested  in  these  windows,  and  it  was 
strange  if,  while  looking  at  the  pictures,  someone  was  not  attracted 
by  a  piece  of  goods  or  a  price  for  a  suit.  Since  the  Queen's 
ubil  ee  celebration  a  large  department  store  has  shown   about  a 


luxuries  of  the  camp  ;  fishing  tackle,  bicycle  sundries  and,  per- 
haps, most  important  of  all,  for  trunks,  valises  and  traveling 
bags. 

All  these  goods  can  be  displayed  in  one  window,  but  it  is  better 
to  make  two  or  more  exclusive  displays.  The  fishing  tackle,  if  the 
stock  is  of  iair  size,  will  make  a  most  interesting  exhibit.  A  boat, 
some  oars,  a  sail  and  fish  nets  or  hammocks,  as  a  substitute,  help  to 
fill  in,  giving  bulk  to  the  window  and  something  on  which  to  attach 
the  small  stuff. 

A  State  street  store  improvised  a  display  of  this  kind  by  putting 
a  life  size  plaster  paris  figure  of  a  small  colored  boy  in  the  midst  of 
a  myriad  of  poles,  nets,  hooks,  lines,  etc.      He  was  holding  a  fish 


Carpets   and    House    Furnishings   Department — John    Macdonald   &    Co. 


dozen  pictures,  in  as  many  windows,  different  parts  of  the  parade, 
or  various  interesting  features  of  the  great  event.  They  were  better 
than  the  average  print,  and  were  framed  and  placed  in  one  corner 
of  a  window. 

A  window  of  sailor  hats  can  be  made  to  look  well  by  enclosing 
the  greater  part  of  the  rear  and  sides  with  mirrors  and  covering  the 
rest  with  a  navy  blue  denim,  trimmed  with  white  cord.  The  figure 
of  a  lady  in  a  white  duck  suit,  trimmed  with  red,  makes  an  excel- 
lent centrepiece,  and  if  space  allows  an  arch  could  be  built  over 
her,  on  which  to  attach  the  sailor  hats.  A  pair  of  oars  at  either 
column  of  the  arch  is  a  good  addition.  Make  the  arch  in  blue  and 
white.     Place  the  hats  in  the  foreground  of  the  window. 

Probably  more  people  will  take  their  vacation  or  outing  in 
August  than  in  any  other  month.  Within  the  next  few  weeks,  as 
parties  prepare  for  camping,  fishing  excursions,  bicycle  trips,  there 
will  be  a  big  rush  for  hammocks  and  the  many  necessaries    and 


pole,  and  seemed  to  be  enjoying  the  favorite  summer  sport  to  the 
utmost. 

It  may  not  be  possible  for  every  store  to  have  so  good  a  repre- 
sentation of  a  negro  lad  as  this  one,  but  many  a  window  dresser  or 
store  employe  has  been  heard  of  who  could  fix  up  a  good  imitation 
of  an  angler.  Something  like  this  helps  out  a  display  consider- 
ably. 


A  TAKING  PICTURE. 

Referring  to  the  suggestion  of  our  Chicago  contemporary  men- 
tioned above,  a  picture  which  has  created  a  lot  of  talk  in  Canada 
is  one  founded  on  a  recent  remark  of  Mr.  Chamberlain's  about 
British  policy  :  *'  What  we  have  we  hold."  It  is  in  colors.  A 
determined-looking  bulldog  is  seated  on  the  deck  of  a  vessel  with 
his  paws  on  the  Union  Jack.  The  ocean  surrounds  the  picture. 
In  the  distance  is  a  man-of-war  and  the  shore  of  Britain.     The  ex- 
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Come  to  Montreal ! 

It  will  pay  you  to  do  so. 

A  visit  to  our  Dress  Goods  and  Silk  Departments  is  worth  the  cost 
of  the  trip. 

If  you  handle   high-class   goods  and  your  name  is  not  already 
on  our  books  it  should  be. 

We  have  QUALITY,  VALUE,  and  NOVELTIES. 

Our  stock  never  was  so  attractive  as  it  is  this  season. 

Dress  Goods,  Silks,  Costume  Cloths,  Velvets, 

Velveteens,  Sealettes. 

THE    BEST   LIIS1ISGS    AND    SKIRTIISGS. 

Trimmings,  Laces,  Ribbons,  Flannels, 
Flannelettes,  Blankets,  Rugs. 

Underwear  for  Men,  Women,  and  Children. 

Gloves,  Mitts,  Hosiery. 
Fancy  Goods  and  Smailwares. 


BROPHY,  CAINS  &  CO. 

23  w*55ftEH?rr'  IVI O  INI  T  R  E  A 
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pression  on  the  dog's  face  is  capital.  Several  city  stores  have  one, 
and  the  picture  is  very  typical  of  the  mood  of  the  average  Britisher 
just  now. 


AUGUST    WINDOWS. 

It  is  a  difficult  task  to  trim  windows  in  August,  says  the  window 
dresser  of  The  N.Y.  Economist.  Stocks  are  at  a  low  ebb  and  the 
goods  that  are  left  are  not  of  a  sort  that  invite  good  display  work 
from  the  window  dresser's  point  of  view.  Still  the  trims  have  to  be 
made,  and  they  must  be  good  trims  if  they  are  to  accomplish  satis- 
factory results. 

It  is  assumed  that  every  dry  goods  store  has  put  its  price  down 
to  the  lowest  notch  for  August  selling.  Reductions  have  been 
made  that  in  many  cases  wiped  out  every  vestige  of  profit  and  per- 
haps a  good  percentage  of  the  cost. 


surely  get  most  of  the  women   who  pass  the   store  to  stop  and 
read  it. 

There  are  other  departments  that  need  the  same  kind  of  pushing 
— for  instance,  the  hosiery  stock.  There  may  be  a  surplus  of  sum- 
mer goods,  but  it  is  surprising  to  note  the  number  of  people  who 
wear  light-weight  hosiery  all  the  year. 

These  are  the  people  to  cater  to  with  a  special  display  of  sum- 
mer hosiery  now.  The  prices  must  be  made  as  attractive  as  the 
display  or  the  results  won't  materialize,  and  the  window  dresser 
must  get  the  department  manager  to  note  this  fact  if  he  doesn't 
readily  grasp  it  of  his  own  accord. 

While  certain  departments  may  show  a  dearth  of  goods  and  be 
reduced  low  enough  to  satisfy  the  merchant  or  buyer,  there  are  a 
few  other  stocks  that  ought  to  get  some  window  display  now,  for 
they  rarely  can  get  it  at  any  other  time. 
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This  gives  the  cue  to  the  window  work  during  the  coming 
month — the  fight  must  be  made  with  prices. 

Suppose  you  have  a  window  full  of  wash  goods  at  ioj^c.  that 
early  in  the  season  were  16  or  17c;  the  mere  statement  that  these 
goods  have  been  reduced  from  16  and  17c.  to  io^c.  does  not 
impress  the  shopper  as  it  should. 

Why  ?  Simply  because  every  store  in  the  country  around  has 
been  saying  the  very  same  thing. 

Why  not  put  it  this  way  :  "  You  can  buy  a  dress  pattern  of  any 
of  these  fabrics  now  for  $1.50.  We  have  some  very  pretty  ribbons 
for  trimming  it  at  6c.  a  yard — 60c.  worth  for  the  dress.  The 
making  you  can  figure  out  for  yourself,  but  so  far  as  the  materials 
go  you  would  have  paid  almost  double  two  months  since.  You  can 
afford  another  summer  dress  when  the  whole  cost  is  covered  by  a 
$5  bill." 

It  takes  a  big  placard  to  say  all  this,  but  big  placards  are  occa- 
sionally useful,  particularly  when  you  have  a  story  to  tell  that  will 


PEOPLE    WHO    ARE    INFLUENCED. 

There  are  plenty  of  sensible,  thinking  people,  says  The  St. 
Louis  Dry  Goods  Reporter,  who,  knowing  the  value  of  a  good  ap- 
pearance, desire  to  purchase  good  quality  at  as  moderate  a  cost  as 
possible,  and  it  is  to  these  that  harmonious  and  original  window 
displays  are  interesting.  Most  people  buy  goods  only  when  needed, 
but  it  is  equally  true  that  a  great  many  are  required  with  which  to 
get  through  the  warm  weather. 

Goods  which  have  not  been  sold  at  the  usual  time  owing  to 
backward  or  rainy  season,  ought  to  be  shown  in  as  attractive  a 
manner  as  possible  before  the  season  closes,  instead  of  which  we 
often  see  fall  or  winter  goods  displayed  long  before  the  summer 
season  is  over  and  vice  versa. 

The  object  of  judicious,  well-arranged  window  dressing  should 
be  to  put  before  people  in  as  tempting  a  ma  nner  as  possible  goods 
which  are  the  needs  of  the  moment.  The  weather  exercises  a 
strong  influence  over  people's  buying  propensities,  as  for  example, 
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on  a  rainy  day  it  was  noticeable  what  a  great  rush  there  was  at  the 
umbrella  counter  in  a  certain  establishment,  and  if  the  cloudy, 
rainy  period  bids  fair  to  be  prolonged  indefinitely,  as  it  often  does, 
a  window  display  of  medium  priced  ones  is  a  diplomatic  and  pro- 
fitable movement  on  the  part  of  the  store. 

Many  a  new  establishment  just  starting  has  gained  a  reputation 
for  style  by  attractive  window  dressing.  It  is  a  good  way  to  let 
people  know  the  general  characteristics  of  the  goods  in  the  interior, 
for  we  all  know  how  slow  and  unwilling  the  majority  of  people  are 
to  partronize  a  new  store,  till  long  and  thorough  investigation  is 
made  of  the  contents  ;  a  general  suspicious  cautiousness  seems  to 
influence  their  demeanor  with  regard  to  it,  as  well  as  a  praiseworthy 
dislike  to  deserting  old  friends,  and  so  if  no  one  enters  the  store  for 
a  time,  they  can  form  estimates  of  it  from  what  is  seen  in  the 
windows. 

The  tendency  on  the  part  of  so  many  window  dressers  to  over- 
crowd and  jam  the  goods  together  in  a  heterogeneous  mass,  without 
regard  to  harmony  in  colors,  effect  or  style  of  goods  shown,  such  a 
method  has  about  the  same  effect  on  one  as  a  plate  heaped  full  of 
food  has  on  a  dyspeptic. 

If  fewer  articles  or  less  goods  are  displayed  the  added  space  left 
unoccupied  allows  a  better  opportunity  for  goods  to  show  all  the 
good  points  they  possess,  as  some  garments  appear  to  a  better 
advantage  in  this  way,  and  the  price  mark,  which  should  be  also 
displayed,  will  be  another  factor  in  helping  to  sell  the  goods. 


SIGNS    IN    THE    WINDOW. 

A  well-dressed  window  in  Toronto  has  dress  goods  altogether, 
well  draped  and  arranged,  with  this  legend  in  good  black  letters 
that  you  can  see  from  across  the  street  :  "  These  styles  are  right  or 
we  would  not  have  them."  A  Chicago  contemporary  records  the 
following  in  stores  there  : 


"  Our  minimum  mid-summer  suit  stock   would   be  a  whacking 

big  stock  for  most  clothiers.      Bargains  are  plenty  now." 
"  Money-saving  hat  prices  on  up-to-date  styles." 
"  <Juting  caps  galore." 

"Still  in  the  lead  for  novelties  in  negligee  shirts." 
"  True  economy  and  solid  satisfaction  in  our  qualities." 
"A  comfort  it  is  to  have  a  neatly   fitting  pair   of  shoes.     Our 

shoes  are  guaranteed  to  fit  and  wear  well." 

"Sensible  and    seasonable    suggestions    on    pants    at     paltry 

prices." 

"We'll  shoe  thousands  at  $1.50.      It  seems  that  such  low  prices 

are  only  possible  here." 

"  Clearing  of  shirt  waists.      No  more  at  this  price.      Delay  not." 

"  Read  the  tumbled  prices." 

"Got  time  to"  carry  a  trunk  ?  If  not,  we'll  deliver  it." 

"  Embroidered  curtains  don't  cost  much  more  than  the    plain 

kind  if  you  buy  them  at  the  right  place." 

"  You  ought  to  know  that 's  shoes  are  the  best." 

"  Every  parasol  in  stock  priced  for  quick  going." 

"Wonderful  waist  sale  at  pre-inventory  prices." 

"  Travelers'  necessaries,  dependable  qualities,   lowest  prices." 


WATCH   FOR  RESULTS. 

While  special  clearing  sales  are  in  progress  is  an  excellent 
opportunity  to  test  the  efficacy  of  window  dressing,  as  well  as  to 
experiment  a  little  in  order  to  learn  what  kind  of  window  displays 
the  people  like  best  or  are  most  impressed  with.  It  will  show  both 
in  the  sales  and  in  the  number  that  stop  in  front  of  the  store  to 
examine  whatever  may  be  on  exhibition.  The  class  of  people  that 
are  attracted,  and  whether  they  enter  the  store  or  not,  are  interest- 
ing points  to  observe. 

The   operator  may  be   doing  what    he  considers  is  very  good 


KNOX,  MORGAN  &  CO. 


HAMILTON 


Wholesale 
Dry  Goods 


/^\UR  representatives  are  now  covering  Western  Ontario,  Manitoba, 

and   North    West   Territories   with    a    collection    of   carefully 

selected  samples  which  for  value  and  style  will  interest  all  merchants. 

The  stock  is  now  well  forward  and  we  respectfully  solicit  an 
inspection  of  the  values  now  offering  by  our  representatives,  and  a 
share  of  your  FALL   ORDERS. 

Customers  know  that  we  fill  orders  in  rotation,  and  that  goods 
are  shipped  promptly  and  equal  to  samples. 

During  the  warm  summer  days  we  shall  be  pleased  to  have 
want  lists  by  mail. 


LCttGT    Ore/GTS    Filled  with  Particular  Attention. 
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work,  and  yet  it  may  not  be  what  is  best  adapted  for  the  goods  and 
the  class  of  trade  of  a  particular  store.  Don't  waste  time  standing 
in  the  door  to  see  the  effect  of  the  windows,  or  looking  for  custom- 
ers who  have  been  attracted  by  them,  but  in  the  routine  of  work 
give  a  little  extra  attention  to  the  study  of  causes  of  good  or  poor 
trade,  and  see  if  the  window  displays  can  in  any  way  be  made 
responsible. 

A  good  variety  of  a  certain  line  of  merchandise  displayed  in 
rather  a  "  stocky"  manner  with  low  prices  plainly  exhibited  may 
be  all  that  is  necessary  to  start  up  a  trade  that  reduces  stock  hand- 
somely. Again,  it  may  require  some  special  effort  in  artistic  work, 
and  perhaps  something  very  novel,  to  accomplish  the  same  result. 
A  little  observation  will  settle  the  matter  in  the  mind  of  a  window 
dresser  who  knows  his  business. 


MONTREAL     RETAILERS     PROTEST. 

THE  Retail  Dry  Goods  Association  of  Montreal  have  addressed 
to  the  wholesale  trade  a  circular  setting  forth  certain  com- 
plaints which  they  desire  to  have  considered. 

At  a  meeting  of  the  association  held  in  June  it  was  unanimously 
decided  that  a  delegation   of  the  following  gentlemen  :     J.  Huot, 

A.  Fleury,  O.  Lemire,  G.  Labonte,  R.  A.  Lesage,  J.  O.  Gareau, 
N.  Toussignant,  C.  P.  Chagnon,  L.  E.  Beauchamp,  J.  Normandin, 
G.  Marsolais,  C.  Meunier,  P.  Lafrance,  E.  Paquette,  J.  H.  Le- 
mieux,  J.  R.  Paquin,   B.  Mercier,   G.  Coutlee,   J.  Archambault,   J. 

B.  Letendre,  A.  Valiquette,  P.  Lamy,  S.  A.  Larose,  V.  R.  Benja- 
min, C.  Filiatrault,  Henri  Galarneau,  O.  David,  D.  Mercure,  C.  A. 
Prefontaine  should  meet  the  wholesale  dry  goods  merchants  and 
voice  the  complaints  contained  in  the  following  paragraphs  : 

Whereas  the  retail  dry  goods  merchants  of  the  city,  being 
positive  that  the  agreement  once  signed  by  the  wholesale  strictly 
forbidding  goods  to  be  retailed  in  their  respective  houses  to  people 
not  in  the  trade  is  being  violated  every  day, 

The  results  being  considerable  damage  to  the  retail  trade,  thus 
depriving  them  of  the  profits  which  would  enable  them  to  meet  their 
engagements, 

It  was  resolved  : 

To  submit  to  every  wholesale  house  an  agreement  for  their  sig- 
nature that  would  put  a  decided  stop  to  such  an  abuse,  which  point 
could  easily  be  obtained  by  strictly  forbidding  sales  under  penalty 
of  dismissal  to  all  persons  named  in  the  following  list  : 

1.  All  tailors,  dress  makers  or  milliners  who  keep  no  stores  or 
show  windows,  therefore  not  paying  commercial  taxes. 

2.  The  friends  and  relations  of  all  wholesale  employes,  even 
those  who  have  parents  that  are  merchants  in  the  country  or  other 
cities  and  towns. 

3.  Members  of  the  clergy,  such  as  priests  or  ministers,  of  the 
city  or  the  country,  except  buyers  of  institutions,  corporations  or 
asylums. 

4.  To  no  pedlar,  under  any  consideration,  unless  he  can  show  a 
license  badge. 

In  order  to  show  our  good  will,  in  helping  to  the  attainment  of 
such  a  step  to  our  mutual  benefit,  we  would  see  with  great  pleasure 
a  rule  established  in  every  wholesale  house,  absolutely  forbidding 
any  city  or  country  merchant  bringing  his  customers  to  the  whole- 
sale. 

We  are  in  hopes  that  you  will  kindly  take  into  thorough  consid- 
eration the  above  remarks,  helping  us  to  solve  this  very  important 
question  by  giving  your  signature  to  the  document  presented  by  the 
delegation. 

The  circular  is  signed  by  Jules  Huot,  president  ;  J.  M.  Marcotte, 
secretary. 

BUSINESS  FOR  SALE. 

Under  "Business  for  Sale"  in  our  advertising  columns  is  an 
offer  which  some  live  dry  goods  man  who  does  not  want  to  start  a 
new  store  and  would  prefer  an  established  business  may  wish  to 
take  advantage  of.  We  will  be  glad  to  forward  promptly  any  en- 
quiries as  to  the  location  or  any  other  question  which  would-be 
purchasers  may  ask. 


LATER    LONDON    NOTES. 

London,  August  3. 

(From  our  Special  Correspondent.) 

I.  T.  Haley,  of  McKean,  Scarf  &  Amoore,  Bradford,  will  arrive 
in  Canada  about  the  middle  of  September  on  his  semi-annual  trip. 
He  will  have  a  number  of  exclusive  novelties  in  dress  goods  for  the 
spring  trade. 

Wm.  Ball,  of  Tapling  &  Co.,  London,  leaves  for  Canada  at  the 
end  of  August. 

The  Toronto  Carpet  Co.  supplied  the  carpets  for  the  Canadian 
building  at  Bisley,  and  they  were  very  much  admired.    I  saw  a  great     * 
many  visitors  making  a  critical  examination  of  the  Jubilee  rug.      It 
was  noticed  that  the  Duke  of  Connaught  was  specially  pleased  with 
the  design. 

Crawford  Ross,  of  Ottawa,  who  has  been  here  for  some  time,  is 
buying  more  extensively  than  he  ever  did  before. 

The  British  public  are  beginning  to  take  great  interest  in  Cana- 
dian mining,  but  investors  are  holding  back.  It  has  been  drummed 
into  them  so  much  that  Canada  has  no  insolvency  law,  and  that 
native  Canadians  can  seize  everything  in  sight,  leaving  nothing  for 
the  British  capitalist,  that  they  still  prefer  to  send  their  money  to 
Africa  and  Austialia.  We  cannot  expect  any  large  influx  of  British 
funds  until  we  have  a  law  to  protect  the  investors. 

A  feature  that  has  been  much  remarked  in  financial  circles  is 
the  number  of  wealthy  Americans  who  are  placing  large  sums  of 
money  on  deposit  in  the  banks  here  or  in  various  low  dividend  pay- 
ing investments.  There  seems  to  be  a  growing  fear  that  United 
States  institutions  are  not  on  a  stable  basis,  and  that  investors  may 
lose  everything  they  have  in  that  country  at  any  time.  This 
opinion  seems  to  prevail  in  cautious  New  York  banking  circles,  for 
1  have  heard  it  expressed  by  leading  .bankers  and  brokers  in  that 

city. 

J.  B.   M. 


TRADE    NOTES. 

JOHN  MACDONALD  &  CO.  are  pleased  with  the  way  their 
new  stock  in  hosiery,  gloves  and  underwear  has  been  selling. 
All  classes  of  domestic  and  foreign  cashmere  and  wool  hosiery  and 
ladies'  and  children's  underwear  are  in  great  variety.  Novelties 
are  being  shown  in  two-buttoned  cashmere  gloves  ;  they  give  pretty 
effects. 

Jet  gimps  and  tubular  braids  are  still  in  active  demand.  S. 
Greenshields,  Son  &  Co.  have  a  large  and  attractive  range  at 
popular  prices. 

S.  F.  McKinnon  &  Co.  draw  special  attention  to  their  cele- 
brated 32-inch  black  velveteens,  suitable  for  early  fall  capes. 

What's  in  a  name  ?  A  rose  might  smell  as  sweet  by  any  other 
name;  but  there  is  something  in  a  name.  "The  best"  is  good, 
"better  than  the  best"  seems  better,  but  "  Victoria  "  beats  them 
all,  and  that  is  why,  "  Victoria  "  crochet  thread  takes  the  lead. 

Silks  are  rapidly  coming  to  the  front  both  in  trimmings  and  for 
blouse  and  dress  purposes.  The  fall  trade  will  soon  open  up,  and 
Caldecott,  Burton  &  Spence  are  offering  a  fine  collection  of  black 
peau-de-soies,  black"  failles,  shot  fancies,  shot  brocade  silks,  pon- 
gees, satins,  tafettaS,  etc.,  in  all  the  new  colors.  Silk  buyers  should 
visit  this  department  and  see  the  choice  goods  offered. 

Wilton,  Brussels,  tapestry,  wool,  union  and  hemp  carpets,  also 
squares  and  rugs  of  all  kinds,  newest  designs  and  colorings,  have  just 
been  received  and  put  into  stock  by  the  Gault  Bros.  Co.,  Limited. 

Two-piece  suits  are  for  children's  wear,  and  comprise  waists 
and  drawers.  No  underwear  department  will  be  complete  without 
them,  say  Brophy,  Cains  &  Co.  And  children's  sleepers  are 
another  feature  in  this  department.  This  last  line  has  been  taken 
up  freely  by  the  better  class  of  trade  this  season. 
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MEDALISTS 


City  and  Guilds  of  London,  Eng. 

On  the  Technology  of  Dyeing  in  Theory,   Practice  and 
Chemistry  of  Dyeing. 


The  above  should  be  satisfactory  proof  to  our  competitors,  as  well  as  our  patrors, 
that  we  understand  our  business.  Home  make  great  advertisers,  but  where  is  their  record  of 
what  they  can  do?  Re-dyers  and  Finishers  of  Drydoods  in  the  piece.  Also  Millinery 
Goods. 

BRITISH  AMERICAN  DYEING  CO., Gold  Medalist  Dyers 


Principal  Offices : 


31$  McGill  St.,  Montreal 

go  King  St.  Eust,    Toronto 


123  Batik  St.,  Ottawa 

47  John  St.,  Quebec 


Joseph  Allen, 

Managing  Partner. 


W.  B,  Allen,  Technical  Chemical  Dyer,  and  Medalist.  City 
anil  Guilds  of  London  Inst.,  Eng. ,  in  charge  of  Works. 


,  Grasett  &  Darling 


REORGANIZATION 
OF    OUR  ... 


Dress  Goods 
Department 

QUR  assortment  for  the  Fall    Season  will  be  most  compre 
hensive,  including  all  the  leading  Novelties  of  English 
French  and  German  manufacture. 

Sole    Agents    for    the    Dominion 
of  Canada    for 

Messrs.  Wm.  Ewart  &  Son,  Limited 

I. IN  EN    MANUFACTURERS 

BELFAST. 


WYLD,  GRASETT  &  DARLING  -  TORONTO 


A.  A.  Allan  &  Co. 


LADIES'  and 
GENTS' 


FINE  FURS 


Ready  for  inspection    \        „    A.  , 

7  r  [    collection  of  jackets  and  capes 

caperines,  collarettes,  neckwear  in  new  designs, 

ruffle  muffs,  etc.,  comprising  everything  new  in  our  line  of  popular  priced 

FUR  NOVELTIES 

Buyers  visiting  this  market  desiring  Choice  lines  will 

find  our  a^ortment  unusually  attractive. 

Hat  Department 

We  have  had  great  success  with  our  new  37-97  stiff  hat.  If  you 
want  the  best  selling  hat  OUt  this  season  order  sample  y2  dozen. 
This  hat  will  stand  a  good  profit.  Our  stock  of  Softs,  Fedoras, 
and  Stiffs  is  well  assorted  for  present  trade. 

A.     A.     ALLAN     (X      CO.,     Hatters  and  Furriers, 

Letter  Orders  Receive  our  Careful  Attention.  51  Bay  Street,  TORONTO 
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WOOLENS  AND  CLOTHING. 

CRIME. 

THE  man  who  picks  your  pocket  is  a  criminal.  The  man  who 
scales  your  wall  and  forces  an  entrance  into  your  house  in  the 
night  time  is  undoubtedly  also  a  criminal,  but  the  party  who  under 
guise  of  friendship  robs  you  of  your  money,  or  the  sneak  thief  who 
obtains  entrance  to  your  house  under  false  pretences  and  purloins 
your  property  is  a  more  disreputable  criminal  that  the  burglar  or 
the  pickpocket.  The  latter  requires  no  pluck  or  daring  in  the 
accomplishment  of  his  crime,  but  merly  a  certain  amount  of  low 
cunning  which  enables  him  to  prey  upon  the  confidences  of  his 
victim.  To  the  latter  class  belong  the  merchants  who  attempt  to 
foist  off  upon  their  customers  inferior  goods  to  the  ones  asked  for, 
by  telling  them  that  they  are  as  good  or  better  than  goods  that 
have  been  enquired  for  as  a  result  of  advertising.  A  merchant  who 
has  a  good  article  and  spends  his  money  in  making  the  merits  of  that 
article  known  to  his  customers,  is  as  much  entitled  to  the  benefits 
to  be  derived  from  that  advertising  as  he  is  to  the  benefit  to  be 
derived  from  the  purchase  of  any  other  commodity,  and  to  rob 
him  of  that  benefit  in  an  under-hand  way  is,  in  our  opinion,  a 
less  reputable  crime  than  to  boldly  rob  him  of  a  marketable 
commodity. 

The  occasion  for  our  remarks  on  this  question  has  arisen  through 
the  troubles  of  a  large  wholesale  clothing  firm,  who  have  been  very 
liberal  advertisers,  and  have  established  a  reputation  for  their  goods 
through  the  fact  of  their  fulfilling  the  promises  made  in  their  adver- 
tisements, conceiving  the  idea  of  distinguishing  their  make  of  goods 
by  a  card  placed  in  the  pocket  guaranteeing  their  workmanship  and 
otherwise  guaranteeing  their  make  of  goods  to  the  public.  It  seems 
that  certain  persons  have  been  in  the  habit  of  taking  the  tickets  out 
of  the  pockets  of  this  make  of  goods  and  putting  them  in  the  pockets 
of  others  of  inferior  make  with  the  object  and  for  the  purpose  of 
making  their  customers  believe  they  are  getting  the  goods  they  ask 
for.  This  action  has  been  brought  home  to  people  who  would  not 
be  believed  to  be  guilty  of  such  methods,  and  it  is  only  through  the 
forbearance  of  the  house  we  refer  to  that  an  example  has  not  been 
made  of  them.  We  admire  their  charity,  but  do  not  approve  of 
their  forbearance. 


predicted  in  Canada.  It  will  be  interesting  to  watch  the  course 
that  Canadians  will  take  in  the  matter  and  how  far  their  enterprise 
will  display  itself  in  finding  a  substitute  market  at  home. 


CANADIAN    RAGS. 

It  will  be  a  length  of  time  before  Canadian  woolen  rags  again 
find  their  normal  level,  which  was  upset  by  the  American  duty  of 
ioc.  per  lb.  What  effect  the  prohibitive  duty  will  have  on  the 
Canadian  market  is  at  present  difficult  to  determine.  However,  it 
is 'reasonably  certain  that  trade  will  be  very  quiet  for  a  time  owing 
to  all  the  rags  having  been  shipped  over  to  the  States  and  stored 
there.  Some  dealers  in  Toronto  say  that  they  have  now  stored  in 
the  States  about  520,000  worth  of  these  goods.  It  is  likely  to  be  a 
good  speculation,  as  prices  are  already  advancing. 

Fortunately  for  the  trade,  the  demand  for  rags  in  the  woolen 
manufacturing  industry  of  Canada  has  lately  improved  and  a  new 
market  for  the  rags  has  been  opened.  If  a  drop  in  prices  occurs 
the  lines  of  manufacture  in  which  these  rags  are  used  are  likely  to 
receive  a  still  greater  stimulus,  and  by  that  means  any  loss  that  the 
country  may  sustain  from  the  prohibitive  duty  will,  in  all  proba- 
bility, be  retrieved  by  this  or  some  such  means.  The  dealers  are 
assured  that  Canadian  enterprise  will  devise  some  scheme  which 
shall  be  a  home  consumption  of  these  rags.  Failing  this,  the  Eng- 
lish markets  will  be  utilized. 

Viewing  these  possibilities  and  probabilities,  the  fact  is  evident 
that  the  result  of  the  American  woolen  tariff  can  hardly  as  yet  be 


HELPING  THE  SALES. 

H.  Shorey  &  Co.,  of  Montreal,  are  determined  that  people  who 
have  bought  their  goods  shall  sell  them.  In  addition  to  the  circu- 
lars and  letters  issued  this  summer  they  are  sending  out  a  series  of 
post  cards  to  some  500,000  people  throughout  the  Dominion,  whose 
names  have  been  sent  them  by  their  customers,  advertising  in  a 
most  convincing  manner  the  value  and  advantages  of  wearing 
Shorey' s  clothing.  This  is  most  direct  advertising,  and  they  cer- 
tainly deserve  well  of  their  patrons  for  their  enterprise. 


IMPORTANT  AGENCY  SECURED. 

The  Gault  Bros.  Co.,  Limited,  make  an  important  announcement 
to  the  trade  this  month.  They  have  been  appointed  sole  agents  for 
Canada  for  the  celebrated  woolen  firm  of  Auguste  Dormeil  &  Co.,  of 
Paris  and  London,  and  are  now  in  a  position  to  supply  the  trade 
with  everything  necessary  for  a  high-class  tailoring  business.  Their 
representatives  will  be  on  the  road  shortly  with  samples  of  all  the 
new  goods  for  the  spring  trade. 

CURRENT    STYLES    IN    MANTLINGS. 

With  John  Macdonald  &  Co.,  the  leading  features  in  ladies' 
mantle  goods  are  tweed  ulsters,  in  fancy  mixtures,  boucle  effects, 
two-tone  curled  mantlings  and  curl  serges.  Beavers  are  still  in  de- 
mand, but  curl  effects  are  the  best  sellers.  They  have  a  line  of 
Imperial  suitings  for  capes  and  costumes  in  34  different  colorings, 
which  are  on  the  third  repeat. 


BACK    FROM    EUROPE. 

Mr.  W.  L.  Brock,  woolen  buyer  for  W.  R.  Brock  &  Co.,  has 
just  got  back  from  the  European  markets.  He  reports  trade  busy 
there,  prices  not  higher  than  last  year  but  firm,  and  the  manufac- 
turers quite  cheerful.  Mr.  Brock  says  he  picked  up  some  new  and 
handsome  lines  for  his  house,  which  the  trade  will  be  glad  to  see. 


SHORT,  BUT  EFFECTIVE. 

One  of  the  postal  cards  H.  Shorey  &  Co.  are  sending  to  the 
clothes-wearing  public  is  a  souvenir  Jubilee  postal  card,  and  reads 
as  follows  : 

' '  We  wish  you  to  understand  that  the  guarantee  card  in  the 
pocket  of  every  garment  of  Shorey' s  clothing  means  satisfaction 
guaranteed  or  money  refunded." 

This  is  short,  but  means  a  lot  and  should  be  convincing  and 
trade-producing. 

A  FAMOUS  CANADIAN  BRAND. 

The  Oxford  Manufacturing  Co.  are  out  with  their  spring  samples 
of  ladies'  fine  costume  cloths  and  men's  suitings.  These  goods 
contain  many  novelties,  and  are  a  credit  to  the  enterprise  of  the 
makers.  Lighter  makes  in  the  same  colors,  suitable  for  bicycling 
suits,  are  a  special  feature  of  the  stock.  The  goods  are  all  wool, 
and  are  in  fast  colors. 


MAKING    A    FEATURE    OF    THESE. 

The  Gault  Bros.  Co.,  Limited,  tell  us  that  they  expect  some 
very  choice  twill  worsted  suitings  shortly,  and  they  ask  the  trade  to 
delay  purchasing  until  after  examining  this  stock.  They  also  desire 
to   call  attention    to   their  54-in.    "Columbian"    costume    cloths, 
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EUGENE 


JAMIYIET'S 


FRENCH 

Kid  Gloves 


FOR  FALL 


SPECIALTIES  IN 


Large  Clasps. 

Correct  shades  in  Greens, 
Reds,  etc. 

New     Pearl     Embroidery 
on   lambskin  to  retail 

$1.00. 

Attractive  goods. 


SAMPLES    SENT. 


FITZGIBBON,  SCHAFHEITLIN  &  CO. 
nONTREAL 


A  Permanent  and 
Positive  Good. 


IS  AN 


Unconditional  .  .  . 
Accumulative  Policy 


IN   THE 


Confederation  Life 
Association 

These  policies  are  Unconditional  from  date  of  issue  and 
contain  all  benefits  and  privileges  consistent  with  safety. 


EXTENDED  INSURANCE 
PAID-UP  POLICIES 
CASH  VALUES 


GUARANTEED 

in  the  contract. 


PROMPT  PAYflENT  OF  CLAIHS. 

Average  time  of   payment  after  receipt  of   proofs  during 
the  last  ten  years — 29.1    HOUFS. 

Rates  and  full  information  sent  on  application  to  the  Head 
Office,  Toronto,  or  to  any  of  the  Association's  agents. 


IMPORTANT  TO  THE   CLOTHING  TRADE. 

"^"  PI  RLE"  Finish. 

EDWARD  RIPLEY  &  SON,  after  experimenting  many  years  in  Cloth  Finishing,  have  finally 
succeeded  in  giving  what  has  hitherto  been  deemed  an  impossibility,  viz.:  a  high,  bright,  lustrous 
and  brilliant  finish,  which  is  absolutely  permanent,  and  will  not  Spot;  this  is  undeniably  one  of  the 
most  important  advances  ever  made  in  the  Textile  Trade. 

(i)  This  finish  is  absolutely  permanent. 

(2)  The  finish  is  unalterable,  and  goods  treated  by  this  process  will  not  COCkle  under  a  damp  cloth 

and  hot  iron,  or  the  tailor's   "  gOOSe" 

(3)  Although  a   brilliancy   of  finish  otherwise  unattainable  is  given,    it  will   not  spot   with   rain,  and   is  not 

affected  by  complete  saturation  in  water. 

(4)  By  this  process  the  goods  are  also  practically  unshrinkable,  and  do   not  require  "  sponging"  "  as  here- 

tofore.    This  is  a  most  important   improvement  in  the  treatment  of  goods,  and  offers  many  advantages  in 
addition  to  the  saving  of  the  cost  of  "sponging." 

(5)  The  cloth  is  also  rendered  to  a  certain  extent  waterproof  and  rain-repellent. 

(6)  This  finish  greatly  improves  the  appearance  and  handle  of  the  Cloth. 

(a)  The  Fabric  is  brighter. 

(b)  A  silky  handle  is  imparted  to  the  goods,  making  them  "kinder  "  and  altogether  richer. 

Goods  subjected  to   this  process  are  greatly  enhanced    in  value,  and  a  "quality"   is  obtained 
which  cannol  be  arrived  at  by  any  other  method. 

EDWARD  RIPLEY  &  SON 

Bowling  Dye  Works,   BRADFORD,  YORKSHIRE. 
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which  are  having  a  big  run  ;  also  to  the  wide  range  of  checked  back 
golf  cloths  they  are  showing. 


NOTES. 

P.  Garneau,  Sons  &  Co.,  Quebec,  are  showing  best  values  in 
black  and  navy  beaver  cloth  for  overcoats.  Enquire  for  range 
16570  and  20640.  They  have  plain  mantle  cloths  in  best  selling 
prices  and  shades. 

John  Macdonald  &  Co.  say  that  in  men's  suitings  and  over- 
coatings much  the  same  style  prevails,  with  rough  effects  the  best 
sellers.  Beavers  and  meltons,  however,  in  blacks  and  blues  par- 
ticularly, are  getting  a  fair  share  of  the  trade. 


LATE  NEWS  OF  THE  TRADE. 

R.  T.  A.  MITCHELL,  the  carpet  buyer  for  John  Macdonald  & 
Co.,  is  at  present  on  the  European   market  making  spring 
purchases. 


JW 


The  Montreal  Exposition  will  be  held  from  the  19th  to  the  28th 
August,  and  promises  to  be  better  than  ever.  Special  rates  will  be 
offered  on  all  railways  and  steamboat  lines,  and  it  is  expected  that 
a  number  of  out-of-town  retailers  will  take  advantage  of  the  reduc- 
tion to  visit  the  city  markets  and  examine  the  new  goods.  Some 
of  the  principal  houses  are  making  special  arrangements  to  show 
their  stocks  to  the  visitors. 


Toronto  Exhibition  is  from  August  30  to  September  1 1 .  A  feature 
of  it  is  the  reproduction  of  the  Jubilee  procession  in  London.  The 
usual  special  rates  are  given  to  visitors.  Toronto  houses  report  a 
good  house  trade  this  last  month  or  six  weeks,  buyers  having  come 
from  British  Columbia,  Manitoba  and  other  distant  points. 

Three  large  Canadian  knitted  goods  mills  have  stopped  taking 
orders  for  woolen  goods,  so  it  looks  as  if  trade  were  pretty  good. 
For  choice  Canadian  underwear  buyers  say  prices  may  be  expected 
to  stiffen. 

Robert  Linton  &  Co.,  Montreal,  one  of  the  oldest  established 
concerns  in  the  country,  suspended  payment  on  August  4,  and 
have  called  a  meeting  of  creditors  for  the  18th  inst.  The  liabilities 
are  said  to  be  in  the  neighborhood  of  $50,000,  with  assets  very  near 
that  figure.  The  firm  was  founded  a  number  of  years  ago  by  the 
late  Mr.  Wm.  Stephen,  and  afterwards  sold  to  his  cousin,  Mr.  Geo. 
Stephen,  now  Lord  Mountstephen.  Great  sympathy  is  expressed 
everywhere  for  Mr.  Linton,  and  the  general  opinion  is  that  some 
arrangement  will  be  arrived  at  whereby  the  firm  may  resume  busi- 
ness. 


Mr.  W.  W.  Dennis,  inventor  of  the  "  Lip  and  Tube"  dress 
binding,  died  at  St.  Marguerite,  Que.,  on  August  2,  of  hemorrhage 
of  the  brain.  He  had  come  to  Montreal  to  superintend  the  placing 
of  new  machinery  in  their  Montreal  factory,  and  had  run  out  of 
town  for  a  couple  of  days'  fishing.  Notwithstanding  the  confusion 
that  the  sad  event  has  caused,  Mr.  Meek,  manager  at  Montreal, 
states  that  the  company  will  be  in  a  position  to  fill  all  orders. 

The  damage  by  fire  to  the  Toronto  Brass  Co.  Limited' s  factory 
has  not  in  any  way  interfered  with  business.  All  orders  are  being 
filled  promptly. 

Weir  &  Co.,  Winnipeg,  men's  furnishings,  succeed  Weir  & 
Lowe,  Mr.  E.  Lowe  retiring. 

The  failure  of  Bachrack  &  Co.,  Yonge  street,  Toronto,  shows 
liabilities  about  $60,000  and  assets  about  35,000.  Some  of  the  best 
houses  in  Montreal  and  Toronto  are  on  the  list  of  creditors.     Mr. 


Bachrack  sold  for  cash,  but  does  not  appear  to  have  made  enough 
profit.  The  book-keeping  was  not  conducted  on  a  systematic  scale, 
and  the  statement  of  affairs  was  not  ready  at  the  first  meeting  of 
creditors      Mr.  Clarkson  is  assignee. 


A  manufacturer  of  Canadian  straw  hats  in  Quebec  province  has 
just  placed  a  large  order  in  England.  These  are  the  canton  braid 
hats  for  outdoor  work  in  the  country.  The  order  may  be  due  to 
Canada's  popularity  in  the  Old  Country,  and  is  regarded  in  the 
trade  as  an  exceptional  demand. 


Speaking  of  the  fur  season,  A.  A.  Allan  &  Co.  correct  a  mis- 
understanding regarding  capes.  In  the  United  States  capes  are 
selling  freely,  the  length  running  from  24  to  30  inches,  and  while 
jackets  are  more  in  demand  than  last  season,  capes  are  still  in  good 
request.  Advices  from  the  Nijni  Fair,  now  in  progress  and  where 
persian  lambs  are  sold,  indicate  advance  in  price  owing  to  the  un- 
usual popularity  this  skin  has  achieved  in  Europe.  These  prices 
in  Russia  will  tend  to  stiffen  the  market  here.  The  outlook  for 
trade  generally,  Mr.  Allan  says,  is  good.  The  damage  to  crops 
was  overstated  in  earlier  reports. 


Messrs.  W.  Garland,  of  Portage  la  Prairie,  and  A.  T.  Garland, 
of  Kaslo,  B.C.,  were  in  Toronto  last  week  buying.  They  are  both 
young  Canadians,  who  are  doing  well  in  the  west. 


The  estate  ofG.  H.  White  &  Co.,  Ingersoll,  Ont.,  has  been  sold 
to  Mrs.  G.  H.  White. 


The  Mammoth  Fair  Co.,  Limited,  of  Stouffville,  Ont.,  have 
obtained  their  charter. 

The  Merchants'  Dyeing  and  Finishing  Co.,  Limited,  of  Toronto, 
of  which  the  Messrs.  Burton  are  the  leading  spirits,  has  obtained  a 
charter  of  incorporation.     The  industry  is  thriving. 


F.  W.  Laidley,  tailor,  has  moved  his  business  into  Guelph  from 
Fergus. 

Swayze  Bros.,  men's  furnishings,  St.  Catharines,  are  dissolving, 
Mr.  A.  E.  Swayze  retiring. 


TRADE     NOTES. 

The  Gault  Bros.  Co.,  Limited,  have  received  a  full  line  of  white 
valenciennes  laces,  all  widths  from  half-inch. 

S.  Greenshields,  Son  &  Co.  are  showing  a  special  line  of  cre- 
tonne in  new  and  confined  designs,  to  retail  at  25c. 

P.  Garneau,  Sons  &  Co.,  Quebec,  have  restocked  their  black 
cashmeres,  and  can  fill  orders  for  all  their  leading  numbers  : 
"Extra,"  "Special,"  "G70"  and  "G75." 

Following  up  their  efforts  of  last  spring  to  give  the  trade  A  1 
value  in  men's  cashmere  sox,  Brophy,  Cains  &  Co.  secured  three 
ranges  of  exceptionally  good  value  to  retail  at  25c.  per  pair. 

P.  Garneau,  Sons  &  Co.'s  (Quebec)  men's  underwear  depart- 
ment is  well  assorted  in  all  leading  lines  of  shirts  and  pants,  top 
shirts,  etc.,  for  fall.  The  attention  of  the  trade  is  called  to  their 
' '  Leader  ' '  number. 

James  Johnston  &  Co.  have  just  received  a  full  range  of  black 
and  colored  "Sunbeam"  velveteen,  the  largest  range  of  colors  in 
the  trade.  Also  just  to  hand  a  large  shipment  of  their  special  line 
of  French  serges  at  19c. 

Shipments  of  fine  chantilly  laces,  in  cream,  white  and  black,  are 
expected  by  Kyle,  Cheesbrough  &  Co.  These  are  carefully  chosen 
goods  and  the  trade  is  invited  to  delay  purchasing  until  they  have 
had  an  opportunity  to  examine  them. 
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KEEP 


■** 


POSTED 


on  what  your  customers  are 
likely  to  ask  for 


IF  YOU  ARE  A   DEALER  IN 


workmanship  guaranteed  in  every  particular,  made 
in  Olive  Mix,  Fawn,  Claret,  and  Oxford  Grey, 
51  to  54  inches  long,  with  6  inch  collar,  5  pockets, 


Ready-Made  Clothing  \ 

Take  note  that  the  following  card  will  appear  in  400  Weekly  A 

Newspapers  in  Canada  during  the  month  of  September  :  ^ 

j 

Shorey's  Rigby  Rain-proof  Frieze  Ulsters  with  ^ 

J  ^ 

deep  flaps,  back  strap  and  throat  tab,  with  won't-  ^ 


come-off  buttons.     Can  be  bought  retail  in  every 
town  and  village  in  Canada  for  $7.00. 

P  **^»**^B  **^P**^P  **^P  **^P  **^P  **^P  **^P  **^P  **^P  **^P  **^P  **^P  **^P  **^P  **^P  **^P  **^P  **^P**^P  **^P**^P  **^p**^P 

If  you  are  a  dealer  in  good  credit,  write  to 

H.  SHOREY  &  CO. 

For  the  Wholesale  quotation  on  this  line  and  a  sample  gar-  Ayf" r.n<.rpo| 

ment  with  shades  of  cloth.      If  you  do  you  will  be  likely  to  IVlUIlLlCal 

have  the  goods  in  stock  when  they  are  asked  for. 
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THE  HARVEST  PROSPECTS  are  bright  for  The  Fall. 

CALDECDTT,  BURTON  4  SPEHCE 

Have  made  ample  preparations  for  A  BIG-  FALL  TRADE,  and 

will   show   a   MOST   ATTRACTIVE   STOCK  in  the  various 

departments  which  they  keep  ~  and   draw  the  attention 

of  the  trade  to  the  following   LEADERS  which  are 

offered  to  assist  their  customers  in  building  up  a 

LARGE  AND  PROFITABLE  BUSINESS. 


IN  THE   H05IERY,   QLOYE  AND   UNDERWEAR  bEPdRTr\ENT5 

Ask  to  see  the  following  lines   .  .  . 

Ribbed  Union  and  Wool  Ladies*  Underw ear — "  Climax,"  to  retail  15c. ;  "  Best 

Out,"  25c;   "Our  Own,"  50c;   Empress,  50c;  Victoria,  75c;   Duchess,  $1.00. 
Children's    Underwear — All  Wool   and    Union.        See  the   Hygiean    and    Elysian 

brands,  in  all  sizes  from  Nos.  1  to  6. 
Ladies'  and   Children's    Hosiery — English    Cashmere,    spliced  toes   and    heels. 

Canadian  Cashmere,  plain  and  ribbed. 
Youths'  Spliced  Knees— Full  range  in  Nos.  355,  372,  382,  392. 
Me/l's  Half  Hose — Full  range,  to  sell  all  prices  from  15c.  up: 

Men's  Heavy  Ribbed  Shirts  and  Pants— No.  1098R,  a  great  line,  to  retail  at  50c. 
Ladies',  Children's  and  Men's  Cashmere  Gloves  to  sell  10c.  to  50c 
Ladies',  Children's  and  Men's  Ringwood  Gloves— Choice  designs.    Splendid 

range  to  sell  15c.  to  75c. 

KID  QLOVE5  in  noted  lines.  Trilby,  4-button,  to  retail  50c.  Godiva,  4-dome,  to  retail 
75c.  Marguerite,  4-dome,  to  retail  $1.00.  Victoria,  7-hook  lacing,  to  retail  $1.00.  Lucille,  7-hook 
lacing,  to  retail  $1.25.  Josephine,  4-dome,  to  retail  $1.25,  and  a  choice  collection  of  Kid  Glove 
Novelties.      Latest  French  styles. 

THE  &RE55  AND  5ILK  DEPARTMENT  will  show,  on  and  after  16th  August, 
the  Choicest  Designs  in  French,  German  and  British  Novelties,  together  with  the  famous 
Shot  Serge  and  Two-Tone  Effects,  dyed  and  finished  in  Toronto,  which  for  brilliant  finish  and 
solid  value  are  unequalled  in  the  Canadian  Market.  We  shall  also  offer  a  great  collection  of 
DRESS  TRIMMINGS  in  the  latest  French  and  German  Goods,  suitable  to  match  the  various 
colors  in  Dress  Fabrics. 

We  have  been  at  great  pains  to  secure  a  complete  assortment  of  SMALLWARES, 
NOTIONS  and  NOVELTIES,  and  shall  keep  the  stock  full  of  fancy  goods  that  pay  the  Retail 
Merchant  to    handle. 

In  TAILOR-MADE  SKIRTS,  which  are  our  own  manufacture,  we  give  a  fine  range  of 
goods,  in  all  sizes  from  20  to  30-inch  waists.  These  goods  are  in  great  demand  for  Bicycle  Riders  and- 
for  Travelling  Purposes. 

All   Orders   Receive   Prompt   Attention. 


CALDECOTT,  BURTON  &  SPENCE 


Merchants,  Importers 
and    Manufacturers 


0.  TREMPE,  Agent,  71*  St.  James  St., 


L. 


46  and  48  Bay  St.,  TORONTO 

P.  MOID,  Agent,  111  St.  Joseph  St.,  St.  Recti's,  QUEBEC 
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The  MacLean  Publishing  Co.,  Limited 

Trade  Newspaper  Publishers, 

AND 

Fine  Magazine  Printers. 


JOHN  B.  MacLEAN, 
President. 

Toronto, 


HUGH  C.  MacLEAN, 
Sec.-Treas. 


26  Front  St.  West. 

Telephone  2148 

Montreal,  -         -         -  Board  of  Trade  Building. 

Telephone  1255 


Subscription,  $2.00. 


Published  the  First  of  each  Month. 


THE    COTTON     DUTIES. 

HE  latest  argument  we  have  heard  used   regarding  the  duties 


T 


on  cottons  and  the  duties  on  shirts,  etc.,  is  that  the  Govern- 
ment will  rectify  the  error  at  the  next  session  of  Parliament.  Tin: 
Review  was  informed  by  one  of  the  numerous  persons  who  profess 
to  know  the  inner  mind  of  Cabinets,  that  this  will  all  be  smoothed 
over  at  the  next  session  :  "  You  see  "  (remarked  our  informant  in 
a  confidential  manner)  "  the  proper  course  for  the  Government  to 
pursue  was  to  have  restored  the  duty  on  shirts  and  collars  to  the 
old  figure.  Having  resolved  to  keep  up  the  cotton  duties,  they 
should  also  have  retained  adequate  protection  for  those  who  use 
cotton  as  a  raw  material.  But  things  will  be  straightened  out  next 
session,  and  we  shall  hear  np  more  of  it." 

We  decline  altogether  to  accept  this  soothing  prophecy.  The 
subject  is  too  important  to  be  shelved  in  such  an  easy  way.  As 
matters  stand,  the  manufacturers  of  shirts  and  collars  are  being 
mulcted  in  heavy  charges  on  the  material  they  use,  while  they  are 
expected  to  meet  increased  competition  from  the  outside  world 
under  a  reduced  duty.  There  is  no  excuse  for  such  an  arrange- 
ment. It  finds  no  defenders  ;  even  the  Finance  Minister  was  apolo- 
getic about  it.  Now,  this  constitutes  a  trade  grievance,  because  if 
business  is  to  be  continually  disturbed  by  tariff  tinkering  we  shall 
never  get  the  commercial  interests  of  Canada  on  a  settled  perman- 
ent basis.  As  a  business  community,  we  have  a  right  to  know  on 
what  principle  the  Government  is  proceeding  in  this  matter  of  the 
tariff.  If  the  shirt  men  can  go  to  Ottawa  next  session  and  pull  the 
Government  straight  on  this  subject  it  re-opens  an  old  and  objec- 
tionable practice  of  framing  the  duties  to  suit  particular  industries. 
What  we  want  is  an  equitable  arrangement  satisfactory  to  the 
whole  country,  not  to  please  this  industry  or  that.  The  dry  goods 
merchants  will  make  a  mistake  if  they  let  this  point  go. 

In  this  cotton  duty  dispute  there  is,  as  we  said  before,  a  chance 
for  the  Government  to  show  their  sincerity.  Let  them  enquire,  as  the 


new  law  empowers  them  to  do,  whether  there  is  any  combination  in 
cottons  whereby  prices  are  kept  up  above  the  level  of  United  States 
quotations.      Section  18  of  the  Tariff  Act  of  i8^7  provides  : 

Whenever  the  Governor-in-Council  has  reason  to  believe  that 
with  regard  to  any  article  of  commerce  there  exists  any  trust,  com- 
bination, association  or  agreement  of  any  kind  among  manufac- 
turers of  such  article  or  dealers  therein  to  unduly  enhance  the 
price  of  such  article,  or  in  any  other  way  to  unduly  promote  the 
advantage  of  the  manufacturers  or  dealers  at  the  expense  of  the 
consumers,  the  Governor-in-Council  may  commission  or  empower 
any  judge  of  the  Supreme  Court  or  Exchequer  Court  of  Canada,  or 
of  any  superior  court  in  any  province  of  Canada,  to  enquire  in  a 
summary  way  into  and  report  to  the  Governor-in-Council  whether 
such  trust,   combination,  association  or  agreement  exists. 

The  Act  goes  on  to  give  the  judge  power  to  compel  the  attend- 
ance of  witnesses,  to  examine  them  under  oath  and  to  call  for  the 
production  of  books  and  papers  ;  if  such  a  combination  is  found  to 
exist  and  the  Customs  duty  on  the  article  is  found  to  facilitate  the 
combine,  the  article  maybe  put  on  the  free  list  or  the  duty  reduced. 

This  is  the  law.  Does  it  mean  anything,  or  is  it  purely  a  piece 
of  bluff?  If  the  Government  do  not  appoint  a  judge  to  enquire  into 
cotton  prices,  now  that  they  have  heard  the  complaints  of  the  shirt 
men,  the  trade  will  conclude  that  they  are  afraid  to  do  so,  either  be- 
cause the  new  anti-combines  law  is  useless,  or  because  the  same 
influence  which  secured  the  retention  of  the  duty  on  manufactured 
cotton  is  at  work  to  prevent  an  enquiry  into  the  prices  being  charged 
to  consumers. 


HOW  TO  EXPAND  TRADE. 

IN  the  second  of  Mr.  James  D.  Allan's  excellent  articles  on  British 
trade  expansion,  published  in  this  issue,  there  is  a  capital  sug- 
gestion which  ought  to  be  dealt  with  now.  What  is  Canada  going 
to  do,  he  asks,  now  that  she  has  received  such  prominent  notice  in 
F.urope  as  the  chief  self-governing  state  of  the  British  Empire  ?  Are 
we  going  to  be  content  with  chuckling  at  our  own  cleverness  in 
framing  a  tariff  that  has  caused  comment  to  a  considerable  extent 
in  Europe  ?  No  doubt  we  are  a  vastly  clever  people  to  have 
thought  of  it,  but  how  much  business  is  there  in  simply  congratu- 
lating ourselves  ?  We  should  be  up  and  doing,  seeing  what  open- 
ing there  are  for  our  goods  in  Europe.  A  good  agent  or  two  are 
needed,  not  next  year,  or  the  year  after,  but  now.  The  Govern- 
ment have  sent  Mr.  Anderson  to  Japan  and  Mr.  Sheppard  to  Mex- 
ico and  South  America.  That  is  right  as  far  as  it  goes.  But  we 
should  send  over  to  Europe  and  report  openings  for  Canadian  goods 
there.     A  wide-awake  man  would  fill  the  bill. 

Our  manufacturers  should  brand  their  goods,  and  push  them 
abroad.  Time  was  when  the  average  Canadian  thought  imported 
cheese  better  than  domestic  makes.  Is  that  so  now  ?  On  the  con- 
trary, by  good  methods  of  manufacture,  by  live  trading  and  wide- 
awake enterprise  we  have  pushed  even  the  shrewd  Yankee  aside. 
What  one  line  can  do,  others  can  do.  The  whole  thing  rests  with 
ourselves,  and  the  time  for  action  has  arrived. 

Of  Mr.  Allan's  ably  written  papers  we  need  say  nothing.  They 
incorporate  the  personal  experiences  and  knowledge  of  a  practical 
business  man,  and  they  deal  with  a  subject  which  is  peculiarly 
appropriate  in  this  Diamond  Jubilee  year  :  how  British  trade  has 
spread  its  wings  all  over  the  world  and  by  what  means  it  has  been 
built  up.      There  are  lessons  for  us  all  in  ihe  narrative. 
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MERCHANTS  AND  POLITICS. 

SEVERAL  of  the  daily  and  weekly  newspapers  have  lately 
criticized  the  Dominion  Government  for  its  large  expenditures. 
Some  of  the  critics  are  not  politically  opposed  to  the  present  Minis- 
try and  cannot  easily  be  accused  of  political  animus  in  making 
these  attacks.  The  Review  is  not  concerned  to  defend  the  Gov- 
ernment, nor  to  censure  it,  in  this  matter.  Our  own  conviction  is 
that  the  electors,  as  a  body,  get  what  they  vote  for  :  nothing  more, 
nothing  less.  A  merchant  who  supports  the  present  Government 
may  say  :  ' '  Why  should  I  vote  against  my  party  and  put  in 
another  set  of  men  just  as  extravagant  and  more  corrupt,  men 
whom  the  country  has  tried  and  found  wanting."  We  cannot 
answer  this.  It  sounds  very  reasonable  and  may  be  a  correct 
reply  to  criticisms  of  the  Laurier  Government. 

It  is  not  our  place,  as  a  business  paper,  to  take  sides  on  this 
question  and  to  defend  the  Ministers,  though  it  seems  only  fair  to 
point  out  that  Canadians,  as  a  rule,  are  not  economically  inclined 
individually,  but  spend  a  good  deal  in  personal  expenses  which 
could  be  saved.  How,  then,  can  we  fairly  blame  a  Government 
for  extravagance  when  we  are  often  extravagant  ourselves  ?  The 
question  is  of  vital  importance  to  merchants,  because  a  business, 
where  there  is  no  waste  and  which  is  not  deprived  unnecessarily  of 
capital  drawn  out  to  pay  the  living  expenses  of  the  owners,  is  likely 
to  flourish  in  the  hardest  times.  We  have  never  yet  heard  from 
one  of  our  merchants  who  regretted  economical  living  and  saving 
during  a  prosperous  season. 

For  this  reason  a  Government  should  be  encouraged  in  economy, 
although  we  are  by  no  means  sure  that  a  Ministry  which  kept 
expenditures  within  revenue  would  always  meet  with  success  at  the 
polls.  The  business  men  of  the  country  have  the  first  interest  in 
seeing  that  the  national  finances  are  in  sound  and  healthy  condi- 
tion. As  long,  however,  as  they  remain  rabid  party  men,  on  either 
side,  they  practically  reduce  their  hold  on  a  Government  to  a  mini- 
mum. The  politicians  care  very  little  for  the  straight  party  man. 
They  know  they  have  him  anyway,  and  when  the  election  comes 
round  he  will  be  found  in  the  ranks  as  usual — pliable  and  obedient. 
This  blind  allegiance  to  party  is  what  entrenches  a  Ministry  in 
office  for  long  terms.  The  late  Government  at  Ottawa  was  in 
power  for  18  years — too  long — and  some  of  its  members  began  to 
think  they  had  a  sort  of  hereditary  right  to  rule.  The  same  thing 
is  liable  to  occur  with  any  set  of  men  who  have  their  own  way  for 
a  long  period  and  get  to  believe  that  the  country  owes  them  a  liv- 
ing. They  appoint  their  friends  and  relatives  to  office  by  the  score 
and  wonder  why  the  electors  grumble  !  These  appointments  to 
office  do  not  fall  much  to  the  lot  of  merchants,  yet  there  are  many 
positions  which  could  better  be  filled  by  business  men  than  any 
other  class.  The  duties  in  the  Customs  service,  for  instance,  could 
be  discharged  more  efficiently  by  merchants — that  is,  men  who 
have  bought  and  sold  over  the  counter — than  by  persons  who  have 
had  previously  no  commercial  training.  Yet,  who  get  the  best 
posts  in  the  public  service  ?  Doctors,  lawyers,  editors,  heelers, 
platform  spouters  and  men  who  go  into  politics  for  what  they  can 
get  out  of  it.  Merchants  as  a  class  are  not  office-seekers  and  no 
one  can  bring  that  charge  against  us.  No  self-respecting  merchant 
cares  to  go  round  wire-pulling   and  begging  for  favors,  and  we  are 


not  urging  that  offices  be  passed  round  to  content  us  as  a  class. 
But  what  we  do  complain  of  is  that  positions  requiring  business 
experience  are  not  filled  by  persons  with  that  qualification.  To 
test  the  justice  of  this  criticism  look  round  your  own  county  and  see 
who  is  sheriff  ?  Who  is  collector  of  Customs  ?  Who  is  registrar? 
Who  is  inspector  of  this,  that  and  the  other  thing  ?  We  venture 
to  say  that  the  result  will  surprise  you  when  you  have  gone  over 
the  list. 

If  appointments  to  public  office  are  to  be  made  primarily  on  the 
ground  of  party  service,  that,  of  course,  alters  the  case.  Then  we 
are  no  better  than  the  United  States  were  a  few  years  ago  when 
political  influence  settled  the  fate  of  each  candidate  for  public  office. 
But  as  we,  in  Canada,  are  usually  bragging  of  the  superiority  of  our 
system  to  that  of  the  United  States,  is  it  not  time  we  enquired 
whether  we  are  really  better  governed  than  they  are  instead  of 
being  gulled  year  after  year  by  hollow  professions  ? 

The  present  is  a  convenient  time  for  merchants  to  consider 
where  they  stand  politically.  No  election  is  at  hand,  and  there  is 
ample  leisure  to  weigh  the  whole  subject  carefully  and  impartially. 
But  someone  may  say  :  Why  do  you  introduce  political  ideas  into 
business  when  there  are  so  many  issues  of  moment  which  have  no 
relation  at  all  to  politics  ?  Well,  we  have  come  to  the  conclusion, 
that  in  almost  every  important,  commercial  matter  :  the  tariff, 
insolvency  legislation,  national  finance,  the  banking  system,  rail- 
way rates,  etc.,  the  party  system  is  interfering  with  the  best  results, 
and  as  the  condition  ot  trade  and  the  methods  of  trading  in  this 
country  all  depend  upon  the  right  solution  of  commercial  problems 
it  is  time  to  speak  out  without  fear  or  favor. 


SMALL  PORTS  OF  ENTRY. 

The  larger  importers  have  a  standing  complaint  against  small 
ports  of  entry.  In  the  great  cities  uniform  rates  are  usually  enforced, 
and  as  the  big  importing  firms  are  situated  at  those  points,  they 
have  hitherto  been  the  strongest  protesters  against  inequalities  which 
are  suspected  to  exist. 

But,  as  a  matter  of  fact,  the  wholesaler  has  no  more  grievance 
in  this  matter  than  the  small  retail  importer.  The  latter  has  rights, 
too,  and  they  should  be  given  attention.  There  should,  in  fact,  be 
one  law  for  all,  and  the  importing  retailer  is  just  as  likely  to  be 
injured  by  Customs  rules,  misapplied  or  misunderstood,  as  any 
larger  house.  Unless  goods  are  similarly  classified  and  the  same 
duties  paid  at  one  port  as  another,  there  is  no  guarantee  that  any 
merchant  is  getting  identical  treatment  as  his  neighbor.  Mr.  A., 
a  merchant  at  one  place,  may  be  paying  30  per  cent,  on  a  line  of 
goods  imported,  which  Mr.  B.,  a  merchant  in  a  town  twenty  miles 
off,   is  getting  in  at  25  per  cent.     This  is  not  fair. 

Fortunately,  the  Minister  of  Customs  is  a  thoroughly  practical 
business  man,  and  we  have  yet  to  hear  of  a  single  case  where  Mr. 
Paterson  has  turned  a  deaf  ear  to  a  genuine  cry  for  reform.  The 
head  of  the  Customs  Department  is  not,  thank  goodness,  a  lawyer, 
a  doctor,  or  a  professional  politician  who  sticks  a  pen  behind  his 
ear  and  looks  wise  when  a  deputation  of  business  men  appear  with 
a  complaint.  We  have  no  doubt  of  his  desire  to  deal  justly  and 
fairly  with  commercial  questions,  and  the  necessity  of  uniform  rates 
of  duty,  the  advisibility  of  the  collector  at  each  port  being  kept  well 
informed,  must  be  very  apparent  to  him. 
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MARITIME    PROVINCE    TRADE. 

AMARITIMF.  merchant,  who  is  an  old  friend  of  THE  Review's, 
writes    with    reference    to    our    remarks    on    the    Provinces 

in  last  issue  : 

Thanks  for  the  friendly  tone  <>f  your  article  in 
The  Dry  Goods  REVIEW  regarding  our  people  down  here.  It  is 
not  often  the  western  papers  write  like  that.  Hut  you  omit  to  give 
figures  of  the  business  done,  shipments  east  and  so  forth.  Can't 
you  show  something  on  this  point  ?     .       .       .       . 

There  are  no  official  figures  of  any  account,  and  private 
firms  are.  of  course,  reticent  as  to  the  amount  of  business  they  do. 
The  difficulty  of  getting  definite  information  is  great.  The  ship- 
ments of  coal  from  Nova  Scotia  up  the  St.  Lawrence  to  Montreal 
are,  we  believe,  recorded  by  the  Provincial  Mines  Department  and 
also  at  Montreal.  The  purchases  of  (lour  by  the  Eastern  Provinces 
from  Ontario  are  also  known  more  or  less  correctly,  but  some  of 
it  passes  through  the  United  States. 

Then  there  are  the  freight  returns  of  the  Intercolonial  Railway. 
We  have  hunted  up  the  figures  for  1896,  the  latest  obtainable,  and 
they  show  a  very  considerable  business  done  both  ways.  The  rail- 
way carried  822,097  barrels  of  flour  last  year,  and  64,051  head  of 
live  stock.  Over  432,000  tons  of  coal  were  carried,  most  of  which 
is  for  local  consumption,  but  some  goes  west,  though  the  great  route 
for  the  coal  is  by  boats  up  the  river.  Refined  sugar  from  Halifax 
goes  west  in  large  quantities  ;  last  year  the  Intercolonial  carried 
about  30,000  tons  of  it,  for  sale  in  the  western  provinces.  Last 
year  also  fish,  fresh  and  salt,  amounting  to  about  12,000  tons,  was 
shipped  over  the  line,  much  of  it  going  west. 

Now,  for  shipments  east  :  besides  the  flour  already  mentioned, 
the  Intercolonial  returns  show  that  345,829  tons  of  manufactured 
goods  and  207,368  tons  of  other  goods  were  carried  by  the  line.  A 
great  deal  of  this  would  undoubtedly  be  shipments  east.  A  gentle- 
man, who  was  giving  evidence  at  Ottawa  in  1883  before  a  Par- 
liamentary Committee,  estimated  the  value  of  the  purchases  by  the 
Maritime  Provinces  from  western  Canada  at  $22,000,000  per  year. 
In  fact,  the  trade  both  ways  is  very  valuable,  and  we  like  to  see  the 
people  of  one  province  buying  from  those  of  another.  It  improves 
good  feeling  and  mutual  acquaintance.  And  we  see  no  reason  to 
alter  our  opinion  that  western  Canada  should  cherish  a  friendly  re- 
gard for  the  Atlantic  provinces  for  having  helped  to  make  national 
union  possible  and  for  lending  so  many  eminent  men  to  help  in 
governing  the  whole  Dominion. 


DEPARTMENT    STORES. 

IN  another  part  of  this  issue  appears  a  letter  from  a  well-known 
dry  goods  merchant  in  Ontario  dealing  with  department  stores. 
He  hits  on  one  of  the  weakest  spots  in  the  argument  used  by  a 
writer  in  our  last  issue  who  defended  these  stores.  This  argument 
is  continually,  in  one  form  or  another,  being  employed  to  show  that 
those  who,  like  ourselves,  protest  against  the  "methods"  of  big 
stores  are  a  set  of  cranks  who  oppose  large  establishments  simply 
because  they  are  large,  and  therefore  draw  away  custom  from  smaller 
local  shops.  Our  correspondent,  "  Dry  Goods,"  deals  so  well 
with  the  fallacy  that  department  stores  are  part  of  the  "  progress  " 
of  the  time  that  we  leave  our  readers  to  peruse  it  for  themselves. 
What  "  Dry  Goods  "  says  is  perfectly  correct.  If  big  stores 
are  simply  enlarged  country  stores,  conducted  on  the  same  legiti- 


mate lines,  only  buying  more  cheaply,  being  managed  more 
economically,  and,  therefore,  by  a  large  turn-over  enabled  to 
undersell  others  and  still  get  a  profit — why,  we  cannot  quarrel  with 
this  particularly.  In  fact,  in  all  these  particulars  we  have  advised 
town  and  country  dealers  to  imitate  their  city  rivals. 

Surely  it  is  unnecessary  to  go  over  old  grounds  again  :  To 
point  out  that  it  is  the  selling  below  cost,  the  low  wages,  the  decep- 
tive advertisements,  etc.,  etc.,  which  constitute  the  real  danger  of 
department  stores  and  render  legislative  action  perfectly  proper. 
Hut,  as  we  have  said  before,  how  can  one  be  sanguine  that  any  such 
action  will  be  taken  when  the  party  politicians  rule  the  roost  and 
give  little  or  no  attention  to  business  questions.  They  profess  the 
deepest  concern, 'but  what  are  the  results?  In  Ontario,  the  law 
regarding  inspection  of  shops,  which  we  outlined  in  our  last  issue, 
may  or  may  not  be  an  answer  to  the  cry  for  anti-departmental  store 
legislation.  It  certainly  confers  the  right  on  provincial  inspectors 
to  enforce  regulations  in  all  the  shops  of  the  province  regarding  the 
age  of  employes,  the  sanitary  conditions,  etc.  Hut  beyond  the  fact 
— and  this  we  consider  valuable — that  it  proves  the  Legislature  can 
pass  Acts  of  this  kind  when  it  wants  to,  it  really  does  not  touch  the 
question  at  issue.  The  new  law  may  also  provide  for  the  creation 
of  a  new  office  or  two — and  this  is  a  valuable  addition  to  political 
patronage  at  the  expense  of  the  whole  of  us.  What  more  do  you 
want  ? 

Deputations  representing  certain  interests  often  wait  on  Govern- 
ments, and  sometimes  get  what  they  want,  but  in  this  case  we  are 
rather  inclined  to  think  that  local  pressure  brought  to  bear  locally 
on  the  members  would  prove  more  efficacious. 


MERCHANTS  AND  THE  RAILWAYS. 

A  MERCHANT  who  has  a  grievance  against  one  of  our  two 
big  railway  corporations  often  thinks  it  good  policy  to  keep 
quiet  and  say  nothing.  There  may  be  cases  where  this  pays. 
There  are  many  where  it  simply  means  knuckling  down  for  fear  of 
a  hostility  that  dare  not  hurt. 

The  time  has  gone  by  in  this  country  when  railway  corporations 
could  do  as  they  pleased.  The  merchants  need  not  act  as  if  they 
owed  their  existence  to  the  railways.  It  is  the  other  way  about  : 
the  railways  owe  their  existence  to  us,  and  it  is  simply  cowardice 
for  any  business  community  to  stand  discrimination  in  through 
rates,  or  high  charges  of  any  kind.  The  merchant,  or  the  town, 
bearing  extortion  meekly  will  ultimately  get  snuffed  out  and  will 
deserve  such  a  fate. 

It  amuses  us  very  much  to  see  the  humble  attitude  assumed  by 
important  business  interests  when  they  discuss  so-called  "  con- 
cessions "  in  rates.  They  meet  the  railway  managers  with  an 
apologetic  smile,  as  if  the  railway  magnates  owned  the  whole  country 
and  graciously  gave  the  rest  of  us  permission  to  breath,  eat  and 
sleep.  If  the  railways  decline  to  listen  to  a  demand,  the  mer- 
chants subside  for  a  period  and,  when  they  have  recovered  courage, 
make  another  attempt. 

That  is  not  the  way  to  extract  justice  from  these  or  other  wealthy 
corporations.  A  corporation,  as  has  been  well  said,  has  no  body 
to  be  kicked  and  soul  to  be  damned.  The  officials  who  represent 
a  corporation  are  often  arrogant  and  disobliging.  Those  who 
assume   airs   of  this   kind    should    be   brought   to  book    on  every 
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occasion.  If  they  are  once  allowed  to  perceive  that  you  are  afraid 
of  them  you  are  liable  to  be  under  their  thumb  for  the  rest  of  your 
life. 

The  Toronto  Globe  argues  for  a  railway  commission.  By  all 
means  let  us  have  one.  Not  a  body  that  trembles  for  its  life  every 
time  a  railway  manager  appears  before  it,  not  a  sham  tribunal  to 
which  Governments  can  relegate  awkward  questions  without  sett- 
ling them,  but  a  real  force,  a  strong  commission  of  able  men,  who 
would  be  as  independent  as  our  judges  and  possessing  the  power 
to  bring  corporations  to  time.  The  smallest  firm  in  the  country 
ought  to  be  able  to  lay  its  grievances  before  an  independent  railway 
commission,  and  get  justice  cheaply,  quickly  and  effectually. 

As  matters  stand,  the  Railway  Committee  of  the  Privy  Council 
is  the  tribunal  for  settling  railway  questions.  It  is  composed  of  two 
or  three  Ministers — fine  fellows  (when  they  want  our  votes),  ready 
to  listen  (when  a  general  election  is  coming  on),  and  always— of 
course  ! — perfectly  free  of  railway  influence.  This  committee  was 
quite  sufficient  for  all  purposes  as  long  as  people  believed  that  the 
railways  had  a  special  permit  from  Providence  to  charge  us  a  scale 
of  rates  that  the  officials  were  kind  enough  to  draw  up.  But  we  are 
not  so  green  as  we  were.  The  average  merchant  is  beginning  \o 
realize  that,  under  keen  modern  competition,  he  must  look  out  for 
every  leakage.  He  cannot  afford  to  pay  the  railways  more  in  freights 
or  passenger  rates  than  the  business  situation  will  stand.  His  profits 
are  cut  down  by  competition  ;  why  shouldn't  a  railway's  be  ? 


BUSINESS    AND     DISHONESTY. 

IF  A  MAN  has  acted  dishonestly  in  business  transactions  he 
must,  in  every  case,  expect  to  pay  the  penalty  of  his  conduct. 
Crooked  methods  are  sure,  sooner  or  later,  to  bring  their  punish- 
ment with  them.  If  his  actions  have  brought  him  within  reach  of 
the  law  it  is  right  and  fitting  that  he  should  be  prosecuted. 

In  no  other  way  can  we  hope  to  maintain  the  integrity  of  busi- 
ness life  than  by  punishing  dishonesty  and  rewarding  honesty.  By 
letting  men  escape  the  consequences  of  evil  conduct  we  give  the 
impression  that  as  long  as  a  merchant  is  sharp,  wide-awake  and 
impudent — keeping  just  within  the  line  dividing  robbery  from 
trickery — he  has  nothing  to  fear  from  justice.  We  ought  to  see 
that  he  gets  justice  every  time.  Otherwise  the  tone  of  the  com- 
mercial community  will  be  lowered,  the  honest  man  will  be  crowded 
out,  and  ultimately  the  business  world  will  be  left  as  a  scrambling- 
pit  for  rogues  and  second  cousins  of  rogues.  A  merchant  who  is 
struggling  along  with  severe  competition,  dull  times  and  slow  col- 
lections, trying  to  be  honest,  desiring  to  be  honest,  will  say  to  him- 
self:  "There  is  X,  who  is  notoriously  tricky,  who  has  done  his 
creditors  several  times,  and  who  has  always  got  started  in  business 
again  by  some  means  or  other  ;  how  can  I  hope  to  compete  with 
him  ?  The  best  thing  for  me  is  to  be  tricky  too."  This  is  a  most 
dangerous  temptation,  and  we  ought  to  see  that  the  way  of  the 
transgressor  is  made  hard  for  him. 

There  is  an  idea  in  England  that  a  good  many  Canadian  traders 
have  treated  their  creditors  badly.  You  have  only  to  read  the  Eng- 
lish papers  to  see  how  strongly  this  is  felt.  There  is  great  danger 
that  we  shall  get  a  bad  name  there — if  we  have  not  got  one  already. 
The  English  houses  want  to  be  treated  frankly  and  fairly  ;  they 
want  twenty  shillings  in  the  pound.     All  the  preferential   tariffs   in 


existence  will  never  make  Canada  and  Canadian  merchants  as 
popular  in  Great  Britain  as  honorable  dealings  and  payment  in  full. 
For  Canada  to  offer  British  houses  a  lower  rate  of  duty  on  their 
goods  and  let  some  of  her  merchants  do  their  creditors  out  of  what 
is  righfully  theirs  would  be  the  vilest  hypocrisy,  and  would  give  us 
a  malodorous  reputation  abroad. 

We  cannot  afford  to  earn  such  a  reputation.  Hard  things  have 
been  said  of  the  dry  goods  trade  by  European  firms  who  believe 
that  they  have  been  unfairly  dealt  with  by  customers  here.  It  is 
not  right  that  for  the  misdoings  of  a  lew  we  should  all  rest  under 
evil  imputation.  We  believe  the  dry  goods  trade  in  this  country  is 
in  the  hands  of  men  as  honest  and  well-principled  as  in  any  country 
under  the  sun.  But  a  few  cases  will  often  blacken  a  whole  com- 
munity unjustly,  and  when  British  creditors  are  interested  in  an 
estate  and  find  that  most  of  the  assets  are  bagged  in  Canada  and 
that  there  is  little  or  nothing  left  for  creditors,  they  get  first  suspicious 
and  then  thoroughly  disgusted.  We  cannot  turn  aside  this  disgust  by  a 
preferential  tariff.  We  must  have  a  law  which  sets  undue  prefer- 
ences aside,  and  from  such  a  law  honest  insolvents,  who  have  been 
unfortunate  and  no  discredit  to  them,  will  have  nothing  to  fear. 


TRADE  NOTES. 


The  Gault  Bros.  Co.,  Limited,  have  a  full  line  of  fingering  and 
saxony  yarns  ;  "  Fireside  "  saxony  a  strong  specialty. 

John  Macdonald  &  Co.  have  two  special  numbers  in  loom 
damask.      Special  drives  are  noted  in  towelings. 

The  Gault  Bros.  Co.,  Limited,  have  received  two  special  lines  in 
fast  black  percaline  dress  linings  —just  the  thing  for  best  trade. 

S.  F.  McKinnon  &  Co.  claim  that  their  colored  silk  velvets  are 
unsurpassed  by  the  trade,  having  a  brilliancy  of  finish  which  few 
velvets  possess. 

James  Johnston  &  Co.  have  received  a  new  line  of  ladies' 
leather  belts  in  black,  assorted  colors  and  tans.  These  are  in 
active  demand  for  present  trade. 

If  you  were  disappointed  by  Brophy,  Cains  &  Co.,  through  not 
having  your  May  and  June  orders  for  low-priced  handkerchiefs 
filled,  they  will  make  amends  now.  All  numbers  are  in  stock,  includ- 
ing white,  mourning,  turkey  reds  and  navys. 

With  Wyld,  Grasett  &  Darling  there  has  been  an  active  trade  in 
all  lines  of  cotton  stuff.  Flannelettes,  too,  have  been  moving 
lively.  There  is  now  a  fair  demand  for  flannels  and  blankets  for 
the  early  fall  trade.  Owing  to  the  scarcity  of  linings  that  has  pre- 
vailed in  the  market,  those  that  have  lately  come  forward  are  being 
actively  seized  upon.     They  report  a  bright  outlook. 

The  trade  in  men's  wool  sox  is  one  that  has  to  be  carefully 
looked  after  to  hold  it.  W.  R.  Brock  &  Co.'s  "Watnow," 
"  Beatsall  "  and  "  Blizzard  "  heavy  wool  sox  hold  their  connection 
wherever  they  get  a  footing,  while  "Acme"  and  "No.  74"  retain 
their  reputation  of  good  value  in  the  cashmere  makes.  Large 
ranges  are  also  to  be  seen  in  Brock's  men's  furnishings,  kept  in 
plain  and  ribbed  goods  of  every  kind  and  description,  their  princi- 
pal recommendation  being    "  value." 

Revival  in  trade  is  strongly  in  evidence  in  the  dress  goods  depart- 
ment, say  Caldecott,  Burton  &  Spence.  In  their  sales  room  you  see 
the  rich  broche  effects  of  Germany,  the  choice  designs  of  France, 
the  substantial  and  wearable  fabrics  of  Scotland  and  England, 
united  with  a  great  make  ot  shot  effects,  two-tone  effects,  serges, 
henriettas  and  similar  goods,  dyed  and  finished  in  Toronto,  and 
going  into  the  entry-room  you  find  cases  labeled  for  every  part  of 
the  Dominion  of  Canada,  from  Halifax  in  the  east  to  Victoria,  that 
rides  so  pleasantly  upon  the  mild  blue  waters  of  the  far-off  Pacific. 
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PROFITS  AND  "GOOD  TIMES" 

GO  HAND  IN  HAND. 

The  good  times  are  here.    It  is  easy 
to  make  the  profits  by  selling 


THE- 


Lip  and  Tube  Bias 
Dress  Bindings 

They  are  the  bindings  your  custom- 
ers want,  because  they  outwear  the 
skirt,  and  give  a  tailor-made  finish  to 
the  dress,  and  they  pay  you  hand= 
some  profits. 


ALL  THE  LEADING  WHOLESALE  HOUSES 
HAVE  THEM  FOR  SALE. 


r 

:: 


* 


E.  &  S.  Currie 

1 
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TORONTO 
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NOTHING 
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Neckties 
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PROFITABLE... 


The  laws  of  nature  have  no  mercy  on  theory. 
Neither  have  the  laws  of  commerce  on  favoritism. 


Quality  alone  (prices  being  equal)  should  be  the  rudder  of  judgment. 
And  judgment  so  guided  will  always  select  .  .  . 


VICTORIA  CROCHET  THREAD 

In  it  are  all  the  elements  of  perfection — every  weak  feature  having  been  eliminated.  It  is 
as  much  superior  to  other  threads  as  the  Cable  car  is  superior  to  the  Horse  car.  Do  not  be  induced 
to  buy  other  brands  because  they  are  cheaper.  Insist  on  having  the  "VICTORIA."  It  is  made  in 
several  numbers  ;  the  leading  ones  are  Nos.  40  and  20,  and  in  forty  (40)  different  shades.  If  your 
Jobber  does  not  keep  the  "  VICTORIA   CROCHET,"  drop  us  a  card  and  we  will  tell  you  who  does. 


ASK    FOIR, 

VICTORIA   CROCHET  THREAD 
MORSE  &    KALEY   EMBROIDERY   COTTON 
MORSE  &   KALEY   KNITTING  COTTON 
MORSE   &    KALEY   LENNOX   CROCHET   CORD 


TATLOE'S 

TAYLORS  EMBROIDERY  RINGS 
TAYLORS   "O.K."   HOSE  SUPPORTERS 
TAYLORS   "WORTH"   SKIRT   EXTENDERS 
TAYLOR    DRESS  STAYS 


ROBERT   HENDERSON    &    CO. 


Sole  Agents  for  Canada. 


323  St.  James  St.,  MONTREAL 
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The  Dingley  and  Wilson  Tariffs. 


Comparative  Rates  in  the  Two  Bills. 


^r*    ^*    ^* 


Old  Rate  of  New  Rate  of 

Articles.  Duty.  Duty. 

Boracic   acid    3c  per  lb  5c  per  lb 

Salicylic   acid •  •  ■  Free  of  duty  10c  per  lb 

Alcoholic     perfumery,      including      toilet 

waters $2  gal  and  50  p  c  60c  lb  and  45  p  c 

Akalies  and  alkaloids,    and  their  combin- 
ations  25  Per  cent  25  percent 

Argols  or  crude  tartar Free  of  duty  ic  per  lb 

Bleaching  powder Free  of  duty  1-5  cent  per  lb 

Coal  tar  colors  or  dves 25  per  cent  30  per  cent 

Opium,  crude  or  unmanufactured Free  of  duty  $1  per  lb 

Chlorate  of  potash Free  of  duty  2lAc  per  lb 

Medicinal  preparations  containing  alcohol. 50c  per  lb  25c  lb,  but  not  less 

than  25  per  cent 
Medicinal  preparations  without  alcohol  .  .25  per  cent  55  per  cent 

Soda  ash Kc  per  lb  %c  per  lb 

Roman,    Portland,    and    other    hydraulic 

cements 8c  per  100  lbs  8c  per  100  lbs 

China  clay  or  kaolin $2  per  ton  $2.50  per  ton 

Plain  white  earthen  and  crockery  ware 30  per  cent  55  per  cent 

China,  porcelain  and  other  ware, decorated. 35  per  cent  60  per  cent 

Glass,  cut,  engraved  or  painted 35  per  cent  60  per  cent 

Common  window  glass,  not  exceeding  10 

by  15  inches  square   ic  per  lb  i^c  per  lb 

Cast  polished  plate  glass,  silvered,  not  ex- 
ceeding 16  by  24  inches  6c  per  square  foot  nc  per  square  foot 

Marble,  in  block 50c  per  cubic  foot  65c  per  cubic  foot 

Iron,  in  pigs $4  Per  ton  $4  per  ton 

Bar  iron,  not  less  than  one  inch  wide   nor 

less  than  three-eighths  of  an  inch  thick. .6-10  cent  per  lb     6-10  cent  per  lb 

Ties  for  baling  cotton   Free  of  duty  5-I0  cent  per  lb 

Tin  plate,  lighter  than  63  lbs  per  Ioosq.  ft.i  I-5C  per  lb  iKc  per  lb 

Penknives  or  pocket  knives,  valued  at  not 

more  than  50c  per  dozen 25  percent  (up  to  40  per  cent  (up  to 

30c  value)  and  40c  in  value)  and 
12c  per  dozen  i2cperdoz.  and 
and  25  per  cent       40  der  cent 

Copper  plates,  bars,  ingots  or  pigs Free  of  duty  Free  of  duty 

Lead  contained  in  silver  ore %c  per  lb  ij4c  per  lb 

Machinery 35  per  cent  45  per  cent 

Boardsof  hemlock,  white   pine,    etc Free  of  duty  $2  per  1,000  feet 

Toothpicks  35  per  cent  2c  1,000  and  15  p  c 

Furniture,  cabinet  or  house 25  per  cent  35  per  cent 

Sugar,  not  above  No  15  Dutch  standard  .  .40  per  cent  95-iooc  lb  at  75  deg 

and     35-ioooc   for 
each  additional  deg 

Tobacco  suitable  for  cigar  wrappers $1  50  per  lb  $1  85  per  lb 

Tobacco,  for   filling   cigars 35c  per  lb  35c  per  lb 

Cigars  and  cheroots $4  lb  and  25  p  c     $4  50  lb  and  25  p  c 

Hogs 20  per  cent  $1  50  per  head 

Horses,  valued  at  $150  or   'ess 20  per  cent  $30  per  head 

Rice,  cleaned i^c  per  11)  2c  per  lb 

Wheat    20  per  cent  25c  per  bushel 

Wheat  flour 20  per  cent  25  per  cent 

Butter    4c  per  lb  6c  per  lb 

Milk,  fresh Free  of  duty  2c  per  gallon 

Eggs 3c  per  dozen  5c  per  dozen 

Hay    §2  per  ton  $4  per  ton 


Old  Rate  of 
Articles.  Duty. 

Potatoes 15c  per  bushel 

Mackerel,  pickled  or  salted Kc  per  lb 

Oranges  and  lemons 8c  per  cubic  ft 

Pineapples,  in  barrels  and  other  packages. 20  per  cent 

Beef    20  per  cent 

Salt  in  bulk 8c  per  100  lbs 

Champagne,  in  quarts $8  per  dozen 

Still  wines,  in  quarts $1  60  per  dozen 

Malt  liquors,  in  bottles  or  jugs 30c  per  gallon 

Mineral  waters,  natural,  in  quarts Free  of  duty 

Cotton  yarn,  up  to  and   including  No  15, 

valued  at  not  exceeding  25c per  lb. .  .  .3c "per  lb 

Cotton  thread,  on  spools SlAc  per  dozen 

Cotton  cloth,  not  exceeding  50  threads  to 

the  sq  inch,  not  bleached  nor  dyed ic  per  square  yd 

(Nearly  all  the  duties  on  cotton  cloth  ex- 
cept the  finest  grades,  are  the  same 
under  both  Acts.) 

Corsets,  not  elsewhere  specified 40  per  cent 

Ready-made    clothing  of  cotton 40  per  cent 

Cotton    hosiery,  valued  at  not  more  than 

$1    per    dozen   pairs So  per  cent 

Shirts  and   drawers,  valued  at   not  more 

than  $1  50  per  dozen 50  per  cent 

Hemp  and  tow  of  hemp Free  of  duty 

Floor  mattings,  including  Chinese  and 
Japanese,  valued  at  not  more  than  10c 
per  yard Free  of  duty 

Collars  and  cuffs  of  linen 30c  doz  and  30  p  c 

Linen  laces,  embroideries,  etc 5°  Per  cent 

Manufactures  of  flax  containing  more  than 

180  threads  to  the  square   inch 35  per  cent 

Wool  of  class  1 Free  of  duty 

Wool  of  class  2 Free  of  duty 

Wool  of  class  3,  valued  at  not  more  than 

12c Free  of  duty 

Wool  of  class  3,  valued  at  more  than  12c   Free  of  duty 
Woolen  dress  goods,  valued  at  not  more 

than  70c  per  lb 40  p  c  or  50  p  c 

Aubusson  and   moquette  carpets 40  per  cent 

Silk  velvets  and  chenilles $1  50  per  lb 

Silk   laces 50  per  cent 

Wood  pulp,  mechanically  ground 10  per  cent 

Printing  paper,  valued  above  5c  per  lb.  .  .15  per  cent 
Agate  buttons 25  per  cent 

Coal,  bituminous 40c  per  ton 

Hides  of  cattle Free  of  duty 

Pencils  of  wood  and  lead 50  per  cent 

Coffee Free  of  duty 

Tea Free  of  duty 

Paintings  and  statuary Free  of  duty 


New  Rate  of 
Duty. 

25c  per  bushel 
ic  per  lb 
Ic  per  lb 
7c  per  cubic  ft 
2c  per  lb 
8c  per  loo  lbs 
$8  per  dozen, but  no 
separate  duty  shall 
be  levied   on    the 
bottles 

$1  60  per  dozen 
40c  per  gallon 
30c  per  doz  bottles 

3c  per  lb 
6c  per  dozen 

Ic  per  square  yd 


50  per  cent 
50  per  cent 

50c  doz  and  15  p  c 

60c  doz  and  15  p  c 

$20  per  ton 


3c  per  square  pard 
40c  doz  and  20  p  c 
60  per  cent 

9c  per  square  yard 

and  30  per  cent 
nc  per  lb 
12c  per  lb 

4c  per  lb 
7c  per  lb 

nc  and  50  p  c 
60c  sq  yd  cS;  40  p  c 
$1  50  lb  and  15  p  c 
60  per  cent 
I-i2of  a  cent  per  lb 
15  per  cent 
I-12  of  a  cent  per 

line  per  gross  and 

15  per  cent 
67c  per  ton 
15  per  cent 
45c  gross  &  25   p  c 
Free  of  duty 
Free  of  duty 
20  per  cent 
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Canadian 

Customs 

Tariff 


Alphabetically  arranged  and  revised  and  corrected  from  the  official 

copy  as  assented  to  by  the  Governor  General,  June  29, 

1897.      A  copy  of  the   old  Tariff   is  also 

given  by  way  of  comparison. 


The  Dingley  and  Wilson  Tariffs— Comparative  Rates. 


PRINTED    AND    PUBLISHED    BY 

THE  MacLEAN  PUBLISHING  CO.  Limited 

Trade  Nowspapor  Publishers 
TORONTO     -     and     =     MONTREAL 


Copies  of  this  Tariff  in  pamphlet  form,  with  cover,  may  be  had  by  applying  and  enclosing 
25  cents  to  The  MacLean  Publishing  Co.,  Limited,  Toronto  and  Montreal. 


28 


THE  -:-  DRY  -:-  GOODS  -:-  REVIEW 


Old. 


New. 


Old. 


New. 


Absinthe 

Acetate  of  lime 

Acetate  and  nitrate   of  lead,  not  ground ... . 

Acid,  acetic  and  pyroligneous,  n.  e.  s.,  and 
vinegar,  of  any  strength,  not  exceeding  a 
strength  of  proof,  and  for  each  degree  of 
strength  in  excess  of  the  strength  of  proof 
an  additional  duty  of 

Acid,  acetic  and  pyroligneous  of  any  strength, 
when  imported  by  dyers,  calico  printers  or 
manufacturers  of  acetates  or  colors,  for 
exclusive  use  in  dying  or  printing,  or  for 
the  manufacture  of  such  acetates  or  colors, 
in  their  own  factories 

Acid,  muriatic  and  nitric,  and  all  mixed  acids 

Acid,  oxalic  and  boracic 

Acid,  phosphate 

Acid,  sulphuric 

Acids  used  for  medical,  chemical  or  manufac- 
turing purposes,  not  specially  provided  for 
in  this  Act 

Aconite  root 

Acorns  as  nuts   

Advertising  bills,  stickers  and  folders 

Advertising  pamphlets,  pictures  and  pictorial 
show  sards,  illus.  advertising  periodicals, 
illus.  price  lists,  advertising  calendars,  ad- 
vertising almanacs,  tailors'  and  mantle- 
makers'  fashion  plates 

Agaric 

Alabaster,  spar,  terra  cotta  or  composition 
ornaments    

Ale,  beer  and  porter,  in  bottles  (6  q.  or  I2p. 
to  Imp.  gal. )    

Ale,  beer  and  porter,  in  casks,  or  otherwise 
than  bottles 

Albumenizedand  other  papers  chemically  pre- 
Dared  for  photographers'  use 

Album ,    insides  of  paper 

Albums  or  books  of  views,  without  reading 
matter  , 

Ale,  ginger 

Alkanet  root,  crude,  crushed  or  ground 

Almonds,  shelled  

Do.      not  shelled 

Almond  paste  as  confectionery 

Aloes,  unground 

Alum ,  in  bulk  only,  ground  or  unground .... 

Alum ,  burned  or  calcined 

Aluminum,  or  aluminum  and  alumina  and 
chloride  of  aluminum  or  chloralum,  sul- 
phate of  alumina  and  alum  cake 

Chloralum   

Ambergris 

Ammonia,  sulphate  of   

Anatomical  preparations  and  skeletons  or 
parts  thereof 

Anchors 

Animals,  living,  n.e.s 

Animals,  for  improvement  of  stock 

Animals,  live  hogs 

Animals,  brought  into  Canada  temporarily 
and  for  a  period  not  exceeding  3  months,  for 
the  purpose  of  exhibition 

Aniline  dyes  and  coal  tar  dyes,  in  bulk  or 
packages  of  not  less  than  one  pound  weight, 
including  alizarine  and  artificial  alizarine  . .  . 

Aniline  oil,  crude 

Aniline  salts,  and  arseniate  of 

Annato,  liquid  or  solid,  and  seed 

Antimony,  not  ground,  pulverized  or  other- 
wise manufactured 

Antiquities,  collections  of 

Anvils 

Apricots,  green 

Apparatus  and  philosophical  instruments,  im- 
ported by  and  for  use  of  colleges,  schools, 
scientific  and  literary  societies,  such  as  are 
not  manufactured  in  Canada  

Apparatus  for  colleges  and  schools,  which  are 
manufactured  in  Canada,  to  be  rated  ac- 
cording to  material. 

Apparel,  wearing  and  other  personal  and 
household  effects  (not  merchandise)  of  Brit- 
ish subjects  dying  abroad,  but  domiciled  in 
Canada  

Apples,  including  the  barrel 

Apples,  dried 

Apple  trees  of  all  kinds    

Argols,  no*  refined 

Artist  color  boxes,  japanned 

Arms,  including  muskets,  rifles  and  other  fire- 
arms, n.e.s 

Army  and  navy  and  Canadian  military  arms, 
clothing,  musical  instruments  for  bands, 
military  stores  and  munition  ot  war 

Arrowroot 

Artificial  flowers 

Arsenic  

Arseniate  of  aniline 


#2.25  per  imp. 

gal. 
20  p  c 
Free 

,$2.40  Im.  gal. 

Same 

Same 

2C.  and  15c. per 

gal.  Same 


25   PC 

Same 

20  p  c 

Same 

Free 

Same 

2c.  per  lb. 

25  P  c 

4-ioc.  per  lb. 

25  PC 

Free  Same 

Free  Same 

2C  per  lb.  Same 

15c  lb.  &25PC  15c  per  lb. 


6c.  per  lb. 
20  p  c 
Free 

35  Pc 


and 


15c.  per  lb. 
Same 

Same 


24c.  Imp.  gal.     Same 
16c.   Imp.  gal.     Same 


lb.  and 


30  p  c 
Free 
6c.  pei 
20  p  c 
20  p  c 
Free 

5c.  per  lb. 
3c.  per  lb. 
35  Pc 
Free 
Free 
20  p  c 


Free 
Free 
Free 
Free 

Free 

Free 

20  p  c 

Free 

iJ4c.  per  lb. 


Same 
Same 

35  PC 

Same 

Free 

Same 

Same 

Kclb&35pc 

Same 

Same 

Same 


Same 
Same 
Same 
Same 

Same 
Same 
Same 
Same 
Same 


Free 


Free 
Free 
Free 

Free 

Free 
Free 
27  K  P  c 

20   p  C 


Free 


Same 


Same 
Same 
Same 
Same 

Same 
Same 
30  p  c 

Same 


Same 


Free 

Same 

40c  per  bbl. 

Same 

25  P  c 

Same 

3c.  each 

Same 

Free 

Same 

25  P  c 

Same 

20  p  c 


Free 
20  p  c 
25  pc 
Free 
Free 


30  p  c 


Same 
Same 
Same 
Same 
Same 


Articles  for  the   use   of  Governor-General  . . 

Articles  imported  by  and  for  the  use  of  the 
Dominion  Government  or  any  of  the  Depart- 
ments thereof,  or  by  or  for  the  Senate  or 
House  of  Commons 

Articles  for  personal  use  or  Consuls-General, 
who  are  natives  or  citizens  of  the  country 
they  represent,  and  who  are  not  engaged  in 
any  other  business  or  profession 

Articles  ex-warehoused  for  ship's  stores 

Asbestos  in  any  form  other  than  crude,  and  all 
manufactures  thereof. 

Ashes,  pot  and  pearl,  in  packages  of  not  less 
than  25  lbs.  weight 

Asparagus 

Asphalt  or  asphaltum,  and  bone  pitch,  crude 
only  

Awnings  and  tents 

Axle  grease 

Babbit  metal 

Bacon  and  hams,  shoulders  and  sides 

Bagatelle  tables  or  boards,  with  cues  and  balls 

Baggage,  travelers' 

Bags,  cotton,  seamless 

Do.  made  up  by  the  use  of  the  needle 

Bags,  carpet  bags 

Bags,  paper  seed  bags,  illustrated 

Bags,  paper 

Bags,  jute  or  hemp 

Baking  powders 

Bamboos,  manufactured 

Bamboo  reeds,  not  further  manufactured  than 
cut  into  suitable  lengths  for  walking  sticks 
or  canes,  or  sticks  for  umbrellas,  parasols  or 
sunshades 

Barilla 

Bark,  oak  and  tanners' 

Barley 

Barometers    

Barrels,  Can.  manuf. ,  exp.  filled  and  ret'd 
empty  under  such  reg'ns  as  the  Min.  of  Cus. 
shall  direct 

Barrels  cont.  petroleum  or  its  products,  or  any 
mixt.  of  which  petroleum  is  a  part,  when 
such  contents  are  chargeable  with  a  specific 
duty 

Beads  and  bead  ornaments 

Beans 

Bean,  tonquin,  vanilla  and  nux  vomica,  crude 
only 

Bed  comforters,  or  quilts  of  cotton,  white  .... 
Do.  colored   

Beef,  salted  in  barrels,  the  barrel  containing 
the  same  to  be  free  of  duty 

Bees 

Belladonna  leaves 

Bells,  when  imported  by  and  for  the  use  of 
churches 


Free 


Free 


Free 


20C.  each 
35  PC 

15c  per  bush. 

Free 
25  p  c 
30  p  c 

2C.  per  lb. 

Free 

Free 

Free 


Belts,  leather 30  p  c 

Belts,  silk 3°  P  c 

Belts,  cotton 30  p  c 

Belting  of  leather  or  other  material,  n.e.s. ...  20  p  c 

Benzole,  n.e.s 6c.  Imp.  gal. 

Berries  for  dyeing,  or  used  for  composing  dyes  Free 

Bicycles,  tricycles  or  velocipedes 30  pc 

Billiard  tables,  with  or  without  pockets,  and 
bagatelle  tables  or  boards,  cues,  balls  and 

cue  racks 35  P  c 

Billiard  balls,   papier  mache,  when  imported 

separately 35  P  c 

Billiard  balls,  bone  or  ivory,  when  imported 

separately 35  P  c 

Billiard  balls,  celluloid,  when  imported  separ- 
ately    35  P  c 


Birds,  skins  for  taxidermic  purposes 

Bird  cages 

Biscuits  of  all  kinds,  not  sweetened 

Biscuits,  sweetened 

Bismuth,  metallic,  in  its  natural  state 

Bitters  (n.e.s.) 

Blacking,  shoe  and  shoemakers'  ink,  shoe, 
harness  and  leather  dressing,  and  harness- 
soap  

Black  lead,  plumbago  manufacture 

Black  book  muslin 

Blackberries,  gooseberries,  raspberries,  straw- 
berries, cherries  and  currants,  n.e.s.  the 
weight  of  the  package  to  be  included  in 
the  weight  for  duty 

Bladders 

Blanketing  and  lapping,  and  discs  or  mills  for 
engraving  copper  rollers  imported  by  cotton 
manufacturers,  calico  printers  and  wall  paper 
manufacturers,  for  use  in  their  own  factories 
only   

Blood  albumen,  tannic  acid,  antimony  salts, 
tartar  ernetic  and  grey  tartar 

Blueing,  laundry,  of  all  kinds 

Blue  vitriol 


Free 

35  Pc 

25  P  c 

27!^  p  c 

Free 

#2.25  Im. 

gal 

25  P  c 

25  P  c 

30  p  c 

2c.  per  lb 

20  p  c 

Same 


Same 


Free 

Same 

Free 

Same 

25  P  c 

Same 

Free 

Sami 

25  PC 

Sam, 

Free 

Same 

25  P  c 

Same 

25  pc 

Same 

10  p  c 

Same 

2C.  per  lb. 

Same 

35  PC 

Same 

Free 

Same 

20  p  c 

Same 

32K  P  c 

25  pc 

30  p  c 

Same 

6c.  lb.  &  20  p  < 

25  PC 

25  P  c 

Snme 

20  p  c 

Same 

6c.  per  lb. 

Same 

Free 

Same 

Free 

Same 

Free 

Same 

Free 

Same 

30p  c 

Same 

25  P  c 

Same 

Free 


Same 


Same 
Same 

Same 

Same 
35  PC 
35  PC 

Same 
Same 
Same 

Same 

35  Pc 
35  Pc 
35  pc 
Same 
5c  Im. 
Same 
Same 


Same 

Same 

Same 

Same 

Same 
Same 
Same 
Same 
Same 
$2.40  Im.  gal. 

Same 
Same 
35  pc 


Same 
Same 


Same 


Free 

Same 

25  P  c 

Same 

Free 

Same 
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Bolting  cloth ,  not  made  up Fi  Same 

Hone  dust  and  ash  for  manufacture  of  phos- 
phate and  fertilizers Free  Same 

Hour  dust,  unmanufactured    Free  Same 

Horn-  black Free  Same 

Bones,  crude,  not  manufactured,  burnt,  cal- 
cined, ground  or  steamed It  Same 

Bones,  burnt,  calcined 20  p  e 

Bone,  manufactures  of,  fancy 35  p  e  Same 

Hone,  manufactures  of,  n.e.s 20  p  e  Same 

Hone  pitch,  crude  only 20  p  e  Same 

Bone,  cuttlefish Free  Same 

Bonnets,  n.e.s 30  p  c  10  p  c 

Booklets,   printed  on  paper,  etc 6c.  per  lb,  15c.  u  Hi. 

Book  covers,  illustrated  paper 6c.  lb.  &  20  p  c 

Books,   n.e.s.,  printed  in  two  languages,  one 

of  which  is  English  or  French   6c.  per  lb.  20  p  c 

Books,  printed  in  any  of  the  languages  or 
dialects  of  any   of  the  Indian  tribes  of  the 

Dominion Free  Same 

Books,  printed  periodicals  and  pamphlets, 
n.e.s.,  not  being  foreign  reprints  of  Hritish 
copyright  works,  nor  blank  account  books, 
nor  books  to  be  written  or  drawn  upon,  nor 
Bibles,    prayer    books,    psalm    and    hymn 

books 6c.  per  lb.  20  P  c 

Books,  Bibles,  prayer  books,  psalm  books  and 

hymn  books Free  Same 

Books,  imported  for  the  use  of  schools  for  the 
deaf  and  dumb,  and  blind,  and  embossed 

for  the  blind Free  Same 

Books,  not  being  printed  or  reprinted  in  Can- 
ada, which  are  included  and  used  as  text 
books  in  the  curriculum  of  any  university  or 
incorporated  college  in  Canada  for  the  use 

of  students  thereof Free  Same 

Books,  British  copyright  works,  reprint  of .. .    6c  lb.  &  12M  pc    10  or  20  pc 
Books,  printed  by  any  Government  or  by  any 
scientific  association  and   supplied  gratui- 
tously, not  for  trade Free  Same 

Books,  specially  imported  for  use  of  public  free 
libraries,  not  more  than  two  copies  of  one 
book ;  and  books  which  shall  have  been 
manufactured  more  than  twelve  years, bound 

or  unbound Free  Same 

Books,  blank  books,  account  books,  copy 
books,  or  books  to  be  drawn  or  written  upon    35  p  c  Same 

Bookbinders'  cloth Free  Shim 

Bookbinders'  tools  and  implements,  including 

ruling  machines 10  p  c  Same 

Boots  and  shoes,  leather  or  rubber 25  pc  Same 

Boots  and  shoes,  rubber,  with  tops  or  uppers 

of  cloth ,  etc 30  p  c  25  p  c 

Boot  and  shoe  counters,  made  from  leather 

board 20  p  c  25  Pc 

Boot  and  shoe  dressing 25  pc  Same- 

Boot,  shoe  and  stay   laces,  of  any  material . .    30  p  c  Same 

Botanical  specimens Free  Same 

Borax,  ground  orunground,  in  bulk  of  not  less 

than  twenty-five  lbs.  only Free  Sum 

Boxwood  rules 25  p  c  Same 

Boxes,  paper  boxes  labelled,  empty 15c  lb.  &  25  p  c    35  P  c 

Boxes,  paper  boxes,  empty,  plain 35  p  c  Same 

Boxes,  cash 25  pc  Same- 
Boxes    and  writing   desks,  fancy   and   orna- 
mental      35  p  c                   Same 

Braces  or  suspenders,  and  parts  thereof 35  p  c  Same 

Braids  of  all  kinds 30  pc  35  P  c 

Bran,  mill  feed 20  p  c  Same 

Brass,  drawn,  plain  and  fancy  tubing  not  bent 
or  otherwise  manufactured    in   lengths  not 

less  than  six  feet Free  Same 

Brass,  old,  scrap,  and  in  sheets  or  plates. .  . .     Free  Same 

Brass  bars  and  bolts,  drawn,  plain  and  fancy 

tubing  Free  Same 

Brass  cups,  being  rough  blanks,  for  the  manu- 
facture of  brass  and  paper  shells  and  cart- 
ridges for  use  in  their  own  factories Free  Same 

Brass  wire Iopc  iopc 

Brass,  ribs  of  iron  or  steel,  runners,  rings, 
caps,  notches,  ferrules,  mounts  and  sticks  or 
canes  in  the  rough,  or  not  further  manu- 
factured than  cut  into  lengths  suitable  for 
umbrellas,  etc.,  imported  by  manufacturers 
of  umbrellas,  parasols  and  sunshades  for 
use  in  their  factories  in  the  manufacture  of 

umbrellas,  etc.,  only - Free  Sinn- 
Brass  pumps 30  p  c  Sinn 

Brass,  twisted  brass  and  copper  wire,  when  im- 
ported by  manufacturers  of  boots  and  shoes 

for  use  in  their  factories Free  Same- 

Brass,  in  strips,  for  printers'  rules,  not  finished    Free  Same 

Brass  and  copper  nails,  rivets  and  burrs 30  pc  Sun 

Brass  tubing,  cased 30  p  c  Same 

Brass,  manufactures  of,  n.e.s 30  pc  Same 

Breadstuffs,  grain  and  flour,  and  meal  of  all 
kinds,  when  damaged  by  water  in   transitu. 

upon  the  appraised  value 20  p  c  Same 

Brick,  hollow  and  porous 2opc 

Brick,  building 20  p  c  Sun- 
Brick,  bath  brick 20  p  c                   Same 


New. 

Brick,  fire  brick,  not  to. include  stove  liningi  1  Same 

Brimstone,  crude  or  in  roll  or  flour  .. .  1  Same 

Brim  moulds,  for  gold  bean  1  1  Same 
British   gum,    dextrine,    sizing,    cream    and 

enamelled  sizing ...  10  p  <  Same 

Bristles ' Free  Same 

Britannia  metal  in  pigs  and  bars Free  Same 

manufactures  of,  ifnot  plated 25  p  <  Same 

manufactures  of,  if  plated 30  p  c  Same 

Bromine   "|  Same 

Brooms  20  p  c  Same 

Brushes   25PC 

Broom  corn  1  Same 

Bronze  or  Dutch  metal 30  p  (  Same 

Buckskins,  tanned  or  dressed  (glove  leather)  iopc  Same 

Bronze  statuettes 35  P  c 

Buckwheat Ioc.  |)Cr  bushel  Same 

meal   or  flour Jfc.  per  lb. 

Huchu  leaves Free  Same 

Buckles,  tin,  for  suspenders 35  P  c  Same 

Buckram,   for  the    manufacture  of  hat   and 

bonnet  shapes Free  Same 

Builders'  hardware 32'A  P  c  JO  p  c 

Bulbs,  flower Free  Same 

Bullion,  gold  and  silver,   in  bars,   blocks  or 

ingots  and  bullion  fringe Free  Sane- 

Burr  stones,  in  blocks,  rough  unmanufactured, 

not  bound  up  or  prepared   for  binding  into 

millstones Free 

Burgundy  pitch Free 

Butchers'  steels 35  P  c  30  p  c 

Butter 4c.  per  pound      Same 

Butter  triers 35  P  c  30  P  e 

Butterine,  or  other  substitute  for  butter,  im- 
portation prohibited 

Buttons  of  vegetable  ivory,  pearl  or  horn ....    8c.  per  gross,       25  or  35  p  c 

and  20  pc 
Buttons  of  hoof,    rubber,   vulcanite  or  com-  4c.  per  gross 

position and  20  p  c  25  or  35  p  c 

Buttons,  pantaloon,  and  all  other,  n.e.s 20  p  c  25  p  c 

Buttons,  shoe,  papier  mache Free  Same 

Cabinet  of  Coins,  collection  of  medals  and 
other  antiquities,     including    collection    of 

postage  stamps Free  Same 

Cabinet  ware  or  furniture  (wood  or  iron ) . . . .    30  p  c  Same 

Calcareous  tufa free  Same 

Calumbaroot Free  Same 

Camwood  and   Sumac,    and   extract  of,   for 

dyeing  or  tanning Free  game 

Candied  peel,  lemon,  orange  and  citron ^c.  lb.  and  35   Same 

Candles,  tallow 25  p  <:  Same 

Candles,  paraffine  wax 4C.  per  lb.  U  „  c 

Candles    and    tapers,    oil   others,    including 

sperm 25  P  c  Same 

Candle  wick  and  lamp  wicks 25  p  c  Same 

Cane  or  rattan,   split  or  otherwise  manufac- 
tured     i7%  ,i;pc 

Canton  flannel,  white 25  p  c  Same 

Canton  flannel,  printed  or  dyed 30  p  c  U  p  c 

Canvas  for  manuf.  of  floor  oil  cloth,  not  less 
^than   45    in.    wide,    and   not    pressed    nor 

calendered  -■,;....... Free  Same 

Canvas,     'jute,     when  imported  by  manufac- 
turers of  floor  oil  cloth,  for  use  in  their  fac- 

*ories  ■••-■ • ;■■•■•■■: Free  Same 

Canvas  of  flax  or  hemp  and  sail  twine,  to  be 

used  for  boat  and  ship  sails 5  1>  c  Same 

Caoutchouc,  unmanufactured Free  Same 

Caplins,  unfinished  leghorn  hats Free  Sinn- 
Caps,  hats  and  bonnets,  n.e.s 30  p  c  Same 

Caps,  percussion,  for  guns,  rifles  and  pistols. .    30  p  c  Same 

Caps,  percussion  copper  for  blasting 3  p  c  Same 

Capsules  for  bottles,  to  be  rated  according  to 

material 

Carbons $2.50  per  1,000  35  p  c 

Cardboard ■ 35  p  c  Same 

Cards,  show  cards b,   |b   and  20  )b 

Cards,  for  playing 6clS-  ,,,,.         k   Sam^ 

Carpet  bags,  trunks,  and  valises 30  p  c 

Carpet,  treble  ingrain,    three-ply  and  two-ply    5c.  per   square 

carpets,   composed  wholly  of  wool y<j  and  25  p  c      «nc 

Carpets,  two-ply  and  three-ply  ingrain  carpets, 

of  which  the  warp  is  composed  wholly   of 

cotton  or  other  material  than  wool,  worsted, 

the  hair  of  the  Alpaca  goat,    or  other  like    3c.    per  square 

animal ycj   an{j  25  p  c       .  .,  c 

Carpets.    Brussels,    tapestry.  Dutch,  Venetian 

and  damask  ;   carpet  mats  and  rugs  of  all 

kinds,  n.e.s.;  and  printed  felts  and  druggets 

and  other  carpets  and  squares  n.o.p 30  pc  25  p  c 

Carpets,  Smyrna  mats  and  rugs 30  p  c  35  P  c 

Carpeting,  matting  and  mats  of  hemp,  cocoa, 

jute  and  stair  pads 25  p  c  Same 

Cartridges,   for  guns,  rifles  and  pistols,   and 

cartridge  cases 30  p  c  Same 

Carriages,   buggies   and   pleasure  carts,   and 

similar  vehicles,  n.e.s..   costing    not    more 

than  S50 S5  ea.  &  25  p  c    35  p  c 

Costing  more  than  550 35  P  c  Same 


30 
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Farm  and  freight  wagons,  carts,  drays  and 

similar  vehicles 25  p  c 

Carriages,  children's  carriages  of  all  kinds.  . .  35  p  c 
Carriages,   parts   of,   or   other  manufactured 
articles,  shall  be  charged  with  same  rate  of 
duty,  on  a  proportionate  valuation,    as  that 
chargeable  upon  the  finished  article. 

Carriage  hardware 32K  P  c 

Carriages  of  travellers,   and  carriages  laden 
with  merchandise,  and  not  to  include  circus 

troupes  or  hawkers Free 

Cart  or  wagon  skeins  or  boxes 

Cash  boxes > 25  p  c 

Casts,    as   models  for   the  use  of  schools  of 

design    Free 

Catgut  strings,  or  gut  cord  for  musical  instru- 
ments    Free 

Catgut  or  whipgut,  unmanufactured Free 

Caustic  soda Free 

Cases,  for  jewels,  watches,  silver  and  plated 

ware,  cutlery,  and  other  like  articles  of  any  5    cents    each 

material and  30  p  c 

Celluloid,  xylonite,  or  xyolite,  in  sheets,  lumps, 

balls,  or  blocks,  in  rough Free 

Celluloid   moulded  into  sizes  for   handles  of 
knives  and  forks,  not  bored  nor   otherwise 

manf 10  p  c 

Celluloid  balls  and  cylinders,  coated  with  tin- 
foil,   or   not,    but   not  finished    or   further 

manufactured   10  p  c 

Celluloid  collars 24cdoz.&  25  pc 

Do.     cuffs 4c  pair  &  25  p  c 

Cement,   hydraulic  or    water    lime,  ground, 

Portland  or  Roman,  including  barrels 40c.  per  barrel 

Chalk  stone,  china  or  Cornwall  stone,  felspar 

and  cliff  stone,  ground  or  unground Free 

Chalk,  manufactured 20  p  c 

Chamomile  flowers Free 

Chamomile  flowers,  powdered 20  p  c 

Chamois  skins 17^  p  c 

Charts,  admiralty Free 

Do.     other 20  p  c 

Charcoal 20  p  c 

Cheese 3c.  per  lb. 

Cheese  cloths,  white 25  p  c 

Do.    colored  30  p  c 

Cheques,  pro.  notes  and  drafts,  printed 35  P  c 

Cherry  trees 3c.  each 

Chewing  gum,  if  sweetened Kclb.  &  35  p  c 

Do.         not  sweetened 20  p  c 

Chicory,  raw  or  green 3c.  per  lb. 

Do.      dried,  roasted  or  ground 4c.  per  lb. 

China  clay,  natural  or  ground Free 

Chloralum  or  chloride  of  alum Free 

China  and  porcelain  ware 30  p  c 

Chloride  of  barium 20  p  c 

Chloride  of  lime Free 

Chronometer  clocks,  as  clocks 25  p  c 

Do.         watches 25  p  c 

Chronometers  and  compasses  for  ships Free 

Chromos,  chromotypes,  oleographs  and  other 
cards,  pictures  or  artistic  works  of  similar 
■  kinds,  produced  by  any  process  other  than 
hand  painting  or  drawing  whether  for  busi- 
ness or  advertising  purposes  or  not,  printed 

or  stamped  on  paper,   cardboard  or  other  6c.  per  lb.  and 

materials,  n.e.s 20  p  c 

Church  vestments 20  p  c 

Churns,  brooms,  pails,    tubs,   pounders  and 

rolling  pins 20  p  c 

Cider,  not  clarified  or  refined 5c.  Im.  gal. 

Do.  clarified  or  refined 10c.  Im.  gal. 

Cigars  and  cigarettes $2  lb.  &  25  p  c 

Cinchona  bark Free 

powdered 20  p  c 

Cinnabar Free 

Citrons,  rinds  of,  in  brine Free 

Citric  acid Free 

Clays  Free 

Cliff  stone,  unmanufactured  Free 

Do.          manufactured   30  p  c 

Clocks  and  clock  cases  of  all  kinds 25  p  c 

Clock  springs  and  clock  movements  other  than 

for  tower  clocks,  complete  or  in  parts 25  p  c 

Clothes  wringers    25c.    each   and 

20  p  c 

Clothing,  cotton,  silk  and  linen 32K  p  c 

Do.      ready-made,  and  wearing  apparel  ol 
every   description,   composed  wholly   or  in 

part  of  wool,  worsted,  the  hair  of  the  alpaca  5c.  per  lb.  and 

goat  or  other  like  animal,  n.o.p 30  p  c 

CI  >thing,  donations  of  for  charitable  purposes  Free 
CI  Jthing,  imported  by  and  for  use  of  army  and 
navy,  or  for  Canadian  militia.     Dutiable  ac- 
cording to  material.     Duty  refunded  upon 
reference  to  Department. 

Coal,  and  coal  dust,   anthracite Free 

Coal,  bituminous,  per  ton  of  2,000  lbs 60c' per  ton 

Coal  dust  and  slack,  bituminous 20  p  c 

Coke Free 

.  Co  \\  tar  and  coal  pitch Free 


New. 


Same 
Same 


30  pc 


Same 
30  p  c 
30  pc 

Same 

Same 
Same 
Same 


35  pc 
Same 

Same 

Same 
35  p  c 
35  p  c 

12 %c.  100  lbs. 

Same 


Same 
Same 
Same 
Same 
Same 
Same 
Same 
Same 
35  pc 
Same 
Same 
Same 
Same 
Same 
Same 
Same 
Same 
Same 
Same 
Same 
Same 
Same 
Same 


20  p  c 
Same 


Same 

Same 

Same 

$3  lb.  and  25  pc 

Same 

Same 

Same 

Same 

Same 

Same 

Same 

Same 

Same 

Same 
35  p  c 

35  p  c 


35  p  c 
Same 


Same 

53c.  per  ton 

Same 

Same 

Same 


Old.  New. 

Cobalt,  ore  of Free 

Cochineal Free 

Cocoa  mats  and  matting 25  p  c 

Cocoanuts,  imported  from  place  of  growth  by 

vessel  direct  to  a  Canadian  port 5oc-  Per  IO° 

Cocoanuts,  not  imported  direct $1  per  100 

Cocoa  paste  and  chocolate  paste,  cocoas  and 
cocoa  butter 4c.  per  lb. 

Cocoa  shells  and  nibs,   chocolate   and   other 

preparations  of  cocoa 20  p  c 

Cocoanut,  desiccated,  sweetened  or  not 5c.  per  lb. 

Cocoa  beans,  not  roasted,  crushed  or  ground    Free 

Coffee,  green,  n.e.s 10  p  c 

Coffee,  green,  imported  direct  from  the  coun- 
try of  growth  and  production,  or  purchased 
in  bond  in  any  country  where  coffee  is  sub- 
ject to  Customs  duty Free 

Coffee,  roasted  or  ground,  when  not  imported 

direct  from  the  country  of  growth  and  pro-    2c.  per  lb.  and 
duction  10  pc 

Coffee,  roasted  or  ground,  and  all  imitations 
of  and  substitutes  for,  n.e.s 2c.  per  lb. 

Coffee,  extract   of,  or  substitutes    for,  of  all 

kinds 3c.  per  lb. 

Coffee  and  milk 30  pc 

Coffee  mills  or  roasters 27  K  P  c 

Coffins  and  caskets,  of  any  materials 25  p  c 

Coins,  silver  coins  from  the  U.  S '. . .    25  p  c 

Coins,  gold  and  silver,  except  U.  S.  silver  coins    Free 

Coir  and  coir  yarn Free 

Collars  of  linen,  cotton,  celluloid,  xylonite,  or    25c.    per    doz. 
xyolite and  25  p  c 

Collars,  lace  collars   30  pc 

Collodion 20c.    per    Im. 

gal.  and  20  p  c 

Cologne  water,  alcoholic  perfumes,  and  per- 
fumed spirits,  bay  rum,  and  lavender  waters, 
hair,  tooth  and  skin  washes  and  other  toilet 
preparations  containing  spirits  of  any  kind, 
when  in  bottles  or  flasks  weighing  not  more 

than  4  oz.  each 50  pc 

When  in  bottles,   flasks,   or  other  pack-    $2.25  per  gal. 
ages  weighing  more  than  4  oz.  each. .  .  .    and  40  p  c 

Combs,  dress  and  toilet,   all  kinds 35  P  c 

Combs,  curry  combs,  as  saddlers'  hardware. .    32K  P  c 

Commercial  blank  forms 35  P  c 

Communion  plate  imported   by  and  for  use  in 

churches Free 

Composition   metal  for    the   manufacture   of 

filled  gold  watch-cases iopc 

Compasses  for  ships Free 

Composition  nails,  spikes  and  sheathing  nails    15  p  c 

Composition  fuel,  in  blocks 20  p  c 

Concentrated  lye 20  p  c 

Condensed  coffee 30  p  c 

Condensed  milk 3KC-  Per  lb- 
Confectionery  and   sugar  candy Kc  lb.  &  35  p  c 

Copper,  old  and  scrap  in  pigs,  bars,  rods,  bolts, 
over  six  feet  in  length,  ingots  and  sheathing 
not  planished  or  coated,  and  copper  seam- 
less drawn  tubing Free 

Copper  wire 15  p  c 

Do.       twisted,  for  manufacture  of  boots 

and  shoes Free 

Copper  rollers,  for  use  in  calico  printing,  when 
imported  by  calico  printers  for  use  in  their 
factory  in  the  printing  of  calico  and  for  no 
other  purpose,  such  rollers  not  being  manu- 
factured in  Canada Free 

Copper,  in  sheets Free 

Do.     bath ,  finished 30  pc 

Do.     all  manufactures  of,  n.e.s 30  pc 

Do.     precipitate  of,  crude Free 

Copperas,  sulphate  of  iron Free 

Copy  books 35  p  c 

Copying  presses 30  p  c  

Cords  and  tassels  of  silk  or  any  other  material    30  pc  

Cordage,  cotton,  of  all  kinds 25  pc  

Corduroy,  white,  25  per  cent,  colored 30  p  c  35  P  c 

Corn,  Indian 7lAc.  per  bush.    Free 

"  "      when  for  feed 7Kc.  per  bush.     Free 

Cornmeal  40c.  per  bbl.        25c.  perbbl. 

Corks  and  manufactures  of  cork-wood  or  cork- 
bark  20  p  c  Same 

Cork-wood  or  bark,   unmanufactured Free  Same 

Corkscrews  and  cork  drawers 27'A  p  c  30  p  c 

Cornice  poles 30  pc  Same 

Corsets 32  ^  pc  35  pc 

Do.  clasps,  spoon  clasps  or  busks,  blanks, 
side  steels  and  other  corset  steels,  whether 
plain,  japanned,  lacquered, tinned  or  covered 
with  paper  or  cloth  ;  also  back,  bone  or  cor- 
set wires,  covered  with  paper  or  cloth,  cut 
to  lengths  and  tipped  with  brass  or  tin,  or 
untipped,  or  in  coils 5c.  lb.  &  20 pc    35  p  c 

Cottolene,  sub.  for  lard 2c.  per  lb.  Same 

Cotton,  raw Free  Same 

Do.     covered    wire 30  pc  25  p  c 

Do.     seed  in  bulk 10  p  c  Same 

Do.     bed  quilts,  white 25  p  c  35  p  c 

Do.     quilts  with  woven  colored  border 30  pc  35  p  c 


Same 
Same 
Same 

Same 
Same 

Same 

Same 
Same 
Same 
Same 


Same 


Same 

Same 

Same 
Same 
25  p  c 
Same 
Same 
Same 
Same 

35  p  c 
35  p  c 


Same 

$2.40 per  gal. 

and  40 pc 

Same 

30  pc 

Same 

Same 

Same 
Same 
Same 
Same 
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Same 
Same 
Same 


Same 
Same 

Same 


Same 
Same 
Same 
Same 
Same 
Same 
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Old. 

Cotton  belting 20  p  c 

Do.     and  jute  tapestry 3°  I'  '' 

Do.    and  linen  damasks 25  p  c 

Do.     grey  or  unbleached,  fabrics 22^  pc 

l>.).    fabrics,  white  or  bleached.,  n.e.s 25  p  c 

Do.     fabrics,  printed,  dyed,  or  colored. .. .  30  pc 
Do.     linen    and   silk   clothing,  corsets  and 
.iihcr    articles    made  from    cotton 

fabrics 32M  P  c 

Do.     handkerchiefs,  printed  or  plain 30  p  c 

Do.     or  linen   shirts,    costing  more  than  $3  25  p.  c.  &sp.  d. 

per  dozen of  $1  doz. 

Do.     shirts,    n.e.s 35  P  c 

Do.     undershirts  and  drawers  knitted 35  p  c 

I  ><>,     covered  flat  steel,  cut  to  lengths,  with 

brass  on  ends 5c.  lb.  &  20  p  c 

Do.     warps  and  cotton   yarns,  dyed  or  un- 

dyed,  n.e.s 25  p  c 

Do.     yarns,  number   forty  and  finer Free 

Do.     lamp  wicks 25  p  c 

Do.     or  linen  collars 24c.     per   doz. 

and  25  p  c 

Do.     parasols  and  umbrellas 35  P  c 

Do,     prunella    Free 

Do.     pillow  cases 32^  p  c 

Do.     seamless  bags 20  p  c 

Do.     sewing  thread,  in  hanks,  black,  bleach- 
ed, or  unbleached,    three  and  six 

cord i2'A  p  c 

Do.     sewing  thread,  and  crochet  cotton  on 

spools  or  in    balls 25  pc 

Do.     thread,  all  other,  n.e.s 25  p  c 

Do.     twine 25  Pc 

Do.     towels  and  shawls 35  P  C 

Do.     velveteens,   cotton  velvets  and  cotton 

plush 30  p  c 

Do.     fire  hose,  lined  with  rubber 32^  p  c 

Do.     wadding,  batting,  batts  dyed  or  not. .  22K  P  c 
Do.     warps  and  cotton  yarns,  dyed  or  un- 

dyed,  n.e.s 25  P  c 

Do.    jeans  and    coutilles,   for  corset    and 
dress  stay  makers,   for  use  in  their 

factories 25  p  c 

Do.     manuf.  of,  n.e.s.  (see  cotton  fabrics. ) 

Do.     waste  and  cotton  wool Free 

Do.     seed  cake Free 

Cow  hair,  unmanufactured Free 

Do.       manufactured,  n.e.s 20  p  c 

Cracked  corn  and  wheat 20  pc 

Cranberries,  plums  and  quinces   25  pc 

Crapes,  black 20  p  c 

Crocus,  composition 25  pc 

Crocks,  earthenware,  per  gal.  holding  capacity  3c. 

Crop  end  of  steel  rails  for  the  manuf.  of  steel.  .  $4  per  ton 

Crowbars 30  p  c 

Cream  of  tartar,  in  crystals Free 

Do.  other,  n.e.s 20  p  c 

Crucibles  of  plumbago Free 

Do.       earthenware 30  p  c 

Cucumbers 25  p  c 

Cuffs,  of  paper 35  P  c 

Cuffs  of  linen,   cotton,  celluloid,  xylonite  or 

xyolite * 4c.  pr.  &  25  p  c    35  p  c 

Cultivators  and  parts  thereof 20  p  c  Same 

Cups  or  other  prizes  won  in  bona  fide  compe- 
titions    Free  Same 

Curry  cards  and  combs    32^  pc  HO  p  e 

Curry  powders   25  pc  Same 

Curling  stones  of  granite Free  Same 

Curtains,  trimmed  or  untrimmed 30  pc  35  p  c 

Cutlery — knives  wholly  or  in  part  plated 35  p  c  30  p  c 

Do.        not  elsewhere  specified 25  pc  30  p  c 

Cut  flowers 20  p  c  Same 

Damask  of  cotton,  or  linen 25  pc  30  p  c 

Decalcomanie,  or  transfer  pictures 6c.  lb.  &  20  p  c    30pc 

Deer    (glove    leather)    tanned     or    dressed, 

colored  or  not  colored 10  p  c  Same 

Deer  hair Free  Same 

Degras 20  p  c  Same 

Dcgras  and  oleo-stearine,  when  imported  by 
manufacturers  of  leather  for  use  in  the 
manufacture  of  leather  in  their  factories.  .. .     Free  Same 

Dental  instruments  of  all  kinds 15  p  c  Same 

1  tiamonds,  set 25  pc  Same 

Diamonds,  unset,  dust  or  bort,  and  black  dia- 
monds for  borers   Free  Same 

Diamond  drills  for   prospecting  for  minerals, 

not  to  include  motive  power Free  Same 

Dice,  ivory  or  bone,  fancy 35  P  c  Same 

Dogs ■  ■  •     20  p  c  same 

Doors,  for  safes  and  vaults,  of  iron  or  steel  . .     30  p  c  Same 

Door  knob  tops 32K  p  c  30  p  c 

Dragon's  blood Free  Same 

Drain  pipes,  sewer  pipes,  chimney  linings  or 
vents,  and  inverted  blocks,  glazed  or   un- 

glazed,  and  earthenware  tiles 35  P  c  Same 

Draughts   and   chessmen   of  ivory   or  bone, 

fancy 35  P  c  Same 

Drawing  paper,  mounted 30  pc  Same 

Drawings,  n.e.s 20  p  c  Same 

Dried  flowers 2opc  Same 


Old. 


Same 

25  P  c 

30   P  e 

25  p  c 
Same 

35  p  c 


35  p  c 

35  p  c 

:!.">  p  c 

Same 

Same 

.'(.")  p  e 

Same 
Same 

Same 

36  p  c 

Same 
Same 
35  p  c 
Same 


15  p  c 

Same 

Same 

Same 
fflpc 

35  p  c 
35  p  c 
25  pc 

Same 


20  p  c 

Same 

Same 

Same 

30  pc 

Same 

Same 

Same 

Same 

30  pc 

$2  per  ton 

Same 

Same 

Same 

Same 

Same 

Same 


Dried  roots,  n.e.s .* 

Dried  vegetables  

Druggets,  dyed  eotton 

Drugs,  in  a  crude  state,  used  m  dyeing  or  tan- 
ning  

Diver  3  japan 

Dualm,  dynamite,  giant  powdei   and  mtro.  .  .  . 

Duck,  for  belting  and  hose,  when  imported  by 

manufacturers  of  rubber   goods   for   use    in 

their  factories 

Dutch  metal  or  bronze 

Dye  wood,  ground  logwood  and  fustic 

Dyes,  patent  prepared 

Dyes,  aniline    and    coal    tar  dyes,  in    bulk    or 
packages  of  not  less  than  1  lb.  weight,  ini  lud 
ing  alizarine  and  artificial  alizarine 

Dyes,  aniline,  n.e.s.,  less  than  I  lb 

Dye,  jet   black    

Dyeing  or  tanning  articles  in  a  crude  state, 
used  in  dyeing  or  tanning,  n.e.s 

Earth  closets 

Earthenware  tiles 

Earthenware  drain  tiles,  not  glazed 

Earthenware  and  stoneware  demijohns  or  jugs, 
churns  and  crocks,  per  gal.  holding  capacity 

Earthenware  and  stoneware,  brown  or  col'd, 
and  Rockingham  ware,  white  granite  or  iron 
stoneware  and  C.C.  ware,  decorated,  printed 
or  sponged,  and  all  earthenware  n.e.s 

Eggs 

Elastic  rubber  thread 

Electric  and  galvanic  batteries    

Electric  light  apparatus,  parts  of,  when  im- 
ported separately 

Electro-plated  ware,  wholly  or  in  part  electro 
or  gilt   

Electrotypes,  stereotypes  and  celluloids  of 
books,  and  bases  and  copper  shells  for  the 
same,  whether  composed  wholly  or  in  part 
of  metal  or  celluloid 

Electrotypes,  stereotypes  and  celluloids 

Electrotypes,  stereotypes  and  celluloids  of 
newspaper  columns,  and  bases  for  the  same, 
composed  wholly  or  partly  of  metal  or  cel- 
luloid   

Matrices  or  copper  shells  of  the  same .... 

Embalming  boards 

Embossed  paper,  extra  heavy,  for  cracked  and 
damaged  walls 

Embroideries,  n.e.s 

Emerv  in  bulk,  crushed  or  ground 

Emery  and  sand  paper 

Emery  wheels 

Enamelled  iron  hollow  ware 

Engines,  locomotives   

Engines,  fire 

Engines,  fire,  chemical 

Engines,  steam,  of  ships  or  other  vessels  built 
in  any  foreign  country,  etc 

Engines,  all  others,  and  boilers,  n.e.s 

Engravings  and  prints 

Entomology,  specimens  of 

Envelopes,  paper,  of  all  kinds 

Ergot  

Esparto,  or  Spanish  grass,  and  other  grasses 
and  pulp  of,  including  fancy  grasses,  dried. 
but  not  colored  or  otherwise   manufactured 

Essences  or  extracts,  mixed  with  spirits 

Essential  oils 

Ether,  sulphuric 

Excelsior,  for  upholsterers'  use 

Extract   of  logwood,    fustic,   oak,  and  of  oak 

bark 

Extract  of  malt,  for  medicinal  purposes,  n.e.s. 

Extract  of  fluid  beef,  not  medicated 

Eyelets  of  brass 

Eyeglasses,  finished 

Eyeglasses,  unfinished,  and  parts  of 

Fanoy  grasses,   dried,   but  not  colored  nor 

otherwise  manufactured 

Fancy  workboxes,  writing  desks,  glove  boxes, 
handkerchief  boxes,  manicure  cases,  per- 
fume cases,  toilet  cases  and  fancy  cases  for 
smokers'  sets,  and  all  similar  fancy  articles 
made  of  bone,  shell,  horn,  ivory,  wood, 
leather,  plush,  satin,  silk  satinette  or  paper; 
dolls  and  toys  of  all  kinds,  including  sewing 
machines,  when  not  more  than  $2  in  value  ; 
and  toy  whips,  ornaments  of  alabaster,  spar, 
amber,  terra  cotta  or  composition  statuettes 

and  bead  ornaments,  n.e.s 

Fans,  to  be  rated  according  to  material. 

Farina 

Feathers,  undressed 

Feathers,  n.e.s   

Feather  beds,  bolsters  and  pillows    

Felt,  pressed,  of  all  kinds,  not  filled  or  covered 

by  or  with  any  woven  fabrics 

Felt,  adhesive,  for  sheathing  vessels 

Felt,  printed  as  carpets 


-■5  I1 ' 

Same 
Same 

36  p  1 

30C  gal  &  20  p  C 
r  lb. 

Same 
Same 

.'i>    pei  11. 
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25  p  c 

1 

20  p  c 

Free 

Same 
Same 
Same 

Free 

30  pc 

35  P  c 
20  p  c 

Sim. 
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Same 
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30  pc 

30  p  c 

3c.  per  doz. 

25  PC 

S  tine 
Same 
Same 

Same 

25  p  c 

Same 

30  p  c 

Same 

Free 

2C.  per  sq.  in. 

Same 

I'Ac.  pr  sq.  in 

%c.  per  sq.  in. 
2C.  per  sq.  in. 

30  pc 

%c.  per  sq.  in 
\'Ac.  pr  sq.  in 
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35  Pc 
30  p  c 
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20  p  c 
25  Pc 
35  Pc 
35  Pc 
35  Pc 
35  P  c 
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35  p  c 
Same 
35  p  c 

30  p  c 
Same 
Same 
Same 

25  PC 

27'A  P  c 
20  p  c 
Free 
35  P  c 
Free 

Same 
25  p  c 
Same 
Same 
Same 
Same 

Free 

$2.25    per    Im. 
gal.  and  30  p  c 
10  p  c 
5c.  per  lb. 
«  P  c 

Same 

£2.40    and    j< 

pc 
Same 

25  p  c 

Free 
25  p  c 
25  p  c 
Free 
30  pc 
20  p  c 

Free 


Same 

Same 

Same 
Same 
Same 
Same 

Same 
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Old. 


New. 


Felt,  roofing,  tarred  or  coated 25  p  c  same 

Felt,  roofing,  not  tarred 25  p  c  same 

Felt  cloth,  n.e.s Sc.  lb.  &  25  p  c    

Ferro-manganese  and  ferro-silicon    5PC  same 

Fertilizers,  artificial  and  mineral 10  p  c  same 

Fibre,  Mexican,  Tampico  or  Istle Free  same 

Fibreware,    indurated     fibreware,    vulcanized 

fibreware  and  all  articles  of  like  material  ...  25  p  c  same 

Fibre,  vegetable,   for  manufacturing  purposes  Free  same 

Fibril'la Free  same 

Filberts 2c.  per  lb.  same 

Files  and  rasps  35  P  c  30  p  c 

Fillets  of  cotton  and  rubber  not  exceeding  7 

inches  wide,  for  manufac.  of  card  clothing. .  Free  same 

Firearms 20  p  c  30  p  c 

Fire  bricks,  for  use  exclusively  in  processes  of 

manufactures,  not  to  include  stove  linings. .  Free  same 

Fire  clay  gas  logs 20  p  c  same 

Fire  clay  gas  retorts 20  p  c  same 

Fire  clay  retorts,  crucibles 30  p  c  same 

Fire  clay Free  same 

Fire  works 25  p  c  same 

Fire  hose,  of  cotton  or  linen,  lined  with  rubber, 

or  of  rubber 32  p  c  35  p  c 

Fire  dogs,  iron   27  K  25  p  c 

Fish,    and   the   products   thereof,  from  New- 
foundland    Free  same 

Fish  skins  and  fish  offal Free  same 

Fish. — Mackerel,  fresh     ic.  per  lb.  same 

Herrings,  pickled  or  salted ]/ic.  per  lb.  same 

Salmon,  pickled  or  salted ic.  per  lb.  same 

Salmon,  fresh Free  14c.  per  lb. 

All  other  fish,  pickled  or  salted,  in  bbls. . .  ic.  per  lb.  same 

Foreign  caught  fish,  imported  otherwise 
than  in  bbls.  or  half  bbls., whether  fresh, 

dried,  salted  or  pickled,  n.e.s 50c.  100  lbs.         same 

Smoked  and  boneless  fish  ic.  per  lb.  same 

Anchovies  and  sardines,  packed  in  oil  or 
otherwise,  in  tin  boxes,  measuring  not 
more  than  5  in.   long,  4  in.  wide,   and 

3^  in.  deep 5c.  per  box  same 

In  half  boxes,  measuring  not  more  than 

5  in.  long,  4  in.  wide,  and  1  y%  deep 2^c.  half  box      same 

In   quarter  boxes,    measuring   not   more  2c.    per    quar- 

than  4K  in.  long,  2^  wide  and  1 14  deep  ter  box  same 

Imported  in  any  other  form 30  p  c  same 

Fish   preserved   in   oil,   except  anchovies 

and  sardines 30  p  c  same 

Salmon  and  all  other  fish  prepared  or  pre- 
served, including  oysters,  n.e.s 25  p  c  same 

Oysters,  shelled,  in  bulk 10c.  per  gal.        same 

Oysters,  canned,  in  cans  not  over  one  pint  3c.  per  can,  in- 
cluding cans        same 
Oysters  in  cans  over  one  pint  and  not  over  5c.  per  can,  in- 
one  quart eluding  cans        same 

Oysters  in  cans  exceeding  one  quart 5c.  for  each  qt.    same 

or  fraction  of  a 
qt.  of  the  capa- 
city, including 
cans,  5c.  qt. 

Oysters  in  the  shell 25  p  c  same 

Oysters,  seed  and  breeding,  imported 
for  the  purpose  of  being  planted  in  Can- 
adian waters Free  same 

Packages  containing  oysters  or  other  fish 

not  otherwise  provided  for 25  p  c  same 

Oils,  spermaceti,  whale  and  other  fish  oils, 
and  all  other  articles  the  produce  of  the 

fisheries,  n.e.s 20  p  c  same 

Cans   or  packages   made  of  tin  or  other 

material,  containing  fish  of  any  kind 

Not  exceeding  one  quart  in  contents.  iJ4c.    on   each 

can    or    pkg., 
and  when   ex- 
ceeding one  qt. 
an     additional 
duty    of   iKc. 
for  each   addi- 
tional quart  or 
fractional   part 
thereof. 
Fish     hooks,    nets,    seines,    lines  and  twines, 
not   to   include   sporting   fishing   tackle   or 
hooks   with   flies,    or    trolling    spoons,     or 
threads  or  twines  commonly  used  for  sewing 

or   manufacturing   purposes Free  same 

Fish  hooks,  n.e.s 27K  P  c  30  p  c 

Fish  nets,   seines   3°  P  c  same 

Fishing  rods 3°  P  c  same 

Fishing  hooks,  with  flies 3°  P  c  same 

Flagstones,  sawn  or  otherwise  dressed 30  p  c  25  p  c 

Flannels,  of  every  description,  n.e.s.    (wool),  5c.  lb.  and  25      35  p  c 

Flax,  fibre Free  same 

Flax,    tow    of Free  same 

Flax  seed Free  same 

Flax   sail  twine SPC  same 

Flax,  manufactures  of,    n.e.s 20  p  c  25  p  c 

Flint,  flints  and  ground  flint  stones Free  same 

Floor  earthenware  tiles 35  P  c  same 

Florist   stock,    viz.,    palms,    orchids,    azaleas, 

cacti  and  flower  bulbs  of  all  kinds Free  same 


Flour,  buckwheat  or  meal %/Kc.  per  lb.  same 

Flour  of  corn i^c.  per  lb.        same 

Flour    of  rye 50c.  per  bbl.        same 

Flour  of  wheat 75c.  per  bbl.        same 

Flour  of  rice  or  sago 25  p  c  60c.  per  bbl. 

Fluting  machine,   iron 27K  P  c  same 

Fly  paper 35  P  c  25  p  c 

Fog  signals,    detonating 30  p  c  same 

Folding  machines 10  p  c  same 

Folia  digitalis Free  same 

Food,  milk,  and  all  similar  prep 30  p  c  same 

Foot   grease,   refuse  of  cotton  seed,   but  not 

when  treated  with   alkalies Free  same 

Forks,  table  cast  iron,  not  handled  nor  ground, 

or  otherwise  further   manufactured 10  p  c  same 

Fossils Free  same 

Fowls,  domestic,    pure   bred,   also  homing  or 

messenger  pigeons,  pheasants  and  quails  for 

improvement  of  stock Free  same 

Fowls,    other 20  p  c  same 

Frames,  clasps  and  fasteners,   for  purses   and 

chatelaine  bags  or  reticules,  not   more  than 

7  inches  in  diameter,  when  imported  by  the 

manufacturers  of  same  in  their  factories.  ..  .     20  p  c  same 

Fringes 30  p  c  35  p  c 

Fruit  syrups,  lime  juice,  and  fruit  juices,  n.o. p.     20  p  c  same 

Fruits,  dried,  desiccated,  or  evaporated  apples, 

dates,  figs,  and  other  dried,  etc.,  fruits,  n.e.s.     25  p  c  same 

Fruits,  dried,  raisins,  currants  and  prunes. ...     ic.  per  lb.  same 

Fruits,  bananas,  plantains,   pineapples,  pome- 
granates, guavas,  mangoes,  shaddocks  ;  wild 

blueberries,  strawberries   and  raspberries . .     Free  same 

Fruits,    green,    grapes 20.  per  lb.  same 

Fruits,  green,  blackberries,  gooseberries,  rasp- 
berries, strawberries,  cheiries,  and  currants. 

The  weight  of  the  package  to  be  included 

in  the  weight  per  duty,  n.e.s 2c.  lb.  same 

Fruits  in  air-tight  cans  or  other  packages.  The 

weight   of  the    cans   or  packages  to  be  in- 
cluded in  the  weight  for  duty 2j^c.  per  lb.        same 

Fruits  preserved  in  brandy  and  other  spirits.  .     $2  per  Im.  gal.    same 

Fuller's  earth Free  same 

Filler's  earth,    prepared 30  p  c  25  p  c 

Furniture,  of  wood,  iron  or  any  other  material, 

for  house,  cabinet  or  office,  fin.  or  in  parts, 

including   hair   and   spring  and  other  mat- 
tresses,  bolsters  and  pillows % .  . .     30  p  c  same 

Fur   skins,    of  all  kinds,   not   dressed  in  any 

manner   Free  same 

Fur  skins,  wholly  or  partially  dressed 15  p  c  same 

Fur  hats,    caps,   muffs,   tippets,  capes,    coats, 

cloaks  and  other  manufactures  of  fur 25  p  c  30  p  c 

Galvanized  Nails  and  Spikes,  wrought  and 

pressed 30  p  c  same 

Galvanized  sheet  iron,  number    17  gauge  and 

thinner 5PC  same 

Galvanic  batteries 25  pc  same 

Game 20  p  c  same 

Gannister Free  same 

Gas  and  coal  oil,  or  kerosene  fixtures,  or  parts 

thereof 27K  pc  30 pc 

Gas  coke Free  same 

Gas   meters 35  P  c  same 

Gas,  for  dentists  and  others 20  p  c  same 

Gelatine    25  p  c  same 

Gentian  and  ginseng  root Free  same 

German  spirits  of  nitrous  ether  (sweet  nitre),    $2.25  imp.  gal. 

and  30  p  c  $2.40 and 30 pc 

German  and   nickel   silver,  manufactures  of, 

not  plated  25  pc  same 

German  and  nickel  silver,  plated,  n.e.s 30  pc  same 

German  silver,  and  silver  in  sheets  Free  same 

Giant   powder,     dualin,  dynamite   and   other 

explosives    4c.  per  lb.  3c.  per  lb. 

Gilling  twine,   imported  for    the   use    of  the 

fisheries   Free  same 

Gilling  twines,  linen  thread 20  p  c  same 

Gilt  ware,  of  all  kinds,  except  jewellery 30  pc  same 

Ginger,  preserved 30  p  c  same 

Glacier,  window  decorations 6c.  per  lb.  and    20  p  c 

20  p  c 
Glass,  crystal  and  decorated  table-ware,  made 

expressly   for   mounting   with   silver-plated 

trimmings,  when  imported  by  manufactur- 
ers of  plated  ware 20  p  c  same 

Glass,    ornamented,    figured    and   enamelled 

colored  glass  ;     painted  and  vitrified  glass  ; 

figured,    enamelled     and     obscured    white 

glass,  and  rough  rolled  plate  glass   25  pc  30  p  c 

Glass  stained  windows 30  p  c  same 

Glass,  carboys  and  demijohns,  empty  or  filled 

bottles  and  decanters,  flasks  and  phials. ...     30  p  c  same 

Glass,  flasks  and  phials  ;     telegraph  and  light- 
ning rod  insulators,  jars  and  glass  balls,  and 

cut,  pressed  or  moulded  tableware 30  p  c  same 

Glass,   lamp,    gas   and    electric   light   shades, 

lamps  and  lamp  chimneys,  side  lights  and 

head  lights,  globes  for  lanterns,  lamps,  gas 

and  electric  lights,  n.e.s 30  p  c  same 

Glass,  all  other,  and  manufactures  of,  n.o. p., 

including  bent  plate  glass  20  p  c  same 
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Glass  bulbs  for  electric  lights to  p« 

Glass,  common  and  colorless  window 
and  plain  colored,  Mam.'.!,  tinted  or  mufflt  '1 

glass   in    sheets 20  p  c 

Glass,  imitation  porcelain  shadi      md  1 
glass  shades,  not  figured,  painted,  enamelled 

or  engraved  3"  P 

Glass  ami  emen  paper 20  p  c 

( rlass,  1  ierman  looking  glass,  unsilvered 17'A  P  c 

Glass,  plate,  not  bevelled,  in  sheets  01  panes 

not  exceeding  25  sq,  ft.   each,  n.o.p 4  to  6c.  sq.  R  . 

Class,  plate,  not  bevelled,  in  sheel  1  01  p 
n  .  e .  s 

Glate  plate,  bevelled,  in  sheets  or  panes 

Glass,  silvered  27'A  P  c 

(  ilass,  silvered,  bevelled 32K  P  c 

Glaziers'  hacking  and  putty  knives 35  P  c 

Gloves  and  mitts  of  all  kinds 35  P  c 

Glue,  sheet,  broken  sheet  and  ground   25  p  c 

(Hue,   liquid    25  P  c 

Glucose  and  glucose  syrup   I 'Ac.  per  lb. 

nne ' 20  p  c 

Goat  hair,  unmanufactured Free 

Gold  beaters'  moulds  and  skins   Free 

Gold  laces,  gold  and  silver  cloth  or  thread  .  .  30  p  c 
Gold  and  silver  bullion,  in  bars,  blocks  or  in- 
gots, and  bullion  fringe   Free 

Gold  and  silver  ware,  plated,   n.e.s 30  p  c 

Gold  medals  25  p  c 

Gold  and  silver  leaf,  and   Dutch    or  schlag 

metal  leaf 25  p  c 

Gold  and  silver,  manufactures  of,  n.e.s 25  p  c 

Gongs  for  doors,  as  bells 25  p  c 

Gooseberry  bushes   20  p  c 

1 1  ins  stock  (see  seedling  stock) Free 

Grape  vines 20  p  c 

Grain  of  all  kinds  when  damaged  by  water  in 

transitu  ^on  appraised  value)    2opc 

Granite  ware,  enamelled  iron  ware 35  P  c 

Grass,  manilla  and  sea  grass Free 

Grass,  manufactures  of,  n.e.s 20  p  c 

Gravels Free 

Grease,  rough,  the  refuse  of  animal  fat,  when 
imported  by  the  manufacturers  of  soap  for 

use  in  their  own  factory  only Free 

Grease,  axle    25  p  c 

Grease,  foot,  refuse  of  cotton  seed  after  oil  is 

pressed  out Free 

Grease,  other,  n.e.s 20  p  c 

Grindstones,  not  mounted,   and   not  less  than 

36  inches  in  diameter    

Grindstones,  n.e.s 

Guano,    and     other    animal    and    vegetable 

manures Free 

Gums,  amber,  Arable,  Australian,  Flemy, 
Copal,  Damar,  Kaurie,  Mastic,  Sandarac, 
Senegal,  and  shellac  ;  and  white  shellac  in 
gum  or  flake,  for  manufacturing  purposes  ; 
and  gum  Tragacanth,  gum  Gedda  and  gum 

Barberry Free 

Gum,    British,   Dextrine,    sizing,  cream    and 

enamel  sizing 10  p  c 

Gum,  sappato  and  chicle,  crude   Free 

Gum,  opium,  powdered $1.35  per  lb. 

Gum,  opium,  prepared  forsmokirTg $5  per  lb. 

Gum,  opium  (drug) Si  per  lb. 

Gums,  assafcetida,  camphor  and  others,  n.e.s.  20  p  c 
Gunpowder,  gun,  rifle,  sporting,  cannon  and 

musket,  canister 3c.  per  lb. 

Gunpowder,  blasting  and  mining 2c.  per  lb. 

Guns,  rifles  and  muskets 29  p  c 

Gut  and  wrorm  gut,  manufactured  or  unmanu- 
factured, for  whip  and  other  cord Free 

Gutta  percha  clothing,  or  clothing  made  water- 
proof with  guta  percha 35  P  c 

Gutta  percha,  crude Free 

Gutta  percha,  manufactures  of 25  P  c 

Gypsum,  crude  (sulphate  of  lime)    Free 

Hair,  cleaned  or  uncleaned,  but  not  curled  or 

otherwise  manufactured. . . ., Free 

Hair,  curled    2opc 

Hair  cloth  of  all  kinds    30  p  c 

Hair  mattresses 30  p  c 

Hair,  plasterers'  and  manufactures  of,  n.e.s.  ..  20  p  c 
Hair  oils,  pomatums  and  pastes,  and  all  other 
perfumed   preparations  used   for   the    hair, 

mouth  and  skin 30  p  c 

Hair  pins 30  p  c 

Hammers,  blacksmith  hammers 35  P  c 

Hammers,  other,  n.e.s 35  p  c 

Hammocks  and  lawn  tennis  nets  and  other 

like  articles  manufactured  of  twine,  n.e.s..  30  p  c 

Hams,  salted,  dried  or  smoked 2c.  per  lb. 

Harness  and   saddlery   of  every   description, 

and  parts  of  same 30  p  c 

Hatchets,  n.e.s 35  p  c 

Hat  boxes 30  p  c 

Hat  covers  of  rubber    25  p  c 

Hats,  caps  and  bonnets,  n.e.s 30  p  c 

Hatters'  plush,  of  silk  or  cotton,  and  furs  not 

on  the  skin Free 
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Illock  bark I 

1  lemp  paper,  made  on  four  I  )  lindl  i   m.n  hines 

.11 11 1  1  alendered  to  between  .006  and  .008  in. 

thickness,    for    niaiiul  hot    shells, 

primers  for  the  manufacture  of  shot  shells 
and  cartridge  and  felt  board,  sized  and  hy- 
draulic  pressed   and   covered   with  papi 

1  led  foi   [hi    mi. fact  ure  of  .earn  wails, 

when  such  articles  are  imported  bj  the 
manufacture  shells,  cartridges  and 

gun  wads,  to  be  u  edfor  these  purposes  only 

in  their  own  facM  .  ided  always  that 

the  said  articles  when  imported 

only  at  such  port   or  ports   as    may    be 

named  by  the  <  lontroller  ofCustoms,  and  at 

no  other  place Free  same 

1  lemp.  undressed Free 

Hemp,  manufactures  of,  n.e.s 20  p  c  25  p  c 

Hickory  spokes,  rough  turned,  not  tenoned, 
mitred,  throated,  faced,  sized,  cut  to  length, 

round  tenoned  or  polished I  1  same 

Hides,  raw,  whether  dried,  salted  or  pickled  .  .  Free  same 

Hobnails 30  p  c  30  p  c 

Hoes 35  P  c  25  p  c 

Holly 20  p  c  same 

Hominy,  in  barrels.- 40c.  per  barrel    same 

Honey,  in  the  comb  or  otherwise,  and  adultera- 
tions and  imitations  thereof 3c.   per  lb.  same 

Hoofs,  horns  and  horn  tips  Fret  same 

Hoop  skirts  and  similar  goods,  n.e.s 32K  P  c  25  p  c 

Hops  6c.   per  lb.  same 

Hop  extract  and  hop  roots 20  p  c  same 

Horns,  in  the  rough Free  same 

Horn  strips Free  same 

Horse  clothing,  shaped,  n.o.p 5c.  lb.  &  30  p  c    30  p  c 

Horse  clothing  of  jute,   shaped  or  otherwise 

manufactured 30  pc  same 

Horses,  n.e.s 20  p  c  same 

Hosiery,  of  silk 35  pc  same 

House  furnishing  hardware,  rated  according 
to  material. 

Hubs,  rough  hewn  or  sawn  only Free  same 

Hymn  books  Free  same 

Hydrants,  valves  and  watergates  (iron) 27'A  pc  25  p  c 

Ice  Free  same 

Ice  boxes 30  p  c  same 

Illuminating  oils,  composed  wholly  or  in  part 
of  the  products  of  petroleum,  coal,  shale  or 

lignite,  costing  more  than  30c.  per  gal 25  p  c  same 

I ncense 20  pc  same 

Indian  corn  of  the  varieties  known  as  "  South- 
ern White  Dent  Corn,"  or  horse  tooth  en- 
silage corn,  and  "  Western  Yellow  Dent 
Corn,"  or  horse  tooth  ensilage  corn,  when 
imported  to  be  sown  for  soiling  and  ensilage 

only  Free 

Indian  corn 7'Ac.  per  bush. 

Indian  corn  meal   40c.  per  bbl. 

Indian  corn  and  corn  meal,  when  damaged  by 

water  in  transitu  on  appraised  value 20  p  c 

India  rubber  boats  and  shoes  with  tops  or 
uppers  of  cloth  or  of  material   other  than 

rubber 30  pc 

India  rubber  boots  and  shoes  and  other  manu- 
factures of  India  rubber,  n.e.s 25  pc 

India  rubber  clothing,  or  clothing  made  water- 
proof with  India  rubber,  n.e.s 35  p  c 

India  rubber  hose,  belting,  packing,  mats  and 
matting,    and   cotton  and   linen  hose,  lined 

with  rubber 32'A  P  c  35  p  c 

India  rubber,  unmanufactured free  same 

India  rubber,  crude  and  hard  rubber  in  sheets, 
but  not  further  manufactured, and  re-covered 

rubber  and  rubber  substitute free  same 

Indigo free  same 

Indigo  auxiliary  or  zinc  dust free  same 

Indigo  paste  and  extract  of free  same 

Infants'  food,  all  kinds 30  pc  same 

Ink,  for  writing 20  pc  same 

Ink,  for  printing 2opc  same 

Inkstands,  n.e.s 30  p  c  same 

Insect  powder,  n.e.s 20  pc  same 

Iodine,  crude free  same 

Iodine,  resublimed 20PC  same 

Iris,  orris  root f  same 

Isinglass 25  p  c  same 

Iron  sand  or  globules  and  dry  putty,  for  polish- 
ing granite 20  p  c  same 

I  ron  borings free  same 

Iron  liquor,  solution  of  acetate  of  iron  for  dye- 
ing and  calico  printing ' . .  free  same 

Iron,  oxide  of,  dry 25  pc  same 

Iron  and  steel  and  manufactures  of: — 

Adzes 35  P  c  30  p  c 

Anchors  free  same 

Angles  for  iron  or  composite  ships  or  vesls  free  same 
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Angles,  rolled  iron  or  steel  angles,  chan- 
nels, structural  shapes  and  special  sec- 
tions,  weighing  less   than   35   lbs.    per    35  p  c,  but  not 

lineal  yard  lessthan$ioton    $7  per  ton 

Angles,  rolled  iron  or  steel  angles,  chan- 
nels and  special  sections,  weighing  not 
less  than  35  lbs.  per  lineal  yard,  and 
rolled  iron  or  steel  beams,  joists,  gird- 
ers, column  sections,  trough  sections  and 
other  building  or  bridge  structural  sec- 
tions, weighing  not  less  than  25  lbs.  per 
lineal  yard,  and  rolled  iron  or  steel 
bridge  plate  not  less  than  Y%  of  a  inch 
thick,  nor  less  than  15  inches  wide,  and 
flat   eye   bar  blanks,    not   punched   or 

drilled   12K  p  c 

Axes,  chopping  axes 35  P  c 

Axes   of   all   kinds,  adzes,    hatchets   and 

hammers,  n.e.s 35  P  c 

Axles,  springs  and  parts  thereof,  axle  bars    $20 per  ton,  but 
and  axle  blanks  of  iron  or  steel  for  rail-    not    less    than 

way  or  tramway  vehicles 35  P  c 

Axles,  springs  and  parts  thereof,  axle  bars 

and  axle  blanks  of  iron  or  steel,  n.e.s . .     ic.  lb.  &  20  p  c 

Balances 30  p  c 

Bars,  crowbars   30  p  c 

Bar  iron,  rolled  or  hammered,  comp. 
rounds,  squares  and  bars  and  shapes  of 
rolled  iron  or  steel,  not  more  than  four 
inches  in  diameter,  and  flats  not  thinner 
than    No.   16   gauge,   whether  in   coils, 

bundles,  rods  or  bars,  n.e.s $10  per  ton 

Barbed  wire  and  other  wire  for  fencing. .  .  j^c.  per  lb. 
Steel  rails,  weighing  not  less  than  45  lbs. 
per  lineal  yard,  for  use  in  railway  tracks  ; 
but  this  item  shall  not  extend  to  rails  for 
use  in  the  tracks  of  railways  used  or  in- 
tended for  private  purposes  only,  nor 
shall  it  extend  to  rails  which  are  not 
used  or  intended  to  be  used  in  connec- 
tion with  the  business  of  common  carry- 
ing of  either  goods  or  passengers,  nor 
shall  this  item  extend  to  rails  for  use  in 

the  tracks  of  street  railways  or  tramways  free  same 
Iron  or  steel  railway  bars  or  rails  of  any 
form,  punched  or  not  punched,  n.e.s., 
for  railways,  which  term  for  the  pur- 
poses of  this  item  shall  include  all  kinds 
of  railways,  street  railways  and  tram- 
ways, even  although  the  same  are  used 
for  private  purposes  only,  and  even  al- 
though they  are  not  used  or  intended  to 
be  used  in  connection  with  the  business 
of  common  carrying  of  goods  for  pas- 
sengers      30  p  c  same 

Boiler  tubes  of  wrought  iron  or  steel,  in- 
cluding corrugated  tubes   or   flues   for 

marine  boilers 7K  P  c  5pc 

Bowls  for  cream  separators  (steel) free  same 

Bolts  with  or  without  threads  or  nuts,  and 

bolt  blanks ic.  lb.  &  20  p  c    35  p  c 

Bridges,  iron  and  structural  iron  works  .  .     30  p  c,  but  not 

less  than  ic.  lb.    35  p  c 
Bridge  plate  not  less  than  %  of  an  inch 

thick,  nor  less  than  15  inches  wide 12%  p  c  10  p  c 

Canada  plates 5Pc  same 

Cast  iron  vessels,  plates,  stove  plates  and 
irons,   sad  irons,  hatters'  irons,  tailors' 

irons 27K  P  c  25  p  c 

Castings,  other,  n.e.s.,  iron 25  p  c  same 

Chain  traces,  iron 30  p  c  30  p  c 

Chains,   iron   or  steel,   5-16  of  an  inch  in 

diameter 5Pc  same 

Chains,  other,  n.e.s 27K  P  c  

Clock  springs 25  p  c  same 

Clock  springs  and  corset  steels,  to  be  flat 
wire  of  steel  of  No.  16  gauge  or  thinner, 
to  be  used  in  the  manufacture  of  dressed 
stays,  crinoline  and  corset  wire  ;  steel  of 
No.  20  gauge  and  thinner,  but  not  thin- 
ner than  No.  30  gauge,  to  be  used  in 
the  manufacture  of  corset  steels,  clock 
springs  and  shoe  shanks,  when  imported 
by  the  manufacturers  of  such  articles  for 

use  in  their  factories free  same 

Crowbars 30  p  c  same 

Crucible  cast  steel  wire free  same 

Crucible  sheet  steel,  11  to  16  gauge,  2% 
10  18  in.  wide,  when  imported  by  manu- 
facturers of  mower  and  reaper  knives  for 
the  manufacture  of  such  knives  in  their 

own  factories free  same 

Wrought  scrap  iron  and  scrap  steel,  being 
waste  or  refuse  wrought  iron  or  steel, 
fit  only  to  be  re-manufactured,  the  same 
having  been  in  actual  use,  not  to  include 
cuttings  or  clippings  which  can  be  used 
as  iron  or  steel  without  re-manufacture, 
and  steel  bloom  ends  and  crop  ends  of 
steel  rails,  $3  per  ton,  and  on  and  after 
the  1st  day  of  January  1895 #4  per  ton  $1.00  per  ton 


Old. 


N< 


Iron  or  steel,  being  pieces,  punchings  or 
clippings  of  boiler  plate  or  other  plates, 
sheets  or  bars  of  iron  or  steel,  whether 
the  same  have  had  the  ragged  or  crop- 
ped ends  or  edges  sheared  off  or  not, 
and  crops  from  iron  or  steel  rails  having 
both  ends  sawn  or  sheared  off,  the  same 
not  having  been  in  actual  use  and  being 
fit  for  re-rolling  or  re-manufacture  only    $4  per  ton  $1.00 per  ton 

Engines,  locomotive 35  p  c  same 

Engines,  steam  engines,  boilers  and  ma- 
chinery, composed  wholly  or  in  part  of 
iron  or  steel,  n.e.s 27%  P  c  25  p  c 

Fencing,  buckthorn  and  strip,  iron  or  steel.     \ic.  per  lb.  15  p  c 

Ferro  manganese,  ferro  silicon,  speigel .  .     5  p  c  same 

Files  and  rasps 35  p  c  30pc 

Files,  steel,  for  the  manufacture  of,  when 
imported  by  file  manufacturers  for  use 
in    their   factories free  same 

Fish   plates,    railway  fish   plates   and    tie 

plates $10  per  ton  $8  per  ton 

Forgings  of  iron  and  steel,  of  whatever 
shape,  or  in  whatever  stage  of  manufac- 
ture, n.e.s.,  35  per  cent,  but  not  less 
than $15  per  ton  30  p  c 

Forks,  table,  cast  iron,  not  handled  or 
ground  or  otherwise  further  manufac- 
tured       10  p  c  same 

Furniture  of  any   material 30  p  c  same 

Garden  rakes,  hay  knives,  scythes,  lawn 
mowers,  rakes,  n.e.s.,  pronged  forks  of 
all  kinds  and  hoes 35  P  c  25  p  c 

Hinges,  T  and  strap,  and  hinge  blanks.,     ic.  per  lb.  and     %c.  per  lb.  and 

20  p  c  25  p  c 

Hollowware,  of  cast  or  wrought  iron,  n.e.s.     27^  pc  30  p  c 

Hollowware,  enamelled 35  p  c  same 

Horseshoes   and  horseshoe  nails 30  pc  same 

Hoop  iron,  not  exceeding  }i  of  an  inch  in 
width  and  being  No.  25  gauge  or  thin- 
ner, used  for  the  manufacture  of  tubular 
rivets free  same 

Iron  or  steel  sheets,  hoops,  bands  and 
strips,  n.e.s.,  other  iron  or  steel  of  all 
widths,  sheet  iron,  common  or  black, 
smoothed,  polished,  coated  or  galvan- 
ized, and  Canada  plates,  No.  17  gauge 
and  thinner 5PC  same 

Iron  or  steel  hoops,  bands  and  strips,  8 
inches  and  less  in  width,  No.  18  gauge 
and  thicker $10  per  ton  $7  per  ton 

Iron  or  steel  plates  or  sheets,  sheared 
or  unsheared,  and  skelp  iron  or  steel 
sheared  or  rolled  in  grooves,  and  iron 
or  steel  of  all  widths  thicker  than  No. 
17  gauge,   n.e.s $10  per  ton  $7  per  ton 

Iron  or  steel  ingots,  cogged  ingots, 
blooms  and  slabs,  billets  and  puddled 
bars,  loops  or  other  forms  less  finished 
than  iron  or  steel  bars,  but  more  ad- 
vanced than  pig  iron,  except  castings. .     $5  Per  ton  $2  per  ton 

Iron  or  steel  beams,  sheets,  plates,  angles 
and  knees,  for  iron  or  composite  ships 
or  vessels free  same 

Iron  masts  for  ships,  or  parts  of free  same 

Wrought  iron  or  steel  nuts  and  washers, 
iron  or  steel  rivets,  bolts  with  or  without 

threads,  nut  and  bolt  blanks,  less  than     ic.  per  lb.  and    %c.  per  lb.  and 
H  of  an  inch  in  diameter 25  pc  25  p  c 

Wrought  iron  or  steel  nuts  and  washers, 
iron  or  steel  rivets,  bolts  with  or  without 

threads,  nut  and  bolt  and  hinge  blanks,     ic.  per  lb.  and    J^c.perlb.and 
n.e.s.,  and  T  and  strap  hinges 20  p  c  25  p  c 

Iron,  all  articles  rated  as  iron  or  manufac- 
ture of  iron  shall  be  chargeable  with  the 
same  rate  of  duty,  if  made  of  steel,  or  of 
steel  and  iron  combined,  unless  other- 
wise provided  for 

Knife  blades  or  knife  blanks  in  the  rough, 
for  use  by  electro-platers 10  p  c  same 

Knives,  reapers'  and   mowers'  knives.  ...     20  p  c  25  p  c 

Locks 32K  Pc  30pc 

Locomotive  and  car  wheel  tires  of  steel, 

in   the    rough free  same 

Manufactured  articles  of  iron,  brass  or 
steel  which  at  the  time  of  their  importa- 
tion are  of  a  class  or  kind  not  manufac- 
tured in  Canada,  imported  for  use  in 
the  construction  or  equipment  of  ships 
or  vessels free  same 

Manufactures,  articles  or  wares  not  speci- 
ally enumerated  or  provided  for,  com- 
posed wholly  or  in  part  of  iron  or  steel, 
and  whether  partly  or  wholly  manu- 
factured       27K  p  c  30  p  c 

Mattocks 35  P  c  30  pc 

Nails  and  spikes,  wrought  and  pressed, 
galvanized  or  not,  horseshoe  nails,  and 
all  other  wrought  iron  or  steel  nails, 
n.e.s.,  and  horse,  mule  or  ox  shoes. ...     30  p  c  same 

Nails,  cut  nails  and  spikes  of  iron  or  steel, 
including  railroad  spikes %c.  per  lb.  He.  per  lb. 
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N'.iil  rods,  Swedish  rolled  iron,  under  H 
inch  in  diameter,  f<>i  the  manufacture 
o!  horse  shoe  nails  and  Swedi  ih  rolled 
iron  rods,  undei  '  i  in<  li  111  diameti  i 
and  oi  not  less  than  pei   n>.  in 

value 15  ])  c 

Nails,  composition,  spikes    and    sheath. 

nails ig  p  c 

Name  plates,  enamelled 35  I'  >' 

Needles,  steel,  \  i/.. ,  cylinder  needles,  hand 

frame  needles  and  latch  needles 30  p  c 

Needles,  steel,  n  ,o.p 30  p  1 

Other    steel.    n.CS 27'A   pc 

Picks,  mattocks,  grub  -  hoes,  adzes, 
hatchets,  and  eyes  01   poles  for  same, 

and  tools   of  all    descriptions,  n.e.s.  ...  35  p  (- 

Pig  iron,  iron  kentledge  and    scrap  iron.,  jj^  per  ton 
Pipes,  east  iron,  $10  per  ton,  but  not  less 

than 35  P  C 

Planing  mills,  and   parts  of,  in  any  stage 

of  manufacture 30  p  c 

Plates,  scraper  plates  27M  P  c 

I  Mates,  engraved  on  steel 20  p  c 

I  Mates,  steel  plates  less  than  30  in.  wide 
and  not  less  than   '-,  of  an  inch  thiek   .  .     12'A  p  c 

I 'Kites,  cast-iron  plates,  and  stove  plates, 
and  irons,  sad  irons,  hatters'  irons  and 
tailors'  irons    27'A  P  c 

Plate,  <  "anada   plale 5  P  C 

I'lates,  saw  plates,  cut  to  shape  only,  not 
otheru  ise  manufactured free 

Plough  plate,  mould  boards  and  land 
sides,  and  other  plates  for  agricultural 
implements,  when  cut  to  shape  from 
rolled  plates  of  steel,  but  not  moulded, 
punched,  polished  or  otherwise  manu- 
factured, and  being  of  a  greater  value 
than  4c.  a  pound   SPc 

Portable  steam  engines,  threshers,  separ- 
ators, horse  power,  portable  saw  mills 
and  planing  mills,  and  parts  of 30  p  c 

Puddled  bars $5  per  ton 

Pumps  of  all  kinds  and  wind  mills   30  pc 

Railway  bars  and  rails,  iron  or  steel,  for 
railways  and  tramways.  (See  steel  rails) 

Rivets,  iron  or-  steel,  bolts  with  or  without 
threads,  or  nut  or  bolt  blanks.  (See 
wrought  iron  or  steel  nuts,  etc.) 

Rods  of  steel,  rolled,  under  half  an  inch 
in  diameter,  or  under  half  an  inch 
square,  imported  by  knob  or  lock  manu- 
facturers, or  cutlers,  for  use  exclusively 
in  such  manufacture  in  their  own  fac- 
tories         free 

Rolled  iron  tubes, not  welded, under  1  'A  in. 
in  diameter  ;  angle  iron,  9  and  10  gauge, 
not  over  i'A  in.  wide;  iron  tubing,  lac- 
quered or  brass  covered,  not  over  iH 
in.  diameter,  all  of  which  are  to  be  cut 
to  lengths  for  the  manufacture  of  bed- 
steads, and  to  be  used  for  no  other 
purpose  ;  when  imported  for  the  manu- 
facturers of  iron  bedsteads,  to  be  used 
for  these  purposes  only,  in  their  own 
factories,  until  such  time  as  any  of  the 
said  articles  are  manuf  d  in  Canada ....     free 

Rope,  raw  hide,  as  belting,  being  soused.    20  p  c 

Safes,  doors  for  safes  and  vaults,  scales, 
balances  and  weighing  beams  of  iron  or 
steel 30  p  c 

Saws  of  all  kinds   32  A  p  c 

Scrap  iron  and  scrap  steel,  old,  and  only 
fit  to  be  remanufactured,  being  part  of 
or  recovered  from  any  vessel  wrecked 
in  water  subject  to  the  jurisdiction  of 
Canada    free 

Screws,  commonly  called  wood  screws — 

2  inches  or  over  in  length   3c.  per  lb. 

I  inch  and  less  than  2  inches  in  length.     6c.  per  lb. 
Less  than  1  inch,   8c.  per  lb.,   provided 

that  the  duty  shall  not  be  less  than. .    35  p  c 

Screws,  iron,  steel,  brass,  or  other  metals, 
n.e.s 30  p  c 

Scythes 35  P  c 

Sheet    iron,   common   or  black,    No.  17 

gauge  and  thinner  5  pc 

Sheet  iron  signs,  not  framed 25  pc 

Sheet  iron.   (See  iron  or  steel  sheets,  etc.) 

Sheet  iron,  for   iron  or  composite  ships . .    free 

Sheets,  crucible  sheets,  steel,  11  to  16 
gauge,  2'A  to  18  inches  wide,  imported 
by  manufacturers  of  mower  and  reaper 
knives  for  manufacture  of  such  knives 
in  their  own  factories   lree 

Shoes,  horse,  mule  and  ox  shoes 30  pc 

Shovels  and    spades,    shovel   and  spade 

blanks,  and  iron  or  steel  cut  to  shape    50c.  per  doz. 
for  same and  25  p  c 

Skates ioc.  per  pair 

30  p  c 


same 

same 

same 
HO  pi 


30  pc 

J2.50  per  Ion 

$8  pei   inn 
25  p  c 


10  p  c 

'25  pc 
same 


25  p  c 

£2  per  ton 

25  pc 


same 
same 


same 
30  p  c 


same 

35  p  c 
35  p  c 

35  p  c 

35  p  e 
25  p  c 

same 
30  p  c 

same 


same 

same 


35  p  c 
35  P  c 
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1  d  at  i'/jv.  lb.  &  over     ' 
Sledges 30  p  c 

Steel  i,  table  and  buL  I  35  p  c 

Sieel  oi    No.    12   gauge   and    thinner,   but 

not  thinnei  than  No.  30 gauge,  imported 

bj   inaiiufx  in  i-ps  and 

n  tin-  manufac- 
ture of  such    articles  only  ill   then    own 

in  tones  1 

Steel   for    the   maniil.n  ture    "I   harm 
LUgerS,  and  auger  hits,  when    impoi  ti 

by  the  manufai  tui  h  articles 

for  use  in  their  own  factories  only    ....     li 
Steel,  Nos.  24  and  17  gauge,  in  shi  ets  63 

inches  long   and   from    18   inches   to    32 

inches   wide    for   the    manufacture 

tubular  bow  socket-,  when  imported  b) 
the  manufacturers  for  their  ow  n  factories 

"iily free 

Steel,    manufactures   of,  or   parts   of  iron 

and  parts  steel,  n.e.s 27^   p  c 

Si'Ms    27'A   V  C 

Stove  plates 27K  pc 

Swords 27  'A  P  c 

Wedges 30  p  C 

Iron  and  manufactures  of,  or  part  iron   and 

part  steel,  n.e.s 27  'A  P  C 

Strips  specially  imported  for  the  manufac- 
ture of  buckthorn  and  plain  strip  fenc- 
ing for  use  in   their  factories free 

Tacks,  cut,  brads  or  sprigs,  not  exceeding 

16  ounces  to  the  thousand i'Ac  per  1,000 

Tacks,  shoe,  'A  to  4  oz.  to  the  thousand.  .     ic.  per  1,000 
Tacks,  cut,  brads  or  sprigs,  exceeding  16 

oz.   to  the  thousand iKc.  per  lb. 

Track  tools,  wedges,  crowbars  and  sledges    30  pc 

Traps   27'A  p  c 

Tubing,  wrought  iron,    over  2  inches  in 

diameter 15  pc 

Tubing,  of  lap-welded  iron,  threaded  and 
coupled  or  not,  one  and  one-quarter  to 
two  inches  inclusive  in  diameter,  for  use 
exclusively  in  artesian  wells,  petroleum 
pipe  lines  and  petroleum  refineries  ....  20  pc 
Tubes  not  welded  nor  more  than  i'A-inch 

in  diameter  of  rolled  steel    15  p  c 

Tubes   or   pipes,  either  wrought    iron   or 

steel 5-ioc  .  &  30  p  c 

Washers,  n.e.s ic.  ib.&2opc 

Provided  that  on  all  iron  and  steel  bars, 
rods,  strips  or  steel  sheets  of  whatever 
shape,  and  on  all  iron  or  steel  bars  of 
irregular  shape  or  section,  cold  rolled, 
cold  hammered  or  polished  in  any  way, 
in  addition  to  the  ordinary  process  of  hot 
rolling  or  hammering,  there  shall  be  paid 
one-sixth  of  one  cent  per  pound  in  ad- 
dition to  the  rate  imposed  on  the  said 
materials. 
And  provided,  further,  that  all  articles 
rated  as  iron  or  manufactures  of  iron 
shall  be  chargeable  with  the  same  rate 
of  duty  if  made  of  steel,  or  of  steel  and 
iron  combined,  unless  otherwise  spe- 
cially provided  for. 
Ivory  knives  and  folders  and  fancy  manufrs  . .  35  p  c 
Ivory  and   ivory   nuts,    unmanufactured   and 

veneers,  sawn   only free 

Ivory  veneer,  other 20  p  c 

Ivory,  manufactures  of,  n.e.s 20  p  c 

Ivory  vaccine  points free 

Jack   Screws  of  every  description,  n.e.s 35  P  c 

Jalap  root   free 

jams,  jellies  and  preserves 3'Ac  per  lb. 

Japanned  and  stamped  tinware,  etc 25  p  c 

Jerseys,  ladies' 5c.  lb.  and 

30  pc 
Jewellery  and  manufactures  of  gold  and  silver    25  pc 

harps 35  P  c 

junk,  old free 

I  ute  and  jute    butts free 

jute,  carpeting  or  matting  and  mats 25  p  c 

I  ute  cloth,  as   taken   from  the  loom,  neither 
pressed,    mangled,  calendered,  nor   in   any 

way   finished tree 

Jute,   colored  fabrics,  part  cotton,  yarns  or 

other  material 30  p  c 

Jute,  manufactures  of,   n.e.s 20  p  c 

nn,  flax  or  hemp,  plain  dyed  or  colored, 
when  imported  by  manufacturers  of  carpets^ 
rugs,    mats,   jute    webbing    or    cloth,     and 

twines,  tor  use  in  their  own  factories free 

Kainite,  or  German  potash  salts  for  fertilizers    free 

Kelp free 

Kerosene  and  coal  oil  fixtures  or  parts  thereof    27K  pc 

Knives,   oyster   knives 35  p  c 

Knitting   machines   27'.-   pc 

Knitting   needles    and  machine  needles    and 

needles  of  all  kinds 30  pc 

Kryolite  or  cryolite free 


New, 


same 
lame 

Sop  c 


25  p  c 
30  pc 
same 

30  p  c 


35  p  c 
35  p  c 

30  p  c 
30  p  c 


10  p  c 

30pc 
25  p  c 


30  pc 

same 

same 
same 
same 
same 
same 
same 

35  p  c 

30  pc 

same 

same 

same 

same 


2.)  p  e 
25  p  e 


same 
same 
same 
30  pc 
90pc 
25  pc 

same 
same 
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Labels,  for  fruit,  vegetables,  meat,  fish,  con- 
fectionery, and  other  goods,  also  tickets, 
posters,      advertising      bills     and     folders,     15c.  per  lb.  and 

whether  lithographed  or  printed 25  P  c  35  p  c 

Lac-dye,  crude,  seed,  button,  stick  and  shell,     free  same 

Laces,  boot,  shoe  and  stay 30  p  c  same 

Laces,  braids,  fringes,  embroideries,  cords, 
tassels,  and  bracelets,  elastic,  round  or  flat, 
including  garter  elastic,  braids,  chains  or 
cords  of  hair  ;  lace  collars  and  all  similar 
goods,  lace  nets  and  nettings  of  cotton,  silk, 
linen  or  other  materials,  table  cloths  and 
curtains,  when   made   up,  trimmed   or   un- 

trimmed,  and  belts  of  all  kinds 30  p  c 

Lamb  and  sheepskins,  tanned,  dressed,  waxed 

or  glazed 17  K  P  c 

Lamp,  reflectors 30  p  c 

Lamp  shades,  made  of  paper 35  p  c 

Lamp  wicks 25  p  c 

Lamp  springs 10  p  c 

Lamp  black  and  ivory  black free 

Lap  robes ,  rubber 35  P  c 

Lard  and  lard  compound,  and  similar  sub- 
stances, cottolene  and  animal  stearine  of  all 

kinds,  n.e.s 2c.  per  lb. 

Lard  oil 20  p  c 

Lastings,  mohair  cloth  or  other  manufac- 
tures of  cloth  when  imported  by  manufac- 
turers of  buttons  for  use  in  their  own  fac- 
tories and  woven  or  made  in  patterns  of 
such  size,  shape  or  form,  or  cut  in  such 
manner  as  to  be  fit  for  covering  buttons  ex- 
clusively       free 

Lava,  unmanufactured    free 

Lava,  manufactures  of,  fancy    35  P  c 

Lead  bars,  blocks  and  sheets 60c.   100  lbs. 

Lead,  old  scrap  and  pig 40c.   100  lbs. 

Lead  pipe  and  shot 4-ioc.  lb.  and 

25  pc 
Lead,  nitrate  and  acetate  of,  not  ground   ....     free 
Lead  pencils  of  all  kinds,  in  wood  or  otherwise    25  pc 

Lead,  manufactures  of,  n.e.s 30  p  c 

Leather,  upper,  including  dongola,  cordovan, 
kid,  lamb,  sheep,  kangaroo,  alligator,  cha- 
mois, and  calf,  dressed,  waxed  or  glazed.  . .     17%  p  c 
Leather  and  skins,  n.o.p.,  tanned,  belting  lea- 
ther and  sole  leather 15  pc 

Leather  belting  or  other  material,  n.e.s 20  p  c 

Leather  board  and  leatheroid,  and  boot  and 

shoe  counters  made  therefrom 20  p  c 

Leathers,  glove,  when  imported  by  glove 
manufacturers  for  use  in  their  factories  in 
the  manufacture  of  gloves,  viz.,  lamb,  kid, 
buck,  deer,  antelope  and  water-hog,  tanned 

or  dressed,  colored  or  uncolored 10  p  c 

Leather,  morocco  skins,  tanned,  but  not  fur- 
ther manufactured 15  pc 

Leather,  patent,  japanned  or  enamelled,  and 

morocco  leather 22}^  p  c 

Leather,  sole,  tanned,  but  rough  or  undressed    10  p  c 

Leeches   free 

Lentils,  fresh 25  p  c 

Lime  juice  and  fruit  juices  containing  not 
more   than  twenty-five   per   cent,   of  proof 

spirits   60c.  per  gal. 

When  more  than  25  per  cent $2  per  gal. 

Lime  juice  and  other  fruit  juices,  n.o.p 20  pc 

Lime  juice,  crude  only free 

Lime     20  p  c 

Lime,  chloride  of free 

Linen ,  damask 25  pc 

Linen  canvas,  when  to  be  used  for  boats  and 

ships'  sails   25  p  c 

Licorice  paste    20  pc 

Licorice  root,  not  ground free 

Licorice,  stick  or  roll  20  p  c 

Litharge free 

Lithographic  presses    10  p  c 

Lithographic  stones,  not  engraved 20  p  c 

Litmus  and  all  lichens,  prepared  and  not  pre- 
pared         free 

Lobsters,  preserved 25  pc 

Lobsters,  alive  20  p  c 

Locks,  other,  n.e.s  32K  P  c 

Locomotives  and  railway  passenger,  baggage 
and  freight  cars,  being  the  property  of  rail- 
way companies  in-  the  U.  S.  running  upon 
any  line  of  road  crossing  the  frontier  so  long 
as  Canadian  locomotives  and  cars  are  ad- 
mitted free  under  similar  circumstances  into 
the  U.S.,  under  regulations  to  be  prescribed 

by  the  Controller  of  Customs   free 

Locust  beans  and  locust  bean  meal free 

Logwood,  fustic,  oak  and  oak  bark,  extracts  of    free 

Logwood,  compound  extracts  of 20  p  c 

Logsand  round  unmanufactured  timber, n.e.s.     ^ree 

Mace  and  nutmegs 2S  P  c 

Macaroni  and  vermicelli 25  pc 

Machines,  dating   27K  P  c 

Machinery,  n.e.s 27K  P  c 

icry,    mining   and    smelting,    imported 
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same 
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same 
same 
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same 
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same 
same 


same 
same 
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15  p  c 
same 
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same 
same 
same 
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same 

same 

same 

25  pc 

25  pc 
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prior  to  the  16th  day  of  May,  1896,  which  is 
at  the  time  of  its  importation  of  a  class  or 

kind  not  manufactured  in  Canada free  same 

Madder    and    munjeet,    or    Indian    madder, 

ground  and  prepared,  and  all  extracts  of  .  .     free  same 

Magic  lanterns  and  slides  therefor,  philosophi- 
cal, photographic,  mathematical  and  optical 

instruments,   n.e.s 25  pc  same 

Magnesia 20  p  c  25  p  c 

Magnesia  fluid   50  p  c  same 

Malt,   upon   entry   for  warehouse,  subject  to 

Excise  regulations 15c.  per  bush .      same 

Malt,  extract  of  (non-alcoholic),  for  medical 

purposes,  n.e.s 25  pc  same 

Manganese,  oxide  of    free  same 

Mangles   27^  pc  25  p  c 

Manilla  hoods 20  pc  same 

Mantels,  slate 30  pc  same 

Manures,  guano  and  other  manures    free  same 

Manuscripts  and  insurance  maps free  same 

Maps,  charts,  for  the  use  of  schools  for  the 
blind,  and  globes,  geographical,  topographi- 
cal and  astronomical,  n.e.s free  same 

Marble  blocks  from  the  quarry,  in  the  rough  .  .     free  same 

Maple  sugar    20  p  c  same 

Marble  blocks  and  slabs,  sawn  on  more  than 

two  sides 20  p  c  same 

Marble  slabs,  sawn  on  not  more  than  two  sides    10  p  c  20  p  c 

Marble,  finished,  and  all  manufs.  of,  n.e.s. .  . .     3°  P  c  35  p  c 

Matches,  wax  or- wood   25  p  c  same 

Mattresses,  hair,  spring  and  other  30  p  c  same 

Matting,  cocoa   25  pc  same 

Meats,  fresh,  n.e.s 3c.  per  ft.  same 

Meats,  canned,  and  canned  poultry  and  game 

Mand  soups     25  p  c  same 

eats,  extract  of  fluid  beef  not  medicated ....     25  p  c  same 

Meats,  n.e.s 2c.  per  ft.  same 

When  in  barrel,  the  barrel  to  be  free. 

Meat  stuffers 27K  P  c  25  p  c 

Meats,  poultry  and  game,  n.o.p 20pc  same 

Meats,  mutton  and  lamb,  fresh 35  p  c  same 

Medals,  gold  or  silver 25  pc  30pc 

Medals,  German  or  nickel  silver 25  p  c  same 

Medals,  brass,  bronze  or  plated 30  p  c  same 

Medicines,  patent,  proprietary,  viz  :  All  tinc- 
tures, pills,  powders,  troches  or  lozenges, 
syrups,  cordials,  bitters,  anodynes,  tonics, 
plasters,  liniments,  salves,  ointments,  paste, 
drops,  waters,  essences,  oils,  and  all  medi-' 
cinal,  chemical  and  pharmaceutical  prepara- 
tions, when  compounded  of  more  than  one 
substance,  n.o.p.,  all  liquids,  50  per  cent.; 
provided  that  this  item  shall  not  be  held  to 
include  drugs  and  preparations  recognized 
by  the  British  and  the  United  States  Pharma- 
copoeia and  French  Codex  as  official. 

Medicines,  patent,  all  other,  n.e.s 25  p  c 

All  medicinal  preparations,  whether  chemi- 
cal or  otherwise,  usually  imported  with 
the  name  of  the  manufacturer,  shall  have 
the  true  name  of  such  manufacturer, 
and  the  place  where  they  are  prepared, 
permanently  and  legibly  affixed  to  each 
parcel  by  stamp,  label  or  otherwise,  and 
all  medicinal  preparations  imported 
without  such  names  so  affixed  shall  be 
forfeited. 

Meerschaum,  crude  or  raw free  same 

Menageries,  horses,  cattle,  carriages  and  har- 
nesses of,  under  regulations  prescribed  by 

the  Controller  of  Customs free  same 

Mercury  or  quicksilver free  same 

Metal  composition,   n.e.s 20  p  c  same 

Metal,   yellow   metal   in  bars,  bolts,  and  for 

sheathing free  same 

Mica 20  p  c  same 

Microscopes 25  p  c  same 

Milk  food  and  other  similar  preparations 30  p  c  same 

Milk,  condensed 3#c.  per  ft.        same 

Coffee,  condensed,  with  milk 30pc  same 

Mill  board,  not  straw  board 10  p  c  same 

Mineral  waters,  natural,  not  in  bottles free  same 

Mineral  waters,  n.e.s 20pc  same 

Mineral  and  bituminous  substances,  n.e.s. ...     20  p  c  same 

Mineralogy  specimens free  same 

Models  (original)  of  inventions  and  other  im- 
provements in  the  arts  ;  but  no  article  or  ar- 
ticles shall  be  deemed  a  model  which  can 

be  fitted  for  use free  same 

Molasses,  produced  in  the  process  of  the 
manufacture  of  cane  sugar  from  the  juice  of 
the  cane,  when  imported  in  the  original 
packages  from  the  district  where  produced 
in  the  country  where  the  cane  was  grown, 
and  which  has  not  been  subjected  to  any 
process  of  treating  or  mixture  after  leaving 
the  country  from  which  originally  shipped. 

(a)  Testing  by  polariscope,  400  or  over, 
a  specific  duty  of  ij{c.  per  gal same 

(b)  When  testing  less  than  400,  and  not 
less  than  35°,  a  specific  duty  of  1  %c.  per 


25  and  50  p  c 
same 
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gal.,  and  in  addition  thereto  ic.  per  gal. 
for  each  degree  or  fraction  of  a  degrei 

less  than  40 

The  packages  (when  of  wood)  in  which 
imported  to  be  exempt  from  duty. 

Molasses  gates 2TA  P  c 

Molasses  and  syrups  of  all  kinds,  n.o.p.,  the 
product  "i  the-  sugar  cane  or  beet  root,  n.e.s., 
and  all  imitations  thereof  or  substitutes  there 

foi Kc.  per  ft. 

Moss,  Iceland  and  other  mosses,  and  seaweed 
and  seagrass,  crude  or  in  their  natural  state, 

or  cleaned  onl) 

Moss,  other,  n.e.s 20  |>  e 

Mouldings  of  wood,  plain  20  p  C 

Mouldings  of  wood,  gilded,  or  otherwise 
further  mauuf.  than   plain    25  p  C 

Mowing  machines,  self-binding  harvesters, 
harvesters  without  binders,  binding  attach- 
ments, reapers,  sulky  and  walking  ploughs, 
harrows,  cultivators,  seed  drills  and  horse 
rakes 2(1  pc 

Muslin,  plant  bed  muslin,  white  cotton 25  p  c 

Musi,-,  printed,  bound  or  in  sheets 10c.  per  lb. 

Musical  instruments,  n.o.p 26  P  C 

Musk,  in  pods  or  in  grains free 

Mustard  cake 16  P  c 

Mustard,  ground  26  p  c 

Mustard,  French  mustard,  liquid,  as  sauce. . .  35  p  c 

Naphtha,  wood  naphtha,  or  wood  alcohol  .  .  $2.25  Im.   gal. 

Naphtha,  n.e.s tic.  Im.  gal. 

Needles,  knitting    30  P  C 

Needles,  steel,  all  other 30  p  c 

Newspapers  or  supplemental  editions  or  parts 
thereof,  partly  printed  and  intended  to  be 

completed  and  published  in  Canada 25  1>  C 

Newspapers  and  quarterly,  monthly  and  semi- 
monthly   magazines,    and    weekly    literary 

papers,  unbound   free 

Newspapers  and  magazines,  if  bound 6c.  per  lb. 

Nickel  free 

Nickel  anodes 10  p  c 

Nickel  and  German  silver,  manf.  of,  not  plated  25  p  c 

if  plated 30pc 

Nitrate  of  soda  or  cubic  nitre free 

Nitrate  of  soda   free 

Nitrate  of  lead,  not  ground free 

Nitro  glycerine   4c.  per  ft . 

Noils,  being  the  short  wool  which   falls  from 

the  combs  in  worsted  factories free 

Numbering  machines,   not  to  be  classed  with 

printing  presses 27  'A  P  c 

Nuts,  shelled,  n.e.s 5c.  per  ft. 

Nuts,  almonds,   walnuts,   Brazil    nuts,  pecans 

and  shelled  peanuts,   n.e.s 3c.  per  ft. 

Nuts,  cocoa $\  per  100 

Nuts,  cocoa,  when  imported  direct 50c.  per  100 

Nuts,  all  kinds,  n.o.p 2c.  per  ft. 

Nutgalls free 

Oakum free 

( >ak  bark free 

Oats 10c.  per  bush . 

Oat  flour 20  p  c 

Oatmeal  20  p  e 

(  Ml,  aniline,  crude , free 

Oil,  coal,  illuminating  oils  composed  wholly 
or  in  part  of  the  products  of  petroleum,  coal, 
shale  or  lignite  costing  more  than  30c.  per 

gal 25  p  c 

Oil,  coal  and  kerosene,  distilled,  purified  or 
refined,  naphtha,    petroleum   and   products 

of,  n.e.s fjc.    Im.  gal. 

Oils,  petroleum,  crude,  fuel  and  gas  oils  (other 
than  naphtha,  benzine  or  gasoline,  when  im- 
ported by  manufacturers  other  than  refiners) 
for  use  in  their  factories  for  fuel  purposes  or 

for  the-  manufacture  of  gas 3c.  per  gal. 

(  Ml,  carbolic  or  heavy  oil    free 

Oil,  castor   20  p  c 

Oil,  cod  liver 20  pc 

Oils,  cocoanutand  palm,  in  their  natural  state  free 

Oil,  colza 20  p  c 

Oil,  flax  seed  or  linseed,  raw  or  boiled   20  p  c 

Oil,  hair,  perfumed   30pc 

Oil,  lard  oil 20  p  c 

Oils,  lubricating,  composed  wholly  or  in  part 

of  petroleum,  costing  less  than  25c.  Im.  gal.  Gc.  Im.  gal. 

Oils,  lubricating,  all  other   25pc 

Oils,  neatsfoot    20pc 

Oil,  olive,  for  manufacturing  purposes free 

Oil,  olive,  prepared  for  salad  purposes 30  p  c 

Oil,  sesame  seed    20pc 

Oil,  tallow  20  p  c 

Oil.  all  other,  n.e.s 20pc 

Oil  cake  and  meal,  cotton  seed  cake  and  meal, 

palm  nut  cake  and  meal free 

Oil  cloths  and  silk  India  rubbered,  flocked  or 

coated  with  rubber,  n.o.p 21%  p  c 

Oil  cloth,  table  and  shelf,  enameled  floor,  cork  30  p  c.  but  not 

matting  or  carpet  and  linoleum less     than    4c. 

per  sq.  yd. 
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1  tiled  p  iper •'!•">  i>  1  

tearine  and  ten  Impoi  I 

manufai  tur<  1   of  leather  for  use  in  the  roanu- 

1  in  their  factories free 

mile Si  pel   Hi. 

outward  ball ing    I 

Icing S5  per  lb. 

Opium,  powdered 11.86  pet  lb  one 

( Iptical  instruments,  n.e.s. 25  p  c 

<  trangi  lei 1  ind  lime  ■.  in  boxe  ■■!  capa- 
city not  exceeding  2'/i  cubic   feet 86c.   per  box         same 

In  half  boxes,  capacity  1%  cubic  feel  ....  18c.  per  box. 

[n  cases  and  all  otheapackages IOi    pei  cu.  ft.    same 

u  itV 

In  bulk Jfl.50pei  1,000 

In  barrels  not  exceeding  in  that 

of  the  196  ft.  flour b  ,. 66c.  per  bbl.       same 

1  metals,  of  all  kinds 

Organs    cabinet 80  p  1  same 

( Irgans,  sets  or  parts  of  sets  of  reeds  for  cabinet 

organ     25  p  c 

'i     in,,  pipe  organs 25  p  1  30  P  C 

(  IrnamentS  of  alabaster,  spar,  amber  and  terra 

cotta,  or  composition   35  p  c 

;  '  free  same 

(  isiers  and  willow  furniture   30  p  c 

( )ttar  of  roses  and  oil  of  roses free 

Oxide  of  copper,  black  and  platinum,  for  use 

in  the  manufacture  of  chlorate free  same 

Fails,     tubs,    churns,    brooms,    washboards, 

pounders  and  rolling  pins    20  p  c  same 

Paints  and  colors,  ultramarine  blue,  dry  or  in 
pulp,  metallic  colors,  viz.:    oxides  of  col 

copper  and  tin,  n.e.s free  same 

Ochres,    ochrey  earths,   raw  siennas  and 

colors  dry,  n.e.s 20  p  c  same 

Oxides,  dry  fillers,  fire-proofs,  umbers  and 

burnt  siennas,  n.e.s 25  p  C  same 

hue  proof  paint,  dry 26  p  C  same 

Paints  and  colors,  rough  stuff  and  fillers, 

n.e.s 25  p  c  same 

Ground  in  spirits,  and  all  spirit  varnishes 

and  lacquers  $\.\2%  gal.  same 

Paris  green,  dry 10  p  c  same 

Dry  white  and  red  lead,  orange  mineral 

and  zinc  white 5pc  same 

White  lead  in  bulk,  not  mixed  with  oil. .  .     25  p  c  same 

Painters'  metal  graining  combs 35  p  c  same 

Painters'  pallet  knives .' 35  p  c  30  p  c 

Paintings  in  oil  or  water  colors,  by  artists  of 
well-known  merit,  or  copies  of  Old  Masters 

by  such  artists free  same 

Paintings  in  oil  or  water  colors,  production  of 

Canadian  artists     free  same 

Paintings,  prints,  engravings,  drawings  and 
building  plans,  photos  and  pictures,  n.e.s. .  .     20  p  c  same 

Palm  leaf,  unmanufactured    free  same 

Palm  leaf,  when  manufactured,  n.e.s '20  p  c  same 

Paper  weights,  glass 30  p  c  same 

Paper  cutters  and  printing  presses 10  p  c  same 

Paper  bags,  plain,  n.e.s 25  p  c  same 

Paper  boxes,  with  chromos,   but  without  any 

printed  matter     Gc.  ft.  &  20  p  c    35  p  c 

Paper  boxes,  labelled  empty 15c.  ft.  &  25 pc    35  p  e 

Paper,  draw  ing,  mounted,  enamelled  or  parch- 
ment       35  p  c  same 

Paper  hangings,  all  other,  and  borders,  per 
roll  of  8  yds.  and  under,  and  proportionately 

I.  ir  greater  lengths 1  Vi  roll  X  26  PC    35  p  c 

Paper,  wall,  not  including  borders,  printed 
on  plain  ungrounded  paper,  and  colored 
with  any  material  except  bronze, gilt  or  flitter    35  p  c  35  I'  c 

Paper  files,  clips ■    30  p  c  same 

Papier  mache,   manufactures  of    35  p  c  same 

Paper  of  all  kinds,  n.e.s 25  p  c  same 

Paper  kites,  as  toys 35  p  c  same 

Paper,  ruled,  oiled  or  waxed 35  p  c  same 

Paper,  tarred 25  p  c  same 

Paper,  union  collar  cloth,  in  rolls  or  sheets, 

not  glossed  or  finished 15  p  c  same 

Paper,  union  cloth,  in  rolls  or  sheets,  glossed 

or  finished   20pc  same 

Paper,  filter  paper,  in  sheets 25  p  c 

Paper,  fly  paper 36  p  c  25  p  c 

Paper  letters,  gummed,  plain  or  colored,  in 

bulk 35  p  c  same 

Paper  letters,  gummed,  put  up  in  envelopes, 
with  printed  descriptions  for  special  adver- 
tising purposes,  signs  or  labels  15c.  lt>.&  2i>  pc    l.">c.  lb. 

Paper  sacks  or  bags  of  all  kinds,  printed  or 

not  25  p  c  same 

Paper,  waste  or  clippings free  same 

Paper,  pressed,  in  sheets 35pc  same 

Paper,  glazed,  plated,  marbeled,  enamelled 
paper,   and   card   board,  similarly   finished 

n.e.s 35  p  c  same 

Paper,  manufactures  of,  including  ruled  and 
bordered  papers,   papeteries,  boxed  papers 

and  envelopes  and  blank  books 35  P  c  same 

Parasols.     (See  umbrellas) 

Patterns  of  brass  30  P  c  same 
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Passover  bread  for  free  distribution 
among  the  Hebrew  community  in 
connection  with  their  religious  rites,    free  same 

Patterns  of  iron  or  steel 27^   p  c  30  p  c 

Paving  blocks,  made  from  slag  of  blast 

furnace    20  p  c  same 

Peaches,  n.o.p. ,  the  weight  of  the 
package  to  be  included  in  the  weight 

for  duty ic.  per  lb.        same 

Peach  trees 3c.  each  same 

Pears,  green  fruit 20  p  c  same 

Pear  trees  of  all  kinds 3c.  each  same 

Peas 10c.  bush.        same 

Pearl,  mother  of,  not  manufactured.  . .     free  same 

Pearl  card  cases 35  p  c  same 

Pearl  collar  buttons  or  studs  as  jewel'ry    25   p  c  30  p  c 

Pearl,  manufactures  of,  fancy 35  p  c  same 

Pelts,  raw free  same 

Pencils,  lead,  wood  or  otherwise 25   p  c  sane 

Pencils,  slate 25  p  c  same 

Penholders,  wood 25  p  c  same 

Pens,  steel 27^  p  c  30  p  c 

Pens,  gold 20  p  c  same 

Pen  racks,  iron 27^   pc  25  p  d 

Perfumery,  including  toilet  prepara- 
tions (non-alcoholic),  viz  :  Hair  oils, 
tooth  and  other  powders  and  washes, 
pomatums,  pastes  and  all  other  per- 
fumed preparations  used  for  the  hair, 

mouth  and  skin 30  p  c  same 

Perfumed  spirits  in  bottles  or  flasks  not 

weighing  more  than  4  oz  . . . ' 50  p  c  same 

Perfumed    spirits    in   bottles,    flasks  or 

other  packages,    weighing  more  than    $2. 251m. gal    $2.40  gal. 

4  oz and  40  p  c       and  40  p  c 

Persis  or  extract  archill  and  cudb'r . . . .    free  same 

Petroleum,  crude,  fuel  and  gas  oils 
(other  than  naphtha,  benzine  or  gaso- 
line), when  imported  by  manufactur- 
ers (other  than  refiners),  for  use  in 
their   factories  for  fuel   purposes,  or 

for  the  manufacture  of  gas 3c.  per  gal.      2^c.  gal. 

Petroleum.      (See   Oils.) 

Pheasants  for  improvement  of  stock  . .    free  same 

Pheasants,  other 20  p  c  same 

Philosophical  instruments  and  appa- 
ratus, not  manufactured  in  the  Do- 
minion, and  when  imported  by  or 
for  the  use  of  universities,  colleges 
and  schools  and  scientific  societies . .    free  same 

Philosophical,  photographic,  optical 
and    mathematical  instruments    and 

apparatus,  n.e.s 25  pc  same 

Phosphorus free  same 

Phosphor  bronze  in  blocks,   bars,  sheet 

and  wire 10  p  c  same 

Photograph  albums 35  p  c  same 

Album  insides  of  paper     tree  same 

Photographers'    albumenized  paper...     30  p  c  same 

Photographic  dry   plates 30  p  c  same 

Piano  covers,  rubber  and  cotton 27^   p  c  35  p  c 

Piano  stools 30  p  c  same 

Pianofortes 35  pc  3°pc 

Pianofortes,  parts  of 25  p  c  same 

Pickers,  raw  hide,  for  cotton  looms  ....     20  p  c  25  p  c 

Pickles,  sauces  and  catsups,  including 

soy 35  p  c  same 

Pictorial  illustrations  of  insects,  etc., 
when  imported  by  and  for  the  use 
of  colleges  and  schools,  scientific  and 

literary  societies free  same 

Picture    and    photographic    frames,    of 

any  material 30  p  c  same 

Picture  nails 32^   p  c  30  p  c 

Pictures,  framed 30  p  c  same 

Pillows  and  bolsters 30  pc  same 

Pins,  manufactured   from  wire   of   any 

metal 30  p  c  same 
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Pipe  clay,  unmanufactured free  same 

Pitch,  Burgundy free  same 

Pitch,   pine,   in    packages    of   not   less 

than  1 5  gals free  same 

Pitch,  pine,   other 20  p  c  same 

Pitch  coal,  for  roofing free  same 

Pitch,  bone,  crude  only free  same 

Plaits,  straw,  Tuscan,  grass,  chip,  ma- 

nilla,  cotton  and  mohair free  same 

Planing  mills  and  parts  of,  in  any  stage 

of  manufacture 30  pc  25PC 

Plants,  viz.:  Fruit,  shade,  lawn  and 
ornamental  trees,  shrubs  and  plants, 

n.e.s 20  p  c  same 

Plaster  of  Paris  or  gypsum,  ground  not 

calcined 15  pc  same 

Plaster  of  Paris,  calcined  or    manufac-    40c.  per  bbl.     I2^c.      100 

tured of  300  lbs.        lbs. 

Plasters,  medicated,  all   kinds 25   p  c  same 

Plated  ware  and  gilt  ware,  of  all  kinds, 

whether  plated  wholly  or  in  part ....     30  p  c  same 

Platinum  and  black  oxide  of  copper  for 

the  manufacture  of  chlorate free  same 

Plates,  engraved  on  wood,  steel  or 
other    metal,    and     transfers    taken 

from  the   same 20  p  c  same 

Playing  cards 6c.  per  pack    same 

Plum  trees,  of  all  kinds 3c.  each  same 

Plumbago,  crude 10  p  c  same 

Plumbago,  all  manufactures  of,  n.e.s. .     25  p  c  same 

Plush,  of  cotton 30  p  c  35  p  c 

Plush,  silks,  other 30  p  c  same 

Pocketbooks   and  purses 30  p  c  same 

Pomades,  French  or  flower  odors,  pre- 
served in  fat  or  oil  for  the  purpose  of 
conserving  the  odors  of  flowers  which   , 
do  not  bear  the  heat   of  distillation, 
when  imported  in  tins  of  not  less  than 

10  lbs.    each 15  pc  same 

Pomades,  all  others 30  pc  same 

Pop  corn,  in  cakes  or  balls 35  pc  same 

Porcelain  ware,  n.e.s 30  pc  same 

Porcelain   shades 30  p  c  same 

Portable  machines,  portable  steam  en- 
gines, threshers  and  separators,  horse 
powers,  portable  saw  mills  and  plan- 
ing mills    and  parts  thereof  in  any 

stage  of  manufacture 30  pc  25  pc 

Potash,    muriate   and   bichromate    of, 

crude free  same 

Potash,  chlorate  of,  in  crystals  or 
ground    only,     when    imported    for 

manufacturing  purposes  only free  same 

Potash,  German  mineral free  same 

Potash,  red  and  yellow  prussiate  of. .    free  same 

Potatoes,  sweet 10c.  bushel     same 

Pork,  barrelled  in  brine  (barrels  con- 
taining same  to  be  free  of  duty) ....     2c.  per  lb.        same 

Potatoes,    other 25  p  c  1 5c.  bush. 

Poultry  and  game  of  all  kinds 20  p  c  same 

Precious  stones,  in  the  rough free  same 

Precious  stones,  also  imitations,  pol- 
ished, but  not  set  or  otherwise  manu- 
factured, n.e.s 10  p  c  same 

Printing  presses  and  printing  machines, 
such  only  as  are  used  in  newspaper, 
book  and  job  printing  offices  ;  fold- 
ing machines  and  paper  cutters  used 
in  printing  and  bookbinding  estab- 
lishments, and  lithographic  presses.     10  p  c  same 

Prunella    free  same 

Pulp  wood 25  pc  same 

Pulp  or  grasses free  same 

Pumice  or  pumice  stone,  ground  or  un- 

ground free  same 

Pumps,  of  all  kinds 30  pc  same 

Pumps,  steam 30  pc  25  p  c 
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I'utty 15  pc  same 

Putty,  dry,  for  polishing  granite free  same 

Quills,  in  natural  state  or  unpl'd free  same 

(.hulls,  other 20  p  c  same 

Quince  trees  of  all  kinds 3c.  each  same 

Quinine,  sulphate  of,  in  powder free  same 

Rags  of  cotton,  linen,  jute,  hemp  and 
woolen,  paper  waste  or  clippings, 
and  waste  of  any  kind  except  mineral 

waste free  same 

Rags  from  Europe, except  Great  Britain, 

prohibited 

Railway  rugs  of  all  materials 30  p  c  same 

Raisins  .  .  .  .' ic.  per  lb.        same 

Raspberry  and  blackberry  bushes  ....  20  p  c  same 
Rattans   and    reeds,   manufactured    or 

partly  manufactured 17^   pc  15  pc 

Rattans  and  reeds  in  their  natural  state  free  same 

Red  liquor  for  dying  and  calico  printing  free  same 

Refrigerators 30  p  c  same 

Rennet,  raw  or  prepared free  same 

Resin,  in  pkgs,  not  less  than  100  lbs. .  free  same 

Resin  or  rosin  oil free  same 

Resin ,  other,  n.  e.  s 20  p  c  same 

Ribbons  of  all  kinds  and  materials  .  . .  30  p  c  35  p  c 
Rice,   uncleaned,    unhulled  or  paddy, 

3-  10c.  per  lb.,  but  not  less  than  ...  .  30  p  c  ^c.perlb. 

Rice,  other 1  %c.  lb.  same 

Rice  and  sago  flour  and  sago 25  pc  same 

Rice,  when  imported  by  makers  of  rice 

starch,  for  use  in  their  own  factories.  3^c.  lb.  same 

Rope,  iron  wire 25   pc  same 

Rope,  or  cordage 1  >^c.  lb.  and    20  p  c 

10  p  c 
Roots,  medicinal,    viz.,    aconite,    cal- 
umba,  ipecacuanha,  rhubarb,   sarsa- 
parilla,  squills,    taraxicum   and  val- 
erian    free  same 

The  same  ground  or  powdered    . .  20  pc  same 

Rose  bushes 20  pc  same 

Rotten  stone 20  p  c  same 

Rove,  when  imported  for  the  manufac- 
ture of  twine  for  harvest  binders  ...  10  p  c  5  p  c 

Ruling  pens   10  p  c  same 

Rye  (see  grain) 10c.  bush.        same 

Rye  flour 50c.  bbl.  same 

Saccharine  or  any  product  containing 

over  one-half  of  one  per  cent,  thereof.  20  p  c  same 

Saddlers'  soap 25  pc  35  P  c 

Saddlery  of  every  description 30  pc  same 

Saffron  and  safflower,  and  extracts  of, 

and  saffron  cake free  same 

Sago    25  pc  same 

Sago  flour 25  p  c  same 

Sails,    for  boats  and  ships,   also  tents 

and  awnings 25  pc  same 

Sal  ammoniac  and  sal  soda free  same 

Saleratus 20  p  c  same 

Salt,  imported  from  the  United  King- 
dom or  any  British  possessions,  or 
imported  for  the  use  of  the  sea  or  the 

gulf  fisheries,  n.e.s free  same 

Salt,    fine,    in  bulk,    and  coarse    salt, 

n.e.s 5c.  100  lbs.     same 

Salt,  in  bags,  barrels,  or  other  pack- 
ages (packages  same  duty  as  if  im- 
ported empty) 7KC  IO°  lbs    same 

Saltpetre free  same 

Salt  cake  (sulphate  of  soda),  crude  .  . .  free  same 

Sand   free  same 

Sand,   colored 20  p  c  same 

Sand  cloth 20  p  c  35  p  c 

Sand    (iron)    or  globules  for   polishing 

granite    free  same 

Sand,  glass,  flint  and  emery  paper. .  . .  20  p  c  35  p  c 

Satchels    30  p  c  same 

Sausage  casings,   n.e.s 20  pc  same 
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Sateens,  tor  use  of  corset  manufactur- 
ers, etc -. 25  p  c  same 

Sauces,  catsups  and  pickles,   including 

soy 35   p  c  same 

Sausage  skins  or  casings,  not  cleaned,     free  same 

Sawdust,  of  the  following  woods  :  ama- 
ranth, cocoboral,  boxwood,  cherry, 
chestnut,  walnut,  gumwood,  ma- 
hogany, pitch  pine,  rosewood,  sandal 
wood,  sycamore,  Spanish  cedar,  oak, 
hickory,  whitewood,  African  teak, 
black  heart  ebony,  lignum  vitaj,  red 
cedar,  red  wood,    satin   wood,    white 

ash,  persimmon  and  dogwood free  same 

Scales,  and  weighing  beams 30  pc  same 

Scenery,  theatrical  and  other 20  pc  same 

School  ink  wells 30  p  c  same 

School  bags 30  pc  same 

Screws,  commonly  called  wood  screws, 

2  in.  and  over  in  length 3c.  lb.  35  p  c 

1  in.  and  less  than  2 6c.  lb.  35  p  c 

Less  than  1  in.,  8c.  lb.,    provided 

that  duty  shall  not  be  less    than    35  p  c  same 

Screws,  of  brass  or  other  metals, n.e.s.     30  p  c  35  p  c 

Screw  jacks  of  every  description 35  p  c  same 

Seeds — beet,     carrot,    turnip,   annatto, 

flax,  mangold  and  mustard free  same 

Seeds — flower,  garden,  field  and  other 
seeds  for  agricultural  or  other  pur- 
poses, when  in  bulk  or  large  parcels, 

n.o.p 10  p  c  same 

The  same  in  small  parcels 25  pc  same 

Seeds — aromatic,  which  are  not  edible 
and  are  not  in  a  crude  state,  and  not 
advanced  in  value  or  condition  by 
grinding  or  refining,  or  by  any  other 
process  of  manufacture,  anise,  anise 
star,  caraway,  cardamom,  coriander, 
cummin,  fennel  and  fenugreek    ....    free  same 

Seed   peas — imported  from  the  United 

Kingdom  for  the  purpose  of  seed .  . .    free  same 

Seedling  stock  for  grafting,  viz.,  plum, 

pear,  peach  and  other  fruit  trees  ....    free  same 

Senna  leaves free  same 

Settlers'   effects free  same 

Sewing  machines,  or  parts  of 30  p  c  same 

Shades,  glass  and  porcelain,  for  lamps 

and  gaslights 30  p  c  same 

Shawls  and  traveling  rugs  of  all  kinds.    25  p  c  30  p  c 

Shawls,  silk 25  p  c  30  p  c 

Sheep,  for  improvement  of  stock free  same 

Sheep  skins,  tanned  only i;  pc  same 

Sheep    skins,   dressed    and  waxed,    or 

glazed 17^  pc  same 

Shellac,  white,  for  manuf'g purposes. .    free  same 

Shells  of  all  kinds,  unmanufactured  . .    free  same 

Shells,  manufactured,  fancy 35  p  c  same 

Sheet  music    10c.  lb.  iopc 

Sheet  iron  signs,  not  framed    25  pc  30  pc 

Ships,  built  in  a  foreign  country,  on 
application     for    Canadian   register, 

except  machinery 10  pc  same 

Machinery  on  same 25   p  c  same 

Shirts,  costing  more  than  53  per  doz . .     $1  doz.  and 

25   pc  35  pc 

Shirts,  n.e.s  35  p  c  same 

Shoemakers'  pitch  and  wax 20  p  c  same 

Show  cases 35  p  c  same 

Show  cards,  framed 30  pc  35PC 

Silex  or  crystallized  quartz free  same 

Silk,  clothing 32^    p  c  35  p  c 

Silk  hosiery 10c.  doz.prs. 

and  35  pc        35  p  c 
Silk,  raw,  or  as  reeled  from  the  cocoon, 
not  being  doubled,    twisted  or   ad- 
vanced in  any  way,  silk  cocoons,  and 

silk  waste free  same 

Silk  twist,  sewing  and  embroidery  silk.    25  p  c  same 
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Silk,  in  the  gum  or  spun,  not  more 
advanced  than    singles,    tram,    and 

thrown  organizine,  not  colored 15  pc  same 

Silk,  velvets,  and  all  manufactures  of 
silk  or  of  which  silk  is  the  component 
part  of  chief  value,    n.e.s.,    except 

church  vestments 30  pc  same 

Silver  leaf 25  pc  same 

Silver-plated  ware 30  pc  same 

Skins,  bird,  and  skins  of  animals  not 
native  to  Canada  for  taxidermic  pur- 
poses, not  further  manufactured  than 

prepared  for  preservation free  same 

Slates,     roofing 30  p  c  25  p  c 

provided  that  the  duty  on  roofing 
slate  shall  not  exceed  75c.  per  square 
for  black  or  blue  slate,  and  90c.  for 
slate  of  other  colors. 

Slates,   school   and  writing 3°PC  25pc 

Slate  mantels 3°  P  c  same 

Slate  pencils 25  p  c  same 

Slates  and  manufactures  of,  n.e.s 30  p  c  same 

Sledges 3°  P  c  same 

Sleighs 30  p  c  35  p  c 

Soap,  common  or  laundry,  not  per- 
fumed       ic.  per  lb.        same 

Soap,  castile,  mottled  or  white 2c.  lb.  same 

Soap,  n.e.s.,  pearline  and  other  soap, 

powders,  pumice,  silver  and  mineral 

soaps,  sapolio  and  other  like  articles    35  p  c  same 

Socks    or    stockings    of   cotton,    wool, 

worsted,  the  hair  of  the  alpaca  goat 

or  other  like  animal 10c.  doz.prs. 

and  35  p  c  35  p  c 
Soda  ash  caustic  in  drums  ;  silicate  in 
crystals  or  in  solution  ;  bichromate 
nitrate  or  cubic  nitre,  sal  soda,  sul- 
phate of  soda,  arseniate.binarseniate, 
bisulphate,    chlorate,     chloride    and 

stannate  of  soda    free  same 

Soda,  bicarbonate  of 20  p  c  same 

Soda,  nitrite  of free  same 

Solder 30  p  c  same 

Soups    25  p  c  same 

Soy 35  p  c  same 

Spectacles  and  eyeglasses 30  p  c  same 

Spectacles  and  eyegiass  frames,  parts  of    20  p  c  same 

Spelter,  in  blocks  and  pigs free  same 

Spermaceti 20  p  c  same 

Spices  of  all  kinds,   except  mace  and 

nutmegs,  unground 12^  p  c  same 

Spices,  ground 25  pc  same 

Spices,  mace  and  nutmegs 25  p  c  same 

Spirituous  or  alcoholic  liquors  distilled 
from  any  material, or  containing,  com- 
pounded from  or  with  distilled  spirits  of 
any  kind  and  any  mixture  thereof  with 
water,  for  every  gallon  thereof  of  the 
strength  of  proof,  and  when  of  a 
greater  strength  than  that  of  proof  at 
the  same  rate  on  the  increased  quan- 
tity that  there  would  be  if  the  liquors 
were  reduced  to  the  strength  of  proof. 
When  the  liquors  are  of  less  strength 
than  that  of  proof,  the  duty  shall  be 
at  the  rate  herein  provided,  but  com- 
puted on  a  reduced  quantity  of  the 
liquors  in  proportion  to  the  lesser  de- 
gree of  strength;  provided,  however, 
that  no  reduction  in  quantity  shall  be 
computed  or  made  on  any  liquors 
below  the  strength  of  1 5  per  cent, 
under  proof,  but  all  such  liquors 
shall  be  computed  as  of  the  strength 
of  1 5  per  cent,  under  proof  as  fol- 
lows, viz. : 

Ethyl    alcohol  or    the    substance 
commonly  known    as    alcohol, 
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hydrated  oxide  of  ethyl,  or 
spirits  ot  wine  ;  gin  of  all  kinds, 
n.e.s.;  rum,  whiskey,  all  spirit- 
uous or  alcoholic  liquors,  n.o.p.  $2.25  gal.  $2.40  gal. 
Amyl  alcohol  or  fusil  oil,  or  any 
substance      known     as     potato 

spirit    or    potato  oil $2.25  gal.        $2.40  gal. 

Methyl  alcohol,  wood  alcohol, 
wood  naphtha,  pyroxylic  spirit, 
or  any  substance  known  as 
wood  spirit  or  methylated  spirit; 
absinthe,  arrack  or  palm  spirit, 
brandy,  including  artificial 
brandy  and  imitations  of 
brandy  ;  cordials  and  liqueurs  of 
all  kinds,  n.e.s. ;  mescal,  pulque, 
rum  shrub,  schiedam  and  other 
schapps,  tafia,  angostura,  and 
similar      alcoholic      bitters     or 

beverages $2.25  gal.        #2.40  gal. 

Spirits  and  strong  waters  of  any 
kind  mixed  with  any  ingredient 
or  ingredients  and  being  or 
known  or  designated  as  ano- 
dynes, elixirs,  essences,  extracts, 
lotions,  tinctures,  or  medicines,    $2.25  gallon    $2.40  and 

n.e.s and  30  p  c       30  p  c 

Alcoholic  perfumes  and  perfumed 
spirits,  bay  rum,  cologne  and 
lavender  waters,  hair,  tooth  and 
skin  washes  and  other  toilet 
preparations  containing  spirits 
of  any  kind,  when  in  bottles  or 
flasks  weighing  not  more  than 

4  oz.  each 50  p  c  same 

When  in  bottles,  flasks  or  other 

packages  weighing  more  than  $2.25  gal.        $2.4oand  40 

4  oz.  each and  40  p  c       pc 

Nitrous  either,  sweet  spirits  of  nitre    $2.25  gal.        $2.40  gal. 
and  aromatic  spirits  of  ammonia,    and  30  p  c       and  30  p  c 
Vermouth,    containing    not    more 
than    30  per  cent.,    and  ginger 
wine,  containing  not  more  than 

26  per  cent,  of  proof  spirits  ....    80c.  gal.  90c.  gal. 

If  containing  more  than    these 
percentages,    respectively,   of 

proof  spirits $2.25  gal.        $2.4ogal. 

Sponges    20  p  c  same 

Spurs  and  stilts,  used  in  the  manufac- 
ture of  earthenware free  same 

Square  reeds  and  rawhide  centres,  textile 
leather  or  rubber  heads,  thumbs  and 
tips,  and  steel,  iron  or  nickel  caps 
for  whip  ends,  when  imported  by 
whip  manufacturers  for  use  in  the 
mfr.  of  whips  in  their  own  factories,    free  same 

Starch,  including  farina,  corn  starch  or 
flour,  and  all  preparations  having  the 
qualities  of  starch.  (The  weight  of  the 
package  to  be  included  in  the  weight 

for  duty) 1  yic.  lb.  same 

Stones,  burr,  in  blocks,  rough  or  un- 
manufactured and  not  bound  up  or 

prepared  for  binding  into  millstone,    free  same 

Stone,  rough  freestone,  flag  stones, 
granite,  sandstone,  and  all  building 
stone,  except  marble,  from  the  quarry, 

not  hammered  or  chiselled 20  pc  J  5  P  c 

Stone,  granite,  flagstones  and  free- 
stones, dressed,  all  other  building 
stone  dressed,  eqcept  marble,  and  all 

manner  of  stone,  n.e.s 30  p  c  20  p  c 

Stone,  lithographic,  not  engraved  ....     20  p  c  same 

Stone,  grindstones,    not   mounted   and 

not  less  than  36  inches  in  diameter. .     $1.75  ton.         15  pc 

Straw  and  manufactures  of,  n.e.s 20  p  c  same 

Straw  boards  in  sheets  or  rolls,  plain  or 

tarred 30c.  100  lbs.    25  p  c 
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Sugar  of  milk 20  p  c  same 

Sugar  of  milk  tablets,  not  further  sweet- 
ened      20  p  c  same 

Sugar,  glucose  or  grape  sugar   'Xc-  'D-  Hc-  'D- 

Sugar,  all  above  No.  16,  Dutch  stand- 
ard in  color,  and  all  refined  sugars 
of  whatever  kinds,  grades  or  stand- 
ards,   the  usual   packages   in   which 

they  are  imported  to  be  free 1  14-iooc.  lb    ic.  lb. 

Sugar,  all   under  16  Dutch  standard..     yzz.  lb.  same 

Sugar  candy,  brown  or  white,  and  con- 
fectionery,including  sweetened  gums,     y^c.  lb.   and 

candied  peels,  and  pop  corn 35  p  c  same 

Sulphate  of  quinine  (in  powder) free  same 

Sulphate  of  iron  (copperas)  and  sul- 
phate of  copper  (blue  vitriol) free  same 

Sulphur  and  brimstone,  in  roll  or  flour,    free  same 

Sulphuric  ether 5c.  lb.  25  p  c 

Surgical  belts  or  trusses  and  suspensory 

badges  of  all  kinds 25PC  20  pc 

Surgical  and  dental    instruments    and 

surgical  needles 25PC  iopc 

Syrup,  glucose  syrup  and  corn  syrup, 
or  any  syrup  containing  any  admix- 
ture thereof 1  #c.  lb.  ^c.  lb. 

Tags,  tin,  for  plug  tobacco 25  pc  same 

Tagging,  metal,  plain,  japanned  or 
coated,  in  coils,  not  over  1  ]/z  inches 
in  width,  when  imported  by  manu- 
facturers of  shoe  and  corset  laces, 

for  use  in  their  own  factories free  same 

Tails,  undressed free  same 

Tape  measures 25  p  c  same 

Tapioca 20  p  c  25  pc 

Taraxicum  root free  same 

Tarpaulin,  cotton,  plain  or  coated  with 

oil,  paint,  tar  or  other  composition  . .     30  p  c  same 

Tar,  pine,  in  packages  of  not  less  than 

1 5  gallons  each free  same 

Tassels 30  pc  35PC 

Teas  and  green  coffees,  imported  direct 
from  the  country  of  growth  and  pro- 
duction       free  same 

This  item  shall  include  teas  and 
coffees  purchased  in  bond  in  any 
country  where  tea  and  coffee  are 
subject  to  Customs  duty,  pro- 
vided there  be  satisfactory  proof 
that  the  tea  or  coffee  so  pur- 
chased in  bond  is  such  as  might 
be  entered  for  home  consumption 
in  the  country  where  the  same 
is  purchased. 

Tea  and  green  coffee,  n.e.s :  . .  . .     10  p  c  same 

Teasels free  same 

Telephones  and  telegraph  instruments  : 
telegraph,  telephone  and  electric 
light  cables  ;  electric  and  galvanic 
batteries,  electric  motors,  generators, 
dynamos,  sockets  and  electric  ap- 
paratus, n.e.s 25  p  c  same 

Telescopes 25PC  same 

Tents  and  awnings 25  p  c  same 

Terra  japonica,  gambier  or  cutch   ....    free  same 

Terra    cotta   panels,     mouldings    and 

cornices 30  p  c  same 

Terraline,  vases  and  plaques 35  p  c  same 

Thermometers,  all  kinds 25  pc  same 

Terra  alba 20  p  c  same 

Thimbles,  steel 27 ^  pc  25  pc 

Thimbles,  brass 30  p  c  same 

Thread,  linen,  n.e.s 20  p  c  35  p  c 

Tin,  in  blocks,  pigs,  bars  and  sheets, 

plates  and  tinfoil  and  tin  strip  waste  .    free  same 

Tin,  crystals  and  tea  lead free  same 

Tin  plates  in  sheets  or  strips,  decorated    25  pc  same 

Tin  whisk  holders,    lacquered 25  pc  same 

Tinned  iron  kettle  ears 27^   p  c  25  p  c 
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Tinware,  stamped,  japanned  ware  and 

galvanized  iron  ware 25  pc  same 

Tinware,  and  manufactures  of  tin,  n.e.s.    25   p  c  same 

Tobacco,  cigars  and  cigarettes $2  per  II).         $3  lb 

and  25  p  c       25  p  c 
Tobacco,  manufactured,  and  snuff.  . . .     35c.   per  lb.    50c.  lb. 

and  12^  pc 

Tobacco,  cut 45c.  per  lb        55c.  II). 

and  12^  p  c 
Tobacco    pipes    ol     all     kinds,     pipe 

mounts,  cigar  and  cigarette  holders 

and  cases  for  the  same  35  p  c  same 

Tools,  mechanics'  and  edge  tools, n.e.s.    35  p  c  30  p  c 

Towels  of  every  description 25  pc  3°  P  c 

Towel  racks  and  rollers 30  p  c  same 

Toys,  all  kinds  and  materials 35  p  c  same 

Tracing  cloth 30  p  c,   but 

not  less  than 
4c.  sq.  yard    30  p  1 
Travelers'  baggage,   under  regulations 

to  be  prescribed  by  the  Minister  of 

Customs    free  same 

Trees,  n.e.s free  same 

Tree    nails free  same 

Tripoli 20  p  c  same 

Trunks 30  p  c  same 

Trunk  trimmings 3opc  same 

Turmeric free  same 

Turpentine,  raw  or  crude free  same 

Turpentine,  spirits  of   5  p  c  same 

Turtles    free  same 

Twine   for  harvest    binders,    of   hemp  10   p  c  until 

jute,  manilla  or  sisal,  and  of  manilla  Jan.  '98  then 

and  sisal  mixed 12^  pc  free 

Type,  for  printing 20  p  c  same 

Type   metal 10  p  c  same 

Typewriters 27^  p  c  25  p  c 

Type-making  accessories   for   printing 

presses 3°  p  c  iopc 

Typewriters,     tablets     with     movable 

figures,  geographical  map  and  musi- 
cal instruments,  when    imported   by 

and  for  the  use  of   schools  for   the 

blind,  and  being  and  remaining  the 

sole  property  of  the  governing  bodies 

of  said  schools,  and   not    of   private 

individuals,  the  above  particulars  to 

be  verified    by    special   affidavit   on 

each  entry  when   presented free  same 

Ultramarine  Blue,  dry  or  in  pulp free  same 

Umbrellas,  parasols  and    sunshades  of 

all   kinds   and  materials 35  p  c  same 

Umbrella  and  parasol,  steel  and  iron  or 

brass    ribs,     runners,     rings,     caps, 

notches,   tin    caps   and   ferrules,    for 

the    use   of  manufacturers    of    um- 
brellas      free  same 

Umbrella,  parasol  and  sunshade  sticks 

or  handles,  in  the  rough,  not  further 

manufactured  than  cut  into  suitable 

lengths    free  same 

Unenumerated  articles 20  p  c  same 

Vaccine  and  ivory  vaccine  points. .. .    free  same 

Valerian  root free  same 

Varnishes,    n.e.s 20c.  gal. and    same 

20  p  c 
Varnish,  black  and  bright  for  ship  use.    free  same 

Varnish  and  colors  ground  in  spirits  . .     Si.i2j£gal.    same 
Vaseline,  and   all   similar  preparations 

of  petroleum  for  toilet,  medicinal  or 

other   purposes 35  p  c  same 

Vases,  glass,  plain  or  fancy 20  p  c  same 

Vases,  china  and  porcelain 30  p  c  same 

Vases,  earthenware 30  p  c  same 

Vegetables,  when   fresh  or  dry  salted, 

n.e.s 25  pc  same 

Vegetables,  tomatoes,  fresh 20c.  bush.        same 

and  10  p  c 
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Vegetables,  sweet  potatoes  and  yams . .     ioc.  bush.        same 
Vegetables,  tomatoes  and  other  vege- 
tables,    including  corn    and   baked 

beans,  in    cans  or  other  packages, 

n.e.s.     The    weight    of  the   can    or 

other  package  to   be  included  in  the 

weight  for  duty I  %z.  lb.  same 

Vegetables,   onions,   sets  for  planting, 

not  fit  for  table   use 20  p  c  same 

Velveteens  and  cotton  velvets  and  cot- 
ton plush 30  p  c  30  p  c 

Veneers  of  wood,  not  over  3-32  of  an 

inch  in  thickness 7^  pc 

Veneers  of  wood,  not   over   1-16  of  an 

inch  thick,  made  from  woods  native 

to  Canada 10  p  c  

Velocipedes 3opc  same 

Veneers,  ivory,   sawn  only free  same 

Veneers,  ivory,  other,  n.e.s 20  p  c  same 

Vente,  fireclay  chimney  linings,  glazed 

or  sunglazed 35PC  same 

Verd  igrisor  sub-acetate  of  copper  (dry)   free 
Vinegar,  of  any  strength  not  exceeding 

the  strength  of  proof ;  for  each  deg. 

of  strength  in  excess  of  the  strength 

of  proof  an  additional  duty  of  2c.  ..     15c. imp. gal.    same 

Vices 35  P  c  3°pc 

"Wagon    and   catt  brushes 35  p  c  25  pc 

Wall  decorations,  Lincrusta  Walton..     i>^c.  roll  of 

8    yds.    and 
25  p  c  35  p  c 

Walking  sticks  and  canes  of  all  kinds, 

n.e.s 25  p  c  30  p  c 

Washing  crystal    20  p  c  same 

Watches 25  pc  same 

Watch    cases 35  pc  3°pc 

Watch,     composition    metal     for    the 

manufacture    of    filled    gold    watch 

cases   iopc  same 

Watch   keys,  of  brass 3°pc  25  p  c 

Watch  keys,  of  steel 27  ^  pc  25  p  c 

Watch  actions  or   movements 10  p  c  same 

Water  meters 30  p  c  same 

Wax,  parafine,  and  animal   stearine  of 

all  kinds 2c.  lb.  30  p  c 

Wax,  manufactures   of,  other 20  p  c  same 

Webbing,    elastic 20  p  c  same 

Webbing,    non-elastic 20  p  c  same 

Whalebone,    unmanufactured free  same 

Whalebone,  manufactures  of,  n.e.s.  ..     20  p  c  same 

Wheat    15c.  bush.         12c.   bush. 

Wheat  flour 75c.  bbl.  60c.  bbl. 

Wheels,  parts  of,  hubs  and  spokes,  in 

the  rough free  same 

Wheelbarrows  and  other  like  articles. .     30  p  c  same 

Whips   of  all   kinds,  including  thongs 

and  lashes 35PC  same 

Whiting  or  whitening,  gilders'  whiting 

and  Paris  white free  same 

Willow  for  basket  makers free  same 

Willow  and  osier  works,  n.e.s 25  p  c  same 

Window  curtain  poles 30  p  c  same 

Window     blind     rollers,      finished    or 

mounted    35  p  c  same 

Window  shades,  made  of  paper 35  p  c  same 

Wines  of  all   kinds,    except    sparkling 

wines,      including     orange,     lemon, 

strawberry,     raspberry,     elder     and 

currant,    containing   26   per  cent,  or 

less  of  spirits   of  strength  of  proof,     25c. imp. gal.    same 

imported  in   wood  or   bottles and  30  p  c 

Wines  of  every  degree  above  26  up  to 

40  p.  c,  3c.  more  for  each  degree  of  same 

strength  and 30  p  c 

Champagne  and    all  other  spark- 
ling wines,  in  bottles  containing 
each  not  more  than  1  quart  and    $3.30  dozen 
more  than  1  pint bottles  same 
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In  bottles  containing  not  more  than 

a  pint  and  more  that  yz  pint. .  .    $1.65  dozen    same 
In  bottles  containing   )/z  pint  each 

or  less 82c.  doz.  same 

In  bottles  containing  more  than  1 
quart  each  shall  pay,  in  addi- 
tion to  $3.30  per  dozen  bottles, 
at  the  rate  of  $1.65  per  gallon 
on  the  quantity  in  excess  of  1 
quart  per  bottle,  the  quarts  and 
pints  in  each  case  being  old 
wine  measure;  in  addition  to  the 
above  specific  duty,  there  shall 

be  an  ad  valorem  duty  of. 30  p  c  same 

Wire  cloth  of  brass  or  copper 20  pc  25PC 

Wire  cloth,  iron  or  steel 30  p  c  same 

Wire,  of  all  metals  and  kinds,  n.e.s.  . .     25  p  c  20  p  c 

Wire  ferrules,  iron  or  steel 27  j^  pc  25  p  c 

Brass 30  p  c  same 

Wire  phosphor,    bronze  blocks,    sheets 

and  wire iopc  same 

Wire,  covered  with  cotton,    linen,   silk 

or  other  material    30  p  c  same 

Wire  rigging  for  ships  and  vessels  ....     free  same 

Wire,  barbed  wire  fencing ^c.  lb.  (see  above) 

Wire,  buckhorn  and  strip  fencing  ....      '4  c.  lb.  15  p  c 

Wire,  brass  and  copper  wire,   twisted, 

when  imported  by  manufacturers  of 

boots  and  shoes  for  use  in  their  own 

factories free  same 

Wire,  crucible  cast  steel free  same 

Wire,  of  iron  or  steel,  Nos.  13  and   14 

gauge,     flattened    and     corrugated, 

used  with  the   wire  grip  machine  for 

the  manufacture  of  boots,  shoes  and 

leather  belting,  imported   by   manu-    , 

facturers   of  such  articles  to  be  used 

for  these  purposes  only  in  their  own 

factories    free  same 

Wire  rods,  brass  copper,  iron  or  steel, 

rolled  round,  under  ^  in.  in  diame 

ter,  when  imported  by  wire  manufac- 
turers making  wire  for  use  in  their 

own  factories free  same 

Wire,  soft  drawn  Bessemer  spring  steel 

wire   of  Nos.  10,    12  and  13  gauge, 

and  Homo  spring  steel  wire  of  Nos. 

11  and  12  gauge  respectively,  when 

imported   by  manufacturers   of  wire 

mattresses,  to  be  used  in  their  own 

factories    free  same 

Wire,  flat  strip  and  flat  steel,  when  im- 
ported into  Canada  by  manufacturers 

of  buckthorns,    plain    strip   or  other 

fencing,  and  safety  barb  wire  fencing, 

for  use  in  their  own  factories  in  the 

manufacture  thereof free  same 

Wire  screw  hooks  and  eves,  iron 27 /4  p  c  

Wire,  platinum  sheets  ;     retorts,    pans, 

condensers,  tubing  and  pipe  made  of 

platinum,  imported  by  manufacturers 

of  sulphuric  acid  for  use  in  the  manu- 
facture or  concentration  of  sulphuric 

acid free  same 

Wire  nails ic.  lb.  3-5C  lb. 

Wire,  brass  rods  cut  to  special  length.     30  p  c  same 

Wire  rope,  of  iron  and  steel,  n.o.p . .  . .     25  p  c  same 

Wire  work,  and  manufactures  of  iron 

wire,   n.e.s 27^  p  c  20  p  c 

Wood,  cordwood 20  p  c  same 

Wire  window  screens 30  p  c  same 

Wood     furniture,    house,    cabinet    or 

office,     including    bedsteads,     hair, 

spring  and  other  mattresses,  bolsters 

and  pillows,  and  picture  frames ....    30  p  c  same 

Wood  caskets  and  coffins 25pc  same 

Wood  for  fuel free  same 

Wooden    mallets 35  p  c  3°pc 
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Wood  pumps 30  p  c  25  pc 

Wood    hubs,    spokes,  felloes  and  parts 

of  wheels,  rough   hewn  or  sawn  only    free  same 

Wood,  felloes  of  hickory,  rough  sawn 
to  shape  only,  or  rough  sawn  and 
bent  to  shape,  not  planed,  smoothed 
or  otherwise  manufactured free  same 

Wood,  shingles 20  p  c  free 

Wood,  pails,  tubs  and  churns,  brooms, 
washboards,  pounders  and  rolling 
pins 20  p  c  same 

Wood  pulp , free  25  p  c 

Wood,  manufactures  ol,  n.e.s 25  p  c  same 

Wood,  lumber  and  timber,  manufac- 
tured        20  pc  25pc 

Wood,  lumber  and  timber,  planks  and 
boards,  amaranth,  boxwood,  cocoa- 
boral,  rosewood,  cherry,  walnut, 
chestnut,  gumwood,  mahogany, pitch 
pine,  redwood,  sandalwood,  syca- 
more, Spanish  cedar,  oak,  hickory, 
whitewood,  African  teak,  black  heart, 
ebony,  lignumviUe,  red  cedar,  and 
satinwood  and  white  ash,  when  not 
otherwise  manufactured  than  rough 
sawn  or  split  ;  or  creosoted,  vulcan- 
ized or  treated  by  any  other  preserv- 
ing process;  and  the  wood  of  the  per- 
simmon and  dogwood  trees,  hickory 
billets  and  hickory  lumber  sawn  to 
shape  for  spokes  of  wheels,  but  not 
further  manufactured  ;  and  hickory 
spokes,  rough,  turned  but  not 
tenoned,  mitred,  throated,  faced, 
sized,  cut  to  length,  round  tenoned 
or  polished free  same 

Wood,  sawed  boards,  planks  and 
deals,  planed  or  dressed  on  one  or 
both  sides,  when   the  edges   thereof 

are  pointed  or  tongued  and  grooved.     25  p  c  same 

Provided  that  such  lumber  may  be 
imported  free  of  duty  upon  procla- 
mation of  the  Governor-in-Council, 
which  may  be  issued  whenever  it 
appears  to  his  satisfaction  that  simi- 
lar lumber  from  Canada  may  be  im- 
ported into  the  U.S.   free  of  duty. 

Wood,  logs,  and  round  unmanufac- 
tured timber 1 free  same 

Wool,  and  hair  of  the  alpaca  goat, 
camel,  unmanufactured,  and  other 
like  animals,  not  further  prepared 
than  washed,  n.e.s free  same 

Wool  and  woolen,  manufactures  of, 
composed  wholly  or  in  part  of  wool, 
worsted,  hair  of  alpaca  goat,  or  other 
like  animals,  viz.:  Blankets  and  flan- 
nels of  every  description,  cloths, 
doeskins,  cassimeres,  tweeds,  coat-  5c.  lb.  and 
ings,  overcoatings,  felt  cloth,  n.e.s..    25  p  c 

Wool  and  woolens — All  fabrics  com- 
posed wholly  or  in  part  of  wool, 
worsted,  hair  of  alpaca  goat,  or  other 
like  animal,  n.e.s 30  p  c 

Wool  clothing,  ready-made,  and  wear- 
ing   apparel    of    every    description, 
composed     wholly     or     in     part    of 
wool,  worsted,  the  hair  of  the  alpaca    5c.  lb.  and 
goat  or  other  like  animal,  n.o.p. ...     30  p  c 

Wool  knitted  goods  of  every  descrip- 
tion, including  knitted  underwear, 
n.e.s 53  p  c  same 

Wool,  viz.  :  Leicester,  Cotswold,  Lin- 
colnshire, South  Down  combing 
wools,  or  wools  known  as  lustre 
wools,  and  other  like  combing  wools, 
such  as  are  grown  in  Canada 3c.  lb.  same 

Wool  hosiery,  shirts,   etc 35  p  c  same 
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Wool  noils free  same 

Woolen  shawls  and  shawls  of  all  kinds    25  p  c  30  p  c 

Woolen    socks  and   stockings 10c.  doz.prs. 

and  35  p  c       35  p  c 

Woolen  waste,  fit  only  for  the  manu- 
facture of  paper free  same 

Xyolite,  or  celluloid,   in   sheets,  lumps 

or  blocks,  in  the  rough,  n.e.s free  same 

Yarns,  cotton  and  cotton    warps,   dyed 

or   undyed,    n.e.s 25  p  c  same 

Yarns,  composed  wholly  or  in    part   of 
wool,  worsted,  the  hair  of  the  Alpaca 
goat,    or  other  like   animal,  costing    5c.    lb.    and 
30c.  lb.    and    under 20  p  c  20  p  c 

Yarns,  woolen  and  worsted,  n.e.s 30  p  c  same 

Yarn,  jute,  flax  or  hemp,  plain,  dyed 
or  colored,  when  imported  by  the 
manufacturers  of  carpets,  rugs  and 
mats,  and  of  jute  webbing  or  jute 
cloth,  and  twines  for  use  in  their 
factories free  same 

Yarn,  spun  from  the  hair  of  the  Alpaca 
or  Angora  goat,  when  imported  by 
manufacturers  of  braids,  for  use  ex- 
clusively in  their  factories  in  the 
manufacture  of  such  braids  only,  un- 
der such  regulations  as  may  be 
adopted  by  the  Controller  of  Customs    free  same 

Yarns,  cotton,  No.  40 and   finer free  same 

Yarn  of  wool  or  worsted,  when  genap- 
ped,  dyed  and  finished,  and  imported 
by  the  manufs.  of  braids,  cords,  tas- 
sels and  fringes,  for  use  in  their  fac 
tories  in  the  manufacture  of  such 
articles  only free  same 

Yarns,   mohair free  same 

Yeast,  compressed  yeast,  not  over  fifty 
pounds  weight,  the  weight  of  the 
package  to  be  included  in  the  weight 
for  duty 6c.  lb.  same 

Yeast  cakes  and  baking  powders,  the 
weight  of  the  package  to  be  included 
in   the  weight  of   duty 6c.  lb.  same 

Yeast,  compressed,  in  bulk  or  mass  of 

not  less  than  fifty  pounds 3c.  lb.  same 

Yellow    metal,    in   bolts,   bars  and    for 

sheathing free  same 

Zinc,    chloride,  and  sulphate  of free  same 

Zinc,  in  blocks,   pigs  and  sheets free  same 

Zinc,  seamless  drawn   tubing free  same 

Zinc,  manufactures  of,  n.e.s 25  p  c  same 

Zinc  dust  • free  same 


SCHEDULE      O  —  RECIPROCAL    TARIFF. 

On  all  the  products  of  countries  entitled  to  the  benefits  of  this 
Reciprocal  Tariff,  under  the  provisions  of  section  sixteen,  the 
duties  mentioned  in  Schedule  A  shall  be  reduced  as  follows  : 

On  and  after  the  twenty-third  day  of  April,  1897,  until  the 
thirtieth  day  of  June,  1898,  inclusive,  the  reduction  shall  in  every 
case  be  one-eighth  of  the  duty  mentioned  in  Schedule  A,  and  the 
duty  to  be  levied,  collected  and  paid  shall  be  seven-eighths  of  the 
duty  mentioned  in  Schedule  A. 

On  and  after  the  first  day  of  July,  1898,  the  reduction  shall  in 
every  case  be  one-fourth  of  the  duty  mentioned  in  Schedule  A,  and 
the  duty  to  be  levied,  collected  and  paid  shall  be  three-fourths  of 
the  duty  mentioned  in  Schedule  A. 

Provided,  however,  that  these  reductions  shall  not  apply  to  any 
of  the  following  articles,  and  that  such  articles  shall  in  all  cases  be 
subject  to  the  duties  mentioned  in  Schedule  A,  viz.:  Wines,  malt 
liquors,  spirits,  spirituous  liquors,  liquid  medicines  and  articles  con- 
taining alcohol  ;  sugar,  molasses  and  syrups  of  all  kinds,  the  pro- 
duct of  the  sugar  cane  or  beet  root  ;  tobacco,  cigars  and  cigarettes. 
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HINTS     TO      RETAILERS. 

By    a    Head   Clerk. 
OVER-ZEALOUS  SALESMEN. 

CLERKS  should  try  to  sell  a  customer  as  large  a  quantity  of 
goods  as  possible  ;  but,  at  the  same  time,  it  must  be  re- 
membered that  intending  purchasers  often  like  to  look  about  them 
before  buying,  and  that  any  attempt  to  hurry  them  or  force  a  sale 
will  only  offend.  In  some  stores  if  a  lady  enters  and  examines  the 
goods,  but  does  not  immediately  make  a  purchase,  the  clerk  serving 
her  will  harass  and  worry  her  in  his  attempts  to  sell  her  something 
she  does  not  want.  This  is  particularly  noticeable  amongst  inex- 
perienced salesmen.  No  poubt  they  mean  well  and  are  anxious  to 
do  what  is  right,  but  they  should  learn  that  they  cannot  sell  goods 
by  pestering  customers. 

One  of  the  things  that  go  to  make  the  departmental  store  popu- 
lar amongst  women  is  the  fact  that  they  may  go  there,  see  what 
they  want  and  learn  the  prices,  without  being  annoyed  by  pushing 
and  over-zealous  salesmen. 

CASUAL    CUSTOMERS. 

"There  is  no  use  talking, "  remarked  a  large  retailer  to  The 
Review,  "  no  customer  pays  as  well  as  the  'casual.'  He  comes 
in,  buys  what  he  wants,  pays  cash  for  it  and  goes  out  again.  He 
asks  no  favors  and  doesn't  occupy  our  time  by  loafing  around  and 
talking.  Regular  customers  are  all  right,  but  some  of  them  expect 
too  much.  Many  people  who  deal  regularly  with  a  man,  feel  as  if 
they  owned  the  place.  They  expect  credit,  as  a  matter  of  course, 
and  want  to  get  things  below  cost,  too.  They  think  they  know 
more  about  running  the  business  than  I  do  and  are  mad  because  1 
won't  let  them  show  me  where  I'm  out.  No,  sir,"  concluded  our 
friend,  "  for  profitable  dealing  give  me  your  occasional  cash  customer 
every  time." 

This  may  appear  to  be  an  exaggerated  view  of  the  case,  but  the 
matter  is  worth  considering.  Departmental  stores  depend  entirely 
on  what  may  be  called  "  casual  custom  "  and  certainly  they  appear 
to  thrive  on  it. 


want  a   soiled  one,   but  something  nice  and  fresh.     It  is  just  as 
easy,  in  fact  easier,  to  keep  everything  in  apple-pie  order. 

Brush  and  dust  everything  in  the  store  at  least  once  a  week 
and  see  what  a  different  appearance  the  place  will  have.  You  will 
also  see  a  pleasant  increase  in  your  sales. 


STOCK-KEEPING. 

Some  merchants  do  nothing  but  sit  around  the  store  and  kick 
about  times  being  hard.  Here  is  a  sample  of  the  store  you  find 
them  running  : 

The  floor  looks  as  if  it  had  not  been  swept  for  a  year  or  more, 
the  windows  might  have  been  washed  and  changed  last  summer, 
the  shelves,  fixtures  and  goods  look  as  if  they  had  never  been 
dusted,  and  yet  this  man  expects  to  do  business  and  get  along  as 
well  as  he  did  twenty  years  ago.  A  lady  came  in  and  wanted  to 
buy  some  cotton.  About  eight  different  grades  were  crammed  into 
a  space  sufficient  for  four  lines.  The  clerk,  in  order  to  get  the  one  he 
wanted,  had  to  haul  out  every  piece,  and  then  it  was  not  fit  to 
show  anyone  ;  she  did  not  like  the  looks  of  it  and  went  out.  An- 
other lady  came  in  and  wanted  some  blouses.  They  were  thrown 
in  the  boxes  like  so  many  rags.  She,  of  course,  went  out  without 
buying.  The  merchant  said.  "  See  that  ?  come  in,  and  go  ;  don't 
buy  anything." 

Storekeepers  must  remember  that  such  articles  as  blouses  are 
very  often  wanted  by  people  going   to  picnics,   and  they  do  not 


CHANGE    YOUR    WINDOWS. 

It  is  a  common  thing  to  hear  merchants  complaining  about 
goods  being  spoiled  which  are  in  the  windows  during  the  warm 
seasons.  This  is  the  very  time  you  should  change  them  at  least 
once  a  week,  and  sometimes  oftener  ;  you  are  then  able  to  keep  it 
clean  so  that  anyone  passing  can  see  what  you  have  in  the  window. 
By  changing  the  window  once  or  twice  a  week  one  can  put  all  the 
new  lines  and  novelties  in,  which  if  they  were  left  in  any  length  of 
time  would  be  completely  ruined. 

There  is  no  better  place  to  show  goods  than  in  the  window. 
People  passing  will  stop  to  see  what  you  have  there,  for  a  glance 
tells  them  it  is  different  from  last  week.  Their  curiosity  is  aroused 
and,  wanting  to  know  more,  they  go  inside,  it  being  no  trouble  on 
your  part  to  show  the  goods  and  explain  all  details.  If  they  do  not 
purchase  them  it  is  because  they  have  no  use  at  present  for  your 
articles,  but  when  they  do  want  something  in  that  line,  they  will 
keep  you  in  mind,  and,  moreover,  tell  their  friends. 


CHECK   BOOKS. 

Every  merchant  should  have  them,  even  to  the  smallest  country 
store.  By  it  one  can  tell  the  exact  amount  of  sales  of  each  clerk, 
and  when  a  clerk  finds  out  that  his  employer  knows  to  a  cent  what 
he  is  selling  he  will  strive  to  show  large  receipts.  A  very  good 
plan  is  to  have  each  clerk  numbered.  Clerks  must  put  their  num- 
ber upon  each  check  and  account  for  any  check  lost  or  torn. 
Have  a  stated  sum  for  each  clerk  to  average  per  month.  They 
will  try  to  come  a  notch  above  it  and  will  work  harder  to  make 
sales  that  probably  they  would  miss  if  no  account  is  kept  of  what 
they  sell. 


CLEARING    OUT    STOCK. 

Arguing  against  carrying  >  over  dead  stock  The  New  York 
Chronicle's  man  says  :  "  The  country  storekeeper  who  does  busi- 
ness on  a  small  capital  can't  afford  to  shut  up  a  dollar  of  it  in 
dead  stock,  and  every  dollar's  worth  of  stock  he  carries  over  is  dead 
as  a  door  nail  for  at  least  half  a  year. 

"  Every  morning  during  this  time  the  country  merchant 
should  investigate  some  department  each  day  and  have  an  under- 
standing with  the  man  in  charge,  and  if  there  is  no  one  in  particular 
in  charge,  then  he  should  have  an  understanding  with  everyone 
that  has  the  run  of  it. 

"You  can't  be  too  careful,  or  too  watchful,  just  now,  as  a  little 
extra  push  now  may  mean  a  few  hundreds  of  dollars  free  capital  for 
fall  use,  and  it  may  mean  more  ;  it  has  meant  salvation  to  many  a 
hard-pressed  merchant.  There  is  nothing  relieves  a  man,  in  a 
pinch,  like  a  trifle  of  ready  money. 

"  It  should  be  taken  into  consideration  that  these  cheap  sales  ex- 
tend your  influence,  widen  your  field  and  enlarge  your  outlet.  The 
more  you  do  sell,  the  more  you  may  sell  and  certainly  the  more  you 
will  sell." 
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Strauss,  and  we  suppose  that  is  why  he  smilingly  speaks  of  fish  eat- 
ing each  other,  and  esteems  it  excusable  for  men  to  do  likewise. 
Folly  ends  foolishly. 

Ontario,  July  19,  1897.  Dry  Goods. 

[See  comment  on  another  page. — Editor  Review.] 


THE    DEPARTMENT    STORE    MOVEMENT. 

Editor  Dry  Goods  Revikw  : 

SIR, — In  your  issue  of  July  we  find  an  article  under  this  heading 
which,  upon  examination,  appears  in  large  measure  to  be  an 
article  from  the  pen  of  one  E.  Strauss,  in  The  Iron  Age,  admitted 
by  The  Dry  Goods  Review  to  be  "  as  reasonable  "  as  are  most 
or  any  of  the  articles  in  favor  of  the  modern  departmental  stores, 
though  even  with  its  sentiments  The  Dry  Goods  Review  is  not  at 
agreement. 

Only  one  feature  of  that  article  so  culled  seems  to  be  worthy 
any  consideration,  and  that  feature  is  one  which  we  commonly  hear 
given  in  support  of  the  departmental  store  in  all  its  ramifications. 
That  particular  feature  is  the  claim  that  the  departmental  store  is 
based  upon  "  progress,"  with  the  added  instruction  that  "  progress 
is  naturally  a  destroyer." 

Certainly,  to  change  from  one  form  to  another  means  the  de- 
struction of  the  first.  But  as  men  are  men  the  world  over,  with 
practically  the  same  necessities  under  the  same  circumstances,  may 
we  not  well  question  the  wisdom  of  that  change  which  causes  men 
to  suffer  even  temporary  hardship  while  others  are  reaping  a  benefit  ? 
Progress  in  machinery  is  a  blessing  to  such  extent  as  it  blesses 
without  injury.  The  sewing  machine  which  Mr.  Strauss  says 
"has  thrown  many  poor  seamstresses  out  of  employment" — is  a 
blessing  only  to  the  extent  that  it  helps  poor  seamstresses  in  their 
employment.  The  power  loom  is  a  blessing  only  to  such  extent  as 
it  blesses  all  who  labor. 

The  writer  is  not  hatching  a  quarrel  with  departmental  stores 
because  they  are  departmental  rather  than  special.  Any  sane  per- 
son should  be  able  to  reason  out  what  seems  to  be  patent  to  Mr.  E. 
Strauss,  that  there  is  economy  of  time,  labor  and  material  in 
twenty-five  different  stocks  under  one  solid  roof,  as  against  twenty- 
five  different  stocks  under  twenty-five  differing  roofs  and  manage- 
ments. But  certain  hard  facts  still  remain  unsettled.  The  fact 
which  Mr.  Strauss  likely  knows  as  well  as  anybody  else— that  de- 
partmental or  specialising  stores,  in  all  parts  of  what  is  called  the 
civilized  world,  are  to-day  selling  many  goods  at  a  direct  loss  in- 
stead of  profit.  The  larger  the  store,  the  larger  the  business,  the 
more  of  this  thing  occurs,  as  a  rule.  Of  course,  the  public  are 
asked  to  believe  that  it  is  superior  buying  and  closer  selling  on  the 
parts  of  those  who  do  the  greatest  amount  of  this  thing.  All  of  this 
has  but  one  ending — eventually  it  benefits  nobody.  Yet  we  are 
asked  to  believe  in  it  under  the  name  of  "  progress." 

True  progress  is  that  which  is  a  benefit  to  humanity  in  the  gross, 
and  in  its  evolution  is  oppressive  to  none.  This  manner  and 
method  of  exchanging  the  products  of  labor  at  present  in  vogue 
does  not  seem  to  have  been  productive  of  much  blessing  to  those 
who  have  produced.  With  all  due  respect  to  a  time-honored  song, 
when  many  Britons  are  engaged  in  factories  from  morn  till  night 
Cand  often  late  at  that)  in  grinding  out  the  comforts  and  luxuries  of 
life,  which  are  afterwards  carted  away  and  placed  behind  lock  and 
key  in  closed  doors  either  in  departmental  or  specialising  stores, 
we  question  its  truth  when  it  says  that  ' '  Britons  Never,  Never  Shall 
Be  Slaves."  The  law  of  Malthus — the  survival  of  the  strongest — 
may  do  for  beasts  ;  but  as  we  claim  to  be  a  grade  higher,  it  seems  a 
little  out  of  place  for  Mr.  Strauss  to  suggest  that  because  our  little 
ones  are  helpless  their  heads  should  be  dashed  against  stone  walls. 

Unfortunately,  some  of  our  gifted  (?)  legislators  seem  to  have 
learned   their   political   economy   (?)  in  the  same  school   as   Mr. 


RE     DEPARTMENTAL    STORES. 

Editor  Dry  Goons  Review  : 

Sir, — We  were  a  little  surprised  on  reading  in  The  Review 
that  "  not  so  much  is  heard  of  this  subject  just  now."  You  do  not 
seem  to  be  aware  that  the  retail  merchants  of  Ontario  are  organiz- 
ing an  association  and  have  canvassers  out  now  organizing  branch 
local  associations  in  every  town,  and  that  nearly  every  merchant  in 
the  province  is  joining  it  and  paying  his  two  dollars  for  entrance 
fee.     Wake  up  and  learn  what  is  going  on. 

We  are  going  to  have  something  to  say  in  future  about  the  laws 
of  trade  and  commerce.  Yours  respectfully, 

Retailer. 

[We  had  not  overlooked  the  formation  of  the  society  in  question 
in  Ontario,  but  as  the  department  stores  continue  to  do  business  we 
assume  that  its  existence  does  not  worry  them  much.  To  organize 
the  retail  trade  is  a  good  thing,  however,  especially  in  the  towns. 
The  merchants  of  each  place  should  always  be  organized.  If  they 
prefer  to  organize  provincially  and  pay  two  dollars  a  year  for  the 
privilege,  so  much  the  better.  But  it  is  from  the  local  organizations 
we  expect  the  most.  Without  the  co-operation  of  the  press  and  the 
legislators,  the  evil  methods  of  department  stores  cannot  be  fought 
successfully.  A  provincial  organization  is  an  excellent  idea,  and 
when  managed  economically  and  efficiently  becomes  a  convenient 
organ  of  trade  expression,  yet  we  rely  much  on  local  merchants 
combining  and  acting  together. 

"  Retailer"  says,  in  a  way  we  like,  that  in  future  "  merchants 
are  going  to  have  something  to  say  about  the  laws  of  trade  and 
commerce."  That  is  right.  Let  members  of  Legislatures  and 
Parliament  know  from  the  merchants  of  their  own  county  that  when 
this  question  comes  up  they  must  vote  and  speak  straight.  A 
central  organization  is  good,  but  the  experience  of  the  Patrons  of 
Industry  and  other  unwieldy  bodies  proves  that  for  legislative  pur- 
poses the  best  work  is  done  in  the  localities.  Don't  let  the  mem- 
ber of  the  Legislature  off  without  a  distinct  pledge.  Force  him  to 
state  his  views.  If  he  hums  and  haws,  and  says  that  department 
stores  are  a  necessary  development  of  the  time  and  can't  be  wiped 
out,  and  more  to  the  same  effect,  then  you  know  where  you  have 
him.  If  you  think  more  of  your  party  than  your  business  interests, 
go  on  voting  for  him.  Some  merchants  seem  to  like  being  made 
fools  of  by  the  politicians,  and  we  would  be  sorry  to  deprive  them 
of  this  pleasure. — Editor  Review.] 


A    FRIEND    IN    YOUR    POCKET. 

HOW  often  during  the  day  are  you  and  your  clerks  asked  the 
question  "  How  many  yards  will  it  take  ?"  It  may  be  for  a 
skirt,  waist,  jacket,  fashionable  cape,  sleeves  or  trimming.  The 
material  your  customer  wishes  to  purchase  may  be  22,  38,  44,  or 
50  inches  wide.  Her  skirt  she  may  want  made  3,  4,  5,  or  6  gore, 
the  sleeves  bishop,  mushroom,  butterfly,  or  puff,  and  jacket  in  any 
of  the  numerous  styles  worn.  The  impossibility  of  answering  at 
once  and  correctly  causes  annoyance,  loss  of  valuable  time  and 
possibly  the  sale  of  your  goods.  Would  a  neat  folder  that  tells  you 
the  exact  quantities  required  not  be  "a  friend  in  your  pocket?" 
We  are  sure  it  would,  and  Messrs.  Brophy,  Cains  &  Co.,  of  Mont- 
real, have  just  had  20,000  of  these  pocket  folders  printed  for  the 
use  of  the  trade  and  "  makers  up  "  throughout  Canada.  All  you 
have  to  do  is  write  them  and  ask  for  one  or  more,  they  will  be  sent 
you  at  once  free  ot  charge.  Your  customer  may  be  stout  or  thin, 
tall,  short  or  otherwise,  a  glance  at  the  "friend  in  your  pocket," 
and  you  know  the  quantity  required  for  both  garment  and  trimming. 
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FADS  OF  ENGLISH  BUYERS. 

IT  is  evident  that  Canada  is  not  the  only  place  where  home-made 
goods  are  looked  upon  with  coldness.  A  London  letter  to  The 
New  York  Dry  Goods  Chronicle  says  : 

"  I  think  British  tradesmen  have  good  cause  to  grumble  at  the 
manner  in  which  representative  leaders  of  fashion  treat  their  Lon- 
don establishments.  At  the  drawing-rooms,  the  court  balls  and 
all  the  grand  entertainments  of  the  season  it  is  undoubtedly  a  fact 
that  the  most  beautiful  costumes  worn  are  those  that  are  bought 
and  made  in  Paris.  There  is  always  a  lot  of  talk  going  on  about 
the  encouragement  of  English  '  home  industries,'  but  it  is  a  gospel 
that  is  more  frequently  preached  than  practised.  If  you  ask  for 
English  silks  in  London  shops  the  sellers  will  show  them  to  you  in 
a  deprecating  sort  of  way,  and  advocate  the  advantages  of  French 
manufactures  over  English. 

"  Certainly,  the  French  stuffs  are  very  lovely.  The  billowy 
organdies  with  their  delicate  traceries  of  pattern,  and  the  glinting 
delicacy  of  color.  Then  the  dainty  loveliness  of  fine  French  cam- 
brics, and  embroidered  muslins  that  are  made  up  with  such  an  in- 
finitude of  charm  over  faint-hued  or  brilliantly  tinted  silks.  All 
these  things  and  many  more  may  be  repeated  and  copied  in  England, 
but  the  effect  is  never  quite  the  same  ;  supreme  art  is  destroyed  and 
the  result  is  simply  common-place  prettiness. 

"  Among  people  who  are  not  able  to  afford  the  luxury  of  in- 
numerable changes  in  the  way  of  summer  dresses  the  tailor-made 
and  plain,  yet  always  smart,  shirt  still  holds  sway  for  ordinary  day- 
time wear.  This  fact  keeps  the  English  textile  manufacturers  fairly 
busy,  especially  as  the  season  so  far  has  been  a  rather  cool  one, 
and,  therefore,  cloths,  alpacas,  cashmeres  and  find  woolen  goods 
generally  are  still  in  demand.  The  immense  increase  in  the 
number  of  cyclists  that  always  occurs  during  the  holiday  season 
has  also  proved  a  great  incentive  to  the  cloth  manufacturers,  and  it 
is  found  that  the  thin  serges  and  mixed  tweeds  are  popular  and 
sell  in  large  quantities. 

"  Piques,  also,  and  butcher-blue  linens  and  brown  hollands  are 
greatly  in  demand,  and  range  in  price  from  six-pence  three  farthings 
about  13  cents)  to  half  a  crown  (62  cents).  Made  up  quite  after 
the  fashion  of  tailor-made  gowns  and  worn  with  dainty  waistcoats 
and  smart  hats,  these  simple  dresses  are  always  in  good  style  and 
becoming. 

"  It  is  remarkable  to  see  the  enormous  amount  of  ribbons  that 
are  being  used  for  trimmings.  They  form  quilled  edgings  on 
flounces,  collars,  cuffs,  fichus  and  coats,  while  they  dangle  and 
stream  from  every  waist-band,  both  back  and  front.  Ribbons  are 
really  wonderfully  cheap  in  London.  You  can  get  the  newest  and 
most  exquisite  ribbons  at  75  cents  to  $1  a  yard,  while  narrower  and 
less  exceptional  qualities  can  be  bought  from  25  to  50  cents." 


TRADE    NOTES. 

IF  we  may  judge  by  the  reports  of  its  sale,  "  Stewart's  "  is  a  very 
popular  dress  protector.  The  sales  are  increasing  daily  and 
the  makers  claim  that  if  a  lady  once  uses  this  article  she  will  have 
no  other.  Baker  &  Brown,  of  Montreal,  are  sole  agents  for  Can- 
ada and  carry  a  fine  line  of  different  shades. 

P.  Garneau,  Sons  &  Co.,  Quebec,  are  selling  good  lines  of  lace 
net  curtains. 

TheGault  Bros.  Co.,  Limited,  are  now  showing  a  full  range 
of  plain  Japanese  silks. 

As  to  chiffon,  in  46  and  44-inch,  Brophy,  Cains  &  Co.  advise 
that  their  third  cable  repeat  since  July  1  is  now  to  hand. 

Buttons  have  been  forcing  their  way  to  the  front  for  some  time 
back,  and,  while  not  advancing  as  rapidly  as  some  manufacturers 
desired,  they  have  "got  there."      W.  R.  Brock  &  Co.  are  showing 


some  choice  selections  of  mantle  buttons,  the  most  striking  styles 
being  "Paris,"  "Boston,"  "Berlin"  and  "  Melba."  Plain  and 
fancy  pearl,  metal,  and  all  salable  kinds,  can  be  seen  in  Brock's 
button  department. 

"  Boleros  and  all  braid  trimmings  continue  to  sell  well,"  so 
say  Kyle,  Cheesbrough  &  Co.  The  demand  for  these  goods  beats 
anything  on  record. 

S.  Greenshields,  Son  &  Co.  have  now  received  in  their  carpet 
department  their  new  fall  stock  of  hemp  and  tapestry  carpets  ;  also 
Tay  and  Vanbura  carpet  squares. 

John  Macdonald  &  Co.  have  completed  their  assortment  of 
haberdashery.  The  leading  lines  are  underwear,  half-hose,  neck- 
wear, umbrellas  and  ready-made  shirts. 

James  Johnston  &  Co.  have  received  a  full  line  of  the  most 
desirable  makes  in  laces,  especially  chantilly  black  and  cream,  and 
valenciennes  in  white,  cream  and  butter. 

Ribbons  will  be  much  used  for  fall  trimmings,  and  knowing  this 
Caldecott,  Burton  &  Spence  draw  buyers'  attention  to  their  large 
stock  of  double-faced  satin  and  faille  ribbons  in  all  widths  from  5 
to  40,  and  in  black  and  all  colors,  and  at  unsurpassed  values. 

q.    a  sample 
designed  tol 


THE   NEW    FASTENEt 

We  have  received  from  W.  R.  'Brock  |< 


of  the 
to  take  the 
children's 


new  Ball  and  Socket  garment 
place  of  hooks  and  eyes  or 
garments.  The  acdfefn- 
panying  illustration 
gives  a  good  idea  of 
the  way  this  novelty 
works.  The  following 
directions  for  properly 
adjusting  the  fastener 
are  given  :  The  ball 
should  be  sewed  on  in 
place  of  an  eye  or  a 
button  (see  parts  on  the 
left  of  cut),  the  socket 
taking  the  place  of  a 
hook,  or  a  buttonhole 
(right    of    cut).        The 

ball  should  draw  against  The  Ball  and  Socket  Fastener. 

the  whole  edge  of  the  socket,  by  having  the  slit  in  the  socket  away 
from  edge  of  garment.  The  socket  shown  at  the  lower  right  hand 
corner  of  cut  as  being  sewn  upon  the  under  side  of  the  turned-back 
garment  opening  illustrates  the  proper  arrangement  of  that  part  ; 
note  the  position  of  the  slit  farthest  from  the  edge  of  the  opening. 
To  insure  the  perfect  working  of  the  device  both  parts  must  be 
very  firmly  sewed  on. 

Messrs.  Brock  will  send  a  sample  to  any  dealer  who  has    not 
yet  had  an  opportunity  of  personally  trying  it. 


WENT    TO    ALASKA. 

The  Klondike  discoveries  have  taken  quite  a  crowd  of  advent- 
urers to  Alaska  ;  this  is  a  class  of  people  entirely  different  from 
those  who  "go  to  Alaska  "  in  the  sense  of  going  to  the  "  Alaska 
Company  "  for  their  down  quilts  and  "  Puritas  "  comforts.  "All 
the  gold  of  the  Yukon,"  said  Mr.  Boissevain,  "  would  not  give  me 
more  pleasure  than  does  an  occasional  visit  from  one  of  my  friends, 
the  Ontario  buyers."  One  of  these  remarked  the  other  day,  while 
examining  some  eiderdown  quilts  :  "There  is  one  difference  be- 
tween the  Alaska  of  the  extreme  north  and  '  the  Alaska '  of  290 
Guy  street,  and  that  difference  is  'risk.'  Buying  a  claim  in  the 
Yukon  district  is  risky.  Buying  quilts  at  Guy  street  is  not.  Every 
article  is  warranted  perfect  and  whatever  risk  there  is  your  company 
assumes  it.     This  explains  the  success  of  your  company." 
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|        FOR  OTHERS  TO  SAY        * 


As  Good  as 
Shorey's  Make 

only  emphasises  the  fact  that  H. 
Shorey  &  Co.'s  Ready=Made 
Clothing  is  recognized  as  the 
Standard.  No  one,  not  even  a 
competitor,  makes  a  comparison, 
except  with  the  best. 


A  COMPARISON  OF  PRICES 

would  convince  a  judge  of  values 
that  the  best  was  also  the  cheap- 
est  


^t  ^^p*  *v*  ^^P*  *T*  *^f*  ^^P*  *T*  *^P^  ^^f*  *^P*  *^*  ^^P*  *^P*  *^P'  *^P*  *T*  *T*  *T*  *^f^  J^ 


Perrin's 


<£ 


Gloves 


»> 


1 

,   .      I     ADI    MARK 

PERRIN  FRERES  &  CIE. 

7  Victoria  Square,  MONTREAL. 


Manufacturers 

and  .  . 
Importers  of 


Kid  Gloves 


of  all  Styles 

and  .  . 
Qualities.  .  . 


A   complete   stock   always   on    hand.       Write 
for  samples. 


NECKWEAR 


Samples  of  new  De  Joinville  English  Square  Ends  now 
ready.  Unequalled  variety.  New  Persian  effects  in 
Derbys,  Graduated,  Lombards,  Bows  and  Knots. 


Underwear 


Rubber  Coats 


Natural  Wool,  Silk  Finish 
Fleeced  Goods     .... 


Note  our  Box  Coat  to  retail 
at  $6.00 


GLOVER  &  BRAIS,      Montreal 
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THE  FALL  MILLINERY  SEASON. 

THE  time  for  the  fall  millinery   openings  is  drawing  near  and, 
from  the  echo  which  we  hear,  preparations  are  being  made  for 
a  big  trade  and  it  is  generally  believed  that  the   season  will    open 
early.     In  Toronto  it  is  thought  the  openings  will  be  arranged    for 
the  30th,  and  in  Montreal  a  week  later.     We  are  informed  on  sound 
FALL  STYLE§.  authority  that  the  millinery 

for  the  coming  fall  is  sure  to 
|*S^£-V'         |B  H       Jjfif  be  well  received  because  of 

I  ^H  \LdS@?  "ts     newness    °f    characters 

Jd  Y  i  wSnGb?  'mcl  stylish  effects,    and    al- 

B^j  though    little    can    be   said 

about  any  particular  shape 
or  style,  many  entirely  new 
creations  are  promised  ;  but 
millinery  is  one  of  the  things 
which  cannot  be  described 
and  has  to  be  seen  in  order 
to  be  appreciated  or  under- 
stood; at  the  same  time  our 
authority  says  that  what- 
ever else  time  may  develop, 
walking  hats  and  sailors  will 
!be  in  big  demand  for  early 
fall  trade. 

With  regard  to  trimming 
or  hat  garnitures  of  differ- 
ent kinds  to  be  employed  in 

From  the  Trimmed  Millinery  Department  of  the    the    manufacture     of   millin- 

D.  McCaii  Co.,  Limited.  ery _    fancy  feathers  will    be 

on  the  top.  Wings  in  straight  and  standing  effects  will  be  very 
popular.  Coque  feathers  will  be  well  to  the  front  in  this  class. 
Ostrich  goods  in  bunch  and  single  tip  effects  will  be  more  largely 
used  than  for  a  number  of  years.  Jet  sprays  will  be  good  property. 
Straw  braids  and  flowers  cannot  be  shaken  off  and  will  demand  a 
front  place  in  the  hat  trimming  world.  That  it  will  again  be  a  big 
velvet,  chiffon  and  ribbon  season  there  is  no  doubt;  in  fact,  it  will 
be  a  combination  season  such  as  will  call  out  the  great  trimming 
ability  which  so  many  of  our  present  millinery  artists  possess. 

THE    JOHN    D.     1VEV    CO.,     LIMITED. 

This  house  report  unusual  activity  in  millinery  trade  for  the  fall. 
So  far  as  the  season  has  gone,  it  has  exceeded  their  expectations. 
They  are  showing  an  elegant  stock  of  high-class  requisites  and 
novelties  for  the  coming  season.  The  pattern  hats  being  so  elabo- 
rate and  artistic,  this  firm  feel  the  necessity  of  having  a  choice 
assortment  of  the  latest  materials  used  in  their  manufacture.  Con- 
sequently they  have  in  stock  a  magnificent  display  of  the  richest 
and  newest  goods  that  could  be  purchased  in  the  European  markets. 
Among  them  are  beautiful  embroidered  velvets,  satins  and  laces. 
These  materials  are  used  in  various  ways,  such  as  crowns,  bandeaux, 
scarfs,  and  the  iridescent  effect  is  very  handsome.  Gold,  silver, 
steel  and  metallic  threads,  combined  with  chenille,  are  embroidered 
on  the  different  shades  of  velvet,  and  when  the  bandeaux  are 
bordered  with  narrow  marabout  feather  trimming  the  "turbans" 
or  ' '  toques  ' '  made  of  them  have  an  exceedingly  Oriental  appear- 
ance. Chenille  and  felt  braids  promise  to  be  largely  used.  They 
make  a  lighter  and  softer  face  trimming  than  velvet  only.  '  'Mirroir  ' ' 
is  the  richest  velvet  this  season,  being  finer  and  lighter  in  weight 
than  ordinary  velvet.  It  forms  beautiful  soft  folds,  which  keep 
their  position  well.  Undoubtedly  it  will  be  much  used,  seeing  that 
there  are  likely  to  be  more  milliner)  hats  than  trimmed  ones  for  the 
best  trade.  Ribbons  are  as  wide  as  ever,  and  even  handsomer. 
Among  them  are  reversible  satin,  two-toned  effects,   broche,  satin 


with  velvet  stripes,  moire,  satin  with  velvet  embroidery,  and  rich 
plain  silk,  which  is  so  plainly  used  in  dress  trimming  at  present. 
The  garniture  for  the  hats  is  really  a  matter  for  individual  taste, 
for  such  a  varied  selection  is  shown  in  wings,  osprey,  velvet,  foliage, 
unmounted  roses.  Birds  and  Spanish  coque  feathers,  mounted  in 
different  forms,  are  the  correct  style  for  early  fall  trade.  Ostrich 
tips  are  used  in  great  profusion  ;  in  fact,  they  are  indispensable  for 
the  fine  trade,  particularly  as  the  "  Gainsborough"  hat  is  revived 
in  a  newer  shape,  and  when  made  of  silk  velvet,  ostrich  feathers 
give  the  most  effective  decoration.  The  John  D.  Ivey  Co.  use 
one  entire  flat  of  their  large  warehouse  to  display  their  untrimmed 
felt  hats,  and  hundreds  of  shapes,  styles  and  qualities  are  shown. 
This  firm  have  won  quite  a  reputation  through  their  trimmed  goods 
department,  and  their  work  rooms,  which  are  the  largest  in  the  city, 
are  used  by  the  best  trade  in  the  Dominion  for  the  purpose  of 
copying  pattern  hats. 


GREENSHIELDS 

S.  Greenshields,  Son  &  Co. 
ask  us  to  announce  to  the  trade 
that  they  have  secured  tempos 
ary  showrooms  at  50  Bay  street 
Toronto,  and  that  during  th 
time  of  the  Toronto  Exhibition 
and  the  various  millinery  open 
ings  they  will  have  on  display 
there  all  the  latest  novelties  in 
general  dry  goods.  Their  west- 
ern representatives  will  be  in 
charge,  and  they  extend  a 
cordial  invitation  to  all  their 
friends  who  may  be  in  the  city 
at  that  time  to  call  and  examine 
their  goods. 


DISPLAY. 

FALL  STYLES. 


HiM 


M 


S.   F.    M   KINNON  &  CO. 

S.  F.  McKinnon  &  Co.  an- 
nounce   that    they    are    head- 


quarters for  ladies'  jackets  and 
capes.  "We  are  busy  open- 
ing them  up  by  the  thousand,  a  big  stock  of  maids'  ulsters." 


From   the  Trimmed  Millinery    Department 
of  the   D.  McCall  Co.,  Limited. 


SHAPES    IN    HATS    AND    BONNETS. 

There  was  never  a  time,  says  The  New  York  Millinery  Trade 
Review,  when  it  was  quite  as  difficult  to  define  shapes  in  hats  and 
bonnets,  or  the  trend  of  shapes  in  millinery,  as  now,  from  what  is  to 
be  gained  from  the  autumn  fashions.  Of  the  hats  it  may  be  said, 
they  are  large,  medium  large,  and  medium  small  ;  with  those  that 
have  been  blocked,  of  medium  tall,  square  crowns — the  crowns 
rather  broad,  and  in  some  cases  pressed  in  radiating  lines  from  the 
centre  after  the  idea  in  a  pudding-mold — ,  while  the  brims  widen 
and  are  turned  up  at  the  left  side  nearing  the  back.  The  equestrian 
hat,  with  the  medium  low  and  broad  square  crown,  and  the  brim 
widened  and  curled — curled  up  at  each  side- -is  continued  in  models 
for  the  coming  season,  and  the  medium  small  Oxford  hat 
appears  in  the  new  shapes  in  felt.  But  so  •  much  will  the 
hats  depend  upon  the  drapery  effects  which  will  have  part  in 
them,  especially  in  the  fashioning  of  the  crown,  and  so  much  will 
drapery  have  to  do  with  their  general  devising,  that  their  original 
contour  will  go  for  nothing  in  many  instances.  The  turban  idea 
appears  frequently  in  the  new  models,  this  lending  itself  agreeably 
to  the  full  crown  and  the  puff  brim,  and  certain  models  borrow 
both  of  the  turban  and  the  toque  in  their  fashioning,  the  berette 
crown  prevailing.  The  bonnets  are  almost  as  varied  in  idea  as  the 
models  placed  under  inspection.     No  two  seem  to  be  of  exactly  the 
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WHOLESALE  MILLINERY... 


Our     .     .     . 
Announcement 


— > 

r 


We  beg  to  announce  that  we  will  hold  our 

Fall  Opening  Monday,  August  30, 


And  following  days.  The  Trade  will  find  this  a 
most  opportune  time,  occurring,  as  it  does,  during 
Exhibition  Week,  when  they  will  be  able  to  take 
advantage   of   reduced    rates    on    all   railways.      Our 

stock  is  arriving    daily,    and    we    will    soon    be   prepared   to  receive  buyers  who 

desire  to  make  their  purchases  prior  to  opening. 


QJ 


The  D.  McCALL  COMPANY,  um 

TORONTO. 


IT    WOULD    BE^ 


1289— LADIES' WAIST. 

To  be   made  with  or  without 

Fiited  Lining. 

Sizes  32,  34,  :56,  38,  40,  42. 


A  NEW  IDEA 


IN    YOUR    STORE 


if  vou  were  to  introduce  the  sale  of  our... 


u8i— Ladies'  Shirt  Waist. 

Sizes,  s>,  :;i,  86,  9S,  10.  12, 14. 


10=cent  Paper  Pattern 

Guaranteed  to  fit  and  up  to  date  in  style. 

It   will    boom    the    sales    in    your    NOTION    DEPARTMENT    as    nothing    else    can. 


Send  a  Postal  for  details  to- 

233  to  237   FIFTH  AVENUE 
CHICAGO. 


SMALL,    1XVEST.MENT.  LOW-PRICED     FASHIOX     SHEETS 

NEWSPAPER    (ITS     FREE. 


H 


c  , 


»£ 


iff 

PERN 


190  to  196  WEST  BROADWAY 
NEW  YORK. 


.)'Z 
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same  design.  The  most  of  them  consist  of  the  head  piece  only, 
but  each  one  is  in  some  respect  different.  Some  of  them  are  wide 
across  the  head,  after  the  idea  assumed  as  characteristic  of  the 
Dutch  bonnet,  with  a  brim  at  the  front,  a  strap  across  the  back 
and  the  open  top  filled  in  with  a  mat  of  roses  or  some  other 
appliance  of  trimming  ;  some  have  a  small,  low,  square  crown 
which  curves  out  to  a  narrow  brim,  and  some  have  a  tall,  narrow, 
tapering  crown  with  a  narrow  brim  that  is  concealed  under  the 
loose  double  puff,  which  is  a  distinguishing  fashion  of  the  lately 
imported  models,  both  of  hats  and  bonnets.  It  is  evident  that  the 
models  in  bonnets  on  display  in  the  openings  in  the  wholesale 
millinery  houses  represent,  each  and  all,  the  thought  of  the 
moment  of  the  modiste  ;  and  this  may  be  expected  of  the  bonnets 
when  our  own  milliners  enter  upon  the  approaching  season's 
labors.  Drapery  effects  will  be  as  distinctive  of  the  bonets  as  of 
the  hats,  and  there  will  be  great  variety  in  their  fashioning.  Thus 
far  only  small  bonnets  have  appeared.  Grandmamma  pokes  seem 
to  have  gone  out. 


SEASONABLE    HINTS. 

The  novelty  color  of  the  hour  with  Paris  fashionables  is  a  violet 
blue.  Early  importations  in  millinery  show  much  of  the  new  blue, 
and  indications  are  that  in  the  beginning  of  the  fall  trade  consider- 
able business  will  be  done  in  these  novelty  tones.  That  the  craze 
will  be  short-lived  cannot  be  doubted,  but  at  the  same  time  the  new 
blue  will  be  a  good  thing  while  it  lasts. 

The  feather  boa  bobs  up  serenely  each  fall  season,  with  appar- 
ently a  new  lease  of  life.  This  most  feminine  piece  of  neckwear 
will  enter  upon  the  present  season  with  the  stamp  of  continued 
favor  from  the  world's  best  dressed  women.  Many  of  the  most 
elegant  toilettes  worn  at  the  London  Jubilee  celebrations  and  at  the 
Paris  summer  fetes  have  been  completed  by  feather  boas  of  con- 
spicuous colorings. 

The  Audubon  Society  will  have  opportunity  for  comment  on  the 
coming  season's  millinery,  as  there  is  every  indication  that  feather 
trimming  will  be  used  to  a  greater  extent  than  for  a  number  of 
years.  Wings,  breasts,  plumes  and  tail  feathers  from  all  kinds  of 
birds  have  been  made  into  winter  garnitures  for  hats,  and  will  be 
used  in  such  abundance  that  the  fashionable  chapeau  will  be  like 
unto  a  sacrificial  altar,  piled  high  with  the  distorted  members  of  its 
victims. — Chicago  D.  G.  Reporter. 


ADJUSTMENT  OF  TRIMMING. 

Fall  effects,  says  the  same  authority,  in  the  arrangement  of 
trimming  have  not  disappeared,  but  the  tendency  seems  to  be  to  a 
less  towering  disposition  of  the  bows,  feathers,  etc.,  than  has  char- 
acterized the  millinery  of  the  last  several  seasons.  For  the  most 
part,  whether  in  the  adjustment  of  the  drapery  of  the  crown,  or  in 
bows  or  in  feathers,  the  trimming  effect  consists,  it  runs  high  and  is 
massed  at  the  left  side  ;  and  at  this  point,  instead  of  at  the  back, 
the  brim  is  turned  up.  Trimming  under  the  brim  is  continued, 
and,  for  convenience  in  the  placing,  there  is  an  inside  bandeau,  or 
a  head  size  of  velvet.  It  must  be  said  that  the  manner  of  trimming 
of  the  new  models  which  have  been  sent  over  from  Paris  is  a  vast 
improvement  upon  what  has  been  in  vogue  for  the  past  one  or  two 
years,  the  long  plume  at  the  side,  sweeping  down  to  the  back, 
lending  an  effect  of  gracefulness  that  has  been  sadly  lacking  for  a 
length  of  time  in  the  sacrifice  to  supposed  stylishness,  which, 
indeed,  might  be  termed  stiffness. 


INATTENTION    AT    STORES. 

Editor  Dry  Goods  Revif.w  : 

SIR, — Your  "Story  With  a  Moral,"  you  say,  is  an  exceptional 
one  ;   you  might   further  qualify  it  by  saying  it  is  a  very   im- 
probable  one. 

We  will  try  to  analyze  this  story  and  see  how  relevant  it  is. 
The  tragic  scene  as  depicted  in  the  story  must  have  been  enacted 
in  some  city,  and  evidently  written  by  someone  not  conversant  with 
either  metropolitan  or  surburban  business,  as,  in  the  first  place,  no 
ladies  drive  to  stores  in  the  rural  districts  in  what  is  commonly 
accepted  as  a  carriage,  and,  in  the  cities,  ladies  are  not  in  the  habit 
of  driving  so  early  to  do  shopping. 

The  charge  made  of  such  dire  confusion  in  the  morning,  pre- 
paratory to  the  day's  business,  is  very  visionary,  and,  if  such  a 
state  of  confusion  did  exist,  that  business  must  be  in  a  very  demor- 
alized condition,  and  by  this  time  must  be  non-existing.  It  is  the 
rule,  not  the  exception,  in  all  well-regulated  businesses,  that  every 
hand  in  the  department  leave  his  or  her  stock  in  such  a  well-regu- 
lated condition  as  to  be  at  all  times  ready  for  business.  In  cities, 
the  work  of  dusting  and  sweeping  is  done  by  porters  and  juveniles, 
and  the  place  is  always  in  a  business  position  when  the  general 
staff  of  salesmen  and  women  arrives. 

Where  was  the  floor  walker  ?  may  well  be  asked,  as  it  is  his 
duty  to  be  there  at  all  times  or  to  depute  one  to  take  his  place  in 
his  absence.  It  was  his  duty  to  see  that  this  lady  was  promptly 
attended  to,  but  in  this  instance  Mr.  Cuthbert  has  himself  taken 
the  responsibility  of  walker.  I  see  Mr.  C.  has  effected  a  very  con- 
siderable sale  of  six  dresses,  but  what  of  the  silks  for  which  the 
lady  had  first  enquired,  as  that  is  what  she  wanted  and  did  not 
get?  I  notice  Mr.  C.,  among  his  other  special  sales,  has  sold  a 
bolt  of  nainsook.  Now,  I  would  like  to  know  in  what  dry  goods 
lexicon  such  a  word  as  "bolt"  can  be  found  made  applicable  to 
nainsook  ?  In  some  countries  it  is  sometimes  used  to  designate  a 
piece  of  tape,  but  is  generally  accepted  and  understood  as  meaning 
a  piece  of  canvas  measuring  38  yards. 

The  moral  I  would  draw  from  this  story  is  that  the  trade  is  get- 
ting so  demoralized  by  the  employment  of  cheap  and  inefficient 
labor  that  merchants  will  have  to  come  to  it  for  their  own  salvation 
to  have  a  more  thorough  and  rudimentary  system  of  commercial 
education.  And  when  that  time  comes  there  will  be  no  necessity 
for  publishing  such  visionary  and  allegorical  literature  in  the 
columns  of  a  respectable  dry  goods  journal. 

I  am,  yours  respectfully, 

Yard  Stick. 
St.  Mary's,  Aug.  3. 

[Our  correspondent,  after  all,  concludes  that  the  episode  shows 
inefficient  management.  That,  no  doubt,  is  the  explanation. 
There  is  some  of  it  still  left  in  business. — Editor  Review.] 


A  RANGE  IN  SILKS. 

In  July  Brophy,  Cains  &  Co.  advertised  that  they  had  over  300 
new  patterns  in  fancy  silks  for  the  present  season.  Since  then  they 
have  added  over  100  more  of  the  latest  patterns.  They  report 
their  silk  trade  as  being  very  satisfactory  and  steadily  increasing. 


TORONTO'S  GREATEST  CELEBRATION. 

Fully  alive  to  the  times,  the  management  of  the  Toronto  Exhibition,  or,  as  the 
title  runs  this  year,  "  Canada's  Great  Victorian-Era  Exposition  and  Industrial  Fair," 
is  to  be  conducted  on  a  scale,  from  August  30th  to  September  nth,  that  will  even 
transcend  any  former  effort  made  to  promote  this,  the  most  popular,  most  com- 
prehensive and  most  attractive  annual  show  held  on  this  continent.  Already  a 
sufficient  number  of  applications  for  space  and  of  notifications  of  entries  have  been 
received  to  warrant  the  highest  expectations.  The  management  have  increased  the 
number  of  medals  to  be  awarded,  and  have  made  many  improvements  to  the  build- 
ings and  grounds,  showing  that  they  are  resolved  to  leave  nothing  undone  that  will 
enhance  the  pleasure  and  comfort  of  both  patrons  and  exhibitors.  Tbey  have  also 
determined  on  a  special  feature  that  promises  to  prove  the  greatest  outdoor  spectacle 
in  the  way  of  entertainment  that  Toronto  or  any  other  city  has  ever  known,  outside  the 
world's  metropolis  itself.  This  spectacle  will  take  the  form  of  a  reproduction  of  the 
wondrous  Diamond  jubilee  procession  in  London.  Agents  are  now  across  the  water 
hiring  and  buying  the  necessary  properties  and  costumes,  which  will  be  an  exact 
replica  of  the  uniforms  and  costumes  worn  by  the  soldiery,  the  sailors,  ihe  nobility 
and  the  Yeomen  of  the  Guard  in  the  magnificent  procession.  Scenes  will  also  be 
reproduced  of  the  ceremonies  at  Buckingham  Palace,  St.  Paul's  Cathedral  and 
other  places  along  the  line  of  route.  Many  interesting  specialties  will  also  be 
introduced,  while  at  night  the  effect  will  be  heightened  and  magnified  by  brilliant 
illuminations  and  fireworks.  Not  only  will  spectators  have  brought  home  to  them 
the  grandeur  and  unity  of  the  Empire,  but  they  will  be  practically  taken  home  to 
O.d  London.  While  dwelling  on  this  grand  feature  the  material  aspect  of  the  hx- 
hibition  must  not  be  lost  sight  of,  therefore  it  is  well  to  mention  that  entries  of  live 
stock,  and  the  majority  of  the  departments,  close  on  Saturday,  August  7th.  Programmes 
containing  all  details  of  the  attractions  will  be  issued  about  the  10th  of  August,    (advt.) 
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John  D.  Ivey  Co. 


The 


¥ 


mmi'I  i:n. 


Announce  their 


First  Fall  Opening 

FRENCH  PATTERN  BONNETS 
AND  MILLINERY  NOVELTIES 


Monday,  Tuesday  and  Wednesday 

Aug.  30, 31  and  Sept.  1st,  1897 


16-18  Wellington  St.  West 


TORONTO,  CANADA. 


Down  Comforters 

Handsome  Coverings.     Extra  Fine  Filling.     Hade  in  a 
great  variety  of  styles  and  prices. 


^# 


BOULTER  &  STEWART,  Se"5 


Agents 


30  Wellington  St.  E.,  Toronto 


Be  sure  and  see  our  range  during  Exhibition  season. 

The  Toronto  Feather  &  Down  Co.  Limited,  Toronto 
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THE  JOHN  EATON  CO.  FAILURE. 

THE  John  Eaton  Co.  failure  has  been  the  talk  of  the  dry  goods 
trade  for  some  time.  This  company  consisted  principally  of 
the  Thompson  Bros.,  who  purchased  the  John  Eaton  business  on 
Yonge  street  and  enlarged  it  a  year  or  two  ago.  They  purchased 
later  on  the  bankrupt  stock  of  Samson,  Kennedy  &  Co.,  and 
appeared  to  be  doing  a  thriving  trade  as  a  departmental  store. 
When  the  fire  took  place  the  stock  was  completely  destroyed,  but 
being  fully  insured  the  company  was  thought  to  be  all  right.  Shortly 
after  the  fire,  suspension  of  payment  was  announced,  pending  the 
settling  up  with  the  insurance  companies.  The  creditors,  however, 
became  restive  and  a  full  examination  of  the  estate  was  made.  This 
showed  that  after  the  fire  the  insurance  policies  had  been  trans- 
ferred to  the  Bank  of  Toronto  as  security  for  its  claim  of  $207,000. 
The  unsecured  liabilities  amounted  to  #136, 178,  with  assets  to  meet 
them  of  only  $34,350,  leaving  a  deficit  of  over  $100,000.  It 
appeared  also  that  after  the  fire  several  sums  of  $1,000  and  one  of 
$5,000  were  voted  by  the  company  to  several  of  its  members  for 
services  in  the  business.  This  money,  though  voted,  was  not  paid. 
Out  of  the  failure,  however,  have  arisen  legal  proceedings  against 
the  Thompsons  which  are  still  before  the  courts,  the  charge  being 
that  creditors  were  defrauded.  Legal  proceedings  also  arose  out  of 
applications  from  several  creditors  to  have  the  estate  liquidated. 
One  set  favored  assignment  to  Mr.  Clarkson  and  liquidation  in  the 
usual  way.  The  other  set  applied  for  a  winding-up  order.  The 
questions  came  before  Mr.  Justice  Robertson,  who,  after  hearing 
arguments,  granted  a  winding-up  order.  Mr.  Clarkson  being 
appointed  interim  liquidator,  a  permanent  liquidator  to  be  selected 
later  on. 

As  the  case  against  the  Thompsons  is  before  the  courts,  we 
make  no  comment  upon  that  part  of  the  failure.  Other  features  of 
the  case,  however,  are  much  commented  on.  The  crying  need  of 
an  insolvency  law,  to  avoid  such  preferences  as  that  by  which  the 
bank  gets  possession  of  the  largest  share  of  the  assets  of  the  estate, 
is  once  more  pointed  out.  The  fact  that  the  company  found  no 
difficulty  in  getting  goods  and  credit  is  also  to  be  borne  in  mind  by 
the  regular  trade.  It  is  evident  also  that  a  department  store,  even 
when  run  by  push  and  ability,  as  this  one  was,  is  not  always  a 
prosperous  concern.  Another  feature — and  this  we  consider  the 
most  important  of  all — is  the  bad  impression  that  will  be  created 
abroad  among  the  British  and  European  creditors. 

There  are  nearly  300  creditors.  The  Canadian  creditors  over 
$1,000  each  are  :  Hunter,  Rose  &  Co.,  John  Macdonald  &  Co., 
G.  Goulding  &  Sons,  Reid,  Taylor  &  Bayne,  H.  J.  Caulfeild  &  Co., 
S.  F.  Mckinnon  &  Co.,  E.  T.  Corset  Co.,  Fitzgibbon,  Schafheitlin 
&  Co.,  B.  &  S.  H.  Thompson,  John  Calder  &  Co.,  and  a  long  list 
of  others  for  smaller  amounts  in  every  line  of  business. 

The  British  creditors  are  :  £         s.     d. 

Bradbury,  Greatnx  &  Co.,  London 706       7       3 

Cook,  Sons  &  Co.,  London    360       o       o 

Foster,  Porter  &  Co. ,  London 339      1 7       6 

A.  Bentley  &  Co.,  London 338       7       3 

Walker,  Wren  &  Cooper,  Limited,  London 244       9       o 

Leigh,  Mills  Co.,  London 241        7      11 

Rylands  &  Son,  Limited,  London   209      15       4 

Hitchcock,  Williams  &  Co,  London    201        4       o 

Higgins,  Eagle  &  Co.,  London 177     12       7 

Wood,  Tyrell  &  Co 170       60 

Copestake,  Lindsay,  Crampton  &  Co.,  London..  ..        162      18       4 

Gilmour  &  Co.,    London 160       7      11 

Ward,  Sturt  &  Sharp,  London 138      18       4 

Devas,  Rutledge  &  Co. ,  London 131       8       5 

Leonard,  Gandy  &  Co.,    London 112      10       2 

Edward  Hughes  &  Son,  Kidderminster 1.345       2       8 

Parker,  Hodgson  &  Son,  Bradford 151        8        5 

McKeen,  Scarfe  &  Amore,   Bradford 136       3       o 

M .  Bottomley  &  Co. ,    Bradford 127      19       7 

John  Cheetham  &  Sons,  Hyde 129       2       4 

Footal,  Broadhurst  &  Lee  Co.,  Manchester 118       9      11 

Humphreys,  Stothardt  &  Co.,  Manchester 104      14       2 

Willis,  Nelson  &  Co.,  Glasgow 636       o       4 

Arthur  &  Co.,  Glasgow 153       2       8 

And  38  other  amounts  under  ,£100,  all  totalling. .  .    8,317       2,    10 

.or  $40,476.75. 


The  following  is  a  summary  of  the  statement  : 

LIABILITIES    UNSECURED. 

English $  40,476  75 

Toronto 35,329  82 

Sundry 19,492   I  5 

Relatives 39,726  00 

Preferred 1,153  65 

Total $136,178   37 

Assets 34.35°  29 

Deficiency $101,828  08 

,  ENQUIRY    INTO    THE    FIRE. 

A  public  investigation  into  the  fire  was  opened  Aug.  6,  and  is 
still  in  progress  as  we  go  to  press.  No  evidence  to  show  that  the 
fire  was  other  than  accidental  has  been  adduced  thus  far,  and  the 
Thompsons,  the  principals  in  the  John  Eaton  business,  are  afford- 
ing every  assistance  in  making  the  enquiry  a  thorough  one. 

Taking  the  case  as  a  whole,  we  would  be  inclined  to  conclude 
that  the  imperative  necessity  of  an  insolvency  law  will  be  the  chief 
lesson  taught  by  the  failure,  and  this  result  would  be  the  most  satis- 
factory that  could  follow. 


TRADE    NOTES. 

WE  ARE  informed  by  Kyle,  Cheesbrough  &  Co.  that  chiffons 
in  various  colors  and  widths  are  having  a  very  large  sale. 
They  are  well  supplied  with  these  popular  goods,  and  are  in  a 
position  to  fill  orders  promptly  and  carefully. 

The  Gault  Bros.  Co.,  Limited,  report  increased  demand  for  the 
celebrated  "  War  Cry  "  make  of  black  wool  henrietta. 

James  Johnston  &  Co.  have  just  received  a  choice  line  of 
chiffons,  and  a  beautiful  new  range  of  blouse  silks  in  the  newest 
designs  and  shades. 

W.  R.  Brock  &  Co.  inform  us  that  their  usual  large  assortment 
of  Swiss  embroidered,  fancy  and  hemstitched  silk,  cambric  and 
linen  handkerchiefs,  is  nearly  complete  and  contains  a  number  of 
lines  that  will  not  only  attract  trade,  but  give  a  handsome  margin 
of  profit  to  every  merchant  who  buys  them. 

Down  comforters  are  truly  a  royal  covering.  For  lightness 
and  warmth  nothing  can  approach  them.  That  tired  feeling  in  the 
morning  is  largely  attributable  to  heavy  bed  coverings  and  should 
be  avoided.  The  Toronto  Feather  &  Down  Co.,  Limited,  is  en- 
titled to  great  credit  for  the  manner  in  which  this  line  has  been 
brought  before  the  trade,  and  the  ever-increasing  demand  is  the 
merited  reward. 


A    PAMPHLET    FOR    MERCHANTS. 

A  neat  leather-bound  pamphlet  entitled  "Profit  Protection,  Sell- 
ing made  Easy,"  has  been  issued  by  E.  A.  Small  &  Co.,  Montreal. 
It  outlines  a  proposition  regarding  sales,  which  dealers  in  ready- 
made  clothing  may  care  to  read.  If  so,  a  card  sent  to  the  firm 
asking  for  one  will  bring  a  reply. 


NUMEROUS    REPLIES. 

We  have  received  word  from  the  Montreal  Wholesale  Dry 
Goods  Association  that  enquiries  from  merchants,  in  reply  to  the 
invitation  advertised  in  last  issue,  are  numerous,  and  began  to  come 
in  as  soon  as  The  Review  reached  the  trade.  They  all  approve  of 
the  idea,  and  the  number  of  visiting  buyers  promises  to  be  large. 


COMPLETE  IN  RIBBONS. 

John  Macdonald  &  Co.  have  just  completed  filling  in  their  fall 
stock.  Plain  satin,  moire,  moire  antique,  reversible  satin  and 
cords,  crepe  and  narrow  velvet  ribbon  are  the  leading  features. 
Their  range  of  double-faced  satin  ribbons  and  failles  in  all  leading 
widths  and  colors  is  quite  complete. 
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THE 


ALASKA 


PEOPLE 


in  style,  in  finish,  in  the 
quality  of  the  down. 


LEAD 


A  look  at  our  quilts  and  cushions  will  convince  you.  Drop  us  a 
card  when  you  come  to  Montreal  and  we  shall  arrange  to  show 
you  through  the  sample  rooms. 

THE  ALASKA  FEATHER  &  DOWN  CO.  Limited 

290  Guy  Street    =    MONTREAL 


Kid 
Gloves 


EMIL  PEWNY  &  CO. 


25  St.  Helen  Street 

MONTREAL 

♦♦ 

WRITE  US  FOR  SAMPLES. 

STOCK  OF   LEADERS   ON   HAND 

♦♦ 

Factory,  Grenoble,  France. 
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For  forty-two  years 
— since  the  founding 
of  the  house  —  the 
name 

J.  &  J.  Taylor 

has  been  a  synonym 
for  everything  that  is 
reliable  in  the  line  of 

Fire  and  Burglar 
Proof  Safes.  .  .  . 
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MEN'S   FURNISHINGS. 

A  NOVEL  SHIRT  FIXTURE. 

AN  article  that  will  be  appreciated  by  gents'  furnishers  at  first 
sight  is  shown  by  cut  by  the  Toronto  Brass  Co.,  Limited, 
in  this  issue.  They  have  had  an  extensive  sale  ior  this  fixture, 
which  has  only  been  on  the  market  for  one  month. 


New  neckwear  of  all  styles  and  kinds  at  popular  prices  is  being 
shown  in  the  extensive  department  of  W.  R.  Brock  &  Co.  Also 
silk  and  cashmere  mufflers,  silk  and  all  kinds  of  handkerchiefs, 
braces,  flannelette  and  dress  shirts,  including  their  special  white 
dress  shirt  to  retail  at  $1,  called  *'  W.R.S."  This  shirt  is  a  marvel 
at  the  price,  being  made  of  a  special  good  wearing  cloth,  reinforced 
back  and  front  and  up  to  date  in  every  particular. 


Glover  &   Brais  are  calling  attention  to  their   new  neckwear, 
comprising  a  number  of  the  newest  things  in  bows,  knots,  etc. 


James  Johnston  &  Co.  have  secured  another  special  lot  of  men's 
silk  knot  ties  and  bows  at  much  below  manufacturers'  prices. 
These  comprise  the  newest  styles  and  are  good  value.  Write  for 
sample  boxes. 


Wyld,  Grasett'&  Darling  say  that  there  is  nothing  more  active 
than  English  collars  ;  the  duty  has  caused  a  revised  list.  A  new 
range  of  English  neckwear  is  taking  well  ;  it  is  shown  in  knots, 
graduated  derbys,  lombards,  bows  and  puffs.  Puffs  are  likely  to  be 
favorites  for  fall  wear.  Paisley  and  Dresden  patterns  are  the 
leaders,  and  green  shades  are  still  popular.  The  medium  and  low- 
priced  underwear,  particularly  in  stripes,  are  favorites.  Soft-bodied 
cambric,  Madras  and  Ceylon  shirts  are  considered  likely  to  crowd 
out  laundried  shirts  for  another  season. 


Robert  C.  Wilkins  has  been  inundated  with  orders  during 
July  for  summer  clothing  and  shirts.  So  much  so  that  he  was 
obliged  to  decline  many  orders  owing  to  the  impossibility  of  procur- 
ing the  fabrics  and  turning  out  the  goods  fast  enough.  His  sales 
for  July  are  unprecedented  in  the  history  of  the  house.  Mr.  Wilkins 
has,  however,  some  smart  lines  of  silk  stripes,  damasks  and 
jacquard  shirts  for  immediate  delivery. 

Glover  &  Brais  are  showing  some  decided  novelties  in  fine 
underwear  in  natural  wool  and  silk  finish  goods. 


Umbrellas  and  waterproof  clothing  are  greatly  in  demand  owing 
to  continued  wet  weather.  S.  Greenshields,  Son  &  Co.  have  just 
received  shipments  ot  many  lines  to  sell  at  popular  prices.  They 
have  a  nice  stock  of  silk  knots  and  derby  ties  for  men  to  retail  at 
25c.  They  have  also  lines  to  retail  at  15c,  which  are  of  excep- 
tional value.  This  firm  are  offering  many  lines  of  underwear  that 
are  confined  to  themselves  and  are  offering  them  at  popular  prices. 


English  collars  in  1% ,  2,  2^,^}4  and  2%  inches  in  height  are 
the  best  in  the  market  and  are  meeting  with  great  success.  S. 
Greenshields,  Son  &  Co.  report  a  full  stock  of  these  goods.  In 
men's  braces  exceptional  values  are  offered  this  month. 


A    LEADER    THAT    COMMANDS. 

It  is  one  thing  to  assume  the  position  of  "a  Leader"  and 
another  thing  to  hold  it.  Some  few  years  since  W.  R.  Brock  & 
Co.'s  hosiery  department  launched  their  "  Buyit "  wool  hose  upon 
the  market.  Immediately  it  secured  a  commanding  position,  and 
still  holds  it,  from  the  fact,  as  this  house  claims,  that  it  is  the 
cheapest  and  best  value  black  wool  hose  in  the  market,  and  every 
merchant  who  aims  to  do  a  live  hosiery  trade  feels  that  he  has  to 
buy  it. 


DOMESTIC     MADE     MANTLES. 

ALEXANDER  &  ANDERSON  are  the  pioneers  of  the  mantle 
trade  in  Canada  and  in  this  line  they  occupy  a  leading  posi- 
tion, as  live,  up-to-date  manufacturers.  Their  productions  are 
meeting  with  great  acceptance  and  their  garments  are  much  in 
evidence  in  every  city  and  town  in  Canada.  One  has  no  idea 
of  what  is  going  on  and  being  made  in  this  city  until  you 
visit  and  inspect  the  various  factories,  etc,  and  we  had  cer- 
tainly no  idea  that  this  firm  were  so  extensively  engaged  in 
the  manufacturing  of  mantles.  Before  you  approach  the  factory 
you  can  hear  the  hum  of  the  swiftly-running  electric  power 
machines,  the  click  of  the  shears,  and  the  sound  of  the  pressing 
irons,  and,  when  you  peep  into  the  factory,  there  you  see  a  regular 
beehive  of  industry.  This  firm  employ  about  140  hands,  many  of 
them  being  expert  designers,  cutters  and  mantle  makers  from  New 
York,  and  the  work  turned  out  by  the  establishment  would  do  credit 
to  a  Parisian  manufacturer. 

Alexander  &  Anderson,  whose  advertisement  will  be  noticed 
on  the  opposite  page,  are  making  a  magnificent  display  of  new  fall 
and  winter  mantles,  which  every  interested  mantle-buyer  should 
see.  We  have  visited  their  show-rooms  and  were  much  impressed 
with  the  wonderful  display  and  the  wealth  of  novelty  revealed. 
Those  who  have  inspected  this  firm's  productions  admit  that  style, 
beauty  and  elegance  reign  supreme.  The  garments  which  they 
exhibit  are  undoubtedly  stylish  and  attractive.  We  are  nothing  in 
these  days  if  we  are  not  up  to  date,  and  the  native  productions  of 
this  house  ought  to  appeal  irresistibly  to  our  pride  in  having  a  live, 
enterprising  firm  like  this  in  our  midst.  We  believe  they  deserve 
every  encouragement,  and  certainly  have  our  best  wishes  for  their 
success  in  this  their  new  undertaking. 

The  popular  styles  of  jackets  for  the  approaching  season  are  to 
be  mostly  medium-length  garments  with  coat  or  plaited  back,  and 
the  square  front  still  meets  with  great  favor,  although  there  are 
quite  a  number  of  garments  being  shown  with  other  styles  as  well. 
The  styles  of  cloths  which  are  being  used  include  beavers,  kerseys, 
curl  serges,  friezes,  astrachan,  curls,  chinchillas,  boucle  tweeds, 
etc.  Black  curl  cloths  are  still  much  in  fashion,  and  it  is  thought 
they  will  have  a  big  run  again. 

Alexander  &  Anderson  have  recently  removed  to  their  new 
warehouse  and  factory  on  Wellington  street  west,  Toronto,  which 
are  large  and  commodious  and  well  adapted  to  the  requirements 
of  the  trade.  The  factory,  where  the  large  staff  is  briskly  at  work, 
is  a  sight  to  see,  and  the  stock  room  is  also  a  fine  place.  The  show 
room  is  particularly  well  adapted  for  the  display  of  the  elegant  new 
garments. 


"P.M.,"    "R.C.,"    "SUCHOSE,"    "37." 

These  four  brands  of  hosiery  are  four  special  lines  that  can  be 
retailed  at  25c.  per  pair  (the  popular  price),  and  can  be  got  at  W. 
R.  Brock  &  Co.'s  up-to-date  hosiery  department.  "P.M."  is  a 
heavy  knicker  rib,  "  R.C."  a  grade  lighter,  "  37  "  a  cashmere  2-1 
rib,  "Suchose, "  a  plain  wool  hose,  noted  for  its  appearance  and 
good  wearing  qualities.  Children's  sizes  can  be  had  in  all  four 
lines.  Brock's  have  made  their  name  a  household  word  for  hosiery 
on  account  of  the  large  quantities  they  handle  and  the  superior 
value  they  offer  all  along  the  line. 

...  IF  YOU  WANT  TO  ... 

ADVERTISE  ANYTHING,  ANYWHERE 

in  Canada,  we  can  do  it  for  you. 


MacLEAN    PUBLISHING    CO.    Ltd. 

ADVERTISING     DEPARTMENT 

MONTREAL     -      TORONTO 
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I^THESE  CUTS 


represent  a  few  of  our 
low  and  medium  priced 
Garments  for  the  ap- 
proaching season,  which 
we  make  in  Beaver, 
Frieze  and  Curl  Serge. 

They  Range  in  Price  from  ... 

$4.50  to  $6.00 


We  Lead  the  Trade 

in  high-class  up-to-date 
Mantles,  and  for  stylish, 
practical  garments  at 
moderate  prices  our  line 
is  simply  unequalled. 


Inspection   Respectfully 
Solicited. 


ALEXANDER  <S  ANDERSON 


Mantle    Manufacturers, 


A    few   doors   west   of  Bay   Street 
on   the    north    side. 


58  and  60  Wellington  St.  West,    TORONTO 
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A  PLEA  FOR  CANADIAN   INTERESTS- 

IN  BRITISH  COLUMBIA  there  is  a  feeling  that  not  enough 
attention  is  given  to  our  western  country  as  a  highway  to,  and  a 
base  of  supplies  for,  the  Yukon  gold  country.  The  eastern  press, 
The  Victoria  Colonist  complains,  gives  too  much  prominence  to  the 
United  States  in  this  matter.  It  continues:  "We  ask  of  them 
that  they  give  special  prominence  during  the  next  few  months  to 
the  fact  that  the  best  way  to  get  from  the  east  to  the  Yukon  mines 
is  to  travel  over  the  Canadian  transcontinental  line  and  by  Cana- 
dian steamships  running  north  ;  also  that  in  Victoria  they  will  find 
the  most  experienced  outfitters  for  prospectors  and  miners  to  be 
found  in  America.  The  men  who  outfitted  for  Cariboo,  Cassiar 
and  Omineca — for  journeys  quite  as  difficult  and  for  isolation  more 
complete  than  are  connected   with  mining  in   the  Yukon — are  in 


business  in  Victoria  to-day,  and  can  tell  miners  and  prospectors 
just  what  they  want  to  take  with  them  and  how  to  pack  it.  The 
papers  also  should  tell  that  the  Yukon,  beinjr  in  Canadian  territory, 
duty  must  be  paid  on  outfits  from  the  United  States,  and  that  every- 
thing can  be  purchased  just  as  cheaply  in  Victora  as  anywhere." 


AN  OLD  FIRM. 


Special  attention  is  called  to  the  advertisement  of  James  Coris- 
tine  &  Co.  in  this  number.  With  an  enviable  record  of  nearly  40 
years  in  business,  with  a  most  complete  fur  factory  and  felt  hat 
factory,  and  a  palatial  and  commodious  warehouse  for  the  convenient 
and  rapid  handling  of  a  large  amount  of  goods,  they  are  in  a  position 
to  do  a  large  share  of  the  trade  of  the  Dominion. 


MANY   of  our  friends  will,   no  doubt,   take  advantage  of  the  cheap  rates  to  visit  our  city  this  month.     We  have  pleasure, 
therefore,  in  offering  the  above  map  of  a  portion  of  the  City  of  Montreal,  which  will,  doubtless,  be  found  acceptable  to  all. 
As  will  be  seen,  our  Warehouse  is  centrally  situated  on  St.  James  Street,  two  doors  west  of  Victoria  Square,  the  great 
wholesale  centre   of  the   Metropolis  of  Canada.     A  retad  merchant  can  purchase  all  he  requires  on  Victoria  Square,  or  within 
a  very  short  distance  of  it. 


Our  Specialties   are  ... 


HIGH-CLASS  DRESS  GOODS 
SILKS  and  HENRIETTAS 

We  have  no  Old  Stock   to  dispose  of. 


William  Agnew  &  Co. 

305  and  305A  ST.  JAMES  ST. 

MONTREAL 
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j  Wm.  Taylor  Bailey  { 

•                                                 ...  SUCCESSOR   TO  .  .  . 

|          Peter  Schneider's  Sons  ft  Co,          ■ 

2                            27  and   29  Victoria  Square                               ■ 

MONTREAL      : 

j  Upholstery  and  ...      j 
j      ...  Drapery  Goods  j 

Selling  Agents  for  STEAD  &  MILLER,  Philadelphia.                     J 

APPERLY,  CURTIS  &  CO. 

i.iiihi.-.i. 

WEST  OF  ENGLAND 

Woollen  Manufacturers 

Coatings 
^*rs*  ■-.             Vicunas 
/-'^Z&V^'--                        Saxonys 

~J~  '  ;>■        /r%                  Trouserings 

Coverts                                  -jw^ 
Suitings 

MANUFACTURERS  OF  .  .  .                                                                           • 

J     Chenille  Curtains  and  Table  Covers 
■     Cotton  Derby  and  Tapestry  Curtains      2 

Cotton  Tapestries,  Silk   Tapestries 
5     Fine    Silk    Draperies,     Brocatelles      J 

Evening 

Dress  Goods                                JSra>pf^ 

- 

Etc     Etc 

DUDBRIDGE  MILLS,  STROUD,  ENGLAND 

London  Office  :    15  Golden  Square,  W. 

21   GOLD  MEDALS  for  QUALITY  and  EXCELLENCE. 

James  Coristine  & 


Hat  Manufacturers  and 

Importers   of  Fine 

Felt  and  Straw 

Ip  .  \  Hats. 


Fur  Manufacturers 
Importers  of  High 
Grade  Furs. 


Our  goods  reach 
every  point  of  the 
compass  in  the 
Dominion. 


BRITISH   COLUMBIA 


Specialties  in 

Ladies'  Astrachan,  Elec- 
tric  Seal,  Grey  Lamb, 
Alaska  Sable,  Persian 


Our  trade  is  constant- 
ly increasing — the  re- 
sult of  good  values  and 
efficient  service. 


PRINCE  EDWARD  ISLAND 


Specialties  in 

Gentlemen's  Raccoon, 
Wombat,  Wallaby 
and  Persian  Lamb 


469  to  477 
.  Paul  Street 


C3 


12  and  14 

St.  Nicholas  Stree 


MONTREAL 
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TRADE     NOTES. 

JOHN  MACDONALD  &  CO.   are  showing  novelties   in  braid 
trimmings,    tubular    braids,    mantle    and    dress    buttons,    art 
fringes,  cords  and  ponpons. 

Kyle,  Cheesbrough  &  Co.  tell  us  they  have  all  the  latest 
novelties  in  veilings  of  all  kinds. 

In  curtains  S.  Greenshields,  Son  &  Co.,  report  special  values 
in  chenille  lace  and  other  makes  ;  also  new  shipment  of  chenille 
covers  to  hand. 

P.  Garneau,  Sons  &  Co.,  Quebec,  report  that  their  No.  6680 
black  Italian  is  still  to  the  fore  and  claim  it  as  the  best  for  the 
price  in  the  market. 

"  Kantopen  "  hooks  and  eyes  give  splendid  satisfaction  in  use. 
To  be  had  of  the  Gault  Bros.  Co.,  Limited,  who  are  sole  selling 
agents  of  this  line  in  Canada. 

James  Johnston  &  Co  are  showing  a  fine  assortment  of  dress 
trimmings  in  black  and  colored  braids,  jet  and  fancy  beaded  gimps 
and  the  latest  styles  in  boleros,  etc. 

A  "corker"  in  ribbed  cashmere  hose,  seamless  foot,  children's 
and  women's  sizes:  "  Cedo  Nulli  "  brand,  to  retail  from  12^  to 
25c.  per  pair,  is  one  of  the  attractions  in  Brophy,  Cains  &  Co.'s 
hosiery  department  this  season. 

Caldecott,  Burton  &  Spence's  lace  department  has  been  a  very 
busy  one  for  some  time.  It  contains  a  fine  assortment  of  torchons, 
valenciennes,  guipure,  Spanish,  Chantilly  and  Calais  laces  in  great 
variety,  and  every  week  brings  fresh  importations  from  the  best 
lace  centres. 

Baker  &  Brown,  commission  merchants,  260  St.  James 
street,  Montreal,  are  showing  a  fine  range  of  Swiss  embroid- 
ered handkerchiefs,  Swiss  curtains,  curtain  nets,  pillow  shams, 
sideboard  covers,  doylies,  etc.  These  goods  are  manufactured  by 
A.  B.  Heine  &  Co.,  of  St.  Gall,  Switzerland,  and  the  prices  are 
rock-bottom.  Baker  &  Brown  solicit  inspection  by  the  whole- 
sale trade. 

Fleeced  underwear,  commonly  called  "  Arctic,"  are  to  be  seen  in 
W.  R.  Brock  &  Co.'s  range  of  fall  samples  in  a  larger  variety  than 
ever,  and  much  improved  in  value  all  round.  Their  line  to  retail 
at  50  and  75c,  with  French  collars,  are  trade   winners  every  time 


they  are  shown.  Boys'  can  be  had  in  all  sizes,  from  16  to  30  inch, 
and  also  have  the  French  yoke.  Prominent  in  Brock's  range  is  a 
job  line  of  men's  wool  fleeced  goods,  mottle  patterns,  fully  33^ 
per  cent,  below  its  actual  value.  They  only  have  a  limited  quantity 
and  cannot  get  more  at  same  price. 

Hensel,  Colladay  &  Co.,  of  Philadelphia,  through  their  Cana- 
dian agents,  Baker  &  Brown,  are  offering  a  wide  assortment  of 
dress  trimmings,  hussar  sets,  art  fringes  ;  also  a  nice  line  of  fur 
trimmings  including  %,  %,  %  and  1  inch  angora  trimmings,  in 
black,  white  and  colors.  The  demand  for  angoras  is  very  large 
this  season. 


CHICAGO  AGITATION    AGAINST  BIG  STORES. 

UNABLE  to  carry  their  anti-departmental  store  bill  through  the 
Legislature  at  the  last  session,  the  Chicago  retailers  have  had 
recourse  to  municipal  measures  of  control.  The  City  Council  has 
passed  three  bylaws  aimed  at  department  stores.  One  of  the 
bylaws  will  make  it  unlawlul  to  sell  meats,  fish,  butter,  cheese,  lard, 
vegetables,  or  any  other  provisions  in  a  store  where  dry  goods, 
clothing,  jewelry  and  drugs  are  sold.  The  mayor  was  elected  on  a 
platform  that  pronounced  against  department  stores,  and  he  says  it 
is  his  plain  duty  to  sign  the  bylaws,  regardless  of  the  doubts  he 
may  have  of  their  legality,  leaving  them  to  be  decided  by  the 
courts.  When  the  attempt  is  made  to  enforce  them  the  real  fight 
will  begin,  for  the  large  stores  will  not  discontinue  a  profitable 
part  of  their  business  until  every  court  has  decided  against  them. 


CARPETS  AND  CURTAINS. 

Shipments  of  fall  stock  of  carpets  are  still  arriving  with  John 
Macdonald  &  Co.  Four  splendid  lines  of  linoleums  are  being 
shown,  two  low  grades  and  two  high.  "Their  curtain  stock  is  about 
complete.  They  are  having  a  large  run  on  fish-net  lace  curtains 
and  in  Brussels  and  Irish  point  goods.  In  chenille  curtains  the 
variety  ranges  from  the  cheapest  to  the  best  of  goods.  The  newest 
colorings  are  golden  brown  and  deep  olive.  They  are  showing  two 
attractive  lines  in  tapestry  curtains  at  medium  prices.  They  report 
quite  a  demand  for  cork  carpet,  in  which  they  have  a  nice  range  of 
goods.  .Merchants  would  do  well  to  notice  their  line  of  tapestry 
covers. 


Haute  Nouveautes 


m — 


Dress  ^  Mantle  Trimmings 

Braid  Sets,  Boleros,  Gimps  and  Ornaments,  in  Silk,  Mohair  and 
Worsted.  All  new  and  elegant  designs;  a  large  range  to  choose  from, 
in  the  leading  fashionable  colors,  and  at  prices  to  suit  all  classes. 

.  .  .  Also  .  .  . 

Barrel  Buttons,  Cords,  Tubular  Braids,  etc. 


All   Manufactured  at  the- 


Montreal  Fringe  and  Tassel  Works 

MOULTON  &  CO.,  Proprietors, 
.2  St.  Peter  Street  ...      MONTREAL 
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OF  INTEREST  TO  YOU  !  !  ! 


© 


"The  Protector  that  Protects." 

Every  Woman  Uses  a  Skirt  Protector. 


Stewart's 

Indestructible 

Skirt 


<£§•         <^»         «£§* 


Protector 


is  the  best,  and  only  reliable 
article  on  the  market. 


WHY  NOT  offer  to  your  customers  an  article  that 
you  can  recommend  with  confidence  ?  Once  used, 
no  woman  will  have  any  other,  as  STEWART'S 
gives  every  satisfaction.  The  most  suitable 
article  for 

Street  Wear,  Bicycling  .  .  . 

Travelling,  Golfing  and  Outing 

MADE    IN    TWENTY    SHADES 


Cabinets  furnished  with  first 
order  for  3  Gross. 


Write  your  wholesale  dealer 
for  Samples 


BAKER   &   BROWN 


*)Cft    St.  James 
cDU    Street 


Sole  Agents 


Montreal 
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deal  of  business  on  a  thirty-days'  basis,  and  in  almost  every  case 
remittances  are  made  promptly." 

Wm.  Clapperton  &  Co.  (Mr.  Wright):  "I  think  business  is 
looking  up.  Orders  are  on  the  increase,  and  from  what  we  can 
learn  the  feeling  throughout  the  trade  is  better.  J'ayments  are  only 
fair. ' ' 

Mr.  Morrice,  jr.,  of  U.  Morrice  &  Co.,  thought  that  trade  was 
somewhat  better,  but  everything  would  depend  on  the  crops.  If 
they  were  good  trade  would  certainly  improve. 

Stevenson,  Blackader  &  Co. :  ' '  Prospects  are  better  than 
they  were.  The  tariff  is  settled  and  the  trade  is  regaining  con-  * 
fidence.  We  hear  that  crops  are  good,  and  of  course  that  will 
materially  help  business.  Merchants  have  been  buying  in  small 
lots  for  some  time,  but  they  are  beginning  to  purchase  more  freely." 
Mr.  Fisher,  of  John  Fisher,  Son  &  Co. :  ' '  Our  travelers  report 
that  the   outlook  amongst  the    retailers  is  very  much  improved. 

This  cut  shows  the 
latest  idea  in  .  .  . 

Shirt  Easels 

It  can  be  adjusted  to  several 
positions,  as  shown,  and  the 
extension  is  from  8  to  16 
inches.  Price  $1.00  each  ; 
$10.20  per  dozen,  nickel  plated.     Manufactured  by 


RETUBIflED 


THE  TORONTO  BRASS  CO.,  LIMITED 


i 

_88  YORK  STREET,  TORONTO. 


We  make  fittings  for  every  line  of  business. 


TRADE  PROSPECTS. 

THE    OUTLOOK    FOK    FALL    AND    WINTEK    TRADE. 

FALL  season  is  always  looked  forward  to 
by  the  dry  goods  trade  with  a  certain 
amount  of  uneasiness.  An  unsuccessful 
fall  is  generally  the  forerunner  of  a  bad  busi- 
ness year,  and  this  year  merchants  are  particu- 
larly anxious,  for  many  of  the  tariff  changes 
affect  them  seriously.  The  unpromising  aspect  of 
the  crops  in  the  early  part  of  the  summer,  due  to  the 
continued  wet  weather,  was  another  feature  that 
caused  the  trade  a  good  deal  of  disquietude.  Now,  how- 
ever, the  outlook  has  brightened  considerably.  From 
every  part  of  the  country  come  very  encouraging  reports  of  the 
approaching  harvest,  and  we  have  the  authority  of  the  C.  P.  R.  for 
the  statement  that  the  yield  in  Ontario  and  the  west  will  be  greater 
than  ever  before.  The  harvesting  of  such  a  crop  means  employ- 
ment at  good  wages  for  a  large  number  of  men,  and,  as  a  natural 
consequence,  good  business  for  the  storekeeper.  The  enormous 
development  of  our  mining  resources  and  the  discovery  of  new 
regions  of  apparently  boundless  extent  and  richness  are  giving  a 
great  impetus  to  business.  Both  the  Canadian  and  American  tariffs 
are  settled,  and  whether  the  trade  are  satisfied  or  not,  at  least  they 
know  how  they  stand  in  regard  to  them  and  all  feeling  of  uncertainty 
has  been  put  an  end  to.  The  largely  increased  earnings  of  the 
principal  railway  and  telegraph  companies  may  be  taken  as  another 
indication  that  trade  is  reviving,  not  in  dry  goods  alone,  but  in  every 
other  branch  as  well. 

We  trust  that  the  subjoined  opinions  gathered  from  all  sides 
will  be  of  interest  to  our  readers. 

S.  Greenshields,  Son  &  Co.  :  "Paper  has  not  been  quite  as 
well  met  as  last  year,  but  on  the  whole  the  business  prospect  is  bet- 
ter. A  great  deal  of  money  has  been  made  in  cheese  this  year, 
and  this,  combined  with  a  plentiful  harvest,  is  bound  to  improve  the 
condition  of  trade.  Our  travelers  and  customers  give  us  the  most 
encouraging  reports  of  the  outlook  throughout  the  country." 

The  Gault  Bros.  Co.,  Limited  (Mr.  Leslie  Gault)  :  "  Things  are 
rather  quiet  at  present,  but  1  expect  they  will  be  better  later  on.  The 
opening  up  of  the  new  gold  fields  will  bring  many  people  to  Canada, 
who  will  leave  money  here.  From  what  we  can  learn,  the  crops  are 
very  good  this  year  and  that  should  help  trade  a  good  deal." 

Brophy,  Cains  &  Co.  thought  the  feeling  in  business  circles  was 
better  than  it  had  been.  The  crops  have  not  been  much  damaged 
by  the  weather  and  a  plentiful  harvest  would  certainly  help  to  restore 
confidence.  A  large  business  is  reported  with  the  Northwest,  where 
the  harvesting  has  begun,  and  the  general  outlook  is  encouraging. 

Jas.  Johnston  &  Co, :  "  The  outlook  this  fall  is  better  than  last 
year.  Merchants  throughout  the  country  are  meeting  their  engage- 
ments fairly  well  and  the  feeling  amongst  the  trade  is  better.  I  think 
we  may  expect  a  good  season's  business." 

Mr.  Harrower,  agent  for  Oxford  Manufacturing  Co.,  had  just 
returned  from  an  ex-tended  trip  in  different  parts  of  the  country,  and 
considered  the  prospects  very  fine.  Low  stocks,  due  to  conserva- 
tive buying  and  want  of  confidence  on  the  part  of  the  retailers, 
coupled  with  good  crops  and  higher  prices,  meant  good  trade  for 
the  wholesaler.  Payments  were  very  fair  and  somewhat  better  than 
last  year. 

Mr.  Kyle,  of  Kyle,  Cheesbrough  &  Co.,  said:  "I  think  the 
prospects  tor  the  iall  and  winter  are  very  bright.  We  are  selling 
quantities  of  goods,  and  when  a  fancy  goods  house  like  ours  reports 
large  sales  you  may  take  it  as  an  indication  that  things  are  improv- 
When  times  are  hard  goods  such  as  we  handle  do  not  find  a 
readv  sale.     Payments  are  being  well  met.     We  are  doing  a  good       ■ii«iiaii«iiaii«iiBii«iian«ii~ -   -   -   »  »   ^  ,-■  .».  i 
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Manufacturers  of  .  .  . 

Japanese  Silks 
Handkerchiefs 
Rugs  ;*  Mattings 


Canadian  Office : 

24  Wellington  Street  West, 
TORONTO. 
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THE 
JUBILEE 


is  past  and  gone,  but 
those  who  buy  from 
us  are  jubilant  the 
year  round. 


CHE  SECRET  of  success  is  to  have  the 
right  goods,  at  the  right  time,  and  at 
the  right  price. 

Our  travellers  are  now  showing  well  select- 
ed and  carefully  bought  lines  suitable  for  the 
fall  season. 

Our  aim  in  soliciting  trial  orders  is  to  in- 
crease the  number  of  our  regular  castomers. 

We  want  business  friends  who  write  us 
as  follows  :  "  Your  goods  opened  out  to  advan- 
tage. Please  duplicate  ranges  A  and  B. 
Will  order  more  next  time  your  traveller 
calls." 

It  is  our  Wish  and  our  Interest  to  please  you. 


P.  Garneau,  Sons  &  Co. 

Wholesale  Importers  of  Foreign   Dry  Goods  and  ^^\  m     ■  ^-^,  l*^.  ^^  ^m^ 

Dealers  in  Canadian  Staples Vfc  ^"  ^^  Kj  K^  ^^ 


Crops  appear  to  be  above  the  average  and  prices  should  be  high. 
Stocks  are  low  and  the  merchants  will  have  to  purchase  heavily  to 
meet  the  demand." 

Tooke  Bros  (Mr.  B.  Tooke)  :  "  judging  from  all  reports,  busi- 
ness is  on  the  mend.  We  have  had  a  long  period  of  depression, 
but  I  think  ihe  fall  will  be  better.  A  good  harvest  should  help 
trade  a  great  deal." 

Mr.  Patton,  agent  for  Emil  l'ewny  &  Co.,  thought  business  was 
in  a  better  condition  than  it  had  been.  Merchants  have  been  buy- 
ing in  small  lots  for  some  time,  but  orders  are  getting  larger.  Pay- 
ments are  very  fair. 

Mr.  Laurencelle,  agent  for  I'errin's  gloves  :  "  Trade  will  prob- 
ably be  better  in  the  spring,  but  at  present  it  is  quiet.  Though 
confidence  has  been  somewhat  restored,  still  merchants  are  not 
buying  at  all  largely.  We  find  that  orders  are  no  larger  than  last 
year." 

The  Montreal  retailers  are  hopeful  also.  In  conversation  with  a 
Review  reporter,  Mr.  Henry  Managh,  of  Jno.  Muphy  &  Co.,  one 
of  Montreal's  largest  dry  goods  establishments,  said  that  the  busi- 
ness situation  to  him  appeared  to  be  very  promising.  Business  is 
good  and  money  appears  to  be  plentiful.  With  good  crops  a  very 
satisfactory  season's  business  should  be  done. 

Mr.  W.  H.  Scroggie,  a  prominent  Montreal  dry  goods  man, 
said  :  "  I  think  we  will  do  a  big  business  this  fall.  Things  are  cer- 
tainly looking  up  and  are  much  better  than  last  year.  We  notice 
that  our  mail  orders  are  increasing  rapidly  and  we  have  orders 
coming  from  points  in  British  Columbia.  Money  is  quite  plen- 
tiful." 

A  letter  received  by  The  Review  from  British  Columbia  says 
that  in  Victoria,  and  several  other  points   in    the    province,    retail 


trade  is  brisk.  The  supplies  for  mining  camps  are  larger  than  be- 
fore and  indicate  steady  development  of  trade,  consequent  upon 
increase  in  mining  operations. 

In  Toronto  the  wholesale  trade  has  been  brisk  this  past  six 
weeks,  and  August  has  opened  well.  W.  R.« Brock  &  Co.  report 
large  sales  of  tall  goods.  John  Macdonald  &  Co.  have  been  very 
busy,  their  sales  being  much  ahead  of  last  year.  The  shipping 
room  is  an  indication  of  how  healthy  wholesale  trade  in  Toronto  is 
just  now.  The  head  shipping  clerk  told  The  Review  reporter 
that  from  June  I  to  August  5  eight  hundred  more  numbers  had 
been  shipped  this  season  as  compared  with  the  same  period  last 
year.  Retailers  who  visit  the  markets  to  buy  also  speak  hopefully, 
and  buy  more. 

Speaking  of  payments  on  the  4th  W.  R.  Brock  &  Co.  said  they 
were  quite  as  usual  and  certainly  up  to  expectations.  Mr.  John 
Macdonald,  of  John  Macdonald  &  Co.,  said  payments  were  satis- 
factory on  the  4th  and  business  brisk,  his  staff  having  asked  permis- 
sion to  break  the  rule  of  the  establishment  not  to  work  at  night. 
Mr.  Caldecott,  of  Caldecott,  Burton  &  Spence,  said  payments  were 
fair. 


WHOLESALE     HOUSES     HANDLE    THEM. 

A  retail  merchant  who  should  wish  to  try  and  run  his  blanket 
department  next  winter  without  "  Puritas  "  cotton  comforts  might 
as  well  drop  comforters  altogether  and  let  that  trade  go  to  his 
competitors.  "  Puritas"  comforts  can  be  distinguished  from  others 
by  the  cotton  tag  which  each  one  bears  and  on  which  is  printed  the 
guarantee  of  the  makers.  All  up-to-date  wholesale  houses  sell  the 
"  Puritas  "  comforter  ;  but,  should  you  not  be  able  to  get  attention 
in  this  line  from  your  supply  house  you  can  write  to  the  company 
that  manufactures  them — 290  Guy  street,  Montreal. 
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STATE   PLAIN   FACT  IN  ADVERTISING. 

W.  A.  Lewis  in  The  Ad.  Writer. 

ADVERTISING  seems  to  be  a  very  difficult  thing  to  most  mer- 
chants. There  is  an  atmosphere  of  mystery  and  genius 
enveloping  publication.  Of  course  it's  all  rot  ;  there  is  nothing 
mysterious  or  genius-like  about  an  advertisement  ;  but  business 
men  are  in  the  minority  who  can  comprehend  it. 

The  fact  is,  advertising  is  nothing  but  simple  truth  plainly 
spoken.  That  is  a  very  serious  and  mammoth  thing  to  most  men. 
It  is  a  very  easy  matter  to  the  successful  advertiser  who  doesn't 
strain  his  eyes  nor  bend  his  back,  striving  after  "  effects."  In  ad- 
vertising there  should  be  no  attempt  for  effects,  for  they  are  unbe- 
coming to  simple  truths.  The  simpler  the  language,  the  more 
brief  and  direct,  the  more  forcible  the  advertisement. 

There  are  business  men  who  will  halt  aghast  at  this  announce- 
ment that  adveitising  is  nothing  but  plain  truth.  Not  that  they've 
not  heard  and  read  the  same  thing  before,  but  not  so  bluntly  and 
sternly.  It's  fact,  though.  Advertising  that  isn't  truthful  isn't 
advertising,  it's  a  lie.  No  lie  was  ever  advertising.  Lies  are  of 
liars  for  liars.  Lies  lie  and  that's  all  they  do;  they  never  advertise. 
There's  nothing  so  weak  and  puerile  as  a  lie.  There's  nothing 
stronger  or  more  influential  than  an  advertisement,  Quite  a  differ- 
ence, you  see  ?  And  yet  the  majority  of  business  men  don't  believe 
it.  They  think  advertising  must  be  misrepresentation.  That's 
why  it  seems  so  hard  to  them  to  be  truthful.  Oftentimes  it  takes 
more  courage  than  men  have  to  speak  the  truth.  Advertisers  are 
apt  to  look  down  on  the  truth  as  a  mean,  trivial  little  thing  ;  some- 
thing a  business  man  can't  afford  to  meddle  with  if  he's  going  to 
succeed.  They  recite  the  proverb  of  "  fighting  the  devil  with 
fire."  Liars  are  always  trying  to  out-lie  one  another.  But  the 
only  ferret  to  send  after  a  rat-lie  is  a  ferret  of  truth  Another  reason 
why  truth  is  the  marrow  of  advertising  is  that  truth  never  says 
more  than  is  necessary.  Lying  is  invariably  extravagant,  and  busi- 
ness is  more  injured  by  too  much  speech  than  by  stolid  silence.  A 
business  man  had  better  abstain  from  advertising  than  to  advertise 
falsely.  Truth  is  like  a  carrier  dove.  When  you  speak  it  you 
know  it  will  reach  its  destination.  Lies  are  like  spairows,  the 
world  is  overrun  with  them  ;  they  keep  up  an  incessant 
noise  ;      they     are     destructive,    quarrelsome    and     a     nuisance. 

The  simplest  things  are  invariably  the  hardest  for  men  to 
accomplish.  Men  who  go  into  business  unguided  by  principle  can 
never  succeed  through  advertising,  nor  by  any  other  means.  There 
is  no  way  in  which  character  shows  itself  quicker  or  more  surely 
than  through  advertising.  If  a  man  will  lie  to  you  in  his  advertis- 
ing he  will  swindle  you  in  a  sale  ;  and  that  is  a  proposition  as 
infallible  as  if  it  were  mathematics. 

It's  not  hard  to  speak  the  truth,  or  to  write  it,  for  any  except 
natural  liars  ;  and  a  natural  liar  is  so  bold  and  reckless  he  is  never 


a  victim  of  mistaken  identity.  Ninety-five  per  cent,  of  all  who  go 
into  business  fail.  Ten  per  cent,  are  unfitted  for  business,  ten  per 
cent,  lack  perseverance,  and  the  remaining  seventy-five  per  cent, 
are  liars. 

There  is  no  individual  so  popular  as  the  man  who  dares  speak 
the  truth  ;  nor  any  so  successful.  People  of  weak  mental  qualities 
are  afraid  of  the  truth.  They  buy  merchandise  that  is  a  lie,  they 
advertise  it  through  lying  ;  their  prices  are  lies  ;  and  they  can't 
understand  why  they  don't  succeed  in  business.  I  believe  there  is 
no  subject  connected  with  business  of  which  men  know  less  than  of 
advertising  ;  and  yet  they  imagine  they  know  it  all.  They  prove  V 
they  know  nothing  of  it  by  lying  in  their  advertising.  Some  grimly 
reply  that  a  lie  will  travel  further  than  the  truth.  It's  not  how  far 
one  travels,  but  what  one  sees  and  does. 

If  it  seems  hard  to  a  man  to  succeed  through  advertising 
he  hasn't  the  proper  estimate  of  the  achieving  power  of  truth.  Until 
him  mind  is  keyed  to  a  proper  tension  of  character  all  his  advertis- 
ing will  be  of  the  slack-wire  sort,  balancing  with  the  long  pole  of 
falsehood,  and  continually  in  danger  of  tumbling  to  disaster. 


PENNY  WISE,  POUND  FOOLISH. 

How  often  experience  proves  that  colds  are  caught  and  expenses 
incurred  by  not  having  seasonable  underclothing  at  all  times  of  the 
year.  W.  R.  Brock  &  Co.'s  underwear  department  is  well 
stocked  with  this  kind  of  goods — good  value  being  their  chief 
attraction — thus  ensuring  a  rapid  turn-over  to  merchants  who  are 
fortunate  to  handle  the  line.  Their  ladies'  and  misses'  hygienic 
goods  do  not  require  medical  testimony  to  make  them  trade-win- 
ners ;  they  stand  the  test  themselves  when  competition  offers,  and 
come  out  "head  of  the  class"  upon  each  and  every  occasion.  If 
you  have  not  seen  their  line  of  ladies'  vests  this  fall  to  retail  at 
25c,  called  "  Startler,"  do  so  at  once  ;  also  "Pearl,"  for  50c, 
and  "IXL"  for  75c.  These  are  three  "rattling"  lines,  particu- 
larly "  Startler,"  of  which  an  immense  quantity  was  contracted  for, 
and,  in  consequence,  a  vest  was  secured  which,  for  weight,  make, 
trimming,  etc.,  cannot  be  surpassed  for  value  upon  this  continent. 
Large  ranges  of  children's  vests,  in  all  kinds,  sizes  and  prices,  are 
being  shown  at  Brock's,  who  will  be  ready  to  send  sample  dozens 
to  any  sound  merchant  upon  request. 


FITS  YOU  LIKE  A  GLOVE, 

If  you  are  in  need  of  ladies',  men's  or  children's  gloves,  W. 
R.  Brock  &  Co.'s  large  glove  department  can  fill  the  bill.  Good 
value  and  selling  points  can  at  all  times  be  depended  on.  Their 
range  of  ladies'  cashmere  this  season  is  superior  to  any  previous 
one,  a  leader  to  retail  at  25c.  being  B  33,  "  a  winner  every  time." 
Ladies'  and  misses'  sanguhar  and  fancy  ringwood  are  also  shown 
in  a  large  variety  of  kinds  and  prices.  In  men's  lined  kid,  wool 
knit,  cashmere,  etc.,  the  stock  contains  what  you  want  and  will  fit 
you  like  a  glove. 
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Whites,  Greys,  Ducks,  Cantons, 
Drills,  Bags,  Grey  Sheetings, 
Bleached  Sheetings,  Pillows, 
Towels,  Piques,  Yarns,  Prints, 
etc. 


Wholesale  Trade 
only  supplied 


D.  MORRICE,  SONS  &  GO.  Agents 

MONTREAL  ami  TORONTO 


DOMINION  GLOVE  WORKS 

QLEN  WILLIAflS,  ONT. 

Manufacturers  of  .  .  . 

GLOVES,  MITTENS 
M6  GAUNTLETS 

Fine  Kid,  Suede  and  Para  Buck  GLOVES  and  MITTS. 
Dog-Skin  Driving  and  Coaching  GLOVES. 


Agents. 


GEO.  D.  ROSS  &  CO.,  MONTREAL,  QUE. 
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MILL  NO. 


The 


Penman  Manufacturing  Co 

HEAD  OFFICE  :     PARIS,  ONT.  Limited 

Selling  Agents  :    D.  MORRICE,  SONS  &  CO.,  Montreal  and  Toronto. 
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MILL   NO.  3. 


The  Oldest  and  Largest  Manufacturers  of 

KNITTED  GOODS 

in  Canada.  Manufacturers  of  every  description  of  Men's, 
Ladies',  Misses',  Youths'  and  Children's  Underwear,  Hose, 
Half  Hose,  Knitted  Top  Shirts  and  SWEATERS. 


MILL  NO.  4. 


The  travellers  of  all  the  best  wholesale 
houses  in  Canada  now  carry  full  lines  of 
our  make.  Be  sure  you  see  them  when 
placing  your  Fall  Orders.     .     .     . 


MILL    NO.  5. 


MILL  NO.  6. 
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NOTES  FROM   LONDON. 

ACTIVITY    IN    THE    CORSET    BUSINESS — AN    ENGLISH    MANUFAC- 
TURER   TO    START    A    BRANCH    IN    CANADA — REPUTATION 
OF    CANADIAN    TRADE    IN    THE    OLD    COUNTRY. 

From  Our  Special  Correspondent. 

London,  July  28,    1897. 

THE  mantle  makers  are  very  busy  and  look  forward  to  a  good 
season's  trade.  They  find  buyers  more  ready  to  place  orders 
freely  and  they  express  more  confidence  in  the  outlook.  Higher 
qualities  are  selling  better,  such  as  silk  applique  and  silk  orna- 
mentation laid  over  the  plush. 

Herts,  Son  &  Co.,  Limited,  Wood  street,  who  are  doing  a 
rapidly  increasing  business  in  the  platinum  anti-corset  substitute 
for  stays,  will  shortly  extend  their  business  to  Canada.  They  will 
probably  organize  a  company  and  manufacture  there.  Mr.  Herts, 
the  present  head  of  the  firm,  is  one  of  the  brightest  and  most  en- 
terprising of  the  younger  generation  of  London  manufacturers.  He 
is  doing  some  very  bright  advertising,  a  little  in  advance  of  the 
present  British  style  and  not  so  strong  as  the  average  American. 
In  fact,  it  resembles  that  done  by  the  best  Canadian  dry  goods 
houses. 

James  Rowley  &  Sons,  35-37  Red  Cross  street,  E.C.,  have 
secured  the  contract  for  supplying  the  Canadian  Post  Office  De- 
partment with  helmets. 

Lloyd,  Attree  &  Smith,  men's  furnishings,  have  extended  their 
premises  on  Wood  street.  The  addition  is  one  of  the  most  modern 
offices  in  London.  Mr.  Frank  Smith  is  now  on  his  vacation  and 
leaves  for  Canada  on  his  return.  He  will  probably  visit  the  trade 
early  in  September. 

The  corset  business  here  is  in  a  thriving  condition.  Charles 
Bayer  &  Co.,  who  are  very  large  manufacturers,  have  had  to  erect 
a  new  building  to  overtake  their  increased  business,  while  H.  S. 
Sherwood  &  Co.,  also  large  makers,  are  now  looking  for  more 
extensive  premises. 

While  Canada  has  sprung  into  popularity  in  political  and  social 
circles  by  recent  events,  its  reputation  in  business  circles  is  worse 
than  ever.  It  is  unfortunate,  but  nevertheless  true,  that  the 
bankers,  manufacturers  and  merchants,  with  few  exceptions,  regard 
the  Dominion  as  the  worst  colonial  or  foreign  field  for  investments 
or  to  which  to  ship  goods.  Many  fallacies  prevail.  For  instance, 
several  leading  business  men  told  me  that  none  of  the  London 


banks  were  permitted  by  their  constitution  to  discount  Canadian 
paper  ;  that  it  had  to  be  sold  to  "  note-shavers  "  ;  that  paper  from 
any  other  colony  was  taking  readily.  This  is  not  true,  but,  never- 
theless, it  is  a  popular  belief.  The  majority  believe  that  when  a 
Canadian  merchant  fails  his  Canadian  creditors  must  first  be  paid. 
If  there  be  anything  left  then  it  is  equally  divided  among  British  and 
foreign  creditors.  (To  re-establish  our  reputation  we  must  have  a 
Dominion  insolvency  law,  and  we  must  elevate  our  business 
reputation.  — "-\ 

J"   *   "• 


FOWNES'    NET    CYCLING    GLOVE. 

This  is  an  illustration  of  a  new  cycling  glove,  made  by  Fownes 
Brothers  &  Co.,  London,  and  the  design  of  which  has  been  regis- 
tered. The  obvious  advantages  of  the  glove  are  found  in  the  facts 
that  being  made  of  a  loosely  woven  net  material,  cotton  or  silk, 
and  having  perforated  leather  palms,  it  combines  perfect  ventilation 
with  great  durability.  Its  good  qualities,  hygienic  and  otherwise, 
have  secured  for  it  an  enormous  sale  in  Great  Britain.  It  is  now 
being  introduced  in  Canada  by  the  firm's  representative  here.  The 
retail  trade  are  supplied  by  Gault  Bros.  Co.,  Montreal,  who  will  be 
glad  to  show  samples. 


BEAUTIFUL  ART  DRAPERIES- 

For  the  coming  season  the  mills  have  far  excelled  themselves 
in  the  beautiful  and  extensive  range  of  their  patterns  and  fabrics  in 
this  department.  Art  denims  (both  plain  and  printed)  are  still  in 
the  lead.  The  rapidity  with  which  the  public  have  "  caught  on  " 
to  these  goods  has  emboldened  the  makers  to  produce  many  of 
their  best  patterns  on  the  cheaper  cloth,  which  they  call  imitation 
denims.  The  very  low  prices  of  the  latter  bring  them  within  reach 
of  all.  Gilt  printed  fabrics,  art  tickings,  Delhi  drapery  and  Lowry 
cloth  are  among  a  few  of  the  newest.  Boulter  &  Stewart  are  now 
showing  a  full  range  of  all  the  latest  productions  in  the  above. 
Special  display  during  the  opening  week. 
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NEW  YORK. 


CREFELD 


LONDON 


PARIS 


Silfc  Labels  5;/tai?gers 

tf  ECKW^R  L/^ELS 

bRESS  BELTS 
SHOE  LABELS. 


Nigbf  Shirr  Trimmings. 


TORONTO  OFFICE ;    ROOM    109    McKINNON    BUILDING. 
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The  Wholesale  House  that 
supplies  you  with 


v3»        v-^C 


) 


North  Star,  Crescent 
and  Pearl 

Cotton  Batting  gives  you  the  best  value  obtainable. 

Even  the  Pearl  grade  is  guaranteed  stronger 
and  better  adapted  to  requirements  than  any 
grade  of  any  other  batting. 

These  grades  are  the  strongest,  handsomest 
and  most  desirable  cotton  bats  obtainable. 

NOTHING  DECEPTIVE 

They  look  well  in  the  roll.  They  have  the 
strength  and  qualities  required  by  the  consumer 
after  unrolling.     They  make  strong  comforters. 

When  you  unroll  and  unfold  them  you  can 
test  the  strength  and  they  will  not  fall  apart  like  so 
much  chalk.  You  can't  blow  them  to  pieces  in  a 
hurry. 

THREE  GRADES.    THREE  PRICES. 
THE  BEST  AT  THE  PRICE. 


r 


No  other  Thread 


EQUALS 


LAPPERTOHS 


WRITE     FOR     SAMPLES. 


Wm,  Clapperton  &  Co* 


165    St.    James  St 

MONTREAL 
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Canadian  Made  for  Canadian  Trade 

Equal  in  design  and  finish  with  the  production  of  European 
Mills,  superior  in  point  of  value. 


SEE  OUR  SAMPLES  FOR  FALL  1897     i 


XIX 

X 


OF 


BEAVERS 
NAPPS 


XI* 


Wholesale  Only 


SSS 


PRESIDENTS 

CHINCHILLAS 

TWEEDS 

Full  lines  now  in  the  hands  of  our  Agents, 

MILLICHAMP,  COYLE  &  CO., 

Halifax,  Montreal,  Toronto,  Winnipeg,  Victoria. 


1  A.  W.  BRODIE  —~  HESPELER,  Canada.  I 

Hi  Su 
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A    REVIEW. 

R.  GEORGE  HAGUE,  general  manager  of  the  Merchants 
Bank,  Montreal,  in  his  annual  address,  says  : 
"  I  may  say  this,  however,  that  it  is  hopeless  for  manufacturers 
of  any  kind,  in  these  times  of  keen  competition,  to  make  profit  on 
their  business  unless  they  have  the  latest  appliances  in  machinery, 
the  most  economical  appliances  of  power,  the  most  skilful  manage- 
ment in  production,  the  best  adaptations  of  labor,  and  the  best 
facilities  for  transportation  and  communication.  Along  with  these, 
it  is  becoming  more  and  more  essential  that  a  manufacturer  shall 
have  his  specialties  ;  that  is,  that  he  should  produce  some  goods 
which  are  his  own,  known  by  his  name,  which  will  be  such  a 
guarantee  of  goodness  that  the  name  will  sell  the  goods,  as  with 
'  Rodgers"  '  cutlery  or  '  Horrocks'  '  sheetings.  When  a  manu- 
facturer attains  a  position  like  this,  and  has  his  arrangements  to 
keep  it,  he  is  a  long  way  towards  permanent  success  and  wealth. 
In  some  branches  of  manufacture  and  production  we  have  attained 
this  position.  Certain  brands  of  flour  are  well  known  in  foreign 
countries,  as  well  as  certain  brands  of  cheese,  and  even  of  deals 
and  timber.  A  customer  of  our  own  has  established  the  reputation 
of  his  brand  of  eggs  in  the  English  market,  and  enquiries  are  made 
for  it  by  dealers  there.  We  are  exporting  furniture  to  South 
Africa,  agricultural  implements  and  other  articles  to  Australia, 
butter  to  Japan,  and  leather  in  large  quantities  to  England  ;  and 
if  attention  is  only  paid  to  quality,  to  good  make-up,  and  to  the 
exact  needs  of  the  market,  there  is  no  reason  why  this  should  not 
develop  very  largely.  In  such  matters  as  butter  or  apples  it  is  not 
sufficient  to  have  simply  a  good  article,  it  must  be  well  and 
tastefully  packed,  according  to  the  fancies  of  the  market  it  is 
sent  to,  or  they  can  never  establish  themselves  in  general  favor. 
"Our  apple  exports  of  last  year  were  frightfully  injured  by 
want  of  care  in  packing,  and  the  trade  injured  to  an  extent  it 
will  take  considerable  time  to  recover  from.  Our  orchards  are  well 
known  to  be  among  the  best  in  the  world,  and  so  are  our  vine- 
yards and  peach  gardens.  I  mention  this  for  the  benefit  of  any 
who  may  happen  to  read  these  words,  to  dispel  the  impression 
that  Canada  is  a  land  of  Almost  perpetual  snow.  I  do  not  think 
we  are  at  all  obliged  to  the  enterprising  English  poet  who  lately 
sung  our  praises  as  the  '  Lady  of  the  Snows.'  We  have  snows,  it  is 
true,  and  exceedingly  useful  they  are,  as  fertilizing  the  ground  for 
the  spring  and  summer,  and  enabling  us  to  produce  such  fine 
peaches,  grapes,  melons  and  apples  as  we  do.  While  on  this  sub- 
ject I  may  venture  to  say  that  much  harm  has  been  done  to  the 
country  by  the  multiplication  of  snow  pictures.  We  have  had 
altogether  too  many  of  this  sort.  It  would,  I  think,  be  a  profitable 
venture  if  an  illustrated  book  were  published  showing  what  Canada 
is  in  summer." 


RETAIL     DRY    GOODS    MERCHANTS'    ANNUAL 
EXCURSION. 

A  feature  of  the  excursion  of  the  retail  dry  goods  merchants  of 
Montreal  to  Otterburn  Park,  on  July  28,  was  the  competition  for 
the  prize  of  $10  offered  by  Wm.  Agnew  &  Co.  for  the  competitor 
making  the  best  guess  at  the  correct  length  of  a  piece  of  their  A200 
henrietta.  Each  competitor  had  to  pay  10c.  entry  fee  to  the  asso- 
ciation for  the  privilege  of  registering  his  guess,  and  at  the  end  of 
the  competition  the  sealed  envelope  containing  the  ticket  with  the 
number  of  yards  and  the  $10  bill  was  opened  and  the  prize  awarded 
to  the  competitor  who  had  registered  nearest  to  the  correct  length. 

The  competition  for  this  prize  has  always  been  very  keen  in  the 
past  few  years,  and  on  some  occasions  the  prize  had  to  be  divided 
between  successful  competitors  who  registered  the  same  estimate. 
This  year  the  competition  was  as  lively  as  usual,  and  over  100 
guesses  were  registered.  The  exact  length,  38^  yards,  was 
registered  by  two  different   parties  this  year  :     Mr.  Lockhart,  city 


traveler  for  S.  Greenshields,  Son  &  Co.,  and  Mr.  N.  S.  Lamy,  of 
Lamy  &  Lamy,  and  the  prize  was  therefore  divided  between  them. 
It  was  curious,  however,  to  note  the  wide  divergence  of  opinion 
regarding  the  length  of  this  piece  of  goods.  Some  merchants  who 
have  been  handling  cashmeres  and  henriettas  for  40  years  estimated 
the  length  to  be  50  yards,  while  others  estimated  as  low  as  25 
yards. 


TRADE     NOTES. 

S.  F.  McKinnon  &  Co.  have  a  special  brand  of  black  velveteen, 
a  clinker,  and  worthy  of  attention. 

The  Gault  Bros.  Co.,  Limited,  have  received  another  shipment 
of  the  noted  black  figured  lustres,  Princess  of  Wales  cloth.  Write 
for«samples. 

P.  Garneau,  Fils  &  Cie. ,  Quebec,  are  showing  special  lines  in 
ladies'  black  cashmere  gloves  for  fall.  Stock  in  both  light  and 
heavy  weights. 

In  their  notion  department,  S.  Greenshields,  Son  &  Co.  have  a 
full  stock  of  art  silks,  art  draperies,  silkalines,  golden  draperies, 
figured  and  plain  denims  and  art  cretonnes. 

James  Johnston  &  Co.  call  special  attention  to  their  kid  glove 
department.  They  claim  that  their  three  regular  lines,  at  $6. 75,  $9 
and  $  1 1.25,  cannot  be  surpassed  in  the  trade. 

Kyle,  Cheesbrough  &  Co.'s  stock  of  Swiss  embroideries  is  very 
complete  and  they  are  kept  busy  filling  orders.  This  firm  have 
had  such  a  run  on  their  laces  and  other  lines  that  it  is  necessary  for 
them  to  cable  weekly  for  fresh  supplies. 

Without  a  doubt  you  can  safely  buy  jets  and  braid  trimmings  for 
the  incoming  season;  they  are  bound  to  have  a  big  sale.  Jet  trim- 
mings to  retail  from  5c.  to  $3  per  yard  are  shown  by  Brophy,  Cains 
&  Co.  They  are  also  showing  loops,  fouragiers,  and  braid  sets,  in 
black  and  shades  to  match  dress  goods. 


A  CANADIAN-MADE   ARTICLE. 

THE  popularity  of  the  "  Puritas  "  comforter  is,  perhaps,  illus- 
trated by  the  fact  that  a  wholesale  house  of  Toronto,  having 
placed  a  large  order  with  the  manufacturers  for  delivery  in  August, 
this  house  has  already  sent  in  repeats  calling  for  immediate  ship- 
ment, the  previous  order  having  been  sold  from  sample,  even  be- 
fore the  goods  were  received.  Besides,  it  is  only  natural  that  when 
a  white  batting  quilt  is  produced  for  little  higher  than  a  shoddy- 
filled  quilt  of  the  same  size,  the  batting  one,  called  "  Puritas,"  will 
not  be  slow  in  superseding  its  old-time  rival.  The  "Puritas"  is 
of  Canadian  manufacture  and  a  credit  to  the  Montreal  firm  that 
makes  it. 


SPECIAL    FEATURE   ADVERTISING. 

The  Toronto  Brass  Co.,  Limited,  have  met  with  such  wonderful 
success  from  advertising  a  special  fixture,  as  they  did  in  Special 
Number,  that  they  have  decided  to  offer  another  popular  fixture  for 
this  issue,  this  time  taking  the  form  of  an  adjustable  shirt  easel  or 
stand  It  is  one  of  the  most  desirable  fixtures  for  a  gents'  furnisher, 
as  it  shows  the  article  off  to  the  very  best  advantage,  being  adjust- 
able to  any  position.  They  are  finely  finished  and  nickel-plated. 
Price,  $1  each,  or  $10.20  per  dozen. 


JOB  LOTS. 

The  Alaska  Feather  &  Down  Co.  are  offering  some  jobs  and 
seconds  in  odd  cushions  and  cosies.  In  the  dull  season  of  mid- 
summer a  job  is  almost  the  only  thing  which  will  enable  the  retailer 
to  get  customers  to  his  store,  and  we  are  therefore  not  surprised  to 
hear  that  these  jobs  are  being  rapidly  taken  up.  A  card  addressed 
to  the  manager,  290  Guy  street,  Montreal,  will  bring  full  particu- 
lars by  return  mail. 
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BELGIAN 

SEWING    COTTON. 


u  nnl  n 


Cat 


Grand  Prize :    Paris  and  Antwerp 

BEST  AND  CHEAPEST 

Strong,  Even  and  Elastic 

f^*      f^^      1&* 

Sole  Agent  for  Canada  i 

Jno.  A.   Robertson 


Write  direct  for  Samples, 
and  ask  leading  Wholesale 
Houses  for  Quotations. 


Board  of  Trade  Building, 

.   .   .   MONTREAL 


Finley,  Smith 
&  Co. 


Importers   of 


WOOLLENS  and 

TAILORS' 
TRIMMINGS 


29  VICTORIA  SQUARE 


WM.    C.    FINLEY 
J.    R.   SMITH 


Montreal 


Thibaudeau  Bros. 

&  Co. 


Importers    of- 

ENGLISH  . 
FRENCH  .  . 
GERMAN  & 
AMERICAN 


DRY  GOODS 


THIBAUDEAU  FRERES  <Sc  CIE.. 

Quebec. 
THIBAUDEAU  BROTHERS  &  CO. 

London,  Eng. 
THIBAUDEAU  BROS,  dc  CO. 

332  St.  Paul  St. 

MONTREAL 


John  Fisher,  Son  &  Co. 

442  and  444  St.  James  Street 

«■        HONTREAL 

WOOLLENS 

AND 

Tailors'  Trimmings 

Fall  Samples  are  now  in  the  hands  of  our  tra- 
vellers. Kindly  reserve  orders  until  you  have  seen 
our  line,  which  is  the  largest  and  most  varied  we 
have  ever  shown.    .    .     . 


SAMPLES  FORWARDED  ON  APPLICATION 


JOHN  FISHER  &  SONS 

Manufacturers  and  Merchants 
HUDDERSFIELD,  Eng:. 
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TRADE    NOTES. 

JOHN  MACDONALD  &  CO.  have  a  larger  variety  of  silks  this 
year.  The  most  popular  effects  for  the  season  are  the  peau- 
de-soie  and  faille  ;  the  former  is  shown  in  large  variety.  Many  lines 
of  plain  colored  silks  in  all  the  leading  shades  are  displayed,  as 
well  as  fancy  colored  in  numerous  patterns. 

P.  Oarneau,  Sons  &  Co.,  Quebec,  have  ladies'  bicycle  gloves  in 
stock. 

S.  Greenshields,  Son  &  Co.  now  report  a  full  stock  of  all  makes 
in  fancy  wools  and  yarns. 

Coristine  &  Co.  are  showing  a  complete  outfit  of  furs  to  be  worn 
by  prospectors  and  others  visiting  the  Yukon  gold  fields. 

If  you  are  short  of  any  shades  in  velveteen,  write  the  Gault 
Bros.  Co.,  Limited,  for  a  sample  box  of  the  "  Dream  "   brand. 

S.  F.  McKinnon  &  Co.  are  anxious  that  buyers  should  see  their 
range  of  fancy  silks,  which  they  say  will  meet  any  competition. 

James  Johnston  &  Co.  have  received  a  full  assortment  of  hand- 
kerchiefs in  lawn,  linen  and  silk  ;  also  special  values  in  ladies'  hem 
stitch  goods,  both  in  lawn  and  linen. 

Kyle,  Cheesbrough  &  Co.  report  the  arrival  of  two  large  con- 
signments of  valenciennes  laces  suitable  for  millinery  trimmings. 
Valenciennes  laces  have  been  extremely  scarce  so  far  and  no 
doubt  these  goods  will  have  a  big  run. 

The  Toronto  Feather  &  Down  Co.,  Limited,  had  a  great  run 
on  bed  pillows  during  the  Epworth  League  Convention.  This 
company  was  worked  to  its  utmost  capacity  supplying  the  dealers 
with  their  justly  celebrated  "  Swan  brand  "  line. 

Moulton  &  Co.  are  showing  a  very  fine  quality  of  tubular  braids. 
These  goods  are  of  the  same  material  as  those  used  in  their  boleros 
and  other  braid  ornaments.  Braid  for  dress  trimmings  continues 
to  be  very  popular  and  apparently  will  be  in  vogue  for  the  fall  and 
winter  season. 

English  pure  silk  milanese  gloves,  which,  being  made  of  special 
strength,  will  not  split  or  tear,  are  now  coming  to  the  front,  and, 
feeling  the  demand  for  these  goods,  Caldecott,  Burton  &  Spence 
are  showing  for  the  fall  trade  a  splendid  range  of  them  in  all  colors, 
tan,  browns,  cream,  etc.,  etc. 

W.  R.  Brock  &  Co.'s  stock  of  dress  trimmings  has  been  sup 
plemented  during  the  past  month.  Plain  and  fancy  tubulars,  braid 
sets,  bead  gimps,  plush  trimmings,  and  fancies  of  all  kinds  are  to 
be  found  in  the  recent  additions.  Extreme  goods  are  avoided, 
rapidly  selling  lines  being  selected  every  time. 


NOBBY    AMERICAN    WRAPPERS. 

Astonishing  has  been  the  success  of  the  "  wrapper,"  or  house 
dress.  Until  quite  recently  ladies  have  always  gone  to  their  dress- 
maker for  such  a  garment,  but  now  that  all  the  leading  dry  goods 
stores  stock  them,  and  the  price  is  so  reasonable,  everyone  looks  to 
these  stores  to  supply  their  demand.  Boulter  &  Stewart,  whom 
the  trade  know  as  the  "American  Wrapper  House,"  are  showing 
at  their  warerooms  all  the  newest  "hits"  for  fall  trade,  and  those 
in  for  the  ' '  opening ' '  cannot  do  better  than  inspect  their  large 
assortment. 


WOOL  FELT  HATS  MADE  IN  CANADA. 

The  output  from  James  Coristine  &  Co.'s  new  hat  factory, 
Montreal,  is  now  very  heavy  and  the  quality  of  their  product  ex- 
ceptionally good.  Some  of  their  wool  felt  hats  compare  very 
favorably  with  American  fur  felt  goods,  the  finish  being  truly  excel- 
lent. The  enterprise  shown  by  this  firm  in  rebuilding  and  equip- 
ping the  finest  hat  factory  in  the  Dominion  deserves  recognition, 
and  will  doubtless  obtain  it. 


ARTICLES  FOR  SALE. 


FOR  SALE,  UNDER  PRICE,  A  NO.  79  CHEQUE  PRINTING  NATIONAL  CASH 
Register  ;  in  use  but  a  very  short  time  ;  will  be  sold  on  account  of  the  former 
owner  going  out  of  business  at  $75  less  than  the  amount  paid  for  it  :  guaranteed  in 
perfect  condition.     Blanchard  &  Co.,  Windsor,  N.  S.  (t.  t.) 


BUSINESS  FOR  SALE. 


DRY  GOODS  BUSINESS  IN  GOOD  TOWN  OF  4.coo ;  ESTABLISHED  m 
years  ;  in  that  time  the  owner  made  a  competency  ;  annual  turn-over  $20,000  ;  stock 
about  $7  500  ;  price  85c.  on  the  $,  "%  cash,  balance  in  2,  4  and  6  months  at  7  per  cent. 
secured  ;  goods  that  may  arrive  for  fail  would  not  be  included.  Apply  "S.  S  M  ,'  care  of 
Dry  Goods  Review.     Sole  reason  for  selling,  ill-hea  tb. 


R.  FLAWS  &  SON 


Dry  Goods  Commission  Agents 
Manchester  Bldg.,  Melinda  St. 


Toronto. 


MARINE  INSURANCE. 

The  Open  Policies  issued  by  the  MANNHEIM  INSUR- 
ANCE CO.  (Capital  Two  Million  Dollars)  cover  goods  from 
the  time  they  are  shipped  until  delivered  at  your  warehouse. 


For  rates  and  further  particulars  apply  to 
J  AS.    J.      RILEY      &       SONS,        Managers  for  Canada,         MONTREAL. 


"FITS  LIKE  A  GLOVE." 

THOMSON'S 


ENGLISH    MADE, 
GfijVEr    "Glove-Fitting."    Long  Waisted. 


Trade  Mark 


CORSETS 


At  Popular 
Prices. 


TWELVE  FIRST  MEDALS. 


The  Perfection  of  Shape,    Finish  and  Durability. 

APPEOVED  by  the  whole  polite  world. 

sale  over  or;::  million  pairs  annually. 

A  large  stock  of  these  GOOD  VALUE  Corsets  always  on  hand  at 

JOHN    MACDONALD    &    CO'S,    TORONTO. 

MANOTACTUBERS :  W.  S.  THOMSON  &  CO.,  LIMITED,  LONDON. 

See  that  every  Corset  is  marked  "THOMSON'S  GLOVE  FITTING,"  and  bears 
our  Trade  Mark.-  the  Crown.     No  others  are  genuine. 


World  Wide  Popularity 


The  Delicious  Perfume. 


Crab  Apple  Blossoms 

EXTRA  CONCENTRATED 

Put   up   in    1,   2,   3,   4,   6,   8,  and  16 
ounce  bottles. 

And  the  Celebrated 

Crown  Lavender  Salts 

Annual  sales  exceed  500,000  bottles. 
Sold  everywhere. 

THE  CROWN  PERFUMERY  CO. 

177  New  Bond  St.,  London,  Eng. 
By  all   principal  dealers   in  perfumery. 


Blarney  Yarns 

Manufactured  by 

MARTIN  MAHONY  &  BRO.  Ltd. 

.    .    Blarney.  Cork,  IRELAND 

FINGERINGS 


In  6-Ib.  spindles 

SAXONYS 

In  i-lb.  boxes  and  2-oz.  hanks. 

MENDINGS 

On  cards  and  %  oz.  skeins,  %  gross 
in  box. 


These  celebrated  wools  are  made 
in  all  the  newest  Moss  Tints,  Spiral 
and  Twist  Mixtures,  for  Golf  and 
Bicycle  Hose. 

Before  placing  your  order  for 
Fall,  send  for  samples  and  prices. 


Agent  for  U.S.  and 
Canada    .    .    . 


R.  H.  COSBIE 

Manchester  Building,  Melinda  St.,  TORONTO 
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Get  the  Best 


If  you  do,  it  means 
that  you  will  buy 


EUREKA 
BLANKETS 


They  are  the  Best  Blankets.  Made 
from  the  Best  Wool.  Suit  your  Best 
Customers.  The  demand  for  these 
Blankets  is  increasing  every  year.  If 
you  have  not  seen  them  we  would  like 
to  express  you  a  sample  pair.  Mer- 
chants don't  keep  them  in  stock,  for 
they  sell  themselves. 


EUREKA  WOOLEN  MFG.  CO 


Limited 

EUREKA,  N.5. 


Canada  Featherbone  Co. 


Man'i  i   \i   l  URERS    "i    . 


r 


Featherbone  Corsets 


Styles 


Featherbone  Waist,  Skirt  and 
Bustle  Bone,  Tapes,  Piping  Cord,  Etc. 


The  most  modern  and  perfect    article 
used  in  the  Dress-making  Art  of  to-day. 


DEMONSTRATING  PARLORS...'" " 


Toronto. 


Canada  Featherbone  Co. 


Sole   Manufacturers  and   Patentees 
in   Canada  ... 


LONDON,  ONT. 

We  will  be  pleased  to  furnish  information.    Write  for  particulars. 


The  Gait  Knitting  Co. 


LIMITED. 


GALT,  ONT. 


^fr^iiiS£ 


■:;.: 


Underwear 


Top  Shirts 

Eiderdowns 


LIVE  RETAILERS  consult  their  own  interests  by  handling 
the  "  TIGER  BRAND,"  which  is  meeting  with  such  favor 
from  the  retail  trade  of  Can- 
ada. All  sizes  always  on  hand, 
enabling  the  trade  to  assort 
their  stock  at  all  times. 


N.  B. — Our  goods  cannot  he  obtained 
through    any  wholesale   house. 


ark,  Registered. 


When  You  Show 


Your  customers. 


Underwear 


bearing  this  stamp 


'7t 


Warranted 
TurnbulVs 


It  is  a  guarantee  that  you  are  selling  the  best  in  the  market. 
They  are  Full-Fashioned,  which  means  that  they  are 
shaped  on  the  machine;  no  rough  seams.  The  comfort 
in  wearing  these  goods  is  only  known  to  those  who  have 
worn  them.  Our  travellers  are  now  on  the  road  with  a 
full  line  of  samples.  • 

THE «. 


C.  Turnbull  Co, 


OF    GALT,    LIMITED. 
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W 


ARDLAW 
YARN  MILLS 


DUNDAS, 


Ont. 


Thos.  D.  Wardlaw 

Manufacturer  of 


Worsted  and   Woollen   Yarns,  Fingering, 

Wheeling  and  Knitting. 
Loops    and    Novelties  for  Dress  Goods, 

Cloakings,  etc. 
Carpet  and  Serge  Warps. 

GOLF  AND  BICYCLE  YARNS  A  SPECIALTY 

Write  for  Prices   and  Samples 


.  TO   THE  WHOLESALE   AND   MANUFACTURER  ONLY 


B.  &  C.  Corsets 


Peerless  Dress  Stays 
Rubber  Tipped  Dress  Stays 
Braided  Wire  Hip  Pads 
Bustles  and  Dress  Forms 


Manufactured  only  by 


BRUSH  &  CO.  -  TORONTO 


FOR  ... 

Street  Wear 

The  best  ladies'  trade  will  demand  a 
handsome  novelty  like  we  are  showing 
in  COSTUME   FABRICS. 

Aline  to  Robt.  Harrower,  136  McGill  St.,   Montreal, 
will  bring  you  samples.         No  harm  to  see  them. 


OXFORD  MFG.  CO.  «-»« 

Oxford,    Nova    Scotia 

THOMAS  MEALEY  &  CO. 

MANUFACTURERS    OF 

Wadded  Carpet  Lining 


MEALEY  STAIR  PAD. 


AND 


STAIR  PADS 

HAMILTON, 

ONT. 

OFFICE  .— 

U  Catharine  St.  North, 


w 


Head  Office 


ESTERN 


Incorporated 
1851 


•    •    • 


ASSURANCE 
COMPANY. 


FIRE 
A  ISP 
MARINE 


Toronto ; 
Ont. 


Capital  Subscribed 
Capital  Paid  Up     - 
Assets,  over 
Annual  Income 


$2,000,000.00 
1,000,000.00 
2,320,000.00 
2,300,000.00 


HON.  GEO.  A.  COX,  President. 

J.  J.  KENNY,  Vice-President  and  Man.  Director. 

C.  C.  FOSTER,  Secretary. 

BEAVER  LINE  STEAMERS. 

SUMMER  SERVICE 


From  LIVERPOOL 


Montreal  to  Liverpool. 
STEAMERS 


From  MONTREAL 


Sat.  July    24     Lake  Superior    Wed.  Aug.  11 

'"     Aug.    7     Lake  "Winnipeg   "        "     25 

"        "      14     Lake  Huron         "    Sept.    1 

"     21     Luke  Ontario       "        •■       8 

"        "     23     Lake  Superior     "        "     15 

"    Sept.  11     Lake  Winnipeg    "        "     29 

"        "      18     Lake  Huron         "    Oct.      6 

"        ''      25     Lake  Ontario       "        "      13 

"      Oct.    2     Lake  Superior      "        "      20 

"        "     16     Lake  Winnipeg    "    Nov.     3 

"      23     Lake  Huron         "        "      10 

"        "     30     Lake  Ontario       "        "     17 

Fri.    Nov.    5     Lake  Superior      Sat.      "      20 

Weekly  thereafter. 

Until  further  notice  the  steamers  of  this  line  will  call  at  Queenstown   during   the  sum- 
mer season  for  passengers  on  the  voyage  from  Liverpool  only. 

RATES     OF     PASSAGE. 

FIRST  CABIN— Single,  S47. 59,  $50  and  S^O.  Return,  §95  and  S114  according  I  o  steamer 
SECOND  CABIN— To  Liverpool  or  London,  834  ;    return,  $66.75. 
STEERAGE— To  all  points  at  lowest  rates,  including  outfit. 

For  further  particulars  as  to  freight  or  passage,  apply  to— 


D.  &  C.  MACIVER 


D.  W.  CAMPBELL, 


Tower  Buildings,  LIVERPOOL 


Man. 


18  Hospital  St.,  MONTREAL 


THE  BUSTLE 
IS  HERE 

New  Fall  Styles  require  them.  Use  the  best.  The 
Combination  Hip  Bustle  gives  graceful  fulness 
over  the  hips  and  in  back  of  skirt.  It  is  not  only  very 
stylish,  but  it  renders  admirable  service  by  relieving  the 
weight  of  the  full  skirt  now  worn. 

The  Empire  Skirt  Cushion  is  very   popular, 
heating.     If  not  already  in  stock,  send  sample  order. 


Made  of    Braided    Wire— non 


BRUSH  &  CO. 


Toronto. 


Miller  Bros.  *  (o.  N|ontiual 


Manufacturers  for 
the  Wholesale 
Trade  of  the  fol- 
lowing Standard 
Lines  of  Fine 
Linen  Faced  Col- 
lars and  Cuffs. 


PHI  I  ADC  Comet,  Opera,  Hanlan 
UULLHn.O  76,  Oro  and  Marauis. 

MOZART   CUFFS 


Angelo  &  Raphael 


Reversible  Linene 
Collars  and  Cuffs. 


Only   the   very 
best  materials  are 
used  in  the  man- 
ufacture of  these 
goods. 


The  Celluloid  Company 


30,  32,  34,  3<S 

\\;isliini;t<ni  Place 


NEW  YORK 


^S^rearn8do,ONLY       "  CELLU LOI D  "  Interlined  Waterproof 

Collars  and  Cuffs    .     . 

TRADE 

^EiWlOlO       Others  Genuine 


All  goods  made  by  us  are  stamped  as  follows 


MARK. 


ROMAN 

Sizes  15  T-£  l7'/2ln. 

Front       I  Ve   I  n. 
Back.     1      In. 


Tl  TAN. 

Sizes  1372^20  In. 
Front    2  Vz   In. 
Back    2'A  In. 

Roman,  Cardinal  and  Bishop  Collars  may  be  had  plain 
or  with  either  three  or  five  button-holes. 


VULCAN 

Sizes  13  12  18  '/z  In. 

Front   I  V*   In. 
Back   I  7a.  In. 


ROVAL 

Sizes  12/2  L02O    In. 
Fkoiit  [Va    In. 


CAUTION  It  having  come  to  our  notice  that  certain  manufacturers 
^ ■^■^^■r  are  producing  and  advertising  imitations  of  our  goods 
under  the  name  of  "Celluloid,"  we  desire  to  notify  the  trade  that  the  word 
"  Celluloid  "  is  a  registered  trade  mark,  and  our  right  to  its  exclusive  use  having 
been  upheld  by  the  courts,  we  shall  hold  responsible  not  only  such  manufac- 
turers but  also  all  dealers  handling  any  goods,  other  than  our  make,  under  the 
name  of  "  Celluloid." 


EXCELSIOR. 

'      -es  S^-PI  l/a  In 
"»    VlDTH  3  '/sin. 


Sole  Agent  for  Canada 

B.  ALLEN 

31-33  Nclinda  St.,  TORONTO 


The  Celluloid  Company 


FIFTH   AVE. 

Sizes  9Vi™\V/2\r>. 
Width  3/2  In. 


Sample  Trunks  and  Sample  Cases 

BEST  MAKE   IN  AMERICA 


Steel   Trunks.    Only  Manufactured  in  U.S. 

Raw  Hide  Trunks 

Raw  Hide  Bound  Fibre  Trunks 

Hub  Fibre  Trunks 

Raw  Hide  Bound  Canvas  Trunks 

Hub  Fibre  Bound  Canvas  Trunks 

Steel  Bound  Canvas  Trunks 

In  all  grades 

For  all  kinds  of  business. 


Patented  Light  Steel  Dry  Gooda  and  Notion  Trunk 

Sole  Manufacturers  of  the 

"All  Rawhide"  and 
"Hub  Fibre"  Trunks 

aiso  a  fun  .me  of  and  Sample  Cases 

Common  Canvas  Extension  Cases  for  the  Trade. 


Cuinmings'  Pat.  Suspender  Trays. 
Patented  Dec.  22,  1892.  Patented  in  Canada. 


SLDmeeHa  co  icsrcr 

Bosom  Shirt  Box  and  Trays. 


JOSIAH  CUMMINGS,  SON  &  CO. 

BOSTON. 


63,  65,  67,  69  Kingston  Street 


ESTABLISHED    1849 


AUGUST,    1897 


To  the  Trade. 

C7  -^  =D 


W^f^)       w\  f^C\  SC^Tl  S        we  assign   f°r  such  great  increase   in  our  business  for    Fall 

^»»»»»»»»»»»»»»»       Season's  trade,      ist — There  is  a  general  revival  of  business 

throughout  the  country.     2nd — Our  values  are  better  and  our  assortment  larger  than  usual. 

f    y{^)(^)(1         V   *s\        K"*        ^s  a  Powernjl  magnet  for  drawing  business.     Every  live  merchant 
»»»»»»»»^»»»»^         is  on   the  alert  to   secure  the   best  value  possible,    and    we    are 

convinced,  from  the   number   of   orders  already   placed    with    us    for    Fall    business,    that 

our  values  are  right. 

Extensive  Assortment  is  another  p°werfui  attraction' both  to 

select  from  the  most  fashionable  and  saleable  productions  of  the  manufacturer.      In  General 
Dry  Goods,   Men's  Furnishings,  Haberdashery,  Woollens  and   Carpets  we  are   unequalled. 


is    now   attracting  considerable  attention,    and  although  we  do  not  show 
Millinery,  there  are  many  articles  included  in  our  stock  of  General  Dry 
Goods,  such  as  Ribbons,  Silks,  Velvets,  etc.,  that  every  Milliner  visiting  Toronto  should  see. 


\^/\J  ^J  [  J^S        are  famous  all  over  the  Dominion,  especially  so  in  the  City  of  Montreal. 


BICYCLES  SET'  FILLING 


LETTER   ORDERS 
A   SPECIALTY. 


JOHN  MCDONALD  &  CO. 


Wellington   and  THDOlVrTn 

Front  Streets  East,       lVJRvJlllvJ 


CANADA  MUST  HAVE  AN  INSOLVENCY  LAW. 

HONEST  BUSINESS  MEN  MUST  SEE  TO  IT. 


TORONTO  AND  MONTREAL 


SEPTEMBER,  1897. 


i 


Lister's  mohair.. 

plushes  | 


.  .  English  flake  .  . 


For 


|      Railway  and  Street  Cars 


i 


GUARANTEED  TO  BE  THE  BEST  FOR  WEAR 

%     If  you  are  not  using  them,  try  them,  and  you  will  buy  no  other     4 


Wm.  Simpson, 
5ons  &  Co. 


SOLID  BLACK  PRINTS 

Black  and  White,  Silver  Grey. 

Woolen  Check  Prints 

WORSTED    EFFECT 
AND  NOVELTIES  .  .  . 

Wm,  Simpson  &  Sons'  34  and  7-8  Satines 

LANCASHIRE    FINE   PERCALES 
BRADENBURQ  CLOTH     .... 

GOBELIN  ART  DRAPERY 

Berlin  Aniline  Fast  Black 
and  Colored  Satines    ... 

All  Grades 

TAFFETA  SILK  LINING.  SILKALINE. 

BERLIN  ART  SHADES,  Etc. 


The  Maritime  Wrapper 
Company 


LIMITED 


WOODSTOCK,  N.B. 

MANUFACTURERS    OF 

Ladies'  Wrappers 
Tea  Gowns 
Waists . . . 
Children's  Suits 


Etc.,   Etc. 


We  claim  that  our  goods  are  the 
best  finished  and  the  most  stylish 
on  the  market.  For  fit  and  price 
they  are  unexcelled. 


CORRESPONDENCE   SOLICITED. 

Our  travellers  are  on  the  road  and   will  call 
with  samples  when  desired. 
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!s.GREENSHIELDS,SON&CO.  ] 

|  MONTREAL  and  VANCOUVER,  B.  C.  ? 


?(1UR  Fall  stock  is  now  complete  in 
all  departments.     We  hope  that 
a  number  of  our  friends  will  avail 
themselves  of  the  opportunities  that     \ 
will  be  afforded  this  season  of  visit- 

•  ing  Montreal. 

•  We  shall  be  pleased  to  show     • 
them  our  large  and  varied  stock  of     • 

•  all  classes  of  Dry  Goods,   Carpets,     \ 
J      Notions,  etc.  \ 

\  We  are  offering  a  number  of     \ 

staple  lines  in  Cotton  Goods  at  less     \ 
|      than  manufacturers  prices.  \ 


SOLE  SELLING  AGENTS  FOR 


.   Priestley 's  Dress  Fabrics  I 
i  I 
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ijmitrfflHrnmmM 

^  JAMES    SLESSOR  JAMES    JOHNSTON  3 

|     James  Johnston  <$  Co.  1 

I  Wholesale  Dry  Goods  Importers  I 

I  MONTREAL  I 


OUR  LEADING  DEPARTMENTS  ARE 


p  Staples    ...  :    Gents'  Haberdashery 

E  Dress  Goods  and  Velveteens   |  and  Neckwear 

|  Silks,  Ribbons -Trimmings     ♦    Smallwares  and  Notions 

|jj  Hosiery  and  Gloves  I    Muslins,LacesiEmbroideries 

fc  LETTER    ORDERS    A    SPECIALTY. 


|       JAMES  JOHNSTON  &  CO.,  MONTREAL       1 

KYLE,  CHEESBROUGH  &  CO. 

The  Lace  Warehouse  «o»TKeal 

Fall  and  Winter  Trade 


of  Canada 


^ 


Our  Travelers  are  now  out  with  their  full  line,  comprising  one  of  the  choicest  collections 
we  have  ever  offered  the  trade.  Pleasing,  catchy  styles  and  good  values  are  our  aims 
and  it  will  interest  you  to  see  our  line. 

LACES  AND  EMBROIDERIES  .  . 

Our  collection  in  these  lines,  admittedly  the  largest  and  most  tasty  shown  in  Canada,  is 
now  in  our  Travelers'  hands  for  Spring,  1898. 

IXlXTl rrO      We  have  marked  down  all   Spring  and   Summer  lines  to  sacrifice  figures,  and  are 
\j Y\ Y  V  Jj3     dating  them  with  Fall  bills.      Fresh  goods  and  room  to  handle  them  are  our  aim. 

KYLE,  CHEESBROUGH  &  CO.     ■     Montreal 


THE  -:-  DRY  -:-  GOODS 


REVIEW 


Rug 
Fringes 


Work    off  your  Remnants  in   Brus- 
sels and  Tapestry  Carpets  by  using  our 

DOUBLE-HEADED 
RUG  FRINGE 

Colors  to  match  any  Carpet.        Samples 
mailed  to  any  address. 


I  Carpet  Oo. 

GUELPH,  ONT. 


Irvins" Umbrella  Go- 

^^  LIMITED 


-J 


"^ 


I* 


MANUFACTURERS 


Parasols 
Sunshades 


and 


Umbrellas 


20    FRONT  STREET  W.,    TORON  I  0 


WHAT  IS  BEST  TO-DAY 

May  be  a  Back  Number  To-Morrow. 

The  success  of  our  business  lies  in  placing  before  you — new  goods- 
new  ideas — to  meet  new  requirements — at  popular  prices.     .     .     . 


Cravats  .  .  . 


The  sale  of  our  new  shapes  for  this  season  is 
already  so    large  as  to  justify   us  in  the  belief 
that  they  are,  at  least,  second  to  none. 
Puff  Ties,  to  sell  from      25c.  to  $1.00 

Graduated  Derby,        "  25c.   to      1 .00 

Henley  Knots,  "  25c.  to     1.00 

Bow  Ties,  "  25c.  to       .50c. 


Mi 


Underwear 


This  department  is  a  growing  one  with  us,  and 
embraces  all  the  popular  makes,  in  plain 
Natural  Wools,  Arctics  and  Fancy  Stripes.  We 
are  showing  a  wide  range,  all  prices. 


White  Shirts 


Our  Own  Make,  at  all  prices.  No.  13,  to 
sell  at  Ji. oo,  is  noted  as  one  of  the  best  in  the 
trade. 


mm 


Half-Hose 

Plain  Black  Cashmere,   to  sell    at   25c,  40c, 

50c,  75c,  and  $1.00. 
Lockstitch  No.  3810,  ribbed,  to  sell  50c. 
Lockstitch  No.  3813,   ribbed   leg,  plain  foot,  to 

sell  at  50c. 
Black  and  Tan  Cottons,  all  prices. 
Heavy  Wools,  all  prices. 

Braces  .  .  . 

Our  English  hand-made  goods  are  justly  the 
most  celebrated  in  the  Canadian  furnishing 
trade.  All  prices  from  $4.00  to  $18.00  per 
dozen . 

Umbrellas,     Rubber  Coats,     Gloves, 
Silk  and   Linen  Hrfkfs.,  Mufflers,  etc. 


flATTHEWs,  Towers  &  Co. 


73  St.  Peter  St. 

MONTREAL 
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Canadian  Made  for  Canadian  Trade 

Equal  in  design  and  finish  with  the  production  of  European 
Mills,  superior  in  point  of  value. 


SEE  OUR  SAMPLES  FOR  FALL  1897 


OFE 


Wholesale  Only 


BEAVERS  PRESIDENTS 

NAPPS  CHINCHILLAS 

SERGES  TWEEDS 

Full  lines  now  in  the  hands  of  our  Agents, 

MILLICHAMP,  COYLE  &  CO., 

Halifax,  Montreal,  Toronto,  Winnipeg,  Victoria. 


A.  W.  BRODIE 


WOOLEN   .   .  . 

MANUFACTURER 


HESPELER,  Canada. 


XIX  XI*  X«  X*K  XIX  XIX  XIX  X»X  X»X XI*  XIX  XIX  XIX  X»X XIX  XIX XIX  XIX  XIX  XIK  XI*  Xlg  XIX  XIX  XIK  XIX XIX XIX  XIX  XIX  XIX  XIX  XIX  XIX  Xlt  X_IX XIX  XIX  XIX  XI*  XIX  XIX  XIX  XIX 

Six  5t*?  Six  Six  Six  Six  Six  Six  Six  Six  Six  Six  Six"  Six"  Six"  xix  xix  xix  x»x  x»x  x»x  xix  xix  mix  xix  xix  x»x  xi x  x»x  xix  xix  x»x  xix  xix  xix  xix  xix  xix  xix  xix  xix  Six  Six  Six 


C.  K.   HAGEDORN,    Manager. 


n 


c 

:  t 
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! 


TRADE 

BERLIN 

MARK 


♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦ 

:  t 

Orders  Solicited.     Goods  Shipped 
Promptly. 

Remember  We  Guarantee  Satisfaction. 


Suspenders  and  Buttons 

OUR  FALL  SAMPLES  ARE  NOW  READY. 

This  season  we  are  showing  a  much  larger  range, 
more  varied  styles  and  much  better  value  in  Suspend- 
ers than  ever  before ;  in  fact  we  are  surprised  our- 
selves at  the  values  we  are  enabled  to  present.  The 
fact  that  our  trade  is  surely  and  constantly  increasing 
we  take  as  evidence  that  our  goods  are  meeting  the 
requirements  of  the  trade. 

In  buttons,  as  usual,  we  have  the  largest  range 
of  samples   in  the  market,  and  show  excellent  value. 

The  Berlin  Suspender 
and  Button  Co.  ^^-berlin 
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H.  J.  Caulfeild  &  Co. 

Wholesale  Men's  Furnishers  and  Manufacturers 


.    .     .     OF    .     .     . 
\r  •£«  «w»  «1«  «x*  «&»  •*•  ~A*  "J*  »!•  <X*  ■*»  «t»  «*»  •*»  «J*  «**  *•!-•  «j-  •*»  •*»  •*«  «*»  •*•  »*»  «*»  •*»  «£*  •*•  •**  •*»  •*»  •**  "■!">  •**  **»  **»  •*•  "J*  •**  Ji* 

I    SHIRTS,  OVERALLS     I 
I    SUMMER  CLOTHING     I 


|    and  NECKWEAR  { 

/t  »f»  wf»  «#.   *♦»  *f»  »♦»   wj»  <A.  «£«   JL  .A.  A  kA»  if*  t/fi*  «♦-  ».f»  tfa  wf»  k}.  *$»   »#»  v§»  J»  *♦<  *#«  »J-  tf»  vf»  »**  vf.  <A.  .A.  »*«  *f*  %f<  »»•  <^»  *f<  Jx 

CALL  ATTENTION  TO  THEIR  STOCK  OF 

Neckwear Braces 

in  all  the  latest  shapes  in  Knots,  Derbies,  0ur  Values  are   Ai  and  Styles  Correct. 

Lombards,     Bows,     Puffs,    and    Flowing  * 

End  Ties,   our  own  manufacture,  which  1  The  celebrated  English   Samson  Brace  is  a 

will  be  found  in  every  respect  up  to  date.  I  specialty,  and  sells  at  sight. 


Collars  and  Cuffs  I   Rubber  Coats 


We  have  a  large  range  of  English,  Ger-      I 

man,     and    Canadian    makes    in   all    the      t  Our  goods  have  now  stood  the  test  of  time 

popular  shapes  and  heights.  I  and  proved  themselves. 


Underwear,  Hosiery  and  Gloves 


i  Our  Black   Paramatta    and  Fancy    Tweed 

X  Coats  are  the  finest  in  the  market. 

We    are    unsurpassed    in    these    especial      f 
lines,   which  are  important  factors  in  the 
Men's  Furnishing  business.      Our  stocks 
embrace   the  choicest  of  Canadian,  Eng- 
lish, and  German  makes,  from  the  lowest  We   keep  a  full  stock   in   all  lines,  and  our 
to  the  highest  grades.                                                           values  and  styles  will  be  found  correct. 


'    Umbrellas 


We  respectfully  solicit  a  call  and  inspection   of  our  stock. 


H.  J.  CAULFEILD  &  CO. 

17  Front  Street  West,  =  =  l^i  TORONTO 
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I  W.  R.  Brock  &  Co.  I 


Toronto 


I 

i 


STOCK  1 


|       COMPLETE  I 


i 


I 


|  IN    ALL    DEPARTMENTS. 

i  1 

fe     /^AUR  assortment  ot  legitimate  Dry  Goods  was      ^ 
p  never    more    varied,    and   our  values  never      g 

§5     were   better. 


» 


§  We  extend  a  cordial   invitation   to  the  trade      § 

to  visit  us  during  the  Fair  weeks.  j§ 

1 


The   Canadian   Parliament  must  pass  an  Insolvency   Law  at  its    Next   Session. 


Vol.  VII. 


MONTREAL  AND  TORONTO,  SEPTEMBER,   1897. 


No.  9. 


THE   COUNTRY    MERCHANT. 


THE    NECESSITY    OF    NEW    METHODS    AND    NEW    IDEAS    AS    A    VILLAGE    OK    TOWN    EXPANDS. 


i  i   IN  the  good  old  days  the  good  old  rule  sufficed  them,  the 
1    simple  plan  that  they  should  take  who  had  the  power  and 
they  should  keep  who  can." 

Is  it  any  different  now  ?     Not  in  retail  dry  goods,  anyway. 

The  crossroads  store  takes  in  all  the  trade  of  the  surrounding 
country,  either  on  a  cash  basis,  in   exchange    for  produce,  or  both. 

After  a  while  the  crossroads  village  becomes  the  country  town, 
and  from  that  emerges  into  the  city  with  a  diversity  of  industries. 
It  is  a  railroad  centre  and  no  longer  dependent  upon  the  country 
trade. 

If  the  crossroads  merchant  has  kept  pace  with  his  surroundings 
and  the  demands  of  changed  conditions,  he  makes  himself  invincible 
and  holds  the  trade  he  has  established  against  all  comers. 

If  he  prefers  the  "  good  old  style  "  and  sticks  to  crossroads 
methods  instead  of  adopting  city  ways,  some  younger  merchant, 
just  waiting  for  such  a  chance,  will  step  in  and  take  the  trade 
away. 

It's   the  same  old  rule  again,  only  the   weapons  of  warfare   may 
be  different. 

It's  of  very  little  use  for  the  country  merchant  to  wake  up  and 
try  to  change  things  after  the  other  fellow  has  got  a  footing.  It's 
next  to  impossible  for  him  to  do  it. 

If  he  is  not  sufficiently  wide  awake  to  meet  the  growing  demands 
of  his  trade  as  they  present  themselves,  fresh  competition  will  fail  to 
rouse  him  sufficiently  to  rise  to  the  occasion. 

It  will  only  awaken  the  worst  part  of  him  and  distract  his  atten- 
tion from  where  it  ought  always  to  have  been — his  own  business — 
and  place  it  where  it  ought  not  to  be — on  his  competitor's  affairs. 

Then  he  will  become  more  than  ever  "  set  "  in  his  ways,  until 
it  will  become  as  impossible  for  him  to  change  his  business  methods 
as  it  would  be  to  change  his  nature  or  complexion. 

The  leopard  cannot  change  his  spots  ;  therefore  don't  be  a 
leopard  ;  be  a  wideawake  retailer. 

The  class  of  merchants  most  addicted  to  old-time  methods  and 
the  get-in-a-rut  style  of  business  are  the  "  stay-at-homes." 


It's  no  matter  who  or  what  the  man  is,  il  he  sees  nothing  but  the 
same  old  daily  round  of  home  affairs  he  cannot  help  failing  into  a 
monotonous,  uninteresting  style. 

He  can  put  up  with  it  himself  because  he  considers  it  his  allotted 
portion  in  life.  He  may  even  find  pleasure  in  it  because  it  is  of 
his  own  making. 

But  his  customers  don't  like  it  and  they  won't  have  it  for  them- 
selves. People  like  a  change  and  will  have  it,  even  if  the  change 
is  not  an  improvement. 

If  a  merchant  would  hold  his  trade  these  days  he  should  endea- 
vor to  always  keep  a  little  ahead  ot  the  game. 

In  order  to  keep  abreast  of  the  times  one  must  know  what  the 
times  are  like  and  what  others  are  doing.  This  cannot  be  done  by 
staying  at  home,  neither  will  one  short  trip  supply  the  desired 
information. 

Many  merchants  making  their  first  trip  to  New  York,  return 
home  no  better  off  than  when  they  started,  as  lar  as  new  business 
ideas  are  concerned. 

This  is  not  altogether  their  own  fault.  They  have  seen  many 
different  ways  of  doing  business,  perhaps,  some  of  which  they  con- 
sider altogether  unsuited  to  their  home  trade,  and  others  that  they 
have  no  faith  in  at  all. 

Some  of  the  ideas  they  get  are,  perhaps,  not  practically  intelli- 
gible to  them  from  their  standpoint,  and  for  various  reasons  they  do 
not   get   the  right  drift  of  the  scheme. 

In  this  way  a  good  thing  is  often  lost. 

Hut  it's  quite  natural  that  it  should  be  this  way.  It  takes  time  to 
"  learn  the  ropes."  The  next  visit  is  easier,  things  seem  to  have 
a  more  familiar  complexion. 

Later  on  if  the  good  plan  is  pursued  more  information  than 
merchandise  is  carried  home  and  the  annual  or  semi-annual  trip  is 
most  important  for  the  knowledge  obtained  where  the  novice  would 
never  find  it. 

Make  a  beginning  and  then  follow  it  up  systematically  and  un- 
tiringly; it  will  result  profitably. — D.  G.  Economist. 
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TARIFFS    AND    HOSIERY. 

EFFECTS      PRODUCED      THAT      WERE     NOT     EXPECTED     IN     THE 

STATES — A  GERMAN    OPINION    OF   CANADIAN 

KNITTED    GOODS. 

SOME  people  imagine  that  a  high  tariff  can  be  framed  to  shut 
out  a  foreign  article  completely  and  give  the  whole  home 
market  to  the  native  producer.  The  U.  S.  tariff  has,  on  several 
occasions,  tried  to  do  this.  The  present  Dingley  Act,  in  the  case 
of  linens,  for  example,  is  trying  this. 

The  expedient  often  fails.  The  case  of  German  hosiery  is  an 
illustration.  It  was  popularly  supposed  in  United  States  trade  circles 
that  the  restrictions  of  the  McKinley  measure  as  to  hosiery  would 
sound  the  death-knell  of  the  cheaper  qualities  of  foreign  goods.  Such, 
however,  was  by  no  means  the  case.  Instead  of  cutting  off  impor- 
tations of  low-grade  goods  they  increased  for  a  time  after  the  pas- 
sage of  the  bill.  Leading  factors  in  the  Chemnitz  hosiery  industry 
met  and  discussed  the  situation,  arriving  finally  at  the  conclusion 
that  if  American  purchasers  wanted  a  stocking  to  land  below  $i 
they  should  have  it.  The  various  lines  of  2  marks  60  hose,  which 
cost  on  the  dock  in  the  States  about  99.95c,  resulted. 

Since  the  passage  of  the  Dingley  law  Chemnitz  hosiery  factors 
have  held  another  meeting.  As  a  result  it  was  decided  to  attempt 
still  further  reductions  in  the  cost  of  manufacture — -and  presumably 
a  change  in  quality — so  that  the  stocking  recently  sold  in  the  Ger- 
man city  at  2  marks  60  could  be  offered  at  1  mark  80.  This  price 
will  permit  the  importer  to  land  the  goods  in  the  United  States 
under  the  new  tariff  at  the  lowest  rate  of  duty.  In  order  to  give 
foreign  manufacturers  plenty  of  time  to  adjust  themselves  to  the 
new  conditions  brought  about  by  the  Dingley  measure,  importers 
contracted  for  at  least  six  months'  supply  of  low-grade  goods  while 
the  Wilson  law  was  still  operative.  During  that  period  Chemnitz 
manufacturers  who  cater  to  American  requirements  can  make 
experiments  by  turning  out  the  cheaper  goods.  Of  course  the 
American  hosiery  man  will  have  the  same  length  of  time  in  perfect- 
ing his  output,  but  if  he  figures  without  taking  into  consideration 
his  foreign  competitor  he  is  quite  likely  to  be  surprised  within  a 
year. 

Manufacturing  conditions  in  the  States  and  Germany  are  widely 
at  variance.  The  home  manufacturer  has  very  little  control  over 
his  operatives  as  compared  with  his  Chemnitz  competitor.  The 
former  generally  has  his  wage-scale  fixed  for  him  by  his  employes, 
who  also  decide  upon  the  maximum  number  of  hours  that  shall 
constitute  a  week's  work.  The  German  "farms"  very  much  of 
his  work  to  the  country  people  in  his  neighborhood.  Often  he  sells 
them  the  yarn  outright,  and  pays  for  the  finished  product  a  sum 
but  slightly  in  excess  of  the  cost  of  the  raw  material.  Long  winter 
evenings  find  the  entire  household  busy  at  the  work,  and  whatever 
is  received  as  recompense  above  the  actual  cost  of  stock  is  figured 
by  the  farmers  as  profit  on  their  labor.  Again,  the  German  hosiery 
man,  if  the  proprietor  of  a  factory,  uses  his  waste  material  to  much 
better  advantage  than  his  American  contemporary,  and  this,  with 
the  difference  in  the  cost  of  labor,  gives  the  former  a  very  decided 
advantage.  Nor  should  the  fact  be  lost  sight  of  that  the  German 
peasantry  have  for  generations  been  engaged  in  the  manufacture  of 
knit  goods,  and  have  attained  a  perfection  in  the  art  which  comes 
only  by  years  of  labor.  It  is  evident,  therefore,  that  while  the 
American  manufacturers  are  protected  by  the  increased  duties  speci- 
fied in  Sections  317  and  318  of  Schedule  I  in  the  Dingley  law,  they  are 
far  from  being  beyond  the  competition  of  German  hosiery  factors. 

So  far  as  Canada  is  concerned,  the  greatest  factor  in  promoting 
the  sale  of  domestic  knit  good,  as  against  the  foreign,  is  the  high 
excellence  of  Canadian  manufactures.  Our  new  tariff  may  effect 
changes.     An  importer  told    The  Review  this  week  that  English, 


as  well    as  more  German,    knitted  goods  were  now   expected  to 
come  in. 

But  the  new  Balbriggan  goods,  turned  out  by  concerns  like  the 
Penman  Manufacturing  Co.,  seem  to  have  captured  the  trade.  A 
sample  of  these  was  sent  over  to  a  German  manufacturer  recently. 
He  said  at  once  :  "Oh,  these  were  made  in  Germany."  Proof 
was  produced  that  they  were  of  Canadian  make.  He  then  said  : 
"  I  never  supposed  that  such  goods  could  have  been  made  at  the 
price  outside  of  Germany." 


A  VISIT  TO  GOLDEN,  B.C. 

A  GREAT  DISTRIBUTING  CENTRE — THE   FINE  ESTABLISHMENT  OF  MR. 
PARSON — THE    REVIEW'S    REPRESENTATIVE'S    LOOK    AROUND. 

ON  the  20th  ult.  The  Review  stepped  off  the  C.P.R.  west- 
bound express  at  Golden,  B.C.,  and  was  well  repaid  for  the 
few  hours  spent  in  that  enterprising  town. 

Golden  is  situated  on  the  main  line  of  the  C.P.R. ,  at  the  junc- 
tion of  the  Columbia  and  Kicking  Horse  Rivers.  It  is  the  centre 
and  the  outlet  of  the  East  Kootenay  mining  district  and  the  distri- 
buting point  for  a  large  territory  north  and  south  of  the  railway. 
While  there  The  Review  called  at  the  establishment  of  Mr.  H.  G. 
Parson,  one  of  the  merchant  princes  of  British  Columbia,  and  was 
shown  through  the  different  departments  and  warehouses  by  the 
proprietor. 

This  firm  does  a  very  large  business,  the  annual  turnover  being 
over  $150,000.  Besides  carrying  all  classes  of  goods  to  be  found 
in  a  general  store,  they  handle  pianos,  organs  and  sewing  ma- 
chines. They  also  have  separate  warehouses  for  hardware,  fur- 
niture, wagons  and  carts,  stoves,  etc.  A  private  railway  track  runs 
in  rear  of  the  main  store  and  connects  with  each  of  the  four  separate 
warehouses. 

They  are  agents  for  several  manufacturers  of  foreign  and  do- 
mestic liquors  and  have  a  bonded  and  Customs  warehouse  on  their 
premises.  They  are  provided  with  cold  storage.  The  miner  or 
prospector  can  obtain  a  complete  outfit  of  supplies,  embracing 
every  requisite  required.  The  branch  at  Fort  Steele  consists  of 
wholesale  liquors  only. 

The  mills  of  the  Golden  Lumber  Co.,  Limited,  are  situated 
about  i]4,  miles  from  the  town.  They  employ  over  300  men,  are 
large  manufacturers  of  lumber  and  timber,  and  at  present  are  filling 
large  contracts  for  bridge  timber,  ties,  etc.,  for  the  Crow's  Nest 
Pass  Railway. 


"PURITAS"  COMFORTERS. 

The  advantage  of  a  manufacturer  branding  his  goods  in  some 
particular  way  is  illustrated  by  the  success  of  the  "  Puritas  "  com- 
forter, manufactured  by  the  Alaska  Feather  &  Down  Co.  Every 
one  of  these  comforters  bears  a  tag  guaranteeing  the  make  and 
quality.  A  retailer  finds  it  easier  to  sell  an  article  that  has  a  dis- 
tinctive name,  su>:h  as  this,  than  one  that  has  nothing  to  distin- 
guish it. 


ELECTRIC    SEAL   GARMENTS- 

The  Review  has  been  shown  a  line  of  ladies'  electric  seal 
caperines,  collarettes  and  jackets  that  have  the  finish  and  appear- 
ance of  South-Sea  seal,  at  a  fraction  of  the  cost,  by  James  Coristine 
&  Co.,  who  are  doing  a  large  business  in  this  line. 


UMBRELLAS. 

W.  R.  Brock  &  Co.  are  offering  some  extra  special  value  in 
ladies'  and  gent's  umbrellas.  Their  lines,  to  retail  at  the  popular 
prices  of  the  day,  cannot  be  beaten  for  value  or  up-to-date  points. 
See  them. 
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PARIS  STYLES  IN   DRESS  AND   MATERIALS. 

NEW    MATERIALS  —  EMBROIDERY    FOR    TRIMMING    —    BICYCLE 

FASHIONS    I'OK    LADIES   AND    MEN— NANKIN    COMING 

IN    AGAIN— MILLINERY    HINTS. 

THE  last  advices  from  l'aris  indicate  that  dressmakers  and 
fashion  authorities  there  are  busilv  employed  in  designing 
autumn  and  winter  costumes.  The  styles  in  vogue  and  the  trim- 
mings used  are  valuable  to  the  Canadian  trade,  as  indicating  the 
trend  of  things  abroad.  Writing  to  The  Drapers'  Record,  Jeanne, 
of  l'aris,  mentions  epingaline,  one  of  the  new  materials  which  are 
shown  in  many  different  styles,  black  over  colored,  covered  with 
small  flowers,  or  spots,  or  with  designs  in  relief,  giving  the  illusion 
o)  an  embroidered  tissue.  Miroir  cloth  is  another  novelty — a  soft, 
graceful  material,  sure  of  success.  The  "corkscrew,"  with  thick 
cords;  the  cachemirienne,  with  a  plushy  back  ;  "grenates,"  ama- 
zones,  and  satin  cloths  will  also  be  worn. 

Many  plaids  are  shown  in  sober  tints.  The  vogue  will  be  for 
the  "  zibeline  "  plaid,  with  long  hairy  surface,  and  corduroy. 

In  the  way  of  trimmings,  embroidery  will  be  everywhere,  with 
less  paillettes  and  gold  than  was  seen  in  last  season's  trimmings. 
The  taste  for  these  shimmery  things  may,  however,  return  for  dressy 
toilettes.  The  (lowers are  all  in  dark  shades,  with  their  leaves  run- 
ning one  shade  into  the  other.  Very  chic  is  a  black  ground  with 
flowers  in  grenat  green,  prune,  marine  and  red — colors  which  are 
sure  to  be  very  fashionable. 

With  regard  to  present-day  fashions,  a  pretty  foulard  with  blue 
and  white  spots  has  a  deep  flounce  on  the  skirt,  surmounted  by  five 
narrow  flounces,  with  an  entre-deux  of  lace  running  between  each. 
The  corsage  is  most  delicately  trimmed  with  an  en  bias  of  white 
taffetas,  undulating,  and  two  rows  of  pattes  are  placed  on  a  chemi- 
sette of  white  silk  muslin.  The  gathered  sleeves  are  surmounted  by 
a  small  jockey,  and  the  green  straw  hat  displays  black  and  white 
paradise  wings. 

Another  stylish  toilette  is  in  bise  linen,  with  incrustations  of  thick 
guipure  placed  en  pointe  on  the  skirt  and  en  earre  on  the  bodice. 
The  bodice  forms  vest,  with  large  collar  embroidered  with  the  same 
incrustations.  The  sleeves  are  similarly  embroidered.  From  the 
collar  comes  a  double  trimming  of  silk  muslin,  finishing  off  at  the 
waist.  The  collar  and  ceinture  are  of  the  palest  blue  taffetas,  and 
the  corn-colored  straw  hat  is  trimmed  with  large  marguerites, 
forming  a  garland. 

For  the  Casino  is  a  toilette  in  white  silk  muslin,  encrusted  with 
entre-deux  of  white  cluny.  There  is  a  crossing  of  the  same  entre- 
deux  at  the  corsage.  The  sleeves  are  of  lace  and  the  ceinture  is  of 
orange-colored  silk  muslin.  The  black  hat  is  turned  up  at  the  side, 
with  a  "  Paradis  "  on  the  brim.  Also  for  the  Casino  is  a  dress  in 
mauve  batiste,  with  entre-deux  of  valenciennes  passing  up  the 
corsage  and  forming  a  large  collar  in  the  back.  The  small  Louis 
XVI  hat  is  in  thick  mauve  paillasson,  with  pretty  white  daisies  with 
violet  and  yellow  centres  ;  bow  of  white  taffetas. 

Irish  guipure  is  much  worn.  All  lace  is  in  this  style.  It  is 
placed  over  a  transparent  ecru  silk,  with  trimmings  of  taffetas  rib- 
bon to  match  the  transparent.  A  model  in  this  style  is  a  bell  skirt 
and  corsage-blouse  Pekine,  with  ribbons  forming  ladders  down  the 
front.  From  the  top  ribbon  falls  a  jabot  in  lace.  The  blue  straw 
hat  is  trimmed  with  bluets  (cornflowers).  This  is  essentially  a 
country  toilette. 

English-made  skirts  are  coming  more  and  more  into  favor  for 
bicycling.  It  is  to  be  hoped  that  the  unbecoming  culotte  will  soon 
be  done  away  with  altogether.  I  may  say,  however,  that  I  have 
never  seen  a  "  lady  "  riding  in  one.  The  majority  of  the  skirts 
are  much  better  made  than  the  ordinary  English  cycling  skirt. 
They  fit  and  hang  better,  but  the  English  material  is  always 
superior. 

Gentlemen  cyclists  have  given   up  wearing  white  suits.     The 


latest  thing  are  trousers,  very  full,  in  thick  grey  coutil,  brown 
stockings  and  shoes,  short  beige  or  grey  coat,  shirt  in  white  Oxford 
linen,  quite  plain  without  any  pleat,  and  a  white  pique  tie.  The 
following  is  a  pretty  toilette  for  a  young  girl  ;  It  is  in  Irish  poplin 
with  small  lilac  and  white  checks.  Plain  skirt  and  corsage-vest 
fitting  tightly  in  the  back,  slightly  bouffant  in  the  front.  A  ladder 
of  bows  in  lilac  satin  ribbon,  two  centimeters  wide,  ornaments  the 
front  of  the  corsage.  The  ceinture  is  in  gros  grain,  attached  by  a 
gold  buckle  formed  of  the  initials  of  the  wearer  in  a  small  design. 
Toque  hat  in  white  straw  with  "piquets  "  of  bows  in  white  taffetas 
niched  with  white  tulle 

Nankin,  which  was  so  fashionable  in  1X40,  has  come  in  again. 
For  the  country,  gentlemen  are  wearing  knee-breeches  in  nankin, 
with  white  waistcoat  and  black  coat.  The  tailor-made  dresses  for 
ladies  in  nankin -have  thevreversin  white  batiste,  striped  en  bias 
with  tiny  black  velvet.  "Wfe  haj  trianon  is  in  Italian  straw,  covered 
with  multi-colored  roses  a^ftd  knjnch  of  peacock's  feathers. 

For  traveling  many  handsome  "Oarncks"  are  seen.     A  model 

is  in  beige  cloth,   very*  tiglit\$tting,   and   ornamented  with  several 

collects  mounted  on  an  efnpie&me^t  of  cloth,  with  two  bands  of 

pique  cloth  to  hold  them  downat  mVtojg,     The  collar  turns  down 

when  necessary.     Round  the  negft  is  4(. large  thick  linon  bow.     The 

Amazon  hat  is  trimmed  with  a  chif/enne  of  sky-blue  gauzes,  with  a 

white  dove  on  the  side.  ,[  •'  "\,  , 

W        V', 
Here  is  a  new   style  in  half-morni»g  toilettes.     Taffetas  glace 

steel    and   grey,    with   applications   of  black   chantilly  and    white 

guipure  mixed,    which   forms  round  the   border  of  the  skirt  large 

designs  in  the  Louis  XV  style  over  white  taffetas.     The  corsage  in 

Louis  XV  style  is  to  match  the  skirt,   with   small   basquines   at  the 

back,  and  the  front  en  pointe  is  in  white  and  black  lace  application 

over  white  taffetas.     The  turban-toque  is  made  of  white  illusion 

tulle,  with  black  aigrettes  fixed  with  a  panache.      It  is  finished  off 

with  an  antique  buckle. 


MERCHANTS    SLOW    TO    ORGANIZE. 

The  Review  referred  in  its  last  issue  to  the  slowness  of  mer- 
chants to  protest  against  railway  exactions.  Here  is  a  case  in  point, 
illustrating  exactly  what  we  said  :  The  Transportation  Committee 
of  the  Toronto  Board  of  Trade  met  August  26  to  prepare  a  report 
for  the  Council.  When  the  committee  was  appointed  it  was  to 
take  up  the  grievance  of  discrimination  in  rates.  Circulars  were 
sent  out  to  members  of  the  Board  of  Trade  and  merchants  generally, 
inviting  them  to  place  any  information  before  the  committee,  and 
evidence  regarding  discrimination  in  rates  was  asked  for.  While, 
of  course,  the  report  oi  the  committee  is  not  yet  ready,  it  is  under- 
stood that  no  little  difficulty  was  experienced  in  obtaining  infor- 
mation from  merchants.  There  was  a  decided  reluctance  on  the 
part  of  many  to  make  any  charges  against  the  railway  companies, 
and  very  few  answers  were  received  to  the  circulars  sent  out. 

What  we  want,  to  remedy  this  state  of  things,  is  a  railway 
commission. 


OFF   FOR   ENGLAND. 

The  steamer  Parisian,  which  sailed  from  Montreal  for  Liverpool 
on  August  21,  had  on  board  several  well  known  dry  goods  men. 
Amongst  these  were  Mr.  Robert  Harrower,  of  Montreal,  who  will  be 
absent  in  England  for  about  five  weeks,  and  Messrs.  G.  B.  Fraser 
and  E.  C.  B.  Fetherstonhaugh,  of  S.  Greenshields,  Son  &  Co. 
These  gentlemen  are  making  their  regular  fall  trip  to  the  Old 
Country  markets. 


FALL  STYLES. 

In  bed  comforters  the  bordered  quilts  will  be  largely  in  demand 
again.  The  Alaska  Feather  &  Down  Co.  are  showing  these  in  a 
great  variety  of  qualities  and  designs. 
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GROWTH    OF    CANADIAN    FIRMS- 

IT  IS  often  said  of  Canadian  firms  that,  as  compared  with  old 
commercial  houses  in  Britain,  there  is  not  the  same  continuity 
and  expansion.  In  the  Old  Country  a  large  business  will  be  in  the 
hands  of  one  family  for  several  generations,  and  great  pride  is 
taken  in  keeping  up  the  traditions  of  the  house  and  maintaining  its 
hold  upon  the  trade.  There  are  not  so  many  firms  of  this  kind  in 
Canada,  even  relatively  in  proportion  to  the  population,  but  there 
are  some.  Among  them  is  that  of  John  Macdonald  &  Co. 
away  back  in  1849,  and  in  existence  to-day  as  a  thriving 
result  of  fifty  years'  labor  and  energy.  In  this  issue  illi! 
are  given  of  the  first  warehouse  of  the  firm  and  its 
modious  premises  on  Wellington  street  ^ast,  Torj 
comparison  forms  an  instructive 
has  expanded  into  a  great  businej 
When  the  late  Senator  Macdo 
who  was  known  from  one 
Canada  to  the  other,  passed 
management  was  taken 
sons,  who  have  be 
thoroughly  in  the  dry  go 
and  were  therefore  quj 
respects  to  follow  in  the 
steps.  The  three  young  Can^jiians  who 
carry  on  this  important  workAare  just 
what  one  likes  Canadians  to  be : 
enterprising,  full  of  energy  and  de- 
voted to  their  business.  The  head  of 
the  firm,  Mr.  John  K.  Macdonald, 
possesses  the  liking  and  confidence 
of  the  trade,  which  is  a  great  factor  in 
success  in  these  days.  As  The  Re- 
view has  often  remarked  before,  he 
seems  always  at  his  post,  not  too  busy 
to  give  a  friendly  greeting,  but  with 
the  principal  aim  always  before  him, 
that  of  attending  to  business  with 
an  eye  on  every  detail  of  it.  His 
brothers  also  employ  their  whole  time 
in  the  interests  of  the  firm.  Another 
feature,  also  decidedly  British  in 
character,  is  that  the  employes  are  a 
unit  in  promoting  the  fortunes  of  the 
house,  and  work  together  like  part- 
ners in  a  firm  with  a  common  object 
in  view.  The  staff  seems  to  be  a  per- 
manent part  of  the  establishment,  not 
here  to-day  and  away  to-morrow,  but 
as  men  who  have  served  long 
periods  in  the  business  or  are  looking 
forward  to  doing  so.  These  are  good 
features  in  any  large  concern  and 
indicate  stability  and  prosperity.  The  Review  cannot  help  enter- 
taining a  very  friendly  feeling  toward  young  Canadians  like  the 
Messrs.  Macdonald,  who  are  devoting  their  lives  to  a  large  native 
enterprise  and  carrying  out  the  principles  of  energy  and  integrity 
which  have  given  British  commerce  a  reputation  all  over  the  world. 


no  entirely  light  stuff  was  now  being  shown.  In  medium  qualities 
there  was  not  much  difference.  The  high  duties  on  carpets  imposed 
by  the  Dingley  tariff  had,  of  course,  been  observed  by  manufac- 
turers abroad,  and  stocks  in  the  United  States  had  been  filled  up 
before  the  passage  of  the  Act.  The  manufacturers  abroad  contend 
that  some  classes  of  carpets  would  go  into  the  United  States  not- 
withstanding the  high  duty,  which  on  a  good  Wilton  would  be  66c. 
a  yard  and  40  per  cent. 

All  eyes  in  Great  Britain  are  on  Canada  at  the  moment,  and  the 
colonial  boom  of  the  Jubilee  has  been  followed  by  the  excitement 
about  the  gold  fields,  and  companies  are  being  formed  there  to  buy 
up  claims  and  to  send  out  people  to  the  gold  regions. 

The  sale  of  carpets  in  Canada  this  season  has  been  better  than 
last  year,  and  John  Macdonald  &  Co.  have  found  that  merchants 
like  to  have  a  complete  stock  to  buy  from.      The  firm  are  opening 

up  all  their  purchases  for  the  Exhi- 
bition trade,  and  report  some  new 
things  in  mats,  rugs  and  squares. 
Some  drives  in  lace  curtains,  quilts 
and  chenille  curtains  are  reported. 
The  stock  of  linoleums,  both  medium 
and  high-priced  goods,  is  now  com- 
plete. 


John  Macdonald  &  Co. — The  Firm's  First  Warehouse. 


NEW   STYLES   IN   CARPETS. 

Mr.  Mitchell,  carpet  buyer  for  John  Macdonald  &  Co.,  has  just 
returned  from  the  European  markets,  and  reports  trade  very  good 
abroad,  with  prices  firm.  Being  asked  as  to  any  change  in  patterns, 
he  said  that  there  was  not  very  much  alteration  to  note,  except 
that  styles  were  getting  dark  in  color,  and  that  in  the  finer  qualities 


TRADE     NOTES. 

P.  Garneau,  Sons  &  Co.  have 
clearing  lots  of  flannelettes  at  mill 
prices. 

W.  R.  Brock  &  Co.,  have  cleared 
one  thousand  pairs  of  super  silver- 
grey  blankets  at  a  reduction  of  20  per 
cent,  in  weights  from  5  to  9  lbs.  They 
are  now  on  view  in  the  basement  of 
Brock  &  Co.'s  warehouse. 

The  Gault  Bros.  Co.  are  just  in 
receipt  of  a  full  assortment  of  colors 
of  their  well-known  velveteen,  "  The 
Dream." 

Kyle,  Cheesbrough  &  Co.  have 
received  a  shipment  of  1,500  pieces 
of  white  val.  laces  and  expect  a  second 
shipment  of  the  same  number  of 
pieces  about  October  1.  These  goods 
are  suitable  for  the  holiday  trade  and 
should  find  a  ready  sale. 

S.  Greenshields,  Son  &  Co.  have 
some  special  drives  in  low,  medium 
and  high-class  val.  laces. 

Brophy,  Cains  &  Co.  say  :  "Our 
stock  of  black  silk  and  satin  ribbons 
is  again  complete,  and  the  latter  are 
making  a  specially  strong  running." 
Hensel,  Colladay  &  Co.,  of  Philadelphia,  are  offering  to  the 
trade  through  their  Canadian  agents,  Baker  &  Brown,  260  St. 
James  street,  Montreal,  a  nice  assortment  of  dress  trimmings,  in- 
cluding all  the  latest  novelties  in  braid  effects  and  hussar  sets. 

James  Johnston  &  Co.  are  now  showing  a  very  complete  assort- 
ment of  fancy  knit  goods,  including  all  the  novelties  in  ladies'  and 
children's  wool  hoods,  toques,  tarns,  also  wool  bootees  and  infantees 
in  white  and  colored,  and  ladies'  and  children's  wool  mits  in  large 
variety. 

John  Macdonald  &  Co.  report  having  three  drives  in  dress  goods, 
covering  some  plain  costume  tweeds  and  boucle  effects.  They  have 
also  a  full  range  of  bicycle  suitings  in  all  the  suitable  colorings. 
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You  can  make 

more  gold  dollars, 

without  risk,  by  buying  from  us  this   season  than  thousands  who 
have  gone  to  Klondike  will  make  during  the  next  twelve  months. 

We  have  QUALITY,  VALUE,  and  NOVELTIES. 

Our  stock  never  was  so  attractive  as  it  is  this  season. 

Dress  Goods,  Silks,  Costume  Cloths,  Velvets, 

Velveteens,  Sealettes. 

THE    BEST    LOSINGS    AND    SKIRTINGS. 

Trimmings,  Laces,  Ribbons,  Flannels, 
Flannelettes,  Blankets,  Rugs. 

Underwear  for  Men,  Women,  and  Children. 

Gloves,  Mitts,  Hosiery. 
Fancy  Goods  and  Smallwares. 


BROPHY,  CAINS  &  CO. 

23  "i.","™..*!:.',"'  MONTREAL 
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ENGLISH    FASHIONS    THIS    MONTH. 

SOME     OF     THE     SEASIDE     COSTUMES BOLEROS    CONTINUE — CLOTH 

CAPES    IN    VOGUE — CASHMERE    A    PROBABLE    FAVORITE 

TRIMMINGS    ON    THE    DRESS. 

MANY  of  the  smartest  autumn  tailor-mades  will  be  made  of 
Harris  and  Sutherland  tweeds.  They  are  particularly  fine  in 
texture  and  choice  in  coloring;  one  I  saw  was  in  fawn  and  blue,  and 
the  skirt  only  was  of  the  tweed,  with  a  plain  blue  cloth  jacket  of  the 
Chesterfield  shape,  and  very  smart  it  looked.  The  spell  of  fine  weather 
has  brought  forth  the  prettiest  of  batiste  and  lawn  gowns.  Among 
the  former  was  an  exceedingly  chic  model,  having  the  skirt  and 
pouch  bodice  apphqued  with  black  lace  flowers,  while  the  tucked 
sleeves  and  yoke  were  of  pale  green  lawn,  this  creating  also  kilted 
frills  which  outlined  the  yoke,  and  trimmed  the  front  waterfall 
fashion.  A  waistband  of  turquoise  velvet  gave  an  effective  touch 
to  the  whole.  This  gown,  with  its  companion  one  of  blue  linen, 
trimmed  with  embroidery,  first  saw  light  at  one  of  the  many  garden 
party  functions  which  are  very  la  mode  just  now. 

These  gatherings  give  every  opportunity,  too,  for  the  display  of 
diaphanous  toilettes,  while  at  the  fashionable  seaside  haunts  may 
be  seen  all  that  is  newest  and  prettiest  in  shirts,  coats  and  costumes. 
A  blue  serge  skirt  and  a  white  linen  coat  of  the  Russian  description 
with  coarse  lace  facing  the  revers,  and  a  silver  tinsel  belt,  describes 
an  attractive  costume,  surmounted,  as  it  is,  with  a  coarse  pale-blue 
straw  sailor,  tilted  at  the  left  side,  and  trimmed  with  white  satin 
ribbon  and  wings.  Then  a  second  costume,  equally  pleasant  to 
look  upon,  consists  of  a  white  pique  skirt,  and  lemon-colored  tucked 
surah  shirt,  with  soft  white  hemstitched  collars  and  cuffs,  and  a 
white  tie,  with  embroidered  ends,  worn  sailor-knot  fashion.  These 
ties  are  much  worn.  So  are  those  plain  work  silk  scarves,  which, 
after  going  round  the  neck  twice,  are  tied  into  a  smart  bow.  For 
afternoon  wear  on  a  dull  day  at  the  seaside,  glace  silk  blouses 
tucked  all  over,  and  having  white  moire  gauntlet  cuffs  and  turn- 
down collars,  outlined  at  the  edge  with  a  narrow  guipure,  are  en 
evidence. 

Dress  on  the  whole  at  the  seaside  is  in  excellent  taste  this  year, 
and  I  much  like  for  a  cold  day  a  heliotrope  and  white  cashmere  or 
flannel  shirt  with  white  duck  or  blue  serge  skirt  and  a  heliotrope 
straw  hat  with  white  ribbon  band  or  trimmings.  Velvet  and  velours 
antique  are,  so  rumor  says,  to  be  very  fashionable  this  autumn, 
and  velvet  hats,  plain  and  with  fancy  gatherings,  are  to  lead 
in  millinery,  though  just  now  fine  .black  chip  hats,  trimmed 
with  feathers  or  wings  and  soft  ribbon,  are  being  shown  for  autumn 
wear. 

A  continuation  of  the  bolero  epidemic  may  be  expected.  These 
and  the  short  Eton  coats  I  have  seen  in  velvet,  trimmed  with  fur 
and  in  cloth  with  colored  appliques.  Cloth  capes  are  much  en 
evidence,  especially  those  of  rough  heather  tweed,  which,  piped 
with  bright  red  and  lined  with  cloth  or  satin  of  the  same  color,  are, 
with  their  cosy  storm  collars,  most  useful  rough  wraps. 

Plain  stitched  cloth  capes  with  pleated  backs  and  high  tabbed 
collar  are  in  demand,  some  of  them  having  very  pretty  glace  and 
brocade  linings.  A  suit  that  is  popular  is  of  navy  blue  serge,  the 
coat  with  fly  front  and  sleeves  and  collar  facings  of  green  and  white 
check.  This  has  superseded  the  black  and  white,  which  followed 
on  from  green  moire.  Cashmere,  as  a  material,  will,  I  venture  to 
think,  be  much  sought  after  this  autumn,  especially  in  shades  of 
of  grey.  A  bride  of  my  acquaintance  has  just  had  the  loveliest  of 
going-away  gowns  in  a  pale  silvery  grey,  the  skirt  having  two  tucks 
about  an  inch  wide,  piped  with  turquoise.  The  little  pouch  bodice 
is  also  finely  tucked,  and  displays  a  V  of  white  tucked  chiffon  and 
lace,  while  a  blue  glace  collar  and  waistbelt,  the  former  softened 
with  fan  rufflings  of  chiffon,  gave  a  delightful  finish  to  the  whole. 

Tuckings,  piped  with  blue  also,  are  a  feature  on  the  shoulders. 
With  this  dress  she  will  wear  a  grey  straw  beret,  trimmed  with  two 


grey  plumes,  a  grey  and  blue  chiffon,  and  in  her  trousseau  is  a 
very  chic  tailor-made  of  claret  cloth,  with  panel  front,  and  trimmed 
from  this  with  black  Russian  plain  and  fancy  braid  at  the  hem,  the 
hips  and  the  centre.  The  jacket,  which  is  fitting  at  the  back,  opens 
over  a  silver  grey  brocade  front,  which  is  trimmed  with  three  rows 
of  lace,  between  each  coming  a  band  of  claret  ribbon  velvet,  tied 
into  a  bow  in  the  centre,  and  a  small  steel  buckle  finishing  each 
bow.  The  coat,  I  should  have  mentioned,  is  neatly  outlined  with 
the  black  Russian  braid,  as  are  the  cuffs.  A  fascinating  grey  velvet 
toque,  trimmed  with  black  wings,  is  a  fitting  accompaniment,  sup- 
plemented with  a  grey  feather  ruffle,  which  accessory  every  woman 
of  fashion  will  possess  this  autumn. — London   Drapers'    Record. 


A    CANADIAN    MERCHANT'S    REPLY. 

An  Almonte  merchant,  Mr.  L.  W.  Shipman,  received  an  invi- 
tation from  the  New  York  Merchants'  Association  to  go  there  and 
buy,  but  replied  :  "  Under  other  circumstances  your  enterprise  in 
pushing  trade  in  Canada,  when  to  our  mutual  advantage,  might  be 
appreciated,  in  fact,  would  be  appreciated,  but  under  the  strained 
relations  between  Canadian  workmen  and  the  unjust  and  unnatural 
enforcement  of  your  labor  and  alien  labor  laws  against  your  would-be 
customers  and  consumers,  puts  your  apparently  generous  offer  to  trade 
with  us  in  a  peculiar  light.  Already  there  are  influences  at  work  here 
that  are  to  be  deplored  owing  to  your  discrimination  against  Canada 
and  Canadians,  tolerated  apparently  to  please  the  tail-twisting  ele- 
ment in  your  country.  We  are  learning  that  it  is  advisable  to  hold 
the  prominent  business  men  of  the  United  States  responsible,  as  far 
as  possible,  for  the  unjust  and  offensive  action  of  their  represen- 
tatives. If  this  chafing  discrimination  against  Canadians  is  to  con- 
tinue, business  men  and  all  classes  will  combine  to  limit  your  trade 
here,  and  to  encourage,  as  far  as  possible,  our  growing  trade  rela- 
tions with  those  who  are  willing  to  work  and  trade  with  us  on  more 
honorable  terms  than  you  do  at  present." 


HERE'S  AN    ENGLISH  OPINION. 

Manchester  Textile  Mercury. 

Publicists  on  the  continent  are  mightily  troubled  over  the  "  de- 
nunciation "  or  abrogation  of  our  commercial  treaties  with  Ger- 
many and  Belgium,  and  foresee  all  sorts  of  things  springing  from 
the  act.  We  hardly  .think  their  wonder  is  justified  ;  it  ought  rather 
to  have  been  expressed  at  our  calmly  or  tamely  enduring  the  treat- 
ment they  have  long  accorded  to  us  under  the  commercial  policies 
they  have  adopted.  We  hope  the  change  will  lead  to  a  closer 
commercial  and  political  union  between  the  Mother  Country  and 
her  colonies  and  dependencies.  As  these  are  scattered  all  over  the 
world,  and  contain  one-fourth  of  its  population,  it  does  seem  that 
we  could  manage  to  scramble  on  though  all  the  rest  of  the  world 
turned  its  back  upon  us,  or  closed  each  its  own  door  in  our  face — 
an  end  to  which  for  a  long  time  every  country  seems  to  have  been 
working. 


KNITTED  WOOL    GOODS. 

W.  R.  Brock  &  Co.  are  showing,  as  usual,  their  well-selected 
assortment  of  fancy  knitted  goods,  comprising  bootees,  infantees, 
gaiters,  mitts,  mittens,  clouds,  polka  jackets,  wool  vests  with  and 
without  sleeves,  cardigan  jackets,  infants'  Shetland  veils,  hoods, 
caps,  toques,  tarn  o'shanters,  etc.,  etc.,  the  best  value  and  choicest 
goods  that  the  "  up-to-date"  manufacturers  of  the  world  can  pro- 
duce. 


EVER  SEEN  A  FEATHER  FACTORY? 

Among  the  sights  worth  seeing  in  Montreal  is  the  large  factory, 
situated  at  2qo  Guy  street  and  occupied  by  the  Alaska  Feather  & 
Down  Co.  For  those  who  have  never  seen  a  feather  factory  a  call 
will  well  repay  the  trouble. 
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FAULT     FOUND    WITH     AMERICAN     COTTON. 

THERE  is  trouble  in  various  branches  of  the  Yorkshire  textile 
trades,  arising  from  the  defective  quality  of  last  year's  crop  of 
American  cotton,  says  The  Textile  Mercury.  Unquestionably  there 
was,  owing  to  the  drought,  more  than  an  average  of  undeveloped 
fibre  in  it,  and  fibre  of  this  kind  will  not  take  the  dye  properly. 
For  ordinary  purposes — though  its  absence  would  be  preferred — its 
presence  is  not  a  material  disadvantage.  But  for  dyeing  purposes 
it  is  apt  to  show  up  in  white  or  grey  specks  iu  the  dyed  warp  and 
finished  fabric,  which  is  regarded  as  detrimental.  The  spinner  is 
rarely  aware  that  this  defect  will  arise  ;  of  course,  he  could  not  help 
it  if  he  were,  beyond  declining  to  give  a  guarantee  against  its 
presence  and  for  damages  against  the  alleged  depreciation  that 
might  arise.  He  does  not  put  the  defective  fibre  into  the  material, 
and  he  cannot  take  it  out.  The  onus  of  taking  care,  therefore, 
devolves  upon  the  purchaser  who  buys  the  yarn  with  the  intention 
of  subjecting  it  to  the  dyeing  process,  and  he  must  bear  the 
responsibility  of  buying  unsuitable  material.  It  is  both  improper 
and  unjust  to  attempt  to  saddle  the  spinner  with  it. 

FOULARDS  IN  GREAT  FAVOR  ABROAD. 

At  the  present  moment  the  one  fabric  favored  by  Parisians  is  the 
recently-revived  foulard,  and  when  made  in  the  latest  fashion  and 
relieved  by  handsome  laces,  it  certainly  makes  up  as  smartly  as 
can  possibly  be  desired,  and  it  has,  in  addition,  a  cool  and  eminently 
summer-like  appearance,  which  gives  it  an  advantage  the  so  called 
"  summer  silks  "  do  not  possess.  Grey  and  red,  or  grey  with  any 
shade  of  gold  or  pink,  are  the  popular  tones  where  contrast  is 
desired,  and  at  the  present  moment  the  grey  feather  boa,  the  red 
sunshade,  and  garnitures  of  brilliant  pink  and  red  roses  may  be 
cited  as  almost  necessary  accessories  to  a  successful  toilette.      Very 


dainty  also  are  the  pale  pink  and  dull  grey-blue  foulards,  with 
blurred  white  designs,  whi'e  with  the  faintest  greens  and  palest 
greys  the  designs  usually  favored  are  marked  in  black  or  dead  white. 
Grey  foulard,  flecked  and  trimmed  with  white  and  with  yoke  or 
plastron  arrangements  of  cream  lace,  is  delightfully  cool  and  effec- 
tive, and  with  the  necessary  complement  of  a  brilliantly  red  belt 
and  sunshade  with  bright  poppies  and  black  lace  and  a  grey  horse- 
hair or  leghorn  hat,  is  quite  a  la  mode. 


FITTING    OUT    FOR    THE     MINES. 

A  timely  circular  has  been  got  out  by  Dixi  H.  Ross  &  Co., 
Victoria,  B.C.,  reminding  gold-seekers  who  are  making  for  Klon- 
dike that  the  district  is  in  Canada  and  that  those  who  buy  outfits 
should  do  so  in  Canada  so  as  to  escape  duty.  There  followed  a 
long  list  of  articles  required  for  a  miner.     The  idea  was  good. 


SWAN    BRAND. 

All  dry  goods  men  should  carry  sanitary  bed  pillows  in  stock. 
They  are  needed  in  every  household,  command  a  good  profit  and 
sell  out  clean.  The  Toronto  Feather  &  Down  Co.,  Limited,  deserve 
great  credit  for  the  high  standard  to  which  they  have  raised  this 
article.  Only  thoroughly  purified  feathers  are  used  in  their  "Swan" 
brand  goods.  Their  "Solid-Comfort"  lounging  pillow  certainly  does 
credit  to  the  name.  The  tickings  used  on  many  of  these  pillows  are 
marvels  of  the  designer's  art. 


WATERPROOF  CLOTHING. 

W.  R.  Brock  &  Co.'s  waterproof  clothing  department  contains 
a  number  of  new  lines  of  men's  black  para,  black  diagonal  and 
tweed  novelties  that  will  prove  trade  attractors  and  profit  producers 
to  any  merchant  who  buys  them. 


Knox,  Morgan  &  Go. 


HAMILTON 


Wholesale 
Dry  Goods 


/^\UR  representatives  are  now  covering  Western  Ontario,  Manitoba, 

and   North    West   Territories   with    a    collection    of    carefully 

selected  samples  which  for  value  and  style  will  interest  all  merchants. 

The  stock  is  now  well  forward  and  we  respectfully  solicit  an 
inspection  of  the  values  now  offering  by  our  representatives,  and  a 
share  of  your  FALL   ORDERS. 

Customers  know  that  we  fill  orders  in  rotation,  and  that  goods 
are  shipped  promptly  and  equal  to  samples. 

During  the  warm  summer  days  we  shall  be  pleased  to  have 
want  lists  by  mail. 


L6tt6r    OrderS    Filled  with  Particular  Attention. 
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I  QAULT  BROS.  CO.  1 

W  LIMITED  ^ 

S  MONTREAL  J 


J 


J 


SEPTEMBER,  1897. 


1    . 

^  Early   this   month   our   travellers   will   wait  upon  you  with  a  full 

line    of  Messrs.     Auguste     Dormeil    &    Co.'s    novelties    in    Suitings, 
Trouserings  and  Overcoatings   for  special  import. 

In  addition  to  this   magnificent   range,    we   will  show  a  complete 
assortment   of  samples    of  our    Spring   Stock   purchases   in    Worsteds, 


Coatings,    Serges   and   Fancy   Spring   Overcoatings. 


t 


\    WOOLLEN  DEPARTMENT    \ 


t 

To  the  Tailoring  Trade  t 

t 


Scotch  Tweed   Fancy  Suitings,  etc.  ^ 

Full    lines    in    Worsted   and   Scotch   Tweed   Fancy    Trouserings,  J 

.......  ? 

$  SPECIALTIES  I 

All  Worsted  Trouserings  at  popular  prices.  W 

"  Trafalgar  "  and  "  Victory  "  Serges.        "  Blake  "  and  "  Bisley  "  4 

J      Serges.        Wide    range    of  Canadian  Woollens,    6-4.    and   3-4.  ;     latest  * 
4      designs   in   specially   reserved   ranges. 

OT  SEE     OUR  SOLE   AGENTS   FOR 

t  SApuLrEcSHASRE  Fownes' Celebrated  Gloves  J 
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MEDALISTS 


City  and  Guilds  of  London,  Eng* 

On  the  Technology  of  Dyeing  in  Theory,   Practice  and 
Chemistry  of  Dyeing. 


The  above  should  be  satisfactory  proof  to  our  competitors,  as  well  as  our  patrons, 
that  we  understand  our  business.  Nome  make  great  advertisers, 'but  where  is  their  record  of 
wliii  they  can  do?  Re-dyers  and  Finishers  of  Dry  (loods  in  the  piece.  Also  Millinery 
Goods 

BRITISH  AMERICAN  DYEING  CO., Gold  Medalist  Dyers 

Principal  Offices  : 

215  McGill  St.,  Montreal 

go  King  St.  East,   Toronto 

Joseph  Allen, 

Managing  Partner. 


I2J  Bank  St.,  Ottawa 

47  John  St.,  Quebec 


W    I:    Allen,  Technical  Chemical  Dyer,  and  Medalist  City 
and  Guilds  of  London  Inst.,  Eng. ,  in  charge  of  Works. 


,  Grasett  & 


g 


HlllllllllfflfllHMIIIIIIIUIIIIIIiinilllllll'WIIIIIIIHIIIIIIIIIi 

II    Stock 


I 
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In  our  Several  .Departments  of... 

Staples,  Linens 

Woollens,  Dress  Goods, 
Haberdashery  and 
Men's  Furnishings 

we  show  an  assortment  worthy  the  inspection 
of  all  independent  Dry  Goods  Merchants, 
Merchant     Tailors     and     Men's     Furnishers. 


WILD,  GRASETT  &  DARLING  -  T 
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Shorey's 
Clothing 


i 


IT  HAS  taken  us  forty  years  to  build  up 
our  reputation  and  we  shall  not  dis- 
guise it  under  a  trade  mark.     We  can  fit 
any  man  not  a  positive  malformation. 


OUR  SPECIALTY  FOR  SPRING 

will  be  better  goods  with  better 
trimmings.  People  are  asking  for  them. 
We  cannot  give  any  better  fits  than  we 
have  always  done 


H.  SHOREY  &  CO. 
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WINDOW    DRESSING. 

ENCOURAGE  THE  FALL  TRADE. 

WITH  better  prices  the  merchant  may  naturally  expect  the 
farmers  to  be  in  good  humor,  and  customers  generally  in 
better  purchasing  trim.  To  secure  the  full  effect  of  the  reviving 
prosperity,  fall  styles  should  be  well  displayed  both  in  store  and 
window.  It  may  be,  as  a  contemporary  says,  too  early  yet  to  begin 
showing  fall  goods  extensively,  and  in  all  probability  there  are  not 
enough  of  them  yet  in  stock  to  warrant  the  advertising  of  them,  yet 
it  is  a  good  idea  if  possible  to  show  a  few  of  the  early  arrivals  in 
dress  patterns,  suits,  etc.  Shoppers  are  already  beginning  to  think 
of  their  fall  purchases,  though  not  ready  to  buy,  and  they  will  be 
attracted  by  any  showing  of  fall  styles,  and  will  be  favorably 
impressed,  too,  with  the  store  that  is  first  to  display  them.  It 
should  be  the  care  of  the  window  dresser  in  making  these  early 
displays  not  to  detract  from  the  displays  of  goods  that  should  be 
well  sold  out  before  the  arrival  of  the  fall  season. 


A    DRESS    GOODS    IDEA. 

In  the  draping  of  dress  goods,  says  The  Chicago  D.  G. 
Reporter,  the  variety  of  ways  in  which  the  cloth  can  be  arranged  is 
limited.  Anything  new,  therefore,  is  eagerly  adopted  by  the  win- 
dow dressers  who  are  anxious  to  keep  to  the  front  in  their  work.  A 
State  street  trimmer  has  devised  a  good  unit  for  dress  goods 
display  by  combining  the  woolen  goods  and  the  silk  that  usually  is 
part  of  the  dress  as  waist  or  trimmings.  The  woolen  go'ods  are 
draped  plainly  over  a  display  form  and  the  silk  of  a  color  that 
matches  well  is  arranged  over  this,  running  in  a  puffed  band  six 
inches  wide,  from  the  base  to  the  top  of  the  stand,  and  at  the  top 
flaring  into  a  fan-shaped  piece  eighteen  inches  in  diameter.  The 
arrangement  of  the  silk  looks  very  much  like  the  new  sleeve,  except 
that  it  is  larger.  Several  of  these  units,  showing  different  shades  of 
woolen  goods  with  silk  to  match,  make  a  good  display. 


CHANGING  GOODS  AROUND. 

When  original  ideas  are  lacking  and  it  seems  that  there  is 
nothing  to  be  done  to  the  windows  or  the  interior  of  the  store,  it 
will  be  found  that  a  great  improvement  can  be  made  by  simply 
changing  things  around.  It  is  not  possible  always  to  show  new 
things.  A  person  who  is  a  regular  customer  of  the  store  sees  the 
same  goods  in  the  same  places  on  each  repeated  visit.  He  takes 
them  in  mechanically  as  old  friends,  and  old  friends  in  articles  of 
merchandise  very  often  are  not  pleasing  to  the  eye.  The  eye  even 
rebels  at  the  monotony  after  a  while  and  refuses  to  see  things.  But 
familiar  goods  take  on  a  new  aspect  when  shown  in  changed 
surroundings.  The  shopper  is  refreshed  with  the  change,  and  his 
attention  will  be  called  to  good  features  in  the  articles  which  were 
overlooked  in  the  careless  glances  which  they  received  in  their  old 
places.  Your  whole  store  will  seem  new,  and  the  very  few  who 
rebel  against  innovations  will  be  more  than  counterbalanced  by  the 
number  who  will  be  pleased  by  seeing  old  goods  in  new  relations 
to  old  fixtures.      It  pays  to  change  things  round. 


SEVERAL    SUGGESTIONS. 

There  are  some  means  of  securing  the  attention  of  the  public 
that  no  trade-respecting  window  dresser  would  think  of  taking  up. 
Without  going  to  such  unseemly  lengths  there  will  always  be  room 
for  escape  from  the  monotony  that  makes  one  window  so  sadly,  so 
ineffectively,  resemble  almost  every  other.  There  are  clear  and 
easily  defined  rules  that  must  govern  all  window  dressing,  but  it  is 
possible  while  faithfully  observing  these  rules  to  give  individuality 
to  the  show. 

For  something  out  of  the  ordinary  on  which  to  display  gloves, 
<  ■  "i struct  a  large  glove,  four  feet  or  more  in  height.  Boards  can 
be  sawed  and  fastened  together  to  resemble  a  glove  in  shape  and  it 


can  be  padded  so  as  to  carry  out  the  resemblance.  Large  knitting 
needles  stuck  in  this  are  the  best  means  of  fastening  the  gloves  to 
the  big  design.  The  draping  in  the  rear  and  sides,  and,  perhaps, 
a  few  gloves  hung  from  side  rods,  should  not  be  forgotten. 

When  a  window  is  being  trimmed  and  the  shade  is  down,  put  a 
card  in  front  with  some  explanation  of  what  you  are  doing,  "Ar- 
ranging our  new  fall  goods,"  "  New  underwear  will  be  shown  here 
at  2  p.m.",  "  Wajfctill  the  curtain  goes  up,"  or  something  similar. 
A  person  seeing  this  will  stop  to  see  what  you  have  done  the  next 
time  he  passes. 

A  Chicago  shoe  store  in  advertising  its  final  clearing  sale  profited 
by  the  excitement  over  the  Klondike.  In  the  back  of  the  window 
was  a  roughly  painted  scene  of  a  barren  and  mountainous  country, 
presumably  Alaska,  and  with  miners'  shacks  to  be  seen  here  and 
there.  In  front  of  this  the  window  was  built  up  to  imitate  rocks  and 
cliffs,  and  a  few  picks  and  shovels  and  other  mining  tools  were 
placed  about.  Shoes  were  piled  in  among  these,  and  above  all 
were  the  words  :  **  Why  dig  for  wealth  in  a  gold  field  when  our 
final  clearing  sale  offers  such  nuggets  in  shoe  values  ?" 

An  attractive  piece  for  the  background  of  a  millinery  window 
was  a  square  placed  diagonally  in  the  window  and  with  four  corners 
touching  top  and  bottom  and  the  two  sides.  The  square  was  blocked 
off  into  smaller  squares  of  a  foot  in  dimension.  These  were  dark 
red  and  black  puffed  cheesecloth,  arranged  to  give  a  checkerboard 
effect,  and  the  edge  of  the  large  square  was  a  border  of  yellow 
ruffled  cheesecloth.  Mirrors  covered  the  part  of  the  background 
that  the  square  did  not. 

GOODS    INJURED    IN    THE    WINDOWS. 

In  some  stores  difficulty  is  encountered  and  expense  incurred  by 
the  fading  of  goods  shown  in  the  windows.  Much  of  this  can  be 
avoided  if  the  window  dresser  will  make  a  careful  study  of  the 
matter. 

Nearly  every  one  can  pick  out  the  colors  which  are  liable  to 
fade,  but  definite  knowledge  is  highly  essential  to  the  window 
dresser.  Some  lavenders  will  fade  much  quicker  than  others.  By 
holding  these  in  various  lights  you  can  soon  acquaint  yourself  with 
the  difference  in  the  two  and  soon  be  able  to  pick  out  the  ones  most 
liable  to  fade. 

The  main  point  is  to  be  thoroughly  acquainted  with  the  lights  of 
your  windows.  You  should  know  when  they  are  most  intense,  and 
always  keep  this  in  view  when  decorating,  so  that  your  delicate 
goods  will  not  be  in  the  dangerous  places. — Economist. 


THE    FLOOR    OF    THE    WINDOW. 

The  floor  of  the  window  often  proves  a  sticker  to  the  window 
dresser.  It  comes  at  the  end  of  the  job,  when  the  window  trimmer 
is  tired,  and  the  natural  tendency  to  hurry  it  through  and  get  out  is 
the  means  of  spoiling  many  an  otherwise  good  window.  Goods 
are  too  often  carelessly  laid  on  the  floor  of  a  window  in  such  a 
manner  as  to  detract  much  from  the  balance  of  the  window. 

Your  window  floor  is  very  valuable  space  and  cannot  receive 
too  careful  attention.  The  general  tendency  is  to  overcrowd  the 
bottom  of  the  window,  or  to  attempt  to  show  too  many  lines.  Small 
stands  should  be  used  to  set  out  the  different  articles  shown,  avoid- 
ing stacking  in  pyramids,  etc. 

For  instance,  in  a  muslin  underwear  display,  instead  of  tacking 
from  six  to  a  dozen  skirts  or  other  garments  on  a  pyramid,  thus 
forming  a  solid  mass  of  white,  use  a  similar  stand  of  some  sort  for 
showing  one  garment.  Take  pains  in  arranging  the  piece  to  show 
to  advantage  every  favorable  point  in  its  make-up  and  you  have  a 
show  which  will  be  productive  of  more  sales,  besides  having  used 
much  less  stock. 

In  trimming  the  bottom  in  this  manner  care  must  be  taken  to 
cover  the  floor  with  some  material  that  will  form  a  good  back- 
ground.— Economist. 
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DOMINION  SUSPENDER   CO. 

Niagara  Falls,  Canada. 


NIAGARA  NECKWEAR  CO.  Limited 

Niagara  Falls,  Canada. 


DORAN  BROS.  AND  MARTIN  CO. 

Niagara  Falls,  New  York,  U.S.A. 


Manufacturers  of  Neckwear  and  Suspenders.     Sold  direct  to  the  retail  trade  in  all  parts  of  the  world. 
Canadian  Office:   MONTREAL.  28  St.  Sulpice  Street. 
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MEN'S   FURNISHINGS. 

(iOING    IN    FOR    HIGH-CLASS    GOODS, 

AS  noted  in  The  Review  a  couple  of  months  ago,  (Mover  & 
Brais  are  going  extensively  into  the  importation  of  high-class 
men's  furnishings.  Mr.  Brais  will  l€!be  for  Europe  about  the 
second  week  in  September  and  will  v%^  ^ondon,  Paris  and  other 
points.  He  will  gather  new  ideas  m^ 
ments  for  his  firm  to  be  supplied  wWh 
their  line.  * 

It  is  Mr.  Brais'  intention  to  l^ye  patterns  prepared  exclusively 
for  them  and  in  this  way  he  hopesTo 


D  and  will  make   arrange- 
h  all  the  latest  novelties   in 


be  in  a  position  to  offer  the 


trade  some  real  ^  crea- 
tions." 

The     Review 
given  a  glimpse 
new    spring  saj 
colored    silk 
and  half  hose; 
terns  we 
pressly  f(J 
and  are 
The  fin- 
specialty" 

ville,  English  square  end 
scarf  and  are  offering  a 
wide  range  ot  colors  and 
patterns. 


A      NOVELTY      IN      BELTS. 

Glover  &  Brais  will 
shortly  offer  to  the  trade 
a  novelty  in  the  way  of  a 
leather  belt  known  as  the 
"Can't  Slip."  The 
special  feature  about  this 
is  two  wire  catches  which 
fasten  to  the  buttons  of 
the  trousers  and  prevent 
the  belt  from  slipping. 
The  advantage  that  this 
has  over  the  ordinary 
belt  is  apparent.  It  is 
handsomely  made  in  tan, 
black  and  brown. 

THE  SEASON'S  FEATURES. 

Wyld,  Grasett  &  Dar- 
ling report  an  unusually 
brisk  demand  for  white 
underwear  ;  this  is  due, 
doubtless,  to  the  cool 
weather.     These  goods 


John  Macdonald  &  Co. — The    Finn's    Present    Warehouse. 


are  made  with  French  neck,  ribbed  cuffs,  and  skirt,  in  Shet- 
land, natural  and  fancy  stripes.  Cashmere  half-hose  sell  freely  in 
black  and  tan,  both  ribbed  and  plain  ;  seamless  feet  are  particu 
larly  desirable  this  season.  Neckwear,  graduated  derbys,  lombards, 
bows  and  puffs  are  the  leading  features.  Black  ties  in  the  various 
shapes  are  attracting  attention.  As  usual  at  this  time  of  the  year, 
umbrellas  are  having  a  good  sale.  Crooked  handles  with  metal 
trimmings  and  steel  bars  are  the  favorites.  White  and  colored  kid 
gloves  in  tan  and  golden  brown  ;  full  dress  shirts,  open  front  and 
open  back,  with  one  or  two  buttonholes,  as  wearer  wishes,  and 
muslin  bows  with  square  and  pointed  ends  complete  the  list  of  lead- 
ing features. 


NOW    MAKING    NECKWEAR. 

H.  I.  Caulfeild  &  Co.  have  added  a  department  for  manufactur- 
ing neckwear  to  their  establishment  and  have  secured  the  services 
of  a  first-class  cutter  and  manager  from  New  York,  who  had  charge 
of  one  of  the  largest  American  tie  factories.  A  stock  of  the  latest 
English,  French,  German  and  American  silks  has  been  purchased 
and  the  firm  will  now  turn  out  the  latest  styles  and  all  novelties  as 
they  come  on  the  market. 

H.  J.  Caulfeild  &  Co.  report  great  activity  in  collars,  and  they 
carry  a  large  range  of  English,  German  and  American  collars,  con- 
trolling in  this  market  the  lines  of  one  of  the  largest  English  and 
also  German  makers  of  these  goods.       Trade   in    their  "Leader," 

the  stand-up,  turned 
point  collar, is  very  large, 
while  the  "Paris"  collar 
with  square  points  and  the 
"Diana"  with  round 
points  are  fashionable 
shapes  at  present. 

Tooke  Bros,  request 
the  trade  to  look  out  for 
their  new  collars  "  Glen- 
cairn  1 1"  and  "Momo," 
which  will  be  ready  in 
October. 

The  Dominion  Sus- 
pender Co.,  Niagara 
Falls,  are  producing 
three  lines  of  suspenders 
at  51.75,  $2  and  52.25, 
to  retail  at  25c,  the  equal 
of  which  are  not  in  the 
market.  Fine  stiff  web- 
bing, leather  trimmings, 
mohair  ends,  gilt  sliding 
buckles.  They  have  put 
these  lines  on  the  market 
to  show  the  trade  that 
they  still  stand  at  thehead 
of  the  suspender  business. 
All  makes,  c  o  1  o  r  s 
and  sizes  of  sweaters 
for  men's  and  boys'  wear 
can  be  seen  in  W.  R. 
Brock  &  Co.'s  men's 
furnishings  department. 
All  good  value  and 
what  you  want. 

Tooke  Bros,  are  in- 
troducing a  new  brand 
of  balbriggan  and  natural 
wool  underwear  for  the 
coming  spring  trade 
under  the  name  of  "  Vigoral."  Special  qualities  are  being  made 
for  them,  and  in  a  short  time  we  may  expect  to  find  ' '  Vigoral 
underwear  as  popular  as  Tookes'  shirts. 

The  Niagara  Neckwear  Co.  produce  the  latest  American  shapes 
in  neckwear.  Their  line  of  puffs  for  fall  are  right  up  to  date  in 
design,  finish  and  style. 

NEW  SHIRT  SAMPLES. 

With  great  enterprise  Tooke  Bros,  have  almost  completed  a 
very  attractive  range  of  shirt  samples.  Many  new  ideas  and 
attractive  materials  are  to  be  found  in  the  assortment,  and  with 
their  reputation  for  make  and  fit,  they  are  sure  to  do  a  large  business. 
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BLOUSE    SAMPLES   will  be  shown  with  our  Spring  Shirts 


Largest  and  most  complete  range  ever  offered  to  the  trade 
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THE  LONG-WISHED  REVIVAL  OF  TRADE  has  arrived. 

The  rapid  advance  Of  Wheat  has  changed  the  whole  Trade  aspect.  Let  Merchants 
take  full  advantage  of  their  great  opportunity  and  make  profit,  and  avoid  hurting 
their  neighbors  and  themselves  by  selling  goods  for  glory. 

CALDECOTT,  BURTON  &  SPENCE  .„  _. . 

and  after  THE  30th  AUGUST,  a  splendid  collection  of  Dry  Goods  in  the  following 
Departments — and  draw  attention  to  a  few  leading  lines  : — 

DRESS  FABRIC  DEPARTMENT- 

Silk,  Tinsel  and  Tweed  Effects.  Covert  Coatings.  Silk  Overcheck  Armures 
and  Hopsack  Plaids.  Henriettas  and  Coating  Serges.  Velvet  Finished  Tweeds. 
Black  Brocade  Fabrics  in  20  designs.  Black  and  Colored  Henriettas,  French  and 
German  make.     Crepe  Dechines.       39  in.  Moire  Skirtings. 

SILK  DEPARTMENT  - 

Fancy  and  Shot  Taffeta.  Shot  Armures.  Black  and  Colored  Surahs.  Japans 
and  China  Silks.      Black  and  Colored  Satins.     Peau-de-Soies,  etc  ,  etc. 

GLOVE,  HOSIERY  and  UNDERWEAR  DEPARTMENT  - 

Kid  Gloves,  our  standard  lines.  Trilby,  4  button.  Godiva,  4  dome.  Licette, 
fancy  colored  and  stitched.  Marguerite,  4  dome.  Victoria,  7  hook.  Lucille, 
7  hook.  Fernand  Josephine,  4  dome.  Cashmere  and  Ringwood  Gloves  from 
95c.  to  $4.25,  all  sizes,  all  styles,  all  colors. 

Cashmere  Hosiery,  plain  and  ribbed,  all  sizes,  from  2  in.  to  12  in.  foot. 

Ladies'  and  Children's  Vests,  All-wool  and  Union,  40c.  up  to  $1 1.50  per  doz. 

Men's    Underwear,   Ribbed,   $2  25  to  $9  ;     Striped,  $2.50  to  $15  ;    Scotch 

Wool,  $4.50  to  $24  per  doz. 

MILL  OVER-MAKES- 

In  plain  and  ribbed  Hosiery,  great  bargains.  Waterproof  Cloaks,  clearing  lot. 
Men's  Knots,  Ties,  Bows  and  Four-in-hands,  in  5  to  20  doz.  clearing  lots.  Men's 
Braces,  in  5  doz.  clearing  lots.  Our  famous  Hercules  Shirts — the  great  Shirt 
leader — $4.50  per  doz,,  now  in  stock  ;  all  sizes  from  14  to  16^2  in.  neck. 

RIBBON,  LACE  and  NOTION  DEPARTMENT- 

Black  Moire  Ribbons.  Double-faced  Satins  and  Failles,  all  colors,  Nos.  5  to  40. 
Baby  Ribbons,  all  colors.  Veilings,  all  the  new  things  as  produced.  Black  Braid 
Setts.  Jet  Setts.  Jet  and  Braid  Boleros.  Braid,  Jet  and  Tinsel  Trimmings,  all 
colors.     5-in.  Chiffons,  18-in.  Chiffons,  48-in.  Chiffons,  all  colors. 

TAILOR-MADE   SKIRTS  - 

Own  manufacture,  36  in.,  38  in.,  40  in.,  42  in.,  in  Black  Sicilians,  Black  and  Navy 
Serges,  Figured  Sicilians,  all  velvet  bound  and  gored. 


ALL    DEPARTMENTS   KEPT    COMPLETE   all   Season   round. 

CALDECOTT,  BURTON  <£  SPENCE 

Dress  Goods  Converters,    Skirt  Manufacturers  s^-*rrmr\ 

and  Fancy  Goods  Importers    .   .   .    TORONTO 
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The  MacLean  Publishing  Co.,  Limited 

Trade  Newspaper  Publishers, 


A  clerk  from  the  mill  will  often  have  to  go  some  distance  to  make 
the  declaration  in  order  that  the  Canadian  importer  may  get  his  one- 
eighth  reduction  in  duty.  The  manufacturers  in  some  cases  do 
not  sell  such  enormous  quantities  to  Canada  that  all  this  trouble 
is  worth  their  while,  so  that  a  ^ood  many  complaints  are  made 
against  it. 

Perhaps  the  C.overnment  can  devise  some  better  means  of  meet- 
ing the  case,  because  it  is  absurd  that  the  Canadian  importer  should 
have  to  pay  the  cost  of  these  documents  and  the  English  manu- 
facturer be  put  to  the  trouble  of  preparing  them . 


Fine  Magazine  Printers. 


JOHN  B.  MacLEAN, 

President. 
Toronto, 

Montreal, 

Subscription,  $2.00. 


HUGH  C.  MacLEAN, 
Sec.-Treas. 
26  Front  St.  West. 
Telephone  2148 

Board  of  Trade  Building. 
Telephone   1255 


Published  the  First  of  each  Month. 


MONTREAL    AND    TORONTO,   SEPT.,    1897. 

PERSONAL   ATTENTION  TO   CUSTOMERS. 

SOME  retail  merchants  do  not  give  their  customers  a  sufficient 
amount  of  personal  attention.  A  man  who  runs  a  large  busi- 
ness no  doubt  finds  it  difficult  to  attend  to  customers  himself, 
because  other  duties  occupy  his  time,  but  a  merchant  doing  ten  or 
twenty  thousand  dollars  worth  of  business  a  year  should  spend  a 
considerable  portion  of  the  day  in  looking  after  purchasers.  In 
some  stores  the  proprietor  is  rarely  seen,  and  the  business  is  practi- 
cally in  the  hands  of  some  young  fellow,  who,  though  he  is  willing 
enough,  has  had  only  a  limited  experience  and  is  not  fully 
acquainted  with  the  styles,  prices  and  qualities  of  the  goods  he  is 
selling.  People  resent  being  served  by  inexperienced  boys.  They 
expect  to  be  well  looked  after,  and  like  to  feel  that  the  proprietor 
himself  is  waiting  upon  them  and  that  they  are  getting  the  benefit 
of  his  experience. 

A  merchant  will  find  that  he  will  gain  customers  if  he  establishes 
a  reputation  forgiving  personal  attention,  and  he  will  be  in  a  better 
position  to  train  his  clerks,  keep  a  check  on  his  receipts,  and  gener- 
erally  supervise  the  running  of  the  business  if  he  remains  behind 
the  counter. 

A  man  who  would  make  his  business  pay  must  give  it  his  closest 
attention,  and  he  can  do  this  best  by  being  his  own  chief  salesman. 


DRY    GOODS     MEN     COMPLAIN. 

Canadian  buyers  for  the  wholesale  trade  who  have  lately  re- 
turned from  Great  Britain  report  a  very  strong  feeling  there  amongst 
the  manufacturers  against  the  regulation  of  our  new  tariff  demand- 
ing a  statutory  declaration  of  the  British  origin  of  goods.  There  are 
two  objections  to  the  filling  out  of  these  documents.  In  the  first 
place  they  cost  the  Canadian  buyers  2s.  6d.  each.  In  the  next 
place  they  are  an  annoyance  to  many  of  the  manufacturers. 

Many  mills  are  situated  by  themselves  at  some  distance  from  the 
town,  and  there  is  no  resident  commissioner  for  taking   affidavits. 


NO  HUMBUG   ALLOWED  THERE. 

AM  ERCHANT  in  Germany  is  not  allowed  to  excite  the  buying 
community  by  shouting  "cheap,  cheap,"  when  things  are 
not  cheap.  He  cannot  fool  people  by  such  false  and  foolish  claims 
of  bargains  as  we  so  frequently  see  on  this  continent  in  the  depart- 
ment store  advertisements.  There  is  a  law  by  which  his  fellow 
merchants  may  stop  a  humbug  of  this  kind. 

A  Liegnitz  dry  goods  merchant  advertised  his  goods  at  manu- 
facturers' prices.  His  fellow  merchants  of  the  textile  branch  com- 
plained that  he  did  not  sell  at  the  wholesale  prices  which  the  manu- 
facturers demanded,  and  brought  the  case  before  the  court.  The 
question  was,  what  does  "  Fabrikpreis "  mean?  The  defendant 
submitted  that  his  advertisement  meant  simply  that  he  offered  the 
goods  at  the  same  retail  price  which  the  manufacturers  granted  to 
any  private  clients  of  their  own  ;  that  would  signify  a  profit  of 
about  10  or  15  per  cent,  for  him,  and  the  public  would  buy  as 
cheaply  as  if  they  dealt  with  the  manufacturer  directly.  The 
court  called  upon  the  Chamber  of  Commerce  for  guidance,  which 
declared  that  the  offer  at  manufacturers'  price  was  justified  only 
in  the  strictest  sense,  or  perhaps  when  the  retail  dealer  contented 
himself  with  the  small  profit  which  he  realized  by  immediate  or 
early  cash  payment  to  his  manufacturers.  The  court  accepted  this 
view,  and  the  defendant  was  fined  and  charged  with  the  costs, 
whilst  the  prosecutors  were  authorized  to  publish  the  sentence. 

Without  pledging  ourselves  in  favor  of  the  whole  law,  the  pro- 
visions of  which  we  do  not  know,  it  is  at  least  clear  that  some 
remedy  of  this  kind  is  needed  by  merchants  here.  Now  we  are  at 
the  mercy  of  every  man  who  prints  reckless  statements  and  demor- 
alizes the  public  until  they  think  they  ought  to  get  something  for 
nothing. 

A  merchant  who  does  business  on  sound  principles  wants  to  sell 
good,  well  selected,  tasty  goods.  He  expects  an  adequate  profit  on 
them.  He  has  a  right  to  that  profit,  for  he  is  not  in  business  for 
the  fun  of  the  thing,  but  to  make  a  living  for  himself  and  his  family. 
He  desires  to  please  his  customers,  but  why  should  he  be  obliged  to 
clothe  and  supply  them  without  receiving  enough  to  recoup  him  ? 

But  his  neighbor  across  the  street  may  startle  the  town  by 
shrieks  of  bankrupt  stocks,  tremendous  sacrifices,  clearing  out  at 
cost,  and  similar  cries,  which  imply  that  someone  is  losing  money  on 
the  transaction.  How  can'  this  man's  competitors  do  business  on  a 
square  basis  when  they  have  to  meet  competition  like  this  ?  The 
rage  now  is  for  cheap  things  and  this  fad  is  catered  to  by  injudicious 
and  fraudulent  advertising. 
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WELL     DONE,     MR.     BACHRACK  ! 

WE  have  a  profound  admiration  for  Mr.  Bachrack,  and  wish 
he  would  let  us  know  how  it  is  done.  Mr.  Bachrack  is  a 
German  gentleman  who  came  from  the  U.  S.  and  settled  in 
Toronto  a  couple  of  years  ago  and  opened  a  retail  dry  goods  store 
on  Queen  street  west.  He  could  get  goods  on  credit,  and  he  wisely 
sold  them  for  cash.  But,  as  the  prices  he  asked  were  too  low,  and 
competition  in  Toronto  very  keen,  he  finally  got  behind  and  a  few 
weeks  ago  failed.  When  the  estate  was  looked  into  it  was  found 
that  Mr.  Bachrack's  liabilities  were  over  $60,000,  and  the  assets 
not  half  that.  Among  his  creditors  were  some  of  the  best  wholesale 
houses  in  the  trade.  They,  like  ourselves,  admired  Mr.  Bachrack, 
or  they  would  hardly  have  kept  on  selling  him  so  many  goods 
latterly  when  they  could  not  have  known  with  any  certainty  exactly 
what  his  financial  position  was.  In  fact,  he  could  not  have  been 
very  sure  himself,  for  he  kept  no  regular  books. 

Now,  the  cause  of  our  deep  admiration  for  Mr.  Bachrack  is  his 
ability  to  get  credit  from  good  houses  and  finally  settle  at  47 yic 
on  the  dollar.  Mr.  Bachrack  came  here  a  stranger  and  was  treated 
with  open-handed  hospitality  by  the  wholesale  trade.  The  only 
return  we  ask  him  to  make  is  to  tell  us  the  correct  recipe  for  getting 
lots  of  credit  from  those  firms,  and  causing  the  wells  of  their  gen- 
erosity to  flow  so  freely.  It  is  really  a  wonderful  performance  and 
shows  this  worthy  merchant  off  to  advantage  as  a  very  diplo- 
matic   and   capable  person. 

If  The  Dry  Goods  Review  could  get  its  materials  at  47  >£  per 
cent,  what  a  mine  of  wealth  would  be  opened  up  to  us !  But  the  people 
we  buy  from  seem  to  have  a  foolish,  deep-rooted  prejudice  in  favor 
of  100  cents,  on  the  dollar.  None  of  them  appear  to  take  kindly 
to  the  47  yz  per  cent,  basis,  and  even  the  editor  of  the  paper,  who 
has  known  us  longer  than  the  wholesale  houses  knew  Mr.  Bach- 
rack, flatly  declined,  when  approached,  to  take  less  than  the  full 
amount  of  his  salary.  This  hard,  not  to  say  greedy,  spirit  distresses 
us  in  view  of  the  kindly  benevolence  of  the  wholesale  trade.  It 
shows  how  much  ingratitude  there  is  in  the  world.  Yet  true  gene- 
rosity is  not  all  dead  as  long  as  this  noble  conduct  of  the  trade 
toward  Mr.  Bachrack  is  on  the  record.  If  he  will  only  tell  us  how 
it  was  managed,  he  will  confer  a  boon  not  only  upon  struggling 
publishers  but  upon  every  retail  merchant  in  the  Canadian  dry 
goods  trade.  He  should  not,  in  common  charity,  keep  such  precious 
knowledge  to  himself. 


AN  INSOLVENCY  LAW   IMPERATIVE. 

Canada,  for  its  own  reputation  and  best  business  interests, 
should  demand  an  Insolvency  Law  at  the  coming  session  of  the 
Dominion  Parliament. 

This  must  be  done.  Public  opinion  should  force  this  from 
Parliament.  Delay  is  hurting  Canada  in  the  Mother  Country,  where 
trade  and  capital  are  awaiting  us,  if  the  capitalists  and  merchants 
there  are  satisfied  that  commercial  conditions  in  this  country  are 
fair  to  honest  traders. 

We  want  straight  opinions  on  this  subject  from  our  retail  mer- 
chants. They  are  the  back-bone  of  business,  and  a  demand  from 
them  will  be  granted  by  Parliament.  The  Review  will  feel  that 
merchants  are  doing  themselves  and  the  country  a  service  if  they 
will  write  a  postal  card  to  this  paper  expressing  their  approval  of  an 


Insolvency  Law.  Write  as  soon  as  you  read  this.  We  have 
already  received  a  number  of  strong  opinions  in  its  favor,  and  will 
deal  with  the  subject  fully  in  next  issue. 

In  the  meantime  let  influential  merchants  tell  their  member  of 
Parliament  that  no  party  squabbles  or  other  humbug  must  be 
allowed  to  interfere  with  the  passage  of  this  Act  next  session. 


"GOOD   ADVERTISING." 

THE  attention  of  our  retail  readers  is  particularly  directed  to 
the  new  department  of  this  paper,  "  Good  Advertising."  We 
consider  every  paragraph  in  this  department  worth,  at  the  very 
least,  a  year's  subscription  to  the  paper.  Mr.  Gibson's  opinions 
and  criticisms  could  not  be  secured  personally  by  any  of  our  readers 
for  ten  times  the  year's  subscription.  It  has  always  been  the  policy 
of  The  Review  to  give  its  readers  value  for  their  money.  That 
this  policy  has  been  appreciated  is  apparent  from  the  great  increase 
in  circulation  and  advertising.  The  latter  naturally  follows  the 
former.  The  retail  merchant  subscribes  for  his  trade  paper  because 
he  is  enterprising,  and  to  be  enterprising  he  must  read  ;  he  must 
know  what  equally  enterprising  men  in  the  retail,  wholesale  and 
manufacturing  trades  are  doing.  If  the  retail  merchants  outside  of 
the  large  cities  were  as  enterprising  as  the  departmental  stores  they 
so  much  complain  of,  there  would  be  no  departmental  stores  to 
worry  them.  The  trouble  is,  in  the  majority  of  cases,  with  the  one 
who  complains,  and  he,  generally  "  knowing  it  all,"  does  not  sub- 
scribe for  a  trade  paper.  Enquiry  will  reveal  the  fact  that  the  manager 
of  each  department  in  every  departmental  store  subscribes  for  the 
leading  paper  representing  his  own  particular  branch.  WTho  will 
deny  that  these  managers  are  not  in  a  position  to  "  know  it  all  ? " 
But  they  think  they  don't. 

We  trust  our  readers  will  make  good  use  of  the  "  Good  Adver- 
tising "  department  and  send  their  ads.  for  review. 


M 


THE    WORD    "  LIMITED." 

ERC HANTS  and  others  have  been  protesting  against  an  Act 
passed  at  the  last  session  of  the  Ontario  Legislature  provid- 
ing, among  other  things,  that  every  business  concern  using  the 
word  "  Limited  "  in  its  name,  shall  not  abbreviate  the  word  at  all, 
either  to  "  Lt."  or  "  Ltd.,"  as  is  often  done.  The  Act  applies  to 
companies  which  have  been  lawfully  doing  business  for  years  with- 
out spelling  out  the  word. 

The  new  law  puts  such  business  concerns  to  great  expense,  as 
it  involves  altering  the  name  of  the  firm  on  many  signs,  bills, 
cheques,  and  notices  which  are  in  use.  A  deputation  waited 
upon  the  Ontario  Government  recently  and  drew  attention  to  the 
grievous  nature  of  the  provision  which  was  put  suddenly  into  force 
without  notice,  and  which  imposes  a  large  money  penalty  on  every 
firm  or  company  neglecting  to  obey.  The  Government  have  no 
more  power  than  anyone  else  to  get  round  the  law,  once  it  is  passed, 
but  after  putting  the  business  community  to  this  serious  incon- 
venience, the  least  they  can  do  is  to  pass  an  Act  relieving  those  who 
have  unwittingly  incurred  a  penalty  and  giving  them  a  reasonable 
time  in  which  to  make  changes.  To  show  how  far-reaching  the  law 
is  we  quote  in  full  the  section  complained  of  for  the  benefit  of  those 
who  have  not  seen  it  : 

"  Every  company  shall  keep  printed  or  affixed  its  name  with 
the    unabbreviated  word    '  Limited  '    as  the  last  word  thereof,  on 
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the  outside  of  every  office  or  place  in  which  the  business  of  the 
company  is  carried  on,  in  a  conspicuous  position,  in  letter?,  easily 
legible,  and  shall  have  its  name  with  the  said  unabbreviated  word 
in  legible  characters  on  its  seal,  and  shall  have  its  name  with  the 
said  unabbreviated  word  mentioned  in  legible  characters  in  all 
notices,  advertisements  and  other  official  publications  of  the  com- 
pany, and  in  all  bills  of  exchange,  promissory  notes,  endorsements, 
cheques  and  orders  for  money  or  goods  purporting  to  be  signed  by 
or  on  behalf  of  such  company,  and  in  all  bills  of  parcels,  invoices 
and  receipts  of  the  company." 

Merchants  will  realize  how  much  expense  this  is  going  to  put 
business  houses  to.  Was  the  change  necessary  at  all  ?  Men  just 
as  competent  to  judge  as  the  members  of  the  Ontario  Government 
contend  that  it  was  not.  Hut,  assuming  that  it  was,  we  want  to 
draw  the  attention  of  merchants  to  the  way  in  which  this  and  other 
laws  are  often  passed.  At  the  fag  end  of  the  session  changes  in  the 
laws  are  rushed  through  and  many  members  do  not  know  what  is 
being  done,  and  if  they  did  know,  are  not  competent  to  discuss 
them.  The  Ontario  House  has  over  90  members,  some  of  whom 
are  no  more  use  than  icebergs  at  the  North  Pole.  They  get  #600 
each  year  for  two  months'  attendance,  and  there  seems  to  be  an 
impression  that  the  more  laws  the  House  passes  the  better  the 
public  will  be  satisfied  that  members  are  earning  their  allowance. 
In  this  way — as  long  as  you  don't  touch  part)'  questions — the 
legislation-mill  works  along  until  the  ordinary  public  are  perplexed 
by  the  number  of  changes  made.  The  members  waste  time  over 
questions  that  help  to  keep  them  before  the  public  so  as  to  secure 
another  term  in  the  Legislature,  while  matters  of  real  importance 
are  hurried  over  or  botched.  The  provision  regarding  limited 
companies  is  one  instance  of  how  merchants  are  afflicted  by  Legis- 
latures controlled  by  lawyers. 

Our  readers  in  Ontario  are  the  only  sufferers  by  this  particular 
law.  Let  merchants  in  other  provinces  keep  an  eye  on  their 
Legislatures. 


ADVISE  YOUR  CUSTOMERS. 
With  wheat  at  a  high  figure  your  customers  are  going  to  feel  in 
a  more  cheerful  mood  this  fall  and  winter.  The  merchant  often 
has  an  opportunity  of  discussing  this  and  other  cognate  questions 
with  the  farmer.  The  latter  should  not  be  encouraged  to  hold  on 
too  long.  The  shrewd  speculator  does  not  act  that  way.  If  wheat 
touches  $1  05  he  would  sell  ;  not  wait  until  it  would  reach  $1.10, 
for  fear  it  would  drop  to  90c.  The  farmer  at  the  present  time, 
seeing  wheat  on  the  rise,  would  be  tempted  to  wait  till  he  recouped 
himself  for  several  dull  seasons.  That  policy  is  too  risky,  and  in 
waiting  for  an  exceptional  price  the  farmer  might  lose  a  glorious 
chance.  According  to  the  locality  this  is  a  question  which  merchants 
would  do  well  to  consider  carefully  and  advise  accordingly. 


STYLISH     HOUSE    GARMENTS. 

The  American  Wrapper  House  (Messrs.  Boulter  &  Stewart) 
inform  us  that  the  past  season  has  been  the  largest  by  far  in  the 
history  of  their  house. 

The  guaranteed  fit  and  nobby  patterns  to  be  had  in  American - 
made  garments,,  they  say,  are  the  cause  of  thejr  great  success. 

For  the  spring  of  1898  they  are  showing  a  larger  range  than  any 
previous  season,  and  at  prices,  they  claim,  that  cannot  fail  to  make 
large  sales.      See  their  ad.  on  pages  32  and  33. 


JOB  FLANNELETTES  IN  THE  MARKET. 

It  is  reported  that  the  Gibson  cotton  mill  in  New  Brunswick  is 
not  making  new  goods  for  the  present,  and  its  stock  of  flannelettes 
is  being  jobbed  by  the  selling  agents  at  the  various  centres  in  Can- 
ada. This  will  not  interfere  with  the  sale  of  regular  lines,  as  dur- 
ing the  past  season  the  competing  lines  have  been  made  in  the 
Cornwall  mill.  Up  to  the  present  the  demand  for  flannelettes  has 
been  dull,   but  it  is  thought  cooler  weather  will  improve  the  output. 


Down  Comforters 

BEAUTIFUL  COVERINGS. 

SANITARY  BED  PILLOWS 


Handsome  Art  Tickings. 


Fancy  Silk  Cushions, 

Cosies  and 

Head  Rests 
New  Shapes. 

COTTON  QUILTS 


BOULTER  &  STEWART,  Se"K 


Agents 


Solid  Comfort 

Lounging  Pillows 

Pretty  and  Durable. 

White  Cushions 

Etc. 


30  Wellington  St.  E.,  Toronto 


The  Toronto  Feather  &  Down  Co.  Limited,  Toronto 
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HINTS  TO  RETAILERS. 

By  a  Head  Clerk. 
MERCHANTS,   SEE    THAT    YOU    HAVE    NO    OLD    STOCK    ON    HAND. 

HOW  is  your  carpet  department  ?  Is  your  stock  up  to  date,  or, 
on  the  other  hand,  are  the  shades  and  styles  old,  carpets  that 
you  have  had  in  stock  for  years,  each  year  adding  more  to  the 
pile,  which  is  fast  eating  up  the  capital  which  you  have  invested  in 
the  business  ?  You  are  finding  out  that  it  is  almost  impossible  to 
meet  your  creditors,  and  yet  you  allow  that  old  stock  to  remain 
there.  People  will  not  buy  carpets  that  are  old  in  style,  although 
the  quality  is  just  the  same  as  the  new.  New  colors  and  patterns 
are  what  they  want  and  what  they  will  have.  Would  it  not  pay  you 
a  good  deal  better  to  put  a  price  on  them  that  will  sell  them  than  to 
keep  them  ?     All  wide-awake  merchants  keep  clear  of  stickers. 

Look  into  the  parasols  and  see  if  you  have  not  a  large  stock  on 
hand.  The  season  has  been  very  bad  for  fancy  parasols.  There 
being  so  little  warm  weather  and  a  great  deal  of  rain,  has  kept  the 
people  from  purchasing  who  otherwise  would.  Next  season  will 
bring  forth  different  styles,  and  if  you  wish  to  be  up  to  date  and 
able  to  compete  with  your  neighbor  you  must  have  up-to-date 
stock.  This  means  :  clear  out  your  old  stock.  If  a  slight  reduc- 
tion will  not  do  it,  put  them  a  little  lower.  There  is  nothing  in 
business  like  turning  over  stock.  Are  your  summer  fabrics  in  good 
shape  ?  In  most  stores  they  are  not,  owing  to  the  changeable 
weather.  It  is  true  that  a  great  quantity  of  muslin  and  its  kindred 
material  has  been  sold,  but  nothing  like  what  was  expected.  The 
patterns  and  colors  are  good,  and  this  has  helped    a    good  many 


merchants  out.  People  bought  because  they  were  pretty.  These 
goods  should  not  be  carried  over.  Nobody  wants  summer  goods 
in  winter,  but  you  want  the  money  invested  in  summer  goods  for 
winter  goods.  Make  a  substantial  reduction  in  your  prices.  The 
old  fogy  who  will  not  do  this,  but  would  sooner  carry  them  over, 
cannot  expect  to  do  the  trade  and  keep  his  old  customers  when  his 
competitor  is  alive  to  the  necessity  of  always  having  the  latest  styles. 
It  does  not  take  long  for  the  public  to  get  on  to  the  fact,  either, 
and  all  want  the  latest.  It  is  not  like  it  was  years  ago.  People 
would  then  take  what  you  had,  but  now  you  must  have  what 
they   want. 

NEW  CELLULOID  GOODS. 

Miller  Bros.  &  Co.,  Montreal,  the  well-known  manufacturers  of 
linen  faced  collars  and  cuffs,  have  recently  added  to  their  manu- 
facturing plant  machinery  of  the  latest  design,  built  in  England,  for 
the  manufacture  of  celluloid  collars,  cuffs  and  shirt  bosoms.  The 
firm  have  been  fortunate  in  securing  the  services  of  a  large  staff  of 
trained  operators,  and  this  new  department  of  their  factory  is  now 
in  full  swing,  producing  goods  that  are  certainly  equal,  if  not 
superior,  to  anything  ever  produced  in  this  country.  They  are 
making  three  grades  of  celluloid  goods,  viz. :  Linen  interlined, 
linenized  and  waterproof  qualities,  and  are  giving  special  attention 
to  attractively  putting  up  and  labelling  the  several  lines  so  that 
the  goods  may  be  placed  before  the  public  in  a  neat  and  artistic 
manner. 

The  firm  have  adopted  and  are  issuing  a  price  list  which  should 
prove  a  great  convenient  to  buyers. 

The  western  wholesale  trade  will  be  supplied  by  Miller  Bros.' 
Toronto  branch,  at  3  Wellington  street  east,  which  is  in  charge  of 
Mr.  G.  B.  Fraser.  A  large  and  well  assorted  stock  is  kept  there 
ready  for  delivery. 


Don't  Lose  Your  Heat 

BECAUSE  WHEAT  IS  A  DOLLAR  A  BUSHEL. 

Prudence  is  often  left  behind  when  good  times  show  thefoselves, 
and  this  is  one  reason  for  bad  times.  The  prospects  are  bright  for  a  large 
fall  trade,  but  the  dealer  who  forgets  the  wise  economies  in  the  immediate 
rush  of  new  business  will  come  out  short  in  the  end. 

You  will  make  money  this  fall  by  selling  the  new  goods  you  have 
bought,  if  you've  bought  them  right  and  sell  them  right.  But  you  can  lose 
money  if  you  forget  the  goods  already  on  your  shelves,  unsalable,  simply 
because  they  have  not  struck  the  popular  fancy. 

Right  on  the  threshold  of  Fall  Trade  go  over  your  shelves.  Root  out  those  yards  of  Dress  Goods,  that  are 
as  good  stuff  as  anything  new  you've  got,  only  waiting  a  transformation-  in  color.  We  make  thousands  of  dollars 
every  year  for  the  dry  goods  men  of  Canada  by  making  unsalable  goods  salable. 


If  you  don't  know  all  about  our  methods,  write  us  and  get  particulars, 
for  twenty  years  for  the  best  men  in  the  trade  the  Dominion  over. 


We've   been  doing  this    business 


R.  PARKER  &  CO. 


Head  Office  and  Works 
787  791  YONGE  ST., 


Toronto,  Ont. 
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E.  &  S.  Currie 
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Neckties 
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The  Cornwall  Mfg.  Co.  j 

Cornwall,  Ont. 


OUR  SPECIALTIES 

Friezes 

Box  Cloths 

Canadian  Homespuns 

Extra  Super  White  Blankets 


i 
I 
—  I 

GEO.  S.  PLOW     -    Agent     j| 


The  above  lines  are  all  guaranteed  to  give 
thorough  satisfaction  both  to  the  retailer 
and  consumer 


flontreal  and  Toronto 
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Beautify  your  Store  with 


ARTIFICIAL    PALMS 


Always  of  Fresh, 
Green  Colour. 

MEDIUM  SIZE  .  . 

With  5  6  8    Leaves. 

No.  364  10      -  11        -/12 

$1.00    $1.50    $2.00  each. 

LARGE  SIZE  .  . 

"With    6  8    Leaves. 

No.  364  15       -/16 

$3.25    $4.50  each 


Genuine  Leaves  dried 
and  prepared  !   .    .    . 


DRACAENAES ( 


with  narrowN 
leaves  .  .  .; 


364  I  -/2  -  3  -  4 

$200       $J.2S       $6.00     $8.40  per  dozen. 


No   364  10. 


Nicely  decorated    Jardiniers   at  very 
low  prices. 


Hail  us  your  order,  or  favor  us  with  a  call 


NERLICH  &  CO. 


35  Front  Street  West 


Toronto 
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IF®  dp  ^yfe^®HSg  HMsAmp 

By  F.Jtmes  Gibson. 


N  connection  with  the  Good  Advertising  Department 
we  have  opened  a  Criticism  Department  and  a  Ques- 
tion Drawer  Department.  Knowing  the  great  impor- 
tance to  the  retail  dealer  of  good  advertising,  and 
desiring  to  help  our  subscribers  to  become  good 
advertisers,  we  have  secured  the  services  of  Mr.  F. 
James  Gibson.  Mr.  Gibson,  who  is  one  ot  the  leading  advertising 
experts  of  the  day,  will  be  ready  to  answer  all  questions  relating  to 
advertising  sent  to  our  question  drawer.  He  will  also  criticise  any 
advertisements  sent  for  that  purpose  and  give  the  benefit  of  his 
advice  on  advertising  subjects  generally. 

It  is  also  our  desire  that  our  readers  will  help  along  this  good 
work  by  sending  to  us  for  publication  any  advertisements  which 
they  have  found  to  be  particularly  good  for  drawing  business.  In 
this  way  this  department  of  The  Dry  Goods  Review  will  become 
a  sort  of  clearing  house  for  good  advertising,  and  we  will  be  help- 
ing one  another  to  better  things  in  the  way  of  advertising. 

The  services  of  Mr.  Gibson  are  entirely  free  to  our  subscribers. 

Good  advertising  will  not,  in  itself,  make  a  retail  business  suc- 
cessful— it  is  only  one  of  several  things  necessary  to  success.  Good 
buying,  good  selling,  good  store  management  and  able  financing 
are  each  as  important  as  good  advertising,  and  no  dealer  is  likely 
to  succeed  in  these  days  of  keen  competition  without  all  these  five 
aids  to  success. 

But  what  is  good  advertising  ?  Advertising,  in  the  commercial 
sense,  has  for  its  ultimate  object  the  selling  of  something.  Good 
abvertising  is  that  which  accomplishes  this  result  economically  and 
well.  It  was  the  complaint  of  the  young  general,  Bonaparte's, 
opponents  that  he  did  not  fight  his  battles  according  to  the  rules  of 
war  as  then  understood.  Napoleon's  reply  to  this,  when  he  heard  of 
it,  was  :  "But  I  win  battles."  Good  advertising  is  something  like 
good  fighting,  and  the  man  who  ' '  gets  there ' '  probably  is  the  one 
who  doesn't  lie  awake  nights  thinking  about  rules.  But  for  all 
this,  war,  as  usually  carried  on,  is  a  science,  and  the  man  who  has 
studied  it  the  most  and  knows  most  about  its  fundamental  principles 
has,  other  things  being  equal,  the  advantage  of  his  opponent. 
*         *         * 

It  is  a  well-known  fact  that  only  a  very  small  percentage  of 
business  men  succeed  in  business.  How  many  of  the  vast  number 
of  commercial  wrecks  which  dot  Canada  (and  all  other  countries) 
from  end  to  end  are  due  to  a  lack  of  knowing  how  to  advertise  ?  It 
is,  of  course,  impossible  to  know.  It  is  safe,  however,  to  say  that 
there  is  no  branch  of  business  effort  more  necessary  for  success  to 
the  retail  dealer  to-day  than  is  advertising.  A  dealer  who  does 
not  know  how  to  secure  the  publicity  necessary  for  his  business  is 
badly  handicapped.  There  are  at  the  present  time  throughout 
Canada  thousands  of  retail  dealers  who  are  doing  nothing  more 
than  making  both  ends  meet.  And  yet  these  men  have  success 
quite  within  their  grasp  except  for  one  thing  :  They  don't  know 
how  to  advertise.     They'll  die  poor  men.     These  men   are,  as  It 


know  from  experience,  keen  and  careful  buyers.  They  are  good 
salesmen  also  and  attentive  to  their  customers'  wants,  as  well  as 
economical  in  their  expenditures.  So  far  as  their  business  gives 
them  play,  they  are  also  good  financial  managers.  But  there  is 
something  lacking  somewhere.  Nine  times  out  of  ten  the  thing 
lacking  is  good  advertising.  These  dealers  either  refuse  bluntly  to 
advertise  at  all,  saying  they  don't  believe  in  it,  or  else  they  go 
about  it  in  such  a  haphazard,  half-hearted  way  that  no  good  can 
come  of  it.  In  the  meantime,  the  business  that  perhaps  properly 
belongs  to  them  goes  to  some  big  department  store  or  other  place 
of  business  which  advertises.  By-and-bye  the  day  of  awakening 
comes,  and  they  all  start  in  and  kick  the  man  who  advertises.  But 
he  can  stand  it  ;  he  has  the  business. 


The  department  store  question,  which  has  lately  been  so 
extensively  discussed  in  Canada  and  in  other  countries,  is  very 
closely  allied  to  this  subject  of  good  advertising.  The  great 
growth  during  the  past  25  years  of  the  daily  newspaper  press  has 
put  a  powerful  instrument  ot  warfare  into  the  hands  of  the  aggres- 
sive and  enterprising  dealer,  and  he  has  not  been  slow  to  avail 
himself  of  it.  Without  the  daily  papers  the  great  department  stores 
could  not  exist.  It  is  clear,  then,  that  they  owe  much  of  their  success 
to  advertising.  What  are  you  going  to  do  about  it,  Mr.  Retailer? 
Are  you  going  to  let  your  business  be  gobbled  up  and  yourself  be 
reduced  to  the  rank  of  a  clerk  ?  There  may  be  a  remedy  for  you 
in  the  careful  perusal  of  this  good  advertising  department  each 
month.  In  the  meantime  just  bear  this  in  mind  :  Good  advertis- 
ing is  the  bridge  that  has  carried  many  a  successful  man  over  the 

river. 

% 
*  #  * 

Of  course,  not  one  dealer  in  a  hundred  knows  how  to  do  good 
advertising,  but  the  trouble  is  that  most  of  them  think  that  they 
know  it  all.  They  freely  and  frankly  admit  that  they  don't  under- 
stand law  or  medicine.  The  average  grocer  will  confess  that  he 
knows  nothing  about  dry  goods  or  hardware,  or,  indeed,  about  any 
other  business  but  his  own.  And  so  with  the  average  man  in  other 
lines  of  trade.  But  get  these  people  on  the  subject  of  advertising 
and  it  is  surprising  how  much  they  think  they  know  about  it.  And 
yet  advertising  is  as  much  a  science  as  medicine  or  law.  There  are 
certain  fundamental  principles  that  underlie  the  art  of  advertising. 

To  be  a  successful  advertiser  it  is  as  necessary  to  understand 
these  fundamentals  as  for  a  doctor  or  lawyer  to  understand  the 
fundamentals  upon  which  their  respective  professions  are  builded. 
To  be  a  good  advertiser  it  is  clearly  necessary,  then,  to  learn  the 
business.  To  most  advertisers  this  learning  process  has  been  a 
very  expensive  one.  But  this  is  an  age  of  progress,  and  there  are 
other  ways  of  learning  than  through  the  bitter  school  of  experience. 
Advertising  has  to-day  its  teachers  and  exponents  in  colleges  and 
universities,  as  well  as  among  a   number  of  really  excellent  pub- 
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The  Rubens  Vest 

has  relieved  numberless  children  from  the  bondage  of  the  ordinary  "  pulling  over 
the  head,"  "  quickly  outgrown  "  vest. 

Is  it  any  wonder  they  like  it  ? 

There  are  some  interesting  comparisons  to  be  noted  in  our  salesbooks.  Where  a  merchant  bought 
fifteen  dozen  Rubens  Vests  a  year  ago,  he  now  uses  sixty  and  more,  and  the  average  is  well  maintained 
along  the  line. 

Women  are  the  greatest  advertising  mediums  in  the  world  for  "a  good  article."  They  have 
done  more  to  spread  the  story  of  the  good  qualities  of  Rubens  Vests  than  anything  we  have  said  in  print. 
Ask  any  mother  whose  children  wear  Rubens  Vests  what  she  thinks  of  them. 

When  you  buy  the  Rubens  Vest  you  have  the  best  selling,  most  satisfactory  "specialty"  for 
children's  wear. 


MANUFACTURED    BY- 


The  Montreal  Silk  Mills  Co. 


Montreal 


WHO  CONTROL  THE  PATENT  FOR  CANADA. 


st^  mZs, 


THE 


utV 


^  '        HAVING  TAKEN  ADVANCED  FALL  ORDERS 

f~  '       .  .  .  FOR 


DIAMOND 


<*i\  • 


■^ 


BRAND 


Diamond  Brand" 

Underwear  and  Hosiery 


from  the  closest  and  largest  buyers,  we  feel  confident  in  saying  that  no  buyer  will  do  justice 
to  his  department  that  fails  to  inspect  our  line  of  Spring  samples.  Complete  lines  of  UNDER- 
WEAR AND  HOSIERY  for  men,  women,  and  children. 


HERMANN  H.  WOLFF  &  CO. 


MONTREAL 
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lications  devoted  entirely  to  the  science  of  publicity.  It  is  also  one 
of  the  most  useful  provinces  of  trade  journals  to  teach  its  underlying 
principles  to  those  of  their  readers  who  are  willing  to  lend  an  atten- 
tive ear.  There  are  also  advertising  experts  whose  services  can  be 
procured  in  the  most  instances  for  a  very  moderate  cost.  The 
dealer  who  is  really  anxious  to  acquire  information  regarding  this 
most  important  subject  will  find  no  great  difficulty  is  obtaining  it. 
*  *  * 

About  the  very  first  snag  the  novice  runs  up  against  is  the 
advertising  fakir.  The  woods  are  full  of  these  fakirs,  and  the 
schemes  they  spring  on  the  unwary  are  almost  like  the  stars  of 
heaven  in  multitude.  It  is  safe  to  say  that  one-fourth  to  one-third 
of  the  amount  spent  in  advertising  in  Canada  and  the  United  States 
is  thrown  away  on  useless  schemes.  And  most  of  this  vast  sum  of 
money  is  squandered  on  these  same  fakirs.  The  advertising  fakir, 
for  the  sake  of  convenience,  we  will  divide  into  two  classes.  First, 
there  is  the  fellow  who  knows  that  he  has  a  fake  scheme.  Then 
there  is  the  man  who  really  thinks  (perhaps)  that  he  has  a  good 
thing.  But  it  all  comes  to  the  same  thing  in  the  end,  so  far  as  the 
victim  is  concerned — his  money  is  gone  where  it  will  do  him  little  or 
no  good.  The  safest  plan  is  to  have  nothing  at  all  to  do  with  an 
advertising  scheme,  no  mattei  who  presents  it.  If  the  devil,  when 
he  tempts  us,  were  always  to  appear  with  cloven  hoofs  and  horns 
and  the  smell  of  sulphur,  we  would  easily  know  him  for  the  devil 
and  be  on  our  guard.  It's  the  same  way  with  the  advertising  fakir. 
If  he  were  to  come  to  us  with  a  sign  outside  of  the  tront  of  his 
hat  reading  :  "I  am  an  advertising  fakir,  beware  of  me  !"  we 
would  not  often  be  fooled.  But  when  he,  like  the  devil,  appears  as 
an  angel  of  light  we  are  in  a  dangerous  position.  It  may  be  easy 
for  us  to  turn  the  cold  shoulder  to  the  man  who  wants  to  sell  us 
space  in  a  hotel  register,  or  who  maybe  has  a  scheme  for  sending 
up  a  balloon  laden  with  circulars,  which,  at  certain  intervals,  are  to 
be  cast  forth  to  the  earth,  or  he  perhaps  has  some  other  equally 
attractive  (?)  plan  for  coaxing  money  out  of  our  pockets.  But  when  a 
church  fair  or  a  picnic  programme  comes  along  and  we  are  requested 
by  one  of  our  best  customers  to  take  a  $5  or  $10  space  in  it,  what  are 
we  to  do  ?  If  we  are  wise  we  will  refuse.  I  don't  believe  that  any 
advertiser  ever  yet  traced  one  dollar's  worth  of  business  to  this  kind 
of  advertising.  And  yet  thousands  of  intelligent  dealers  spend 
most  of  their  advertising  appropriations  in  just  such  schemes  as 
these.  They  think  that  they  are  smart  business  men  and  good 
advertisers,  when,  at  most,  all  they  have  done  is  to  gain  the  favor 
of  two  or  three  individuals.  In  the  meantime  the  great  public  all 
around  them  remains   in  blissful  ignorance  of  the  bargains  they 

have  to  offer.  The 
result  is  that  the  de- 
partment store  man, 
or  some  other  fellow 
who  knows  how  to 
advertise  in  the  right 
way,  gets  the  busi- 
ness. And  probably 
too,  Mr.  Dealer,  he 
gets  the  business  of 
the  very  woman  to 
whom  you  gave  that 
$  10  contract  for  space 
in  the  church  fair 
programme  last 
week. 

Here  is  an  adver- 
tisement taken  from 
a  Beaverton  paper 
which  seems  to  have 
pretty  much  all  the 


TheLeading  Furniture 

and 

Undertaking  House 


If  you  want 
CHEAP  and  GOOD 

Furniture! 


Just  call  and  get  our  prices.     If 
you  want  a  Good  Set  of 

Parlor  Furniture, 

In  which  there  is  no  deception 
and  will  last  a  life  time,  call  on 


! 


AS. 


B.  WARREN, 

BEAVERTON. 


bad  points  in  it  which  it  is  possible  to  get  into  an  ad.  I  have 
purposely  selected  it  as  an  example  of  a  kind  of  advertising  which 
is  very  prevalent.  Mr.  Warren  is  doubtless  an  enterprising  man, 
seeing  that  he  advertises,  but  he  will  never  make  any  money  out  of 
advertisements  like  this.  And  yet,  take  up  almost  any  paper  you 
like,  you  will  find  shrewd  and  intelligent  men  spending  their  money 
in  just  this  way.      And  the  worst  of  it  is  that  they  think  they  are 


Down  Goes  Goods 


<^»«£§» 


Down  goes  the  price  of  goods  at  the  Beaverton  Woolen  Mill.  To  meet 
the  low  price  of  wool  we  have  made  a  bona  fide  reduction  in  the  price  of 
all  woolen  goods. 

Pure  all-wool,  two  and  three-ply  skeined  yarn  at  37 %c.  per  pound.  A  good 
pair  of  double  blankets  for  $3.25,  Flannel  and  Tweed  at  correspondingly 
low  prices  and  2c.  per  pound  extra  for  all  wool  exchanged  for  goods. 

Bring  your  WOOL  to  the  Beaverton  Woolen  Mill. 

Beaverton,  June  15th,  1897. 


C  T.  YOUNG,  Beaverton. 


advertising.  This  Beaverton  ad.  has  all  the  earmarks  of  a  "  stand- 
ing" ad. — one  of  those  kind  which  is  changed  every  six  months  or 
thereabouts.  Who  is  responsible  for  this  kind  of  advertising  ?  The 
publishers  of  the  papers  in  which  they  appear,  as  much  as  anyone. 
The  space  occupied  by  Mr.  Warren's  ad.  might  be  made  of  real 
value  if  some  specific  article,  with  the  description  and  the  price 
attached  to  it,  had  been  placed  there.  As  it  is,  when  Mr.  Warren 
finds  out  that  his  advertising  doesn't  pay  him,  he  will  probably 
order  it  discontinued,  and  the  paper  will  lose  a  customer.  But 
Beaverton  is  not  without  its  advertising  genius.  Here  is  an  adver- 
tisement of  C.  T.  Young's,  which  is  about  something  in  particular 
and  which  will  surely  sell  goods,  provided  the  prices  are  low 
enough.  Mr.  Young  is  a  man  who.  evidently  knows  very  little  of 
the  Queen's  English,  and  yet  there  is  ten  times  as  much  horse 
sense  in  his  ad.  as  there  is  in  the  Warren  ad.  This  simply  shows 
how  much  better  horse  sense  is  than  a  knowledge  of  grammar, 
when  it  comes  to  practical  business. 
Now,    here   is   an 


ad.  that  has  plenty 
of  horse  sense  in  it 
and  all  the  grammar 
that's  necessary.  The 
man  who  wrote  it 
knows  how  to  pen 
a  n  advertisement. 
He  also  knows  a 
good  deal  about  how 
an  ad.  should  be  set 
up  typographically. 
Notice  the  other 
strong  points  of  this 
advertisement.  The 
language  is  simple 
and  modest ;  it  is 
therefore  convinc- 
ing. It  gives  you 
something  definite 
about  shirt  waists 
and  linens,  and 
leaves  the  impres- 
sion on  the  mind 
that  back  of  these 
things  there  are 
plenty  of  other  bar- 
gains awaiting  the 
customer  who  steps  into   "The  White  House." 

HereVanother  Stratford  advertisement  which  narrowly  escapes 


DUGGAN'S 


STRATFORD,  Tuesday,  Aug.  17,  1897. 


August  Store  Talk. 

We  ought  to  make  more  noise  with  our  array  of 
bargains,  do  more  talking  about  the  exceptional  values 
we  have  to  offer  these  last  days  of  summer  selling,  but 
we  don't.  Simple  facts  suffice,  enough  to  know  that 
what  you  see  advertised  you  can  buy. 

The  Last  of  the  Shirt  Waists. 

1  dozen   only,  good  quality   Print   and    Muslin   Shirt 

Waists,  in  white  and  colored.       They  go  at  25c. 
3  dozen  only,  best    quality   Cambric  Shirt    Waists,  in 

stripes  with  white  collar.      Were    75c       They  go 

at  50c. 
2lA  dozen  only,  the  season's  best,  were  selling  at   95c  , 

$1.15  and  $1.39.     They  go  at  75c. 

Special  Linen  Sale. 

Including  Fine  Damask  Tablings  ( bleached  and  un- 
bleached), Table  Napkins,  Towels,  Towellings, 
Sideboard  Drapes,  Centre  Pieces,  Tray  Cloths, etc. 

You'll  find  it  to  your   advantage  to  buy  here    when 
you  compare  prices  and  quality. 

The  White  House. 
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*  TOOKE  BROS.,  Montreal  * 
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Brand 


r? 


CHIEF   IN   THE   LINE. 

For  perfect  fit,  reliable  material  and  general  excellence  of  make  and 
finish,   our  range  for  the   coming   Christmas   and   Spring  trades  is 

"CHIEF   IN  THE   LINE"     f 
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being  one  of  the  best  that  could  be  written.     In  fact,   so  far  as  it 
goes,  it  really  could  not  be  improved  upon.     As  an  introduction  to 

a  quantity  of  prices 
and  other  detailed  in- 
formation it  leaves 
nothing  to  be  desired. 


We  Seek 

a  larger  result  than  mere  notoriety. 
We  mean  to  have  it  understood  that  this 
is  a  first-class  clothing  store.  Not  only 
because  one's  money  goes  farthest  here, 
but  also  because  the  things  we  sell  are 
new  and  stylish  and  right. 

Our  name  already  stands  for  a  certain 
forwardness  in  trade.  We  mean  to  have 
it  stand  for  thoroughness  in  every  way. 
Everything  belonging  to  summer  will  sell 
now,  regardless  of  cost,  for  the  sake  of 
clean  stocks.  We  carry  nothing  over, 
never  do  !  and  nothing  makes  us  more 
in  favor  to-day  than  the  fact  that  every- 
thing is  new  and  thoroughly  up-to-date. 

No  use  of  startling  prices  and  panicky 
advertisements.  Present  values  are  un- 
questionably the  best  ever  offered.  See 
for  yourself. 

Thornton 

&  Douglas 

STRATFORD  and  GVELPH. 


If  the  last  paragraph 
had  been  omitted  and 
a  dozen,  say,  of  spe- 
cific clothing  items 
run  in  instead  of  it,  it 
would  have  been  bet- 
ter. Once  in  a  while 
an  advertisement  of 
glittering  generalities 
is  all  right,  but  as  a 
steady  diet  it  is  not 
"in  it  "  with  the  ad. 
that  gives  something 
definite  in  the  way  of 
prices  and  other  par- 
ticulars. 

The  accompanying 
advertisement  of 
Knox,  Morgan  & 
Co.s,  which  has  been 
reduced  from  a  full 
page  ad.  in  The  Re- 
view, is,  of  course, 
not  a  retailer's  ad. 
but  its  faults  are  the 
faults  of  many  retail 
This  advertisement, 
treneral  in 


ads.,  and  they  are  surely  glaring  enough, 
while  a  model  of  dignity  and  straightforwardness,  is  so 
its  nature  that  it  would  be  almost  impossible  to  trace  any  results  to 
it.  Now,  an  advertisement  to  which  no  business  can  be  traced  is 
not  the  right  kind  of  an  advertisement.  A  business  house  which 
does  much  of  this  kind  of  advertising  is  taking  great  chances.      For 

all  it  knows  it  may  be 
throwing  its  money 
away.  This  is  not 
good  business.  If  I 
were  doing  the  adver- 
tising of  Messrs. 
Knox,  Morgan  &  Co. 
I  would  take  some 
specific  article  of  dry 
goods  and  advertise 
it  by  itself.  I  would 
show  a  cut  of  the 
article  where  pos- 
sible. I  would  also 
tell  the  price.  In  the 
absence  of  a  cut  I 
would  give  a  written 
description.  I  would 
change  the  article  for 
each  issue  of  the 
journal  used.  I  have 
tried  this  plan  for  a 
large  wholesale  house 
and  it  works  very 
successfully.     Of 


Knox,  Morgan  &  Co. 

Wholesale  Dry  Goods 

HAMILTON 

OUR  representatives  are  now  covering 
Western  Ontario,  Manitoba  and 
Northwest  Territories  with  a  collection  of 
carefully  selected  samples  which  for  value 
and  style  will  interest  all  merchants. 

The  stock  will  be  well  forward  by 
middle  of  July,  and  we  respectfully  solicit 
an  inspection  of  the  values  now  offering 
by  our  representatives,  and  a  share  of 
your  FALL  ORDERS. 

Customers  know  that  we  fill  orders  in 
rotation,  and  that  goods  are  shipped 
promptly  and  equal  to  samples. 

During  the  warm  summer  days  we 
shall  be  pleased  to  have  want  lists  by 
mail. 


LETTER  ORDERS 


FILLED    WITH    PAR- 
TICULAR   ATTENTION. 


course,  where  competition  is  very  keen  the  average  jobber  does 
.iOt  feel  like  giving  his  prices  away  to  his  competitor.  But  almost 
every  house  of  any  importance  has  certain  lines  of  goods  which 


no  one  can  beat  for  values.  These  are  the  kind  to  use  in  an 
advertisement.  Besides,  business  got  in  this  way  costs  less  to  get 
than  through  a  traveling  salesman. 


A  NEW  HAIR  ORNAMENT. 

Here  is  a  new  combination  hair  ornament  and  comb,  which 
Kyle,  Cheesbrough  &  Co.  are  offering  to  the  trade.  It  is  made  of 
celluloid  and  presents  a  very 
handsome  appearance.  It  is 
not  only  a  very  striking  orna- 
ment, but  is  a  handy  and  ser- 
viceable comb  as  well.  The 
accompanying  cuts  show  the 
manner  of  dressing  the  hair 
with  it.  As  this  article  is  a 
complete  novelty  it  is  sure  to 
find  a  ready  sale. 

Kyle,    Cheesbrough    &    Co. 
are  sole  Canadian  agents  for  it. 


If?  \4^x*;\V«i 


"ALASKA"    GOODS. 

That    the    demand    for    the 
Alaska  Feather  &  Down  Co.'s 


Kyle,  Cheesbrough  &  Co. 


pillows  is    constantly   increasing    is   shown   by  the   following  little 
incident  :  In  August,  1896,  a  St.  John  retailer  advertised  that   he 


** 
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m. 
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Kyle,  Cheesbrough  &    Co. 

had  purchased  100  of  these  pillows.  The  results  must  have  been 
very  gratifying,  for  in  August,  1897,  he  announces  having  received 
another  lot,  but  in  this  case  it  is  500  instead  of  100. 


NOVELTIES    IN    HOUSEFURNISHINGS. 

Mr.  Williams,  buyer  for  the  housefurnishings  department  of  S, 
Greenshields,  Son  &  Co.,  has  just  returned  from  a  business  trip  to 
the  Old  Country  and  is  now  busy  preparing  to  offer  to  the  trade  a 
number  of  novelties  that  he  secured.  This  department  is  well 
equipped  to  supply  everything  in  the  way  of  housefurnishings  that 
may  be  required. 


Tooke  Bros.'  new  No.  55  shirt  will  be  shown  by  all  their  travel- 
ers this  month.  The  goods  will  be  delivered  on  and  after  October 
1st.     The  firm  say  it  is  a   "rattler." 
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From  $15  to  $375. 


The  idea  is  prevalent  that  we  do  not  sell 
low-priced  cash  registers.  On  the  contrary, 
•our  line  embraces  registers  as  low  as  $15,  rang- 
ing from  that  figure  up  to  $375. 

We  study  the  needs  of  each  individual 
purchaser  and  recommend  that  register  which 
will  best  suit  his  business,  whether  it  be  the 
$15   or  the  $375   register. 


No.  17  Register— Price  $15. 


Registers  amounts  up  to  $1,000. 


lisIfejJisfersfWimtwnf 
of  your  Purchase. 


Our  new  total -adding,  check  and  detail-strip 
printing  registers  will  now: 

i.  Register  and  indicate,  at  one  operation,  any 
amount    from    i    cent    to    $999.99. 

2.  Add  into  one  total  all  the  sales  made  during  the 
day. 

3.  Automatically  issue  at  the  same  time  a  paper 
check,  on  which  is  printed  the  date,  consecu- 
tive number  of  the  sale,  amount  of  the  sale, 
initial  of  the  clerk  who  made  it,  and  the  pro- 
prietor's business  card.  On  the  back  of  the 
checks  the  register  prints  any  advertisement 
desired. 

4.  Tell  how  many  sales  have  been  made  each  day. 

5.  Tell  what  time  your  store  was  opened  in  the 
morning. 

6.  Keep  each  clerk's  sales  or  the  sales  in  each  depart- 
No.  99  National  Cash  Register — Price  $375.  ment  separate 

7.  Take  care  in  the  same  way  of  credit  sales,  money  paid  out  and  money  received  on  account. 

8.  Print  on  a  strip  of  paper  inside  the  register,  under  lock,  a  complete  detailed  record  of  each  transaction 

as  it  occurs. 

With  more  than  90  kinds  and  sizes  of  registers,  at  as  many  different  prices,  we  feel  sure  we  can 
suit  the  needs  of  any  merchant. 

Send  a  postal  card  to  any  of  the  addresses  named  below,  and  one  of  our  salesmen  will  call  and  talk 
the  matter  over  with  you.  The  National  Cash  Register  Company,  Dayton,  Ohio,  U.  S.  A.  Offices  in 
Canada:  6  Rossin  Block,  King  Street,  W.,  Toronto;  1685  Notre  Dame  Street,  Montreal,  and  Vancouver, 
British  Columbia- 
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Blouse  Waists 


We  are  in  it 
for  1898 

Range  larger  and  more 
replete  with  novelties 
than  ever  before,  and 

Why? 


Because 


we  have  completed 
arrangements  to  repre= 
sent  what  is  without 
doubt  the  largest  maker 
of  these  goods  in  the 
United  States. 


Latest  Style  White  Collar,  and  Newest  Cut 
in  Sleeves.    TO  RETAIL  75cts. 


Our  waist  to  retail  at  75C1S.  is  made  of  light  weight  American 
Percales  in  latest  Organdie  designs,  and  comprises  our  25  patterns, 
each  shown  in  all  the  newest  colorings.  For  a  leader  this  cannot 
fail  to  LEAD. 

American  blouses  lead  in  all  our  large  cities,  and  buyers  will 
consult  their  own  interest  by  comparing  our  values  before  completing 
their  arrangements.  q^ 


P.O. — Do  not  forget  that 
the  recent  change  in 
TARIFF  makes  the 
prices  of  American 
waists  more  interest- 
ing than  ever. 


TO  RETAIL  $1.00. 


TO  RETAIL  $1.50. 


Boulter  and 
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SEPARATE  DRESS  SKIRTS 


The  general  demand 
for  blouses  causes  a  like 
demand  for  SEPARATE 
Skirts.  We  have  them 
in  plain  and  colored 
crashes,  piques,  plain  and 
brocaded  mohairs,  tweed 
effects,  etc.,  to  retail  from 
$2.25  to  $7.50. 


TO  RETAIL  $2.25. 


TO  RETAIL  $3.00. 


The  demand  for  ladies'  ready-made  garments  is  increasing  each  season,  and 
these  goods  being  made  by  exclusive  manufacturers  are  a  guarantee  of  fit 
and  style,  and  are  bound  to  be  sellers. 

LADIES'  WRAPPERS 


We  are  headquarters 

for   .    .    . 

AMERICAN 
WRAPPERS 

We  show  40  styles  to  re- 
tail from  $i.oo  up.  Fit 
guaranteed.  Patterns  un- 
equalled. 


Our  line   to  retail    $1.00    is    of  heavy    *j 
Percales  in  newest  designs,  Light  Fancies, 
Fast  Blacks,  Indigoes,  inside  vest,  etc. 


Better  lines  contain  Lawns,  Organdies, 
etc.,  in  all  latest  patterns. 


Stewart,  Toronto 
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THE  MILLINERY  OPENINGS. 

THE  REVIEW  was  just  closing  its  pages  for  the  issue  of  Sep- 
tember i  when  the  millinery  openings  took  place  in  Toronto. 
In  Montreal  they  do  not  begin  until  the  7th  inst.  A  great  crowd  of 
buyers  came  into  Toronto  on  the  morning  train  on  Monday, 
August  30,  and  the  attendance,  as  we  go  to  press,  is  unusually 
large. 


McKinnon  &  Co. 


S.    F.    M  KINNON    &   CO. 

S.  F.  McKinnon  &  Co.,  when  interviewed  last  Saturday  with 
regard  to  the  millinery  openings  being  held   this   week,  were  most 

sanguine  as  to  results,  claiming 
that  their  orders  taken  through 
their  travelers  thus  far  were 
more  numerous  and  larger  than 
for  a  number  of  seasons.  They 
also  said  that,  even  at  the  time 
%J  of  speaking,  numbers  of  intend- 
ing purchasers  were  in  the  city, 
many  from  a  distance,  ready 
for  the  first  round  on  Monday 
morning.  A  look  through  the 
stock,  which  many  nimble 
salesmen  were  displaying  to 
best  advantage  in  the  different 
departments,  showed  that  this 
firm  had  made  provision  for  a 
big  trade,  and  when  questioned 
along  these  lines,  said  that  they 
were  sure  that  the  outlook  war- 
ranted liberal  buying  all  round.  This  firm  also  have  a  strong 
feeling  that  the  millinery  trade  will  open  early  and  there  will  there- 
fore be  a  good,  long  season,  which  will  benefit  wholesale  and 
retail  alike.  When  asked  as  to  what  were  likely  to  be  the  leading 
lines  our  guide  said  that  he  could  answer  the  question  more  cor- 
rectly about  Tuesday  or  Wednesday  night.  "  However,"  said  he, 
*' we  know  a  little  about  it  now,  and,  with  regard  to  hats,  many 
large  shapes  will  be  used,  but  we  will  see  a  big  demand  for  turbans, 
particularly  in  the  Toreador  effect,  in  plain  rims  also,  turned  up  at 
one  side.  Walking  hats  and  sailors  will  be  a  leading  feature  and 
strong  sellers." 

Continuing,  he  said  that  fancy  feathers  will  be  in  good  de- 
mand, running  well  to  straight  wing  and  coque  feather  effects,  but 
also  that  ostrich  goods  were  looked  upon  with  much  favor  for  good 
trade  and  will  prove  good  property  before  we  are  far  into  the  open- 
ing week.  When  asked  about  velvets  and  ribbons,  his  answer 
came  :  "  Both  are  good  ;  in  fact,  we  would  call  it  a  ribbon  and  vel- 
vet season  ;  and  just  watch  and  see  how  browns,  blues,  cardinals, 
greens  and  castors  go." 

As  regards  trimmed  patterns  we  were  informed  that  this  firm 
had  excelled  even  their  own  previous  records  in  this  department, 
and  that  the  one  shown  in  the  accompanying  cut  is  one  of  about  a 
thousand  patterns  which  will  be  scattered  all  over  the  length  and 
breadth  of  the  Domimion  before  the  week  is  over,  to  serve  as 
models. 


THE  D.    M  CALL  CO.,    LIMITED. 

The  opening  with  this  firm  was  also  most  favorable,  and  their 
splendidly  assorted  stock  was  much  admired.  All  the  latest  styles 
had  been  purchased  in  the  Paris,  London  and  New  York  markets, 
and  milliners  had  a  choice  unsurpassed  in  the  trade  of  selecting  the 
most  suitable  new  goods  for  local  trade. 


THE    J.     D.    IVEY    CO.,     LIMITED. 

On  Monday  morning  the  opening  at  this  house  far  exceeded  the 
most  sanguine  expectations.  The  buyers  crowded  in  and  made  a 
brilliant  scene  in  the  large 
show  rooms  of  the  firm. 
They  admired  the  many 
new  styles,  one  or  two 
models  of  which  we  illus- 
trate herewith. 

No.  1  is  a  jaunty  little 
turban  of  royal  blue  vel- 
vet for  crown.  Side-face 
trimming  of  rosettes  ot 
gold  velvet,  holding  white 
coque  wings.  White 
aigrett^  of  heron  and 
osprey  and"  ornaments  of 
bird's  c 

No.  2 
of  hunter's 

The  crown-  is  tVlarge 
' '  tarn  ' '  effeet'of  velvet, 
embroidered  ^uh^teel 
sequins,  plaufr'TjimJjnar- 
rower  at  sides,  trimr 
with  folded  sc^f  "•(vvel-* 
vet.  Shaded  grey  ostrict 
feathers  and  large  en- 
amelled buckle.  t 

These  are  but  two  of 
many  taking  styles  which 
milliners  find  in  this  house.  The  latest  fashions  in  Europe  and 
New  York  had  been  drawn  upon  for  the  season's  display,  and  the 
bright  trimmings  which  are  to  the  fore  this  season  were  much  in 
evidence.  Vy^\ 

AT 


No.  1— The  J.  D.  Ivey  Co.,  Limited. 


Next  week  the  openings  o 
say  there  was  never  a  ti 
shapes  in  hats  and  bonn 
now.     Of  the  hats  it  m 
medium   small,    rangVr 
in    size   from 
crown  and  vA 
the       less 
placques. 
in   rnort    of 
shown,    are 
large,    the 
and  turned  u 
side    nearing 
The  equestria 
the    medium 
broad  square 
the   brim   wi< 
curled,    is    continu 
models    for 
season,  and  1 
small  Oxford 
in    the    shapes 
The  turban  also   figur 
prominently  in  the  new 
models,     and    will     be 


JONTKEAfe. 

uUr  at  Montreal. 


Authorities    there 

when^^^was  quite  so  difficult  to   define 

orn*«itrend  of  shapes  in   millinery  as 

be  said|\they  are  large,  medium  large  and 


No.  s — The  J.  D.  Ivey  Co.,  Limited. 


greatly  worn  throughout  the  autumn  and  winter,  as  it  is   especially 
suited  to  this  year's  style  of  trimming.     The  Gainsborough  hat  will 
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S.  F.  McKINNON  <£  CO. 

T  00 KING  out  upon  the  Fall  Trade,  few  articles  of  Ladies  Wear  de- 
l  mand  or  receive  so  much  attention  as  Jackets.  For  fifteen  years  we 
have  beeit  recognized  as  the  leaders  in  this  class  of  stock.  The  goods 
we  handle  are  of  German  manufacture — famous  the  world  over  for  style,  fit, 
and  finish — and  being  in  a  position  to  take  advantage  of  the  very  best  markets \ 
our  prices  have  always  beeii'the  very  loivest  possible  for  correct,  stylish,  lady- 
like garments,  and  thereby  have  built  up  ou,r  trade  from  season  to  season  until 
our  Jacket  turnover  has  reached  large  proportions,  and  our  lead  further  in 
advance  of  competitors  than  ever. 

Our  importations  for  this  Fall  are  the  largest  in  our  history,  repre- 
senting many  numbers  of  unsurpassed  merit.  A  leading  feature  of  our  stock 
is  Maids  and  Children  s  Ulsters  in  medium-priced^  effective  goods. 

We  cordially  invite  the  trade  to  inspect  our  lines. 

Yours  truly, 

S.  F.  flcKINNON  &  CO. 


6/  Bay  St.,  TORONTO. 


Offices:   m*j»  sr.,  LOIS  DON,  Eng. 
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also  be  as  popular  as  heretofore.  The  bonnets  are  almost  as  varied 
in  ideas  as  the  hats,  no  two  being  of  the  same  design.  Most  of  them 
consist  of  the  headpiece  only. 


MILLINERY    NOTES. 

S.  F.  McKinnon  &  Co.  draw  special  attention  to  their  large 
stock  of  veilings  ;  correct  in  character.  All  dry  goods  merchants 
handle  these,  and  all  dry  goods  buyers  should  see  their  veilings. 

S.  F.  McKinnon  &  Co.  claim  to  have  fine  values  in  fancy  silks, 
and  ask  buyers  to  write  for  samples. 

S.  F.  McKinnon  &  Co.  say  that  their  black  ribbons,  both  in 
satins  and  failles,  are  unsurpassed  for  value,  in  the  trade,  and  ask 
Mr.  Buyer  to  try  and  see  their  range. 

S.  F.  McKinnon  &  Co.  are  prepared  to  meet  a  big  ribbon 
demand,  and  claim  that  their  stock  will  supply  any  shade  asked  for, 
and  their  prices  meet  any  competitors. 

S.  F.  McKinnon  &  Co.  have  passed  into  stock  within  the  past 
few  days  two  large  shipments  of  colored  silk  velvets,  and  draw  the 
attention  of  buyers  to  this  stock.      Colors  correct,  and  prices  right. 

S.  F.  McKinnon  &  Co.  have  received  and  passed  into  stock 
within  the  past  few  days  large  shipments  of  German  jackets  for  the 
fall  trade,  unequalled  for  style,  fit  and  finish. 

S.  F.  McKinnon  &  Co.  say  that  a  special  feature  of  their  mantle 
department  is  maids'  and  children's  tweed  ulsters,  in  very  effective 
goods,  at  popular  prices. 

NEW   FEATURES   IN   WHOLESALE  TRADE. 

OWING  to  the  great  pressure  on  its  columns  in  this  issue 
The  Review  is  obliged,  at  the  last  moment,  to  condense 
into  the  smallest  possible  space  some  notices  of  the  new  goods 
in  the  large  wholesale  warehouses  of  the  country. 

THE   GAULT   BROS.    CO.,    LIMITED. 

For  spring  this  firm  are    offering  same    all-worsted    trouserings 
at  75,  85,  95c,   $1.12,  $1.18  and   #1.25;    also  some  special  job 


lines  of  6-4  worsted  suitings  at  $1.25.  They  have  advices  of  a 
large  shipment  of  high  class  fancy  silks  suited  to  autumn  trade. 
They  are  assorted  in  their  48-inch  (figured  lustre)  Princess  of 
Wales  cloth.  The  retail  trade  are  invited  to  send  for  samples  of 
high-class  dress  stuffs  being  offered  this  month  at  astonishing  prices. 


In  this  issue  will  be  found  a  cut  of  the  "  Kantopen  "  hooks  and 
eyes  for  which  the  Gault  Bros.  Co.  are  sole  agents.  The  makers 
claim  many  special  features  for  them  and  advise  the  retail  trade  to  give 
them  a  trial.  The  firm's  new  goods  include  some  Christmas  trade 
handkerchiefs  with  fancy  boxes  ;  new  lines  of  derby,  chenille  and 
lace  curtains  at  popular  prices. 

S.    GREENSHIELDS,    SON    &    CO. 

A  feature  with  this  house  is  a  lot  of  flannelettes,  20,000  pieces, 
offered  under  mill  prices.  A  special  drive  in  lace  curtains  was 
also  noted.  Fancy  handkerchiefs  for  the  Christmas  trade  are  already 
assorted  for  buyers.  In  the  smallwares  department  there  are  some 
special  job  lines  in  gloves  and  hosiery  offering  at  very  low  prices. 
A  low-priced  cotton  blanket  is  another  specialty. 

JAMES    JOHNSTON    &    CO. 

Here  a  special  shipment  of  embroidered  lawn  handkerchiefs  is 
noted,  comprising  the  newest  designs,  with  an  assortment  in  each 
dozen,  surpassing  previous  offerings.  The  trade  are  invited  to  write 
for  samples  of  the  black  dress  fabrics  which  are  a  feature  this  season. 
In  the  stock  of  gloves  for  autumn  trade,  in  men's,  ladies'  and 
children's,  the  system  of  special  size  assortments  used  by  this  firm 
has  been  found  of  great  advantage  by  the  retail  merchant.  In 
smallwares  special  preparations  for  the  sorting  trade  have  been 
made.  The  range  in  staple  smallwares  is  fully  complete,  and  in 
fancy  goods  the  assortment  is  largely  extended.  A  very  fine  range 
of  all  the  new  effects  in  dress  trimmings  includes  the  latest  in  braids, 
tinsel  and  jet ;  also  a  range  of  fine  wool  and  fur  trimmings. 

KYLE,    CHEESBROUGH    &    CO. 

This  firm  have  now  for  Christmas  trade  Chantilly  laces,  cream, 
white  and  black.  There  is  a  very  large  assortment  of  black  and 
colored  chiffons,  carefully  selected.  Repeat  orders  in  dress  goods 
have  been  frequent  since  the  beginning  of  the  season. 

CALDECOTT,   BURTON    &  SPENCE. 

A  walk  through  this  warehouse  revealed  some  choice  designs  in 
fancy  French  fabrics,  silk-mixed  designs,  boucles,  two-tone  effects, 
covert  coatings,  as  well  as  serges  and  henriettas  especially  suited 
for  ladies'  bicycle  habits.  A  feature  is  now  made  by  this  house  of 
tailor-made  skirts,  both  trimmed  and  untrimmed,  in  a  variety  of 
materials  and  all  sizes,  and  a  cutting  and  making-up  department 
has  been  added,  so  that  retailers  can  order  what  specialties  they 
require.  Some  rich  silks  and  velvets  from  the  looms  of  France, 
including  a  selection  of  shot  plain  and  shot  damasse  silks  in  many 
color-combinations.  Special  attention  is  being  given  to  the  glove 
trade,  and  there  are  13  different  lines  of  kid  gloves,  all  colors, 
styles  and  sizes.  Mill  overmakes  in  hosiery  and  underwear  offer 
some  attractions  to  buyers. 

H.    J.    CAULFEILD    &    CO. 

H.  J.  Caulfeild  &  Co.  are  making  a  specialty  of  cashmere  and 
ringwood  gloves,  and  control  for  Canada  the  productions  of  two 
large  German  manufactories  in  these  lines.  The  stock  of  Canadian 
underwear  is  now  fully  assorted  in  all  the  leading  lines  of  the  best 
manufactures.  A  line  of  black  cashmere  hose  to  retail  at  25c.  is 
something  very  special.  Exceptional  values  in  braces  are  noted,  in 
some  cases  less  than  manufacturers'  regular  prices.  Black  paramatta 
rubber  coats  are  a  specialty.  The  range  of  umbrellas  is  devoted  to 
popular  sellers.  In  imported  underwear  the  trade  should  enquire 
for  the  celebrated  derby  ribbed  Nos.  1350  and  1013,  which  are 
re^dy  to  ship  in  a  few  days. 
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A, 


Small  but  Handy 

is    the  fixture  shown  in  cut 

for  the  display  of  Trousers, 

and    which   we  are  offering 

to  the  trade  at  the  following 

prices  : 

Japanned  base  and  rod,  $6.00  per  dozen. 
Brass  or    Nickel-plated  base   and  rod, 

$9.00  per  dozen. 
Made  24  in.,  30  in.  and  36  in.  in  height. 


The  TORONTO  BRASS  CO. 


Limited 


We  make  fixtures  for  all  trades. 


♦?♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦,♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦» 

♦ 
♦ 


Counter  Check  Books 

and 

Cash  Sales  Slips. 


♦ 

♦ 

♦ 
♦ 
♦ 
♦ 

♦    Manufactured  by. 


,,  LimiteH 


The  Merchants  Counter  Check  Book  Co 

27  Wellington  St.  West 

.TORONTO. 


♦    Send  for  Samples. 
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We  have  ken  telling 


you  about  our  styles  for  Fall,  and  have  said  without  fear  of 
contradiction  that  our  garments  were  unequalled  in  point  of 
material,  cut,  finish  and  good  workmanship.  Now  see  what 
one  of  our  customers  says  after  opening  up  a  shipment  of 
our  goods  : 


No.  206.— This  handsome  coat  is  made  from 
a  good  quality  of  beaver,  trimmed  with  braid  and 
braid  buttons      Price,  $5.75. 


No.  205. — This  nobby  jacket  is  made  28  in. 
long  from  a  very  high  grade  beaver,  is  handsomely 
trimmed  with  braid  and  buttons,  has  a  very  new 
and  stylish  collar  inUid  with  silk  velvet.  Can  be 
made  in  various  qualities. 


Messrs.  John  Nortiiw.w  &  Son, 
Toronto. 

Dear  Sirs, — Those  Mantles  have 
been  received.  I  wish  to  state  that.  I 
am  well  pleased  with  the  goods.  They 
are  certainly  fine  goods,  fine  styles, 
well  made  and  finished,  and  the  best 
value  I  have  seen  this  season.  Am 
sorry  that  I  had  several  orders  placed 
with  other  makers  for  lines  that  will  not 
compare  with  these  in  any  way.  I  con- 
sider these  far  ahead  of  any  of  the  im- 
ported makes.  Expect  to  send  you 
some  repeats  before  the  season  is  over. 


NO.  198 —Made  in  a  good  quality  of  frieze 
in  newest  shades.  Collar  and  pocket  flaps  inlaid 
with  velvet.  Very  elegant  pearl  buttons.  Price, 
$4  50. 


No.  211.— Made  from  a  very  fine  beaver. 
Fancy  inlaid  collar  and  cuffs,  bottom  stitched  5 
rows,  very  handsome  pear)  buttons  ;  28  in.  long. 
Price,  $8.50. 


N"  209.  -A  very  smart  jacket  28  in.  lorn*, 
made  from  a  handsome  mixed  chinchilla  cloth, 
bound  with  a  two-inch  diamond  braid  and  trimmed 
with  satin  bow  and  buckle.         Price,  $8  50 


JOHN  NORTHWAY  &  SON 


Cloak  Makers, 
64  Bay  Street 


Toronto 
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| SPRING  DELIVERY,  1898 

|  Japanese  Fancy 

I  Silks  g 

%  s 

*l5J  A    complete    assortment   of   all    the    latest    novelties,    both    French  and  Japanese,    is  3j 

3S  shown   in  our  new  collection  of  Japanese   Fancy  Silks,  which   is  the  largest  and 

J&  most  varied  we  have  ever  shown.  <Sk 

\  0.  « 

5  Sl^                              new   PATTERNS  AND   COMBINATIONS                            c  cEEL^^i  8 

§  pH     Check  Kaiki                             Brocaded  Habutai       #31^  j» 

jjg  J|{fj    Plaid        "                                    Striped  Taffeta            ^''T  gj 

S|y?    Roman  Striped  Kaiki        Jacquard      "  /j  » 

^c>        Jacquard  Kaiki  Corded  Duchesse  ^r  S 


i 


■V 


/. 


^ 


Handkerchiefs 

Mui  flers  Table  Covers 

s 
Taffetas 


K.  ISHIKAWA  &  CO. 


<g        24  Wellington  St.  West,  TORONTO.  1,  Okina-cho  Itchome,  YOKOHAMA. 

mat 


| 


Japanese  Mattings  Mi  i 


§ 


SS  ^  Designs  Novel.     Qualities  Exquisite.     Prices  Low.  Kf 

^       IMMEDIATE  DELIVERY % 


s 

§ 

Piano  Drapes  Kaikais  }§ 

«  I 

JK                                                   I  ravellers  are  now   on  the  road  with  full  lines  of  samples  for  yj£ 

25  both  Immediate  and  Spring  deliveries uj 
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THE  CLOAK  MANUFACTURING  CO. 


of  Toronto 


3 


Beg  to  inform  the  Trade 
that  they  now  have  on  hand 
a  complete  line  of  the  latest 
New  York  designs  and  novel- 
ties in  Ladies' 


FALL  AND  WINTER 


9 


CloakS  and 


OURjNo.   162  JACKET. 


Mantles 


NATTIEST   JACKETS 

PERFECT-FITTING    MANTLES 
TAILOR-MADE 

LATEST    STYLES 

BEST    VALUE 

You  are  respectfully  invited  to  in- 
spect our  goods  and  get  our  prices. 


OUR   No.    197  JACKET. 


THE  CLOAK  MANUFACTURING  CO.  OF  TORONTO,  LIMITED 


Please  note  that  all  our  goods  are  TAILOR-MADE 
and  of  superior  workmanship  and  finish. 


14   Front  St.  West, 


...Toronto 
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Every  Conceivable 


Variety   of- 


REGATTA  and 
OUTING  SHIRTS 


May  be  seen  in  our  assortment  for 


SPRING,  1898 

Our  travellers  will  shortly  submit  these. 

Buy  early  and  secure  the  best  patterns  and  early  delivery. 


Collar  attached,  to  sell  at  50c,  75c.    and 
$1.00. 

Open  back,  two  collars,  to  sell  at  75c,  $1.00, 

$1.25  and  $1.50. 
White  body,  with  colored    open   fronts,  to 

sell  at  75c  ,  $1 .00  and  $1 .  25. 
Self  body,  open  front,  cuffs  attached,  at  75c, 

$1.00and$1.25. 
Self  body,  white  neck  and  wrist  bands,  open 

front,  to  sell  at  75c,  $1.00  and  $1.25. 

White  Shirts--oc/R  owy  make 

Will  be  found  exceptionally  good.  We 
make  the  celebrated  "  And  Swearing  "  Shirt 
which  should  be  worn  by  every  good  citizen. 

Wolff  &  Glaserfeld's  German   Shirts 
and  Collars- 
shirts  No.  i.     Open  Back,   with   Bands. 
"      No.  2.     Open   Front,   with  Bands. 
"      No.  3.     Open    Front,    with   Cuffs. 
No.  o.     Open  Front  "Pique" — 

Collars,  all  styles.  TJip     LATFST     FAT) 

Full  slock  always  on  hand.  *  lltJ    L*1MI     THU. 

English  Collars  and  Cuffs-- 

EN6LISH  COLLARS 

Burlington,   turned  points,  -  1^  in. 

Royal  Arthur,         "  -  2       in. 

Strand,  "  -  2^  in. 

Grosvenor,  "  2%  in. 


Gresham,  turned  points, 
Roll  points,  Waterloo, 


2%  in. 

2)4,   2^,   2^  in. 

To  sell  at  15c 

The    Preston,   turned  points,   2,   2%,    2%, 

23/±  in.  To  sell  at  20c 

The  Grafton,  roll  points,  '2^,   2%,  2^  in. 

To  sell  at  20c 

2%  in. 


The  Colonel  (Military) 

ESGLISH  CVFFS 

The  Portland  (Studs) 
The  Premier   (Links) 


To  sell  at  20c 

The  Rival    (Studs) 
The  Rideau  (Links) 

To  sell  at  25c 


Hosiery  Department-- 

Absolutely   stainless   and    Hermsdorf  Dye, 

from  $1  per  doz.  up. 

Black   Cashmere,    3758,   at         •        $2.00 

3759.  at  3.00 

3760,  at         -  3.50 
"             "             3765,   silk  foot,         4.00 

Underwear- 

Balbriggans  Natural  Wools 

Self  Cottons  Fancy  Cottons 

No.  3300,  Natural  Wool    To  sell  at  75c 
No.  3313,  Natural  Ribbed  Skirt  and  French 

Neck.  To  sell  at  $1.00 

Men's  and  Boys'  Bicycle  Goods.     New  shades  in 
Sweaters,  Long  Hose,  Footless  Hose,  Caps,  etc. 


Matthews,  Towers  &  Co. 


BOARD    OF    TRADE     BUILDING, 


EXCLUSIVELY 
Men's   Furnishings 


7 j  St.  Peter  St.,  MONTREAL 
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A.  A.  Allan  &  Co. 


Ladies'  and 
Gent's 

EXCLUSIVE 
NOVELTIES 


Fine  Furs 


Electric  Seal 
Grey  Lamb 
Jackets  Persian  Lamb 

Capes  Mink 

Neckwear  Stone  Marten 

Fancy  Ruffle  Muffs  Russia  Sable 

To  complete  a  line  of  Furs  made  in 

ATTRACTIVE  AND  NOVEL  STYLES 

Every   Buyer  should  inspect  our  lines.     We  carry  a  full  assortment  of 
j  thing  required  by  the  Pur-Buying  Community. 


Hat  Department 

English   and  American.     Styles  the  choicest. 

CLOTH   CAP  DEPARTMENT.     Our   own  manufacture.     Quality  and 
value   unsurpassed. 


A.  A.  Allan  &  Co., 


Wholesale  Hatters 
and  Furriers. 


LETTER  ORDERS  51  Bay  Street.  TORONTO 

Receive  Careful  Attention 


Perrin's 


«$ 


Qloves 


PERRIN  FRERES  &  CIE. 

7  Victoria  Square,  MONTREAL. 


Manufacturers 

and  .  . 
Importers  of 


Kid  Qloves 


of  all  Styles 

and  .  . 
Qualities.  .  . 


A   complete   stock   always   on    hand.       Write 
for  samples. 


NECKWEAR 


if  right,  in  style  and  coloring,  is  the  sensation 
of  the  dry  goods  store.      At  the  present  hour 

De    Joinville,    English    Square 
End  Scarves,  Derbys,  Graduated,  Puffs,  Bows, 

and  Lombard  Ties  are  the  correct  styles.     Endless  variety 
in  patterns.      All  produced  in  Blacks  and  Self. 

♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦ 


UNDERWEAR 


It    will    soon  be    time  for    the  change   to 
fall   and  winter  weights.      Woollens, 

Shetland  and  Natural  Fancy 


Stripes.    Fleeced  Goods  in  all  prices. 


GLOVER  &  BRAIS  -  Montreal 
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CAPTIVATING    .*    ^    <£ 

It  is  said  that  a  woman  is   more  apt  to  look  as  she  feels,  than  to  feel  as  she  looks. 
Be  that  as  it  may,  we  are  sure  that  when  you  are  looking  for  a  Crochet  Thread 

and  see  the  "VICTORIA  CROCHET,"  You  wn'  not  only  feel  nke 
ordering  it,  but  will  do  so  as  soon  as  you  look  at  it.  Its  excellences  are  quite 
apparent.  Its  rich,  silky  appearance  is  merely  suggestive  of  the  captivating  work 
it  produces.  Best  of  all,  it  will  not  kink.  If  there's  one  thing  annoys  crocheters, 
it  is  the  persistent  kinking  of  most  crochet  threads.  Further,  it  is  soft  and  easy  to 
work,  and  does  not  become  hard  through  washing.  Another  advantage  is  that 
the  numbers  are  always  the  same.     This  insures  the  perfect  matching  of  work  at 

all  times.    A  dealer  is  known  by  the  goods  he  keeps. 

The  following  goods  will  increase  your  prestige.     Then  why  be  without  them  ? 


ASK    FOR    TZHZZEUVi:.... 

VICTORIA   CROCHET   THREAD 
MORSE  &    KALEY   EMBROIDERY   COTTON 
MORSE  &   KALEY   KNITTING  COTTON 
MORSE  &   KALEY  LENNOX  CROCHET  CORD 


TAYLOR'S  EMBROIDERY   RINGS 
TAYLOR'S  "O.K.''   HOSE  SUPPORTERS 
TAYLOR'S  "WORTH"  SKIRT   EXTENDERS 
TAYLOR'S   DRESS  STAYS 


ROBERT   HENDERSON   &    CO. 


Sole  Agents  for  Canada. 


323  St.  James  St.,  MONTREAL 


ITHE 

1  JUBILEE 

i 


is  past  and  gone,  but 
those  who  buy  from 
us  are  jubilant  the 
year  round. 


c 


'HE  SECRET  of  success  is  to  have  the 
right  goods,  at  the  right  time,  and  at 
the  right  price. 

Our  travellers  are  now  showing  well  select- 
ed and  carefully  bought  lines  suitable  for  the 
fall  season. 

Our  aim  in  soliciting  trial  orders  is  to  in- 
crease the  number  of  our  regular  castomers. 

We  want  business  friends  who  write  us 
as  follows  :  "  Your  goods  opened  out  to  advan- 
tage. Please  duplicate  ranges  A  and  B. 
Will  order  more  next  time  your  traveller 
calls." 

It  is  our  Wish  and  our  Interest  to  please  you. 


0  Wh 
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P.  Garneau,  Sons  &  Co. 

Quebec 


Wholesale  importers  of  Foreign   Dry  Goods  and 

0  Dealers   in   Canadian    Staples 
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MS 


WHOLESALE  MILLINERY... 


Success 
Repeated 


Q) 


c 


t^*  s«     a*  - 


The    success   that    has  always   attended    our  efforts   in  the 
past  has  repeated  itself.     «*     «s*     **     j*     &    jfi    **    j*    j* 

OUR  FALL  OPENING 

Was  a  complete  success.  Our  Warehouse  was 
crowded  daily  with  enthusiastic  Buyers  who  made 
their  purchases  with  unusual  satisfaction.  «**  j*  ** 


NEW  GOODS  ARRIVING   DAILY 


^  D.  McCALL  COMPANY, 


Limited 


TORONTO. 


The  Lace  Warehouse  of  Canada. 


LACES 


Our  Lace  importation  for  '97  has  exceeded  our 
expectations  by  thousands  of  pieces,  and  it  seems 
simply  impossible  to  keep  anything  like  an  assort- 
ment in  stock.  We  have  coming  some  thousands 
of  pieces  more,  comprising  White  and  Butter  Vals, 
Cream  and  Black  Chantillys,  and  patent  Silk  Dress 
Laces.  These  will  be  here  for  our  September, 
October  and  early  holiday  trade. 

LACES  FOR  IMPORT 

Our  travelers  are  still  carrying  our  full  set  of  Laces, 
Embroideries  and  Lace  Curtains  for  spring  1898, 
and  results  so  far  are  more  than  encouraging. 

VELVETS  AISD  VELVETEENS 

Are  represented  among  our  collection  by  large 
ranges  of  colors  and  qualities. 


SILKS  AISD  RIBBOISS 

Our  range  of  shades  and  prices  in  these  lines  will 
interest  any  buyer  who  wants  right  stuff  at  right 
prices. 

DRESS  GOODS    .     .     . 

Our  new  Specialty  has  given  most  gratifying  results, 
and  we  ask  only  your  inspection  of  this  line  to 
secure  your  approval. 

Cloakings,  Sealettes  and  Cape  Velvets^ 

In  these  we  show  a  large  variety  of  styles  and  range 
of  prices. 

Trimmings.  Garniture  and  Braids 

We  probably  show  the  largest  collection  in  Canada 
of  these  lines. 

ASSORTING    .     .     . 

We  will  show  for  the  assorting  season  complete 
ranges  of  Gloves,  Hosiery,  Handkerchiefs,  Under- 
wear, Curtains,  Draperies,  Linings,  Table  Linens, 
Combs,  Fancy  Pins,  Buttons,  Smallwares,  etc.,  etc. 


KYLE,  CHEESBROUGH  &  CO. 


MONTREAL 
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WYLD,  GRASETT  AND  DARLING. 

ONE  of  the  principal  features  in  ribbons  this  fall  is  black  vel- 
vets in  narrow  widths.  Wyld,  Grasett  &  Darling  have  an- 
ticipated the  trade  in  this  respect  and  have  a  large  repeat  stock.  In 
cashmere  gloves  they  are  showing  a  large  range  of  black,  heavy 
and  fine  makes.  In  ringwood  gloves  they  had  a  large  demand  ior 
fancy  mixed  colors  and  also  for  black  and  white.  They  are  show- 
ing some  special  lines  in  double  knitted  mitts  for  fall  trade. 

Two  other  leading  features  noted  in  this  department  are  a  spe- 
cial drive-in  seamless  cashmere  hose,  to  retail  at  25  cents,  and  also 
a  heavy  hose,  3^  pounds  to  the  dozen,  to  retail  at  50  cents.  Boys' 
heavy  knickerbocker  hose  are  attracting  considerable  attention  with 
them.  In  ladies'  underwear  they  have  a  large  stock,  comprising 
both  light  and  heavy  goods  for  fall  and  winter  wear. 

In  veilings  the  18-inch  goods  with  chenille  spots  continue  to  be 
most  in  demand  ;  black  is  having  the  greatest  run.  Ladies'  collars 
and  cuffs  had  an  exceptionally  large  sale  all  summer  and  trade  in 
this  line  still  continues  good.  They  have  just  received  a  shipment 
of  new  laces,  comprising  Valenciennes  and  black  and  cream  silk 
chantilly.     These  promise  to  sell  well. 


says,  show  great  advances  in  styles  and  combinations  of  color, 
and  will  contain,  amongst  other  things,  the  Roman  stripes  and 
plaids  which  are  quite  popular  in  Europe  and  are  about  to  be  great 
favorites  in  Canada.  These  will  be  shown  in  all  patterns  and 
prices.  A  special  very  fine  line,  which  will  retail  at  $1.25,  is  a 
gros-grain  taffeta. 

For  the  first  time  the  firm  are  pushing  their  matting  department 
in  Canada,  and  samples  are  now  ready  for  spring  delivery  of  both 
mattings  and  rugs  made  of  very  fine  straw  and  perfect  in  coloring 
and  design.  The  samples  have  only  been  here  a  short  time,  and  a 
good  order  has  already  been  secured.  The  firm  have  great  facili- 
ties for  manufacturing  these  mattings  in  Japan,  and  they  expect  to 
do  well  owing  to  the  fine  nature  of  the  goods  and  the  low  prices. 
The  matting  is  in  40-yard  pieces  and  will  retail  at  20,  25,  30  and 
50  cents  per  yard,  according  to  quality.  They  will  be  ready  for 
delivery  about  March  1. 


WELL-FINISHED  CANADIAN  GOODS. 

The  Cornwall  Manufacturing  Co.  are  turning  out  some  extra  good 
qualities  of  homespuns,  friezes,  box  cloths,  white  blankets,  etc.  The 
goods  are  well  finished  and  are  another  proof  that  Canadian  mills 
are  capable  of  manufacturing  really  high-class  goods. 


NEW  JAPANESE  SILKS,  ETC. 

Mr.  Ishikawa,  of  K.  Ishikawa  &  Co.,  Yokohama,  arrived  in 
Canada  a  few  days  ago,  and  his  announcement  to  the  trade  ap- 
pears in  another  column.  It  contains  some  interesting  information 
regarding  new  fancy  Japanese  silks  and  other  novelties  which  this 
firm  are  showing  the  trade.  In  the  matter  of  fancy  silks,  Mr. 
Togou,  the  manager,  is  now  in  Japan,  and  after  his  residence  of 
several  years  here,  is  thoroughly  acquainted  with  the  requirements 
of  this  market,  and  is  selecting  goods  in  great  variety  to  send  for- 
ward for  sales  in  Canada.     The  season's  new  goods,  Mr.  Ishikawa 


"UROSE." 

This  popular  make  of  black  worsted  ribbed  hosiery  can  be  had 
in  sizes  6  to  g}4  from  W.  R.  Brock  &  Co..  For  a  good  wearing 
hose  it  has  no  equal  and  can  be  sold  at  a  popular  price. 

Brophy,  Cains  &  Co.  advise  us  that  they  have  just  received  a 
consignment  of  white  hem-stitched  handkerchiefs,  all  weights  and 
sizes.  They  suggest  that  if  the  trade  wish  to  secure  some  of  these 
goods  they  should  order  promptly,  as  there  will  likely  be  a  large 
demand  for  them. 


Our 

Fall  Opening 

was  attended  with  unusual  suc- 
cess, and  we  wish  to  thank  the 
trade  for  their  very  liberal  pat- 
ronage. 

OUR  STOCK  will  be  kept  well  as- 
sorted throughout  the  season, 
and  all  orders  entrusted  to  us  will 
receive  our  prompt  and  careful 
attention. 


THE 


JOHN  D.  IVEY  GO. 


LIMITED 


TORONTO 


Have  you 
Ordered 


DRESS  STAYS 


For  Fall 
Trade  ? 


If  not,  it  soon  will  be  necessary,  and 
to  be  able  to  do  so  intelligently,  write 
us  for  samples  of  the  following  styles  : 


Welded  with  Gutta  Percha. 


"Pre-Eminents"  -  $1.00 

Silk  Stitched  :  A  Leader. 


"EVER-READYS"  $1.25    "PARAGONS"  -  $1.25 

The  New  Twin  Dress  Stay. 


"ALPHAS"    ■    62  cts. 

Cotton  Stitched :  Popular. 


Others  make   cheaper 
No   one  makes  better 


Dress  Stays 


We  want  to  sell  you,  at 

d  believe 

—  ♦ 
we 

can  if  you   see  the  goods 

we 

make. 

at 

tne  price  we  make  them. 

— ♦ 

THE  EVER-READY  DRESS  STAY  CO, 


Largest  Manufacturers  of 
Dress  Stays  in  Canada. 


WINDSOR,  ONT. 
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M^MiSi^  Eyes  of 
wEl  ?£.  <^i  ,$r?>         Canada's 

Best  People 


■Wzs&i 


avc  been  watching  the  effect  of  every 
day  wear  and  tear  on  the 


pr  Maple  leaf  Brand 

All-Wool  Ingrain 

Carpets 


£  TORONTO 

X  CARPET 

»  MANUFACTURING 

©  COMPANY, 


And  the  Alexandria  and 

Imperatrix  Axminster 


In  Mats,  Rugs,  Squares,  Bodies,  Borders  and  Stairs, 


Ask^— . 
For  Them. 


And  after 
years  of  usinj 


^T    A   ^Lf   that  they  are  equal  to 
<^5i\.    \      the  best  in  the  world. 


When    two    articles    look 
alike,  the  better  is  proved  by 


use* 


^5»    «^C 


The  best  value  of  a  trade 
mark  is  its  guarantee  of 
honesty* 


«^5    ^5» 


«  *     tt 
minion 


The  "Maple  Leaf,"  "Do- 
and      "  Beaver  " 

Wool    Carpets    require    no 
praising  to  a  judge  of  carpets. 


The  above  cut  will  be  SENT  FREE  to  any  of  our  customers. 


DO  NOT  FORGET 


when   placing   your   Spring 
Order   for 


Clothing 


that   we   are   the   only  Clothing 

House   in    Canada   who   advertise   direct   to   your   customers. 

„  Satisfaction  Guaranteed  as  Represented  or  Money  Refunded. 

We  are  sending   thousands   of  postal    cards   throughout  Canada  to  con- 
sumers  of   Ready-to- Wear   Clothing   with    this    promise   in    cold    type.        It   is 

bound  to  make  it  easy  for  you  to  sell  our  goods. 

H.  Shorey  &  Co.,  flontreal 
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WOOLENS  AND  CLOTHING. 

THE  CANADIAN  CLOTHING  TRADE. 

IN  no  branch  of  our  Canadian  manufactures  has  there  been  such 
a  marked  improvement  as  in  the  ready-to-wear  clothing.  We 
were  invited  by  H.  Shorey  &  Co.,  of  Montreal,  one  of  the  leading 
manufacturers  in  this  line,  to  inspect  some  of  the  lines  they  were 
getting  up  for  the  spring  of  1898,  and  we  were  really  surprised  to 
see  such  fine  goods  turned  out  in  ready-mades.  They  brought  for- 
ward a  number  of  their  men,  clerks,  travelers  and  workmen  of 
various  shapes,  forms  and  sizes,  and  it  was  a  revelation  to  us  to  see 
the  perfect  manner  in  which  their  goods  seemed  to  fit.  All  shapes, 
tall  and  thin,  short  and  stout  and  of  ordinary  proportions,  it  did  not 
make  any  difference,  they  all  fitted  as  if  they  had  been  measured 
for  them — in  fact,  much  better  than  goods  the  ordinary  tailor 
usually  produces. 

The  linings  and  trimmings  of  the  goods  left  nothing  to  be  de- 
sired, and  the  prices,  of  course,  when  produced  in  such  large  quan- 
tities, were  in  favor  of  the  wearer,  as  compared  to  ordered  work. 
They  tell  us  that  their  specialty  for  the  spring  of  1898  will  be  finer 
goods  and  better  linings  than  have  ever  been  used  before  in  ready- 
made  goods.  From  an  inspection  we  should  argue  that  there  is  no 
reason  why  a  gentleman  should  not  wear  ready-made  clothing,  al- 
ways provided  that  he  gets  the  right  make. 

SOME  BIG  DRIVES. 

Mr.  Begg,  of  John  Macdonald  &  Co.,  has  just  got  back  from 
the  British  woolen  markets  and  says  that  the  best  makers  over 
there  are  very  busy,  although  the  United  States  trade  is  flattening 
out  under  the  new  tariff.  For  this  month  John  Macdonald  &  Co. 
are  offering  a  big  drive  in  mantle  cloths  in  tweed  and  curl  effects 
and  also  curl  serges.  A  big  drive  in  twill  worsted,  20  oz.  cloth, 
black  and  blue,  is  reported.     Another  drive  is  in  Canadian  tweeds, 


both  in  3-4  and  6-4  goods.  This  season  the  firm  are  showing  a 
large  range  of  mantle  beavers  in  blacks,  blues,  browns  and  all  the 
leading  colors.  Scotch  and  Canadian  tweeds  in  6-4  goods  are  also 
noticeable.  A  full  range  of  the  well-known  serges,  Belwarp, 
Untearable,  Kilkenny,  Tyke,  etc.,  is  reported. 

NEW  SHADES  IN  SPRING  TWEEDS. 

Finley,  Smith  &  Co.'s  samples  for  next  spring  are  almost  com- 
plete, and  their  travelers  will  shortly  visit  their  frends  with  the 
largest  range  they  have  yet  shown.  They  call  special  attention  to 
the  splendid  variety  of  Scotch  tweed  and  worsted  suitings  in  the 
new  Lovat  shades. 

MORE     EVIDENCE. 

H.  Shorey  &  Co.,  of  Montreal,  tell  us  that  they  have  been  inun- 
dated with  enquiries  for  their  Rigby  proof  frieze  ulsters  in  response 
to  their  advertisement  in  our  August  number.  The  letters  nearlv 
all  refer  to  The  Review  as  the  source  of  information. 

WEST-END  LONDON  STYLES. 

Finley,  Smith  &  Co.  have  just  received  a  large  shipment  of  fall 
and  winter  overcoatings,  including  Oxford  and  mid-grey  cheviots 
and  vicunas,  the  same  as  shown  by  London  west-end  tailors. 
They  have  also  a  full  assortment  of  their  well-known  brands  of 
pure  indigo  and  woaded  black  serges,  viz.,  "Britannia,"  "Royal 
Navy"  and  "Trafalgar." 

SAMPLES    WILL    BE    SENT. 

Chalcraft,  Simpson  &  Co.  will  show  a  large  range  of  bicycle 
suits  for  next  spring,  thoroughly  waterproofed.  Samples  of  the 
cloth  will  be  sent  to  intending  purchasers  for  testing  purposes. 

COVERT    OVERCOATS. 

The  covert  overcoat  is  likely  to  be  a  popular  garment  for  next 
spring  trade.  H.  Shorey  &  Co  are  showing  a  large  line  of  these 
goods,  waterproofed  by  the  Rigby  process.     They  look  and   feel 


;<;___.,  —  .,. 


>»»»«»»tll     "— ■  »»♦< 


I  If  you  are  ambitious  to  do  a 

SELECT 
DRESS  GOODS 
TRADE 

you'll  allow  us  to  send  you  samples  of  our  new  and  exclusive 
dress  lengths.  Doubtless  you  have  a  stock  of  dress  goods  on  your 
shelves,  but  we  can  show  you  something  that  you  find  nowhere  else 
— not  the  goods  that  all  your  neighbors  have  got. 

You  do  not  need  to  buy  a  heavy  stock,  for  you  can  get  a 
good  variety  for  the  same  money  you  might  invest  and  secure  only 
one  or  two  patterns. 

Every  piece  has  been  selected  personally  by  our  own  buyers, 
who  not  only  know  the  British  markets  thoroughly,  but  have  a 
personal  acquaintance  with  the  wants  and  tastes  of  the  individual 
shoppers  of  our  own  country. 

The  opportunity  is  one  for  men  who  can  point  to  their  stock 
as  new,  well  assorted  and  thoroughly  up  to  date.  Write  to  us  for 
samples  and  prices,  in  neither  of  which  you  will  be  disappointed. 


♦♦— SB 


THE  ROBERT  SIMPSON  CO.  Limited 

South-West  Corner  Yonge  and  Queen  Streets 
Wholesale  Department.  TORONTO,  CAN. 


5fr 


><H< 


>*♦< 


•W< 


>♦♦♦< 


►  4«*« 


>4**« 


>4+. 


•58 


Wreyford 


&Co. 


MNFRS'.  AGENTS 


McKinnon 
Building 


TORONTO 


Sole  Agents  in  Canada 
for  following  English 
Manufacturers  : 


YOUNG  k  ROCHESTER 

Shirts,  Collars, 
Neckwear, 
Dressing  Gowns, 
etc. 


TRESS  k  CO, 

High-Class  Hats  and 


Caps. 


Merchants  invited 
to  call  if  in  city,  or 
make  appointment 
for  visit  on  our 
next  journey. 


HITCHCOCK,  BIGGS  k 
WILLETT . 

WOOLENS 

Exclusive  designs. 

West  End  Styles.  City  Prices 
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ARE  YOl' 


TAKING 
EXCURSION  ^ 
MONTREAL? 


TO 


If  so,  look  us  up.  The  trolley  passes  our  door.  Take  any  car  going  west  and  transfer  to 
290  Guy  Street.  If  you  are  a  close  buyer,  we  can  interest  you  ;  if  you  want  special  lines,  con- 
fined to  your  house,  we  have  them ;  if  you  care  for  design,  style,  finish  in  your  Down  Quilts, 
here  is  the  place  to  get  suited.  Eiderdown  (Juilts,  Christmas  Cushions, 
Puritas  Comforters,  and  everything  in  Bedding. 

We  make  a  bordered  French  Satin  Comforter,  reversible,  at  a  low  price.      Have   you 
bought  it  ?    Do  you  want  it  ?    If  so,  call  on  us,  personally  or  by  mail. 


THE  ALASKA  FEATHER  &  DOWN  CO. 


Limited 


290  Guy  Street 


MONTREAL 


Recognized  <*  <*  <* 


c 


The  best  finished 


Kid.. 

Gloves 

of  the  day  are  manufactured  by 

Emil  Pewny  &  Co. 

GRENOBLE,   FRANCE. 


This  celebrated  make  of  Kid  Gloves 
may  be  found  in  all  the  best  Retail 
Houses  the  world  over. 


3$ 

/Is 

! 

* 

i 
/i> 

i 

i 

71: 


1855=1897 

For  forty-two  years 
— since  the  founding 
of  the  house  —  the 
name 

J.  &  J.  Taylor 

has  been   a  synonym 

for  everything  that  is 

reliable  in  the  line  of 

Fire  and  Burglar 
Proof  Safes.  .  .  . 
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exactly  the  same  as  unproofed  goods,  and  while  the  porous  proper- 
ties of  the  cloth  are  not  interfered  with,  they  keep  out  the  wet,  which 
is  an  advantage  not  to  be  thought  lightly  of. 

BLUE   SERGE   SUITS. 

H.  Shorey  &  Co.  are  showing  for  spring,  1898,  a  marvelous 
range  of  blue  serge  suits.  They  tell  us  that  they  expect  to  capture 
the  trade  in  these  very  dressy  fabrics  for  next  season.  If  they  do 
we  shall  say  it  serves  them  right. 

GOING   WEST.  WITH    SPRING   SAMPLES. 

Mr.  M.  Lewis,  of  Chalcraft,  Simpson  &  Co.,  starts  in  about  two 
weeks  for  Manitoba  and  the  Northwest  with  his  spring  samples. 
The  line  includes  some  original  creations  in  sailors',  vestee  suits, 
single  and  double  breasted  sac  suits,  that  the  buyer  will  appreciate. 
The  goods  made  by  this  house  are  of  the  best  grade,  and  the  styles 
are  exclusive.  Mr.  Lewis'  address  will  be  Manitoba  Hotel,  Win- 
nipeg. 

WATERPROOFING    PAYS. 

The  experiment  that  was  made  by  a  leading  clothing  house  last 
year  in  proofing,  by  the  Rigby  process,  their  spring  overcoats  and 
bicycle  suits  without  extra  charge  was  so  successful  that  they  pur- 
pose adopting  the  same  plan  for  next  season.  It  is  a  great  comfort 
to  have  one's  out-of-door  garments  waterproof  and  to  still  have 
them  so  porous  that  they  will  permit  the  free  respiration  of  the  skin, 
or,  as  they  express  it,  keep  out  the  wet  but  admit  the  air. 

REACHING   THE   CONSUMER. 

By  an  ad.  in  another  column  H.  Shorey  &  Co.,  of  Montreal,  say 
that  they  are  sending  out  a  series  of  post  cards  to  a  large  number 
of  the  voters  in  this  Dominion  from  Halifax  to  Vancouver,  just 
reminding  them  of  the  fact  that  when  they  purchase  a  Shorey  gar- 
ment  the    guarantee  card    they    will  find    in    the   pocket  means 


satisfaction  guaranteed  as  represented  or  money  refunded.  This 
should  be  a  great  help  to  the  retailer  in  the  disposal  of  his  stock.  It 
is  pretty  straight  talk,  and  by  a  firm  who  always  back  up  their 
promises. 

REPORT    TRADE    GOOD. 

Chalcraft,  Simpson  &  Co.,  through  a  member  of  the  firm,  ex- 
pressed the  conviction  that  the  prospect  for  the  future  is  excellent. 
Trade  is  now,  and  for  some  time  has  been,  eminently  satisfactory. 
The  demand  for  fall  and  winter  garments  is  good. 

$1.00  WHEAT. 

H.  Shorey  &  Co.,  Montreal,  write  us  that  the  effect  of  a  few  days 
of  one-dollar  wheat  and  plenty  of  it  has  been  such  as  to  induce  some 
of  their  customers  to  write  them  to  increase  their  orders  in  the  better 
and  more  expensive  lines.  It  means  that  nothing  is  too  good  for  a 
Canadian  when  he  has  the  money  to  pay  for  it. 


FOR    LIVE    MERCHANTS. 

As  our  readers  are  always  glad  to  hear  of   something   new  for 
encouraging  trade  we  direct  their  attention  to  the  announcement  in 

another  part  of  this  paper 
regarding  10c.  paper  pat- 
terns. The  makers  are  an 
enterprising  American 
house,  the  New  Idea  Pat- 
tern Co . ,  and  are  very  con- 
fident that  notion  sales  can  be  stimulated  by  handling  these  pat- 
terns .  They  offer  to  send  cuts  free  for  use  by  the  merchant  in  local 
newspaper  advertising.  Our  readers  may  write  for  samples  either  to 
190-196  West  Broadway,  New  York,  or  233-237  Fifth  Avenue, 
Chicago. 
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J  is   now    complete,     and    our    friends    who  4 

J»  favour  us  with  a  visit  during  the  present  * 

£  month  can  examine  our  special  lines  in  the  £| 

J»  piece,    and    assure    themselves    that    our  «t 

j»  goods    are    all    of   the    newest    and    most  «g 

>•  fashionable  styles.  •< 
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)•  We  have  not  a  piece  of  last  season's     J 

3»     dress  goods  in  stock.  ^ 
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WILLIAM  A6NEW  &  CO. 


305  St.  James  St. 


MONTREAL 


PROFITS  AND  "GOOD  TIMES" 

GO  HAND  IN  HAND. 

The  good  times  are  here.    It  is  easy 
to  make  the  profits  by  selling 


THE- 


Lip  and  Tube  Bias 
Dress  Bindings 


They  are  the  bindings  your  custom- 
ers want,  because  they  outwear  the 
skirt,  and  give  a  tailor-made  finish  to 
the  dress,  and  they  pay  you  hand= 
some  profits. 


ALL  THE  LEADING  WHOLESALE  HOUSES 
HAVE  THEM  FOR  SALE. 
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EUGENE 


JAMMET'S 


FRENCH 

Kid  Gloves 


FOR  FALL 


SPECIALTIES  IN 


Large  Clasps. 

Correct  shades  in  Greens, 
Reds,  etc. 

New     Pearl     Embroidery 
on   lambskin  to  retail 


i.oo. 
Attractive  goods. 


SAMPLES    SENT. 


FITZGIBBON,  SCHAFHEITLIN  &  CO. 
riONTREAL 


A  Permanent  and 
Positive  Good 


IS  AN 


Unconditional  .  .  . 
Accumulative  Policy 


IN   THK 


Confederation  Life 
Association 

These  policies  are  Unconditional  from  date  of  issue  and 
contain  all   benefits  and  privileges  consistent  with  safety. 


EXTENDED  INSURANCE 
PAID-DP  POLICIES 
CASH  VALUES 


GUARANTEED 

in  the  contract. 


PROMPT  PAYflENT  OF  CLAIHS. 

Average  time  of   payment  after  receipt  of   proofs  during 
the  last  ten  years — 29.1    Hours. 

Rates  and  full  information  sent  on  application  to  the  Head 
Office,  Toronto,  or  to  any  of  the  Association's  agents. 


Important  to  Canadians 


When  buying  your  Worsteds,  Venetians,  Serges,  Mixtures, 
etc.,  it  will  pay  you  to  see  that  they  are  finished  by  the 
"Pine''  process.  The  result  will  astonish  you,  as  the 
goods  are  enhanced  in  value  in  every  way. 

44  Pirle"=finished   goods   do   not   spot   and   do   not 
COCkle.    We  shall  be  glad  to  send  you  detailed  particulars. 


I 


Edward  Ripley  &  Son 


Bowling  Dye  Works. 


BRADFORD,  ENG. 
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CELLULOID 

COLLARS,  CUFFS  and  SHIRT  BOSOMS 

STAMPED  WITH  THIS  TRADE  MARK. 
TRADE       |Y|  gB     g£     CO-       MARK 

ARE    GENUINE. 

Made    in  three  qualities  .... 

LINEN  INTERLINED 
LINENIZED  and 
WATERPROOF 

FINEST  MATERIAL  ONLY  USED 

MOST  POPULAR  STYLES  ADOPTED 

EXPERT  WORKMANSHIP  EMPLOYED 

Our   Sample  Books    are    in    the   hands    of  all  the   leading 
Wholesale  Houses  in  the  Dominion. 


Miller  Bros.  &  Co.  m"^-™™  Montreal 

.  .  .  TORONTO  BRANCH  .  .  . 

G.  B.  FRASER,  3  Wellington  Street. 

FRENCH    P^  CORSETS 


Ten  <Jold   Medals 


The  P.D.  Corsets  are 
universally  acknowl- 
edged  to  be 


mg 
Make 

They     are     made    in 
every  variety  of  shape 
and  style,   and   the  well-known  trade  mark, 


with  which  every  pair  is  stamped  is  a  guarantee 
that  the  materials  and  workmanship  are  the  very 
best  that  can  be  procured. 


For  Samples  and 
Prices  apply  to... 


KONIG  &  STUFFMANN 


Sole  Agents  for  Canada,  MONTREAL 


KLONDICITES. 


The  shades  of  night  were  falling  fast 

When  up  the  Mackenzie  river  passed, 

A  young  man  skating  up  the  trail, 

And  what  was  tied  on  his  coat-tail — To  Klondike. 

Try  not  the  pass,  the  trapper  said, 

It's  blocked  with  dying  and  with  dead  ; 

Who  in  the  snow,  the  sleet  and  hail 

Have  frozen  stiff  upon  the  trail — To  Klondike. 

And  then  a  maiden  fair,  in  tears 

Cried,  stay  and  help  Dad  trap  the  bears  ; 

Oh  I'm  his  cook  and  only  daughter, 

I  really  think  you  hadn't  oughter — Try  Klondike. 

A  tear  stood  on  his  red  red  nose 

And  from  his  lips  this  cry  arose  : 

Oh  trapper  kind  ;  Oh  maiden  shy, 

Just  let  me  tell  why  I  won't  die — At  Klondike. 

My  little  pack,  good  friends,  enclose 

Some  perfect  wonders  worked  in  clothes  ; 

I've  Shirts  made  of  Canadian  wool 

So  thick  and  warm  they  cannot  cool — At  Klondike. 

Then  let  it  freeze,  or  let  it  thaw 

I've  got  great  suits  of  Mackinaw  ; 

With  these  all  weather  I  defy 

Then  tell  me  not,  I  must  not  try — The  Klondike. 

Another  marvel  I  possess, 

A  miracle  for  miners'  dress  : 

A  suit  of  duck  with  rubber  back, 

Frost,  rain  or  wind  can  never  crack — At  Klondike. 

Of  Overalls  I  have  a  stock — 

Well  made  ?  Yes,  solid  as  a  rock, 

With  rivets  bright  that  never  rust, 

With  these  I'll  dig  the  yellow  dust — At  Klondike. 

My  outfit,  friends,  from  heels  to  ears, 
Is  made  to  last  for  many  years  ; 
They  are  the  best  in  all  the  land 
They  are  the  famous  "  Rooster  Brand" — For 
Klondike. 


Shirts,  Overalls  and  Clothing  Specialties. 


Manufactured  by 


ROBERT  C  WILKINS 

MONTREAL 
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SPRING  1898 


Our  representatives  start  out  in  Sep- 
tember for  British  Columbia,  North 
West,  Manitoba,  and  the  Lower 
Provinces. 


The  clothing  made  In  our  factory  Is  the 
BEST,  because  we  give  careful  attention 
to  all  of  the  small  details  which  result 
In  the  production  of  Perfect  Clothing. 


CHILDREN'S 
CLOTHING 


BICYCLE 

SUITS 

MENS  and 
YOUTHS' 
SUITS 


We  show  a  most  exclusive  array  of 
Novelties  in  the  most  approved 
colors  and  designs. 

Wool  Crash. 
Linen  Crash. 
Serges  and  Plaids. 

In  all    pure    Worsted    fabrics  in  all 

weights  and  colors. 
Palmetto  Serges. 
Fancy  Plaids  and  Striped  Suitings. 


Chalcraft,  Simpson  &  Co, 


MAKERS   OF  FINE  CLOTHING. 


TORONTO,  ONT. 


James  Coristine  &  Co. 

Importers  and  Manufacturers  of 

HATS,  CAPS  AND  FURS 


MONTREAL 


Hat  .  .  . 

Department 

Our  range  of  samples 
of  Felts,  Straws  and 
Cloth  Caps  for  Spring, 
1898,  now  complete. 

Our  travellers  will 
call  upon  you  shortly. 
Wait  for  them,    j*  ^ 


4&    ^ 


469  to  477  St.  Paul  Street 


Fur  .  .  . 

Department 

We  have  a  larger 
stock  and  greater  va- 
riety in  Ladies'  and 
Gentlemen's  goods 
than  ever.  &  ^*  & 
Special  attention 
paid  to  letter  orders.^ 


MONTREAL 
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A    GRADUATED     PRICE. 

A    NEW    YORK    IDEA    WHICH    MAY    OR    MAY    NOT"   SUIT 
SOME  CANADIAN    MERCHANTS. 

THE  plan  of  reducing  the  price  on  a  specified  line  of  goods,  a 
fraction  each  succeeding  day  until  the  line  is  closed  out,  is 
being  successfully  exploited,  and  would,  we  believe,  work  satis- 
factorily if  applied  to  piece  goods,  says  The  N.Y.  Dry  Goods 
Chronicle. 

For  instance,  goods  of  various  grades,  worth,  for  example,  25c. 
to  1 8c.  per  yard,  were  stacked  on  a  table  and  ticketed  24c.  a  yard, 
with  the  further  statement,  "  These  goods  will  be  reduced  one  cent 
a  yard  each  day  until  sold." 

This  collection  of — let  us  say,  wash  goods — is  piled  upon  a  cen- 
tre table,  and  a  ticket  posted  at  each  end  tells  the  story.  Those 
who  choose  may  pick  the  choicest  things  in  the  lot  at  24c.  a  yard. 

Now,  this  announcement  does  not  mean  the  same  to  all  minds. 
One  party  sees  a  pretty  piece  of  organdie  at  24c.  ;  she  likes  it  ;  to 
be  sure,  it  may  be  cheaper  to-morrow  or  next  day,  but  somebody 
else  may  take  it  in  the  meantime,  and,  the  more  she  thinks,  the 
more  she  hankers  for  that  particular  piece,  and  the  result  is  she 
takes  it  for  24c.  a  yard.  Her  cupidity  was  not  strong  enough  to 
combat  her  acquisitiveness,  and  this  is  the  class  of  customers  that 
pay  the  long  price. 

Others,  whose  hunger  for  a  bargain  cannot  be  appeased  by 
anything  but  a  bargain,  will  watch  a  favorite  piece  from  day  to  day, 
as  the  price  shrinks,  and  probably  the  quantity  likewise  shrinks, 
until  the  mark  is  reached  at  which  her  conflicting  characteristics 
balance,  or  one  overbears  the  other,  and  she  either  buys  the  goods 
or  drops  the  chase. 

Every  day's  drop  in  prices,  however,  ties  the  thoroughbred 
bargain-hunter  closer  to  her  game,  and  some  will  follow  the  scent 
from  day  to  day  as  keen  as  a  foxhound. 

Of  course,  a  line  of  goods  need  not  be  kept  on  the  table  in  any 
quantity  once  the  price  may  have  passed  below  reasonable  bounds. 
We  believe  the  daily  picking  the  lot  must  receive  would  keep  it 
equitably  priced  ;  as  the  price  goes  lower,  the  lot  may  be  replen- 
ished from  less  costly  goods,  and  the  transformation  of  the  pile 
would  be  gradual  and  complete.  Any  special  pieces  that  one  didn't 
wish  to  sacrifice  could  be  withdrawn  at  any  time  without  compro- 
mising the  plan. 

The  more  consequence  that  one  gave  to  this  feature,  the  more 
successful,  we  believe,  it  would  work. 

For  instance,  every  cloak  coming  toward  the  close  of  a  season 
could  be  reduced  25c.  each  day.  Dress  goods,  silks  and  all  piece 
goods  at  different  times  treated  the  same.  What  a  string  it  must 
prove  to  draw  the  curious  from  day  to  day. 

The  great  incentive  that  must  induce  many  to  buy  on  the 
moment  is  the  uncertainty  of  tenure  of  each  piece  or  article,  and 
the  probability  that  somebody  else  will  snap  it  up  shortly.  It  seems 
to  us  that  a  scheme  of  thi3  character  could  be  made  to  draw  like  a 
mustard  plaster  ;  it  has  been  tried  in  a  small  way  on  special  lines 
of  goods  ;  but,  to  our  knowledge,  has  never  been  undertaken  on  a 
general  scale.  Who  will  be  the  first  to  undertake  it  ?  Properly 
exploited  we  believe  it  will  prove  not  a  Klondike,  perhaps,  but  pay 
gravel  at  least. 


EMBROIDERY   THE    RAGE   IN    ENGLAND. 

English  fashion  journals  state  that  the  Duchess  of  Devonshire's 
famous  ball  has  given  an  immense  impetus  to  the  professional 
embroiderers,  who  have  up  to  very  recently  had  but  little  to  do  in 
their  special  branch  of  industry.  Now,  however,  their  day  of  harvest 
has  arrived.  Embroidery  in  silk,  with  or  without  jewels;  embroidery 
in  gold  or  silver  ;  in  black  or  white  galon  ;    embroidery  on  lace,  on 


gauze,  on  silk,  satin,  velvet,  brocade,  on  morning  dresses  and  on 
evening  dresses,  and  everywhere  and  anywhere,  has  set  in  like  an 
epidemic.  Garden-party  gowns  of  pale  lime-green  muslins  are 
embroidered  in  ecru  silk  with  applique  designs  in  openwork  of 
renaissance  lace,  lightly  touched  with  pearl  beads.  Indeed,  the 
ideal  gowns  for  fetes  of  an  open-air  description  seem  to  be  made  in 
silky  grass  lawns,  in  pale  tints,  draped  over  a  foundation  of  some 
contrasting  shade  of  rilk,  either  plain  or  glace.  Spotted  muslins 
worn  over  color  and  made  with  frills  innumerable  are  also  worn  ; 
and  the  dainty  organdie  and  tambour  muslins  are  very  fashionable. 


A  STRICTLY   "MODERN"    METHOD. 

From    The  London    Drapery  World. 

A  BATTLE-ROYAL  is  raging  between  the  fashionable  drapery- 
houses  of  New  York  and  the  couturieres  of  Paris.  It  seems 
that  a  game  of  diamond  cut  diamond  has  been  in  play  between  them 
for  many  past  seasons.  The  complaint  of  the  couturieres  is  that 
American  buyers  have  been  in  the  habit  of  coming  amongst  them 
and  direfully  deceiving  them.  These  gentlemen  and  ladies — for 
American  houses  frequently  and  sensibly  send  lady  buyers  to  the 
Old  World  centres  of  fashion — make  the  round  of  the  houses  in  the 
Rue  de  la  Paix  and  the  adjoining  locality,  take  stock  of  the  novelties 
in  costumes  and  millinery,  and  do  not  buy  largely.  They  invest  in 
a  few  of  the  choicest  costumes  and  articles  of  millinery,  and  board 
the  next  transatlantic  steamer  for  New  York.  There  they  copy 
the  costumes  and  millinery  they  have  purchased,  make  them  up  of 
French  fabrics,  put  them  on  the  market,  sell  them  at  a  price  much 
under  those  of  Paris.  The  Parisian  couturiere  resents  such  conduct 
as  unmitigatedly  mean,  which,  of  course,  it  is.  But  the  American 
dress  warehouseman  has  sinned  still  more  grievously.  He  has  got  out 
his  reproductions  of  Paris  fashions  in  time  to  export  them  to  Ger- 
many ere  the  Parisian  goods  can  be'  seen  in  the  Berlin  drapery 
establishments.  New  York  acknowledges  its  meanness,  and  glories 
in  it.  Paris  retaliates  in  characteristic  style.  Now,  whenever  an 
American  or  German  buyer  visits  a  Parisian  dress  warehouse,  and 
makes  a  purchase,  he  or  she  is  bound  by  contract  not  to  exhibit  the 
article  for  sale  before  a  certain  fixed  date,  which  enables  the  Paris 
house  to  place  its  goods,  through  its  agents  on  the  spot,  in  New  York 
and  Berlin.  Of  course,  the  buyer  readily  enough  makes  the  contract, 
but  still  it  is  not  certain  that  his  principals  keep  it.  In  any  case,  the 
Parisian  warehouseman  would  have  some  difficulty  in  preventing  an 
imitation  by  the  American  buyer.  A  clever  woman,  with  an 
artistic  eye,  experience,  and  a  good  memory,  inspecting  the  goods 
in  any  warehouse,  could  easily,  even  without  sketching  them  on  the 
spot,  imitate  them.  New  York  confesses  its  artistic  deficiencies 
and  inability  by  spending  its  money  to  steal  Parisian  ideas,  so  that 
the  French  couturiere  has  nothing  to  fear  from  American  invention 
or  talent  for  design.  The  dress  warehouseman  should  not  be  above 
taking  a  hint  from  his  German  rival,  by  establishing  branch  houses 
for  the  sale  of  his  goods  in  New  York  and  other  American  cities. 
It  would  not  then  pay  the  American  buyer  to  visit  Paris  in  search 
of  ideas. 


THE    COTTON     MILLS. 

The  cotton  industry  in  Canada  appears  to  be  in  a  flourishing 
condition.  After  running  half  time  only  for  nearly  two  years  the 
Cornwall  mills  of  the  Canada  Cotton  Co.  are  about  to  begin  work- 
ing full  time.  The  Merchants'  Cotton  Co.  and  the  Dominion 
Cotton  Mills  Co.  have  both  declared  dividends,  the  former  a  half- 
yearly  dividend  of  4  per  cent.,  and  the  latter  1  V2  per  cent,  for  the 
current  quarter. 


CANADIAN    GOODS     IN    AFRICA. 

The  Dominion  Suspender  Co.  are  shipping  immense  quantities 
of  suspenders  to  Africa. 
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Wm.  Taylor  Bailey 


SUCCESSOR    TO 


Peter  Schneider's  Sons  4  Co, 

27  and   29  Victoria  Square 

MONTREAL 

Upholstery  and  .  .  . 
.  .  .  Drapery  Goods 

Selling  Agents  for  STEAD  &   MILLER,  Philadelphia. 


1 
I 

f 

1 


MANUFACTURERS  OF 


Chenille  Curtains  and  Table  Covers 
Cotton  Derby  and  Tapestry  Curtains 
Cotton  Tapestries,  Silk  Tapestries 
Fine    Silk    Draperies,     Brocatelles 


APPERLY,  CURTIS  &  CO. 

.  .     1. tad. 

WEST  OF  ENGLAND 

Woollen  Manufacturers 


ti 
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Coverts 
Suitings 
Evening 
Dress  Goods 
Etc.,  Etc. 


Coatings 

Vicunas 

Saxonys 

Serges 

Trouserings 
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DUDBRIDGE  MILLS,  STROUD,  ENGLAND 

London  Office  :    15  Golden  Square,  W. 
21   GOLD  MEDALS  for  QUALITY  and  EXCELLENCE. 


IT    WOULD    BE 


I28p-LADIES' WAIST. 

To  be    made  with  or  without 

Fitted  Lining. 

Sizes  32,  34,  36,  38,  40,  43. 


A  NEW  IDEA 


IN    YOUR    STORE 


if  vou  were  to  introduce  the  sale  of  our.. 


uSi-Ltdles' Shirt  Waist. 
Sizes,  32,  34,  36,  3S,  40.  42, 44. 


10-cent  Paper  Pattern 

Guaranteed  to  fit  and  up  to  date  in  style. 

It   will    boom    the    sales    in    your    NOTION    DEPARTMENT    as    nothing    else    can. 


Send  a  Postal  for  details  to. 

233  to  237   FIFTH   AVENUE 
CHICAGO. 


SMALL    INVESTMENT.  LOW-PRICED     FASHION     SHEETS 

NEWSPAPER    CUTS    FREE. 


N 


TH 


ATTERh 


190  to  196  WEST  BROADWAY 
NEW  YORK. 
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NOTES    OF    THE    TRADE. 

THE  Toronto  Brass  Co.,  Limited,  are  selling  a  pant  display 
stand  which  is  the  cheapest  ever  offered  to  the  trade,  made  in 
assorted  sizes,  at  $6  and  $g  per  dozen,  according  to  finish  desired. 
This  firm,  by  manufacturing  every  article  on  their  own  premises 
and  selling  direct  to  the  consumer,  can  give  prices  on  store  and  win- 
dow fixtures  that  cannot  be  beaten.  See  cut  of  above  line  displayed 
in  this  issue. 

Ringwood  gloves  in  blacks,  creams  and  fancy  colors  at  all  prices, 
are  one  of  Brophy,  Cains  &  Co.'s  specialties. 

Raccoon  and  wombat  coats  of  exceptional  value  are  being 
shown  by  James  Coristine  &  Co.,  Montreal.  Write  for  a  sample 
garment. 

New  fresh  goods  that  sell  rapidly  are  what  W.  R.  Brock  &  Co. 
are  showing  for  fall  in  ribbons  and  laces.  Call  and  inspect  their 
stock,  it  will  pay  you.     They  have  new  goods  arriving  weekly. 

The  Dominion  Suspender  Co.  are  making  some  beautiful 
finished  suspenders  in  high-grade  goods.  All  that  are  retailed  at 
50c.  or  over  have  attached  to  them  a  guarantee  that  if  not  satis- 
factory they  will  be  replaced. 

From  an  economical  stand-point  nothing  can  approach  the 
down  comforter.  It  is  a  pretty  bed-covering.  The  weight  is  hardly 
perceptible,  and  it  excels  other  coverings  for  warmth.  The  Toronto 
Feather  &  Down  Co.,  Limited,  show  a  large  range,  and  at  prices 
that  must  readily  command  the  attention  of  buyers. 


SPRING    BLOUSES. 

Tooke  Bros.'  blouse  trade  promises  to  be  very  large,  if  we  may 
judge  from  the  display  of  spring  samples  for  1898.  Original  ideas 
and  first-class  materials  are  the  predominating  features  of  these 
samples.     The  firm  claim  that  their  latest  pattern  is  simply  perfec- 


DOMINION  GLOVE  WORKS 

GLEN  WILLIAflS,  ONT. 

Manufacturers  of  .  .  . 

GLOVES,  MITTENS 
anc  GAUNTLETS 

Fine  Kid,  Suede  and  Para  Buck  GLOVES  and  MITTS. 
Dog-Skin  Driving  and  Coaching  GLOVES. 


Agents. 


GEO.  D.  ROSS  &  CO.,  MONTREAL,  QUE. 

Agent  Wanted 

Resident  in  Montreal,  with  first-class 
connection  amongst  leading  warehouse- 
men, to  represent  Belfast  (Ireland) 
manufacturer  of     .     .      . 

COOKING  APRONS,  CHILDREN'S 
OVERALLS,  BLOUSES,  Etc. 

Address  Box  7,  Dry  Goods  Review. 


tion  in  fit.  The  cut  of  one  of  these  blouses,  which  appears  else- 
where in  this  paper,  is  taken  from  a  photograph  by  one  of  their 
employes. 

A  GOOD  DISPLAY  IS    HALF   THE   SALE. 

If  goods  are  well  draped  and  arranged  with  the  assistance  of 
window  and  counter  fixtures  the  dealer  finds,  by  increase  of  sales, 
that  which  the  Toronto  Brass  Co.,  Limited,  claim,  namely  :  A 
good  display  is  half  the  sale.  The  company  have  fixtures  in  stock 
to  suit  every  class  of  trade  and  can  supply,  in  a  very  short  time, 
any  special  fixture  that  a  merchant  may  require.  A  design  should 
be  submitted  to  them  or  word  sent  of  just  what  kind  of  a  fixture 
you  would  like  made  and  they  will  endeavor  to  give  you  perfect 
satisfaction.  Attention  is  called  to  a  cut  of  a  fixture  shown  in  this 
issue  which  is  selling  at  a  very  low  figure. 


SPRING    HATS    FOR     MEN. 

Samples  of  spring  hats  of  English  make  are  now  ready  to  be 
shown  the  trade.  A.  A.  Allan  &  Co.  report  that  there  is  not  much 
change  in  styles,  and  both  the  flat  set  and  the  roll-curl  are  being 
shown  for  the  coming  season  with  the  medium  height  in  crowns. 
The  samples  of  the  United  States  manufacturers  are  not  yet  ready 
for  spring. 


FUR    NECKWEAR. 

The  new  styles  in  ladies'  fur  neckwear  shown  by  James  Coris- 
tine &  Co.,  Montreal,  are  meeting  with  much  favor.  They  are 
giving  special  attention  to  this  class  of  goods  this  season.  Send  for 
prices. 


Brophy,  Cains  &  Co.  are  showing  some  "  Cedo  Nulli "  finger- 
ing that  compares  favorably  with  the  best  English  imported   goods. 


c 


ANADIAN  COLORED         '      ' 

COTTON pALL  . 

MILLS  COMPANY 


1897 


Cottonades,  Tickings,  Denims,  Awn= 
ings,  Shirtings,  Flannelettes,  Qing= 
hams,  Zephyrs,  Skirtings,  Dress 
Goods,  Lawns,  Crinkles,  Cotton 
Blankets,  Angolas,  Yarns,  etc. 


Wholesale  Trade 
only  supplied 


D.  MORRICE,  SONS  &  GO.  AGENTS 

MONTREAL  and  TORONTO 


Anderson  &  Co.,  Toronto 

Importers  and  Manufacturers  of 

HATS,     CAPS,     STRAWS     AND     FURS 

FUR  DYE  WORKS 

We  make  a  specialty 
of  fine  fur  Hats'  and 
confine  our  trade  as 
much  as  possible  to 
case  lots  —  saving  a 
merchant  for  the  pay- 
ng  of  wholesale  ware- 
housing in  this  country. 
Give  us  a  call  during 
Exhibition  week. 
24  WELLINGTON   STREET  WEST. 
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Stewart's 
Indestructible 


«^6    <J£    <eS» 


Skirt 
Protector 


There  is  both  pleasure  and  profit  in 
selling  a  good  thing  !  And  a  thor- 
oughly  good   thing   is  ... 

Stewart's  Indestructible 
Skirt  Protector. 


This  article  gives  to  the  Skirt  a  finish  that  no  other  protector  can  approach. 

A  Cabinet 

as  shown  in  accompany- 
ing cut,  given  free  with 
first  purchase  of  12 
Spools,  or  3  gross,  any 
shades  desired. 


To  be  had  from  all 
the  leading  wholesale 
houses. 

Ask    for    "STEWART'S,''    and    Stewart's    only. 


A   fall  line  of  Shades  carried  by... 


Sole  Agents. 


♦  ♦  ♦ 


BAKER  &  BROWN 

260  St.  James  Street,    MONTREAL 
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SOMETHING    THE    SAME    IN    TORONTO. 

A  MIDDLE-AGED  lady  came  to  me  last  Sunday  and  said  : 
"  The  wheel  will  ruin  the  morals  of  Boston."  I  asked  how. 
She  answered  :  "  Why,  women  neglect  their  homes  and  men  neglect 
their  families.  They  are  wheel  crazy."  And  this  all  seems  true. 
There  are  about  2,000  wheels  pass  my  house  every  Sunday.  To 
straddle  a  wheel  is  about  as  undignified  a  position  as  a  person  could 
get  into,  and  yet  what  were  dignified  women  a  few  years  ago  are 
now  seen  straddling  a  bicycle  with  their  nether  limbs  dangling  in 
space  like  those  of  an  unemployed  drummer  seated  on  a  cracker 
barrel  in  front  of  a  country  store  waiting  for  orders  to  go  to  him. 
Verily,  we  know  not  what  a  day  may  bring  forth. — Fiber  and 
Fabric. 


SWISS     EMBROIDERED    HANDKERCHIEFS. 

The  productions  of  three  of  the  largest  embroidered  handker- 
chief manufacturers  are  to  be  seen  in  W.  R.  Brock's  assortment. 
The  selection  is  good,  the  value  away  above  par. 


A  BIG   BOWMANVILLE    STORE    ROBBED. 

The  large  dry  goods  and  grocery  stores  of  the  Mason  Co.  at 
Bowmanville  were  burglariously  eritered  on  the  night  of  Aug.  25 
through  the  rear  of  the  buildings.  The  bars  across  the  window 
were  bent  so  as  to  admit  the  body  of  a  small  man.  Then  the  door 
was  opened  and   free  entrance   was  secured  to  the  several  depart- 


ments. A  large  quantity  of  men's  clothing,  underwear,  boots  and 
shoes,  ties  and  two  valises  were  taken.  The  night  watchman  on 
duty  saw  no  one  in  the  buildings  after  the  establishment  was  closed 
at  6.30  p.m. 

BEAUTY  AT  SMALL   COST. 

The  Toronto  Feather  &  Down  Co.,  Limited,  are  showing  an 
extensive  range  of  fancy  chair  backs  and  silk  cosies.  These  goods 
are  exceedingly  pretty,  and  within  the  reach  of  all,  and  must  help 
greatly  in  making  the  home  attractive. 


BICYCLE   HOSE. 


Ladies'  and  gent's  bicycle  or  golf  hose  are  being  shown  by  W. 
R.  Brock  &  Co.  in  a  large  variety  of  patterns  and  colorings  ;  also 
the  footless  hose  for  men's  wear  at  popular  prices. 


THE  EXHIBITION. 

During  the  Exhibition  in  Toronto,  from  Aug.  31  to  Sept.  11, 
Mr.  J.  H.  Parkhill,  representing  ihe  Alaska  Feather  &  Down  Co., 
will  be  at  his  sample  room,  72  Arcade,  Yonge  street,  every 
morning  to  show  visitors  some  fine  values  in  comforters  and  down 
cushions. 


ENLARGING    THE     FACTORY. 

The  Niagara  Neckwear  Co.,  (D.  S.  Co.)  Niagata  Falls,  are 
about  to  add  a  large  addition  to  their  factory.  They  are  working 
overtime  to  keep  up  with  the  demand  for  their  productions. 
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MILL    NO.   I. 


MILL  NO.  2. 


The 


Penman  Manufacturing  Co 


HEAD  OFFICE  :     PARIS,  ONT. 


Limited 


Selling  Agents  :    D.  MORRICE,  SONS  &  CO.,  Montreal  and  Toronto. 


MILL    NO.  3. 

The  Oldest  and  Largest  Manufacturers  of 

KNITTED  GOODS 

in  Canada.  Manufacturers  of  every  description  of  Men's, 
Ladies',  Misses',  Youths'  and  Children's  Underwear,  Hose, 
Half  Hose,  Knitted  Top  Shirts  and  SWEATERS. 


JLJL    ?&£& 


MILL   NO.  4. 


The  travellers  of  all  the  best  wholesale 
houses  in  Canada  now  carry  full  lines  of 
our  make.  Be  sure  you  see  them  when 
placing  your  Fall  Orders.     .     .     . 
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MILL   NO.  5. 


MILL  NO.  6. 
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A  TALK    ON   THE    KID    GLOVE   SITUATION. 


M* 


MR.     I'KWNY    VISITS    CANADA. 

EMIL  1'EVVNY,  of  Grenoble,  France,  proprietor  of  the 
great  glove  manufacturing  concern  which  bears  his  name,  is 
visiting  his  Canadian  and  American  agencies,  while  his  able  partner, 
Mr.  Victor  Carres,  remains  in  charge  of  the  factory.  In  conversa- 
tion with  a  REVIEW  reporter  Mr.  Pewny,  who  does  an  extensive 
trade  with  the  great  I'aris  and  London  houses,  stated  that  the  Cana- 
dian fashions  in  gloves  are  not  at  all  influenced  by  these  two  great 
European  centres,  and  only  to  a  limited  extent  by  the  United  States 
market. 

As  regards  the  I'aris  glove  fashions,  none  but  plain  goods  are 
being  sold  there,  the  most  popular  lines  being  in  whites  and  light 
colors.  Embroideries  are  no  longer  worn.  With  commendable 
judgment  the  Paris  houses  object  to  fancy  finished  goods,  and  pre- 
fer to  expend  the  extra  of  buttons,  embroideries,  etc.,  in  better 
qualities.  Every  first-class  dry  goods  house  in  Paris  carries  Emil 
Pewny  &  Co  's  goods.  Amongst  these  are  the  Bon  Marche, 
Louvre,  Printemps,  Grauve  Maison  de  Blanc,  Maison  a  1'  Opera 
and  numerous  others. 

The  fashions  in  London  are  quite  different  to  Paris,  and,  as 
stated  above,  have  little  bearing  on  Canadian  fashions.  There  are 
no  special  features  on  the  London  market  at  present.  In  London 
Messrs.  Pewny  &  Co.  supply  the  wholesale  trade  only. 

As  regards  skins,  Mr.  Pewny  told  The  Review  that  the  recent 
unsettled  condition  of  the  American  tariff  led  to  that  market  being 
flooded  with  gloves,  in  anticipation  of  an  increased  duty,  and  it 
was  feared  by  the  raw  skin  speculators  that  business  would  be  dull. 
As  a  consequence  the  price  of  skins  declined  20  per  cent.  Pewny 
&  Co.,  with  great  foresight,  seized  the  opportunity  and  purchased 
largely.  They  are  reaping  the  benefit  of  this,  as  the  price  of  skins 
has  advanced  again,  while  the  demand  for  gloves  in  the  States  con- 
tinues to  be  brisk.  It  is  obvious  that  Messrs.  Emil  Pewny  &  Co. 
can  afford  to  put  better  quality  into  their  gloves  than  some  of  their 
less  fortunate  competitors,  who,  not  possessing  the  requisite  capital 
and  assured  advance  orders,  were  unable  to  take  advantage  of  the 
drop  in  prices. 

"  Do  you  intend  to  reduce  your  prices  here,  as  you  have  pur- 
chased your  skins  cheaper?"  asked  the  reporter.  "No,"  said 
Mr.  Pewny,  "we  do  not  intend  to  do  that.  If  prices  are  once 
reduced  it  is  very  difficult  to  get  them  up  again,  no  matter  what  the 


circumstances  are.  We  intend  to  improve  the  quality,  but  prices 
will  remain  as  before.  Our  course  is  justified,  because  no  retailer 
will  pay  more  for  his  standard  lines  when  the  price  of  skins  advances 
— as  it  is  likely  to  do  at  any  time,  being  a  speculative  article,  like 
wheat." 

As  far  as  the  American  market  is  concerned,  he  thought  it  pre- 
sented itself  under  very  favorable  auspices.  When  the  new  tariff 
was  first  announced  it  was  feared  that  the  great  increase  in  duty 
(from  3(52.25  to  $3  for  4  B.  plain  French  gloves,  40c.  extra  for 
embroidered,  and  an  additional  40c.  for  pique  sewn,  per  dozen) 
would  reduce  the  sales  of  French  gloves  to  a  minimum,  but  good 
crops  and  a  scarcity  of  wheat  combined  have  so  improved  the  con- 
dition of  business  in  the  United  States  that  the  trade  are  in  a  position 
to  pay  the  manufacturer  the  increased  prices  the  Dingley  Bill  has 
made  necessary.  Mr.  Pewny  thinks  that  business  in  Canada  is 
greatly  influenced  by  the  condition  of  the  American  market.  "  A 
wave  of  prosperity  is  sweeping  over  the  latter  country,"  said  he, 
"and  I  sincerely  hope  and  believe  it  will  extend  to  this  country.  Of 
late  you  have  had  some  trying  periods,  but  better  times  are  at  hand." 

After  having  seen  his  numerous  Canadian  friends  Mr.  Pewny 
will  make  a  tour  through  different  parts  of  the  United  States  and 
will  then  return  to  France. 

KID     GLOVE     NOTES. 

Although  it  is  early  yet  to  expect  a  general  demand  for  kid 
gloves,  yet  the  unusually  cool  weather  which  characterised  the 
latter  part  of  August  created  some  enquiry,  and  had  an  awakening 
effect  on  many  dealers  who  are  finding  their  stocks  very  low  in 
volume  compared  with  previous  similar  dates.  This  is  accounted 
for  by  an  unusually  long  selling  season  in  the  spring,  and  it 
appears  evident  that  many  early  import  orders  will  have  to  be  sup- 
plemented in  order  to  meet  the  demand  of  holiday  trade  in  Decem- 
ber. No  doubt,  kid  gloves  of  reliable  quality  will  form  a  much 
larger  gift  article  this  year  than  formerly,  simply  because  an  up-to- 
date,  stylish  glove  in  correct  shade,  with,  say,  three  large  oxydize 
domes,  is  undoubtedly  more  acceptable  to  discriminating  women 
— and  what  woman  is  not  so  in  this  fashionable  age  ? — than  the 
older,  plain  and  generally  less  aggressive  styles. 

It  is  necessary  to  provide  for  stock  of  fresh-looking,  attractive 
styles  of  catchy  appearance,  remembering  that  many  women  fit 
their  eyes  first  and  hands  afterwards.  The  want  of  such  goods  will 
tell  quickly  against  the  returns  of  any  glove  department.    In  choice 
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KLUGE  BROS. 
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Proprietors 

<$y  274  &  276  Church  St.  *'£(£ 
AEWYORK. 


CREFELD 


LONDON 


PARIS 
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hfECKWEy\R  LABELS 
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SHOE.  LABELS. 
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The  Wholesale  House  that 
supplies   you   with 


«c£       «^5 


North  Star,  Crescent 
and  Pearl 

Cotton  Batting  gives  you  the  best  value  obtainable. 

Even  the  Pearl  grade  is  guaranteed  stronger 
and  better  adapted  to  requirements  than  any 
grade  of  any  other  batting. 

These  grades  are  the  strongest,  handsomest 
and  most  desirable  cotton  bats  obtainable. 

NOTHING  DECEPTIVE 

They  look  well  in  the  roll.  They  have  the 
strength  and  qualities  required  by  the  consumer 
after  unrolling.     They  make  strong  comforters. 

When  you  unroll  and  unfold  them  you  can 
test  the  strength  and  they  will  not  fall  apart  like  so 
much  chalk.  You  can't  blow  them  to  pieces  in  a 
hurry. 

THREE  GRADES.    THREE  PRICES. 
THE  BEST  AT  THE  PRICE. 


No  other  Thread 
EQUALS 


CLAP PE RTD  H  "S 


WRITE     FOR     SAMPLES. 


Wm,  Clapperton  &  Co, 


165    St.    Jam-s  St 

MONTREAL 


Wm.  Parks  &  SotCl 


imited 


P  Grey  Cottons,  Sheetings,  Drills  and  White  Ducks,  Ging- 
hams, Shirtings,  Tickings,  Denims  and  Cottonades,  in 
Plain  and  Fancy  Mixed  Patterns.  Cotton  Yarns,  Carpet 
Warps,  Ball  Knitting  Cottons,  Hosiery  Yarns,  Beam  Warps, 
for  Woolen  Mills,  and  Yarns  for  Manufacturers"  use. 


Agents    .    .     . 

J.  SPROUL  SMITH 
DAVID  KAY,  Prase 
JOHN   HALL 
Beam 


nuf*jjkfirers 

T^^ONLY  "WATER  TWIST"  YARN    MADE  IN  CANADA 

HILLS  !  NEW  BRUNSWICK  COTTON  MILLS 


ngton  Street  West,  Toronto 
tling,  Montreal. 
3^Front  Street  East,  Toronto,  Special  Agent  for 
for  Ontario. 


ST.  JOHN  COTTON  MILLS 


ST.  JOHN,  N.B. 
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variety  we  were  shown  this  class  of  stock  in  the  ' '  Jammet ' '  make 
of  French  goods,  though  the  apparent  surplus  was  rapidly  de- 
creasing. 

Effect,  more  than  quality,  is  unfortunately  the  key  note  in  the 
lower  grades,  and  some  dealers  have  placed  orders  for  considerable 
quantities  of  Italian  and  Austrian  makes.  It  seems  a  pity  to  estab- 
lish this  class  of  trade,  but  the  public  soon  discover  that  any  line 
at  less  than  $i  retail  in  the  regular  way  is  not  to  be  depended 
upon. 

Some  very  effective  goods  in  lambskin  at  these  figures  are  in 
the  market,  and  samples  may  always  be  had  by  writing  the  glove 
house  who  advertise  in  this  paper. 

Regarding  colors  for  fall,  as  previously  suggested,  tans,  medium 
and  dark,  myrtle,  navy  and  green  are  in  demand.  Lemon  and 
white  will  also  be  popular  in  high  qualities. 

Importers  are  receiving  stocks,  and  a  general  delivery  may  be 
looked  for  this  week. 


A    CANADIAN     IN    JAPAN. 

In  a  recent  issue  of  The  Yokohama,  Japan,  Daily  Advertiser 
there  is  a  reference  to  a  member  of  the  Canadian  silk  trade  which 
will  interest  readers.      Our  Japan  contemporary  says  : 

"  We  notice  that  Mr.  J.  Frank  Riepert,  of  Montreal,  one  of  the 
pioneer  importers  of  Japanese  silk  goods  into  Canada,  is  again 
visiting  this  country  in  the  interests  of  his  growing  business.  Mr. 
Riepert  has  recently  returned  here  from  the  interior,  having 
traversed  all  the  principal  silk  districts,  and  reports  having  con- 
cluded very  satisfactory  contracts  with  some  of  the  best  silk  weavers 
for  the  exclusive  control  of  a  large  variety  of  new  and  taking 
designs  in  fancy  and  brocaded  silks.  Like  other  observers  he  was 
astonished  at  the  great  advance  in  the  prices  paid  for  all  classes  of 
labor  since  his  previous  visits,  which  considerably  increases  the  cost 
of  all  manufactured  articles — and,  of  course,  this  applies  also  to 
manufactured  silks.  However,  the  work  turned  out  by  the  Japanese 
looms  has  so  improved  during  late  years  that  there  is  no  doubt  that 
in  spite  of  its  increased  cost  it  will  continue  as  popular  as  ever." 
Mr.  Riepert  sailed  for  Montreal  on  July  30,  via  Vancouver,  on  the 
C.P.  R.  steamer  Empress  of  Japan. 


HEAVY    DRY  GOODS    FAILURE. 

Mr.  Conrad  Vallee,  of  C.  Yallee  &  Frere,  dry  goods  merchants, 
of  the  city  of  Montreal,  assigned  on  August  24  at  the  demand  of 
De  Blois  Thibaudeau,  accountant,  with  liabilities  of  a  little  over 
$20,000.  The  principal  creditors  are  :  Thibaudeau  Bros.,  $5,600; 
Lonsdale,  Reid  &  Co.,  $4,700  ;  J.  Johnston  &  Co.,  $2,900  ;  Gault 
Bros.  Co.,  $1,400  ;  Caverhill  &  Kissock,  $1,090  ;  Mrs.  C.  Vallee, 
$2,800;  De  Blois  Thibaudeau,  $666.02;  McLean  &  Co.,  $486; 
J.  R.  B.  Smith  &  Co.,  $451  ;  Fitzgibbon,  Schafheitlin  &  Co., 
$562  ;  Kyle,  Cheesbrough  &  Co.,  $435. 


LINTON'S  OFFER  ACCEPTED. 

The  creditors  of  Messrs.  Robert  Linton  &  Co.  met  on  August 
18.  Two  offers  were  submitted  by  the  firm,  one  of  35c.  on  the 
dollar,  cash,  and  another  of  40c.  at  three,  six,  nine  and  twelve 
months.  The  first  offer  was  accepted  by  the  Canadian  creditors, 
though  several  British  houses  have  to  be  heard  from.  The  liabilities 
to  Old  Country  firms  amount  to  about  $13,000. 


FOR    FALL. 

Feathers  are  fairly  flying  at  the  factory  of  the  Alaska  Feather  & 
Down  Co.  The  down  separators  find  it  hard  to  keep  up  with 
the  demand  made  upon  them  by  the  quilt  department  of  the  com- 
pany. Delivery  of  goods  is  promised  to  the  trade  for  the  middle  of 
September,  and  this  means  20  hours  overtime  every  week  until 
further  notice. 


A  SERIOUS  FAILURE. 

Messrs.  Laramee  &  Massicotte,  a  retail  dry  goods  firm  doing 
business  in  Montreal,  have  assigned.  The  liabilities  amount  to 
nearly  $43,000,  and  a  number  of  prominent  wholesale  houses  are 
interested.  The  principal  creditors  are:  Thibaudeau  &  Co., 
$6,585;  Thos.  May  &  Co.,  $4,526;  Mclntyre,  Son  &  Co.,  $2,941; 
Gault  Bros.  Co.,  $2,993  ;  S.  Greenshields,  Son  &  Co.,  $1,935  ;  J. 
Johnston  &  Co.,  $1,182;  P.  Garneau,  Sons  &  Co. ,  Quebec,  $1,761; 
Caverhill,  Kissock  &  Co.,  $1,671  ;  Macdonald  &  Co.,  Toronto, 
$1,727;  W.  Agnew  &  Co.,  $1,412;  Finley,  Sm'.th  &  Co.,  $740; 
Kyle,  Cheesbrough  &  Co.,  $595  ;  Tooke  Bros.,  $1,271  ;  Theoret  , 
&  Co.,  $599;  J.  R.  B.  Smith  &  Co.,  $643;  D.  McCall,  $362;  H. 
O.  Eddy,  $298;  Kemp  Manufacturing  Co.,  Toronto,  $605;  Banque 
d'Hochelaga,  $2,000;  E.  A.  Genereux,  rent,  $2,654. 


A  STATEMENT  REGARDING  STAPLES. 

John  Macdonald  &  Co.  are  having  a  great  run  in  linens  at  pre- 
sent. They  have  just  received  a  third  repeat  in  their  64-inch 
damask  tabling,  also  one  and  two  repeats  in  many  other  lines. 
Staple  goods,  as  everyone  is  aware,  are  being  sold  on  a  very  close 
margin  of  profit.  In  comparison  of  values,  John  Macdonald  & 
Co.  would  like  to  impress  the  trade  with  the  fact  that  they  do  not 
sell  domestic  staples  at  net  prices,  but  allow  a  liberal  discount  for 
cash.  Besides  a  full  assortment  of  regular  lines,  they  are  show- 
ing some  specialties  in  mill  clearing  lots,  one  being  a  cotton  shirt- 
ing, the  price  of  which  is  simply  unequalled  in  the  trade  ;  also  a 
special  line  of  grey  cotton,  and  two  of  French  canvas. 


WE   BLUSH. 

Mr.  R.  C.  Wilkins,  of  "  Rooster  Brand"  clothing  fame,  tells 
us  that  in  response  to  his  advertisement  in  the  August  issue  of  The 
Review  he  received  an  enquiry  and  request  for  samples  from  a 
firm  rated  very  near  $1,000,000.  The  samples  were  sent,  and  an 
order  was  received  shortly  afterwards.  Since  then  this  firm  have 
reordered  three  times.  The  moral  of  this  tale,  says  Mr.  Wilkins, 
is,  that  if  you  want  to  do  business  with  million-dollar  firms  you 
should  advertise  in  The  Dry  Goods  Review. 


MAY   BE  ASKED  TO  RESIGN. 

What  one  expects  to    see    shortly    is    something    like    this  : 
' '  Wanted  —An    advertisement  manager    for  the    Dominion   Sus- 
pender Co."      The  present  occupant  of  the  position  will,  no  doubt, 
be  requested  to  resign  when  the  firm  looks  at  its  advertisement  in 
this  number  of  The  Review. 


WILKINS'   QUEBEC  AGENTS. 

Mr.  Robert  C.  Wilkins  has  appointed  Mr.  Joseph  Frederick  as 
his  agent  for  Quebec  city,  with  offices  at  69  St.  Peter  street.  Mr. 
Frederick  is  well  known  in  dry  goods  circles,  having  been  for  the 
past  24  years  with  Messrs.  McClimont  &  Co.,  wholesale  dry  goods, 
Quebec. 


NEW  OFFICES. 

James  Coristine  &  Co.  have  just  completed  their  handsome  new  ' 
offices  on  the  corner  of  St.  Paul   and  St.  Nicholas  streets.      This 
additional   improvement   gives  them  the  finest  factory,  warehouses 
and  offices  in  the  hat  and  fur  trade  in  Montreal. 


BOATING    SHAWLS    AND    EVENING    WRAPS. 

The  demand  for  these  still  continues,  and  W.  R.  Brock  &  Co. 
can  always  meet  such  demands.  Their  stock  of  honey-comb  and 
fancy  knit  shawls  will  meet  the  trade's  requirements  and  are  Ai 
value. 
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BELGIAN 


SEWING    COTTON. 


"Cat" 


Grand  Prize:    Paris  and  Antwerp 

BEST  AND  CHEAPEST 

Strong,  Even  and  Elastic 

^^*         %/rt         f^* 

Sole  Agent  for  Canada  : 

Jno.  A.   Robertson 


Write  direct  for  Samples, 
and  ask  leading  Wholesale 
Houses  for  Quotations. 


Board  of  Trade  Building, 

.   .   .   MONTREAL 


Finley,  Smith 
&  Co. 


Importers  of 


WOOLLENS  an* 

TAILORS' 
TRIMMINGS 


29  VICTORIA  SQUARE 


WM.   C.    FINLEY 
J.    R.    SMITH 


Montreal 


Thibaudcau  Bros. 

&  Co. 


Importers    of- 

ENGLISH  . 
FRENCH  .  . 
GERMAN  & 
AMERICAN 


BY  GOODS 


THIBAUDEAU  FRERES  &  CIE. 

Quebec. 
THIBAUDEAU  BROTHERS  &  CO. 

London,  Eng. 
THIBAUDEAU  BROS.  <£  CO. 

332  St.  Paul  St. 

MONTREAL 


John  Fisher,  Son  &  Co. 

442  and  444  St.  James  Street 

^       MONTREAL 

WOOLLENS 


AND 


Tailors'  Trimmings 

Fall  Samples  are  now  in  the  hands  of  our  tra- 
vellers. Kindly  reserve  orders  until  you  have  seen 
our  line,  which  is  the  largest  and  most  varied  we 
have  ever  shown.    .    .     . 


SAMPLES  FORWARDED  ON  APPLICATION 


JOHN  FISHER  &  SONS 

Manufacturers  and  Merchants 
HUDDERSFIELD,  Eng:. 


02 
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BRUSH    UP. 

The  merchant  of  to-day  who  fears  competition  has  outlived  his 
usefulness. 

He  cannot  overcome  the  obstacles  that  his  more  progressive 
neighbors  overcome  easily. 

And  he  seeks  relief  in  cursing  his  luck. 

He  thinks  that  the  times  are  at  fault,  and  that  he  is  faultless. 

If  he  could  think  the  other  way  he  would  be  nearer  the  truth. 

When  a  man  is  unable  to  overcome  the  conditions  that  must  be 
mastered,   there  is  something  wrong  with  him. 

There  are  many  furnishers  in  this  country  who  believe  that  the 
days  of  prosperity  will  never  come  again. 

Probably  not  for  them. 

The  cause  is  evident. 

New  men  with  new  ideas  have  come  into  the  field. 

They  have  more  ways  of  catching  trade  than  the  old-timers. 

They  have  studied  every  channel  that  bears  trade,  and  they 
employ  every  modern  method  to  turn  the  trade  into  their  shops. 

You  cannot  sit  behind  a  counter  and  think  prosperity  into  your 
shop. 

You  will  have  to  get  up  and  hustle. 

Suppose  you  look  at  the  conditions. 

What  are  they  ? 

You  have  a  store  that  is  stocked  with  goods. 

The  goods  don't  sell. 

Why? 

Perhaps  you  deal  with  old  fogy  houses. 

Perhaps  you  are  set  in  your  ideas. 

Perhaps  you  think  that  because  a  certain  article  sold  well  five 
or  six  years  ago,  that  it  will  sell  well  now. 

Perhaps  you  do  not  keep  bright,  up-to-date  goods,  in  a  bright, 
up  to-date  shop. 

Look  about  you 

Inspect  the  new  stores. 

Keep  thoroughly  posted  on  the  new  goods. 

Know  the  progressive  manufacturers. 

Listen  to  the  advice  of  sensible  salesmen. 

Employ  the  methods  that  the  new  and  successful  merchants 
employ. 

Don't  think  you  know  it  all. 

Don't  do  business  as  your  father  did  it. 

Don't  be  obstinate. 

Don't  be  opinionated. 

Don't  be  blue. 

Just  make  a  strong  effort  to  brush  the  cobwebs  away. 

Be  young, 

Be  modern, 

Welcome  honest  competition,  meet  it, 

Battle  with  it — lead  it. 

The  times  have  changed. 

Business  to-day  is  done  on  methods  peculiar  to  to-day. 

Every  age  has  its  methods. 

Are  you  employing  the  methods  of  to-day  ? — -Haberdasher. 


REGISTERING   LARGE   SALES. 

The  National  Cash  Register  Co.,  of  Dayton,  Ohio,  U.S.A.,  have 
just  added  some  improvements  to  their  No.  79  registers,  which 
make  them  available  in  stores  where  it  is  sometimes  necessary  to 
reo-ister  single  transactions  amounting  to  more  than  $100.  The 
registering  capacity  of  these  machines  has  been  increased  from 
^99.99  to  $999.99,  while  at  the  same  time  it  is  possible  to  keep  a 
separate  account  of  the  sales  in  the  different  dep  artments  oi  the 
store  or  to  keep  separate  the  sales  of  each  clerk  in  the  store.  This 
should  open  up  a  new  field  for  the  use  of  the  cash  register. 


ARTICLES  FOR  SALE. 


FOK  SALE,  UNDER  PRICE,  A  NO.  79  CHEQUE  PRINTING  NATIONAL  CASH 
Register;  in  use  but  a  very  short  tirnt  ;  will  be  sold  on  account  of  the  former 
own«r  going  out  of  business  at  $75  less  than  the  amount  paid  for  it :  guaranteed  in 
perfect  condition.     Blanchard  &  Co. ,  Windsor,  N.  S.  (t.  f.) 


BUSINESS  FOR  SALE. 


DRY  GOODS  BUSINESS  IN  GOOD  TOWN  OF  4  coo  ;  ESTABLISHED  ro 
years  ;  in  that  time  the  ownrr  made  a  competency  ;  annual  lurn-over  $20,000  ;  stock 
about  $7  500  ;  price  85c.  on  the  $,  "%  cash,  balance  in  2,  4  and  6  months  at  7  per  cent- 
secured  ;  goods  that  may  arrive  for  fall  would  not  be  included  Apply  "  S.  S  M  ,''  care  of 
Dky  Goods  Review.     Sole  reason  for  selling,  ill-health. 


R.  FLAWS  &  SON 


Dry  Goods  Commission  Agents 
Manchester  Bldg.,  Melinda  St. 


Toronto. 


1 


MARINE  INSURANCE. 

The  Open  Policies  issued  by  the  MANNHEIM  INSUR- 
ANCE CO.  (Capital  Two  Million  Dollars)  cover  goods  from 
the  time  they  are  shipped  until  delivered  at  your  warehouse. 


For  rates  and  further  particulars  apply  to 
JAS.    J.      RILEY      &       SONS,        Managers  for  Canada,         MONTREAL. 


"FITS  LIKE  A  GLOVE.' 

THOMSON'S 

ENGLISH    MADE, 
"Glove-Fitting."    Long  Waisted.     Trade  Mark 


CORSETS 


At  Popular 
Prices. 


TWELVE  FIRST  MEDALS. 


The  Perfection  of  Shape,    Finish  and  Durability. 

APPROVED  by  the  whole  polite  world. 
SALE  OVER  ONE  MILLION  PAIR8  ANNUALLY. 
A  large  stock  of  these  GOOD  VALUE  Corsets  always  on  hand  at 

JOHN    MACDONALD    &    CO'S,    TORONTO, 
BUWTJFACTTJRERS  :  W.  S.  THOMSON  &  CO.,  LIMITED,  LONDON. 

See  that  every  Corset  is  marked  "THOMSON'S  GLOVE  FITTING,"  and  bean 
our  Trade  Mark,  the  Crown.     Nn  others  are  genuine. 


World  Wide  Popularity 


The  Delicious  Perfume. 


Crab  Apple  Blossoms 

EXTRA   CONCENTRATED 

Put  up  in    i,   2,   3,   4,  6,   8,  and  16 
ounce   bottles. 

And  the  Celebrated 

Crown  Lavender  Salts 

Annual  sales  exceed  500,000  bottles. 
Sold  everywhere. 

THE  CROWN   PERFUMERY  CO. 

177  New  Bond  St.,  London,  Eng. 
By  all  principal  dealers   in   perfumery. 


Blarney  Yarns 

Manufactured  by 

MARTIN   MAHONY  &  BRO.  Ltd. 


FINGERINGS 

In  6-lb.   spindles 

SAXONYS 

In  i-lb.  boxes  and  2-oz.  hanks. 

MENDINGS 

On  cards  and  %  oz.  skeins,  l/i  gross 
in  box. 


.    .    Blarney,  Cork,  IRELAND 

These  celebrated  wools  are  made 
in  all  the  newest  Moss  Tints,  Spiral 
and  Twist  Mixtures,  for  Golf  and 
Bicycle  Hose. 

Before  placing  your  order  for 
Fall,  send  for  samples  and  prices. 


Agent  for  U.S.  and 
Canada    .    .    . 


R.  H.  COSBIE 

Manchester  Building,  Melinda  St.,  TORONTO 
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Mill  Yarns 


«c5»    %££    «^6 


We  are  large  makers  of  Knitting 
Yarns,  and  we  guarantee  them  to  be 
pure  wool. 

We  put  them  up  4  skeins  to  pound, 
6  pounds  in  spindle,  neatly  papered  and 
labelled,  and  we  guarantee  them  full 
weight. 

Our  Stockingette 


like  all  other  "  Eureka  "  goods  is  guaran- 
teed to  be  the  best  quality  that  can  be 
made. 

We   will  be  pleased  to  send  samples 
of  any  of  our  goods. 


EUREKA  WOOLEN  MFG.  CO 


Limited 

EUREKA,  N.5. 


Canada  Featherbone  Co. 


Mam  iai  i  cuius  ok  . 


r 


Featherbone  Corsets  V 


Styles 


Featherbone  Waist  Skirt  and 
Bustle  Bone,  Tapes,  Piping  Cord,  Etc 


The  most  modern  and  perfect    article 
used  in  the  Dress-making  Art  of  to-day. 


DEMONSTRATING  PARLORS...  "JX 


.1  King  St.    W. 

I  until 


Canada  Featherbone  Co. 


Sole   Manufacturers  and    Patentees 
in   Canada  ... 


LONDON,  ONT. 

We  will  be  pleased  to  furnish  information.    Write  for  particulars. 


The  Gait  Knitting  Co. 


LIMITED. 


GALT,  ONT. 


Underwear 

Top  Shirts 

Eiderdowns 


LIVE  RETAILERS  consult  their  own  interests  by  handling 
the  "TIGER  BRAND,"  which  is  meeting  with  such  favor 
from  the  retail  trade  of  Can- 
ada. All  sizes  always  on  hand, 
enabling  the  trade  to  assort 
their  stock  at  all  times. 


N.  B — Our  goods  cannot  be  obtained 
through   any  wholesale    house. 


Trade  Mark,  Registered. 


When  You  Show 


Your  customers. 


Underwear 


bearing  this  stamp 


''71 


Warranted 
TurnbnlVs 


& 

^ 


It  is  a  guarantee  that  you  are  selling  the  best  in  the  market. 
They  are  Full-Fashioned,  which  means  that  they  are 
shaped  on  the  machine;  no  rough  seams.  The  comfort 
in  wearing  these  goods  is  only  known  to  those  who  have 
worn  them.  Our  travellers  are  now  on  the  road  with  a 
full  line  of  samples. 


THE. 


C.  Turnbull  Co. 


0F    GALT,     LIMITED. 
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ARDLAW 
YARN  MILLS 


DUNDAS, 


Ont. 


Thos.  D.  Wardlaw 

Manufacturer  of 


Worsted   and   Woollen   Yarns,  Fingering, 

Wheeling  and  Knitting. 
Loops    and    Novelties  for  Dress  Goods, 

Cloakings,  etc. 
Carpet  and  Serge  Warps. 

GOLF  AND  BICYCLE  YARNS  A  SPECIALTY 

Write  for  Prices   and  Samples 


.  TO   THE  WHOLESALE   AND   MANUFACTURER  ONLY 


B.  &  C.  Corsets 


Peerless  Dress  Stays 
Rubber  Tipped  Dress  Stays 
Braided  Wire  Hip  Pads 
Bustles  and  Dress  Forms 


Manufactured  only  by 


BRUSH  &  CO.  -  TORONTO 


FOR  ... 

Street  Wear 

The  best  ladies'  trade  will  demand  a 
handsome  novelty  like  we  are  showing 
in  COSTUME   FABRICS. 

Aline  to  Robt.  Harrower,  136  McGill  St.,   Montreal, 
will  bring  you  samples.         No  harm  to  see  them. 


.  OXFORD  MFG.  CO.  e*«m 

Oxford,    Nova    Scotia 

THOMAS  MEALEY  &  CO. 

MANUFACTURERS    OF 

Wadded  Carpet  Lining 


MEALEY  STAIR  PAD. 


AND 


STAIR  PADS 

HAMILTON, 

ONT. 

OKKIPF   

U  Catharine  St.  North. 


w 


ESTERN 


Incorporated 
1851 


ASSURANCE 
*  *  *  COMPANY. 


FIRE 

AND 

MARINE 


Head  Otttce 

Toronto, 
Ont. 


Capital  Subscribed 
Capital  Paid  Up      - 
Assets,  over 
Annual  Income 


$2,000,000.00 
1,000,000.00 
2,320,000.00 
2,300,000.00    t 


HON.  GEO.  A.  COX,  President. 

J.  J.  KENNY,  Vice-President  and  Man.  Director. 

C.  C.  FOSTER,  Secretary. 

BEAVER  LINE  STEAMERS. 

SUMMER  SERVICE 


M    ntreai  to  Liverpool 

From  LIVERPOOL  STEAMERS 

Sat.  Aug.  21  Lake  Ontario 

"  "     23  Lake  Superior     . 

"  Sept.  11  Lake  Winnipeg    . 

"  "     18  Lake  Huron 

"  '•      25  Lake  Ontario 

"  Oct.    2  Lake  Superior 

"  "      16  Lake  Winnipeg 

"  "     23  Lake  Huron 

"  "      3J  Lake  Ontario 

Fri.  Nov.    5  


From  MONTREAL 


Wed.  Sept.  8 
'•      15 


Lake  Superior      Sat. 


Oct.      6 
"      13 
2J 
3 

10 
1/ 


Nov, 


RATES     OF    PASSAGE. 

FIRST  CABIN—  Single,  $17.59,  $50  and  $30.  Return,  $95  and  $114  according  to  steimer 
SECOND  CABIN— To  Liverpool  or  London,  $31  ;    return,  $66.75. 
STEERAGE— To  all  points  at  lowest  rates,  including  outfit. 

For  further  particulars  as  to  freight  or  passage,  apply  to— 


D.  &  C.  MACIVER 


Tower  Buildings,  LIVERPOOL 


D.  W.  CAMPBELL,  Man 

18  Hospital  St.,  MONTREAL 


THE  BUSTLE 
IS  HERE 

New  Fall  Styles  require  them.  Use  the  best.  The 
Combination  Hip  liu-tle  gives  graceful  fulness 
over  the  hips  and  in  back  of  skirt.  It  is  not  only  very 
stylish,  but  it  renders  admirable  service  by  relieving  the 
weight  of  the  full  skirt  now  worn. 

The  Empire  Skirt  Cushion  is  very  popular, 
heating.     If  not  already  in  stock,  send  sample  order. 


Made  of    Braided    Wire— non 


BRUSH  &  CO. 


Toronto. 


Haute  Nouveautes 


IN 


Dress  and  Mantle  Trimmings 


Braid  Sets.  Boleros,  Gimps  and  Ornaments,  in 
Silk,  Mohair  and  Worsted.  All  new  and  elegant 
designs;  a  Urge  range  to  choose  fro  n,  in  the  lead- 
ing lashionat-le  col  »rs,  and  at  prices  to  suit  all 
classes.  A'so  Barrel  Buttons,  Cords,  Tubular 
Braids,  etc. 

AH  manufactured  at  the  ... 

MONTREAL  FRINGE  AND  TASSEL  WORKS 
MOULTON  <*  CO.,  Proprietors, 

12  St.  Peter  Stieet  -  MONTREAL. 


The  Celluloid  Company 


30,  32,  34,  36 
Washington  Place 


NEW  YORK 


ORIGINAL    and   ONLY 
Manufacturers  of 


All  goods  made  by  us  are  stamped  as  follows  : 

Absolutely   No 


•CELLULOID"  Interlined  Waterproof 
Collars  and  Cuffs    .     . 

TRADE 

U  L  0  |  Q;       Others  Genuine 


MARK. 


ROMAN 

Sizes  15  T-^?  l7'/2ln. 

Front       I  Vs  I  n. 
Back.    I      In. 


VULCAN 

Sizes  13  12  18  Vz  In. 

F  rant   I  V*  |  n. 
Back   I  Vz  In. 


TITAN. 

Sizes  1372^20  In. 
Front    2  Vz   In. 
Back    ZV*  In. 


ROYAL 

Sizes  l2'/2T_02O    In. 
FVotiT  W%  in. 


Roman,  Cardinal  and  Bishop  Collars  may  be  had  plain 
or  with  either  three  or  five  button-holes. 

CAUTION  It  having  come  to  our  notice  that  certain  manufacturers 
•^^^^^^■^^^■'  are  producing  and  advertising  imitations  of  our  goods 
under  the  name  of  "Celluloid,"  we  desire  to  notify  the  trade  that  the  word 
"  Celluloid"  is  a  registered  trade  mark,  and  our  right  to  its  exclusive  use  having 
been  upheld  by  the  courts,  we  shall  hold  responsible  not  only  such  manufac- 
turers but  also  all  dealers  handling  any  goods,  other  than  our  make,  under  the 
name  of  "  Celluloid." 


EXCELSIOR. 

"•zes  aT-?l  l/aln. 
"*   Vidth  3  '/s\n. 


Sole  Agent  for  Canada 

B.  ALLEN 

31-3$  tfiiiili  St. 


The  Celluloid  Company 


K 

f*\ 

«• 

- 

— : — 

r  j ii  f r o 


FIFTH   AVE. 
T-?IIXjln. 
/2ln. 


Jizes  9  </i 
Width3 


Sample  Ms  and  Sample  Cases 

BEST  MAKE   IN   AMERICA 


Steel   Trunks.    Only  Manufactured  i, 

Raw  Hide  Trunks 

Raw  Hide  Bound  Fibre  Trunks 

Hub  Fibre  Trunks 

Raw  Hide  Bound  Canvas  Trunks 

Hub  Fibre  Bound  Canvas  Trunks 

Steel  Bound  Canvas  Trunks 

In  all  grades 

For  all  kinds  of  business. 


Patented   Light  Sleel  Dry    Goods  and  Notion  Trunk 

Sole  Manufacturers  ot  the 

"All  Rawhide"  and 
"Hub  Fibre"  Trunks 

aiso  a  fun  nne  of  and  Sample  Cases 

Common  Canvas  Extension  Cases  for  the  Trade. 


('imiiiiiiigs'  Pat.  Suspender  Trays. 
Patented  Dec  S3,  1892.  Patented  in  Canada. 


JOSIAH  CUMMINGS,  SON  &  CO. 


63.  65,  67,  69  Kingston  Street 


li"- *liirt    Box  and   '1  ray. 


BOSTON. 


SEPTEMBER 


ESTABLISHED     1849 


0 


Co  tte  trade  -- 


I      If  ft4       ^STf^f^lC^L  are  ^u^'y  assorted  at  present,  in  every  particular.    Greater 
^^  V*#-A        KS  \*  care  tjian  ever  hag  Deen  used  in  making  our  selections  for 

this  season,  so  that  nothing  but  goods  of  the  very 

^k  T^CT       r^tV'^fl.Y  l.C*Tf  f^T"l    tnat  P1"001?1  cash  and  mature  experience 

could  purchase  are  being  shown  to  our 
customers.  The  fight  of  keen  competition  is  still  going  on  in  the  valley.  We 
are  on  the  heights  of 


Successful  Buying 


and    selling  general  Dry  Goods,  Men's 
Furnishings,    Haberdashery.    Woollens 

and  Carpets.     Shots  both  of  opposition  and  competition  are  aimed  at  us  without 

any  effect  whatever.     We  move  on 

lr\      V-/U1*         I/USinCSS   mi£nt>  doing  business  as  we  have  done,  and 

intend  doing,  that  is,  for  the  mutual  benefit 
of  our  country,  our  customers  and  ourselves.  We  are  always  pleased  to  see  any 
of  the  trade  in  our  warehouses,  assuring  them  of  courteous  attention. 


JOHN  MACDONALD  &  CO. 

Filling  Letter  OrderS  Wellington  and    Front  fAfAtlfA 

a  specialty.  Streets  East,  ♦♦♦  ^Vl  VIllV 


14? 


TRUE  INWARDNESS  OF  THE  BREAK   BETWEEN  THE 

DOMINION    COTTON    CO.   AND    MORRICE    &   CO 


™DRrGOODS'R£VieW 

INTH6  INTERESTS  OF  THE  DRY  GOODS,  MILLINERY;  CLOTHING  AND  HAT  TRADE 

^  *k  ^  ^  *l*  ^  ^  ^tlbb!f  * 


w   ss   sv   s> 


•   •*• 
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feder's 
Pompadour  , 
Skirt        £ 
Protector 


THE   avalanche  of  orders  now  arriving  for  Feder's [POMPADOUR  SKIRT  PROTECTOR    again    demonstrates   the 
popularity  of  this,  the  best  and  only  perfect  skirt  edge.      With  scores  ot  braids,  bindings,   velveteens,   etc.,   already 
on  the  market  when  Feder's  POMPADOUR  Skirt  Protector   first  appeared,  it  caught  up  and  distanced  them  all. 
Both  a  skirt  protector  and  a  trimming,  it  has  such  manifest  advantages  that  when  once  a  woman  tries  it  she  has  no  use  for 
any  substitute.     Feder's  POMPADOUR  Skirt  Protector  is  made  in  every  fashionable  shade  for  Fall,  and  as  a  protection 
every  yard  is  stamped  "  FEDER'S."      Don't  delay  your  order  for  Fall  colourings. 


Manufacturers  and 
Controllers  of  the  Patent. 


HERMANN    H.    WOLFF    &    CO. 
MONTREAL 


TORONTO    AM)    MONTREAL. 


OCTOBER,   1897 


THE  TRADE  SPEAK  REGARDING  AN  INSOLVENCY  LAW. 


Lister's  mohair.. 

—       PLUSHES 


a 
# 


English  flake  .  . 


* 
# 


For: 


Railway  and  Street  Cars 


GUARANTEED  TO  BE  THE  BEST  FOR  WEAR 

If  you  are  not  using  them,  try  them,  and  you  will  buy  no  other 


w 


w 


w 


B 


H 
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SPECIALTIES 


SPRING    1898 


Travellers  now  on  the  road  with  Samples. 

CRASH     SUITS.     The    most  up-to-date    goods    in    Canada. 

BICYCLE   SUITS  that  defy  competition. 

WHITE  DUCK  PANTS  AND  COATS    that  cannot   be   ex 

celled. 
SUMMER   COATS  AND  VESTS  at  prices  that  sell  at  sight. 

of  all  classes   of  Foreign  and  Domestic 
Fabrics  in  NEGLIGES  and  WORKING- 
MEN'S.     Laundried  Shirts  in   White  and 
^  Colored 

OVERALLS  AND  JACKETS  for  every  class  of  Mechanic. 

The  best  made  Goods  In  Canada. 

See  our  Samples  and  be  convinced  that  your  interests  will  be  best  served 
by  buying  the  "  ROOSTER  BRAND." 

.  .  .  MANUFACTURED  BY  .  .  . 

Robert  C.  Wilkins,  Montreal 


shirts] 


THE 


Maritime"  Wrappers 

are  a   popular    priced    ^     J 
line,   combining 

CORRECT  MATERIALS 


PERFECT  FIT . . . 


♦♦♦♦- 


Universally  We  Hear .  . 

"  No  Alterations  Necessary  on  your  Wrappers." 


MAY  WE  SEND  YOU  A  SAMPLE  LINE  ? 

The  Maritime  Wrapper  Co.  Limited 

Ontario  Agent  WOOdstOCk,     N.B. 

J.  H.  Parkhill,  72  Yonge  St.  Arcade,  Toronto. 
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Roman  Stripes 
Check  Silks 
Silk  Plaids 


{ZftrtHl 


i  y?v  rX,r. 


/^\ur  travellers  are  now  on   the 

road  with  full  line  of  the 
samples  of  Fancy  Silks  and  Japan 
Matting  for  import.   .  .  . 


^^sg5!533?C!«5SH  5 


and  other  newest  novelties  in  Blouse  Silks  are  shown  in 
our  new  collection  for  1898  Spring.  'Everything  in  the 
pure  Japan  Silk,  and  the  prices  specially  adapted 
to  the  Canadian  trade.  Do  not  fail  to  inspect  our 
samples  before  placing  your  order  for  Spring  Silks. 


K.  ISHIKAWA  &  CO. 


...Toronto 


h 


C.  K.   HAGEDORN,    Manager. 


c 


:  t 

♦♦♦♦»■»♦♦  ♦>♦»♦♦■»♦  ♦♦♦♦»♦+. 


TRADE 

BERLIN 

MARK 


■»"»"»♦♦+♦+♦♦♦♦♦♦■»♦♦♦♦♦♦♦♦ 

:  ; 

Orders  Solicited.     Goods  Shipped 
Promptly. 

Remember  We  Guarantee  Satisfaction. 


Suspenders  and  Buttons 

OUR  FALL  SAMPLES  ARE  NOW  READY. 

This  season  we  are  showing  a  much  larger  range, 
more  varied  styles  and  much  better  value  in  Suspend- 
ers than  ever  before ;  in  fact  we  are  surprised  our- 
selves at  the  values  we  are  enabled  to  present.  The 
fact  that  our  trade  is  surely  and  constantlv  increasing 
we  take  as  evidence  that  our  goods  are  meeting  the 
requirements  of  the  trade. 

In  buttons,  as  usual,  we  have  the  largest  range 
of  samples   in  the  market,  and  show  excellent  value. 

The  Berlin  Suspender 

and  Button  Co.     ~-^berlin 
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JAMES    SLESSOR 


JAMES  JOHNSTON 


James  Johnston  &  Co. 

Wholesale  Dry  Goods  Importers 


MONTREAL 


OUR  LEADING    DEPAR  TMEinTS    ARE 


Staples    .    .   . 


|   Gents'  Haberdashery 


Dress  Goods  and  Velveteens    ;  and  Neckwear 

Silks,  Ribbons  and  Trimmings     *   Smallwares  and  Notions 
Hosiery  and  Gloves  ♦    Muslins, Laces  1  Embroideries 


LETTER   ORDERS   A   SPECIALTY. 


JAMES  JOHNSTON  &  CO.,  MONTREAL 


sly 
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The  Lace  Warehouse  of  Canada. 


LACES  AND  EMBROIDERIES 

Our  travelers  are  on  their  last  round  with  their  import 
sets  of  these  lines  for  Spring,  1898,  and  you  will  miss 
it  if  you  don't  get  your  order  in,  so  as  to  secure 
prompt  and  satisfactory  delivery.  We  have  large  ship- 
ments of  all  the  leading  makes  of  laces  coming  for- 
ward for  our  October,  November  and  Holiday  trade. 


WORKS  OF  ART 

This  was  the  expression  used  by  one  of  the  largest 
manufacturers  of  such  goods  on  this  continent  when 
shown  our  range  of  Blouses  and  Waists  for  Spring, 
1898.  Every  garment  is  a  creation  in  itself,  and  it 
won't  pay  you  to  miss  seeing  them.  The  samples  are 
now  in  our  travelers'  hands. 


VELVETS  AISD  VELVETEENS 

Are   represented    among    our   collection    by    large 
ranges  of  colors  and  qualities. 


SILKS  AISD  RIBBONS 

Our  range  of  shades  and  prices  in  these  lines  will 
interest  any  buyer  who  wants  right  stuff  at  right 
prices. 

DRESS  GOODS    .     ,    . 

Our  new  Specialty  has  given  most  gratifying  results, 
and  we  ask  only  your  inspection  of  this  line  to 
secure  your  approval. 

Cloakings,  Sealettes  and  Cape  Velvets 

In  these  we  show  a  large  variety  of  styles  and  range 
of  prices. 

Trimmings.  Garniture  and  Braids 

We  probably  show  the  largest  collection  in  Canada 
of  these  lines. 

ASSORTING    .     .     . 

We  will  show  for  the  assorting  season  complete 
ranges  of  Gloves,  Hosiery,  Handkerchiefs,  Under- 
wear, Curtains,  Draperies,  Linings,  Table  Linens, 
Combs,  Fancy  Pins,  Buttons,  Smallwares,  etc.,  etc. 


KYLE,  CHEESBROUGH  &  CO. 


MONTREAL 
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Every  Conceivable 


Variety   of 


REGATTA  and 
OUTING  SHIRTS 

May  be  seen  in  our  assortment  for 


1898 


Our  travellers  will  shortly  submit  these. 

Buy  early  and  secure  the  best  patterns  and  early  delivery. 


Collar  attached,  to  sell  at  50c,  75c.    and 
$1.00. 

Open  back,  two  collars,  to  sell  at  75c,  $1.00, 

$1.25  and  $1.50. 
White  body,  with  colored   open  fronts,  to 

sell  at  75c  ,  $1. 00  and  $1. 25. 
Self  body,  open  front,  cuffs  attached,  at  75c, 

$1.00  and  $1.25. 
Self  body,  white  neck  and  wrist  bands,  open 

front,  to  sell  at  75c,  $1.00  and  $1.25. 

White  Shirts--ot«  ow.\  make 

Will  be  found  exceptionally  good.  We 
make  the  celebrated  "  Ann  Swearing  "  Shirt 
which  should  be  worn  by  every  good  citizen. 

Wolff  &  Glaserfeld's  German   Shirts 

and  Collars- 
shuts  N».  [. 

"  No.  2. 
"  No.  3. 
11      No.  o. 


Collars,  all  styles. 

Full  slock  always  on  band. 


Open  Back,  with  Bands. 
Open  Front,  with  Bands. 
Open  Front,  with  Cuffs. 
Open  Front  "  Pique"— 

The  LATEST  FAD. 


Gresham,  turned  points,  -         z^  in. 

Roll  points,  Waterloo,       2%,  zl/z*  2^  in. 

To  sell  at  15c 
The    Preston,   turned  points,  2,   2%,    2^, 

2^  in.  To  sell  at  20c 

The  Grafton,  roll  points,    2%,  2%,  2^  in. 

To  sell  at  2uc 
The  Colonel  (Military)      -  2^  in. 

To  sell  at  20c 


ENGLISH  CVFFS 

The  Portland  (Studs) 
The  Premier    (Links) 

Hosiery  Department- 


The  Rival    (Studs) 
The  Rideau  (Links) 

To  sell  at  25c. 


Absolutely  stainless    and 
from  $1  per  doz.  up. 
Black    Cashmere,    3758, 


Hermsdorf  Dye, 


at 

3759-  at 
37(10,  at 
3765,  silk  foot, 


$2.00 
3.00 

3  5° 

4.00 


English  Collars  and  Cuffs- 

E\fiLIStt  COLLARS 

Burlington,  turned  points, 
Royal  Arthur, 
Strand,  " 

Grosvenor,  " 


Underwear-- 

Balbriggans 
Self  Cottons 


1  %  in. 

2  in. 
2%  in. 
2Y2  in. 


Natural   Wools 
Fancy  Cottons 
No.  3300,  Natural  Wool    TO  sell  at  75c. 
No.  3313,  Natural  Ribbed  Skirt  and  French 
Neck.  To  sell  at  $1.00 

Men's  and  Boys'  Bicycle  Goods.     New  shades  in 
Sweaters,  Long  Hose,  Footless  Hose,  Caps,  etc 


Matthews,  Towers  &  Co. 


BOARD    OF    TRADE     BUILDING, 


EXCLUSIVELY 
Men's  Furnishings. 


73  St.  Peter  St.,   MOXTREAL 


•— — 


1  ■■' 
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BRANCHES: 

PARIS,  S  Rue  Palestro. 
LONDON,  16  Monkwell  St.,E.C. 
MANCHESTER,  21  York  St. 
NEW  YORK,  83  to  87  Grand  St. 


Emil  Pewny  &  Co. 


)j)ftcmufacturers  of  fine  J{ib  QloVes  an&  Suebes. 


^GRENOBLE,   FRANCE^ 


Montreal,    ioth  September,    1897. 


Dear   Sir, 

77 IE   have  much  pleasure  in  announcing  to  you  that  we  have  appointed 

Messrs.  S.  Greenshields,  Son  &  Co., 

of  Montreal  &   Vancouver, 

our  Sole  Agents  for  Canada,  who  will  in  future  carry  our  full  lines  of  Gloves. 

77 IE    thank    you    very  much  for  your  kind  appreciation  of  our  well  known  manu- 
factures in  the  past  and  for  the    favors    you    have   accorded    to    us,    and    we 
trust  you  will  continue  them  in  the  future    and   give    your   valued    orders    to    Messrs.    S. 
Greenshields,  Son  &  Co.,  who  will  do  all    in    their   power  to  assist  us  in  meeting  all  the 
wants  of  the  trade  in  Canada. 

Yours    respectfully, 


EMIL  PEWNY  &  CO. 
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Cable   Address    "  GRENSHIELD  " 


S.  GREENSHIELDS.  SON  &  CO. 

Dry  Goods* 

—  WHOLE8ALE  — 

Montreal   -   &    -  Vancouver 


I$t I7,I9,&21   I  ictoria  Sq.  a,,j 
7 JO,  732, 734,  &  736  Craig  St. 

MoJltreal,  Ioth  September,  /(y  97 


Dear   Sir, 


\\7"E    beg  to  inform  you  that 


MESSRS.   EMIL   PEWNY   &   CO. 

Kid    Glove    Manufacturers   of   Grenoble,    France 

have  appointed  us  their  Sole  Agents  for  the  Dominion  of  Canada  for  their  well-known 
brands.  We  have  made  arrangements  to  carry  a  full  range  of  their  gloves  in  stock 
and  will  always  have  the  latest  novelties  on  hand. 

jt         HP  HE    great    reputation    of   Messrs.    Emil    Pewny   &   Co's  gloves   in    Canada, 
England,    the   United  States  and  France,  is  sufficient  guarantee  for  their 
style  and  quality.       Messrs.  Emil  Pewny  &  Co.  will  give  very  special  attention  to  bring- 
ing out  new  lines  that  will  suit  every  class  of  trade  in  the  Country. 

J,         {~)UR  Travellers  will  call  on  you  shortly  with  samples  for  immediate  use  and 
Spring  import.        Please  do   not   place    your   orders    until    you    have  seen 
our  collection,  when  we  hope  to  receive  your  valued  favors. 

We  are,   Dear  Sir, 

Very  truly  yours, 

S.    GREENSHIELDS,    SON    &   CO. 
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W.  R.  BROCK  &  CO. 


ASSORTING 


SEASON 


Autumn,  1897 


sm 


5MS 


sua 


sua 


mt 


SMS 


sua 


mi 


Stock  in  all 

Departments 

Complete 

Correct 

Well  Assorted 

Values 

Unsurpassed 


NEW 
GOODS 


constantly  arriving  to  keep 
stock  up  to  date  and  to  meet 
the    wants    of   critical    buyers. 


v 


LETTER 

ORDER 

DEPARTMENT 

This  branch  has  been  appre- 
ciated to  such  an  extent  that 
it  has  been  found  necessary  to 
increase  the  staff  in  order  to 
ensure   prompt   despatch. 


CANADA'S  REPUTATION  IS  AT  STAKE,  AND  AN  INSOLVENCY  LAW  MUST  BE  PASSED. 


^DRY'GOODS'RGVieW 

INTHE  INTERESTS  OF  THE  DRY  GOODS, MILLINERY, [CLOTHING  AND  HAT  TRADE 


&   <*>     <♦>    <+>    ^    *k* 
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MONTREAL  AND  TORONTO,  OCTOBER,   1897. 


No.   10. 


NEWS   AND   NOTES   OF   THE   TRADE. 


ECHOES      OF      THE      DRY      GOODS      BUSINESS      FROM      THE      ATLANTIC:      TO      THE      I'ACTl  K  . 


MR.  G.  R.  GORDON,  who  has  conducted  a  retail  business  at 
Vancouver,  B.C.,  in  clothing,  hats,  caps  and  gents'  furnish- 
ings, will  in  future  carry  on  a  wholesale  business  only.  The 
Review,  while  at  Vancouver  recently,  called  on  him,  and  found 
hiir.  and  his  assistants  busily  employed  opening  up  and  arranging 
stock,  which  was  arriving  daily. 


Christopher  Martin,  proprietor  of  the  "  Flags  of  All  Nations" 
clothing  store,  on  King  street  east,  Toronto,  died  in  Muskoka  on 
September  22.  He  had  gone  there  for  health,  which  had  been 
poor  for  some  time.  Mr.  Martin  learned  the  dry  goods  business 
with  Hughes  Bros.,  and  afterwards  founded  the  firm  of  Martin  & 
Echlin.  Later  on  he  moved  into  the  store  in  which  the  business 
is  now  carried  on,  where  it  has  been  tor  28  years.  Mr.  Martin  was 
never  married,  was  a  prominent  Mason  and  Orangeman,  and 
much  respected  in  Toronto. 

Two  merchant  tailoring  firms  in  Muskoka  have  changed  styles 
lately.  Ballantyne  &  Fraser,  Bracebridge,  have  dissolved,  Mr. 
J.  M.  Ballantyne  carrying  on  the  business.  Messrs.  Palmer  & 
Co.,  also  of  Bracebridge,  have  likewise  dissolved,  P.  A.  Smith  re- 
tiring, and  Henry  Palmer  continuing  at  the  old  stand. 


The  Toronto  tailors  are  talking  of  organizing  a  lo«al  union  under 
the  auspices  of  the  International  Union.  Mr.  Christopherson,  of 
Rockfield,  111.,  the  organizing  officer,  is  to  visit  Canada  in  connec- 
tion with  the  matter. 


Writing  to  his  paper  from  Alberta,  Mr.  S.  D.  Scott,  of  The  St. 
John  Sun,  says  there  are  a  number  of  New  Brunswickers  out  in  the 
Calgary  district.  "John  R.  Costigan,  son  of  the  Hon.  John  Costi- 
gan,  is  a  leading  barrister  in  the  district.  He  now  lives  at  Macleod, 
and  was  formerly  Crown  prosecutor  in  the  Alberta  region.  J.  G. 
Vanwart  came  14  years  ago  from  Woodstock,  N.B.,  and  settled  in 
Calgary.  To-day  his  firm  is  the  leading  grocery  house  in  the  town. 
One  of  his  partners  has  been  Isaac  Freeze,  lately  of  Sussex,  who  is 
now  mining  in  British  Columbia,  but  there  are  two  Freeze  brothers 
still  in  Calgary.  H.  D.  Beveridge,  of  Andover,  N.B.,  is  largely- 
interested  in  sheep  and  cattle  ranching.     He  has  5,000  sheep,  and 


his  cut  of  wool  this  year  will  be  about  12  tons,  for  which  he  asks 
12c.  a  pound.  It  will  be  observed  that  the  wool  grown  in  this 
district  is  of  the  finest  quality,  mostly  merino,  and  that  the  price  for 
the  unwashed  article  is  very  good.  Last  year's  product  of  this  ranch 
was  sold  to  the  Humphreys  to  be  used  in  their  woolen  factories  at 
Moncton.  An  interest  in  the  same  ranch  is  held  by  R.  J.  Ingalls, 
of  I  lalifax,  now  living  in  this  country,  who  is  connected  by  marriage 
with  Mr.  Beveridge' s  family.  One  of  the  leading  lumber  dealers  is 
I.  S.  G.  Vanwart,  formerly  of  Woodstock,  who  is  a  manufacturer 
as  well  as  a  dealer." 


Thomas  Ireland,  of  the  staff  of  R.  C.  Struthers,  London,  will, 
after  October  11,  sever  his  connection  with  the  firm,  having  been 
engaged  by  Knox,  Morgan  &  Co.,  of  Hamilton.  Mr.  Ireland  has 
represented  R.  C.  Struthers  on  the  road  for  the  past  seven  years, 
his  district  lying  north  from  Palmerston  to  Wiarton  and  through 
the  Southampton  district. 

The  small  price  paid  for  flax  this  season  will  be  the  means  of 
driving  the  growers  out  of  the  business,  says  a  Western  Ontario 
paper,  and  if  the  manufacturers  want  to  continue  business,  they 
will  have  to  guarantee  a  price. 

Cal.  Wilson,  for  many  years  with  the  late  firm  of  John  Birrell  & 
Co.,  and  subsequently  with  R.  C.  Struthers  &  Co.,  London,  has 
gone  to  Vancouver,  B.C.,  where  he  purposes  making  his  home  in 
future.  A  large  number  of  his  personal  friends  were  at  the  depot 
to  see  him  off,  and  all  wished  him  the  greatest  success. 


At  Calgary  recently  judgment  was  delivered  in  the  case  of  J. 
H.  Brown,  who  was  charged  with  offering  goods  for  sale  on  behalf 
of  a  non-resident  merchant  without  having  a  license  from  the  city  ; 
the  fee  for  which  license  is  S60.  For  the  defence  it  was  contended 
that  the  bylaw  under  which  the  license  fee  was  charged  was  ultra 
vires,  that  the  fee  itself  was  unreasonable,  that  the  evidence  showed 
that  a  local  agent  had  been  appointed  for  the  sale  of  the  goods  in 
question,  and  that  the  accused  was  in  fact  canvassing  as  servant  of 
the  local  agent  and  not  of  the  merchant.  The  magistrate,  how- 
ever,  held  that  the  bylaw  was  not  beyond  the  powers  of  the  city  to 
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pass,  that  the  amount  of  the  fee  was  not  unreasonable,  and  that  the 
appointment  of  an  agent  was  made  after  the  committal  of  the 
defendant  ;  and  imposed  a  fine  equivalent  to  the  amount  of  the 
licenses  together  with  the  costs  of  the  prosecution.  In  default 
two  months'  imprisonment.  It  is  understood  that  the  decision  will 
be  appealed  to  a  higher  court. 

Wm  Smith,  for  ten  years  in  the  employ  of  Hagaman  &  Gull, 
Ridgetown,  Ont.,  has  joined  the  staff  of  J.  H.  Chapman  &  Co., 
London.  Before  leaving,  his  fellow  employes  presented  him  with  a 
handsome  cane  and  umbrella  as  a  token  of  their  esteem  and  good 
will. 


Mr.  I.  E.  Pedlow,  the  well-known  merchant  of  Renfrew,  while 
in  Montreal  lately  on  a  buying  trip  made  one  very  interesting  pur- 
chase, being  a  case  of  bayonets  that  had  been  used  by  the  French 
in  the  war  with  the  Germans,  but  had  since  been  discarded.  They 
are  much  sought  after  now  as  curios  for  decoration  purposes,  etc. 
A  sample  bayonet  was  put  on  exhibition  in  one  of  the  show-windows 
of  Mr.  Pedlow' s  establishment. 


Tolton  &  McKay,  of  Gait,  are  arranging  for  the  removal  of 
their  shirt  factory  to  Hamilton  after  the  fall  orders  have  been  filled. 
They  will  then  enlarge  their  business  so  as  to  embrace  the  manu- 
facture of  ladies'  shirt  waists  as  well.  They  employ  on  an  average 
in  the  busy  season  about  fifteen  hands,  and  expect  to  double  their 
capacity  after  their  removal. 


Mrs.  A.   Richard  has  begun  a  millinery  business  in  Moncton, 

N.B R.  Dealy  is  succeeding  J.  M.  Chisholm  in  the  business 

of  a  general  store  at  Lion's  Head,    Ont Messrs.    G.    H.   and 

A.    Munroe  have  been   registered   proprietors  of  their   flourishing 
men's  furnishing  business  on  St.  Catherine  street,  Montreal. 


The  fire  at  Picton,  Ont.,  last  month,  damaged  slightly  the 
premises  of  Young  &  Co.,  dry  goods,  G.  M.  Farrington,.  merchant 
tailor,  and  Fralick  &  Stanton,  tailors. 


J.  T.  Acheson,  dry  goods,  Goderich,  Ont.,  has  gone  to  reside 
in  Morden,  Manitoba. 

Brandon,  Man.,  exhibits  business  activity,  and  there  is  a 
demand  for  stores.  A.  A.  Hunt,  of  George  Craig  &  Co.'s  estab- 
lishment, Winnipeg,  is  going  to  open  a  dry  goods  business,  and  it 
is  reported  that  T.  H.  Hessen,  late  Customs  officer  at  Brandon, 
will  also  go  into  dry  goods. 


McGillivray    &  Pole,   hosiery  manufacturers,   talk   of  locating 

their  factory  in  Orillia,  Ont Miss  Culbertson  has  opened  a 

new  millinery  shop  in  Durham,  Ont. 

A  Qu'Appelle,  N.W.T.,  paper  says  that  "A  merchant  tailor 
doing  business  in  Winnipeg  visited  Qu'Appelle  last  week  and 
started  to  drum  the  town  for  orders.  Two  local  tailors  got  after 
him  and  compelled  him  either  to  quit  or  take  out  a  license.  He 
decided  to  quit." 


The  Woodstock,  Ont.,    Woolen   Mills  Co.   have  received   an 
order  for  goods  Irom  Comox,  British  Columbia. 


A  pleasing  incident  in  connection  with  the  dry  goods  establish- 
ment of  Jas.  Paton  &  Co.,  Charlottetown,  P.E.I.,  was  the  annual 
picnic  of  the  employes.  The  party  went  by  steamer  to  Halliday's 
wharf,  where  lunch  was  had  and  the  neighborhood  explored.     Mr. 


and  Mrs.  Paton  and  Mrs.  J.  A.  McLaren  accompanied  the  party 
and  a  thoroughly  enjoyable  day  was  spent.  This  pleasant  episode 
speaks  volumes  for  the  good  relations  between  the  firm  and  the 
staff,  and  is  satisfactory  evidence  of  the  unity  in  one  of  the  most 
prosperous  establishments  in  the  country. 


John  Hettle,  member  for  Turtle  Mountain  in  the  Manitoba 
Legislature,  who  died  the  other  day,  came  to  Canada  in  1857, 
clerked  in  a  store  at  Wroxeter,  Ont.,  and  in  1869  opened  a  business 
at  Teeswater,  which  he  ran  until  1879.  Then  he  went  to  Manitoba, 
where  he  did  well  and  died  greatly  respected. 


S.  R.  Cossey,  formerly  of  Northup  &  Cossey,  Halifax,  accom- 
panied by  Mrs.  Cossey,  has  returned  from  England.  Mr.  and  Mrs. 
Cossey  left  Halifax  to  reside  in  London  some  months  ago,  but  Nova 
Scotia  is  more  attractive  than  even  the  Old  Land,  and  it  is  under- 
stood they  will  again  take  up  their  residence  on  this  side  the  ocean. 


The  death  is  announced  of  G.  H.  Falconer,  of  Streetsville,  Ont., 
who  kept  a  general  store  there.  The  firm  was  formerly  Webb  & 
Falconer.  The  cause  of  death  was  typhoid  fever,  and  the  deceased 
merchant  passed  away  at  the  early  age  of  48.  Mr.  Falconer  was 
highly  thought  of  by  the  trade  as    a  straightforward,  manly  fellow. 

The  dissolution  of  the  partnership  of  the  firm  of  Gilroy  &  Wise- 
man, dry  goods  merchants,  Clinton,  Ont.,  is  announced.  It  has 
not  yet  been  decided  which  member  of  the  firm  will  continue  the 
business.     The  dissolution  takes  effect  January  1  next. 

Messrs.  G.  Clarke  and  M.  McMurdo  have  opened  a  tailoring 
establishment  at  Kingston.  By  their  well-known  hustling  qualities, 
genial  ways  and  skill  in  cutting  and  make,  success  is  assured  them 
by  a  large  patronage. 

Harold  McCosh,  of  Lucan,  Ont.,  who  has  been  with  Runians  & 
Butler  since  the  opening  of  the  departmental,  has  accepted  a  posi- 
tion in  Windsor,  Ont.,  and  left  for  that  city. 

George  Johnston,  late  of  Johnston  Bros.,  merchant  tailors,  Rich- 
mond street,  London,  has  formed  a  partnership  with  J.  E.  Perrv. 
These  gentlemen  are  men  of  wide  and  practical  experience  in  the 
tailoring  trade  in  all  its  branches.  They  will  carry  in  their  new 
store,  201  Dundas  street,  one  door  east  of  Crystal  Hall,  a  choice 
assortment  of  goods. 


Abe  Cohen,  a  Chatham,  Ont.,  clothing  dealer,  who  left  that 
city  last  December  with  $1 1,000  in  money  and  was  arrested  in 
Buffalo  on  a  charge  of  defrauding  his  creditors,  has  settled  the  case 
by  paying  over  $7,000. 


Mr.  Robert  Crawford,  the  pioneer  merchant  and  postmaster  of 
Indian  Head,  N.W.T.,  died  Sept.  22,  having  been  ill  only  two 
days,  from  peritonitis.  Mr.  Crawford  was,  prior  to  taking  up  his 
residence  in  Indian  Head,  for  many  years  an  officer  of  the  Hud- 
son's Bay  Company,  his  last  place  of  service  being  at  Augawa  Bay, 
at  the  mouth  of  Hudson's  Bay.  No  man  in  the  district  was  more 
widely  known  nor  more  thoroughly  respected  than  Mr.  Crawford. 
His  genial  manner  and  sterling  character  in  business,  added  to  a 
Christian  conduct,  impressed  all  who  knew  him  and  stamped  him 
as  a  leading  man  among  men.  Mr.  Crawford  served  for  one  term 
as  the  representative  from  his  district  in  the  Northwest  Legislative 
Assembly,  and  was  also  employed  by  the  Hudson's  Bay  Company 
during  the  last  Northwest  rebellion  as  paymaster  for  transport  ser- 
vice.    The  remains  were  taken  for  interment  to  Brockville,  Ont. 
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From  special  interviews  .ind  special  correspondence  of  The  Dky  Goods  Review. 

HAVING  resolved  to  ventilate  thoroughly  the  question  of  a  new 
Dominion  insolvency  law,  The  Review  presents  in  this 
issue  an  instalment  of  interviews  with  leading  merchants,  both 
wholesale  and  retail,  on  the  urgent  need  of  a  change.  The  verdict, 
as  a  whole,  is  one  strongly  in  advocacy  of  an  honest  law.  In  one 
or  two  cares  retailers  state  objections  to  a  system  resembling  that 
which  prevailed  in  Canada  fifteen  years  ago.  These  points  are 
dealt  with  in  The  Review's  editorial  page  elsewhere.  Here  we 
content  ourselves  with  giving  in  full  the  interesting  and  valuable 
opinions  of  many  prominent  and  successful  men  : 

THE    EVILS    OF    THE    PRESENT    SYSTEM. 

Mr.  E.  B.  Greenshields,  head  of  the  old  firm  of  S.  Greenshields, 
Son  &  Co.,  said  : 

"  You  ask  me  for  my  views  about  the  passage  of  an  insolvency 
act  for  the  Dominion  of  Canada.  There  is  no  doubt  in  my  mind 
about  the  absolute  necessity  of  this,  if  Canada  wishes  to  give  justice 
to  her  citizens,  and  to  show  to  other  nations  with  which  she  has 
trading  relations  that  her  desire  is  that  all  creditors  should  share 
equally  and  fairly  when  they  are  so  unfortunate  as  to  make  bad  debts 
in  her  land.  When  the  object  of  an  insolvency  law  is  stated  in  this 
plain  way,  surely  there  is  no  person  of  ordinary  moral  sense  but 
will  say  that  we  should  all  strive  to  obtain  it.  I  have  taken  an 
active  interest  in  this  matter  for  years,  and  some  time  ago,  with  a 
little  of  the  hopefulness  of  earlier  years  left  in  me,  I  thought  we 
were  on  the  eve  of  legislation.  But  the  years  have  come  and  the 
years  have  gone  and  we  are  still  in  the  "  as  you  were  "  position. 
When  Sir  John  Abbott  was  in  office  he  told  me  that  if  the  principal 
boards  of  trade  of  the  country  agreed  on  the  main  features  of  an 
insolvency  law,  the  Government  would  bring  in  a  measure.  Acting 
on  this  the  boards  of  trade  of  Montreal  and  Toronto  prepared  what 
I  think  is  an  admirable  draft  bill.  This  we  presented  to  Sir  John 
Thompson,  and  from  the  reception  we  received  from  the  Govern- 
ment we  thought  our  work  was  done.  But  no  time  has  been  found 
in  the  hurried  business  of  Parliament  from  then  till  now  for  this 
important  measure,  though  much  has  been  wasted  over  many 
matters  of  little  or  no  importance  to  the  country. 

"  The  present  situation  is  about  the  following  :  In  the  province 
of  Quebec  the  common  law  provides  for  fair  treatment  of  all  credi- 
tors, with,  perhaps,  the  exception  ot  preferences  being  given  for 
rent  and  the  ranking  on  business  estates  of  marriage  contracts.  In 
all  the  other  provinces  the  common  law  is  as  bad  as  it  can  be. 
Preferences  of  all  kinds,  especially  transfers  of  book  debts,  chattel 
mortgages  and  sales  of  stocks  when  merchants  are  insolvent,  aie 


legal.  In  the  Lower  Provinces  a  man  can,  in  the  act  of  assigning, 
and  in  the  deed  of  assignment,  instruct  his  assignee  (whom  he  him- 
self appoints  !)  to  pay  certain  of  his  creditors  in  full  and  divide  the 
balance,  if  there  is  any,  among  the  rest.  Not  long  ago  in  New 
Brunswick  a  wholesale  dry  goods  firm  transferred  all  their  assets  to 
a  limited  company,  with  instructions  that  the  assets  were  to  be  used 
in  paying  its  creditors  in,  I  think,  two  years  if  they  were  sufficient. 
The  creditors,  who  were  the  real  owners  of  this  estate,  were  not 
consulted  and  had  no  voice  in  the  unusual  disposal  of  their  own 
property  !  To-day,  in  Ontario,  a  merchant  though  insolvent  can 
sell  out  his  business  and  take  the  proceeds  and  pay  his  debts  or 
not  as  he  chooses.  He  usually  has  to  pay,  however,  some  one 
or  more  creditors,  for  the  people  he  sells  to,  or  through  whom  the 
arrangement  is  made,  usually  manage,  before  he  is  allowed  to 
leave,  to  make  him  disgorge  sufficient  to  pay  their  friends'  claims. 
The  immorality  of  this  is  beyond  doubt.  Its  legality,  as  far  as 
the  payments  to  the  preferred  creditors  are  concerned,  is,  accord- 
ing to  our  antiquated  laws,  also  equally  beyond  doubt.  The 
transfers  of  book  debts  are  also  very  objectionable.  A  debtor 
signs  an  agreement  transferring  his  book  debts,  present  and  future, 
to  a  creditor.  This  document,  without  any  publicity  given  to  it, 
remains  with  the  creditor  till  the  debtor  fails,  when  it  is  produced 
and  has  been  held  to  be  a  legal  lien  on  all  the  book  debts  of 
the  estate.  In  New  Brunswick  they  have  amended  the  common 
law  and  the  situation  is  improved.  But  even  now  perverse  inge- 
nuity can  still  favor  one  or  more  of  the  creditors  of  an  estate. 
In  a  case  the  other  day  at  St.  John,  as  no  chattel  mortgage 
could  be  legally  given  in  New  Brunswick,  a  quantity  of  goods, 
it  is  said  in  their  original  packages,  from  the  west,  were 
sent  over  the  border  to  a  village  in  Nova  Scotia  and  a  chattel 
mortgage  given  on  them  there  !  In  Ontario  there  is  a  Distribution 
of  Assets  Act,  but  it  is  often  useless  as  there  is  no  clause  in  it  by 
which  the  creditors  can  compel  an  insolvent  to  assign,  so  that  he 
can  defend  the  suits  brought  against  him  through  the  courts,  using 
the  creditors'  money  to  fight  them,  and  make  away  if  he  choose 
with  all  the  assets  he  can  dispose  of.  This  shows  the  weakness  of 
provincial  Acts,  for  the  Privy  Council  of  England  has  upheld  the 
contention  of  the  Dominion  Parliament  that  it  alone  can  deal  with 
insolvency  legislation,  and  has  decided  that  the  Ontario  Act  is  valid, 
because  it  makes  no  provisions  to  compel  an  assignment,  but  is 
really  a  Distribution  of  Assets  Act.  By  the  same  reasoning,  the 
Province  of  Quebec  Insolvency  Act  is  invalid,  for  it  provides 
machinery  for  compelling  assignment,  and  arresting  a  debtor  who 
in  certain  circumstances  will  not  assign. 

' '  This  shows  that  the  only  relief  the  country  can  get  for  this  state 
of  affairs  is  from  the  Dominion  Parliament,  and  the  present  Govern- 
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ment  should  be  urgently  asked  to  bring  in  the  measure  that  was 
submitted  to  the  late  Government.     Its  leading  features  are  ; 

"i.  Complete  doing  away  with  all  preferences.  This  can  be 
easily  done  with  the  exception  of  transfers  of  book  debts  and 
sales  of  assets  when  the  merchant  is  really  insolvent.  An  eminent 
commercial  lawyer  in  Toronto  told  me  it  was  difficult  to  prevent 
these  when  the  proceeds  were  used  in  payment  of  debts,  even  if 
they  all  went  to  one  or  two  creditors.  But  means  can  surely  be 
found,  such  as  compulsory  notice  to  all  creditors  of  such  transfer 
or  sale,  and  so  many  months  given  for  objections  before  they  would 
be  legal. 

"  2.  Equitable  distribution  of  the  assets  with  as  little  expense  as 
possible. 

"3.  A  reasonable  discharge  clause  tor  honest  debtors.  It 
might  be  well  to  leave  this  to  the  creditors,  and  many  people  would 
prefer  this,  but  the  fact  remains  that  no  Insolvency  Act  can  be 
carried  at  Ottawa  without  this  clause.  Indeed,  I  personally  think 
it  would  be  wrong  not  to  have  it,  as  we  all  know  how  sometimes 
from  one  motive  or  another  a  single  creditor  will  refuse  to  give  a 
discharge,  even  when  he  has  no  charge  to  lay  against  the  insolvent 
except  that  he  was  unfortunate  in  business.  But  this  clause  should 
be  a  strict  one,  and  safeguarded  in  every  way  so  that  no  improper 
use  could  be  made  of  it. 

"4.  No  class  of  official  assignees.  Those  who  had  charge  of 
the  Boards  of  Trade  Insolvent  Act  were  very  particular  in  insist- 
ing on  this.  They  wanted  the  present  system  under  which  the 
creditors  employ  any  competent  accountant  they  choose  to  wind  up 
the  estates.  They  were  very  much  opposed  to  any  class  of  assignees 
being  officially  appointed  by  the  Government. 

"It  will  be  seen  from  what  I  have  said  that  the  country  has  a 
right  to  demand  from  this  Government  redress  of  the  great  griev- 
ances the  mercantile  community  suffers  from,  and  this  on  the  broad 
ground  of  justice,  'the  great  standing  policy  of  civil  society.'  If 
there  is  any  duty  specially  laid  on  the  Government  it  is  to  see  that 
the  laws  of  the  country  are  equitable.  It  is  a  disgrace  to  Canada 
that  in  the  end  of  the  nineteenth  century,  when  she  is  taking  such  a 
prominent  place  in  the  world,  her  commercial  laws  should  be  so 
iniquitous  and  so  directly  opposed  to  any  system  of  right 
morality . ' ' 


CHAIRMAN    OF    THE    TORONTO    BOARD  S    INSOLVENCY     COMMITTEE. 

Mr.  S.  Caldecott,  head  of  the  firm  of  Caldecott,  Burton  & 
Spence,  who  is  chairman  of  the  committee  of  the  Toronto  Board  of 
Trade  on  an  insolvency  law,  spoke  to  The  Review  as  follows  : 

"The  committee  of  which  I  am  chairman  has  met,  and,  after 
giving  the  matter  consideration,  deemed  present  action  useless  until 
an  answer  had  been  received  from  the  Government,  as  to  whether 
it  was  intended  to  pass  an  Act  during  the  coming  session  or  not. 
However,  we  invited  the  co-operation  of  other  boards  of  trade,  and 
have  secured  the  approval  of  nearly  every  board  in  the  country  in 
favor  of  a  proper  bankruptcy  law.  The  committee  have  had  a 
number  of  schemes  before  them,  but  it  was  thought  better  not  to 
formulate  any  plan  just  now,  but  wait  to  see  the  Government's 
measure  and  then  seek  to  make  such  changes  as  the  trade  thought 
advisable . 

' '  A  number  of  safeguards  ought  to  be  introduced  into  a  new 
law,  especially  in  the  way  insolvents  obtain  discharges.  Discharges 
should  be  guarded  so  as  to  make  it  difficult  to  fail,  but  if  a  merchant 
did  fail  he  should  not  get  a  discharge  if  he  had  made  false  repre- 
sentations about  his  business  in  order  to  get  goods,  if  he  had 
exhibited  recklessness  in  trading,  or  if  it  was  shown  that  there 
had  been  extravagance  in  his  personal  expenditure.  If  not  guilty 
ot  these  things  discharge  could  be  obtained,  provided  the  estate 
were  handed  over  to  the  creditors." 

"  Did  not  the  movement  in  favor  of  the  last  proposed  law  break 


down  owing  to  a  dispute  between  the  banks  and  the  mercantile 
interests  ?  " 

' '  Yes,  to  some  extent;  the  point  on  which  there  was  disagreement 
was  the  desire  of  the  banks  to  rank  fully  on  two  estates.  That  is, 
if  '  A  '  borrows  from  '  B '  and  the  note  is  discounted  in  the  bank, 
the  bank  in  the  event  of  both  '  A  '  and  *  B  '  failing,  wanted  to  hold 
both  lender  and  borrower  for  the  money.  The  merchants  resisted 
this  contention,  which  is  not  even  embodied  in  the  present  Ontario 
law." 

"  The  impression  now  is,  Mr.   Caldecott,  that  the  banks  get   a      » 
preference  in  an  insolvent's  estate  by  having  the  best  of  the  assets 
transferred  to  them  before  the  failure?  " 

"  There  is  nothing  in  the  Ontario  law  giving  such  a  preference. 
It  is  only  the  weakness  of  a  merchant  who  is  in  a  tight  corner  for 
money  which  leads  him  to  pledge  the  best  of  his  assets  to  the  bank  in 
order  to  get  accommodation.  If  it  were  not  for  the  general  honesty 
of  traders  we  could  not  get  along  under  the  present  law. 

"  The  reason  we  want  a  change  is  to  prevent  rogues  from  con- 
tinuing in  business  and  to  make  it  more  profitable  for  honest  men 
to  do  business.  In  France  they  have  a  law  whereby  the  merchant 
must  take  stock  once  a  year,  and  if  he  finds  himself  insolvent  he 
must  immediately  notify  his  creditors  and  call  a  meeting  to 
decide  what  shall  be  done.  If  he  continnes,  knowing  himself  to 
be  insolvent,  it  is  a  criminal  offence,  and  he  is  liable  to  condign 
punishment. 

"  We  want  a  clause  in  the  new  Canadian  law  forcing  the  mer- 
chant to  keep  an  accurate  account  of  all  his  cash  transactions  and 
all  his  personal  expenditures.  That  would  be  a  great  check  on  a 
man's  continuing  in  business  after  he  was  really  insolvent.  If  an 
insolvent  failed  through  extravagant  personal  expenditure  it  should 
be  enacted  that  his  discharge  should'  be  suspended  for  a  length  of 
time.  We  ought  to  have  a  uniform  law  in  Canada.  If  inter- 
colonial trade  is  to  be  developed  on  a  sound  basis  there  must  be 
such  a  law.  That  is  what  merchants  in  the  United  States  are  agi- 
tating for.  In  Canada  what  we  want  is  a  law  just  to  debtor  and 
creditor,  and  one  of  the  essential  features  of  it  should  be  that  credi- 
tors would  have  the  control  of  an  estate,  appointing  their  own 
officials  to  deal  with  it  and  not  having  an  official  assignee  foisted 
upon  them." 


SALE   OF    BANKRUPT   STOCKS. 

Mr.  Henry,  manager  of  John  Murphy  &  Co.'s  big  retail  store, 
Montreal,  was  of  the  opinion  that  legislation  in  the  direction  of  an 
insolvency  law  is  badly  needed.  Failures  are  too  frequent,  and 
Canada's  reputation  suffers  through  the  dishonesty  of  some  of  her 
merchants.  The  law  that  is  adopted  should  certainly  apply  to  the 
whole  country.  The  sale  of  bankrupt  stocks  at  big  discounts  was 
injurious  to  the  business  of  honest  traders. 


FOR  THE  CREDIT  OF  CANADA. 

Mr.  N.  Tousignant,  295  St.  Lawrence  street,  Montreal,  spoke 
strongly  in  favor  of  an  insolvency  law.  "For  the  credit  of  our 
country,"  said  he,  "  such  a  law  must  be  passed  without  delay." 
He  thought  every  retail  merchant  should  be  compelled  to  keep  a 
set  of  books.  There  has  been  much  that  was  dishonest  in  some 
recent  tailures,  and  a  law  is  required  to  prevent  this. 


MERCHANTS  SHOULD  KEEP  BOOKS. 

Tooke  Bros.  (Mr.  B.  Tooke)  :  "That  an  insolvency  law  is 
required  no  one  can  doubt.  In  common  justice  to  merchants 
throughout  the  country  the  Government  should  take  the  matter  in 
hand  at  once.  What  we  require  is  a  Dominion  Act  which  will 
treat  all  creditors  alike  and  will  put  a  stop  to  chattel  mortgages  and 
preferences  being  given.  I  do  not  think  any  merchant  should  be 
released   unless  he  pays  at  least  50c.  on  the  dollar.     It  would  be 
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well  to  insist  upon  every  dealer  keeping  a  set  of  books  and  having 
a  certain  percentage  of  his  stock  protected  by  insurance." 


A    DISGRACE    TO    CANADA. 

Mr.  C.  J.  W.  Davies,  Montreal,  agent  for  Messrs.  Bradbury, 
Greatorex  &  Co.,  London,  England  :  "I  desire  to  see  an  Act 
passed  similar  to  the  Bankruptcy  Act  of  Great  Britain,  which  is  the 
fairest  law  of  its  kind  that  I  know  of.  Whatever  law  is  adopted 
should  be  universal  lor  the  whole  country,  providing  a  fair  and 
equitable  distribution  of  assets  amongst  the  creditors  and  recogniz- 
ing no  chattel  mortgages  or  unjust  preferences.  We  want  a  law 
that  will  treat  us  all  equally  and  will  give  every  creditor  his  proper 
share  of  an  insolvent's  estate.  The  official  class  of  assignees 
should  be  abolished  and  receivers  should  be  appointed  by  the  Gov- 
ernment similar  to  the  English  system.  The  power  of  the  banks 
in  case  of  failure  should  be  restricted.  A  law  along  these  lines 
will  give  protection  to  the  wholesaler  without  pressing  too  hard  upon 
the  retail  men.  It  is  a  disgrace  to  Canada,  occupying  as  she  does 
an  important  place  in  the  commercial  world,  that  her  laws  permit 
so;  many  shameful  failures  and  barefaced  attempts  to  defraud 
creditors." 


receiving  this  they  are  still  unable  to  pay  I  do  not  think  they 
should  be  allowed  to  go  into  business  again.  The  law  adopted 
should  be  uniform  for  the  entire  country.  Canadian  credit  is  not  as 
good  in  England  as  it  should  be,  and  it  will  not  improve  until  we 
provide  protection  for  the  British  merchant  who  sells  his  goods 
here. ' ' 


NEXT    SESSION    SHOULD    SEE    IT    DONE. 

Mr.  Hector,  of  Thos.  May  &  Co.,  thought  an  insolvency  law 
should  be  passed  at  the  next  session  of  Parliament.  Wholesale 
men  who  sold  outside  their  own  province  were  not  sufficiently  pro- 
tected, and  the  law  practically  imposed  no  penalty  on  insolvents 
who  defrauded  their  creditors.  He  favored  the  adoption  of  a  law 
along  the  lines  of  the  Board  of  Trade  draft  bill,  which  is  in  the 
hands  ol  the  present  Government. 

A    BRITISH     COLUMBIAN    SAYS    YES. 

W.  G.  Cameron,  Victoria,  B.  C.  writes  :  "  We  want  an  insol- 
vency law,  and  it  is  strange  that  with  all  the  influence  the  merchants 
of  Canada  have,  a  good  Dominion  Act  has  not  been  passed  and 
put  in  force." 

IT  SHOULD  PROTECT  THE  RETAILER. 

Dundas  &  Flavelle  Bros.,  Lindsay,  Ont.,  write  :  "We  quite  favor 
an  insolvency  law  which  will  protect  creditors,  giving  an  equitable 
distribution  to  all  alike.  At  the  same  time,  in  the  interest  of  retail 
dry  goods  dealers,  it  is  most  important  that  the  other  side  be  guarded 
so  that  no  abuse  will  follow  same." 


A    FAVORABLE    OPINION    FROM    P.    E.    I. 

James  Paton  &  Co.,  Charlottetown  :  "  It  is  our  opinion  that  an 
insolvency  law  for  Canada  should  be  passed  immediately  after  the 
House  sits.  In  that  law  we  would  propose  that  no  preference 
whatever  be  given  to  any  one,  and  even  those  holding  bills  of  sale 
or  judgments  against  the  bankrupt  should  be  compelled  to  share 
the  same  as  any  ordinary  creditor.  We  would  also  suggest  that  the 
boards  of  trade  in  the  different  provinces  discuss  the  subject  and 
exchange  their  views  with  one  another,  and  by  the  time  Parliament 
met  a  practical  idea  could  be  formed  and  members  of  Parliament 
posted  as  to  what  the  merchants  of  Canada  expect  in  the  way  of  a 
bankrupt  law." 

KEEP    OUT    INCOMPETENT    MEN. 

Mr.  Carsley,  sr.,  of  S.  Carsley  &  Co.,  Montreal:  "Yes, 
I  am  strongly  in  favor  of  a  proper  insolvency  law.  In  my 
opinion  creditors  are  too  lenient  with  insolvents  and  are  willing  to 
accept  whatever  is  offered  them.  This  not  only  encourages  incom- 
petent men  to  embark  in  business  but  is  also  a  serious  injustice  to 
merchants  who  pay  100  cents  on  the  dollar.  It  may  frequently 
happen  that  merchants  are  unable,  through  the  stress  of  circum- 
stances, to  meet  their  engagements,  and  in  that  case  I  think  it  is 
but   right   they    should  be  given  an  extention  of  time,  but  if  after 


SHOW    MERCY    TO    HONEST    MEN. 

W.  J.  Ferguson,  Stratford,  Ont.:  "Foreign  credit  should 
be  maintained  ;  to  this  end  let  there  be  no  preferred  assignments  ; 
in  other  words,  give  every  man  British  fair  play  in  the  distribution 
of  estates.  The  next  special  need  is  to  make  provision  for  cheap 
and  prompt  closing  up  of  the  estate  and  thus  securing  as  large  a 
dividend  as  possible  to  the  creditors,  which  would  be  largely  gratify- 
ing to  the  debtors  themselves.  Keep  fraudulent  debtors  out  of  the 
market  and  err  in  mercy  towards  an  honest  man  though  faulty 
and  lacking  in  success." 

A    RETAIL    FIRM    OPPOSED    TO    A    LAW. 

Geo.  Ritchie  &  Co.,  Belleville,  Ont.,  write  :  "  You  ask 
for  an  expression  of  our  views  as  to  an  insolvency  law  for  Can- 
ada, and  state  that  you  are  agitating  for  its  enactment  in  order  to 
secure  creditors  against  unjust  distribution  of  the  assets  of  insolvent 
debtors,  at  the  same  time  seeking  so  to  have  the  law  framed  as  to 
prevent  fraudulent  settlements  by  traders  at  so  much  on  the  dollar. 

'  'We  beg  to  say  that  if  these  ends  could  be  attained  by  legal  enact- 
ment without  the  law  resulting  in  greater  evils  and  more  widely 
spread  injustice,  we  would  heartily  move  to  have  it  placed  on  the 
statute  books,  but  this,  we  contend,  cannot  be  done,  which  conten- 
tion we  believe  both  reason  and  experience  prove  to  be  true. 

'Persons,  in  considering  the  bearings  of  an  insolvency  law  on 
fair  and  honest  dealings  in  the  commercial  world,  fix  their  attention 
almost  exclusively  on  the  wicked  debtor,  while  the  wicked  creditor 
is  largely  lost  sight  of.  Yet  everyone  knows  that  it  is  the  dispensers 
credit  who  are  almost  wholly  responsible  for  overtrading  and  for 
maintaining  in  the  field  of  competition  persons  lacking  in  integrity 
of  character,  wanting  in  business  ability,  or  possessed  of  inade- 
quate means.  Any  one,  on  due  reflection,  can  readily  perceive 
that  the  power  of  control  is  in  the  hands  of  the  dispensers  of  credit, 
and  that  in  the  wider  field  the  debtors  are  nearly  helpless  before 
them.  It  is  the  creditors  who  are  chiefly  responsible.  As  matters  stand 
now  in  Canada,  without  an  insolvency  law,  many  a  capable  and 
honest  trader  is  crowded  to  the  wall  by  the  reckless  bestowal  of 
credit  on  the  unworthy,  and  such  as  are  honestly  striving  to  do  a 
legitimate  business  within  the  extent  of  their  means  are  rendered 
insolvent  by  unscrupulous  dispensers  of  credit  extending  credit  to 
such  others  as  are  not  entitled  to  it,  or  beyond  what  circumstances 
would  justify. 

' '  As  this  state  of  things  is  found  to  exist  now  in  the  absence  of  an 
insolvency  law,  how  much  worse  will  affairs  necessarily  become 
should  a  law  be  passed  granting  full  assurance  to  reckless  dis- 
pensers of  credit  of  a  pro  rata  division  of  assets  of  debtors  in  insol- 
vency. We  can  judge  from  experience  of  its  operation  in  the  past 
that  had  such  a  law  been  in  force  in  Canada  during  late  years  of 
depression  the  general  trade  of  the  country  would  have  been  top- 
pling down  like  a  house  of  cards  instead  of  having  maintained  com- 
parative stability.  One  reason  for  a  demand  for  this  law  which 
you  advance  itself  illustrates  the  fallacy  of  enacting  it.  You  say, 
'  The  retailer  who  imports  direct  will  be  able  to  do  business  on  a 
better  basis  in  Great  Britain.'  This  can  only  mean  that  credit  will 
be  more  readily  bestowed  there  on  the  passage  of  an  insolvency 
law  here.  Now,  everyone  knows  that  credit  there  is  at  present 
granted  most  freely,  and  far  beyond  what  right  business  principles 
would  justify.  Thus  an  insolvency  law  is  asked  for  in  order  that 
wealthy  dispensers  of  credit  may  act  still   more  recklessly,  to  the 
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injury  and  loss  of  all  merchants  in  the  Dominion  who  are  trying  to 
do  right,  whether  engaged  in  the  wholesale  or  retail  trade. 

"  On  a  thorough  examination  of  the  whole  bearing  of  an  insol- 
vency law  upon  the  trade  of  the  country  it  will  be  found  that  its 
chief  result  is  that  of  effecting  a  partial  insurance  for  wealthy  and 
unscrupulous  dispensers  of  credit  against  the  righteous  punishment 
of  their  own  wrong-doing.  Under  the  promise  of  the  plausible  ob- 
ject of  prescribing  preferential  payments,  an  insolvency  law  is  little 
else  than  a  state  insurance  system  to  protect  wealthy  dispensers  of 
credit  from  the  evil  effects  on  themselves  of  their  own  bad  conduct 
of  business. 

"It  is  to  be  hoped  that  the  trade  generally  throughout  the  country, 
wholesale  and  retail,  will  consider  well  the  full  bearings  of  an  in- 
solvency law  before  again  going  to  Parliament  to  ask  for  one.  Its 
enactment  is  certain  to  result  in  injury  to  all,  both  debtors  and 
creditors  alike,  who  are  seeking  to  do  business  on  true  and  just 
principles." 

SHORT    CREDITS    A    GOOD    REMEDY. 

Mr.  James  Morgan,  of  Henry  Morgan  &Co.,  Montreal,  thought 
it  would  be  almost  impossible  to  frame  an  insolvency  law  which 
could  not  be  evaded  by  dishonest  men.  Short  credits  will  do  more 
to  prevent  failures  than  any  law.  Under  the  present  system  a  mer- 
chant is  allowed  from  six  to  twelve  months  to  pay  for  his  goods, 
and  is  tempted  to  buy  more  than  he  requires.  This  is  the  cause  of 
many  failures.  If  a  law  is  passed  proper  provision  should  be  made 
for  dealing  with  dishonest  insolvents.  The  sale  of  bankrupt  stocks 
at  a  large  reduction  does  much  harm  to  retail  men. 


some  years  ago,  and  has  given  the  matter  a  good  deal  of  study. 
When  interviewed  by  a  REVIEW  representative  Mr.  Slessor  had 
nothing  to  say,  remarking  that  the  views  of  Mr.  ]..  I;.  ( .reenshields, 
which  are  published  elsewhere,  exactly  fitted  'he  case  and  were  in 
accord  with  his  own  opinions. 

\  Ql  BBEl  CIT\  OPINION. 
Mr.  Garneau,  jr.,  of  P.  Garneau,  Sons  &  Co.  :  "The 
present  provincial  insolvency  laws  are  not  satisfactory.  What  we 
want  is  a  uniform  insolvency  law  for  the  whole  Dominion — a  law 
similar  to  that  in  force  in  the  province  of  Quebec.  This  is  a  good 
one,  and  with  certain  necessary  changes  would,  1  think,  fill  the 
bill.  Under  this  law  preferred  creditors  are  not  recognized,  nor  is 
a  chattel  mortgage.  .  A  dealer  in  this  province  selling  in  Ontario 
and  the  Maritime  Provinces  has  to  depend  on  his  customers'  hon- 
esty, for  the  law  will  not  help  him  much.  A  feature  of  any  new 
law  should  be  a  clause  making  it  compulsory  for  a  retailer  to  keep 
certain  books.  I  would  suggest  that  a  deputation  of  teliable  busi- 
ness men  wait  upon  the  Government,  as  was  done  some  short  time 
ago,  and  make  their  views  known.  This  would  materially  help  in 
the  framing  of  a  workable  law.  Canada  has  many  needs,  and  an 
insolvency  law  is  not  the  least  of  them." 


COINCIDES    WITH    MR.    GREENSHIELDS'     VIEW. 

Mr.  Slessor,  of  James  Johnston  &  Co.,  was  one  of  the  committee 
of  the  Montreal  Board  of  Trade,  who  after  consultation  with  the 
Toronto  Board  of  Trade  presented  a  draft  bill  to  the  Government 


A  MONTREAL  RETAILER  OUTSPOKEN. 

W.  H.  Scroggie,  St.  Catherine  street,  Montreal  :  "  I  consider 
that  the  wholesale  men  are  themselves  to  blame  for  many  of  the 
disgraceful  failures  which  occur,  because  they  are  willing  to  give 
credit  to  incompetent  men  without  capital.  I  am,  however,  in 
favor  of  an  insolvency  law.  I  think  it  should  be  for  the  whole  of 
Canada  and  not  for  each  province,  as  at  present.  The  law  should 
not  permit  chattels  to  be  given,  nor  should  it  recognize  preferred 
creditors.  If  certain  minor  defects  were  remedied,  I  think  the 
Quebec  law  would  be  satisfactory  to  most  business  men.     A  work- 
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able  and  adequate  insolvency  law  will  improve  our  reputation  in 
the  Old  Country." 


WHAT  WOULD  HAPPEN  IN  EUROPE. 

Mr.  Emil  Pewny,  of  Grenoble,  France,  who  was  in  Montreal 
last  month,  wrote  The  Review  as  follows  :  "  With  great  pleasure 
I  see  your  efforts  towards  obtaining  an  insolvency  law.  Not  only 
is  this  absolutely  necessary,  but,  until  Canada  possesses  laws 
protecting  the  honest  merchant,  it  is  far  away  from  being  counted 
amongst  the  nations  which  deserve  any  esteem  at  all.  What 
superiority  has  a  merchant  to-day  who  makes  use  of  his  capital  and 
pays  always  iooc.  on  the  dollar — he  has  even  no  merit — and  how 
can  he  resist  if  his  unscrupulous  neighbors  without  capital  are  able 
to  sell  cheaper  ?  If  he  should  not  be  demoralized  by  these  reckless 
proceedings,  and  stays  honest,  he  will  stay  in  business  until  he 
drops  all  he  has  and  gives  up  the  business  as  a  poor  man.  In 
Europe  it  is  regarded  as  a  disgrace  if  a  man  fails,  and  (taking  the 
circumstances  of  the  Canadian  failures  into  consideration)  80  per 
cent  oi  them  would,  if  in  Europe,  be  put  in  prison.  The  present 
situation  is  abominable,  a  real  shame  to  the  country,  without  the 
first  primitive  basis  on  which  confidence  is  built  up." 

AGAINST    THE    OLD    LAW. 

Mr.  George  Brasher,  Tilsonburg,  Ont. ,  was  in  Toronto  recently, 
and,  in  conversation  with  The  Review,  expressed  a  desire  that 
Canada's  credit  abroad  should  be  upheld.  He  was  one  of  those 
who  agitated  for  the  repeal  of  the  old  law  on  account  of  its  defects. 
He  was  not  willing  to  support  a  new  law  until  its  provisions  were 
made  known.  Merchants  did  not  want  the  old  law  again.  How- 
ever, if  an  Act  could  be  framed  leaving  out  the  former  objectionable 
features _  and  protecting  honest  men,  while  not  allowing  the  incom- 
petent or  dishonest  to  get  discharges,  it  would  secure  support.  Mr. 
Brasher  has  since  written  The  Review  offering  to  bring  to  the 
attention  of  the  local  board  of  trade  the  provisions  of  a  new 
measure  when  one  is  framed. 

A    VOICE    FROM    MANITOBA. 

Mackay  Bros.  &  Norris,  Winnipeg,  write  :  "We  must  con- 
fess to  a  lamentable  ignorance  of  the  present  insolvency  law, 
and  therefore  are  not  competent  to  make  suggestions  for  its 
improvement. 

"  We  are  quite  aware  of  the  difficulty  that  is  met  with  in  making 
a  law  that  will  prevent  fraud  and  still  not  bear  heavily  on  the  man 
of  honesty  of  purpose  who,  through  misfortune,  may  find  it  neces- 
sary to  come  under  its  operation.  We  also  believe  great  difficulty 
will  be  experienced  in  making  a  law  such  as  you  suggest  that  will 
secure  equitable  distribution  of  assets,  especially  of  the  dishonest 
trader  who  will  always  find  means  for  transferring  his  stock  under 
pressure  from  banks  or  others  advancing  funds  ior  pressing  needs. 
We  are  convinced  of  the  need  of  a  law  that  will  uphold  the  credit 
of  Canada  in  foreign  countries,  and  that  will  give  as  little  counten- 
ance as  possible  to  dishonest  and  tricky  men,  while  not  bearing 
heavily  upon  the  men  who  always  pay  iooc.;  and  who  now  find 
this  difficult  from  the  competition  of  men  who  only  pay,  as  you  say, 
50c,  or  often  much  less. 

"With  so  much  of  our  legislative  machinery  operated  by 
lawyers,  it  should  bean  easy  matter  to  secure  an  almost  perfect  law, 
although  our  experience  is  that  lawyers  often  make  laws  that  invite 
the  very  actions  they  are  intended  to  prevent.  Trusting  that  your 
efforts  will  be  successful. " 


and  as  it  would  tend  to  restrain  dishonest  men  who  might  be  in  the 
retail  trade,  honest  retailers  would  benefit.  Take  the  case  of  a 
man  who  goes  into  business,  competes  with  other  retailers,  and 
after  a  short  experience  gets  behind,  transfers  the  assets  to  another 
person  and  leaves  the  creditors  in  the  lurch.  The  stock  may  be 
jobbed  off,  and  who  suffers  most,  if  not  the  legitimate  retailers  in  the 
neighborhood  ?  To  this  and  all  such  practices  an  insolvency  law 
should  put  a  stop,  and  in  the  interest  of  honest  traders  we  ought  to 
have  it." 


HOW    RETAILERS     ARE    AFFECTED. 

Mr.  Alexander,  of  Alexander  &  Anderson,  Toronto,  was  asked 
if  the  retailer  would  benefit  from  an  insolvency  law  like  the  whole- 
sale trade  :     "  There  is  no  doubt  that  an  insolvency  law  is  needed, 


NOVA    SCOTIAN    ADVOCACY    OF    A    NEW    LAW. 

W.  &  C.  Silver,  Halifax,  say;  "We  most  emphatically 
second  your  agitation.  It  cannot  be  denied  that  we  have  in  this 
country  a  larger  proportion  of  honorable  and  high  principled  men 
engaged  in  trade  than  perhaps  any  other  country  in  the  world.  If 
this  were  not  the  case  it  would  simply  be  impossible  to  carry  on  a 
wholesale  business  with  long  credits  at  all.  In  justice  to  this  happily 
predominating  class,  as  well  as  to  the  wholesale  merchants,  there  is 
an  urgent  demand  to  protect  them  from  that  class  which  fortunately 
is  in  the  minority,  who  prey  on  the  others  like  parasites — men  who 
are  either  incompetent,  idle,  and  extravagent,  or  else  are  weak  in 
moral  fibre,  scheming  and  unscrupulous.  We  have  personally 
witnessed  the  slur  our  country  as  a  whole  has  received  in  Great  Bri- 
tain, from  the  questionable  methods  of  even  important  firms  when 
they  have  gone  into  insolvency. 

' '  We  are  strongly  in  favor  of  a  bankrupt  law  modelled  after  the 
British,  which  on  the  whole  works  in  a  satisfactory  manner.  But, 
at  all  events,  let  us  by  all  means  have  some  provision  that  shall 
secure  an  equitable  distribution  of  assets  without  nefarious  prefer- 
ences, and  some  means  of  a  searching  investigation  to  prevent 
frauds  or  concealments  of  assets,  and  only  allow  honest  unfortunates 
a  discharge  with  a  clean  sheet  to  go  into  business  again. 

"  In  fact,  legislation  in  our  country  does  not  keep  up  to  date. 
We  require  in  these  days  of  company  promotions  to  have  the  same 
safeguards  imposed  as  older  countries  like  England  have  found 
necessary  to  prevent  the  guileless  public  from  being  shorn,  or  at 
least  to  make  it  more  difficult.  The  field  about  here  has  lately 
been  much  cultivated  in  this  direction,  and,  without  any  salutary 
checks  on  the  directorate,  it  is  likely  to  prove  a  happy  hunting 
ground  for  the  writer  of  the  alluring  company  prospectus.  At  all 
events,  the  mercantile  community  should  rise  like  one  man  and  see 
to  it  that  the  man  who  proposes  to  settle  at  50c.  on  the  dollar 
should  not  unfairly  compete  with  his  neighbor  who  honestly  pays 
iooc.  without  being  compelled  to  make  an  honest  division  of  all 
his  assets  under  the  light  of  a  searching  investigation  by  a  qualified 
official,  and  under  such  common-sense  provisions  as  required  by 
the  British  Act,  which  originated  in  Mr.  Joseph  Chamberlain's 
fertile  brain.  We  think  you  would  be  doing  a  service  if  you  briefly 
published  the  leading  provisions  of  the  English  laws  of  insolvency, 
with  which  the  writer  is  familiar,  but  space  forbids  details  at 
present." 

COMPEL    MERCHANTS    TO    KEEP    BOOKS. 

Mr.  Matthews,  of  Matthews,  Towers  &  Co. :  "An  insolvency 
law  is  absolutely  necessary.  I  want  to  see  a  law  that  will  compel 
every  storekeeper,  no  matter  how  small  a  concern  it  may  be,  to 
keep  books.  I  want  to  see  all  preferences  done  away  with  and 
every  creditor  treated  alike.  If  we  get  a  proper  law  business  will 
be  on  a  better  footing  and  dishonest  traders  will  be  forced  out.  As 
things  are  now  the  man  who  does  an,  honest  business  is  handi- 
capped by  his  neighbor  who  is  able  to  obtain  settlements  at  twenty- 
five  cents  on  the  dollar." 


Strasser  &  Co.  have  removed  their  tailoring  business  from  Berlin, 
Ont.,  to  Waterloo. 
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P.  D.  corsets  Wyld,  Grasett  &  Darling 


are  universally  acknow- 
ledged  to  be 


,ading 
D     Make 

They  are  made  in  every 
variety  of  shapeand form 
and  the  well-known 
trade    mark, 

R.  D. 

(with  which  every  genuine  pair  is  stamped)  is  a 
guarantee  that  the  materials  and  workmanship  are 
the  very  best  that  can  be  procured.  10  Gold 
Medals  have  been  awarded  to  the  makers  of  these 
celebrated  corsets  at  all  the  leading  International 
Exhibitions  during  the  last  20  years,  a  distinction 
no  other  makers  can  show. 


Sole  Agents  for  the 
Dominion  of  Canada 


KONIG  &  STUFFMANN 

7,  9  and  11  Viotona  Square,  MONTREAL. 


Stock  throughout  the  warehouse  is 
well  assorted  for  the  fall  trade. 
Daily  deliveries  and  shipments  of 
late  have  filled  up  the  gaps  made  by 
our  exceptionally  heavy  September 
business.         .... 

Travellers'  and  Letter  Orders  will  receive 
our  careful  and  prompt    attention.  .  .  . 

Staples,  Dress  Goods, 
Smallwares,  Men's  Fnrnishings, 

Linens,  and  Imported  and  Canada  Woollens 
and  Tailors'  Trimmings. 


WYLD,  GRASETT  &  DARLING  -  TORONTO 


ONE'S . . .    i 
SUCCESS 


r  has  been  said  that  one's  success  depends  very  much  on  what  he  does 
not  say,  as  well  as  what  he  does  say.  One's  success  also  depends  very 
much     on    what    he     does    not    buy.        He    who    overlooks    buying 

VICTORIA  CROCHET  THREAD  jeopardizes  his 

own  success.      He  thus   loses   the   assistance  of  one  of  the  greatest  selling 

forces  in  the  crochet  thread  realm.       Those  qualities  which  appeal  strongest 

to  crochet  workers  find  their  highest  development  in  the  "  VICTORIA."    It 

is  soft   to  work.       It  is  silky  in  appearance.       It  will   not  become  hard  from 

_  washing.     Find  a  crocheter  who  has  tried  the   "  VICTORIA  "  and  you  are 

sure  to  find  an  enthusiast.     Goods   possessing  such    marked  qualities  can  be 

nothing  but   ready  sellers;  and  this  is  eminently  true  of  the   "VICTORIA 

CROCHET."     Every  day  you  do  without  it,  you  are  losing  profits  which 

could  as  well  be  in  YOUR  POCKETS  as  any  one  else's.       If  you  are  not  already  handling  the 

"VICTORIA,"  order  your  first  lot  NOW.       The  makers  of  these  goods  have   been  established 

since  1840,  and  all  their  lines  are  the  best  produced  in  every  respect. 


ASK     F"OR 


VICTORIA  CROCHET   THREAD 

MORSE  &  KALEY   EMBROIDERY   COTTON 

MORSE  &  KALEY   KNITTING   COTTON 

MORSE   &  KALEY   LENNOX   CROCHET   CORD 


TAYLORS   EMBROIDERY   RINGS 
TAYLOR'S   "O.K."   HOSE  SUPPORTERS 
TAYLORS   "WORTH"   SKIRT   EXTENDERS 
TAYLORS   DRESS   STAYS 


ROBERT   HENDERSON   &    CO. 


Sole  Agents  for  Canada. 


323  St.  James  St.,  MONTREAL 
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WINDOW    DRESSING. 

DOES  IT  PAY  A  MERCHANT  IN  SMALL  PLACES  ? 

AT  a  meeting  of  merchants  in  Chicago  recently  the  fact  was 
brought  out  that  in  towns  of  about  2,000  inhabitants  many 
merchants  do  not  give  window  dressing  much  attention.  The  Chi- 
cago Dry  Goods  Reporter  makes  some  remarks  on  this  subject 
which  apply  with  equal  force  in  this  country.  It  seems  that  there 
are  still  merchants,  thousands  of  them,  who  do  not  believe,  or  who 
have  not  yet  had  it  proved  to  their  satisfaction,  that  the  benefit  in 
dollars  and  cents  resulting  from  fresh,  attractive  window  displays 
is  not  worth  the  small  addition  to  the  store  expense  and  the  neces- 
sary time  and  thought. 

They  say  that  it  may  pay  in  cities  and  large  towns,  where 
people  lay  much  importance  to  style  and  appearances,  but  that  in 
small  towns  it  would  be  of  no  avail  as  a  trade  winner,  for  there  is 
no  style  there  ;  customers  are  satisfied  if  they  have  their  plain  food 
and  plain  dry  goods  served  to  them  in  a  plain  fashion,  and  to  make 
any  extra  effort  in  the  way  of  window  displays  and  store  decora- 
tions is  like  "casting  pearls  before  swine." 

If  it  were  not  a  fact  that  there  are  merchants  in  all  kinds  of 
towns  and  cities  who  attribute  a  good  share  of  their  success  to  the 
way  in  which  they  keep  their  windows,  it  might  be  conceded  that 
there  are  exceptions  to  the  rule  that  "  window  dressing  pays."  The 
abundance  of  cases  of  this  kind  and  the  scarcity  or  absolute  non- 
existence, so  far  as  we  know,  of  a  case  where  window  trimming 
has  been  given  a  fair  trial  without  building  up  the  trade  and  repu- 
tation of  the  store,  leaves,  it  would  seem,  little  to  be  said  in  order 
to  convince  several  thousand  merchants  of  the  error  of  their  way. 

Not  a  few  who  admit  the  value  of  window  displays  do  not 
attempt  anything  of  the  kind  themselves  because  they  have  an 
exaggerated  idea  of  the  skill  and  artistic  ability  it  takes  to  produce 
them.  As  a  matter  of  fact,  anyone  who  has  had  experience  in 
handling  dress  goods  and  merchandise  ought  to  be  able  to  put  in  a 
window  display  that  would  be  a  credit  to  the  store.  Practice  makes 
perfect,  and  if  the  same  person  is  given  the  work  to  do  steadily  there 
is  no  question  that  the  displays  will  improve,  and  in  time  bring 
recognition  from  the  public.  A  display  does  not  have  to  be  as  good 
as  the  best  that  are  seen  in  the  largest  cities  to  be  ofvalueasa  trade 
winner.  There  may  be  many  degrees  of  excellence,  and  because  it 
is  impossible  to  produce  displays  of  the  first  degree  it  is  absurd  to 
suffer  the  windows  to  tall  into  neglect. 

If  any  merchant  chances  to  read  this  article  who  is  among  the 
number  that  are  now  awake  to  the  possibilities  of  window  dressing, 
let  us  urge  you  to  do  something — no  matter  how  little — in  this  line 
before  the  decline  of  the  fall  trade.  The  size  of  the  town  has  not  a 
great  deal  to  do  with  it.  No  matter  if  the  store  is  located  at  a  cross- 
corners  it  would  be  strange  if  there  were  not  someone  who  would 
appreciate  a  neat  window  display. 

In  every  small  town  there  are  people  who  are  lured  away  to 
larger  places  to  do  part  of  their  trading.  In  a  great  many  instances 
they  can  do  no  better  than  at  home,  but  they  are  impressed  with 
the  idea  somehow  or  other  that  their  home  merchants  are  not  up- 
to-date.  It  may  be  discovered  that  it  is  not  the  lack  of  goods  so 
much  as  it  is  the  poor  way  in  which  the  goods  are  displayed  that 
drives  trade  to  other  towns.  This  is  an  old,  old  truth,  and  it  ought 
not  to  be  necessary  to  repeat  it  and  discuss  it  so  often,  yet  this 
space  is  not  begrudged  if  it  gives  any  one  a  better  appreciation  of 
the  art  of  window  trimming. 

THE    QUESTION   OF    PRICE   TICKETS. 

Price  tickets  in  a  window  always  add  to  its  attractiveness  where 
the  goods  are  sold  at  a  medium  price.  Very  fine  goods,  when  dis- 
played in  a  window,  are  usually  better  without  a  price  ticket  unless 


the  store  caters  exclusively  to  very  fine  trade.  The  best  name  that 
a  store  can  have  is  that  of  selling  satisfactory  goods,  and  the  next 
best  name  is  that  of  selling  goods  at  a  low  price,  quality  considered. 
For  this  reason  goods  of  a  very  fine  quality  displayed  in  a  window 
with  a  price  ticket  are  usually  seen  by  so  many  persons  who  do  not 
appreciate  quality  that  too  much  of  it  is  apt  to  give  a  store  the  name 
of  asking  high  prices. — St.  Louis  D.G.  Reporter. 

RECENT    DISPLAYS. 

The  displays  of  fall  dress  goods  and  silks  show  that  in  arranging 
them  there  is  no  better  unit  than  the  pyramid  composed  of  several 
sections  or  tubular  folds.  In  silks  each  fold  or  layer  is  of  a  differ- 
ent color  usually  producing  a  rich  effect. 

Lace  curtains  were  beautifully  and  effectively  displayed  by  mak- 
ing three  canopies  of  them,  one  a  large  one  at  the  back  of  the  win- 
dow and  one  at  either  back  corner.  The  back  and  sides  were 
decorated  like  the  walls  of  a  room.  Curtains  with  a  color  under- 
neath them  were  draped  over  stands  about  the  window,  and  to  give 
more  life  to  the  display  there  were  a  couple  of  stands  of  colored 
tapestries. 

A  millinery  window  was  arranged  much  the  same  as  the  curtain 
window  described  above,  instead  of  the  stands  there  being  pedes- 
tals with  busts  on  them,  and  several  tables  of  plants  and  palms 
being  at  the  rear  and  sides. 

A  design  for  displaying  umbrellas  and  parasols  was  a  large 
disc,  seven  feet  in  diameter,  covered  with  plaited  cheese  cloth.  In 
the  centre  a  piece  about  eighteen  inches  in  diameter  stood  out  from 
the  disc,  and  about  the  circumference  of  this  umbrellas  were  fas- 
tened like  spokes  on  the  hub  of  a  wheel.  This  central  circle  was 
covered  with  white  cloth,  the  large  disc  with  yellow  cloth,  and 
about  the  edge  of  the  latter  was  a  ruffle  of  black  cloth.  Umbrellas 
were  also  arranged  in  the  front  of  the  window. 

The  centre  of  attraction  in  a  clothing  window  was  a  dancing 
doll.  It  was  about  three  feet  high  and  stood  on  a  pedestal.  By  a 
mechanical  arrangement  it  was  made  to  whirl  around  and  kick  up 
its  heels  after  the  manner  of  the  skirt  dancer. 

A  school  supply  window  showed  the  exterior  of  a  schoolhouse, 
with  the  school  teacher  standing  in  the  door  and  the  heads  of 
scholars  appearing  at  the  windows.  Everything  in  the  way  of 
school  supplies  was  displayed  at  the  sides. 


HOW    A    BUYER    WAS    IMPRESSED. 

I  was  going  along  a  street  in  Edinburgh,  on  the  way  out  to 
Leith,  and  a  window  display  caused  me  to  linger.  The  shop 
was  not  a  large  one,  but  the  trimmer  understood  his  business,  for 
the  goods  were  arranged  with  an  eye  to  effect,  and  the  dress  and 
other  materials  which  would  not  interest  a  man  were  set  off  by  the 
tasteful  display  of  some  small  articles.  Price-tickets  everywhere. 
I  wanted  to  buy  a  present  and  entered.  At  once  the  eye  noticed 
that  the  shop  was  a  small  one  not  likelv  to  attract  a  casual  pur- 
chaser except  for  the  excellent  window  display.  The  first  thought 
was  to  go  out  and  try  some  larger  place.  But  being  in,  enquiry 
was  made  to  examine  one  of  the  smaller  articles  shown  in  the 
window — a  pair  of  glove  stretchers.  The  salesman  knew  his  busi- 
ness, and  the  article  was  purchased.  Sizing  up  his  customer  for  a 
stranger,  he  produced  one  or  two  other  things.  The  end  was  a 
purchase  amounting  to  five  shillings  instead  of  one  shilling,  as  at 
first  intended.  Perhaps  good  salesmanship  was  a  strong  factor, 
but  the  window  display  started  the  thing. 


Mr.  Tindale,  of  Tindale  Bros.,  Arthur,  Ont. ,  called  on  The 
Review  while  in  Toronto  recently.  Among  other  visitors  have  been 
Mr.  Rankin,  of  Wilson,  Rankin  &  Co.,  of  Brandon,  and  Mr  Aus- 
tin, of  Austin  &  Co.,  Chatham,  Ont. 
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will   be  showing  this  month   lor  Spring    1898,  a  great  range  of  S 

Tailoring         & 
i     Goods 
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INCLUDING 


Auguste  Dormeuil's  collection,  for  whom  they   are 
sole  agents.     6-4  and  3-4  Canadian  Woollens.  0 

TAILORS'  TRIMMINGS  * 


S  Gents9  Underwear   %     CARPETS 

I  and  Hosiery  J  For  spring  isqs  ^ 

fe  For  Spring  1898 

CK  Our  representatives  will  also  have  a  full   range  ot   our 

/£  present  Fall  season's  goods  for  sorting. 

Sole  Agents  for  Fownes'  Celebrated  Gloves 

t 


THE  GAULT  BROS.  CO.,  u-,  Montreal 
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TRADE    NOTES    AND    NEWS. 

PASSEMENTARIES  have  come  back  to  favor,  and  one  can 
well  understand  how  that  is.  They  certainly  do  set  off  a 
dress  to  great  advantage,  and  a  few  yards  go  a  long  way  to  tone 
up  even  the  cheapest  material.  Caldecott,  Burton  &  Spence  say 
they  are  selling  more  of  these  goods  this  season  than  for  some 
years.  Jet  trimmings  and  chiffons  are  also  in  use  as  trimmings, 
and  particularly  in  black  will  have  a  good  run  this  fall. 


S.  F.  McKinnon  &  Co.  have  a  full  stock  of  black  and  white  silk 
laces,  fine  values. 


Fire  at  West  Prince  Albert,  Saskatchewan,  September  26, 
burned  the  brick  store  of  S.  McLeod,  men's  furnishings  and  shoes  ; 
Mrs.  J.  Stewart's  general  store,  and  J.  W.  Toogood's  fancy  goods 
store.  There  was  insurance,  but  the  inconvenience  and  loss  are 
great . 


S.  F.  McKinnon  &  Co.  draw  attention  to  their  large  stock  of 
silk  velvets,  which  are  superior  in  make,  unsurpassed  in  value, 
and  contain  all  popular  shades. 


Robert  Hill,  general  store,  Glen  Annan,  Ont.,  has  sold  out  to 
James  Fleming J.  F.  Gibson  has  opened  in  dry  goods,  at  Wat- 
ford, Ont C.  S.   Cooke  is  starting  a  general  store  at   Boisse- 

vain,  Man Simpson  &  Young,  general  store,  at  Crystal  City, 

Man.,  have  dissolved  and  the  new  firm  is  P.  A.  Young  &  Co. 


S.  F.  McKinnon  &  Co.  have  a  large  and  full  range  of  narrow 
black  velvet  ribbons. 

Wales,  Ont.,  which  is  a  growing  centre,  has  a  new  general 
store,  Ridley  &  Cleland's Wm.  Erskine  has  begun  the  manu- 
facture  of  rugs   and  curtains   at  New    Hamburg,    Ont H. 

Speare  has  sold  his  men's  furnishing  business  at  Seaforth,  Ont.,  to 
Messrs.  Greig  &  Macdonald. 


S.  F.  McKinnon  &  Co.  give  great  attention  to  their  ribbon 
department  ;  all  leading  makes  and  colors  constantly  on  hand. 
Values  unsurpassed  by  any. 


Mr.  H.  D.  McMaster,  J.  P.,  senior  member  of  the  firm  of  Dunbar, 
McMaster&  Co. ,  Limited,  linen  thread  manufacturers,  Gilford,  Ire- 
land, was  in  Montreal  a  few  days  ago  on  a  business  trip,  and  was 
introduced  to  The  Review  by  the  firm' s  agents,  R.  Henderson 
&  Co. 

S.  F.  McKinnon  &  Co.  invite  jacket  buyers  to  call  and  inspect 
their  large  stock  of  perfect  fitting  German  jackets. 


The  lawsuit  over  who  should  be  permanent  liquidator  of  the 
John  Eaton  Co.  estate,  Toronto,  has  been  decided  by  the  court 
appointing  Mr.  E.  R.  C.  Clarkson,  who  was   temporary  liquidator. 


S.  F.  McKinnon  &  Co.  show  the  largest  range  of  fur  felt  dress 
shapes  in  the  market.  The  demand  for  this  class  oi  goods  this 
season  is  the  largest  for  years.  The  hat  department  anticipated 
this  by  securing  the  very  latest  ideas. 


Dealers  who  are  looking  for  some  special  line  to  run  as  a  leader 
in  their  smallwares  department  should  see  the  25-dozen  lots  of 
ladies'   hemstitched  handkerchiefs  offered  by  the  Gault  Bros.  Co. 


A  very  sad  affair  took  place  at  a  meeting  of  the  Ottawa  Reform 
Association  on  Thursday  night,  Sept.  30.  E.  Leblanc,  of  Leblanc  & 
Lemay,  clothiers,  Sussex  street,  dropped  dead  on  the  floor  from  his 


chair.  He  had  been  addressing  the  meeting  a  minute  previous. 
Dr.  Troy  was  sitting  near  him.  The  doctor  thinks  that  heart  disease 
was  the  cause.  Leblanc  was  one  of  the  license  commissioners  for 
the  city.     He  was  about  60,  and  very  popular. 


S.  F.  McKinnon  &  Co.  have  a  full  range  of  white  Valenciennes 
edgings,  now  so  popular  with  the  trade. 


The  Gault  Bros.  Co.  have  a  complete  range  of  colors  in  fancy 
tubular  dress  braidings  with  single  or  double  fancy  silk  edge  at 
reasonable  prices.  These  goods  are  the  correct  thing  for  braiding 
and  ornamenting  purposes. 


S.  F.  McKinnon  &  Co.  have  just  received  a  large  shipment  of 
their  special  Victory  brand  velveteens,  and  ask  buyers  when  in  the 
city  to  see  these.     They  are  worthy  of  attention. 


Velvets  and  velveteens  are  in  continued  favor,  and  make  at 
once  a  rich  and  yet  cheap  dress  trimming.  Caldecott,  Burton  & 
Spence  carry  a  large  assortment  of  these  goods,  from  the  very 
lowest  to  the  highest  grade  of  quality,  highly  finished  to  look  rich 
and  silky  as  a  dress  trimming. 


S.  F.   McKinnon  &   Co.  draw  special  attention  to  their  large 
stock  of  black  ribbons,  unsurpassed  in  value. 


The  Gault  Bros.  Co.,  Limited,  are  showing  in  their  smallware 
department  a  complete  range  of  black  dress  trimmings  and  orna- 
ments in  all  styles  in  jet  and  braid  ;  also  a  splendid  range  of  shades 
in  colored  trimmings  with  ornaments  to  match.  These  goods  pro- 
duce a  fine  effect  and  are  being  picked  up  very  quickly. 


The  D.  McCallCo.,  Limited,  state  that  the  demand  is  good  in 
silk  laces  in  black  and  cream  for  present  requirements.  They  have 
a  full  range  in  stock.  The  trade  will  not  experience  any  delay  in 
having  their  orders  attended  to. 


:/Co. 


S.  F.  McKinnon  &/Co.  have  large  cable  repeat  orders  for  their 
perfect  fitting  German  jackets  arriving  every  few  days. 


"Our  travelers  are  taking  exceedingly  large  orders  for  laces  for 
importation,"  write  the  D.  McCall  Co.,  Limited.  The  trade  evi- 
dently are  not  slow  in  realizing  the  exceptional  values  offered. 
They  would  advise  the  trade  to  delay  placing  orders  elsewhere 
until  they  have  had  an  opportunity  of  inspecting  their  samples. 


S.  F.  McKinnon  &  Co.  make  a  specialty  of  veilings,  and  do  a 
very  large  trade  in  these  goods  ;  they  have  just  received  and  passed 
into  stock  a  large  shipment  of  the  newest  designs  in  this  much 
used  article. 


Ribbons  keep  well  to  the  front.  Manufacturers  report  great 
sales  and  find  it  difficult  to  meet  all  demands.  Caldecott,  Burton 
&  Spence  have  wisely  anticipated  the  demand  and  carry  a  very 
heavy  stock  of  double-faced  satin  and  faille  ribbons  in  all  shades, 
and  are  selling  them  very  freely,  particularly  in  black,  cream  and 
white. 


The  D.  McCall  Co.,  Limited,  have  a  large  assortment  of 
shawls  in  stock.  Buyers  in  the  market  would  do  well  to  have  a 
look  through.     They  are  offering  some  good  jobs  in  these  goods. 


The  D.  McCall  Co.,  Limited,  advise  that  they  have  received 
another  shipment  of  their  special  line  in  silk  velvet  so  popular  in 
the  trade — all  shades.  Send  for  samples  ;  their  letter  order  system 
will  do  the  rest, 
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Read  this  Advertisement 
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and  it  will  remind  you  that  the  Tweed,  Serge,  President,  Beaver, 
and  Chinchilla  Cloths  manufactured  at  the  BRODIE  MILLS, 
HESPELER,  are  the  best  value  offered  in  the  Canadian  market 
to-day.  If  you  require  a  few  pieces  for  sorting  up  orders, 
we  shall  be  glad  to  have  you  send  in  at  once,  as  we  go  off  Fall 
1897  goods  this  month.  Watch  for  our  samples  for  Spring,  1898. 
We  are  preparing  a  fine  range  of  patterns.  They  will  be  inter- 
esting.    Ask  your  wholesale  dealer  about  them. 

WHOLESALE    TRADE    ONLY. 


}VlIIilAlCHA|V[P,  COYLiE  &  CO. 


Selling  Agents 


Halifax,  Montreal,  Toronto,  Victoria. 


NOW  IS  THE  TIME  TO  BUY 


DOLLS 


while  our  assortment  is  still  complete. 


Write  for- 


'-— .3 


Our  Special  Doll  Price  List 

Just  issued,  giving  full  details  and  true  descriptions. 

UNSURPASSED   VALUES 

^in  10,  15  and  25  cent  lines. 


NERLICH  &  CO.,  -  TORONTO 


Importers  of  Fancy  Goods  and  Toys. 
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THE  SORTING  BUSINESS  will  be  VERY  LARGE  this 
season.  GOOD  CROPS  and  GOOD  PRICES  mean 
GOOD    TRADE,    and   for   this 

Caldecott,  Burton 


&  Spence 


have   made   ample   preparation,  and   draw   buyers'  attention  to  the 
following    TRADE    WINNERS    now   in    stock:  — 

RIBBONS.  Double-faced  Satin,  Faille,  Black  and  Colors,  Nos.  5  to  40.  Baby  Ribbons,  all  Colors. 
Moire  Ribbons,   Black  only. 

RIBBON    VELVETS.     Black,  every  width  from  2  to  150. 

VELVETS   AND    VELVETEENS.     Black  and  Colors,  from  18c.  up  to  75c. 

RING  WOOD    GLOVES.     All  the  new  patterns,  every  size  Child's  and  Women's. 

CASHMERE    GLOVES.      Black  and  Colored,  all  sizes  Child's  and  Women's. 

KID  GLOVES.    The  latest  novelties,  Fancy  Stitched  Backs  and  Pearl  Buttons,  to  match  dress  shades. 

HOSIERY.      In  Cashmere,  Heavy  Wool,  Silk  and  Merino,  Child's,  Women's  and  Men's. 

UNDERWEAR.  ;  Ladies'  Ribbed  Vests.  Our  famous  brands,  "  Climax,"  "  Our  Own,"  "  Best  Out," 
"Victoria,"  "Empress,"  etc.,  etc.;  and  also  a  big  lot  of  Mill  Clearings,  at  great  bargains. 

FEATHER   BOAS   AND    COLLARETTES.     Coque,  Hackle,  Ostrich,  etc. 

SILK  DEPARTMENT.  Black  Silks,  in  Peau  du  Soies,  Faille,  etc.,  etc.  Colored  Silks,  Plain 
Shots,  Brocade  Shots,  Fancy  Taffetas,  Figured  Glace  and  Figured  Brocades,  Chiffons  in  5-in., 
18-in.,  36-in.,  40-in.,  46-in.,  all  colors. 

TAILOR-MADE  SKIRTS.  Our  own  make.  Correctly  cut  and  sized,  36-in,  38-in,  40-in.  and 
42-in.  Black  and  Navy  Serge,  Black  and  Navy  Serge  (Fancy  Trimmed),  Figured  Sicilians, 
Plain  Sicilians,  etc. 

DRESS  GOODS  DEPARTMENT.  Plaids  in  Repps,  Ail-Wool,  Union;  Hopsacking  Tartans 
and  Silk  Overcheck  ;  Black  and  White,  Navy  and  White,  Brown  and  White  Silk  and 
Wool  Checks,  to  cost  65c,  much  enquired  for  ;  Tweed  Effects  ;  Boucle  Effects  :  Plain  Pop- 
lins, Duchess  of  York  Style ;  Short  End  Cashmeres,  Evening  Shades  ;  Coating  Serges, 
Black,  Navy  and  Colors,  from  20c.  to  75c.  per  yard  ;  Estamenes,  from  20c.  to  45c;  Henrietta 
Serges,  from  18c.  to  37^c,  in  Black  and  all  Colors,  and  a  splendid  range  of  our  celebrated 
Two=Tone  Brocades  and  Black  Brocades,  Toronto  dyed  and  finished  at  our  , 
works  on  Liberty  St.,  Toronto. 

Our  representatives  are  now  on  the  road.     Orders  carefully  filled. 


CALDECOTT,    BURTON    &    SPENCE 

l7j°Toaipco^LT  46  and  48  Bay  st-  TORONTO 
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MONTREAL    AND    TORONTO,   OCTOBER,    1897. 

AN  INSOLVENCY  LAW. 

THK  letters  and  interviews  on  other  pages  of  this  issue  indicate 
the  force  of  the  feeling  in  Canada  that  we  ought  to  have  a 
national  bankruptcy  law.  What  we  print  elsewhere  does  not,  by 
any  means,  exhaust  the  material  which  has  come  pouring  in.  We 
shall  continue  to  publish,  as  space  permits,  the  views  of  the  trade, 
and  shall  not  give  up  the  agitation  until  Parliament  passes  the 
desired  Act. 

It  will  be  seen  that  merchants  generally  want  to  clear  Canada's 
good  name  in  the  eyes  of  British  trade.  Now,  we  are  under  sus- 
picion. We  buy  in  Britain  pretty  largely,  but  the  insolvency  law 
gives  the  British  creditor  no  protection.  Over  and  over  again 
British  houses  have  sold  to  Canadian  merchants,  and  when  they 
wanted  their  money  have  simply  had  to  whistle  for  it  ;  the  estates 
when  in  financial  difficulties  have  practically  been  transferred  to 
Canadian  banks  or  mercantile  concerns  and  the  British  creditor  gets 
little  or  nothing.  This  system  is  strongly  criticised  by  British  boards 
of  trade  and  British  commercial  journals.  They  use  strong  language, 
but  not  too  strong.  The  whole  procedure  is  legalized  swindling  ; 
because  while  the  British  house  which  sells  in  Canada  must  take  its 
risks  like  other  people,  it  has  a  right  to  expect  that  its  claim 
will  rank  on  an  insolvent  estate  on  an  equality  with  others.  In 
practice,  as  we  know,  the  banks  or  some  one  or  two  large  local 
creditors  will  bag  the  principal  assets  and  leave  the  British  creditor 
on  the  outside.  If  we  allow  this  sort  of  thing  to  continue,  and  at 
the  same  time  through  Parliament  offer  to  British  merchants  what 
we  call  a  Preferential  Tariff — accepting  great  praise  for  this  and 
claiming  Imperial  consideration  and  good  feeling  on  account  of  it — 
we  would  be  guilty  of  the  most  offensive  hypocrisy.  While  pro- 
fessing superior  regard  for  Great  Britain  we  would  be  permitting 
imperfect  insolvency  laws  to  rob  her  merchants. 

But  a  new  law  is  needed  for  the  benefit  of  local  trade  as  well. 
Some  of  our  retail  readers,  for  whose  views  we  have  every  respect, 


are  suspicious  of  insolvency  legislation.  They  object  to  a  revival 
of  the  old  Act — and  in  tbis  we  agree  with  them.  They  also  see  in 
this  agitation  a  desire  on  the  part  "I  the  wholesalers  to  bolster  up 
their  own  position,  and  complain  that  credit  is  far  too  readily  given 
uitable  persons.  On  another  occasion  we  propose  to  go  fully 
into  this  phase  of  the  question.  In  the  meantime,  we  wish  to  ask 
these  objecting  retailers  :  Are  you  satisfied  with  the  present  state  of 
affairs  ?  Does  it  tend  to  keep  incompetent  or  dishonest  men  from 
competing  with  you  ?  Does  it  produce  a  single  satisfactory  con- 
dition that  is  of  value  to  retail  trade  ?  Our  belief  is  that  the  retailer 
would  benefit  from  a  Dominion  law  properly  framed.  Not  a  law 
which  enabled  a  man  to  pass  through  a  bankruptcy  court  at  25c. 
on  the  dollar  and  then  start  up  again  to  compete  with  merchants  in 
the  same  street  who  are  honestly  endeavoring  to  pay  100c,  and 
who  find  it  hard  enough  to  do  that  in  these  days  of  severe  compe- 
tition. The  safeguards  proposed  to  be  put  in  a  new  law  are  all  in- 
tended to  help  honest  traders  ;  the  other  kind  we  have  no  sym- 
pathy for. 

The  Review,  therefore,  will  be  pleased  to  hear  from  other 
merchants,  and  to  promote  in  every  possible  way  the  passage  of 
the  desired  legislation. 


THE  CANADIAN  BRAND. 

NOW  that  Canada  is  getting  some  attention  in  Europe,  her  pro- 
ducts should  be  pushed.  Unless  they  are  named  Canada 
gets  no  permanent  value  from  the  sales  abroad.  Therefore,  our 
manufacturers  should  see  that  a  good  thing  bears  a  distinctive 
brand  and  then  those  who  are  pleased  with  it  will  ask  for  it  again 
by  its  name. 

Unbranded  goods,  like  illegitimate  children,  are  no  credit  to  their 
parents.  It  is  living  from  hand  to  mouth  for  a  manufacturer  to  buy 
expensive  machinery,  to  add  to  a  large  equipment,  to  employ 
skilled  hands — and  then  send  out  the  product  of  his  skill,  lore- 
thought  and  capital  without  a  name.  The  money  he  gets  on  each 
sale  is  practically  the  sole  return  for  years  of  planning,  anxiety  and 
enterprise. 

"  The  mistake  is  sometimes  made  of  mixing  up  the  question  of 
brands  with  the  problem  of  distributing  and  selling  the  goods.  The 
jobber  does  not  want  to  push  other  people's  brands.  If  his  busi- 
ness is  on  a  large  scale  he  wants  the  mills  to  make  him  lines  that  he 
can  pass  off  as  his  own.  The  mill  simply  becomes  in  this  case  the 
bondslave  of  the  distributor,  who  has  a  perfect  right  to  dominate  the 
manufacturer  as  long  as  the  latter  is  fool  enough  to  let  the  process 
go  on.  Sometimes  the  rumor  goes  through  the  trade  that  this  or 
that  manufacturer  is  going  to  sell  direct  to  the  retail  trade.  Either 
this  is  an  empty  threat  held  over  the  head  of  the  wholesaler  or  it  is 
based  on  a  teeling  that  the  manufacturer  is  not  getting  enough  profit 
by  the  method  of  distribution.  The  manufacturer  who  has  capital 
and  practises  modern  methods  has  the  remedy  in  his  own  hands. 
Let  him  brand  his  goods,  and  if  the  jobber  will  not  handle  them, 
then  the  latter  is  responsible  if  the  goods  go  direct  from  the  mill 
to  the  retailer. 

We  are  quite  ready  to  admit  that  in  some  cases  it  would  not  pay 
the  mills  to  assume  the  expense  and  responsibility  of  selling  direct. 
In  such  cases  the  retailer  would  gain  nothing  by  the  system  of  dir- 
ect selling.     The  price  would  have  to  go  up  to  cover  the  cost  of  dis- 
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tribution.  Handling,  as  he  does,  many  lines,  the  wholesaler  can 
often  distribute  cheaper  and  more  conveniently.  But  that  gives 
him  no  right  to  dictate  to  the  manufacturers  and  forbid  the  use  of 
brands.  In  the  matter  of  textile  goods,  Canada  is  not  getting  the 
reputation  she  should,  simply  because  many  of  the  best  lines  bear 
no  name,  are  unknown  at  home  or  abroad,  and  redound  to  no  one's 
credit.  Against  such  a  policy,  no  matter  who  is  hit  by  our  criticisms, 
we  shall  never  cease  to  protest,  and  we  earnestly  hope  that  every 
retailer  who  sells  Canadian  goods  as  Canadian  will  insist  upon  their 
origin  being  plainly  indicated. 


rush  of  imported  woolens.  If  the  tariff  preference  is  confined  to 
Great  Britain  after  next  August,  and  increased  from  one  eighth  to 
one-fourth  of  the  duty,  the  effect  may  be  more  marked. 


PRESENT    STATE    OF    THE    WOOLEN    TRADE. 

REPORTS  from  the  Canadian  woolen  industry  indicate  that  the 
best  mills  are  busy,  and  that  trade  on  the  whole  is  good. 
This  is,  we  hear,  especially  true  of  knitted  goods,  and  concerns 
like  Penman  have  nothing  to  complain  of,  as  orders  are  plentiful. 
One  mill  is  reported  to  be  so  well  employed  that  delivery  of  orders 
placed  now  is  not  guaranteed  as  soon  as  customers  ask. 

In  the  matter  of  Canadian  tweeds  the  wholesalers  seem  to  have 
sold  more  this  year  than  during  any  previous  season  since  the 
industry  assumed  its  present  proportions.  The  extra  fine  qualities 
of  Canadian  makes,  as  pointed  out  in  The  Review's  columns 
often,  seem  to  be  telling  with  the  trade.  There  have  not  been 
any  more,  if  as  many,  Canadian  tweeds  jobbed  off  in  this  market 
than  during  previous  years,  and  when  business  in  Canada  improves, 
as  it  appears  to  be  doing  steadily,  there  will  be  less  of  this  sort  of 
thing. 

One  reason  for  the  increased  sale  of  Canadian  woolens  is  the 
demand  for  domestic  mantlings.  To  a  certain  extent  Canadian 
mantle  cloths  are  replacing  German  and  the  lower  priced  British 
goods,  particularly  in  beavers  and  curls.  The  domestic  goods  of 
this  class  make  up  well  and  seem  to  find  favor. 

A  question  often  asked  is  :  How  is  the  new  tariff  affecting  the 
woolen  industry  as  a  whole  ?  The  Review's  enquiries  lead  to  the 
conclusion  that  it  will  be  next  year  before  the  larger  mills  can 
correctly  gauge  the  situation.  Home  trade  if  more  active  at 
present,  and  imports,  since  the  change  in  tariff,  show  no  increase. 
In  fact,  the  official  figures  which  are  published  each  month  by  the 
Customs  Department  indicate  a  decrease  for  the  past  three  months. 
We  have  gone  over  these  figures,  as  the  subject  is  an  interesting 
one,  and  find  the  following  to  be  the  state  of  affairs  : 

IMPORTS    OF   WOOLENS. 

I896.  1897. 

June.  July.  AugiRt.  June.  July.  August. 

Clothing   517,008  $52,344  $160,825  514,212  5  25.802  5J57.327 

Cloths,    worsteds, 

coatings,  etc.  ..   170,827  277,475  346,393  111,717  200,986  315,848 

Dressgoods 173, 715  369,681  371,334  147.643  434.945  39°.y3! 

Knitted  goods. .. .     19,962  32,831  38,140  13.409  28,174  45.029 

Yarns....' i3.874  25,023  15.334  9.594  23,926  18,112 

Shawls  6,849  5.828  14,598  4,437  10,364  5.900 

Other  manufactur- 
ed woolens 25,480  29,198  40,506  24,422  46,127  41,143 

Total 5427,715    $792,380    5987,130    5325.434    $770,324    ?974.29o 

It  appears,  therefore,  that  the  imports  of  all  woolen  goods 
(except  carpets)  during  the  months  of  June,  July  and  August  were, 
in  round  numbers,  about  52,070,000,  while  in  the  same  period  last 
year  the  value  was  52,200,000.    So  far,  then,  there  is  no  perceptible 


ENGLISH   HOUSES  IN  CANADA. 

THE  growth  of  trade  between  Canada  and  Great  Britain  will  not 
be  marked  by  any  sudden  rush.  The  expansion  will  be 
gradual  and  steady,  and  the  increase  once  recorded  will  be  per- 
manent and,  we  hope,  satisfactory  to  British  exporters.  It  is 
impossible  to  expect  an  instant  response  to  new  efforts  by  British 
manufacturers  to  capture  Canadian  trade,  although  the  preferential 
tariff  will  undoubtedly  help  to  develop  trade.  It  must  be  remem- 
bered that  in  Canada,  as  in  other  countries,  foreign  nations  such 
as  Germany,  France  and  the  United  States  have  been  doing  their 
best  during  recent  years  to  dislodge  British  lines.  This  is  a  condi- 
tion that  must  be  met  and  overcome.  Once  fairly  grappled  with, 
British  manufacturers  will  find  that  they  are  doing  business  under 
their  own  flag  with  a  people  who  want  to  buy  from  them  and  who 
want  to  sell  to  them. 

It  is  idle,  as  we  have  heard  in  some  quarters  is  the  case,  for 
these  British  concerns  to  tackle  the  Canadian  market  seriously  for 
the  first  time,  and  expect  in  a  single  season  to  see  results  that  indi- 
cate a  practical  victory  over  all  foreign  competitors.  To  appoint  an 
agent  in  Canada  and  immediately  begin  to  nag  him  for  orders  is 
not  reasonable.  We  have  heard  of  cases  where  travelers  had  only 
had  their  samples  a  month  when  orders  were  expected  to  flow  in. 
It  is  even  said  that  where  an  English  manufacturer's  Canadian 
trade  expands  in  one  year  from  ^100  to  ,£5,000  the  result  is  felt 
to  be  disappointing.  We  cannot  suppose  that  such  a  mistaken  idea 
prevails  largely,  and  merely  mention  it  as  a  possible  warning  to 
those  who  intend  to  push  their  lines  in  Canada. 

It  must  be  remembered  that  the  sun  does  not  rise  and  set  over 
British  manufacturing  alone  ;  we  wish  it  did  to  the  most  profitable 
extent,  and  Canada's  new  tariff  is  an  evidence  that  she  desires  that 
it  shall.  But  American,  German  and  other  foreigners  have  shown 
the  world  that  they  know  a  thing  or  two,  and  they  work  the  Can- 
adian market  with  much  enterprise  and  energy.  To  displace  the 
results  of  their  defermined  efforts  is  necessarily  a  work  of  more  than 
a  few  months,  and  British  manufacturers  will  find  it  good  policy, 
even  if  they  did  business  here  for  a  short  time  at  a  bare  profit,  to 
lay  the  foundation  of  a  future  profitable,  permanent  trade.  If  all 
this  cry  for  Imperial  commercial  unity  means  anything,  it  means  that. 
For  many  years  the  policy  marked  out  for  Britain  and  her  colonies 
was  to  separate  peacefully  and  amicably.  A  new  era  has  dawned. 
Britain  finds  that  foreign  manufactures  are  competing  seriously  with 
hers  ;  foreign  countries  are  shutting  out  her  goods  by  high  tariffs, 
conceived  in  a  hostile  spirit  ;  an  extension  of  her  markets  under 
her  own  flag  is  seen  to  be  desirable.  The  colonies  are  anxious  to 
promote  this  new  movement.  But  it  cannot  all  be  done  in  a  year. 
There  is  a  long  pathway  to  be  retraced.  Once  we  get  back — and 
it  will  not  take  so  much  time — to  the  position  of  Britain  and  her 
colonies  going  hand-in-hand  commercially,  it  will  mean  a  perman- 
ent mutual  advantage.  For  this  reason  we  hope  British  manufac- 
turers, who  have  allowed  part  of  their  Canadian  trade  to  slip  into 
foreign  hands,  will  labor  with  patience  to  restore  the  balance. 
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THE    RIGHTS    OF    MERCHANTS. 

THE  episode  related  in  another  column  of  a  fine  being  imposed 
on  Murray  &  Co.,  one  of  the  principal  Toronto  dry  goods 
houses,  for  obstructing  the  sidewalk,  would  seem  to  indicate  that 
municipal  authorities  waste  little  sympathy  on  genuine  merchants. 
An  idea  that  establishments  like  Murray's  are  great  benefits  to  a 
place  never  appears  to  dawn  upon  some  people.  Just  as  some 
Customs  officials  look  upon  all  importers  as  robbers  on  the  lookout 
to  swindle  the  country  out  of  revenue,  so  leading  merchants  are  put 
to  inconvenience  because  a  petty  regulation  of  the  local  police  may 
be  infringed.  This  is  not  only  poor  policy,  but  it  is  downright 
impudence  as  well.  This  Toronto  firm  imports  extensively  and 
when  the  cases  are  delivered  in  great  numbers  at  certain  seasons  a 
few  feet  of  the  pavement  are  sometimes  occupied  until  room  is 
made  inside  for  the  goods.  A  passage  way  is  always  left  clear. 
Three  or  four  people  could  go  abreast  through  it.  The  question  of  a 
complete  blockade  does  not  therefore  arise,  and  as  the  public  do 
not  complain  and  are,  in  fact,  strong  friends  of  creditable  estab- 
lishments like  the  Murrays',  it  is  not  necessary  for  the  authorities 
to  intervene  as  they  have  done  in  this  case.  The  principals  of  this 
house  are  well-known  citizens,  and  if  they  chose  to  retire  from  busi- 
ness their  doing  so  would  at  once  be  recognized  as  a  loss  to  the 
enterprise  and  business  success  of  the  city.  Bearing  these  facts  in 
mind,  we  do  not  like  a  policy  of  annoyance  and  obstruction  toward 
firms  of  this  kind,  and  merchants  should  insist  that  a  legitimate 
business  is  not  hampered  and  harassed  by  municipal  regulations, 
but  encouraged  in  every  reasonable  way.  A  police  official  said  : 
"  You  pay  your  taxes  because  you  have  to."  This  sneer  is  quite 
undeserved  by  a  flourishing  concern.  We  certainly  do  not  "have 
to"  put  up  with  incivility  from  any  official  who  may  think  he  is 
the  master  of  the  public  instead  of  its  paid  servant. 


THE  ART  OF  TRUE  GENEROSITY. 

II  IS  complained  of  even  the  best  wholesale  firms  that  they  give 
credit  where  they  should  not.  In  the  case  of  Mr.  Bachrack 
last  month  we  showed  his  luck  to  be  due  to  the  kindly  benevolence 
of  the  wholesalers.  This  is  a  special  line  with  them.  If  you  are 
a  stranger  and  are  out  in  the  cold  they  will  usher  you  in  with 
the  most  cordial  philanthropy  and  insist  on  your  takirg  what  you 
want.  If  you  happen  to  have  a  foreign  accent  your  fortune  is 
made.  To  any  retailer,  therefore,  who  would  like  to  get  better 
terms,  we  say  without  hesitation  :  cultivate  a  foreign  accent,  and  try 
(if  possible)  to  have  come  from  the  United  States.  When  the  time 
comes  to  make  a  settlement  you  will  get  a  fine  one.  The  present 
popular  figure  is  47^c.  on  the  dollar,  but  by  holding  out  you  can 
do  even  better.     That  is  the  moral  of  the  situation. 

It  may  be  asked  why  the  wholesale  trade,  in  these  cases,  are  so 
benevolent.  The  question  is  easy  :  they  were  born  so.  It  comes 
natural  to  them,  and  even  if  they  tried  hard  they  could  not  resist 
the  impulses  of  their  generous  natures.  A  case  in  point  comes  to 
our  recollection.  A  firm  (situated  not  more  than  50,000  miles  from 
Toronto)  got  into  financial  difficulties  (less  than  a  century  ago)  and 
the  principal  creditors  met  to  "arrange"  matters.  Beinj,  as 
usual,  overflowing  with  generosity,  they  decided  that  th;  firm 
should  go  on.  While  the  discussion  was  under  way,  the  head  of 
the  insolvent  firm  sat  in  another  room.      Round  him   were  ranged 


the  travelers  of  the  firms  whose  financial  representatives  were  in 
the  next  room  discussing  Ijow  many  cents  on  the  dollar  they  would 
have  to  take.  The  travelers  had  cigars  a-plenty  to  offer  and  con- 
solation without  stint.  They  also  had  samples — at  the  hotel. 
When  the  compromise  was  effected  they  proceeded  cheerfully  to 
take  the  gentleman's  order,  and  to  help  him  on  his  way  with  fresh 
goods  and  renewed  credit.  Was  this  business  ?  No,  but  it  was 
benevolence  of  the  most  remarkable  kind  and  shows  how  large- 
hearted  some  of  the  wholesalers  are. 

There  have  been  philanthropists  in  the  world  before  :  Howard, 
who  helped  on  prison  reform  ;  Wilberforce,  who  agitated  against 
slavery  ;  Florence  Nightingale,  who  nursed  the  sick  soldiers  ;  were 
all,  in  their  limited  ways,  benevolent  and  charitable.  But  they 
cannot,  as  the  saying  is,  hold  a  candle  to  the  wholesalers  for  real 
generosity  and  munificence. 


REBELLING    AGAINST    AUTHORITY. 

A  "  Taxpayer  "  writes  to  The  St.  John,  N.B.,  Telegraph  : 

"  What  good  are  the  police  to  protect  the  taxpayers  and  their 
interests  ?  Thirty  foreign  pedlars  with  bags  and  grips,  selling 
stockings,  towels,  shirts,  ladies'  underwear,  table  cloths,  hair  pins, 
needles,  pins  and  jewelry,  no  good  to  the  city,  pay  no  taxes,  pay 
nothing,  but  cripple  the  shopkeeper  who  pays  the  taxes  and  sells 
as  cheap  as  the  foreigner.  When  or  where  will  this  stop  ?  I  saw 
four  of  these  pests  to-day  in  Carleton.  About  one  in  twenty  has 
a  license,  and  the  others  peddle  on  that  ;  they  are  all  of  one  name 
to  fit  a  certain  license.  They  should  be  made  to  pay  $500  per 
county  for  peddling,  for  only  in  some  such  way  can  this  unfair 
business  be  stamped  out." 

"  Taxpayer"  does  not  seem  to  understand  the  situation.  We 
will  explain  it  for  his  benefit.  The  police,  the  politicians,  and  all 
other  office-holders  are  privileged  to  make  a  living  at  our  expense. 
If  they  are  efficient,  that  is  much  to  their  credit  ,  if  they  are  not 
efficient,  it  is  none  of  our  business.  The  duty  of  all  taxpayers  is  to 
pay  up  and  look  happy.  Our  masters,  the  politicians,  police,  and 
the  noble  army  of  office-holders,  give  us  all  free  permission  to  live. 
What  more  can  we  expect  ? 

There  are,  of  course,  a  few  old-fashioned  people — "Taxpayer" 
may  be  one  of  them — who  think  we  have  a  right  to  demand  that 
the  people  we  pay  to  rule  over  us  shall  be  capable,  honest  and  civil. 
The  idea  is  based  on  a  mistake.  Business  men  are  in  this  world 
to  keep  politicians  in  office,  and  to  vote  fat  jobs  to  other  people. 
That  is  what  they  proclaim  at  every  election  by  allowing  "the  party" 
to  pull  them  into  line,  and  naturally  the  office-holders  take  them  at 
their  word. 

"Taxpayer"  will,  therefore,  call  on  the  municipal  authorities 
and  say  :  "  Please  kick  me."  They  will  doubtless  consent  to  do  so; 
his  ill-humor  will  vanish  ;  and  he  will  go  home  sincerely  repentant 
for  having  dared  to  murmur  at  the  powers  that  be. 


TAILOR-MADE  SKIRTS. 

Caldecott,  Burton  &  Spence  are  impressed  with  the  necessity  of 
keeping  their  stock  well  assorted  in  the  leading  lines  likely  to  be  in 
demand  during  the  fall  season,  and  show  a  splendid  assortment  of 
goods  in  the  various  lines  they  handle.  Their  tailor-made  skirts 
have  answered  a  felt  want.  Bicycle  riding  has  become  so 
fashionable  that  every  lady  must  have  a  bike,  and,  having  that, 
needs  a  tailor-made  skirt  which  fits  neatly  and  can  be  obtained  at  a 
very  moderate  price. 
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HINTS    TO    RETAILERS. 

By  a  Head  Clerk. 

NOW  that  cold  weather  is  drawing  near  merchants  should  look 
after  their  woolen  shirts,  and  have  them  arranged  in  a  strik- 
ing manner.  It  is  well  to  have  some  of  each  line  on  the  counter 
so  that  customers  when  making  other  purchases  can  see  what  you 
have. 

A  great  many  people  do  not  buy  until  later  on,  and,  not  want- 
ing to  trouble  you,  would  not  ask  to  see  them.  But  when  the  gar- 
ments are  out  where  they  can  be  examined  intending  purchasers 
will  take  a  mental  note,  and  when  ready  to  purchase  will  bear  you 
in  mind. 


It  is  a  common  thing  to  see  shirts  in  fixtures  without  any  cover- 
ing. When  they  are  exposed  in  such  a  manner  they  catch  all  the 
dust  and  dirt  that  is  going,  and  in  a  short  time  are  not  fit  to  send 
out  of  one's  store.  A  better  way  is  to  fold  them  up  neatly  and 
place  them  in  cartoons.  It  is  an  easy  matter  to  cut  cardboard  boxes 
to  fit  the  fixtures,  and  it  makes  the  store  look  ninety-nine  per  cent, 
better. 


Some  merchants  seem  to  think  that  their  carpet  department  does 
not  need  much  care.  This  is  where  they  make  a  great  mistake. 
Carpets  have  got  to  be  one  of  the  articles  which  are  handled  by  a 
dry  goods  merchant.  This  being  the  case  everyone  should  take 
great  pains  to  have  them  so  arranged  that  the  goods  will  show  off 
to  the  best  advantage.  Here  is  a  way  that  one  will  find  a  great 
many  keeping  their  stock  :  At  one  end  of  the  store,  they  are  all 
rolled  up,  and  piled  in  aheap  like  so  many  logs,  brussels,  tapestries, 
in  fact,  all  kinds  together.  And  when  you  want  to  show  them  to 
anybody  you  have  to  pull  them  all  down,  and  hunt  out  the  kind 
you  want.  The  consequence  is  that  you  have  the  floor  so  covered 
that  it  is  almost  impossible  for  one  to  see  the  different  qualities  and 
shades  without  a  great  deal  of  trouble. 

Here  is  a  way  that  has  come  under  my  personal  notice :  Have 
a. space  for  tapestry,  brussels,  and  so  on  for  each  line.  These 
spaces  are  separated  by  fixtures  for  the  purpose  of  putting  the  carpets 
in.  These  fixtures  represent  in  some  respects  one  table  upon 
another,  with  a  space  about  three  feet  eight  inches  between,  and 
the  square  they  enclose  depends  upon  the  stock  one  carries  of  that 
particular  line. 

The  carpets  are  all  neatly  rolled  up  with  the  wrong  side  out,  and 
about  four  inches  of  the  right  side  turned  back,  so  that  one  can  tell 
what  the  shades  are  without  unfolding  the  roll.  This  gives  the 
place  a  bright  appearance,  with  all  the  different  colors  showing  up. 
Each  roll  has  the  number  of  yards  marked  on  it,  as  well  as  the 
amount  in  reserve.  In  this  way  there  is  no  reason  why  a  salesman 
should  make  a  mistake  and  sell  to  a  customer  more  of  any  one  kind 
than  you  have  in  stock. 

The  idea  of  having  the  different  kinds  separate  is  that  when  a 
person  wants  tapestry  they  see  nothing  but  tapestry,  whereas  if  all 
lines  are  put  together  they  would  say,  '*  Can't  you  give  me  some- 
thing like  this  ?  "  and  expect  to  get  as  good  patterns  and  colors  in 
a  cheap  line  as  they  would  in  a  better  quality.  When  they  are 
separated  from  one  another  they  see  nothing  but  the  one  kind  and 
do  not  get  these  ideas  into  their  head,  and  of  course  are  a  great 
deal  easier  to  please. 


Run  your  business,  Mr.  Merchant,  says  The  Dry  Goods  Econo- 
mist, don't  let  it  run  you,  or  it  may  run  away  from  you. 

Keep  a  firm  hold  of  the  reins  and  be  ever  master  of  the  situa- 
tion no  matter  how  trying  it  may  be. 

You  may  have  a  run  of  poor  trade  ;  all  merchants  experience 
this,  sometimes  for  days  together.  Keep  a  firm  hold  and  keep 
things  up  to  the  mark;  the  tide  will  surely  turn. 

Success  in  business  means  to  take  the  first  ripple  of  the  incom- 
ing tide  and  with  it  sail  into  the  harbor  of  fortune.  Never  be 
behind  time.     Behind  time  is  the  bane  of  mercantile  life. 

A  change  comes,  perhaps  with  the  weather,  perhaps  by  sheer 
force  of  your  "always  sticking  to  it."  The  lull  changes  into  a 
veritable  flood  tide  of  business. 

Keep  a  firm  hold  still.  Don't  lose  your  head.  How  often  a 
rush  drives  some  merchants  nearly  frantic.  It  ought  to  make  them 
good-natured,  but  it  frequently  does  not.  Sometimes  it  works  the 
other  way. 

There  are  generally  two  causes  for  it — want  of  order  and  sys- 
tem and  the  existence  of  suspicion. 

Many  merchants  never  know  how  to  handle  a  rush.  They  are 
never  prepared  for  one  ;  their  clerks  are  never  properly  drilled. 
With  a  crowd  of  customers,  the  store  is  instantly  changed  into  a 
state  of  ferment  and  agitation.  Clerks  rush  here,  there  and  every- 
where, get  into  each  other's  way,  never  know  where  to  find  goods, 
yardstick,  pencil  or  anything  else. 

The  merchant  or  manager  jostles  customers,  issues  conflicting 
orders  and  makes  a  perfect  Babel  where  everything  should  run 
like  clock-work. 

Or  else  he  fancies  every  clerk  is  doing  just  what  he  should  not 
be  doing,  and  that  every  other  customer  is  a  shoplifter. 

Suppose  such  should  be  the  case.  The  best  way,  even  then, 
would  be  to  keep  a  cool  head,  a  sharp  lookout  and  be  prepared  to 
act  promptly  if  occasion  required. 

From  a  badly  managed  store  customers  depart  with  the  excla- 
mation, "  How  dreadfully  unpleasant !  "  That  means  they  won't 
come  again. 


A    COMPLAINT    AGAINST  WHOLESALERS. 

Montreal  retail  dry  goods  men  have  been  complaning  for  some 
time  back  that  the  local  wholesale  houses  did  not  treat  them  fairly  in 
the  matter  of  selling  goods  to  those  not  engaged  in  trade.  About  two 
months  ago  a  circular  was  issued  by  the  Retail  Dry  Goods  Associ- 
ation calling  the  wholesalers'  attention  to  this,  and  it  has  now  been 
followed  up  by  an  influential  deputation  of  retail  dry  goods  men 
who  waited  on  the  principal  houses  and,  after  pointing  out  the  justice 
of  their  demands,  submitted  an  agreement  for  signature,  whereby 
the  wholesale  men  bind  themselves  to  sell  to  trade  customers  only. 

The  movement  is  a  perfectly  reasonable  one  and  it  is  likely  that 
the  wholesale  trade  will  agree  to  the  retail  merchants'  demands. 


STILL    ON    TOP. 

The  Toronto  Brass  Co.,  Limited,  are  showing  a  new  fixture  in 
this  issue  that  is  having  a  wonderfully  large  sale.  It  is  intended 
for  displaying  all  kinds  of  haberdashers'  goods  and  can  be  used  for 
no  end  of  purposes.  It  is  well  made,  finished  in  brass  or  nickel, 
and  sells  for  the  small  price  of  $2.50.  Sent  by  express  to  any 
part  of  Canada. 
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The  Empire  Cloak  Co. 

20   Front  St.   EAST,    Toronto,   Ont. 

TELEPHONE   No.  446. 


No.  763. 


No.  793. 


No.  717. 


THESE  are  a  few  styles  selected  from  our  extensive  range  of  Tailor=made  Jackets 
which  have  made  a  reputation  for  us  that  manufacturers  of  25  years'  stand= 
ing  would  be  proud  of.      If  you  feel  the  need  of  perfect=fitting,   profit=making 
garments,  give  us  a  trial.      We  strongly  advise  early  orders,  as  repeats  are  coming 
in  at  a  very  lively  rate.       We  shall  appreciate  your  patronage. 


No.  758. 


No.  790 


No    706. 
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MEN'S   FURNISHINGS. 

FINE    GERMAN    GOODS. 

MOST  retail  dry  goods  men  have  heard  of  Wolff  &  Glaserfeld, 
Berlin,  Germany.  This  firm  are  proprietors  of  one  of  the  larg- 
est shirt  and  collar  manufactories  in  the  world,  employing  over  4,000 
hands.  They  manufacture  high-class  goods  only,  giving  special 
attention  to  the  finish  and  workmanship  of  everything  leaving  their 
factory.  M.  Markus,  30  Hospital  street,  Montreal,  is  the  firm's 
Canadian  representative,  and  he  has  received  samples  of  the  latest 
spring  novelties,  specially  prepared  for  the  English  and  Canadian 
markets.  The  stock  comprises  white  and  colored  shirts  in  all  the 
newest  styles,  collars,  cuffs,  etc.  Mr.  Markus  represents  a  number 
of  other  leading  German  houses,  handling  underwear,  boys'  cloth- 
ing, gloves,  hosiery,  etc. 

Travelers  representing  Glover  &  Brais,  of  Montreal,  will  shortly 

visit  the  trade  with  samples  of 
new  spring  and  summer  neck- 
wear, etc.  The  stock  has  been 
selected  with  great  care,  and 
promises  to  be  the  best  the  firm 
have  ever  handled. 


Glover  &  Brais  have  just  re- 
ceived some  real  novelties  in 
bow  ties.  They  are  somewhat 
smaller  than  the  ordinary  bow 
and  have  a  very  neat  appear- 
ance. The  range  of  colors  in- 
cludes plum  shades  and  navy 
ground,  with  cardinal  spots. 

Robert  C.  Wilkins  will 
shortly  place  on  the  market 
some  novelties  in  shirts  made 
from  Scotch,  English  and 
American  fabrics,  in  silk  stripe, 
pique,  Oxfords,  and  other  new 
lines.     He  will  also  offer  laundried  goods  in  white  and  colors. 


The  Klondike — Niagara  Neckwear  Co. 


Purchases  for  spring  in  the  men's  furnishings  department  of  S. 
Greenshields,  Son  &  Co.  are  now 
complete,  and,  judging  by  the  samples 
received,  the  stock  will  be  more  ex- 
tensive and  contain  more  novelties 
than  ever  before.  Amongst  the  special 
features  are  regatta  and  negligee  shirts, 
and  extra  fine  quality  balbriggan  un- 
derwear. The  firm's  representatives 
will  shortly  be  out  with  samples  of 
these  goods,  and  the  trade  are  invited 
to  delay  their  spring  buying  until  they 
have  seen  these. 


Arctic  underwear  is  becoming  more 
popular  every  season.  Mills  are  away 
behind  with  their  orders,  and  hope  to 
catch  up  with  them  during  October. 
W.  R.  Brock  &  Co.  will  have  a  full 
stock  of  their  B  line  in  a  few  days,  and 
hope  to  have  022  and  Mottle  early  in 

The  imperiai.-Niagara  Neckwear  October,  when  all  back  orders  will 
Co.  be   filled    without  delay.       Under  the 

circumstances  they  ask  the  indulgence  of  their  customers. 


W.  R.  Brock  &  Co.  just  now  are  showing  some  special 
novelties  in  bows  and  clubs  made  of  choice  silks  —  the  best 
the  world  can  produce.  They  are  also  showing  a  special 
purchase  of  20  patterns  in  a  line  of  derbys  that  can  be  easily 
adjusted  in  either  knot  or  puff  styles.  The  patterns  and  colorings 
are  most  artistic.  See  the  samples  in  the  hands  of  Brock's 
travelers. 


DRESS    GOODS. 

CALDECOTT,  BURTON  &  SPENCE  have  made  great  pre- 
paration for  the  black  brocade  dress  goods  trade.  Not  only  are 
these  goods  great  value,  but  they  are  also  "Congo"  black  dyed 
and  absolutely  fast  in  color,  and  will  resist  alike  rain  or  acid.  These 
goods  have  become  essential  to  a  black  dress  goods  department. 

Merchants  who  have  deferred  buying  their  dress  goods  till  now 
in  order  to  secure  the  latest  novelties  will  find  a  full  range  of  these 
shown  by  James  Johnston  &  Co.  New  fancies,  new  black  figures, 
new  plain  cloths.     Write  for  samples. 

With  Wyld,  Grasett  &  Darling,  the  demand  is  for  fancy  dress 
fabrics  in  tweed  mixtures,  knicker  effects,  silk  and  wool  coverts, 
plaids,  etc.  They  are  having  a  large  sale  in  plain  stuff,  in  serges, 
French  twills,  muscovites,  plain  coverts,  and  in  a  special  54-inch 
pearl  twill.  The  popularity  of  their  "Diana  "  brand  of  velveteen 
is  evidence  of  its  excellent  quality. 

Caldecott,  Burton  &  Spence  certainly  deserve  great  praise  for 
the  famous  two-tone  goods  which  they  have  produced  in  Toronto. 
It  is  a  feather  in  Canada's  cap  that  what  at  present  cannot  be  done 
in  the  United  States  in  this  mode  of  dyeing  has  been  accomplished 
in  Toronto.  Caldecott,  Burton  &  Spence  report  an  enormous  de- 
mand for  these  goods,  and  retailers  say  that  they  sell  freely  and 
please  their  customers. 

SPRING   STYLES. 

Asked  regarding  coming  styles,  Mr.  Burton,  of  Toronto,  who 
has  just  returned  from  Europe,  says  that  there  was  a  great  deal  of 
talk  about  plain  goods,  but  in  actual  results  there  was  also  an  in- 
creasing demand  for  mixtures,  shot  effects  and  nice  fancies.  In 
black  goods  there  are  some  pretty  new  designs  in  raised  figures,  and 
this  would  be  a  leading  feature.  The  designs  tend  in  size  toward 
medium  and  smaller,  and  as  to  colors,  greens  and  browns  were 
good. 

A  WINDOW  DISPLAY. 

A  window  display  is  an  advertisement.  That  advertisement  is 
the  best  which  not  only  draws  the  attention  but  sells  goods. 
Remember,  therefore,  not  only  should  you  make  your  windows 
bright  and  pretty,  but,  in  doing  so,  that  you  should  use  the  goods 
most  apt  to  catch  the  buyers.  Your  window  should  first  of  all  be 
handsome  enough  to  cause  people  to  stop  and  look,  and  the  articles 
in  it  should  be  of  a  kind  to  induce  them  to  buy  ;  merely  pretty 
things  that  nobody  wants  are  not  the  things  for  window  display. 
The  fixtures  manufactured  by  the  Toronto  Brass  Co.,  Limited,  are 
of  the  latest  design  and  best  workmanship,  and  aid  a  window 
dresser  wonderfully  to  make  an  attractive  display.  See  advertise  • 
ment  of  a  new  fixture  in  this  issue. 


"ALPINE." 

This  brand  is  known  all  over  the  Dominion  in  connection  with 
ladies'  and  children's  ribbed  wool  underwear  sold  by  James  John- 
ston &  Co.,  Montreal.  They  keep  a  full  range  of  sizes  in  all  the 
best  selling  qualities. 

WELL-KNOWN  LINE  OF  PRINTS. 

James  Johnston  &  Co.  have  secured  control  of  the  No. 
103  prints,  heretofore  sold  by  Robertson,  Linton  &  Co.,  and  will 
be  able  to  show  a  very  large  range  of  samples  very  shortly. 
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George  Armitage,  Limited 

Water  Lane  Dye  Works,  BRADFORD,  England 


COTTON  SATINS, 
COTTON  ALBERTS  and 
all  COTTON  GOODS    Dyed  by 
the  Fast   Black   Process 
(NOIR  INALTERABLE) 
of  G.  A.,  Limited,  are 
rendered  unchangeable 
by  acid,  atmospheric  influences 
or  sea  water,  and  the  handle  of 
the  goods  is  equal  to  half- 
woolen  goods. 

<>YEDBVm.t, 


ARE 


Dyers, 

Stovers,  Bleachers 
and  Finishers  of 


SATIN=DE=CHINE5 

ITALIAN  CLOTHS 
MOHAIR  and  ALPACA  LININGS 
WORSTED  COATINGS 
WOOL  SERGES 

IHPERIAL  CLOTHS 
COTTON  GOODS  and 
DRESS  GOODS 
of  all   descriptions. 


HALF-WOOLEN    GOODS, 
SATEENS   and 
MOHAIR  LININGS 
should  all   bear 
the  undermentioned 
stamp  : 


DYED  AND  FINISHED 
BY 


'LIMITED 

BRADFORD  YORK? 


Caution 

and 
Warning 


TO  ALL  WHOM  IT  MAY  CONCERN: 

It  has  come  to  the  knowledge  of  GEORGE  ARMITAGE,  LIMITED,  of  BRADFORD, 
ENGLAND,  that  certain  fabrics  of  inferior  dye  and  finish  are  being  shipped  to  America 
which  are  FALSELY  represented  as  having  been  dyed  and  finished  by  GEORGE  ARMITAGE, 
Limited.  In  some  cases  the  persons  guilty  of  this  fraudulent  practice  have  not  hesitated 
to  insert  in  the  lappets  "tissues"  printed  in  gold  and  bearing  the  words  "Dyed  and 
Finished  hy  George  Armitage,  Limited." 

THIS  WARNING  is  given  that  all  users  and  sellers  of  LININGS  may  satisfy  themselves  that 
they  are  handling  the  genuine  Dye  and  Finish  of  George  ARMITAGE,  LIMITED — the  well- 
known  merits  of  which  have  led  to  these  unscrupulous  deceptions — by  seeing  that  THE 
CLOTH  ITSELF  bears  one  or  other  of  the  trademarks  of  GEORGE  Akmii  \«.e  LIMITED, 
as  set  forth  above  or  below. 

FURTHER  NOTICE  IS  HEREBY  GIVEN  that  drastic  legal  proceedings  will  be  instituted 
against  any  one  falsely  representing  cloth  to  be  of  the  Dye  and  Finish  of  George 
Armitage'   Limited. 


BEAVER 

Permanent 
FINISH. 

(Registered  Trademark  and  Title.) 


Suitable  for  all  classes  of  LINING 
FABRICS  (Mohairs,  Alpacas.  Wor- 
sted and  Cotton  Italians,  Etc.) 

Will  not;  mark  with  the  tailor's 
damp  cloth  and  hot  iron.  Will  not 
wear  greasy. _  The  dye  is  also_made 
faster  by  this,  process. 
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DOMINION  SUSPENDER  CO. 

Niagara  Falls,  Canada 


NIAGARA  NECKWEAR  CO.  Limited 

Niagara  Falls,  Canada 


DORAN  BROS.  AND  MARTIN  CO. 

Niagara  Falls,  New  York,  U.S.A. 


Manufacturer!  of  Neckwear  and  Suspenders.    Sold  direct  to  the  Retail  Trade  in  all  parts  of  the  world. 
Canadian  Otttcc  ;    MONTREAL,  28  St.  Salpicc  Street. 


30 


THE  -:-  DRY  -:-  GOODS  -:-  REVIEW 


WOOLENS  AND  CLOTHING. 

THE  GAULT  BROS.  CO.  have  received  a  large  assortment  of 
winter  overcoatings,  including  montagnacs,  plush  beavers, 
cheviot  overcoatings,  naps,  beavers  and  meltons,  blown  beavers 
and  chinchillas.  These  goods  are  now  being  offered  to  the  trade  at 
reasonable  prices. 

John  Macdonald  &  Co.  are  showing  special  value  in  all  the 
newest  designs  in  three  and  six-quarter  Canadian  and  imported  tweed 
suitings.  Special  values  are  given  in  black  and  boucle  twill  worsted. 
Job  lines  of  mantlings  in  melton,  beaver  and  fancy  tweed  effects  are 
being  shown  just  now,  while  a  large  shipment  of  black  and  colored 
Italians,  including  Kirk's  "Doeskin  Finish"  has  just  been  received. 
Tweeds  are  the  best  sellers.  Overcoatings  in  meltons,  beavers, 
friezes  and  naps  are  features  in  their  department. 


CANADIAN    TRADE    MISSIONARIES. 

The  wholesale  clothing  house  of  H.  Shorey  &  Co.,  Montreal, 
deserve  the  credit  of  being  the  trade  missionaries,  or  pioneers  of 
trade,  in  their  line  in  Canada. 

They  were  the  first  house  who  sent  goods  from  the  older  pro- 
vinces of  Canada  to  the  Maritime  Provinces. 

They  celebrated  the  first  Dominion  Day,  July  i,  1867,  by  hav- 
ing six  travelers  ready  to  open  up  their  samples  in  New  Brunswick, 
Nova  Scotia,  and  Prince  Edward  Island  on  that  day. 

They  were  the  first  house  to  send  goods  to  British  Columbia  from 
eastern  Canada,  the  late  senior  member  of  the  firm  visiting  the  pro- 
vince via  San  Fransisco  for  that  purpose  in  1871.  They  were  after- 
wards represented  there  by  the  Hon.  J.  H.  Turner's  firm,  Mr. 
Turner  being  now  the  premier  of  that  province. 

They  had  long  done  a  trade  with  the  Hudson  Bay  Co.  before  the 
first  Reil  rebellion,  and  after  that  event,  and  while  the  city  ot 
Winnipeg  was  still  Fort  Garry.  One  of  their  first  customers  was 
His  Excellency  the  late  Lieut. -Governor  of  Manitoba,  then  Dr. 
Shultz.  Mr.  S.  O.  Shorey  was  the  first  traveller  from  Montreal  to 
visit  Manitoba,  when,  instead  of  a  Pullman  car,  a  buck  board  or 
stage  was  the  only  means  of  communication. 

Mr.  C.  L.  Shorey  opened  for  them  a  trade  in  the  British  West 
Indies,  which,  although  not  large,  still  continues  to  be  an  outlet  for 
their  goods. 

They  had  samples  in  Australia  during  the  Exhibition  of  1877, 
but  the  distance  and  the  uncertain  means  ot  communication  ren- 
dered it  unadvisable  to  push  trade  in  that  direction. 

They  sold  to  the  Alaska  Trading  Co.  a  large  quantity  of  goods 
for  the  Klondike,  and  hope  for  a  large  trade  in  the  frozen  north  in 
the  near  future. 

Their  goods  were  worn  by  the  builders  of  the  Canadian  Pacific 
Railway,  from  end  to  end,  and  may  be  found  in  the  Crow's  Nest 
Pass  to  day. 

We  consider  such  enterprise  is  worthy  of  mention  in  our 
columns,  and  deserves  the  success  which  it  has  brought. 

THE   OXFORD    GOODS. 

The  Oxford  Manufacturing  Co.  report  that  their  dress  goods  are 
meeting  with  success  far  beyond  their  expectation.  At  the  St.  John 
Exhibition  "  Oxford  Castle,"  showing  dress  goods  and  tweeds,  was 
one  of  the  strongest  attractions.  The  "good  times  wave"  over 
the  Northwest  is  reaching  the  Oxford  people  in  the  shape  of  repeats 
on  fall  lines. 


NO  CLASS  DISTINCTIONS. 

In  their  anxiety  to  push  the  finer  grade  of  ready-made  clothing, 
H.  Shorey  &  Co.,  of  Montreal,  have  not  forgotten  the  miner,  the 
lumberman  or  the  fisherman.  They  are  showing  a  great  variety  of 
goods  in  mackinaws,  friezes,  ducks  and  denims.     Their  Klondike 


suits  and   shirts  are  marvels  of  warmth,  and  almost  a  sufficient 
temptation  to  make  one  visit  the  sunny  north  to  gather  nuggets. 

H.  Shorey  &  Co.,  of  Montreal,  have  demonstrated  beyond  a 
doubt  that  a  class  of  ready-to-wear  clothing  suitable  for  gentlemen 
can  be  sold  in  Canada.  Their  goods  have  become  a  household 
word. 


TRAVELERS    ON    THE  ROAD. 

Messrs.  J.  E.  de  Hertel,  Alex.  Hart,  Thos.  Mason,  Frank 
Riley,  Geo.  Helleur,  Donald  McEwen,  Wm.  B.  Macnamara,  W. 
J.  Hudson,  Geo.  Hall,  representing  H.  Shorey  &  Co.,  of  Mon- 
treal, are  now  on  the  road  for  the  spring  of  1897.  In  the  Lower 
Provinces,  Manitoba  and  the  Territories,  they  all  report  favor- 
ably of  trade;  and  they  should.  With  everything  the  country  has 
to  sell  dear  and  everything  it  wishes  to  purchase  cheap,  and  with 
goods  that  people  want  to  buy  to  offer,  a  traveler's  lot  should  not 
be  a  very  unhappy  one. 


SOME  PEOPLE  BELIEVE  THAT  WE  HAVE  READERS. 

H.  Shorey  &  Co.,  of  Montreal,  sent  postal  cards  to  all  of  their 
customers  referring  them  to  their  advertisements  in  our  September 
number.  They  evidently  think  that  up-to-date  merchants  subscribe 
to  The  Review.     Perhaps  they  are  right. 

EVERYTHING  TELLS. 

H.  Shorey  &  Co.,  the  clothing  manufacturers  of  Montreal,  have 
got  the  detail  work  on  their  spring  lines  down  fine.  Little  items  in 
the  finish  of  a  garment  do  not  cost  much  in  themselves,  but  they 
are  sometimes  an  important  adjunct  in  the  selling  at  retail  of  the 
goods.  We  notice,  among  other  things,  the  finish  they  have  given 
to  the  inside  pocket  of  their  coats,  which,  not  only  is  very  artistic  to 
look  at,  and  takes  the  eye  of  the  purchaser,  but  it  is  a  very  great 
advantage  to  the  garment  in  keeping  the  pocket  from  sagging  and 
getting  out  of  shape. 


EVERYONE  CARRIES  A  PENCIL. 

So  H.  Shorey  &  Co.  think,  as  they  have  put  in  all  of  their  vests 
for  spring,  1897,  a  small  pocket  just  large  enough  for  that  indis- 
pensable article.  It  is  the  small  conveniences  and  comforts  that 
make  this  life  worth  living. 


SPRING   STYLES. 

Coats  having  five  pockets  with  flaps,  inside  pocket  faced  with 
goods  to  match  the  coat.  Lining  left  open  at  the  bottom,  so  that 
wadding  and  fluff  will  not  accumulate.  Lined  with  wool  Italian 
cloth  plain,  to  match  the  shade  of  the  garment. 

Vests  with  two  side,  watch,  pencil  and  inside  pockets.  Lined 
with  Robert  Pullar's  embossed  Scotch  sateen. 

Pants  with  two  side  and  hip  pockets,  with  trimming  to  match 
exactly  in  shade  the  other  garments,  is  the  way  in  which  H.  Shorey 
&  Co.  describe  their  medium  to  best  lines  in  suits  for  spring,  1898. 
They  say  that  it  costs  no  more  to  trim  their  goods  with  good  taste 
than  not  to,  and  that  it  pays  to  use  the  brains  that  you  have  been 
endowed  with  in  any  business,  and  we  believe  it. 

In  W.  R.  Brock  &  Co.'s  woolen  department  can  be  seen  a  large 
range  of  overcoatings,  including  the  newest  weaves  in  montag- 
nacs, whitneys,  llamas,  meltons,  beavers,  whipcords,  etc.  A 
glance  through  this  stock  will  well  repay  merchant  tailors. 


LONDON    TAILORS    HIT    HARD. 

London  tailors  have  been  hit  hard  by  the  Dingley  tariff. 
Travelers  find  that  the  hundred-dollar  limit  which  is  the  value  of  a 
person's  outfit  admitted  free  at  New  York  and  other  ports  leaves 
room  only  for  two  cheap  suits.     Many  orders  have  been  counter- 
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I  THE  STANDARD  SHIRT  CO.  I 


...MOIMTREAI 


Limited 


Montreal  Sample  Room 

17  De  Bresoles  Street. 

Toronto  Sample  Room 

31  Melinda  Street. 


IF 


FACTORY 


Delprimier  Avenue  and 
Logan  Street. 
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We    are   showing   for   Spring,     1898,    three    lines    Gents'    Collars, 
all  of  which  we  keep  in  stock  in  all   sizes  : 


I  "JUBILEE" 

I  "IMPERIAL" 

I  "UNITED  EMPIRE" 

fz  All  Leading:  Shapes  in  each  Brand. 


-> 


These  goods  are  manufactured  on  a 
large  scale,  which  the  consumer  gets 
the  benefit  of.  Every  retailer  will 
require  these  lines  and  can  get  them 
through  any  wholesale  dry  goods 
house     
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manded  since  the  new  tariff  came  into  operation,  and  the  tailors  are 
in  despair  at  the  loss  of  so  much  American  trade.  Some  big  houses 
have  been  accustomed  in  the  past  to  send  travelers  with  samples  to 
take  orders  in  America,  but  this  business  has  now  been  killed. 

It  is  the  smaller  London  tailors  who  utter  complaints  about  the 
Dingley  tariff,  and  who  are  devising  all  sorts  of  schemes  to  evade 
the  provisions. 

Every  American  going  back  with  light  baggage  is  being  im- 
plored to  carry  clothes  for  friends  to  the  hundred-dollar  limit.  One 
guest  at  the  Hotel  Cecil  has  distributed  in  this  way  about  $500 
worth  of  clothes  among  half  a  dozen  friends.  Another  scheme  is 
to  bring  in  enough  cloth  for  a  suit  in  the  guise  of  a  traveling  rug. 
The  London  Tailors'  Association  will  debate  the  Dingley  bill  at 
their  next  meeting. 

Some  Americans,  before  leaving,  are  giving  away  clothes 
bought  early  in  the  season.  Enquiries  are  being  made  on  every 
hand  as  to  the  enforcement  of  the  Dingley  law,  ladies  being  especi- 
ally interested  about  gloves. 

SEND    FOR   SAMPLES. 

Desiring  to  interest  the  trade  in  their  large  range  of  new  bicycle 
suits  for  next  spring — all  waterprooied  goods — Chalcraft,  Simpson 
&  Co.  will  send  samples  of  the  cloth  for  testing  purposes. 

GOOD    TRADE. 

Chalcraft,  Simpson  &  Co.  report  the  future  prospects  of  trade 
as  excellent.  At  present  trade  is  satisfactorily  active,  and  the 
travelers,  who  have  only  been  out  a  short  time,  find  people  buying 
better,  and  a  good  demand  is  evident. 


THE  CLOAK  TRADE. 

The  Empire  Cloak  Co.,  25  Front  street  east,  Toronto,  are 
now  pushing  a  lineot  cloaks,  of  which  the  accompanying  cut  is  an 
illustration.  This  cloak,  and  one  similar  to  it,  is  being  made  up 
in  frieze  and  sells  from  $3.50 
to  $4.50.  The  trade  are 
invited  to  write  tor  samples 
and  particulars. 


On  W.  R.  Brock  &  Co.'s  first  floor  can  be  seen  an  extensive 
range  of  Australian  and  swansdown  flannels.  These  goods  are 
attracting  particular  attention  owing  to  their  being  extremely  hand- 
some in  design,  and  can  be  retailed  at  a  popular  price. 


THEW.  R.  BROCK  CO. 

W.  R.  Brock  &  Co.,  of 
Toronto,  are  applying  for 
incorporation,  as  so  many  of 
the  leading  dry  goods  houses 
in  Canada  and  elsewhere 
have  done  as  a  more  con- 
venient way  of  carrying  on 
business.  The  purpose  for 
which  incorporation  is  sought 
is  to  take  over  the  general 
dry  goods  business  at  pre- 
sent carried  on  by  W.  R. 
Brock  &  Co.  The  proposed 
amount  of  capital  stock  of 
the  company  is  $1,000,000, 
divided  into  10,000  shares  of 
$100  each.  The  names  and 
callings  of  the  applicants 
are  :  William  Rees  Brock,  Toronto,  merchant  ;  Thomas  John 
Jermyn,  Toronto,  merchant  ;  Benjamin  Barton  Cronyn,  Toronto, 
merchant  ;  William  Llewellyn  Brock,  Toronto,  merchant,  and 
James  Alexander  Catto,  Toronto,  accountant  ;  of  whom  William 
Rees  Brock,  Thomas  John  Jermyn,  Benjamin  Barton  Cronyn  and 
William  Llewellyn  Brock  are  to  be  the  first  or  provisional  directors 
of  the  company. 


Down  Comforters 


o*    * 


BEAUTIFUL  COVERINGS. 

SANITARY  BED  PILLOWS 

Handsome  Art  Tickings. 


Fancy  Silk  Cushions, 
Cosies  and 

Head  Rests 
New  Shapes. 


*&  V 


COTTON  QUILTS   boulter  &  stew  art, 


Selling: 
Agents 


Solid  Comfort 

Lounging  Pillows 

Pretty  and  Durable. 

White  Cushions 

Etc. 


30  Wellington  St.  E.,  Toronto 


The  Toronto  Feather  &  Down  Co.  Limited,  Toronto 
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Wm.  Simpson, 
Sons  &  Co. 


PHILADELPHIA,  PA. 


SOLID  BLACK  PRINTS 

Black  »nd  'White,  Silver  Grey. 

Woolen  Check  Prints 

WORSTED    EFFECT 
AND  NOVELTIES  ,  .  . 

Wm,  Simpson  4  Sons'  3-4  and  7-8  Satines 

LANCASHIRE    FINE   PERCALES 
BRADENBURQ  CLOTH     .... 

GOBELIN  ART  DRAPERY 

Berlin  Aniline  Fast  Black 
and  Colored  Satines    .    .    . 

All  Grades 

TAFFETA  SILK  LINING.  SILKALINE. 

BERLIN  ART  SHADES,  Etc. 


t 


t 


The  Cornwall  Mfg.  Co. 


Cornwall,  Ont. 


i 


OUR  SPECIALTIES 

Friezes 

Box  Cloths 

Canadian  Homespuns 

Extra  Super  White  Blankets 


The  above  lines  are  all  guaranteed  to  give 
thorough  satisfaction  both  to  the  retailer 
and  consumer 


GEO.  S.  PLOW 


Agent 


flontreal  and  Toronto 


The 
Eyes  of 
Canada's 
Best  People 


$rS®S®®®rSrS©< 

TORONTO 
CARPET 
MANUFACTURING 
COMPANY, 

TORONTO,  OANAOA. 


Have  been  watching  the  effect  of  every- 
day wear  and  tear  on  the 

Maple  leaf  Brand 

All-Wool  Ingrain 

Carpets 


And  the  Alexandria  and 

Imperat'rix  Axminster 


In  Mats,  Rugs,  Squares,  Bodies,  Borders  and  Stairs, 


Ask — «* 
For  Them. 


And  after 
years  of  using 


^^   A   \/    that  they  are  equal  to 
4^7/-^.   \     the  best  in  the  world. 


When   two   articles    look 
alike*  the  better  is  proved  by 


use* 


<c§»       <c5» 


The  best  value  of  a  trade 
mark  is  its  guarantee  of 
honesty* 


<j£    «J5 


The  "Maple  Leaf,"  "Do- 
minion "  and  u  Beaver ". 
Wool  Carpets  require  no 
praising  to  a  judge  of  carpets* 


The  above  cut  will  be  SENT  FREE  to  any  of  our  customers. 
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IMPORTANT  CHANGE   IN   THE    COTTON   TRADE. 

WHITE    AND    GREY    COTTONS    AND    MAGOG    PRINTS    NOW    GOING    DIRECT    TO    THE    WHOLESALERS. 

WHY  D.   MORRICE  &  CO.    RESIGNED  THE  SELLING  AGENCY  OF  THE  DOMINION  COTTON  MILLS  CO. THE  COMPANY'S    NEW    MANAGER. — 

OF  SELLING  TO  THE  RETAILERS  DENIED. WILL  THERE  BE  COMPETITION  IN  WHITE  AND  GREY  COTTONS  ? 

RUMORS    AND    OPINIONS    IN    THE    TRADE. 


THE  most  interesting  subject  in  trade  circles  recently  has  been 
the  withdrawal  of  D.  Morrice  &  Co.  from  the  selling  agency 
of  the  Dominion  Cotton  Mills  Co.  On  Sept.  21  a  circular  was  sent 
out  to  the  wholesale  houses  of  Canada  doing  business  with  the  com- 
pany, announcing  the  change  and  stating  that  their  salesmen  were 
now  on  the  road  and  would  wait  on  the  trade. 

WHAT    DOES    IT    MEAN  ? 

Behind  this  simple  announcement  there  is  endless  discussion, 
many  rumors,  and  a  good  deal  of  surprise  in  the  trade  generally. 
As  tar  as  The  Review  is  able  .to  ascertain  the  facts,  it  seems  that 
the  Dominion  Company  felt  that  the  commission  paid  to  the  selling 
agents  was  larger  than  the  company  itself  could  sell  the  goods  for. 
A  proposition  was  made  to  reduce  the  amount  of  the  commission, 
but  no  arrangement  could  be  come  to,  and  the  selling  agents 
resigned.  The  Dominion  Company  at  once  engaged  two  sales- 
men, Messrs.  Cochran  and  Hardy,  and  will  engage,  it  is  said, 
three  more.  Offices  were  opened  at  316  St.  James  street,  Montreal, 
and  Mr.  C  R.  Whitehead  was  appointed  general  manager  to  succeed 
Mr.  James  Jackson,  who  resigned.  Mr.  Leslie  Craig,  the  secretary- 
treasurer,  devotes  his  time  to  the  financial  management,  while  Mr. 
Whitehead  controls  the  manufacturing  entirely. 

NO    SELLING    DIRECT. 

It  was  rumored  in  Montreal  and  elsewhere  that  the  Dominion 
Cotton  Co.  proposed  to  sell  direct  to  the  retail  trade,  but  this  has 
since  been  denied.  There  appears,  if  rumors  can  be  relied  upon, 
to  have  been  some  discussion  on  this  point  before  Messrs.  Morrice 
resigned  the  selling  agency.  But  it  was  not  any  difference  of 
opinion  as  to  this  policy  that  led  to  the  change  in  selling.  In  fact, 
positive  assurances  have  been  given  to  the  jobbing  trade  that  there 
will  not  be  any  direct  dealings  with  the  retail.  Certain  wholesalers 
were  prepared  to  unite  in  not  selling  Canadian  white  and  grey  cot- 
tons if  the  retail  trade  were  dealt  with  direct.  For  the  present, 
therefore,  there  is  nothing  new  in  the  situation,  except  that  the 
Dominion  Company  is  selling  by  its  own  representatives.  The  seven 
mills  controlled  by  the  Dominion  Cotton  Co.,  are  as  follows  : 
Hochelega,  Magog  (where  the  Canadian  prints  are  made),  Coati- 
cook,  Brantford,  Kingston,  Windsor,  N.S.,  Moncton,  N.B., 
and  Halifax,  N.S.,  (where  prints  are  also  made).  When 
this  combination  of  mills  was  effected,  it  was  arranged  that  they 
should  manufacture  white  and  grey  cottons  and  not  compete  with 
the  mills  grouped  under  the  name  of  the  Canadian  Colored  Cotton 
Mills  Co.,  the  selling  agents  of  which  are  still  D.  Morrice  &  Co. 

NO     COMPETITION    JUST    NOW. 

The  break,  therefore,  does  not  necessarily  mean  competition. 
At  the  same  time  there  is  always  a  possibility  of  this.  The  mills 
controlled  by  the  Canadian  Cotton  Co.,  the  selling  agency  of  which 
D.  Morrice  &  Co.  still  retain,  are  St.  Croix  (where  colored  goods 
are  made),  Merritton  and  the  Lybster  Cotton  Co.  (making  cotton 
blankets,  etc.),  the  Canada  Cotton  Co.'s  and  Stormont  Co.'s  mills 
at  Cornwall,  the  Ontario  Cotton  Co.  and  Hamilton  Cotton  Co. 
(situated  at  Hamilton),  the  Dundas  Cotton  Co.  and  the  Gilson 
Cotton  Co.  at  Marysville,  N.B.  (where  flannelettes  are  made).  Of 
the  above  mills  those  at  Dundas  and  the  Lybster  mill  at  Merritton 
are  closed  down  under  the  arrangement  with  the  syndicate.  These 
mills  could  be  used  for  the  making  of  grey  cottons  by  the  addition 
of    bleacheries   so   that  the   Canadian    Colored   Cotton  Co.  could 


easily  compete  with  the  other  concern  in  making  white  and  grey 
cottons  if  a  policy  of  competition  were  resolved  upon. 
the  new  manager. 
Mr.  Whitehead,  the  new  manager  of  the  Dominion  syndicate 
of  mills,  is  a  young  man  of  28,  but  experienced  and  capable.  He 
still  retains  the  management  of  the  Montmorenci  mill.  TheMont- 
morenci  mill  withdrew  from  the  syndicate  about  two  years  ago.  It 
has  for  years  been  making  cottons  for  the  China  market  and  has 
apparently  done  well  since  its  withdrawal,  as  a  new  addition  is 
being  built  by  it.  This  mill  during  the  past  few  years  has  been 
selling  grey  cottons  to  the  Canadian  trade  as  well  as  to  China,  and 
is  acknowledged  by  the  trade  to  make  very  nice  goods.  The  Chi- 
nese trade  compels  exactness  as  to  weight,  etc.,  so  that  the  Mont- 
morenci cottons  are  noted  as  being  carefully  made.  It  is  also  said 
of  this  mill  that  in  every  detail  their  business  is  carefully  run  ; 
even  their  bills  are  carefully  made  out,  so  that  the  appointment  of 
Mr.  Whitehead  is  warranted  not  only  by  his  experience,  but  by  his 
record  in  the  mill  at  Quebec. 

WHAT    ONLOOKERS    SAY. 

The  above  are  the  bare  facts,  as  far  as  they  can  be  ascertained 
when  the  principal  interests  concerned  make  no  statement  for  pub- 
lication. ■  The  public,  therefore,  are  leYt  pretty  much  to  draw  their 
own  conclusions.  The  Review  has  heard  a  great  many  theories 
advanced  to  account  for  the  break  between  the  selling  agents  and 
the  Dominion  Company.  It  is  generally  supposed  that  the  sever- 
ance of  relations  was  not  altogether  amicable,  and  that  competition 
between  the  two  syndicates  may  come  sooner  or  later.  For  the 
present,  as  stated  above,.-.. ,"  all  is  quiet  on  the  Potomac." 

Then,  as  to  the  profits  enjoyed  by  the  selling  agents,  an  experi- 
enced man  said  to  The  Review  :  "  You  must  remember  that  if 
Messrs.  Morrice  got  a  profit  yearly  by  means  of  a  commission  they 
also  assumed  the  risk  by  guaranteeing  large  accounts  and  bearing 
the  loss  if  any  accrued.  You  know  that  in  both  the  large  failures 
of  wholesalers  in  Toronto  in  recent  years  Messrs.  Morrice  sustained 
the  loss  ;  the  mills  lost  nothing." 

"  But  that  argument  does  not  apply  in  this  case,"  declared  a 
bystander  who  overheard  this  remark  ;  "  it  is  understood  that  D. 
Morrice  &  Co.  did  not  guarantee  the  account  for  the  Dominion  Com- 
pany, but  received  2  per  cent,  commission.  The  accounts  of  the 
Colored  Company  were  guaranteed  and  the  commission  therefore 
was  higher,  being  3  per  cent." 

Another  point  of  far  more  general  importance  is  that  of  selling 
direct  to  the  retail.  On  this  matter  The  Review  has  heard 
many  opinions.  One  gentleman  said  :  "I  have  no  doubt  that 
there  are  two  sides  to  this  question.  The  mills  could  not  possibly 
distribute  as  cheaply  all  round  as  the  jobbers  can.  The  latter  send 
their  travelers  into  the  back  townships  and  are  content  to  sell 
cotton  in  small  quantities,  because  they  are  handling  other  lines. 
Canadian  cottons,  many  lines  of  them  -anyway,  are  not  sold  in  the 
large  centres  at  all.  They  are  specially  manufactured  for  country 
trade.  Take  lines  like  colored  shirtings,  denims,  cottonades,  etc. : 
these  are  exchanged  for  the  butter,  eggs  or  poultry  of  the  farmer, 
so  that  the  manufacturer  could  not  pay  the  cost  of  direct  distribu- 
tion for  such  goods.  I  have,  of  course,  heard  the  rumors  that  the 
mills  would  go  direct  to  the  retail  trade,  but  from  the  assurances 
given  by  the  mills,  evidently  there  is  nothing  in  it.  Will  they  do 
so  later  ?     Well,  it  is  hard  to  read  the  future,  but  it   seems  to  me 
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Collars,  Cuffs 
Shirt  Bosoms 


and 


.  .  Waterproof . . 


j> 


"LINEN 

"INTERLINED 

"RUBBERINE 

"VULCANITE" 

"CAMBRIC" 


Only  the  best  materials  used  in  their  manufacture. 
Up  to  date  in  every  respect  and  guaranteed  su- 
perior to  any  produced. 


J  J 


j  j 


The  A.  B.  MITCHELL  CO. 


16    SHEPPARD    STREET 

Agent  : 

Duncan  Bell,  Montreal. 

U* 


TORONTO 


Wreyford 


&Co. 


MOTHS1.  AGENTS 


McKinnon 
Building 


TORONTO 


Sole  Agents  in  Canada 
for  following  English 
Manufacturers  ; 


YOUNG  &  ROCHESTER 

Shirts,  Collars, 
Neckwear, 
Dressing  Gowns, 
etc. 


TRESS  k  CO. 

High-Class  Hats  and 
Caps. 


Merchants  invited      1 
to  call  if  in  city,  or 
make  appointment 
for    visit    on    our 
next  journey. 


HITCHCOCK,  BIGGS  k 
WILLETT * 

WOOLENS 

Exclusive  designs. 
West  End  Styles.   City  Prices 


VI 


Comfortable 
Looking 


AT  THE  START  OF 
THE  SEASON  .  .  . 


This  is  the  way  the  business  man  feels  who  has  transformed  his 
stock  of  off-color  and  unsaleable  goods  into  new  stuffs. 

We  are  the  people  who  do  this  business  for  the  merchants  of 
Canada.  The  best  methods  of  dyeing  are  known  to  us.  The  new- 
est machinery  constitute  our  plant.  A  score  of  years  of  experience 
in  the  work  fits  us  for  doing  good  work. 

Dead  stock  need  not  be  known  to  any  dry  goods  merchant  who 
will  make  use  of  our  methods.     Consult  us. 


R.  PARKER  &  CO. 


Head  Office  and  Works, 

787=791   Yonge  St.,  TORONTO 


Merchant  Dyers 
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that,  as  there  are  ways  now  by  which  a  large  retail  store  by  placing 
an  immense  order  can  buy  direct,  it  is  probable  that  in  time  a 
certain  fixed  quantity  will  be  considered  a  wholesale  order  and  sold 
accordingly.  But  there  are  so  few  firms  in  Canada  which  could 
place  such  an  order,  I  do  not  expect,  as  long  as  I  continue  in  busi- 
ness, to  see  such  a  system  in  common  use." 

"  Depend  upon  it,"  said  another  merchant,  "this  change  will 
lead  to  others.  Though  the  two  syndicates  do  not  compete  now,  the 
fact  that  their  interests  are  separate  may  lead  to  competition.  Where 
competition  exists  there  is  more  or  less  uncertainty  in  prices.  For 
instance,  there  is  the  recent  cut  of  %c.  per  yard  in  one  line  of  flannel- 
ettes made  by  the  Canadian  Colored  Cotton  Co.  While  this  does  not 
directly  affect  the  Parks  flannelettes,  it  is  done  because  of  their 
being  in  the  market.  Meantime,  I  do  not  see  how  the  mills  could 
afford  to  court  a  breach  with  the  jobbers.  The  latter  can  handle 
the  large  lots  left  over  at  the  end  of  the  season  as  the  retailers 
could  not  do,  so  I  do  not  expect  any  speedy  change." 

THE    MORAL    OF    THE    SITUATION. 

The  Review  is  inclined  to  think,  after  hearing  all  sorts  of 
opinions,  that  the  break  between  the  Dominion  Company  and  the 
selling  agents  is  indirectly,  but  inevitably,  the  result  of  the  old 
flannelette  strife  of  last  year.  This  produced  friction  and  dis- 
agreement, and  the  policy  of  the  Canadian  Colored  Cotton  Co. 
being  evidently  to  squeeze  the  Parks  Co.  of  St.  John  out  of  the 
market,  roused  a  feeling  not  easily  quelled  The  feeling  has  de- 
veloped into  a  thorough  discontent  with  the  former  arrangements. 
A  policy  that  upset  trade  and  flooded  the  market  with  flannelettes 
at  less  than  cost  was  neither  wise  nor  fair.  Other  elements  con- 
tributed to  raise  discussion,  and  now  we  have  the  first  step  in  what 
may  eventually  result  in  a  complete  reorganization  of  the  cotton 
trade.  The  Review  has  much  more  to  say  on  this  subject,  but 
contents  itself  at  present  with  remarking  that  the  interests  of  the 
retail  and  wholesale  trade  of  this  country  must  be  protected  by  a 
wise  and  careful  policy  on  the  part  of  the  manufacturing  industries. 
If  episodes  like  the  flannelette  war  and  the  hideous  farce  of  the 
unequal  duties  on  cottons  and  shirts  continue  to  be  repeated,  an 
upheaval  cannot  long  be  staved  off. 

THE  CANADIAN  PRINT  SITUATION. 

The  sale  of  Magog  prints  is  not  affected  by  the  change  in  selling 
agents.  The  old  arrangement  has  been  renewed  between  the  mills 
and  wholesale  trade,  and  the  jobbers  have  again  acceded  to  the 
demand  of  the  mills,  which  is  :  "  We  will  continue  to  sell  these 
goods  only  after  receiving  satisfactory  assurances  that  the  pur- 
chasers of  the  same  will  not  sell,  nor  offer  to  sell,  the  goods,  either 
directly  or  indirectly,  at  less  than  the  regular  price."  The  whole- 
sale trade,  therefore,  cannot  honorably  offer  these  goods  at  less 
than  the  regular  mill  prices.  The  chief  advantage  to  retailers 
seems  to  be  that  the  big  city  stores  cannot  get  these  goods  less  than 
the  country  trade.     The  spring  prices  are  as  follows  : 

MAGOG    PRINTS. 

H.  Cloth 4^c.    C.C.  Crinkles 8'A 

No.  1 6  Striped  Leno  n 

No.  i  Aniline 6A        Sateen,  28-in   10'A 

No.  P.C 6K         Welt  Cords,  30-in 10A 

No.  2 -j\i         Henrietta,  30-in \olA 

No.  2  Aniline  Pomps  and  Em-  Coburg  Twill 12 A 

bossed 8  Lappet  Weaves 15 

No.  3 9  Jacquard  Sateen ,  Brocades  ...  15 

No.  C 9K  Summer  Suitings,  Salisburys  ..  8 

No.  C  Aniline  and  Embossed. .  10  M.C.  Cloth 10 

No.  H.H.H.  Heavy 8  38-in  Skirting 11K 

No.  1  Indigo 6lA         Ladas  Tweeds 10 

No.  S.C.  Indigo 8  Extra  Heavy  Moles 19 

No.  D.C.   Indigo 10  X.X.K.  Skirting 10 

No.  H.H.H.  Indigo,  Heavy  ..  10  Wrapperettes,   H.T.N io'A 

No.  G.C.  Indigo 12K 

Light  and  Dark  Challies 5  Sleeve  Linings — 

26-in.  Muslin,  Corded 5^  No.  n  7% 

30-in.  Muslin   8  No.  22 SH 

A.  Duck   8  No.  22  X 9 

A. A.  Duck,  Indigo   gA  No.  22  Embossed 10A 

C.  Duck,  Indigo 11  No.  33 10A 

Pique 8A  No.  44 12^ 

Pique  Aniline gA  No.  O.C 12 

Striped  Satin  Muslin 8  No.  O.C,  Embossed 13M 


T 


HATS,    CAPS    AND    FURS- 
HE  travelers  for  A.  A.  Allan  &  Co.  are  out  with  samples  of 
spring  hats  and  caps. 


There  seems  to  be  a  good  demand  for  hats  of  a  staple  style, 
and  the  public  seem  to  be  getting  over  their  fads  for  pronounced 
shapes,  and  to  be  looking  for  something  sensible.  The  future  of  a 
good  roll  curl  hat  seems  to  be  good. 

The  hat  trade  should  induce  their  customers  to  take,  if  possible, 
a  hat  of  a  good  staple  style.  This  means  usually  headgear  of  a 
nice  gentlemanly  fashion,  which  is  a  safe  investment  for  the  mer- 
chant. If  he  goes  in  for  all  the  new  fads  which  American  makers 
seek  to  crowd  into  the  market,  the  chances  are  that  he  is  left  with 
broken  lines  and  a  lot  of  stuff  on  hand  which  must  be  cleared  out 
at  a  sacrifice.  The  dealer  also  should,  with  brighter  times  ahead, 
push  good  stuff.  It  does  not  take  longer  to  sell  a  $2.50  hat  than 
one  at  $1.50,  and  the  customer  getting  more  satisfaction  is  apt  to 
come  back  in  good  humor. 


In  furs,  A.  A.  Allan  &  Co.  report  increased  demand  for  better 
goods.  The  trash  that  has  often  in  the  past  been  shown  by  the 
merchant  does  not  help  the  reputation  of  his  store,  so  that  now — 
when  the  days  of  depression  for  Canada  are  over — people  want 
better  goods.  Furs  are  more  and  more  becoming  a  matter  of 
adornment  rather  than  a  necessity.  This  has  led  to  the  working 
out  of  catchy  ideas  which  are  being  devised  with  fine  effect.  Trade 
up  to  date  has  been  good,  and  the  outlook  is  for  a  clearing  busi- 
ness. 


As  to  prices,  no  great  change  is  expected  this  season.  The 
fair  at  Nijni,  Russia,  is  just  over  and  persian  lamb  has  again  ad- 
vanced there.  The  prices  paid  for  this  fur  are  understood  to  be 
higher  than  ever  before.  Astrakans,  which  were  regarded  as  not 
likely  to  go  higher,  actually  increased  1 5  per  cent,  at  the  recent 
sale.  Mr.  Allan  informs  us  that  this  European  advance  will  not 
increase  prices  of  persian  lamb  this  season. 


ENLARGING    THEIR    STORE. 

Geddes  Bros.,  says  The  Sarnia  Observer,  enter  upon  their 
second  year  of  business  in  Sarnia.  Success  and  prosperity  have 
attended  their  efforts  during  the  past  year.  In  a  few  days  the 
Messrs.  Geddes  will  invite  the  public  to  attend  the  opening  of  an 
almost  entirely  new  store,  as  the  building  operations  now  in  pro- 
gress at  their  establishment  are  about  completed.  The  new  annex 
will  give  the  firm  an  additional  selling  space  equal  in  size  to  their 
former  store.  Mr.  J.  Ross  Geddes  is  the  guiding  hand  of  the 
Sarnia  branch  of  the  Messrs.  Geddes  Bros.'  establishment. 


WANTS   CANADIAN    TRADE. 

One  of  the  largest  British  manufacturers  of  cotton  yarns  has 
written  to  a  Canadian  friend  of  The  Review  enquiring  about  the 
possibilities  of  trade  in  Canada.  The  letter  states  that  a  fair  trade 
has  been  done  with  the  States,  but  the  business  methods  and  secur- 
ity of  conditions  in  Canada  are  deemed  better,  and  in  consequence 
"  we  are  anxious  to  open  up  with  Canada." 


J.  H.  Parkhill,  of  72  Arcade,  Yonge  street,  Toronto,  is  now 
taking  sorting  orders  in  down  quilts  and  cushions.  He  also  shows 
sample  and  colorings  of  the  special  job  quilt  advertised  on  page 
47- 
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Blouse  Waists 


We  are  in  it 
for  1898 

Range  larger  and  more 
replete  with  novelties 
than  ever  before,  and 

Why? 


Because 

we  have  completed 
arrangements  to  repre= 
sent  what  is  without 
doubt  the  largest  maker 
qf  these  goods  in  the 
United  States. 


Latest  Style  White  Collar,  and  Newest  Cut 
In  Sleeves.    TO  RETAIL  75cts. 


Our  waist  to  retail  at  7501s.  is  made  of  light  weight  American 
Percales  in  latest  Organdie  designs,  and  comprises  our  25  patterns, 
each  shown  in  all  the  newest  colorings.  For  a  leader  this  cannot 
fail  to  LEAD. 

American  blouses  lead  in  all  our  large  cities,  and  buyers  will 
consult  their  own  interest  by  comparing  our  values  before  completing 
their  arrangements. 


P-S- — Do  not  forget  that 
the  recent  change  in 
TARIFF  makes  the 
prices  of  American 
waists  more  interest- 
ing than  ever. 


TO  RETAIL  $1.00 


TO  RETAIL  $1.50. 


BOULTER  &  STEWART 

TORONTO 
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MILLINERY. 

SF.  McKINNON  &  CO.  are  full  of  hope  with  regard  to  their 
.  business  and  trade  in  general.  In  speaking  of  the  Septem- 
ber trade,  they  said  that  their  sales  for  the  month  were  fully  25  per 
cent,  in  advance  of  the  corresponding  month  of  last  year,  and  from 
present  indications  they  are  led  to  believe  that  just  as  satisfactory 
results  will  follow  their  October  trade.  In  giving,  as  their  opinion, 
the  reasons  for  such  an  encouraging  state  of  affairs,  they  claim  that 
it  is  largely  due  to  the  abundant  harvest,  which  has  been  reaped 
and  secured  generally  in  good  condition,  with  the  prospect  of  good 
prices  being  realized.  If,  as  is  claimed  by  those  in  a  position 
to  report  correctly  on  such  matters,  the  average  farmer  will 
realize  two  dollars  as  against  one  for  the  past  few  years  for  the  pro- 
ducts of  his  farm,  it  is  not  to  be  wondered  at  that  a  general  increas- 
ing confidence  is  being  established  in  business  circles  and  a  big 
revival  in  trade  experienced. 

This  firm,  however,  take  part  of  the  credit  to  themselves  for 
the  large  increase  in  their  trade  this  fall,  claiming  that  they  have 
had  the  correct  goods  in  each  department,  a  fact  recognized  by  the 
best  buyers  from  far  and  near,  and  further  say  that,  with  a  view  to 
the  October  and  November  sorting  trade,  after  a  two  weeks'  visit 
from  their  resident  European  buyer,  he  sailed  again  for  Europe,  and 
his  purchases  are  just  beginning  to  arrive  and  will  continue  coming 
to  hand  throughout  the  season.  As  their  special  hat  buyer  visits 
New  York  almost  weekly,  nothing  of  an  up-to-date  character  wil 
be  omitted  in  this  department. 

Speaking  along  the  line  of  hat  adornments,  this  firm  say  that 
birds,  wings,  coque  feathers,  pheasant  feathers,  gull  and  heron 
effects,  Paradise  plumes,  heron  plumes,  parrots',  osprey,  ostrich 
mounts,  tips  and  feathers  will  all  be  largely  employed  in  the  garni- 
ture of  October  and  November  millinery,  and  also  confirm  what 
they  have  previously  said  with  regard  to  ribbons,  silk  velvets, 
velveteens  and  velvettas  being  in  high  favor  as  combination  trim- 
mings and  that  they  will  gain  in  popularity  with  the  trade  as  the 
season  advances,  and  as  a  parting  word  said  :  "We  are  prepared  to 
meet  a  heavy  trade  in  all  these  popular  lines." 

THE    JOHN    D     IVEY    CO.,    LIMITED. 

The  John  D.  Ivey  Co.,  Limited,  report  the  most  successful 
millinery  season  they  have  ever  had,  the  sales  thus  far  being  largely 
in  excess  of  any  former  year. 

The  demand  for  felt  walking  hats  and  sailors  has  been,  and  is, 
very  large.  These  goods  are  most  appropriate  for  the  early  fall 
trade,  but  now,  as  the  season  advances,  something  more  dressy  is 
required,  and  millinery  hats  proper  are  the  correct  thing.  This 
being  decidedly  a  velvet  and  ostrich  feather  season,  the  large 
picture  hats  are  in  vogue.  The  most  elegant  of  these  is  the  ' '  Gains- 
boro',"  the  brim  of  sequin  net,  with  velvet  points,  underlined  with 
black  chiffon  shirred  in  groups  of  tucks,  the  crown  of  shirred 
velvet,  and  trimmed  with  six  large  tips  and  steel  ornaments.  The 
"  Puritan  "  is  another  exceedingly  stylish  hat.  This  also  is  made 
of  velvet;  the  shape  is  very  new,  the  brim  being  cut  into  the  crown 
in  front,  the  left  side  rolled  a  la  Gainsboro' ,  the  right  side  being 
perfectly  flat,  covered  plain  with  velvet ;  a  thick  roll  of  tucked 
chiffon  finishes  the  edge  of  brim,  trimmed  with  high  standing 
accordeon  pleated  silk  and  ostrich  feathers. 

For  smaller  designs  the  round  hat  is  used  by  the  swell  trade  in 
New  York  ;it  is  just  the  turban  of  last  season  on  a  larger  scale,  and 
is  generally  made  with  a  full  soft  crown  of  velvet.  The  combin- 
ation of  colors  is  not  so  varied,  but  is  certainly  much  more  effective, 
such  as  hunter's  green  and  turquoise,  violet  and  jockey  club, 
lavender  and  cerise,  olive  and  pink.  Any  of  these  combinations, 
with  a  touch  of  white  chiffon,  give  a  very  distingue  effect. 

Osprey  of  all  sorts  is  much  in  vogue,  but  the   newest  pattern  is 


about  ten  inches  long  and  slightly  curled.  This  curved  over  long 
plumes  makes  a  handsome  trimming. 

Unmounted  velvet  roses  placed  snugly  under  the  brim  at  the 
side  or  back  have  a  very  good  effect.  There  is  no  need  to  empha- 
size the  fact  that  velvet  is  "the"  material  for  this  season.  It  is 
employed  in  various  ways  :  as  plain  covering,  shirring,  pleating, 
and  is  combined  with  chiffons,  ribbons,  sequin  and  jet  embroideries, 
and  mirroir  velvet  makes  up  very  daintily. 

Wings  and  birds  are  used  in  great  numbers,  notwithstanding 
all  that  has  been  said  against  them.  Several  pairs  of  wings, 
bunched  together,  make  a  hat  quite  chic.  Parrots  of  all  colors 
and  grey  and  white  birds  are  the  most  popular.  Ribbons  are  good; 
moire,  plain  taffeta  and  plaids  are  the  most  in  demand. 

SPECIALTIES    IN    TRIMMINGS. 

Last  season  the  D.  McCall  Co.,  Limited,  acquired  a  name  for 
themselves  in  chiffons.  This  season  they  will  be  even  better  pre- 
pared to  meet  the  requirements  of  the  trade  in  this  popular  class  of 
goods.  They  have  a  full  range  in  plain  and  fancy  on  hand  and 
are  advised  of  further  shipments  on  the  way.  Their  "  Brilliant  " 
brand  has  created  quite  a  furore  in  the  trade.     Send  for  samples. 

The  D.  McCall  Co.,  Limited,  write  to  say  that  their  "  Leader," 
No.  38c,  double  satin  ribbon  in  colors  is  having  a  tremendous  sale. 
All  orders  despatched  with  promptitude. 

We  are  advised  by  the  D.  McCall  Co.,  Limited,  that  they  have 
a  complete  assortment  in  dress  trimmings,  jets  and  braids. 

The  D.  McCall  Co.,  Limited,  are  in  receipt  of  invoice  of  the 
arrival  of  a  shipment  of  accordion  pleatings,  4  to  6  inches,  in  blacks 
and  colors,  for  which  there  is  such  demand.  These  goods  will  be 
passed  into  stock  at  once.  The  trade  vwill  have  their  orders  des- 
patched without  delay. 

We  learn  the  demand  for  feather  boas  and  ruffs  is  exceptionally 
good.  The  D.  McCall  Co.,  Limited,  have  a  very  choice  range  in 
coque  and  ostrich. 

TheD.  McCall  Co.,  Limited,  say  they  have  received  another 
shipment  of  new  flowers  and  rosettes,  for  evening  wear.  They  will 
have  no  difficulty  in  meeting  the  increasing  demand  for  these  goods. 

A  very  popular  novelty  in  the  adornment  of  the  hat  this  season 
is  the  grey  sea  gull.  The  D.  McCall  Co.,  Limited,  have  a  good  sup- 
ply on  hand.  These  goods  are  very  correct  and  exceedingly 
scarce.  They  also  advise  that  they  have  a  large  assortment  of 
natural  black  and  colored  birds. 


The  patent  coiffeur  comb,  described  in  our  last  issue,  for  which 
Kyle,  Cheesbrough  &  Co.  are  sole  agents,  has  had  such  a  tremendous 
run  that  the  firm  have  been  compelled  to  cable  a  repeat  order. 
This  is  on  its  way  out,  and  within  a  few  days  all  orders  will  be 
filled. 

The  GaultBros.  Co.,  Limited,  are  showing  some  cape  velveteen, 
32  in.  cloth,  suitable  for  capes,  collarettes,  etc. 

Lonsdale,  Reid  &  Co.  are  calling  for  tenders  for  the  balance  of 
their  stock,  amounting  to  $27,000. 

The  Gault  Bros.  Co.,  Limited,  have  some  special  drives  in  black 
broche  silks  and  in  black  striped  crepons. 

The  Gault  Bros.  Co.,  Limited,  have  a  full  range  of  green  mix- 
tures in  medium  and  high -class  dress  stuffs,  including  shot  effects. 
etc. 

John  Macdonald  &  Co.  report  a  particularly  heavy  rush  for 
flannelettes.  The  principal  feature  in  this  department  just  now  is 
a  line  of  tray  cloths,  doylies  and  sideboard  covers,  hem-stitched 
and  knotted  fringed,  comprising  all  sizes.  These  are  very  pretty, 
and  have  been  attractive  enough  to  cause  a  repeat  order.  A  line 
of  wool  finished  henrietta  cloth,  one  of  the  latest  ideas,  is  having  a 
big  run  just  now. 
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WHOLESALE  MILLINERY... 


Completeness 
Itself.... 


^ 


QJ 


^w  ^flt  ^fc 


Such  is  the  state  of  the  assortment  of  our  stock  in 

EACH  DEPARTMENT 

and  we  are  determined  to  keep  it  so  throughout  the  season. 

Our  Buyer  is  now  in  the  European  Markets  picking  up 
the  Latest  Novelties  as  produced,  of  which  we  expect  a 
shipment  in  a  few  days. 


Letter   Orders   always  receive  prompt  and  careful  attention. 


^  D.  McCALL  COMPANY, 


Limited 


TORONTO. 


THE 
JUBILEE 


is  past  and  gone,  but 
those  who  buy  from 
us  are  jubilant  the 
year  round. 


CHE  SECRET  of  success  is  to  have  the 
right  goods,  at  the  right  time,  and  at 
the  right  price. 

Our  travellers  are  now  showing  well  select- 
ed and  carefully  bought  lines  suitable  for  the 
fall  season. 

Our  aim  in  soliciting  trial  orders  is  to  in- 
crease the  number  of  our  regular  castomers. 

We  want  business  friends  who  write  us 
as  follows  :  "  Your  goods  opened  out  to  advan- 
tage. Please  duplicate  ranges  A  and  B. 
Will  order  more  next  time  your  traveller 
calls." 

It  is  our  Wish  and  our  Interest  to  please  you- 


P.  Garneau,  Sons  &  Co. 

Wholesale   Importers  of   Foreign   Dry  Goods  and  ^^\  u     ■  ^-^,  U-^,  ^-y  ^-*. 

Dealers  in  Canadian   Staples ^^  UJ  t?  Cj  ^^  ^> 
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NOTES    OF    THE    TRADE. 

JOHN  MACDONALD  &  CO.  have  received  some  lines  of 
manufacturers'  over-makes,  and  included  in  these  are  top 
shirts,  in  gray,  fancy,  and  blue  ;  all  grades  of  underwear  in  ribbed, 
plain,  and  fancy  stripe,  and  kid  and  mocho  gloves.  They  also  re- 
port, as  a  feature,  a  line  of  heavy  working  men's  mitts  to  retail  at 
25c. 

Knox,  Morgan  &  Co. ,  Hamilton,  report  that  their  American  fleeced 
underwear  has  now  come  to  hand,  and  orders  are  being  filled  in 
rotation. 

W.  R.  Brock  &  Co.  have  some  lines  of  flannelettes  that  are  con- 
fined to  themselves.  A  special  36-inch,  in  plain  and  twilled,  is 
worth  the  attention  of  close  buyers. 

Knox,  Morgan  &  Co.  have  new  importations  of  velveteens, 
black  and  colored,  all  prices  and  shades. 

Knox,  Morgan  &  Co.  report  a  splendid  lot  of  the  very  latest 
designs  in  valenciennes  laces  just  to  hand. 

W.  R.  Brock  &  Co.  are  showing  a  nice  range  of  golden 
draperies,  which  are  much  used  for  cushions  and  fancy  work  as 
well  as  for  drapery  purposes. 

James  Johnston  &  Co.  have  received  a  new  line  of  shot  glace 
silks  in  all  the  new  combinations.  This  firm  report  a  large  de- 
mand for  black  and  colored  silk  velvets,  in  which  they  hold  special 
values. 

In  W.  R.  Brock  &  Co.'s  linen  department  can  be  seen  some 
seconds  in  bleached  damasks,  piece  goods.  These  are  worthy 
the  notice  of  merchants  aspiring  to  do  a  trade  in  fine  linens. 

A  price  list  of  new  glove  and  ribbon  cabinets  can  be  obtained 
from  John  Macdonald  &  Co.  on  application. 

James  Johnston  &  Co.  invite  special  attention  to  their  line  of 
hose,  both  in  cashmere  and  wool,  plain  and  ribbed.  The  range  is 
complete   and  the  value  unexcelled.     Also  in    cashmere  gloves, 


besides  the  regular  range,  there  are  many  lines  of  novelties  in 
colored  and  fancy  points,  calculated  to  brighten  up  the  retailers' 
ordinary  assortment. 

W.  R.  Brock  &  Co.  are  showing  some  special  values  and  trade- 
winners  in  umbrellas,  to  retail  at  up-to-date  prices,  50,  75c.  and 
$1  ;  also  good  value  all  along  the  line  up  to  $7  each. 

James  Johnston  &  Co.  find  an  active  demand  for  braid  trim- 
mings ;  also  tinsel  effects.  Narrow  black  velvet  ribbons  are  also 
a  fashionable  garniture,  but  all  braid  effects  are  now  being  largely 
used  for  trimming  purposes. 

"  Bonanza  "  is  the  name  of  a  line  of  heavy  lined  mitts  that  W. 
R.  Brock  &  Co.  are  offering  at  a  price  which  enables  them  to  be 
retailed  at  25c.  per  pair.  Send  for  five  or  ten  dozen  as  a  sample 
lot. 

Representatives  of  the  Gault  Bros.  Co.,  Limited,  will  shortly  be 
on  the  road  with  a  new  range  of  costume  cloths  in  plum  and  fancy 
tweed  effects,  mixture  twills  and  vinettes  for  spring.  This  assort- 
ment contains  some  very  new  ideas. 

Wyld,  Grasett  &  Darling  say  that  grey  flannels  are  selling 
freely,  and  great  activity  has  been  experienced  in  all  varieties  of 
flannelettes.  In  factory  goods  this  firm  has  good  values  in  etoffe 
and  tweed  pants.  Union  and  fine  all-wool  and  grey  blankets  are 
in  good  demand  just  now. 

In  mantle  cloths,  the  Gault  Bros.  Co.,  Limited,  are  prepared  to 
offer  curls,  two-tone  effects,  curled  serges,  stockinette  curls,  mantle 
beavers  in  self-color  and  mixture  shades,  golf  and  ulstering  cloths 
and  ladies'  friezes. 

S.  Greenshields,  Son  &  Co.  report  a  complete  stock  of  silver- 
plated  novelties  and  fancy  metal  goods,  etc.,  for  the  holiday  trade. 
They  have  issued  a  special  catalogue,  containing  a  complete 
description  of  these  goods,  and  are  prepared  to  supply  them  as 
required. 


SORTING 
SEASON... 

We  have  here  everything  for  the 
milliner.  Stocks  are  kept  well  up 
during  the  sorting  season,  ship- 
ments coming  to  hand  weekly. 
Let  us  know  your  wants  by  mail, 
and  see  how  promptly  and  cor- 
rectly we  can  fill  your  orders. 


j  ■  JOHN  D.  IVEY  GO, 


LIMITED 


\ 


TORONTO 


SOMETHING  NEW 
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Thomson's  NEW 


GLOVE-FITTING 


Corsets. 


Transformed,  re-modelled,   and  brought  up  to  date,  and 
a  delight  to  all  who  wear  them. 
Mrs.  W.  writes,— "  I  find  your  New  '  Olove-Fittinu  '  Corset  perfect,  most  comfort- 
able to  wear  and  beautifully  finished.     I  ran  think  of  no  words  that,  would  describe  its 
perfection." 

Mrs.  M.  writes,  —  "  I  hive  really  never  had  such  a  perfect  fit  before." 
Mrs.  (J.  writes, —"I  have  much  pleasure   in  stating  that  I   have  never  worn  a  more  per- 
fect fitting  Corset  than  your  New  'Gt.ove-Fittino,'  I  shall   recommend  them  to  all  my 
friends  as  being  simply  perfect." 

To  be  had  of  all  Dealers  Throughout  the  World. 

ASK  FOR   THOMSONS  NEW  "  GL0VE-F1TTIN6  "   AND 
TAKE  NO  OTHER. 
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O.  J*.  i/fcJfiinnon  dt  Co. 


s 


0  far  for  the  season  business  has  been  most  satisfactory,  our 
sales  for  the  past  month  being  fully  25  per  cent,  in  advance 
of  the  corresponding  month  of  last  year. 


We  have  also  made  provision  for  a  big  October  and 
November  assorting  trade  in  all  departments,  but  especially  do  we 
desire  to  bring  before  the  trade  a  fact  which  is  well  established  with 
regard  to  the  favor  i7i  which  Silk  Velvets  and  Velveteens  are  held 
at  present,  and  likely  to  further  develop  in  popularity  as  the  season 
advances;  and  further  desire  to  bring  before  the  trade  another  fact, 
that  in  these  lines  we  have  a  large  stock  in  unsurpassed  brands  and 
values,  which  also  offers  the  extra  advantage  of  containing  all  the 
newest  and  most  popular  shades.  When  you  require  Black  or 
Colored  Silk  Velvets,  Velveteens  or  Velvettas,  send  direct  to  us  for 
samples ;  you  cannot  do  better. 

Prompt    and  careful  attention    to    all  mail  and 

sample  orders. 

Yours  truly, 


t  S.F.McKinnon&Co. 


6/  BAY   STREET,  OFFICES: 

35  Milk  St.,  London,  England. 


t  TORONTO    *         '16 6^.'^i.l7^Hatn     i 

+  1   WlXWIN    1   \-J  Dame  St,,  Montreal.  ^ 
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The  Celebrated,  Best  Fitting,  Fine  Finished 

GERMAN  MADE 

White 
Shirts 


Collars  and  Cuffs 


All  bear  tMs  Trade  Mark 


HAVE  YOU  THEM  IN 
STOCK  ? 

Your  wholesale  house  has  them. 
Made  by  .   .  . 

WOLFF  &  6LASERFELD 


Sole  Agent  for  Canada  : 


M.  MarkuS,  Montreal 


Registered  Trade  Mark. 


30  HOSPITAL  ST. 


KID  GLOVE  NOTES. 

PEWNY     &    CO.'S    AGENCY. 

Messrs.  E.  Pewny  &  Co.  have  appointed  S.  Greenshields,  Son 
&  Co.  their  sole  agents  for  Canada.  For  some  years  past  Pewny  & 
Co.  have  had  a  Canadian  branch  and  have  supplied  the  retail 
trade  direct,  but,  after  considering  the  matter,  the  management 
decided  they  could  give  their  customers  greater  attention  by  dealing 
with  them  through  a  large  wholesale  concern — such  as  the  Green-, 
shields  firm — whose  travelers  are  frequent  visitors  in  all  parts  of  the 
country. 

Messrs.  Pewny  &  Co.  intend  devoting  special  attention  to  the 
manufacture  of  goods  likely  to  suit  the  Canadian  market,  and  as 
Mr.  R.  Patton,  formerly  manager  of  Pewny' s  agency,  who  has 
many  friends  among  the  retail  trade,  has  charge  of  this  department 
with  S.  Greenshields,  Son  &  Co.,  the  trade  may  look  for  the  same 
prompt  and  courteous  attention  in  the  future  that  they  have 
enjoyed  in  the  past. 

Ladies  are  all  calling  out  for  kid  gloves  with  fancy-stitched 
backs  with  large  pearl  buttons.  In  both  London  and  Paris  these 
gloves  are  almost  the  only  ones  worn  now.  We  understand  Calde- 
cott,  Burton  &  Spence  carry  a  fine  range  of  these  goods,  to  retail 
at  $ i  to  $1.25  per  pair,  and  they  report  great  sales. 


YUKON. 

Merchants  can  secure  gold  right   at  home  and   not  endure  the 
hardships  and  privations  of  a  trip  to  the  Klondike.       W.    R.   Brock 


&  Co.  have  purchased  for  cash  400  dozen  of  a  line  of  ladies'  ribbed 
vest  called  Yukon.  They  are  offering  them  fully  25  per  cent,  below 
good  value  prices.  Having  cleared  the  surplus  stock  of  one  of  the 
leading  manufacturers,  they  got  "a  snap."  Keen  buyers  can 
make  gold  out  of  the  Yukon,  as  it  can  be  retailed  at  a  popular  and 
attractive  price. 

EIDERDOWNS    AT    A    DISCOUNT. 

On  another  page  the  Alaska  Feather  &  Down  Co.,  of  Montreal, 
offer  to  enterprising  buyers  a  unique  opportunity  of  making  a  run 
on  down  comforters.  Sooner  than  carry  over  a  line  of  sateens, 
which  arrived  too  late  for  this  year's  regular  trade,  they  offer  it, 
made  up  in  Alaska  down  quilts,  at  a  discount  amounting  to  about 
30  per  cent.  Buyers  who  inquire  about  this  line  would  oblige  by 
mentioning  The  Dry  Goods  Review. 

TIP-TOP. 

This  is  the  judgment  that  experts  render  upon  evidence  visible 
to  the  most  critical  when  inspecting  W.  R.  Brock  &  Co.'s  small- 
ware  department.  All  the  supplies  that  a  dry  goods  merchant, 
dressmaker  or  tailor  wants  can  be  had  in  this  section  of  W.  R. 
Brock  &  Co.'s  warehouse. 

BRACE  UP  AGAIN. 

Again  W.  R.  Brock  &  Co.  call  attention  to  their  popular  and 
good  value  line  of  braces  which  contains  some  job  clearing  lots  in 
fancy  and  heavy  web  lines,  to  retail  at  the  rapid  selling  price  of  25c. 
per  pair. 


This  is  it ! 


If  you  have  not  got  it,  you  have 
not  got  the 

LATEST 

Dominion  Hat  Co. 

Esplanade  West,  TORONTO 

Manufacturers  of 

FINE  WOOL  AND  FUR  HATS 

Send  for  Samples 
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Neckties 
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Nothing  but  Neckties 
Everything  in  Neckties 


Neckties  with  appropriate  Holiday  Mottoes 
beautifully  woven  in  the  silk  are  the  correct 
novelty  for  the  coming  Christmas  season. 
These  in  large  variety,  together  with  an  enor- 
mous range  of  fresh  designs  in  holiday  tints, 
are  now  being  shown  by  the  travellers  of 


E.  &  S.  CURRIE 


1^)    Wellington  HP 

3L  Street  West         *  1 


ORONTO 
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NEW  GOODS   IN   THE   MARKET. 

PARTICULAR  attention  is  called  by  the  Gault  Bros.  Co.  to  the 
following  special  lines  that  they  are  handling  :  Martin's  fine 
dress  worsteds,  the  celebrated  "  K"  trouserings,  fancy  knitted  vest- 
ings,  and  their  range  of  serges,  including  the  Belwarp  serge  ;  also 
Blake,  Bisley,  Queen's  Prize  and  Victory  serges. 

S.  Greenshields,  Son  &  Co.  have  a  complete  stock  of  colored 
henriettas  in  all  shades,  and  velveteens  and  broche  silks  in 
evening  shades. 

Caldecott,  Burton  &  Spence  say  that  the  new  back,  called 
"  Moscovite  fleeced  lined  back  henriettas"  are  having  a  great  call. 
They  are  soft  in  make,  and  warm  and  comfortable  for  the  cold 
weather  now  rapidly  coming  on.  Caldecott,  Burton  &  Spence  have 
a  fine  selection  of  these  desirable  goods. 

The  demand  for  down  comforters  is  steadily  on  the  increase. 
Nothing  can  stay  it  when  the  merits  of  this  article  of  bed  covering 
are  fully  known.  The  Toronto  Feather  and  Down  Co.,  Limited, 
are  to  the  front  with  a  magnificent  display  of  silk  and  sateen  cover- 
ings suitable  for  these  goods. 

Grey  lamb  and  electric  seal  capes  and  jackets  are  having  a  very 
large  sale  this  season,  so  report  James  Coristine  &  Co.,  whose 
values  and  styles  in  these  goods  are  exceptionally  fine. 

The  Alaska  Feather  &  Down  Co.  are  manufacturing  a  sanitary 
bed  pad  which  should  be  extremely  useful  for  infants  and  invalids 
who  are  troubled  with  certain  forms  of  disease.  The  pad  consists 
of  an  interwoven  hair  mattress,  through  which  moisture  will  soak, 
placed  in  a  rubber  receptacle.  It  is  soft  and  does  not  cause  the 
patient  any  discomfort,  while  it  keeps  the  bedding  perfectly  dry. 

W.  R.  Brock  &  Co.  are  showing  the  latest  novelties  in  pearl, 
horn,  ivory  and  metal  mantle  buttons. 

Baker  &  Brown,  of  Montreal,  agents  for  A.  B.  Heine  &  Co.,  of 
St.  Gall,   Switzerland,    are  showing   a  splendid    range    of  Swiss 


curtains,  pillow  shams  and  bed  spreads.  This  is  the  proper  time 
to  order  these  goods  for  spring,  and  Baker  &  Brown  will  be  pleased 
to  submit  samples  to  the  trade. 

Kyle,  Cheesbrough  &  Co.  are  offering  novelties  in  cream  and 
black  chantilly  laces,  silk  patent  laces  and  butter  vals.  ior  the  holi- 
day trade. 


CARPETS   AND    CURTAINS. 

John  Macdonald  &  Co.  have  a  much  heavier  stock  of  carpets 
and  curtains  this  fall,  and  they  report  that  they  were  warranted  in 
importing  more  freely  than  usual,  for  sales  have  been  exceedingly 
large.  The  latest  arrivals  show  a  nice  range  of  Swiss  muslins  for 
short  blinds,  while  lines  of  tapestry,  covers  and  coverings  are  also  in 
evidence. 


CHRISTMAS  TRADE. 

Now  is  the  time  to  think  of  and  provide  for  Christmas  trade. 
James  Johnston  &  Co.  are  showing  special  lines  in  gentlemen's  ties, 
mufflers,  hemstitched  silk  and  linen  handkerchiefs,  also  ladies' 
embroidered  silk  and  hemstitched  lawn  and  linen  handkerchiefs, 
Marguerite  frillings  and  collarettes,  all  suitable  for  Christmas 
business. 

LADIES'   RIBBED   DRAWERS. 

W.  R.  Brock  &  Co.  keep  a  large  line  of  these  goods,  which  are 
becoming  more  popular  every  season.  They  recently  purchased 
for  cash  a  manufacturer's  overplus,  and  can  give  some  extra  special 
quotations  to  keen  buyers. 

A  SNAP. 

W.  R.  Brock  &  Co.'s  stock  of  ladies',  gents'  and  children's 
lined  kid  mitts  and  gloves  is  large  and  well  chosen.  One  of  their 
leaders  is  a  child's  lined  kid  mitt,  to  retail  at  25  cents,  called 
"  Psnap." 


Manufacturer's  Agents  Wanted. 

In  view  of  the  constant  inquiries  from  manufacturers  and 
merchants  for  names  of  good  representatives  in  leading  centres 
in  Canada  we  are  preparing  a  typewritten  list  of  all  the  firms 
open  for  agencies. 

This  will  be  held  at  our  offices  for  use  of  such  inquirers. 
It  is  important  that  the  list  be  as  complete  as  possible,  and 
we  will  be  glad  to  include  everyone  interested. 
There  will  of  course  be  no  charge. 
The  following  information  is  necessary  : 
Name. 
Address. 

List  of  agencies  now  held. 
References. 

Address  replies  to  .  .  . 
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A  USEFUL  FIXTURE 


F 


& 


The  accompanying  cut  shows  a  most  desir- 
able Store  or  Window  Fixture  suitable  for 
all  classes  of  business,  especially  for  Gloves, 
Ties,  Lace  Goods,  Ribbons  and  Handker- 
chiefs. Is  equally  serviceable  for  Counter 
or  Window. 

Description :     Upright,    30   in.    high  ;    3 

f.  .adjustable   sockets,  4  arms  in  each  socket ; 

*       ^O  "*  V^^b/v.  ■       arms    12   in.    long  ;      polished   and   nickel 

<2»$*P     -J*>s'S^  plated  or  finished  in  brass.     Price  $2.50 

■»  -"  each.     Sent  to  any  address  per  express  on 

receipt  of  price. 


**^ 


THE  TORONTO  BRASS  CO. 


88  York  St. 


Limited 


TORONTO,  ONT. 

Makers  of  all  kinds  of  Store  and  Window  Fixtures 
and  Interior  Metal  Work.    .    .     . 


Klondike  Blankets. 


TO  THE  TRADE: 

We  have  just  closed  a  deal  with  a 
house  for  over  300  pair  of  our  "  celebrated 
all  wool "  Grey  Blankets  in  the  7-lb. 
weight  for  the  west. 

Have  left  150  pair  6's,  200  pair  8's, 
and  20  pair  9's.  We  offer  these  in  quant- 
ity or  in  small  lots  to  suit  purchasers. 
Can  furnish  100  pair  7's  in  course  of  a 
month. 

Write  for   quotations  and    samples. 

Jno.  Benner  &  Son 

Owen  Sound,  Sept.  27th,  '97. 
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A,  A.  Allan  &  Co. 


Ladies'  and 
Gent's 

EXCLUSIVE 
NOVELTIES 


Fine  Furs 


Jacket** 
Capes 

Neckwear 
Fancy  Ruffle  Muffs 


Electric  Seal 
Grey  Lamb 

Persian  Lamb 
Mink 

Stone  Marten 
Russia  Sable 


To  complete  a  line  of  Puis  made  in 

ATTRACTIVE  AND  NOVEL  STYLES 

Every   Buyer  should  inspect  our  lines.     We  carry  a  full  assortment  of 
everything  required  by  the  Fur-Buying  Community. 


Hat  Department 

English  and  American.    Styles  the  choicest. 

CLOTH  CAP  DEPARTMENT.    Our  own  manufacture.    Quality  and 
value   unsurpassed. 


A.  A.  Allan  &  Co., 


Wholesale  Hatters 
and  Furriers. 


LETTER  ORDERS  51  Bay  Street.  TORONTO 

Receive  Careful  Attention 


Perrin's 


<J* 


Gloves 


- 


PF'  TRADE  MARK 


PERRIN  FRERES  &  CIE. 

r  Victoria  Square,  MONTREAL. 


Manufacturers 

and  .  . 
Importers  of 


Kid  Qloves 


of  all  Styles 

and  .  . 
Qualities.  . 


Our  travellers  are  now  out  with  new  samples 
for  Spring  trade. 


LATEST  flOVELiTIES 


from 


~a 


ENGLAND 

FRANCE 

GERMANY 


ALSO— 

Latest  American   "  Creations. ' 


"Can't  Slip"  Patent  Belts 

Nobby  NECKWEAR,    fine  full-fashioned   UNDERWEAR  and 
HOSIERY,    GOLF  and   Bicycle  Hose,  in  plain  and  fancy  tops. 


Artistic  Designs. 
Best  Value. 


FRENCH  Braces 
ENGLISH  Collars 
GERMAN  Dress  Shirts 
AMERICAN    Colored  Shirts 

Rubber  Coats,   Umbrellas,  etc. 


GLOVER  &  BRAIS 


Men's    Furnishings 


...MONTREAL 
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NOTES  OF  THE  TRADE. 

THE  D.  McCALL  CO.,  LIMITED,  will  receive  this  week  an- 
other supply   of  fancy   wings   and   birds.     Their  letter  order 
system  allows  of  no  delay  in  the  fulfilment  of  orders. 

S.  Greenshields,  Son  &  Co.  report  a  largely  increased  business 
in  all  lines,  but  particularly  in  men's  underwear,  sweaters,  etc. 
The  demand  for  these  goods  is  the  largest  on  record. 


.  The  D.  McCall  Co.,  Limited,  are  fortunate  in  having  a  full 
range  in  velvets,  velveteens  and  velvettas,  since  the  demand  is  so 
good  and  increasing  daily. 

The  Gault  Bros.  Co.,  Limited,  request  buyers  to  keep  their 
smallwares  department  in  mind  when  placing  orders  for  immediate 
delivery  of  fancy  boxed  handkerchiefs  for  the  Christmas  trade. 
They  have  a  wide  range  of  these  goods  at  low  prices.  A  line  of 
white  fancy-embroidered  handkerchiefs,  of  good  quality  and  at  a 
low  price,  is  having  a  big  run. 


S.  Greenshields,  Son  &  Co.  have  a  complete  assortment  of  men's 
mufflers  in  all  grades. 


The  cold  weather  will  increase  the  demand  for  tarn  o'shanters, 
tuques,  hoods,  etc.  The  D.  McCall  Co.,  Limited,  have  a  splendid 
assortment.     They  say  the  demand  is  very  good. 


S.  Greenshields,  Son  &  Co.  have  a  very  complete  assortment  of 
paramatta  and  tweed  rubber  coats  in  all  styles  and  qualities. 

Quite  an  exodus  took  place  recently  from  Montreal,  when  James 
Coristine  &  Co.,  hat,  cap  and  fur  manufacturers,  sent  out  eleven  of 
their  travelers  with  sorting  and  spring  samples.     This  enterprising 


firm  cover  every  portion  of  the  Dominion  and  Newfoundland  and 
report  business  as  steadily  increasing. 


S.  F.  McKinnon  &  Co.  make  a  specialty  of  up-to-date 
styles  in  walking  hats  and  sailors,  which  always  lead,  all  the 
latest  ideas  being  a  prominent  feature  of  the  hat  department. 


Feather  boas  and  collarettes  are  now  very  much  in  demand,  and 
to  meet  this  requirement  of  the  public  Caldecott,  Burton  &  Spence 
have  laid  in  a  fine  selection  of  choice  goods  in  cocue,  hackle 
and  ostrich. 

S.  F.  McKinnon  &  Co.  draw  attention  to  their  assortment  of 
misses'  and  children's  goods  in  fancy  shapes,  tarn  o'shanters,  fancy 
caps,  woolen  goods,  etc.     Proper  styles  at  popular  prices. 


THE  ONLY  MANUFACTURERS. 

The  "  Puritas  "  brand  of  bed  comforter  is  gaining  in  popularity 
every  year.  It  is  a  wadded  quilt,  covered  in  art  sateens  and  mus- 
lins, and  is  considered  by  close  buyers  the  best  value  in  this  line  of 
goods.  The  Alaska  Feather  &  Down  Co.,  of  290  Guy  street, 
are  the  sole  makers  of  these  goods.  Samples  and  prices  on  appli- 
cation at  290  Guy  street,  Montreal. 


ORDERING  BY  MAIL. 

With  the  arrival  of  the  month  of  October,  the  mail  ordering 
departments  of  the  various  wholesale  establishments  command 
more  attention.  John  Macdonald  &  Co.,  of  Toronto,  enjoy  the 
distinction  of  being  the  first  house  in  Canada  to  establish  a  mail 
order  department.  The  head  of  this  work  represents  the  interests  of 
the  customers,  and  consequently  he  endeavors  to  fill  the  orders  satis- 
factorily, a  condition  of  affairs  that  is  soon  felt  among  the  trade  in 
general. 


THE 


Wrights 


JGlHulHl  % 
H0UT0NE0FTHESt\ 
AD1-;  MAI{R$\ 
ed  on  every  Garment.    \^ 
ECU  RE  THE  BEST        ^\ 
-  _ ,  on/limn  onlyttoselMts      ■ .,  \ 

IJRAXDtiD- 

Fti'R  WARMTH', COMFORT,  DURABILITY, 
kNON-IRRITATING&SANITARY  QUALITIES/ 
V  '    .    THESE  GARMENTS  /7 


BEWARE   OF  // 

IMITATIONS       // 
t/d  sre  being pteced/f  i^s=i*£:  -,    v. 
upvn  tf,e Market //■    YoWRIGHTSff/ 
\gttt  Sold  as  our/I       /&■—■£& 


T  FLEECE! 


Always   Uniform . . 
Perfectly   Reliable 


Will  be  pleased  to  send  Samples 


Sole  agents  for  Canada- 


..  .y  "---- 


This  is  a  fac-simile  of  the  covers  on 
all  boxes  containing  our  goods. 


Prime  &  Rankin 


50  Bay  Street 


TORONTO 
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Rug 

Fringes 


Work    off  your  Remnants  in   Brus- 
sels and  Tapestry  Carpets  by  using  our 

DOUBLE-HEADED 
RUG  FRINGE 

Colors  to  match  any  Carpet.       Samples 
mailed  to  any  address. 


Royal  Carpet  Oo. 

GUELPH,  ONT. 


Irving  Umbrella  Co. 


MANUFACTURERS 


Parasols 
Sunshades 


and 


Umbrellas 


c 


20    FRONT  STREET  W.,    TORONTO 


•—   ♦«  !<—.♦♦  U~- 


I  I  I   ^»   I  I  ■ 


RETAIL  MERCHANTS 


throughout  the  Dominion  will 
consult  their  own  interests  as 
well  as  the  best  interests  of  their  customers  by  dealing 
exclusively  in  CELLULOID  Collars,  Cuffs  and  Shirt 
Bosoms   stamped  with  our  Trade  Mark. 


Notice  particularly  that 
every  piece  stamped  thusj2& 
is  guaranteed  to  be  manu- 
factured of  Genuine  Cellu- 
loid, and  is  unequalled  in 
quality,  color,  style,  finish 
and  workmanship. 


OXFORD  —  size  ij7»  10  17%  in. 


HECl'OR— Size  12  to  17%  in. 


STERLING     oizc  13  to  18  in 


EVERY  COLLAR  AND  CUFF  A  "SELLER. 

Manufactured   in   three   qualities,    viz :. 

Linen  Interlined  Waterproof 

Linenized  Waterproof 

and  Waterproof 

GLADSTONE— Size  0  to  11%.  STANLEY— Size  0  to  11%. 

SAMPLE    BOOKS  are  in  the  hands  of  travellers  of  all  the  leading  Wholesale   Houses  of  the  Dominion. 
Compare    our    goods    with    those  of    other   makers,    and  educate  your  customers  to  ask   for   our  Brands. 

SPECIAL    STYLES    AND    SIZES     MADE    TO    ORDER. 


Toronto    Branch 


G.   B    FRASER,  Agent 

3  Wellington  St.  E.,  Toronto,  Ont. 


MILLER    BROS   &    CO. 


MA  XI  FA  C '  77  RERS. 


30-38   Dowd   Street,    MONTREAL 
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IF®  dp  WMk^sy^s  Belaibrs 

Our  "  Good  Advertising"  department  is  to  help  our  subscribers  to  do  better  advertising.  The  gentleman  whom  we  have  selected  as  its  conductor  is  well 
known  as  one  of  the  foremost  advertising  specialists  of  the  day.  Any  of  our  readers  who  desire  the  benefit  of  Mr.  Gibson's  criticisms  on  advertisements  or  adver- 
tising methods,  or  his  advice  on  any  advertising  subject,  can  have  it  or  both  entirely  free  of  charge  by  writing  to  him  in  care  of  this  journal.  Mr.  Gibson,  of 
course,  cant  undertake  to  reply  by  mail — only  through  the  columns  of  THE  Dry  Goods  Review. 

If  correspondents  so  desire,  fictitious  names  or  initials  may  be  used  for  publication.      But  all  requests  should  be  accompanied  by  the  subscriber's  name. 


S  HE  first  essential  of  good  advertising  is  truth - 

If 'fiKSSKH$fi$iA        fulness.      The  man  who  lies  in  his  advertising 
*wJH  not  only  commits  a  moral  wrong,  but  he  makes 

a  mistake  that  will  ruin  him  if  he  keeps  at  it 
long  enough  and  hard  enough. 

I  know  of  a  very  large  store  in  New  York  which 
is  owned  and  conducted  by  a  man  whose  morals 
are  deplorable,  according  to  common  report. 
This  man  is  smart  enough  to  know  that  to  be  suc- 
cesful  he  must  conduct  his  business,  which  is  a  retail  one,  on  the 
lines  of  the  highest  rectitude.  One  of  the  things  he  is  most  par- 
ticular about  is  his  advertising.  No  statement  ever  goes  into  an 
ad.  of  his  that  is  not  absolutely  true.  If  he  says  that  a  certain  line 
of  silks  has  been  marked  down  from  $2  a  yard  to  $1,  the  public 
can  depend  on  the  statement  absolutely.  The  result  is  that  every 
advertisement  of  the  firm  is  believed.  It  is  easy  to  see  what  a 
great  "  pull  "  a  reputation  like  this  gives  a  business  house. 

When  you  once  fool  a  man  or  a  woman  (especially  a  woman, 
and  women  are  the  great  retail  buyers  of  goods,)  it  is  difficult  to 
command  belief  in  future  advertisements.  The  advertiser  who  is  in 
the  habit  of  fooling  the  community  soon  finds  himself  distrusted. 
And  it  doesn't  need  a  prophet  to  foretell  that  success  will  never 
ride  on  a  tandem  bicycle  with  him  unless,  perhaps,  he  gets  into  the 
green  goods  business  or  something  similar. 

There  was  a  time  not  long  since  when  most  advertisements 
were  generally  received  with  incredulity.  "Oh,  it's  only  an  ad- 
vertisement !"  was  then  a  common  expression,  and  to  some  extent 
this  distrust  in  advertising  still  exists.  But  it  is  gradually  passing 
away  under  the  influence  of  the  truthful  advertising,  which  adver- 
tisers are  by  degrees  finding  out  to  be  the  only  kind  that  pays  in  the 

end. 

*         *         * 

I  am  asked  to  criticise  the  ad.  of  J.  M.  Steel's,  Clarksburg, 
Ont.  (Fig.  1). 

I  don't  think  much  of  this  style  of  an  advertisement.  Of  course, 
it  is  above  the  average  country  paper  ad.,  but  it  has  very  serious 
faults.  In  the  first  place,  it  leaves  the  impression  on  the  mind  that 
Mr.  Steel  is  afraid  to  quote  the  prices  on  at  least  half  the  articles 
mentioned.  Why  should  not  the  price  of  Morton's  herrings  be 
quoted  as  much  as  the  price  of  Clark's  corned  beef?  The  three 
most  important  items  in  the  ad.,  judging  by  the  type,  (salt,  soda 
and  tea,)  certainly  ought  to  have  prices  quoted  for  them,  unless, 
perchance,  Mr.  Steel  is  sole  agent  for  the  three  brands  mentioned. 
Even  then,  prospective  purchasers  ought  to  be  told  how  much 
money  the  things  will  cost.  Neither  are  we  told,  for  example,  what 
Ludella  tea  is  like — whether  it  is  a  Ceylon,  India  or  a  China  tea  ; 


or  whether  it  is  a  package  tea  or  a  bulk  tea.     Another  fault  of  the 
ad.  is  the  double  rules  run  across  both  columns.     These  rules  have 


Clarkt'i  Corned  Utcfm  i  It,    un 

s,   lie  a  lin. 

Mens,  Caps,  something  choice   at  25 

nd  j$t 

Motion  s  (ri-sli  tierfing,  the   fines 

1  madr 

Notibv  (our  in  hand  lies  ■(  t  for  3Jc- 

Colden  Finnan  Ilarldit  ir.  Hal 
Jjeis. 

in,.   M.ns  (o, 

Cenis  Kid  Cloves  nnlined  in  tans. 
1  OO  pi 

5°.  7S. 

Vork,  l,te  !«,„,  hone  and  noi  1 
ally. 

»f.i-^a. 

Gents  Cut  ton  drawers  and  shuts  IfC 
each    up. 

nasds. 

Try  Colman's  Dairy  Salt  for  Butter. 
11      Dwight's  Cow  Brand  Baking  Soda. 
"     A  pound  of  Ludella  Black  Tea. 


Cnttonade  Pants— A  fresh  arrival  this  week 
in  good  dark  dressy  patterns:  also  blue 
with  bib  attached. 

■  icep  skin  Binding  rmm  «uh  p*ien4  fasicn- 
ingat  wrist. 


Castile  Soap— the   genuine    French  minufic 
ture.  in  5c  cakes  only.. 

Oatmeal  soap— Morn's  best. 

Madame  Ro>'«  Completion    soap,      A  pupO- 

lar  line  for  everyday  toilet  — only  5c.  bar. 


J.  M.  Steel   -   Clarksburg. 

Fig.   1. 

the  effect  of  fencing  off  the  rest  of  the  ad.  from  the  name  at  the 
bottom. 

Supposing  that  Mr.  Steel's  ad  *  had  been  written  something  like 
this  (Fig.  2)  : 


J   M.  Steel 


J.  M.  Steel 


It  pays  to  buy  your  goods 
from  J.  M.  Steel 

HONEST  WEIGHT  HONEST  COUNT,  HONEST  MEASURE,  and  your  money 
back  if  everything  is  not  found  just  a>>  represented.  These  are  some  of  the  many  good  things  you  are 
sure  of,  at  Steel's.  Hut  don't  take  our  say  so  for  it ,  ask  your  neighbor  Or  better  still,  come  and  see 
for  yourself      We  ask  your  special  attention  this  week  to 


COLEMAN'S  DAIRY  SALT.  The  best  butter  salt  we 
know  of  A  cent  a  pound  more  for  your  butler  once  in  a 
while  will  pa"  for  the  extra  expense  of  using  the  best  salt 
maoy  times  over       15  lb   bags,  20c 

LUDELLA  BLACK  TEA.  We  are  the  sole  agents  in 
Clarksburg  for  this  tea  It  is  put  up  in  air  tight  pound  pack 
ages.  «hich  preserve  the  strength  and  flavor  till  required  for 
use  A  choice  blend  of  Ceylon  and  India  leas  that  pleases 
everyone  who  likes  a  good  strong  tea 

DWIGHT'S  SODA.  The  old  reliable  "Cow"  brand 
We  sell  no  othct  soda  because  we  know  that  Dwight's  is  the 
best      Regular  size  packages  5c. 


CLARK'S  CORNED  BEEP,  m  *-lb  tins.  25c  a  tin 
You  can  always  depend  on  Clark's  canned  meats  being  good 

CASTILE  SOAP  The  genuine  French  article,  5c  a 
cake  ... 

GOLDEN  FINNAN  HADDIES,  in  i-lb  flat  tins,  2  tins 
for  25C     . 

MEN'S  KID  GLOVES,  unl.ned.  in  tan  only,  50C  , 
75c.  and  $1.00  a  pair 

MORSES  OATMEAL  SOAP.    We  recommend  it.  I  Oc 


J.  M.  STEEL,  CLARKSBURG 

Fig.  2. 

Here  is  an  ad.  (Fig.  3")  from  far-away  Victoria,  B.C.,  on  which  my 
criticism  is  desired.     The  man  who  wrote  this  ad.  is  evidently  no 
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SPRING 


HEADQUARTERS 


1898 


For  the  Newest  Creations  and  Exclusive 
Effects  in 
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Japanese  Silks 


Plaids  and  Roman 
Stripes 


^  ^  ti 


are  among  the  favored  designs  for  the  coming  Spring  Trade, 
of  which  we  are  showing  a  full  range  in  various  qualities. 


Oriental 
Rugs 


This  is  a  NEW  DE- 
PARTMENT with  us. 
We  show  a  large  variety 
of  special  designs  and 
qualities  at  very  moder- 
ate prices. 


\'('mi:\i;k  (IN   OUR   PIECE  BILKtFACTOIU 


J.  FRANK  RIEPERT 


Our  representatives  are  now  on  their  respective 
routes  with  a  very  complete  range  of  samples. 
Don't  fail  to  see  them. 


30  Hospital  Street, 


MONTREAL 
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Suitable 
Clothes 


novice  in  ad. -writing.  Taking  it  all  round  it  is  a  pretty  good  ad.  It 
would  have  been  an  improvement  if  the  ad.  had  been  all  about 
clothing  or  all  about  underwear.      Either  of  these  subjects  are  quite 

large  enough  for  even 
a  much  larger  ad.  than 
this.  Ads.  as  a  rule 
(especially  those  read 
by  men)  are  quite  hur- 
riedly read.  One  line 
of  goods  or  one  idea 
is  about  as  much  as 
an  ad.  of  this  size  ought 
to  deal  with.  Of 
course,  if  the  ad.  were 
what  is  called  a  gene- 
ral ad.  it  would  be  all 
right  to  refer  to  more 
than  one  line  of  goods. 
In  fact,  all  lines  could 
with  advantage  be  re- 
ferred to  in  a  general 
kind  of  way.  But  such 
an  ad.  is  not  likely  to 
bring  much  of  an  im- 


Mean  comfort  and  peace  of  mind.  You 
can't  afford  to  wear  unsuitable  clothes. 
Our  stock  is  full  of  suitable  things  in 
men's,  youths'  and  boys'  wearing  ap- 
parel Take  Serge  Suits;  like  all  other 
clothes,  there  are  good,  medium  and 
trash.  "Our  Kind,"  the  good  kind; 
prices  $6.50,  $8,  §9  and  $1°  the  suit. 

Underwear. 

Our  underwear  department  is  now  com- 
plete. Underwear  to  be  comfortable 
must  fit.  If  your  outfitter  can't  fit  you, 
suppose  you  try  us.  We  sell  good 
underwear  as  low  as  50  cents  a  garment. 
A  special  line  of  boys'  fleece  lined  under- 
wear, all  sizes,  $1  per  suit. 

CAMERON 

The  Cash  Clothier,  55  Johnson  Street. 


Fig.  3- 


mediate  response.  It  is  definite  information  about  something  in 
particular  that  attracts  attention  and  brings  the  business.  The  item 
of  serge  suits  mentioned  by  Mr.  Cameron  is  of  sufficient  import- 
ance of  itself  for  a  whole  advertisement. 

I  have  taken  the  liberty  of  re-writing  the  ad.  as  I  think  it  ought 
to  have  been  written  (Fig.  4)  : 

Cameron  s  Clothing. 


Something 

you  can't  afford 

to  do. 

You  can't  afford  to  wear  poor  clothes.  It  is 
a  weakness  of  human  nature  to  judge  by  appear- 
ances. Even  a  dog  will  bark  and  growl  ata  tramp 
while  he  will  let  a  well-dressed  man  pass  by  un- 
molested. 

There  are  two  ways  of  getting  good  clothes. 
Go  to  a  first-class  make-to-order  tailor,  let  him  take 
his  time  and  charge  you  what  he  likes  ;the  other 
way — the  best  way — is  to  come  here. 

Take  our  serge  suits  for  example  :  a  make-to 
order  tailor  would  probably  charge  you  $15.00  to 
$20.00  for  a  suit  that  will  fit  you  no  better,  look 
no  better,  and  be  no  better  than  one  of  our  $10.00 
suits.  Of  course  we  have  cheaper  serge  suits — 
$9.00,  $8.00,  and  down  to  $6.50. 

EVERYTHING  IN  BOYS'  AND  MEN'S  CLOTHING   AND 
UNDERWEAR. 

CAMERON 

The  Cash  Clothier  ;    55  Johnson  St. 
VICTORIA,  B.C. 

Fig.   4- 


For  the  convenience  of  such  of  the  readers  of  The  Review  as 
are  in  the  clothing  business  I  herewith  offer  a  few  suggestions  in 
clothing-advertising  literature  . 

It  pays  to  wear  good  clothes.  It  pays  for  three 
reasons  :  First,  you  feel  yourself  to  be  a  better 
man  ;  secondly,  you  look  to  be  a  better  man  ; 
and  lastly,  you  are  a  better  m  m.  Is  this  not 
worth  paying  a  little  extra  for  ? 


You  go  to  your  tailor,  you  leave  him  an  order,  you 
wait  a  long  time  for  the  clothes  and  maybe 
they  don't  fit  when  you  get  'em. 

You  come  here,  the  clothes  are  ready  to  try  on, 
we  fit  you  in  a  few  minutes  and  save  you  one- 
fourth  to  one-hdlf  the  price. 

But  are  the  clothes  as  good  ?  We  say  they  are.  If 
we  are  wrong  we  give  you  your  money  back. 
We  can't  afford  to  be  wrong. 

Come  and  try,  anyway. 

What  proportion  of  his  accounts  does  the  make- 
to  order  tailor  fail  to  collect  ?  Ask  him  and 
see  if  he'll  tell  you. 

But  whatever  the  proportion  is,  you  are  taxed  your 
share  of  it  when  you  buy  from  him. 

But  when  you  buy  here  you  pay  for  what  you  get 
only.     CASH   IS  YOUR  FRIEND. 

Cash  is  our  friend,  too,  and  that's  why  we  stick  to 
it  in  both  buying  and  selling. 


Have  you  decided  yet  where  you  are  going  to  buy 
your  spring  suit  of  clothes  ? 

Come  in  here,  anyway,  and  see  what  we  have.  If 
we  can't  fit  you  at  one-fourth  to  one-half  less 
than  your  make-to-order  tailor  has  been  charg- 
ing you,  we'll  tell  you. 

Another  thing  we  do  besides  fitting  you  is  to  sell 
you  good  clothes. 

Good  fit,  good  clothes,  and  the  low  prices  that  go 
with  cash  dealings  are  a  combination  hard  to 
beat. 

Come  and  join  the  combine  ! 


About  the  cheapest  advertising,  and  a  kind  that  comes  pretty 
nearly  being  as  good  as  any,  is  the  putting  of  circulars  or  leaflets 
rn  parcels  going  out  of  the  store. 

These  circulars  ought  not  to  be  large  ;  5  inches  by  2/4  inches 
is  quite  large  enough  for  the  largest,  and  most  of  them  can  with 
advantage  be  smaller. 

This  form  of  advertising  is  good  for  the  special  reason  that  it 
has  the  ear,  or,  rather,  the  eye,  of  the  buyer  at  a  favorable  moment. 
She  has  been  to  your  store,  she  has  been  favorably  impressed,  and 
has  made  her  purchases.  At  the  moment  she  is  ieeling  well  dis- 
posed towards  you.  She  reads  the  little  circular,  and  ten  to  one  it 
has  a  more  favorable  effect  on  her  mind  than  if  she  had  read  the 
same  ad.  along  with  several  others  in  the  columns  of  a  newspaper. 

My  observation  leads  me  to  believe  that  comparatively  few  re- 
tail dealers  use  this  form  of  advertising  to  any  extent. 

Of  course,  it  is  not  well  to  put  too  many  of  these  circulars  in  one 
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A  JOB 


EIDERDOWNS 


BE 

MM 
XIX 


A  large  quantity  of  downproof  quilt  coverings  has  been  received  from 
the  printers  too  late  for  this  season's  regular  business.  We  have  made 
it  up  into  eiderdown  quilts  and  offer  it  at  clearing  prices  as  below. 

The  cloth  is  a  choice  French  sateen,  the  best  quality  made, 
satin  finish  and  absolutely  guaranteed  not  to  shed  the  down. 

It  was  bought  for  a  quilt  to  sell  single  size  at  $4.56.  Our  price  in 
case  lots  of  one  dozen  quilts,  size  62x72,  is  : 

$3.30  each 

or    in    lots    of   fifty   quilts 

$3.15  each 

and  in  lots  of  a  hundred  quilts 

$3.00  each. 

A  complete  line  of  16  colorings  and  designs. 


THE  ALASKA  FEATHER  &  DOWN  CO.,  Limited 

290  Guy  Street  MONTREAL 

w 
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RECOGNIZED 


THE    BEST  FINISHED 


Kid.. 

Gloves 

of  the  day  are  manufactured  by 

Emil  Pewny  &  Co. 

GRENOBLE,   FRANCE. 


This  celebrated  make  of  Kid  Gloves 
may  be  found  in  all  the  best  Retail 
Houses  the  world  over. 


S.  GREENSHIELDS,  SON  &  CO. 


Sole  Agents  for  Canada 


£=^^5^  vS^S^S^  £3^S^S^  ;S^s^&  St  jS^S^S^  ^  ^i 


1855=1897 


m 


For  forty-two  years 
— since  the  founding 
of  the  house  —  the 
name 

J.  &  J.  Taylor 

has  been   a  synonym 

for  everything  that  is 

reliable  in  the  line  of 

Fire  and  Burglar 
Proof  Safes.  .  .  . 
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parcel.     One,  or  two,  or  three  small  ones  at  the  very  most  should 
be  the  limit. 

Closely  connected  with  this  form  of  advertising  is  the  use  of 
wrappers  with  your  advertisement  on  it.  The  majority  of  retail 
dealers  seem  to  think  that  it's  a  good  thing  to  have  their  firm  names 
printed  on  the  outside  of  these  wrappers  in  flaring  type.  This  is  a 
mistake.  Customers  are  often  prevented  from  carrying  their  par- 
cels home  because  of  this  same  flaring  type.  They  don't  want  to  be 
walking  advertisements  for  someone's  dry  goods  store.  The  proper 
way  is  to  have  a  nicely  worded  sentence  or  two,  dealing  with  some 
interesting  feature  of  your  business,  printed  in  modest  type.  When 
the  goods  are  wrapped  up  put  the  printed  side  of  the  paper  inside. 
When  the  customer  gets  home  she  will  be  sure  to  see  the  ad.  when 

she  opens  her  parcel. 

*         *         * 

One  of  the  pitfalls  for  the  unwary  advertiser  is  the  temptation  to 
say  what  he  thinks  are  smart  and  funny  things. 

Even  if  ads.  were  mostly  read  by  men  this  would  be  bad  enough, 
for  the  reason  that  not  one  man  in  a  million  can  write  funny  ads.  that 
are  any  good  as  ads.  Now,  women  do  the  most  of  the  ad.  read- 
ing and  most  of  the  buying  at  retail — 75  to  90  per  cent,  of  the  total. 
It  is  a  well-known  fact  that  women  take  far  too  serious  a  view  of 
the  spending  of  their  allowances  to  appreciate  even  genuine  wit  and 
humor  when  it  is  mixed  up  with  the  prices  of  dry  goods,  provisions 
and  what  not. 

The  safest  and  by  long  odds  the  best  plan  is  to  fill  up  your  ad- 
vertisements with  plain,  straightforward,  businesslike  talk. 


JAPANESE    SILKS. 

K.  Ishikawa  &  Co.  have  brought  into  market  a  range  of  hand- 
some fancy  silks,  which  are  quite  up-to-date  and  moderate  priced. 
In  Roman  stripes  they  are  showing  a  line  to  retail  at  65c,  jacquered 
effects,  to  retail  at  75c,  and  some  Roman  stripes  in  heavier  qual- 
ity, very  fine  goods,  to  retail  at  90c.  They  have  also  this  month 
some  silk  plaids,  Scotch  and  fancy,  to  retail  at  65c.  Another  pretty 
new  line  is  jacquered  fancy  checks,  to  retail  at  75c. 

Advices  to  this  firm  show  that  the  price  of  raw  silk  in  Japan  is 
advancing.  The  United  States  trade  has  been  better  than  was  ex- 
pected, the  Dingley  tariff  not  having  affected  the  demand  for  silk  as 
much  as  was  expected.  On  this  account  buyers  of  Japanese  silks 
would  do  well  to  purchase  now. 

Some  lines  shown  by  K.  Ishikawa  &  Co.  this  season  are  lower  in 
price  than  last  year,  and  the  prices  have  not  been  advanced  on  their 
other  lines,  the  firm,  as  a  Japanese  house,  having  special  facilities  for 
doing  this  trade.  Some  novelties  for  holiday  trade  are  plain  and 
initial  silk  handkerchiefs,  silk  mufflers,  drapes,  etc.  Samples  of 
new  Japanese  mattings  are  expected  in  this  week.  Travelers  are 
now  starting  out  for  western  Ontario  and  Maritime  Provinces,  and 
good  orders  have  already  been  received  for  fancy  silks  for  blouses, 
the  demand  being  treble  that  of  last  year. 


JOBS  IN  ORNAMENTS. 

Buyers  in  the  market  can  secure  good  jobs  in  buckles  and  orna- 
ments from  the  D.  McCall  Co.,  Limited. 


A  NEW  BUTTON  AGENCY. 

Baker  &  Brown,  of  Montreal,  have  been  appointed  sole 
Canadian  agents  for  the  Hamburg  Button  Co.,  of  Newark,  N.J., 
and  are  now  prepared  to  show  a  full  range  of  pearl  buttons,  fancy 
silver  and  pearl  paper  knives,  pearl  and  gilt  pen  holders  and  other 
novelties  manufactured  by  this  firm.  These  goods  are  suitable  for 
the  Christmas  trade  and  should  prove  ready  sellers. 
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Silks 
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WILLIAM  AGNEW  &  CO. 


305  St.  James  St. 


MONTREAL 


m 

i 


you  handle  dress  bindings,  it  is  necessary 
that  you  keep  only  the  line  which  will  wear 
the  best  and  look  the  best.  THE  LADIES 
acknowledge  that  .... 


THE- 


Lip"  and  "Tube" 
Bias  Dress  Bindings 


give  by  far  the  greatest  satisfaction. 


The  Lip  Dress  Binding  Co. 


We  sell  direct  to  the  trade. 
Write  us. 


64  Queen  St.,   MONTREAL 
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Kid  Gloves 


EUGENE 


JAMMET'S 


FRENCH 

Kid  Gloves 


FOR  SPRING 


NOTHING     IS     LACKING     IN     OUR 

SPRING    COLLECTION 

TO    MAKE    IT    IN    ALL    RESPECTS 

SUPERIOR     TO    ANY    COMPETING 

LINE     IN    THIS    MARKET 


FITZGIBBON,  SCHAFHE1TLIN  &  CO. 
riONTREAL 


A  Permanent  and 
Positive  Good 


IS  AN 


Unconditional  .  .  . 
Accumulative  Policy 


IN  THE 


Confederation  Life 
Association 

These  policies  are  Unconditional  from  date  of  issue  and 
contain  all  benefits  and  privileges  consistent  with  safety. 


EXTENDED  INSURANCE 
PAID-UP  POLICIES 
CASH  VALUES 


GUARANTEED 

in  the  contract. 


PROMPT  PAYHENT  OF  CLAIHS. 

Average  time  of  payment  after  receipt  of  proofs  during 
the  last  ten  years — 29.1    Hours. 

Rates  and  full  information  sent  on  application  to  the  Head 
Office,  Toronto,  or  to  any  of  the  Association's  agents. 


4S 
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A  pleasing  recognition  of  the  value  of  the   .    . 
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PIRLE  Finish 


1 

i 


<*    J* 


is  shown  by  the  fact  that  the  leading  French  and 
German  Manufacturers,  in  addition  to  the  British, 
are  sending  Goods  to  Ripley's  to  be  "PIRLE" 
Finished.  Goods  do  not  spot  and  do  not 
cockle.  If  you  have  not  tried  this  Finish, 
particularly  suitable  for  the  Canadian  market, 
WJiy  Don't  You  ? 


f 


EDWARD  RIPLEY  &  SON, 

K       Bowling  Dye  Works  —  fTI?  I  PrfntlT    EISG. 
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TRADE    TOPICS    ABROAD. 

A    KEEN    BUYER'S    VIEWS    ON    CURRENT    EVENTS THE    OUTLET    FOR 

PRICES — GERMAN  FEELING    TOWARD    CANADA'S    POLICY 

HOW    WE    MAY    SECURE    BARGAINS     WITH     OTHER 

COUNTRIES — BRITISH    INVESTORS    DOWN 

ON    UNCLE    SAM. 


M 


R.  P.  H.  BURTON,  of  Toronto,  one  of  the  keenest  of 
observers  and  an  experienced  business  man,  has  just 
returned  from  a  buying  trip  in  Europe.  In  a  conversation  with 
The  Review  he  gave  some  valuable  information  : 

PRICES    ABROAD. 

"  A  feature  of  trade  abroad  recently  has  been  a  little  quietness 
after  the  rush  of  goods  into  the  United  States  to  escape  the  new 
tariff.  Yet  prices  remain  firm.  As  to  wool,  there  is  certainly  a 
scarcity  of  it,  and  this  scarcity  cannot  be  filled  up  before  next 
March.  Otherwise  prices  of  woolen  fabrics  would  have  declined, 
for  after  supplying  the  American  demand  there  was  a  falling  off  in 
orders  and  many  looms  were  idle.  But  the  shortage  of  wool  has 
kept  prices  firm  for  the  present.  A  demand  for  goods  from  the 
States  is  again  showing  itself,  and  an  advance  in  price  is  again 
probable. 

THE    FARMER    SHOULD    SELL. 

"  Without  pretending  to  be  an  authority  on  the  grain  market,  I 
think  the  farmer  should  sell  now,  and  not  hold  on  and  repent.  A 
large  Australian  wheat  crop  is  assured  ;  they  will  begin  to  cut  it  in 
January  and  February,  and  by  that  time  Australia  will  be  an 
exporter  instead  of  a  buyer.  There  is  an  impression  abroad  that 
the  present  high  prices  are  due  largely  to  Yankee  manipulation,  and 
that  the  shortage  in  other  countries,  such  as  Russia  and  even  India, 
will  not  be  as  great  as  reported. 

THE    ENGINEERING    STRIKE    AND    TRADE. 

"In  England  the  engineers'  strike  is  a  factor  in  home  trade, 
which  is  somewhat  quiet  on  this  account.  The  engineers  form  the 
strongest  trades  union  in  Great  Britain  and  have  a  reserve  fund  of 
,£350,000.  The  cause  of  trouble  is  this  :  the  London  workers  de- 
manded an  8-hour  day  at  the  present  rate  of  wages,  on  the  plea  that 
it  takes  the  men  from  half  hour  to  an  hour  to  get  to  their  work. 
The  employers  look  upon  this  as  the  first  move  for  the  same  con- 
cession all  over  England,  where  obviously  the  same  reason  for  de- 
manding it  cannot  be  given  in  smaller  centres.  The  union  also  made 
such  restrictions  in  the  use  of  new  and  improved  machinery  that  the 
employers  did  not  get  an  adequate  benefit  from  it.  The  dispute, 
therefore,  in  the  employers'  opinion  is  not  so  much  a  demand  for  8 
hours  as  a  question  whether  they  can  compete  with  Germany  under 
conditions  that  would  restrict  the  output,  by  the  rules  as  to  how  the 
machines  should  be  worked,  and  by  the  loss  of  time  involving  in- 
creased cost  of  labor.  Further,  a  good  deal  of  overtime  has  been 
necessary,  and  if  the  same  hours  were  worked,  the  increase  of 
overtime  hours  at  50  per  cent,  more  wages  would  be  a  serious  item. 
The  fight  is  bitter,  but  it  seems  to  me  the  men  will  lose,  because 
unskilled  labor  can  be  introduced  to  work  the  new  machines,  many 
of  which  are  automatic. 

HOW    THE    GERMANS    FEEL. 

"  There  is  no  denying  that  Sir  Wilfrid  Laurier's  tariff  policy 
has  made  a  great  impression.  The  denunciation  of  the  German 
and  Belgian  treaties  undoubtedly  marks  a  new  era,  the  results  of 
which  no  man  can  foresee.  The  Germans  are  anxious  as  to  how 
it  is  going  to  work.  In  conversations  with  German  merchants  I 
took  this  line  of  argument :  that  it  was  probably  the  beginning  of 
a  system  of  bargaining  between  Canada  and  other  countries,  and 
possibly  also  by  Great  Britain  herself.  I  pointed  out  that  our  duties 
averaged  30  per  cent.,  say,  on  German  goods,  while  the  United 
States'  duties  on  some  German  goods  ranged  from  50  per  cent,  to 


100  percent.  Ought  not  Germany,  therefore,  to  admit  our  food 
products  and  lumber  at  a  lower  rate  than  those  from  the  United 
States  ? 

WHERE    CANADA    WILL    BENEFIT. 

' '  The  Germans  are  keen  for  business,  and  it  seems  reasonable 
to  suppose  that  if  the  case  is  properly  handled  by  our  Canadian 
authorities,  we  can  get  advantage  for  advantage.  Recent  events 
have  given  Canada  a  great  prominence,  never  before  enjoyed  by 
it,  and  by  developing  our  routes  to  the  gold  regions  we  stand  to 
secure  many  settlers.  It  looks  as  if  a  satisfactory  development 
were  opening  up  if  our  affairs  are  pushed  in  a  business  way,  just  as 
a  man  of  enterprise  would  manage  his  private  business. 

UNITED    STATES    INVESTMENTS    NOT    WANTED. 

"  As  to  our  friend,  Uncle  Sam,  there  are  signs  that  the  confi- 
dence in  his  securities  by  British  investors  felt  ten  or  fifteen  years 
ago  has  melted  away  considerably,  partly  from  a  feeling  that  cur- 
rency legislation  of  a  disturbing  kind  is  possible  and  partly  from 
a  growing  impression  that  the  United  States  look  after  themselves 
first  and  are  too  greedy.  An  American  acquaintance  of  mine  who 
has  been  trying  to  float  one  or  two  enterprises  in  the  English  mar- 
ket, told  me  that  he  found  a  feeling  of  hostility  to  American  in- 
vestments. One  investor  said  to  him  :  *  No,  I  don't  want  anything 
American.    Can't  you  give  me  something  British?'  " 


KLONDYKE    OUTFITS. 

Those  of  our  readers  who  intend  going  to  the  Klondyke  should 
examine  the  "  Klondyke"  sleeping  bag  and  "  Klondyke"  hood, 
manufactured  by  M>.  Jas.  W.  Woods,  of  Ottawa,  for  the  Govern- 
ment expedition  which  recently  started  for  Alaska.  The  sleeping 
bag  is  a  combination  mattress  and  covering  made  of  extra  strong 
duck,  inside  of  which  are  two  interlinings,  both  filled  with  pure 
eider-down,  the  inside  being  lined  with  a  warm  woolen  material. 
The  top  of  the  bag  can  be  fastened  over,  leaving  room  to  breathe 
only.     The  weight  of  it  is  but  fourteen  pounds. 

The  "  Klondyke  "  hood  is  made  of  similar  material  to  the  bag, 
and,  like  it,  is  well  lined  with  eider-down.  It  completely  covers 
the  head,  and  protects  the  face  by  a  flap  which  may  be  fastened 
over  the  nose  and  cheeks  if  desired.  It  is  very  light  and  is  as 
warm,  if  not  warmer,  than  a  fur  cap. 

The  trade  may  obtain  these  goods  from  the  Alaska  Feather  & 
Down  Co.,  Montreal,  the  sleeping  bags  at  $15  each,  and  the  hoods 
at  $13  per  doz. 

ELASTIC  FELT  MATTRESSES. 

For  many  years  past  elastic  felt  mattresses  have  been  in  use  in 
the  principal  hotels  and  hospitals  of  the  United  States  but  have  been 
but  little  known  in  Canada,  as  the  duty  on  these  goods  practically 
prevented  them  being  sold  here.  The  process  by  which  they  are 
made  has  been  a  secret  one  until  recently,  but  after  many  experi- 
ments the  Alaska  Feather  &  Down  Co.  have  mastered  it  and  are 
now  turning  out  these  goods  at  their  factory  in  Montreal.  The 
elastic  felt  is  made  from  white  Egyptian  cotton  which  is  purified 
and  then  subjected  to  a  felting  process.  It  is  afterwards  interlaced 
into  elastic  sheets  and  then  compressed  to  the  required  size.  Its 
great  buoyancy,  combined  with  the  fact  that  it  is  entirely  vermin 
proof,  makes  the  mattress  suitable  for  hospitals  as  well  as  for 
ordinary  use. 

GREAT    DEMAND. 

There  has  been  such  a  demand  in  the  past  month  for  "Victoria" 
crochet  thread  that  the  makers  are  not  able  to  supply  it  fast 
enough.  In  answer  to  urgent  appeals  for  stock  from  their  agents, 
they  write  :  "We  have  been  so  rushed  with  business  that  we  are 
sold  out  of  several  numbers,  but  will  hurry  your  orders  all  we  can. 
P.S. — Please  order  ahead  as  much  as  possible." 
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Spring  Clothins 


Our  representatives  are  on  their 
respective  routes  in  British  Co- 
lumbia, North  West,  Manitoba, 
and   Maritime    Provinces. 


**  1898  ^ 


The  clothing  made  In  our  factory  is  the 
BEST,  because  we  give  careful  attention 
to  all  of  the  small  details  which  result 
in  the  production  of  Perfect  Clothing. 


MENS  and  YOUTHS'  SUITS 

In  all    pure    Worsted    fabrics  in   all  weights    and    colors. 
Palmetto  Serges,    Fancy  Plaids  and  Striped  Suitings. 

BICYCLE   SUITS    .... 

Wool  Crash,   Linen  Crash,  Serges  and   Plaids. 

CHILDREN'S    CLOTHING    .    .    . 

We    show   a  most    exclusive    array  of    Novelties  in    the 
most  approved  colors  and  designs. 


Letter  Orders  Solicited. 


Write  for  Samples. 


Chalcraft,  Simpson  &  Co. 


MAKERS   OF  FINE  CLOTHING. 


TORONTO. 


MONTREAL  FELT   HAT   WORKS. 


We  are  now  in  a  position 
to  fill  repeat  orders  for 


♦♦♦♦♦♦♦♦•♦♦♦-♦■•♦-♦  ♦♦♦♦  ♦ 

I FURSl 

♦♦♦♦♦♦♦♦♦♦  ♦♦♦♦-♦  ♦♦♦♦ 


without  delay.  ^*  <£ 


Our  travellers  are  now  out 
showing  an  especially  fine 
range  of  samples  of 


♦  ♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦"*♦♦ 

I  h  w  i  \  \ 

X      III      u 

♦  ♦ 
♦♦♦♦ ♦♦♦♦♦♦ ♦♦♦♦♦♦♦♦♦ 


+♦♦♦♦♦  ♦♦♦♦♦♦  ♦- 

HUTS 


for  Spring.    „*  ^ 


We  make  a  specialty  of  the  BETTER  GRADES  of  FUR  GARMENTS, 

and  will  be  pleased  to  submit  prices  on  application. 


James  Coristine  &  Co 


Hat,  Cap  and  Fur  Manufacturers 


469  to  477  St.  Paul  Street 


HONTREAL 
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Mill  Yarns 
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We  are  large  makers  of  Knitting 
Yarns,  and  we  guarantee  them  to  be 
pure  wool. 

We  put  them  up  4  skeins  to  pound, 
6  pounds  in  spindle,  neatly  papered  and 
labelled,  and  we  guarantee  them  full 
weight. 

Our  Stockingette 


like  all  other  "  Eureka  "  goods  is  guaran- 
teed to  be  the  best  quality  that  can  be 
made. 

We   will  be  pleased  to  send  samples 
of  any  of  our  goods. 


EUREKA  WOOLEN  MFG.  CO 


Limited 

EUREKA,  N.S. 


Canada  Featherbone  Co. 


Manufacturers  of  .  . 


Featherbone  Corsets  sntyuarlety  of 
Featherbone  Waist,  Skirt  and 
Bustle  Bone,  Tapes,  Piping  Cord,  Etc. 

The  most  modern  and  perfect    article 
used  in  the  Dress-making  Art  of  to-day. 

DEMONSTRATING  PARLORS...  "J  K,ng  s'  r- 


Toronto. 


Canada  Featherbone  Co. 


Sole   Manufacturers  and   Patentees 
in   Canada  ... 


LONDON,  ONT. 

We  will  be  pleased  to  furnish  information.    Write  for  particulars. 


The  Gait  Knitting  Co. 


LIMITED. 


GALT,  ONT. 


When  You  Show 


Your  customers- 


Underwear 


^jt^mMB. 


|3 


bearing  this  stamp  . 


Underwear 
Top 


Shirts 
Eiderdowns 


Warranted 
TurnbulVs 


♦♦♦♦ 

LIVE  RETAILERS  consult  their  own  interests  by  handling 
the  "TIGER  BRAND,"  which  is  meeting  with  such  favor 
from  the  retail  trade  of  Can- 
ada. All  sizes  always  on  hand, 
enabling  the  trade  to  assort 
their  stock  at  all  times. 


.N.  B. — Our  goods  cannot  be  obtained 
through   any  wholesale   house. 


Trade  Mark,  Registered. 


It  is  a  guarantee  that  you  are  selling  the  best  in  the  market. 
They  are  Full-Fashioned,  which  means  that  they  are 
shaped  on  the  machine;  no  rough  seams.  The  comfort 
in  wearing  these  goods  is  only  known  to  those  who  have 
worn  them.  Our  travellers  are  now  on  the  road  with  a 
full  line  of  samples. 

THE -. 


C.  Turnbull  Co. 


OF 


GALT;    LIMITED. 
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ZCTOR 


Stewart's 
Indestructible 
Skirt 
Protector 


t^5    «^5    «^5 


There  is  both  pleasure  and  profit  in 
selling  a  good  thing  !  And  a  thor- 
oughly  good   thing   is  ... 

Stewart's  Indestructible 
Skirt  Protector. 

This  article  gives  to  the  Skirt  a  finish  that  no  other  protector  can  approach. 

A  Cabinet 


as  shown  in  accompany- 
ing cut,  given  free  with 
first  purchase  of  12 
Spools,  or  3  gross,  any 
shades  desired. 


To  be  had  from  all 
the  leading  wholesale 
houses. 


Ask    for    "STEWART'S,"    and    Stewart's    only. 


A   full  line  of  Shades  carried  by. 


BAKER  &   BROWN 


Sole  Agents. 

♦  ♦♦ 


260  St.  James  Street,    MONTREAL 
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NEW    GOODS   IN    THE    MARKET. 

ROBERT  C.  WILKINS,  the  "Rooster"  brand  clothing  special- 
ist, is  preparing  for  the  spring  trade  an  A  i  line  of  bicycle 
suits  and  crash  suits  in  some  of  the  most  up-to  date  American  cuts. 
These  goods  are  made  with  lap-seam,  same  finish  inside  as  out. 

S.  Greenshields,  Son  &  Co.  have  some  special  drives  in  tapestry 
carpets,  rugs,  chenille  and  lace  curtains,  and  in  white  and  grey 
flannelette  blankets. 


edge  is  very  effective  and  a  good  seller.  Plain  tubulars  of  different 
widths  in  black  and  colors  are  a  specialty  with  this  firm  ;  the 
prices  are  right. 


Knox,  Morgan  &  Co.,  Hamilton,  report  that  in  ladies'  hygeian 
underwear  they  have  a  full  line  of  Hamilton  manufacture  at  close 
prices.      Merchants  may  rely  upon  delivery  of  repeats. 


The  Alaska  Feather  &  Down  Co.  have  a  number  of  job  lines 
in  comforters,  pillows,  etc.  These  goods  may  be  secured  now  at  a 
considerable  discount. 

W.  R.  Brock  &  Co.  have  made  quite  a  sensation  in  the  tailoring 
trade  with  a  line  of  fancy  worsted  suiting  in  browns,  greens,  etc. 
made  specially  to  their  order  and  controlled  by  them. 

Stead  &  Miller,  of  Philadelphia,  have  decided  to  stop  making 
chenille  curtains  and  table  covers  and  will  in  future  devote  consider- 
able attention  to  the  manufacture  of  cotton  and  silk  table  covers 
and  satin,  silk  and  cotton  tapestry  curtains.  Samples  of  the  latter 
are  now  in  the  hands  of  the  firm's  Canadian  selling  agent, 
Wm.  Taylor  Bailey,  Montreal,  and  will  shortly  be  offered  to  the 
trade. 

Kyle,  Cheesbrough  &  Co.  report  some  special  drives  in  6-inch 
colored  and  black  chiffons. 


The  Toronto  Feather  &  Down  Co.,  Limited,  are  showing  a  fine 
range  of  chair  seats.  The  coverings  are  of  plush,  denim  and  art 
tickings,  and  really  present  a  pretty  appearance  together  with  being 
an  almost  indispensable  article  in  the  household. 


A  very  pretty  caperine  shown  by  James  Coristine  &  Co.,  is  in 
fancy  matelasse,  squirrel  lined,  and  trimmed  with  thibet.  These 
goods  are  made  in  several  lengths,  from  18  to  22  inch,  and  are 
meeting  with  much  favor. 


Finley,  Smith  &  Co.  are  now  showing  a  wide  range  of  6-4  Can- 
adian and  Scotch  tweeds  in  all  the  newest  designs  and  colorings. 
They  report  that  the  "Lovat"  shades  are  the  correct  thing  for 
spring  trade. 


PECULIAR  SIGNS. 


Braids  are  the  correct  trimming  now.  James  Johnston  &  Co. 
have  received  new  supplies  of  the  very  latest  kinds  in  military  and 
tubular,  both  in  black  and  colors.     Their  tubular  braid  with  a  picot 


The  desire  to  word  street  signs  in  such  a  way  as  to  make  them 
catch  the  eye  leads  to  the  use  of  rather  peculiar  expressions.  A 
Montreal  retailer  displays  a  huge  canvas  sign  announcing  that 
"  An  Abominable  Sale  of  Dress  Goods  "  is  going  on  inside,  while 
another  enterprising  gentleman  has  a  placard  in  his  window  telling 
of  a  "  Disgusting  Sacrifice  of  Shirts."  Why  the  sale  of  dress  goods 
is  abominable  or  the  sacrifice  of  shirts  disgusting  is  not  apparent, 
but  the  signs  appear  to  attract  a  good  deal  of  attention  and  that, 
after  all,  is  what  is  wanted. 


Main  Office : 

YOKOHAMA 

Japan 


worn 


We  have  just   received  a  large  ship- 
ment of     .     . 

Silk 
Handkerchiefs 


and 


Mufflers 


FROM  JAPAN 


Send  for  samples  of  three   specials  to 
retail  at  25c,  50c.  and  75c. 


K.  ISHIKAWA  &  CO. 

■  Toronto,  Ont. 


STITCHED 

Ever-readY 

Dress  Stays 


00000 


We  are  pleased  to  inform  the  Trade  that  we  are  now  stitching 
(with  silk)   the 

Old  Reliable  EVER-READY  Dress  Stays 

which  fact  will  be  warmly  received  by  the  dry  goods  merchants  in 
general,  many  of  whose  customers  have  frequently  asked  for 
"  Stitched  Ever-Readys,"  but  were  unable  to  supply  them. 

The  Stitched  EVER-READY  Dress  Stays 

retain  the  well  known  superior  qualities  of  the 
Unstitched  Style,  being 

Thinner,  Lighter,  More  Elastic 

than  all  other  Dress  Stays  on  the  market. 

Made  in  nine  principal  colors. 
Lengths  and  sets  as  usual. 

THE  EVER-READY"  DRESS  STAY  CO.  J 


•  • 

I 
J 
I 
I 
J 
I 

; 
? 
? 
; 


Drop  us  a  post  card 
for  a  sample  card. 


WINDSOR,  ONT. 


J 
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Wm.  Taylor  Bailey 

.  .  .  SUCCESSOR   TO  .  .  . 

Peter  Schneider's  Sons  S  Co. 

27  and   29  Victoria  Square 

MONTREAL 

Upholstery  and  .  .  . 
.  .  .  Drapery  Goods 

Selling  Agents  for  STEAD  &  MILLER,  Philadelphia. 


1 


MANUFACTURERS  OF  . 


Cotton  Derby  and  Tapestry  Curtains 
Cotton  Tapestries,  Silk  Tapestries 
Fine    Silk    Draperies,     Brocatelles 


t 


APPERLY,  CURTIS  &  CO. 

...  1, in, in  ii 

WEST  OF  ENGLAND 

Woollen  Manufacturers 


^s:-:_^ 


Coatings 

Vicunas 

Saxonys 

Serges 

Trouserings 


Coverts 
Suitings 
Evening 
Dress  Goods 
Etc.,  Etc. 


DUDBRIDGE  MILLS,  STROUD,  ENGLAND 

London  Office  :    15  Golden  Square,  W. 


21   GOLD  MEDALS  for  QUALITY  and  EXCELLENCE. 


It  retails  at 


15 


CENTS. 


Is  absolutely  Perfect  in  Fit  and  Up=to-Date  in  Style. 


1337-LAD1ES' 

Slz.s,  32,  J4, 


These  essentials  are   all 
found  in 


N 


I 

IfEftR 


m\ 


1330— Ladles'  Basque  with 
Russian  Blouse  Front. 
Sizes  32.  34,  36,  38,  40. 


Hence  it's  the  most  popular 
paper  pattern   of  the  times. 


TRADE   MARK.        REGISTERED. 


60  p.c. 


InPTPa^P     III     &?llP^      ^h'S    year    testl^es   to   tne  PUD1'C  appreciation  of  our  effort  to  supply  their 
I  MO  I  CdOC     III     wOICO      wants  at  a  reasonable  price.     We  can  give  you  as  a  reference  any  one  of  more 

than  1200  FIRMS  now  selling  them.  Exclusive  agency  to  the  first  applicant 
from  your  town.  Be  wise,  secure  at  once  the  best  advertisement  for  your  store. 
Enclose  this  coupon  to 


THE  NEW  IDEA  PATTERN  CO. 


WE8TERN  OFFICE  : 

MEDINAH    TEMPLE 

»33  to  237  Fifth  Avenue, 
CHICAGO,  ILL. 


The  New  Idea  Pattern  Co.  : 

Please  send  details  and  sam- 
ples of  your  Pattern  scheme  to 


tW 


HOME  OFFICE  : 

Lawrence  Building 

190  to  196    West    Broadway, 
NEW  YORK. 


U7I -Girls'  Empire  Jacket, 
tlzes  1,  i,  4,  6y»-axs. 
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NEW  GOODS  IN  THE  MARKET. 

WR.  BROCK  &  CO.  have  lately  been  fortunate  in  clearing 
.   the  stocks  of  several  leading  woolen  mills  and  are  offer- 
ing them  in  lots  suitable  for  the  retail  trade  at  less  than  mill  prices. 


Baker  &  Brown,  Canadian  agents  for  Stewart's  dress  protector, 
report  very  gratifying  sales  within  the  past  month.  The  article 
appears  to  be  popular,  and  the  demand  for  it  is  on  the  increase. 

James  Coristine  &  Co.,  Montreal,  report  large  sales  of  coon 
coats  this  season.  They  have  every  facility  for  turning  out  an 
unlimited  quantity  of  high  grade  fur  goods,  and  in  addition  enjoy 
the  confidence  of  an  ever  increasing  clientele. 

The  craze  for  braid  trimmings,  boleros,  etc.,  does  not  appear  to 
have  abated  in  the  least.  Moulton  &  Co.,  of  Montreal,  are  in 
receipt  of  so  many  orders  that  they  are  compelled  to  keep  their 
factory  running  night  and  day,  to  fill  them.  Their  many  pretty 
novelties,  already  described  in  The  Review,  appear  to  have 
caught  the  popular  fancy  and  are  having  an  unprecedented  sale. 

Trafalgar,  Britannia  and  Royal  Navy  serges  enjoy  an  enviable 
reputation.  The  goods  are  fully  guaranteed,  and  are  first  rate 
value.  Finley,  Smith  &  Co.,  the  sole  agents  for  Canada,  are  in  a 
position  to  fill  all  orders  for  these  goods  promptly. 


W.  R.  Brock  &  Co.  are  doing  a  lively  trade  in  curl  mantle 
cloths.  They  succeeded  in  getting  some  choice  lines  in  self  colors 
and  two-tone  effects  that  are  having  a  ready  sale.  They  are  much  in 
vogue  for  ladies'  and  children's  mantles,  and  make  up  a  stylish 
garment. 


DISTANCES  TO   THE   KLONDYKE. 

If  a  man  makes  a  fortune,  he  is  liable  to  earn  it  by  severe  hard- 
ship and  sufferings,  and  unless  a  man  has  a  good  rugged  constitu- 
tion, plenty  of  will  power  and  at  the  very  least  calculation  $  1,000 
in  hard  money,  he  had  best  not  attempt  to  reach  the  land  of  gold. 
Distances,  taking  Vancouver  as  a  starting  point  :  To  Sitka,  825 
miles  ;  to  St.  Michael's,  2,850  miles  ;  to  Dawson  City  up  the 
Yukon,  1,700  miles  ;  to  Forty  Mile,  1,800  miles  ;  to  Klondyke, 
1,850  miles  ;  to  Sixty  Mile,  1,700  miles  ;  to  Fort  Selkirk,  2,025 
miles. 


SOME  NOVELTIES  FOR  HOLIDAY  TRADE. 

Travelers  representing  Messrs.  S.  Greenshields,  Son  &  Co.  will 
shortly  be  on  the  road  with  samples  of  a  number  of  novelties  for 
Christmas  and  spring  trade.     These  will  include  an  assortment  of 


Valenciennes  laces  and  narrow  silk  laces  in  white,  cream  and  black 
which  are  in  great  demand,  ribbons  in  all  plain  and  fancy  lines  at 
low  prices  ;  a  large  supply  of  printed  Irish  and  Swiss  embroidered 
handkerchiefs  specially  adapted  for  the  holiday  trade,  a  supply  of 
manufacturers'  samples  of  ringwood  gloves,  men's  mufflers  in 
white  and  black  and  fancy  colors,  a  lot  of  Swiss  embroidered  hand- 
kerchiefs which  will  be  offered  at  a  specially  low  price,  a  complete 
stock  of  Japanese  handkerchiefs,  including  large  sizes.  In  chiffons 
a  complete  range  of  plain  and  pleated  in  4,  6,  14,  42  in.  in  all 
shades. 


NEW  PARISIAN  CLOAKINGS. 

When  The  Review  called  on  Kyle,  Cheesbrough  &  Co.  a  few 
days  ago  they  had  just  received  a  consignment  of  what  promise  to 
be  extremely  popular  goods.  One  material  suitable  for  cloaks  and 
mantles  known  as  "  Broche  Cloaking  "  is  made  in  an  extra  heavy 
quality,  52  in.  width  and  will  be  offered  to  the  trade  at  $4. 50  per 
yd.  A  lighter  make  of  the  same  material  will  be  sold  for  $2. 50. 
The  goods  are  heavily  flowered  and  when  made  up  present  a 
strikingly  handsome  appearance. 

Another  novelty  just  received  was  a  black  "  Broche  Plush  " 
for  capes  and  jackets.  This  is  equally  handsome  and  is  likely  to 
be  a  good  deal  worn.  It  will  be  placed  on  the  market  for  $1.95 
per  yard.     These  goods  are  the  very  latest  Parisian  novelties. 


NEEDED   NEW  GLOVES. 

"Won't  you  go  up,  dear,  and  get  my  goats  off  the  bureau  ?  " 

"Your  goats,"  queried  Jones.  "What  new  fangled  thing's 
that  ? ' ' 

"  I'll  show  you,"  remarked  the  "wife,  and  she  sailed  up  the 
stairs  and  down  again  with  a  pair  of  kids,  on  her  hands.  "  There 
they  are,"  said  she. 

"  Why,  I  call  those  kids,"  said  the  surprised  husband. 

"  Oh,  you  do,"  replied  the  wife.  "So  did  I  once,  but  they're 
so  old  now  I'm  ashamed  to  call  them  anything  but  goats." — 
Exchange. 

WHY   DIDN'T   HE? 

There  was  once  a  man  who  had  two  sons.  The  father  had  a 
clothing  store  in  a  country  town.  One  day  the  boys  went  to  a 
neighboring  city  on  a  visit.  Before  returning  they  each  bought  a 
uit  of  clothes,  paying  for  them  $12  a  suit.  Arrived  home,  their 
father  noticed  their  new  clothes  by  saying  :  "  New  suits  !  How 
much?"  "  Twelve  dollars,"  they  replied.  "  Ain't  they  fine?" 
"I've  got  the  identical  suits  in  the  store  for  $11  !"  "Well, 
father,  we  never  knew  it.  Why  don't  you  advertise?"  A  very 
pertinent  question.— Exchange. 


A  GOOD  NAME  15  MORE  TO  BE 
DESIRED  THAN  RICHES 
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.  .  WE  SELL  OUR  GOODS  AS  .  .  . 


« 


SHOREY'S  CLOTHING" 


and  you  can  sell  them  more  easily  under  that  name  than  any  other. 

H.  SHOREY  &  CO.         -         ^*^JV10NTREAL 
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Full  lines  of 


Summer  Weight 
Half-Hose  and 
Underwear  ^  *  & 


of  all  kinds. 
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OUR   SAMPLES  OF    . 


Spring 
Goods 


Are  now  in  the 

hands  of 

the  wholesale  trade. 


.   ASK    FOR   OUR   .   . 


Balbriggan 
Underwear 


and  take  no  inferior  substitutes. 


tt 


*\ 


SELLING   AGENTS 


D.  Morrice,  Sons  &  Co. 


MONTREAL  AND  TORONTO 


u 


t 
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THE   FLAX    INDUSTRY. 

A    TALK    UPON   THE    POSSIBILITIES   AND    LIMITATIONS   OF 
THIS    BUSINESS    IN    ONTARIO. 

FLAX  has  been  grown  in  certain  districts  of  Ontario  for  30  years 
past,  but  the  industry  has  not  made  the  progress  which  other 
lines,  in  which  merchants  and  farmers  are  also  interested,  have 
made.  John  Hogarth,  who  is  prominently  connected  with  the 
business  of  growing  flax,  and  turning  the  raw  product  into  finished 
goods,  appears  to  think  that  the  comparatively  small  progress  which 
has  taken  place  is  due  to  natural  limitations. 

"  In  some  places,"  he  said  to  a  reporter  the  other  day,  "they 
have  the  soil,  but  not  the  climate;  in  others  they  have  the  climate 
but  not  the  soil.  About  Stratford  we  find  both  the  initial  condi- 
tions necessary  to  success.  We  have  the  soil,  and  we  have  the 
climate  as  well.  I  do  not  know  of  any  other  part  of  Ontario  of 
of  which  the  same  can  be  said.  They  are  trying  to  make  the 
industry  go  in  Essex,  but  I  do  not  look  ior  success  there. 

"  The  first  mill  was  opened  at  Wolverton  by  J.  Nelson  Brown, 
and  mills  were  afterwards  started  in  Blenheim  and  in  Oxford 
County. 

"  At  present  there  are  between  35  and  40  factories,  all  located 
in  what  may  be  called  the  Stratford  district.  Only  about  25  of 
these  are  running,  however,  some  of  the  others  being  closed  on 
account  of  litigation. 

"Each  factory  in  operation  requires  the  product  of  about  500 
acres  of  ground.  The  average  production  is  two  tons  to  the  acre, 
and  the  crop  sells  at  $6  to  $  1  o  per  ton. ' ' 

"Flax  can  be  pulled  for  $4.50  per  acre  ;  no  expensive  ma- 
chinery is  required  for  taking  off  the  crop,  and  it  goes  direct  from 
the  field  to  the  factory.  Taking  everything  into  consideration — 
no  threshing,  no  storage,  no  risk  of  fire — it  costs  as  little  to  harvest 
and  market  an  acre  of  flax  as  it  does  one  of  oats.  But  oats  will 
only  yield  about  $8  to  the  acre,  while  flax  will  return  $16  to  $18. 
More  than  that,  flax  can  be  turned  into  money  earlier  in  the  season 
than  any  other  crop  which  the  farmer  produces." 

Those  engaged  in  growing  are  mostly  Irish  or  Germans.  In 
some  cases,  a  mill  company  leases  the  land  and  plants  and  harvests 
the  crop  with  its  own  labor.  Nearly  all  the  fibre  so  far  produced 
has  been  sent  to  the  United  States,  although  some  has  been  shipped 
to  Ireland. 

The  company  of  which  Mr.  Hogarth  is  manager  is  known  as 


the  Perth  Flax  and  Cordage  Co,,  and  it  proposes  not  to  sell  the 
fibre,  but  to  manufacture  it  into  twine  and  rope. 

There  is  a  flax  mill  in  St.  Mary's,  owned  by  Weir  &  Weir, 
which  employs  60  men  the  year  round,  and  last  year  they  worked 
up  1,900  tons  of  flax.  Another  mill  in  the  same  town  is  of  about 
equal  capacity. 

The  mills  thresh  out  the  seed  from  the  flax,  and  this  is  retailed 
at  about  $1.70  per  cwt.,  bags  included.  For  the  meal  10c.  per 
cwt.  more  is  charged.  There  is,  say  Weir  &  Weir,  a  lot  of  adul- 
terated meal  on  the  market,  which  is  composed  in  part  of  shorts 
and  part  of  oilcake  meal.  The  fibre  of  the  flax  worked  up  at  St. 
Mary's  is  sold  in  the  States. 

There  is  a  mill  at  Baden,  the  only  one  of  the  kind  in  Ontario, 
where  oil  is  pressed  from  the  seed. 


WONDERFUL    DISPLAY   IN    WEAVING. 

At  no  time  of  the  year  is  the  ingenuity  of  the  weaver  called 
into  greater  demand  than  in  catering  for  the  Christmas  trade.  This 
is  very  noticeable  in  all  classes  of  fancy  silks,  more  particularly  in 
those  lines  used  for  the  manufacture  of  men's  fancy   silk   neckties. 

The  Christmas  trade  in  these  goods  has,  within  the  last  few 
years,  reached  such  large  proportions,  that  now  the  leading  fur- 
nishers look  for  something  that  is  specially  designed  and  woven 
with  a  view  to  the  demands  of  the  holiday  trade. 

This  idea  of  Christmas  neckties  has  been  greatly  fostered  by 
enterprising  New  York  necktie  manufacturers,  until  we  now  think 
that  for  the  coming  season  they  have  reached  the  climax  of  beauty 
in  designing  and  weaving,  on  pure  silks,  of  mottoes  pertaining  to  the 
festive  season. 

We  understand  a  very  choice  selection  of  the  above  novelties 
are  being  shown  by  the  Canadian  necktie  manufacturers. 


"MARITIME"    WRAPPERS. 

The  Maritime  Wrapper  Co.'s  line  of  fall  wrappers  has  met  with 
flattering  success  on  the  road,  and  the  orders  received  by  the 
Woodstock  house  speak  well  for  the  general  excellence  of  the 
Maritime  productions.  Among  the  favorites  may  be  mentioned 
No.  974,  dark  fancy  flannelette,  trimmed  back  and  front,  bishop 
sleeves,  to  retail  at  $1.50  ;  No.  988,  twilled  wrapperette,  dark  fancy 
effects,  puff  sleeves,  to  retail  at  $1.75,  and  No.  992  in  molleton 
cloth,  choice  colorings,  trimmed  bolero,  puffed  sleeves,  to  retail  at  $2. 

The  firm  are  represented  in  Ontario  by  Mr.  J.  H.  Parkhill, 
72  Yonge  St.   Arcade,  Toronto. 
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StyirfUbelsS;  Aggers 

V/MbERWE^  LABELS 

INITIAL  LETTERS 

INfblVlbV/AL  NfAMEo. 


KLUGE  BROS. 


Proprietors 

(^>V   274&276CburcbSt  'WQ. 
/JEW  YORK. 

CREFELD  LONDON  PARIS 


SiHjUbels^A^gers 

h/ECKWE^R  labels 

bRESS  BELTS 
SMOE.  LABELS. 


Nigt)f  Shirr  Trimmings. 


TORONTO  OFFICE :    ROOM    109    MoKINNON    BUILDING. 
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ontreal  Silk  Mills  Co. 


Manufacturers  of  the 
celebrated   .... 


Fine  Wool 
Underwea 


LADIES  AND  GENTLEHEN 


amples  for  Spring,  1898,  Delivery 

are:  no\a/  ready 

Reasons  for  Keeping  HEALTH  UNDERWEAR : 


The  '*  HEALTH "  underwear  has  been  before  the 
trade  continuously  for  upwards  of  ten  years. 

It  is  always  uniform  in  texture  and  carefully  sized,  and 
is  the  best  knit  underwear  for  the  money  to  be  had  in  the 
country. 

The  "  HEALTH  "  underwear  is  made  from  carefully 
selected  stock  of  Australian  wool. 

It  is  easy  to  sell  "  HEALTH  "  underwear  because  it 
has  been  liberally  advertised  for  many  years,  and  it  has  the 
confidence  of  the  public. 


DUPLICATE    ORDERS   ON    HEAVY   WEIGHTS.-Our   mills   are   being  ru 
to  their  full  capacity,  and  we  can  only  guarantee  delivery  of  orders  for  Fall  goods  in  the  order  in  which 
they  are  received. 

No.  4050  men's  pure  wool  full  fashioned  shirts  and  drawei 

1  "ABSOLUTELY   SEAMLESS" 


1        arms  and  legs.      5-ply  reinforced  SEAT. 
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A    FINE     ESTABLISHMENT. 

THE    NEW    BUILDING    OF    THE    C.   ROSS    COMPANY    IN    THE    CITY 
OF    OTTAWA. 

WHEN  the  C.  Ross  Company's  building  in  Ottawa  was 
destroyed  by  fire  some  months  ago  it  was  felt  generally  by 
the  trade  that  a  shrewd  and  successful  business  man  like  Mr. 
Crawford  Ross,  the  head  of  the  concern,  would  replace  the  loss  in 
a  thoroughly  up-to-date  style.  The  new  store  is  now  completed, 
and,  according  to  The  Journal,  is  a  credit  to  the  firm  who  owns  it, 
to  the  contractors  who  built  it,  and  to  the  city  of  Ottawa.  The 
store  will  be  exclusively  a  dry  goods  store,  and  not  a  departmental 
store. 

The  building  itself  is  of  steel,  pressed  brick  and  red  sandstone. 
It  is  fire  proofed  throughout,  is  lathed  with  asbestos  and  plastered 
with  asbestic  plaster.  It  is  composed  of  five  storeys,  standing  90 
feet  high,  the  top  of  the  roof  being  on  a  level  with  the  tower  of  the 
Dominion  Methodist  Church  near  by. 

The  basement,  which  is  76  x  107  feet,  and  extends  under  the 
sidewalk  surrounding  the  building,  will  be  used  as  a  salesroom.  It 
is  well  lighted  with  prismatic  glass  lights.  In  the  south  end  of  the 
basement  are  the  boilers  for  heating  purposes.  Here  also  is  the 
blower  for  the  pneumatic  cash  tube  system,  also  having  sufficient 
capacity  to  ventilate  the  building  in  warm  weather.  These  boilers 
also  furnish  power  for  the  electric  light  plant. 

On  the  west  side  of  the  basement  are  the  two  motors  for  running 
the  passenger  elevators,  of  which  there  are  two.  The  large 
elevator  has  a  speed  of  250  feet  a  minute,  and  the  smaller  one  of 
175  feet. 

A    LARGE    FIRST    FLOOR. 

The  first  floor  has  an  entire  selling  space  64  by  96  feet.  The 
offices,  waiting  room  and  cashiers'  desk  will  be  elevated  on  an 
entresol  gallery  ten  feet  from  the  floor.  The  ceiling  of  the  first 
floor  is  20  feet  high.  This  flat  will  be  devoted  to  the  silks,  velvets, 
dress  fabrics,  hosiery,  kid  gloves,  gents'  furnishings,  ribbons  and 
lace  departments. 

The  second  floor  will  be  devoted  to  the  ladies'  coats  and  suits 
department,  etc.  On  this  flat  will  be  two  large  ladies'  toilet  rooms 
and  a  cosy  waiting  room  with  a  fire-place. 

The  third  floor,  with  a  space  of  64  by  95,  will  be  devoted  en- 
tirely to  house  furnishings  and  draperies.  The  fourth  floor  will 
display  the  carpets  and  contain  a  work  room  for  the  ladies'  costume 
department. 

The  fifth  floor  will  be  the  wholesale  department. 

FLOORED    IN    HARD    WOOD. 

The  flooring  throughout  the  building  is  an  oiled  hardwood.  The 
fixtures  and  staircases  are  white  oak,  artistically  finished.  The 
building  will  be  heated  by  steam  and  lighted  by  both  electric  light 
and  gas.  There  will  be  over  400  lights.  The  heat  will  come  up 
under  all  the  counters,  and  the  bottom  of  the  counters  are  lined  with 
heavy  felt,  covered  with  bright  tin,  which  acts  as  a  reflector.  There 
are  over  7,000  feet  of  surface  pipes.  The  counters  will  be  oak  and 
plate  glass  and  will  be  lighted  by  electricity.  The  large  show  cases 
will  be  of  the  same  materials  and  lighted  the  same  way. 

There  will  be  over  a  half-mile  of  pneumatic  tubing  in  the  build- 
ing. For  fire  protection  there  will  be  a  hose  system  from  a  4-inch 
main  on  every  flat. 

Ottawa  is  to  be  congratulated  on  its  fine  new  building,  which  the 
city  owes  to  the  enterprise  and  courage  of  the  firm. 


for  twenty-four  hours,  and  that  it  was  an  impossibility  to  get  the 
goods  into  the  store  any  faster. 

"It  is  not  the  paltry  little  fine  that  I  object  to,"  said  Mr. 
Drynan,  "it  is  the  small  consideration  with  which  I  have  been 
handled  by  the  police.  What  do  we  pay  our  taxes  for  if  we  are  not 
entitled  to  use  a  small  portion  of  the  street  for  our  urgent  business 
uses  ? " 

"You  pay  your  taxes  because  you  have  to,"  returned  Deputy 
Chief  Stuart. 

"  We  don't  get  a  fair  show.  The  instant  we  blockade  the  street 
the  police  are  upon  us,"  said  Mr.  Drynan. 


* 


IN    THE    STORE. 

I  love  to  stroll  these  balmy  days 

Amid  the  city's  roar, 
And  though  the  poet  loves  the   woods, 

I  love  a  great  big  store, 
I  love  to  watch  the  women  folks 

A-blocking  up  the  aisles, 
And  sniffing  bargains  here  and  there, 

Or  talking  of  the  styles. 
That  woman's  got  a  piece  of  lace — 

A  bargain  in  its  way. 
She  got  it  for  11  cents — 

'Twas  12  just  yesterday. 
Another's  clutched,  with  radiant  face, 

Some  zephyred  gingham  fine  ; 
'Twas  advertised  to-day — "  Reduced 

From  20  cents  to  9." 
Around  the  silks  the  women  busz, 

Like  bees  within  a  hive, 
For  lo,  the  Japs  from  28 

Have  dropped  to  25, 
And  every  shirt-waist  lifts  its  arms 

In  horrified   dismay, 
For  those  that  once  were  60  ce,nts 

Are  59  to-day. 
Those  wrappers  with  the  Watteau  back 

Are  melting  out  of  sight ; 
To  see  the  women  grabbing  them 

You'd  think  there' d  be  a  fight. 
Small  wonder,  when  the  ad.  man  wrote, 

"  They  were  a  dollar  three — 
They're  50  cents,  just  for  to-day — 

But  none  sent  C.  O.D." 
And  so  I  stroll  'most  every  day, 

And  never  want  to  stop  ; 
My  pleasure's  in  the  watching  how 

The  women  love  the  shop. 


HOW   BUSINESS   FIRMS  ARE  OBSTRUCTED. 

John  Drynan,  principal  of  the  firm  of  W.  A.  Murray  &  Co.. 
King  street,  Toronto,  paid  a  small  fine  of  $2  the  other  day  on  be- 
half of  the  firm  for  obstructing  the  sidewalk  on  King  street  east  by 
allowing  cases  of  goods  to  stand  before  the  Murray  premises.  Mr. 
Drynan,  in  his  defence,  said  that  the  sidewalk  was  only  blockaded 


TACKLING  TORONTO  DEPARTMENTALS. 

Aid.  Leslie,  a  member  of  the  Toronto  City  Council,  has  given 
notice  of  the  following  important  motion,  which  will  shortly  be 
brought  up  in  the  Council : 

Whereas,  the  departmental  stores  are  crushing  out  by  unfair 
competition  and  misleading  advertisements  the  specialist  merchants 
throughout  the  cities  and  towns,  and  subjecting  the  smaller  mer- 
chants and  property -owners  to  great  loss  and  distress,  and  are  con- 
centrating the  retail  trade  and  commerce  into  the  control  of  a  very 
few  persons,  thereby  congesting  trade  and  preventing  the  general 
circulation  of  currency  and  causing  a  depreciation  in  the  value  o  ^ 
store  and  residential  property  ;  and 

Whereas,  the  closing  of  such  specialist  stores  deprives  many 
persons  of  employment,  throwing  so  much  extra  labor  upon  the 
market,  which  tends  to  reduce  the  wages  of  the  unemployed, 
through  all  of  which  great  loss  and  hardship  result  ; 

Therefore,  be  it  resolved  that  the  City  Council  be  requested  to 
cause  to  be  prepared  and  to  be  submitted  to  the  Provincial  Govern- 
ment a  bill  for  an  Act  to  confer  power  upon  the  municipal  councils 
to  alter  our  present  method  of  personal  assessment  to  one  of  a 
business  tax. 
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BELGIAN 


SEWING    COTTON. 


"Cat" 


Grand  Prize :    Paris  and  Antwerp 


BEST  AND  CHEAPEST 


Strong,  Even  and  Elastic 


^^*      ^?*      t£r* 


Sole  Agent  for  Canada 


Jno.  A.   Robertson 


Write  direct  for  Samples, 
and  ask  leading  Wholesale 
Houses  for  Quotations. 


Board  of  Trade  Building, 

.   .   .   MONTREAL 


Finley,  Smith 
&  Co. 


Importers  of  .  . 


WOOLLENS  and 

TAILORS' 
TRIMMINGS 


$5>    ^> 
29  VICTORIA  SQUARE 


WM.    C.    FINLEY 
J.   R.   SMITH 


Montreal 


Sole  Agents  for 


TRAFALGAR,  BRITANNIA  AND  ROYAL  NAVY  SERGES 


Thibaudeau  Bros. 


&  Co. 


Importers    of- 

ENGLISH  . 
FRENCH  .  . 
GERMAN  & 
AMERICAN 


DRY  GOODS 


THIBAUDEAU  FRERES  &  CIE. 

Quebec. 

THIBAUDEAU  BROTHERS  &  CO. 

London,  Eng. 
THIBAUDEAU  BROS.  <£  CO. 

332  St.  Paul  St. 

MONTREAL 


John  Fisher,  Son  &  Co. 

442  and  444  St.  James  Street 

^         HONTREAL 

WOOLLENS 


AND 


Tailors'  Trimmings 


Fall  Samples  are  now  in  the  hands  of  our  tra- 
vellers. Kindly  reserve  orders  until  you  have  seen 
our  line,  which  is  the  largest  and  most  varied  we 
have  ever  shown.    .    .     . 

SAMPLES  FORWARDED  ON  APPLICATION 


JOHN  FISHER  &  SONS 

Manuiacturers  and  Merchants 
HUDDERSFIELD,  Eng:. 
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DEATH  OR  A  BARGAIN. 

A    LONDON    SHOPPER    IS    CRUSHED    TO    DEATH    WHILE 
SQUEEZING    INTO    A    SALE. 

THE  craze  which  women  have  for  bargains  is  well  illustrated  by 
a  tragedy  which  took  place  in  London,  Eng.,  a  fortnight  ago 
during  a  great  crush  at  a  dry  goods  sale. 

The  facts  as  given  in  the  London  papers  are  as  follows  :  Mrs. 
Gillies,  a  widow  of  69,  was  in  the  habit  of  attending  bargain  sales 
to  buy  things  for  ladies  who  gave  her  a  commission  for  doing  it. 
One  day  a  clearance  sale  was  advertised  at  Mcllroy's  in  Mare  street, 
Hackney,  and  Mrs.  Gillies  was  among  the  crowd  waiting  to  get  in 
when  the  store  opened  at  8  o'clock  in  the  morning.  The  crush  to 
get  in  was  terrific.  The  woman  managed  to  squeeze  in,  but  at 
once  fainted,  after  crying  out,  "I  have  been  beaten  this  time." 
One  of  the  witnesses  at  the  inquest  explained  that  Mrs.  Gillies 
meant  that  she  had  been  in  similar  crushes  before,  but  this  one  was 
too  much  for  her. 

One  of  the  other  eager  shoppers  said  there  was  quite  a  panic, 
and  the  screams  of  the  women  were  frightful.  A  constable  at  the 
door  was  asked  to  go  for  a  doctor,  but  he  explained  that  he  was 
there  under  orders  of  the  management  and  could  not  leave  his  post. 
The  manager  gave  evidence  showing  that  twenty-two  policemen 
had  been  engaged  to  control  the  crowd.  Notwithstanding  all  the 
precautions  taken,  the  shop  was  greatly  crowded  at  times,  people 
fainting  and  lying  on  the  bundles  of  goods.  There  were  two  police- 
men at  each  door  and  one  inside  the  door,  and  they  were  instructed 
when  to  close  the  doors,  but  sometimes  the  people  crowded  in  be- 
fore they  could  do  so. 

Inside  of  half  an  hour,  and  after  hearing  medical  testimony, 
the  coroner's  jury  returned  this  verdict  :  "Deceased  died  from 
syncope  caused  by  the  exertion  and  excitement  of  getting  into  a 
bargain  sale,  and  that  such  death  was  due  to  natural  causes." 


BRAND  YOUR  GOODS. 

AT  a  luncheon  tendered  a  number  of  prominent  business  men 
by  the  directors  of  the  Montreal  Exposition  recently,  Aid. 
Sadler,  a  well-known  manufacturer,  pointed  out  the  benefit  it  would 
be  to  Canadian  goods  if  every  maker  would  mark  his  goods  with  his 
own  name.  As  to  the  products  of  Canadian  mills  which  were  on 
exhibition,  many  people  might  be  found  who  would  doubt  that  they 
were  produced  in  the  Dominion,  and,  indeed,  they  bore  no  mark 
showing  where  they  had  been  manufactured.  He  would  venture  to 
say  that  goods  were  on  exhibition  there  which  were  sold  in  the  lead- 
ing dry  goods  stores  of  Montreal  as  foreign  material,  the  salesman 
assuring  the  customer  that  they  did  not  handle  Canadian  goods,  but 
only  imported  articles.  He  (Aid.  Sadler)  had  been  a  manufacturer 
for  twenty  and  odd  years,  and  he  knew  the  prejudice  that  existed 
in  the  country  against  Canadian  manufactured  goods.  Manufac- 
turers had  been  making  a  mistake.  When,  some  twenty  years  ago, 
they  went  in  to  build  up  the  manufacturing  industries  of  the  coun- 
try, they  should  have  started  as  he  did,  mark  all  their  articles  with 
their  own  name,  and  show  that  they  were  Canadian  goods.  Many 
a  time  had  he  been  asked  to  make  goods  without  putting  any  name 
upon  them,  so  that  dealers  could  say  they  were  manufactured 
wherever  they  pleased.  This,  however,  he  had  always  steadfastly 
declined  to  do  ;  and  he  was  sorry  that  other  manufacturers  had  not 
done  the  same.  Boot  and  shoe  manufacturers  had  done  so  for  some 
years,  and  to-day  they  took  great  pride  in  manufacturing  a  certain 
class  of  boots  and  shoes.  He  hoped  that  the  day  was  not  far  dis- 
tant when  manufacturers  would  insist  on  boots,  shoes,  and  fabrics 
of  all  kinds  being  sold  on  their  merits. 


Mr.  George  F.  Watson  has  been  admitted  a  partner  in  the  firm 
of  E.  &  S.  Currie,  manufacturers  of  neckwear,  Toronto.  The 
style  of  the  firm  remains  unchanged. 


TO  RENT. 


A  FIRST-CLASS    BUILDING,    URGE  AND    COMMODIOUS.   WITH    MOD- 
ern  improvements,  suitable  for  Dry  Goods,   Groceries  or   Hardware.     Apply  to  A. 
Warnock,  Gall,  Ont. 


BUSINESS  FOR  SALE. 


DRY  GOODS  BUSINESS  IN  GOOD  TOWN  OF  4.000;  ESTABLISHED  10 
years  ;  in  that  time  the  Own^-r  made  a  competency  ;  annual  turn-ovrr  $20,000  ;  stock 
about  $7  500  ;  price  85c.  on  the  $,  "%  cash,  balance  in  2,  4  and  6  months  at  7  per  cent, 
secured  ;  goods  that  may  arrive  for  fall  would  not  be  included.  Apply  "  S.  S  M  ,''  care  of 
Dry  Goods  Review.     Sole  reason  for  selling,  ill-health. 


R.  FLAWS  &  SON 


Dry  Goods  Commission  Agents 
Manchester  Bldg.,  Melinda  St. 


Toronto. 


VELVETEENS. 


A  successful  Manchester  Velveteen  house  require  a  first-class  agent  in  Canada  to  re- 
present them  among  the  wholesale  and  leading  retail  firms.  A  nice  business  with  the  best 
retail  houses  preferred.  Address,  Velveteens,  care  HERBERT  ASHBURNER, 
18  St.  Ann  Street,  Manchester,  England.  (n) 


World  Wide  Popularity 


The  Delicious  Perfume. 


Crab  Apple  Blossoms 

EXTRA   CONCENTRATED 

Put  up  in    1,   2,   3,   4,   6,   8,  and  16 
ounce   bottles* 

And  the  Celebrated 

Crown  Lavender  Salts 

Annual  sales  exceed  500,000  bottles. 
Sold  everywhere. 

THE  CROWN  PERFUMERY  CO. 

177  New  Bond  St.,  London,  Eng. 
By  all  principal  dealers   in  perfumery. 


G 


ANADIAN  COLORED 
COTTON pALL  . 


MILLS  COMPANY 


1897 


Cottonades,  Tickings,  Denims,  Awn= 
ings,  Shirtings,  Flannelettes,  Ging= 
hams,  Zephyrs,  Skirtings,  Dress 
Goods,  Lawns,  Crinkles,  Cotton 
Blankets,  Angolas,  Yarns,  etc. 


Wholesale  Trade 
only  supplied 


D.  MORRICE,  SONS  &  GO,  Agents 

MONTREAL  and  TORONTO 


DOMINION  GLOVE  WORKS 

GLEN  WILLIAriS,  ONT. 

I 

Manufacturers  of  .  .   . 

GLOVES,  MITTENS 
ancl  GAUNTLETS 

Fine  Kid,  Suede  and  Para  Buck  GLOVES  and  MITTS. 
Dog-Skin  Driving  and  Coaching  GLOVES. 

Agents... 

GEO.  D.  ROSS  &  CO.,  MONTREAL,  QUE. 
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The  Wholesale  House  that 
supplies  you  with     .      .     . 


<j£       <j£ 


North  Star,  Crescent 
and  Pearl 

Cotton  Batting  gives  you  the  best  value  obtainable. 

Even  the  Pearl  grade  is  guaranteed  stronger 
and  better  adapted  to  requirements  than  any 
grade  of  any  other  batting. 

These  grades  are  the  strongest,  handsomest 
and  most  desirable  cotton  bats  obtainable. 

NOTHING  DECEPTIVE 

They  look  well  in  the  roll.  They  have  the 
strength  and  qualities  required  by  the  consumer 
after  unrolling.     They  make  strong  comforters. 

When  you  unroll  and  unfold  them  you  can 
test  the  strength  and  they  will  not  fall  apart  like  so 
much  chalk.  You  can't  blow  them  to  pieces  in  a 
hurry. 

THREE  GRADES.    THREE  PRICES. 
THE  BEST  AT  THE  PRICE. 


I 


! 


is  BEST 

WRITE  FOR  SAMPLES 

Wm,  Clapperton  &  Co* 

165    St.    James  St 

==MONTREAL 


J 


i  Clapperton's  Thread  ; 


4 
4 


Wm.  Parks  &  SoGjl 


imited 


anu^turers 


Grey  Cottons,  Sheetings,  Drills  and  White  Ducks,  Ging- 
hams, Shirtings,  Tickings,  Denims  and  Cottonades,  in 
Plain  and  Fancy  Mixed  Patterns.  Cotton  Yarns,  Carpet 
Warps,  Ball  Knitting  Cottons,  Hosiery  Yarns,  Beam  Warps, 
for  Woolen  Mills,  and  Yarns  for  Manufacturers'  use. 


Agents 


£&£   ONLY  "  WATER  TWIS- 

J.  SPROUL  SMITH^^fcellington  Street  West,  Toronto 
DAVID  KAY,  Fr^ffluilding,  Montreal. 

JOHN  HAL]Jgfi]&3  Front  Street  East,  Toronto,  Special  Agent  for 
Be^f  Warps  for  Ontario. 


YARN    MADE  IN  CANADA 

NEW  BRUNSWICK  COTTON  MILLS 
ST.  JOHN  COTTON  MILLS 

ST/JOHN,  N.B. 


HILLS 
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ARDLAW 
YARN  MILLS 


DUNDAS, 


Ont. 


Thos.  D.  Wardlaw 

Manufacturer  of 


Worsted  and   Woollen   Yarns,  Fingering, 

Wheeling  and  Knitting. 
Loops    and    Novelties  for  Dress  Goods, 

Cloakings,  etc. 
Carpet  and  Serge  Warps. 

GOLF  AND  BICYCLE  YARNS  A  SPECIALTY 

Write  for  Prices   and  Samples 


.  TO  THE  WHOLESALE  AND  MANUFACTURER  ONLY  . 


B.  &  C.  Corsets 

Peerless  Dress  Stays 
Rubber  Tipped  Dress  Stays 
Braided  Wire  Hip  Pads 
Bustles  and  Dress  Forms 


Manufactured  only  by 


BRUSH  &  CO.  -  TORONTO 


LADIES' 


Made  by 


HOMESPUN 

COSTUME  CLOTHS 

Pure  Wool,    Handsome  Effects. 

OXFORD  MFGr.  CO.  u*m 

Oxford,    Nova    Scotia 


ROBERT  HARROWER,  136  McGill  St.,  MONTREAL 


Write  him  for  Samples. 


Apent  for  Quebec,  Ontario  and  West. 


THOMAS  MEALEY  &  CO. 

MANUFACTURERS    OF 

Wadded  Carpet  Lining 


MEALEY  STAIR  PAD. 


AND 


STAIR  PADS 

HAMILTON, 

ONT. 

OFFICE .— 

U  Catharine  St.  North. 


w 


Head  Office 


ESTERN 


Incorporated 
1851 


•    • 


ASSURANCE 
COMPANY. 


MA  RUSE 


Toronto, 
Ont. 


Capital  Subscribed 
Capital  Paid  Up     - 
Assets,  over 
Annual  Income 


$2,000,000.00 
1,000,000.00 
2,320,000.00     £ 
2,300,000.00 


HON.  GEO.  A.  COX,  President. 

J.  J.  KENNY,  Vice-President  and  Man.  Director. 

C.  C.  FOSTER,  Secretary. 

BEAVER  LINE  STEAMERS. 

SUMMER  SERVICE 


Montreal  to  Liverpool. 
From  LIVERPOOL  STEAMERS 

Sat.  Sept.  18     Lake  Huron 

"        '*      25     Lake  Ontario 

"      Oct.    2     Lake  Superior 

"        "      16     Lake  Winnipeg      .. 

"        "     23     Lake  Huron 

"        "      30     Lake  Ontario 

Fri.   Nov.    5    Lake  Superior 


From  MONTREAL 

Wed.  Oct.      6 

"        "      13 

"        "      20 

"    Nov.     3 

"        "      10 

"        "17 

20 


Sat. 


CABIN    RATES. 

Single,  $50  and  $55,  and  return  ticket*,  $95  and  $101. 
For  further  particulars  as  to  freight  or  passage,  apply  to — 


D.  &  C.  MACIVER 


D.  W.  CAMPBELL, 


Tower  Buildings,  LIVERPOOL 


Man. 
18  Hospital  St.,  MONTREAL 


THE  BUSTLE 
IS  HERE 

New  Fall  Styles  require  them.  Use  the  best.  The 
Combination  Hip  Bustle  gives  graceful  fulness 
over  the  hips  and  in  back  of  skirt.  It  is  not  only  very 
stylish,  but  it  renders  admirable  service  by  relieving  the 
weight  of  the  full  skirt  now  worn. 

The  Empire  Skirt  Cushion  is  very  popular, 
heating.     If  not  already  in  stock,  send  sample  order. 


Made  of    Braided    Wire— no  n 


BRUSH  &  CO. 


Toronto. 


Haute  Nouveautes 


IN 


Dress  and  Mantle  I[i[iiniings 


Braid  Sets,  Boleros,  Gimps  and  Ornaments,  in 
Silk,  Mohair  and  Worsted.  All  new  and  elegant 
designs ;  a  large  range  to  choose  from,  in  the  lead- 
ing ta6hionaole  colors,  and  at  prices  to  suit  all 
classes.  Also  Barrel  Buttons,  Cords,  Tubular 
Braids,  etc. 

All  manufactured  at  the  ... 

MONTREAL  FRINGE  AND  TASSEL  WORKS 
MOULTON  &  CO.,  Proprietors, 

12  St.  Peter  Street  -  -  MONTREAL. 


The  Celluloid  Company 


30,  32,  34,  36 
Washington  Place 


NEW  YORK 


ORIGINAL    and   ONLY 
Manufacturers  of 


All  goods  made  by  us  are  stamped  as  follows  : 

Absolutely  No 


"CELLULOID"  Interlined  Waterproof 
Collars  and  Cuffs    .     . 

TRADE 

iLLUlOjIjf)       Others  Genuine 


MARK. 


ROMAN 

Sizes  15  T-5  l7'/2ln. 

Front       1  Ve   I  n. 
Back.    I      in. 


VULCAN 

Sizes  13  12  18  '/2  In. 

Front   I  */*   In. 
Back   I  72  In. 


Tl  TAN. 

Sizes  l3'/2^20  In. 
Front    2  Vz   In. 
Back    2'A  In. 


ROVAL 

Sizes  12'/2r_02O    In. 
FroiiT  l^a   In. 


Roman,  Cardinal  and  Bishop  Collars  may  be  had  plain 
or  with  either  three  or  five  button-holes. 


CAUTION 


It   having  come  to  our  notice  that  certain  manufacturers 
are   producing   and   advertising    imitations   of    our  goods 


under  the  name  of  "Celluloid,"  we  desire  to  notify  the  trade  that  the  word 
"  Celluloid  "  is  a  registered  trade  mark,  and  our  right  to  its  exclusive  use  having 
been  upheld  by  the  courts,  we  shall  hold  responsible  not  only  such  manufac- 
turers but  also  all  dealers  handling  any  goods,  other  than  our  make,  under  the 
name  of  "  Celluloid." 


EXCELSIOR. 
."•zes  8TPI  l/aln. 
"»  Width  3  /sin. 


Sole  Agent  for  Canada 

B.  ALLEN 

31-33  Melinda  St.,  TORONTO 


The  Celluloid  Company 


FIFTH 

Sizes  9/2 
Width  3 


Sample  Trunks  and  Sample  Cases 

BEST  MAKE   IN  AMERICA 


Steel   Trunks.    Only  Manufactured  in  U.S. 

Raw  Hide  Trunks 

Raw  Hide  Bound  Fibre  Trunks 

Hub  Fibre  Trunks 

Raw  Hide  Bound  Canvas  Trunks 

Hub  Fibre  Bound  Canvas  Trunks 

Steel  Bound  Canvas  Trunks 

In  all  grades 

For  all  kinds  of  business. 


Patented  Light  Steel  Dry  Goods  and  Notion  Trunk 

Sole  Manufacturers  of  the 

"All  Rawhide"  and 
"Hub  Fibre"  Trunks 

aiso  a  fun  nne  of  and  Sample  Cases 

Common  Canvas  Extension  Cases  for  the  Trade. 


Cuimnings'  Pat.  Suspender  Trays. 

Patented  Dec.  22,  1892.  Patented  in  Canada. 


JOSIAH  CUMMINGS,  SON  &  CO. 


63,  65,  67.  69  Kingston  Street 


Bosom  Shirt  Box  and  Trays. 


BOSTON. 


Established     1849..  ? 

!     To  the  Trade==r?  $ 

S  OCTOBER  S 


g  AQ                IQ  w^  every  successful  undertaking,   so  is  it  with  our  letter  order  depart-  £ 

MO     II       lw                     ment.     Since  we  adopted  our  present  system  there  have  been  \ 

\  ============                     many  attempts  to  copy  it,  but  there  is  more  \ 

•  • 

\  DCTYIIIDFn   tnan  a  system;  having  the  assortment  of  goods  at  right  prices  is  of  3 

$  lAty^UlrltU                 equal,  if  not  greater  importance.      No  house  in  the  Dominion  © 

^  —                 of  Canada  carries  the  assortment  ^ 

©  • 

^  ill         THF    VFAD  rounc^    tnat    we  do,   and    hence  our  fame  as  being  the  great  \ 

j  MLL     iriL     I  Lnh   assorting    house  of  the    Dominion,  and    making  the  filling  of 

W  —                              ~  letter  orders  a  specialty.   Business  in  this  department  is  rapidly  © 

£  growing  in  extent;  the  large  number  of  \ 

•  1 

\  PJ  IQTOMFD^  doing  business  with  us  by  letter  orders  will  readily  understand  the 

t  wUw  I  \J 111  tl\ w  .       cause  from  the  fact  of  their  orders  being   filled  so  promptly  W 

^                        and  satisfactorily.     We  have  no  such  word  in  our  ^ 

©  DIICIMCCC     vocabulary  as  trouble.     We  want  to  sell  ;   do  you   want  to  buy  ;  do  £ 

DUwIllbww                 you  want  samples,  quotations,  or  information  of  any  kind  that  \ 

^»  ,    _            =                 -will  be  for  our  mutual  m 

■"■'■-    -"■.'■•"•• 

^  CllOf^CCC    0     Thousands  are  placing  their  confidence  in  us,  who  are  among  the  3 

£  wUwl/biWW    ■               most  successful   business  men.     We  have  capacity  for  receiv-  © 

^  ing   the    support   and    confidence    of  thousands  more.      Our  A 

\  business    is  daily  \ 

i  INCREASING                 _.  S 

I  John  Macdonald  &  Co.  | 

$  Wellington  and  Front  Sts.  East                                               Jj^^^^_ TORONTO  ^ 

i    _    'A 


UNCERTAINTY  IN  THE  CANADIAN  COTTON  SITUATION 
RETAILERS  AND  AN  INSOLVENCY  LAW. 


VOL.    VII.      NO.     11 


TORONTO    AND    MONTREAL. 


NOVEMBER,    lh*>7. 


Lister's  mohair.. 

—       PLUSHES 


.  .  English  flake 


For 


Railway  and  Street  Cars 


MS 

MK 


IS 

S«5 


g  GUARANTEED  TO  BE  THE  BEST  FOR  WEAR 

1 

If  you  are  not  using  them,  try  them,  and  you  will  buy  no  other 

g 

X»*  xir  mx  mr  x«  *ur  *t*  *t  jr  *»*  jmk  mm  xwivw  *»*  hw  *•*  *♦*  *»*  *ik  wk  jmk  at*  at*  x»a  aw  *♦*  aia  aw  aur  aix  aw  aw  a»*  a»n  aw  aw  aw  aw  aw  aw  aw  aw  ai 


aw 
aw 


ii 
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$9.00  DOZ. 

LEADERS 

TWEED  PANTS,  4  Patterns,  Riveted  Buttons,  3  Pockets. 
COWBOY  PANTS,  Heaviest  Weight,  Copper  Rivets. 
OVERALLS,  Extra  Heavy,  Double  Bibs,  Riveted  Buttons, 
.Copper  Rtvets,  Automatic  Fasteners,  large  sizes. 

NAVY  SHIRTS,  Twilled  Flannel,  any  sizes  made  to  order. 
The  pride  of  any  Navy. 

BLACK  SHIRTS,  Extra  Heavy  Sateen,  Nickel  Riveted 
Buttons,  won't  wash  off,  nor  tear  off.  The  best  Black 
Shirt  ever  made  for  a  Mechanic. 

As  fast  as  we  can   make  these  lines  the  orders 
come  for  them.     Your  turn  next. 


.   .  .  MANUFACTURED  BY  . 


Robert  C.  Wilkins 

198  McGill  Street,  MONTREAL. 


Wm.  Simpson, 
Sons  &  Co. 

PHILADELPHIA  and  NEW  YORK. 

Represented  in  Canada  1  y 

DAVID  KAY,  ^  R.  FLAWS  &  SON, 

Frazer  Building,  Montreal.  "   '  Manchester  Building,  Toronto. 

SOLID  BLACK  PRINTS 

Black  and  White  and  Silver  Greys. 

FANCY  PRINTS,  NOVELTIES  and 
3=4  PERCALES 

Wm.  Simpson  &  Sons'  3-4  and  7-8  Satines 

LANCASHIRE    FINE   PERCALES 
BRANDENBURG  CLOTH     .... 

GOBELIN  ART  DRAPERY 

Berlin  Aniline  Past  Black 
and  Colored  Satines   .    .    . 

All  Grades 

TAFFETA  LINING.  SILKALINE 

BERLIN  ART  SHADES,  Etc. 
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,_^ Montreal  and  Vancouver,  B.C. 

Our  travellers  are  now  showing,  for  Spring  Delivery, 
a  very  complete  range  of  samples  of 

CANADIAN,  AMERICAN 
and  ENGLISH 

♦  ♦ 

♦  ♦ 


COTTON  S      | 
<&  . . GOODS  | 


♦  ♦ 

♦  ♦ 

Sole  Selling  Agents  for  Canada  for 

Briggs  Priestley  &  Sons' 

CELEBRATED  DRESS  FABRICS. 

^■♦♦♦♦♦♦♦♦^ 
.     .     ALSO  FOR f 

Emil  Pewny  &  Co.'s  Kid  Gloves 
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CALDECOTT,  BURTON  &  SPENCE 

Giving  up  the  General  Miscellaneous  Business. 


GOING    INTO    SPECIALTIES.  Keeping  in  Touch  with  the  Times. 

ON   December  31st,    1897,  the  old  firm  of  CALDECOTT,    BURTON   &   SPENCE  (started 
1st  January,  1879)  will  be  dissolved.     Mr.  Caldecott  will  retire  after  an  active  business  career 
of  48  years.     Messrs.  Burton  &  Spence  have  formed  a  Joint  Stock  Company  to  take  over  the 
business  of  the  Merchants  Dyeing  &  Finishing  Co.  and  combine  it  with  the  distribution  of  all  classes  of 

DRESS    MATERIALS,  DRESS    LI  IV I  IS  GS  and 

DRESS    TRIMMINGS,  DRESS   ACCESSORIES. 

They  will  do  business  under  the  name  of ... 

"THE  MERCHANTS  DYEING  &  FISHING  CO.,  Limited" 

will  assume  all  the  assets  and  liabilities  of  the  old  firm    and  will  give  to  their  customers  the  same 
liberal  treatment  that  they  have  always    received   from    CALDECOTT.    BURTON  &  SPENCE. 

The  Present  Stock  is  well  assorted  in  ALL  DEPARTMENTS  with  clean  up-to-date 
Goods,  and  from  this  time  it  will  be  OFFERED  AT  SUCH  CLOSE  PRICES  as  to  command  the 
attention  of  the  Trade. 

Business  is  decidedly  improving.  The  sorting  trade  is  good.  Crops  have  been 
good  and  produce  commands  fair  remunerative  prices.  Farmers  need  supplies,  for  they  have  been  very 
economical  buyers  for  some  time.      A  Good  Winter  Trade  lies  before  us. 

OUT     Travellers    have  instructions  what' to  do,   and   it   is    YOUR    INTEREST 

to  see  what  they  can  offer  you. 

LeXter  OrderS  sent  direct  will  have  careful  attention,  and  secure  the  same 
REDUCED     PRICES    as  given  to  our  Travellers. 


Caldecott,  Burton  &  Spence 

46  and  48  Bay  Street,    TORONTO 


DRY    GOODS 
SPECIALISTS 
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The  Merchants  Dyeing  1  Finishing  Co. 


AS   EXPLAINED  in  the  advertisement  of  Caldecott,  Burton  &  Spence,  the  above  business  will 
be  amalgamated  with  their  old  business  and  carried  on  in  two  Departments. 

THE  SELLING  DEPARTMENT  will  be  represented  on  the 
road  by  old  employes  of  Caldecott,  Burton  &  Spence.  We  shall  confine  our  attention  to  Dress 
Goods,  Silks,  Velvets,  Velveteens,  Dress  Trimmings,  Linings  and 
accessories,  Laces,  Veilings  and  Embroideries,  Converting,  Dyeing 
and  Finishing  all  classes  of  British,  French  and  German  Dress  Goods, 
Japanese  Silks,  Surahs,  Satins,  etc.  Being  able  to  buy  goods  in  the  rough,  we  can 
go  to  sources  of  supply  not  open  to  those  who  buy  Dyed  and  Finished  Goods,  we  save  in  the  first  cost 
price,  we  save  in  duty  on  what  is  to  us  raw  material,  we  avoid  bad  shades,  and  also  keep  up  our  stock 
of  good  colors  by  dyeing  weekly  and  continuously  whatever  shades  are  in  demand.  Therefore,  we 
can  give  you  such  value  and  variety  of  style  as  will  make  it  more  profitable  to  you  than  "  direct 
importing."  The  beautiful  effects  produced  by  us  this  year  in  two  color  shot  effects  have 
astonished  the  trade  and  yielded  our  customers  a  handsome  profit. 

We  are  using  the  best  dyes  and  processes  on  all  classes  of  goods,  from  the  lowest  to  the  highest, 
and  our  work  is  reliable.  Our  well-known  Congo  Black,  fast  to  acid,  is  used  on  all  our  Black 
Goods,  and  our  Black  Henriettas  are  the  only  ones  in  Canada  that  will  stand  the  acid  test. 
Our  range  of  Samples  will  be  larger  and  more  complete  than  ever,  and  sufficient  to  confine 
all  styles  to  one  house  in  each  town,  and  we  hope  will  secure  your  orders,  which  will  be  much 
esteemed. 

THE  WORKS  DEPARTMENT  situated  at  Libert>  street  wi" 

as  before,  re-dye  and  re-finish  for  the  Trade 
all  off  shades  in  Dress  Goods,  Silks,  Satins,  Coatings,  Cloakings,  at  the  lowest  prices  consistent  with 
good  work,  and  now  is  the  very  time  when  merchants  should  get  all  their  off  shades  put  into  good 
ones.  Congo  Black  will  also  be  used  on  re-dyes,  or  such  shades  as  may  be  required  and  are  suit- 
able.   The  works  are  also  ready  to  Dye  and  Finish  either  Canadian  or  Foreign  Grey  Goods,  as  desired. 


Encourage  Canadian  enterprise  and  work,  managed  by  young  Canadians,  and  keep  your  money  in 
your  own  country  as  much  as  possible. 
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Oyr  travellers  will  shortly  submit  the  following  lines  for  Spring  and  Sorting  trade. 
Buy  early  and  secure  the  best  patterns  and  prompt  delivery, 


i 


Regatta  and  Outing  Shirts 

Collar  -attached,  to  sell  at  50c .,  ?5c. 

and  $1.00. 

Open   back,  two  collars,  to  sell  at 

75C,  $t  .00,  $1 .25  and  $1 .50. 

White  body,  with  colored  open  fronts, 

to  sell  at  75e.,  $1 .00 and  $1,25. 

Self  body,  open  front,  cuffs  attached, 

at  75c,»  $1.00  and  $1.25. 

Self   body,    white   neck  and  wrist 

bands,  open  front,  to  sell  at  75c, 

$1.00  and  $1.25. 

iite  Shirts— °vr  ows  make 

Will  be  found  exceptionally  good  We 
make  the  celebrated.  "  Anti  Swearing  "Shirt 
which  should  be  worn  by  every  good  citizen. 


English  GunV- 


The  Portland  (Studs>    The  Rival    (Studs) 
The  Premier  {Links)    The  Rtdeau  (Links) 
To  sell  at  25c. 


37  S9.   ^ 


Wolff  &  Glaserfeld's  German  Shirts 

%&:<&'    Shirts  No. ,''MM.... 

Open  Front,  with  Bands. 
Open  Front,  with  Guffs. 
Open  Front  "  Pique"— 

The  LATEST  FAD. 


"      No.  2. 
"     No.  3. 

>lfNo.  o. 


Wolff  &  Glaserfeld's-^rst  e««/ify  coH«rs 

Canadian,  turned  points,  ■%%  and  2%  in, 
Queenstown,  turned  points,  2^ and  2*^  in. 
Amal 6,  roll  points,  2%  and  2}i  in.  } 

Chicd,  Military,  2^  in.  [ 

v.;>:;; ■;':•.      kleetne,  turned  down,  all  si?es  :-$tt^:v:  Regis  Bo^:-r->-:-;^Xv^^^^^>^ 


Rubber  Coats- 

The  Paddock. 
Itltltl    The  Ascot  {leather  piped). 

39S7  Black  Paramatta  with  cape,  woven 
check  lining,  is  UNSURPASSED.     . 

ENGLISH 


Hosiery  Department- 


Absoluiely  stainless  and   Hermsdorf  Dye, 

from  $1  per  doa.  up. 

Black  Cashmere^    375S,  at         •        $2.00 


3-S^ 


"  3765,  silk  foot,    ■    4.00: 

Underwear- 


Balbriggans       .      Natural  Wools 
Self  Cottons  Fancy  Cottons 

No.  3300,  Natural  Wool.  To  sell  at  75c. 

Open  Back,;,  mth   Bands.  No  « f     N         j  R[bh&i  Skin  am}  ^^ 

Neck.  To  Sell  at  $1.00 


'■'■"■'■■"■  '■  Men's  and  Boys*  Bicycle  Goods .     New  shades  in 
Sweaters,  Long  Hose,  Footless  Hose,  Caps,  etc. 


,  j^-  m  *ky  pk  \  €  m  m 

A  varied   and  beautiful  assortment  of  the 


newest  things  for  Xmas  trade. 


Victoria  Bow 
Paris  Ties 

Harvard  Knots 

Derby  and  Graduated  Ties 
The  Finehley  imperial 

COLLARS. 


Strand,  turned  points,  t?^,  2,  2  %,  2^2,  2^  in.,  to  sell  at  15  cents 
:M'$M  m"   to  sell  at  20  eents.      Waterloo,  roll  points, 


2%  in., 


Preston,  turned  points,  2,  2 )$■,  z%y. 
to  sell  at  1 5  cents.     Grafton,  roll : 


points,    2J.4,  2%,  2%  in.,  to  sell  at  20  cents.      The  Colonel  (Military^  -2%  in.,  to  sell  at  20  Cents. 
ALSO    IN    ALL    ABOVE    SHAPES    TO    RETAIL    AT    K>  CENTS— EXTRA    VALUE, 


BOARD    OP    TRADE    BUILDING, 


EXCLUSIVELY 
Men's  Furnishings. 


73  St.  Peter  St.,  MONTREAL 
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IRVING 


an       n      3* 

Collection 
Complete  * 

GENTLEHENS 

AND  *    *  * 
LADIES  *  * 


20  TROMT 

ST,W     rJl 

TORONTO. 
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THE  LITTLEBOROUGH  DYEING 


Telegraphic  Address : 
"DYEING  SUMMIT." 


COMPANY 


Manchester  Offices : 
51  MOSLEY  STREET 


Little-borough  Telephone,  No.  311. 


Manchester  Telephone,  No.  648. 


MOVING  WITH  THE  TJMES. 


RESULTS  SPEAK  LOUDER  THAN  WORDS. 


w 


fsj       ALL      OVER      fn'g. 


Drapers 
Merchants 


should  ask  for  our  Dye,  and 
see  they  get  it   .    .   . 

seek  their  own  interests 
in  stocking  our  Dye. 


..W7.. 


FAST  TO  SUNLIGHT  BLACK 

From  this  date  we  are  producing  the  above  Black 
by  special  process.  Will  not  wear  Green  Or 
Grey.  None  genuine  unless  "  Fast  to  Sunlight 
Black  "  is  stamped  on  the  selvage. 


THE  DRAPERY   WORLD  (LONDON)  SAYS 


"  The  Littleborough  Dyeing  Co.,  Littleborough,  near  Manchester,  dye  most  of  the  leading  makes  or  brands  of  velvets  and  velveteens.  The  dyeing  of  better 
class  goods  until  recent  years  was  monopolised  by  a  few  firms.  Merchants  in  consequence  laboured  under  a  disadvantage  in  many  ways,  but  especially  when 
trade  was  brisk.  Many  a  time  and  oft  have  they  wished  another  firm  of  dyers  would  come  to  the  front,  and  relieve  them  from  their  bondage.  The  Littleborough 
Dyeing  Co.  have  supplied  this  long  felt  want,  and  they  now  rank  as  one  of  the  foremost  dyers  in  the  trade.  During  the  last  ten  years  they  have  been  constantly 
extending  their  plant  and  improving  the  methods  of  production  ;  hence  the  magnificent  proportions  the  works  have  now  attained,  thereby  enabling  them  to  cope 
with  any  sudden  burst  in  the  volume  of  trade.  Merchants  have  found  this  a  great  boon  in  busy  times  ;  no  other  firm  have  done  so  much  to  retain  and  bring 
back  the  trade  which  has  been  taken  from  this  country.  A  plentiful  supply  of  water,  the  latest  machinery,  the  works  fitted  throughout  with  the  electric  light,  and 
the  coal  which  they  consume  procured  from  their  own  mines  adjoining  the  works,  have  all  conduced  to  earn  them  the  well-deserved  distinction  of  being  second 
to  none.  In  addition  to  their  heavy  trade  for  dress  goods  and  suitings,  as  well  as  all  kinds  of  plain  and  fancy  cords  used  for  upholstering,  etc.,  they  are  also 
known  to  be  the  largest  dyers  of  plain  and  corded  velvet  skirt-bindings  in  England  or  elsewhere." 


TRADE  MARK 


Dyers  and  Finishers  of  Velvets, 
Velveteens  and  Cords, 


LITTLEBOROUGH 


REGISTERED. 


near  Manchester,  England. 


WORKS  IN    1887. 
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Willis,  Nelson  &  Co.  1 


Warehousemen  : 


Manufacturers  : 


26  and  28  Queen  St.,  Glasgow 
SCOTLAND 


Peel  St.,  Luton 
Bedfordshire    -    ENGLAND 


DEPARTMENTS-* 


Ladies'  Straw  Hats  and 
Bonnets. 

Ladies',  Children's  and  In- 
fants' Trimmed  Millinery. 

Flowers,  Ostrich  Goods, 
Jets  and  Ornaments. 


Ribbons,  Silks,  Satins  and 

Velvets. 
Veilings,  Laces,  Trimmings 

and  Chiffons. 
Beltings,     Sash     Ribbons, 

Gloves,  etc.,  etc. 


The  Canadian  representatives  of  the  firm  are  now  on  the 
road  with  a  large  and  choice  assortment  of  the  latest  novel- 
ties for  the  Spring  of  1898,  and  merchants  who  study  the 
interests  of  their  business  carefully  cannot  fail  to  see  the 
benefits  of  importing  their  Millinery  direct  from  such  a 
source,  as  no  other  European  firm  show  such  a  complete 
range  of  Millinery  Samples  in  Canada. 

With  a  preferential  tariff  in  favour  of  the  British  Manu- 
facturer, and  the  return  of  more  prosperous  times,  mer- 
chants can  safely  place  liberal  orders  for  the  coming  season. 

Mr.  J.  M.  Hamilton  will  represent  the  firm  in  Toronto 
and  the  west,  while  Mr.  R.  G.  Hamilton  will  represent 
them  east  of  Toronto.  All  orders  given  will  receive  the 
most  careful  attention.      Terms   liberal. 


J.  M.  HAMILTON 


^WiWiWiWiWiWiWiWmWiWiW^ 
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the  .   .   .  SPRING,  1898. 


QAULT  BROS.  CO. 


LIMITED 


MONTREAL 


High  Class 

Dress  Goods 

BLACK  and  FANCY 

Mohairs,  Sicilians,  Crepons, 
Figured  Mohairs  and  Sicilians, 
Changeable  Moreens,   Wool  Moreens. 

VELVETEENS 

All  Wool  Henriettas 
/   Henley  Dress  Serges. 

Our  Dress  Department  is  one  of  the  best  in  Canada,  com- 
prising full  lines  of  Plains  and  Fancies.  Black  Crepons  a  specialty. 
See  our  new   Fancy   Silks. 

N.  B. — We  have  purchased  the  dry  goods  stock  of  Messrs.  Lonsdale,  Reid  & 
Co.  at  a  great  reduction,  consisting  largely  of  Staples.  We  invite  a 
visit,  as  we  do  not  intend  sending  samples  on  the  road.  To  be 
cleared  out  at  low  prices. 

Sole  Agents  for  FOWNES'    CELEBRATED    GLOVES. 
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MONTREAL  AND  TORONTO,  NOVEMBER,   1897. 


No.    1  1. 


NEWS   AND   NOTES   OF   THE   TRADE. 

ECHOES     OF     THE     DRY     GOODS     BUSINESS     FROM     THE    ATLANTIC     TO     THE    PACIFIC. 


From  Special  Correspondence  by  Members  of  the  Staff. 

THE  REVIEW  last  month  visited  Boissevain,  Manitoba,  and 
on  arrival  there  immediately  looked  over  the  town  to  note 
the  improvements  made  since  the  last  visit  in  1896. 

The  most  noticeable  of  these  was  the  solid  stone  block  erected 
by  Mr.  Andrew  Holiday,  general  merchant,  and  recently  occupied 
by  him.  From  an  exterior  view  the  establishment  has  an  appear- 
ance of  solidity  and  the  well-dressed  plate  glass  windows  add  a  busi- 
ness appearance.  The  interior  is  fully  up-to-date  ;  the  woodwork, 
which  is  finished  in  the  natural  color,  is  a  beautiful  whitewood 
selected  in  and  imported  from  Montreal.  The  counters,  shelving, 
office  and  staircase  are  neat  in  design  and  modelled  from  one  of  the 
large  St.  Catherine  street  stores  of  Montreal. 

The  upstairs  is  entirely  devoted  to  millinery,  mantles  and  furs. 
The  large  windows  afford  ample  light,  and  from  the  large  opening 
or  well  in  the  centre  a  complete  view  is  obtained  of  the  different 
departments  of  the  lower  floor. 

Boissevain  is  situated  in  a  rich  agricultural  district  where  the 
majority  of  the  well-to-do  farmers  come  from  Western  Ontario.  A 
drive  through  the  country  reveals  the  progress  that  their  energy  and 
industry  is  accomplishing.  Handsome  stone  houses  are  quite 
numerous,  while  the  outbuildings  are  commodious  and  substantially 
built,  showing  how  rapidly  the  circumstances  of  the  owners  are 
improving. 

In  the  mercantile  line  business  competition  is  keen.  The  firms  of 
E.  Nicol  &  Son,  Morrison  Bros.,  Andrew  Holiday  and  Hunter 
&  Moore,  all  carry  large  stocks  and  are  each  doing  a  brisk  and 
increasing  trade. 

The  Review's  representative  reached  Holland,  Man.,  on  the 
19th  ult.,  and,  as  usual,  noticed  theimprovements  madeduring  the 
year.  The  most  noticeable  is  in  the  establishment  of  W.  R.  Ross, 
general  merchant,  which  has  been  enlarged  and  modernized.  Forty 
feet  has  been  added,  making  the  total  length  100  feet.  The  struc- 
ture is  solid  stone,  two  storeys  high,  and  basement.  The  windows 
are  so  arranged  as  to  distribute  the  light  equally  along  the  entire 
length.  A  neat  office  is  situated  in  the  rear,  from  which  a  view  of 
the  whole  floor  is  obtained.  Mr.  Ross  has  now  a  fine  store,  well 
lighted  and  filled  with  an  attractive  stock. 

While  at  Holland  The  Review  met  Mr.  W.  B.  Macnamara, 
representing  Messrs.  H.  Shorey  &  Co.,  of  Montreal.  He  was  busily 
engaged  taking  orders  for  their  popular  spring  goods. 


purchased  an  interest  in  The  Bridgeburg  Review,  the  thrivino- 
weekly  paper  of  that  town.  Mr.  James  will  manage  the  financial 
department,  which  he  is  so  capable  of  doing. 

Mr.  Louis  Simpson,  manager  of  the  Montreal  Cotton  Co.  at 
Valley  field,  Que.,  states  that  if  the  local  council  grants  the  com- 
pany an  exemption  from  taxation  for  21  years  the  company  will 
extend  and  enlarge  their  factory,  the  work  of  extension  lasting 
over  three  years,  and  greatly  increasing  the  advantages  which  the 
town  now  derives  from  the  works.  During  the  last  nine  months 
the  company  manufactured  one  million  yards  more  of  material 
than  in  the  corresponding  period  of  last  year.  The  extension,  it 
appears,  would  mean  an  outlay  of  gioo.ooo. 


Mr.  James  Tracy,  one  of  Sherbrooke's  most  prominent  and 
successful  business  men,  a  prominent  clothier,  died  last  month  of 
congestion  of  the  brain,  aged  50  years.  Deceased  was  a  justice 
of  the  peace  and  a  member  of  several  fraternal  societies,  and 
always  took  an  active  part  in  public  matters.  He  leaves  a  widow 
and  seven  children  to  mourn  his  loss.  He  was  possessed  of  con- 
siderable property,  and  leaves  his  family  well  provided  for. 

Everyone  is  admiring  the  handsome  plate  glass  front  in  B.  B. 
Manzer's  building,  corner  Main  and  Court  streets,  Woodstock, 
N.B.  A  glass  to  replace  the  one  broken  will  be  in  place  at  once. 
Mr.  Manzer  will  also  set  the  fashion  in  asphalt  sidewalks,  which 
must  force  the  hand  of  next  year's  Town  Council. 


There  have  been  several  important  changes  in  the  staff  of  Geo. 
Craig  &  Co.,  Winnipeg,  lately.  Mr.  W.  E.  Smyth,  manager  of  the 
dress  goods  department,  having  gone  south,  is  succeeded  by  Mr. 
R.  Chambers,  who  has  had  several  years'  experience  in  the  large 
cities  of  the  east.  The  smallware  department  is  managed  now  by 
Mrs.  McPherson,  late  of  R.  Simpson's,  Toronto,  and  the  grocery 
department  is  under  the  management  of  Mr.  F.  E.  Vander  Water, 
for  several  years  with  Mac  Willie  Bros.,  retail  grocers,  of  Toronto. 


One  of  The  Review's  old  friends,    Mr.   John    T.    James,    of 
Bridgeburg,  Ont.,  has  embarked  in  the  newspaper  business,  having 


The  death  by  drowning  of  Mr.  Fred  Cope,  well  known  in 
Simcoe,  Ont.,  as  senior  partner  of  the  firm  of  Cope  &  Young, 
formerly  of  Simcoe  and  Vancouver,  B.C.,  has  aroused  much  sym- 
pathy. Mr.  Cope  had  joined  one  of  the  earliest  expeditions  to  the 
Klondike.  A  telegram  from  Vancouver  says  :  "  Fred  Cope,  who 
was  drowned  while  fording  a  stream  with  a  horse,  was  a  native  of 
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Simcoe,  Ont.  He  settled  here  before  the  fire,  and  was  Vancouver's 
third  mayor,  and  the  most  popular  man  on  the  mainland.  A 
widow  mourns  his  loss." 


Mr.  G.  B.  Ryan,  the  Guelph  dry  goods  man,  is  making  prepar- 
ations for  opening  a  departmental  store  at  Berlin.  This  will  make 
two  departmental  stores  in  Berlin. 


The  T.  Eaton  Co.,  Toronto,  has  purchased  the  property  on 
which  stood  the  building  formerly  occupied  by  J.  N.  McKendry.  It 
is  immediately  to  the  north  of  the  Yonge  street  entrance  to  the  com- 
pany's store,  and  measures  76  by  165  feet.  The  assessed  value  of 
the  land  is  $97,000.  and  the  buildings  are  assessed  for  $23,800, 
making  a  total  value  of  $120,800.  The  price  paid  is  reported  as 
about  $150,000. 

Messrs.  W.  B.  Clark,  jr.,  and  Frank  Mitchell  canvassed  the  dry 
goods  merchants  of  Sarnia  recently  for  signatures  to  a  petition  to  be 
presented  to  the  Town  Council  requesting  that  body  to  pass  a  bylaw 
to  close  all  dry  goods,  gents'  furnishing  and  tailoring  establish- 
ments of  the  town  at  six  o'clock  every  evening  of  the  week  except 
Saturday  evenings.  A  majority  of  the  above  named  merchants 
signed  the  petition  and  the  indications  are  that  the  early  closing  by- 
law will  again  be  in  force  in  Sarnia  in  the  near  future. 


The  late  George  Richard  Renfrew,  the  furrier,  who  died  at  Bail- 
don,  England,  in  September,  left  an  estate  of  about  $200,000,  the 
principal  part  of  which  is  in  Quebec.  Application  was  made  in  the 
Surrogate  Court  last  week  for  probate  of  the  will.  It  disposes  of 
an  Ontario  estate  of  $66,476.35,  divided  as  follows  :  Stocks,  $63,- 
880.77  ;  book  debts,  $2,595.  The  will  was  made  on  February  7, 
1893.  The  personal  effects  of  the  late  Mr.  Renfrew  are  bequeathed 
to  his  wife.  To  each  of  six  children,  Allen  Edward  Renfrew  ; 
Walter  Charles  Renfrew  ;  Mrs.  Selwyn,  of  Shipley,  England  ;  Mrs. 
Edward  Schwartz,  of  Quebec  ;  Alice  Maude  Renfrew  and  Gordon 
Campbell  Renfrew,  the  will  leaves  $30,000,  making  an  aggregate 
sum  of  $180,000.  The  business  premises  on  Buade  street,  Quebec, 
are  left  to  the  son,  Allen  Edward  Renfrew.  The  remainder  of  the 
estate,  of  whatever  nature,  is  left  to  the  wife  of  the  deceased  as  uni- 
versal residuary  legatee.  His  wife  and  his  two  sons,  Allen  Edward 
Renfrew  and  Walter  Charles  Renfrew,  are  made  executors  of  the 
will. 


Mr.  W.  D.  Greenshields,  of  the  house  staff  of  S.  Greenshields, 
Son  &  Co.,  was  married  on  October  30th  to  Miss  Home,  of  Mont- 
real. On  the  evening  before  his  marriage  Mr.  Greenshields  was 
the  recipient  of  a  handsome  present  from  his  fellow  employes,  in 
the  shape  of  a  suite  of  drawing-room  furniture,  accompanied  by  the 
good  wishes  of  every  employe  in  the  house.  Mr.  Greenshields  is 
extremely  popular  amongst  his  associates,  and  The  Review  joins 
with  them  in  wishing  him  all  prosperity  and  success. 


Considerable  surprise  is  felt  in  trade  circles  over  the  fact  that 
the  contract  for  blankets,  etc.,  for  the  Hudson  Bay  Co.  has  been 
awarded  to  an  English  firm.  For  some  years  past  this  contract  has 
been  filled  by  the  Standard  Woolen  Co.,  and  it  is  understood  that, 
so  far  as  quality  went,  their  goods  gave  complete  satisfaction.  The 
lower  duty  provided  by  the  preferential  clause  in  the  new  tariff, 
however,  now  permits  these  goods  to  be  imported  and  sold  much 
cheaper  than  formerly,  so  that  it  is  almost  impossible  for  the  Can- 
adian mills  to  meet  outside  competition. 


Mr.  Michael  O'Donnell,  a  well-known  business  man  of  Toronto, 
died  suddenly  of  heart  failure  the  other  day  at  the  Rossin  House, 
which  had  for  some  time  been  his  residence.  He  was  for  years  in 
the  dry  goods  business,  and  carried  on  business   at    182   and    184 


Yonge  street,  the  premises  since  then  occupied  by  Sutcliffe  &  Sons. 
He  was  extremely  successful,  and  was  a  large  owner  of  real  estate. 
He  retired  from  active  business  some  ten  or  fifteen  years  ago. 


S.  Greenshields,  Son  &  Co.  report  a  brisk  demand  for  Emil 
Pewny  &  Co.'s  gloves,  and  state  that  numerous  repeat  orders  have 
been  received. 

M.  Martin,  formerly  of  Donley  &  Martin,  Aylmer,  will  have 
charge  of  the  staple  department  in  Robertson,  Lindsay  &  Wilcox's 
new  store,  St.  Thomas,  Ont. 

S.  Greenshields,  Son  &  Co.  report  that  Priestley's  dress  fabrics 
are  leading  the  trade  here,  as  they  do  in  England  and  the  United 
States,  and  that  the  demand  is  very  great. 

James  Waddell,  men's  furnishings,  Petrolia,  Ont.,  is  having  a 
visit  from  his  brother,  Chalmers  Waddell,  who  has  been  engaged 
in  business  in  Australia  for  20  years. 


S.  Greenshields,  Son  &  Co.  have  a  tremendous  stock  of 
novelties  in  plated  goods  tor  the  holiday  trade.  These  goods 
are  selling  remarkably  well,  and  the  orders  received  are  more 
numerous  than  last  year. 


We  notice  in  a  Montreal  daily  paper  an  advertisement  for  night 
operators  from  the  Alaska  Feather  &  Down  Co.  for  their  factory  on 
Guy  street.  The  demand  for  the  Puritas  comforters  m  ust  have 
exceeded  the  company's  expectations,  for  other  manufacturers  are 
laying  off  hands  at  this  season. 


On  October  23rd  the  warehouse  occupied  by  Kyle,  Chees- 
brough&  Co.,  St.  Helen  street,  Montreal,  had  a  narrow  escape  from 
destruction  by  fire.  The  adjoining  building,  tenanted  by  J.  &  R. 
Smith,  took  fire  by  some  unknown  means  and  the  flames  rapidly 
spread  next  door.  The  prompt  arrival  of  the  fire  brigade  prevented 
any  serious  damage  being  done. 


The  Dominion  militia  clothing  contract  has  been  awarded  aj 
Ottawa.  L.  H.  Boisseau  &  Co.,  of  Montreal,  have  been  the  most 
successful  tenderers.  They  get  about  $60,000  worth  of  the  work. 
Mr.  Marsolais,  of  Montreal,  gets  about  $10,000.  Z.  Paquet,  of 
Quebec,  gets  the  contract  for  caps  and  gauntlets. 


The  creditors  of  the  White  House  Trading  Co.,  Limited,  dry 
goods,  of  Rossland,  met  in  Toronto  Oct.  29,  when  an  extension 
was  obtained  at  three,  six  and  nine  months.  The  statement 
showed  a  nominal  surplus  of  $15,171,  the  liabilities  amounting  to 
$13,628,  with  assets  of  $28,800.  The  assets  were  shown  to  consist 
of  stock  $26,000,  realty  $2,000,  fixtures,  $500,  and  book  accounts 
$300.  The  company  was  formed  in  March,  1897,  with  a  capital 
stock  of  $40,000.  The  heaviest  creditors  are  Toronto  houses, 
there  being  18  firms  interested. 


The  creditors  of  A.  E.  Ham  &  Co.,  retail  dry  goods,  Chatham, 
held  a  meeting  yesterday  afternoon  at  the  office  of  Mr.  Joel  Hall- 
worth,  Toronto.  The  statement  presented  was  a  favorable  one, 
the  estate  showing  a  nominal  surplus  of  $432-33-  The  total  assets 
were  $27,660.06,  and  liabilities  were  $27,227.73.  Mr.  Ham 
offered  60c.  on  the  dollar  cash,  and  the  creditors  accepted  this. 
The  compromise  was  a  very  satisfactory  one  to  the  creditors. 
Among  the  principal  creditors  are:  Stewart  &  McDonald,  Glasgow, 
$11,666. 30;  James  McCreery,  New  York,  $1,443.70  ;  the  Gault  Bros. 
Co.,  Montreal,  $3,279.29;  Robert  Harrower,  Montreal,  $621.72; 
Hermann  H.  Wolff  &  Co.,  Montreal,  $287.92  ;  Thibaudeau  Bros. 
&Co.,  $234.01  ;  S.  Greenshields,  Son  &Co.,  Montreal,  $177.88  ; 
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Flett,  Lowndes  &  Co.,  Toronto,  5810.52  ;  John  Northway   &   Son, 
Toronto,  5396.90;   Gordon,  Mackay  &  Co.,  Toronto,  5329.29  ;   S. 
F.  McKinnon  &   Co.,  Toronto,    5302.99;    R.  C.  Struthers  &  Co.,' 
London,  52,556.83  ;  John  Marshall  &  Co.,  London,  5215.60. 

C.  P.  England,  of  C.  P.  England  &  Co.,  general  mer- 
chants, Dunham,  Que.,  was  in  Montreal  last  month  and  called  on 
The  Review.  Mr.  England  says  trade  during  October  has  not 
been  as  brisk  as  was  expected.  The  fine  warm  weather  has  not 
been  conducive  to  buying  heavy  fall  goods,  and  the  trade  for  that 
month  is  somewhat  behind  last  year.  The  outlook,  however,  is 
encouraging.  The  crops  are  abundant  and  cheese  has  had  a  good 
sale,  so  that  a  very  satisfactory  winter's  trade  may  be  looked  for- 
ward to. 

Thos.  Symington  &  Co.,  of  Sarnia,  intend  to  erect  a  two-storey 
addition  to  their  present  ample  premises,  the  expansion  of  business 
rendering  more  accommodation  necessary.  When  the  new  build- 
ing is  completed  Mr.  Symington  will  have  the  longest  store  in 
Ontario,  having  frontages  on  two  streets.  His  success  in  business 
is  thoroughly  deserved. 


C.  S.  Ellis,  of  Sarnia,  is  remodelling  his  store  premises.  It  is 
the  intention  to  raise  the  second  and  third  storey  floors,  and  other- 
wise enlarge  and  improve  the  building.  A  great  transformation 
will  take  place,  and  when  completed  Mr.  Ellis  will  have  one  of  the 
finest  stores  in  Ontario.      His  enterprise  is  to  be  commended. 


ALL    ABOUT     BELTS. 

Instead  of  dropping  off  as  the  fall  advanced  the  demand  for  belts 
has  remained  steady,  and  if  anything  is  even  more  active  in  black 
and  dark  colored  leather  goods.  The  prevailing  fashion  of  Russian 
blouses  has  been  the  main  reason  for  the  demand,  ladies  now  hav- 
ing at  least  two,  and  often  three,  as  they  have  them  to  match  the 
cloth  of  the  costume,  the  braiding,  which  is  generally  a  different 
shade  or  black,  and  in  the  case  of  the  really  up-to-date  fair  ladye, 
to  match  the  gloves,  than  which  no  fancy  of  the  hour  has  added 
more  to  the  dressy  appearance  of  a  lady's  outdoor  costume. 
Rrophy,  Cains  &  Co.  have  just  received  a  stock  of  leather  belts  in 
standard  prices  in  whites,  blacks,  tans,  and  colors.  They  are  also 
showing  a  large  and  varied  range  for  delivery  on  Oec.  i,  specially 
bought  for  the  Xmas  trade,  and  in  a  few  days  will  have  out  their 
complete  range  of  samples  of  English,  French,  and  American  belts 
for  spring,  1898,  which  will  surpass  anything  they  have  ever  shown 
heretofore. 


Black  tips  are  in  exceptionally  good  demand.  The  D.  McCall 
Co.,  Limited,  have  a  large  supply  on  hand.  Write  them.  Your 
order  will  receive  prompt  attention. 

S.  Greenshields,  Son  &  Co.,  offer  a  rare  chance  to  the  trade  to 
secure  ginghams  at  a  reduction.  They  have  purchased  a  lot  of 
5,000  pieces  and  are  selling  them  at  two  cents  per  yard  less  than  the 
manufacturers'   price. 


THE    INCOMPLETE    ANGLER. 
John  Bull  :   "  I  don't  seem  to  be  doing  as  well  as  I  did." 
TOE.  Chamberlain. — "  Well,  if  you  want,to  get  the  better  of  those  foreign  chaps,  you  must  choose  your  fly  to  suit  the  fish — as  they  do." — Punch. 
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WINDOW   DRESSING. 

DIFFERENCE    BETWEEN    PARIS    AND    LONDON    WINDOWS. 

THE  London  Drapery  World  compares  the  dressed  windows  of 
these  two  great  cities  and  gives  some  instructive  pointers  in 
doing  so.  In  London  one  cannot  help  occasionally  feeling  that  it 
is  the  habit  to  put  perhaps  a  little  too  much  in  the  window,  and  to 
produce  an  effect — however  skilfully  the  mass  of  material  is  ar- 
ranged— under  the  circumstances,  of  a  little  too  much  choice  and  a 
conviction  on  the  part  of  the  would-be  purchaser  that  the  window 
is  not  only  a  trifle  too  full  to  be  altogether  pleasing,  but  that  selec- 
tion is  rendered  rather  more  difficult  than  facilitated  by  the  variety 
of  goods  shown. 

In  Paris  it  is  quite  the  reverse,  and  the  main  object  appears 
always  to  be  to  make  everything  perfectly  clear  and  distinct  by  treat- 
ing the  window  in  as  simple  a  manner  as  possible,  sometimes  even 
very  nearly  approaching  severity.  A  point  is  made  of  some  special 
article  which  forms,  so  to  say,  the  "  motive  "  of  the  display,  and 
it  is  laid  out  in  a  sort  of  design,  rather  sparsely  perhaps  than  other- 
wise, but  with  a  general  effect  which  is  decidedly  both  striking  and 
attractive.  One  very  rarely  sees  a  window  so  full  of  goods  in  Paris 
as  one  is  accustomed  to  in  London,  and  yet  the  tone  and  character 
of  the  business  are  fully  expressed  in  what  there  is,  and  the  quality 
and  finish  of  the  goods  well  represented — although  by  a  judicious 
choice  of  articles  and  taste  in  the  arrangement  of  them  it  is  intended 
to  just  leave  enough  to  the  imagination  to  stimulate  curiosity  instead 
of  satisfying  it.  On  the  whole  there  is  considerable  relief  to  the 
eye  in  looking  in  the  average  Parisian  shop  window  compared  with 
the  rather  bewildering  experience  of  London,  and  if  one  may  be 
allowed  to  make-  a  suggestion  it  is  possible  that  from  the  very 
novelty  of  the  thing  a  window  of  a  good  shop  in  London  dressed 
in  the  Parisian  style  would  be  very  attractive  and  well  worth  the 
trouble  of  the  experiment. 

It  must  be  confessed  that  at  first  blush  the  plainness  of  the 
windows  in  Paris  has  rather  a  disappointing  effect  after  being 
accustomed  to  the  amplitude  of  London  in  that  direction,  but  that 
is  easily  explained  by  all  being  alike  and  the  contrast  with  those  of 
London  being  so  great.  A  Parisian  shop  window  too  full  would 
shock  and  offend  the  public  eye  and  do  the  shop  more  harm  than 
good.  A  plain  window  in  London  would,  on  the  contrary,  be 
rather  a  novelty  in  an  ordinary  establishment,  but  in  good  hands 
it  would  be  very  distinctive.  In  bad  hands  it  would  run  a  sad 
risk,  perhaps,  of  being  thought  sparse  and  possibly  of  being  con- 
demned as  poverty-stricken. 


DIFFICULTIES    OF    A    DRESS    GOODS    WINDOW. 

Now  is  the  time  when  the  strongest  efforts  in  your  dress  goods 
displays  are  necessary,  and  to  show  the  dark,  rich  effects  of  the 
fall  and  winter  fabrics  is  quite  a  different  task  from  showing  the 
light  and  dainty  summer  goods,  and  one  that  requires  a  little  more 
thought  and  preparation. 

The  majority  of  dress  goods  windows  are  unsatisfactory  alike  to 
the  window  dresser,  the  merchant  and  the  trade.  The  various 
shades,  patterns  and  weaves  are  not  discernible  from  the  exterior. 
The  window  dresser  at  work  inside  a  well-lighted  window  arranges 
the  goods  with  great  care,  but  when  he  goes  outside  to  view  the 
result  he  generally  meets  with  disappointment.  The  reflected  light 
kills  the  effect  and  he  can't  seem  to  overcome  it. 

The  secret  is  all  in  the  background.  Dark  goods  with  an 
ordinarylbackground,  such  as  wood  panelling  and  mirrors,  will  not 
give"the|desired|result.  Nothing  but  a  light  or  white  background 
willjjbring  out  the  desired|  .effect.  Light  from  the  rear  should  be 
excluded  as  much  as  possible,  and  the  best  results  will  be  obtained 
by|roofing  overjthe.top  of  the  window  with  the  same  material  used 
in  draping  the  background. 

It  i§  a  very  common  thing  to  Jsee  the  background  qf  a  dress 


goods  window  hung  with  dark  dress  goods,  yet  nothing  will  kill 
the  effect  of  a  window  more  effectively.  Try  the  white  background 
on  your  next  window  and  note  the  difference. 

In  showing  the  dark  fall  goods  care  should  also  be  taken  not  to 
overcrowd  in  the  endeavor  to  show  a  large  number  of  patterns. 
Show  what  you  do  show  well  and  change  often  is  a  much  better 
policy. 

Display  in  the  interior  of  the  store  is  also  very  important. 
Exhibit  your  dress  goods  in  such  a  manner  as  to  tempt  the 
customer  who  merely  comes  to  make  a  light  purchase  in  some  other- 
department.  If  it  doesn't  induce  her  to  purchase  a  dress  pattern 
to-day  the  memory  of  the  attractive  appearance  of  the  goods  may 
lead  her  to  call  again.  Constant  effort  in  this  direction  cannot  fail 
to  produce  pleasing  results. 

In  handling  the  cloak  and  garment  windows  the  same  difficulties 
exist  as  in  the  dress  goods,  and  they  can  be  overcome  in  the  same 
manner. 

If  you  have  a  millinery  department  and  are  short  of  window 
space  a  happy  combination  may  be  arranged  by  displaying  hats 
with  dress  goods  or  silks.  A  few  attractive  or  dainty  millinery 
stands  should  be  used  for  this  purpose.  Avoid  the  use  of  the  old- 
style  wooden  millinery  stands  for  such  display,  as  the  entire  show 
is  cheapened  by  them.  A  few  gloves  laid  upon  the  dress  goods  will 
also  add  to  the  general  appearance. 


WINDOW    PIECES    FOR    THE    HOLIDAYS. 

A  funny  window  piece  is  often  a  good  investment.  This  is 
especially  so  it  you  carry  sm(ffl  fancy  articles  for  presents  and  can 
make  up  a  window  s^oy^ng^ 
some  of  them.  The 
inspected  some  of  Nerl 
Co.'s  window  pieces  t 
day  in  their  Toronto  vrar< 
Some  are  very  laughable.  There 
is  a  negro  leaning  a«x_a_fence, 
the  fence  being  a  blank  space 
for  a  window  advertisement. 
The  negro's  head  wags  from 
side  to  side  and  his  hands  keep 
pointing  down  at  the  notice 
space.  A  feature  about  these 
window  pieces  is  that  when 
wound  up  they  will  go  for  six 
or  eight  hours,  so  that  the 
dealer,  on  a  busy  day,  is  not 
obliged  to  keep  running  to 
the  window  to  wind  up  the 
toy 


A  Window  Piece. 
Figures  of  a  frog  in  human  attire,  a  brownie,  and  a  donkey, 


all  wagging  heads  or  moving  limbs  when   wound  up,   are  other 
features  of  this  line. 


NOVEL    DRESS    GOODS    DISPLAY. 

It  is  not  often  that  anything  suggests  itself  in  connection  with 
dress  goods  from  which  anything  like  a  novel  display  can  be 
developed.     Dress  goods  are  a  line  that  won't  stand  horse  play. 

A  department  store  hit  upon  a  happy  idea  for  lending  novelty 
to  the  dress  goods  window,  and,  having  the  best  of  facilities  for 
carrying  it  out,  the  display  was  a  decided  success.  The  large 
corner  window,  running  twenty  feet  each  way  from  the  corner, 
was  fitted  up  in  a  most  realistic  manner  to  represent  a  dress  goods 
department.  There  was  the  counter  and  the  shelving  back  of  it, 
piled  with  the  most  seasonable  fabrics.  Four  or  five  clerks  (wax 
figures)  were  waiting  on  lady  customers,  a  half-dozen  of  whom  were 
in  the  foreground  of  the  window.  Two  of  the  ladies  were  accom- 
panied by  their  little  girls,  and  a  floor  walker  also  added  to  the 
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naturalness  of  the  scene.  This  was  the  most  legitimate  kind  of 
novelty  display.  It  gave  an  excellent  opportunity  to  display  the 
goods,  and  there  was  nothing  out  of  harmony  with  the  line  of 
goods  or  that  detracted  the  least  from  the  purpose  of  the  display. — 
Chicago  U.  G.  Reporter. 


TICKETS   ON    BOYS     CLOTHING. 

An  idea  not  altogether  new,  but  new  enough  to  deserve  atten- 
tion, and  better  developed  than  ever  before,  has  been  introduced 
into  a  display  of  boys'  clothing  by  a  department  store.  Instead  of 
one  or  several  large  signs,  a  small  one  was  placed  on  each  suit,  or 
dummy,  of  which  there  must  have  been  fifty  in  the  window.  The 
cards  were  four  by  six  inches  in  dimensions,  and  the  wording  on 
each  was  terse  and  well  printed.  There  were  very  few  poor  cards 
in  the  collection.  The  best  are  given  here  :  "  Boys'  delight," 
"  Material  and  cut  perfect,"  "  Such  patterns  are  in  demand," 
"Choice  pattern  and  well  made,"  "Excellent  workmanship," 
"Boys'  choicest  patterns,"  "Pleasing  the  lads  and  mothers," 
"  Few  only  as  rare  as  this,"  "  Highly  appreciated  by  boys," 
"Good  to  wear,  hard  to  tear,"  "  New  designs,"  "  Made  for  wear 
not  tear,"  "Boys  delight  in  this,"  "Worn  by  dressy  lads," 
"  Fashionable  and  durable,"  "  For  up-to-date  lads,"  "  Few  to 
compare  with  this,"  "Made  of  lasting  material,"  "Rare  and 
novel,"  "  Quality  and  cut  unsurpassed,"  "Our  aim  is  to  please 
the  boys,"  "  Made  of  resisting  material,"  "Irresistible  for  wear 
and  for  purchase,"  "Pride  of  the  loom,"  "  Foremost  in  quality, 
rearmost  in  price." — Chicago  D.  G.  Reporter. 


WINDOW  NOTES. 

An  enterprising  retail  firm  in  Montreal,  dealing  in  men's  fur- 
nishings, have  a  clever  contrivance  foi  displaying  collars,  ties,  etc. 
It  consists  of  several  brass  rods  attached  to  a  sprocket  chain  which 
is  connected  with  a  small  electric  motor.     When  the  current  is 


turned  on  the  rods  revolve  slowly,  showing  the  goods  to  great 
advantage.  The  machine  is  simply  and  cheaply  made  and  at  the 
same  time  gives  one  of  the  best  window  displays  imaginable. 

Bryson,  Graham  &  Co.,  proprietors  of  one  of  Ottawa's  big 
retail  stores,  evidently  employ  an  up-to-date  window  dresser.  In 
one  of  their  windows  recently  Tin:  REVIEW  noted  a  display  which 
should  prove  a  valuable  advertisement  for  the  "  D.  &  A."  corsets. 
Miss  Canada,  wearing  one  of  these  corsets  and  draped  in  the  Union 
Jack,  is  fencing  with,  and  easily  worsting,  Miss  America,  who 
wears  a  corset  of  inferior  American  make.  The  story  is  told  by  a 
card  in  the  foreground  reading  "Canada  outpoints  the  United 
States  in  corsets." 

THE  LITTLEBOROUGH  DYEING  CO. 

A  correspondent  of  The  Dry  Goods  Review  writes  thathehas 
recently  paid  a  visit  to  the  Littleborough  Dyeing  Co.,  of  I.ittle- 
borough,  nr.  Manchester,  England,  and  he  gives  us  some  interest- 
ing particulars.  It  seems  that  the  successful  dyeing  of  velveteens, 
upon  which  and  kindred  goods  this  firm  is  entirely  engaged,  is  not 
a  business  which  can  be  entered  upon  lightly.  Thus,  until  recently, 
the  dyeing  of  good-class  cloth  was  in  the  hands  of  only  a  few  firms 
which  had  been  established  for  a  great  number  of  years  and  which 
were  in  a  position  to  perhaps  do  more  than  hold  their  own  when 
dealing  with  their  customers.  Something  over  ten  years  ago,  the 
Littleborough  Dyeing  Co.  entered  the  field  and  made  a  serious  bid 
for  business.  It  was  welcomed  by  the  merchants,  and  has  grown 
amazingly,  extensions  having  been  made  from  time  to  time,  and  ex- 
tensive additions  have  just  been  completed.  Our  correspondent  re- 
ports that  the  proprietor  makes  no  idle  boasts  about  his  work  lick- 
ing creation,  but  that  he  maintains  that  he  can  equal  the  best  work 
any  firm  can  do,  and  that,  taking  work  and  price  together,  he  can 
always  offer  best  value.  The  rapid  growth  of  this  business  satisfies 
our  correspondent  that  the  proprietor  must  be  right. 


Your  Sorting  Orders 


for  the  following  lines  will  be  filled  promptly  by  us : 


Flannels 
Flannelettes 
Velveteens 
Men's  Neckwear 
Overalls,  special 


HOSlery,  Ladles'  and  Children's 

Men's  Half-Hose 
Gloves  and  Mitts 
Wool  Yarns 
Berlin  Wools 


We  call  attention  to  the  very  attractive  line  of  Valenciennes,  Irish  Point  and 
Oriental  Laces  now  being  shown  by  our  Travellers  for  Spring.  Place  Orders 
early.      A  big  trade  will  be  done  in   Laces  next  season. 


Knox,  Morgan  &  Co. 


Hamilton,  Ont. 
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Better  than  ever. 


FOR 


SPRING,    1838, 


We  will  show  the  most  complete  range  of 
handsome  Dress  Goods,  Silks,  etc.,  ever  shown 
in  Canada. 

IN  BLACK  GOODS 

Our  display  will  include  all  that  is  rich,  new 
and  beautiful. 


See  the  Samples  of  Fancy  Cotton  Goods,  Underwear,  etc.,  etc.,  that  our  travellers 

are  now  showing  for  next  season. 


Brophy,  Cains  &  Co.    23  st.  Helen  street,  Montreal. 


THE     MAN     ON    THE     ROAD. 

INTERESTING    REMINISCENCES    OF    HOW    CAREFUL    BUYERS 
PURCHASED   GOODS. 
For  The  Dry  Goods  Review. 

SAID  an  old  dry  goods  man  the  other  evening,  while  enjoying  a 
chat  and  smoke  previous  to  retiring  for  the  night  :  "  There 
is  no  doubt,  in  my  mind,  a  great  many  failures  have  been  brought 
about  by  the  indiscretion  of  travelers  selling  too  much  stuff  to 
people  who  had  not  the  output  for  the  goods.  Many  of  the  soundest 
people  I  sell  to  to-day  began  handling  dry  goods  in  a  small  way. 
Let  me  give  you  an  instance  or  two  of  what  I  mean.  Fifteen  years 
ago  a  young  fellow  started  business — well,  you  could  hardly  call  it 
business,  for  his  entire  stock  was  about  $200  in  groceries,  but  they 
were  paid  for. 

"There  was  only  one  other  store  in  the  place,  but  there  were 
two  or  three  saw  mills  around  the  village  and  considerable  money 
was  paid  out  every  month.  The  store  already  there  did  business 
on  the  old  fashioned  '  one  per  cent.'  plan  ;  shirts  and  drawers  that 
cost  $6  dozen  pieces  were  sold  at  $2  a  suit.  I  made  enquiries  about 
the  habits  of  young  Snider  and  found  out  he  was  close,  saving,  and 
almost  penurious  in  his  habits.  In  conversation  with  him  I  found 
he  had  worked  for  a  firm  in  western  Ontario  and  knew  something 
about  dry  goods.  I  sold  him  a  small  well-assorted  parcel  suitable 
for  the  place. 

' '  The  house  refused  to  ship  it,  as  he  had  no  rating — in  fact  was 
not  known.  He  hardly  had  a  chance  to  be  '  known  '  as  the 
old  gentleman  in  the  other  store  did  the  reporting  for  the  mercantile 
agency  people.  However,  I  induced  the  house  to  ship  the  parcel 
which  he  paid  for  in  30  and  60  days.  We  had  letter  orders  and 
remittances  from  hiin  every  month.  His  trade  kept  growing,  for 
he  sold  goods  for  cash  at  prices  the  people  around  there  were  not 
accustomed  to.  By  the  end  of  the  first  year  the  house  was  only 
00  glad  to  fill  a  five  or  six  hundred    bill  for  him.      I  introduced  a 


shoe  and  clothing  house  to  him.  The  consequence  is,  to-day 
he  can  buy  all  the  goods  he  wants  and  wherever  he  likes.  He  is 
now  well  rated  and  prosperous,  but  the  old  firm  who  refused  at  first 
to  rate  him  are  now  out  of  business.  No  doubt  he  also  will  pass 
away  ;  his  sons  will  start  where  he  leaves  off  with  good  credit.  The 
chances  are  they  will  spread  out  and  eventually  go  under — such 
is  the  history  of  trade  in  this  country. 

"  Another  case  I  remembered.  Eighteen  years  ago  I  wanted  to 
open  an  account  in  a  village.  Two  men  were  in  business,  but 
neither  of  them  was  any  use.  In  the  village  was  an  intelligent 
level-headed  widow  lady  with  a  young  family  ;  she  carried  a  small 
stock  of  tinware  and  groceries.  It  was  Saturday  evening  when  I 
called  on  her.  She  came  across  to  the  sample  room  and  bought  a 
small  but  carefully  selected  line  ot  goods.  She  heard  the  clock 
strike  twelve.  She  stopped  right  there  ;  wouldn't  buy  another  cent, 
being  an  old-fashioned  Presbyterian.  She  said  there  would  be  no 
luck  in  goods  bought  on  a  Sabbath  morning.  That  woman  has 
now  retired  from  business  ;  she  educated  her  family,  started  her 
sons  in  business  and  has  sufficient  to  keep  her  for  life.  To  show  how 
she  worked  and  struggled,  I  have  known  her  take  an  order  for  half 
a  dozen  flannel  shirts  in  the  afternoon,  sit  up  all  night  running  the 
sewing  machine  and  deliver  them  next  day.  I  sold  her,  after  that 
Saturday  night,  forty  thousand  dollars  worth  of  goods  and  am  sell- 
ing her  boys  to-day.  I  hardly  ever  knew  a  failure,  in  my  twenty- 
five  years  experience,  of  people  who  began  in  a  small  way,  worked 
hard  for  what  they  now  own,  which  has  cost  them  years  of  toil  and 
self-denial.  These  people  are  always  safe  to  sell  goods  to,  for  they 
never  fail."  Tom  Swalwell. 


We  are  advised  by  theD.  McCall  Co.,  Limited,  that  they  have 
received  a  large  shipment  of  black  velvets  and  will  be  able  to  meet 
the  demand  for  these  desirable  goods  for  some  time. 
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We  will  clear  out, 

as  usual,  before  stock-taking  at  end  of  November,  all  balances  of 

FALL  and  WINTER 

Dress  Goods,        Cape  Cloths,        Ulsterings 

Cloakings,  Mantlings, 


ALSO 


Underwear,      Hosiery,      Gloves,      Fancy  Woolens 

AND 

Rugs,      Blankets,      Flannels,  etc.,  etc. 


We  have  just  received  a  few  hundred  pieces  of  Fancy  BlOUSe  and 

Dress  Silks  for  the  Holiday  Trade 

AND 

Several  Cases  of  Fancy  Handkerchiefs 
Embroidered  Pochettes  a^  Handkerchief  Satchets 


23  St.  Helen  St., 

J10NTREAL 


Brophy,  Cains  &  Co. 


NOTES    FOR     BUYERS. 

THE  Canada  Fibre  Co.,  of  Montreal,  are  offering  a  special  drive 
in  sateen,  frilled,  cotton-filled  cushions,  size  16x16,  to  be 
retailed  at  52.90. 

Kyle,  Cheesbrough  &  Co.  have  received  another  lot  of  the 
"coiffure"  comb,  and  are  now  in  a  position  to  fill  all  orders. 

Satchet  handkerchief  holders  are  a  Christmas  novelty  just  out 
and  shown  by  Brophy,  Cains  &  Co.  They  sell  on  sight  and  retail 
at  a  profit  at  25,  35  and  50c. 

The  Gault  Bros.  Co.  are  calling  attention  to  their  magnificent 
range  of  dress  goods  in  all  shades  and  qualities.  Intending  pur- 
chasers are  invited  to  delay  their  buying  until  they  have  had  an 
opportunity  of  seeing  samples. 

Before  buying  your  balbriggan  underwear  you  should  see  the 
lines  shown  by  Brophy,  Cains  &  Co.,  especially  their  146  to  retail 
at  $  1  per  suit  up,  and  their  154  for  a  higher  price.  Their  whole 
range,  however,  is  well  worth  seeing  and  considering  by  careful 
buyers. 

Kyle,  Cheesbrough  &  Co.  report  a  big  run  on  shot  silks.  They 
have  received  a  consignment  of  shot  taffeta  and  glassy  silks, 
recently  purchased  by  their  European  buyer,  including  a  number 
of  pretty  effects,  and  are  now  able  to  offer  the  trade  some  decided 
novelties. 

In  confirmation  of  advance  fashion  reports  from  Europe,  Kyle, 
Cheesbrough  &  Co.  note  a  decided  demand  for  imitation  fur  trim- 
mings and  edgings.  These  goods  are  likely  to  be  a  great  deal 
worn  during  the  coming  season  and  retailers  will  do  well  to  see 
that  they  have  a  supply. 

In  their  oriental  laces  for  spring,  Brophy,  Cains  &  Co.  have 
struck  a  bonanza.  Their  orders  show  that  these  are  the  coming 
laces,  having  apparently  almost  entirely  superseded  the  cotton  dress 


laces  in  vogue  the  last  year  or  two.  Silk  chantilly  laces  are  also 
selling  very  freely,  and  B.,  C.  &  Co.  show  an  immense  range  in 
black,  cream,  butter  and  white. 

The  Montreal  Cotton  Co.  have  commenced  making  binders' 
cloths  for  bookbinding,  and  samples  are  now  out.  The  cloths  are 
made  in  five  colors,  and  are  said  to  be  of  excellent  quality. 

The  Canada  Fibre  Co.,  of  Montreal,  are  in  the  field  with  a 
number  of  novelties  as  well  as  their  usual  staple  lines,  including 
down,  cotton  and  wool  comforters,  cushions,  etc.  Their  down 
quilt  to  retail  at  #3  is  having  a  big  sale,  while  their  "Arctic" 
down  cushion  selling  at  $3.25  a  dozen  is  a  leader  in  its  line. 


CANADIAN  GOODS  STAND  THE  TEST. 

The  Montreal  Cotton  Co.  have  no  reason  to  be  ashamed  of  the 
CToods  manufactured  by  them.  A  Montreal  house  recently  import- 
ed a  quantity  of  English  satines,  which  in  appearance  were  quits 
equal  to  the  product  of  the  Montreal  Co.'s  mill.  The  test,  how- 
ever, was  tried  of  washing  both  lines  of  goods,  with  the  result  that 
the  color  of  the  imported  material  was  washed  almost  entirely  out, 
while  the  Canadian  goods  were  not  a  bit  the  worse. 


FLANNELETTES   AT   4  1-2  CENTS- 

S.  Greenshields,  Son  &  Co.  have  purchased  10,000  pieces  of 
flannelette,  all  in  one  quality,  which  they  are  offering  at  4^  cents 
per  yard .  More  than  half  of  this  lot  has  already  been  sold,  so  that 
buyers  should  order  promply  to  avoid  disappointment. 


NEW   LINES   OF   BIKE   SUITS. 

Robt.  C.  Wilkins,  the  "  Rooster  Brand  "  clothing  special- 
ist, has  gotten  up  some  nobby  lines  of  bike  suits  for  next  season — 
designs  exclusive.  Mr.  Wilkins  thinks  his  S1.75  suit  one  of  the 
marvels  of  the  age. 
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TRADE   AND   NATIONAL   EXPANSION  FOR  CANADA. 


THE    DOMINION    SECURES     THE     WORLD'S     ATTENTION     AND     HOW     SHE    MUST    KEEP    IT MARKETS     FOR     CANADIAN    GOODS    IN    EUROPE — 

A    SUITABLE    AREA    FROM    WHICH     TO    DRAW    EMIGRANTS    OF   THE    RIGHT    SORT — THE    IMMENSE 
RESOURCES    OF    THE    COUNTRY    AND    HOW    THEY    MAY    BE    DEVELOPED. 


Written  for  The  Dry  Goods  Review  by  Mr.  James  D.  Allan,  Toronto. 

Readers  of  The  Review  who  will  consult  the 
Canada  at  Last  ^ 

Recognized  issue  of  March,  1897,    will    see  a  synopsis    of 

Abroad.  an  interview  with  the  writer  of  this   article,  in 

which  he  outlined  the  growing  favor  with 
which  Canada  was  being  regarded  in  Britain,  and  predicted  a 
cordial  welcome  to  our  Premier  on  his  visit  to  the  Motherland  as 
its  representative  at  the  Diamond  Jubilee  festivities.  But  how  far 
short  of  the  reality  did  his  prediction  measure  the  favor  actually 
accorded  Canada  in  the  person  of  Sir  Wilfrid  Laurier,  on  that 
great  day,  the  22nd  June,  a  day  for  ever  memorable  in  the  world's 
history  as  marking  a  spontaneous  outburst  of  loyalty  to  the  Gracious 
Sovereign,  under  whose  beneficent  rule  had  grown  the  greatest 
Empire  upon  which  the  sun  ever  shone  (and  a  day  that  should  be 
memorable  to  Canadians  as  marking  the  evolution  of  our  country 
from  the  position  of  a  colony  to  a  full  membership  in  the  sisterhood 
of  nations),  as  that  great  pageant  of  imperialism  made  its  way  through 
the  heart  of  London,  amid  the  cheers  and  the  enthusiasm  of  two 
millions  of  subjects  gathered  from  every  dependency  of  this  vast 
Empire.  Many  who  viewed  the  procession,  while  remarking  the 
prominence  given  the  colonies  in  preceding  the  Motherland, 
observed  that  in  the  very  front  rode  Sir  Wilfrid  and  Lady  Laurier, 
accompanied  by  Canadian  troops  as  a  bodyguard.  And  thus  Can- 
ada's supremacy  was  recognized,  and  the  cheering  that  greeted  them 
was  an  evidence  of  the  fact  that  Britain's  heart  had  been  touched  by 
the  action  of  her  eldest  daughter  in  offering  her  preferential  treat- 
ment in  her  markets  ;  an  acknowledgment  of  admiration  of  the 
splendid  physique  and  military  bearing  of  our  gallant  volunteers, 
qualities  peculiarly  dear  to  the  Anglo  Saxon  heart,  and  gladly  recog- 
nized in  this  case  because  flattering  to  Anglo  Saxon  pride,  that  a 
colony  whose  existence  was  remembered  with  so  little  interest 
could  produce  men,  whether  statesmen  or  soldiers,  worthy  competi- 
tors of  her  own  time  honored  champions  ;  and  inspired  possibly 
with  the  entrancing  picture  of  a  federation  of  the  Empire,  realizing 
how  important  a  link,  geographically,  in  such  a  chain  is  Canada, 
rendering  it  possible  to  proceed  from  the  very  centre  to  the  remot- 
est outpost  of  the  Empire  in  the  quickest  possible  time  because  of 
the  unique  transportation  facilities  furnished  by  Canada.  John 
Bull  has  apparently  awakened  from  his  indifference  and  now  mani- 
fests the  deepest  interest  in  everything  Canadian. 


We  Ought  to  To  increase  this  interest  should  be  our  great 

Take  Advantage  aim  and  upon  its  increase  will  depend  much 
of  the  Occasion.  0f  our  success  in  the  future.  For  so  sudden 
has  been  the  brilliancy  acknowledged  of  this  new  star  that  has  pro- 
claimed its  presence  in  the  political  firmament  that  for  the  moment 
the  eyes  of  admiring  millions  seem  to  have  been  dazzled  and,  look- 
ing from  a  distance,  the  danger  of  having  overestimated  may  be- 
come real  unless  we  prove  equal  to  the  occasion  and  show  ourselves 
as  able  to  prove  by  the  development  of  our  resources  of  mine,  field, 
and  forest  an  opening  to  the  world  of  avenues  for  the  employment 
of  capital  that  will  be  profitable  to  all  concerned,  and  convince  any 
who  are  cynical  that  "one  half  has  not  been  told."  As  one  who 
has  been  privileged  to  visit  repeatedly  every  part  of  our  great  land, 
from  Halifax  to  Victoria,  and  from  the  American  boundary  north 
to  Lake  Athabasca,  I  have  been  able  in  some  slight  degree  to 
grasp  some  idea  of  the  certainty  that,  rightly  directed,  the  events 
of  the  past  season  will  result  in  Canadians  knowing  more  of  them- 


selves, and  such  knowledge  lead  to  a  conception  of  the  vast  possi- 
bilities that  are  ours  for  the  seeking. 

The  most  important  possibility  for  enlarging  our  exports  to 
Britain  immediately,  lies  in  our  catering  more  aggressively  for  her 
food  supply,  of  which  we  have  increased  wonderfully  m  volume 
during  the  present  year.  But  how  little  yet  is  it  compared  with  her 
requirements  ?  And  though  we  have  a  sufficiently  correct  conception 
of  John  Bull  as  a  merchant  to  know  that  sentiment  counts  for 
nothing  in  his  commercial  entity  unless  accompanied  by  financial 
equality  of  advantage  as  a  basis  for  business,  with  that  equality  ex- 
isting the  sentiment  would  gain  us  the  business.  Britain's  imports 
from  Russia,  amounting  to  about  ^24,000,000  sterling  per  annum, 
comprising  wheat,  oats,  barley,  flax,  hemp,  butter,  petroleum,  seeds, 
wood  and  timber,  could  all  be  profitably  furnished  by  Canada. 
Russia's  purchases  from  Britain  last  year  were  only  about  half  of 
the  above  amount,  and  consisted  of  articles  not  easily  obtained 
elsewhere,  as  Russia's  industrial  policy  is  specially  hostile  to 
Britain.  When  travelling  last  winter  on  the  Russian  frontier  in 
company  with  a  manufacturer  of  cotton  mill  machinery  the  writer  was 
informed  that  of  about  300  cotton  mills  in  Russia,  which  had  been 
managed  by  Englishmen  the  year  previously,  about  one  half 
had  been  replaced  by  Russians  in  avsingle  year. 

Austria  and  Hungary  are  not,  to  the  same  extent  as  Russia,  com- 
petitors with  us  for  Britain's  food  supply,  the  want  of  a  sea  coast 
preventing  profitable  export  unless  by  long  route  down  the  Danube 
into  Russian  territory,  when  exports  are  lost  sight  of  in  being  classed 
as  Russian .  But  in  these  countries  furniture  is  quite  an  article  of 
importation,  the  writer  having  seen  the  product  of  the  Grand  Rapids 
Furniture  Co.  in  use  in  hotels  in  various  parts  of  these  countries. 
If  Michigan  can  supply  wooden  furniture  profitably  we  are  lax  in 
our  efforts  to  extend  trade  if  we  do  not  investigate  the  possibility  of 
Canada's  sharing  such  an  addition  to  her  exports.  It  is  to  Austria- 
Hungary  we  should  look  for  a  desirable  class  of  emigrants  suitable 
for  our  western  prairies.  We  received  the  first  party  from  the 
Province  of  Galicia  during  the  present  year.  These  are  settled 
near  Yorkton  in  Assiniboia,  are  proving  a  most  desirable  class  and 
will  probably  form  the  nucleus  for  a  large  settlement  of  their 
countrymen,  as  they  express  great  satisfaction  with  their  treatment 
by  the  Government.  This  in  itself  is  a  more  powerful  incentive  than 
immigration  pamphlets  in  drawing  others,  together  with  the  certainty 
that  in  this  land  rights  and  liberties  of  the  humblest  are  jealously 
guarded  by  the  strong  arm  of  the  law.  Oppression  and  injustice, 
twin  sisters  in  the  country  from  which  they  come,  do  not  find  nour- 
ishment in  the  land  of  the  Maple  Leaf.  Because  of  a  lack  of 
national  solidarity  I  would  expect  bettter  results  from  efforts  to 
induce  emigration  from  the  Austrian  Empire  than  any  other  Euro- 
pean country.  Every  province  forms  a  separate  land  with  its 
peculiar  language  and  special  customs.  The  Slavs  have  all  the 
distinguishing  characteristics  of  ardent  feelings  and  sanguinity  of 
temperament.  The  Magyars,  a  high-spirited  race,  speaking  a  dif- 
ferent dialect,  warmly  attached  to  their  habits,  are  dwellers  on  the 
plains  of  Hungary  and  specially  suited  for  our  western  prairies. 
All  the  eastern  provinces  are  agricultural  and  the  people  of  the 
class  likely  to  succeed  in  Manitoba. 

Austria  has  a  population  of  about  43,000,000,  who  speak  nine 
different  languages  and  twenty-two  varying  dialects,  requiring  the 
courts  to  do  their  work  in  several  languages.       The  lower  classes 
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Why  Not  Enjoy  The  Profits  ? 

There  are  two  ways  of  judging  the  value  of  a  thing,  the  right  way  and  the 
wrong  way.  The  right  way  is  to  judge  it  by  what  it  pays  you,  not  what  you  pay  for  it.  Judged  by 
this  standard 


VICTORIA  CROOH 


HREAD 


is  the  most  profitable  you  can  possibly  buy.  It  pays  you  the  most  return  in  profits.  Possibly  the 
return  on  an  individual  sale  may  be  a  trifle  smaller  than  on  some  other  Crochet  Threads,  but  the  multi- 
plicity of  the  sales  quickly  places  the  advantage  on  its  side.  If  you  are  really  anxious  for  the  most 
profitable  Crochet  Thread,  there's  only  one  thing  to  do,  and  that  is,  buy  the  "VICTORIA."  DO  NOT 
FORGET  that  if  You  are  not  selling  VICTORIA  CROCHET  Your  Competitor  probably  is.  Cro- 
cheters  will  have  it.      It's  for  You  to  say  Who  shall  enjoy  the  profits. 

ASK     F"OR 


VICTORIA  CROCHET  THREAD 
MORSE  &    KALEY   EMBROIDERY   COTTON 
MORSE  &   KALEY   KNITTING   COTTON 
MORSE  &    KALEY   LENNOX  CROCHET  CORD 


TAYLORS  EMBROIDERY   RINGS 
TAYLOR  S   "O.K."    HOSE  SUPPORTERS 
TAYLOR'S   "WORTH''   SKIRT   EXTENDERS 
TAYLORS   DRESS  STAYS 


If  your  jobber  does  not  keep  the  above  lines,  drop  us  a  card  and  we  will  tell  you  who  does. 


ROBERT   HENDERSON   &   CO. 


Sole  Agents  for  Canada. 


323  St.  James  St.,  MONTREAL 


Samples  of   the   POPULAR 

"Maritime"  Wrappers 


are  now  out  for 


Wait  for  us  . . . 

Will    call    upon   you    in   good  time 
for  early  delivery. 

In  the  meantime 

do    not    forget    Fall    sorting. 

▼▼▼▼▼▼▼▼ 

The  Maritime  Wrapper  Co.  Limited 

Ontario  Agent  WOOtlstOCk,     N.B. 

J.   H.   Parkhill,    46  Toronto  Arcade,  Yonge  St.,    TOTOntO. 


FRENCH    PiQi  CORSETS 

are  universally  acknow- 
ledged to  be 

The 

Loading 

Make 

They  are  made  in  every 
variety  of  shape  an  d  form 
and  the  well-known 
trade    mark, 

F».  D. 

(with  which  every  genuine  pair  is  stamped)  is  a 
guarantee  that  the  materials  and  workmanship  are 
the  very  best  that  can  be  procured.  10  Gold 
Medals  have  been  awarded  to  the  makers  of  these 
celebrated  corsets  at  all  the  leading  International 
Exhibitions  during  the  last  20  years,  a  distinction 
no  other  makers  can  show. 

KONIG  &  STUFFMANN 


Sole  Agents   for  the 
Dominion  of  Canada. 


9  and  11  Victoria  Square,  MONTREAL. 
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are  overtaxed.  Commerce  and  industry  are  declining  through 
over-taxation.  Miserable  social  conditions  and  wages  getting  be- 
low a  living  rate  induce  thousands  of  able  working  men  to  seek  relief 
in  emigration.  Let  us  keep  earnest,  capable  men  among  them  who 
are  able  to  discriminate  between  desirable  and  useless  emigrants,  who 
can  tell  them  of  this  veritable  land  of  plenty  to  which  we  invite  them 
where  the  profits  of  the  hard  work  of  the  laboring  classes  are  re- 
tained by  themselves  as  the  reward  of  their  own  industry  and  not 
claimed  by  great  estate  owners  and  trusts,  able  to  influence  legis- 
lation in  their  own  favor,  and  where  a  few  years  of  economy  and 
industry,  intelligently  directed,  will  result  in  an  independence  they 
could  never  have  known  in  their  own  land. 


Trade  openings  for 
Canadian  Goods. 


While  thus   guarding  the  country's  interests, 
alive  to  any  openings  for  the  profitable  intro- 


duction of  anything  Canadian,  and  with  an 
anxiety  to  meet  the  wants  of  any  possible  customers  by  conforming 
to  their  wishes  in  matters  of  detail,  we  would  soon  find  avenues  of 
trade  open  that  are  as  yet  unknown.  In  the  German  Empire  a  large 
field  for  exploring  possibilities  exists,  and  while  greater  difficulties 
might  be  encountered  some  measure  of  success  would  certainly  re- 
ward us.  Bacon,  hams,  canned  meats,  etc.,  are  being  largely  ex- 
ported to  Hamburg  from  the  United  States.  Oatmeal  is  a  com- 
modity, the  consumption  of  which  could  be  largely  increased  if  pro- 
perly introduced.  Sweden  and  Norway  would  not  offer  a  wide  field 
for  our  exports,  but  pork  and  bacon  are  largely  consumed  and,  with 
agricultural  implements,  might  form  a  profitable  trade  with  us.  We 
should  be  strong  competitors  with  them  in  the  British  markets  for 
articles  of  which  they  have  now  almost  control  of  Britain's  consump- 
tion, viz.,  pulpwood  and  its  products,  matches,  and  woodenware  of 
every  description.  Pulpwood,  of  which  we  have  so  enormous  a 
supply  now  useless  to  the  pioneer  in  our  back  settlements,  might  be 
made  a  valuable  aid  in  his  efforts  to  hew  out  for  himself  a  home 
and  secure  a  revenue  that  would  benefit  all  classes  in  new  sections. 
Last  year  the  value  of  it  exported  by  these  two  countries  to  Britain 
was  £\, 500,000  sterling,  and  of  paper  ^750,000  sterling.  While 
in  timber  we  do  now  divide  with  them,  in  manufactures  of  lumber, 
such  as  doors,  window  sashes,  etc. ,  we  do  but  little,  and  what  a  field 
for  these  should  there  not  be  throughout  the  most  of  Europe  !  What 
an  undeveloped  resource  this  would  prove,  and  why  are  we  not 
moving  in  this  direction  I  cannot  conceive. 

Talk  of  the  wealth  of  the  Klondike,  this  whole  land  is  a  com- 
bination of  Klondikes,  whose  treasure  can  be  secured  by  enter- 
prise without  the  risk  of  loss  of  life,  and  investments  secure  remu- 
nerative returns  with  no  possibility  of  loss. 

We  should  do  a  trade  in  canned  fruits  and  canned  meats,  con- 
densed milk,  etc.,  which  up  till  now  has  not  been  attempted,  but 
with  quality  and  prices  right  and  the  reputation  established,  the 
volume  of  business  in  which  should  equal  that  of  our  cheese.  With 
the  probability  of  shipping  our  fruit  in  its  natural  state  successfully, 
what  a  mine  of  wealth  will  be  opened  to  our  fruit-growers  !  The 
value  of  the  fruit  crop  in  the  Niagara  district  this  season  is  placed 
at  about  51,500,000  at  the  unprecedented  low  prices  prevailing, 
and  the  territory  available  for  fruit  growing  can  be  quadrupled  in 
the  same  district.  With  rapid  transit  and  cold  storage  this  can  be 
laid  down  in  London  in  perfect  condition,  thus  doubling  the  value 
to  the  producer.  While  the  possibility  of  profitable  development 
in  this  and  other  lines  is  great  in  the  older  provinces,  it  is  to  our 
New  Empire  in  the  West,  the  coming  granary  of  the  world,  that  we 
are  to  look  for  rapid  development,  the  extent  of  which,  while  being 
named  in  figures,  cannot  be  grasped  by  any  who  have  not  actually 
traveled  it,  and  even  by  these  a  comprehension  of  the  vast 
area  comprising  the  Canadian  Northwest  is  beyond  mental 
power, 


The  area   of  the  organized  provinces  and 
An  Idea  of  . 

_         ..       _  territories  comprises  1,245,^05  square  miles, 

Canadian  Resources.  r  ^3  J  3   n 

while    beyond    these    lies    an    unorganized 

territory  with  an  area  of  1,600,000  square  miles.  Though  this  un- 
organized portion  has  been  regarded  as  probably  of  very  uncertain 
value  and  inclined  to  be  underestimated,  the  fabulous  wealth  of  the 
Klondike,  which  comprises  only  a  small  portion  of  it,  has  changed 
the  popular  indifference  into  one  of  possibility  that  the  undeveloped 
resources  of  this  vast  area  may  prove  a  national  heritage  of  wealth 
in  comparison  wi'h  which  all  previous  mineral  discoveries  will  be 
insignificant.  The  writer  was  once  as  far  north  as  Athabasca 
Landing,  and,  from  the  distance  traveled,  fancied  himself  pretty 
near  the  Arctic  circle,  but,  seeing  a  party  leaving  for  the  mouth  of  the 
McKenzie  River,  enquired  the  distance.  Imagine  his  astonishment 
on  being  informed  "about  2,ooomiles  further  north."  It  is  a  false 
opinion  to  hold  that  even  agriculture  cannot  be  profitably  followed 
in  portions  of  this  immense  district.  Wheat  has  been  grown  on 
the  Peace  River,  and  as  the  effect  of  settlement  has  always  been  to 
ameliorate  climatic  conditions  who  will  be  rash  enough  to  deny  the 
possibility  of  growing  cereals  in  such  a  high  latitude  ?  Of  the  tim- 
ber resources  of  this  vast  district  we  can  only  speculate  in  the 
crudest  way.  The  limit  of  forests  is  found  beyond  the  Arctic 
Circle,  and  I  am  not  aware  of  any  estimate  of  the  quantity  of 
standing  pine,  and  in  a  territory  so  vast  and  as  yet  so  little 
explored  is  it  rash  to  conclude  that  every  variety  of  mineral 
deposit  will  yet  be  discovered  ?  Coal  there  is  in  plenty,  now 
being  mined.  Petroleum  is  known  to  exist,  while  natural  gas 
is  visible  in  a  number  of  districts.  The  rivers  and  lakes  are  filled 
with  fish  and  the  Great  Creator  has  anticipated  the  wants  of  the 
coming  pioneers  of  settlement  who  shall  prove  the  suitability  of  the 
district  for  furnishing  to  teeming  millions  the  comfort  and  indepen- 
dence for  which  they  may  strive. 

Coming  to  the  waterways  of  the  great  Northwest,  there  are  more 
than  10,000  miles  of  rivers  navigable  by  steamers,  thus  making 
20,000  miles  of  river  banks  accessible  to  navigation.  What  pos- 
sibilities are  contained  in  this  fact  only  the  futuie  can  reveal.  It 
may  be  urged  the  clima'ic  conditions  are  against  deve'opment.  It 
must  not  be  forgotten  that  high  latitude  does  not  mean  low  tem- 
peratu'e.  That  wonderful  chinook  wind  prcduced  by  the  action  of 
the  current  from  Japan  ameliorates  the  influent  e  of  latitude  and 
produces  a  temperature  common  to  localities  1.500  miles  further 
south  at  the  head  waters  of  the  Mississippi.  Verily  ours  is  a  noble 
heritage  !  Canadians,  know  your  country,  and  you  cannot  but 
conclude  that  yours  is  a  land  of  unparalleled  possibility.  Those  of 
us  who  are  still  young  remember  that  the  shores  of  Lake  Superior 
were  a  terra  incognita  in  our  school  days,  while  fuither  west  was 
supposed  to  be  only  fitted  for  producing  wild  animals,  the  pioneers 
of  the  fur  trade  being  the  only  adventurers  brave  enough  to  pene- 
trate its  primeval  forests,  while  still  further  west  the  now  fenile 
plains  of  Manitoba  were  the  feeding  ground  of  the  buffalo.  These 
are  now  extinct,  while  in  their  stead  rise  homesteads  that  aie  sur- 
rounded by  every  evidence  of  comfort,  and  instead  of  the  buffalo 
thousands  of  cattle  feed  on  the  prairies.  The  export  trade  in  these 
has  been  of  marvellous  growth.  With  such  a  country  to  which  to 
invite  emigrants  shall  there  be  any  delicacy  about  the  policy  of 
making  it  known,  or  shall  any  heed  be  paid  to  carping  critics  who 
complain  of  increased  expenditure  ?  Rather  let  us  seek  every 
avenue  where  judicious  expenditure  will  bring  profitable  returns, 
either  in  trade  or  settlers.  Let  us  see  to  it  that  our  waterways  are 
improved,  rendering  transportation  at  the  lowest  possible  cost  a 
means  of  increasing  the  va'ue  of  products  of  forest,  stream  and 
farm.  Let  us  see  that  our  mineral  wealth  is  developed  by  a  wise 
policy  of  Government  supervision,  paying  a  royalty  on  the  output. 
Let  us  keep  free  from  trusts  and  monopolies,  making  this  in  the 
truest  sense  a  land  of  equality  of  opportunity,  having  no  privileged 
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Holiday  Neckties 

Nothing  but  Neckties 

Everything  in  Neckties 


Neckties  with  appropriate  Holiday  Mottoes 
beautifully  woven  in  the  silk  are  the  cor- 
rect novelty  for  the  coming  Christmas 
season.     These  in  large  variety,  to- 
gether with  an  enormous  range 
of  fresh  designs   in    holiday 
tints,  are  now  being  shown 
by  the  travellers 
of 


E.  &  S.  CURRIE 

•J1    Wellington  _  TP^^^..,^,,-* 

51  Street  West  *  1   ORONTO 


20 


THE  -:-  DRY  -:-  GOODS  -:-  REVIEW 


class,  sharing  in  the  best  sense  the  world's  civilization.  Let  us 
cultivate  the  happy  conditions  which  will  result  in  a  great  national 
future  and  furnish  an  evidence  that  the  long  night  of  difficulty,  un- 
certainty and  unprogression  is  over  and  the  dawn  of  a  new  era  has 
been  ushered  in,  and  turning  from  the  unfilial  action  in  tariff  legis- 
lation to  one  of  dutiful  acknowledgment  of  preference  in  business 
for  that  grand  old. Motherland.  We  find  her  so  ready  to  recipro- 
cate our  action  ;  we  find  her  ready  to  annul  treaties  that  are  worth 
more  to  her  financially  than  our  trade  at  present  can  be.  But 
looking  to  the  future,  she  sees  with  a  vision  almost  prophetic  that 
in  this  age  events  big  with  moment  to  the  future  of  the  Anglo- 
Saxon  race  may  occur  through  the  development  ot  nations  hitherto 
insignificant. 


onomous  with  public  and  private  virtue,  with  a  character  enduring 

as  the  everlasting  hills  against  all  attacks  of  immoral  methods  in 

business  or  social  life.       And  thus  shall  we  prove  that  our  national 

character   is  of  the   kind  that   endures,   and  that    "  blessing   that 

maketh  rich  and  addeth  no  sorrow  "    shall  be  ours,  while  profiting 

by  our  example  and  training,  our  descendants, 
« 

A  loftier  race 

Than  e'er  the  world  hath  known  shall  rise 
With  flame  of  freedom  in  their  souh 
And  light  of  science  in  their  eyes. 


The  True  Course  If  on  this  continent  can  be  fostered  a  hardy, 
for  Canada.  self-reliant     race     of    her    own  sons   whose 

ideal  of  a  great  country  has  been  created  by  studying  the 
definitions  made  by  the  lives  of  a  century  of  statesmen, 
the  lengthened  shadows  of  whose  constitutional  creations  are  the 
safeguards  of  our  liberties  to-day,  getting  away  from  the  commer- 
cial idea  of  greatness,  the  accomplishment  of  which  now  seems 
plain,  let  us  recognize  our  greatest  opportunity  in  the  building  up 
of  a  great  model  state  with  character  as  the  base  of  the  super- 
structure. Freeing  ourselves  from  the  baneful  influences  that  regard 
the  possession  of  wealth  as  the  test  of  fitness  for  positions  of  leader- 
ship, let  us  insist  upon  devotion  to  duty  and  obedience  to  conscience 
and  vigilance  in  combatting  wrong  and  injustice,  with  a  firm  belief 
that  there  is  "  a  divinity  that  shapes  our  ends,  rough  hew  them  as  we 
will,"  and  let  us  act  on  the  line  of  personal  responsibility  to  God  and 
our  fellow  citizens.  Possessing  these  as  their  governing  influences 
such  leaders  will  inspire  a  feeling  that  will  have  the  noblest 
influence   on  national  life  and  make  the    name   of  Canada  syn- 


COMPLAINT  AGAINST  CHEAP  LABOR. 

A  pamphlet  has  appeared  in  Toronto,  in  the  interest  of  labor, 
describing  what  the  writer  contends  is  a  condition  under  which  cer- 
tain goods  are  made  by  women  and  girls  for  big  stores.  He  reports 
the  following  as  facts:  "Sweat-shop  (investigated),  women  and 
girls  paid  19  cents  a  dozen  making  men's  shirts  (and  find  their  own 
thread)  ;  sweat-shop  (investigated),  girls  paid  25  cents  a  dozen  for 
making  blouses  (find  their  own  thread)  ;  sweat  shop  (investigated), 
girls  paid  $1  a  week  for  making  coats  ;  sweat-shop  (investigated) 
girls  paid  19  cents  a  dozen  for  making  knickerbockers.  Amounts 
allowed  on  some  other  goods  :  cambric  dresses  with  lined  waists, 
$1.25  per  dozen  ;  night  gowns  with  tucked  yokes,  $1  per  dozen  ; 
ladies'  sdk  waists,  98  cents  per  dozen  ;  ladies'  skirts,  30  cents  per 
dozen;  aprons,  22  cents  per  dozen  ;  neckties,  $1.25  per  gross  ; 
overalls,  $1.20  per  dozen  ;  flannel  shirts,  20  cents  per  dozen  (girls 
find  their  own  thread). 


DO  YOU  WANT  A  CLERK? 

The    attention    of  those  who   want  an   experienced  dry  goods 
assistant  is  directed  to  an  advertisement  in  another  column. 


Collars,  Cuffs 
*  Shirt  Bosoms 

. .  Waterproof . . 


"LINEN" 

"INTERLINED" 

"RUBBERINE" 

"VULCANITE" 

"CAMBRIC" 


Only  the  best  materials  used  in  their  manufacture. 
Up  to  date  in  every  respect  and  guaranteed  su- 
perior to  any  produced. 


The  A.  B.  MITCHELL  CO. 

16    SHEPPARD    STREET 

Agent  : 

Puncan  Bell,  Montreal.        ^^ — TORONTO   I  I 


CELLULOID  COLLARS 
CUFFS  AND 
SHIRT  BOSOMS 

If  you  want  the  best,  not  only  in  style  and 
fit,  but  in  value,  these  are  the  goods  to  buy. 

Linen  Interlined  Waterproof,  Mi0r^a 

Linenized  Waterproof        tjfti 

and  Waterproof,  .  .  ™de(W*"ark 

Take  no  other. 
All  goods  bright  and  fresh— no  old  stock. 


MILLED  BROS.  &  CO. 

MANUFACTURERS, 

30-38  Dowd  Street,  MONTREAL 


Toronto   Branch 


G.    B.  Fraser,  Agent,     >  ^-JjggJ "gf  East 
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Ever-Ready 
re  Garments 

THE  MOST  POPULAR  CLOTHING 

FOR    WINTER    WEAR 


Coats,  Vests  and  Drawers  for  Men, 

Vests  for  Women, 

and  Waists  for  Children. 

Also  Bed  Blankets  and 

Chest  Protectors. 

MADE  OF  PURE  VEGETABLE  FIBRE. 

Have  the  appearance  of  Chamois  or  Buckskin, 
Are  Windproof,  Warm,  Light,  Healthful,  Convenient. 

Manufactured    by     .     .     . 

T»»e  Ever-Ready  Dress  Stay  Co. 

WINDSOR,  ONT. 


COAT  AND  DRAWERS 


Write  for  illustrated   catalogue, 
or  make  a  sample  order. 


;  Grasett  &  Darling 

Sole  Agents  in  Canada  for 

WM.  EWART  &  SONS,  Limited 


BELFAST. 


Large  shipments  of  LINENS  recently  to 
hand  enable  us  to  state  that  our  stock  in 
Linen  Department  is  now  very  complete. 
Extra  values  in 

EWART'S 

Tablings  Towellings 

Glass  Cloths    Canvasses 


Ere. 


SOME   SPECIAL  LINES  IN 


Washed  —  Bleached  Huck  Towels 


Tra\  i;i  i  i  K-.     wi>  i,i  iiik  Ordf.ks  Cark- 
fui.ly  AND  Promptly  EXBCl  1 1  i > 


WILD,  GRASETT  &  DARLING  -  TORONTO 


A 

a 

A 
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A 
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A 


1855=1897 

For  forty-two  years 
— since  the  founding 
of  the  house  —  the 
name 

J.  &  J.  Taylor 

has  been   a  synonym 

for  everything  that  is 

reliable  in  the  line  of 

Fire  and  Burglar 
Proof  Safes.  .  .  . 


:Si^;Si:SijSi^:^;: 
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NOTES    FOR    BUYERS. 

WYLD,  GRASETT  &  DARLING  are  showing  special  lines 
in  ladies'  and  children's  double  knit  mitts,  very  nicely 
finished  and  of  extra  value,  to  retail  at  15  to  50c.  per  pair.  They 
have  also  a  large  range  of  ringvvood  gloves,  in  fancy  colors  and 
black,  to  retail  at  from  20  to  35c.  a  pair. 

S.  F.  McKinnon  &  Co  draw  special  attention  to  their  large 
stock  of  quick-selling  veilings  in  correct  designs. 

P.  Garneau,  Sons  &  Co.,  Quebec,  are  selling  the  "  Favorite" 
velveteens.     Blacks  and  colors  in  stock. 

S.  F.  McKinnon  &  Co.  make  a  specialty  of  black  ribbons,  in 
double-faced  satins  and  failles.     Stock  always  thoroughly  assorted. 

P.  Garneau,  Sons  &  Co.,  Quebec,  report  a  strong  demand  for 
feather  trimmings.  Every  case  they  have  opened  has  been  eagerly 
taken  up. 

S.  F.  McKinnon  &  Co.  beg  to  inform  the  trade  that  their  large 
velveteen  stock  contains  all  the  popular  colors  of  the  season. 

S.  F.  McKinnon  &  Co.  received  and  passed  into  stock  within 
the  past  two  weeks  1 ,  500  ladies'  German  jackets,  repeats  of  their 
best  selling  numbers. 

P.  Garneau,  Sons  &  Co.,  Quebec,  have  a  tip-top  line  of  sealette, 
to  retail  at  #2.75  to  $3 — gives  satisfaction  to  the  consumer  and 
profit  to  the  retailer. 

John  Macdonald  &  Co.  are  showing,  in  new  goods,  fancy  silk 
handkerchiefs,  fancy  neckwear,  umbrellas  with  fancy  handles, 
brocaded  braces  for  holiday  gifts  and  trade. 

S.  F.  McKinnon  &  Co.  claim  to  do  a  very  large  trade  in  black 
silk  velvets.  They  carry  ten  different  grades,  and  believe  that 
they  cannot  be  beaten  in  make  or  values. 

S.  Greenshields,  Son  &  Co.  have  made  a  large  purchase  of 
American  prints,  consisting  of  several  thousand  pieces,  which  they 
are  now  offering  to  the  trade  considerably  below  the  maker's  price. 

P.  Garneau,  Sons  &  Co.,  Quebec,  have  a  line  of  plain  beaver 
cloths  in  greens,  navies,  reds,  new  blues,  etc.,  in  stock.  Orders 
should  be  sent  in  at  once,  as  there  is  always  a  lively  demand  for 
these  goods  with  the  first  cold  weather. 

Caldecott,  Burton  &  Spence  are  offering  some  special  value  in 
all  kinds  of  linen  tablings,  linen  towels,  crash  towelling,  linen 
servettes,  in  order  to  close  out  this  department.  This  is  a  good 
chance  for  close  buyers. 

Wyld,  Grasett  &  Darling  have  a  large  range  of  jet  gimps  and 
colored  bead  gimps  for  dress  trimmings.  Their  tubular  braids  have 
had  an  extensive  sale  this  season,  and  they  have  repeats  again  in 
stock.  They  are  also  showing  a  new  range  of  veilings  in  all  the 
latest  effects. 

Caldecott,  Burton  &  Spence  are  offering  some  job  lines  in  men's 
ribbed  underwear  that  are  worthy  the  attention  of  buyers.  The 
season  is  now  on  for  heavy  underwear  and  these  goods  will  do  the 
underwear  department  much  good  as  a  business  tonic. 

The  season  for  Japanese  silk  handkerchiefs  is  now  at  hand,  in 
hemstitched  and  initial  goods.  Caldecott,  Burton  &  Spence  are 
showing  some  fine  ranges  in  these  goods,  choice  embroideries"  and 
a  great  assortment  of  prices,  from  50c.  per  dozen  up  to  #12  for  ex- 
ceptionally fine  makes. 

Wyld,  Grasett  &  Darling  are  showing  a  special  line  of  ladies' 
hosiery, Jseamless  feet,  of  good  weight,  to  retail  at  25c.  per  pair  ; 
also  boys'  hosiery,  ribbed,  block-stitched  knees,  in  all  sizes.  Their 
No.  35  line  retails  at  from  1 5  to  35c.  per  pair,  and  their  No.  64  line, 
seamless  feet,  at  from  25  to  50c.  per  pair. 

The  holiday  season  always  creates  a  great  demand  for  Swiss 
embroidered  handkerchiefs,  and  ior  this  demand  Caldecott,  Burton 


&  Spence  are  splendidly  prepared.  We  understand  they  are  selling 
several  lines  at  close  clearing  prices,  as  they  do  not  intend  to  con- 
tinue this  department  beyond  the  present  season. 

The  regular  fancy  stuff  for  holiday  trade  at  John  Macdonald  & 
Co. 's  just  now  includes  silver-plated  ware,  fancy  work  boxes,  pin 
trays,  baskets,  traveling  companions,  writing  desks,  scrap  books 
and  albums. 

Ribbons  in  double-faced  satin  continue  to  sell  freely,  the  cause 
doubtless  being  because  they  look  rich  and  dressy,  wear  well  and  are 
comparatively  a  cheap  trimming  for  dress  goods,  and  they  are 
stylish  for  millinery  purposes.  Caldecott,  Burton  &  Spence  handle 
these  goods  in  large  quantities  and  are  always  stocked  in  all  colors 
and  widths. 


THE  QUESTION   OF  LINENS. 

W.  R.  Brock  &  Co.  report  their  linen  department  as  being  thor- 
oughly assorted  and  up  to  date  with  the  demands  of  the  trade.  They 
buy   their  goods    from   the   best  Irish,    Scotch,    and    Continental 


A    SUGGESTION    FOR    CHRISTMAS. 

From  the  Alaska  Feather  &  Down  Co.,  of  Montreal.     The  ruffled  cushion  is  their 

No.  550  ;  retails  for  50c. 

makers  and  are  thus  enabled  to  show  a  much  larger  range  than 
those  firms  which  simply  represent  one  manufacturer.  Another 
well-known  and  recognized  fact  with  regard  to  linen  manufacturing 
is  that  no  one  maker  excels  in  every  class  of  goods  he  makes,  and 
to  be  right  in  value  it  is  necssary  to  select  from  each  factory  the 
lines  which  they  are  the  recognized  leaders  in. 


PLUSH  AND  POPPY. 

Plush  cushions,  with  a  large  poppy  pattern,  are  among  the 
novelties  for  the  coming  holiday  season,  and  are  likely  to  become 
very  popular.  The  designs  and  colorings  are  very  pretty,  and  have 
the  advantage  of  suiting  almost  any  surroundings.  The  edges  are 
finished  with  silk  ropecord,  and  present  a  very  rich  appearance. 
The  Toronto  Feather  &  Down  Co.,  Limited,  show  these  in  an  ex- 
tensive range.     Every  merchant  should  see  them. 


SATIN  COVERING. 

Figured  satin  covering  will  take  a  leading  place  in  cushion 
goods  for  Christmas  trade,  and  certainly  deserve  it,  as  they  are  the 
embodiment  of  richness.  The  Toronto  Feather  &  Down  Co., 
Limited,  are  leaders  in  this  class  of  goods. 


SCARCE  GOODS. 

W.  R.  Brock  &  Co.  have  just  received  a  number  of  lines  of 
scarce  goods,  amongst  them  being  Valenciennes  laces,  tubular, 
president  and  soutache  braids,  black  velvet  ribbons  in  widths  4, 
6,  8,  10,  12,  etc.,  now  so  much  in  demand. 
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IS   YOUR   STOCK    OF... 


Comforters 


AND 


Cushions 


Complete  ? 
NOT,    WRITE 


PURIFIED    DOWN    QUILTS 
PURIFIED    DOWN    CUSHIONS 
PURE    WHITE    COTTON    FILLED    COMFORTERS 
PURE    WHITE    COTTON    FILLED    CUSHIONS 
COLORED    WOOL    FILLED    COMFORTERS 


US. 


ALL  ORDERS  RECEIVE  PROMPT  ATTENTION. 


I  The  Canada  Fibre  Co., 


582    William    Street 

Limited      ...Montre 


C+%  % 


Are  You  Loaded  Down  ? 


Many  merchants  are — with  large  stocks 
of  dress  goods,  ribbons  or  feathers,  which, 
though  of  good  quality,  are  the  wrong  colors 
to  sell  well. 

Send  them  to  us,  and  let  us  re-dye  them. 
We  make  such  goods  as  bright  and  fresh  as  new,  of  any  color 
desired,  finished  and  re-blocked,  at  very  reasonable  cost. 

Look  into  this  matter  now,  that  you  may  have  saleable  goods 
to  sell  at  the  season  when  goods  are  selling — money  in  the  bank  in 
place  of  unsaleable  stocks  on  your  shelves.  This  is  the  policy  of  the 
wide-awake  merchant  of  the  day — and  he  makes  money. 


R.  Parker  <£  Co. 


Head  Office  and  Works, 

787-791  Yonge  Street, 


Toronto. 


DYERS. 
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THE  LAST  LAP 


OF 

THE 

YEAR 


~A 


The  30th  November  sees  the 
winding  up  of  our  financial  year, 
and  before  the  Annual  Stock  Tak- 
ing there  are  many  lines  to  be  clear- 
ed out  of  New  Seasonable 

Goods  in  the  various  departments 
to  make  room  for  our  Spring  pur- 
chases. These  can  either  be  seen 
from  samples  with  our  travellers  or 
in  our  warehouse,  at  prices  such  as 
to  make  them  specially  attractive. 
An  inspection  cannot  fail  to  interest 
every  live  merchant. 


Our  Letter  Order  Department,  with  its  in- 
creased staff  and  facilities,  is  rendered  more  efficient  than  hereto- 
fore, and  in  no  house  in  Canada  are  orders  through  this  channel 
executed  with  greater  accuracy  and  dispatch. 


w.  r.  brock  &  co. 

TORONTO 
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The  MacLean  Publishing  Co.,  Limited 

Trade  Newspaper  Publishers, 


Fine  Magazine  Printers. 


JOHN  B.  MacLEAN, 
President. 

Toronto, 


HUGH  C  MacLEAN, 
Treasurer. 

26  Front  St.  West. 


Telephone  2148 

Montreal,  -         -         -  Board  of  Trade  Building. 

Telephone   1255 

London,    Eng.  ...         86  Fleet  Street,  E.C. 


Subscription,  $2.00. 


Published  the  First  of  each  Month. 


MONTREAL  AND  TORONTO,  NOVEMBER,  1897. 

RETAILERS  AND  AN  INSOLVENCY  LAW. 

THAT  there  are  honest  men  in  the  retail  trade  who  object  to  the 
passage  of  an  insolvency  law  is  a  fact  to  be  recognized.  That 
they  have  fully  considered  the  question  from  the  national  stand- 
point is,  however,  doubtful. 

The  most  powerful  reason  given  in  favor  of  a  national  law  is  that 
the  reputation  of  Canada  demands  it.  The  creditor  abroad  ought 
to  be  able  to  feel  that  he  is  doing  business  with  an  honest  community, 
and  that  having  sold  goods  here  he  has  a  right  to  be  paid  for  them. 
At  present,  each  province  has  its  own  law,  and  in  every  case  oppor- 
tunity is  given  for  fraud  and  misrepresentation.  By  this,  not  only 
the  creditor,  Canadian  or  British,  loses,  but  also  the  honest  retailer 
who  is  forced  to  meet  unnatural  competition.  Surely  it  is  quite 
clear  to  our  retail  friends  that  they  gain  nothing  by  the  present  sys- 
tem which  puts  a  premium  upon  reckless  trading  and  eats  into  the 
volume  of  sound  honest  business  done  by  honest  men. 

But,  (some  of  our  correspondents  say)  let  the  jobber  sell  for  cash 
and  thus  do  away  with  the  necessity  for  an  insolvency  law.  The 
jobber  is  hard  to  control  in  this  matter,  since  we  have  to  deal  with 
domestic,  British  and  foreign  houses,  all  selling  goods  in  this  country. 
They  cannot  be  compelled  to  sell  tor  cash,  and  if  they  were  the 
only  sufferers  by  imperfect  insolvency  laws  the  agitation  for  a 
change  would  never  amount  to  much.  But  the  fact  is  that  all 
legitimate  business  suffers,  both  wholesale  and  retail,  by  laws  which 
enable  men  to  cheat  their  creditors  and  injure  the  good  name  of 
the  country.  Every  line  of  business  has  a  direct  interest  in 
remedying  this  state  of  things,  so  that  the  movement  for  a  new  law 
is  not  intended  to  benefit  one  class  more  than  another.  The  Ontario 
Act  enables  a  dishonest  man  to  slaughter  goods,   to  ruin  his  com- 


petitors in  the  same  town,  to  inflict  untold  mischief  upon  trade.  Is 
it  wise  to  continue  that  state  of  affairs?  The  objector  may  say,  but 
if  this  man  wants  to  go  into  business  again  why  do  jobbers  give  him 
goods  ?  The  answer  is  that  he  will  get  goods  somehow,  if  not  from 
those  who  know  him,  then  from  those  who  do  not  know  him.  The 
only  practical  remedy  is  an  insolvency  law. 

Then,  there  is  the  system  of  preferences  allowed  in  some  of  the 
provinces.  For  this  no  good  word  can  be  said.  It  is  vicious  in 
principle  and  worse  in  practice.  It  leads  to  a  man  getting  more 
goods  than  he  ought  to  get,  because  the  firm  supplying  them  does 
so  with  the  knowledge  that  their  claim  will  rank  first,  and  that,  in 
case  of  failure,  the  assets  will  fall  into  their  hands.  No  Canadian 
who  desires  to  reap  advantage  from  the  reputation  which  the  coun- 
try has  secured  this  year  abroad  will  say  one  word  in  defence  of  a 
system  which  practically  brands  us  in  the  eyes  of  European  com- 
mercial men  and  investors  as  a  nation  of  rogues.  This  reproach 
must  be  wiped  out,  and  an  insolvency  law  is  the  way  to  do  it. 


MKG' 

1  V  1   elsew 


RETAILER    AND    WHOLESALER. 

R.  GAREAU,  one  of  the  retail  dry  goods  men,  writes 
elsewhere  concerning  the  objects  of  the  association,  and 
the  assistance  which  The  Review  may  be  willing  to  give  to  the 
merchants  composing  the  organization. 

We  have  no  doubt  at  all  of  the  wisdom  of  such  an  association. 
Retail  merchants  have  interests  in  common,  and  who  will  promote 
these  interests  if  they  do  not  ?  There  are,  no  doubt,  in  every 
occupation  men  who  think  that  by  uniting  with  their  neighbors  on 
trade  questions  they  give  those  neighbors  a  share  of  their  own  ideas 
and  business  success.  Such  people  believe  that  the  man  who  keeps 
to  himself,  looks  at  his  competitor  with  suspicious  eye,  and  pegs 
away  silently  and  alone  is  pursuing  the  right  course.  But  when 
questions  that  affect  the  whole  trade  equally  arise,  how  are  you  to 
secure  co-operation  to  deal  with  it  ?  If  you  have  been  accustomed 
to  maintain  a  sort  of  shot-gun  attitude  toward  your  neighbor  in  the 
trade,  the  chances  are  he  will  not  join  with  you  when  trade  condi- 
tions make  his  help  valuable. 

For  this  and  other  reasons  we  sympathize  with  the  Montreal 
Retailers'  Association  and  are  surprised  that  it  does  not  include 
every  merchant  in  the  city.  The  aims  of  the  association  seem 
reasonable  enough.  They  ask  the  wholesale  houses  not  to  sell 
persons  who  are  not  regularly  engaged  in  retail  trade,  nor  to  indi- 
vidual members  of  the  clergy,  nor  to  unlicensed  pedlars,  nor  to  the 
relatives  and  friends  of  the  wholesale  firms'  employes.  All  this  is 
quite  proper,  and  it  is  gratifying  to  observe  that  most,  if  not  all,  the 
leading  firms  have  agreed  to  the  demand.  The  retail  trade  simply 
ask  to  be  put  on  a  living  basis.  As  matters  stand  they  have  to 
meet  competition  which,  while  regular  in  outward  form,  is  none  the 
less  illegitimate  and  unfair.  That  is  the  methods  of  some  big  stores. 
Add  to  this  some  wholly  irregular  competition,  such  as  selling  to 
private  individuals,   and  the  retailers  would  have  a  just  grievance. 

The  true  interest  of  trade  is  for  wholesaler  and  retailer  to  act 
toward  one  another  honestly  and  squarely.  Each  branch  is 
dependent  on  the  other,  and  their  real  interests,  therefore,  lie  in 
mutual  understanding,  good-feeling,  and  fair  dealing. 
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CANADA  AND  HER   NEIGHBOR. 

THERE  is  much  talk  at  present  about  the  United  States.  Some 
of  it  is  political,  and  with  politics,  as  a  trade  journal,  we  have 
nothing  to  do.  The  commercial  international  questions,  however, 
are  of  importance,  and  present  tendencies  lead  to  certain 
definite  conclusions.  One  is  that  whatever  hostility  toward  Canada 
exi  ts  in  the  States  is  among  politicians,  not  business  men.  The 
business  men  of  the  United  States  are,  as  a  body,  anxious  to  do 
trade  with  any  country  which  will  buy  their  goods,  and  are  too 
intelligent  to  be  led  away  by  the  claptrap  of  the  professional  orator 
or  the  agitator. 

Another  conclusion  which  an  unprejudiced  observer  must  reach 
is  that  the  business  men  of  the  States  are  not  very  well  posted  on 
the  amount  or  value  of  the  American  exports  to  Canada.  Theirs 
is  an  immense  country  and  a  market  of  five  millions  of  people  does 
not  cut  a  very  big  figure  in  their  eyes.  Still,  there  may  be  among 
them  a  tendency  to  ignore  or  underestimate  the  value  of  Canada  as 
a  customer.  In  some  quarters,  indeed,  an  impression  exists  that 
we  buy  little  from  the  States. 

This  is  not  founded  on  fact.  In  1896,  Canada  purchased 
$58, 500,000  worth  of  goods  from  the  United  States,  more  than  was 
purchased  from  any  other  single  country.  We  only  took  $33,000,- 
000  worth  from  Great  Britain.  The  trade  with  the  States  has  been 
steadily  growing  of  late  years,  having  risen  from  $44,000,000  in 
1886  to  its  present  figures.  Canada,  therefore,  considers  herself  a 
good  customer  of  the  United  States,  and  naturally  expects  thetreat- 
ment  which  a  business  man  usually  extends  to  those  who,  year 
after  year,  buy  more  from  him.  The  United  States  only  took 
$45,000,000  worth  from  Canada  in  1896,  so  that  the  balance  is  on 
the  side  of  the  American  ledger,  a  good  fat  balance  of  over 
$13,000,000  in  one  year.  The  same  state  of  affairs  has  prevailed 
for  many  years,  even  during  the  Reciprocity  Treaty  from  1854  to 
1866 — Canada  buying  millions  more  from  the  States  than  she  sold  to 
them.  The  Americans  are  accustomed  to  say  the  reverse,  but  that 
is  because  they  omit  to  look  up  the  figures. 

Under  such  conditions,  Canada  cannot  help  wondering  why 
she  should  not  be  courted,  rather  than  repulsed,  by  her  neighbors 
from  whom  in  the  past  five  years  she  has  purchased  $225,000,000 
worth  of  goods.  When  this  wonderment  finds  expression  in 
political  discussion,  it  may  sometimes  take  a  form  unfriendly  to 
United  States  politicians.  But  in  the  commercial  arena  there  is  no 
such  feeling.  It  is  a  pure  matter  of  business.  And  we  believe 
that  on  these  facts,  which  we  vouch  for  as  correct,  the  opinion  of 
any  American  business  man  would  coincide  with  ours.  When  the 
Washington  Government  goes  a-hunting  for  foreign  trade  and 
reciprocity  treaties  with  a  lot  of  half  civilized  South  and  Central 
American  republics,  it  must  appear  strange  to  any  man  that 
Canada  is  studiously  avoided.  We  are  not  complaining  about 
it.  The  republic  has  a  right  to  do  as  it  pleases,  and  if  an 
extension  of  Canadian  trade  is  of  no  use  from  the  Wash- 
ington standpoint,  we  must  try  and  get  along  without  it. 
This  accounts  for  the  preferential  tariff  passed  last  May  at  Ottawa. 
That  was  based  on  good  business,  because  Great  Britain  is  now  by 
long  odds  our  best  customer — as  she  is  by  the  way  the  best  foreign 
consumer  of  United  States  products — so  we  were  wise  in  trying  to 


enlist  her  good-will.  There  may  have  been  national  sentiment 
behind  the  move.  But  it  is  hard  to  find  a  business  man  in  Canada 
who  does  not  approve  of  the  principle  enunciated  in  our  tariff,  so 
we  may  reasonably  conclude  that  commercially  speaking  also  it 
was  a  good  policy. 

That  is  about  the  situation  as  we  hear  it  discussed  among  Can- 
adian business  men.  To  the  opinions  of  politicians,  unless  based 
on  sound  commercial  sense,  we  pay  no  heed  whatever. 


DRESS  GOODS  AND  SILKS  FOR  SPRING,  1898. 

LATEST  developments  and  advices  from  the  centres  of  fashion 
lead  us  to  believe  that  the  dress  goods  business  for  next 
spring  will  be  a  larger  factor  than  for  many  seasons  past.  This  is 
due  to  many  reasons,  notable  amongst  which  are  :  Firstly,  the 
general  improvement  throughout  the  country,  which  has  put  more 
ready  money  in  circulation,  and  given  people  an  opportunity  to 
indulge  in  luxuries  which  they  have  had  to  deprive  themselves  of; 
and  secondly,  the  undoubted  decline  in  ready-made  blouse  trade, 
largely  brought  about  by  the  numbers  of  cheap,  bad-fitting 
garments  with  which  the  market  was  flooded  last  season.  This  will 
bring  the  medium  and  better  class  goods  into  greater  prominence  ; 
in  fact,  this  is  already  the  case. 

Black  goods  will  be  much  in  evidence,  in  plains;  we  would  draw 
special  attention  to  serges,  mohairs,  soliels,  velour  finished  cash- 
meres and  reps  ;  in  fancies,  mohair  figures,  satin  ground  fancies, 
lizards,  curl  fancies  and  mohair  and  silk  crepon  effects  will  have 
the  call. 

Amongst  plain  colored  goods,  we  predict  that  serges  will  be 
most  prominent  in  all  colors  in  the  lower  lines  ;  in  black,  navy 
and  myrtle,  in  the  medium  and  better  classes  ;  velour  finished 
cashmeres,  in  a  full  range  of  shades,  will  be  in  even  greater  demand 
than  this  fall.  But  it  must  be  remembered  that  these  goods  can- 
not be  depended  on  in  the  lower  grades,  as  they  are  very  liable  to 
slip.  A  quality  to  retail  at  50c.  can  be  obtained,  which  may  be 
handled  with  confidence,  but  below  that  it  is  not  advisable  to 
venture. 

Other  plain  colored  dress  goods  which  promise  well  are  reps, 
estamenes,  vigoureux.  The  forecast  as  to  shades  is  that  amongst 
the  most  popular  will  be  a  variety  of  greens  from  myrtle  up,  some 
of  the  new  reds,  a  few  violets,  navy,  some  of  the  medium  shades  of 
brown,  heliotrope,  pearl  grey  and  cream.  In  fancies,  tartans,  shot 
effects,  two-toned  curls,  covert  coatings,  silk  mixtures,  tinsel  effects, 
small  neat  checks  and  a  large  variety  of  new  costume  tweeds  will 
have  the  call. 

But  it  must  not  be  forgotten  that  American,  Scotch  and  French 
muslins  will  be  a  decided  feature.  These,  with  fancy  silks,  will  be 
the  main  material  used  for  blouses  ;  skirts  and  whole  costumes  of 
home-spun  linen,  both  genuine  and  imitation,  in  plain  and  fancies, 
will  be  much  in  vogue,  but  it  would  be  well  to  be  assured  that  these 
goods  have  been  thoroughly  shrunk,  as  otherwise  they  are  not  satis- 
factory. 

In  black  and  plain  colored  silks  there  is  very  little  change  ; 
there  will  be  the  same  demand  for  surahs,  gros-grains,  taffetas, 
peau  de  soie,  failles,  tricos,  bengalines  and  broches  ;  but  in  fancies 
the  ranges  are  almost  endless,  and  the  variety  of  qualities,  makes 
and  colorings  inexhaustible.     Some  of  these  are  most  beautiful  and 
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novel,  and  the  prices  well  within  everybody's  reach.  In  them, 
Roman  stripes,  brocades,  fancy  stripes,  black  and  white  stripes, 
grey  and  black  stripes,  tartans,  spot  bengalines,  fancy  checks  and 
shot  taffetas  will  do  the  bulk  of  the  trade. 


M" 


THE  DUTY  ON  SHIRTS  AND  COLLARS. 

AS  we  approach  the  opening  of  another  session  of  Parliament 
the  utterly  disproportionate  nature  of  the  duty  on  manufac- 
tured cottons  and  the  duty  on  goods  made  of  manufactured  cotton 
like  shirts,  collars  and  overalls,  is  once  more  attracting  attention. 
The  present  tariff  has  its  good  points,  but  this  is  not  one  of  them. 
To  put  the  same  duty  on  a  manufacturer's  raw  material  that  you 
do  on  the  article  he  manufactures  is  about  as  glaring  an  instance 
of  fiscal  foolishness  as  we  ever  had  in  this  country — and  we  have 
had  some  pretty  bad  ones. 

The  present  condition  of  things  cannot  be  justified  on  any 
ground — protection,  free  trade,  or  ordinary  stupidity.  Mr.  Field- 
ing, the  Finance  Minister,  who  is  over  in  England  just  now  borrowing 
ten  millions  in  order  to  show  how  economical  we  are,  has 
announced  there  that  the  tariff  will  not  be  overhauled  this  session. 
That  is  a  wise  decision,  because  the  country  has  had  enough  of 
tariff  for  a  while,  and  the  effort  of  last  session,  while  an  improve- 
ment in  some  respects  was  by  no  means  a  howling  success  as  a 
perfect  measure  of  tariff  reform.  The  cotton  duties,  however,  can 
be  set  right  without  any  general  overhauling. 

Do  the  Ministers  suppose  that  the  present  anomaly  will  be 
allowed  to  rest  as  it  is  and  that  the  shirt  and  collar  industry  will, 
after  a  time,  forget  about  it?  If  so,  they  are  living  in  a  fool's 
paradise.  There  is  a  genuine  grievance,  and  until  this  is  rectified 
there  will  be  persistent  agitation.  Otherwise  the  manufacturers  in 
question  will  declare  themselves  persons  who  can  be  kicked  with 
impunity,  and  will  invite  further  aggression  from  the  politicians. 
The  latter  are  pleased  to  have  an  industry  or  two,  like  barbed  wire, 
that  can  be  baited  as  a  spectacle  for  the  public,  and  the  shirt 
industry  might  find  itself  a  sort  of  permanent  victim  to  prove  that 
the  Government  stands  in  no  awe  of  the  protected  manufacturers. 


MR.    CALDECOTT. 

The  announcement  that  Mr.  Stapleton  Caldecott  is  retiring  from 
business  at  the  end  of  the  year  and  that  the  firm  name  will  be 
merged  in  that  of  the  Merchants  Dyeing  and  Finishing  Co.,  Limited, 
is  one  of  unusual  interest.  We  take  this  opportunity  of  assuring 
Mr.  Caldecott  that  he  carries  with  him  the  respect  and  esteem  of 
the  trade  generally  and  that  in  all  quarters  the  most  friendly  senti- 
ments are  expressed  concerning  him.  He  has  had  a  long  and 
honorable  career  in  business,  a  career  which  constitutes  a  good 
example  for  the  younger  generation  of  merchants.  It  is  very  com- 
mon in  these  days  for  newspapers  to  flatter  well-known  men  with 
flowery  compliments  as  meaningless  as  they  are  misapplied.  In 
Mr.  Caldecott' s  case  there  is  not  the  smallest  suspicion  that  the 
kind  words  which  are  being  said  about  him  are  tinged  with  the 
least  insincerity.  His  probity,  long  experience  and  never  failing 
courtesy  are  known  to  all.  We  hope  he  has  many  years  of  useful- 
ness and  health  before  him.  The  business  is  carried  on  under 
worthy  auspices,  since  Messrs.  Burton  and  Spence  are  among  the 
best  known  members  of  the  dry  goods  trade  in  Canada. 


WHAT  OUGHT  WE  TO  DO? 
ERCHANTS  will  be  interested  in  Mr.  Allan's  article  in  this 
issue  regarding  the  prospects  of  Canada.  Mr.  Allan  has 
travelled  all  over  this  country  and  Furope  frequently,  and  is  there- 
fore a  highly  competent  authority  on  the  subjects  he  deals  with. 
There  are  several  points  in  his  article  which  we  consider  of  prime 
present  importance. 

There  is  the  fact  that  this  country,  for  the  first  time  in  its  his- 
tory, has  received  a  great  advertisement  abroad.  Now,  what  are 
we  going  to  do  in  order  to  reap  some  substantial  reward  from  this 
fortunate  circumstance  ?  Are  we  going  to  sit  down  and  chuckle 
over  the  fact  that  the  world  has  at  last  discovered  what  fine  fellows 
we  are  ?  Is  it  probable  that  increased  trade  and  population  will 
pour  in  upon  us  without  any  effort  on  our  part  ?  The  plain  truth 
is  that  unless  we  utilize  the  opportunity  ourselves  no  one  else  will 
stir  a  hnger  to  help  us. 

But,  it  will  be  said,  the  Government  is  sending  agents  abroad 
on  trade  missions  and  on  emigration  business.  That  is  true.  Let 
us  instruct  our  M.P.'s  to  see  that  the  money  spent  on  these  missions 
is  well  laid  out ;  that  the  right  men  are  sent  and  that  they  know 
their  business.  But  let  us  not  rest  content  with  Government  action 
alone.  There  is  far  too  much  tendency  in  this  country  to  lean  on 
the  Government  of  the  day.  Certain  things  the  Government  must 
do,  but  if  it  is  allowed  to  take  the  place  of  private  enterprise  all  the 
energy  of  the  community  would  be  sapped.  If  the  prevalent  belief 
that  a  subsidy  from  Government  is  necessary  to  start  every  under- 
taking is  allowed  to  run  a  free  course  for  the  next  ten  years  or  so, 
we  will  have  Government  voting  a  subsidy  to  the  man  who  puts  on 
his  own  coat,  or  appointing  an  agent  to  help  people  on  with 
their  boots.  All  this  tendency,  when  carried  beyond  legitimate 
lengths,  is  weak  and  foolish.     Let  individuals  do  more. 

Mr.  Allan  indicates,  in  some  ringing  sentences,  the  wealth  of 
the  resources  that  are  ours.  Every  word  is  true,  and  we  should 
make  the  most  of  the  natural  riches  that  belong  to  us.  This  wealth 
has  been  there  any  time  during  the  last  thirty  years,  and  why  have 
we  not  wakened  up  to  it  before  ?  Why  are  foreigners  developing 
our  mines  and  forests,  while  Canadians  go  abroad  to  look  for  work 
in  some  other  country  ? 

Some  reader  may  say  :  "  All  this  is  very  fine,  but  you  are  not 
showing  what  an  individual  can  do."  Every  man  has  his  own 
opportunities,  and  can  utilize  them.  But  it  does  seem  to  us  that  it 
is  the  duty  of  every  citizen  to  speak  well  of  his  country,  and  to  take 
a  special  pride  in  promoting  the  interest  of  the  whole  community. 
We  all  benefit  from  the  development  of  the  country,  so  that  when 
a  chance  opportunity  presents  itself  for  a  Canadian  to  do  a  good 
turn  to  the  country,  he  should  take  it,  in  fact  should  be  on  the 
watch  for  one.  Is  every  merchant  who  has  friends  in  Great  Britain 
writing  them  letters  at  leisure  moments  telling  them  that  this  is  a 
promising  land  for  those  who  have  youth  and  energy  ?  Are  the 
parents  of  Canadian  boys  training  them  to  look  for  openings  in 
their  own  country,  instead  of  letting  them  drift  away  to  less  favored 
regions  ?  Are  our  people  who  happen  to  run  across  a  visiting 
capitalist  on  the  railway  train  or  in  the  hotel  at  pains  to  impress 
him  with  the  value  of  this  country  as  a  place  for  investment  ? 
These  are  the  things  which  the  individual  Canadian  can  do,  instead 
of  grumbling  or  carping,  or  slipping  into  a  state  of  apathy. 
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HINTS    TO    RETAILERS. 

By  a  Head  Clerk. 

PROFIT-MAKING  is  never  out  of  season  ;  therefore,  see  that 
your  goods  are  properly  marked  and  sold  accordingly. 
In  Mr.  A's  store  a  piece  of  goods  was  marked  $2  which  cost 
$2.75.  No  one  could  give  a  reason  for  the  error.  It  showed  that 
things  were  run  in  an  unbusinesslike  way,  which  allowed  anyone 
and  everyone  to  mark  the  goods.  There  should  be  someone  whose 
place  it  is  to  look  after  all  goods  coming  in,  so  that  if  any  errors 
happen  they  can  be  traced  without  any  difficulty. 


Merchants  often  make  mistakes  in  figuring  the  profit  on  novelties. 
This  line  of  goods  is  different  from  all  the  rest  which  are  handled. 
The  appearance  goes  farther,  as  a  rule,  than  the  quality.  One 
cannot  say  that  ' '  such  an  article  cost  '  so  much  '  and  I  must  have 
seventy-five  per  cent,  profit  on  it  or  I  will  lose  money  before  the 
season  is  over."  It  may  be  all  right  or  it  may  not  ;  one  wants  to 
take  in  the  appearance  of  the  article.  Some  goods  which  cost  less 
will  bring  more  than  more  costly  ones  of  the  same  line  ;  the 
striking  way  in  which  it  is  got  up  takes  the  customer's  eye.  This 
is  a  line  that  you  want  to  make  the  profit  that  you  are  liable  to  lose 
on  other  articles  in  the  notions. 


It  is  a  very  common  thing  for  a  manager  in  some  stores  to  allow 
the  clerk  to  cut  prices  in  order  to  make  a  sale.  This  kind  of  thing 
is  ruinous  to  one's  business.  The  clerk  often  tells  a  customer  to 
come  to  him  next  time  and  he  will  make  the  price  all  right  for  him. 
This  kind  of  thing  is  a  sure  way  to  drain  the  profits,  and  at  the 
same  time  drive  away  good  customers.  It  does  not  take  long  for 
the  public  to  get  on  to  it,  and  one  person  is  not  going  to  pay  more 
for  an  article  than  another.  The  consequences  are  that  in  a  short 
time  you  will  find  your  trade  fast  diminishing,  all  for  the  want  of  a 
good  business  rule. 


Advertising  is  one  of  the  most  important  parts  of  one's  business  ; 
one  who  will  not  do  so  might  as  well  close  his  doors,  for  some  smart 
up-to-date  person  will  come  along  and  take  all  the  trade  you  had 
for  years.  The  ways  in  which  one  may  advertise  himself  are  very 
numerous.  You  may  use  circulars,  have  signs  up  all  through  the 
country,  or  the  newspapers,  and  many  such  ways,  but  there  is  one 
way  which  most  merchants  overlook — this  is  the  children.  If  you  get 
the  goodwill  of  them  they  will  not  forget  to  bring  your  name  in 
reference  whenever  they  hear  of  any  person  wanting  goods  of  your 
line.  There  are  as  many  different  ways  to  win  them  over  as  there 
are  ways  to  advertise.  Here  is  a  good  plan  :  Offer  prizes  for 
scholars  attending  the  public  school,  who  will  write  the  best  ad. 
Say  that  you  call  your  place  of  business  The  Golden  Crown  ;  every 
ad.  must  bear  in  mind  the  name  you  have  given  your  place.  Say  at 
one  time,  The  Golden  Crown,  next,  the  appearance  of  the  place, 
next,  a  certain  article  you  want  to  offer  on  a  certain  day,  and  so  on. 

When  you  use  these  ads.  always  give  the  scholar  credit  for  it  by 
saying  it  was  written  by  So-and-so,  and  another  way  is  if  a  scholar 
will  bring  you  in  so  many  dollars  worth  of  trade  you  will  give  them 
a  pair  of  nickel  or  silver-plated  skates,  or  something  like  that.  You 
will  soon  find  that  they  are  good  trade  hustlers. 


One  of  the  greatest  secrets  in  one's  business  success  is  one's 
employes,  and  to  a  certain  extent  what  they  are  depends  upon  the 
example  you  set  before  them  and  the  way  in  which  you  use  them. 
If  you,  Mr.  Merchant,  treat  them  like  so  many  slaves,  you  cannot 
expect  them  to  take  hold,  and  go  ahead,  or  show  their  ability  in 
giving  different  ideas  which  are  so  useful  in  business.  When  an 
employe  comes  to  you  with  a  scheme  of  his  own,  do  not  turn  him 
away  or  ignore  him  by  keeping  on  at  whatever  you  may  be  at,  and 


only  paying  half  attention  to  what  he  is  saying,  and  perhaps  turn 
him  away  without  even  letting  the  employe  open  his  mouth.  He 
goes  away  feeling  very  sore,  for  there  is  nothing  so  humiliating  to 
one  as  to  receive  the  cold  shoulder  from  one's  employer.  And 
furthermore  it  undermines  the  interest  of  the  business.  Under 
such  circumstances  it  is  no  wonder  that  a  large  percentage  of  men 
grow  weak  within  themselves,  and  that  many  a  young  man  fails  to 
develop  good  mercantile  qualities. 

When  an  employe  comes  to  you,  listen  to  him  and  give  him  a 
chance  to  state  his  case ;  if  you  have  no  time  to  listen  to  him, 
arrange  to  have  an  interview  with  him  some  time  later.  One  must 
not  be  too  free  with  one's  staff,  for  the  sensible  employe  wants  his 
employer  to  have  the  dignity  which  impresses  the  public,  but  you 
can  treat  them  right  and  at  the  same  time  maintain  discipline  in  the 
store. 


THE  BANKS  AND  INSOLVENCY. 

IT  is  said  that  the  banks  will  block  insolvency  legislation  as  they 
did  before.  If  they  are  wise  they  will  refrain  from  anything  of 
the  sort.  For  years  past  the  praises  of  the  Canadian  banking  sys- 
tem have  rent  the  air.  It  is  a  good  system.  But  the  banks  have 
appropriated  all  the  praise  to  themselves,  as  if  they — instead  of  the 
Act  under  which  they  are  constituted — were  the  acme  of  wisdom 
and  commercial  stability.  The  advisers  of  the  banking  interest 
will  do  well  to  impress  on  them  this  truth  :  that  they  are  a  mono- 
poly for  which  there  is  no  very  enthusiastic  feeling  in  Canada. 
Some  of  their  privileges  might  well  be  pared  down  for  the  public 
benefit.  While  the  rate  of  interest  on  ordinary  investments  has 
declined  to  4  per  cent,  and  5  percent.,  the  banks  are  able  to  de- 
clare large  dividends,  from  6  per  cent,  to  10  per  cent.  If  they 
wish  to  start  an  agitation  of  enquiry  into  the  Banking  Act  they  will 
interpose  now  against  an  insolvency  law  unless  it  grants  them  all 
they  want. 

Nor  is  it  certain  that  the  banks  always  conduct  their  own  busi- 
ness with  sense  and  discretion.  Old  bankers  would  hesitate  at 
much  that  is  now  said  to  be  common  in  modern  banking.  There  is 
said  to  be  far  too  much  money  lent  on  over-drawn  accounts,  which 
means  one  name  paper.  For  these  and  other  reasons  the  banks 
should  promote  rather  than  retard  an  insolvency  law. 


CANADIAN  BLANKETS  FOR  EUROPE. 

THE  fame  of  Canadian  woolen  blankets  is  spreading  abroad. 
In  this  market  the  excellent  wearing  qualities  of  such  blankets 
as  those  made  in  Cornwall  have  borne  a  high  reputation  for  over 
twenty  years. 

Now,  they  appear  to  have  been  heard  of  abroad,  and  the  other 
day  W.  R.  Brock  &  Co.,  of  Toronto,  had  inquiries  from  Amster- 
dam regarding  prices  and  qualities,  and  the  firm  have  written  the 
would-be  purchasers  in  Holland,  sending  samples.  We  hope  this 
will  mean  an  increased  demand  abroad  for  this  class  of  Canadian 
woolens,  and  there  seems  no  doubt  that  if  properly  pushed  the 
market  would  be  found  profitable. 

In  the  average  quality  of  durable  warm  blankets  it  is  doubtful  if 
other  countries  can  compete  with  Canada.  The  English  blankets 
are  superior  goods,  and  so  also  are  the  New  Zealand  blankets. 
But  the  prices  are  high.  Canada  turns  out  a  medium-priced,  warm 
blanket  that  is  hard  to  beat. 

The  northern  countries  of  Europe  would  patronise  our  woolens 
largely  if  they  were  aware  of  quality  and  price.  The  shirts  and 
drawers  made  in  this  country  are  admirably  adapted  for  sale  there, 
and  we  look  forward  to  a  time  when  this  trade  will  be  more  vigor- 
ously pushed. 
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THAT  JOB  IN  EIDERDOWNS 


as  announced  in  last  month's  Review  is  going 
fast.  Some  colors  are  sold  out,  but  a  good 
assortment  is  left.  The  quilt  is  made  of  a 
Choice  French  Sateen,  best  quality, 
Satin-Finish,  and  unreservedly  guaranteed 
to  hold  the  down.  It  was  bought  for  a 
quilt  to  sell  single  size  at  $4 .50.  Our  clearing 
price  for  this  quilt,  size  62x72,  is, 

In  case  lots  of  one  dozen,  $3.30  each. 
In  lots  of  fifty  quilts   -     3.15 
In  lots  of  a  hundred  quilts,  3.00 

A  complete  line  of  colorings  and  designs. 


a 


a 


Could   you   sell   some   Eiderdowns   between    now  and    Christmas  ?     If  so,   we 

should  be  pleased  to  hear  from  you. 

The  Alaska  Feather  &  Down  Co.,  Limited 


290  Guy  Street 


MONTREAL 


V 


HOLDoftTOWSER 

IHAVECOTDNEDHTHE 
PATENT 
PS 

f 


v*J 


SPRING 
CLOTHING 


Relieves  all  strain  on  Buttons  and 
yield*  to  every  motion  of  the  body. 


We  are  showing  a  large  range  of  the  latest  styles  in  Children's  Clothing. 


BLOUSE  SUITS, 


D.  B.  SUITS,  VESTEE  SUITS. 


We  use  the  Patent  Extension  Waist  Bands  in  our  Children's  Suits. 

Chalcraft,  Simpson  &  Co. 


MAKERS   OF  FINE    CLOTHING. 
CHILDREN'S  CLOTHING  A   SPECIALTY 


Toronto 

If  our  travellers  do  not  call  on  you,   write  us  for  sample  suits  and  prices. 
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WOOLENS  AND  CLOTHING. 

MADE   UNDER   CLOSE   SUPERVISION. 

AS.  CAMPBELL  &  CO.  are  out  with  samples  of  some  new 
.  ideas  in  ready-made  clothing  for  spring.  Realizing  tha* 
there  is  a  decided  demand  for  better  goods,  both  in  quality  and 
workmanship,  they  have  determined  to  meet  it  and  are  turning  out 
goods  at  their  factory  that  are  hard  to  beat.  All  goods  are  made 
under  Mr.  Campbell's  own  immediate  supervision,  and  as  he  has 
had  over  twenty  years  experience  in  the  ready-made  clothing  trade, 
there  should  not    be  anything  wanting   in   finish  or  workmanship. 

In  order  to  keep  abreast  of  the  times  the  foreman  of  the  factory 
makes  half  yearly  visits  to  the  principal  clothing  centres  of  the 
United  States  and  posts  himself  in  new  styles  and  cuts. 

A.  S.  Campbell  &  Co.,  of  Montreal,  have  a  few  odd  lines  of 
fall  clothing  for  immediate  delivery  which  are  offered  at  a  very 
low  figure.  Dealers  in  need  of  such  goods  will  do  well  to  corres- 
pond with  them. 

Finley,  Smith  &  Co.  beg  to  call  attention  to  their  magnificent 
range  of  vicuna,  llama  and  cheviot  overcoatings.  They  also  have 
in  stock  a  full  line  of  beavers  and  meltons. 


Finley,  Smith  &  Co.  report  a  larger  demand  than  ever  for  their 
popular  serges,  Trafalger,  Britannia  and  Royal  Navy.  These 
goods  are  warranted  indigo  and  are  guaranteed  to  give  satisfaction. 

Finley,  Smith  &  Co.,  are  showing  some  new  brown  and  bronze 
suitings  which  are  selling  quickly. 

Chalcraft,  Simpson  &  Co.'s  line  of  novelties  in  children's  cloth- 
ing for  the  spring  season  is  now  ready.  Every  style  shown  is 
original,  and  the  variety  is  extensive  enough  to  meet  every  demand. 

Chalcraft,  Simpson  &  Co.  report  a  much  better  demand  for  medium 
and  high-class  clothing,  and  orders  are  good  for  this  class  of 
material. 


In  children's  clothing  it  appears  that  the  demand  for  the  more 
stylish  kinds  is  very  satisfactory.  Chalcraft,  Simpson  &  Co  have 
introduced  some  attractive  makes  in  this  department,  embodying 
new  features  and  new  ideas. 

TIT    FOR    TAT. 

Phitts  :  "  Ha  !  old  fellow  ;  how  are  you  ?  Just  heard  that  you 
have  gone  into  the  newspaper  business." 

Bitts  :    "  Yes,  just  bought  a  country  paper." 

Phitts:  "That  so?  Why,  you  can  give  me  an  occasional 
puff  then." 

Bitts  :    "  Certainly  ;  what  are  you  busy  with  now  ?" 

Phitts  :    "I  am  in  the  clothing  business — ready-made  clothing." 

Bitts:  "Ha!  Then  you  can  give  mean  occasional  suit  of 
clothes." 

Phitts:  "  Well,  dunno  about  that.  It  costs  money  to  manu- 
facture clothing,  you  know." 

Bitts  :  "  That's  true,  and  it  costs  nothing  to  manufacture  news- 
papers !  " 

Then  they  part. 


A    SATISFACTORY    SHOWING. 

John  N  orthway  &  Son  have  had  such  a  large  demand  for  their 
make  of  mantles  this  season  that  it  is  far  more  difficult  to  get  the 
goods  made  than  to  get  the  orders.  They  are  showing  some  very 
stylish  garments  in  jackets,  also  in  Russian  blouses,  both  loose  and 
tight-fitting  back. 

•    Their  facilities  for  turning  out  first-class  goods  are  unsurpassed. 
They  have  a  technical  and  practical  knowledge  of  the  work  and 


personally  superintend  the  manufacture  of  their  garments.  The 
junior  of  the  firm  is  the  designer,  and,  from  the  many  compli- 
mentary letters  received  from  customers  as  to  the  fit  and  style 
of  his  garments  and  the  added  fact  that  every  customer  in  On- 
tario has  sent  repeat  orders,  it  is  safe  to  say  that  the  success  of 
this  firm  is  beyond  question,  and  they  are  now  looking  for  larger 
premises  for  manufacturing. 


PROMISE    PROMPT    DELIVERIES. 

The  Empire  Cloak  Co.,  Toronto,  have  lately  had  more  trade 
than  they  could  handle,  but,  as  they  are  now  working  day  and 
night,  and  have  added  to  their  machinery,  they  are  promising  the 
trade  prompter  deliveries  of  orders  from  this  out. 


NOTES    FOR    BUYERS. 

SF.  McKlNNON  &  CO.,  by  constantly  being  in  touch  with  all 
•  manufacturers  and  exercising  good  judgment,  are  enabled  to 
lead,   not  follow.     This  is  especially  true  of  their  hat  department. 

John  Macdonald  &  Co.  have  a  big  job  line  in  flannelette 
embroideries  at  a  low  price. 

Kyle,  Cheesbrough  &  Co.  are  offering  a  large  job  line  of  veil- 
ings, for  immediate  delivery,  at  a  very  low  figure.  Dealers  desiring 
any  of  these  goods  will  do  well  to  order  at  once  as  it  is  likely  the 
stock  will  be  sold  quickly. 

James  Johnston  &  Co.  have  a  fully  assorted  stock  of  jet  and 
black  braid  trimmings,  also  colored,  plain  and  tinsel  gimps  in  end- 
less variety.  They  also  show  a  full  range  of  black  velvet  ribbons, 
in  cotton  and  satin  backs,  all  widths. 

John  Macdonald  &  Co.  are  offering  a  big  job  in  hosiery,  the 
overmake  of  a  large  Canadian  mill,  comprising  ladies'  and  child- 
ren's plain  and  ribbed  woolen  goods.     The  price  is  away  down. 

James  Johnston  &  Co.  have  received  a  special  shipment  of 
fancy  silks  in  checks,  broches  and  shot  effects,  suitable  for  the 
Christmas  trade.  These  comprise  the  latest  effects  shown  by  the 
manufacturers.     Write  for  samples. 

S.  F.  McKinnon  &  Co.  report  a  continued  demand  for  walking 
hats,  tourists  and  sailors.  Their  stock  is  up  to  date  and  well  worth 
inspection.  They  do  not  cater  for  trade  in  anything  but  good 
goods,  leading  styles  and  popular  prices. 

James  Johnston  &  Co.  show  the  largest  range  in  cashmere,  ring- 
wood  and  fancy  wool  gloves,  for  ladies,  men,  girls  and  boys  ;  tor 
value  they  are  unsurpassed  ;  drives  in  plain  and  ribbed  cashmere 
hosiery  ;  also  special  lines  in  plain  and  ribbed  wool  hose,  leading 
lines  in  seamless  goods. 


SPECIALS  IN  WOOLENS. 

John  Macdonald  &  Co.  are  showing  several  job  lines  in  mantle 
beavers  and  curls  ;  also  a  special  line  of  black  and  blue  clay  twill 
worsted.  Some  fancy  worsted  trouserings  are  also  special  lines 
just  now.  The  department  is  clearing  a  lot  of  odds  and  ends  in 
short  lengths  in  worsteds,  suitings  and  trouserings.  These  are 
being  cleared  at  a  low  price  previous  to  stock-taking. 


The  hat  department  of  the  D.  McCall  Co.,  Limited,  we  learn, 
is  well  assorted  with  all  the  newest  productions  in  sailors  and  walk- 
ing hats.  They  are  particularly  strong  in  green  and  cardinal 
sailors  in  all  styles.     Your  orders  will  meet  with  prompt  delivery. 

Hourd  &  Co.,  London,  who  sell  direct  to  the  trade,  are  having  a 
large  demand  for  their  new  "Acme"  crokinole  board,  finished 
in  five  beautiful  colors.  They  make  a  very  striking  and  attractive 
display  in  the  store,  without  which  no  Christmas  stock  is  complete. 
The  men  are  unusually  well  finished  and  got  up  in  attractive  card- 
board boxes.     Orders  should  be  placed  at  once. 
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George  Armitage, 


Limited 


Water  Lane  Dye  Works,  BRADFORD,  England 


COTTON  SATINS, 
COTTON  ALBERTS  and 
all  COTTON  GOODS    Dyed  by 
the  Fast  Black  Process 
(NOIR  INALTERABLE) 
of  G.  A.,  Limited,  are 
rendered  unchangeable 
by  acid,  atmospheric  influences 
or  sea  water,  and  the   handle  of 
the  goods  is  equal  to  half- 
woolen  goods. 

DYEDBYum,t, 


%>LALTl*^ 


ARE 


Dyers, 

Stovers,  Bleachers 
and  Finishers  of 


SATIN=DE=CHINES 

ITALIAN  CLOTHS 
MOHAIR  and  ALPACA  LININGS 
WORSTED  COATINGS 
WOOL  SERGES 
IHPERIAL  CLOTHS 
COTTON  GOODS  and 
DRESS  GOODS 
of  all   descriptions. 


HALF-WOOLEN    GOODS, 
SATEENS  and 
MOHAIR  LININGS 
should  all  bear 
the  undermentioned 
stamp : 


DYED  AND  FINISHED 
BY 


LIMITED 

ORK? 


Caution 

and 
Warning 


TO  ALL  WHOM  IT  MAY  CONCERN: 

It  has  come  to  the  knowledge  of  GEORGE   ARMITAGE,   LIMITED,   of  BRADFORD, 

ENGLANn,  that  certain  fabrics  of  inferior  dye  arid  finish  are  being  shipped  to  America 
which  are  FALSELY  represented  as  having  been  dyed  and  finished  by  GEORGE  ARMITAGE, 
LIMITED.  In  some  cases  the  persons  guilty  of  this  fraudulent  practice  have  not  hesitated 
to  insert  in  the  lappets  "tissues"  printed  in  gold  and  bearing  the  words  "Dyed  and 
Finished  by  George  Armitage,  Limited." 

THIS  WARNING  is  given  that  all  users  and  sellers  of  LININGS  may  satisfy  themselves  that 
they  are  handling  the  genuine  Dye  and  Finish  of  GEORGE  ARMITAGE,  LIMITED — the  well- 
known  merits  of  which  have  led  to  these  unscrupulous  deceptions — by  seeing  that  THE 
CLOTH    ITSELF   bears   one  or  other   of   the  trademarks  of  GEORGE  ARMITAGE  LIMITED, 

as  set  forth  above  or  below. 

FURTHER  NOTICE  IS  HEREBY  GIVEN  that  drastic  legal  proceedings  will  be  instituted 
against    any    one    falsely    representing    cloth    to    be   of   the    Dye    and    Finish    of   GEORGE 

Armi  rAGE,  Limited. 


BEAVER 
Permanent 
FINISH. . 

(Registered  Trademark  and  Title.) 


Suitable  for  all  classes  of  LINING 
FABRICS  (Mohairs.  Alpacas.  Wor- 
sted and  Cotton  Italians,  Etc.) 

Will  not  mark  with  the  tailor's 
damp  cloth  and  hot  iron.  Will  not 
wear  greasy.  The  dye  is  also  made 
Caster  by  this  process. 
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THE  CANADIAN  COTTON  SITUATION. 

UNCERTAINTY  AS  TO  FUTURE  COMPETITION — THE  REPORT 
OF  A  NEW  MILL  UNCONFIRMED — DOES  THE.  SYNDICATE 

AGREEMENT  FORBID  COMPETITION  ? RECENT 

IMPORTATIONS  OF  ENGLISH  COTTONS. 

THE  Canadian  cotton  situation  is  practically  unchanged  for  the 
present,  as  to  price.  The  future,  however,  is  charged  with 
uncertainty.  There  are  persistent  rumors  that  the  two  big  syndi- 
cates— the  Canadian  Colored  and  Dominion  companies — having  no 
longer  the  same  selling  agency  will  compete  later  on  in  white 
cottons.  These  rumors  are  all  denied  by  the  persons  most  inter- 
ested.    Still  the  story  of  future  competiton  continues  to  circulate. 

The  supposed  basis  for  this  story  is  rather  curious.  Without 
vouching  for  its  accuracy,  we  give  it  as  likely  to  interest  the  trade. 
It  is  said  that  when  the  agreement  between  the  cotton  syndicates 
was  drawn  up  some  years  ago  providing  that  one  set  of  mills  would 
make  colored  goods  and  the  other  set  white  and  grey  cottons,  the 
agreement  omitted  to  confine  white  cottons  to  the  Dominion  company. 
This,  if  true,  would  permit  the  Canadian  company  to  make  white 
cottons  without  breach  of  agreement.  The  selling  agents  of  that 
company  having  no  longer  any  interest  in  the  Dominion  company, 
competition,  it  is  supposed,  will  sooner  or  later  be  entered  upon. 
White  cottons  are  now  much  more  largely  sold  than  in  1891,  when 
grey  cottons  were  all  the  rage.  The  rumors  of  a  new  mill  under 
the  auspices  of  capitalists  connected  with  the  Colored  company  are 
not  confirmed.  One  rumor  talks  of  a  new  mill  at  Ottawa.  Another 
report  places  it  in  the  Eastern  Townships.  We  find  no  confirma- 
tion of  these  projects  to  build  a  new  mill.  Competition  in  white 
cottons  could  go  on  in  some  of  the  present  mills,  and  there  is  no 
room  in  Canada  for  any  additional  factories.  There  is  a  common 
impression  in  the  trade  that  by  the  spring  at  the  latest  a  new  move 
in  the  cotton  business  will  be  witnessed. 

AN     ARRANGEMENT    LAPSES. 

Meantime,  two  new  factors  are  reported.  The  Dominion  and 
Merchants',  which  have  had  a  tolerably  good  understanding  with 
one  another  as  to  prices,  etc.,  up  to  the  present,  are  now  compet- 
ing. The  Merchants'  will  now  manufacture  cotton  ducks,  hitherto 
made  by  the  other  concern.  The  Canadian  Colored  company  have 
reduced  the  price  of  A  shirtings  yic  per  yard  for  big  orders.  No 
other  price-change  is  reported. 

ENGLISH    COTTONS. 

The  second  feature  of  note  just  now  is  the  presence  in  the 
market  of  English  white  cottons  which  several  wholesale  houses 
have  imported.  For  the  present  this  is  regarded  as  more  or  less 
of  an  experiment  to  see  how  they  will  compare  with  Canadian 
cottons.  The  quality  is  all  right,  but  the  soft  finish  does  riot  quite 
suit  the  Canadian  trade.  As  to  price,  they  meet  Canadian  com- 
petition very  well  even  at  the  present  rate  of  duty,  while  next  year, 
when  the  full  one-quarter  of  the  minimum  tariff  comes  into  opera- 
tion, the  importations  of  English  cottons  are  expected  to  be  quite 
extensive.  One  informant  of  The  Review  says:  "These  impor- 
tations are  of  a  special  character,  consisting  mostly  of  longcloths 
and  cambrics,  and  are  a  fine  grade  of  goods.  They  are  intended 
to  meet  the  Horrocks  cotton  imported  from   Manchester  by  a  few 


Canadian  retailers  and  also  the  Lonsdale  cambrics  imported  from 
the  United  States.  Domestic  cottons  should  not  be  affected  by 
them." 

The  Dominion  Cotton  Co.  are  now  selling  their  own  goods  all 
over  the  country.  Besides  Messrs.  Hardy  and  Cochrane,  Mr.  Harley 
is  covering  the  Maritime  Provinces  and  Mr.  Addison,  of  the  staple 
department  of  Gordon,  McKay  &  Co.,  Toronto,  will  take  the 
western  ground. 

TRIMMING  FOR  WINTER  GOWNS. 

All  of  the  winter  fashions  are  now  settled,  and  they  show  a 
tendency  for  trimming  of  some  kind.  Jet  and  colored  gimps,  black 
and  colored  velvet,  black  and  white  satin,  velvet  ribbon,  bands  of 
the  dress  material,  rows  and  designs  of  braid,  and  yokes  of  silk 
cord,  or  bead  and  spangle  embroidery  on  mousseline  are  the  garni- 
tures that  will  be  seen  on  every  hand.  Small  buckles  will  be  worn 
in  folded  collars  and  belts,  and  long  silk,  velvet,  ribbon  and  mousse- 
line  sashes  are  also  among  the  accessories  designed  to  increase  the 
elaborate  appearance  of  winter  gowns,  which  are  all  much  trimmed, 
except  the  severely-tailored  street  suit. 


SATIN  STOCKS  AND  LINEN  COLLARS. 

The  newest  stocks  are  of  satin  cut  on  the  bias  and  interlined 
with  crinoline  ;  they  form  a  plain  band,  hooking  at  the  back,  with 
ends  brought  to  the  front  and  tied  there  in  a  short  bow.  Linen 
collars  worn  with  flannel  and  silk  shirt-waists  have  a  string  tie  or 
four-in-hand  scarf.  A  yard  and  a  quarter  of  three-inch  ribbon, 
plaid,  striped  or  figured,  is  worn  as  a  stock,  folding  it  softly  across 
the  front  to  the  back,  crossing  it  there,  bringing  it  to  the  front 
again,  and  there  knotting  it  like  a  four-in-hand  tie.  Never  put  a 
lace  ruffle,  or  lace  in  any  form,  in  the  collar  of  a  shirt-waist.  Lace 
ruffles  or  trimmings  of  lace  may  be  used  with  any  other  style  of 
dress  waist.  • 


SOMETHING  NEW 
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GLOVE-FITTING ' 


Corsets. 


Transformed,  re-modelled,   and  brought  up  to  date,  and 
a  delight  to  all  who  wear  them. 
Mrs.  W.  writes,—"  I  find  your  New  'Glove-Fittimo  '  Corset  perfect,  most  comfort- 
able to  wear  ami  beautifully  finished.    I  can  think  of  no  words  that  would  describe  its 
perfection." 

Mrs.  M.  writes,—"  I  hive  really  never  had  such  a  perfect  fit  before." 
Mrs.  G.  writes,  — "  I  have  much  pleasure   in  stating  that  I  have  never  worn  a  more  per- 
fect fitting  Corset  than  your  New  'QT.ovE-FrTTINQ,'  I  shall  recommend  them  to  all  my 
friends  as  being  simply  perfect." 

To  be  had  of  all  Dealers  Throughout  the  World. 

ASK   FOR   THOMSON'S   NEW   "GLOVE-FITTING"    AND 
TAKE  NO  OTHER. 
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THE  DEMAND  IS  FOR  GOOD 
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CLiOTHlNG 


/p  (       y                    Better  times  are  with  us. 

')}  Better  goods  are  wanted. 

#  \i/ 

/j\  Our  clothing  occupies  a  foremost  place  in  the  trade.                                                                         \j> 

/|\  We   have                                                                                                                                                        vl/ 

I  New  Styles,  Good  Material --Latest  Cut  | 

/K  If  you  want  to  do  a  first-class  up-to-date  clothing  business, 

&  Write  Us,   We  Can  Help   Yon, 

2?  We   were   the   first   house  in    Canada   to   introduce   outside 

/j>  sizes,  consisting  of  special  fits  for  Stout  and  Slim  men.     Now 

T  others  try  to  follow  us. 

/|\  Our   travellers   are  now  on  the   road  with   Spring   Samples. 

ft  Examine  them.      Y<?w    Will  Find  Them  Right. 

JJ?  We  have  a  few  odd  lines  of  Fall  goods  that  will  be  sold  at 

/|S  a  sacrifice.      Send  us  sample  order. 

jjj  Letter  Orders  promptly  attended  to. 

k 


A.  S.  CAMPBELL  <S  CO. 

WHOLESALE    CLOTHIERS 

256  St.  James  Street  ^    =  MONTREAL 


i 
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they  want  the    trade  to    know 
it. 

S.  F.  McKinnon  &  Co.  have  a  large  stock  of  fancy 

silks  suitable  for  blouse    waists.      These   include   plaid 

tartans.     Send  for  samples. 

S.  F.  McKinnon  &  Co.   remind   buyers  of  their  popular  brands 

in    colored   silk  velvets.       No   leading   shades    wanting  in    their 

collection. 


FEATURES    OF    THE 
SITUATION. 


F.  McKINNON  &  CO.,  in 
speaking  of  the  past  month's 
trade,  say  that  it  was  highly  satis- 
factory in  all  departments, and,  like  the  preced- 
ing month,  their  October  turnover  shows  a  big 
increase  over  the  corresponding  month  of  last  year. 

In  speaking  more  particularly  along  the  line  of  millinery,  which 
they,  of  course,  are  more  closely  identified  with,  they  said  that 
their  experience,  not  only  as  judged  from  their  extra  turnover,  but 
from  the  general  tone  of  merchants  with  whom  they  are  coming  in 
contact  from  day  to  day,  leads  them  to  the  conclusion  that  thus  far 
it  has  been  an  exceptionally  good  millinery  season.  And,  speak- 
ing for  their  own  hat  department,  they  say  that  the  number  of  hats 
turned  out  since  the  ist  of  September  is  not  less  than  30  per  cent, 
more  than  any  previous  fall  season  for  seven  years. 

This  firm  believes  that  the  particularly  fine,  mild  weather  all 
through  October  has  done  much  for  the  millinery  trade,  and  while 
other  branches  of  business  may  have  suffered  to  some  extent,  there 
are  certainly  no  murmurings  heard  from  the  millinery  world. 
Continuing  the  conversation,  they  said  :  "If  you  refer  to  our  notes 
on  the  outlook  for  October,  we  said  that  silk  velvets,  velveteens 
and  ribbons  would  be  strong  features,  and  it  has  proved 
correct.  And  we  will  just  give  you  another  pointer  :  they  will  be 
good  to  the  end  of  the  season."  They  also  reminded  us  that  at 
our  last  interview  this  firm  had  great  faith  in  the  development  of 
ostrich  feather  effects,  and  now  claim  that  it  is  a  settled  fact ;  they 
have  come  to  stay  for  a  time,  and,  although  growing  in  popularity 
as  the  season  advances,  may  not  reach  their  full  strength  this 
season. 

"  Just  before  parting  let  us  say  a  word  about  another  article 
which  is  closely  related  to  millinery.  We  refer  to  ladies'  jackets. 
You  will  see  a  big  scramble  for  the  perfect  fitters  before  November 
closes,  and  we  have  lots  of  them." 

NOTES. 

S.  F.  McKinnon  &  Co.  claim  to  have  a  big  hold  on  the  ribbon 
trade  ;  a  big  assortment  and  correct  prices  tell  the  tale. 

S.  F.  McKinnon  &  Co.  have  a  big  stock  of  black  moire  ribbons 
in  all  widths  up  to  100  ;  fine  values. 

S.  F.  McKinnon  &  Co.  believe  they  have  the  largest  and 
best  assorted  stock  of  perfect-fitting   jackets  in  the  country,  and 


SPRING    IMPORT    MILLINERY. 

The  Canadian  representatives  of  Willis,  Nelson  &  Co.,  of  Glas- 
gow, make  an  interesting  announcement  regarding  millinery  for 
spring  1898  on  page  7  of  this  issue.  No  European  millinery  house 
shows  such  a  range  of  samples  in  Canada  as  do  this  firm,  and  the 
Lrade  will  be  glad  to  see  the  travelers  now  on  the  east  and  west. 


TIPS   FOR   SPRING. 

Keen,  up-to-date  merchants  look  ahead  for  their  information, 
and  W.  R.  Brock  &  Co.  intimated  to  our  point  searcher  that  they 
have  some  great  snaps  for  next  spring.  In  unlaundried  shirts  a 
line  called  the  "Tempter"  will  capture  the  trade,  while  their 
special  lines  of  hosiery  that  have  been  tested  for  wearing  qualities 
and  good  value  will  be  on  deck  again,  having  weathered  the  storm 
of  keen  competition.  Amongst  them  will  be  the  "Leader," 
"Leather,"  "Electric,"  "Whopper,"  "Scorcher,"  "Ironclad," 
"Comfort,"  "  C.P.R."  and  "S  32."  Brock's  range  of  under- 
wear will,  as  usual,  be  large  and  attractive.  Good  value  and  what 
the  trade  requires  are  the  recommendations  of  every  line.  Being 
well  bought  they  cannot  help  but  be  rapid  sellers  and  profit-pro- 
ducers to  any  retail  merchant.  Fabric  gloves  and  mitts,  as  might 
be  expected,  are  good  value,  containing  all  the  novelties  and  latest 
ideas.  The  reputation  that  W.  R.  Brock  &  Co.  have  won  as  a 
hosiery  and  glove  house  seems  to  be  well  merited,  and  having 
attained  that  position  their  buyer  assured  our  reporter  they  had 
taken  a  long  lease  of  the  district. 


HE   WAS   SUSPICIOUS. 

One  of  our  subscribers  in  a  thriving  town  in  the  Rocky  Mount- 
ains writes  us  as  follows  : 

"Enclosed  please  find  $2  subscription  to  The  Dry  Goods 
Review.  Someone  presented  me  an  account  for  The  Review, 
but  as  there  are  so  many  bilks  traveling  around  I  was  afraid  to 
disgorge,  having  been  victimized  about  two  months  ago  to  the  tune 
of  $2.50.  The  gentleman  who  called  seemed  very  meek  and  nice 
— but  looked  foxy." 

This  just  shows  you  how  careful  they  have  to  be  out  in  the 
mountains.  A  man  might  come  along  with  a  shot  gun  and  carry 
off  the  whole  stock.  Our  representative  is  correctly  described  as 
looking  "meek  and  nice,"  for  those  are  his  instructions  at  all 
times,  but  as  to  being  "foxy,"  we  shall  make  inquiries,  for  he 
was  certainly  not  that  on  leaving  here.  It  may  be,  of  course, 
that  mountain  air  converted  the  look  of  extreme  modesty,  usual 
in  Central  Canada,  into  an  appearance  of  foxiness. 


We  learn  that  the  D.  McCall  Co.,  Limited,  have  a  full  assort- 
ment of  ribbons  in  all  widths.  Their  letter  order  system  gives 
every  satisfaction. 
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WHOLESALE  MILLINERY... 


EVERY 

DAY 

EVERY 
WEEK 


o) 


B 
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EVERY  DAY  our  Hat  Department  is  replenished 
with  shipments  of  the  Latest  Novelties  from 
New  York. 

EVERY  WEEK  we  receive  large  shipments  of  the 
newest  productions  from  the  European  Markets, 
consequently  our  stock  will  always  be  found  re- 
plete with  all  that  is  in  demand. 


Letter   Orders   always  receive  prompt  and  careful  attention. 


The  D.  McCALL  COMPANY,  w 

TORONTO. 

"They  are  Still  Saying  It." 


THE  LARGEST  CLOAK  BUYER  IN 
WINNIPEG  SAYS: 


Dear  Sirs, 

We  enclose  order  for  mantles  which 
please  express  at  once.  Your  goods  have 
given  good  satisfaction  both  in  fit  and 
style.  We  are  very  much  pleased  with 
the  lot  to  hand. 


** 


187. — Made  from  a  high  grade  kersey,  [rimmed 
with  straps,  soutache  velvet,  and  hand- 
some pearl  huttotls. 


189.  —Made  from  hlack  l>oucle  of  Persian  Lamb 
effect.     A  great  seller.     Price,  $5  50 


JOHN  NORTHWAY  &  SON,   64  Bay  St.,   TORONTO 
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DEVELOPMENT    OF    A   NEW  ENTERPRISE. 

THE  announcement  that  the  Merchants  Dyeing  and  Finishing 
Co.  are  to  assume  and  carry  on  the  business  of  Caldecott, 
Burton  &  Spence  (the  details  of  which  appear  on  page  3)  is  a  matter 
of  decided  importance  to  the  trade.  The  enterprise  itself  is  quite 
unique  in  this  country,  since  the  company  will  not  only  import 
fabrics  in  the  grey  state,  and  dye  and  finish  them  in  this  market, 
but  also  sell  them  direct  to  the  retail  trade.  For  this  purpose  the 
staff  of  travelers  of  the  old  firm  will  be  utilized.  The  selling  depart- 
ment will  handle  the  dress  fabrics  as  well  as  the  accessories,  linings, 
trimmings,  velveteens,  velvets,  laces,  embroideries,  etc.  Making 
a  specialty  of  these  particular  lines,  the  company  will  therefore  con- 
centrate their  attention  upon  a  department  which  is  very  profitable 
to  the  retail  trade  when  prices,  shades  and  styles  are  right. 

In  these  three  respects  the  company  show  what  exceptional 
facilities  they  have  :  as  to  price,  they  save  in  the  first  cost  of  the 
rough  material  and  also  in  importing  it,  since  the  duty  is  lower  on 
goods  in  the  grey  than  when  they  come  in  finished  ;  as  to  shades, 
the  practice  of  dyeing  continuously  enables  the  local  demand  to  be 
supplied  according  to  the  requirements  and  tastes  of  the  Canadian 
market  ;  as  to  styles,  the  latest  patterns  and  designs  are  purchased 
in  Europe, so  that  this  market  obtains  the  newest  things  in  tne  color- 
ings that  the  retail  trade  find  to  sell  best. 

The  dyeing  and  finishing  processes  have  already  demonstrated 
their  perfection.  This  branch  of  the  industry  has  been  referred  to 
once  or  twice  before  in  The  Review.  It  is  conducted  on  the  most 
approved  and  extensive  scale  with  the  finest  appliances  and  accord- 
ing to  the  latest  methods.  The  Congo  Black  materials  are  abso- 
lutely fast  to  acid,  and  the  finish  in  all  goods  has  been  brought  to 
the  highest  state  of  superiority.  The  company  has,  therefore,  all 
the  elements  of  success,  and  it  confidently  appeals  to  the  trade  for 


a  share  of  patronage.  As  an  essentially  Canadian  enterprise  it 
deserves  to  receive  a  cordial  support  from  Canadian  merchants. 
Mr.  P.  H.  Burton,  who  has  brought  the  undertaking  to  its  present 
successful  issue,  is  favorably  known  in  Canada  for  his  intimate 
knowledge  of  goods,  his  up-to-date  ideas  and  his  experience  as  a 
buyer  in  the  continental  markets.  Under  such  auspices  is  is  safe  to 
predict  for  the  Merchants  Dyeing  and  Finishing  Co.  a  career  of 
marked  success,  since  it  holds  out  to  the  retail  trade  the  certain 
prospect  of  large  profits  on  salable  lines  of  goods. 


PRINTS. 

James  Johnston  &  Co.  having  secured  entire  control  of  the  line 
of  English  prints  No.  103,  formerly  handled  by  Robert  Linton  & 
Co.,  report  a  most  satisfactory  sale  of  the  line,  although  the  samples 
have  been  in  the  hands  of  their  travelers  only  a  few  days.  The 
range  of  patterns  is  unexcelled,  and  the  cloth,  which  is  known  in 
the  trade  as  the  best  value  shown  at  the  price,  is  fully  up  to  the 
standard. 


TWO  LINES  THAT  ARE  GOING. 

In  department  "  B  "  W.  R.  Brock  &  Co.  have  two  great  bar- 
gains for  immediate  delivery  :  A  24-inch  twilled  dress  tartan  and 
a  28-inch  dark  check  flannelette.  Of  these  two  lines  they  have  bought 
the  entire  mill's  stock,  and  at  the  rate  that  orders  are  coming  in  for 
them  the  supply  will  not  last  long. 


THE  WINNER. 


This  is  the  name  given  to  a  line  of  women's  seamless  black  cash- 
mere hose  shown  by  W.  R.  Brock  &  Co.  to  retail  at  25c.  per  pair. 
They  are  the  heaviest  and  best  finished  goods  ever  produced  at  the 
price  and  are  rapid  sellers. 


»  OUR    SPECIALTIES  « 

I  •  1 

i  Dress  Goods  i 


Silks 


and 


Henriettas 


m 


1 
s 
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|  WILLIAM  AGNEW  &  CO. 

)•  305  and  305  \  St.  James  St. 

*  ^— ^. MONTREAL 
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Perrin's  Gloves 


PERRIN  FRERES  &  CIE. 

7  Victoria  Square,  MONTREAL. 


Manufacturers 

and  .  . 
Importers  of 


Kid  Gloves 


of  all  Styles 

and  . . 
Qualities.  . . 


Our  travellers  are  now  out  with  new  samples 
for  Spring  trade. 


THE  -:-  DRY  -:-  GOODS  -:-  REVIEW 


87 
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no. 


We  have  now   entered  upon   the  big  Jacket 
month  of  the  year,  and  as  buyers  will  require  to 
sort  up  their  stocks  from  time  to  time,  we  assure 
the  trade  that  nowhere  else  in  Canada  will  they 
find  a  stock  of  Jackets  equal  to  ours  to  select  from. 
We  have  received  direct 
from  Germany,  and  pas- 
sed into  stock  within  the 
past   two    weeks,  fifteen 
hundred  fackets,  all  re- 
peats of  numbers  which 
have  previously  been  pro- 


nounced by  the  largest 
and  best  Jacket  buyers 
in  the  trade  to  be  correct 


bll.    Extra  Heavy  Boucle 
Cloth.    Price  $6.25. 


in  every  particular,  and 
at  reasonable  and  popu- 
lar prices. 

The  garments  here 
represented  have  been 
great  favorites  and  sold 
in  large  quantities,  but 
are  no  more  popular  or 
effective  than  many  other 
numbers  in  our  collection. 

The   big  push  for 

Jackets  is  on  now,  and  our  department  is  full  of 

quick-selling,  profit-bearing  garments,   which    can 

be  shipped  the  same  day  as  ordered.     Inspection 

invited. 

Yours  truly, 

S.  F.  McKlnnon  <£  Co. 

61  Bay  Street,  TORONTO 


550.      Heavy  Black  Nap 
Cloth.    Price  $4.50. 


601.     Heavy  Beaver  Cloth. 
Price  $3.50. 


Clenora    Building 
Notre  Dame  St.,   Montreal. 


35   Milk   St. 
London,    England. 
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DRESS   GOODS. 

JAMES  JOHNSTON  &  CO.  desire  the  attention  of  the  trade  to 
their  line  of  black  soleils  and  black  figured  dress  goods.  Their 
range  is  large  in  these  and  the  demand  is  unusually  good.  Black 
and  colored  moreens  in  all  wool  and  union  are  a  special  feature  in 
this  department  and  are  selling  rapidly. 

In  their  dress  goods  and  silk  department  W.  R.  Brock  &  Co. 
have  been  very  busy  lately  and,  during  the  month  of  November, 
propose  clearing  out  a  lot  of  odd  lines  and  broken  ranges  to  make 
all  the  room  possible  for  their  new  importations,  which  will  start  to 
come  in  during  December.  They  have  lately  received  some  special 
values  in  fancy  blacks  and  costume  tweeds  with  which  they  are 
having  a  marked  success.  Also  a  number  of  lines,  in  fancy  silks 
which  are  most  attractive  and  new  and  very  much  below  regular 
prices. 

Caldecott,  Burton  &  Spence  report  great  activity  in  the  dress 
department  and  inform  us  that  crepon  effects  are  still  in  active 
demand,  particularly  black  raised  effects  in  the  better  class  of 
goods. 


selling  lines  for  fall,  1897,  have  been  goods  to  retail  from  50c.  to 
$1.50  per  yard.  This  also  is  a  pleasing  indication  of  the  coming 
of  better  times,  and  which,  doubtless,  will  be  very  welcome  to  all 
classes  of  merchants  throughout  Canada.  Caldecott,  Burton  & 
Spence  report  crepons  and  black'  brocades  as  still  being  great 
favorites.  Covert  coatings  have  sold  well,  and  boucles,  being  so 
suitable  for  a  winter  dress,  have  been  in  active  request. 


Wyld,  Grasett  &  Darling  report  a  very  heavy  demand  for  black 
dress  goods,  especially  in  crepons,  figured  soliels,  knickers,  armures, 
figured  satin  cloths,  etc.  There  is  a  continued  demand  for  fancy 
dress  goods,  tweed  effects,  silk  and  wool  fancies,  etc.  French  and 
coating  twills  are  in  steady  demand,  and  a  special  54-inch  pearl 
twill  is  proving  a  great  leader. 


John  Macdonald  &  Co.  report  dress  materials  from  50c.  upwards 
in  good  demand.  The  boucle  effects  are  being  followed  now  by 
covert  coatings  and  lady's  cloth,  while  navies  and  black  serges  con- 
tinue popular.  In  silks  a  new  shipment  of  Roman  stripes  and 
checks  is  just  in.      Fancy  silks  are  in  good  demand. 


THE  VERY  LATEST  IN  NECKWEAR. 

A  Canadian  neckwear  buyer  who  returned  Nov.  1  from  the 
London  and  New  York  markets  told  The  Review  :  *'  The  latest 
novelty  for  men's  neckties  is  the  cable  check  satin.  These  satins 
are  shown  in  black  grounds  with  gold,  green  and  white  cable 
checks,  with  overshot  bars  in  good  contrasting  shades.  Also 
bottle  green  satins  with  combination  check  in  red,  white  and  pink. 
These  goods  are  fine  quality  and  are  woven  on  hand  looms,  as 
they  cannot  be  made  by  power  looms  owing  to  the  intricate  weav- 
ing, which  makes  them  appear  more  a  work  of  art  than  an  article 
of  commerce." 


The  present  season  has  been  a  very  good  one  for  dress 
materials,  because  it  has  been  one  of  the  finest  fall  seasons  on 
record.  The  demand  for  good  dress  materials  has  also  been  very 
noticeable  and  Caldecott,  Burton  &  Spence  inform  us  that  the  best 


LATE  NEWS  OF  THE  TRADE. 

McLean  &  McKay,  general  merchants,  Underwood,  Ont.,  report 
business  as  rushing. 

James  Piesi,  of  Southampton,  Ont  ,  has  added  a  fine  new  stock 
of  dry  goods  to  his  business. 


A.  A.  Allan  &  Co. 


Ladies'  and 
Gent's 

EXCLUSIVE     I 
NOVELTIES 


Fine  Furs 


Jackets 
Capes 

Neckwear 
Fancy  Ruffle  Muffs 


Electric  Seal 
Grey  Lamb 

Persian  Lamb 
Mink 

Stone  Marten 
Russia  Sable 


To  complete  a  line  of  Furs  made  in 

ATTRACTIVE  AND  NOVEL  STYLES 

Every  Buyer  should  inspect  our  lines.     We  carry  a  full  assortment  of 
everything  required  by  the  Fur-Buying  Community. 


Hat  Department 


English   and  American.     Styles  the  choicest. 

CLOTH   CAP  DEPARTMENT.     Our   own  manufacture.     Quality  and 
value  unsurpassed. 


Wholesale  Hatters 
and  Furriers. 


A.  A.  Allan  &  Co., 

51  Bay  Street,  TORONTO 


LETTER  ORDERS 

Receive  Careful  Attention 


RECOGNIZED 


C 


THE    BEST  FINISHED 


Kid.. 

Gloves 

of  the  day  are  manufactured  by 

Emil  Pewny  &  Co.  , 

GRENOBLE,  FRANCE. 


This  celebrated  make  of  Kid  Gloves 
may  be  found  in  all  the  best  Retail 
Houses  the  world  over. 


S.  GREENSHIELDS,  SON  &  CO. 


Sole  Agents  for  Canada 
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rAREYOUINIT? 

J  Some  of  the  leading  merchants  are  finding  it  hard  to  re- 

^  tain  their  reputation  for    "  up-to-date  mantles,"    having     A 

W  too  many  long  antiquated    garments  hanging  on  their     W 


* 


too  many  long  antiquated  garments  hanging  on  their 
racks.  Our  patrons,  who  are  almost  daily  writing  and 
wiring  us  to  keep  them  well  supplied  with  the  latest 
novelties,  are  easily  forging  ahead  of  their  competitors. 


* 


The  Empire  Cloak  Co.  i 


20  Front  Street  EAST  m  THPHMTH 


v* 


Down  Comforters 

BEAUTIFUL  COVERINGS. 

HOLIDAY  GOODS 


Fancy  Silk  Cushions,  ^-^Z    V^  Fancy  Plush  Cushj0ns 

rt      ■  /\i_    ■      n       i  P^^^v        :?%J  1  Fancy  Satin  Cushions 

Cosies,  Chair  Backs  4      N^daV'  c       * 

€     v,.    ^$&s*&  v  Fancy  Embroidered 

and  Chair  Cushions,        |  v    - :     M-i  \  cushions 

New  Shapes.  *^li|;^^4^  M$$fc 

^OJIBlrSWj  White  Cushions, 

COTTON  QUILTS  WATOn*----  c    -        t 

y  BOULTER  &  STEWART,  *%„ 

30  Wellington  St.  E.,  Toronto 

The  Toronto  Feather  &  Down  Co.  Limited,  Toronto 
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AMES  CORISTINE  k  Co. 

Fur  Manufacturers 

469  to  477  St.  Paul  St. 

MONTREAL. 


0 


Are  you  handling  our  special 
make  of 

Norway  Seal 
Capes — Jackets 

this  season  ?    If  not,  write  for 
samples  and  prices. 

These  goods — which  are 
also  made  in  Caperines,  Col- 
lars, Muffs,  Caps  and  Gaunt- 
lets— are  equal  in  appearance 
to  South  Sea  Seal,  and  are 
very  serviceable. 


: 


▼▼▼▼▼▼▼▼ ▼▼▼▼▼▼▼▼ ▼▼▼▼▼▼▼▼▼▼▼▼ 


SPRING 


X 
X 
X 
X 


1898 


: 

X 


■»♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦■♦"»»♦♦♦♦♦♦♦< 

Good  times  are 

coming  with 

1898. 


Be    prepared  for  this  welcome  change.     See 
our  samples  and  order  early. 

In  November    our  travellers  will   show  com- 
plete lines  of  domestic  goods. 

In  Design,  Finish  and  Quality,  next  season's 
goods  will  be  found  superior  to  any  yet  shown. 

Time   is   money  !  and  the  time  spent  looking 
over  our  samples  will  surely  bring  money. 


P.  Garneau,  Sons  &  Co. 


SAMPLE  ROOM  .  .  . 

89  Temple  Building,  Montreal. 


Wholesale  Dry  Goods, 


Quebec. 
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CANADA'S  NEED  OF  AN  INSOLVENCY  LAW. 

[•HE     REVIEW'S    CRUSADE    IS    TAKEN    UP    ALL    OVER     THE     DOMINION — THE     DAILY    I'KESS    NOW 

ENLISTED     IN     THE     FIGHT THE     ASPECT     OK     RETAILERS     WHO     Oil 

THE   LAW — MORE   INTERVIEWS   AND   TRADE   COMMENTS. 


Special  Correspondence  and  Interviews  of  Thk  Dry  Goods  Review. 

SINCE  the  last  Review  appeared  the  insolvency  question  has 
been  taken  up  heartily  in  several  quarters  with  good  results. 
The  efforts  of  The  Toronto  ('.lobe,  the  great  Liberal  newspaper, 
are  especially  worthy  of  mention.  By  interviews  with  the  trade 
and  leading  articles  on  the  same  lines  as  those  in  this  journal  the 
subject  is  being  brought  persistently  before  the  Government  and 
members  of  Parliament,  so  that  we  may  expect  action  at  the  coming 
session.  Nor  has  the  agitation  spread  only  in  one  or  two  of  the 
large  cities  in  the  central  provinces.  For  instance,  weareindebted  to 
one  of  our  British  Columbia  readers,  Mr.  Cameron  of  Victoria,  for 
a  clipping  from  The  Colonist.     The  paper  says  : 

"Since  Confederation  two  insolvency  acts  have  been  upon  the 
statute  book,  the  Insolvent  Act  of  1869  and  the  Insolvent  Act  of 
1875.  Neither  of  these  measures  was  perfect,  and  we  are  inclined 
to  think  that  there  was  altogether  too  much  machinery  about  the 
latter.  The  law  of  1869  was  very  simple  and  proved  useful. 
Those  who  had  experience  with  these  laws  will  endorse  the  state- 
ment that  they  relieved  a  great  many  people,  and  while  in  some 
cases  they  may  have  been  used  for  dishonest  purposes,  as  a  gen- 
eral thing  few  suffered  by  them  and  many  persons  were  greatly 
benefited." 

THE  MONTREAL  BOARD  OF  TRADE. 

At  the  meeting  of  the  Board  of  Trade  Council,  Oct.  27,  the 
question  was  discussed.  It  was  the  unanimous  opinion  that  an 
endeavor  should  be  made  to  procure  legislation  on  insolvency  at 
the  next  session  of  Parliament.  The  council  ordered  that  the 
Premier  be  again  addressed  upon  the  lines  of  the  council's 
memorial  of  last  January,  and  which  indicated  that  the  bill  which 
passed  the  Senate  in  1894,  and  was  re-introduced  in.  1895,  was 
generally  acceptable  to  the  Montreal  Board  of  Trade.  It  was  also 
ordered  that  a  letter  be  addressed  to  the  Boards  of  Trade  through- 
out the  country  asking  their  assistance  towards  procuring,  at  next 
session,  legislation  providing  for  the  equitable  distribution  of  the 
assets  of  insolvent  debtors. 


ANOTHER    TRADE    OBJECTION. 

Mr.  T.  M.  Kirkwood,  of  Sudbury,  Ont.,  writes  :  "I  wish  you 
would  insert  my  plea  re  an  insolvency  law.  If  the  wholesale  mer- 
chants would  combine  together  and  sell  for  cash  only,  then  the 
whole  question  is  settled.  They  have  the  insolvency  law  in  their 
hands  without  going  to  Parliament.  This  would  clean  out  the 
petty  retail  dead-beat  merchants,  and  be  the  cause  of  making  us  all 
honest  by  selling  goods  at  over  cost,  instead  of  below  cost,  then 
assigning. 

"The  wholesale  merchants  are  to  blame.  If  they  go  to  Parlia- 
ment, Parliament  should  laugh  at  them  and  say  :  Why  do  you 
give  credit  ?  You  make  a  law  between  you  to  sell  on  credit,  and 
you  now  ask  us  to  repeal  this  law  or  rule  of  yours. 

"  I  know  of  a  case  that  happened  where  two  retail  dry  goods 
merchants  bought  goods  from  the  same  wholesale  house.  One 
failed  and  settled  for  30c.  When  the  other  saw  this  easy  method 
of  settling  he  failed  too.  I  ask  who  was  to  blame,  and  would  like 
to  know  ?" 

FAVORS    THE    CASH    SYSTEM. 

The  Toronto  World  says  :  "  The  merchant  who  gives  credit  is 
often  as  much  to  blame  as  the  man  who  fails  to  make  a  success  in 
his  business.  The  merchant  is  not  compelled  to  part  with  his 
goods,  and  he  should  not  part  with  them  unless  he  is  reasonably 


assured  that  the  party  to  whom  they  are  sold  is  honest  and  able  to 
pay  for  them.  The  cash  system  is  the  preferable  method  in  busi- 
ness, and  it  should  be  encouraged.  A  liberal  insolvency  law 
will  tend  to  make  merchants  more  careful  in  granting  credit,  and 
this  is  exactly  what  the  country  needs." 

THE   RETAIL   OBJECTIONS    DISCUSSED. 

"  I  would  like  to  hear  a  frank  opinion  on  the  insolvency  ques- 
tion, especially  to  meet  the  objections  raised  by  retailers,"  The 
Review  said  to  Mr.  W.  R.  Brock,  head  of  the  well-known  whole- 
sale firm  of  W.  R.  Brock  &  Co.  Mr.  Brock  replied  that  he  was 
quite  willing  to  answer  any  questions  put  to  him.  The  Review 
began  with  this  one:  "Do  not  wholesale  firms  give  credit  too 
readily  and  thus  bring  losses  on  themselves  ?" 

"  I  am  quite  prepared  to  admit  that  in  some  cases  credit  is 
given  too  readily.  But  you  put  the  question  as  if  the  Canadian 
wholesale  trade  alone  were  meant.  As  a  matter  of  fact,  the  com- 
petition which  leads  to  much  credit-giving  is  intensified  by  British 
houses.  The  keenest  competitors  are  English  and  Scotch  houses, 
who  have  travelers  going  all  over  this  country  with  samples.  They 
are  willing  to  cut  a  dress  length  or  furnish  material  for  a  pair  of 
trousers.  Without  the  knowledge  of  the  country  which  firms  in 
Canada  have,  they  give  credit  too  freely,  and  thus  bring  upon 
themselves  heavy  losses.  In  such  cases  they  have  themselves  to 
blame,  and  certainly  have  no  right  to  complain  of  the  Canadian 
laws.  Still  we  find  the  British  demand  for  an  insolvency 
law  louder  than  any.  This  competition  makes  credit  too  cheap, 
but  the  remedy  would  lie  in  a  simple  bankruptcy  law,  providing 
that  creditors  may,  by  some  quick  and  inexpensive  process,  get 
possession  of  an  insolvent  estate  and  make  the  most  of  the  assets. 
That  is  all  the  creditors  want.  Mind,  I  do  not  argue  for  a  com- 
plicated and  elaborate  Act  of  many  clauses,  which  would  be  chiefly 
valuable  as  providing  livings  for  lawyers  and  official  assignees." 

"But,  Mr.  Brock,  there  are  retailers  who,  thinking  that  a  law 
would  favor  wholesalers  mostly,  are  inclined  to  believe  that  the 
present  state  of  affairs  would  be  better  for  the  retailer.  Are  they 
correct  ? ' ' 

"  No  ;  the  present  law  favors  the  dishonest  retailer  only.  Any 
man  who  is  paying  100  cents  on  the  dollar  must  see  that  it  injures 
him  to  have  a  state  of  things  which  enables  his  competitor  to  make 
a  stand,  defy  his  creditors  and  compromise  at  60  cents.  A  simple 
law,  such  as  I  have  referred  to,  could  define  what  an  insolvent  is. 
Supposing  it  provided  that  a  man  who  could  not  pay  his  notes  as 
they  matured  was  an  insolvent.  That  would  make  him  careful 
to  meet  his  paper  and  make  the  jobbers  careful,  also,  as  to  whom 
they  were  selling  to.  This  would  do  more  than  anything  else  to 
bring  about  the  cash  system." 

"Still,  The  Review  hears  from  retailers  who  fear  that  under 
insolvency  laws  compromises  would  be  made  easy,  and  a  premium 
would  be  put  on  failures  ;  is  that  correct  ?" 

"There  is  no  danger  under  a  proper  law  of  an  insolvent  getting 
a  discharge  if  he  does  not  deserve  it.  If  the  law  rules  out  from 
obtaining  release  those  who  have  been  guilty  of  fraudulant  prac- 
tices, the  rest  are  men  who  have  a  right  to  another  chance.  The 
county  judge  might  be  left  to  say  what  should  be  done  with  mer- 
chants guilty  of  fraud." 

"Then  you  would  not  prevent  all  insolvents  from  starting  up 
again  ?  ' ' 

"Oh,  no,  you  must  discriminate  in  such  cases.     Otherwise  you 


42 


THE  -:-  DRY  -:-  GOODS  -:-  REVIEW 


would  drive  out  of  the  country  men  who  had  tailed,  as  they  could 
not  make  a  living  here  if  deprived  of  the  right  to  trade.  There  are 
numerous  cases  of  perfectly  deserving  men  who  fail  from  no  fault  of 
their  own.  For  instance,  a  new  railway  may  open  up  a  district 
and  draw  trade  away,  and  the  local  merchants  would  lose.  These, 
and  other  cases  that  might  be  mentioned,  show  that  an  insolvency 
law  should  always  facilitate  the  discharge  of  worthy  debtors." 


help  him,  for  it  will  show  who  is  really  honest,  and  the  straightfor- 
ward man  who  has  been  unfortunate  or  unsuccessful  will  meet  with 
every  consideration  at  the  creditors'  hands.  To  the  tricky  and 
dishonest  retail  merchant  a  law  may  have  its  terrors,  for  it  is  he  who 
will  be  punished  and  driven  from  business." 


SOME    RETAIL    OBJECTIONS    ANSWERED. 

Mr.  James  Slessor,  of  James  Johnston  &  Co.:  "I  cannot 
understand  what  reasonable  objection  an  honest  retail  merchant 
can  have  to  an  insolvency  law.  It  is  to  the  interest  of  the  retailer 
as  well  as  the  wholesaler  to  have  business  done  in  an  upright  and 
straightforward  manner,  and  surely  no  honest  man  can  desire  to  see 
another  defrauded  of  his  rights.  The  wholesale  merchants  of  Can- 
ada do  not  ask  for  a  severe  law,  nor  do  they  seek  to  harass  the 
unfortunate,  but  they  do  ask  that  when  a  retailer  becomes  insolvent 
every  creditor  be  given  his  fair  share  of  the  estate  without  favor  or 
preference.  It  cannot  help  an  honest  man  who  fails  to  have 
one  creditor  get  the  full  amount  of  his  claim  while  another  get 
nothing,  and  yet  this  frequently  happens  under  our  present  law. 

"  It  is  argued  by  some  that  the  wholesale  houses  have  them- 
selves to  blame  in  case  of  failure,  as  it  is  they  who  dispense  credit 
to  the  untrustworthy  and  dishonest,  and  one  of  your  correspondents 
in  the  last  issue  of  The  Review  declares  that  many  a  capable  and 
honest  trader  has  been  driven  to  the  wall  by  the  bestowal  of  credit 
on  such  men.  He  puts  this  forward  as  an  argument  against  such  a 
law,  but  it  is  really  a  strong  point  in  favor  of  it,  for  under  a  proper 
insolvency  law  the  crooked  and  tricky  merchant  will  be  compelled 
to  act  honestly  or  take  the  consequences.  It  will  in  this  way  pro- 
tect honest  and  capable  traders  against  the  unfair  competition  of 
the  merchant  who  compromises  at  50c.  on  the  dollar  and  then 
competes  with  the  man  who  is  honestly  striving  to  pay  100c.  Is  it 
not  a  hindrance  to  reputable  merchants  to  have  their  neighbors 
making  unfair  and  fradulent  assignments,  while  they  pay  in  full  ? 
Yet  how  can  this  be  prevented  except  by  a  law  such  as  we  ask  for  ? 

"  It  must  be  apparent  to  e/eryone  that  no  wholesale  merchant 
—  »r  any  other  merchant  either — would  sell  goods  unless  he  had  a 
fair  chance  of  receiving  payment  for  them.  True  it  is  that  some 
merchants  are  allowed  to  embark  in  business  with  little  or  no  capi- 
tal and  are  supported  by  the  wholesalers  ;  but  the  latter  first  satisfy 
themselves  that  they  are  men  of  integrity  and  business  ability,  and 
I  have  frequently  noticed  such  men  are  often  the  most  successful. 
Indeed,  some  of  the  most  prominent  and  solid  houses  in  the  trade 
to-day  were  started  without  any  capital  to  speak  of.  Some  of  those 
who  are  loudest  in  their  outcry  against  the  wholesale  houses  for 
giving  credit  to  men  without  capital  were  themselves  started  by  the 
wholesale  trade. 

"  Wholesale  men  are  fully  aware  of  the  misfortunes  which  are 
liable  to  overtake  every  merchant  and  are  willing  to  make  full 
allowance  for  them.  The  law  the  Boards  of  Trade  throughout 
Canada  prepared  is  a  particularly  fair  one,  not  bearing  too  hard  on 
the  unfortunate  and  at  the  same  time  protecting  the  wholesale  mer- 
chant against  dishonesty.  It  should  be  remembered  that  in  other 
countries  bankruptcy  laws  are  far  stricter  than  the  one  we  ask  for. 
In  Germany,  for  instance,  a  man  who  cannot  pay  his  debts  is 
obliged  to  submit  his  books  to  the  Board  of  Trade  for  examination, 
and  if  any  trace  of  dishonesty  is  found  he  is  tried  and  may  be  im- 
prisoned for  a  long  term.  In  England  no  insolvent  who  has  been 
tricky  in  the  slightest  degree  can  hope  for  a  discharge  from  his 
creditors,  and  he  may  think  himself  lucky  if  he  escapes  severe 
punishment. 

"  In  a  fair  insolvency  law,  such  as  we  desire  to  see  passed,  the 
upright  insolvent  need  have  no  fear.  He  will  be  discharged  and 
treated  with  leniency  by  the    wholesalers.     In    fact,  the   law  will 


the  evil  of  bankrupt  stocks. 

J.  O.  Gareau,  471  Rachel  street,  Montreal,  says:  "I  am  very 
much  pleased  with  your  Review  ;  every  dry  goods  merchant 
should  receive  it.  There  is  much  valuable  advice  and  many 
pointers  in  The  Review  which  could  be  of  great  help  to  many  if 
put  into  practice. 

*'  Your  efforts  for  an  insolvency  law  have  the  support  of  all 
honest  dry  goods  merchants,  who  badly  need  protection  against  the 
host  of  bankrupt  stocks  which  are  constantly  thrown  in  their 
neighborhood  either  by  the  man  who  fails  or  by  the  next  neighbor, 
who  buys  it  at  40  or  50c.  on  the  dollar.  In  reference  to  bankrupt 
stocks,  all  retailers  should  unite  and  try  to  obtain  an  agreement 
from  the  wholesale  to  the  effect  that  all  bankrupt  stocks  should  be 
sold  in  small  lots  instead  of  selling  them  in  bulk.  It  might  bring 
less  money  to  the  creditors  in  one  way,  but  it  would  pay  them 
better  in  the  long  run,  for  how  many  retailers  have  .paid  50c.  on  the 
dollar  for  having  had  their  business  ruined  by  a  number  of  these 
stocks  sold  in  their  neighborhood  ? 

"  I  may  also  state  that  a  bankrupt  stock  does  not  always  pay 
the  buyer,  who  generally  makes  more  noise  and  damage  to  his 
neighbor  than  profit.  Such  points  as  the  remedy  for  the  pedlar 
plague,  the  merchants'  mutual  insurance,  a  uniformity  of  prices  in 
some  lines  of  goods,  and  thegeneral  interests  of  the  dry  goods  trade, 
could  be  obtained  if  the  retail  dry  goods  merchants  would  only  unite 
their  strength  by  becoming  members  of  the  Retailers'  Dry  Goods 
Association,  whose  influence  for  the  good  of  the  trade  is  rising 
every  day.  The  committee  of  the  association  is  trying  a  move- 
ment in  that  way,  and  a  little  help  from  The  Review  would  render 
the  task  of  bringing  the  English  and  French  merchants  together 
much  easier.  Knowing  the  interest  you  take  in  any  movement 
that  will  promote  the  welfare  of  the  dry  goods  people,  I  have  no 
doubt  that  you  will  put  your  shoulder  to  the  wheel  and  help  us  in 
this  work,  which  will  turn  to  the  general  benefit  of  all  those  con- 
cerned." 


LAWS    WITH    LOOPHOLES    FOR    DISHONEST    MEN. 

Mr.  R.  C.  Wilkins,  of  Montreal,  who  carefully  prepared  some 
time  ago  a  paper  on  the  insolvency  problem  in  Canada,  has  per- 
mitted The  Review  to  take  from  it  some  of  the  points  that  are  of 
special  interest  just  now.  Mr.  Wilkins  shows  that  one  of  the 
defects  in  the  present  law  is  its  lack  of  uniformity,  a  business  man 
requiring  to  be  almost  a  lawyer  to  comprehend  the  working  of  the 
different  provincial  enactments.  The  system  of  preferences  in  the 
Maritime  Provinces  where  a  merchant  may  assign  giving  prefer- 
ential claims  to  creditors,  without  any  reason  for  so  doing,  except 
that  he  likes  one  creditor  better  than  another,  or  that  he  may  be 
related  to  his  wife's  mother,  or  some  such  silly  reason,  is  the  worst 
feature  of  the  lack  of  a  proper  insolvency  law.  Except  the  wages 
of  employes,  no  creditor  should  have  a  preference  over  another. 
In  one  case  a  merchant  assigned  and  made  one  preference  in 
each  line  of  goods  he  dealt  in,  so  he  would  be  sure  to  get  all  the 
stock  he  wanted  to  continue  business.  Is  not  this  simply  "legal- 
ised robbery?"  An  insolvent  will  rank  some  relative  a  preferred 
creditor  for  more  than  the  whole  family  put  together  were  worth 
for  a  generation.  There  is  no  knowing  whether  he  is  a  real 
creditor  or  not.  The  estate  is  settled  up,  and  the  unpreferred 
creditors  get  simply  a  slip  of  paper  with  a  "statement  "  valuable 
only  for  the  wastepaper  basket.  How  can  a  man  justify  himself 
before  his  fellow-men  when  he  robs  people  in  this  deceitful  way  ?  Two 
weeks  before  assigning  a  man  gave  $  1,000  to  a  city  institution  !    It 
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Kid  Gloves 


EUGENE 


JAMMET'S 


FRENCH 

Kid  Gloves 


FOR 


HOMDAY  TRADE 


ORDER    QUICKLY  AS   FANCY 

AND  STAPLE   LINES,    IN    STOCK   AND 
TO  ARRIVE,  .    .       ARE  BEING  RAPIDLY 

BOOKED, AND  CANNOT  BE 

REPEATED 

SEE  OUR  SPRING  SAMPLES  OF        . 
SPECIALTIES     IN    TWO    AND    THREE 
CLASP  LINES  .     .     .     •     WRITE  US.     .     . 


MONTREAL. 


FITZGIBBON,  SCHAFHEITLIN  &  CO. 


t 


SILK  HANDKERCHIEFS 


I  SILK  MUFFLERS. 


Our  handkerchief  department  is 
ready  for  Christmas  trade.  We 
carry  larger  stock  of  these  goods 
than  any  house  in  Canada. 


WRITE  FOR   SAMPLES. 


TD 


'♦♦♦♦♦♦♦♦•^ 


K.  ISHIKAWA  &  CO. 

24   Wellington  Street  West,     TORONTO. 


X<XnXXfXXIKXIXXn<XIXXlXXn(XIXXf«XIXX^XIX,X{XXfK^XXfKXIXXmm 

*»5  ii »  Six  xi?  ?•?  5»S  5i5  5i5  SiS  5J5  5iS  Si*  5i5  xi?  Hi  Sir  Urn  5i?  5i?  5J  *  Si?  Si?  Si?  Si?  Si?  Si?  Si?  Si?  Si?  Si?  Si?  Si?  Si?  Si?  J»?  wk  Si  J  xi?  Six  xix  xix  xix  xix  xi* 


X»X 

I 
III 
■ 

si 


■ 

III 
1 
I 
1 

MX 

I 
ill 


III 
III 

2!5 

x«x 

III 


XIX 

Stx 


xt5 
g!5 

XIX 


xi! 


Read  this  Advertisement 
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and  it  will  remind  you  that  the  Tweed,  Serge,  President,  Beaver, 
and  Chinchilla  Cloths  manufactured  at  the  BRODIE  MILLS, 
HESPELER,  are  the  best  value  offered  in  the  Canadian  market 
to-day.  If  you  require  a  few  pieces  for  sorting  up  orders, 
we  shall  be  glad  to  have  you  send  in  at  once,  as  we  go  off  Fall 
1897  goods  this  month.  Watch  for  our  samples  for  Spring,  1898. 
We  are  preparing  a  fine  range  of  patterns.  They  will  be  inter- 
esting.    Ask  your  wholesale  dealer  about  them. 

WHOLESALE    TRADE    ONLY. 


IVIIIiLiICHAJvlP,  COYliE  &  CO. 


Selling  Agents 


Halifax,  Montreal,  Toronto,  Victoria. 


Xtf 

x« 
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was  other  people's  money.  In  the  other  provinces  the  laws  all  have 
some  loophole  by  which  the  dishonest  man  can  defraud  his  credit- 
ors. In  many  cases,  if  the  creditors  combined,  they  could  put  the 
would-be  insolvent  in  the  "cooler"  for  a  few  years.  But  once 
having  lost,  creditors  dislike  spending  more  money  on  that  ac- 
count. Would  it  not  be  better  if  they  made  an  example  of  such  a 
man  to  deter  others  ?  In  Mr.  Wilkins'  opinion,  a  new  law  should 
provide  that  a  merchant,  unable  to  arrange  with  his  creditors, 
should  have  to  assign  before  the  court  sitting  in  private.  A  curator 
and  inspectors  from  among  the  creditors  should  be  appointed.  If 
the  merchant  was  found  to  have  been  a  man  of  integrity  he  might 
be  given  another  chance  to  settle  with  his  creditors.  In  99  cases 
out  of  100  he  would  get  a  fair  settlement,  and  even  encourage- 
ment. If  the  creditors  refused  a  compromise  then  the  estate  could 
be  sold  to  the  best  advantage  and  all  creditors  should  be  paid  share 
and  share  alike.  If  the  investigation  proved  the  merchant's  inca- 
pacity to  conduct  a  business  the  estate  might  be  wound  up.  If 
guilty  of  fraud,  such  as  false  entries  in  the  books,  secreting  a  por- 
tion of  the  stock,  obtaining  credit  by  misrepresentation,  etc.,  he 
should  be  arrested  and  prosecuted  under  the  criminal  law  the  same 
as  any  other  thief ;  and  whether  he  be  a  small  retailer  or  a  mer- 
chant prince  with  the  most  influential  people  in  the  country  for  rela- 
tives and  friends,  the  same  justice  should  be  applied  in  either  case. 


John  T.  James,  Bridgeburgh,  Ont.,  who  aptly  signs  himself 
"Yours  Solvently,"  says:  "As  the  great  majority  among  the 
wholesale  trade  are  in  favor  of  an  insolvency  law,  it  may  be  in  order 
to  ask  :  What  is  the  object  aimed  at  in  advocating  an  insolvency 
law,  or  what  creates  the  necessity  for  such  legislation  ? 

"  Is  it  the  promptness  of  the  cash  retailer,  or  the  honest  effort 
of  the  man  who  has  met  with  unforeseen  adverse  circumstances, 
and  is  struggling  hard  to   pull  up  ?       I  fancy  someone   says  '  Not 


much.'  No,  indeed,  it  is  to  deal  with  such  rascals  as  we  are  con- 
stantly reading  of  in  your  columns,  who  get  credit  through  cheek 
or  fraud,  and  then  wind  up  with  nothing  in  sight  for  their  dupes. 
Why  do  the  wholesale  men  sell  to  such  rascals  ?  Because,  forsooth, 
they  want  to  do  a  larger  trade  than  could  be  secured  from  cash 
men.  When  we  retailers  follow  up  that  principle,  we  get  nipped, 
and  rightly  so.  But  we  don't  squeal  at  the  result  of  our  own 
cupidity  ;  we  get  down  to  common  sense  and  restrict  our  credit. 
Why  cannot  the  wholesale  trade  do  the  same  ?  It  is  the  old,  old 
story  :  too  many  wholesale  houses,  too  keen  a  competition,  incite 
firms  to  take  risks  which  their  better  judgment  tells  them  are  un- 
safe. But  the  desire  for  extended  trade  overbalances  sound  busi- 
ness principles. 

"I  venture  to  say  that  very  few  ot  the  wholesale  trade  who 
cater  for  the  trade  of  the  30-day  retailers  are  seriously  concerned 
about  an  insolvency  law. 

"  If  such  an  Act  will  make  all  men  honest  and  square-dealing, 
well  and  good,  but  so  long  as  the  wholesale  trade  will  cater  to  the 
dishonest  dealer  because  he  handles  large  consignments,  so  long 
will  they  have  trouble,  either  with  or  without  the  aid  of  an  insolv- 
ency law  : 

Needles  and  pins,  needles  and  pins, 

When  a  man  starts  credit  his  trouble  begins. 

"I  for  one  strongly  advocate  an  insolvency  law,  but  one  that 
shall  grant  no  discharge  to  a  creditor  until  he  has  paid  100  cents 
on  the  dollar.  Then  we  may  expect  a  healthier  condition  of  the 
dry  goods  trade." 


Mr.  F.  J.  Black,  of  Tweed,  Ont.,  who  succeeded  E.  P.  Cuffe, 
now  of  Norwood,  is  doing  a  fine  business.  The  store  is  well  fitted 
up  and  all  the  elements  of  a  good  trade  are  there.  Mr.  Black  has 
the  best  wishes  of  The  Review  for  success. 


THE 'MISSING    LINK 


LATEST  NOVELTIES 


Also  Latest   American   Creations. 


From    ENGLAND,    FRANCE,    GERMANY. 


"CAN'T  SLIP"  Patent  Belts 

Nobby  Neckwear,  fine  full-fashioned  Underwear  and  Hosiery,  Golf  and  Bicvcle  Hose,  in  plain  and  fancy 
tops,  French  Braces,  English  Hollars,  German  Dress  Shirts,  American  Colored  Shirts,  Rubber  Coats, 
Umbrellas,  etc.     Artistic  Designs.    Best  Value. 


GLOVER  &  BRAIS,    ForS^    MONTREAL 
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Neckwear.. 


The  large  superb  collection  of  silks,  the  correctness 
of  the  shapes,  the  rich  display  of  strong  exclusive 
novelties  in  Stripes  and  Checks,  the  faultless  man- 
ner in  which  the  scarfs  will  be  made  and  finished,  are 
the  points  we  commend  to  your  attention  for  the 
Spring  of  '98,  when  we  will  distance  all  competitors. 
Samples  ready  during  November.  If  you're  wise 
see  them. 


Suspenders.. 


The  top  notch  of  excellence,  the  low  water  mark 
of  price,  are  the  dominating  ideas  here.  Our  stan- 
dards must  needs  be  high,  and  the  best  to  be  found  in 
the  art  of  Suspender  making,  when  we  attach  to  our 
50-cent.  and  over  make  a  guarantee  to  replace  them 
if  not  satisfactory. 


Dominion  Suspender  Co.         Niagara  Neckwear  Co. 


Limited 


Niagara  Falls,  Canada. 


Montreal    Office  :— 
28   St.    Sulpice   Street 


Manufacturers  to  the   Retail    Trade  only, 
and  one  price  to  all. 


it 
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Wreyford 


&Co. 


MNFRS'.  AGENTS 


McKinnon 
Building 


TORONTO 


Merchants  invited 
to  call  if  in  city,  or 
make  appointment 
for  visit  on  our 
next  journey. 


Sole  Agents  in  Canada 
for  following  English 
Manufacturers  : 


& 


Shirts,  Collars, 
Neckwear, 
Dressing  Gowns, 
etc. 


TRESS  i  CO. 

High-Class  Hats  and 
Caps. 


HITCHCOCK,  BIGGS  & 
WILLETT — — 

WOOLENS 

Exclusive  designs. 

West  End  Styles.  City  Prices 


The  Cornwall  Mfg.  Go. 


Cornwall,  Ont. 


DUR  SPECIALTIES 

Friezes 

Box  Cloths 

Canadian  Homespuns 

Extra  Super  White  Blankets 


The  above  lines  are  all  guaranteed  to  give 
thorough  satisfaction  both  to  the  retailer 
and  consumer 


GEO.  S.  PLOW     -     Agent 

flontreal  and  Toronto 


The 
Eyes  of 
Canada's 


Best  People 

v        Have  been  watching  the  effect  of  every- 
day wear  and  tear  on  the 


Maple  leaf  Brand 


%  TORONTO     $ 

A     CARPET 

$  MANUFACTURING 
®     COMPANY, 


1NG  » 


All-Wool  Ingrain 

Carpets 


And  the  Alexandria  and 

Imperatrix  Axminster 


In  Mats,  Rugs,  Squares,  Bodies,  Borders  and  Stairs, 


Ask— * 
For  Them. 


And  after 
years  of  using 


^?    A  yKT  that  they  are  equal  to 
^  "j/*%    \     the  best  in  the  world. 


When   two   articles    look 
alike,  the  better  is  proved  by 


use* 


«J5    «^» 


The  best  value  of  a  trade 
mark  is  its  guarantee  of 
honesty* 

The  "Maple  Leaf/'  "Do- 
minion "  and  "  Beaver tf 
Wool  Carpets  require  no 
praising  to  a  judge  of  carpets* 


The  above  out  will  be  SENT  FREE  to  any  of  our  oustomers. 
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A  Cabinet 


given  free  with  first  pur- 
chase of  1 2  Spools,  or 
3  gross,  any  shades 
desired. 


To  be  had  from  all 
the  leading  wholesale 
houses. 


Ask    for    "STEWART'S,"    and    Stewart's    only. 


fe5*         «^W         fc§» 


Stewart's 
Indestructible 
Skirt 
Protector 


There  is  both  pleasure  and  profit  in 
selling  a  good  thing  !  And  a  thor- 
oughly  good   thing   is  ... 

Stewart's  Indestructible 
Skirt  Protector. 


This  article  gives  to  the  Skirt  a  finish  that  no  other  protector  can  approach. 


A   fall  line  of  Shades  carried  by.. 


BAKER  &  BROWN 


Sole  Agents. 


♦  ♦  ♦ 


260  St.  James  Street,    MONTREAL 
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Parsons'  Practical  Revolving 
Counter  Fixture,     no  lifting  or  tipping  over! 


KEEPS  STOCK  UP. 

EVERY  PIECE  IN  SIGHT. 


HOLDS  40  PIECES 
IN  20-INCH  SPACE. 


Each  bolt  easily  removed  and  replaced  without  disturbing  the  others, 
thickness  of  any  bolt. 

Counter  Fixture  (revolving),  height  3  ft.  6  in.      Floor   Fixture   (revolving),  height  6  ft. 
Fixture,  height  6ft.  6  in.;  not  revolving  ;  shelves  on  one  side  ;  projects  12  in. 


"Show  me  that 

bottom  piece  ! " 

Each  shelf  is  adjustable  to  the 


Door  or  Wall 


Practical  Ribbon  Cabinet. 


SIZE  TO  SUIT  THE  TRADE. 
OAK  FINISH. 


Cabinet. 


No.  o,  size  28  x  7  x  27,  50  bolts.  No.  1,  size  28  x  15  x  27, 
100  bolts.  No.  2,  size  28  x  15  x  38,  150  bolts.  No.  3,  size  28  x  20 
x  38,  250  bolts.  No.  4,  size  28  x  25  x  38,  325  bolts.  No.  5,  size 
28  x  31  x  38,  400  bolts. 

The  Practical  Kid  Glove 

Covers  all  necessary  requirements. 
Ladies'  Cabinets,  Cherry  Finish. 

No.  o  Cabinet,  containing  l/i  doz.  holders.  No.  1  Cabinet, 
containing  1  doz.  holders.  No.  2  Cabinet,  containing  1%  doz. 
holders.  No.  3  Cabinet,  containing  2  doz.  holders.  No.  4  Cabi- 
net, containing  3  doz.  holders.  No.  5  Cabinet,  containing  4  doz. 
holders.  The  holders  are  made  of  cherry,  highly  finished  and 
polished,  each  having  a  capacity  of  six  pairs  of  gloves.  They  are 
perfectly  dust-proof.  Arrangement  for  opening  is  unique.  Simply 
press  on  the  bottom  and  it  opens.  The  cover  of  the  holder  forms 
a  base,  so  that  the  gloves  remain  exposed  on  the  counter  while  the 
customer  makes  decision. 

.  We  manufacture  practical  and  indispensable  articles  for  the 

3d,>^9&  Preservation  and  Display  of  Dry  Goods  Merchandise. 


A.  N.  Russell  &  Sons, 


Ilion,  N.Y.,  U.S.A. 


No.  2( 


pens  from  two  sides). 


For  information,  price  lists,  etc.,  write  your  jobber. 


THE  NOTTINGHAM  LACE  TRADE. 

THE  report  on  laces  from  Nottingham  to  The  London  Drapers' 
Record  says  :  ' '  For  certain  descriptions  of  fancy  millinery 
laces  there  is  a  steady  demand.  There  are  some  special  qualities 
and  designs  in  Valenciennes  which  are  selling  for  the  home  trade 
and  for  shipment,  and  the  machines  producing  them  are  well 
engaged.  For  some  purposes  and  in  certain  places  these  goods 
hold  their  own  against  laces  of  the  Oriental  and  Edelweiss  class. 
At  the  same  time,  it  cannot  be  denied  that  there  is  a  big  run  on 
these  latter  goods.  Maltese  and  Torchons  in  linen  and  cotton  are 
in  moderate  request.  Heavy  cotton  laces  produced  on  curtain  and 
and  warp  machines  are  selling  largely,  but  the  prices  are  cut  so 
low  that  the  profit  is  infinitesimal.  Silk  Chantilly  laces  in  white 
and  in  black  are  moderately  inquired  for. 

"  Plain  and  Brussels  nets  are  still  in  a  flourishing  condition,  and 
prices  remain  very  high.  As  the  demand  exceeds  the  supply, 
buyers  are  put  to  much  inconvenience.  Mosquito,  corset  and  other 
heavy  nets  are  also  in  good  request  and  firm  in  value.  There  is  a 
steady  demand  for  Mechlin,  zephyr  and  other  tulles  for  millinery 
purposes,  and  prices  are  high.  Paris,  rice  and  other  stiff  founda- 
tion nets  are  in  slow  request  ;  prices,  however,  are  steady.  Special 
qualities  of  silk  nets  and  tulles  are  in  good  demand. 

"  The  prospects  of  the  collarette,  cap,  apron,  ruffle  and  other 
fancy  goods  are  fairly  good,  and  buyers  of  these  goods  are  now 
placing  orders  for  novelties.  A  steady  business  is  being  done  in 
plain  and  chenille  falls,  nets  and  veilings,  notwithstanding  a  rather 
severe  competition." 

FASHIONS  AND  STYLES  IN  LONDON. 

Everything  indicates  a  good  lace  season,  says  the  lady  corres- 
pondent of  The  Drapers'  Record  ;  the  smartest  fur  coats  have  a 
abot  of  point  de  Venise  lace,  and  every  ostrich  and  fur  ruffle  will 


have  its  ends  of  lace.  Then,  again,  the  newest  silk  and  satin 
blouses  are  veiled  partially  or  entirely  with  lace. 

For  day  wear,  fancy  velvet  blouses  with  full  fronts,  fastening  at 
the  side  with  several  small  steel  or  fancy  metal  buttons,  and  the 
edge  outlined  with  two  rows  of  crochet  guipure,  are  selling  well. 
Those  I  saw  had  fitting  basques  and  narrow  belt  of  the  velvet,  and 
could  he  worn  in  or  outside  the  skirt.  Fancy  velvets  are  also  in 
request  for  trimming  cashmere,  silk  and  wool  dresses — blue,  and 
green,  and  black  being  a  favorite  combination. 

Plain  cloth  skirts  with  velvet  coats,  and  check  skirts  with 
double-breasted  seal  or  velvet  jackets,  are  fashionable  and 
becoming. 

Long  ostrich  feathers  are  once  again  to  the  fore  for  trimming 
some  of  the  smartest  hats.  One  of  light  grey  felt  sported  one  on 
either  side,  lying  flat  against  the  crown,  while  choux  of  turquoise 
velvet  were  arranged  underneath  the  brim  at  the  left  side.  On  a 
black  velvet  hat,  the  brim  of  which  was  uplifted  in  the  front  to 
show  the  sequinned  lining,  one  long  and  three  shorter  upstanding 
black  plumes  were  assertive  with  a  knot  of  cerise  velvet. 

We  have  not  seen  the  last  of  the  black  and  white  check  cloth 
gowns,  but  the  most  stylish  this  season  are  in  a  larger  check,  and 
the  coat,  whether  single  or  double-breasted,  is  trimmed  with  beaver. 


A  Toronto  man  named  Button,  who  is  the  father  of  six  young 
children,  always  speaks  of  them  as  "the  six  button  kids." 

Mr.  W.  P.  Collins,  who  has  occupied  the  position  of  head  book- 
keeper with  Gordon  &  Keith,  Halifax,  for  several  years  past,  is 
entering  business  with  his  brother  at  North  Sydney,  N.S.,  and  the 
firm  will  be  Collins  Bros.  A  handsome  new  store  has  been  secured, 
one  of  the  best  business  stands  in  town,  and  the  popularity  of  the 
members  of  the  new  house  promises  to  secure  them  a  large 
patronage. 
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MOMO 


Heights,  2%,  2.y2,  2^4  inch. 

PRICE,  $1.50 

T.B.  Extra  Quality. 


GLENCAIRN 


2j^  inch. 

PRICE,  $1.50 

T.B.  Extra  Quality. 


TOOKE  BROS 


MONTREAL. 
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I  W>y  F.J&mes  (Golb§®frD.  ! 

Our  "  Good  Advertising"  department  is  to  help  our  subscribers  to  do  better  advertising.  The  gentleman  whom  we  have  selected  as  its  conductor  is  well 
known  as  one  of  the  foremost  advertising  specialists  of  the  day.  Any  of  our  readers  who  desire  the  benefit  of  Mr.  Gibson's  criticisms  on  advertisements  or  adver: 
tising  methods,  or  his  advice  on  any  advertising  subject,  can  have  it  or  both  entirely  free  of  charge  by  writing  to  him  in  care  of  this  journal. 

If  correspondents  so  desire,  fictitious  names  or  initials  may  be  used  for  publication.     But  all  requests  should  be  accompanied  by  the  subscriber's  name. 


NE  of  the  most  difficult  things  for  the  amateur 
advertisement  writer  to  attain  is  the  ability  to 
write  naturally.  The  thing  to  do  is  to  write  just 
as  one  talks — that  is,  if  one  knows  how  to  talk. 
I  have  frequently  observed  that  many  men  who 
are  good  salesmen  are  poor  advertisement 
writers.  Not  long  ago  I  stood  alongside  a  sales- 
man in  a  big  New  York  retail  store.  I  had 
noticed  previously  that  he  was  a  bright,  intelli- 
gent young  man  and  I  knew  that  he  had  made 
somewhat  of  a  mark  as  a  salesman.  On  the 
occasion  referred  to,  I  obierved  that  as  the 
people  came  along  he  had  a  winning  and  other- 
wise attractive  manner.  I  also  noticed  that  he 
used  plain,  common,  Anglo-Saxon  words  and  that  no  attempt  was 
made  to  be  "  high-falutin."  His  words  came  out  easily  and  con- 
vincingly. In  very  many  instances  he  effected  sales.  In  fact,  he 
was  doing  well.  It  occurred  to  me  that  he  would  be  a  good  man 
to  ask  about  the  advertising  of  his  goods.  I  found  that  he  had 
some  good  ideas  on  the  subject  and  finally  I  asked  him  to  write  up 
a  short  ad.  dealing  with  his  department.  The  next  day  he  handed 
me  what  he  had  written.  I  found,  however,  instead  of  writing  as 
he  talked,  that  he  had  done  just  the  opposite.  Instead  of  using  the 
plain,  convincing,  every-day  language  that  characterized  him  as  a 
salesman,  he  had  attempted  to  use  long  and  unusual  words.  The 
whole  effect  was  one  of  "  toploftyness  "  and  bombast.  The  root 
of  his  failure  lay  in  the  fact  that  he  lost  his  naturalness  as  soon  as 
he  took  his  pen  in  hand.  This  is  the  fault  of  half  or  more  of  the 
advertisements  put  out  to-day  by  men  of  real  business  ability — men 
who  are  perhaps  equal  to  anyone  as  salesmen  and  otherwise.  But 
because  they  try  to  do  something  more  impressive  than  usual  they 
make  a  failure  of  it.  The  failure  comes  because  they  are  not 
natural — because  they  do  not  write  as  they  talk.  Of  course,  there 
may  be  the  highest  art  in  being  natural,  as  in  the  case  of  an  actor. 
But  it  certainly  requires  no  art  in  being  one's  natural  self.  A  man 
meets  a  friend  in  the  street  and  says  :  "By  the  way,  Smith,  I 
have  just  opened  out  a  stock  of  dry  goods  down  in  the  Thompson 
block.  Give  me  a  call  when  you  want  anything  in  my  line.  I'll 
be  glad  to  see  you."  This  is  all  right.  But  set  that  man  to  write 
an  ad.  about  his  new  store.  The  chances  are  that  he  will  get  off 
something  like  this  :  "  John  Jones  begs  to  notify  his  friends  and 
the  public  generally  that  he  has  opened  out  a  stock  of  staple  and 
fancy  dry  goods  in  the  Thompson  block,  where  he  will  be  pleased 
to  be  favored  with  a  call  from  intending  purchasers."  In  the  one 
case  Mr.  Jones  is  easy  and  natural.  In  the  other  he  gets  up  on 
stilts  and  loses  his  effectiveness. 

When  you  write  an  ad.  write  as  you  talk. 

#         *         * 
Catch  phrases  and  expressions  are  great  helps  to  advertising. 
A  phrase  or  an  expression  that  slips  smoothly  off  the  tongue,  that's 


easily  remembered  and  that  is  really  suitable.is  worth  many  dollars 
to  an  advertising  man  who  knows  how  to  use  it.  Which  of  us  is  not 
familiar  with  the  "grateful-comforting  "  of  Epps's  cocoa,  or  the 
"best  and  goes  farthest"  of  Van  Houten's  cocoa?  "Children 
cry  for  Pitcher's  Castoria"  has  probably  sold  many  thousands  of 
dollars  worth  of  Castoria.  "  You  push  the  button,  we  do  the  rest," 
has  been  adopted  into  general  use  by  the  English-speaking  world. 
It  has  come  to  mean  a  great  deal  more  than  its  original  applica- 
tion to  kodaks.  But  whenever  it  is  mentioned  one  naturally 
thinks  of  kodaks.  Who  can  measure  the  value  of  such  advertising 
as  this.  Hundreds  of  thousands  of  dollars  worth  of  ordinary  adver- 
tising wouldn't  begin  to  compare  with  it  in  real  value.  A 
big  department  store,  opened  not  long  ago  in  New  York, 
electrified  the  city  by  putting  up  sign  boards  all  over  the  place 
reading,  "  Meet  me  at  the  Fountain,"  referring  to  the  big  fountain 
playing  in  the  rotunda  of  the  store.  This  phrase  was  also  run,  and 
is  still  being  run,  at  the  head  of  all  the  firm's  ads.  So  extensively 
was  it  used  by  the  firm  in  question  that  before  three  months  had 
elapsed  it  was  the  talk  of  the  town.  It  was  copied  and  parodied  by 
hosts  of  imitators.  It  was  incorporated  in  topical  songs  in  the 
theatres  and  music  halls.  It  was  in  almost  everyone's  mouth. 
The  firm's  advertising  man  who  invented  the  expression  more  than 
earned  his  year's  salary  (a  big  salary  too)  when  he  hit  upon  it. 
Another  big  New  York  house  has  made  a  great  hit  with  "  It  pays 
to  buy  at  Vantine's."  A  leading  Boston  dry  goods  store  uses  very 
successfully  the  expression  "The  busiest  store  on  Boston's  busiest 
street."  Cases  of  successful  advertising  catch  phrases  could  be 
multiplied  indefinitely,  but  enough  has  been  said  to  show  their 
great  value  from  an  advertising  standpoint.  Let  it  not  be  supposed, 
however,  that  it  is  an  easy  thing  to  conjure  up  a  really  first-class 
advertising  catch  phrase.  But  with  enough  patience  and  diligence 
the  ordinary  advertiser  can  probably  invent  one  more  or  less 
suitable.     But  having  once  found  a  good  one,  let  him  use  it  for  all 

it  is  worth. 

*  *         * 

One  of  the  snags  that  beset  the  feet  of  the  unwary  retail  adver- 
tiser is  the  entering  into  contracts  with  publishers  of  papers.  Many 
an  advertiser  finds  that  he  has  bound  himself  down  to  use  a  certain 
space  in  each  issue  of  a  paper.  This  compels  him  to  use  the  exact 
space  every  time  he  advertises.  Often  it  happens  that  he  does  not 
really  need  so  much  space.  Sometimes  it  occurs  he  needs  more 
space  than  his  alotted  amount.  The  result  is  that  part  of  the  time 
his  advertisements  have  a  crowded-up  appearance  and  part  of  the 
time  the  printer  is  compelled  to  fill  the  space  with  big  type.  It  is 
always  best  to  resist  making  any  contract  at  all.  Say  to  the  pub- 
lisher that  you  are  anxious  to  use  all  the  space  that  you  possibly 
can.  Tell  him  that  if  he  names  you  his  lowest  rate  you  will  prob- 
ably use  more  than  any  space  you  would  contract  for  any  way,  but 
that  the  exact  space  you  will  use  will  depend  on  conditions  which 
you  can't  forecast.     But  if  a  contract   must  be  made  let  it  be   a 
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THE  PENMAN  MFG.  CO. 


Limited 


HEAD  OFFICE 


PARIS    =    =    ONTARIO 
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♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦■♦•♦♦♦♦♦♦♦♦♦♦-» 
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V      #      \t/  .  W  .A. 

•  W      V      *  .  • 
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Full  lines  of 


Summer  Weight 
Half-Hose  and 
Underwear  *  &  * 


of  all  kinds. 


\»/      #      \l/      V      \\f 

\\t      W      i»      V 
V     W     V     w     V 

0     W     V     w 
W      V      *      •      * 

W      #      W      V 


OUR   SAMPLES  OF    .    .    . 

Spring 
Goods 


Are  now  in  the 

hands  of 

the  wholesale  trade. 


ASK    FOR    OUR 


AA.A.A.AAAA    AAAAAAAAAAAAAAAAAAAA 


Balbriggan 
Underwear 


and  take  no  inferior  substitutes. 


7VZ 


SELLING    AGENTS 


D.  Morrice,  Sons  &  Co. 


MONTREAL  AND  TORONTO 


* 


u 


*$ 
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contract  to  use  so  many  lines  or  inches  as  the  case  may  be,  within, 
say,  one  year.  Another  good  arrangement  and  a  lair  one  all  around 
is  to  pay  the  publisher  his  regular  rate  and  get  a  discount  or  rebate 

at  the  end  of,  say. 
each  month  or 
each  three  months. 
This  discount,  of 
course,  would  be 
graduated  accord- 
ing to  the  amount 
of  space  used. 


TRADE  WINNERS 


A^re  what  our  Flanneletts  are 
proving  these  days.  They  were 
bought  right  and  when  you 
examine  the  quality  and 
the  prices  you  will  agree 
with  us  that  the  selling  price  is  at 
the  lowest  notch.  For  your  benfe. 
fit  (and  ours  too)  we  quote  the  fol- 
lowing prices. 


5  c  yd. 
7c  yd. 


10  pieces  Fancy  Stripe  Flannelette  30  inch  \vi;!o 

regularly  worth  7c  for 
5  pieces  Dark  Stripe  Flannelettes  32  inch  wide, 

regularly  worth  10c  for 
10  pieces  Heavy  Dark  Flannelettes,  Duuble  and 

Ttvited,  regularly  worth  15c  for  12?L.c  yd. 

8  pieces  Dark  Flannelette  Wrapper  Cloths,  same 

on  both  sides,  special  at  1  fie  yd 

MILLINERY  DEPARTMENT 

Re-opened    this    week    with 

Miss  Farrer  in  charge. 

Ramsay  &  Morlock 

CASH  and  ONE  PRICE 
Catder's  Block  *     :         Lower  Town 


I  am  asked  to 
say  what  I  think  ot 
these  two  adver- 
tisements of  Ram- 
say &  Morlock' s. 
I  am  also  requested 
to  handle  them 
"  without  gloves." 
There  can  be  no 
question  as  to 
which  is  the  better 
ad.  of  the  two.  In 
fact  the  flannelette 
ad.  is  a  good  one 
while  the  dress 
goods  ad.  is  a  poor 
one.  The  reason 
why  the  flannelette 
ad.  is  good  is  be- 
cause it  gives  plenty  ot  specific  information  about  the  goods  offered 
for  sale.  It  is  also  a  good  ad.  because  the  language  is  modest  and 
there  is  no  attempt  to  be  smart  or  funny.  It  is  just  a  plain  and  un- 
varnished  business  statement.     It  is   convincing   and   interesting 

because    of    these 


DRESS 


/m^W/ 


LENGTHS 


things.  The  dress 
goods  advertise- 
ment is  much  bet- 
ter, of  course,  than 
the  average  coun- 
try merchant's  ad. 
When  I  say  that  it 
is  poor,  I  mean 
that  it  is  poor  as 
compared  with  the 
other.  This  ad.  ap- 
pears to  me  to  be 
an  instance  of  the 
common  practice 
of  trying  to  fill  up 
a  certain  space  in 
the  paper.  There 
seems  to  be  no  good 
reason  why  one- 
half  the  space  oc- 
cupied would  not 
be  enough  and  to 
spare.  In  other 
words,  this  ad.  costs 
fully  twice  as  much 
as  it  ought  to.  The 
head  line  "  Dress  Lengths,"  is  not  nearly  so  catchy  as  "Trade 
Winners  ' '  is.  Besides  this,  not  enough  information  is  given .  We 
are  not  told  what  kind  of  dress  goods  are  for  sale,  what  the  colors 
are,  what  the  patterns  are  like  nor  what  the  prices  are  between  50c. 


Just  received 

Twenty  Five 

Dress  Lengths  in  prices  ranging 

from    50c   to    $1.50    a   yard    in 

exclusive  patterns. 

EAMSAY 


MORLOCK, 

CASH   and  ONE  PRICE 
Calder's  Block   .     :         Lower  Town 


A   Suit   To   Order 

Stj.no,  not  much  is  it,  the  best  of  linings 
though. 

V7  Ready  made  Sails. 

Tuesday   nest   will   see   »   heap    ot 

them  leave  this  store.      Oar  Suits 

that  wre  worth  JG.00,  go  attain    at 

S3.89.        Our     Stock    ot    Men's    Bnd 

Youths'  Suits  was  a*  large  as   now 

Boye'   3     piece    Dark   Tweed    Suits] 

worth  34.50  [or  #2.99. 

Children's  3  ciece  Dark  Tweed  Suits 

worth  $1.00  lor  «2.75. 

Bicycle  Suits.  Caps,  Hoso,  Sweaters, 

olc,  etc.— 

Finest  Corn  Starch,  4  lbs  for  20c. 

K.-st  Ginger  Snaps,  41bsfo/,25c. 

Ei  cry  thing  in  Hardware  at  low 
prices. 

Paints.  Oils.  etc. 

Curtain  Poles,   complete,    25c  each. 

Table  and  School  Desk  Bella,  hand- 
somely mounted,  regular  35c, 
Tuesday  12Jc  each. 

Prints,  usually  10c  at  Tic  a  yd. 

Flanuelettes  at  5c  yd. 

Remnants  ot  Cotton,  very  heavy 
Quality,  usually  10c yd,  in  lengths 
of  5  to  8  yds.  Take  one  while 
they  last  at  71c  a  yd. 

Fishing  Tackle.  Lines  from  3Jc   up 

Hooks  3c  doz  up.     Bamboo  Fishing 

Poles. 


BICYCLE  LIVERY  N0I4UNNING 

Bicyr-'es  to  rent  by  the  Hour,    Day  or  week.    Our  wheels 
an  all  bran  new  and  include  Cleveland; and  Cresents.     ' 
Telephone  No.  12.    Repairs  for">Bicycles  alwaysin 
stock.  _  Bicycle  repairing  (up  stairs.) 

Try  o  1  lb  Lead  Packet  of  "  Kolona 
Ceylon  Tea."  Positively  the  most' 
delicious  in  the  world.  It  costs  less/ 
than  other  Teas— worth  50c,  j  lb  any 
day  at  He.     Put  this  on  yoor  list. 


J.  A.  HUNTER 


bep't  Store, 

RlfYfLFS 

'L«.E.0f  ™i  H0KESI.«H«IU.O  V ^CV  l0Wn>    DllTliailU 


and  Ji.5oa  yard.     Both  the  ads.  would  be  better  without  the  orna- 
ments.    In  fact,  the  plainer  an  ad.  is  set  up  the  better  it  is  as  an 
ad.       I    think    that 
Messrs.    Rarnsay    & 
Morlock    would    do 
well   to   always  use 
the  same  font  of  type 
in    setting   up   their 
ads.     This  is  especi- 
ally desirable  in  the 
setting  up  of  the  firm 
name.  Two  different 
styles  of  gothic  type 
are  used  for  their  firm 
name  in  the  two  ads. 
If  they  always  used 
one   particular  kind 
of  type  for  this  pur- 
pose it  would  be  bet- 
ter.     A   good    plan 
for  them  would  be  to 
get  an  artist  to  draw 
their  name  in  plain 
and    distinct    letters 
with  the  addition  of 
the  words  "cash  and 
one  price  "   and  the 
address.     From  this 
a    plate     could     be 
made  and  duplicates 
sent    to  the   various 
newspapers  used  by 
the  firm  for  advertis- 
ing   purposes.     The 
design  could  also  be 
used    on    the    firm's 
stationery  and  circu- 
lars. By-and-byethe 
public  would  become 
familiar  with  it.     In 
this  sense  it    would 
really    be    a    trade 
mark  and  a  valuable 
one.    I  notice  that  in 
these  two  advertise- 
ments   the    name  of 
the   town    does    not 
appear.     In  the  case 
of     country     papers 
where  so  large  a  pro- 
portion of  the  circu- 
lation   is    outside  of 
the  places  of  publica- 
tion   it    is   probably 
better  always  to  add 
the  name  of  the  town 
to     all     advertise- 
ments. 

*  *  # 
I  have  three  ad- 
vertisements of  J.  A. 
Hunter,  also  of  Dur- 
ham, Ont.,  which  I 
am  asked  to  criticise 
I  have  only  room  to 
reproduce  the  two  smaller  of  them.     The  head  line,    "A  suit  to 


Klondike 

isn't  in  it  with  the  endless  list  of 
bargains  at 

J.  A.  HUNTER'S 

A  Special  business  trip  to  Toronto  last  week 

has  enabled  us  to  offer  the  following  bargains 

while  they  last : 

310  vds  extra  heavy  all-wool  Tweeds,  good  patterns,  reg 

'50c  at  29c  yd. 
100  yds  Heavy  Union  Grey  Flannel,  reg  15'c  at  9c  yd. 
S  pieces  Fancy  Dress  Goods,  double  fold,  reg  25c  at  20c  yd. 
120  pr  Extra  Wool  Socks,  reg  25c  pr,  2  prs  for  30C. 
50  men's  unlaundried  shirts  (white)  reg   60c   at  37c  each, 

when  laundried  are  worth  a  dollar.  , 

1000  Two  Hundred  Page  Scribblers,  2c  each  or  3  for  5c. 
400  yds  Heavy  Cottonade,  reg  25c  yd  for  20c  yd.      This  is 

a  line  worth  seeing. 
CO  men's  Heavy  Grey  Check  Suits,  worth  $7.00,  while  they 

last  at  $6  00. 
10  men's  Suits  odd  colors,  vour  choice  at  $3.26,  some  were- 

sold  as  high  as  $S.00.  " 
5  pieces  Fancy  Stripe  Denims  for  Shirting  at  15c  a  yd. 
5  doz  Weighty  Shirts  and  Drawers  go  from   the   old   price 

40c  down  to  a  clearing  price  of  25c  each 

Buy  a  quart  Of  Alligator  Harness  Oil  for  20c. 
It  will  save  you  $  $  is  harness. 

DB°™  Kolona.  Ceylon  Tea; 

J.  A.  HUNTER, 

Dept.  Store,  Upper  Town. 
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Every 
Woman 


NEEDS   A 


Skirt 
Supporter. 


PATENT    PENDING  BASQUK    I    CENTRE 


Sew  Firmly  to  Left  Side 

of  Skirt  Band 

Inside. 


Sew  Firmly  to  Right  Side 

of  Skirt  Band 

Inside. 


SKIRT    CKNTRE 


CANNOT    COME    OPEnBETURNEB 


There  is  pleasure  and  profit  in  selling  her  .... 


ii^wv  fc 


The  W.J.W.  Skirt  Supporter  and 
Placquet  Fastener 


It  holds  the  bodice  and  skirt  together. 

Is  indiscernible  when  worn. 

Fits  the  skirt  band  to  the  waist  and  dispenses 
with  the  use  of  pins  or  hooks  and  eyes. 

Made  of  the  finest  steel  ;  light,  durable  and  springy. 
Prevents  the  Skirt  from  bulging  open  or  gaping.  Made  in  three 
colors — black,  white  and  flesh  color.  No  wide-awake  dry  goods 
merchant  can  afford  to  be  without  it. 


Write  for  prices  and  sample  to 


EUREKA  SOLE  COMPANY 


...  South  Durham,  Que. 


Wanted== 


Sole  Agents  for  Canada 


Wholesale  houses  in  Montreal,  Toronto,  Ottawa,  Quebec,  St.  John. 
Halifax,  Vancouver,  and  Winnipeg  to  handle  the  W.  J.  W.  Skirt  Sup- 
porter and  Plaoquet  Fastener. 
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order,"  indicates  that  the  first  part  of  the  first  of  these  two  ads.  is 
about  clothing.  Thetwo  cuts  would  seem  to  indicate  quite  a  differ- 
ent line  of  goods.  This  is  a  deplorable  lack  of  harmony.  The 
lower  section  is  much  better,  as  the  cut  is  in  harmony  with  the 
head  line.  What  this  ad.  really  needs  is  to  be  divided  into  sections 
—say  a  clothing  section,  a  grocery  section,  a  dry  goods  section  and 
a  hardware  section.  A  few  items  and  prices  ought  to  be  quoted  in 
each  section.  Each  of  these  sections,  by  proper  type  arrange- 
ment, could  be  made  to  stand  out  by  itself.  Instead  of  the  ad. 
having  the  mixed-up  appearance  it  now  presents  it  would  be  more 
artistic  in  appearance  as  well  as  business-like. 

The  other  or  "Klondike"  ad.  is  a  much  better  one.  It  is 
nearly  all  about  one  line  of  goods  (dry  goods),  and  this  is  better  than 
the  "mix  up"  of  the  other  ad.  The  principal  objection  I  have  in 
connection  with  it  is  the  use  of  the  word  ' '  Klondike. "  As  a  matter 
of  fact  the  word  "Klondike"  has  been  worked  to  death  by  adver- 
tisers anyway.  In  the  second  place,  the  use  of  such  headlines  is 
based  on  a  wrong  principle.  The  idea  seems  to  be  that  people  are 
more  interested  in  gold  mining  in  the  Arctic  circle  than  they  are  in 
where  to  buy  dry  goods,  groceries,  boots  and  shoes,  hardware  and 
such  like  goods.  This  is,  I  believe  to  be,  all  wrong.  I  believe 
that  the  people  in  every  community  are  more  interested  in  making 
their  dollars  go  as  far  as  possible  than  they  are  even  in  the  Klon- 
dike mines.  This  I  believe  to  be  particularly  true  of  women,  and 
women,  it  is  well  known,  comprise  about  50  to  90  per  cent,  of  the 
customers  of  the  retail  stores.  What  shortsightedness,  then,  for  a  dealer 
to  go  so  far  away  for  a  subject  matter  for  a  head  line  for  his  advertise- 
ment when  he  has  a  whole  store  full  of  interesting  things  to  write 
about.  One  of  the  great  essentials  is  for  the  advertiser  to  firmly 
believe  in  the  goods  or  the  store  or  whatever  it  is  which  he  is  adver- 
tising. The  fuller  he  is  of  it,  the  more  saturated  he  is  with  it,  the 
better  he  can  advertise  it.  A  merchant-advertiser  who  lives  up  to 
this  standard  is  likely  to  think  that  his  store  or  his  business  is  the 
most  interesting  thing  on  earth,  the  Klondike  not  excepted.  A 
natural  and  proper  thing  for  such  a  man  would  be  to  say  something 
about  his  store  or  his  goods  instead  of  something  quite  foreign. 
And  this  is  the  kind  of  man  who  succeeds  as  an  advertiser.  I  was 
quite  struck  by  a  remark  made  to  me  recently  by  the  man  who  so 
successfully  advertises  Sapolio.  He  said  :  "I  think  of  Sapolio  by 
day  and  I  dream  of  it  by  night.  I  eat  Sapolio  and  I  drink  Sapolio. 
I  am  Sapolio  all  through." 

At  the  bottom  this  ad.  says,    "  Drink  only  Kolona  Ceylon  Tea." 


Whether  Kolona  is  a  package  tea  or  a  bulk  tea  is  not  stated. 
If  a  package  tea,  whether  it  comes  in  pounds  or  half  pounds  or 
both  is  not  stated.  Yet  these  are  all  points  on  which  ^ie  public 
need  more  or  less  instruction.  I  happen  to  know  that  Kolona  is 
one  of  the  numerous  excellent  brands  of  Ceylon  tea  on  the  Canadian 
market,  but  everyone  within  shopping  distance  of  Durham  does  not 
know  this.  If  I  were  a  merchant  in  Durham  and  wanted  to  push 
the  sale  of  Kolona  tea,  I  would  put  out  some  advertising  like  this  : 

Millions  of  pounds  of  tea  are  spoiled  every  year 
through  being  handled  loose  or  in  bulk. 

Kolona  Ceylon  tea  is  sold  only  in  air-tight  pound 
and  half-pound  packets,  which  preserve  the  strength 
and  flavor. 

60c.  a  lb.,  30c.  for  halves. 


Are  you  satisfied  with  the  tea  you  drink? 
If  not,   why  don't  you  try  Kolona?      It  is  a  pure 
high-grade  Ceylon  tea. 

Put  up  in  air-tight  pounds  and  halves. 
60c.  a  lb.,  30c.  a  half. 


One  of  the  reasons  why  Ceylon  teas  are  so  much 
better  than  China  teas  is  because  they  are  cleaner. 

They  are  cleaner  because  in  the  picking,  curing  and 
packing  of  the  leaf,  the  handling  is  done  almost 
entirely  by  machinery. 

Kolona  tea  is  a  pure,  high-grade  Ceylon  tea. 

In  air-tight  pounds  and  halves,  60c.  and  30c. 


DRAPERIES  FOR  HOLIDAY  TRADE. 

John  Macdonald  &  Co.,  in  their  carpet  and  house  furnishings 
department,  are  showing  a  number  of  attractive  things  for  the  holi- 
day trade.  Among  these  may  be  mentioned  chenille  curtains  and 
covers,  tapestry  curtains  and  covers,  white  spot  and  fancy  figured 
muslins  and  grenadines,  colored  muslins  and  golden  draperies — 
which  are  recent  novelties  for  drapery  purposes.  A  fine  selection 
of  Wilton  and  Axminster  rugs  and  Moquette  rugs  is  being  shown. 


Boom  Business 

$2  SECRETARY  BOOKCASE 
$50  PREMIUM     ^      .* 

Fine  Antique  Oak  Finish  ;  2  Brass  Chains;  Curtain  Rod 
only  ;  Lock  and  Key  ;  50  inches  high,  27  wide,  12  deep. 

Two  in  crate,  100  lbs. 

Trade  Winners.    Quality  High.    Price  Low. 

Drop  post  card  for  quantity  quotations 
Order  sample  crate  of  two.     .     .     . 

Others  are  making  money  handling  these  goods. 
Why  should  not  you  ? 

We  have  other  lines. 

.J®- .BUY  DIRECT  FROM  FACTORY  BY  MAIL 


HOURD  &   COMPANY 


Wholesale   Furniture 
Manufacturers 


London,  Can. 
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Important  to  Canadians 


When  buying  your  Worsteds,  Venetians,  Serges,  Mixtures, 
etc.,  it  will  pay  you  to  see  that. they  are  finished  by  the 
"PlTte"  process.  The  result  will  astonish  you,  as  the 
goods  are  enhanced  in  value  in  every  way. 

"  Pirle"=finished   goods   do   not   spot   and   do   not 
COCkle.     We  shall  be  glad  to  send  you  detailed  particulars. 


Edward  Ripley  &  Son 


Bowling  Dye  Works. 


BRADFORD,  ENG. 


? 


n 


C.   K.   HAGEDORN,    Manager. 


♦  ♦ 

♦  ♦♦♦♦♦♦♦♦♦♦♦-»-»■»♦♦♦■»♦♦♦♦ 


! 


TRADE 

BERLIN 

MARK 


♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦  ♦♦♦♦  ♦"*♦♦ 

♦  ♦ 

♦  ♦ 

Orders  Solicited.     Goods  Shipped 
Promptly. 

Remember  We  Guarantee  Satisfaction. 


Suspenders  and  Buttons 

OUR  FALL  SAMPLES  ARE  NOW  READY. 

This  season  we  are  showing  a  much  larger  range, 
more  varied  styles  and  much  better  value  in  Suspend- 
ers than  ever  before ;  in  fact  we  are  surprised  our- 
selves at  the  values  we  are  enabled  to  present.  The 
fact  that  our  trade  is  surely  and  constantlv  increasing 
we  take  as  evidence  that  our  goods  are  meeting  the 
requirements  of  the  trade. 

In  buttons,  as  usual,  we  have  the  largest  range 
of  samples   in  the  market,  and  show  excellent  value. 

The  Berlin  Suspender 

and  Button  Co.    -^^berlin 
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MEETING  A  RETAIL  DEMAND. 

The  Montreal  Retail  Dry  Goods  Association  have  obtained  the 
signatures  of  the  local  wholesale  houses  to  the  following  agreement: 
"We  the  undersigned  hereby  declare  that  we  approve  of  the 
resolution  passed  by  the  Retail  Dry  Goods  Merchants'  Society  on 
June  9,  1897,  concerning  the  retail  trade  in  wholesale  houses,  and 
we  bind  ourselves  to  prevent  such  trade  in  our  stores  as  is  men- 
tioned in  the  following  paragraphs."  Then  follows  a  statement  of 
the  principal  things  to  which  the  retailers  object — the  substance  of 
which  has  already  been  published  in  The  Review. 

Copies  of  this  agreement,  printed  in  French  and  English,  have 
been  distributed  amongst  the  trade  and  placed  in  conspicuous 
places  in  the  wholesale  houses.  The  firms  who  have  signed  are  : 
The  Gault  Bros.  Co.,  Limited;  J.  G.  Mackenzie  &  Co.;  fames 
Johnston  &  Co.;  Hodgson,  Sumner  &  Co.;  S.  Greenshields,  Son  & 
Co.;  P.  P.  Martin  &  Cie. ;  Thomas  May  &  Co.;  Liddell,  Lesper- 
ance  &  Co. ;  M.  Fisher,  Sons  &  Co. ;  Skelton  Bros.  &  Co. ;  Fitzgibbon, 
Schafheitlin  &  Co.;  John  MacLean  &  Co.;  Brophy,  Cains  &  Co.; 
Blackley,  O'Malley  &  Co.;  Caverhill  &  Kissock;  Chaleyer  &  Des 
Trois  Maisons;  Gilmour,  Scholfield  &  Co.;  Tooke  Bros. ;  Alphonse 
Racine  &  Cie. ;  Glover  &  Brais  ;  C.  X.  Tranchemontagne  ;  Her- 
mann H.  Wolff  &  Co.;  The  Montreal  Novelty  Co.;  Mclntyre,  Son 
&  Co.;  Thibaudeau  Bros.  &  Co.;  Finley,  Smith  &  Co.;  A.  O. 
Morin  &  Cie.;  Wm.  Agnew  &  Co.;  J.  R.  B.  Smith  &  Dufresne; 
John  Fisher,  Sons  &  Co.;  Kyle,  Cheesbrough  &  Co. 


the  fashionable  colors  for  evening  wear,  gray,  yellow,  pale  blue, 
purple,  red  and  green.  Ribbons  in  satin  and  velvet  are  popular 
for  trimmings.  Bright  orange  in  satin  or  velvet,  used  as  belts, 
rosettes  or  any  small  decoration,  is  specially  successful  as  a  trim- 
ming on  white,  black  or  gray.  Black  satin  skirts  continue  to  be 
given  great  favor,  and  a  wise  young  matron,  wishing  to  be  eco- 
nomical, can  have  several  fancy  bodices,  each  of  different  color 
and  material,  to  wear  with  her  black  skirt,  and  then  by  the  artistic 
use  of  a  colored  belt  and  collar  each  bodice  will  seem  a  different 
toilette. 


THE  WINTER'S  VOGUE    FOR    EVENING   DRESSES. 


A  DRY  GOODS  STORE  IN  JAPAN. 

Mr.  Hearn,  who  spent  several  years  in  Japan  in  educational 
work,  has  written  a  book  about  the  country.  In  one  place  he  thus 
describes  a  visit  he  paid  to  a  dry  goods  store  in  Osaka  :  "I  asked 
how  many  persons  the  firm  employed,  and  my  friend  replied  :  — 

"  '  Probably  about  200  here  ;  there  are  several  branch  houses. 
In  this  shop  the  work  is  very  hard  ;  but  the  working  hours  are 
shorter  than  in  most  of  the  silk  houses — not  more  than  twelve  hours 
a  day." 

' '  '  What  about  salaries  ? ' 

"  '  No  salaries.' 

"  '  Is  all  the  work  of  this  firm  done  without  pay  ? ' 

* '  '  Perhaps  one  or  two  of  the  very  cleverest  salesmen  may  get 
something — not  exactly  a  salary,  but  a  little  special  remuneration 
every  month  ;  and  the  old  superintendent  (he  has  been  40  years  i  n 
the  house)  gets  a  salary.     The  rest  get  nothing  but  their  food.'  ' 


White  in  all  fabrics  will  be  extremely  popular  for  evening  dresses 
this  season.  For  young  girls  the  inexpensive  silks,  the  soft  wools 
and  fine  muslins,  while  for  older  ladies  heavier  silks,  brocades  and 
atins  will  obtain.       A  Parisian  authority  gives,  next  to    white,  as 


The  D.  McCall  Co.,  Limited,  state  that  there  is  a  great  demand 
for  purple  velvets.  They  are  able  to  fill  orders  for  these  goods 
without  delay.     Write  them. 
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Klondike  Blankets. 


TO  THE  TRADE: 

We  have  just  closed  a  deal  with  a 
house  for  over  300  pair  of  our  "  celebrated 
all  wool "  Grey  Blankets  in  the  7-lb. 
weight  for  the  west. 

Have  left  150  pair  6's,  200  pair  8's, 
and  20  pair  c/s.  We  offer  these  in  quant- 
ity or  in  small  lots  to  suit  purchasers. 
Can  furnish  100  pair  7's  in  course  of  a 
month. 

Write  for   quotations  and    samples. 

Jno.  Benner  k  Son 

Owen  Sound,  Sept.  27th,  '97. 


Rug 
Fringes 


"Work    off  your  Remnants  in  Brus- 
sels and  Tapestry  Carpets  by  using  our 

DOUBLE-HEADED 
RUG  FRINGE 

Colors  to  match  any  Carpet.       Samples 
mailed  to  any  address. 


Royal  Carpet  Oo. 

GUELPH,  ONT. 


Wm.  Taylor  Bailey 

.  .   .  SUCCESSOR    TO  .  .  . 

Peter  Schneider's  Sons  &  Co. 

27  and   29  Victoria  Square 

MONTREAL 

Upholstery  and  .  .  . 
.  .  .  Drapery  Goods 

Selling  Agents  for  STEAD  &  MILLER,  Philadelphia. 


MANUFACTURERS  OF 


Cotton  Derby  and  Tapestry  Curtains 
Cotton  Tapestries,  Silk  Tapestries 
Fine    Silk    Draperies,     Brocatelles 


APPERLY,  CURTIS  &  CO. 

....  Limited. 
WEST  OF  ENGLAND 

Woollen  Manufacturers 


r..  .■>■■■ 


/■: 


»    >itf^ 


X 


Coverts 
Suitings 
Evening 
Dress  Goods 
Etc.,  Etc. 


/ 


Coatings 

Vicunas 

Saxonys 

Serges 

Trouserings 


.'•->^ 


DUDBRIDGE  MILLS,  STROUD,  ENGLAND 

London  Offioe  :    15  Golden  Square,  W 


21  GOLD  MEDALS  for  QUALITY  and  EXCELLENCE. 
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The  Gait  Knitting  Co. 


LIMITED. 


—GALT,  ONT. 


Underwear 

Top  Shirts 

Eiderdowns 


LIVE  RETAILERS  consult  their  own  interests  by  handling 
the  "TIGER  BRAND,"  which  is  meeting  with  such  favor 
from  the  retail  trade  of  Can- 
ada. All  sizes  always  on  hand, 
enabling  the  trade  to  assort 
their  stock  at  all  times. 


N.  B. — Our  goods  cannot  be  obtained 
through   any  wholesale    house. 


Trade  Mark,  Registered. 


When  You  Show 


Your  customeis- 


Underwear 


bearing  this  stamp 


£1 
7t 


Warranted 
TurnbulVs 


y^5 


It  is  a  guarantee  that  you  are  selling  the  best  in  the  market. 
They  are  Full-Fashioned,  which  means  that  they  are 
shaped  on  the  machine;  no  rough  seams.  The  comfort 
in  wearing  these  goods  is  only  known  to  those  who  have 
worn  them.  Our  travellers  are  now  on  the  road;' with  a 
full  line  of  samples. 


THE- 


C.  Turnbull  Co. 


OF    GALT,     LIMITED. 


The  Lace  Warehouse  of  Canada. 


LACES  AND  EMBROIDERIES 

Our  travelers  are  on  their  last  round  with  their  import 
sets  of  these  lines  for  Spring,  1898,  and  you  will  miss 
it  if  you  don't  get  your  order  in,  so  as  to  secure 
prompt  and  satisfactory  delivery.  We  have  large  ship- 
ments of  all  the  leading  makes  of  laces  coming  for- 
ward for  our  October,  November  and  Holiday  trade. 


WORKS  OF  ART 

This  was  the  expression  used  by  one  of  the  largest 
manufacturers  of  such  goods  on  this  continent  when 
shown  our  range  of  Blouses  and  Waists  for  Spring, 
1898.  Every  garment  is  a  creation  in  itself,  and  it 
won't  pay  you  to  miss  seeing  them.  The  samples  are 
now  in  our  travelers'  hands. 


VELVETS  AISD  VELVETEEISS 

Are   represented   among    our   collection    by   large 
ranges  of  colors  and  qualities. 


SILKS  AND  R1BBOISS 

Our  range  of  shades  and  prices  in  these  lines  will 
interest  any  buyer  who  wants  right  stuff  at  right 
prices. 

DRESS  GOODS    .     ,     . 

The  greater  portion  of  our  Dress  Goods  Samples 
for  Spring,  1898,  comprising  the  most  attractive 
collection  we  have  ever  shown,  are  now  in  our 
Travelers'  hands. 

Cloakings,  Sealettes  and  Cape  Velvets 

In  these  we  show  a  large  variety  of  styles  and  range 
of  prices. 

Trimmings.  Garniture  and  Braids 

We  probably  show  the  largest  collection  in  Canada 
of  these  lines. 

ASSORTING    .     .    . 

We  will  show  for  the  assorting  season  complete 
ranges  of  Gloves,  Hosiery,  Handkerchiefs,  Under- 
wear, Curtains,  Draperies,  Linings,  Table  Linens, 
Combs,  Fancy  Pins,  Buttons,  Smallwares,  etc.,  etc. 


KYLE,  CHEESBR0U6H  &  CO. 


MONTREAL 
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THE    CASH    REGISTER    AND    ITS    DEVELOPMENT. 


M 


UCH  is  heard  in  these  days  of  the  development  of  the  tele- 
graph, the  telephone,  electric  lighting  and  various  applica- 
tions of  electricity.  None  the  less  interesting  is  the  story  of  the 
development  of  the  cash  register,  which  has  become,  in  these  days, 
almost  an  indispensable  part  of  a  merchant's  equipment. 

Some  12  or  15  years  ago,  the  first  cash  register,  in  crude  form, 
was  shown  to  merchants.  It  originally  consisted  of  a  dial,  showing 
two  sets  of  figures  for  dollars  and  cents,  and  registering  the  amounts 
by  the  pointing  of  the  hands  of  the  dial.  This  was  very  crude,  but 
was  used  by  many  merchants,  because  it  was  a  decided  advance 
upon  the  old  methods  of  business. 

The  next  step  in  invention  was  a  paper  strip,  ruled  in  columns 
corresponding  to  definite  amounts  of  money,  which  were  indicated 
on  the  keys  of  the  register.  These  keys  when  pressed,  punched 
holes  in  the  columns.  It  was  necessary,  to  find  the  total  of  the 
day's  business,  at  the  close  of  the  day  to  take  from  the  register  the 
strip  of  paper,  count  the  number  of  holes  in  each  column,  multiply 
by  the  amounts  represented  by  the  columns,  respectively,  and  then 
add  the  totals  of  these  different  columns. 

Following  this  came  the  wheel  register,  in  which  the  keys, 
when  pressed,  turned  the  wheels  for  each  denomination.  As  they 
revolved  they  indicated  the  number  of  times  each  amount  was  sold. 
In  order  to  find  the  total,  the  amount  represented  by  each  wheel 
must  be  multiplied  by  the  number  of  sales  indicated  on  the  wheel 
and  then  the  separate  quantities  must  be  added  together.  The 
next  step  in  invention  was  to  indicate  on  each  wheel  the  actual 
total  of  the  sales  of  that  denomination.  At  a  glance  the  operator 
can  tell  how  much  has  been  added  on  each  wheel.  These  amounts 
must  then  be  combined  in  order  to  obtain  the  total  of  the  day's 
business.  This  machine  is  the  detail-adder,  so  well  known  among 
merchants,  and  is  still  made.  It  served  an  excellent  purpose,  and 
was  a  very  great  improvement  on  all  previous  methods  in  retail 
business. 

However,  like  the  earlier  telegraph  and  telephone,  the  detail- 
adder  was  satisfactory  only  for  a  time,  because  there  was  nothing 
better.  Some  merchants  still  use  it,  but  with  nearly  all  wide-awake 
dealers,  both  in  the  United  States  and  Canada,  it  has  become  a 
back  number  and  has  given  way  to  the  later  invention  of  the  total- 
adder.  This  register,  upon  pressing  the  keys,  adds  into  one 
amount  all  the  sales  of  the  different  wheels.  As  a  result,  the  total 
of  cash  receipts  at  any  hour  of  the  day  may  be  seen  at  once. 
Special  transactions,  such  as  money  paid  out,  money  changed, 
money  received  on  account,  etc.,  are  also  taken  care  of  by  this 
register. 

The  latest  development,  however,  is  the  register  which  combines 
the  total-adder  with  the  detail- printer  and  check-printer,  giving  a 
most  excellent  opportunity  for  complete  system  and  for  special  forms 
of  advertising,  as  well  as  showing  a  full  history  of  the  day's 
business. 

The  advantages  of  registers  of  this  class  are  that  they  add  into 
one  total  all  the  sales  made  during  the  day,  print  a  check  showing 
the  amount  of  the  sale,  as  well  as  the  date,  consecutive  number, 
clerk's  initial  and  proprietor's  card,  tell  how  many  sales  have  been 
made  each  day,  keep  each  clerk's  sales  or  the  sales  in  each  de- 
partment separate,  take  care,  in  the  same  way,  of  credit  sales, 
money  paid  out  and  money  received  on  account,  tell  at  what  time 
in  the  morning  the  store  was  opened,  and  print  on  a  strip  of  paper 
inside  the  register,  under  lock,  a  complete,  detailed  record  of  each 
transaction  as  its  occurs. 

These  later  developments  of  the  cash  register  are  remarkable 
for  their  precision  and  comprehensive  character.  The  merchant 
who  desires  to  keep  pace  with  the  system  and  business  of  to-day  is 
no  longer  satisfied  with  the  detail-adder,  but  finds  necessary,  for 


the  most  economical  conduct  of  his  business,  the  latest  style  of 
total-adder  and  check-printer.  The  various  improvements  made 
have  placed  the  detail-adder  far  in  the  rear,  so  that  the  detail 
register  that  formerly  cost  $150  or  more,  is  now  supplemented  by 
one  that  will  do  the  same  work  satisfactorily  at  a  cost  of  $50  or  $60. 
These  steps  in  the  development  of  this  important  adjunct  to 
good  business  show  the  advancement  of  invention  as  fully  as  do 
the  more  frequently  heard  of  improvements  in  the  applications  of 
electricity. 


AN     EXTRAORDINARY    BLUNDER. 

THE  ignorance  which  abounds  in  Europe  in  regard  to  the  geo- 
graphy of  Canada  and  the  flag  to  which  the  country  own, 
allegiance  is  astonishing.  Even  in  Great  Britain,  the  parent  states 
grave  mistakes  are  sometimes  made  in  matters  of  this  kind.  The 
following  cut,  a  reproduction  of  an  envelope  handed  to  The  Dry 
Goods  Review  by  a  subscriber,  is  an  ocular  demonstration  of  this  : 


There  is  no  Lord  Mayor  of  Ontario.  In  fact  there  are  no  Lord 
Mayors  on  this  continent.  We  have  mayors.  Owen  Sound, 
Ontario,  has  a  mayor.  His  name  is  T.  I.  Thompson,  and  when  he 
is  not  attending  to  his  municipal  duties  he  sells  hardware.  Into  his 
hands  the  letter  fell.  It  bears  the  postmark  of  "Birmingham, 
July  12,  1897,"  and  was  from  a  lady  in  that  well-known  city  who 
desired  the  "Lord  Mayor  of  Ontario,  Owen  Sound,  Canada, 
U.S.A.,"  to  supply  her  with  certain  information  regarding  certain 
real  estate. 

Judging  from  the  chirography,  the  writer  of  the  envelope  had 
been  taught  to  use  the  pen  but  not  the  book  of  geography,  even  of 
the  British  Empire. 

Alas,  alas  !  And  is  that  all  the  preferential  tariff,  the  visit  of 
Sir  Wilfrid  Laurier  and  the  Canadian  troops  to  Great  Britain  has 
done  for  Canada  ?  Talk  about  a  father  not  knowing  his  own 
child,  this  doubly  discounts  it. 

In  the  event  of  this  reaching  the  eye  of  someone  sitting  in  the 
same  darkness  as  the  Birmingham  lady,  we  beg  to  remind  them 
that  Owen  Sound  is  a  town  in  the  province  of  Ontario,  that  Ontario 
is  a  province  in  the  Dominion  of  Canada,  that  Canada  occupies 
the  bigger  halt  of  the  North  American  continent,  covering  an  area 
of  3,456,383  square  miles,  and  is  the  greatest  of  the  British  colonies 
and  not  a  part  of  the  United  States. 


STITCHED  EVER-READY  DRESS  STAYS. 

The  attention  of  all  progressive  merchants  is  directed  to  the 
advertisement  on  another  page  of  this  issue  of  the  silk  stitched 
"  Ever-Ready  "  dress  stays,  a  new  and  most  attractive  line  just  be- 
ing placed  on  the  market  for  the  fall  trade.  That  style,  "  Ever- 
Ready  "  ribbon,  is  a  novelty  entirely  new  in  Canada,  and  you  no 
doubt  will  want  to  see  samples  thereof,  as  well  as  the  sateen  and 
satin,  any  or  all  of  which  will  cheerfully  be  sent  on  application. 
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Mill  Yarns 


fc5»         <j£         <£§• 


We  are  large  makers  of  Knitting 
Yarns,  and  we  guarantee  them  to  be 
pure  wool. 

We  put  them  up  4  skeins  to  pound, 
6  pounds  in  spindle,  neatly  papered  and 
labelled,  and  we  guarantee  them  full 
weight. 

Our  Stockingette 


like  all  other  "  Eureka  "  goods  is  guaran- 
teed to  be  the  best  quality  that  can  be 
made. 

We  will  be  pleased  to  send  samples 
of  any  of  our  goods. 


EUREKA  WOOLEN  MFG.  CO 


Limited 

EUREKA,  N.S. 


Canada '  Featherbone  Co. 


MaNI'I-  \<    11   RERS    OF 

c 


Featherbone  Corsets  Uv 


Styles 

Featherbone  Waist,  Skirt  and 
Bustle  Bone,  Tapes,  Piping  Cord.  Etc. 

The  most  modern  and  perfect    article 
used  in  the  Dress-making  Art  of  to-day. 

DEMONSTRATING  PARLORS...  '"«&«•  * 


Canada  Featherbone  Co. 


Sole   Manufacturers   and    Patentees 
in    Canada  ... 


LONDON,  ONT. 

We  will  be  pleased  to  furnish  information.    Write  for  particulars. 


It  retails  at 


15 


CENTS. 


Is  absolutely  Perfect  in  Fit  and  Up=to=Date  in  Style. 


1337-LADIES'    WAIST. 

Sizes,  32,  34,  30,  38,  40. 


These  essentials  are  all 
found   in 


1380— Ladles'  Basaue  with 
Russian  Blouse  Front. 
Sizes  32.  34,  36,  38,  40. 


Hence  it's  the  most  popular 
paper  pattern   of  the  times. 


TRADE   MARK.        REGISTERED. 


60  p.c.  Increase  in  Sales 


This  year  testifies  to  the  public  appreciation  of  our  effort  to 
wants  at  a  reasonable  price.  We  can  give  you  as  a  reference  any 
than  1200  FIRMS  now  selling  them.  Exclusive  agency  to  the  first  applicant 
from  your  town.  Be  wise,  secure  at  once  the  best  advertisement  for  your  store. 
Enclose  this  coupon  to 


supply  their 
one  of  more 


THE  NEW  IDEA  PATTERN  CO. 


WE8TERN  OFFICE  : 

MEDINAH    TEMPLE 

233  to  »37  Fifth  Avenue, 
CHICAGO,   ILL. 


DRESS. 

12  years. 


The  New  Idea  Pattern  Co.  : 

Please  send  details  and  sam- 
ples of  your   Pattern  scheme  to 


»'* 


HOME  OFFICE  : 

Lawrence  Building 

igo  to  196    West    Broadway, 
NEW  YORK. 


Empire  Jacket. 
2,4,  (iyiars. 
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MEN'S   FURNISHINGS. 

PARIS   STYLES. 

MR.  BRAIS,  of  Glover  &  Brais,  who  has  been  absent  in 
Europe  for  some  weeks,  will  return  home  about  November 
ioth.  He  has  devoted  special  attention  to  the  selection  of  new 
neckwear  for  spring  and  summer  and  is  bringing  out  samples  of 
the  firm's  new  goods. 

Writing  from  Paris,  Mr.  Brais  notes  but  little  change  in  next 
season's  ties,  though  darker  colors  prevail  and  light  backgrounds 
have  been  entirely  superseded  by  dark  shades. 


Matthews,  Towers  &  Co.  are  just  in  receipt  of  a  large  assort- 
ment of  new  English  and  French  ties,  including  bows,  puffs  and 
four-in-hands,  for  immediate  delivery.  These  goods  are  suitable 
for  the  holiday  trade  and  as  the  colors  are  both  new  and  pretty  it 
is  likely  they  will  be  in  great  demand. 


NECKWEAR. 

The  Niagara  Neckwear  Co.  will  be  showing  their  new  spring 
range  of  silks  and  scarfs  about  Nov.  15.  It  will  comprise  over 
400  exquisite  varieties  of  silks  in  the  latest  colorings  and  designs, 
which  will  consist  of  something  entirely  new  and  exclusive  in  bows 
and  tecks.  Their  designer  has  been  engaged  on  them  for  some 
time  and  to  prevent  copying  by  rivals  they  will  not  be  illustrated  in 
this  journal  until  February.  This  up-to-date  firm  has  created  a 
reputation  of  being  leading  tie  and  bow  makers  for  style  and  finish. 


SUSPENDERS. 

The  Dominion  Suspender  Co.'s  spring  line  will  be  ready 
January  1,  next  year.  This  firm  intends  making  only  the  better 
class  of  goods,  such  as  retail  from  25c.  to  $1,  and  puts  on  each  pair 
a  guarantee.  This  will  enable  first-class  retail  houses  to  establish 
a  reputation  for  honest,  strongly-made  braces,  for  there  is  nothing 
that  pleases  a  man  so  much  as  a  pair  ot  braces  he  can  depend  on, 
and  he  will  always  purchase  the  Trade  ("  D  ")  Mark  suspenders. 


HOLIDAY    NECKWEAR. 

W.  R.  Brock  &  Co.'s  men's  furnishings  department  has  for 
several  weeks  past  been  receiving  shipments  from  all  points  of  the 
compass  of  novelties  and  latest  ideas  in  men's  neckwear — bows, 
puffs,  knots,  club  house,  four-in-hand  and  other  shapes  being 
amongst  the  selections  bought  by  an  expert  of  acknowledged  good 
taste  and  "  up-to-date  "  notions.  They  cannot  help  proving  them- 
selves rapid  sellers. 


CELLULOID    GOODS. 

Miller  Bros.  &  Co.,  who  recently  commenced  the  manufacture 
of  celluloid  collars,  cuffs  and  shirt  bosoms,  are  well  pleased  with 
the  way  their  goods  have  been  received  by  the  trade.  It  is  only  a 
little  more  than  two  months  since  samples  were  first  shown,  and 
already  sufficient  orders  have  been  received  to  keep  the  factory 
running  at  its  fullest  capacity.  The  price  of  these  goods  are 
arranged  so  as  to  yield  the  retailer  a  substantial  profit,  and  this, 
coupled  with  their  quality,  no  doubt  accounts  for  their  popularity. 
They  may  be  obtained  from  all  the  principal  wholesale  houses. 


MERELY   A    MATTER    OF    HABIT. 

The  Marquis  of  Lome,  when  Governor-General  of  Canada,  was 
present  at  some  sports  held  on  the  ice  of  the  St.  Lawrence. 
Though  wrapped  in  furs  he  felt  the  cold  acutely,  and  was  aston- 
ished to  see  an  ancient  Indian  meandering  around  barefooted, 
enveloped  only  in  a  blanket.  He  asked  the  savage  how  he  man- 
aged to  bear  such  a  temperature  when  he  had  so  little  on.      "Why 


you  no  cover  face?"  enquired  the  Indian.  The  Marquis  replied 
that  no  one  ever  did  so,  and  that  he  was  accustomed  to  have  his 
face  naked  from  birth.  "Good,"  rejoined  the  prairie  king,  "  me 
all  face,"  and  walked  away. 


NEW   SKIRT  SUPPORTER. 

The  Eureka  Sole  Co.,  of  South  Durham,  Que.,  are  offering  the 
trade  a  new  skirt  supporter  of  American  manufacture,  known  as  the 
W.  J.  W.  skirt  supporter  and  placquet  fastener.  It  is  claimed  that 
this  supporter  takes  the  place  of  pins  or  hooks  and  eyes,  and 
improves  the  appearance  of  the  dress  as  well  as  being  more  secure. 
It  is  made  of  light,  springy  steel,  is  very  durable  and  can  be 
obtained  in  chree  colors,  black,  white  and  flesh  color. 

Prices  and  samples  may  be  obtained  by  writing  the  above  com- 
pany, who  are  sole  agents  for  Canada. 


THE    TRADE    IN    LACES. 

Kyle,  Cheesbrough  &  Co.  report  a  phenomenal  demand  for 
laces  of  all  kinds.  Orders  are  received  daily  for  large  quantities 
and  so  much  has  been  sold  during  the  past  few  weeks  that  they 
have  been  compelled  to  hurry  forward  the  delivery  of  their  spring 
import  orders  and  send  repeats  for  spring  stocks.  Mr  Cheesbrough 
remarked  to  The  Review  that  during  his  twenty  years  experience 
of  the  lace  trade  he  had  never  before  witnessed  such  a  tremendous 
demand. 


NOTES    FOR    BUYERS. 

In  parasols,  Brophy,  Cains  &  Co.  are  showing  a  well  assorted 
line  with  some  exceedingly  tasty  handles.  They  have  a  range  of 
25-inch  ladies'  umbrellas,  which  seem  to  just  hit  the  demand.  You 
should  see  them  ! 

SITUATION  WANTED. 

WANTED— A  POSITION  AS  SALESMAN    BY   A   YOUNG    MAN  WHO  HAS 
had   fifteen   years'  experience   in   the  wholesale  and  retail  Dry  Goods  Business  in 
England  and  Canada.     Best  of  references.     Address,  M.,  P.O.  Box  503,  Halifax,  N.S. 

(it) 

BUSINESS   FOR  SALE. 

DRY  GOODS  BUSINESS  IN  GOOD  TOWN  OF  4,000;  ESTABLISHED  10 
years  ;  in  that  time  the  owner  made  a  competency  ;  annual  turn-over  $20,000  ;  stock 
about  $7,500  ;  price  85c.  on  the  $,  %  cash,  balance  in  2,  4  and  6  months  at  7  per  cent, 
secured  ;  goods  that  may  arrive  for  fall  would  not  be  included.  Apply  "  S.  S  M  ,  '  care  of 
Dry  Goods  Review.     Sole  reason  for  selling,  ill-health. 


R.  FLAWS  &  SON 


Dry  Goods  Commission  Agents 
Manchester  Bldg.,  Melinda  St. 


Toronto. 


VELVETEENS. 


A  successful  Manchester  Velveteen  house  require  a  first-class  agent  in  Canada  to  re- 
present them  among  the  wholesale  and  leading  retail  firms.  A  nice  business  with  the  best 
retail  houses  preferred.  Address,  Velveteens,  care  HERBERT  ASHBURNER, 
18  St.  Ann  Street,  Manchester,  England.  (n) 


Haute  Nouveautes 

IN  .  .  . 

Dress  and  Mantle  Trimmings 


Braid  Sets,  Boleros,  Gimps  and  Ornaments,  in 
Silk,  Mohair  and  Worsted.  All  new  and  elegant 
designs;  a  large  range  to  choose  from,  in  the  lead- 
ing fashionable  colors,  and  at  prices  to  suit  all 
classes.  Also  Barrel  Buttons,  Cords,  Tubular 
Braids,  etc. 

All  manufactured  at  the.... 

MONTREAL  FRINGE  AND  TASSEL  WORKS 
MOULTON  &  CO.,  Proprietors, 

2  St.  Peter  Street  -  -  MONTREAL. 
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The  Celebrated... 


u 


Tube 


n 


and 


Lip 

Bias  Dress  Bindings 


Outwear  the 
Skirt. 


The  Lip  Dress  Binding  Co. 


We  sell  direct  to  the  trade. 
Price  list  on  application. 


64  Queen  St..  MONTREAL 


A  Permanent  and 
Positive  Good 


IS  AN 


Unconditional  .  .  . 
Accumulative  Policy 


IN  THE 


Confederation  Life 
Association 

These  policies  are  Unconditional  from  date  of  issue  and 
contain  all  benefits  and  privileges  consistent  with  safety. 


EXPENDED  INSURANCE 
PAID-UP  POLICIES 
CASH  VALUES 


GUARANTEED 

in  the  contract. 


PROMPT  PAYflENT  OF  CLAIHS. 

Average  time  of  payment  after  receipt  of  proofs  during 
the  last  ten  years — 29.1   Hours. 

Rates  and  full  information  sent  on  application  to  the  Head 
Office,  Toronto,  or  to  any  of  the  Association's  agents. 


JAMES    SLESSOR 


JAMES   JOHNSTON 


JAMES  JOHNSTON  &  CO. 

esale  Dry  Goods  Importers 


MONTREAL 

This  is  the  great  sorting  month,  and  we  claim  that  we 
are  second  to  none  in  our  assortment,  all  the  year  round. 
Orders  by  letter  or  from  travelers  will  be  well  looked  after. 

Our  travelers  will  be  showing  during  this  month  a 
full  range  of  samples  from  all  departments  for  Spring 
Delivery. 


! 


James  Johnston  &  Co. 


St.  Helen  and 

Notre  Dame  Streets, 


Montreal. 
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WOMEN'S    DRESS    FOR    BICYCLING. 

THE  growing  popularity  of  the  bicycle  has  worked  almost  a 
complete  revolution  in  the  style  of  dress  adopted  by  women 
for  wheeling.  Within  the  memory  of  those  who  have  given  even 
the  smallest  attention  to  the  development  of  the  cycling  suit,  the 
average  female  rider  stared  aghast  at  the  mere  suggestion  of  don- 
ning what  is  now  practically  the  universally  favored  short  skirt. 
Of  course,  in  some  of  the  smaller  cities,  where  the  number  of 
female  cyclists  has  not  yet  grown  to  large  proportions,  the  long 
skirt  still  finds  staunch  admirers.  In  the  principal  cities  of  the 
country,  however,  such  as  New  York,  Chicago,  Boston,  Philadel- 
phia and  St.  Louis,  the  preference  for  the  long  skirt  is  so  rare  that  a 
woman  wearing  it  is  a  decided  novelty. 

The  advantages  of  the  diamond-frame  wheel — the  pattern 
generally  designated  a  "man's"  wheel — aresuchthatan  increasing 
number  of  women  are  adopting  it.  Nowadays  it  is  no  uncommon 
thing  to  see  a  female  rider  spinning  along  a  city  thoroughfare, 
mounted  upon  a  wheel  the  use  of  which  two  years  ago  was  almost 
unanimously  considered  quite  impossible  for  one  of  the  gentler  sex. 

The  fact  that  a  practical  form  of  divided  skirt,  eminently  suit- 
able for  use  with  diamond-frame  wheels,  has  been  introduced,  has 
no  doubt  been  a  great  factor  in  the  popularization  of  "men's" 
wheels  for  women.  Women  who  positively  refused  to  don  the  un- 
graceful bloomers,  the  use  of  which  was.  formerly  imperative  in 
order  for  them  to  ride  a  diamond  frame,  now  willingly  accept  the 
divided  skirt.  An  improvement  in  the  divided-skirt  style  of  cycling 
dress  has  made  it  possible  to  drape  the  skirt  so  gracefully  when  the 
wearer  is  off  the  wheel  that  to  all  appearances  she  is  clad  in  an 
ordinary  walking  skirt,  which  in  no  way  suggests  its  adaptability  for 
wheeling.  When  on  the  wheel  the  skirt  falls  in  such  a  manner  as 
not  to  interfere  to  any  degree  with  the  motion  of  the  limbs  involved 
in  pedalling. — Crerand's. 


LONG  HOURS  IN  ENGLISH  STORES. 

Long  hours  are  not  peculiar  to  London,  for  they  are  prevalent  in 
the  provinces  as  well,  and  a  Leeds  assistant  puts  the  case  for  him- 
self and  his  fellow-sufferers  in  terms  which  are  as  moderate  as  they 
are  convincing.  He  leaves  home  for  business  at  8  o'clock  in  the 
morning  ;  he  reaches  home  again  at  8.30  in  the  evening.  "  If  I 
have  a  wash,"  he  says,  "it  is  9  before  I  can  sit  down  and  look  at 
the  paper  or  a  book,  and  generally  I  am  so  weary  with  being  on  my 


feet  all  day  that  I  fall  asleep."  On  Saturday  the  hours  are  longer, 
and  he  reaches  home  at  "  10.30  or  10.45  o'clock — done  up. 
Now,"  he  adds,  "  I  am  a  church-going  man,  but  is  there  any 
wonder  that  I  should  say,  when  I  am  dragging  my  weary  legs  to 
bed,  'doth  God  know?''  There  is  nothing  so  exceptional 
about  this  experience  that  we  need  ask  who  is  the  writer's  employer. 
There  are  houses  where  the  hours  are  shorter,  and  where  the  oppor- 
tunities for  rest  and  relaxation  are  greater,  but  the  letter  describes 
the  common  lot  of  the  shop  assistant,  and  it  is  a  hard  one. 


PRACTICAL    STORE     FIXTURE. 

A.  N.  Russell  &  Sons,  the  well-known  manufacturers  of  prac- 
tical store  fixtures,  have  recently  placed  on  the  market  one  more 
useful  and  desirable  article,  known  as  the  "Parsons  Revolving 
Counter  Fixture."  The  superior  feature  of  this  rack  is  that  every 
piece  of  merchandise  is  in  sight,  and  that  any  piece  of  goods  may 
be  removed  without  disturbing  the  others.  Each  wire  shelf  is  ad- 
justable to  the  size  of  the  bolt  it  contains,  so  that  perfect  symmetry 
is  preserved.  While  this  fixture  is  of  the  revolving  kind,  the  con- 
struction is  such  that  tipping  over  or  lifting  up  is  impossible.  This 
device  facilitates  good  stock -keeping,  and  is  an  ornament  to  any 
store.     See  illustrated  advertisement  elsewhere  in  this  issue. 


SLEEPING  BAGS   FOR    KLONDIKE  TRAVELERS. 

The  members  of  the  Government  expedition  to  the  Yukon,  con- 
sisting of  Hon.  C.  Sifton,  Major  Walsh  and  their  staffs,  have  been 
supplied  with  the  Alaska  eiderdown  sleeping  bags  by  Mr.  James 
W.  Woods,  of  Ottawa,  agent  for  the  Alaska  Feather  &  Down 
Co.,  of  Montreal,  who  are  the  manufacturers.  This  sleeping 
bag  combines  the  two  great  essentials  of  lightness  and  warmth, 
being  five  pounds  lighter  than  any  other  sleeping  bag,  and  having 
two  interlinings  of  genuine  eiderdown  and  an  inside  lining  of  soft 
fine  wool.  The  company  claim  that  this  is  the  only  form  of 
covering  adapted  to  the  Arctic  climate,  and  to  traveling  on  the 
pack  trail. 

A   FRIENDLY   ENCOURAGEMENT. 

F.  Perkins  &  Co.,  Charlottetown,  P.E.I.,  write:  "Enclosed 
please  find  $2  for  The  Dry  Goods  Review,  one  of  the  best  papers 
of  the  kind  published  in  Canada." 


TheD.  McCallCo.,  Limited,  are  showing  a   choice  assortment 
in  quills  and  wings  in  all  colors. 


i>ygJ>CS^<GJxG^><SJ>®XS^>CS]fX/ 


en 


r^^&xsxgy^^sy^^ 


SljirtUbelo^Qgers 

V/MbtRWEyVR  LABELS 

INITIAL  LETTERS 

INlblVlbVAL  NJAMES. 


KLUGE  BROS.   *     i,t^t!     i**   Proprietors 

^9>v  274  &276  Church  St.  "'&(£ 


AEWYORK. 

CREFELD  LONDON 


PARIS 


SilrjUbels^/taijgers 

fvfECKWE/^  LABELS 

bRESS  BELTS 
SMOE  LABELS. 


Nigf)C  Shirt  TriiDiDiOgs. 


TORONTO  OFFICE :    ROOM    I09    MoKINNON    BUILDING. 
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ers 


PROTECTOR 


i|Jio  the  Notion 
aims  to  be  at  the  front  with  the  best  skirt  edging. 
Thousands  of  stores  have  given  Feder's  Pompa- 
dour Skirt  Protector  its  rightful  place  as  the  first  to 
be  offered  to  a  customer,  the  only  one  to  be  promi- 
nently d|jjs$>layed  and  recommended  by  salespeople^ 
Feder*s  Pompadour  Skirt  Protector  has  the  wearing 
and  lasting  qualities,  the  finish  and  dressy  appear- 
ance that  are  not  and  cannot  be  imparted  to  any 
binding-,  braid  or  velveteen.  It  is  well  to  reorder 
staple  shadings  before  the  stock  gets  too  low- 
are  having  difficulty  in  keeping  up  .with  orders. 


Is,  St.  Hyacinti; 

icturers  and  Licencees 


pring.      Order  now  to  secure  early  delivery  ! 


11  •      ll      *''(fl    I         lJhf       1<lf 


170  McGill 


»'j.  -  .^  i 


Jlontecal 
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5-yard  pieces,  1  dozen  in  a  box. 
36-yard  reels,  1  gross  in  a    box. 

IN   BLACK  AND 
STAPLE  COLORS. 

If  your  Jobber  cannot  supply  you,  ask 
us  for  Sample  Card  and  Prices. 


DYED  IN  THE 

WOOL. 
SHRUNK  READY 

FOR  USE. 


will  outwear  any  other  Skirt  Braid,    Binding 
or  Facing  on  the  market. 

Try  it  and  you  will  always  buy  it. 


D.  Goff  &  Sons,  Pawtucket,  R.I. 


5  Yds. Warranted 


*s> 


*%Jk?*ra 


GOING    DIRECT   TO    RETAILERS. 

The  Lip  and  Tube  Bias  Dress  Binding  Co.  are  now  selling  their 
bindings  direct  to  the  retail  trade,  and,  to  introduce  them,  offer  the 
services  of  a  lady  "demonstrator"  free  of  charge.  This  lady, 
from  her  thorough  understanding  of  the  bindings  and  the  method 
by  which  they  are  made,  is  able  to  put  their  good  points  very 
forcibly  before  customers.  She  will  remain  from  one  to  three  days, 
according  to  the  size  and  requirements  of  the  town,  showing  samples 
and  explaining  to  ladies  the  correct  method  of  attaching  the  bind- 
ings to  the  skirt. 

This  has  proved  to  be  an  extremely  satisfactory  system  for  both 
retailer  and  manufacturer.  A  retail  establishment  in  St.  John, 
N.B.,  that  had  the  assistance  of  this  lady,  sold  over  250  dress 
lengths  in  a  single  afternoon. 


Jobbers  are  asking  their  customers  to  be  as  charitable   as   possible 
in  the  meantime,  and  orders  will  be  filled  as  rapidly  as  possible. 

THE  SPECIAL  DOLL   PRICE  LIST. 

Nerlich  &  Co.  have  a  full  assortment  of  dolls  yet,  though  they 
are  moving  out  rapidly.      Naturally  the  best  kinds  go  most  quickly, 


THEY  WILL  NOT  TICKLE. 

W.  R.  Brock  &  Co.  are  showing  a  line  of  Hermsdorf  "s  black 
cotton  hose  (fleecy  lined)  from  sizes  4  to  9^  inch.  They  are  just 
what  people  who  cannot bearthe  touch  of  wool  require,  as  they  will 
not  tickle. 

COTTON    VESTS. 

In  cotton  vests  for  spring,  1898,  Brophy,  Cains  &  Co.  are  show- 
ing a  range  of  American  vests,  which  for  style  and  "  nobbiness," 
surpasses  anything  ever  shown  in  Canada.  They  are  also  showing 
a  lull  range  of  Canadian  vests  as  large  and  well  assorted  as  ever, 
the  American  range  being  an  extra  plum. 


AN  UNDERWEAR  FAMINE. 

There  is  a  scarcity  in  the  market  of  low-priced  ribbed  under- 
wear for  ladies  and  children.  The  scarcity  is  understood  to  be  due 
to  the  immense  quantity  of  repeat  orders  which  have  been  received 
by  the  leading  jobbers  on  account  of  better  trade  in  the    country. 


so  the  dealer  who  wants  a  choice  should  order  now.  A  special 
price  list  of  dolls  is  just  being  got  ready,  and  the  trade  should  write 
for  it.  The  firm  say  that  for  over  25  years  they  have  made  a  special 
study  of  these  goods,  and  being  always  in  direct  communication 
with  the  makers  in  Germany,  can  give  the  best  and  most  reliable 
goods  at  the  lowest  prices. 


A  GOOD  NAME  IS  MORE  TO  BE 
DESIRED  THAN  RICHES 


<£ 


«g 


<& 


.  .  .  WE  SELL  OUR  GOODS  AS  . 


<« 


SHOREY'S  CLOTHING" 


and  you  can  sell  them  more  easily  under  that  name  than  any  other. 

H.  SHOREY  &  CO.         -         -*— MONTREAL 
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BELGIAN 


SEWING    COTTON. 


HM» 


Cat 


Grand  Prize:    Paris  and  Antwerp 

BEST  AND  CHEAPEST 


Strong,  Even  and  Elastic 


^*      &r*      t^* 


Sole  Agent  for  Canada 


Jno.  A.   Robertson 


Write  direct  for  Samples, 
and  ask  leading  Wholesale 
Houses  for  Quotations. 


Board  of  Trade  Building, 

.   .   .   MONTREAL 


Finley,  Smith 
&  Co. 


Importers  of 


\yOOLLENS  an* 

TAILORS' 
TRIMMINGS 


29  VICTORIA  SQUARE 


WM.    C.    FINLEY 
J.    R.    SMITH 


Montreal 


Sole  Agents  for 

TRAFALGAR,  BRITANNIA  AND  ROYAL  NAVY  SERGES 


Thibaudeau  Bros. 


&  Co. 


Importers    of- 


ENGLISH    .    r^ 
FRENCH  .  . 
GERMAN  & 
AMERICAN 


THIBAUDEAU  FRERES  <£  CIE. 

Quebec. 

THIBAUDEAU  BROTHERS  dc  CO. 

London,  Eng. 
THIBAUDEAU  BROS.  <£  CO. 

332  St.  Paul  St. 

MONTREAL 


TAILORS 

requiring  stylish  goods    will  find  that  we 
are  showing  a  fine  assortment  of 

WINTER 

Coatings-Suitings 

Our  travellers  are  also  showing  a  full  line 
of  samples  for     . 


&    SPRING,   1898    & 


John  Fisher,  Son  &  Co. 


Woollens  and 
Tailors'  Trimmings. 

442  and  444  St.  James  Street 


MONTREAL 
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BEAVER  LINE  STEAMERS. 


PROPOSED  DEPARTURES. 

FALL    SERVICE. 


From  LIVERPOOL  STEAMERS 

Sat.  Oct.   16     Lake  Winnipeg 

"        "     23 Lake  Huron 

"        "      30     Lake  Ontario 


Fri.    Nov.    5 


Lake  Superior     Sat. 


From  MONTREAL 

Weil.  Nov.    3 

"        "      10 

Sun.    "     14 

"     20 


After  20th November  Steamers  sail  from  St.  John,  N.  B. 


CABIN  i  RATES. 

Single,  $50  and  $55,  and  return  tickets,  §95  and  $100. 
For  further  particulars  as  to  freight  or  passage,  apply  to  — 


D.  &  C.  MACIVER 


D.  W.  CAMPBELL, 


Man. 


Tower  Buildings,  LIVERPOOL 


18  Hospital  St.,  MONTREAL 


World  Wide  Popularity 


The  Delicious  Perfume. 


Crab  Apple  Blossoms 

EXTRA    CONCENTRATED 

Put  up  in   i,  2,  3,  4,  6,  8,  and  16 
ounce   bottles. 

And  the  Celebrated 

I  Crown  Lavender  Salts 

Annual  sales  exceed  500,000  bottles. 
Sold  everywhere. 

THE  CROWN  PERFUMERY  CO. 

177  New  Bond  St.,  London,  Eng. 
By  all  principal  dealers   in   perfumery; 


D 


OMINION 
COTTON 
MILLS  COMPANY 


1897 
FALL  .. 


1897 


Whites,  Greys,  Ducks,  Cantons, 
Drills,  Bags,  Grey  Sheetings, 
Bleached  Sheetings,  Pillows, 
Towels,  Piques,  Yarns,  Prints, 
Etc 


Wholesale  trade  only  supplied. 


DOMINION  GLOVE  WORKS 

GLEN  WILLIAHS,  ONT. 

Manufacturers  of  .  .  . 

GLOVES,  MITTENS 
*»*  GAUNTLETS 

Fine  Kid,  Suede  and  Para  Buck  GLOVES  and  MITTS. 
Dog-Skin  Driving  and  Coaching  GLOVES. 

8  GEO.  D.  ROSS  &  CO.,  MONTREAL,  QUE. 


A    NUISANCE    ABOLISHED. 

THE  "certificate  of  origin,"  which  was  fining  our  importers 
one  shilling  on  every  invoice  in  order  to  get  the  benefit  of  the 
minimum  tariff,  has  been  abolished.  The  following  statement 
sent  to  the  trade  by  Mr.  Geo.  Irwin,  secretary  of  the  Wholesale 
Dry  Goods  Association,  contains  the  facts  : 

Montreal,  October  25,  1897. 

Gentlemen, — The  present  regulations  of  the  Customs  requiring 
the  formal  certificates  with  every  invoice  from  Europe  and  the  Con- 
tinent to  secure  the  one-eighth  reduction,  necessitating  a  very 
onerous  charge  of  one  shilling  on  every  invoice  which  has  to  be 
paid  by  the  importers,  and  being  a  quite  useless  expense,  as  all  dry 
goods  at  present  come  under  the  one-eighth  reduction,  the  presi- 
dent of  the  association  communicated  with  the  Hon.  Wm.  Paterson, 
Controller  of  Customs,  about  a  month  ago,  asking  him  to  take  this 
matter  into  his  consideration.  He  was  asked  to  meet  Mr.  Paterson 
when  that  gentleman  was  in  Montreal  recently,  and  had  a  long 
interview  with  him,  explaining  the  matter  fully.  Mr.  Paterson  was 
under  the  impression  that  these  affidavits  could  be  had  for  nothing, 
and  promised  to  consider  the  matter  when  he  returned  to  Ottawa. 
Not  hearing  immediately  from  him,  the  president  sent  a  number  of 
charges  of  one  shilling  each  which  had  come  in  by  the  English 
mail  and  asked  him  to  decide  the  matter  as  soon  as  possible. 

The  president  received  on  23rd  inst.  a  letter  from  the  Minister 
stating  that  instructions  would  be  issued  in  the  course  of  a  day  or 
two  that  the  declaration  of  origin  may  be  signed  by  the  exporter  in 
the  presence  of  a  subscribing  witness  who  may  be  a  clerk  or  employe 
of  the  exporting  house. 

This  will,  of  course,  do  away  with  the  annoying  charge  of  one 
shilling  on  every  invoice.      I  am,  gentlemen, 

Yours  truly, 

G.  A.  Irwin,  Secretary. 

The  Minister  of  Customs,  Mr.  Paterson,  is  entitled  to  praise  for 
thus  listening  to  the  complaints  of  the  trade.  His  action  is  a  strik- 
ing illustration  of  the  value  of  having  a  business  man  in  the  Gov- 
ernment instead  of  a  lawyer. 


HOLIDAY   NOVELTIES   IN    UMBRELLAS. 

Exceedingly  handsome  is  the  range  of  Christmas  novelties  in 
ladies'  and  gentlemen's  umbrellas  which  the  Irving  Umbrella  Co. 
are  showing  for  holiday  trade. 

Retail  merchants,  by  making  displays  of  new  things,  attract 
buyers  of  modest  means  to  give  useful  gifts,  and  nothing  fills  the 
double  purpose  better  than  an  umbrella. 

The  collection  is  picked  up  from  the  European  markets,  and  are 
the  very  latest  novelties  shown.  Horn  and  horn  combinations, 
trimmed  with  silver  and  gold,  predominate  ;  but  there  are  also  some 
beautiful  stone  goods,  of  the  agate  and  crocidulite  class.  Silver 
and  gold  trimmed  naturals  are  also  in  evidence,  as  well  as  beauti- 
fully decorated  Dresdens. 

The  trimmings  are  of  silver  and  gilt,  the  latter  being  a  composi- 
tion know  as  mercury  gold,  and  will  retain  its  color  always,  and 
looks,  in  every  way,  the  genuine  article. 

The  samples  are  in  the  hands  of  the  buyers,  and  retail  buyers 
will  do  well  to  get  their  orders  in,  on  account  of  the  great  rush 
always  experienced  by  people  doing  a  novelty  business,  as  Christ- 
mas approaches. 


CRASH    SUITS. 


Robt.  C.  Wilkins  is  showing  a  large  range  of  handsome  tailor 
made  crash  suits  and  crash  skirts,  and  his  travellers  are  meeting 
with  great  success  in  selling  these  lines.  Crash  will  be  a  great 
rage  again  next  season  for  both  ladies  and  gentlemen. 
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The  Wholesale  House  that 
supplies   you   with     .      .     . 


<j£       <J£ 


North  Star,  Crescent 
and  Pearl 

Cotton  Batting  gives  you  the  best  value  obtainable. 

Even  the  Pearl  grade  is  guaranteed  stronger 
and  better  adapted  to  requirements  than  any 
grade  of  any  other  batting. 

These  grades  are  the  strongest,  handsomest 
and  most  desirable  cotton  bats  obtainable. 

NOTHING  DECEPTIVE 

They  look  well  in  the  roll.  They  have  the 
strength  and  qualities  required  by  the  consumer 
after  unrolling.     They  make  strong  comforters. 

When  you  unroll  and  unfold  them  you  can 
test  the  strength  and  they  will  not  fall  apart  like  so 
much  chalk.  You  can't  blow  them  to  pieces  in  a 
hurry. 

THREE  GRADES.        THREE  PRICES. 
THE  BEST  AT   THE  PRICE. 


is  BEST 

WRITE  FOR  SAMPLES 

Wm,  Clapperton  &  Co* 

165   St.   James  St 

==    MONTREAL 


_^Grey  Cottons,  Sheetings,  Drills  and  White  Ducks,  Ging- 
hams, Shirtings,    Tickings,  Denims    and  Cottonades,  in 
Plain  and  Fancy  Mixed  Patterns.     Cotton  Yarns,  Carpet 
Warps,  Ball  Knitting  Cottons,  Hosiery  Yarns,  Beam  Warps, 
Ul3.C^Uf*d"S     iOT  "Woolen  Mills,  and  Yarns  for  Manufacturers'  use. 

TI^^>NLY  "WATER  TWIST"  YARN    MADE  IN  CANADA 

,  .M^dfcgton  Street  West,  Toronto  f  NEW  BRUNSWICK  COTTON  MILLS 

rJteffling,  Montreal.  l  1ILL3  j 

JOHN  HALLAM^^ront  Street  East,  Toronto,  Special  Agent  for 
Beamjj^rps  for  Ontario. 


Agents    .    .    . 

J.  SPROUL  SMITH,  i 
DAVID  KAY,  Frase 


ST.  JOHN  COTTON  MILLS 


; 


Clapperton's  Thread 


; 


; 
\ 
\ 

t 

; 
; 
\ 


Wm.  Parks  &  Son' l 


ST.  JOHN,  N.B. 
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Wardlaw  Yarn  Mills 

YARNS     YARNS    YARNS 

WORSTED  YARNS 
WOOLLEN  YARNS 

KNITTING  YARNS 


Thos.  D.  Wardlaw 


JIT. 


B.  &  C.  Corsets 

Peerless  Dress  Stays 
Rubber  Tipped  Dress  Stays 
Braided  Wire  Hip  Pads 
Bustles  and  Dress  Forms 


Manufactured  only  by 


BRUSH  &  CO.  -  TORONTO 

The  leading  cloth  houses  of  Canada 
are    now   showing    the     celebrated 

Oxford  Tweeds 

for  Spring   '98.     See   if  they  won't  interest  you  ? 


OXFORD  MFG-.  CO.  i*** 

W.  P.  Rodger,  Agent,  Toronto.  Oxford,    Nova    Scotia 

THOMAS  MEALEY  &  CO. 

MANUFACTURERS    OF 

Wadded  Carpet  Lining 

AND 

STAIR  PADS 


MEALEY  STAIR  PAD. 


HAMILTON, 

ONT. 


OFFICE.— 


24  Catharine  St.  North. 


SPRING    PRINTS. 

JOHN  MACDONALD  &  CO.  are  sole  joint  agents  in  Canada 
this  year  for  Crum's  prints,  and  owing  to  the  demand  for 
English  prints,  as  compared  with  American,  a  large  range  of  these 
goods  this  season  is  likely  to  meet  with  much  favor.  The  new 
designs  include,  specially,  small  checks,  fancy  checks,  and  lights 
and  darks.  New  fabrics  are  Alma  printed  muslins  and  corded 
muslins.     There  is  also  a  feature  in  metal  crimps  this  year. 


NOTES  FOR  BUYERS. 

P.  Garneau,  Sons  &  Co. ,  Quebec,  have  the  correct  shades  in 
ladies'  plain  mantle  cloths. 

Wyld,  Grasett  &  Darling  report  grey  flannels  to  be  much  more 
in  demand,  while  flannelettes  in  wide  widths  are  still  popular. 

P.  Garneau,  Sons  &  Co.,  Quebec,  have  a  special  value  in  men's 
beaver  overcoating  to  retail  at  $1.75  to  $2.     Navy  and  black. 

Baker  &  Brown  are  out  with  a  number  of  novelties  in  pearl 
buttons,  etc.,  suitable  for  the  cloak  and  dry  goods  trade.  Dealers 
will  do  well  to  see  their  samples. 

P.  Garneau,  Sons  &  Co.,  Quebec,  are  selling  heavy  twilled 
serges  for  fall  suitings  and  overcoats.  These  lines  are  ' '  repeaters' ' 
and  always  give  satisfaction. 

Baker  &  Brown,  Canadian  agents  for  Hensal,  Colladay  &  Co., 
have  just  received  samples  of  new  spring  dress  trimmings,  includ- 
ing braids,  gimps,  novelties  in  loops,  etc.  The  assortment  is  a 
large  one  and  has  been  selected  with  great  care. 

W.  R.  Brock  &  Co.  have  all  their  well-known  qualities  in  stock 
in  black  and  colored  Italians  and  serges,  sleeve  linings,  canvasses, 
pocketings,  etc.,  etc.  They  specially  recommend  their  "  H  Special" 
black  Italians,  permanent  finish  and  extra  weight. 

Wyld,  Grasett  &  Darling  report  that  the  merchant  tailors  are 
doing  a  large  business  this  fall.  For  overcoatings,  meltons  and 
beavers  are  favorites,  and  a  good  business  is  being  done  with  them. 
For  very  fine  goods  vicunas  in  grey  and  dark  colors  are  popular. 
In  suitings  brown  and  green  mixtures  are  popular  in  tweeds,  while 
blue  seems  the  favorite  in  serges. 


NEW  AND  SEASONABLE. 

Australian  flannels  and  swansdowns  are  new  and  seasonable 
goods  meeting  with  a  ready  sale  at  Brock's.  With  these  will  be 
seen  a  printed  serge  and  brocade  plush  backed.  Both  lots  were 
bought  at  about  25  percent,  below  the  regular  price  from  one  of 
the  largest  makers  in  England  and  no  more  can  be  obtained  at  the 
price. 


TAILOR-MADE    SKIRTS. 

Tailor-made  skirts  are  the  correct  thing  for  ladies  who  want  a 
smart,  useful,  yet  cheap,  garment  for  bicycle  riding.  Caldecott, 
Burton  &  Spence  keep  a  big  range  of  these  goods  in  all  kinds  of 
materials,  correctly  sized  and  well  made,  lined  and  bound,  and  at 
prices  varying  from  $1  to  #4  each. 


"SWAN"    BRAND    QUALITY. 

The  fillings  and  coverings  used  by  the  Toronto  Feather  &  Down 
Co.,  Limited,  are  admitted  by  those  who  have  used  them  as  second 
to  none  on  the  market. 


LADIES'    GOODS. 

James  Johnston  &  Co.  have  on  hand  a  splendid  range 
of  white  embroidered  handkerchiefs,  newest  designs,  ranging  from 
35c.  to  $2.75  per  dozen,  extra  values  ;  also  a  fine  range  of  ladies' 
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linen  collars  and  cuffs,  newest  shapes.  A  fine  ran^e  of  laces,  such 
as  Valenciennes  and  Oriental,  in  white,  cream  and  butter,  is  also 
in  ;  also  a  fine  range  of  chiffons,  46  inches  wide,  from  35  to  50c. 
A  new  line  of  black  grenadine  veiling  is  in,  17  inch  and  40  inch, 
from  37 ]4c.  to  #1.20  per  yard.  The  firm  report  a  special  line  of 
new  neck  frillings.  Travelers  have  on  the  road  the  finest  collec- 
tion of  parasols  that  have  been  shown  for  a  long  time. 


P.    M. 

A  line  of  heavy  all  wool  black  ribbed  hose  in  sizes  6  to  g}4  is 
meeting  with  a  large  sale  at  W.  R.  Brock  &  Co's.  They  are 
made  specially  for  this  firm,  who  have  contracted  for  all  that  the 
manufacturer  can  produce.  The  large  sizes  can  be  retailed  for 
25c.  per  pair  ;  sample  dozens  can  be  had  upon  application. 


A    NEW    IDEA  IN    TRADE. 

Furniture  is  largely  and  successfully  used  in  the  dry  goods  trade 
as  premiums  for  cash  trade.  Hourd  &  Co.,  London,  Canada, 
whose  advertisement  appears  elsewhere  in  this  issue,  make  a  speci- 
alty of  the  manufacture  of  several  nice  lines  which  they  sell  direct 
to  the  trade  by  mail  at  remarkably  low  prices.  Those  to  whom  the 
business  is  new  may  obtain  pointers  from  Hourd  &  Co.  Write  for 
particulars  and  prices,  which  are  remarkably  low. 


AN  ANNUAL  OPPORTUNITY. 

W.  R.  Brock  &  Co.  take  stock  during  November,  and  annually 
they  make  a  point  of  clearing  out  all  odd  lots  and  broken  ranges 
rather  than  enter  them  on  the  stock  sheets.  This  month  particu- 
larly will  see  some  great  snaps  in  every  department.  Do  you  want 
some  lines  to  create  an  excitement?  If  you  do,  call  at  Brock's 
warehouse  and  you  can  secure  some  goods  that  will  make  your 
November  trade  most  satisfactory. 


A    CIRCULAR    CUSHION. 

Quite  a  practical  idea  shown  this  season  is  a  circular-shaped 
cushion  suitable  either  for  a  chair  seat  or  sofa.  It  is  adorned  with 
a  neat  frill.  The  Toronto  Feather  &  Down  Co.,  Limited,  are  offer- 
ing these  in  a  variety  of  coverings,  and  at  prices  that  should  com- 
mand attention. 


PROVIDE  FOR  THE  BABIES. 

Have  you  provided  for  the  babies  ?  If  you  have  not  you  are 
not  displaying  tact.  Nothing  attracts  the  mother's  attention  so 
much  as  infants'  requisites,  such  as  infantees,  bootees,  wool  jackets 
and  coats,  caps,  toques,  Shetland  veils,  clouds,  etc.  All  of  these 
lines  can  be  purchased  from  W.  R.  Brock  &  Co.,  who  aim  to  keep 
what  the  trade  demand  and  goods  that  will  prove  trade  attractors 
and  profit-producers. 


STILL    ON. 

The  great  demand  reported  in  our  last  issue  for  "Victoria" 
crochet  thread,  we  are  informed,  continues.  R.  Henderson  &  Co. 
say  they  have  received  several  shipments  and  have  others  on  the 
way,  so  that  they  will  be  able  now  to  fill  their  orders  more 
promptly. 

COMING  EVENTS  CAST  THEIR  SHADOWS   BEFORE. 

The  display  of  men's  silk  and  cashmere  mufflers,  plain  and 
fancy  silk  handkerchiefs,  Swiss  embroidered,  hem-stitched,  tucked, 
colored  borders  and  other  lines  of  fancy  and  plain  handkerchiefs 
made  by  \V.  R.  Brock  &  Co.'s  fancy  goods  department  indicates 
the  rapid  approach  of  the  holiday  season,  when  up-to-date  mer- 
chants are  on  the  alert  for  such  goods. 


Manufacturer's  Agents  Wanted. 

In  view  of  the  constant  inquiries  from  manufacturers  and 
merchants  for  names  of  good  representatives  in  leading  centres 
in  Canada  we  are  preparing  a  typewritten  list  of  all  the  firms 
open  for  agencies. 

This  will  be  held  at  our  offices  for  use  of  such  inquirers. 
It  is  important  that  the  list  be  as  complete  as  possible,  and 
we  will  be  glad  to  include  everyone  interested. 
There  will  of  course  be  no  charge. 
The  following  information  is  necessary  : 
Name. 
Address. 

List  of  agencies  now  held. 
References. 

Address  replies  to  .  .  . 

THE  DRY  GOODS  REVIEW         -         Montreal  or  Toronto. 

BUY  OF  THE  MAKER 

STORE  1  WINDOW  FIXTURES 


We  make  the  best  line  and  finest  finished 
goods  on  the  market.  Send  for  one  of  our 
latest  Collar  and  Tie  Display  Stands,  the 
best  article  ever  made  for  the  purpose. 
Only   $3.50   each,    brass   or  nickel  plated. 

Fittings  for  every  line  of  trade 


THE  TORONTO  BRASS  CO. 

Limited 

88  York  Street,  TORONTO,  ONT. 


W 


ESTERN 


Incorporated 
1851 


•    •    • 


ASSURANCE 
COMPANY. 


FIRE 
A  ISP 
MARINE 


Head  Office 


Toronto, 
Ont. 


Capital  Subscribed 
Capital  Paid  Up     - 
Assets,  over 
Annual  Income 


$2,000,000.00 
1,000,000.00 
2,320,000.00 
2,300,000.00 


HON.  GEO.  A.  COX,  President. 

J.  J.  KENNY,  Vice-President  and  Man.  Director. 

C.  C.  FOSTER,  Secretary. 


THE  BUSTLE 
IS  HERE 

New  Fall  Styles  require  them.  Use  the  best.  The 
Combination  Hip  Uuxtle  gives  graceful  fulness 
over  the  hips  and  in  back  of  skirt.  It  is  not  only  very 
stylish,  but  it  renders  admirable  service  by  relieving  the 
weight  of  the  full  skirt  now  worn. 

The  Empire  Skirt  Cushion  is  very  popular, 
heating.     If  not  already  in  stock,  send  sample  order. 


Made  of    Braided    Wire— no  i 


BRUSH  &  CO. 


Toronto, 
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The  Counterfeit  is  Not  so  Good 


as  the  Original,  and  Costs  More. 


Buy  only  National  Cash  Registers — they  are  the  best — and  do  not  pay  over  $70  for  good  detail  ± 
adders.     If  you  want  the  latest  forms,  buy  a  total  adder,  or  a  total-adding  check  and  detail  printer. 

WHAT  DO  YOU  THINK  OF  THESE  PRICES  ? 


No.  17  Detail-Printing  National  Cash  Register. 
Price  $55. 


No.  18  Detail-Adding  National  Cash  Register. 
Price  $25. 


;    njourPurchasa 


No.  301  1-2  Detail-Adding  National  Cash  Register. 
Price  $50. 


No.  322  Detail-Adding  National  Cash  Register. 
Price  $70. 


We  make  ninety  kinds  and  sizes  of  cash  registers,  ranging  in  price  from  $15  to  $350.  Samples 
can  be  seen  at  any  of  the  offices  of  The  National  Cash  Register  Company — 6  Rossin  Block,  West 
King  Street,  Toronto,  Ont. ;  1685  Notre  Dame  Street,  Montreal,  P.  Q. ;  Winnipeg,  Manitoba;  and 
Vancouver,  B.  C. 


The  Celluloid  Company 


:»<>,  32,  34,  36 
VVitshlnKton  Place 


NEW  YORK 


ORIGINAL'  and   ONLY 
Manufacturers  of 


All  goods  made  by  us  are  stamped  as  follows  : 

Absolutely   No 


"CELLULOID"  Interlined  Waterproof 
Collars  and  Cuffs     .     . 

TRADE 

fLLyiLOllO       Others  Genuine 


MARK. 


ROMAN 

Sizes  15  T-^  17  ft  In. 

Front       I  J/8   I  n. 
Back.     I      In. 


VULCAN 

Sizes  13  12  18  '/2  In. 

Front  I  '/*  I  n. 
Back   I  7z  In. 


Tl  TAN. 

Sizes  l3'/2^20  In. 
Front    2  V2   In. 
Back    2 'A  In. 


ROYAL 

Sizes  l2'/2T_02O    In, 
FVonT  W*   In. 


Roman,  Cardinal  and  Bishop  Collars  may  be  had  plain 
or  with  either  three  or  five  button-holes. 


CAUTION  It  having  come  to  our  notice  that  certain  manufacturers 
■^^^^■■^^^^^  are  producing  and  advertising  imitations  of  our  goods 
under  the  name  of  "Celluloid,"  we  desire  to  notify  the  trade  that  the  word 
"  Celluloid  "  is  a  registered  trade  mark,  and  our  right  to  its  exclusive  use  having 
been  upheld  by  the  courts,  we  shall  hold  responsible  not  only  such  manufac- 
turers but  also  all  dealers  handling  any  goods,  other  than  our  make,  under  the 
name  of  "  Celluloid." 


EXCELSIOR. 

r    -/.es8T-?l  I /a  In. 
"  Width  3  Vz\r\. 


Sole  Agent  for  Canada 

B.  ALLEN 

31-33  Melinda  St..  TORONTO 


The  Celluloid  Company 


Fl 

Size 
Wi 


FTH   AVE. 

s  9Vl™\\'/2\n. 

DTH3/2ln. 


Sample  Trunks  and  Sample  Cases 

BEST  MAKE  IN  AMERICA 


Steel    Trunks.     Only  Manufactured  in  U.S. 

Raw  Hide  Trunks  "         " 

Raw  Hide  Bound  Fibre  Trunks 
Hub  Fibre  Trunks 
Raw  Hide  Bound  Canvas  Trunks 
Hub!Fibre  Bound  Canvas  Trunks 
Steel  Bound  Canvas  Trunks 

In  all  grades 

For  all  kinds  of  business. 


fM 


Patented  Light  Steel  Dry  Goods  and  Notion  Trunk 

Sole  Manufacturers  ol  the 

"All  Rawhide"  and 
"Hub  Fibre"  Trunks 

aiso  a  fun  ime  of  and  Sample  Cases 

Common  Canvas  Extension  Cases  for  the  Trade. 


Cummings'  Pat.  Suspender  Trays. 

Patented  Dec.  22,  1892.  Patented  iu  Canada. 


JOSIAH  CUMMINGS,  SON  &  CO. 


63,165,  67,  69  Kingston  Street 


B».->oin  Shirt  Box  and  Trays. 


BOSTON. 


Established     1849. 


O  THE  TRADE 


~\ 


NO  V EMBER 


CI— I  E?  I  <^"T"I\/I  £k.  j^ 
■ ■■"*■■  ^-^    ■    liri^^^^is  a  season   above  all   others   that   the   "  Golden  Rule "  is 

practised,   when  every  person  is  trying   to  make  every  other  person  happy,  and 

presents  contribute  largely  to  the  enjoyment  of  the 

SEIASON 
^""  ^^ 4*^  ^■^  ■      Receiving  presents   from  a    friend  is    being  reminded  in  tangible 

form    of    their  friendship.     The    most  suitable    present  is  perhaps    a  disturbing 

element  in  the  minds  of  many,  but  merchants  are 

^^  ™"  W  r^.  T  *«■*  rea(Jy  to  suggest  or  give  whatever  assistance  they  possibly  can  to  their 
customers  who  are  in  any  doubt.  Our  assortment  of  stock  for  Xmas  trade  is  most 
attractive,  and  merchants  placing  their  orders 

^*^*  ■  '  ■  ■  us  will  secure  an  assortment  that  cannot  be  had  under  any  other  roof  in  the 
Dominion  of  Canada.  We  are  showing  novelties  in  every  department  suitable 
for  the 

1  ■  V^  ^—  ■  fc^^^.  "r  Trade.  We  mention  a  few  of  the  multitudinous.  Fancy  Goods, 
including  Silver-plated  Ware,  Silk  Handkerchiefs,  Fancy  Neckwear.  Also 
Chenille  Curtains  and  Covers,  Tapestry  Curtains  and  Covers,  Muslins,  Grena- 
dines and  Golden 


np  a  pp-pi 

^^  ■  ^'^^  "^  ^™"  ■  ^■■^^*^^  (for  draping).  Wilton,  Axminster  and  Moquette  Rugs, 
Sideboard,  Tray  and  Table  Cloths,  Table  Napkins  and  D'Oylies,  Dress  Goods, 
Silks  and  Fancy  Knitted  Goods,  Brocaded  Mantle  Cloths  and  Novelties  in 
Suitings. 


Filling  Letter  Orders   a  Specialty. 


JOHN  MACDONALD  &  CO 

21  to  27  Wellington  St.  East 

30  to  36  Front  St.  East  TORONTO 


HINTS  FOR  HOLIDAY  TRADE  AND  CHRISTMAS  GOODS. 


Our  great  Spring  Trade  Edition  now  in  preparation.     Copies  will  be  mailed  Jan.  1st 
to  every  responsible  buyer  in  every  Province  in  Canada. 


Lister's  mohair 


plushes 


.  .  English  flake  .  . 


For 


Railway  and  Street  Cars 


GUARANTEED  TO  BE  THE  BEST  FOR  WEAR 

If  you  are  not  using  them,  try  them,  and  you  will  buy  no  other 


♦ 
♦ 

♦ 


We  all  want  Turkey 
for  Christinas,  but 

before  that  don't  you 
want  some 


ii 
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WE  HAVE  FOR  IMMEDIATE  DELIVERY 

Heavy  Tweed  Pants  and  Jackets 
Heavy  Tweed,  Kersey  and  Mackinaw  Top  Shirts 
Navy,  Grey  and  Fancy  Flannel  Shirts,  all  prices 
Rubberized  Duck  Jackets,  Cottonade  Lined 
Rubberized  Duck  Jackets,  Mackinaw  Lined)  Klondike 
Rubberized  Duck  Pants,  Mackinaw  Lined)Special 
Mackinaw  Jackets  and  Drawers 

We  extend  seasonable  greetings  to  all  our  patrons  from 
Newfoundland  to  British  Columbia. 

Robert  C.  Wilkins 

198  McGllI  Street,  MONTREAL. 


Wm.  Simpson, 
Sons  &  Co. 

PHILADELPHIA  and  NEW  YORK. 


Represented  in  Canada  fry 
DAVID  KAY,  ^  R.  FLAWS  &  SON, 

Frazer  Building,  Montreal.  Manchester  Building,  Toronto 

SOLID  BLACK  PRINTS 


Black  and  'White  and  Silver  Greys. 


FANCY  PRINTS,  NOVELTIES  and 
3=4  PERCALES 

Wm.  Simpson  &  Sons'  3-4  and  7-8  Satines 

LANCASHIRE    FINE  PERCALES 
BRANDENBURG  CLOTH.    .    .    . 

GOBELIN  ART  DRAPERY 

Berlin  Aniline  Fast  Black 
and  Colored  Satines    .    .    . 

All  Grades 

TAFFETA  LINING.  SILKALINE 

BERLIN  ART  SHADES,  Etc. 
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S.  GREE 


*5 

t 


I  SON  4  CO. 


ESTABLISHED 


OVER  60  YEARS 


IMPORTERS  AND  DISTRIBUTORS  OF 


L 

STAPLES 


S 


MONTREAL      and      VANCOUVER,  B.C. 


t 


SOLE  SELLING  AGENTS  FOR  CANADA  FOR 


Messrs.  Briggs  Priestley  &  Sons,  Bradford,  England 
and  Messrs.  Emil  Pewny  &  Co.,     Grenoble,  France 


j 
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CALDECOTT,  BURTON  A  SPENCE 

TORONTO 


Clearing  Sale  of  Seasonable 

*-*  t/L/ W  O    •  •  •  The  f0i|0Wing  ijnes  MUST  be  cleared  out  at  once. 

Buyers  will  be  given  Liberal  Terms  and  Close  Quotations. 

1,000  pieces  Linen  Crash  Towelling.    All  widths. 

100  dozen  Linen  Napkins. 

500  dozen  Huckaback  and  Damask  Towels. 

50  pieces  Navy  Blue  Flannels. 

100  pieces  Grey  Flannels.    Assorted  qualities. 

The  whole  stock  of  All  Wool   Underwear.     Men's,  Women's  and  Children's. 

The  whole  stock  of  Woollen   Hosiery.     Men's,  Women's  and  Children's. 

The  whole  stock  of  Cotton  Hosiery. 

The  whole  stock  of  Gloves*   including  the  whole  of 

the  Splendid    Kid    Glove  Stock.       Assorted   qualities    and   sizes. 
The  whole  stock  of  TOP  SHIRTS,    WHITE  SHIRTS,     LINEN  COLLARS  AND   CUFFS. 
The  whole  stock  of  Japanese  Silk  Handkerchiefs. 
The  whole  stock  of  Swiss  Embroidered  Handkerchiefs. 
The  whole  stock  of  RIBBONS — including  all  widths  and  colors  in  Silk   Faille  and   Double- 

Faced  Satin. 
The  whole  stock  of  Fancy  Notions.  Laces  and  Smallwares,  and  several  lines  in  DRESS 

GOO  IDS  which  will  be  cleared  out  at  very  great  reductions  from  original  price. 

These  lines  must  be  closed  out  to  complete  the  change  to   be  effected 

in  the  firm  at  close  of  1897. 

BUYERS    AND    ORDERS    WILL    RECEIVE     PROMPT    ATTENTION. 

The  Merchants  Dyeing  &  Finishing  Co. 

Will  continue  the  business  in  all  the  lines  that  constitute  THE  MAKING  OF  A  DRESS,  and  are 
now  showing  a  magnificent  range  of  Dress  Goods  Samples,  containing  the  latest  fabrics  for 
the  Spring  Trade,   1898. 

A    CAREFUL    INSPECTION    OF    THESE    SAMPLES    IS    INVITED. 

♦+♦♦ 

Caldecott,  Burton  &  Spence 

46  and  48  Bay  Street,    TORONTO 
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The  Merchants  Dyeing  1  Finishing  Co. 


A 


j^j^j^j^ 


S   EXPLAINED  in  the  advertisement  of  Caldecott,    Burton    &    Spence  in  our  last  issue,  the 
above  business  will  be  amalgamated  with  their  old  business  and  carried  on  in  two  Departments. 


THE  SELLING  DEPARTMENT  will  be  represented  on  the 
road  by  old  employes  of  Caldecott,  Burton  &  Spence.  We  shall  confine  our  attention  to  Dress 
Goods,  Silks,  Velvets,  Velveteens,  Dress  Trimmings,  Linings  and 
accessories,  Laces,  Veilings  and  Embroideries,  Converting,  Dyeing 
and  Finishing  all  classes  of  British,  French  and  German  Dress  Goods, 
Japanese  Silks,  Surahs,  Satins,  etc.  Being  able  to  buy  goods  in  the  rough,  we  can 
go  to  sources  of  supply  not  open  to  those  who  buy  Dyed  and  Finished  Goods,  we  save  in  the  first  cost 
price,  we  save  in  duty  on  what  is  to  us  raw  material,  we  avoid  bad  shades,  and  also  keep  up  our  stock 
of  good  colors  by  dyeing  weekly  and  continuously  whatever  shades  are  in  demand.  Therefore,  we 
can  give  you  such  value  and  variety  of  style  as  will  make  it  more  profitable  to  you  than  "  direct 
importing."  The  beautiful  effects  produced  by  us  this  year  in  two  color  shot  effects  have 
astonished  the  trade  and  yielded  our  customers  a  handsome  profit. 

We  are  using  the  best  dyes  and  processes  on  all  classes  of  goods,  from  the  lowest  to  the  highest, 
and  our  work  is  reliable.  Our  well-known  Congo  Black,  fast  to  acid,  is  used  on  all  our  Black 
Goods,  and  our  Black  Henriettas  are  the  only  ones  in  Canada  that  will  stand  the  acid  test. 
Our  range  of  Samples  will  be  larger  and  more  complete  than  ever,  and  sufficient  to  confine 
all  styles  to  one  house  in  each  town,  and  we  hope  will  secure  your  orders,  which  will  be  much 
esteemed. 

THE  WORKS  DEPARTMENT  situated  at  Libert>  street  w" 

as  before,  re-dye  and  re-finish  for  the  Trade 
all  off  shades  in  Dress  Goods,  Silks,  Satins,  Coatings,  Cloakings,  at  the  lowest  prices  consistent  with 
good  work,  and  now  is  the  very  time  when  merchants  should  get  all  their  off  shades  put  into  good 
ones.  Congo  Black  will  also  be  used  on  re-dyes,  or  such  shades  as  may  be  required  and  are  suit- 
able.   The  works  are  also  ready  to  Dye  and  Finish  either  Canadian  or  Foreign  Grey  Goods,  as  desired. 

Encourage  Canadian  enterprise  and  work,  managed  by  young  Canadians,  and  keep  your  money  in 
your  own  country  as  much  as  possible. 
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THE 


Gault  Bros.  Co 


Dress  Goods 


English  and 
Canadian 
Woollens 


Gents' 
Furnishings 

and 

Shirt  Dept. 


e£*     ^5* 


Smallwares 

and 

Fancy  Goods 


MONTREAL 


LIMITED 


Canadian  Cotton  and  Staple  Department 

Carpets  and  Rugs 


Xmas  Novelties 


We  are  showing  this  month  a  nice  range  of 
Fancy  Goods  suitable   for  the    Xmas  trade, 

including  Fancy  Blouse  and  Dress  Silks,  Fancy  Handkerchiefs,  Embroideries,  Men's 

Neckwear,  Hosiery  and  Gloves. 


Sole  Agents  for   FOWNES'    CELEBRATED    GLOVES. 
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Black  Dress  Goods 


t  "JUST    AS    GOOD"  is  a  time-worn  phrase  and  yet  it  often  traps  the  unwary. 

To  buy  because  you   are  told  it  is  "just  as  good,  and  a  trifle  cheaper," 
means  extra  profit  to  some    one,  but  not  to  the  buyer.       Buy  the   best. 

Priestley's  Black  Dress  Goods 
are  the  standard  for  the  world. 

See  that  the  name  "  Priestley's  "  is  stamped  every  five  yards,  and  goods  rolled 
on  varnished  board.         .... 

S.   GREENSHIELDS,   SON   &  CO. 


i 

i 


t 
i. 


Sole  Selling  Agents  for  Canada. 


MONTREAL  and  VANCOUVER. 


PUTNAM'S  CLOTH  CHART 

Measures  all  Piece  Goods  and  Ribbons 
accurately  without  unwinding    .    .    . 

PRICE,  $4.00   Each.  Canadian  Patent,  June  25,  l89r 


1 


1 


For  particulars  write 

Exclusive  Canadian  right i  for  sale.     »d- 
dress  owner,  A.  E.  Putnam,  Milan    M.ch. 


E.  J.  JOSEUN, 


Sales  Agent  for  the  Dominion 

33  Melinda  St.,  TORONTO,  ONT. 
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The  ready  recognition  by  the  trade  of  the  merits  and  success  of  the 
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is   shown   by   the   liberal   way   our   friends   place   their   orders 
for   spring.        Order   now   to   secure   early   delivery  ! 


HERMANN  H.  WOLFF  &  CO., 


170  McQill 
Street, 


Montreal 


The  Lace  Warehouse  of  Canada. 


LACES  AND  EMBROIDERIES 

Our  travelers  are  on  their  last  round  with  their  import 
sets  of  these  lines  for  Spring,  1898,  and  you  will  miss 
it  if  you  don't  get  your  order  in,  so  as  to  secure 
prompt  and  satisfactory  delivery.  We  have  large  ship- 
ments of  all  the  leading  makes  of  laces  coming  for- 
ward for  our  Holiday  trade. 


WORKS  OF  ART 

This  was  the  expression  used  by  one  of  the  largest 
manufacturers  of  such  goods  on  this  continent  when 
shown  our  range  of  Blouses  and  Waists  for  Spring, 
1898.  Every  garment  is  a  creation  in  itself,  and  it 
won't  pay  you  to  miss  seeing  them.  The  samples  are 
now  in  our  travelers'  hands. 


VELVETS  AISD  VELVETEENS 

Are   represented   among    our   collection    by   large 
ranges  of  colors  and  qualities. 


SILKS  AND  RIBBONS 

Our  range  of  shades  and  prices  in  these  lines  will 
interest  any  buyer  who  wants  right  stuff  at  right 
prices. 

DRESS  GOODS    .     .    . 

The  greater  portion  of  our  Dress  Goods  Samples 
for  Spring,  1898,  comprising  the  most  attract  ve 
collection  we  have  ever  shown,  are  now  in  our 
Travelers'  hands. 

Cloakings,  Sealettes  and  Cape  Velvets 

In  these  we  show  a  large  variety  of  styles  and  range 
of  prices. 

Trimmings.  Garniture  and  Braids 

We  probably  show  the  largest  collection  in  Canada 
of  these  lines. 

ASSORTING    .     .    . 

We  will  show  for  the  assorting  season  complete 
ranges  of  Gloves,  Hosiery,  Handkerchiefs,  Under- 
wear, Curtains,  Draperies,  Linings,  Table  Linens, 
Combs,  Fancy  Pins,  Buttons,  Smallwares,  etc.,  etc. 


KYLE,  CHEESBROUGH  &  CO. 


MONTREAL 
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You  have  goods  coming  from  one  or  more 
of  the  following  Wholesale  Houses  almost 
every  day.     When  your  Stock  of 


Feder's  Pompadour 
Skirt  Protector 


■      ■ 


runs  low,  don't  hesitate  or  wait  to  make  up  the  assortment,  but  send  orders 
for  missing  shades  at  once  to  one  of  the  firms  mentioned  below,  who  keep 
a  full  assortment  of  colors. 

Write  to  the  nearest  located  to  your  territory,  thus  saving  express  or 
freight  charge. 

GRANITE  MILLS 

St.  Hyacinthe,  P.Q. 

Sole  Manufacturers  and  Licensees  for   Canada. 


TORONTO 

OTTAWA 

ST.  JOHN,  N.  B. 

Alexander  &  Anderson 
W.  R.  Brock  &  Co. 

J.  H.  Garland 

J.  A.  Seybold  &  Co. 

Manchester,  Robertson 
&  Allison 

Caldecott,  Burton  &  Spence 

o    o    o 

0    •    o 

John  Macdonald  &  Co. 

Gordon,  MacKay  &  Co. 

HALIFAX 

HAHILTON 

Wyld,  Grasett  &  Darling 

Smith  Bros. 

Knox,  Morgan  &  Co. 
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Vol.  VII. 


MONTREAL  AND  TORONTO,  DECEMBER,   1897. 


No.   12. 


NEWS  AND  NOTES  OF 
THE  TRADE. 

ECHOES    OF    THE    DRY    GOODS    BUSINESS    FROM  THE 
ATLANTIC    TO    THE    PACIFIC. 

[Merchants  who  are  making  improvements  in  their  stores,  moving  into  new 
premises  or  enlarging  their  business,  will  confer  a  favor  by  sending 
word  of  it  to  The   Dry  Goods  REVIEW.] 

THE  wool  and  cotton  storehouse  in  connection  with  the  Mark- 
ham  Woolen  Mills,  at  Markham,  Ont.,  was  burned  to  the 
ground  on  the  night  of  Nov.  19,  with  all  its  contents.  It  was 
insured  in  the  Waterloo  Mutual  for  $  1,500,  and  $1,000  on  the  con- 
tents in  the  Merchandise.  The  fire  was  evidently  the  work  of  an 
incendiary,  as  there  was  no  fire  in  the  place  and  no  work  going  on. 

Messrs.  Senbeil  Bros,  are  getting  the  work  in  the  felt  factory  at 
Brandon,  Man.,  under  way,  and  in  a  very  short  time  will  have  the 
factory  fully  equipped  with  necessary  machinery.  Mr.  F.  H. 
Hessen  has  been  appointed  manager  of  the  business. 


Mr.  L.  H.  Nolin,  one  of  the  best  known  dry  goods  merchants 
in  Ottawa,  dropped  dead  at  the  corner  of  Nicholas  and  Rideau 
streets  on  the  evening  of  Nov.  16.  Heart  failure  is  supposed  to 
have  been  the  cause. 


Mr.  Richard  Wray,  of  London,  Ont.,  was  visited  at  his  resi- 
dence, on  Elmwood  avenue,  by  about  thirty  of  the  employes  of  the 
Wray  Corset  Manufacturing  Co.,  who  presented  him  with  a  gold 
watch,  suitably  engraved,  and  an  address.  The  address  was  read 
by  Miss  Hattie  Mills,  and  Miss  Maybank  made  the  presentation. 


Mr.  Jerome  Hill,  a  cotton  operator  from  St.  Louis,  was  in 
Toronto  recently.  Mr.  Hill  is  said  to  be  one  of  the  largest  oper- 
ators in  the  United  States,  and  his  visit  to  Canada  is  to  look  over 
the  ground  here  with  a  view  to  doing  business  in  this  country.  He 
visited  Montreal  to  inspect  the  mills  there,  besides  calling  on  all 
the  large  cotton  manufacturers.  Mr.  Hill  has  a  machine  for  pack- 
ing cotton,  by  which  it  is  claimed  that  60,000  pounds  can  be  got 
into  a  single  car.  Under  the  present  method  of  packing,  only 
35,000  pounds  of  raw  cotton  will  go  into  a  car. 


The  many  friends  of  Mrs.  M.  A.  Robinson,  wife  of  Mr.  M.  A. 
Robinson,  superintendent  of  the  hat  manufacturing  department  of 
James  Coristine  &  Co.,  were  grieved  to  hear  of  her  sudden  death, 
which  occurred  Nov.  11,  at  the  Homoeopathic  Hospital,  Montreal. 


The  deceased  was  a  native  of  Fort  Jarvis,  N.Y.,  where  the  remains 
were  taken  after  the  funeral  services,  which  were  conducted  by 
the  pastor  of  the  Sherbrooke  Street  Methodist  Church. 

Miss  Henderson,  book-keeper  for  Walters  Bros.  &  Co.,  Sarnia, 
has  severed  her  connection  with  that  establishment  and  gone  to 
London,  where  she  has  accepted  a  situation  in  the  Oak  Hall. 

Mr.  Wm.  Maloney,  ot  Calgary,  has  patented  a  cart  for  packing 
goods  to  the  Klondike.  The  cart  has  only  one  wheel.  It  will 
hardly  upset.  It  carries  500  pounds,  and  can  be  drawn  by  one 
cayuse.  Four  shaganappi  ponies,  with  one  of  these  carts,  would 
convey  a  ton  as  easily  and  surely  as  a  four-horse  team  by  the 
ordinary  wagon.  A  much  narrower  trail  will  suffice.  Its  advant- 
ages over  the  pack  horse,  once  a  narrow  trail  is  cut,  is  that  no 
loading  and  unloading  is  necessary,  and  the  horses  are  not  killed 
by  the  work.  Several  experienced  northern  traders  have  been 
favorably  impressed  after  an  examination  of  the  invention. 


According  to  Winnipeg  reports,  if  half  of  those  who  contemplate 
going  to  Yukon  next  spring  carry  out  their  intentions  that  city 
would  lose  fully  one- third  of  its  young  men.  Mechanics,  railway 
men,  store  clerks,  bankers,  government  officials  and  men  in  all 
walks  of  life  are  afflicted  with  the  fever  in  a  greater  or  lesser 
degree.  Domestic  responsibilities  or  financial  disabilities,  however, 
seem  to  be  a  restraining  influence  in  most  cases. 


McCrimmon  &  Henry,  two  of  the  old  staff  of  Seli  &  Co.,  late 
of  Harriston,  have  gone  into  the  dry  goods  business  in  Harriston. 
Their  handsome  store,  the  shelving  of  which  is  topped  with  a  line 
of  mirrors  finished  in  oak,  running  all  round  the  large  store,  and 
with  the  stylish  new  goods,  makes  an  up-to-date  effect. 


A  sure  cure  for  Klondike  gold  fever  has  been  discovered  by  a 
prospector  who  recently  returned  from  Alaska.  "  Pick  out  a  cold 
morning  next  winter,"  he  says,  "  when  the  mercury  is  below  zero, 
shoulder  a  pick  and  go  into  the  woods  before  breakfast  ;  dig  a  hole 
sixteen  feet  deep  ;  come  back  to  the  house  at  night  and  eat  a  small 
piece  of  stewed  buffalo  robe  and  sleep  in  a  woodshed.  Repeat  the 
dose  as  often  as  necessary." 


Count  Hilare  de  Chardounet,  the  French  savant,  is  prepared  to 
abolish  the  silkworm  and  make  silk  artificially  superior  to  the 
natural  article.  Speaking  about  the  invention  he  brought  out  some 
two  years  ago,  he  says  the  worm  only  mixes  vegetable  matter,  such 
as  mulberry  leaves,  with  a  gummy  substance  and  then  winds  it  into 
threads.  A  quicker  means  of  getting  silk  is  to  reduce  the  leaves 
to  pulp  by  machinery  and   mix   the   product   with   a   gummy  sub- 
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stance  similar  to  the  silk  worm's  secretion.  This,  Chardounet 
says,  he  has  done  with  perfect  success,  and  he  asserts  that  the  silk 
thus  produced  is  more  brilliant  in  lustre  than  the  silk  produced  by 
the  worm.  The  leaves  of  the  orange  and  other  trees  may  be 
utilized,  and  the  cost,  it  is  estimated,  will  be  diminished  three- 
fourths. 


Messrs.  Watson  &  Wilkinson,  men's  furnishings,  Sarnia,  have 
been  awarded  $800  by  the  insurance  companies  for  damage  done 
to  their  stock  by  the  flooding  of  their  store  by  the  recent  fire  in 
Leys'  block. 


The  T.  Eaton  Co.,  of  Toronto,  are  contemplating  the  removal 
of  their  whitewear  and  clothing  factory,  which  employs  500  hands, 
to  Niagara  Falls  if  they  can  secure  power  there. 


M.  Blanc,  the  new  Prefect  of  Police  of  Paris,  France,  has  issued 
an  order  forbidding  women  to  wear  high  hats  in  the  theatres. 


D.  E.  Macdonald  &  Bro.,  of  Guelph,  bought  the  Shaw  stock  at 
a  low  rate  on  the  dollar.  It  is  the  intention  of  the  purchasers  to 
have  the  goods  removed  to  their  premises,  the  Lion,  where  they 
will  be  run  off  at  big  bargain  prices. 


On  the  night  of  Saturday,  Nov.  13,  thieves  pried  open  a  side 
window  in  T.  H.  Taylor  &  Sons'  woolen  factory,  at  Chatham, 
Ont.,  and  got  into  the  office  from  the  mill  by  forcing  another 
window.  The  burglars  went  to  the  trouble  of  cutting  out  a  pane  of 
glass,  but  found  that  their  work  towards  this  end  was  useless.  Once 
in  the  office  they  found  their  work  easy.  They  could  not  get  at 
any  of  the  money,  but  they  stole  four  overcoats,  four  suits  of  clothes 
and  a  quantity  of  underwear.  Some  other  clothing  was  not  wanted, 
apparently,  for  it  was  thrown  on  the  floor  and  tramped  on.  The 
thieves  left  the  building  in  the  same  manner  in  which  they 
entered. 

Messrs.  Rutledge  &  Jackson,  of  Fort  William,  Ont.,  have 
recently  moved,  and  now  occupy  premises  in  the  new  Victoria 
block.  They  handle  clothing,  men's  furnishings,  boots  and  shoes 
and  hats  and  caps.  Their  store  has  a  frontage  of  44  feet,  and  the 
large  plate  glass  windows  are  constructed  in  imitation  of  one  of  the 
leading  establishments  of  St.  James  street,  Montreal.  The  interior 
is  attractive,  the  fixtures  and  metallic  ceiling  being  of  the  latest 
design.  Electric  light  and  steam  heating  add  comfort.  "  But," 
said  Mr.  Jackson,  who  greeted  The  Review's  representative,  "the 
best  feature  about  our  establishment  is  business  is  good." 

In  the  recent  disastrous  fire  at  St.  Johns,  Que.,  the  works  of  the 
Corticelli  Silk  Co.  were  scorched,  suffering  damage  to  the  amount 
of  $  1, 000. 


Tenders  are  being  asked  for  the  purchase  of  the  knitting  mill  of 
the  late  D.  M.  Fraser,  Almonte,  Ont.  The  mill  is  operated  by 
steam  and  water  power.  The  machinery  includes  3  pickers,  3  sets 
of  cards,  3  mules,  2  winders,  4  knitters,  4  shirt  and  cuff  machines, 
etc.     The  tenders  will  be  opened  Dec.  15. 


Mr.  F.  W.  Radford,  chartered  accountant,  of  Montreal,  has 
been  appointed  curator  to  the  estate  of  Messrs.  Thouret  &  Co.,  im- 
porters of  foreign  dry  goods,  whose  total  liabilities,  including  indi- 
rect, amount  to  about  $40,000.  The  Bank  of  Montreal  is  inter- 
ested to  the  extent  of  $15,000  on  customers'  paper. 


H.  C.  Hayward,  of  Ipswich,  Eng.,  has  been  visiting  the  Can- 
adian trade  centres  lately.  Mr.  Hayward  represents  the  clothing 
firm  of  William  Fraser  &  Co.,  of  Ipswich,  and  has  come  to  Canada 


to  establish  agencies,  in  view  of  the  promised  preferential  tariff 
arrangement,  which  will  permit  of  British  goods  being  brought  into 
Canada  at  reduced  duties.  Mr.  Hayward  says  that  for  25  years 
British  manufacturers  have  not  bothered  about  the  Canadian  trade, 
but  now  all  the  manufacturers  who  deal  with  the  colonies  are  seek- 
ing a  foothold  here.  This  desire  to  open  up  a  Canadian  trade  is 
entirely  due  to  the  Jubilee  festivities,  at  which  Canada  came  pro- 
minently to  the  front.  Mr.  Hayward  says  that  British  manufac- 
turers have  been  slow  in  the  past,  and  in  many  fields  have  allowed 
the  Germans  and  Yankees  to  outstrip  them  ;  but  they  now  are 
alive  to  the  fact  that  they  must  make  goods  to  suit  the  purchasers, 
and  not  insist  that  because  an  article  is  good  enough  for  the  English 
it  should  be  good  enough  for  other  people.  That  was  a  conceited 
notion  that  did  British  trade  much  harm.  Mr.  Hayward  intends 
to  introduce  Canadian  tweeds  in  England  as  a  timely  novelty,  and 
he  believes  the  venture  will  be  successful. 


P.  Dill,  of  Seaforth,  has  added  a  fine  stock  of  staple  dry  goods 
to  his  grocery  business. 


Messrs.  E.  Dagenais  &  Co.,  dry  goods  merchants,  of  Ontario 
street,  Montreal,  assigned  Nov.  18  at  the  demand  of  Wm.  Agnew 
&  Co.  The  principal  creditors  are  :  Mrs.  Emma  Racicot,  $1,770; 
Robert  Linton  &  Co.,  $950  ;  Gault  Bros.,  $547  ;  Jas.  Johnston, 
$560  ;  P.  P.  Martin  &  Co.,  $550  ;  Wm.  Agnew  &  Co., 
Liddell,  Lesperance  &  Co.,  $325. 


The  Beaver  Rubber  Clothing  Co.,  of  Montreal,  have  removed 
from  St.  Lawrence  street  to  a  handsome  four- storey  brick  building, 
No.  1,490  Notre  Dame  street.  New  machinery  operated  by  elec- 
tricity has  been  put  in,  and  the  company  can  promise  their  cus- 
tomers the  same  prompt  attention  in  the  future  that  they  have  al- 
ways endeavored  to  give  in  the  past. 


Robert  F.  Hunter,  formerly  a  well-known  dry  goods  man  in 
Simcoe  and  Ingersoll,  Ont.,  who  went  to  Colorado  in  1883  for  his 
health,  is  now  a  leading  citizen  of  Denver.  He  is  interested  in  the 
real  estate  and  insurance  business  and  presided  a  few  months  ago 
over  the  gold  mining  convention  in  Denver. 


Wm.  Garland,  one  of  Portage  La  Prairie,  Man.'s,  prominent 
and  successful  business  men,  told  a  Winnipeg  reporter  the  other 
day  :  "  We  have  had  a  good  steady  trade  all  fall,  and  the  cash 
has  been  coming  in  better  than  in  previous  years,  and  although  the 
merchants  of  the  Portage  Plains  have  never  had  much  to  complain 
of,  we  are  better  satisfied  than  ever  this  season." 


DO  YOU  SELL  BOOKS  AND  STATIONERY? 

Dealers  who  handle  school  books  and  stationery  ought  to  be 
interested  in  the  announcement  of  the  W.  J.  Gage  Co.,  Limited, 
which  appears  on  another  page. 


"  BONANZA,"    "  PSNAP." 

These  are  two  numbers  picked  out  of  W.  R.  Brock  &  Co.'s 
immense  stock  of  lined  gloves  and  mitts  that  can  be  retailed  at  25c. 
per  pair.  "Bonanza"  is  a  lined  leather  mitt  for  men,  and 
"  Psnap  "  is  a  lined  kid  mitt  suitable  for  boys  and  girls. 


SPECIAL    CONDITIONS    REGARDING     HANDKERCHIEFS. 

On  account  of  the  change  in  United  States  tariff  the  British 
market  has  had  a  large  surplus  of  handkerchiefs  to  dispose  of. 
John  Macdonald  &  Co.  have  bought  a  large  quantity  at  very  low 
rates  and  are  selling  them  rapidly.  Large  orders  should  be  now 
placed,  as  such  an  opportunity  may  not  again  occur. 
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BRANDON,  A  FLOURISHING  TRADE  CENTRE. 

DRY    GOODS    ESTABLISHMENTS    ON    A    LARGE    SCALE    AND    WELL    MANAGED. 
THE  review's  correspondent  visits  three  THRIVING  stores— features  OK    THE    STUCK    and  the   INTERNAL  ARRANGEMENTS — 

REASONS    WHY     I'.KANDON    TRADE    EXPANDS. 


From  the  Special  Correspondent  of  The  Drv  Goods  Review. 

BRANDON,  Manitoba,  is  perhaps  one  of  the  smallest  cities  in 
Canada,  but  there  is  nothing  small  about  its  dry-goods  trade 
or  the  establishments  in  which  it  is  carried  on.  In  fact,  with  a  few 
exceptions  in  Winnipeg,  there  are  no  stores  west  of  Toronto  that 
surpass  those  of  the  "Wheat  City  of  the  West".  The  large  three- 
storey  brick  buildings,  with  fine  plate  glass  windows,  give  to  Rosser 
Avenue  quite  a  metropolitan  air,  and  the  stocks  carried  are  fully  in 
accord  with  buildings.  The  larger  establishments  are  run  on  the 
departmental  plan,  though  there  is  considerable  variety  as  to  the 
departments  emphasized. 

Wilson  &  Rankin  have  an  enormous  building  and  at  the  time 
your  correspondent  called  were  engaged  in  further  enlarging  their 
premises  to  give  more  room  in  the  lines  of  ladies'  underwear  and 
dress  goods.  They  carry  full  lines  of  dress  goods,  mantles,  millin- 
ery, furs,  ladies'  underwear,  gents'  ditto,  gents'  ready-made  cloth- 
ing, besides  a  large  and  well  assorted  stock  of  fancy  goods.  It  is, 
however,  in  furniture  and  general  house  iurnishings  that  they  excel. 
Much  of  the  furniture  is  manufactured  expressly  for  their  business, 
and  would  be  difficult  to  surpass  in  quality,  finish  and  design.  The 
carpet  and  curtain  stock  is  also  bought  direct  and  is  very  carefully 
chosen,  and  the  house  and  table  linen  counters  are  supplied  to  cor- 
respond. 

One  feature  of  their  establishment  which  your  correspondent 
noticed  is  the  position  of  the  office.  It  is  suspended  "  'twixt  heaven 
and  earth  "  in  such  a  way  that  it  commands  the  whole  first  floor  of 
the  building,  thus  enabling  whoever  sits  there  to  command  a  full 
view  of  the  customers  coming  and  going  and  the  manner  in  which 
they  are  being  waited  upon.  Mr.  Rankin,  who  kindly  escorted 
your  correspondent  through  the  various  departments,  reported  busi- 
ness good,  payments  satisfactory  and  the  outlook  cheerful  for  the 
future. 

Strome  &  White  occupy  a  fine  building  on  the  corner  of  Rosser 
avenue  and  Second  street.  It  was  just  the  closing  of  a  busy  Satur- 
day afternoon  when  your  correspondent  called,  but  Mr.  White 
found  time  amidst  many  other  duties  to  show  me  over  the  premises. 
In  the  milinery  show  room  was  a  fine  display  of  pretty  hats  and 
bonnets,  with  just  that  air  of  smartness  about  their  bows  and 
feathers  that  marks  a  woman's  headgear  as  chic  and  up-to-date. 
In  reply  to  the  query  "whatever  will  you  do  with  all  those  coon 
coats?"  Mr.  White  replied,  "I  will  guarantee  there  will  not  be 
one  in  the  house  at  Christmas."  "  Here  is  a  popular  garment  this 
winter,"  he  continued,  picking  up  a  handsome  circular  lined  with 
grey  squirrel  and  trimmed  with  Alaska  sable,  "  we  have  sold  four 
of  these  this  afternoon  and  have  orders  for  several  others.  Wheat 
is  such  a  good  price  this  year  everybody  can  afford  furs."  Strome 
&  White  carry  very  heavy  stocks  of  men  clothing,  boots  and  shoes, 
cloths  and  dress  goods  and  mantles.  A  large  and  well  stocked 
grocery  is  another  feature,  while  just  off  the  dress  department  is  a 
large  space  devoted  to  china  and  glassware.  The  ladies  of  Brandon 
and  vicinity  are  made  free  of  this  department  whenever  they  have 
halt  an  hour  to  wait,  whether  they  want  to  purchase  or  not.  A 
charming  place  it  is  to  spend  a  little  time  and  feast  the  eye  on  all 
the  beauties  of  form  and  color  so  tastefully  arranged  on  the  long 
tables.     When  lighted,  the  effect  is  very  brilliant. 

Nation  &  Shewan  occupy  a  large  three-storey  block,  and,  like 
the  man  in  the  Scripture,  still  want  more  barns  in  which  to  bestow 


their  fruits  and  their  goods.  Your  correspondent  was  not  fortunate 
enough  to  find  either  partner  at  home,  but  one  of  their  large  staff 
of  clerks  showed  me  over  the  premises.  This  firm  had  a  remark- 
ably fine  window  display  of  dress  velvets  and  silks  and  millinery. 
It  is  commonly  reported  of  Nation  &  Shewan  that  their  business  is 
so  admirably  managed  that  should  they  at  any  time  desire  to  sell 
or  close  out  they  could  realize  every  dollar  due  them  in  three 
weeks. 

There  are,  of  course,  many  other  stores  in  Brandon  in  the  same 
line  and  all  appearing  to  be  doing  well,  but  the  three  described  are 
generally  spoken  of  as  the  leading  houses.  A  new  aspirant  ior 
business  is  Mr.  Fred  Hunt,  who  some  seven  years  ago  did  a  good 
business  on  King  street,  Toronto.  Owing  to  the  failure  of  one  of 
the  Montreal  wholesales,  Mr.  Hunt  was  obliged  to  close  out,  and, 
coming  west,  has  been  for  some  years  with  Mr.  Geo.  Craig,  of  the 
Golden  Lion,  Winnipeg,  but  is  now  starting  for  himself  again  in 
Brandon.  He  has  a  good  stand,  an  entirely  new  stock,  well  chosen, 
and  seems  well  encouraged  with  the  prospects  of  winter  business. 

One  of  Brandon's  great  business  houses  hardly  comes  within 
the  scope  of  this  magazine,  and  still  it  is  hard  to  think  of  Brandon 
and  not  mention  it.  This  is  Adams  Bros.,  harness,  boots  and  shoes, 
trunks,  leather  goods  of  all  kinds  and  sleigh  rugs.  This  business 
is  the  largest  of  its  kind  west  of  Toronto,  where  all  the  manufactur- 
ing is  done.  They  occupy  the  whole  of  one  large  four-storey 
building,  and  have  opened  a  boot  and  shoe  store  in  another  part  of 
the  city.  They  carry  nothing  but  the  best,  and  they  carry  every- 
thing known  to  the  trade  in  their  particular  lines. 

There  are  three  reasons  why  Brandon  is  able  to  sustain  such 
fine  business  establishments.  First,  it  is  in  the  very  heart  of  the 
wheat  country,  and  has  that  best  of  all  backing  for  a  city,  a  well- 
to-do  farming  community  in  its  immediate  vicinity.  Then  it  is  well 
situated  as  to  railways,  being  a  divisional  point  on  the  C.P.R.  main 
line  with  two  local  lines  of  the  same  road  running  into  it.  Then  it 
is  the  terminus  of  the  Morris  and  Brandon  branch  of  the  Great 
Northern  Pacific,  which  reaches  Brandon  from  Winnipeg  through 
one  of  the  finest  farming  districts  of  the  province.  Ii  is  also  touched 
by  the  G.N.W.C.,  but  even  these  advantages  are  not  sufficient  to 
account  for  its  good  trade.  It  is  without  doubt  largely  the  result 
of  the  push,  enterprise  and  courage  of  the  men  who  do  business. 
They  have  risked  much  and  advertised  well,  und  are  now  reaping 
the  harvest  of  their  endeavors  in  a  trade  that  covers  the  country 
north,  south  and  west  from  Brandon  for  fully  80  miles.  Orders  are 
received  from  as  far  north  as  Prince  Albert,  and  west  from  Calgary. 


The  Gault  Bros.  Co.,  Limited,  have  just  received  a  new  and 
full  line  of  tubular,  military  and  fancy  braids  in  black  and  colors. 

James  Coristine  &  Co.  are  doing  a  large  trade  in  fur 
goods  manufactured  especially  for  the  Klondike,  and  are  in  a  posi- 
tion to  supply  the  trade  with  robes,  coats,  caps,  etc.,  combining  the 
two  essentials  of  lightness  and  warmth. 

Wyld,  Grasett  &  Darling  are  showing  all  widths  of  black  velvet 
ribbons,  cotton  backs  with  wove  edge.  Also  colored  velvet  rib- 
bons in  brown,  cardinal,  moss,  myrtle,  navy  and  bluette.  A  com- 
plete range  of  colors  in  baby  ribbon  for  Christmas  trade  is  offered 
in  silks,  satins  and  moire. 
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WINDOW    DRESSING. 

TO    PHOTOGRAPH    A    DISPLAY. 

IT  is  well  known  that  one  of  the  chief  reasons  why  more  window 
trimmers  do  not  photograph  more  of  their  displays  so  as  to  have 
them  for  future  reference,  is  the  poor  results  that  are  usually 
obtained.  Reflections  spoil  over  half  the  pictures  that  are  taken 
and  after  one  has  made  three  or  four  unsuccessful  attempts  to  get  a 
good  photograph  of  a  window  it  is  no  wonder  that  he  gives  up  in 
despair. 

One  who  understands  the  many  peculiarities  of  photography 
says  that  reflection  or  the  spot  of  white  that  appears  on  the  nega- 
tive if  an  electric  light  is  allowed  to  burn  during  the  exposure,  are 
the  commonest  annoyances  and  are  much  exaggerated  in  any 
attempted  reproduction  for  purposes  of  publication.  "  One  method 
to  produce  a  good  picture,"  he  says,  "is  merely  a  large  black 
screen  to  cut  off  the  reflected  image.  A  commercial  photographer 
of  wide  experience  and  high  attainment  has,  however,  been  making 
experiments  of  late  in  this  direction,  and  gives  as  the  final  result  of 
his  investigation  the  conclusion  that  perfect  results  are  almost 
invariably  secured  if  a  very  early  hour,  about  sunrise,  be  selected, 
and  the  plate  given  a  long  exposure.  At  such  a  time,  when  the 
day  is  fine  and  still,  the  light  comes  from  the  east,  low  in  the  hori- 
zon, and  the  atmosphere  seems  also  to  possess  a  peculiar  actinism 
of  considerable  help  in  producing  a  clear,  sharp  negative."  — 
Chicago  D.  G.  Reporter. 

AN    IDEA    FOR    SELLING   UMBRELLAS. 

A  rainbow  for  an  umbrella  display  is  the  most  natural  of  sug- 
gestions. A  store,  says  our  Chicago  contemporary  above  quoted, 
had  one  made  of  cheesecloth  in  the  seven  colors  of  the  rainbow, 
and  imbedded  in  a  background  of  blue  cloth,  ruffled  so  as  to  look 
very  much  like  blue  clouds.  This  effect  was  heightened  by  a  gauze 
being  stretched  over  the  entire  background.  Clothing  stores  are 
using  permanent  backgrounds  more  and  more.  They  are  made  to 
appear  massive  and  rich,  but  are  not  of  expensive  material.  Mir- 
rors are  used  freely. 

LOSS  OF  TIME  IN  TRIMMING. 

The  time  consumed  in  trimming  a  window  is  a  very  important 
consideration,  says  the  expert  of  The  Dry  Goods  Economist. 
Every  hour  or  minute  during  the  day  that  a  curtain  is  drawn  or 
the  window  is  empty  means  a  direct  loss  of  business  to  the  store. 
It  takes  time  to  trim  a  good  window,  and  most  merchants,  when 
complaining  of  the  time  lost  in  trimming  a  window,  have  often  to 
be  reminded  of  this  fact. 

It  is  true,  however,  that  some  window  dressers  can  trim  a  good 
window  in  half  the  time  taken  by  others.  Slowness  in  trimming  is 
often  the  result  of  carelessness.  Getting  into  a  window  without  any 
previous  preparation,  and  there  sitting  down  to  plan  some  arrange- 
ment or  to  experiment,  is  a  cause  of  much  delay.  Sometimes  the 
window  dresser  is  interfered  with  by  the  employer  or  department 
head,  who  wishes  to  offer  suggestions  or  give  instructions.  It  is 
very  hard  for  a  window  dresser  gifted  with  original  ideas  to  carry 
out  the  instructions  of  another,  especially  when  they  come  (as  they 
often  do)  from  someone  who  really  knows  nothing  about  the 
subject.  This  evil  exists  in  many  stores,  and  is  a  serious  drawback 
to  both  merchant  and  decorator. 

If  you  have  not  sufficient  confidence  in  your  window  dresser  to 
allow  him  to  go  ahead  and  use  his  own  ideas  or  take  charge  of  his 
department,  it  would  be  much  better  for  all  parties  concerned  to 
dismiss  him.  The  writer  has  seen  some  very  promising  young 
window  dressers  who  have  been  thrown  into  a  rut  and  completely 
dwarfed  in  originality  by  this  interference.     It  is  next  to  impossible 


for  a  man  to  successfully  trim  a  window  to  some  other  person's  idea, 
and  in  trying  to  do  it  much  time  is  lost  and  not  much  of  anything 
is  gained. 

A  young  window  dresser  who  had  been  in  one  store  for  seven 
years  and  had  never  been  allowed  to  go  ahead  and  use  his  own 
ideas  sought  and  found  employment  in  another  store.  The  concern 
for  whom  he  had  worked  so  long  made  no  effort  to  retain  him,  as 
they  considered  his  place  one  easy  to  fill.  They  were  greatly  sur- 
prised soon  after  at  the  remarkably  successful  and  beautiful  window 
displays  of  their  competitor  with  whom  the  young  man  had  con- 
nected himself. 

The  whole  secret  lay  in  the  mere  fact  that  in  his  new  position  the 
young  man  was  allowed  to  go  ahead  and  trim  his  windows  accord- 
ing to  his  own  ideas,  which  proved  to  be  exceptionally  good.  He 
very  soon  commanded  double  the  salary  that  he  had  received  at 
his  former  place.  The  old  concern  murmured  :  "  Well,  it's  very 
funny  he  never  did  any  such  work  for  us,  and  he  used  to  take  a 
good  deal  more  time  to  do  it,  too."  But  the  "tunny"  part  was 
they  never  gave  him  the  chance,  and  the  lost  time  was  caused  by 
their  constant  interference. 

A  window  dresser  who  knows  his  business  should  not  permit 
this  interference  ;  he  should  show  his  independence  at  least  long 
enough  to  indicate  to  his  employers  what  he  can  do  if  permitted. 


SNOWSTORM    EFFECT    FOR    A   WINTER   WINDOW. 

A  novel  scheme  for  displaying  winter  garments  or  furs,  says  the 
same  authority,  is  to  produce  a  snowstorm  effect  orj  the  window 
glass.  The  idea  is  very  easily  accomplished.  Take  a  little  dry 
white  French  zinc  and  mix  with  water,  adding  a  very  little  mucilage 
for  sizing;  then  take  a  small  brush,  such  as  artists  use  for  oil  paint- 
ing, and  apply  this  paint  in  little  irregular  dabs,  about  three  inches 
apart,  on  the  inside  of  the  glass.  If  this  be  properly  done  the 
dabs  will  closely  resemble  snowflakes. 

If  you  have  a  spacious  window  you  can  procure  a  dummy 
horse  and  sleigh,  placing  in  the  latter  one  or  two  wax  figures  attired 
in  furs.  Then  spread  cotton  batting  unevenly  over  the  floor  and 
sprinkle  ground  mica  over  this.  You  will  then  have  a  show 
that  will  forcibly  impress  the  thought  of  winter  garments  upon 
observers. 

Several  store  windows  were  noticed  in  a  New  England  city  this 
week  which  were  trimmed  in  sections — that  is,  with  contrasting  dis- 
plays not  separated  by  a  partition.  The  result  was  not  pleasing  in 
any  case,  but  had  the  effect  of  inharmonious  mixture. 

This  idea,  however,  might  possibly  be  carried  out  successfully, 
but  in  order  to  do  it  great  care  would  be  required.  When  men's 
furnishings,  millinery  and  dress  goods  are  shown  it  is  not  an  easy 
matter  to  display  any  one  of  the  three  lines  to  advantage.  It  is 
much  better  to  use  mirrors,  screens  or  some  sort  of  draperies  to 
divide  the  displays.     Mirrors  are,  of  course,  the  most  desirable. 


A   WORD   TO    THE   WISE. 

Nowadays,  when  window  dressing  has  assumed  the  proportions 
of  a  fine  art  and  an  attractive  display  is  acknowledged  to  be  an 
important  factor  in  disposing  of  our  wares,  it  behooves  the  up-to- 
date  merchant  to  see  that  his  holiday  goods  are  neatly  and  har- 
moniously set  before  the  public.  Don't  have  your  window  a  patch- 
work of  all  sorts, which  catches,  without  satisfying  the  eye,  and  does 
not  retain  the  attention  of  passers-by.  In  Christmas  shopping  the 
transient  trade  is  a  big  item,  and  the  storekeeper  cannot  afford  to 
neglect  it.  So  many  are  bidding  for  the  holiday  custom  that 
special  efforts  have  to  be  made  if  we  mean  to  secure  it. 

In  window  displays  light  and  color  may  be  used  with  all  kinds 
of  goods,  but  as  accessories  only,  and  not  as  is  sometimes  seen. 
The  decorations  absorb  so  much  attention  that  the  articles  for  sale 
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The  Mining  Camps  of  Ontario, 
British  Columbia  t  Klondyke 


Are  now,  and  will  be  next  Spring,  heavy  purchasers  of  every  class  of  Dry  Goods, 
Clothing,  Hats  and  Caps.  The  miner  of  to-day  demands  the  best  goods  and 
never  asks    the   price.      Several   responsible  authorities   state   that    next    Spring 


250,000  people  will  go 
Columbia  and  the  Klon- 
supplies  in  Canada  in  order 
can  get  on  with  less  than 
This  means  $50,000,000 
the  retail  merchants  of 
directly,  Eastern  Canada, 
ern  merchant  place  orders 
with  the  people  who  solicit 
Review  has  been  soliciting 
for  its  advertisers,  monthly, 
salesman  has  been  long  re- 
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A.  G.   CAMPBELL. 

British  Columbia  Representative  of 

The  Dry  Goods  Review. 

through  Canada  to  British 
dyke.  They  will  buy  their 
to  save  duty.  No  miner 
$200  worth  of  supplies, 
directly  distributed  among 
Western  Canada  and,  in- 
With  whom  will  the  West- 
for  these  goods  ?  Naturally 
them.  The  Dry  Goons 
orders  from  these  merchants 
for  years.  Its  value  as  a 
cognized    and    appreciated. 


The  very  large  increase  in  its  advertising  pages  within  the  past  year  proves  this, 
and  that  advertisers  get  results.  Our  B.  C.  representative,  Major  Campbell,  s 
now  returning  after  three  months  canvass  of  Manitoba,  North-west  Territories 
and  British  Columbia,  in  which  he  secured  hundreds  of  new  subscribers  in 
places  we  never  heard  of  before.  The  Spring  Trade  Edition  of  The  Dry 
Goods  Review,  to  be  issued  January  1st,  1898,  will  be  sent  to  every  probable 
buyer  in  every  town  and  village  in  every  province  of  Canada.  It  will  go  to 
places  seldom,  if  ever,  visited  by  travellers.  It  will  cost  less  than  a  postage 
stamp  to  tell  these  thousands  of  merchants  what  you  have  to  sell.  The  Dry 
Goods  Review,  Toronto  and  Montreal. 
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are  hardly  noticed.  Of  course,  we  know  that  as  some  dealers  do 
not  need  to  advertise,  some  do  not  need  to  dress  their  windows. 
Perhaps  it  is  true  that  "good  wine  needs  no  bush,"  as  the  old 
proverb  tells,  but  the  saying  won't  wash  in  these  days,  when  every- 
thing can  be  bought  anywhere,  and  for  that  reason  alone  it  pays  to 
show  our  best  with  the  most  careful  arrangement. 

No  detail  is  trivial  in  window-dressing,  but  do  not  attempt  too 
much.  Don't  forget  in  arranging  your  window  to  cater  for  those 
who  cannot  spend  largely  as  well  as  for  those  who  can.  Avoid 
marked  contrasts  in  values.     Don't  duplicate  and  don't  crowd. 

Whether  you  are  showing  rich  furs,  fine  laces,  costly  silks  or 
some  variety  of  the  endless  array  ot  fancy  goods  which  come  flow- 
ing in  from  all  points  of  the  compass  at  this  season,  let  your  dis- 
play be  in  harmony.  To  produce  a  striking  transitory  effect  may 
be  all  very  well,  but  an  arrangement  which  contents  the  eye  and 
holds  the  attention  is  surely  better. 
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If  you  are  thinking  of  buying  wax  figures,  decide  at  once  to 
buy  good  ones.  If  one  thing  more  than  another  mars  a  window 
display  it  is  cheap-looking  or  ill-formed  wax  figures.  A  window 
was  noticed  this  week  containing  a  group  of  wax  figures  the  faces 
of  which  were  positively  unsightly.  Possibly  the  merchant  who 
had  them  on  exhibition  felt  that  he  had  won  a  victory  in  securing 
them  at  a  low  price,  but  in  reality  he  was  sustaining  a  loss  by  having 
them  in  sight. 

An  effective  method  of  showing  garments  on  figures  is  to  re- 
produce a  reception  hall  and  have  the  dressed  figures  seated  on 
chairs  or  standing  around  in  natural  attitudes. 

Some  very  handsome  and  attractive  garment  windows  in  solid 
colors  have  been  noticed  recently.  In  trimming  such  a  window 
garments  may  be  selected  from  the  children's,  misses'  and  ladies' 
departments,  and  may  embrace  not  only  cloaks,  but  dresses,  tea- 
gowns,  etc.     Red  makes  a  very  effective  show  of  this  sort. 


NEW  GOODS. 

IN  Priestley  goods  for  spring  1898  S.  Greenshields,  Son  &  Co.  are 
showing  a  better  range  of  samples  than  ever,  viz.,  serges,  wool 
cashmeres,  soleils,  eudoras,  fancy  blacks,  etc.  Special  values  in 
all  wool  black  fancies  to  retail  from  50c.  upward. 

Wyld,  Grasett  &  Darling  have  now  to  hand  repeats  in  all  lead- 
ing colors  of  tubular  braids,  which  continue  quite  popular. 

The  Gault  Bros.  Co.  have  purchased  a  linen  manufacturer's 
stock,  and  are  offering  special  bargains  in  all  classes  of  linens. 

In  laces  Wyld,  Grasett  &  Darling  are  showing  a  large  assort- 
ment of  valenciennes  in  white  and  butter  colors  and  in  Irish  points 
in  white  and  butter,  and  a  large  range  of  chantilly  in  black  and 
cream,  all  widths. 

Dealers  in  need  of  a  cheap  and  good  line  of  cushions  should 
write  the  Canada  Fibre  Co.,  of  Montreal,  who  are  offering  some 
good  values  at  low  figures.  Their  "Arctic"  down  cushion  retails 
at  $3.25  per  doz. 

Wyld,  Grasett  &  Darling  are  showing  a  large  range  of  mitts  in 
ladies'  and  children's  sizes,  both  single  and  double,  to  retail  at  from 
15  to  50c.  per  pair.  In  ringwood  gloves  stocks  are  well  assorted, 
in  fancy  colors,  to  retail  at  from  20  to  35c.  per  pair. 

The  Canada  Fibre  Co.  are  making  a  line  of  comforters  spe- 
cially adapted  for  the  Klondike  and  other  mining  districts.  These 
quilts  are  already  much  in  demand,  as  they  ensure  comfort  and 
warmth  to  all  who  use  them. 

Wyld,  Grasett  &  Darling  have  in  stock  children's  plain  cash- 
mere hose  in  all  sizes  of  their  special  numbers,  17,18,  21  and  22. 
They  are  also  showing  a  special  line  of  plain  cashmere  hose,  seam- 
less feet,  good  weight,  to  retail  at  25c.  per  pair.  In  ribbed  cash- 
mere hose  all  sizes  are  again  in  stock  in  special  numbers  35  and  38. 


ST.  JOHN'S  WINTER   PORT. 

R.  W.  S.  FISHER,  president  of  the  St.  John,  N.B.,  Board 
Trade,  and  a  member  of  the  wholesale  hardware  and 
stove  firm  of  Emerson  &  Fisher,  on  Monday  last  addressed  a 
meeting  of  business  men  and  others  at  the  Toronto  Board  of 
Trade  in   regard  to  St.  John  as  a  winter  port. 

Mr.  Fisher,  in  his  opening  remarks,  referred  to  the  efforts 
made  by  the  people  of  St.  John  themselves  to  improve  their  port. 
They  had  spent  in  the  past  two  or  three  years  $750,000  out  of 
the  taxes  on  new  wharves.  Their  idea  was  not  to  make  it  a  local 
but  a  national  scheme,  and  St.  John  asked  the  co-operation  of 
the  people  of  the  west  in  carrying  out  their  idea.  They  had  done 
their  share  in  building  up  a  highway  across  the  continent,  and 
they  felt  it  was  time  they  should  profit.  As  showing  how  the  port 
had  developed,  Mr.  Fisher  mentioned  that  the  Beaver  line, 
which,  with  a  small  subsidy,  formerly  gave  a  fortnightly  service 
between  St.  John  and  Liverpool,  were  now  running  a  weekly  ser- 
vice, and  there  was  a  fortnightly  service  to  London,  Glasgow, 
Dublin  and  Belfast,  while  there  would  be  three  sailings  during 
the  winter  to  Aberdeen.  Mr.  Fisher  pointed  out  that  St.  John  could 
not  be  considered  the  rival  of  Halifax,  although  each  port  should 
take  advantage  of  its  geographical  position.  The  true  rival  of  St. 
John  was  Portland,  and  it  was  a  question  of  whether  Canadians  were 
going  to  build  up  a  foreign  port  at  the  expense  of  their  own. 

TRADE     DEVELOPMENT. 

When,  Mr.  Fisher  said,  the  Canadian  Government  had  refused 
to  grant  subsidies  to  steamers  calling  at  foreign  ports,  the  United 
States  Government  appropriated  $800,000  to  expend  on  Portland 
harbor,  and  hold  Canadian  trade.  Mr.  Fisher  said  he  was 
authorized  by  the  transportation  companies  to  say  that  they  would 
grant  as  low  rates  out  of  St.  John  as  could  be  obtained  from  any 
other  port.  As  instancing  the  increase  in  the  lumber  trade 
alone  of  St.  John,  Mr.  Fisher  stated  that  in  1895  63  sailing  vessels 
and  55  steamers  carried  129,000,000  feet  of  lumber  to  the  Old 
Country  ;  in  1896  52  sail  and  95  steam  craft  carried  168,000,000 
feet;  and  in  the  ten  months  of  1897,  52  sail  and  180  steam  craft 
carried  226,000,000  feet  of  lumber.  The  winter  exports  last  year 
were  78,000  tons  of  general  freight,  1,500,000  bushels  of  grain, 
8,000  cattle,  3,000  sheep  and  lambs,  and  1,288  horses.  Mr. 
Fisher  quoted  from  a  railway  rate  sheet,  showing  that  the  import 
rate  on  first-class  goods  by  the  all-Canadian  route  was  36c,  against 
53c.   by   the  American  route.     Thiswasastrikingdifferer.ee. 

WEST    INDIAN    TRADE. 

Turning  to  trade  with  the  West  Indies,  Mr.  Fisher  pointed 
out  that  there  was  a  field  for  Canadian  enterprise.  The  present  was 
an  admirable  time  for  shippers  of  flour  to  secure  a  foothold  in  the 
West  Indies,  as  he  was  informed  that  Canadian  millers  could 
undersell  the  American  millers.  Last  year  there  were  shipped  out 
of  New  York  600,000  barrels  of  flour,  which  showed  that  there 
was  the  business  to  secure.  So  far  as  the  facilities  at  St.  John 
were  concerned,  Mr.  Fisher  promised  that  exporters  would  be 
given  quick  despatch. 

Mr.  Fisher  also  referred  to  the  favorable  position  Canada  had 
secured  in  the  minds  of  the  people  of  Great  Britain,  and  now  was 
the  time  for  us  to  follow  up  the  advantage  we  had  gained.  He 
said  he  cordially  approved  of  the  suggestion  that  a  commercial 
agent  should  be  appointed  in  the  old  country.  He  thought  it  a  very 
good  scheme.  Some  of  the  other  colonies  had  business  representa- 
tives in  Great  Britain,  and  he  thought  it  strange  that  the  Antipodeans 
were  smarter  than  we  were  in  that  respect. 

At  the  conclusion  of  Mr.  Fisher's  address  the  following  resolution 
was  moved  by  Mr.  A.  E.  Kemp  and  seconded  by  Mr.  B.  E. 
Walker  : 

That   this  meeting  reaffirms   the   policy  of  the  board  in  the   direction  of  using   its 
influence   in  the  fostering  of  export  and  import  trade  by  the   Canadian  railways  and 
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seaports— Canada  for  the  Canadians.  That  the  hearty  thanks  of  this  meeting  be 
tendered  to  the  president  of  the  St  John,  N.B.,  Hoard  of  Trade,  Mr.  W.  S. 
Fisher,  for  the  very  valuable  and  instructive  manner  in  which  he  has  laid  before  us 
the   claims  of  St.  John,  N.R,  as  a  Canadian  winter  port. 

WHAT  SHIPPERS   DESIRE. 

One  of  the  members  of  the  Board  of  Trade,  who  explained 
that  he  was  a  flour  exporter,  stated  to  Mr.  Fisher  that  there  were 
a  few  matters  he  would  like  to  bring  to  the  attention  of  the  steam- 
ship companies.  The  first  was  that  unless  they  could  give  quick 
transportation  they  should  not  take  the  freight ;  also,  when  the 
stuff  was  loaded  shippers  should  be  notified.  The  steamship  com- 
panies should  be  asked,  also,  not  to  load  flour  with  chain  hoists, 
and  not  to  make  platforms  of  sack  flour  on  the  other  side  to  unload 
other  goods  over,  as  was  sometimes  done. 

Mr.    A.   E.   Kemp,   in    moving  the  resolution,    expressed    the 

thanks  of  the  Board  of  Trade  to  Mr.  Fisher.     He  said  the  tendency 

now  was  to  send  our  own   produce  via  Canadian    ports,    and  he 

thought  shippers  should  pay  more  attention  to  St.  John  as  a  winter 

port. 

a  banker's  view. 

Mr.  B.  E.  Walker,  who  seconded  the  resolution,  said  he  thought 
Canadians  had  largely  themselves  to  blame  that  more  was  not 
known  about  Canada.  There  was  no  question  as  to  the  desirability 
of  shipping  goods  via  St.  John  in  winter,  but  a  business  man  must 
get  just  as  good  terms  from  there  as  he  could  obtain  anywhere  else. 
Canada  desired  that  other  countries  should  know  her  as  one  of  the 
great  shipping  powers  of  the  world,  but  for  us  to  admit  that  we 
had  no  port  from  which  we  could  ship  goods  in  winter  was  an 
admission  that  we  could  not  hold  all  the  year  round  the  position  of 
a  great  shipping  place. 

Dr.  Parkin,  of  Upper  Canada  College,  referred  to  the  fact  that 
the  Maritime  Provinces  had  at  first  not  prospered  under  Confedera- 
tion, and  the  great  effort  St.  John  had  made  was  really  a  struggle  to 
get  out  of  the  depression  that  took  place  as  a  result  of  the  changes 


of  Confederation.  He  believed  with  Mr.  Walker  that  Canada 
would  never  be  able  to  take  her  proper  place  till  she  shipped 
goods  through  her  own  ports  all  the  year  round.  People's  views 
had  changed  very  much  lately  in  regard  to  the  value  of  St.  John 
as  a  winter  port,  and  the  results  that  would  come  from  such  a 
change  of  mind  were  well  worth  striving  for.  Dr.  Parkin  believed 
that  the  Government  should  back  up  St.  John  in  its  efforts,  and 
grant  it  as  much  assistance  proportionately  as  it  was  giving  to  Mont- 
real. The  motion  was  passed  unanimously,  and  after  Mr.  Fisher 
had  expressed  his  thanks  to  the  members  of  the  Board  of  Trade 
the  meeting  adjourned. 


NEW  GOODS. 

John  Macdonald  &  Co.  are  showing  a  special  line  of  45-inch 
victoria  lawn,  to  retail  at   10c. 

John  Macdonald  &  Co.  have  an  unusually  attractive  stock  of 
trimmings  for  fall  and  winter  costumes.  The  style  this  season 
is  for  braids  in  all  forms,  especially  tubular,  bretonne  and  her- 
cules,   and  for  loop  edge  braid  trimmings. 

The  Gault  Bros.  Co.  are  offering  several  lines  of  new  dress 
skirts  in  plain  and  brocade  lustres,  serges  and  meltons. 

Custom  and  convenience  combine  to  make  a  nice  Swiss  hand- 
kerchief a  very  suitable  Christmas  present.  Caldecott,  Burton  & 
Spence  are  clearing  out  a  choice  collection  of  these  goods,  and 
buyers  seeking  some  salable  lines  for  holiday  purposes  cannot  do 
better  than  see  these  Swiss  embroidered  handkerchiefs. 

Wyld,  Grasett  &  Darling  are  experiencing  difficulty  in  filling 
orders  for  blankets,  the  supply  being  limited  and  the  demand 
active.  Flannels  in  navy  and  grey  are  moving  well,  the  enquiry 
being  for  a  much  better  quality  of  goods  than  has  been  enquired 
for  in  the  last  few  years.  Linenette  linings  are  still  in  good  de- 
mand, with  easier  deliveries.  Comforters  and  quilts  are  meeting 
with  good  sale. 


SPRING  |898   s.   I898  SPRIN§ 


Latest  Novelties  in  Prints 

Novelties  in   Blousings 

Novelties  in  Wash  Goods 

Latest  Foreign   Productions 

These  were  secured  after  many  buyers  had  returned. 
Samples  are  now  in  Travellers'  hands.      Do  not  place  orders  until  you  have  seen  our  range. 

Laces  and  Lace  Curtains 

Have  had  our  particular  attention,  and   from  orders  already  booked  we 
are   assured    Prices  and  Styles  are  Right. 


Knox,  Morgan  &  Co. 


Hamilton,  Ont 


16 


THE  -:-  DRY  -:-  GOODS  -:-  REVIEW 


NEW  GOODS. 

THE  holiday  season  with  its  varied  demands  of  suitable  articles 
for  gifts  often  perplexes  the  merchant  what  to  provide.  He 
will  make  no  mistake  if  he  decides  to  put  on  sale  goods  of  the 
Toronto  Feather  &  Down  Co.,  Limited.  This  enterprising  company 
is  showing  down  comforters  and  fancy  cushions  which  are  perfect 
gems.     Every  dealer  should  ask  for  samples  and  quotations. 

The  Gault  Bros.  Co.  have  a  grand  assortment  of  blouse  and 
fancy  dress  silks  for  the  Christmas  trade. 

The  trade  in  shirt  waists  for  next  spring  promises  to  be  larger 
than  ever.  James  Johnston  &  Co.  are  showing  a  magnificent 
range,  comprising  all  the  latest  designs. 

S.  Greenshields,  Son  &  Co.  show  a  large  range  of  plain  cotton, 
linen  and  silk  handkerchiefs,  as  well  as  a  beautiful  selection  of 
Irish  andl  Swiss  embroidered  and  fancy  Japanese  goods,  suitable 
for  Christmas  trade. 

Caldecott,  Burton  &  Spence  are  clearing  out  all  lines  of  gents' 
furnishings  at  reduced  prices,  having  arranged  to  close  this  depart- 
ment. No  doubt  close  buyers  will  take  full  advantage  of  this 
unusual  opportunity. 

James  Johnston  &  Co.  report  a  largely  increased  business  in 
umbrellas  and  parasols  for  spring,  the  result  of  the  exceptionally  fine 
showing  they  have  in  this  line.  The  cloths  and  handles  have  been 
specially  selected  and  buyers  should  defer  purchasing  till  they  have 
seen  the  assortment  shown  by  above  firm.. 

Christmas  gifts  for  some  time  back  have  been  drifting  in  the 
direction  of  useful  as  well  as  ornamental  articles,  so  that  now  it  is 
quite  in  order  to  give  a  down  comforter  or  a  fancy  cushion  in  a 
present.  Alive  to  this,  the  Toronto  Feather  &  Down  Co.,  Limited, 
have  provided  goods  of  unexcelled  beauty,  and  as  a  result  are 
meeting  with  ready  sales. 

Amongst  special  novelties  shown  by  S.  Greenshields,  Son  &  Co. 
for  holiday  trade  are  the  new  rayes  and  gauffres  in  chiffons,  which 
can  be  had  in  all  shades  ;  the  new  embroidered  handkerchiefs, 
"Marie  Antoinette"  and  point  de  bruxelles  edges,  are  beautiful 
goods  and  are  selling  well.  The  new  designs  in  Valenciennes, 
point  de  Paris  and  oriental  laces  are  taking  well. 

Notwithstanding  the  heavy  drain  upon  their  hosiery  and  under- 
wear department,  caused  by  the  fact  that  the  firm  have  been  busy 
clearing  off  many  lines,  Caldecott,  Burton  &  Spence  have  quite  a 
lot  of  seasonable  goods  in  both  cashmere  hosiery  and  all-wool  and 
union  underwear.  The  demand  is  now  chiefly  upon  better  class 
goods,  and  this  shows  very  surely  the  fact  that  better  times  are 
come  again — come,  we  hope,  to  remain  for  many  a  year. 

S.  Greenshields,  Son  &  Co.  have  a  large  stock  of  the  "  Fairy  " 
handkerchief,  which  is  made  of  fine  cambric  printed  in  seven  fast 
colorings  by  a  patented  process.  The  "Fairy"  handkerchief  can 
be  had  in  the  following  series,  each  comprising  four  distinct  hand- 
kerchiefs illustrating  the  complete  story,  viz:  "Mother  Goose," 
"  Rip  Van  Winkle,"  "Cinderella,"  "  Red  Riding  Hood,"  "Kris 
Kringle,"  "Spring,"  "The  Carnival."  This  handkerchief  can 
be  utilized  for  decorative  purposes,  slumber  robes,  sofa  pillows,  etc., 
making  a  series  of  illuminated  stories,  attractive  and  unique. 


A  REMINISCENCE   OF    THE  QUEEN'S  JUBILEE. 

In  many  ways  the  business  community  of  the  Empire  has  taken 
part  in  the  celebration  of  the  Jubilee,  and  Jubilee  table  cloths, 
Jubilee  draperies  and  Jubilee  prints  have  been  sold  over  the  counter 
of  every  store  in  Canada.  One  of  our  cotton  mills  made  for  this 
occasion  a  finely  woven,  well-finished  cloth,  printed  with  an 
imperial  crown  design  interwoven  with  flower-garlands  ;  a  very 
pretty  effect  which  must  be  familiar  to  many  of  our  readers.  At 
the  close  of  the  present  season  the  mills  offered  the  balance  of  their 


output  as  a  job,  and  with  characteristic  enterprise  the  Alaska 
Feather  &  Down  Co.,  of  Montreal,  bought  the  whole  lot  at  their 
own  price.  They  then  made  up  the  cloth  into  their  well-known 
Puritas  comforters  and  were  enabled  to  offer  these  at  a  phenomen- 
ally low  figure.  We  learn  on  going  to  press  that  more  than  half 
the  lot  is  already  sold,  and  those  who  wish  to  get  their  share  of  this 
unique  bargain  will  do  well  to  communicate  with  this  company  at 
their  head  office,  290  Guy  street,  Montreal. 


SPECIALTIES  IN  HANDKERCHIEFS. 

James  Johnston  &  Co.  have  secured  a  large  number  of  special  lines 
in  silk  handkerchiefs,  plain  hemstitched,  embroidered  and  broche 
effects,  also  in  embroidered  and  hemstitched  lawn  and  linen  goods 
suited  for  holiday  trade.  All  these  are  now  in  stock  and  can  be 
shipped  at  once. 


CASHMERE    HOSIERY. 

W.  R.  Brock  &  Co.'s  hosiery  department  is  sho-ving  some  re- 
markable value  in  plain  and  ribbed  cashmere  hosiery.  Their  latest 
hit,  "The  Winner,"  a  seamless  line  of  good  weight,  to  retail  at 
25c,  has  proved  that  it  was  well  named. 


LEATHER     BELTS. 

The  leading  American  leather  houses  are  showing  a  very  large 
range  of  novelties  in  plaids  and  other  fancy  effects.  Also  many 
pretty  ideas  suitable  for  bicycle  wear.  Boulter  &  Stewart  have  a 
complete  line  of  these  in  latest  styles. 


•6WA  M  S<; 


THE    TAMMANY    TERRAPIN    AND    THE    CITY    TURTLE. 

Tammany  Terrapin — "  Waal,   Brother  Turtle,  we're  in  together.     We'll   make  a 
good  thing  of  it  for  ourselves — and  friends      Eh  ? 

City  Turtle — "  Speak  for  yourself,   Brother  Terrapin.     Over  here  we  have  an  old- 
world  prejudice  in  favor  of  honesty." — From  Punch. 

[This  cartoon  indicates  English  opinion  of  the  Tammany  victory  in  New 
York,  and  the  view  of  municipal  integrity  taken  in  London.] 
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We  want  your 


Spring  '98  Order,  Please 


For  rich,  handsome  Dress  Goods  ! 
For  medium  priced  Dress  Goods  ! 
For  low  priced,  cheap  Dress  Goods  ! 


ALSO 


For 


High-Glass,  Medium  and  Cheap  Silks, 

VVE  HAVE  a  range  of  novelties  to  show  you  in  Blacks,  Fancy  Blacks, 
Half  Mournings, 

ALSO   IN 

PLAIN  AND  FANCY  DRESS  GOODS  AND  SILKS 

That  will  bring  trade  to  you. 

With  our  range  of  Dress  Goods  and  Silks  in  your  store 

You  will  control 

The   Dress  Goods  and   Silk  trade  of 


We  have  shown  handsome  ranges    of  dress  goods   for  years  past,  but  never  anything 
approaching  our  display  for  Spring,  1898 

Our  Travellers  will  be  on  their  respective  routes  at  usual  time. 

If  you  want  any  novelties  for  Xmas  trade  in  Belts,  Silk   Handkerchiefs,  flotto  Hand= 
kerckiefs,  Pochettes,  Handkerchief  Satchets,  etc.,  send  your  order  in  at  once,  please. 

BROPHY,  CAINS  &  CO. 

23  St.  Helen  Street.  MONTREAL 
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AMERICAN   SHIRT   WAISTS. 

WHAT    IS    GATHERED    AS    TO    MATERIALS,  COLORINGS,   STYLES,    ETC. 

THE  Canadian  trade  will,  it  is  said,  see  a  good  deal  of  United 
States  shirt  waists  this  year.  Crerand's  Cloak  Journal  says 
of  the  American  makes  that  the  materials  for  shirt  waists  for  the 
coming  season  will  be  simpler  in  form,  more  durable  in  texture  and 
more  serviceable  as  articles  of  dress  than  were  those  of  last  year. 
Percales,  both  domestic  and  imported,  so  far  show  in  the  lead, 
with  ginghams,  also  of  home  and  foreign  make,  a  good  second. 
Madras,  lawns  and  warp  welts  are  also  in  the  list,  and  in  about  the 
order  named. 

Colorings  are  extremely  variegated.  Plaids  and  Roman  stripes 
are  undoubtedly  the  principal  feature  ;  but  the  colors  and  combina- 
tions in  which  they  appear  are  not  within  the  power  of  ordinary 
description.  They  must  be  seen  to  be  appreciated,  and  to  be  liked 
or  disliked  as  the  case  may  be.  Flowered  designs  are  still  found, 
especially  on  many  of  the  cheaper  goods,  while  bars  or  stripes  with 
vine-like  figures  entwined  form,  in  several  instances,  a  very 
attractive  design.  As  a  general  thing  the  figures  are  small  and 
neater  than  have  heretofore  been  in  vogue,  although  flaring  effects 
enough,  both  in  stripes  and  other  designs,  may  be  found  to  satisfy 
the  tastes  of  seekers  after  the  most  pronounced  novelties. 

Styles  are  as  yet  in  embryo.  Waists  are  shown  with  collars  and 
cuffs  non- detachable,  and  of  the  same  material  as  the  main  part  of 
the  garment,  while  detachable  white  cuffs  and  collars  still  show 
prominently  on  many  of  the  better  class  of  goods.  The  blouse 
pattern  is,  as  was  to  be  expected,  the  one  most  generally  followed, 
although  modifications  and  adaptations  of  it  have  been  used  with 
exceedingly  good  taste  and  commendable  results.  The  Russian 
blouse,  handsome  and  desirable  as  it  is,  is  little  calculated  for  utili- 
tarian purposes.  Its  fastening  on  the  side  from  shoulder  to  belt, 
and  its  very  full  draping  in  front  render  it  a  troublesome  article 
of  apparel  for  everyday  use  in  the  home,  although  admirably 
adapted  to  make  a  desirable  appearance  on  the  street.  Modifica- 
tions of  this  and  the  ordinary  blouse  are  made  with  the  usual  shirt 
front,  or  with  simply  more  than  the  accustomed  fullness  in  the  busts 
of  the  waists  heretofore  worn.  Many  are  ornamented  with  rows  of 
small  tucks  or  ruffles  running  horizontally,  or  otherwise  arranged  to 
create  a  pleasing  effect. 

Sleeves  follow  the  general  tendency  of  the  times,  and  are 
smaller  than  those  of  last  season.  With  the  usual  fullness  at  the 
shoulders,  the  majority  seem  to  slope  gradually  to  the  waist  with- 
out the  usual  bulge  above  the  elbow  and  the  tightness  below  it. 

Novelties  there  will  be,  of  course,  and  many  of  them  ;  but  the 
above  is  a  simple  outline  of  the  shirt  waist  for  '98,  as  it  is  now  pre- 
paring for  the  trade. 

The  trade  will  open  in  earnest  about  the  first  or  middle  of 
December,  when  nearly  all  the  houses  will  have  their  men  on  the 
road,  and  when  more  definite  information  may  be  gleaned  as  to  the 
probable  trend  of  the  market.  There  is  no  one  so  wise,  or  so  dog- 
matic, at  present  as  to  assume  to  know  what  direction  the  popular 
fancy  may  take.  That  can  only  be  learned  by  actual  contact  with 
the  people,  and  till  they,  the  final  arbiters  of  fashion  and  trade, 
shall  decide  just  what  suits  them,  no  mortal  man  can  do  more  than 
to  watch  and  wait.  The  market  is  lull  of  goods,  the  trade  is  almost 
ready  for  business,  and  all  are  now  awaiting  the  judgment  of  the 
public  on  the  vast  array  to  be  submitted  for  its  approval,  before 
jumping  in  and  securing  their  share  of  the  patronage  most  surely 
awaiting  some  of  them. 


kindred  articles  are  sold.  Warrants  for  the  arrest  of  department 
store  folks  who  violate  these  ordinances  will  be  issued  shortly,  it  is 
said,  and  charges  against  them  will  be  pushed  with  vigor.  The  fine 
for  violating  the  ordinance  is  from  $25  to  $200.  The  C.C.B.M.P.A. 
is  very  much  in  earnest.  The  department  store  folks  continue  to 
violate  the  ordinances  on  bargain  days  and  all  the  time.  They 
declare  that  the  so-called  laws  "  will  not  hold  water." 


WILL    ADOPT    THE    CASH    SYSTEM. 

T.  P.  McGillicuddy,  general  merchant,  Harriston,  Ont.,  has 
decided  to  adopt  the  cash  system,  and  he  announces  it  in  the  fol- 
lowing pointed  manner,  in  a  local  paper  : 

On  the  first  day  of  December  next,  we  will  change  our  system  of 
doing  business,  put  away  ali  books,  sell  only  for  cash  or  produce, 
and  are  thoroughly  convinced  that  it  will  be  more  profitable  for  our 
customers  as  well  as  for  ourselves.  A  storekeeper  must  have  the 
same  prices  for  everybody  or  he  will  be  continually  getting  into 
trouble.  If  he  charges  the  credit  customer  more  than  the  cash  cus- 
tomer, he  will  offend  him  and  lose  his  trade,  therefore  he  must 
charge  the  same  prices  to  the  one  who  pays  in  one  month,  one  or 
two  years,  or  the  one  who  never  pays,  and  it  is  impossible  for  him 
to  do  justice  to  his  cash  customers.  His  profits  must  necessarily  be 
large  enough  to  pay  running  expenses,  interest  on  the  accounts  he 
carries  in  his  books,  and  to  cover  his  bad  debts.  We  know  from 
experience  that  the  great  majority  of  the  people  of  Harriston  and 
surrounding  country  are  strictly  honest,  will  pay  for  everything  they 
get,  and  any  storekeeper  will  never  lose  a  cent  by  selling  to  them 
on  credit.  But  those  are  the  people  who  have  everything  to  gain 
and  nothing  to  lose  by  buying  for  cash  and  getting  their  goods  at 
the  lowest  prices.  Every  town  and  country  have  their  dead  beats, 
and  every  business  man  doing  a  large  credit  business  will  have  bad 
debts.  Where  does  the  money  come  from  that  makes  up  for  bad 
debts  ?  Do  you  honest  people  ever  think  of  that  ?  You  are  the 
people.  When  you  pay  your  bills,  or  buy  goods  for  cash,  you  pay 
for  the  bad  debts  the  storekeeper  makes.  You  are  working  hard  to 
pay  for  what  the  lazy,  worthless,  extravagant  dead  beat  eats  and 
wears.  After  the  first  of  December  our  customers  will  pay  no  high 
prices — will  pay  nobody's  debts.  We  will  buy  and  sell  for  cash, 
keep  down  expenses,  and  give  them  such  good  values  that  they  will 
find  it  to  their  advantage  to  pay  the  cash  and  deal  with  us  as  in  the 
past. 


CANADIAN  ROAD  HEADS  THE  LIST. 

Railway  earnings  in  Canada  for  the  month  of  October  were  most 
remarkable  in  some  respects,  the  increase  in  those  of  the  C.P.R. 
being  larger  than  those  of  any  other  railway  system  on  the  North 
American  continent. 

The  earnings  of  this  railway  were  $2,784,000,  against  $2,091,- 
000  in  October  of  1896,  an  increase  of  $693,000,  or  a  little  over 
33  per  cent.  The  next  largest  increase  was  $197,000  behind 
the  C.P.R.,  namely,  the  Missouri  Pacific  system,  its  gain  being 
$496,000. 

The  earnings  of  the  Grand  Trunk  increased  $17,704,  the  figures 
being  $2,359,461  against  $2,341,757  in  October  of  last  year. 

The  earnings  of  the  C.P.R.  for  the  ten  months  of  the  year  were 
$19,180,330  against  $16,791,040  the  same  period  last  year,  and 
those  of  the  G.T.R.  $19, 108,868  and  $18,811,769  respectively. 

These  figures  require  no  comment. — Canadian  Grocer. 


WAR  ON  THE  DEPARTMENT  STORES. 

The  Cook  County  Business  Men's  Protective  Association  of 
Chicago  some  time  ago  induced  the  City  Council  to  pass  two  ordi- 
nances. They  prohibit  the  sale  of  meats  and  provisions  and  wines 
and  liquors    in    the   same    establishment  in  which   dry  goods  and 


K.  ISHIKAWA  AND  CO. 

For  Christmas  trade  this  firm  of  Japanese  importers  have  a 
stock  of  good  lines  in  silk  handkerchiefs  and  mufflers.  The  hand- 
kerchiefs are  in  plain  and  fancy  silks,  initials,  to  retail  at  25,  35 
and  50c.  The  mufflers  are  in  fancy  and  plain  black  silk,  to  retail 
at  75c,  $1  and  $1. 50. 

Orders  are  numerous  for  the  new  Japanese  matting,  and  dealers 
report  it  a  good  thing  to  handle.  Qualities  to  retail  at  15c.  (there 
is  not  much  of  this  left),  20,  25,  35  and  50c.  are  to  be  had. 
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What  is  the  MM.  Silcotton  } 


i 


T  is  the  latest  and  most  beautiful  product  for  Crochet  and 
Knitting.  It  looks  like  Silk  and  makes  just  as  HAND- 
SOME WORK.  DO  NOT  FAIL  to  be  one  of  the  first  to 
put  this  line  into  your  stock. 

ask  your  jobber  for  it.      *^  It  will  REVOLUTIONIZE  the  fancy  work  of  Canada. 

100-yd.  Spools. 

Full  range  of  beautiful  colors. 

ASK     F"OR 


M.  &  K.   SILCOTTON 

M.&K.    EMBROIDERY   COTTON 

M.  &  K.   KNITTING   COTTON 

M. &  K.   LENNOX  CROCHET   CORD 

VICTORIA   CROCHET   THREAD 


TAYLOR'S   EMBROIDERY   RINGS 
TAYLOR'S   O.K.    HOSE  SUPPORTERS 
TAYLORS   WORTH   SKIRT    EXTENDERS 
MARLBOROUGH   DRESS  STAYS 

Etc.        Etc.        Etc. 


White    for    Particulars   of   SILCOTTON. 


ROBERT   HENDERSON   &   CO. 


Sole  Agents  for  Canada. 


323  St.  James  St.,  MONTREAL 


tt 


Samples  of   the   POPULAR 

Maritime"  Wrappers 


are  now  out  for 


Collars,  Cuffs 
Shirt  Bosoms 

-  -  Waterproof . . 


and 


Wait  for  us  .  . . 

Will    call    upon   you    in    good   time 
for  early  delivery. 

In  the  meantime 

do    not    forget    Fall    sorting. 

▼▼▼▼▼▼▼▼ 

The  Maritime  Wrapper  Co.  Limited 

Ontario  Agent  WOOdStOCk,     N.B. 

J.    H.    Parkhill,    46  Toronto  Arcade,  Yonge  St.,    TorOfltO. 


5) 


"LINEN" 

"INTERLINED 

"RUBBERINE" 

"VULCANITE'' 

"CAMBRIC 


Only  the  best  materials  used  in  their  manufacture. 
Up  to  date  in  every  respect  and  guaranteed  su- 
perior to  any  produced. 


The  A.  B.  MITCHELL  CO. 

16    SHEPPARD    STREET 

Agent  : 

Duncan  Bell,  Montreal.        ^^ — TORONTO 
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CHRISTMAS  IDEAS  IN  THE  WINDOWS. 

IF  NOVELTY  is  desired,  and  it  certainly  is  more  desirable  at  this 
season  than  any  other  time  of  the  year,  something  in  the  way 
of  a  moving  display  is  most  successful,  and  is  not  hard  to  produce. 
A  stand  of  toys,  a  Christmas  tree,  or  anything  of  that  kind,  can  be 
made  to  revolve.  A  winter  scene  is  very  appropriate  for  Christmas, 
and  this  can  be  enlivened  by  having  children  coasting  down  a  hill. 
This  can  be  arranged  by  a  window  trimmer  who  is  of  a  mechanical 
turn  of  mind. 

A  coasting  scene  was  exhibited  by  a  shoe  store  last  year  that 
proved  a  great  drawing  card,  and  was  so  cleverly  gotten  up  that 
many  were  unable  to  fathom  its  mechanism.  The  figures  in  the 
scene  appeared  as  sliding  down  the  hill  and  walking  up,  and  it  was 
a  puzzle  to  many  how  they  were  made  to  mount  and  dismount  from 
their  sleds.  The  figures,  of  course,  disappeared  at  the  bottom  of 
the  hill  and  again  at  the  top.  An  investigation  would  have  led 
to  the  discovery  that  there  were  two  sets  of  figures  fastened  to  two 
bands.  One  set  comprised  the  coasters  and  the  other  those  walk- 
ing up  the  hill,  the  dress  of  the  latter  being  an  exact  duplicate  of 
the  former,  so  that  the  same  person  seemed  to  be  making  the 
descent  and  ascent. 

A  farm  yard  scene  is  one  that  will  attract  a  great  deal  of 
attention. 

One  of  the  best  displays  symbolic  of  Christmas  that  appeared 
last  year  was  a  representation  of  the  three  wise  men  from  the  east. 
They  were  dressed  in  the  costumes  of  those  times,  and  were  point- 
ing to  a  star  on  a  canvas  in  the  rear  of  the  window.  The  star  was 
of  some  translucent  material,  and  a  light  behind  it  heightened  the 
effect,  especially  at  night.  On  the  canvas  also  was  painted  a  desert 
scene,  in  which  several  camels  appeared.  The  sides  of  the  window 
were  filled  in  with  handkerchiefs  in  the  design  of  a  star. 

The  old  woman  of  "  Mother  Goose  "  fame,  who  lived  in  a  shoe 
and  had  such  a  numerous  family,  can  be  worked  very  successfully 
for  a  holiday  novelty  trim.  These  figures  can  be  wax,  and  be 
made  to  move  by  some  mechanical  device,  if  so  desired,  or  they 
can  be  the  genuine  article,  a  large  boy  being  dressed  as  the  old 
woman,  and  some  small  boys  as  the  troublesome  children.  This 
latter  alternative  is  not  very  warmly  recommended,  for  it  is  likely 
to  result  in  "  horse  play  "  that  will  result  in  no  good  advertising  for 
the  store. 

A  "horn  of  plenty  "  can  be  used  for  the  centre-piece  in  a  dis- 
play of  toys.      Out  of  it  can  be  pouring  toys,  story  books,  etc. 

Handkerchiefs  are  worthy  of  a  special  effort  in  the  show  win- 
dows at  this  time.  They  are  capable  of  being  worked  into  some 
beautiful  designs.  A  ship  can  be  made  or  entirely  covered  with 
handkerchiefs.  A  church  or  cathedral,  either  an  exterior  or  interior 
view,  can  be  taken  for  a  model,  and  most  striking  effects  attained 
by  the  use  of  colored  glass  and  lights. 

A  display  that  received  much  favorable  comment  last  year 
consisted  of  a  dongola,  bedecked  with  incandescent  lights  and 
bunting,  in  which  a  lady  was  seated  playing  a  guitar.  A  gondolier 
stood  in  the  stern  plying  his  oar,  and  invisible  machinery  gave 
the  gondola  a  rocking  motion.  Fancy  needlework  was  exhibited 
in  the  window. 

The  close  of  the  football  season  and  the  rivalry  of  the  different 
educational  institutions  and  the  athletic  clubs  has  given  rise  to  the 
display  of  college  and  club  colors  in  the  show  windows.  These  are 
usually  accompanied  with  one  or  several  features  of  football  teams 
or  some  particular  stars  of  the  gridiron.  In  displaying  colors  it  is 
a  wise  precaution  to  see  that  no  mistakes  are  made.  The  supporters 
of  the  different  teams  take  it  almost^  as  an  offence  if  the  wrong 
color  or  the  wrong  shade  is  given  as  that  of  their  college  or  club. 


In  one  of  the  windows  of  a  shoe  store  is  hung  a  large  sign  read- 
ing :     "  Ezy  Footing." 

Sporting  goods  are  being  displayed  a  great  deal  now.  They 
are  doubly  appropriate  because  it  is  hunting  season  and  holiday 
season  when  this  class  of  goods  is  bought  for  Christmas  gifts. 

"Mighty  November  Unloading"  was  the  text  of  the  November 
sale  of  a  large  department  store.  These  words  headed  all  the 
advertisements,  and  were  printed  on  a  card  which  was  pasted  on 
the  front  glass  of  each  show  window. 

A  wax  figure  representing  a  Scotchman  dressed  in  the  costume 
of  his  native  country  was  the  centre-piece  in  a  window  of  Scotch 
plaid. 

Price  tickets  illustrated  with  pictures  clipped  from  current  thea- 
trical magazines  are  used  in  some  of  the  leading  shoe  stores. 

Displays  of  blankets  are  very  essential  now,  as  the  weather 
grows  colder.  They  are  a  hard  display  to  make  look  well,  but 
there  are  small  points  which,  if  observed,  will  greatly  improve  the 
display.  For  instance,  around  the  blankets  that  are  rolled  up  it  is 
well  to  place  one  or  two  bands  of  ribbon.  Some  delicate  colors, 
such  as  pink  and  blue,  are  best  if  the  blankets  are  light,  and  most 
of  them  seen  in  displays  are. 

Last  week  was  the  week  of  the  flower  show,  and  gave  the 
opportunity  for  the  stores  to  use  flowers,  both  in  the  windows  and 
about  the  interior  of  the  store,  to  an  unusual  extent.  Chrys- 
anthemums were  used  the  most,  and  in  color  they  frequently  har- 
monized perfectly  with  the  silks,  ribbons  or  drapings  of  the  display. 

Mirrors  are  coming  more  into  use  in  shoe  windows.  They  are 
placed  in  the  panels  of  a  permanent  background,  and  in  connection 
with  nickel  fixtures  give  the  window  a  fine  appearance,  and  greatly 
enhance  the  effectiveness  of  a  display. — Chicago  Dry  Goods  Re- 
porter. 

REORGANIZATION    IN   THE   HOSIERY    DEPARTMENT. 

John  Macdonald  &  Co.  are  thoroughly  reorganizing  the  hosiery 
section  of  their  business,  and,  as  they  are  buying  in  very  large 
quantities  for  cash,  they  will  henceforth  be  in  a  position  to  fill  all 
orders  for  these  goods  promptly,  as  they  propose  to  make  this  a 
special  feature.  Their  advertisement  on  the  last  page  of  this  issue 
is  worthy  of  careful  perusal. 


WHITE    LACE  CURTAINS. 

W.  R.  Brock  &  Co.,  anticipating  that  there  would  be  a  demand 
for  white  lace  curtains  during  November  and  December,  cabled  for 
repeats  of  popular  lines  and  prices,  which  are  now  in  stock,  and 
any  order,  whether  by  traveler,  letter  or  telephone,  can  be  exe- 
cuted without  any  delay. 


NEW    GOODS. 


Brophy,  Cains  &  Co.  ask  the  indulgence  of  their  friends  for  a 
few  days,  when  further  shipment  of  belts  of  all  kinds  will  be  to 
hand.  The  demand  has  been  so  great  that  lines  were  sold  up  in 
no  time.  They  have  just  received  something  new  in  colored 
elastic  belts,  and  these  are  to  be  divided  up  with  other  orders  when 
desired. 

"  We  don't  call  ourselves  '  gents'  furnishers,'  but  we  get  there 
just  the  same,"  say  Brophy,  Cains  &  Co.  "Our  cashmere  socks 
for  fall  have  set  people  talking,  and  we  believe  we  have  excelled 
them  in  spring  weights.  We  show  six  lines  to  retail  at  25c,  and, 
of  course,  the  full  range  of  prices  besides.  In  balbriggan  under- 
wear, too,  we  are  'right  there'  and  would  merely  ask  you  to  see 
our  No.  146,  all  sizes,  34  to  46,  to  retail  at  50c.  up.  We  con- 
trol this  line  and  stand  by  it.  Each  article  is  stamped  with  our 
trade  mark  ;  other  prices,  of  course,  are  good,  but  there  is  only  one 
No.  146." 
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CELLULOID 

COLLARS,  CUFFS 
AND  SHIRT  BOSOMS 


Made  in  Three  Qualities 


Linen  Interlined  Waterproof, 
Linenized  Waterproof 
and  Waterproof .  .  .  TR 


j    Look  for  this 


MARK 


Take  no  other. 
BEST    ON    THE     MARKET. 

Write  for  Handsome  Illustrated  List  of  Styles, 
Qualities  and  Sizes. 


MILLER  BROS.  dr>  CO. 

MANUFA  CTURERS, 

30-38  Dowd  Street,  MONTREAL 

Toronto   Branch 

G.      B.     FRASER,     Agent,         3  Wellington  Street  East 
'  o  '  Toronto,  Ont. 
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For  forty-two  years 
— since  the  founding 
of  the  house  —  the 
name 

J.  &  J.  Taylor 

has  been   a  synonym 

for  everything  that  is 

reliable  in  the  line  of 

Fire  and  Burglar 
Proof  Safes.  .  .  . 
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TOG  OH  TV £ IV CCO 


Before  you  leave  for  the  Klondike  buy  a  Sleeping  bag.  It  covers  you  from  head  to 
foot,  and  keeps  out  the  cold  and  wet.  They  are  strong,  well-made,  waterproof,  and  roll  up 
into  small  space.      Extra  clothing  can  be  packed  in  them. 

Old  Miners  and  Prospectors  who  have  used  Sleeping  Bags  would  not  think  of  doing 
without  one. 

Prices  range  from  $5.50  to  $15.00,  depending  upon  material  and  quality,  but  all  are 
wind  and  waterproof. 

Samples  may  be  seen  ":<u        ^t 

flillichamp,  Coyle  &  Co. 

43  Bay  Street,  TORONTO,  Ont. 
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MODERN    SHOPPING    IN    BIG   CITIES. 

EEN  SHOPPING?"  the  handsome  woman  was  asked  as 
she  rushed  into  the  dining  room  for  luncheon.  "  You  look 
as  if  you  had  hit  on  a  bargain." 

"No  bargain,  but  I've  done  a  staving  morning's  work,"  was 
the  answer.  "I'm  ever  so  many  more  dollars  in  than  when  I 
started  out." 

"  Dollars  in  ?  That  is  a  queer  way  to  shop.  What  have  you 
been  doing  ? ' ' 

"  Taking  things  back.  You  know  those  salt-holders  of  mine 
that  you  admired  at  the  cottage  this  summer  ?  Well,  I  cleaned 
them  up  and  took  them  back  to  B.'s  and  got  my  money  back  for 
them." 

"  But  you  had  used  them  all  summer  ? " 

"Yes,  I  know,  but  I  was  tired  of  them,  and  next  summer  I  can 
get  new  ones." 

"  Didn't  they  ask  you  when  you  bought  them  ?  " 

"  Of  course,  but  I  said  I  couldn't  remember,  I  bought  so  many 
things.  Then  they  examined  them,  found  there  wasn't  anything 
out  of  the  way,  and  gave  me  the  cash  for  them.  You  know  I 
don't  remember  the  very  day  I  got  them  ;  it  was  late  in  February 
some  time." 

"And  this  is  November  ?  " 

"  Yes,  but  they  weren't  hurt  a  particle,  and  now  somebody  else 
can  have  the  pleasure  of  using  them.  That's  the  way  to  keep 
things  stirring.  What  are  you  laughing  at?  Just  wait  until  you 
hear  all.  You  know  that  piece  of  plum-colored  velvet  with  the 
pinkish  tinge  ?" 

"  Yes,  you  were  going  to  have  a  waist  made  of  it." 

"Well,  I  won't  have  any  waist  made  of  it  now.  It's  gone. 
Here  is  the  money  for  it— six  yards  at  $4  a  yard,  #24." 

"  Have  you  taken  that  back,  too  ?" 

"Yes  ;  hateful,  staring  thing,  I  was  sick  of  it,  I  had  had  it  so 
long.     But  for  a  while  I  thought  I  wouldn't  be  able  to  get  rid  of  it." 

"  How  long  is  it  since  you  bought  it?" 

"Three  years.  Each  winter  something  happened  to  prevent 
my  having  it  made  up,  and  now  the  money  is  of  a  great  deal  more 
use  to  me." 

"  Where  did  you  buy  it?  " 

"  I  don't  know.  That's  the  funny  part.  I  just  racked  my 
brains  trying  to  remember,  but  I  couldn't,  and  the  original  wrap- 
ping paper  had  disappeared,  because  I  kept  the  velvet  out  loose  in 
the  tray  of  my  trunk  so  as  not  to  crush  it.  I  took  it  to  one  store  and 
they  said  they  never  had  had  any  like  it.  I  told  them  it  was  a 
remnant  and  that  I  thought  I  got  it  there  ;  but  they  said  they  were 
sure  I  was  wrong.  I  then  brought  it  home,  and  sent  Maria  out 
sample  hunting.  She  went  to  fifteen  stores  and  got  stacks  of 
samples.  At  last  I  found  a  piece  exactly  like  it,  and  I  took  it  to 
that  store  myself.  I  had  forgotten  whether  I  gave  $3. 50  or  $4  a 
yard  lor  it,  but  they  said  it  was  $4,  and  gave  me  the  full  amount." 

"  And  do  you  think  you  really  had  bought  it  at  that  store  ?  " 

"  No,  it  was  from  G.'s.  I  never  was  in  the  other  store  in  my 
life,  but  they  are  nice  people,  and  I  mean  to  deal  with  them  in  the 
future.  Now  I'm  going  to  put  $  10  to  this,  and  get  a  braided  blouse 
with  fur  down  the  front." 


&  Co.,  who  have  built  a  fine  warehouse  and  mantle-making  estab- 
lishment on  York  street,  near  the  corner  of  Wellington  street  west, 
may  remove  there  early  in  the  year. 


FIRMS  MOVING. 

Two  Toronto  firms  now  on  Bay  street  are  thinking  of  moving 
the  first  of  the  new  year.  The  Merchants  Dyeing  and  Finishing 
Company  (Caldecott,  Burton  &  Spence),  may  move  to  a  fine  ware- 
house on  Front  street  east,  next  door  to  Gowans,  Kent  &  Co.,  and 
near  The  Dry  Goods  Review  office.     Messrs.  S.  F.  McKinnon 


A    VALUABLE     NEEDLE. 

THE  following  story  is  told  by  an  English  paper  :  "  It  is  diffi- 
cult for  us  of  the  present  generation  to  realize  the  privations 
of  the  pioneers  who  first  went  to  Canada,  the  straits  to  which  they 
were  at  times  reduced  from  lack  of  articles  now  as  common  arj 
water  and  air,  and  the  preposterous  value  they  often  set  upon  them. 

"An  aged  resident  of  Fitzroy,  Ontario,  recently  said  that  he 
well  remembered  the  time  when  there  was  but  one  darning  needle 
in  that  country  and  the  only  mill  was  a  day's  journey  distant. 

"One  day  Mrs.  Dickson,  who  chanced  to  have  temporary 
possession  of  the  darning  needle,  and  had  it  carefully  stuck  to  her 
apron  in  a  holder,  set  off  to  the  mill  with  a  bag  of  grain  laid  on  the 
back  of  a  horse.  The  good  lady  had  a  rough  road  to  travel,  and 
unfortunately  lost  the  darning  needle. 

' '  This  was  really  a  public  calamity  in  Fitzroy.  Nearly  20  house- 
wives depended  upon  that  darning  needle  for  repairing  socks  and 
other  coarse  mending.  It  passed  from  one  log  house  to  another, 
by  special  messenger,  and  every  woman  had  the  use  of  it  one  day 
in  three  weeks.  Another  darning  needle  could  not  be  procured 
nearer  than  Perth,  a  matter  of  50  miles  away. 

"  Tidings  of  the  disaster  which  had  befallen  Mrs.  Dickson  soon 
spread,  and  on  the  following  morning  a  dozen  women,  some  of 
them  accompanied  by  their  children,  and  some  by  their  husbands, 
turned  out  to  search  three  miles  of  forest  path. 

"  It  seemed  to  be  a  well-nigh  hopeless  task,  but  keen  eyes  were 
bent  upon  every  portion  ot  the  highway,  and  at  length  one  little 
girl  espied  it.     /**) 

"A  great  shout  was  raised,  and  the  good  news  was  carried 
along  the  line  of  searchers,  The  party  returned  home,  and  the 
rejoicing  in  the  newly  settled  Fitzroy  that  day  was  great." 


JUDGMENT  IN  A  BUSINESS  CASE. 

AT  WINNIPEG,  Nov.  24,  Judge  Bain  delivered  judgment  in 
Whitla  vs.  Phair.  The  plaintiffs,  R.  J.  Whitla  &  Co.,  sued 
defendant,  who  formerly  carried  on  business  at  Fort  Francis,  to 
recover  $3,296  due  to  them  for  notes  given  and  goods  supplied. 
Plaintiffs  were  also  holders  of  notes  of  defendant  indorsed  to  them 
by  Thompson,  Codville  &  Co.,  J.  W.  Peck  &  Co.,  and  J.  H.  Ash- 
down.  They  sued  for  these  amounts  also,  so  that  their  total  claim 
was  $7,259.  Defendant  alleged  he  owned  a  mining  location  near 
Rat  Portage,  and  that  at  a  meeting  of  his  creditors  it  was  agreed 
that  they  spend  $1,000  in  developing  the  mine  and  should  accept  a 
half  interest  in  it  in  discharge  of  defendant's  indebtedness.  The 
creditors  took  hold  of  the  mine  and  a  company  was  formed  with  the 
object  of  working  it,  but  after  some  time  the  parties  interested 
decided  not  to  go  on  with  it  ;  and  before  the  action  was  commenced 
the  creditors  came  to  the  conclusion  and  notified  the  defendant  that 
the  mine  was  not  likely  to  be  valuable  and  that  they  would  not 
accept  the  half  interest  in  it. 

His  lordship,  in  delivering  judgment,  held  that  there  had  not 
been  a  satisfaction  and  discharge  of  the  defendant's  indebtedness, 
and  that  as  defendant  had  failed  to  establish  the  defence  he  set  up, 
the  plaintiffs  were  entitled  to  judgment  for  $7,259.45,  the  amount 
sued  for,  with  the  interest  that  the  parties  agreed  upon.  Mr.  Hag- 
gart,  Q.C.,  and  Mr.  Whitla,  for  plaintiffs  ;  Mr.  Patterson  and  Mr. 
Howard  for  defendant. 


In  velveteens  the  D.  McCall  Co.,  Limited,  are  showing  a 
splendid  assortment,  including  emeralds,  royals,  purples,  coquelicot, 
myrtles.     Every  attention  given  to  letter  orders. 
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James  Johnston  &  Co. 


WHOLESALE 
DRY    GOODS 


MONTREAL 


WE  will  pass  into  stock  from  day  to  day  from 
the   ist  of   this  month  a  number  of 
Leading  Lines  for  the  Xmas  Trade,  too 
numerous  to  name,  but  every  de- 
partment  will   be  well    repre- 
sented. 

See  our 
Travellers. 


CROWDS  OF 
SHOPPERS 

Would  throng  your  store,  buying  and  carry- 
ing off  yards  of  Dress  Goods  that  arc  now  unsale- 
able, if  you  would  only  have  them  dyed. 

It  does  not  cost  a  great  deal  to  have  such  goods  dyed  in  the  very  best 
manner.  It  does  not  cost  nearly  as  much  as  you  will  make  over  the  present 
value  of  the  goods.  The  most  desirable  fabrics  sometimes  cannot  be  sold  on 
account  of  their  color. 

We  remedy  this.  We  are  careful,  finished,  expert  dyers.  We  make 
dyed  goods  like  new.      We  finish  Dress  Goods,  and  guarantee  no  shrinkage. 

R.  PARKER  8t  CO. 


HEAD     OFFICE    AND    WORKS, 


787-791    Yonge  Street,  TORONTO 
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TORONTO 


W.  R.  BROCK  &  CO. 

Assorting  Trade... 

To  meet  seasonable  wants  we  have  kept 
every  department  well  up  with  imports 
from  "Europe,"  purchases  from  United 
States  and  Home  buying. 


1898 


Spring  Forecast... 


Without  any  desire  to  create  the  feeling 
that  the  "tide  has  completely  turned," 
we  may  safely  take  courage  and  prepare 
ahead  for  an  improved  trade. 


Samples  for  Assorting  and 

Spring  Placing  Business 

now  on  the  road. 


We  ask  for  our  Representa- 
tives the  usual  courtesy 
from  our  Friends. 


W.  R.  Brock  &  Co.  -  Toronto 
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The  MacLean  Publishing  Co.,  Limited 

Trade  Newspaper  Publishers, 

AND 

Fine  Magazine  Printers. 


JOHN  B.  MacLEAN, 
President. 


HUGH  C.  MacLEAN, 
Treasurer. 


Toronto, 26  Front  St.  West. 

Telephone  2148 

Montreal,  -         -         -  Board  of  Trade  Building. 

Telephone  1255 


London,    Eng. 


Subscription,  $2.00. 


86  Fleet  Street,  E.C. 


Published  the  First  of  each   Month. 


MONTREAL  AND  TORONTO,  DECEMBER,  1897. 


WHEN     WRITING    ADVERTISERS 

PLEASE  MENTION  THAT  YOU  SAW 

THEIR  ADVERTISEMENT  IN  THIS  PAPER 


RETAILERS  IN  LARGE  CITIES. 

IT  is  quite  true  that  the  big  department  stores  are  fierce  competi- 
tors of  the  regular  trade.  They  are  reaching  out  to  do  business 
in  the  most  remote  country  districts.  Their  catalogues  go  any- 
where this  side  of  the  North  Pole,  and  if  they  could  reach  the 
neighboring  planets  they  would  certainly  go.  In  addition  to  these 
greedy  efforts  to  take  away  the  country  merchant's  trade  from  him, 
the  smaller  dry  goods  stores  in  cities  are  generally  believed  to  be 
disappearing.  As  Aaron's  rod  swallowed  up  the  rods  of  Pharaoh's 
magicians,  the  big  store  is  credited  with  gradually  gobbling  up 
these  smaller  establishments  in  the  same  city  that  used  to  do  a 
thriving  business  and  make  money. 

No  doubt  there  has  been  concentration.  Vet,  we  are  not  so 
sure  that  a  man  who  copies  the  best  methods  of  the  department 
store,  selects  a  good  situation,  buys  and  sells  for  cash,  cannot  suc- 
ceed in  a  large  city.  There  are  flourishing  stores  which  all  the 
competition  in  the  world  cannot  wipe  out.  More  than  that,  there 
are  merchants  who  seem  to  expand  their  business  right  under  the 
very  noses  of  the  big  concerns.  How  is  this  done  ?  Is  it  a  secret 
art  beyond  the  power  of  the  average  merchant  to  acquire  ?  There 
are  instances  in  point.  Take  the  case  of  Mr.  Charles  Coatsworth 
whose  stcre  is  in  the  east  end  of  Toronto.     Mr.    Coatsworth    is, 


without  doubt,  a  capable  man,  yet  he  would  probably  deny  that 
there  was  any  mystery  in  bis  success.  It  is  just  the  result  of  care- 
ful buying,  cash  sales,  honest  dealing,  enterprise  and  the  confi- 
dence of  the  public.  The  store  is  on  the  corner  of  Parlia 
street  and  Wilton  avenue  and  therefore  at  some  distance  from  the 
centre  of  the  city.  The  frontage  has  had  to  be  doubled,  and  on 
Saturday  nights  extra  help  is  hired  to  wait  on  customers.  The 
store  has  got  the  reputation  of  selling  as  cheaply  as  do  the  depart- 
mentals.     Thus,  trade  grows  and  the  merchant  prospers. 

With  every  sympathy  for  those  town  and  country  merchants  who 
suffer  from  unfair  city  competition,  we  must  say  that  the  remedy  is 
largely  in  their  own  hands.  While  seeking  legislative  aid  to  pre- 
vent department  stores  from  illegal  methods,  if  any  such  can  be 
proved,  let  the  merchant  meanwhile  promptly  take  steps  to  copy  the 
legitimate  practices  of  his  competitors.  Buy  goods  for  cash  and 
sell  them  for  cash.  That  is  the  first  element  for  achieving  success. 
Make  the  store  as  attractive  inside  and  out  as  is  possible.  Dress 
the  windows.  Be  scrupulously  fair  and  square  in  every  transaction 
with  customers.  Visit  the  markets  as  often  as  convenient  and 
keep  thoroughly  posted  on  what  is  going  on  in  the  dry  goods  trade 
of  Canada. 


TRY  FOR  HIGHER  PRICES. 

ON  the  most  moderate  estimate  of  the  present  business  situa- 
tion, trade  is  undeniably  better  all  over  Canada.  We  have 
not  hitherto  said  much  on  this  subject,  because  all  the  booming  and 
blustering  in  the  world  will  not  move  trade  up  a  single  peg.  Over- 
estimating the  revival  of  business  leads  to  over-buying  by  mer- 
chants that  is  always  unfortunate.  For  this  reason  we  prefer  to  be 
sparing  in  the  supply  of  magnificent  predictions  of  a  future  that 
may  never  come. 

But  trade  being  really  better,  what  is  the  chief  use  merchants 
should  make  of  the  improved  conditions  ?  Not,  surely,  to  increase 
the  turnover  so  much  as  to  enlarge  the  margin  of  profit.  You  may- 
have  a  yearly  turn-over  of  $40,000  and  still  be  thousands  in  the 
hole.  The  point  is  to  push  better  goods,  those  on  which  there  is 
a  profit.  The  other  way  means  dwindling  profits,  growing  embar- 
rassments and  ultimate  insolvency. 

For  goodness  sake,  then,  don't  let  us  utilize  the  revival  of  trade 
to  boom  cheap  goods.  When  times  are  bad  and  people  are  short 
of  cash,  they  often  mistakenly  insist  on  having  cheap  lines.  You 
cannot  get  a  price  out  of  a  man  who  hasn't  the  money  ;  as  the  old 
saying  has  it,  you  cannot  extract  grease  from  a  stone.  But  when 
times  improve  and  peopie  are  more  hopeful,  and  have  more  ready 
money  and  are  beginning  to  consider  quality  as  well  as  price,  then 
is  the  chance  for  a  merchant  with  a  head  on  his  shoulders  to  en- 
courage good  goods.  The  merchant  who  feels  the  impulse  of  im- 
proved trade  and  goes  on  with  the  cheap  mania,  as  heretofore,  is  a 
man  who  ought  to  retire  from  business.  He  might  do  to  replace 
the  wooden  figure  outside  of  a  cigar  store,  or  be  a  howling  success 
as  a  vendor  of  peanuts  at  the  street  corner.  For  ordinary  success- 
ful business  he  is  not  fitted  at  all. 

Get  a  better  price  for  your  goods,   or  revival  in    trade  means 
nothing  at  all  to  you. 
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WHAT'S    UP  WITH  PREFERENTIAL  TRADE  ? 

THE  REVIEW  favors  preferential  trade  between  Great  Britain 
and  her  colonies  because  it  is  the  policy  which  promises  to 
bring  prosperity  to  every  class  in  the  community.  Some  people 
say  it  cannot  be  obtained.  That  may  be  ;  but  it  is  certainly  worth 
trying  for,  and  if  the  Dominion  Government  are  not  making  every 
possible  effort  to  promote  this  policy  they  are  not  doing  their  plain 
duty. 

It  is  being  said  that  Sir  Wilfrid  Laurier,  when  in  England, 
declined  an  offer  for  preferential  trade.  The  Toronto  Globe,  in 
explanation,  says  that  the  offer  made  in  London  by  Mr.  Chamber- 
lain, the  Colonial  Secretary,  to  the  Colonial  Premiers  was  an  offer 
based  on  complete  free  trade  between  Britain  and  her  colonies  and 
a  tariff  against  the  rest  of  the  world.  The  Globe  has  inside  infor- 
mation on  official  subjects,  and  its  statement,  we  have  no  doubt, 
was  made  in  absolute  good  faith  and  may  ultimately  turn  out  to  be 
correct.  It  is  still,  however,  officially  unconfirmed.  If  true,  we 
are  inclined  to  think  that  the  Canadian  Premier  could  hardly  pro- 
mise at  once  to  wipe  out  all  the  duties  en  British  goods.  The  loss 
of  revenue,  to  say  nothing  of  the  revolution  in  trade,  would  be 
large.  To  make  up  the  $y, 000,000  or  $8,000,000  of  national 
revenue  now  derived  from  duties  on  British  goods,  heavy  taxes 
would  have  to  be  placed  on  business  companies,  merchants  and 
farm  lands.     We  doubt  if  Canada  is  prepared  for  this. 

But,  meantime,  the  facts  are  in  doubt.  The  official  statement 
issued  by  Mr.  Chamberlain  shows  that  he  spoke  of  the  difficulties 
in  the  way  of  an  Imperial  preferential  arrangement,  but  no  mention 
was  made  of  its  being  on  a  free  trade  basis.  Then  Mr.  Chamber- 
lain went  on  to  suggest  that  a  Royal  Commission  should  be  issued 
to  investigate  the  question.  That  offer,  we  submit,  should  have 
been  accepted.  Enquiry  would  have  brought  out  a  valuable  array 
of  facts,  and  upon  the  evidence  thus  adduced  we  could  all  have 
made  up  our  minds.  Sir  Wilfrid  Laurier  is  an  able  man,  but  he  is 
a  lawyer.  Lawyers  have  a  notion  that  they  know  everything.  In 
matters  of  trade,  however,  they  are  profoundly  ignorant.  There 
are  some  business  men  in  the  Ministry,  like  Messrs.  Fielding  and 
Paterson,  and  a  question  of  this  kind  should  be  left  largely  to  them. 
If  the  offer  of  a  commission  to  investigate  the  possibilities  of  prefer- 
ential trade  is  still  open  it  should  be  accepted  by  our  Government 
and  an  enquiry  set  on  foot.  That  much  the  country  will  accept. 
When  Parliament  meets  the  whole  question  will  be  discussed,  and 
the  mystery  which  now  enshrouds  the  facts  will  be  cleared  away. 

In  the  interval  Sir  Wilfrid  Laurier  has  been  down  at  Washing- 
ton. The  politicians  at  Washington — with  whom  are  not  to  be 
confounded  the  people  of  the  United  States — usually  get  the  credit 
of  being  a  set  ot  sharks.  Sir  Wilfrid  probably  thinks  they  cannot 
trap  so  clever  a  man  as  he  into  a  one-sided  treaty.  In  this  belief 
he  may  be  quite  correct,  but  it  is  just  as  well  not  to  be  too  sure. 
To  get  ahead  of  the  Washington  politicians  you  have  to  get  up  very 
early  in  the  morning  ;  in  fact,  it  is  usually  wise  to  stay  up  all  night, 
and  even  then  it  would  be  risky  to  banjc  too  heavily  on  your 
superior  acuteness.  If  the  Americans  want  a  trade  treaty  with 
Canada  they  can  propose  one.  Canada  has  done  the  proposing 
for  over  thirty  years  with  no  results.  It  is  time  to  call  a  halt  in  this 
cowardly  scramble   tor  a  business  that  has  been  repeatedly  and 


forcibly  declined  to  us.  No  merchant  pursues  that  sort  of  policy  in 
his  own  business,  and  he  does  not  want  the  Government  of  his 
country  to  do  so  either. 

MERCHANTS    AND    POLITICS. 

THERE  are  signs,  here  and  there,  that  merchants  are  growing 
tired  of  giving  up  valuable  time  to  the  game  of  politics.  A 
short  time  ago  the  Toronto  politicians  wanted  Mr.  W.  R.  Brock  to 
be  a  candidate  in  the  bye-election  that  has  just  taken  place  in  tha. 
city.  Influential  deputations  urged  him  to  enter  the  field,  but  he 
declined  emphatically  and  decidedly,  and  seems  to  have  replied 
that  he  was  a  business  man,  not  a  politician,  and  intended  to 
devote  his  time  to  business. 

Anxious  as  The  Review  is  to  see  business  men  in  Parliament 
and  to  have  public  affairs  administered  in  a  plain,  common-sense, 
business  way,  we  cannot  blame  Mr.  Brock  for  refusing  to  enter 
Parliament.  The  fact  is  that  politics  to-day  demand  something 
more  than  time  ;  they  force  a  man  to  become  part  of  a  huge 
machine  which  administers  patronage  in  the  interests  of  the  few 
favored  ones.  The  expensiveness  of  elections  has  been  greatly 
increased  during  the  last  ten  years,  owing  to  the  growth  of  gangs  of 
ward  heelers  who  have  to  be  paid  their  expenses  instead  of  doing 
the  work  for  nothing.  When  a  party  is  in  power  the  offices  are 
parcelled  out,  not  with  the  efficiency  of  the  man  and  the  public 
interest  as  the  first  consideration,  but  according  to  the  amount  ol 
"pull"  you  have  in  the  general  scramble.  This  is  one  of  the 
most  disgusting  phases  of  politics.  Is  a  man's  grandmother's 
nephew's  second  cousin  a  Catholic  or  a  Presbyterian  ;  is  he  a 
defeated  candidate  ;  is  he  a  flat  failure  in  every  walk  of  life  ;  is  he 
lazy  and  incompetent,  but  needy  ?  These  are  vital  considerations  in 
determining  the  choice  of  the  politicians. 

No  objection  can  be  reasonably  made  to  a  party  appointing  its 
own  friends  to  public  offices,  but  the  selections  should  fall  to  com- 
petent men,  not  to  worn-out  hacks  and  ward  heelers  or  unsuitable 
men  with  a  "  pull." 

GOOD    ADVICE. 

IN  the  will  of  the  late  Hon.  Hiram  Black,  legislative  councillor 
for  Nova  Scotia,  who  died  not  long  ago,  there  occurred  some 
sensible  advice  to  bis  children  He  urged  them  to  protect  and  care 
for  their  mother  while  she  lived  and  then  to  assist  and  defend  each 
other.  The  will  went  on  :  "Be  temperate,  industrious  and  care- 
ful about  getting  into  debt.  Try  and  prepare  yourselves  for  and 
get  started  in  the  profession  or  calling  in  life  which  best  suits  your 
inclinations.  Always  be  careful  to  maintain  a  good  character.  .  . 
.  .  Always  remember  that  you  have  to  rely  on  your  own  exertions 
to  gain  a  living  and  a  position  in  the  world.  Keep  out  of  politics, 
but  vote  as  you  think  best  for  the  country's  interests."  There  is 
something  very  striking  in  these  parting  counsels  from  an  oldfathei 
to  his  children,  and  there  is  the  ring  of  sound  sense  and  morality 
about  them.  Not  the  least  remarkable  is  the  advice  to  "  keep  out 
of  politics."  It  is  quite  evident  that  the  old  legislative  councillor 
had  seen  enough  of  the  ways  of  politics  to  consider  a  warning 
necessary. 

Many  men  who  used  to  be  tied  to  party  politics  are  now  break- 
ing loose.  They  are  ready  to  vote  intelligently  and  with  vigilance, 
but  to  be  the  serfs  of  the  heelers  is  a  little  more  than  they  feel 
equal  to.     This  is  especially  true  of  business  men. 
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USE   OUR    OWN    PORTS 

THE  visit  of  Mr.  W.  S.  Fisher,  president  of  the  St.  John  Board 
of  Trade,  to  western  Canadian  cities  and  his  addresses  to 
business  men  at  those  points  was  a  good  move.  It  serves  to  bring 
home  to  us  all  the  wisdom  of  using  our  own  ports.  A  report  of 
Mr.  Fisher's  Toronto  speech  appears  in  this  issue,  and  ought  to  be 
read  by  every  importing  merchant.  The  case  he  makes  out  for  the 
Canadian  route  is  a  strong  one.  There  is  no  sentiment  about  it  at 
all.  It  is  a  pure  matter  of  business.  There  is  money  in  Canadian 
pockets  by  the  up-building  of  the  Canadian  route.  The  freight 
rates  are  favorable,  and,  therefore,  it  is  a  clear  case  for  merchants 
to  divert  their  freights  from  other  routes  to  our  own.  There  are,  of 
course,  national  considerations  at  the  bottom  of  the  movement,  but 
that  is  not  sentiment.  It  is  to  our  interest  to  make  Canada  pros- 
perous, and  when  one  has  to  decide  between  one's  brother  and  an 
outsider — the  circumstances  being  the  same  in  both  cases — would 
one  not  naturally  trade  with  one's  own?  It  should  not  be  felt, 
therefore,  that  this  development  of  Canadian  steamship  lines  means 
antagonism  to  foreigners  or  is  an  appeal  to  cheap  patriotism.  Simple 
business  sense  is  the  real  factor  in  the  matter. 

Portland  is  in  the  United  States,  while  St.  John  and  Halifax 
are  in  Canada,  and  it  seems  a  decided  mistake  to  prefer  the  foreign 
to  the  domestic  ports  when,  as  Mr.  Fisher  says,  the  rates  are  favor- 
able Away  back  in  the  sixties,  and  even  in  the  seventies,  we  were 
dependent  upon  a  foreign  port  for  winter  shipments.  When  the 
Reciprocity  Treaty  was  abrogated  by  Congress  in  1866,  and  the 
union  of  the  provinces  took  place,  the  construction  of  the  Inter- 
colonial Railway  was  begun.  But  several  years  elapsed  before  the 
road  was  ready,  and  the  long  land  haul,  with  the  rates,  proved  an 
obstacle  to  shipments  that  way.  Now  things  are  different.  The 
long  land  haul  remains,  but  freights  are  low,  and  the  privilege  en- 
joyed by  Canada  of  bringing  goods  via  the  United  States  in  bonded 
cars  has  been  threatened  by  Congress.  The  sooner  we  work  up 
an  entirely  Canadian  route  the  better  and  the  safer.  We  want  no 
interruption  to  business  by  politicians,  foreign  or  domestic. 

Exactly  why  the  Congressional  politicians  want  to  interfere  with 
shipments  to  Canada  via  the  United  States  is  not  easy  to  see.  We 
pay  their  railways  for  carrying  the  goods.  The  business  is  not  done 
on  the  free  pass  system.  If  the  suspension  came  suddenly — as  it 
would  certainly  do,  for  politicians  have  that  way  of  acting  in  trade 
matters — and  goods  were  on  the  road  out,  our  importers  would  be 
awkwardly  caught.  They  would  have  themselves  to  blame,  how- 
ever. If  they  will  go  on  importing  by  Portland  and  New  York  they 
must  run  the  risk  of  the  bonded  goods  privilege  being  done  away 
with. 


A    SHOPPING    WEEK. 

THOSE  who  have  visited  Boston,  smiled  at  the  narrow  streets 
and  at  the  air  of  old-world  solemnity  about  the  city,  are  com- 
pelled to  admit  that  in  retail  dry  goods  stores  the  place  is  right  up 
to  date.  The  merchants  there  have  been  booming  a  shopping 
week ;  excursion  rates  were  obtained  of  the  railway  companies  and 
organization  set  on  foot  to  draw  into  the  city  all  the  purchasers 
possible  from  the  surrounding  districts  and  states.  The  idea  is  good 
and  looks  enterprising.  The  plan  is  being  worked  out  as  The 
Review  goes  to  press  and  we  have  not  heard  what  success  attended 


this  Bostonian  effort  to  catch  some  of  the  fish  that  stray  into  the  New 
York  net.  Incidentally,  too,  it  may  divert  trade  from  the  country 
towns  and  villages,  and  this  the  latter  will  not  like.  But  we  are  in 
an  age  of  competition.  The  city  stores  want  to  concentrate  busi- 
ness in  large  centres.  The  town  merchants  want  to  keep  it  where 
it  belongs — at  home.  The  struggle  will  go  on  and  no  merchant  or 
trade  paper  can  prevent  it.  What  can  be  done,  however,  in  jus- 
tice to  both  city  and  country  trade  is  to  see  that  each  gets  its  own 
legitimate  share  of  what  is  going.  By  knowing  what  is  taking 
place  among  other  merchants,  what  ideas  are  new,  what  have  been 
tried  elsewhere,  and  a  host  of  other  things,  the  merchant  can  learn 
how  to  reap  the  best  harvest  from  his  opportunities. 


THE     PRIVILEGES    OF    BANKS. 

As  we  have  said  before,  the  banking  interest  will  do  well  not  to 
intervene  in  preventing  the  passage  of  an  insolvency  law. 

At  present  they  take  care  to  get  ample  security  for  money  lent 
to  merchants.  It  happens  often  that  when  an  embarrassed  mer- 
chant is  compelled  to  assign  the  bulk  of  the  assets  are  held  by  the 
banks.  That  is,  in  the  case  of  failures  of  wholesale  firms.  The 
retailers'  creditors  are  usual  ly  the  wholesalers,  and  the  banks  are 
precious  careful  to  see  that  the  jobbers,  and  not  themselves,  are  the 
losers.  The  consequence  is  that  in  business  to-day,  with  ordinary 
prudence  in  management,  the  banks  stand  to  lose  nothing.  They 
are  protected  up  to  the  hilt. 

But  the  question  may  be  raised,  are  not  banks  and  wholesalers 
pretty  much  on  a  par  in  this  matter,  the  wholesaler's  commodity 
being  goods,  while  the  bank's  commodity  is  money  ?  As  the  bank 
gets  less  interest  on  its  money  than  the  wholesaler  gets  on  the  goods 
he  sells,  the  bank  may  be  thought  less  happily  situated.  Not  by 
any  manner  of  means.  The  bank  is  buttressed  by  laws  that 
enable  it  to  trade  in  money  and  credit  with  security.  It  is  allowed 
to  issue  paper  notes — promises  to  pay — which  pass  for  money  and 
thus  earn  interest  for  the  bank.  There  is  a  monopoly  in  Canadian 
banking  which  makes  it  the  most  profitable  and  safest  of  invest 
ments. 

NO    BOOM. 

THE  improvement  in  business  is  most  certainly  assured,  but  we 
do  not  anticipate  anything  in  the  nature  of  a  "boom,"  nor 
indeed  are  we  anxious  to  see  it.  What  we  want  and  what  we  may 
expect  and  confidently  look  forward  to  is  a  steady  increase  in  trade 
and  a  demand  for  better  qualities  in  all  makes  of  goods  and  a  cor- 
responding decline  in  the  cheap  trash  which  has  been  flooding  the 
markets  for  seasons  back  and  giving  satisfaction  to  no  one,  from  the 
manufacturer  down  to  the  consumer,  its  only  recommendation 
being  its  cheapness. 

In  evidence  that  this  is  the  state  of  the  case  as  far  as  the  dry 
goods  trade  is  concerned,  we  cite  W.  R.  Brock  &  Co.,  who  state 
that  for  years  back  they  cannot  remember  such  an  October  or 
November.  The  sorting  business  has  been  continuous,  in  fact 
certain  lines  of  goods  ordinarily  plentiful  and  generally  jobbed  at 
the  end  of  the  season  or  carried  over  to  the  next,  have  been  so 
scarce  that  it  has  been  impossible  to  fill  all  orders,  and  a  feature  in 
this  connection  is  that  almost  without  exception  it  is  the  better  class 
of  goods  that  is  wanted. 

The  same  firm  say  that  this  is  also  very  noticeable  with  regard  to 
orders  for  spring  in  dress  goods.  They  have  only  had  their  samples 
out  for  a  comparatively  short  time,  and  have  already  been  obliged 
to  reorder  a  number  of  lines,  all  of  which  are  amongst  the  best  and 
most  expensive  goods  of  their  range — which  they  regard  as  a  rule 
as  risky  stock  and  generally  not  ordered  till  late  on  in  the  season. 
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HINTS    TO    RETAILERS. 

SOME    PRACTICAL    SUGGESTIONS    REGARDING    THE 
HOLIDAY    TRADE    AND   STORE   MANAGEMENT. 

By  a  Head  Clerk. 

THE  season  for  Christmas  trade  is  at  hand,  December  being 
a  month  when  every  man.  woman  and  child  are  out  looking 
for  presents,  and  most  of  them,  especially  women  and  children, 
visit  nearly  all  the  stores  in  their  city  or  town  before  purchasing. 
The  one  who  uses  his  customers  well  and  keeps  the  best  goods 
is  the  one  who  reaps  the  reward  during  the  busy  holiday  season 
and  for  months  afterwards,  when  Christmas  rushes  are  over  and 
forgotten. 

There  are  many  things  to  be  done  before  the  rush   comes,  and 
which  must  be  done  quickly,  for  the  time  is  short. 


How  are  you  going  to  display  all  the  beautiful  novelties  you 
have  ?  What  kind  of  an  impression  is  the  interior  of  your  store 
going  to  have  upon  the  shoppers  ?  Will  it  be  suggestive  of  Merry 
Christmas,  or  present  the  same  old,  ordinary  appearance,  as  if  you 
had  not  got  in  any  new  stock  ? 


Look  back  upon  the  years  you  have  been  in  business  and  see 
what  changes  have  taken  place,  or  what  you  have  seen  happen  in 
other  stores,  and  try  to  make  some  improvement  upon  them,  so 
that  people  cannot  say  that  you  are  going  behind  the  times  instead 
of  going  forward.  You  know  that  the  world  over  is  making  vast 
strides  in  decorating,  and  if  you  are  to  be  counted  as  an  up-to-date 
merchant,  you  must  do  the  same. 


Here  is  a  department  in  which  "  Christmas  goods  "  are  sold. 
It  looks  lovely.  Nothing  has  been  spared  to  bring  it  to  the  point. 
There  are  lots  of  pretty  things.  The  clerks  are  busy  and  happy 
looking.  But  right  across  the  passage  nothing  has  been  done. 
"Why?"  It  is  a  staple  goods  department.  The  merchant 
thought  it  was  no  use  in  bothering  with  it.  Shoppers  do  not  want 
staples.  They  are  looking  for  novelties,  and  he  reasoned  that  it 
was  of  no  use  to  spend  any  of  his  valuable  time  in  studying  out 
some  plan  for  decorating  that  department.  This  is  where  he  has 
made  a  great  mistake.  Although  people  do  not  want  very 
much  from  this  department,  if  it  were  in  keeping  with  other  parts 
of  the  store  it  would  not  only  give  the  place  a  brighter  appear- 
ance, but  it  would  draw  customers  at  least  to  inspect  the  goods, 
and  in  many  cases  it  would  result  in  sales.  Then  you  must 
remember  that  a  great  many  people  care  more  about  something 
that  is  useful  for  presents  than  they  do  for  ornaments. 


Have  everything  properly  marked  and  ticketed  and  see  that  all 
stock,  forward  and  reserve,  is  kept  in  such  good  order  that  you 
could  put  your  hand  on  any  one  thing  in  the  dark.  It  saves  time 
and  prevents  mistakes.  Do  not  imagine  that  your  regular  clerks 
know  the  price  of  every  article  and  where  to  find  it,  that  they  can 
keep  an  eye  on  the  extra  help  at  all  times  and  assist  them  on  every 
occasion.  You  want  your  experienced  salespeople  to  help  you  run 
the  business,  not  to  wait  on  new  and  possibly  inexperienced  clerks. 


lines  you  intend  as  leaders.  You  can  have  your  advertisements 
more  than  half  prepared  beforehand.  No  man  can  write  an  ad. 
that  is  worth  reading  if  his  mind  is  distracted  by  a  thousand  and 
one  other  things. 

Have  as  much  aisle  and  counter  room  as  possible  during  the 
holiday  rush.  This  does  not  mean  to  tear  down  part  of  your  store 
and  rebuild  it  ;  it  means  place  the  busy  departments  judiciously 
through  the  store.  Do  not  have  a  handkerchief  counter  on  one 
side  of  the  aisle  and  a  fancy  goods  department  or  some  attractive 
holiday  department  directly  opposite.  Do  not  have  your  busy 
departments  bunched  at  one  end  of  the  store  and  quiet  ones  at 
another.  It  is  a  sure  way  to  take  from  them  whatever  trade  they 
might  get,  and  unnecessarily  inconvenience  the  shopper  who  wants 
to  buy  your  Christmass  goods. 

Do  not  crowd  the  passages  with  bargain  tables  unless  you  have 
loads  of  room.  Better  to  remove  them  altogether  from  the  more 
crowded  sections  and  put  them  in  other  parts  where  they  will  really 
do  more  good. 


Do  not  put  your  most  attractive  line  at  the  entrance  of  your 
store  and  block  your  whole  place.  The  better  place  for  it  would 
be  nearer  the  centre.  Do  not  be  afraid  that  it  will  be  overlooked. 
People  hunting  for  Christmas  goods  do  not  forget  to  take  in  your 
whole  store.     In  fact,  they  look  anywhere  and  everywhere. 


It  is  well  not  to  keep  customers  waiting  for  change  or  for  their 
parcel  to  be  tied  up.  Have  competent  cashiers  and  parcel  wrap- 
pers, and  have  enough  of  them  so  that  they  can  handle  it  without 
trouble.  There  is  nothing  that  customers  dread  more  than  to  have 
to  wait  for  their  change  or  bundle,  and  there  is  nothing  which  an 
up-to-date  merchant  likes  more  to  boast  about  than  that  his  buyers 
do  not  have  to  wait,  or  are  not  inconvenienced  in  any  way.  The 
store  is  for  their  pleasure. 

Be  very  strict  in  regard  to  mistakes  which  at  this  busy  season 
are  so  liable  to  happen.  Insist  that  each  clerk,  after  writing  down 
the  article,  amount  purchased  and  address,  read  it  over  to  the 
buyer.  If  this  be  strictly  observed,  there  need  not  be  any  reason 
for  making  mistakes. 


If  another  merchant  runs  you  down  in  his  advertisement,  and 
makes  all  sorts  of  untrue  statements  about  you,  do  not  pay  any 
attention  to  him.  You  could  not  have  a  better  advertisement. 
People  know  your  goods  and  they  know  whether  he  is  telling  the 
truth  or  not.  At  any  rate,  it  will  be  the  means  of  bringing  them  to 
your  store  to  inspect  the  goods  out  of  curiosity,  if  nothing  else. 


Now  is  the  time  to  make  your  price  card  and  window  signs. 
You  know  pretty  well  what  you   are  going   to    display  and   which 


The  Alaska  Feather  &  Down  Co.  are  of  the  opinion  that  nothing 
could  be  nicer  for  a  Christmas  present  than  a  silk  or  satin  covered 
down  quilt,  and  are  showing  some  pretty  ideas  in  this  line. 

W.  R.  Brock  &  Co.  report  a  special  purchase  of  towels  in  hucks 
and  damasks.  These  are  goods  made  for  a  very  large  concern  in 
Chicago  which  were  not  ready  until  after  the  Dingley  bill  came  into 
force  and  were  thus  barred  out  of  the  States.  W.  R.  Brock  &  Co. 
were  accordingly  able  to  buy  them  at  a  great  reduction.  They  will 
have  them  in  stock  during  this  month  and  give  their  customers 
the  advantages  of  the  reduction  in  price. 
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AR    C 


onccrn    of    Canada. 


Alaska  Feather  &  Down 
Company,  Limited 

Dedpillows  and    Bolsters, 

^^ushions,   ^^osies,  ^^omforters, 

L/own  {Juilts.     A  few  cases  left  of  that  French  Sateen  job. 

fciderdown    IVIuffbeds  for  furriers, 

f"eathers,    r"ibre,    Taney  ^^ushions,    rootmuffs, 

GUY  ST.,  290,  Montreal 

Hair   IVIattresses, 

Interlaced   Mair    IVIattresses, 

Oubilee   {Juilts  (a  limited  quantity  of  this  exceptional  job 
still  on  hand), 

IViondike  Sleeping  Dags, 

%m anatus   Lamb's   Wool  ^^omforters, 

IVIoss    IVIattresses    IVIade  in    IVIontreal, 


|^|ew  and    |^|obby  designs  in   ^Juilts  and  ^^ushions, 

^^utfits  for  miners.      A  complete  outfit  for  $i  75.     Write 
^^  for  particulars. 


parti 

Datent  Felt  Mattress  $15,  full  size.     The  best  stores  keep 
them.     Write  for  trade  discounts. 

\3uilts, 

JViffled  v#usbions.      rmecovering   Uown   \Juilts.* 

^^anitary  Pads  for  children  and  invalids, 

I  ea-Cosies,  covered  and  uncovered, 

I  pholstered  Springs.      The  best  hotels  in  Canada  use  our 
^^  springs. 

w  elvet  Cushions, 

WHOLESALE  ONLY 

■Vpect  every  reader  of  this  advertisement  to  remember  that 

^^         the  A  B  C  of  success  in  the  bedding  line  is  to  handle 

the  goods  of  the  wide  Awake  Bedding  Concern. 

■  ukon  Caps  and  Hoods  (lined  with  eiderdown). 
^Lero  (not  far  from  it),  the  time  to  push  Alaska  Brand  goods. 


KyVyyyVyyyyyyyyvvyVVVV^VVyV1|nnrK 

I  Black  Broche  Silk ! 

»         BLACK  PEAU-DE-SOIE        J 

m  « 

I  Black   Radzimir  | 


BLACK  LUXOR 


!  Black  Satin  ! 


■ 
i 
m 
m 

I  WILLIAM  AGNEW  &  CO.  I 


305  and  305a  St.  James  St. 


i 


MONTREAL 


KAAAAAI^AAAAAJMUtAAAAAAAAAAAAAAAK 


Perrin's  Gloves 


PERRIN  FRERES  &  CIE. 

7  Victoria  Square,  MONTREAL. 


Manufacturers 

and  .  . 
Importers  of 


Kid  Gloves 


of  ail  Styles 

and  .  . 
Qualities  .  . 


Our  travellers  are   now  out  with  new  samples 
for  Spring  trade. 
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MEN'S  FURNISHINGS. 

JAMES  JOHNSTON  &  CO.  present  a  more  extensive  range  in 
gentlemen's  ties  than  they  have  ever  shown.  All  the  latest 
shapes  and  newest  designs  and  materials  are  to  be  found  in  their 
assortment;  the  prices  in  all  the  lines  are  right  and  range  from  the 
cheapest  to  the  finest  goods  made. 

SPRING   NECKWEAR. 

By  kindness  of  Mr.  Brais,    of  Glover   &    Brais,    who   has  just 
returned  from  Europe,  after  an  absence  of  several  months,  during 
which  he  visited  the  principal  cities  of  Great  Britain,    France  and 
Germany  in  search  of  novelties  in  men's  furnishings,  The  Review 
has  been  shown  the  firm's  latest  additions  to  their  spring  samples. 
Foremost    amongst   these  is  the     "Distingue"    four-in-hand, 
which  may  be  fairly  called  a  new  departure  in  ties.     In  making  it 
the  necessary  proportions  of  a  tie  have  been 
^|"^|  studied,  and  this,  combined  with  the  extreme 

^  M  fullness  of  the  material,  make  it  easy  for  the 

&)v>    ^K  /;  veriest    novice  to   tie   a   neat   and    shapely 

£  knot.     It  is  made  in  all  varieties  of  shades, 

and    may    be  retailed   at   a   very   reason- 
able figure. 

The  ' '  Laurier  ' '  bow 
is  another  specialty.  It 
is  what  Mr.  Brais  termed 
"an  essentially  Parisian 


are  double  wrist  bands,  which  fit  tightly  and  keep  the  arms  dry, 
and  a  double  covering  for  the  chest.  It  will  be  offered  to  the 
trade  in  the  course  of  a  few  weeks. 


"  Loie. 


*'  Depute.' 


Swell.' 


"  Distingue." 

tie,"  and  resembles  in  every  particular  a  hand-tied  bow.  It  also 
mav  be  obtained  in  various  shades,  and  retails  at  75c. 

The  "  Loie  "  and  "Depute  "  ties  both  have  special  features  of 
their  own,  and  will  likely  prove  salable  novelties. 

As  we  have  previously  remarked,  dark  backgrounds  prevail  in 
next  season's  ties,  while  black  and  broken  checks  are  another 
marked  feature.  It  is  noticable  that  green  is  again  the  fashionable 
color,  not  only  .in  ties,  but  in  all  kinds  of  men's  furnishings,  such 
as  underwear,  half -hose  and  even  rubber  coats.  Bright  colors  and 
striking  contrasts,  however,  are  popular  also. 

Glover  &  Brais  have  secured  the  entire  production  of  satin  ties 
in  pin  dot  and  bird's  eye  spot  patterns,  which  will  be  offered  at 
figures  that  allow  of  their  being  retailed  at  50c.  New  effects  in  De 
Joinville  scarfs  and  Windsor  scarfs  for  ladies  in  check  effects,  with 
woven  ends,  are  other  novelties. 

They  are  also  importing  a  special  brand  of  rubber  coat  called  the 
' '  Safe  Under."  It  is  a  stylish  and  gentlemanly  coat,  and  is  made  in 
qualities  to  suit  all  classes  of  custom,  retailing  from  $6  to  $12.  It 
may  be  obtained  in  black,  speckled  brown  and  fancy  tweed. 
Samples  will  be  sent,  in  reply  to  mail  orders,  about  the  end  of 
January. 

A    NEW    PATENT    SHIRT. 

Tooke  Bros.,  of  Montreal,  have  entered  at  the  Dominion  patent 
office  a  shirt  to  be  known  as  the  "  Klondyke."   The  special  features 


Mr.  Robert  C.  Wilkins'  combination  of  rubberized  duck,  lined 
with  mackinaw,  in  jackets  and  pants,  for  the  Klondike,  is  meet- 
ing with  much  success. 


W.  R.  Brock  &  Co.  carry  a  large  line  of  men' sand  boys'  braces 
in  their  men's  furnishing  department.  "Snap"  and  "Bargain" 
are  two  leaders  that  are  cut  fine  and  consequently  quick  sellers. 


Tooke  Bros,  are  offering  some  excellent  values  in  neckwear  for 
Christmas  trade.  Dealers  who  require  goods  of  this  description  will 
do  well  to  write  them. 

W.  R.  Brock  &  Co.  have  just  passed  into  stock  a  large  ship- 
ment of  men's  neckwear,  imported  specially  for  the  Christmas  and 
holiday  trade.  The  latest  productions  of  the  London  market  in 
puffs,  knots,  derbys,  bows,  etc.  All  good  value,  correct  shapes, 
good  selling  patterns. 


Men's  and  boys'  sweaters  in  navy,  cardinal  and  black,  have 
been  in  great  demand  the  past  month.  W.  R.  Brock  &  Co.  have 
just  received  several  cases  of  sweaters,  containing  all  sizes,  colors 
and  prices. 


Wyld,  Grasett  &  Darling  report  a  special  call  for  full  dress 
requirements  of  all  kinds.  White  bows  are  much  worn,  with  either 
pointed  or  square  ends,  and  of  medium  size.  Full  dress  shirts, 
with  9-inch  bosom,  open  front  and  back,  and  with  one  button  hole, 
are  favorite  style  now  worn.  Such  shirts  are  called  for  with  either 
cuffs  or  bands.  White  kid  gloves,  with  two  buttons  in  various 
qualities,  are  much  called  for.  The  umbrellas  in  greatest  demand 
are  those  with  steel  rods  and  crooked  handles  with  metal  trim- 
mings. These  are  shown  with  gloria,  levantine  and  silk  covers. 
There  is  a  special  demand  for  cashmere  and  silk  mufflers  in  plain 
black  and  navy,  shepherd  checks  and  small,  neat  patterns  in  both 
light  and  dark  brown.  This  firm  is  offering  in  men's  cashmere 
half  hose  with  seamless  feet  a  range  of  values  much  better  than 
heretofore,  owing  to  the  change  in  duty. 


NEW  GOODS. 

SF.  McKINNON  &  CO.  have  just  added  to  their  stock  a  large 
•   shipment  of  black,  cream  and  white  silk  laces  from  two  to 
four  inches  wide  ;  scarce  goods. 

The  D.  McCall  Co.,  Limited,  are  able  to  meet  the  requirements 
of  the  trade  in  shirred  chiffon;  they  have  large  stock  on  hand. 

S.  F.  McKinnon  &  Co.  are  showing  fine  values  in  plaid  silks, 
suitable  for  blouse  waists. 

We  learn  that  the  D.  McCall  Co.,  Limited,  have  good  assort- 
ment in  shot  taffetta  silks.  They  give  every  order  prompt  and  care- 
ful attention. 

S.  F.  McKinnon  &  Co.  are  convinced  that  they  have  the  largest 
and  best  assorted  stock  of  plain,  black  and  colored  ribbons  in  the 
trade,  and  invite  buyers  to  look  at  them. 

The  D.  McCall  Co.,  Limited,  have  a  splendid  assortment  in 
chiffon  frilling.  The  demand  continues  for  this  line.  They  for- 
ward all  orders  without  delay. 

In  addition  to  the  special  lines  of  embroidered  silk  handker- 
chiefs, Brophy,  Cains  &  Co.  have  just  received  a  few  lines  of  em- 
broidered motto  lawn  handkerchiefs  for  Christmas  trade,  to  retail 
at  from  5c.  They  will  be  pleased  to  send  sample  dozens  on 
application. 
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DO   YOU 
SELL 


Ready=Made 

-J-  vj»  »J»  v#»  v§-   vj»  «K»  «f»  «V»   .A.  >A»  .A.    »f»  tA»  «T»  »}*  **•  •#<  *f»  •#•  •#•  vf»  *T»  «T»  3» 

Clothing? 

"  J"  *T*  *T*  *T*  *T*  *T*  *t*  *T*  *T*  "^*  *T*  *T*  l"T"*  *T*  *T*  *T*  *T*  *T*  *T*  ^ 


If  you  do,  you  must  have  GOOD  clothing  to 
offer  your  customers  ;  in  fact,  now-a-days  they  won't 
take  anything  else.  There  was  a  time  when  people 
bought  inferior,  cheap  and  shoddy  clothing  that  went  to 
pieces  on  their  backs,  but  they  don't  do  it  now. 

To  do  a  high-class  trade  you  must  keep  fashionably 
cut,  wear-resisting  clothes  made  of  the  best  materials. 


This   Kind  of  Clothing  is 


..Our  Specialty 


Made    of    A  i    materials,    by  skilled   workmen,  and  finished  in  the  best  possible  style. 
Our  make  is  in  the  front  rank  of  the  trade   to-day. 


TRY  A  SAMPLE  ORDER  AND  BE  CONVINCED. 

LETTER    ORDERS    Receive    Prompt    Attention. 


Our  Mackinaw  Jacket  for  the  Klondyke  is  the  best  thing  of  its  kind  yet  produced.  Warm 
and  serviceable — wears  like  iron.  Suitable  for  Miners,  Klondykers,  Woodsmen,  and  everyone  who 
is  exposed  to  the  rigours  of  a  northern  winter.       SEND    FOR    SAMPLES. 


A.  S.  CAMPBELL  &  CO. 


Wholesale  Clothiers. 


256   St.  James  St.,    MONTREAL 
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RAMBLINGS  AMONG  THE  TRADE. 

A  STRIKING  illustration  of  the  improvement  in  trade  is  to  be 
found  in  the  lack  of  rumors  regarding  business  firms  as  com- 
pared with  the  same  month  last  year.  In  December  '96  the  air  was 
full  of  stories  of  houses  that  intended  to  retire  from  business,  and  of 
firms  that  were  in  trouble  financially.  These  stories  were  all  un- 
true, except  in  the  case  of  McMaster  &  Co.  But  this  year  no  talk 
of  the  kind  is  heard.  Business  is  very  brisk  at  all  the  wholesale 
centres,  and  many  merchants  who  took  advantage  of  the  rates  on 
Thanksgiving  Day,  November  25,  to  visit  the  markets  gave  the 
most  satisfactory  reports  of  a  promising  Christmas  and  holiday 
trade. 


Manufacturers  and  jobbers  in  Canada  who  receive  orders  from 
foreign  countries  for  Canadian  goods  should  satisfy  themselves, 
before  shipping  orders,  of  the  good  faith  and  standing  of  the  would- 
be  purchaser.  Cases  have  been  brought  to  our  notice  of  swindlers 
in  Europe  who  got  hold  of  goods  and  never  paid  for  them.  In  two 
such  cases,  fortunately,  the  firms  found  out  in  time  before  shipping 
the  goods. 

A  commercial  authority  in  Canada,  who  lately  returned  from  a 

trip  to  the  continent  of  Europe,  told  The  Review  that  he  found  an 

impression  abroad  that  the  foreign  investor  had  lost  a  great  deal  of 

money  in  Canada.      He  continued:      "As  a  matter   of  fact,  the 

British  investor  has  lost  less  money  in  Canada  during  the  last  fifty 

years  than  in  any  other  part  of  the  world.     It  all  depends  on  how 

they  invested  their  money  or  looked  after  their  business.     Take  the 

case  of  British  houses  who  complain  of  losses  in  Canada.     That 

rests  entirely  upon  the  methods  they  have  adopted  in  selling  their 

goods.     I  know  one  large  London  house  which  has,   during  the 

past,  done  $1 5,000,000  worth  of  business  in  Canada,  and  I  believe 

their  losses  all    told  have  been  less  than  $15,000.      There  is  no 

need   of  losing  money  in    Canada  if  reasonable  precautions  are 
taken." 


The  Review  would  remind  its  retail  readers  that  in  buying 
domestic  mantles  and  clothing,  now  so  excellently  turned  out  by 
Canadian  factories,  a  point  should  be  made  of  seeing  that  they  are 
trimmed  and  finished  with  Canadian  materials.  In  this  way  the 
Canadian  interest  is  best  promoted,  and  an  enquiry  should  be  made 
before  buying,  whether  they  are  made  of  Canadian  material. 


The  cold  weather  has  sent  up  the  demand  for  furs,  which 
promised  to  be  better  than  last  year  in  any  event.  Dealers  are 
hurrying  up  the  manufacturers.  The  latter  ieel  that  merchants 
who  hung  back,  refusing  to  stock  up  and  expecting  the  manufac- 
turer to  carry  the  whole  risk,  ought  not  to  be  too  impatient  now. 
In  the  fur  business,  as  in  other  lines,  changes  take  place,  and  it  is 
hard  to  get  out  the  goods  required  at  short  notice. 

The  cotton  situation  in  Canada  continues  interesting.  There  is 
no  drop  in  prices  yet.  The  price  of  raw  cotton  in  the  States  has 
fallen  so  veiy  low  that  it  is  expected  ultimately  to  affect  the  prices 
of  manufactured  cottons  here.  Furthermore,  there  is  a  prevalent 
belief  that  the  Canadian  Colored  Co.  will  shortly  begin  to  compete 
with  the  Dominion  Co.  in  yarns  and  grey  cottons.  These,  so  people 


say,  will  be  made  in  Gibson's  mill  in  New  Brunswick.  Mr.  Addi- 
son, who  will  represent  the  Dominion  Co.  in  Ontario,  began  work 
December  1,  and  will  have  an  office  in  Toronto,  where  he  resides. 
Mr.  S.  H.  Mills,  formerly  of  the  Montmorenci  mill,  is  noiv  selling 
for  the  Dominion  Cotton  Co.  The  stock  of  this  company  has  been 
going  to  high  figures,  which  is  attributed  to  the  fact  that  the  new 
manager,  Mr.  Whitehead,  has  put  in  electric  power,  which  will 
greatly  reduce  the  running  expenses.  v 


A  company  has  been  formed  to  bring  electric  power  to  the  city 
of  Hamilton  from  the  Falls.  Mr.  Moody,  of  the  Eagle  Co.,  is  a 
large  stockholder  in  the  enterprise. 


Curious  are  the  ways  of  the  shop-lifter.  There  is  a  case  now 
pending  in  Toronto  which  indicates  a  confirmed  habit  of  looting 
the  large  stores.  A  woman  was  seen  to  lift  an  article  from  the 
counter  and  put  it  in  a  bag  she  carried.  Being  challenged  by  the 
clerk,  she  explained  that  she  had  already  paid  for  an  article  similar 
to  it,  and  was  simply  exchanging  it  for  one  that  looked  better.  This 
explanation  seemed  reasonable,  but  on  the  bag  being  opened 
several  articles  of  dry  goods  were  found  in  it,  but  as  none  of  them 
were  known  to  be  stolen  the  authorities  were  in  doubt  what  to  do. 
The  woman  said  she  had  purchased  the  articles  in  the  bag  from 
another  store,  and  gave  the  name.  She  said  the  owner  of  that 
store  would  vouch  for  her.  On  his  being  looked  up  it  was  found 
that  she  had  bought  one  or  two  articles  from  him,  but  stolen  others, 
so  that  the  case  will  have  to  come  before  the  court.  Merchants 
say  they  lose  a  great  deal  by  this  kind  of  thing. 


SUITS  GIVEN   AWAY. 

W.  G.  Cameron,  the  clothier,  of  Victoria,  B.C.,  got  out  a  cir- 
cular some  time  ago  of  a  clearance  sale.  The  circular  was  printed  in 
colors,  and  was  mailed  in  separate  envelopes,  with  the  words 
printed  in  red,  "  Suits  given  away  ;  particulars  inside,"  printed  on 
the  outside.  The  circulars  were  delivered  by  hand,  and  Mr. 
Cameron  got  good  results.  The  promise  to  give  away  suits  was 
carried  out  in  this  way:  "About  twenty  men's  suits  have  been 
placed  in  our  west  window.  Each  and  every  suit  has  been 
numbered.  Corresponding  numbers  have  been  placed  on  these 
circulars.  The  person  holding  a  circular  with  the  same  number  as 
that  marked  on  a  suit  in  the  window  will  be  fitted  with  that  suit 
absolutely  free,  or,  if  they  prefer,  may  have  the  value  of  the  suit  in 
any  other  goods  they  may  desire  to  choose  from  our  stock.  You 
may  hold  one  of  the  lucky  numbers.  Each  circular  has  a  number 
on  the  top.  Remember,  there  are  twenty  suits  to  be  given  away 
absolutely  free.  Keep  your  circular  ;  bring  it  down,  compare  it 
with  the  numbers  in  the  window,  and  if  it's  the  same  bring  it  in  and 
get  your  suit.      It's  yours  without  any  cost  whatever." 


WHAT  BECOMES   OF   OLD  HATS. 

The  other  day  while  getting  a  new  hat  I  noticed  an  immense 
pile  of  bundles  in  a  corner  of  the  store.  The  clerk  told  me  these 
were  hats  left  by  customers  when  they  bought  a  new  hat.  The 
name  of  the  owner  is  put  on  each  bundle  so  there  will  be  no  mis- 
take, but  often  the  man  forgets  to  call,  and  the  bundles  accumu- 
late. Then  they  are  stored  away  for  a  few  months  and  finally  they 
are  given  away.  This  is  a  bonanza  for  tramps,  who  know  all  about 
the  to-be-called-for-department  and  improve  the  opportunity  with 
advantage.  Some  of  these  hats  are  very  good,  too,  and  a  few  of 
them  find  their  way  to  stores,  where  they  are  revamped  and  again 
sold.  As  for  the  straw  hats,  I  have  an  idea  that  they  may  feed 
fires  during  the  winter. — Boston  Traveler. 
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THERE'S  NO  V  ABOUT  IT    f 


Style  that  will   please   your  trade  and   which 
I  it  will  insist  on   having  in  future  is  the  Dew 


Silk 
Stitched 


Ever-ReadY 


Dress 
Stays 


—    MADE    IN    — 


Satteen Ribbon -Satin 

SI. 25  Sl.SO  $2.00 

Attractive  shades  in  all  principal  colors. 


Write  for  samples,  particularly  of  the 


EVER-READY-RIBBON  DRESS  STAYS     I 

They  will  surely  please  you,  being  ▼ 

Novel  -  -  Handsome  -  -  Serviceable  T 


THE 


I  EVER-READY  DRESS  STAY  CO. 

♦  supply  "Ever- Readys."  WllNDoUR,   U1N  1 . 

♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦ 


t 


I  Nothing  but  Neckties 
Holiday  Neckties 


1 


E.  &  S.  CURRIE 

32  Wellington  St.  West 

TORONTO 


THE- 


Julian  Sale  Leather  Goods  Co.  «■  Toronto 


LIMITED 


Manufacturers  of 


Pocket  Books  and  Fancy  Leather  Goods, 
Trunks  and  Travelling  Bags,  etc. 


105  King  Street  West 

TORONTO,  ONT. 


For  Western  Ontario,  MR.  TIGHE 
For  the  North-west,    MR.  STEWART 
And  for  the  East,        MR.  E.  SALE 

Will  start  very  shortly  with  a  full  line 
of  samples 


We  beg  to  call  special  attention  to  our 

new  line  of  Ladies' 

BELTS 


which  will  be  completed  during  the  month  of  December. 
From  the  many  expressions  of  approval  we  have  receiv- 
ed from  our  patrons  of  the  past  season,  and  from  the 
fact  that  we  shall  offer  even  better  values  for  that  ap- 
proaching, we  very  confidently  solicit  the  patronage  of 
the  trade. 
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MILLINERY  IN    NOVEMBER 
DECEMBEL. 

F.  McKINNON  &  CO.,  in 
speaking  of  the  November 
trade,  said  that  it  had  been  a  most 
satisfactory  month  with  them,  both  in  millinery 
and  mantles,  showing  a  large  increase  over  the 
corresponding  month  for  last  year.  They  are  also  of  the  opinion 
that  it  has  been,  generally  speaking,  a  good  millinery  month  all 
over  the  country,  and  that,  although  the  exceptionally  mild  weather 
experienced  during  the  greater  part  of  November  militated  very 
much  against  the  heavier  or  more  staple  class  of  goods,  it  was 
favorable  to  their  specialties.  This  firm,  from  their  experience, 
believe  that  more  millinery  has  been  sold  in  the  Dominion  in  Octo- 
ber and  November  than  in  the  same  two  months  of  any  year  for 
eight  years.  They  also  claim  that  the  tendency  towards  sudden 
changes  in  styles  as  the  season  advances  makes  the  millinery 
assorting  trade  much  heavier  than  a  few  years  ago,  demanding,  as 
it  does,  fresh  goods  and  new  styles  from  time  to  time  all  through 
the  season,  and  say  that  they  had  firmly  grasped  this  idea  of  things 
and  have  had  their  European  buyers  at  the  other  end  of  the  cable 
since  early  in  September,  ready  to  promptly  respond  to  their  oft- 
repeated  cables  for  assorting  novelties,  and  further  say  that  their 
early  predictions  with  regard  to  the  popular  lines  for  the  season 
came  true,  ribbons,  silk  velvets,  velveteens  and  fancy  feathers  and 
ostrich  effects  being  the  leading  features  in  the  season's  trimmings. 
This  firm  believe  that  December  will  be  a  big  millinery  month 
in  retail  circles,  and  also  believe  that  plain  and  moire  ribbons,  silk 
velvets,  velveteens,  ostrich  effects  and  chiffons  will  be  the  most 
important  factors  in  millinery  and  dress  trimmings  for  the  month, 
and  add  that  they  have  passed  large  shipments  of  the  above-men- 
tioned lines  into  their  stock  within  the  past  few  days. 


PARIS    HINTS. 

To  rest  on  their  laurels  would  be  for  the  Parisian  milliners  to 
abdicate  the  high  place  they  have  won  and  secured  for  themselves. 
They  must  be  ever  in  the  breach  with  fresh  batches  of  novelties. 
After  reviewing  these,  I  come  to  the  conclusion,  says  the  Paris 
correspondent  of  The  Millinery  Trade  Review,  that  the  tendency 
toward  a  blighter  scheme  of  coloring,  noted  in  my  last  letter,  has 
certainly  become  more  emphasized  in  the  interval.  The  compara- 
tively quiet  style  adopted  in  the  first  instance  has  not  taken  the 
fancy  of  the  general  public,  although  it  pleases  a  certain  minority 
well,  including  some  of  the  best  people  here.      But  fashions  are 


notmadeby    minorities. 

Therefore  our  eyes  are  once 
more  gladdened  by  the  exhibition  of  a  good  deal  of  bril- 
liant coloring,  either  used  alone  or  as  a  relief  to  black, 
browns  and  neutrals. 

Within  the  last  few  days  there  has  been  a  great  influx  of  differ- 
ent shades  of  violet,  while  some  new  shades  of  blue  have  been 
added  to  the  list  of  colors  suited  to  materials  used  for  the  covering 
of  shapes  and  to  felts.  For  trimmings,  very  brilliant  yellows  and 
orange  are  in  demand,  as  well  as  cerise,  ibis,  and  other  intense  pinks 
and  scarlets.  Shaded  tones  are  once  more  to  the  fore,  three  different 
shades  being  generally  used  in  conjunction.  The  new  two  and  three- 
storeyed  beret  is  generally  a  combination  of  as  many  shades,  the 
darkest  being  more  often  than  not  atthetop.  It  is,  as  its  name  im- 
plies, a  double  or  triple  cap,  each  formed  of  a  circular  piece  of  ma- 
terial or  felt  turned  underneath  at  the  edges,  and  either  plain  and  flat 
or  full  and  capriciously  fluted.  Of  the  former  sort,  here  is  one  with 
a  brown  beaver-felt  beret  mounted  on  beige  cloth,  trimmed  at 
the  sides  with  several  broad  tawny  feathers  covering  over  the 
crown,  at  the  foot  of  which  is  a  pouf  of  beige  velvet.  Another, 
giving  the  effect  of  a  three-tiered  beret,  is  composed  of  three  shades 
of  violet  velvet  and  has  a  white  osprey  tail  fastened  by  a  satin  bow 
showing  the  two  lighter  shades  of  violet  encircled  by  a  simili 
brooch  in  the  shape  of  a  serpent.  The  same  appears  in  a  more 
voluminous  toque,  the  upper  stratum  of  which  is  fuller  than  the 
lower.  Three  ostrich  tips,  one  of  each  shade,  and  a  velvet  torsade 
twisted  into  a  big  knot  compose  the  side  trimming.  In  one  model 
a  somewhat  similar  toque  is  represented,  but  with  the  upper  portion 
overlapping  the  lower  considerably,  the  two  layers  of  flutings  rest- 
ing on  a  frilling  of  lace.  Combinations  of  shade  are  extended  to 
drawn  velvet  toques  and  hats,  and  charming  models  are  produced 
in  pervenche  and  blue,  mauve  and  violet,  deep  pink  and  red 
mixed  with  intermediary  shades. 

Drawing  is  accomplished  either  by  simple  gathering  or  with 
runnings  of  cord.  The  latter  permits  of  the  greatest  variety  of 
arrangement,  and  is  therefore  best  suited  to  toques,  which  are 
extremely  fanciful  in  their  forms.  The  cord  used  for  the  purpose 
has  a  wire  embedded  in  it,  and  when  run  into  material  makes  it 
quite  firm.  Sometimes  several  runnings  meet  in  the  centre  of  the 
crown,  radiating  out  toward  the  brim,  or  the  brim  alone  may  be 
corded  so  as  to  form  a  roll,  or  again  the  cording  may  run  up  into 
the  side  poufs  made  out  of  the  same  piece  as  the  covering  ;  the 
fashion  of  raising  the  toque  on  one  side  and  slanting  it  down  on 
the  other  continues  in  much  favor,  while  side  trimmings  are  still  in 
the  majority.  Velvet  is  perhaps  more  used  than  anything  else  for 
making  them.  Very  dashing  toques,  however,  are  built  up  of  the 
close  piled  plush  called  panne,  of  cloth,  of  soft  thin  felt  and  of  silk. 
A  puffed  drab  cloth  toque  has  a  white  bird  on  one  side,  about  the 
neck  of  which  is  twisted  a  torsade  of  orange  velvet,  the  extremities 
forming  a  knot  resting  on  the  hair  beneath.  Fawn  colored  felt, 
striped  with  bands  of  hairy  pile  (arranged  so  as  to  run  diagonally) 
is  puffed  up  into  a  pyramid  form,  crushed  in  on  the  left  side  by  a 
large  bow  made  of  fluted  velvet  in  two  shades  of  nasturtium,  the 
lighter  being  a  bright  orange.  A  taffeta  silk  toque — medium  blue 
glace  with  white — is  striped  diagonally  with  half-inch  band  of  black 
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WHOLESALE  MILLINERY... 


Spring 


...  AND 


Summer 
Season 


* 


QJ 


c 

Our  travellers  are  now  on  their  respective  routes 

with  full  range  of  Samples  for  the  Spring  and 
Summer  Trade. 

Merchants  and   Milliners  of  Canada  will 

be  consulting  their  own  interests  by  reserving  their 
orders  until  they  have  had  an  opportunity  of  inspect- 
ing our  samples. 


We  confidently  state    that   as  to   value,    variety  and    correctness   of  our  goods 

WE  FEAR  NO  COMPETITOR. 


^  D.  McCALL  COMPANY, 


Limited 


TORONTO. 


ORDER  YOUR  F)OI    f    S  AT  ONCE! 

♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦+ ♦♦++++++   .^L-^^  ^^.^r    m    4    *    M^^  ♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦ 


Washable  Dolls 

With  Hair,  Fancy  Shirt,   Good   Glass  Eyes. 

Per 

Packed    Gross 

No.  363/1.     10  in 1  doz.,  $  4.80 

No.  363/2.     14  "    1     "         9.60 

No.  156/14.   15  "   1     "       10.80 

No.  156/16.   17  "    special 

value 1     "       15.00 

No.  303/60.   24  "   1     "       24.00 

No.  234/66.   25  "    y2   "       27.00 

"Our  25  cent  Leader." 

Per  Doz. 
No.  3°3/'65-   25  in Y*   "         2-75 

No.  303/70.  28  "  y2  "      4.00 

No.  303/76.  30  "  y2  "      5.40 

Besides  above  leading  li 
Price  List  of  which  will 

Nerlich  & 


Kid  Body  Dolls 


With   Bisc    Heads. 

Per  Gross 

914  inches $12.00 

10  in.,  shoes  and 
i5-°° 

12  in.,  shoes  and 
, 19.20 

12   in.,  moving  eyes, 


No.  96/40. 
No.  234/7. 

stockings 
No.  234/8. 

stockings 
No.  234/9. 

shoes  and  stockings 24.00 

No.  234/10.    12     in.,    curly    hair, 

shoes  and  stockings 24.00 

No.  234/11.    12    in.,    extra    long 

curls,  shoes  and  stockings.  .  .  .      27.00 

Per  Doz. 
No.  234/12.    13  *^  in.,  curly  hair.        2.40 

Above  lines  are  packed  in  I  dozen  boxes. 


Jointed  Dolls 

With  Bisc  Heads,  Glass  Eyes,  Curly  Hair, 

Jointed  Arms  and  Legs,  Painted 

Shoes    and    Stockings, 

White  Shirts. 


No.  292  5. 
No.  292/8. 
No.  292  9. 


Packed 

aYt.  in 3  doz. 

9  in 1  doz. 

1 1   in 1  doz. 


Per 
Gross 


$  5-°° 

9.60 

15.00 

Per  Doz. 

No.  B96/49.  g}(  inches 1.10 

No.  363/10.   12  inches 1.70 

No.  363  8.      14  in.,  fine  curls.  .  2.50 

"  The  Best  Value  in  Canada." 


ABOVE  ARE  ALL  NET  CASH  PRICES. 

nes  we  have  a  large  assortment    of  other  Dolls,   Illustrated 
be  promptly  forwarded  on  application. 


Co., 


35  Front  St.  West, 


Toronto 
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velvet.  On  one  side  is  a  large,  true-lover's  knot  in  cut  shell,  and 
further  back,  resting  on  the  hair,  is  a  semi-coronet  of  shaded  red 
roses. 

Flowers  are  beginning  to  be  used  quite  freely  again,  but  the 
kinds  chosen  are  so  far  restricted  to  roses,  asters,  dahlias,  chrys- 
anthemums and  violets.  All  except  the  violets  are  mostly  used  in 
seried  rows  of  three,  five  or  seven,  and  are  not  mounted  with 
foliage.  Violets  are  generally  made  up  into  small  bunches,  and 
will  frequently  be  combined  with  wreaths  of  their  own  leaves  in 
stamped  velvet,  seldom  of  pure  green,  but  with  dull-green  veinings 
on  gray  and  mauve  grounds.  The  semicirclet  of  flowers  beneath 
the  side  of  the  brim  and  the  cluster  of  three  blossoms,  almost  at 
the  back,  resting  on  the  hair,  is  once  more  in  high  favor.  It  is  in 
this  form  that  flowers  are  generally  applied  to  velvet  and  other 
fancy  hats  and  toques,  their  outside  decorations  seldom  including 
them. 


LACE  CURTAINS  IN    THE  STATES. 

The  United  States  lace  curtain  industry  was  founded  about  15 
years  ago,  the  commencement  being  made  at  Fordham,  N.Y. 
Nottingham  had  up  to  that  time  protected  her  industry  very  care- 
fully, and  as  the  home  of  lacemaking  naturally  was  guarded  about 
the  various  modes  of  manufacture.  She  practically  had  the 
industry  all  to  herself;  her  people  had  grown  rich  by  it.  The 
machinery  for  producing  the  laces  as  well  as  curtains  was  all  made 
there.  The  patterns  for  weaving  the  designs;  in  fact,  everything 
necessary  for  the  manufacture  of  these  goods,  could  be  had  there 
and  there  alone. 

It  can,  therefore,  be  very  readily  surmised  that  the  starting  of 
the  industry  in  this  country  was  not  child's  play.  It  has  flourished, 
however,  and  to-day  we  have  a  number  of  very  successful  plants 
whose  production  exceeds  3,000,000  pair  per  year. 

The  manufacturing  process  is  very  interesting  and  intricate. 
The  first  outlay  is  considerable,  no  other  machine  being  so  daintily 
constructed.  The  greatest  care  imaginable  must  be  taken  of  its 
delicate  parts,  any  slight  accident  throwing  the  entire  mechanism 
out  of  order.  Considerable  time  is  required  to  initiate  a  workman 
and  make  him  skilful  in  his  labor. 

The  making  of  the  patterns  is  also  an  important  feature  in  the 
manufacture  of  these  goods.  When  the  curtains  leave  the  loom 
they  go  to  the  trimming  and  examining  rooms,  where  they  are  cut 
into  pairs,  folded  and  made  ready  for  the  market. 

This  industry  has  afforded  up  to  the  present  time  employment 
to  a  large  number  of  people,  and  it  represents  an  invested  capital 
of  over  $2,500,000. — D.G.  Economist. 


AN     ENGLISH     OPINION. 

Referring  to  the  retirement  from  general  business  of  the  well- 
known  Toronto  wholesale  firm  of  Caldecott,  Burton  &  Spence  and 
the  reconstruction  ot  the  firm  under  the  style  of  the  Merchants 
Dyeing  and  Finishing  Company  of  Toronto,  Limited,  The  London 
(Eng.)  Drapers'  Record  says  :  "Mr.  Burton,  who  is  well  known 
on  this  side  as  a  clever  and  honorable  business  man,  will  continue 
to  do  the  buying  in  Europe,  as  he  has  done  for  the  past  thirty 
years.  In  his  new  departure  he  will  have  the  best  wishes  of  a  large 
circle  of  friends." 


THE    STORE    ADVERTISING. 

Some  of  the  specimens  of  country  advertising  which  come  to  the 
attention  of  the  writer  are  bad  in  all  respects — poor  ink,  poor  paper, 
poor  presswork,  and  poor  taste  in  setting  up,  while  others  are  bad 
in  only  one  of  these  respects.  Least  often  is  it  the  fault  of  the 
writing  of  the  matter.  As  regards  the  display  of  advertisements, 
that  is  a  good  deal  a  matter  ot  taste  and  judgment,  and  if  the 
printer  has  not  these  qualifications  he  will  need  to  be  taught  by 
precept  and  example. — D.G.  Reporter. 


THE  ERA  OF  THE   SLEEPING   BAG. 

OUTFITTERS    FOR    THE    MINING  REGIONS    DOING  A    LARGE    BUSINESS 

IN    THIS    ARTICLE ITS    USEFULNESS  TO    THE  EXPLORER 

AND  MINER NEW  KINDS    IN    THE    MARKET. 

THE  sleeping  bag  is  a  hero  of  the  hour.  The  rush  to  Klondike 
and  other  Canadian  mining  regions  is  causing  a  great  demand 
for  this  article.  British  Columbian  and  and  other  western  outfitters 
are  selling  them  rapidly,  and  the  spring  will  certainly  see  an  enor- 
mous sale  of  these  in  Canada. 

For  travel  in  cold  regions  nothing  ensures  health  and  comfort 
so  perfectly.  Nansen,  in  his  journey,  used  the  sleeping  bag.  When 
he  and  his  companion  Johansen  left  the  Fram  to  go  alone  toward 
the  North  Pole  they  used  sleeping  bags.  These  were  made  from 
reindeer  skin  on  board  the  Fram  by  one  ot  the  crew.  They  were 
imperfectly  made,  and  Nansen  records  that  he  had  to  abandon  the 
one-man  sleeping  bag  for  a  kind  that  would  contain  the  two  men. 
But  it  is  evident  from  the  narrative  that  the  bags  were  not  satisfac- 
tory, because  they  were  hastily  constructed  without  much  choice  of 
material. 

The  Canadian  sleeping  bags  are  avoiding  all  these  mistakes, 
and  the  greatest  care  has  been  taken  to  meet  all  the  conditions  of 
weather  that  may  arise.  The  sleeping  bags  being  made  by  Milli- 
champ,  Coyle  &  Co.  are  meeting  with  great  success.  They  are 
strong,  well  made,  waterproof,  and  roll  up  in  small  space.  When 
not  employed  for  sleeping  purposes  they  can  be  used  for  putting 
extra  clothing  into.  They  are  made  of  different  materials  and  at 
various  prices.  The  outfitter  who  wants  to  suit  various  demands 
may  get  fuller  information  from  Millichamp,  Coyle  &  Co. 

A  sleeping  bag  which  A.  A.  Allan  &  Co.  have  made  is  of  fur. 
The  flap  buttons  over  and  the  opening  is  laced  up  by  the  occupant 
after  he  gets  inside,  thus  insuring  a  complete  covering. 


STYLES  IN  ENGLISH  CARPETING. 

The  Shuttle,  of  Kidderminster,  England,  refers  to  trade  matters 
as  follows  :  The  tone  of  the  home  market  is  healthy.  With  the 
continued  hardening  of  the  raw  material,  buyers  are  beginning  to 
realize  the  necessity  of  placing  their  orders,  and  manufacturers  are 
in  some  instances  receiving  larger  commissions  from  their  repre- 
sentatives on  the  road  than  was  the  case  this  time  last  year. 
Self-colors  are  rather  more  in  demand,  but  there  is  no 
special  run  on  any  particular  style.  The  prevailing  ten- 
dency towards  the  Chippendale  and  Louis  Seize  styles 
eads  to  many  more  enquiries  among  dealers  for  harmonizing 
carpets.  Of  course  this  applies  more  to  the  larger  upholstering 
houses  doing  the  leading  business  than  to  the  drapery  establish- 
ments. There  can  be  no  doubt  that  patterns  of  the  Arts  and  Crafts 
School  are  in  demand  among  a  certain  number  of  cultivated  people, 
but  it  is  not  with  this  class  that  the  bulk  of  the  trade  is  done. 
The  artistic  tone  of  the  carpet  trade  has  been  distinctly  raised  of 
late.  All  the  reports  received  at  home  make  reference  to  this  fact. 
Carpet  makers  have  risen  to  the  occasion,  and  the  patterns  now 
"on  circuit"  are,  for  the  most  part,  novel,  striking  and  superb 
both  in  tone  and  finish. 


THE    PASSION    FOR    THE    BARGAIN    COUNTER. 

"Did  you  hear  what  Whimpton's  little  boy  said  when  they 
showed  him  the  twins  ? ' ' 
' '  No  ;  what  was  it  ?  " 
"  He  said  :     'There  !  Mamma's  been  gettin'  bargains  again.'  " 


Miss  Sadie  Ryan,  who  has  had  charge  of  the  corset  department 
for  Smallman  &  Ingram,  London,  has  secured  a  position  with 
Robertson,  Lindsay  &  Wilcox,  St.  Thomas. 


THE  -:-  DRY  -:-  GOODS  -;-  REVIEW 


37 


TO  MEET  BIG  STORE  PRICES. 

SMALL     RETAIL    STORES    OF    CHICAGO     WILL     HUY     JOINTLY     AND 

hoi  I)    BARGAIN     DAY    SALES   SAME   AS 

DEPARTMENT     STORES. 

THE  small  retail  dealers  who  comprise  the  membership  of  the 
Cook  County  Business  Men's  Association  are  going  to  fight  the 
department  store  with  department  store  weapons,  viz.,  low  prices, 
bargain  days,  and  sales  in  the  different  branches  of  trade. 

The  fight  against  the  big  stores  has  been  carried  on  more  or 
less  vigorously  now  for  nearly  two  years,  and,  although  something 
has  been  accomplished,  it  has  not  been  enough  to  disturb  the 
department  store  people  to  any  extent,  and  the  small  dealers  have 
been  planning  and  scheming  for  new  and  more  effective  ways  of 
carrying  on  the  struggle.  This  latest  result  of  their  planning 
has  been  made  public  this  week,  and  certainly  appeals  to  the 
people  in  a  more  practical  way  than  anything  that  has  heretofore 
been  suggested.  The  leaders  in  the  anti-dapartment  store  crusade 
have  learned  that  as  long  as  the  big  stores  sell  goods  a  few  cents 
cheaper  than  the  smaller  concerns  they  will  have  the  support  of  the 
people,  and  all  that  can  be  said  about  grasping  capitalists,  unfair 
competition,  fake  advertising,  etc.,  has  little  weight.  The  small 
dealers  who  are  members  of  the  Cook  County  Business  Men's  Asso- 
ciation have  decided,  therefore,  to  meet  the  department  stores  on 
their  own  grounds,  and  commencing  very  soon  will,  by  combining 
their  interests,  place  full  page  advertisements  in  the  daily  papers, 
and  sell  goods  at  prices  which  the  big  stores  cannot  cut  under.  The 
plan  is  believed  to  be  a  feasible  one.  The  officers  of  the  associa- 
tion are  working  enthusiastically  to  perfect  it.  and  believe  it  will  go 
a  long  way  towards  the  solution  of  the  vexed  problem.  Heretofore 
they  have  been  trying  to  work  largely  on  the  sympathy  of  the  public; 
now  they  are  going  to  appeal  to  its  pocketbook. 

The  association  is  thoroughly  organized  for  political  work  in  all 
the  wards  of  the  city  and  throughout  the  state,  and  their  plans  for 
legal  remedy  will  by  no  means  be  abandoned.  By  this  new  depar- 
ture it  is  expected  that  the  opposition  to  the  movement  from  the 
people  will  be  removed.  The  association  will  have  buyers,  just  as 
the  department  stores  do,  who  will  be  on  the  lookout  for  bankrupt 
stocks  and  any  bargains  that  will  help  make  the  "  bargain  days  " 
attractive.  Goods  will  thus  be  bought,  distributed  among  the 
different  stores,  and  preceding  the  day  set  for  the  sale  extensively 
advertised  in  the  papers. 

C.  F.  Gelmann,  president  of  the  association,  said  :  "  It  is  true 
that  we  have  a  plan  to  undersell  the  department  stores,  and  that 
it  will  be  put  into  execution  very  soon.  It  will  be  announced 
in  an  advertising  way  before  the  first  bangain  day,  so  that  the 
people  will  thoroughly  understand  it.  The  measure  will  be  a 
startling  innovation,  and  I  am  sure  it  will  be  a  great  boon  to  the 
retail  store  trade.  Besides  that,  it  will  induce  every  retail  dealer 
in  the  city  to  join  the  association,  and  the  more  members  we  have 
the  cheaper  our  buyers  can  purchase,  and  the  cheaper  we  can  sell. 
The  association  also  intends  to  advertise  its  sale  days  as  extens- 
ively as  the  department  stores  have  been  doing,  and  the  first  list 
of  articles  and  prices  which  we  shall  give  will  show  that  we  mean 
business.  The  plan  is  certainly  practicable,  and  will  remove  the 
last  argument  in  favor  of  the  department  store  plan." — Chicago 
D.G.  Reporter. 


HILTON,    HUGHES    &    CO.   WILL   PAY. 

The  dry  goods  firm  of  Hilton,  Hughes  &  Co.,  New  York,  which 
failed  in  1893,  notified  its  smaller  creditors  Nov.  30  that  their 
claims  will  be  paid  in  full  on  presentation.  The  larger  claims,  it  is 
said,  have  almost  all  been  bought  up  by  Judge  Henry  Hilton,  on  a 
basis  of  90  per  cent.  cash.     Liabilities  were  §2,200,000. 


TO  BUY 
RIGHT 

Buy  from  the  Largest  and  Best 
Manufacturers 


School  Books 


We  arc  the  Publishers  of  School  Books,  and  keep  in  stock  the 
publications  of  .ill  oilier  publishers.  We  supply  all  School 
Hooks  at  the  publishers'  best  prices  and  discounts. 


School  Blanks 


Our  series  of  Kxercises,  Composition,  Note,  Scribbling  and 
Practice  Books  is  the  handsomest  and  greatest  range  of  such 
books  produced  by  any  house  in  America.  The  values  are 
absolutely  unequalled. 


Blank  Books 


We  make  every  kind,  from  the  cheapest  Memo,  or  Pass  Books 
to  Fine  Leather  Pocket  Books,  and  from  the  lowest  grade 
Counter  Blotters  to  full  bound  Bank  Ledgers. 


Envelopes 


We  manufacture  all  sizes  and  qualities  of  Envelopes,  trom  the 
cheapest  Circular  to  the  largest  Official  Envelopes,  and  make 
any  special  size  requited. 


Writing  Tablets 


Our  line  of  Pads  and  Tablets  is  the  largest  and  most  varied  turned 
out  by  any  house  in  Canada.     Our  enormous  sales  prove  this. 

Writing  Papers 

We  rule  and  put  up  our  own  Note,  Letter  and  Foolscap  Papers, 
and  as  we  handle  the  output  of  one  of  the  largest  paper  mills  in 
the  country  we  sell  them  at  mill  prices. 

Stationers'  Sundries 

Our  stock  of  Stationers'  Sundries  of  all  kinds  is  well  assorted  and 
very  complete. 


Mail  Orders 


Orders  sent  us  by  mail  receive  special  attention.  Goods  are  care- 
fully selected  by  competent  salesmen  and  charged  at  the  lowest 
market  prices.  We  execute  them  as  satisfactorily  as  if  you  per- 
sonally selected  the  goods. 

Samples,  Catalogues  or  Quotations  promptly  sent  on  application. 


THE 


W.  J,  GAGE  CO. 


LIMITED 


Publishers,  Wholesale  and  Manufacturing 
Stationers, 

52  and  54  Front  St.  West, 

«£  «*  TORONTO,  ONT. 
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The  Merchants  Counter  Check  Book  Co. 


LIMITED 


Manufacturers  of^ 


COUNTER 
CHECK  - 
BOOKS  - 

27  Wellington  St.  West, 


**r 


'•4 


'*/„ 


# 


$/> 


'/* 


TORONTO 


OUR 


BEAVER 
BRAND 

MACKINTOSHES 


are  the  best  and  cheapest  in  the 
market.  If  your  jobber  cannot 
supply  you  with  them,  write  us 
for  samples  and  prices. 


TAKE    NO    OTHER 


The 


Beaver  Rubber  Clothing  Co. 

Wholesale    Manufacturers 
1490  Notre  Dame  St.  MONTREAL 


l897 


Winter  Sailings 


1898 


BEAtfER  LINE  *s?  STEAMSHIPS 

Sailing  Weekly  between  St.  John,  N.B.    and  Liverpool. 

CALLING    AT    HALIFAX    AND    MOVILLE,    IRELAND,    EACH    WAY. 


From  Liver- 
pool. 

Sat.,  Nov.  20 
11  "  27 
41      Dec.     4 


Jan. 


Steamers. 


From  St.  John. 


Gallia 

Lake  Winnipeg 
Lake  Ontario  .  , 

Lake  Huron 

Lake  Superior. 

Gallia , 

Lake  Winnipeg 
Lake  Ontario. .. 


Wed.,  Dec    8 
"     '5 


'*    29 
Jan.    5 


From 

Halifax. 

Thurs 

,  Dec.  9 

" 

"    16 

" 

"   23 

.. 

"   3° 
Jan.  6 

"    '3 

"    20 

"    27 

;o  to  $60;    return,  $100  to   $114.      Second   Cabin, 
25,    return,  $66.75.     Steerage  to  Liverpool,  London, 


First  Cabin,  single 
single,  $34  ;  prepaid,  $1 
Glasgow  and  Belfast,  $22.50,  and  all  other  points  at  lowest  rates 

For  further  particulars  apply  to — 

D.  8l  C.  MACIVER, 

Tower  Buildings,  22  Water  St., 

Liverpool 

T.  A.  S.  DeWOLF  &  SON,  Halifax 


D.  W.  CAMPBELL, 

General  Manager, 

18  Hospital  St.,  Montreal 
and  St.  John,  N.B. 


World  Wide  Popularity 


The  Delicious  Perfume. 


Crab  Apple  Blossoms 

EXTRA    CONCENTRATED 

Put  up  in    i,   2,   3,   4,   6,   8,  and  16 
ounce   bottles. 

And  the  Celebrated 


^T^m  Crown  Lavender  Salts 


Annual  sales  exceed  500,000  bottles. 
Sold  everywhere. 

THE  CROWN  PERFUMERY  CO. 

177  New  Bond  St.,  London,  Eng. 
By  all  principal  dealers   in  perfumery. 


COVENTRY  RIBBON  INDUSTRY  DECLINING. 

IS  the  Coventry  ribbon  industry  dying  out?  According  to  the 
annual  report  of  the  chief  inspector  of  English  factories 
and  workshops  it  is.  It  is  stated  that  fashion  changes  have 
greatly  injured  the  industry,  that  many  weavers  have  been  for 
months  without  employment,  and  the  inspector  seldom  finds  any 
of  the  rising  generation  are  trained  to  weaving.  Young  persons, 
he  says,  are  leaving  both  the  watch  and  ribbon  trades  and  going 
into  the  cycle  trade.  We  cannot  pretend  to  be  surprised  at  this 
statement  ;  it  only  confirms  what  we  have  heard  many  times  before, 
and  are  only  glad  to  know  that  there  is  an  alternative  industry  to 
which  the  residents  can  turn  their  attention.  We  do  regret,  how- 
ever, that  the  watch  trade  is  not  prosperous,  as  we  have 
looked  for  a  large  development  of  the  manufacture.  It  is  very 
curious,  however,  to  find  how  history  "  repeats  itself."  In  an  old 
volume,  published  in  1581,  we  read  as  follows:  "I  have  heard 
say  that  the  chief  trade  of  Couentry  was  heretofore  in  making  of 
blew  threde,  and  then  the  towne  was  riche  even  vpon  that  trade  in 
manner  only  ;  and  now  our  thredde  comes  all  from  beyond  sea. 
Wherefore  that  trade  of  Couentry  is  decaied,  and  thereby  the  towne 
likewise.  So  Bristow  [Bristol]  had  a  great  trade  in  makyng  of 
poyntes,  and  was  the  chiefe  misterie  that  was  exercised  in  the  towne. 
And  albeit  these  be  but  two  of  the  lightest  faculties  that  are,  yet 
were  these  two  great  townes  chyfley  mainteined  by  these  two  facul- 
ties above  rehearsed."  Is  there  anything  new  under  the  sun  ? 
From  the  same  volume  we  learn  that  the  common  complaint  that 
people  do  not  shop  in  their  own  immediate  neighborhood,  but  go  to 
London,  or  some  of  the  largest  towns,  for  their  purchases,  was 
then  as  now.  "  While  men  were  contented  with  such 
as  were  made  in  the  market  -townes  next  vnto  them 
then  were  they  of  our  townes  and  cities  well  set  a  worke  ;  as  I  knew 
the  time  when  men  were  contented  with  cappes,  hattes,  and 
poyntes,  and  all  manner  of  garmentes  made  in  the  townes  next 
adjoyning  ;  whereby  the  townes  were  then  well  occupied  and  set  a 
worke,  and  yet  the  money  payd  for  the  same  stuff  remayned  in  the 
countrey.  Now,  the  poorest  younge  man  in  a  countrey  cannot  be 
content  with  a  lether  gyrdle,  or  lether  poyntes,  knives,  or  daggers 
made  nigh  home,  and  specially  no  gentleman  can  be  content  to 
have  eyther  cappe,  cote,  dublet,  hose,  or  shyrte  in  his  countrey, 
but  they  must  have  this  geare  come  from  London  ;  and  yet  many 
thinges  hereof  are  not  there  made,  but  beyond  the  sea  ;  whereby 
the  artificers  of  our  good  townes  are  idle,  and  the  occupations  in 
London,  and  especially  of  the  townes  beyond  the  seas,  are  well  set 
a  worke  euen  vpon  our  costes."  This  was  in  the  reign  of  Queen 
Elizabeth. — British  Warehouseman. 


NEW    GOODS. 


M 


USLINS  and  lawns  are  the  coming  thing  for  next  summer. 
Brophy,  Cains  &  Co.  are  now  showing  a  special  range  of 
Swiss  spot  and  figured  muslins  in  solid  white,  white  on  black, 
black  on  white,  solid  black  and  colored  spots,  and  figures  on  con- 
trasting grounds,  that  would  make  happy  the  ladies  of  an  eastern 
harem.  They  also  are  showing  an  immense  range  of  English  and 
Scotch  muslins  in  spots,  checks,  figures,  and  some  new  effects 
never  before  shown. 

S.  F.  McKinnon  &  Co.  passed  into  stock  on  Tuesday  last  a 
large  shipment  of  their  popular  brand  silk  velvets,  including 
blacks,  hunter's  greens,  purples,  navies  and  cardinals. 

The  D.  McCall  Co.,  Limited,  have  had  a  big  chiffon  trade  this 
season.  They  have  still  full  range.  They  state  their  popular  and 
special  line,  "Brilliant,"  is  in  great  demand.  They  have  also 
black,  white  and  cream  in  this  brand.  No  delay  experienced  in 
filling  letter  orders. 
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DOWN  COMFORTERS 


Satin,  Silk  and 
Sateen  Coverings 


HANDSOME    DESIGNS    FOR 


Art  .    .  ,s 

Silk  Cushions.  * 

Art   .   . 
Silk  Chair  Backs. 

Fancy 
Chair  Cushions. 


.  .  CHRISTMAS    TRADE  .  . 


Homilies  to  ««J 


iepatwnt. 


Boulter  &  Stewart 

Selling  Agents 

No.  30  WELLINGTON  ST.  EAST. 


Fancy 

Velvet  Cushions. 
Fancy 

Satin  Cushions. 
Fancy  Embroidered 

Silk  Cushions. 
Fancy 

Sateen  Cushions. 

•  Sefld  for  $amp]es 


The  Toronto  Feather  &  Down  Co.  tw  Toronto 


♦♦♦♦  ♦»♦  ♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦4»»< 

SPRING 
1898 


•»»♦♦•»♦♦♦♦♦♦♦♦♦♦  ♦♦♦♦♦♦♦  ♦♦♦♦♦< 

Good  times  are 

coming  with 

1898. 


Be    prepared  for  this  welcome  change.     See 
our  samples  and  order  early. 

Our  travellers  will   now  show  complete  lines 
of  domestic  goods. 

In  Design,  Finish  and  Quality,  next  season's 
goods  will  be  found  superior  to  any  yet  shown. 

Time   is   money  !  and  the  time  spent  looking 
over  our  samples  will  surely  bring  money. 


P.  Garneau,  Sons  &  Co. 


SAMPLE  ROOM  .  .  . 

89  Temple  Building,  Montreal. 


Wholesale  Dry  Goods, 


Quebec 


m 

1 
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BRITISH  MERCHANTS  SPEAK  OUT. 

A  DEPUTATION  CONFER  WITH  THE  CANADIAN  FINANCE 
MINISTER  IN  LONDON. 

MANY  PROMINENT  FIRMS  REPRESENTED     BY  A  STRONG  DELEGATION 

WHAT  WAS  SAID  TO  THE  MINISTER ARGUMENTS  AGAINST 

PREFERENTIAL  ASSIGNMENTS  AND  A  UNIFORM  LAW 

FOR     CANADA      FAVORED — MR.      FIELDING'S 

DIPLOMATIC   REPLY. 

THE  Finance  Minister,  Hon.  Mr.  Fielding,  sailed  for  Canada 
from  England  on  Saturday,  Nov.  27,  and  will  be  home  in  a 
few  days.  One  of  the  important  incidents  of  his  sojourn  in  London 
was  a  conference  with  a  deputation  representing  the  leading  British 
houses  interested  in  the  export  trade  with  Canada,  who  desired  to 
lay  before  him  their  views  regarding  the  present  unsatisfactory  con- 
dition of  the  Canadian  insolvency  laws,  and  their  desire  to  see 
some  equitable  measure  introduced  in  the  Canadian  Parliament, 
which  shall  afford  them  greater  security  than  they  possess  under 
existing  Acts.  The  following  firms  were  represented  :  Dent  &  Co. ; 
Hitchcock,  Williams  &  Co. ;  Rylands  &  Sons,  Limited  ;  Pawsons 
&  Leafs,  Limited  ;  Fore  Street  Warehouse  Co. ,  Limited  ;  Cook,  Sons 
&  Co. ;  Thomas  Tapling  &  Co. ,  Limited ;  Higgins,  Eagle  &  Co. ;  Munt, 
Brown  &  Co.;  J.&C.  Boyd  &  Co.;  Hayes,  Candy  &Co.;  Lloyd,  Attree 
&  Smith  ;  Joseph  Travers  &  Sons,  Limited,  London  ;  Rylands  & 
Sons,  Limited,  Manchester  ;  J.  &  N.  Philips  &  Co.,  Manchester  ; 
S.  &  J.  Watts  &  Co.,  Manchester;  Tootal,  Broadhurst,  Lee  &  Co., 
Limited,  Manchester;  A.  H.  Midwood  &  Co.,  Manchester;  Hollins 
Mill  Co.,  Limited,  Manchester  ;  Samson  &  Leppoc,  Manchester  ; 
Fallowes  &  Keynes,  Manchester  ;  John  Hope  &  Co.,  Manchester; 
the  Hat  &  Cap  Manufacturers'  Association,  Manchester  ;  John 
Crossley,  jun.,  Limited,  Halifax.  Besides  the  Hon.  Mr.  Fielding, 
there  were  also  present  the  Hon.  R.  R.  Dobell,  a  member  of  the 
Canadian  Government,  and  Lord  Strathcona. 

The  deputation  was  introduced  by  Mr.  Edward  Still,  managing 
director  of  the  European  Exporters'  Association,  who,  according  to 
the  report  in  The  Drapery  World,  stated  that  letters  expressing 
sympathy  with  the  objects  of  the  deputation,  and  regretting  inability 
to  be  present,  had  been  received  from  the  following  firms  :  Copes- 
take,  Lindsay,  Crampton  &  Co.,  London;  Hudson,  Sykes  &  Bous- 
field,  Leeds  ;  J.  &.  W.  Campbell  &  Co.,  Glasgow  ;  The  Northern 
Linen  Co.,  Belfast  ;  W.  Ewart  &  Co.,  Limited,  Belfast  ;  Thomas 
Adams  &  Co.,  Nottingham  ;  Heyman  &  Alexander,  Nottingham  ; 
The  NottinghanVManufacturing  Co.,  Nottingham  ;  M.  Bottomley  & 
Co.,  Bradford;  Gillies,  Garnett  &  Co.,  Bradford;  Stansfield, 
Brown  &  Co.,  Bradford  ;  G.  R.  Portway  &  Co.,  Leeds  ;  Oliphant, 
Anderson  &  Ferrier,  Edinburgh.  Letters,  with  special  suggestions 
regarding  the  necessity  for  a  new  and  more  satisfactory  insolvent 
act,  were  also  read  from  :  Arthur  &  Co. ,  Glasgow  ;  Law,  Russell  & 
Co.,  Bradford  ;  Sir  Titus  Salt,  Bart.,  Sons  &  Co.,  Limited,  Brad- 
ford ;   Hanson,  Son  &  Barter,  London. 

The  first  speaker  was  Mr.  T.  J.  Phillips,  of  Dent,  Allcroft  &  Co., 
a  gentleman  well  known  to  have  taken  a  very  active  interest  in  the 
subject  under  discussion  for  many  years  past.  He  eloquently 
voiced  the  grievances  under  which  the  trade  had  labored.  Mr. 
Phillips  was  followed  by  Mr  Howard  Williams,  of  Hitchcock,  Wil- 
liams &  Co.  Mr.  Williams'  strong  points  were  that  no  bankruptcy 
legislation  will  be  satisfactory  to  British  creditors,  that,  firstly  : 
Does  not  destroy  the  validity  of  preferential  payments  to  favored 
creditors,  and  fraudulent  settlements  ;  secondly  :  That  does  not 
insist  on  the  publication  of  preferential  assignments,  such  assign- 
ments to  have  the  effect  of  a  bill  of  sale,  and  to  be  treated  accord- 
ingly ;  thirdly  :  That  no  preferential  payment  or  assignment  be 
valid  if  made  within  four  months  of  a  receiving  order ;  and 
fourthly  :  That  all  the  different  provinces  in  Canada  shall  be  sub- 
ject to  one  uniform  insolvency  law. 

Mr.  Powell,  of  Fore  Street  Warehouse  Co.,  referred  to  the  exten- 


sive business  his  company  had  carried  on  with  Canada  for  a  series 
of  years.  He  pointed  out,  however,  that  at  the  present  moment 
the  attitude  of  his  company  with  regard  to  Canadian  trade  was  to  a 
great  extent  an  apathetic  one. 

Arthur  E.  Piggot  who  was  present  on  behalf  of  Ryland  &  Sons, 
Limited;  J.  &  N.  Phillips  &  Co.;  S.  &  J.  Watts  &  Co.;  Tootal, 
Broadhurst,  Lee  &  Co.,  Limited,  and  several  other  Manchester 
firms,  expressed  his  complete  accord  with  the  views  of  the  other 
speakers,  and  read  a  very  interesting  letter  from  Tootal,  Broad- 
hurst, Lee  &  Co.,  Limited.,  in  which  they  referred  to  the  necessity 
of  just  and  equitable  dealings  all  round  between  England  and  her 
colonies,  and  vice  versa,  if  ever  the  scheme  of  Imperial  Federation 
were  to  be  an  accomplished  fact. 

The  Hon.  Mr.  Fielding  in  replying,  expressed  the  pleasure  it 
gave  him  to  receive  so  important  a  deputation,  but  while  assuring 
them  of  his  great  sympathy  with  what  had  been  said,  added  that  his 
position  naturally  precluded  him  from  giving  any  definite  promises. 
He  stated,  however,  that  he  would  lay  their  views  very  fully  before 
his  colleagues,  and  that  the  subject  would  undoubtedly  receive  the 
consideration  that  its  importance  deserved. 

The  proceedings  closed  with  the  thanks  of  the  deputation  to  Mr. 
Fielding  for  his  courtesy. 

COMBINATIONS  IN  TRADE. 

One  of  the  salient  features  of  commercial  life  in  the  closing 
years  of  the  century  is  the  tendency  of  competing  firms  in  the  lead- 
ing industries  to  combine  and  thus  form  comparatively  great  mono- 
polies. In  the  textile  industries  we  may  instance  the  two  great 
sewing  combinations  ;  in  textile  machinery  making  not  long  ago 
there  was  an  amalgamation  of  three  loom-making  firms  in  Black- 
burn ;  and  just  recently  four  or  five  of  the  leading  makers  of  card 
clothing  have  joined  their  fortunes.  Another  combination  is  this 
week  announced  from  Scotland,  the  well-known  Turkey-red  dyers 
of  the  Vale  of  Leven,  the  firms  of  Messrs.  Archibald  Orr  Ewing  & 
Co.,  John  Orr  Ewing  &  Co.  and  William  Stirling  &  Sons  having 
amalgamated  and  made  it  known  that  from  the  1st  January  next 
they  will  conduct  the  united  business  under  tne  designation  of 
"  The  United  Turkey-Red  Co."  This  system  of  combining  firms 
is  an  importation  from  America,  and  has  originated  in,  if  it  has  not 
been  compelled  by,  the  severity  of  competition  experienced  in  every 
industry.  The  principal  advantage  expected  to  be  derived  is,  of 
course,  a  great  reduction  of  competition,  which  will  enable  the 
combining  firms  to  maintain  prices  that  shall  yield  a  profit. 
Another  point  is  that  economy  of  business  expenses  will  result ;  but 
whether  to  as  great  an  extent  as  is  anticipated  remains  to  be  seen. 
The  movement,  however,  shows  signs  of  extending  still  further, 
and  we  shall  not  be  surprised  if  other  important  developments  take 
place  at  an  early  date. — Manchester  Textile  Mercury. 


JOKES    FOR    THE    DINNER   HOUR. 

"  There's  a  maiden, — she's  a  lady, 
Though  her  garb's  a  trifle  shady, 
With  her  Tarn  O'Shanter  perched  above  her  curls, 
Gracefully  she  pedals,  easy, 
With  her  skirts  above  her  knees,  she 
Seems  to  literally  out-strip  all  other  girls." 


Jack — Say,  old  man,  your  silk  hat  looks  deucedly  shabby  this 
morning.     Tom — Yes  ;  I  was  out  all  night,  and  it  lost  its  nap. 

"Here's  some  more  of  the  horrible  work  of  them  blamed 
monopolists,"  said  Farmer  Hayricks,  as  he  hung  his  coat  over  the 
foot  of  the  bed. 

"Goodness,  where?"  asked  his  wife. 

"  Here's  a  sign  that  says,  '  Don't  blow  out  the  gas.'  I  s'pose 
they  make  these  folks  burn  it  all  night,  so's  to  run  up  their  bills  on 
'em.     Gosh,  I  don't  know  what  this  country's  comin'  to  !  " 
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The  Cornwall  Mfg.  Go. 

Cornwall,  Ont. 


: 
: 


OUR  SPECIALTIES 

Friezes 

Box  Cloths 

Canadian  Homespuns 

Extra  Super  White  Blankets 


8  The  above  lines  are  all  guaranteed  to  give  m 

thorough    satisfaction    both  to   the  retailer 

P  and  consumer 3 

»  * 

:     GEO.  S.  PLOW     -     Agent  2 

flontreal  and  Toronto  J 


EBENEZER  STOVEL 

Manchester  Building 

Toronto 

Sole  Agent  for 

WM.  LIEFKE 

Manufacturer  of 

Mantle  and  Cloaking  Cloths 

FORST,   GERMANY 


tf?9    Mr.  Gibson's  Special  Offer.    <#* 

BEFORE  another  issue  of  The  Dry  Goods  Review  reaches  its  readers  1897  will  have  passed  away,  as  thousands  of  other 
years  have  done  before  it.     The  question  for  each  one  of  us  to  consider,  as  business  men,  is  :  What  have  I  accomplished 
during  1897  ?      Is  my  business  in  better  condition  than  it  was  this  time  a  year  ago  ?     Am  I  maintaining  my  position  in 
respect  to  my  competitors,  or  are  some  of  them  distancing  me  in  the  race  for  business  supremacy  ?     In   other   words,  am 
I  keeping  in  touch  with  the  progressive  business  methods  of  the  day  ?     Those  of  us  who  are  unable  to  answer  these  questions  in 
the  affirmative  may  well  look  forward  with  apprehension  to  what  1898  has  in  store  for  them. 

PLANS  FOR  1898.  Perhaps  you  have  plans  for  betterment  for  1898.  Maybe  you  have  decided  that  you  have 
been  giving  credit  too  freely  and  that  you  will  be  more  careful  in  the  selection  of  risks.  Perhaps  you  have  been  too  slow  in 
collecting,  and  you  have  made  up  your  mind  to  turn  over  a  new  leaf  in  this  respect.  Or  possibly  you  have  concluded  that  the 
credit  system  is  all  wrong,  and  that  you  will  abolish  it  altogether  so  far  as  your  business  is  concerned.  Then,  again,  it  may  be  your 
advertising  which  you  are  dissatisfied  with.  It  may  not  pull  as  it  ought  to.  Maybe  it  is  dull  and  commonplace.  Perhaps  it  is 
not  so  good  as  is  your  competitors'.  These  faults  may  arise  from  the  fact  that  you  are  a  very  busy  man  and  have'nt  time  to 
properly  attend  to  it.  Or  maybe  you  feel  that  advertisement  making  is  not  exactly  in  your  line  of  things,  and  you  approach 
the  writing  of  an  advertisement  with  diffidence  and  distaste. 

I  OFFER  MY  SERVICES.  This  is  where  I  come  in.  I  am  in  the  business  of  preparing  advertising  matter  for  other 
people.  I  have  been  in  this  business  for  years.  It  is  one  of  the  most  useful  businesses  in  the  whole  world'.  I  don't  know  as 
much  about  your  business  as  you  do  yourself,  and  you  probably  don't  know  as  much  as  I  do  about  mine.  But  we  can  perhaps  be 
of  service  to  one  another.  You  want  to  do  better  advertising  and  I  want  more  clients.  Not  many — only  a  few  more.  The  thing 
for  us  to  do  is  to  get  together. 

If  you  will  send  me  one  to  three  of  your  recent  advertisements  I  will  look  over  them  carefully  and  write  you  a  letter  of 
criticism  and  advice  for  the  nominal  fee  of  one  dollar.  In  my  reply  I  may  be  able  to  give  you  advice  worth  thousands  of  dollars 
to  you.  In  sending  these  specimens  of  advertising  it  will  materially  help  things  along  if  you  also  send  me  some  samples  of  your 
chief  competitors'  advertising.  I  would  also  like  to  be  in  possession  of  the  chief  facts  about  your  business — how  long  it  has  been 
established,  exactly  what  lines  of  goods  you  handle,  whether  it  is  a  cash  or  credit  business  and  so  on.  Don't  be  afraid  to  write 
me  fully.     The  more  information  I  get  from  you  the  more  service  I  can  be  to  you. 

This  offer  is  only  for  Canadian  merchants.   It  only  holds  good  for  this  month  and  next  (December  and  January.)  Address 

F.    JAMES    GIBSON 

134  East   1 6th  Street         -         -         NEW   YORK. 
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PREFERENTIAL  TRADE. 

THE    ORGAN    OF    THE     BRITISH     TEXTILE     TRADE     THINKS     CANADA 

COULD    NOT    TRY    DIRECT  TAXATION. 

Manchester  Textile  Mercury,  Nov.  20,  1897. 

THE  Times  correspondent  telegraphs  from   Toronto  an  extract 
from  The  Globe,  the  official  journal  of  the  Dominion  Govern- 
ment, stating  that :     "  During  the  visit  of  the  Colonial  Premiers  to 
Great   Britain,  Mr.    Chamberlain  made   a   proposition  that  there 
should  be  absolute  free  trade  between  Great  Britain  and  her  colonies, 
on  condition  that  the  former  placed  a  small  Customs  tax  on  com- 
modities  from    foreign   countries.      Sir    W.   Laurier,    speaking  for 
Cannda,  said  that  he  could  not  accept  such  an   offer.      The   Can- 
adian  Government    had   already  arranged   for   an  abatement   of 
duties  on  British  goods  to  the  extent  of  25  per  cent., and, as  the  whole 
fabric  of  Canadian  finance  as  well  as  of  Canadian  industry  was 
founded  on  Customs  duties,   he  could  not  for  a  moment  consider  a 
proposition   to  remove  them  at  a  blow."     This   was  certainly  a 
wise  answer  of  Sir  Wilfrid  Laurier,  and  conversely  an  unwise  pro- 
position   to  come  from   Mr.  Chamberlain.     The  latter  must  have 
quite  forgotten  the  difference  between  a  wide,   sparsely-populated 
country  and  one  of  small  area  and  dense  population  like  the  Mother 
Country.     In  the  former,  it  is  almost  an  absolute  necessity  that  the 
revenue  should  be  obtained  from  Customs  duties,  because  of  the 
enormous  cost  that  must  attend  the  collection  of  any  kind  of  direct 
taxation     outside     the     towns.       It     is    unfortunate    that    under 
such     a     system    there  should  always  be  a   strong    tendency    to 
develop    protection    for   the  local  industries.       But,    bad    though 
this  may  be,  it  is  a  less  evil  than  would  be   a    system  of  direct 
taxation,   owing  to    the    enormous    expense  of  the    latter.     Mr. 
Chamberlain's  accustomed  quickness  of  perception  must  have  failed 
him  in  this  instance.   We  are  left  to  infer  what  Sir  Wilfrid  Laurier' s 
proposition  was  :  it  seems  to  have  been  to  put  some  form  of  duties 
upon  foreign  productions  while  admitting  those  from  our    colonies 
and  dependencies  free.     Mr.  Chamberlain  is  said  to  have  replied, 
however,  "  that  he  would  not  touch  with  the  tongs  the  subject  of 
preferential  tariff  on  any  other  basis  than  that  of  absolute  free  trade 
between  Great  Britain  and  the  colonies."     Here  again  Mr.  Cham- 
berlain's wisdom  lacks  brilliance.     Evidently  he  has  sacrificed  the 
practical  to    the  theoretical.      We  are  sorry  for  it. 


phere  inside  the  windows  as  cool  as  possible.  This  can  only  be 
done  by  abundant  ventilation,  sufficient  to  keep  the  air  practically 
as  cool  as  the  inside  of  the  glass.  Of  course,  the  use  of  lights  which, 
like  electric  lamps,  give  out  but  little  heat,  simplifies  the  procedure. 
It  is  desirable  to  light  up  windows  early,  beginning  with  the  lights 
low,  so  that  the  air  may  be  gradually  heated.  It  is  said  that  the 
application  of  glycerine  to  the  glass  has  a  good  effect,  and  we  see 
no  reason  why  this  should  not  be  the  case.  But  the  main  question 
must  always  be  one  of  ventilation.  You  can  no  more  make  hot 
damp  air  abstain  from  condensing  on  a  cold  surface  than  you  can 
make  water  run  up  hill. — London  Drapers'  Record. 


STEAMER    ROUTE    TO    CHANGE. 

The  Owen  Sound  Times  last  week  said  that  information  had 
been  received  to  the  effect  that  next  season  the  steamers  of  the 
Ogdensburg  Transportation  Co. ,  eight  in  number,  would  run  between 
Chicago,  Duluth  and  Parry  Sound,  Ont.,  instead  of  bet. veen  Chi- 
cago, Duluth  and  Ogdensburg,  N.Y.,  as  formerly.  The  Times 
says  this  and  the  improved  facilities  for  the  transportation  of  freight 
in  Parry  Sound  will  make  that  place  Owen  Sound's  only  rival  for 
the  commercial  metropolis  of  the  Georgian  Bay,  and  that  next 
season  there  will  be  a  larger  fleet  of  vessels  on  Georgian  Bay  than 
ever  before. 


STEAMING  WINDOWS. 

Steaming  windows  result  from  the  condensation  of  moisture  in 
warm  air  upon  cold  glass.  Considered  in  the  abstract,  it  is  clear 
that  there  are  several  ways  of  preventing  the  phenomenon  in  ques- 
tion. One  is  to  keep  the  air  in  the  windows  cool,  another  is  to 
make  the  glass  warm.  Practical  men,  however,  see  difficulties  in 
both  cases,  especially  in  the  latter.  No  feasible  method  of  warm- 
ing and  keeping  warm  panes  of  glass  without  at  the  same  time 
making  even  warmer  the  circumambient  air  has  yet  been  devised. 
Moreover,  it  is  obvious  that  to  warm  the  outside  of  windows  it  would 
be  necessary  to  warm  the  street — a  somewhat  large  order.  Accord- 
ingly, we   have  to  fall  back  upon  the  plan   of  keeping  the  atmos- 


THE    CYLINDRICAL    COTTON     BALE. 

A  SIMPLE  bale  of  cotton,  which  was  recently  placed  on  exhi- 
bition in  a  New  Orleans  office,  has  created  a  sensation  in 
many  southern  states.  There  was  a  stream  of  cotton  factors,  mer- 
chants, steamship  men,  cotton  press  men,  cotton  mill  man,  screw- 
men,  stevedores,  and  many  others  interested  in  cotton,  to  see  it, 
and  not  one  had  a  good  word  to  say  for  it.  The  trouble  was  that 
the  cotton  was  baled  cylindrically  instead  of  square-shaped,  and  it 
is  the  proposal  that  cotton  shall  in  future  be  baled  in  the  new  shape 
that  has  upset  so  many  branches  of  the  cotton  community.  One 
of  the  Louisiana  cotton  men  avows  that  if  it  ever  becomes  the  style 
in  that  section  of  the  country,  it  will  not  only  do  away  with  local 
factories,  local  buyers,  local  compresses,  and  screwmen,  but  will 
close  up  all  the  country  compresses,  obviate  the  necessity  of  having 
country  buyers,  and,  in  fact,  revolutionize  the  whole  cotton 
business.  A  further  contingency  looked  for  is  that  the  new  system 
would  eventually  result  in  the  trust  people  dictating  terms  to  the 
producer  of  cotton.  They  might  give  probably  a  better  price  than 
anyone  else  for  a  year  or  two,  but  as  soon  as  they  got  control  of  the 
staple  they  would  dictate  prices  and  terms  to  the  farmer.  A  large 
southern  cotton  producer  states  that  the  adoption  of  the  new  shape 
would  throw  out  of  business  all  of  the  two  hundred  compresses  of  the 
south,  and  might  create  a  social  as  well  as  an  industrial  revolution. 


NEW    GOODS. 

THE  D.  McCall  Co.,  Limited,  have  a  good  supply  of  black  and 
colored  velvet    ribbon    No.    6.       Letter   orders    are    always 
shipped  promptly. 

"  We  are  showing  a  good  assortment  in  accordeon  pleatings," 
write  the  D.  McCall  Co.,  Limited.  "We  have  ample  to  supply 
the  trade  for  some  time." 

S.  F.  McKinnon  &  Co.  wish  to  inform  the  trade  that  they  have 
all  popular  colors  in  chiffons  ;  have  just  received  a  shipment  of 
black,  cream  and  white. 

The  D.  McCall  Co.,  Limited,  write  :  "In  ribbons  for  the  spring 
trade  we  have  no  hesitancy  in  stating  that  we  have  the  very  best 
value  in  the  market,  and  we  are  confident  of  more  than  upholding 
our  reputation  in  this  department.' ' 

In  cotton  hose,  Brophy,  Cains  &  Co.  are  showing  a  most  com- 
plete range,  and  have  their  usual  large  range  of  Canadian  make, 
with  one  or  two  side  lines  extra,  and  a  very  large  range  of  German 
goods  from  the  lowest  up.  Don't  forget  how  the  "  Cedo  Nulli  " 
brand  sold  last  year.  You  can  get  your  old  favorites,  or  some  new 
lines,  at  the  same  prices,  and  in  some  cases  lower. 

The  D.  McCall  Co.,  Limited,  say  they  are  determined  to  main- 
tain the  lead  in  the  hat  department.  Their  travalers  are  out  with 
the  largest  range  they  have  ever  placed  before  the  trade,  including 
ladies'  and  misses'  sailors,  ladies'  hats,  bonnets,  and  toques,  and 
misses'  and  children's  hats,  also  leghorns.  They  state  they  have 
already  booked  many  large  orders  and  anticipate  a  greatly  increased 
trade  in  this  department. 
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EUGENE 


JAWIMET'S 


FRENCH 

Kid  Gloves 


See  our  Spring  Styles 


IN 


Kid 

Gloves 


Ask  for  samples  of  fancy 
lines  to  retail  for  $1.00, 
for  immediate 

Fitzgibbon,  Schafheitlin  &  Co. 

MONTREAL 


Wreyford 


&Co. 


MNFRS'.  AGENTS 


McKinnon 
Building: 


TORONTO 


Sole  Agents  in  Canada 
for  following  English 
Manufacturers  : 


YOUNG  &  ROCHESTER 

Shirts,  Collars, 
Neckwear, 
Dressing  Gowns, 
etc. 


TRESS  &  CO. 

High-Class  Hats  and 
Caps. 


DR.  JAEGER'S 

Sanitary 

Woollen  Underwear 


Merchants  invited 
to  call  if  in  city,  or 
make  appointment 
for  visit  on  our 
next  journey. 


ALL-WOOL 

AND 

CAMEL-HAIR 
SPECIALTIES 


Read  this  Advertisement 


^?*  ^3*  t£?*  t&*  G0*  t&*  %&*  i&*  t&*  9&*  t&* 


and  it  will  remind  you  that  the  Tweed,  Serge,  President,  Beaver, 
and  Chinchilla  Cloths  manufactured  at  the  BRODIE  MILLS, 
HESPELER,  are  the  best  value  offered  in  the  Canadian  market 
to-day.  If  you  require  a  few  pieces  for  sorting  up  orders, 
we  shall  be  glad  to  have  you  send  in  at  once,  as  we  go  off  Fall 
1 897  goods  this  month.  Watch  for  our  samples  for  Spring,  1898. 
We  are  preparing  a  fine  range  of  patterns.  They  will  be  inter- 
esting.    Ask  your  wholesale  dealer  about  them. 

WHOLESALE    TRADE    ONLY. 


JVlIIiIiICHAIViP,  COYLtE  &  CO. 


Selling  Agents 


Halifax,  Montreal,  Toronto,  Victoria. 
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IN   A  SERIOUS   CONDITION. 

THE      LANCASHIRE     COTTON      INDUSTRY     SUFFERING 
FROM     COMPETITION. 

the  operatives  object  to  a  reduction  in  wages — negotia- 
tions still  proceeding — the  case  for  the  employers 
and  the  extent  of  foreign  competition. 

London,   Nov.  27. 

FOR  some  time  the  cotton  industry  has  been  in  a  critical  con- 
dition, and  many  of  the  mill  owners  declared  themselves 
unable  to  maintain  the  present  rate  of  wages.  The  operatives' 
organization  have  practically  declined  arbitration  and  will  not 
accept  a  cut  of  10  per  cent,  in  wages. 


The  critical  condition  of  the  English  cotton  trade  has  thus  far 
not  attracted  the  attention  in  Canada  that  the  facts  warrant.  The 
Textile  Mercury  recently  gave  an  outline  of  the  position  of  affairs, 
both  in  respect  to  the  non-paying  basis  of  business  during  the  past 
five  years,  and  the  inroads  made  by  foreign  industries  :  "  During 
twenty  years  there  have  been  several  fluctuations  of  wages,  the  net 
result  of  which  has  been  a  reduction  of  only  7.91  per  cent,  from 
the  standard  then  prevailing.  During  this  time  very  great  improve- 
ments have  been  made  in  machinery,  which  have  more  than  com- 
pensated the  workers  for  the  reduction  mentioned,  while  in  addition 
they  have  enormously  benefited  from  the  decline  in  the  cost  of  food 
and  clothing.  The  employers  had  to  pay  for  all  the  improvements, 
and  the  only  benefit  that  has  accrued  to  them  is  that  they  have 
been  enabled  just  to  drag  on  an  existence  in  the  face  of 
increasing  competition.  A  few  brief  terms  have  occurred  in  which 
a  little  profit  has  been  made,  but  for  more  than  four-fifths  of  the 
time  it  has  taken  all  their  efforts  to  keep  their  capital  together  ; 
and  in  many  cases  even  this  has  not  been  done.  The  Oldham 
Chronicle  recently  summarized  the  balance  sheets  of  93  of  the 
leading  companies  of  Oldham,  and  the  result  showed  that  during  the 
six  years  1891-96  inclusive  these  companies  made  a  total  profit  of 
,£120,866,  while  the  total  losses  during  the  same  period  amounted 
to  .£190,039,  leaving  a  net  loss  on  the  six  years'  trading  operations 
of  ^69, 173.  These  companies  represent  an  investment  of  at  least 
^5, 500,000.  Let  the  operatives  put  themselves  in  the  places  of  the 
owners  of  these  mills,  and  then  ask  whether  they  would  be  content 
with  such  a  return  upon  their  money  ?  But  this  is  far  from  repre- 
senting the  extent  of  the  adversity.  Will  anyone  say  that  the  build- 
ings and  plant  of  the  mills,  during  these  years  of  terrible  struggle, 
have  been  fully  depreciated  ?  Is  it  not  likely  that  this  item  has 
been  clipped  as  much  as  possible  in  order  to  make  the  losses  appar- 
ently less  ?  But  it  is  certain  that  whatever  may  have  been  the  case 
in  this  respect  no  cognizance  has  been  taken  of  the  reduction  in 
commercial  value.  A  short  time  ago  a  well-equipped  mill 
was  submitted  for  sale  by  auction,  and  only  6s.  per  spindle 
was  offered,  showing  a  ;loss  of  over  70  per  cent,  upon  cost. 
What  would  be  the  proportion  of  loss  upon  the  $5,500,000 
indicated  by  this  ?  We  forbear  to  follow  this  argument  ;  it  is  too 
painful  and  dangerous.  There  is  no  reason  to  suppose  that  private 
concerns  have  fared  any  better.  A  well-known  and  highly- 
esteemed  spinner  and  manufacturer  said  to  the  present  writer  a  few 
days  ago,  that  had  he  retired  trom  the  trade  20  years  ago  he  would 
have  been  far  better  off.  Let  the  '  minders, '  who  are  the 
strongest  opponents  of  the  proposed  reduction,  carefully  contrast 
these  experiences  with  their  own  during  the  same  time,  and  give  a 
reasonable,  not  a  fighting,  answer. 

"  Let  us  now  glance  at  foreign  competition.  It  is  not  necessary 
to  go  into  details;  a  few  salient  facts  will  suffice.  One  mercantile 
firm  in  Manchester  at  the  present  moment  holds  orders  for  the  equip- 
ment ot  six  new  Indian  mills;  and  those  in  the  hands  of  others  bring 
these  up  to  more  than  double.  Outside  these,  some  very  consider- 
able orders  are  held  for  Japanese  and  Indian  mills.     Thus  there  is 


no  cessation  of  competitive  activity  in  the  markets  that  hitherto 
we  have  supposed  were  exclusively  our  own.  But  another  formid- 
able competitor  is  preparing  to  enter  the  field  against  us — the  United 
States.  The  development  of  cotton  manufacturing  in  the  cotton 
states  has  seriously  disorganized  the  New  England  industry,  and  at 
a  recent  meeting  of  the  manufacturers  of  that  section  the  prospects 
attending  the  opening  of  a  foreign  trade  were  carefully  examined, 
and  great  encouragement  was  derived  from  them.  One  of  these, 
brought  out  in  a  paper  read  by  Mr.  Arthur  Parkinson,  of  Rhode 
Island,  was  that  '  wages  in  the  English  cotton  industry  were  30  per 
cent,  higher  than  in  that  of  Germany,  and  that  the  cotton  weavers 
of  Lancashire  are  paid  the  highest  wages  in  the  world  for 
the  work  they  produce.'  We  have  very  recently  shown 
the  wages  of  the  eastern  workers.  Another  point  made  by  the 
same  speaker  was  that  goods  can  be  sent  from  New  York  to  Shang- 
hai by  way  of  Liverpool  at  25s.  6d.  a  ton,  while  those  of  Lanca- 
shire are  charged  40s.  to  the  same  place.  These  are  difficulties 
English  spinners  and  manufacturers  have  to  contend  with.  Is  it  too 
much  to  ask  their  operatives  to  bring  their  reason  and  common  sense 
to  bear  upon  the  problem,  and  to  give  their  co-operation  in  over- 
coming them  ?  If  they  refuse  to  do  this,  let  them  at  once  pro- 
pound a  better  plan  than  that  offered  by  their  employers." 


THE    PANAMA    HAT. 


THE  manufacture  of  the  so-called  Panama  straw  hats  from 
straw  made  ot  palm  leaves  is  very  interesting,  and  although 
Central  America  is  furnishing  a  great  many  of  these  expensive  hats, 
the  great  majority  of  them  are  made  elsewhere,  principally  at 
Malaga,  Spain.  Throughout  Andalusia  a  palm  grows  almost  wild, 
and  furnishes  a  great  deal  of  wealth  to  this  country.  The  fruit  and 
the  root  serve  for  nourishment ;  the  kernel  of  the  fruit,  which  is 
extremely  hard,  furnishes  buttons,  and  the  leaf  is  also  very  valuable 
in  many  respects.  Roofs  are  thatched  with  these  leaves  ;  the  fibre 
which  is  extracted  from  them  serves  as  stuffing  for  furniture  and  mat- 
tresses; the  stems  are  peeled  and  employed  in  basket  making, and  the 
fibre  is  also  used  for  brooms  and  ropes,  and  finally  for  the  imitation 
Panama  hats  mentioned  above.  This  last-named  industry  is  of 
much  importance,  since  not  less  than  5,000,000  hats  are  exported 
from  the  Malaga  district,  most  of  the  number  going  to  New  York 
city.  Still  their  manufacture  is  entirely  carried  on  by  hand.  For 
centuries  past  these  hats  have  been  made  in  the  same  way,  the 
qualities  varying  from  the  ordinary  hats  worn  by  the  Spanish 
peasants  and  costing  but  a  few  cents  up  to  the  finest  qualities, 
which  come  high  even  there.  More  than  10,000  persons  live  ex- 
clusively by  braiding  hats.  They  are  mainly  women  and  children, 
the  men  helping  only  when  they  have  no  other  occupation.  A 
clever  girl  can  make  from  five  to  six  large  hats  a  day,  and  for  the 
braiding  of  ordinary  hats  25  to  30  cents  are  the  wages  usually  paid. 
The  finely-woven  Panamas  can  be  made  only  by  skilled  hands, 
who  at  the  best  can  turn  out  two  per  week.  They  receive  on  an 
average  $3  and  $4  for  each  hat,  according  to  size — Philadelphia 
Record. 


GERMAN     LAW     PROTECTS    LEGITIMATE    TRADE. 

Very  curious  cases  are  constantly  cropping  up  under  the  recent 
German  law  against  "  unfair  competition."  In  a  case  lately  reported 
from  Dresden  a  ladies'  mantle  had  been  exposed  in  a  shop  win- 
dow, marked  3s.  6d.,  but  when  a  lady  wanted  it  the  shopkeeper 
declined  to  take  it  out  of  the  window  for  less  than  12s.  6d.  The 
law  was  duly  set  in  motion,  when  not  only  was  the  seller  ordered 
to  supply  it  at  the  3s.  6d. ,  as  stated,  to  that  particular  lady,  but 
also  to  others  who  asked  for  it  when  they  got  wind  of  a  good  bargain 
going.  There  is,  perhaps,  no  chance  of  our  obtaining  a  similar 
Act  in  this  country  ;  but  if  we  did,  what  a  number  of  shams  could 
be  scotched,  to  be  sure. — Minister's  London  Gazette. 
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George  Armitage,  m^ 

Water  Lane  Dye  Works,  BRADFORD,  England 


COTTON  SATINS, 
COTTON  ALBERTS  and 
all  COTTON  GOODS    Dyed  by 
the  Fast  Black  Process 
(NOIR  INALTERABLE) 
of  G.   A.,   Limited,  are 
rendered  unchangeable 
by  acid,  atmospheric  influences 
or  sea  water,  and  the   handle  of 
the  goods  is  equal  to  half- 
woolen  goods. 

DYEDBYL,M,T, 


%*Ant*g} 


ARE 


Dyers, 

Stovers,  Bleachers 
and  Finishers  of 


SATIN=DE=CHINES 

ITALIAN  CLOTHS 
MOHAIR  and  ALPACA  LININGS 
WORSTED  COATINGS 
WOOL  SERGES 
IHPERIAL  CLOTHS 
COTTON  GOODS  and 
DRESS  GOODS 
of  all   descriptions. 


HALF-WOOLEN    GOODS, 

SATEENS   and 
MOHAIR  LININGS 

should  all  bear 
the  undermentioned 
stamp  : 


DYED  AND  FINISHED 
BY 


LIMITED 


BRADFORD  YORK? 


Caution 

and 
Warning 


TO  ALL  WHOM  IT  MAY  CONCERN: 

It  has  come  to  the  knowledge  of  GEORGE  ARMITAGE,  LIMITED,  of  Bradford, 
ENGLAND,  that  certain  fabrics  of  inferior  dye  and  finish  are  being  shipped  to  America 
which  are  FALSELY  represented  as  having  been  dyed  and   finished   by   GEORGE   AkMli 

Limited.      In  some  cases  the  persons  guilty  of  this  fraudulent  practice  have  not  bi 

to  insert  in  the  lappets    "tissues"    printed    in   gold   and    bearing    the    words    "Dyed    and 

Finished  by  George  Armitage,  Limited." 

THIS  WARNING  is  given  that  all  users  and  sellers  of  LININGS  may  satisfv  themselves  that 
they  are  handling  the  genuine  Dye  and  Finish  of  GEORGE  ARMITAGE,  LIMITED— the  well- 
known  merits  of  which  have  led  to  these  unscrupulous  deceptions— by  seeing  that  THE 
CLOTH    ITSELF   bears   one  or  other   of   the  trademarks  of  GEORGE  ARMITAGE  LIMITED 

as  set  forth  above  or  below. 

FURTHER  NOTICE  IS  HEkERY  GIVEN  that  drastic  legal  proceedings  will  be  instituted 
against  any  one  falsely  representing  cloth  to  be  of  the  Dye  and  Finish  of  George 
Armitage,  Limited. 


BEAVER 

Permanent 
FINISH. 

(Registered  Trademark  and  Title.) 


Suitable  for  all  classes  of  LINING 
FABRICS  (Mohairs.  Alpacas,  Wor- 
sted and  Cotton  Italians,  Etc.) 

Will  not  mark  with  the  tailor's 
damp  cloth  and  hot  iron.  Will  not 
wear  greasy.  The  dye  is  also  made 
faster  by  this  process. 
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WANTED— AN  INSOLVENCY  LAW  FOR  CANADA. 

THE    RETAIL    POSITION    AGAIN    PUT    FORWARD — AN    ENGLISH    VIEW    OF    INSOLVENCY 

HOW    THE    PRESENT    SYSTEM    WORKS    IN    CANADA. 


THE    RETAILER  S    INTEREST    IN    A    NEW    LAW. 


M! 


good  deal  of  opinion  is  being  expressed  through  the  columns 
of  your  very  desirable  paper  by  both  wholesalers  and  retailers  re 
an  insolvency  law.  The  intention  of  an  insolvency  law  is  to 
prevent  insolvent  traders  defrauding  their  creditors.  That  is 
apparently  the  idea  from  the  wholesalers'  standpoint. 

"  We  must  take  a  wider  view  of  it,  and  the  Government  should 
be  given  to  understand  that  the  debtor  is  entitled  te  as  much  con- 
sideration as  the  creditor.  The  insolvent  debtor's  competitor  is  a 
very  much  interested  party  too,  because  the  moment  his  insolvent 
rival's  stock  is  sold  at  a  rate  in  the  dollar,  his  property  has  corres- 
pondingly depreciated  in  value;  he  must  also  be  considered.  Mr. 
W.  R.  Brock's  suggestion  is  that  the  moment  the  retailer  fails  to 
meet  his  bills,  he  then  be  declared  an  insolvent  ;  for  he  says 
'  that  would  make  him  careful  to  meet  his  paper,  and  make  the 
jobbers  careful  to  whom  they  were  selling.'  A  law  of  this  nature 
would  certainly  make  a  man  anxious  to  meet  his  paper,  but  it 
would  not  make  wholesalers  more  careful  in  giving  credit.  The 
chance  of  a  loss  to  them  would  be  minimized  to  a  fraction,  while 
the  chances  of  loss  to  the  unfortunate  retailer  would  be  at  its  maxi- 
mum. He  might  have  $  10,000  worth  of  goods  in  his  shelves  and 
owe  for  $15,000;  through  local  causes,  shutting  down  of  manufac- 
tories, etc.,  trade  would  have  fallen  off,  so  he  could  not  meet  his 
paper  at  maturity,  he  would  be  declared  an  insolvent,  his  stock 
would  be  sold  at,  say  60c.  011  the  dollar,  and  with  the  attendant 
legal  expenses  his  actual  capital  of  $5,000  would  be  wiped  out. 

"  If  an  insolvency  law  is  going  to  be  enacted,  it  should  provide 
that  a  portion  of  the  expenses  of  an  insolvent  estate  be  borne  by 
the  creditors,  that  the  debtor  be  entitled  to  a  certain  percentage  of 
the  amount  of  the  insolvent  estate,  based  on  the  amount  of  capital 
kept  continuously  invested  in  the  business.  This  is  only  fair.  It 
would  raise  the  price  of  credit.  Wholesalers  would  think  twice 
before  giving  merchandise  on  a  prospect.  If  something  like  this 
cannot  be  arranged,  then  I  think, with  Mr.  Kirkwood;  let  the  whole- 
salers combine  and  sell  for  cash.  We  would  then  wipe  out  the 
defrauders  and  give  the  men  a  chance  who  have  paid  and  intend 
to  pay  100  cents  in  the  dollar." 


AN    ENGLISH    VIEW    OF    THE    QUESTION. 

Says  The  Warehouseman  and  Draper  :  Bankruptcy  legisla- 
tion has  always  been  a  perplexing  subject,  beset  with  practical 
difficulties  which  have  never  yet  been  entirely  overcome.  We 
believe  that  the  existing  law  in  this  country  is  the  best  that  has  yet 
been  devised,  but  it  would  be  a  daring  thing  to  say  that  it  is  not 
capable  of  improvement.  We  should  like  to  see  it  amended  on 
several  points,  and  some  day,  when  the  arrears  of  commercial 
legislation  have  been  overtaken,  and  time  can  be  found  lor  giving 
the  matter  the  attention  it  deserves,  we  hope  this  will  be 
done.  In  the  meantime  it  works  in  a  fairly  satisfactory  manner, 
and  as  there  is  always  the  alternative  of  a  private  arrangement, 
there  is  really  very  little  to  complain  of.  At  all  events,  it  is  a  great 
improvement  on  the  system  which  it  superseded,  and  facts  and 
figures  show  that  it  has  been  found  sufficiently  severe  to  check  a 
good  many  abuses  which  formerly  existed,  and  has  greatly  reduced 
the  total  number  of  failures.  There  is,  of  course,  the  old  question, 
which  is  still  sometimes  discussed,  whether  a  bankruptcy  law  is  not 
altogether  a  mistake.     The  late  Lord  Sherbrook  used  to  contend 


that  all  debtors  and  creditors  should  be  left  to  settle  their  affairs  by 
ordinary  legal  processes,  and  that  special  legislation  encouraged 
reckless  trading.  We  think  that  experience  is  against  this  conten- 
tion, and  the  bankruptcy  law  has  justified  itself,  in  the  United 
Kingdom  at  all  events,  and  there  are  comparatively  few  people  in 
England  who  desire  the  abolition  of  the  Court  of  Bankruptcy.  The 
question,  however,  is  excitinga  good  deal  of  interest  inCanadajust 
now.  There  is  no  uniform  law  on  the  subject  throughout  the 
Dominion.  Provincial  Acts  are  in  force  in  Ontario,  Quebec,  New 
Brunswick  and  Manitoba,  but  it  is  seventeen  years  since  the 
general  law  of  1875  was  repealed.  The  agitation  for  the  re-enact- 
ment of  such  a  measure  appears  to  be  growing  in  strength,  but 
public  opinion  in  its  favour  is  by  no  means  unanimous,  and  all  the 
old  arguments  for  and  against — familiar  to  most  of  us — are  being 
employed  in  the  controversy;  but  it  seems  to  be  conceded  on  all 
hands  that  the  existing  condition  of  things  is  not  satisfactory. 

This  extract  sufficiently  explains  the  motive  of  the  deputation 
which  recently  waited  upon  the  Hon.  W.  S.  Fielding,  the  Canadian 
Minister  of  Finance.  It  represented  the  leading  British  houses  in- 
terested in  the  export  trade  with  the  Dominion  of  Canada,  and  its 
object  was  to  lay  before  him  "their  views  regarding  the  present 
unsatisfactory  condition  of  the  Canadian  Insolvency  Laws,  and 
their  desire  to  see  some  equitable  measure  introduced  in  the  Cana- 
dian Legislature  which  shall  afford  them  greater  security  than  they 
at  present  possess  under  existing  Acts."  As  reporters  were  not 
admitted  the  details  of  the  proceedings  cannot  be  given.  It  is,  how- 
ever, sufficient  to  say  that  it  was  pointed  out  that  no  legislation 
would  be  satisfactory  to  British  creditors  that  did  not  destroy  the 
validity  of  preferential  payments  to  favored  creditors  and  fraudu- 
lent settlements  ;  that  did  not  insist  on  the  publication  of  preferen- 
tial assignments,  such  assignments  to  have  the  effect  of  a  bill  of 
sale,  and  to  be  treated  accordingly  ;  that  did  not  enact  that  no  pre- 
ferential payment  or  assignment  should  be  valid  if  made  within  four 
months  of  a  receiving  order  ;  and,  finally,  that  did  not  bring  all 
the  different  provinces  of  Canada  under  the  operation  of  one  uni- 
form insolvency  law.  Of  course,  Mr.  Fielding  could  only  promise 
that  the  representations  of  the  deputation  should  receive  the  con- 
sideration which  they  certainly  deserve,  and  they  cannot  fail  to 
have  some  effect  on  the  settlement  of  the  question.  The  Canadians 
have  the  matter  in  their  own  hands.  If  they  think  that  the  enact- 
ment of  an  insolvency  law  "would  encourage  rather  than  deter 
business  immorality,"  as  some  people  do,  they  will  leave  things  as 
they  are  ;  if  they  think  otherwise  they  will  take  the  necessary  steps 
to  promote  a  suitable  measure.  If  they  wish  to  develop  trade  they 
will  adopt  the  latter  course. 


UNIFORM    BANKRUPTCY    LAWS. 

Says  The  N.Y.  Dry  Goods  Economist  :  "Agitation  in  behalf  of 
a  national  bankruptcy  law  is  now  going  on  in  Canada.  Like  the 
United  States,  the  Dominion  has  had  one  bankruptcy  law,  but  it 
failed,  and  the  workings  of  this  old  law  are  held  up  as  a  reason  why 
a  national  law  cannot  be  satisfactory.  But  some  earnest  men  in 
Canada,  as  in  the  United  States,  feel  that  a  uniform  law,  which 
shall  give  equal  protection  to  all  creditors  and  shall  prevent  dis- 
honest merchants  from  continuing  in  business,  while  giving  a  fair 
opportunity  to  the  man  who  is  merely  unfortunate,  is  not  only 
possible  but  a  necessity. 

"  What  the  dry  goods  trade  of  Canada  thinks  on  the  subject  is 
set  forth  at  some  length  by  The  Dry  Goods  Review,   which  pub- 
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A,  A.  Allan  &  Co. 


Ladies'  and 

Gent's 

EXCLUSIVE 
NOVELTIES 


Fine  Furs 


Jackets 
Capes 

Neckwear 
Fancy  Ruffle  Muffs 


Electric  Seal 
Grey  Lamb 

Persian  Lamb 
Mink 

Stone  Marten 
Russia  Sable 


To  complete  a  line  of  Furs  made  in 

ATTRACTIVE  AND  NOVEL  STYLES 

Every  Buyer  should  inspect  our  lines.     We  carry  a  full  assortment  of 
everything  required  by  the  Fur-Buying  Community. 


Hat  Department 

English   and  American.     Styles  the  choicest. 

CLOTH  CAP  DEPARTMENT.     Our   own  manufacture.     Quality  and 
value  unsurpassed. 


A.  A.  Allan  &  Co., 


Wholesale  Hatters 
and  Furriers. 


LETTER  ORDERS 

Receive  Careful  Attention 


51  Bay  Street,  TORONTO 
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IrVillg  Umbrella  Co. 

^"^  LIMITED 


MANUFACTURERS 


Parasols 
Sunshades 


and 


Umbrellas 


C 


20  FRONT  STREET  W.,    TORONTO 
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flxminster  Carpets 


tsts 


The  immense  increase  in  our  sales  of  our  Axminster  Carpets  is  the  very 
best  evidence  of  their  continued  and  growing  favor.  There  is  no  carpet 
in  the  trade  that  offers  the 

Richness  in   Effect,    Durability  in  Wear 
and   Value  at  Popular  Retail-selling   Prices, 

at  the  same  time  yielding  a  better  profit  than  can  be  had  on  imported 
Brussels  or  Wiltons  selling  at  same  prices.'      <££>&£■&&<£•£•& 
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THE  TORONTO  CARPET  MFG.  CO..  lH 


U 


TORONTO 
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Parsons'  Practical  Revolving 
Counter  Fixture. 


No  Lifting  or 

Tipping  Over! 


KEEPS  STOCK  UP. 
EVERY  PIECE  IN  SIGHT. 
HOLDS  40  PIECES  IN 
20-INCH  SPACE. 

Each  bolt  easily  removed  and 
replaced  without  disturbing  the 
others. 

Each  shelf  is  adjustable  to  the 
thickness  of  any  bolt. 

"  Show  me  that 
bottom  piece  !" 


Practical 
Ribbon 
Cabinet 

Size  to  suit  the  trade. 
Oak  Finish. 

THE.. 


Practical 
Kid  Glove 
Cabinet 

Covers  all  necessary  require- 
ments.    .     . 

We  manufacture  practical  and  indispensable  articles  for  the    Preservation 
aud  Display  of  Dry  Goods  Merchandise. 

A.  N.  Russell  &  Sons,  Ilion,  N.Y.,  U.S.A. 

We  sell  through  jobber  only.     For  information,  price  lists,  etc.,  write  your  jobber. 


RECOGNIZED  .  .  . 


r 


THE    BEST  FINISHED 


Kid.. 

Gloves 

of  the  day  are  manufactured  by 

Emil  Pewny  &  Go. 

GRENOBLE,  FRANCE. 


This  celebrated  make  of  Kid  Gloves 
may  be  found  in  all  the  best  Retail 
Houses  the  world  over. 


S.  GREENSHIELDS,  SON  &  CO. 


Sole  Agents  for  Canada 


lishes  interviews  with  a  number  of  prominent  wholesale  and  retail 
firms,  almost  without  exception  in  favor  of  the  enactment  of  a 
uniform  law.  This  expression  of  opinion  by  Canadian  dry  goods 
men  in  favor  of  national  bankruptcy  legislation  should  strengthen 
the  hands  of  those  who  are  working  hard  for  the  passage  of  such  a 
law  by  Congress." 


HOW    OUR    CREDIT    SUFFERS    NOW. 

Says  The  Montreal  Trade  Bulletin  :  "New  bankruptcy  cases 
are  transpiring  every  day  which  demonstrate  the  paramount  impor- 
tance of  the  Government  adopting  prompt  legislative  measures  in 
order  to  remedy  the  many  and  increasing  abuses  arising  from  our 
loose  bankruptcy  laws.  The  longer  the  present  system  exists,  the 
more  accustomed  do  unscrupulous  insolvents  become  to  its  lax  pro- 
visions, and  the  more  they  take  advantage  thereof  to  the  detriment 
of  their  creditors.  A  wise  insolvency  law  should  protect  debtor 
and  creditor  alike,  but  the  ones  now  existing  in  the  different  pro- 
vinces are  all  framed  more  in  the  interests  of  debtors  than  creditors  ; 
so  much  so,  in  fact,  that  if  the  latter  refuse  to  accede  to  the  terms 
offered  by  the  former  they  are  bound  to  regret  it,  as  nine  times  out 
of  ten  they  get  less  than  the  original  offer.  British  merchants  may 
well  refuse  to  open  new  accounts  in  Canada,  and  become  anxious 
to  close  the  ones  they  have,  as  long  as  the  present  objectionable 
laws  remain  upon  our  statute  books.  For  instance,  a  firm  in  the 
Maritime  Provinces  failed  some  time  ago,  and  when  its  Cana- 
dian and  English  creditors  were  notified  of  its  suspension  the  biggest 
portion  of  the  estate  had  previously  been  handed  over  to  its  local 
creditors  by  legal  preferential  deeds,  and  the  creditors  were  in- 
formed that  they  could  take  about  15c.  on  the  dollar  or  ,leave  it. 
The  result  was  that  one  of  the  English  houses,  interested  to  a  con- 
siderable extent,  not  only  withdrew  from  doing  business  in  the  Lower 
Provinces,  but  closed  a  good  account  in  Montreal,     Now;   the  in- 


solvency law  in  the  province  of  Quebec  is  probably  the  best  in  the 
whole  Dominion,  although  it  needs  revision,  but  the  English  house 
referred  to  was  no  doubt  under  the  impression  that  the  laws  regard- 
ing preferences  were  as  bad  here  as  in  the  Maritime  Provinces.  It 
will  therefore  be  seen  how  this  province  may  suffer  through  the  ob- 
jectionable nature  of  the  laws  in  other  provinces.  It  can  therefore 
be  readily  understood  how  desirable  it  is  to  have  a  uniform  insol- 
vency law  for  the  whole  of  Canada,  and  how  important  it  is  in  view 
of  increasing  our  trade  with  the  Mother  Country  that  the  proposed  new 
Act  should  be  framed  as  much  after  the  English  bankruptcy  laws  as 
possible,  so  that  while  the  interests  of  insolvents  will  haveproper  protec- 
tion it  will  not  be  such  an  easy  thing  to  fail  in  business  and  go  on 
again  as  if  nothing  had  happened.  It  has  been  suggested  that,  in 
framing  a  new  insolvency  bill,  the  Government  appoint  a  commission, 
to  be  held  in  this  city  or  at  Ottawa,  to  consist  of  a  prominent  repre- 
sentative business  man,  along  with  an  experienced  chartered  ac- 
countant from  each  of  the  provinces,  so  that  the  subject  could  be 
discussed  by  the  various  delegates  in  order  that  the  best  and  most 
acceptable  measure  to  the  different  provinces  might  be  drawn  up. 
It  seems  that  if  some  such  plan  were  adopted,  along  with  the  ad- 
ditional support  of  the  Boards  of  Trade,  the  Government  would 
find  their  hands  considerably  strengthened  in  bringing  in  a  bill 
that  would  be  acceptable  to  the  whole  country." 


TO  ARRIVE  SOME  TIME  DURING  THIS  MONTH. 

We  are  told  that  W.  R.  Brock  &  Co.  have  secured  two  special 
lines  in  black  cashmeres  (in  both  jet  and  blue-black),  and  a  mag- 
nificent line  of  silk  and  wool  tartan  dress  goods  from  a  manufacturer 
in  Germany  who  had  the  goods  on  order  for  a  large  New  York  firm 
and  did  not  get  the  order  finished  before  the  introduction  of  the 
Dingley  bill  and  consequently  had  the  goods  on  his  hands.  W.  R. 
Brock  &  Co.  purchased  the  whole  lot  at  a  very  great  reduction.    . 
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Goods 
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ASK    FOR    OUR    . 


Balbriggan 
Underwear 


and  take  no  inferior  substitutes. 
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SELLING   AGENTS 


D,  Morrice,  Sons  &  Co. 
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THE    DEATH   OF   PRINCESS   MARY    MOURNED. 

A    POPULAR    MEMBER    OF    THE    ROYAL    FAMILY    WHO    HELPED 
ENGLISH    TRADE. 

PRINCESS  MARY,  the  Duchess  of  Teck,  who  died  lately,  took 
a  direct  personal    interest  in  English  trade  by   encouraging 
home  fabrics.     Says  The  Drapery  World  : 

Long  before  the  organized  movements  in  which  the  ladies  of 
the  "  upper  ten  "  now  express  their  devotion  to  the  development 
of  British  fabric  industries,  Princess  Mary  was  a  pioneer  in  that 
direction.  Her  taste  in  dress  was  superb,  but  she  was  not  in  the 
habit  of  searching  for  costumal  ideas  in  Paris  or  Vienna,  or  any 
other  continental  centre.  The  best  dressed  woman  of  her  time, 
well  dressed  because  she  adopted  conscientiously  the  simplest  as 
the  most  graceful  modes,  she  was  content  always  to  appear  in 
purely  English  raiment.  When,  many  years  ago,  the  fashion  was 
set  in  society  in  favor  of  Yorkshire  fabrics  for  women's  costumes, 
the  Princess  of  Wales  was  the  public  patroness  of  the  movement. 
But  the  Princess  Mary  educated  her  into  sympathy  with  it.  More 
recently  the  Princess  Mary  was  conspicuous  in  her  advocacy  of  the 
English  silk  revival.  In  Macclesfield,  Coventry  and  Spitalfields 
her  name  was  a  household  word — in  fact,  her  interest  in  the 
development  of  English  fabric  industries  was  with  her  a  patriotic 
passion.  She  was  a  leader  of  society,  and  to  her  leading  was 
chiefly  due  the  restoration  of  English  fabrics  and  fashions  in  the 
court  and  what  are  called  "  court  circles." 

The  trade  cynics  do  not,  as  a  rule,  appreciate  the  subtle  in- 
fluence which  a  royal  personage  can  exercise  in  the  development  of 
trade  and  the  fashions  of  trade.  They  nurse  the  idea  that,  after  all, 
the  costume  designer  originates  the  modes.  In  France,  where  the 
fashionable  couturiere  can  pay  fabulous  prices  for  dress  ideas  in- 
vented by  artists  of  celebrity,  men  who  amongst  us  would  be  Royal 
Academicians,  Royalties  do  not  count  as  fashion  leaders.  Just 
now,  of  course,  French  "Royalties  "  are  tabooed  by  the  creme 
de  la  creme  of  Parisian  society.  In  England  we  have  our  own 
and  the  better  way.  When  Princess  Mary  was  in  her  'teens  we 
were  merely  imitators  of  the  Parisian  modes.  We  had  few  ideas 
of  our  own,  and,  at  all  events,  we  were  somewhat  destitute  in 
tasteful  or  picturesque  ideas.  Princess  Mary  was,  as  a  girl,  in- 
tensely artistic.  She  invented  dress  ideas,  and,  as  a  little 
maiden,  showed  a  capacity  for  dainty  excellence  in  dress 
design  which  might  be  reasonably  envied  by  the  most  resourceful 
court  dressmaker.  The  taste  of  her  girlhood  followed  her  all 
through  her  life,  and  unconsciously  she  educated  society  into 
the  adoption  of  English  fashions  and  English  fabrics.  At  stately 
court  functions  no  lady  was  ever  better  or  more  appropriately  cos- 
tumed that  Princess  Mary.  In  everyday  life  no  lady  in  the  land 
was  more  modestly  and  quietly  apparelled.  With  her  originated 
in  the  Royal  Family  the  custom  of  the  royal  ladies  becoming  their 
own  dressmakers  and  milliners — at  least,  so  far  as  designing  their 
dresses  was  concerned.  The  new  ideas  of  the  court  dressmakers 
came  more  frequently  from  the  White  Lodge,  or  from  Sandringham, 
than  from  the  inventive  resources  of  the  dress  artist.  Princess 
Mary  had  her  own  little  Royal  Dorcas  Clubs,  in  which  the  young 
Princesses,  her  relatives,  were  trained  in  the  mysteries  of  dress 
making  and  millinery.  It  so  happens,  therefore,  that  when- 
ever any  of  them  patronizes  the  court  dressmaker,  she  gives 
the  design  for  the  costume  required.  The  habit  of  fashioning 
their  own  dresses  is  more  common  than  is  generally  supposed 
among  the  ladies  of  the  "  upper  ten."  They  follow  the  lead 
initiated  by  the  dead  Princess,  and  adopted  by  almost  everyone  of 
the  royal  ladies  of  the  British  court.  It  thus  happens  that  nowa- 
days Englishwomen  have  the  reputation  of  being  the  best  dressed 
women  of  the  world.  Fifty  years  ago  they  were  the  most  dowdily- 
attired  of  their  sex.     The  delectable  change  for  the  better  has  not 


been  due  to  the  professional  costumieres  so  much  as  to  the  educated 
taste  and  inventive  readiness  of  the  society  ladies,  who  regarded 
Princess  Mary  as  a  leader. 

The  royal  lady  who  has  been  so  suddenly  taken  from  our  midst 
will,  therefore,  be  missed  as  an  influence  making  for  good  taste  and 
artistic  excellence  in  the  world  of  fashion.  But  the  impress  which 
she  made  during  her  useful  and  beautiful  life  is  likely  to  remain 
indelible.  It  is  to  be  sincerely  hoped  that  the  generation  which  she 
has  educated  in  the  art  of  dressing  well,  and  the  patriotism  of  dress- 
ing in  English  fabrics,  will  not  readily  forget  the  useful  lessons  of 
her  life.  They  are  examples  to  be  treasured,  and,  as  imitation  is 
the  sincerest  form  of  flattery,  to  be  faithfully  followed.  Indeed, 
every  quality  in  the  character  of  the  Princess  is  worth  treasuring  by 
those  who  will  take  up  her  heritage,  but  may  not  ever  hope  to 
exercise  her  influence. 


NEW  GOODS. 

THE  D.  McCall  Co.,  Limited,  havea  full  range  in  black  velvets 
and  all  the  scarce  shades,  emeralds,  purples,  myrtle.  Letter 
orders  are  promptly  filled. 

The  cut  jet  and  enamelled  belt  buckles  brought  out  early  by 
Brophy,  Cains  &  Co.  specially  for  Christmas  trade  are  something 
really  tasty  and  are  selling  fast. 

The  D.  McCall  Co.,  Limited,  are  showing  a  very  extensive 
range  of  flowers  for  spring.  They  state  it  is  the  largest  they  ever 
put  on  the  road,  and  as  to  value,  they  claim  will  not  be  equalled 
by  any  house  in  the  trade. 

The  D.  McCall  Co.,  Limited,  state  their  ribbon  department  was 
never  in  better  shape  to  meet  the  demand  in  black  and  satin  and 
failles,  also  colored  satins.  They  have  also  a  large  assortment  in 
plaids  in  16  and  22  widths.     Orders  are  shipped  without  delay. 

The  D.  McCall  Co.,  Limited,  state  that  valenciennes  laces  are 
still  in  good  demand,  particularly  white,  in  which  they  have  large 
supply  and  are  able  to  meet  the  demand.  All  orders  shipped 
promptly.  They  say  their  letter  order  system  gives  every  satisfaction. 


DRESS    GOODS. 

John  Macdonald  &  Co.'s  range  of  spring  dress  goods  samples, 
now  in  the  hands  of  their  travelers,  is  the  largest  and  best  collec- 
tion they  have  ever  shown,  comprising  all  the  newest  and  most 
fashionable  weaves  in  both  plain  and  fancy  lines,  and  from  the  best 
manufacturers  in  Great  Britain,  Germany  and  France. 


James  Johnston  &  Co.  call  the  attention  of  the  trade  to  their 
range  of  new  dress  goods.  This  is  the  most  extensive  they  have  yet 
shown  and  comprises  all  the  newest  goods  to  be  found  in  the  British 
and  continental  markets.  Purchasers  of  high-class  dress  goods  should 
see  the  range  of  samples  shown  by  this  firm  before  placing  their 
orders.  The  full  range  of  samples  is  now  in  the  hands  of  their 
travelers. 


Wyld,  Grasett  &  Darling  find  the  demand  for  dress  goods  con- 
tinuing active,  especially  in  serges,  cashmeres,  covert  cloths, 
tweed  effects  and  low-priced  fancies.  Plaids  are  in  demand  for 
waists  and  children's  wear.  In  black  goods,  some  favorites  are 
armures,  figured  soleils,  matelasses,  knickers,  brocaded  satinets, 
etc.  The  demand  for  these  latter  goods  is  increasing,  and  they 
promise  to  have  a  heavy  sale  for  spring  wear.  Velveteens  are  good 
property,  and  are  called  for  in  fair  quantities  in  black  and  colors. 


RANGES  857  AND  219 

Are  two  of  Brock's  drives  on  the  first  floor  ;  857  is  a  line  of 
soft -finished  dress  tartans  and  219  a  dark  checked  fette.  Both 
lines  are  sellers,  with  a  vengeance,  and  we  recommend  all  repeat 
orders  being  sent  in  at  once. 
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Neckwear . . 


.brought  to  an 


ARTISTIC  POINT 


A   few   of  the   leading   shapes : 


"DISTINGUE." 

Tied. 


DISTINGUE." 

Untied. 


PARIS  LOMBARD." 


CHANTILLY." 


DEPUTE." 


"SWELL." 


"LOIE." 


UNDERWEAR 

Balbriggan,  French,  German  and  Canadian,   Colored  and  Fancy,  natural  shades  and  natural  wove  ; 
Blacks,  Self  Colors,  White,  endless  designs  and  fancies  ;  White  Merino,    Netted  Underwear. 

U  A  I   C"    UnCr  Cotton,  Cashmere  and  Silk;   Blacks,  Tans,  Natural; 

riHLr-nUOL.  Printed,   Embroidered,  and  Silk  Splice. 


Glover  &  Brais,  Montreal,  Que 


THE  -:-  DRY  -:-  GOODS  -:-  REVIEW 


FASHIONS  AT  THE   FRENCH  CAPITAL. 

NEW  IDEAS  IN  DRESSES,  MATERIALS,  HATS   AND 
OTHER  STYLES. 

the   length    of    skirts  the    cloth    or    velvet    collar 

indispensable — a  new   mantle— ornaments  for 

the  hair the  popularity  of  lace 

a  new  silky  tissue materials 

now  in  use. 

Paris,  Nov.  20,  1897. 

DRESSES  continue  to  grow  longer  for  "dress"  purposes,  but 
there  are  plenty  of  pretty  morning  dresses  practical  enough 
for  anyone,  with  long  boleros  or  vest  with  short  basques,  with  revers 
opening  over  a  chemisette  of  silk  cashmere  or  velvet,  according  to 
the  weather.  A  pretty  model  is  a  costume  in  plaid,  thick  in 
appearance,  but  very  light.  The  long  bolero  crosses  in  the  front 
with  turn-down  collar  and  revers  in  kid  glace  wood  color,  bordered 
with  baguettes  ot  pique  cloth.  The  tight-fitting  sleeves,  with  square 
epaulettes,  are  trimmed  like  the  revers,  that  is,  with  piqueres,  and 
there  are  large  horn  buttons.  The  chemisette  is  in  capucine-colored 
satin  merveilleux,  made  with  linon  pleats  and  ruche  of  white  silk 
muslin  round  the  neck.  Another  walking  dress,  which  would  also 
make  a  nice  bicycling  costume,  is  in  thick  vigogne  navy  blue.  The 
vest  has  short  basques  and  large  revers,  with  turn-down  collar  in 
reindeer,  which  is  a  very  pretty  shade.  Large  buttons  are  covered 
with  reindeer.  The  chemisette,  in  navy  blue  taffetas,  is  made  up 
of  tiny  pleats,  separated  by  a  featherstitch.  A  charming  costume 
is  a  skirt  and  long  bolero  in  caracul.  The  large  revers  and  high 
collar  are  in  zibeline,  chemisette  in  brown  taffetas,  to  match  the 
zibeline.  The  caracul  is  not  at  all  heavy;  in  fact,  it  is  much  lighter 
than  cloth.  It  is  lined  with  satin.  As  I  have  said  above,  dresses 
have  grown  much  longer,  but  it  is  hoped  that  they  will  not  grow 
into  trains.  At  present  they  fall  an  inch  on  the  ground  at  the  back, 
and  touch  the  ground  all  round.  But  they  are  not  lined  any  more, 
that  is  to  say,  they  fall  over  an  underskirt  of  taffetas  almost  as  long 
as  the  skirt,  but  narrower.  The  skirts,  which  are  untrimmed,  have 
a  silk  balayeuse,  which  causes  them  to  stand  out  well.  Fashions 
tend  not  so  much  to  style  as  to  perfection  in  execution. 

All  the  new  corsages  are  flat  and  tight-fitting,  flowing  princesse 
dresses,  without  any  trimming,  showing  off  the  figure  to  the  best 
possible  advantage.  Redingotes  are  coming  in.  These  are  also 
tight- fitting.  With  the  skirts  somewhat  long,  a  soupcon  of  crino- 
line is  all  that  is  required  to  give  the  cachet  of  the  Empire  styles. 

The  large  medicis  collar  in  cloth  or  velvet  or  fur  ornaments'  on 
every  style  of  vest  and  mantle  is  de  rigueur.  The  large  ruche 
round  the  neck  has  quite  gone  out  of  fashion.  For  evening 
mantles,  the  medicis  has  the  inside  lined  with  a  bouillonne  of  silk 
muslin  or  a  feather  boa — always  pretty  and  still  in  favor  in  white 
and  black  or  beige.  A  novelty  is  an  immense  ruche  of  fur,  like  a 
large  pierrot  made  with  wide  satin  ribbon,  bordered  with  fur  and 
ruche,  with  thick  pleats  double  and  triple,  and  made  in  such  a  way 
that  only  the  fur  is  seen.  In  grey  satin,  bordered  with  chinchilla, 
the  effect  is  most  charming. 

Here  is  a  novelty  in  ball  costumes  in  pale  blue  satin,  the  front 
forming  panels  over  blue  tulle.  Lambrequins  and  bows  of  ribbon 
in  narrow  blue  satin  fall  down  the  front.  There  are  also  two  bows 
on  the  corsage,  and  one  round  to  the  decollete,  tight-fitting 
wrinkled  sleeves  to  the  elbow,  and  epaulettes  of  satin  on  the 
shoulders. 

Here  is  quite  a  new  style  in  mantles,  called  bonne  femme, 
which  really  signifies  comfortable  ;  it  is  in  miroir  velvet,  gooseberry 
color,  lined  with  sky-blue  Indian  damask,  and  trimmed  round  the 
bottom  and  up  the  front  with  pleated  bouillonnes  of  mousseline  de 
soie,  gooseberry  color.     The  large  hood  is  turned  up  with  a  deep 


hem,  edged  with  a  ruche  ;  very  high  collar  with  ruche.  The 
cloak,  which  is  very  full,  almost  touches  the  ground  all  round. 
There  are  no  sleeves,  but  the  hands  pass  through  arm-holes. 

Nearly  all  the  hats  turn  up  on  the  side,  with  large  velvet  bows 
or  tufts  of  flowers  placed  between  the  passe  and  the  hair.  They 
are  more  or  less  adorned  with  strass  buckles  and  jewel  motifs. 

For  the  hair,  pretty  little  combs  and  ornaments  are  still  used, 
but  the  grand  chic  is  a  flat  comb  in  light  tortoiseshell  ;  placed  under 
the  chignon  it  forms  a  long  flat  band. 

Here  is  a  charming  morning  costume  in  grey  cloth  :  It  is  tailor- 
made,  the  pleats  ot  the  skirts  falling  on  each  side,  and  the  whole 
touching  the  ground  all  round.  The  vest -jacket  crosses  on  the  side, 
and  fastens  on  the  side  with  one  handsome  button.  The  small 
medicis  collar  and  the  whole  coat  is  lined  with  ermine.  Bands  of 
ermine  form  braces  on  each  shoulder.  There  is  a  pretty  steel 
ceinture,  and  a  large  ermine  muff.  The  hat  is  in  draped  blue 
velvet,  with  tiny  bordering  of  ermine  ;  wavy  contoux  feathers  are 
placed  on  the  side. 

A  new  departure  in  visiting  dresses  is  a  dress  in  frise  velvet, 
bois  color.  The  skirt  is  very  flat  at  the  top,  going  out  wide  at  the 
bottom,  with  a  large  volant.  From  the  top  of  the  flounce  to  three 
inches  from  the  waist  the  skirt  is  coulisse.  The  sleeves  are  also 
coulisse,  and  quite  flat  all  the  way.  There  is  a  deep  ceinture  and 
buckle.  The  collet  is  in  plain  velvet,  encircled  with  two  rows  of 
zibeline  tails.  The  Medicis  collar  is  lined  wkh  fur,  and  large  lace 
cravat,  and  the  large  felt  hat  is  trimmed  with  dahlias  in  shades  of 
violine. 

For  the  theatre  is  a  corsage  in  Chantilly  lace,  crossed  over  one 
side,  very  much  decollete  and  tight-fitting.  Long,  tight-fitting 
sleeves  are  in  Chantilly.  Avery  deep  ceinture  is  in  embroidered 
gold.  The  skirt  pleated  soleil  is  in  black  silk  muslin.  A  charm- 
ing little  collet  is  in  black  satin  lamp-shade  shape,  made  with  small 
volants  one  above  another,  each  volant  edged  with  zibeline,  lined 
with  white  satin.  The  high  collar  of  zibeline  has  a  bunch  of  tails 
at  the  neck. 

In  the  way  of  materials,  brocat,  moire,  and  satin  are  much  used, 
veiled  with  tulle  and  brilliant  with  applications  of  lace.  So  also 
are  Chantilly,  Flemish  lace,  Bruges,  Brussels,  Malines,  English 
point  Alencon,  and  Duchess  lace,  and  also  every  variety  of  guipure, 
from  old  Venetian  to  the  finest  Binches.  For  a  morning  dress 
I  have  seen  a  toilette  in  cream  Indian  damask,  with  small  train, 
made  up  with  a  tablier,  recovered  with  two  deep  flounces  of  Chan- 
tilly lace.  The  train  which  is  thrown  much  at  the  back,  has  on 
each  side  a  volant  of  coquille  of  the  same  lace,  the  heading  of 
which  disappeared  under  a  plissfi  of  black  silk  muslin.  The  cors- 
age of  damask  is  veiled  with  a  fichu  Marie  Antoinette  in  Chantilly 
lace,  forming  jockey  on  the  sleeves.  The  capote  of  white  lace  is 
draped  with  black  velvet,  with  panaches  of  white  marabouts. 

Another  toilette  is  in  a  new  tissue  known  as  fleur  de  velours. 
This  tissue  is  very  bright  and  silky-looking.  The  skirt,  which  has 
a  slight  train,  is  covered  on  one  side  with  a  narrow  quille  in  grey 
coulisse  velvet.  On  each  side  of  the  opening  of  the  skirt  are  groups 
of  three  pattes  of  embroidery  in  brown  and  steel  chenille.  Tiny 
steel  buttons  are  placed  at  the  extremity  of  each  patte.  The  cor- 
sage is  tight-fitting  at  the  back,  and  blouses  at  the  front,  demi- 
decollete  over  a  velvet  gilet. — Jeanne,  in  The  Drapers'  Record. 


"A  NOD  IS  AS  GOOD  AS  A  WINK,"  ETC. 

This  month  will  see  the  arrival  of  the  advance  guard  of  prints, 
muslins,  and  cotton  washing  fabrics  for  spring,  1898,  in  W.  R. 
Brock  &  Co.'s  warehouse.  Amongst  them  will  be  some  of  the 
newest  and  most  beautiful  goods  ever  seen  in  Canada.  Most  of 
the  lines  cannot  be  repeated  and  orders  are  tumbling  in. 


THE 
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The  Wholesale  House  that 
supplies  you   with     .      .     . 


<j£       <j£ 


North  Star,  Crescent 
and  Pearl 

Cotton  Batting  gives  you  the  best  value  obtainable. 

Even  the  Pearl  grade  is  guaranteed  stronger 
and  better  adapted  to  requirements  than  any 
grade  of  any  other  batting. 

These  grades  are  the  strongest,  handsomest 
and  most  desirable  cotton  bats  obtainable. 

NOTHING  DECEPTIVE 

They  look  well  in  the  roll.  They  have  the 
strength  and  qualities  required  by  the  consumer 
after  unrolling.     They  make  strong  comforters. 

When  you  unroll  and  unfold  them  you  can 
test  the  strength  and  they  will  not  fall  apart  like  so 
much  chalk.  You  can't  blow  them  to  pieces  in  a 
hurry. 

THREE  GRADES.    THREE  PRICES. 
THE  BEST  AT  THE  PRICE. 


r 


Clappertons 

THE    STANDARD    THREAD 


WRITE  FOR  SAMPLES 


Wm.  Clapperton  &  Co. 


Remember 


—that  we  have  unequalled  facilities  for 
supplying  the  trade  with  Fur  Goods 
specially  adapted  for  the  Yukon. 

— that  a  postal  card  addressed  to  us  will 
bring  you  anything  you  may  require  from 
our  well-assorted  stock  of  high-grade  Furs. 

— that  our  prices  are  right  and  values  un- 
excelled  


James  Coristine  &  Co. 


FUR    MANUFACTURERS 


469  to  477  St.  Paul  St. 


MONTREAL 
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WONDERING   WHERE    THEY    ARE  AT. 

THE     U.S.      TARIFF      CAUSES      SOME      UNCERTAINTY — DECREASE      IN 

IMPORTATIONS  —  NOT    ENOUGH    REVENUE    TO  MEET  EXPENSES 

CONSUMERS     READY     TO    PAY     THE    DUTY    IF 
PROPERLY    HANDLED. 

N.    Y.    Dry    Goods    Economist. 

WHILE  the  imports  of  foreign  merchandise  into  the  United 
States  during  September  showed  a  gain  over  those  of  the 
the  same  month  of  the  preceding  year,  like  August,  October  shows 
a  decline.  The  loss  for  the  last  month  is  a  small  one,  only  $500,000, 
while  that  of  August  amounted  to  over  $9,500,000,  this  important 
decrease  being  doubtless  attributable  to  the  larger  importations  in- 
duced by  anticipation  of  the  enactment  of  a  new  tariff.  The  total 
importations  for  the  three  months  during  which  the  present  tariff 
has  been  in  force  are  valued  at  $140,674,115,  against  $142,342,- 
259  during  the  corresponding  period  of  a  year  ago.  This  is  not  a 
very  heavy  decrease  in  view  of  the  higher  tariff  now  prevailing,  yet 
it  must  be  borne  in  mind  that  the  imports  during  the  period  from 
Aug.  1  to  Oct.  31,  1895,  reached  a  value  of  $197,048,277. 

Figures  which  vary  so  widely  cannot  be  accounted  of  much  ser- 
vice in  an  attempt  to  arrive  at  the  effect  of  the  new  tariff  in  point  of 
discouraging  importations,  and  some  time  must  elapse  before  a  just 
comparison  on  such  a  basis  can  be  made.  Nor  can  much  be 
learned  at  present  from  abroad.  The  foreign  manufacturers  inter- 
ested are  not  yet  sure  how  far  the  new  tariff  will  prove  a  barrier  to 
the  entrance  of  their  products  into  the  United  States.  The  fierce 
outcry  with  which  the  passage  of  the  Dingley  Act  was  greeted  in 
Europe  seems  to  have  died  out,  the  German  clamor  for  retaliation 
is  reduced  to  insignificance  and  the  manufacturers  of  that  country, 
as  a  rule,  are  comforting  themselves  with  the  reflection  that,  after 
all,  America  must  have  their  goods  and  that  the  American  consum- 
er will  pay  the  increased  duty.  And  that  they  are  not  far  out  in  this 
calculation  may  be  argued  from  the  continued  imports  of  Japanese 
silks  into  the  United  States  in  spite  of  the  excessive  duties  recently 
adopted. 

The  revenue-yielding  properties  of  the  new  tariff  are  what  ought 
to  interest  Americans  most,  especially  in  view  of  the  strong  proba- 
bility that  the  Congress  which  meets  next  month  will  prove  fully  as 
lavish  in  the  matter  of  expenditures  as  its  immediate  predecessors. 
It  is  extremely  unlikely  that  any  effort  will  be  made  to  apply 
economy  to  the  reduction  of  the  deficit,  and  hence  the  question  of 
how  sufficient  income  for  the  Government  is  to  be  obtained  becomes 
of  vital  importance.  It  may  be  noted  here  as  an  encouraging 
feature  that,  in  view  of  the  growing  demand  for  better  goods  on  the 
part  of  American  consumers,  prominent  importers  look  for  a  con- 
siderable increase  in  the  value  of  textile  importations  from  this  out. 

It  seems  to  be  made  more  and  more  clear  by  recent  develop- 
ments that  the  American  consumer  can  always  be  induced  to  pay 
the  increased  price  on  goods  necessitated  by  the  introduction  of  a 
higher  tariff.  Just  as  the  excessive  rates  on  Japanese  silks  have 
failed  to  keep  these  goods  out  of  the  market,  so  it  now  appears  that 
consumers  of  linens  will  prefer  the  regular- weight  fabrics  at  higher 
prices  to  a  light  and  papery  material  at  the  old  figures.  A  promin- 
ent buyer — doubtless  an  excellent  judge  of  the  sentiments  and  incli- 
nations of  the  consumer — declined  to  purchase  the  cheaper  stuff 
made  to  sell  at  old  prices  under  the  new  tariff.  Here  is  a  pointer 
for  the  retail  sales  person,  the  facts  tending  strongly  to  show  that  no 
difficulty  need  be  met  with  in  selling  good  goods  at  better  prices  if 
trouble  be  taken  in  presenting  them. 


order  when  not  in  use.  The  manufacturer  is  represented  in  Canada 
by  E.  J.  Joselin,  Manchester  Buildings,  Toronto,  who  will  send 
price  and  illustrated  circular  to  enquiring  merchants. 


CLOTH    CHART    FOR    EVERY    MERCHANT. 

A  novelty  for  merchants  is  Putnam's  cloth  chart.  This  new 
invention  gives  an  absolutely  accurate  measurement  of  dress 
materials,  ribbons,  etc.,  in  a  piece,  without  unrolling  the  goods. 
The  chart  is  finely  made  and  neatly  packed  for  keeping  in  good 


In  another 
nouncement  r< 
specially 
houses 


DOLLS. 

ill  be  found  Nerlich  &  Co.'s  interesting  an- 

g  dolls.     This  firm  also    find  that  there  is  a 

for  doll 

ie\l/cloll  houses 

fter  the  -most 

ith  a  Verafnda|r> 

the 
the  chi 
the  h£ 

and  Carp^fSd  room's    tO  No.  315-15— Nerlich  &  Co. 

Besides  these  toy  doll  houses  must  be  mentioned  the 
kitch\is/stames,  butcher  shops,  etc.,  in  all  sizes  to  suit  any  purse. 
Of  a  few  of  these  we  ijive  illustrations  in  this  issue.  No.  315-5  is 
a  three-horse  stable.^ach  17  inches  wide  and  18  inches  high,  and 


315-30. — Neilich  &  Co. 


315-5 — Nerlich  &  Co. 


the  price  is  $24  per  dozen.  No.  315-15  is  a  grocery  store,  in  size 
18  inches  long  and  10  inches  high,  and  the  price  $12  per  dozen. 
No.  315-30  is  a  warehouse  8j4  inches  long  and  15  inches  high,  at 
$13.20  per  dozen. 


CHRISTMAS     IN    THE    CARPET    DEPARTMENT. 

OWING  to  brisk  trade,  some  spring  goods  in  carpets,  etc.,  have 
been  brought  forward  for  holiday  sales.  John  Macdonald 
&  Co.  are  in  this  way  showing  a  big  line  of  muslin  curtains,  white 
and  colored,  also  Swiss  and  Irish  points,  which  are  very  attractive. 
Also  a  line  of  mats  and  rugs.  A  new  line  of  moquette  mats  is 
especially  noticeable,  to  retail  at  75c. 

The  firm  has  also  just  received  a  direct  shipment  of  Chinese 
and  Japanese  mattings.  A  full  stock  of  8-4  and  16-4  floor  oils 
and  linoleums,  from  the  cheapest  to  the  best  grade,  is  now  to  be 
seen. 


A  BOOKLET  FOR  THE  CUSTOMER. 

A  valuable  souvenir  has  been  prepared  by  the  Toronto  Carpet 
Manufacturing  Co.,  Limited.  It  consists  of  a  very  handsome  book- 
let, beautifully  printed  and  giving  particulars  of  the  various  grades 
of  carpets  now  popular  in  the  market.  As  no  prices  are  mentioned, 
the  booklet  is  quite  suited  for  giving  away  to  customers  by  the 
retail  merchant,  and  almost  any  lady  thinking  of  buying  carpets 
would  read  the  book.     A    copy  will  be  sent  to  any  who  desire  one. 


EATON  MAY  HAVE  AN  OTTAWA  BRANCH. 

The  Ottawa  Journal  states  that  the  T.  Eaton  Co.,  of  Toronto,  is 
negotiating  for  a  property  on  Sparks  street,  for  the  purpose  of  erect- 
ing a  large  departmental  store  there.  The  price  asked  for  the  site 
of  the  proposed  store  is  said  to  be  $60,000,  and  the  Eaton  Co.  is 
said  to  have  offered  $55,000. 
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Wm.  Taylor  Bailey 

.  .   .  SUCCESSOR    TO  .  .  .  \~ 

Peter  Schneider's  Sons  &  Co. 

27  and  29  VictoriacSquare 

MONTREAL 

Upholstery  and' '.  V . 
.  .  .  Drapery  Goods 

Selling  Agents  for  STEAD  &  MILLER,  Philadelphia. 


MANUFACTURERS  OF 


Cotton  Derby  and  Tapestry  Curtains 
Cotton  Tapestries,  Silk  Tapestries 
Fine    Silk     Draperies,     Brocatelles 


SOMETHING  NEW 
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Thomson's 


NEW  "GLOVE-FITTING" 


Corsets. 


Transformed,  re-modelled,   and  brought  up  to  date,  and 
a  delight  to  all  who  wear  them. 
Mrs.  W.  writes,— "  I  find  your  NEW  '  Qlovb-Fittiso  '  Oonet  perfect,   mom  comfort- 
able  to  wear  and  beautifully   finished.     I  can  think  of   no  worts  that  would  describe  it* 
perfection.'' 

Mrs.  M.  writes,  -"  I  hive  really  never  bad  such  a  perfjot  fit  before. 

Mrs  C  writes.  — "  I  have  much  pleasure  in  stating  that  I  have  never  worn  a  more  per- 
fect fitting  Corset  than  your  New  'Gi.hvk  Kittinc,  I  shall  recommend  them  to  all  my 
friends  as  being  simply  perfect." 

To  be  had  of  all  Dealers  Throughout  the  World. 

ASK   FOR    THOMSONS   NEW   "GLOVE-FITTING"    AND 
TAKE  NO  OTHER. 


DO  YOU   WANT  A 


KLONDYKE 
OUTFIT  ? 


If  so 


Make 

No 
LVIis'tatk 


Buy  your  outfit  at  your  last  stopping  place  (EDMONTON),  and 
from  us.  We  make  a  business  of  outfitting  fur  traders  and 
miners  for  the  far  North,  and  can  tell  you  just  what  you  want, 
and  sell  it  to  you  much  cheaper  than  you  can  get  the  same 
goods  from  a  novice. 


McDougall  &  Secord 


MINERS'  OUTFITTERS 


EDMONTON,  ALTA. 
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THE  POSITION    OF  THE    MIDDLEMAN. 

A   DEFENCE  OF  THE  DISTRIBUTOR  OF  GOODS AN  ENGLISH 

OPINION  OF  THE  VALUE  AND  USEFULNESS  OF    THE 
WHOLESALE    TRADE — WHY    THERE    IS  ROOM 
FOR  BOTH  CLASSES  OF  MERCHANTS. 
From   The    London    Drapers'    Record. 

IT  is  customary  with  some  people  to  speak  of  middlemen,  which  is 
practically  another  name  for  traders,  with  some  contempt,  as  a 
class  which  confers  but  little  benefit  on  the  community.  It  is  point- 
ed out  that  agriculturists  enrich  the  world  because  their  labors  add 
to  its  fruitfulness.  In  the  same  way  manufacturers  confer  benefits 
on  mankind,  for  they  turn  crude  materials  into  finished  articles 
that  are  eminently  calculated  to  make  life  more  enjoyable.  But 
middlemen,  who  render  no  services  except  that  of  being  a  medium 
of  communication  between  producers  and  consumers,  which  part 
they  play  solely  for  their  own  profit,  of  what  good  are  they  in  the 
world  ?  Why  should  not  producers  and  consumers  be  brought 
together,  and  thus  eliminate  the  go-between  who  robs  both,  the  former 
of  some  of  the  gain  which  should  have  been  the  proper  reward  of 
his  industry,  the  latter  of  some  of  his  earnings  by  making  him  pay 
more  for  the  wares  he  requires  than  the  producer  is  willing  to  take 
for  them  ?  Such  is  the  language  occasionally  used  by  theorists  who 
think  they  are  only  talking  an  advanced  kind  of  political  economy.  In 
reality  they  are  talking  unmitigated  rubbish.  Middlemen  are 
an  essential  product  of  civilization,  and  since  its  very  dawn  they 
have  played  a  useful,  indeed  an  indispensable,  part.  The  moment 
that  individuals  ceased  to  supply  themselves  directly  with  the 
various  articles  and  accommodations  they  made  use  of,  that 
moment  must  a  commercial  intercourse  have  begun  to  grow  up 
among  them.  For  it  is  only  by  exchanging  that  portion  of  the  pro- 
duce raised  by  ourselves  that  exceeds  our  own  consumption,  for 
portions  of  the  surplus  produce  raised  by  others,  that  the  division  of 
employments  can  be  introduced,  or  that  different  individuals  can 
apply  themselves  in  preference  to  different  pursuits.  And  not 
only  does  commerce  enable  the  inhabitants  of  the  same  village  or 
parish  to  combine  their  separate  efforts  to  accomplish  some  common 
object,  but  it  also  enables  those  of  different  provinces  and  kingdoms 
to  apply  themselves  in  an  especial  manner  to  those  callings  for  the 
successful  prosecution  of  which  the  district  or  country  which  they 
occupy  gives  them  some  peculiar  advantage.  As  M'Culloch  has 
accurately  pointed  out,  this  territorial  division  of  labor  has  contri- 
buted more,  perhaps,  than  anything  else  to  increase  the  wealth  and 
accelerate  the  civilization  of  mankind.  And  such  a  result  would 
not  have  been  possible  but  for  the  middleman. 

Let  us  prove  this.  While  the  exchange  of  different  products  is 
carried  on  by  the  producers  themselves,  they  must  unavoidably  lose 
a  great  deal  of  time  and  experience  many  inconveniences.  Were 
there  no  merchants,  a  manufacturer  desirous  of  selling  his  pro- 
duce would  be  obliged,  in  the  first  place,  to  seek  for  customers  and 
to  dispose  of  his  wares  as  nearly  as  possible  in  such  quantities 
as  might  suit  the  demands  of  the  various  individuals  inclined  to 
buy  them,  and  after  getting  his  money  he  would  next  be  obliged  to 
send  to  a  score  or  so  places  for  the  different  commodities  he  re- 
quired for  his  own  use,  so  that,  besides  being  exposed  to  vast 
trouble  and  inconvenience,  his  attention  would  be  continually 
diverted  from  the  labors  of  his  manufactory.  Under  such  a  state 
of  things  the  work  of  production  in  every  different  employment 
would  be  meeting  with  perpetual  interruptions,  and  many  branches 
of  industry  which  are  successfully  carried  on  in  a  commercial 
country  would  not  be  undertaken.  This  provides  the  opportunity 
of  which  the  middleman  has  ever  been  quick  to  take  advan- 
tage. The  establishment  of  a  distinct  mercantile  class  effectually 
obviates  the  inconveniences  outlined  above.  When  a  set  of 
dealers  erect  warehouses  and    shops    for    the    purchase    and  sale 


of  all  descriptions  of  commodities,  every  producer,  relieved 
from  the  necessity  of  seeking  customers,  and  knowing 
beforehand  where  he  may  at  all  times  be  supplied  with 
such  products  as  he  requires,  devotes  his  whole  time  and 
energies  to  his  proper  business.  The  intervention  of  the 
merchant  gives  a  continuous  and  uninterrupted  motion  to  the 
plough  and  the  loom.  A  great  authority  on  the  subject  has 
declared  that  "  were  the  class  of  traders  annihilated,  all  the  springs 
of  industry  would  be  paralyzed."  The  numberless  difficulties  that 
would  then  occur  in  effecting  exchanges  would  lead  each  particular 
family  to  endeavor  to  produce  all  the  articles  they  had  occasion  for  ; 
society  would  thus  be  thrown  back  into  primeval  barbarism  and 
ignorance,  the  divisions  of  labor  would  be  relinquished,  and  the 
desire  to  rise  in  the  world  and  improve  our  condition  would  decline 
according  as  it  became  more  difficult  to  gratify.  Obviously  this 
would  be  a  change  for  the  worse,  as  far  as  all  the  best  interests  of 
mankind  are  concerned  ;  and  that  there  is  no  fear  of  it  taking 
place  is  due  to  the  enegy  and  capacity  of  the  misunderstood 
middleman. 

The  mercantile  class  has  always  been  divided  into  two  subor- 
dinate classes — the  wholesale  dealers  and  the  retail  dealers.  That 
each  is  indispensable,  and  the  necessary  complement  of  each  other, 
a  little  consideration  will  show.  The  former  purchase  the  various 
products  of  art  and  industry  in  the  places  where  they  are  produced 
or  are  least  valuable,  and  carry  them  to  those  where  they  are  more 
valuable  or  where  they  are  more  in  demand  ;  and  the  latter,  having 
purchased  the  commodities  of  the  wholesale  dealers  under  conditions 
more  favorable  than  those  of  buying  direct  from  the  producers,  even 
allowing  for  an  increase  of  price,  collect  them  in  shops  and  sell 
them  in  such  quantities  and  at  such  times  as  may  best  suit  the  pub- 
lic demand.  Obviously  the  two  classes  of  dealers  are  alike  useful ; 
and  the  separation  that  has  been  effected  between  their  employ- 
ments is  one  of  the  most  advantageous  divisions  of  labor.  The 
operations  of  the  wholesale  dealer  are  analogous  to  those  of  the 
miner.  Neither  the  one  nor  the  other  makes  any  change  on  the 
bodies  which  he  carries  from  place  to  place.  All  the  difference 
between  them  consists  in  this — that  the  miner  carries  them  from 
below  ground  to  the  surface  of  the  earth,  while  the  merchant 
carries  them  from  one  point  to  another  on  its  surface.  Hence  it 
follows  that  the  value  given  to  commodities  by  the  operations  of  the 
wholesale  merchant  may  frequently  exceed  that  given  to  them  by 
the  producers.  Nor  are  the  services  of  the  retailer  less  useful  to 
the  community.  If  the  wholesale  merchant  were  himself  to  retail 
the  goods  he  has  brought  from  different  places,  he  would  require  a 
proportionate  increase  of  capital ;  and  it  would  be  impossible  for 
him  to  give  that  exclusive  attention  to  any  department  of  his  busi- 
ness which  is  indispensable  to  its  being  carried  on  in  the  best 
manner.  Accordingly,  the  services  of  the  retail  dealer  are  requi- 
sioned  ;  and  the  adequate  discharge  of  his  duties  confers  an 
enormous  benefit  on  the  community.  Traders,  therefore,  can  well 
afford  to  smile  when  they  hear  ignorant  people  talking  disparag- 
ingly of  middlemen. 


S.  F.  McKinnon  &  Co.  remind  jacket  buyers  that  their  stock  is 
well  assorted  in  their  best  selling  numbers,  large  orders,  which 
were  repeated  by  cable,  having  been  passed  into  stock  within  the 
past  ten  days.  Big  reductions  in  prices  have  been  made  in  order 
to  clear  out  the  balance  of  this  stock  within  the  next  two  weeks. 

"We  have  been  disappointed  in  the  delivery  of  our  glove 
samples,"  say  Brophy,  Cains  &  Co.,  "  but  they  are  at  last  to  hand 
and  make  a  splendid  showing.  Except  for  the  staple  lines  at 
staple  prices,  we  have  endeavored  to  get  out  of  the  beaten  track  to 
show  something  that  would  catch  the  eye  (not  forgetting  the  pocket). 
We  do  not  care  to  describe  them  too  freely,  but  ask  our  friends  to 
make  a  point  of  seeing  them.     They  are  all  right." 
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NEW  IDEAS 


—  AND  — 


NOVELTIES 


—  IN  — 


BICYCLE  SUITS .... 

GOLF  SUITS 

CHILD'S  VESTEE  SUITS 
CHILD'S  REEFER  SUITS 
CHILD'S  BLOUSE  SUITS 
CHILD'S  WASHABLE  SUITS 


0 


Clothing 

m      .FOR  SPRING  1898 

Our  line  will  as  usual  stand  pre-eminent 
for  Novelties  and  Exclusive  Fabrics, 
correctness  and  excellence  of  workman- 
ship  


CHALCRAFT.  SIMPSON  k  CO. 


Makers  of   Fine  Clothing 

—TORONTO 


cr 


Wm.  Parks  &  SqnC 


Grey  Cottons,  Sheetings,  Drills  and  White  Ducks,  Ging- 
hams, Shirtings,  Tickings,  Denims  and  Cottonades,  in 
Plain  and  Fancy  Mixed  Patterns.  Cotton  Yarns,  Carpet 
Warps,  Ball  Knitting  Cottons,  Hosiery  Yarns,  Beam  Warps, 
for  Woolen  Mills,  and  Yarns  for  Manufacturers'  use. 


5  Dy^BS* 
anuf^furers 

T»4fe  ONLY  "WATER  TWIST"  YARN    MADI 

^^cllington  Street  West,  Toronto  I 


Agents    .    .    . 

J.  SPROUL  SMITH,  i^^eTlington  Street  West,  Toronto 
DAVID  KAY,  Fra^ftiilding,  Montreal. 

JOHN  HALl^j^Sj  Front  Street  East,  Toronto,  Special  Agent  for 
Bea^Warps  for  Ontario. 


NEW  BRUNSWICK  COTTON  MILLS 
ST.  JOHN  COTTON  MILLS 

ST.  JOHN,  N.B. 
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PEOPLE  WHO  KNOW  EVERYTHING. 

THERE  are  persons  in  business  (not  in  dry  goods,  of  course,  but 
in  some  other  line)  who  think  they  cannot  learn  anything.  They 
know  it  all.  They  are  even  troubled  with  a  suspicion  that  if  they 
had  been  present  at  the  creation  of  the  world  they  could  have  im- 
proved on  the  plan. 

To  such  persons  a  trade  journal  is  unnecessary.  What  can  it 
tell  them  that  they  did  not  know  before?  As  for  news,  they  don't 
want  news  ;  they  make  news. 

Now,  let  us  modestly  remind  these  great  and  wise  men  that  a 
trade  journal  is  a  new  thing  in  business.  A  few  years  ago  there 
were  no  trade  journals.  Neither  were  there  any  coal  stoves,  or 
electric  lights  or  plate  glass  windows.  But  these  came,  and  so  did 
the  trade  paper.  It  has  come  to  stay,  and  so  many  merchants  ap- 
preciate it  and  use  it  that  we  can  afford  to  let  the  persons  who  know 
everything  go  on  hugging  the  delusion  that  they  require  no  hints, 
no  news,  no  pointers.  We  know  what  their  ultimate  fate  will  be, 
and  shall  be  glad  to  add  a  small  sum  to  the  relief  fund  at  the 
proper  time. 

GOLDEN  DRAPERIES. 

To  brighten  up  the  homes  of  Canada  for  Christmas  W.  R. 
Brock  &  Co.  are  showing  a  nice  assortment  of  golden  draperies. 
It  is  astonishing  how  well  considered  application  of  these  goods 
transforms  the  most  dingy  room  into  a  fairy  palace. 


Wrangell,  with  the  railway  built  to  Teslin  lake  connecting  with  the 
flat-bottomed  service  on  the  Stickine  River.  I  do  not  think  it  will 
take  more  than  10  days  to  float  down  to  the  Yukon  metropolis. 
There  are  already  six  lines  of  railway  projected  across  the  passes  or 
to  Teslin  lake.  So  people  should  wait  until  the  winter  is  over,  other- 
wise starvation  will  not  be  the  only  trouble  the  ardent  Klondike  tra- 
veler has  to  fear.' ' 


A  GOLD  PRODUCER. 

W.  R.  Brock  &  Co.'s  ladies'  ribbed  vest,  called  the  "  Yukon," 
still  sells  well  on  account  of  it  being  25  percent,  below  good  value 
price,  and  the  best  vest  in  the  market  to  retail  at  the  popular  price 
of  50c.  each. 


A    CURTAIN    DISPLAY. 

The  curtain  department  at  the  Gault  Bros.  Co.,  Limited,  is  just 
now  very  busy  with  new  arrivals  of  all  classes  of  lace  curtains, 
from  the  cheapest  Nottingham  makes  to  the  expensive  Brussels 
and  Irish  point.  Also  curtain  and  sash  nets,  blind  nets,  vitrage 
nets,  drapery  nets  and  muslins,  curtain  and  sash  muslins  in  great 
variety.  Chenille,  Derby  and  other  makes  in  all  the  newest  styles 
and  colorings. 

We  strongly  recommend  all  buyers  of  curtains  to  make  a  note 
of  this  department,  a  visit  to  which  at  any  time  will  well  repay 
them. 


FROM    WINNIPEG    TO    THE     KLONDIKE. 

"  How  long  do  you  suppose  it  will  take  to  reach  Dawson  City 
from  Winnipeg  next  spring  ?  "  inquired  a  Winnipeg  Free  Press 
representative  of  a  well-known  railway  man.  "  Less  than  three 
weeks,"  was  the  reply.  "  The  fast  train  service  of  the  C.P.R.  will 
then  be  running,  the  refitted  Cunarders   will  be  on  the  route  to 


"WATNOW" 

This  is  the  name  of  W.  R.  Brock  &  Co.'s  "  value  tester"  3- 
pound,  grey  mixed-wool  sock  with  ribbed  top.  They  contend 
there  is  nothing  to  equal  it  for  value  and  that  it  is  a  keynote  of  the 
good  value  to  be  found  all  through  their  hosiery  department. 


Rug 
Fringes 


wr» 


Work    off  your  Remnants  in  Brus- 
sels and  Tapestry  Carpets  by  using  our 

DOUBLE-HEADED 
RUG  FRINGE 

Colors  to  match  any  Carpet.       Samples 
mailed  to  any  address. 


I  Carpet 

GUELPH,  ONT. 


APPERLY,  CURTIS  &  CO. 

....  Limited. 
WEST  OF  ENGLAND 

Woollen  Manufacturers 


r\**v 


Coatings 

Vicunas 

Saxonys 

Serges 

Trouserings 

...  k  >v 


Coverts 
Suitings 
Evening 
Dress  Goods 
Etc.,  Etc. 


DUDBRIDGE  MILLS,  STROUD,  ENGLAND 

London  Office  :    15  Golden  Square,  W. 


21   GOLD  MEDALS  for  QUALITY  and  EXCELLENCE. 
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i  Grasett  &  Darling 

Recently  passed  into  stock 


COMPLETE    RANGE    OF. 

NEW  LACES 

including  latest  patterns  in  Valenciennes,  Chantilly 
Oriental  and  Fancy  Cotton  in  White,  Cream,  Butter 
and  Black 

VELVET  RIBBONS 

all  numbers  in  Black  from  6  to  8o,  wove  edge,  cotton  back 
all  numbers   in  Black    from  3  to   16,  wove   edge,   satin   back 

COLORED  VELVET  RIBBONS 

12  widths  in  Navy,  Brown,  Moss,  Myrtle,  Cardinal  and 
Bluette 

4  DOME  JOSEPHINE  KID  GLOVES 

all  sizes  in  Black  and  Tans. 
Travellers'  and  Letter  Orders  Solicited. 

.  GRASETT  8.  DARLING  - 1 


SILK  HANDKERCHIEFS 
SILK  MUFFLERS. 


Our  handkerchief  department  is 
ready  for  Christmas  trade.  We 
carry  larger  stock  of  these  goods 
than  any  house  in  Canada. 


WRITE  FOR  SAMPLES. 


K.  ISHIKAWA  &  CO. 

24   Wellington  Street  West,     TORONTO. 


NOVELTIES 


FOR 


$I.OO 


bl 
bl 
bl 


We  have  an  exceeding  good  line  of 
Bisque  Ornaments,  China  Goods,  Vases, 
Ornamental  Glass  and  Fancy  Goods  in 
general,  suitable  for  Christmas  trade. 

Other  Dry  Goods  houses  handle 
them  largely  during  the  holiday  season  ; 
why  should   not  you  ? 

They  pay  a  good  profit. 


GOWANS,  KENT  &  CO.,  Toronto 
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ONLY  UP-TO-DATE 
RETAILERS 
HANDLE 


A  CABINET 

given  free  with  first  purchase  of  12  Spools 
or  3  gross,  any  shades  desired. 


Stewart's  Indestructible 
Skirt  Protector. 


/MS 


The  best  article  of  its  kind  on  the  market.  Will 
outwear  the  skirt  and  gives  to  it  a  finish  that  no 
other  binding  or  protector  can  approach.  If  you  want  a  dress  protector  that 
satisfies  your  customers  and  is  profitable  to  you,  sell  "  STEWART'S." 


A  full  line  of  shades 
carried  by 


BAKER  dc  BROWN,  — » 

Wholesale  Trade  Only  Supplied  260    St.    James    St.,    MONTREAL 
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NEW    GOODS. 

IN  the  carpet  department  of  S.  Greenshields,  Son  &  Co.  a  quan. 
tity  of  lace  and  Swiss  curtains,  chenille  curtains  and  table  covers, 
tapestry  curtains  and  table  covers  suitable  for  Christmas  trade, 
are  now  on  view.  Seven-yard  curtains,  to  retail  at  $i  per  pair, 
are  extra  special  value. 

S.  Greenshields,  Son  &  Co.'s  travellers  are  showing  for  Christ- 
mas trade  samples  of  men's  ties,  including  puffs,  knots,  straight 
and  graduated  derbies,  bows  and  lombards. 

Henley  dress  serges  and  wool  poplins  are  new  things  at  the 
Gault  Bros  Co.,  Limited. 

James  Johnston  &  Co.  show  a  new  range  of  colored  chiffons  in 
6-in.  40-in.  and  46-in.  widths — all  the  new  shades. 

Some  very  choice  novelties  in  ladies'  unbrellas  have  just  been 
received  by  the  Gault  Bros.  Co.,  Limited,  for  Christmas  trade. 

James  Coristine  &  Co.  report  large  sales  of  Norway  seal  capes 
and  jackets.  These  goods  have  the  appearance  of  real  seal,  at 
about  one-third  of  the  price. 

For  Christmas  trade  S.  Greenshields,  Son  &  Co.  are  opening  a 
large  shipment  of  silks,  cashmeres  for  evening  wear.  They  have 
a  special  line  in  black  broche,  to  retail  at  $1  per  yard. 

Several  novelties  in  furs,  suitable  for  Christmas,  are  being  shown 
by  James  Coristine  &  Co. — pretty  and  inexpensive  caperines,  ruffs, 
etc.,  that  are  sure  of  a  ready  sale  during  the  holidays. 

W.  R.  Brock  &  Co.'s  dress  trimming  department  has  just 
passed  into  stock  a  full  assortment  of  tubular  braids,  fancy  gimps, 
braid  sets  and  other  lines  of  dress  trimmings  that  are  now  so  much 
in  demand. 

James  Johnston  &  Co.  have  received  a  very  extensive  line  of 
lace  curtains  in  all  qualities  and  the  latest  designs,  novelties  in 
applique,  Swiss  and  Nottingham  makes,  and  the  values  are  unsur- 
passed in  the  trade. 

Mantle  cloths,  which  are  chiefly  in  demand  in  November,  are 
going  freely,  notwithstanding  the  great  sale  of  mantles  this  year. 
Caldecott,  Burton  &  S  pence  report  an  active  demand  lor  curls  and 
beavers  and  are  well  stocked  in  these  goods  in  all  fashionable  colors 
and  qualities. 

James  Johnston  &  Co.  have  made  special  preparation  antici- 
pating a  largely  increased  trade  in  silks  and  ribbons  from  this  on 
through  the  spring  and  summer.  New  lines  in  fancy  silks  are  now 
in  stock.  A  specialty  in  shot  broche  at  20c.  per  yard  is  a  leader.  The 
range  of  shades  and  prices  in  all  staple  lines  in  silk  goods  will  be 
of  interest  to  any  buyers. 

S.  Greenshields,  Son  &  Co.  are  showing  for  spring  a  large  range 
of  cotton  and  cashmere  hosiery,  lisle,  taffeta  and  silk  gloves  and 
mitts,    misses'    and  ladies'  cotton  and  silk  underwear,  ladies'    shirt 


waists  and  ties.  They  have  special  values  in  all  these  lines,  and 
as  novelties  they  recommend  the  new  cycling  and  sporting  gloves 
and  the  tartan  checks  in  cotton  and  cashmere  hosiery  for  misses 
and  ladies. 

A  NEW  SKIRT  PATTERN  FREE. 

As  a  help  to  retailers  who  handle  their  goods,  the  Lip  Dress 
Binding  Co.  give  a  new  skirt  pattern,  entirely  free,  with  every 
dress  length  of  their  bindings.  They  have  just  secured  the  very 
latest  Parisian  pattern,  and  are  now  issuing  it  something  like  two 
months  ahead  of  any  other  spring  skirt  pattern.  As  it  cannot  be 
obtained  except  with  the  bindings,  it  is  likely  to  be  a  big  factor  in 
increasing  their  sales. 

The  Lip  Binding  Co.  will  hereafter  give  a  handsome  polished 
oak  stand  with  every  five-gross  order. 


CHRISTMAS     HANDKERCHIEFS. 

Amongst  the  large  variety  of  handkerchiefs  that  W.  R.  Brock 
&  Co.  are  showing  for  Christmas  trade  is  one  line  called  "  Santa," 
which  they  expect  in  stock  shortly,  and  is  proving  itself  "a  rapid 
seller,"  as  it  is  assorted  with  three  or  four  patterns  of  Christmas 
pictures  that  will  catch  the  children,  and  can  be  retailed  for  5c. 
each.  In  all  of  the  designs  Santa  Claus  and  the  Christmas  stock- 
ing are  very  conspicuous. 


WAS  PLEASED  WITH  THE  GOODS. 

After  detailing  an  order  for  goods,  a  merchant  of  Killaloe,  Ont., 
concludes  his  letter  to  Robert  C.  Wilkins,  of  "  Rooster  Brand  " 
fame:  "  If  you  keep  a  catalogue  of  your  goods  I  would  be  pleased 
to  receive  one.  I  got  some  goods  from  you  about  a  year  ago  and 
was  pleased  with  them." 

The  Review  man  often  sees  letters  of  this  kind  on  file  at  the 
"  Rooster  Brand  "  factory. 


BUY   FEATHERS    IN    TRADE    AND    SELL    FOR    CASH. 

During  the  months  of  December  and  January  many  country  mer- 
chants will  be  offered  poultry  feathers  for  sale.  They  pay  for  these 
feathers  in  trade  and  can  sell  them  for  cash  to  the  Alaska  Feather 
&  Down  Co.  Those  interested,  when  writing  for  shipping  instruc- 
tions, will  kindly  mention  The  Dry  Goods  Review.  Theaddress 
of  the  company  is  290  Guy  street,  Montreal. 


RIBBON     BELTS. 

For  common,  everyday  use  the  silk  ribbon  belt  is  the  most 
satisfactory,  and  Boulter  &  Stewart  report  large  sales  of  their 
special  lines  to  retail  at  25c.  The  manufacturing  department  have 
work  ahead  for  some  time  on  this  line.  They  also  show  150  styles, 
with  fancy  buckles,  at  prices  from  524  per  gross  to  $6.  50  per  doz. 


5-yard  pieces,  I  dozen  in  a  box. 
36-yard  reels,  1  gross  in  a    box. 

IN   BLACK  AND 
STAPLE  COLORS. 

If  your  Jobber  cannot  supply  you,  ask 
us  for  Sample  Card  and  Prices. 


will  outwear  any  other  Skirt  Braid,    Binding 
or  Facing  on  the  market. 

Try  it  and  you  will  always  buy  it. 


D.  Goff  &  Sons,  Pawtucket,  R.I. 


DYED  IN  THE 

WOOL. 
SHRUNK   READY 

FOJJ    USE. 


5  Yds  Warranted 
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WOOLENS  AND  CLOTHING. 

THE  complaint  is  sometimes  made  against  ready-made  clothing 
that  the  thread  used  in  making  it  is  of  inferior  quality.  This, 
however,  cannot  be  said  of  the  trousers  manufactured  by  A.  S. 
Campbell  &  Co.  as  they  are  sewn  throughout  with  an  extra  heavy 
silk.  The  advantage  that  this  gives  them  over  inferior  makes  is 
obvious. 

Finley,  Smith  &  Co.  call  special  attention  to  a  large  "stock  lot" 
of  trouserings,  which  they  are  offering  for  spring  at  less  than  makers' 
price. 


A.  S.  Campbell  &  Co.  have  something  special  in  clay  twill 
morning  coats  and  vests.  These  goods  are  in  fashionable  cuts  and 
are  exceedingly  good  value. 

Chalcraft,  Simpson  &  Co.,  of  Toronto,  maintain  their  reputation 
as  makers  of  fine  clothing,  and  at  no  time  was  it  more  thoroughly 
demonstrated  than  in  the  lines  prepared  for  spring,  1898.  They 
possess  originality  and  novelty,  while  the  workmanship  is  the  best. 

KLONDIKE    CLOTHING. 

The  market  has  been  flooded  with  Klondike  clothing  special- 
ties this  fall,  but  A.  S.  Campbell  &  Co.  claim  that  their  mackinaw 
jacket,  for  the  northern  mining  regions,  beats  anything  that  has 
been  produced  so  far.  It  is  strongly  made  of  an  extra  good  quality 
of  cloth  and  is  well  finished  throughout.  Retailers  who  want  an 
article  of  this  sort  will  do  well  to  write  Campbell  &  Co. 

A    LINE    OF    DRESS    MATERIALS. 

In  addition  to  their  large  range  of  woolens,  Finley,  Smith  & 
Co.  are  showing  a  special  line  of  dress  goods  for  direct  importation, 
comprising  all  the  latest  novelties  in  black  broches,  crepons,  covert 
coatings,  illuminated  whipcords  and  clan  tartans.  Exceptional 
advantages  are  offered  in  variety  and  value. 


IT    IS   ONLY    A    RUMOR. 

But  we  beiieve  the  public  were  so  well  satisfied  last  year  that  they 
will  continue  to  wear  for  next  season  Rigby  waterproof  bicycle  suits 
and  spring  overcoats.  The  demand  for  these  goods  was  so  much 
in  excess  of  the  supply  for  the  spring  ot  1897  that  undoubtedly  large 
orders  will  be  placed  for  next  spring's  trade. 


MERIT    WILL    ALWAYS    BE    APPRECIATED. 

As  an  evidence  of  this,  H.  Shorey  &  Co.,  of  Montreal,  the 
makers  of  the  brand  of  goods  so  well  known  as  "  Shorey' s  ready- 
to-wear  clothing,"  have  been  obliged  to  add  50  per  cent,  to  their 
cutting  staff  to  keep  up  with  their  orders  for  spring. 

THINGS    ARE    NOT    AS     THEY    WERE. 

The  mad  scramble  to  sell  goods  seems  to  be  at  an  end  as  far  as 
some  of  our  wholesale  clothiers  are  concerned.  We  hear  that  a 
Montreal  house  have  refused  orders  for  a  month  past  for  Rigby 
waterproofed  frieze  ulsters  on  account  of  their  inability  to  either  pro- 
cure the  goods  or  to  turn  them  out  fast  enough  to  meet  the  demand. 
This  looks  healthy. 


PRESENT    TRADE    AND    SPRING    OFFERINGS. 

John  Macdonald  &  Co.  report  that  the  sorting  woolen  trade  is 
good.  They  are  showing  a  special  job  of  54-in.  tweed  ulsterings, 
a  special  line  of  three-quarter  Canadian  blue  serge,  a  special  line 
of  blue  and  black  clay  twill  worsted,  a  special  line  of  black  satin 


worsted.  They  have  an  exceptional  call  for  low-priced  mantle 
beavers  in  black  and  blue.  They  have  now  in  stock  a  full  range 
of  the  celebrated  Belwarp  serges  and  coatings. 

John  Macdonald  &  Co.  are  showing  a  special  line  of  blue  and 
black  serge  for  spring  trade,  notably  one  particularly  confined  line 
called  Klondyke.  Orders  for  spring  goods  have  been  coming  in 
quite  freely,  and  the  outlook  is  very  good. 


CANADA    IS    ALL    RIGHT. 

In  our  wanderings  around  the  trade  in  search  of  information  we 
took  the  liberty  of  asking  H.  Shorey  &  Co.,  of  Montreal,  what  class 
or  quality  of  their  ready-to-wear-clothing  was  likely  to  be  worn  by 
our  countrymen  for  the  spring  of  1898.  In  response  Mr.  Shorey 
sent  for  their  order  books  for  the  past  spring  and  also  for  next 
spring,  and  allowed  us  to  make  a  comparison.  What  impressed  us 
even  more  than  the  increased  size  of  the  orders  was  the  almost 
startling  change  for  the  better  in  the  quality  of  the  goods  sold.  This 
confirms  us  in  our  opinion  that  Canada  is  all  right,  and  that  the 
Canadian  people  want  nothing  but  the  best. 


NEW  GOODS. 

JOHN  MACDONALD  &  CO.  state  that,  contrary  to  the  usual 
fashion,  leather  belts  are  this  year  much  used  for  winter  wear. 
Engraved  buckles  have  gone  out,  the  demand  turning  toward  har- 
ness buckles  in  a  variety  of  forms.  They  have  just  received  a  large 
shipment  of  this  line  of  goods. 

John  Macdonald  &  Co.'s  Nos.  400,  401,  402,  203  and  I 
Special  cashmere  hose  are  leaders  at  popular  prices. 

The  Canada  Fibre  Co.  are  still  taking  numerous  orders  for  their 
$3  down  quilt,  size  5x6.  This  is  special  value,  and  the  line  merits 
the  popularity  it  has  obtained. 

For  the  Christmas  trade  John  Macdonald  &  Co.  are  showing 
some  novelties  in  ladies'  umbrellas  in  fancy  handles,  sterling 
silver  mounts,   etc. 

In  black  lustres  S.  Greenshields,  Son  &  Co.  are  showing  the 
two  special  numbers  they  had  last  spring,  which  were  so  successful 
with  all  the  merchants  who  took  them  up. 

John  Macdonald  &  Co.'s  range  of  ladies'  and  misses'  black 
cashmere  hosiery  is  now  complete,  and  they  claim  that  their  values 
at  the   popular  prices  are  unsurpassed  in  the  trade. 

Handkerchief  novelties  in  greater  variety  than  ever,  upon  which 
very  large  sales  are  reported  by  theGault  Bros  Co.,  Limited,  should 
claim  the  attention  of  all  buyers  for  holiday  season. 

The  Canada  Fibre  Co.  have  a  special  line  of  cushions  to  offer 
for  the  holidays.  These  are  filled  with  down  and  covered  with 
handsome  art  silk  and  satin,  frilled,  and  in  sizes  18x18  and  24x24. 


WHITE  GOODS. 

Merchants  stocking  up  for  the  customary  January  white  goods 
sales  should  see  John  Macdonald  &  Co.'s  stock  of  victoria  lawns, 
nainsooks,  India  linens,  coin  spot  muslins,  Swiss  spot  and  satin 
check  muslins.  They  carry  the  largest  stock  of  any  house  in  the 
trade  in  these  goods. 


LINEN     FROM     OREGON     FLAX. 

The  Oregonian  announces  that  arrangements  have  been  made 
by  which  the  manufacture  of  linen  mesh  underwear  from  Oregon 
grown  flax  is  to  be  undertaken  in  Oregon  by  European  capitalists. 
During  the  present  year  experiments  with  flax  have  been  made 
which  show  that  excellent  fibre  can  be  produced  in  the  Willamette 
Valley.  Information  has  been  received  that  the  capital  for  the 
establishment  of  a  factory  has  been  promised  and  all  that  remains 
is  for  pledges  of  sufficient  acreage  in  flax  to  furnish  the  fibre. 
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Our 
Demonstrators 


.  Sell 


"LIP"  AND  "TUBE" 
BIAS  DRESS  BINDINGS 

at    your    store. 

All  YOU    have  to  do  is  take  the 

. .  PROFITS  . . 

We  give  the  services  of  one  of  these  demonstrators  free  of 
charge  for  a  few  days. 

Our  New  Paris  Skirt  Pattern,  2  months  ahead  of  publica- 
tion, is  now  ready  for  free  distribution  to  every  purchaser  of 
our  bindings. 

MR.  RETAILER,  this  draws  trade.    WRITE  US. 


THE  LIP  DRESS  BINDING  CO. 

Montreal. 


A  Permanent  and 
Positive  Good- 


IS  AN 


Unconditional  .  .  . 
Accumulative  Policy 


IN  THE 


Confederation  Life 
Association 

These  policies  are  Unconditional  from  date  of  issue  and 
contain  all  benefits  and  privileges  consistent  with  safety. 


EXPENDED  INSURANCE 
PAID-UP  POLICIES 
CASH  VALUES 


GUARANTEED 

in  the  contract. 


l~ 


PROMPT  PAYHENT  OF  CLAIHS. 

Average  time  of  payment  after  receipt  of   proofs  during 
the  last  ten  years — 29. 1   Hours. 

Rates  and  full  information  sent  on  application  to  the  Head 
Office,  Toronto,  or  to  any  of  the  Association's  agents. 


Comforters  and  Cushions 

SPECIAL  LINES  FOR  CHRISTMAS 

Some  very  handsome  Down  Quilts  in  Silk  and  Sateen,  also  something  New  and  Fancy  in  Cushions. 
We  will  be  pleased  to  hear  from  you  if  you  require  any  of  the  following  lines  : 

PURIFIED    DOWN    QUILTS 
PURIFIED    DOWN    CUSHIONS 
PURE    WHITE    COTTON    FILLED    COMFORTERS 
PURE    WHITE    COTTON    FILLED    CUSHIONS 
WOOL    FILLED    COMFORTERS 

Write  for  Samples  of  our  Special  Klondyke  Quilts. 


The  Canada  Fibre  Co., 


582    William  'Street 


Limited 


..Montreal 


^ 


# 
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The  Gait  Knitting  Co. 


LIMITED. 


QALT,  ONT. 


Underwear 

Top  Shirts 

Eiderdowns 


LIVE  RETAILERS  consult  their  own  interests  by  handling 
the  "TIGER  BRAND,"  which  is  meeting  with  such  favor 
from  the  retail  trade  of  Can- 
ada. All  sizes  always  on  hand, 
enabling  the  trade  to  assort 
their  stock  at  all  times. 


N.  B. — Our  goods    annot  be  obtained 
through   any  wholesale    house. 


Trade  Mark,  Registered 


^^^       COME  OF  YOUR  CUSTOMERS 
£#"         O     WILL   WANT   A 


Klondyke  Outfit 


OF    VERY    WARM    AND    8TRONO 


UNDERWEAR 


'71 


Warranted 
TurnbulVs 


We  are  making  a  Special  Line  of  Men's  Woolen  Under- 
wear in  Shirts,  Drawers  and  Sweaters,  in  weight  from  \]£  lbs. 
to  2  lbs.  each  garment.     Full  Fashioned,  and  of  Fine,  Soft  Wool. 

WRITE  FOR    PRICES  AND  SAMPLES 


GOULDING  &  CO. 

27  Wellington  St.  East 

TORONTO 


JOS.  W.  WEY 

6  Bastion  Square 

VICTORIA.  BC. 


THE  C.  TURNBULL  CO.  OF  GALT 


LIMITED 


• 
• 

\ 
f 


What  is  known  and  sold  as    READY-MADE    CLOTHING 


TWO  KINDS 
"Ready-Made"  and  "Ready-to-Wear" 


is  clothing  cut  out  by  machinery,  put  together  by  machinery,  and  with  the  aid 
of  starving  female  labor.  Such  a  garment  stamps  the  wearer  on  sight  as 
dressed  in  slops.  He  not  only  looks  it  but  as  a  consequence  feels  it.  Men 
are  learning  that  they  cannot  afford  to  be  ill-dressed.  Slops  have  had  their 
day. 


SHOREY'S 


Ready-to-Wear 
Clothing  .  .  . 


expresses  exactly  what  the   name  would  imply 

Quite  Ready-to-Wear. 

Made  by  tailors,  designed  by  an  artist,  sewn  with  the  best  linen  and  silk,  cut 
to  fit  the  form  of  man,  be  he  tall,  short,  stout,  or  thin.  Any  man  not  a  posi- 
tive malformation  can  be  fitted  by  Shopey's  Ready-to-Weap  Clothing'. 

By  fitted  we  mean  dressed  so  that  he  looks  a  Gentleman,  and  possesses 
that  feeling  of  comfort  and  air  of  ease  that  always  marks  the  well  dressed 
man. 


See  that  Shorey's  Guarantee  Card  is  in  the  pocket  of  every  garment. 


S 

t 

t 
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NEW    GOODS. 

FOR  Christmas  trade  S.  Greenshields,  Son  &  Co.  are  showing 
a  wide  range  of  novelties  in  metal  goods,  hand  painted 
opal  goods,  perfumes,  fans,  purses,  brooches,  etc. 

The  Gault  Bros.  Co.  are  offering  for  spring  several  special  lines 
in  black  and  colored  wool  henriettas. 

S.  Greenshields,  Son  &  Co.  have  a  full  assortment  of  velveteens 
in  black  and  colors,  including  greens  and  violets,  just  to  hand. 

The  Gault  Bros.  Co.  are  showing  a  magnificent  range  of  black 
goods,  including  crepons,  jacquards,  figured  lustres  and  Sicilians. 

Men's  mufflers,  in  cashmere,  cashmere  and  silk,  and  all  silk, 
may  be  had  from  S.  Greenshields,  Son  &  Co.  in  all  the  latest 
shades. 

New  laces,  chiffons,  ribbons  and  a  variety  of  novelties  suitable 
for  Christmas  holiday  trade  are  now  being  shown  by  the  Gault  Bros. 
Co.,  Limited. 

S.  Greenshields,  Son  &  Co.'s  range  of  summer  underwear  em- 
braces all  the  best  productions  of  the  English,  German,  American 
and  Canadian  manufacturers  at  remarkably  low  prices. 

A  large  staff  of  hands  are  now  engaged  in  James  Coris- 
tine  &  Co.'s  ielt  hat  factory,  manufacturing  spring  goods.  They 
report  sales  far  in  excess  of  previous  years  and  the  demand  con- 
tinually increasing. 

S.  Greenshields,  Son  &  Co.'s  stock  of  ribbons  is  complete  in  all 
lines,  including  the  narrow  widths  in  black  and  colored  velvet 
ribbons  ;  they  also  show  several  novelties  in  fancy  baby  ribbons, 
suitable  for  holiday  trade. 

Caldecott,  Burton  &  Spence  have  just  opened  up  a  fine  range 
af  Japanese  silk  handkerchiefs,  including  a  fine  lot  of  embroidered 
initials.  These  goods  are  in  great  demand  for  the  holiday 
season  and  Christmas,  as  they  are  so  suitable  for  Christmas  gifts. 

S.  Greenshields,  Son  &  Co.  have  received  large  consignments 
of  the  following  goods  for  Christmas  trade,  viz  :  Chiffons  in  all 
widths  and  shades,  tulles,  mechlins,  Brussels  nets,  and  novelties  in 
laces,  frillings  and  ruchings,  lace  collars  and  fichus,  and  opera  silk 
gloves. 

Caldecott,  Burton  &  Spence  report  ribbon  sales  as  being  very 
much  better  than  in  fall  of  1896.  They  have  kept  the  stock  well 
assorted  in  double-faced  satin  ribbons  and  in  all  pure  silk  failles 
and  are  now  offering  a  fine  range  of  these  goods  in  all  colors  and 
in  all  widths  at  clearing  quotations. 


remplated,  it  will  be  made  then.  It  is  not  likely  that  prices  will  go 
up  to  anything  like  their  former  figure.  German  and  Belgian  com- 
petition will  prevent  that,  but  an  advance  of  from  ten  to  fifteen  per 
cent,  may  be  looked  for. 


GOOD    VALUE-B33-LEADS. 

This  number  of  black  cashmere  gloves  (B33),  known  from 
ocean  to  ocean  as  the  best  value  to  retail  at  25c,  is  in  stock  again 
at  W.  R.  Brock  &  Co.'s.  During  the  Exhibition  they  cleared  out 
their  enormous  purchase  of  this  well-known  fleeced  glove,  and  the 
present  shipment  is  the  second  repeat  received  since  then. 

THE    SEWING    COTTON     SITUATION. 

The  recently  formed  syndicate  of  English  sewing  cotton  com- 
panies has,  so  far,  had  no  effect  whatever  on  the  Canadian  market. 
Only  two  of  the  companies  interested  have  any  amount  of  Canadian 
business  and  their  representatives  here  do  not  anticipate  a  change 
in  prices. 

It  is  rumored,  however,  that  January  1  will  see  an  advance. 
The  last  statement  of  the  Coats  concern  was  not  as  satisfactory  as 
its  predecessors,  and  it  is  believed  that  the  directors  are  anxious  to 
place  prices  on  a  more  profitable  basis.  It  will  be  easier  to  arrange 
this  now  that  the  English  companies  are  under  one  management. 
In  fact  the  principals  of  two  concerns  have  already  had  a  conference 
on  this  subject,  though  what  the  result  was  is  not  known. 

The  trade  usually  wait  until  January  before  placing  their  order, 
so  as  to  get  the  benefit  of  spring  dating,  and  if  any  advance  is  con- 


NEW    GOODS    FOR    SPRING. 

Mr.  H.  C.  Boulter,  of  Boulter  &  Stewart,  has  just  returned  from 
New  York,  and  reports  business  brisk  there.  The  selections  of 
novelties  in  blouse  waists  for  spring  are  especially  fine.  He  has 
been  selecting  the  latest  for  this  market,  which  contains  some  lovely 
creations. 

Their  travelers  will  cover  all  the  large  centres  before  Christ- 
mas, showing  these  with  their  other  special  lines.  Keep  in  the 
front  rank  and  buy  the  newest  up-to-date  goods. 

Remember  the  tariff  changes  make  Americaa  waists  more 
interesting. 


THE     MAPLE. 

(The   Canadian    National    Tree.) 

O  maple,  tall  and  slender, 

Filled  with  the  sun's  rich  wine, 

Whether  on  open  hillside 
Or  on  the  forest  line, 

You  brim  with  your  glad  splendor 
The  June-world's  cup  divine. 

With  warm  light  overflowing, 

0  strong  and  stately  tree, 

You  spread  your  bounteous  branches 

To  all  glad  airs  that  be 
O  tree,  of  all  trees  growing 

The  dearest  one  to  me. 

All  through  the  golden  summer 

Your  leafy  tents  you  spread, 
When  out  by  field  and  highway 

The  noon  lies  parched  and  red  ; 
And  out  in  the  fields  the  cattle 

Doze  by  the  brook's  dried  bed. 

When  late  in  ripe  September 
Earth's  fruits  are  gathered  in, 

And  wealth  of  glowing  plenty 
O'erflows  each  brimming  bin, 

You  with  your  flaming  splendors 
The  autumn's  triumphs  win. 

And  when  in  bleak  October 

The  frosty  nuts  do  rain 
And  earth,  more  grave  and  sober, 

Hath  wrapped  her  pall  again  ; 
Through  your  great  boughs  the  storm-wind 

Goes  roaring  like  the  main. 

O  tree  of  mine  own  country, 

1  love  your  stately  green  ; 
Old  memories  of  my  childhood 

Blow  your  warm  leaves  between, 
And  past  your  leafy  radiance 
Haunts  each  familiar  scene. 

Like  you  upon  your  hillside, 
Filled  with  earth's  golden  glow, 

Strong,  towering  proud  to  heaven 
When  happy  June  winds  blow, 

O  tree,  may  my  young  country 
In  days  to  come  outgrow. 

Like  you  amid  the  forest 

May  she  'mid  nations  tower, 
A  Titan  proud  and  mighty, 

Filled  with  earth's  gladdest  dower, 
While  'neath  her  widening  branches 

A  people's  hopes  embower. 

—Pall  Mall  Gazette. 


WRAPPERS. 

Greater  is  the  demand  for  spring  1898  than  ever.  The  many 
pretty  stylish  designs  shown  in  American  wrappers  make  them 
deservedly  popular.  Boulter  &  Stewart  have  a  large  range  of  nobby 
perfect-fitting  goods.  A  complete  line  shown  at  their  sample  rooms, 
30  Wellington  street  east. 


SILCOTTON. 

What  is  it  ?     Look  at  R.  Henderson  &  Co.'s  ad.  in  this  issue 
of  The  Review,  and  write  them  for  further  particulars. 
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BELGIAN 


SEWING    COTTON. 


"Cat" 


Brand 


Grand  Prize :    Paris  and  Antwerp 

BEST  AND  CHEAPEST 


Strong,  Even  and  Elastic 


^*      ^*      C^^ 


Sole  Agent  for  Canada 


Jno.  A.   Robertson 


Write  direct  for  Samples, 
and  ask  leading  Wholesale 
Houses  for  Quotations. 


Board  of  Trade  Building, 

.   .   .   MONTREAL 


Thibaudeau  Bros. 


&  Co. 


Importers    of- 

ENGLISH  . 
FRENCH  .  . 
GERMAN  & 
AMERICAN 


01 GOODS 


THIBAUDEAU  FRERES  &  CIE. 

Quebec. 

THIBAUDEAU  BROTHERS  <Sc  CO. 

London,  Eng. 

THIBAUDEAU  BROS.  <Sc  CO. 

332  St.  Paul  St. 
MONTREAL 


Finley,  Smith 
&  Co. 


Importers   of 


and 


WOOLLENS 

TAILORS' 
TRIMMINGS 

29  VICTORIA  SQUARE 

Montreal 


WM.   C.    FINLEY 
J.   R.   SMITH 


Sole  Agents  for 

TRAFALGAR,  BRITANNIA  AND  ROYAL  NAVY  SERGES 


TAILORS 

requiring  stylish  goods   will  find  that  we 
are  showing  a  fine  assortment  of 

WINTER 

Coatiogs-Suitiogs 

Our  travellers  are  also  showing  a  full  line 
of  samples  for 

^    SPRING,   1898    <* 


John  Fisher,  Son  &  Co. 


Woollens  and 
Tailors'  Trimmings. 

442  and  444  St.  James  Street 


HONTREAL 
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FABRICS  AND  FASHIONS    IN    LONDON. 

RUSSIAN     BODICE     STILL     IN     VOGUE — VELVET      RIBBON    FOR    TRIM- 
MING— BRAIDED   CLOTH    SKIRTS — CAPES    BOOMING   AGAIN. 

A  PARTICULARLY  handsome  model,  which  has  been  the 
subject  of  many  ndmiring  remarks  in  a  leading  showroom 
this  week,  says  the  lady  writer  of  The  Drapers'  Record,  is  an 
afternoon  gown  of  black  double  cashmere.  Round  the  hem  of  the 
skirt  is  some  lovely  embroidery,  silk  violet  convolvuli  with  white 
velvet  tendrils,  charmingly  reproduced.  A  smaller  and  similar 
design  ornaments  the  back  of  the  bodice,  which  is  of  the  inevitable 
Russian  type  in  front,  also  running  down  the  edge  of  the  front, 
being  outlined  with  chinchilla,  this  fur  trimming  the  purple  velvet 
collar. 

Velvet  ribbon  is  very  generally  adorning  our  smartest  frocks. 
The  scroll  and  Grecian  and  key  designs  are  the  favorite  ones  em- 
ployed. On  a  purple  repp  dress,  for  instance,  the  key  pattern  in 
purple  velvet  ribbon  is  decorating  the  skirt  round  the  hips,  as  well 
as  the  basques  and  revers,  while  on  a  red  cloth  walking  toilette 
black  velvet  ribbon  is  most  successfully  employed.  In  three  rows 
it  runs  up  the  side  seams  of  the  front  width,  terminating  in  a  scroll 
design  two  inches  from  the  hem.  The  coat  has  a  slightly  full  basque, 
edged  with  black  fox,  epaulettes,  and  collar  likewise  finished,  while 
the  back  is  effectively  trimmed  and  the  ribbon  velvet  in  a  lattice 
design.  A  belt  of  black  velvet,  with  steel  buckle,  encircles  the 
waist,  above  which  is  disclosed  a  white  satin  waistcoat,  trimmed 
with  cut  jet  buttons,  with  black  silk  passementerie.  Completing 
this  stylish  gown  is  a  pretty  red  velvet  muff,  trimmed  with  fox  fur 
and  a  bunch  of  white  chrysanthemums,  while  the  toque  is  en  suite, 
only  having  a  single  uncurled  white  ostrich  mount. 

I  was  at  a  pretty  wedding  yesterday,  and  the  bride's  costume  de 
voyage  was  a  pale  grey  cashmere,  with  turquoise  accordion-pleated 


Russian  bodice,  and  grey  bolero  trimmed  with  very  handsome  steel 
and  grey  bead  passementerie.  She  also  wore  a  smartly-cut  grey 
cape,  cut  double-breasted,  lined  with  blue  silk,  and  having  collar 
and  revers  of  chinchilla.  The  hat  was  a  gracelul  grey  chenille 
lifted  at  the  left  side,  and  trimmed  with  blue  velvet  and  grey 
plumes. 

Among  the  trousseau  gowns  was  a  tailor-made  of  smoke-blue 
cloth,  handsomely  braided  in  black,  and  having  astrachan  collar 
and  cuffs.  To  wear  with  this  was  a  brown  velvet  toque,  with 
brown  velvet  and  bird,  and  drooping  white  shower  osprey.  A 
simple  but  lovely  evening  gown  of  yellow  satin,  with  Empire 
bodice  and  bolero  of  blue  velvet,  richly  embroidered,  was  another 
enviable  possession.  The  sleeves  consisted  of  small  puffs,  with 
very  long-shaped  sleeves  of  lace.  Altogether  a  most  picturesque 
gown. 

Long,  black  velvet  paletots,  with  sable  and  mink  revers  collar 
and  cuffs,  are  shown.  So  are  those  of  cloth,  braided,  some  being 
lined  with  fur. 

Festive  little  evening  bodices  haunt  every  shop  window  of 
importance,  and  among  the  prettiest  are  first  those  made  ot  silk  and 
covered  with  foamy  frills  of  chiffon,  smartly  finished  with  a  sash  of 
black  moire  antique. 

A  simple  cashmere  gown,  just  made,  is  in  Neapolitan  violet 
shade,  cut  in  en  Princesse,  with  yoke  ot  white  silk  poplin,  trimmed 
with  a  lovely  mauve  and  white  embroidery,  and  edged  with  chin- 
chilla. Down  the  front  of  the  skirt  is  a  garniture  of  the  same 
embroidery,  coming  to  a  point  at  the  edge  of  the  skirt,  and  it 
further  trims  the  white  silk  cuffs.  Capes  are  likely  to  boom  again 
this  season.  I  find  that  there  is  still  a  growing  demand  for  those 
of  broadtail  and  electric  seal.  Another  garment  asked  for  is  the 
boxcloth  paletot,  with  fur  collar;  one  in  dark  green  has  black  braid- 
ing and  astrachan  collar  and  cuffs. 


K.    rLAW U    *    UUN           Manchester  Bldg.,  Melinda  St.       1  0R0NT0. 

THANKSGIVING  CARD. 

We  gratefully  acknowledge  the  liberal  patronage  received 
throughout   the  Dominion  during   the   season  now  closing,  and 
only  regret  that  our  producing  capacity   was   not  equal  to  the 
demand  for  our  goods. 

We   are  now  preparing   samples    for  the   Spring  trade  in 
Dress  and    Mantle  Trimmings,  Braids,    Cords,  Gimps,    Barrel 
Buttons,  etc.,  and  our  motto  will  be,  as  usual, 

"  Honest  goods  at  honest  prices." 
Moulton  &  Co.,  " st  Peter  street-  Montreal 

Nov.  25th,  1897. 

j  If  you  are  asked      | 

2                    for    Shorey's    Ready     to     ! 

Wear  Clothing,  you  will     j 

5                    know   it  is  because  your     J 

■  customer   feels  that    it  is 
Quite  Ready    to    Wear,     j 

5                    and    has     confidence    in     J 

■  the  little  Guarantee  Card 

in  the  pocket.                         ■ 

■                                                                      TTTTf ffT                                                                       % 

\    H.  SHOREY  &  CO.    j 

MONTREAL.                          ; 

B.  &  C.  Corsets 

Peerless  Dress  Stays 
Rubber  Tipped  Dress  Stays 
Braided  Wire  Hip  Pads 
Bustles  and  Dress  Forms 

Manufactured  only  by 

BRUSH  &  CO.  -  TORONTO 
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Homespun  •*  •* 
Dress  Goods 

have    many     strong    points   in    their 
favor,  whether  for 

CYCLING 

TRAVELLING 

OR  STREET  WEAR 

They  look  well  through  usage  that 
would  ruin  an  ordinary  dress.  We 
are  making  some  nice  lines  at  low 
prices,  and  we  will  be  glad  to  send 
samples. 


EUREKA  WOOLEN  MFG.  CO 


Limited 

EUREKA,  N.S. 


Canada  Featherbone  Co. 


Manufacturers  of 


r 


Featherbone  Corsets  sV 


Styles 


Featherbone  Waist,  Skirt  and 
Bustle  Bone,  Tapes,  Piping  Cord,  Etc. 


The  most  modern  and  perfect    article 
used  in  the  Dress-making  Art  of  to-day. 


DEMONSTRATING  PARLORS...  "J  WLfi:  *• 


Canada  Featherbone  Co. 


Sole   Manufacturers  and   Patentees 
in   Canada  ... 


LONDON,  ONT. 

We  will  be  pleased  to  furnish  information.    Write  for  particulars. 


A  pleasing  recognition  of  the  value  of  the   .    .    . 

PIRLE  Finish 


\ 

t 
u 


<*    & 


is  shown  by  the  fact  that  the  leading  French  and 
German  Manufacturers,  in  addition  to  the  British, 
are  sending  Goods  to  Ripley's  to  be  "PIRLE  " 
Finished.  Goods  do  not  spot  and  do  not 
cockle.  If  you  have  not  tried  this  Finish, 
particularly  suitable  for  the  Canadian  market, 
WJiy  Don't  You  ? 


EDWARD  RIPLEY  <£  SON, 


Bowling  Dye  Works 


-BRADFORD,  E1SG. 
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Wardlaw  Yarn  Mills 

YARNS     YARNS     YARNS 

WORSTED  YARNS 

WOOLLEN   YARNS 

KNITTING   YARNS 


Thos.  D.  Wardlaw   -    DUNDAS. 


D 


OMIIMION 
COTTON 
MILLS  COMPANY 


1898 
1898 


Whites,  Greys,  Ducks,  Cantons, 
Drills,  Bags,  Grey  Sheetings, 
Bleached  Sheetings,  Pillows, 
Towels,    Piques,    Yarns,    Prints, 

r^tv*      ••••••      •      • 


Wholesale  trade  only  supplied. 


Ayf/lD/l     Homespuns  and 

V  AlUl  U    Tweeds  for  Spring,  '98 

■i  are  out  in  entirely  NEW  STYLES. 

Best  wholesale  houses  carry  them. 


HONEST   GOODS. 


STYLISH    EFFECTS. 


OXFORD  MFG.  GO-  li-m 

W.  P.  Rodger,  Toronto  Agent.  Oxford,    Nova    Scotia 

THOMAS  MEALEY  &  CO. 

MANUFACTURERS    OF 

Wadded  Carpet  Lining 


MEALEY  STAIR  PAD. 


AND 


STAIR  PADS 

HAMILTON, 

ONT. 


OFFICE, 


U  Catharine  St,  North. 


BUSINESS  MEN  DOWN  ON  POLITICAL  HUMBUG. 

Chicago  Dry  Goods  Reporter. 

Nothing  is  desired  at  the  present  time  by  the  United  States  more 
than  peace  and  the  opportunity  to  pursue  business  unmolested.  It 
is  profoundly  hoped  the  approaching  session  of  Congress  will  give 
heed  to  this  sentiment,  and  the  country  will  not  be  harassed  by 
rumors  of  war,  which  unsettle  confidence. 

Politicians  who  think  to  curry  popular  favor  with  oratorical 
challenges  to  war  are  misjudging  the  real  sentiment  of  the  people. 
They  may  win  some  applause  from  shiftless  hangers-on  for  their 
inflamed  utterances,  but  the  industrious  business  man,  the  farmer 
and  the  mechanic  will,  if  given  an  oppoitunity  to  express  them- 
selves, manifest  a  deep  disgust  with  congressmen  who  are  con- 
stantly flaunting  the  battle-flag. 

NEW  STYLES  APPROACHING. 

Buyers  who  have  just  returned  from  visiting  the  Old  Country 
markets  prophecy  an  even  greater  demand  for  braids  and  braid 
trimmings  next  spring  than  there  has  been  during  the  past  season. 
In  fact,  trimmings  of  all  kinds  will  be  in  vogue,  and  the  range  of 
these  that  will  be  offered  to  the  trade  is  immense.  Ribbons  also 
will  continue  to  be  popular.  All  shades  will  be  worn,  though  check 
patterns  will,  to  a  certain  extent,  supersede  plain  colors. 

As  noted  last  month,  laces  are  being  tremendously  sought  after, 
and  the  sales  during  the  past  few  weeks  are  the  largest  for  years. 
They  will  be  used  largely  in  new  dress  patterns,  and  the  retailer 
will  do  well  to  supply  himself  with  a  lull  range. 

But  little  change  in  gloves  is  reported,  though  clasps  are  taking 
the  place  of  buttons  in  ladies'  gloves.  Greens  and  purples  are  the 
most  popular  colors,  while  heliotropes  are  in  moderate  demand. 


A  HANDSOME   BOOKLET. 

Messrs.  Miller  Bros.  &  Co.  have  issued  an  extremely  handsome 
little  booklet  descriptive  ot  their  celluloid  goods  and  giving  full  in- 
formation as  to  qualities,  styles  and  sizes  of  collars,  cuffs  and  shirt 
bosoms.  It  contains  numerous  illustrations  and  should  be  in  the 
hands  of  everyone  who  handles  these  goods.  Readers  of  The 
Dry  Goods  Review  may  obtain  a  copy  by  dropping  a  post  card 
to  the  firm  at  30  Dowd  street,  Montreal. 


STOCK-TAKING    IS    OVER. 

This  annual  rooting  out  not  only  benefits  the  merchant,  but  his 
customers,  as  odd  lines,  broken  ranges,  etc.,  are  brought  to  the 
surface  and  instructions  given  to  "  clear  them  out."  W.  R.  Brock 
&  Co.  are  offering  a  number  of  these  lots  in  all  departments,  and 
it  will  pay  merchants  in  search  of  "  trade  stimulators  "  to  call  at 
Brock's  warehouse  and  pick  up  a  number  ot  lines  that  will  help 
considerably  their  December  trade  and  increase  profits. 


HOSIERY   AND   GLOVES. 

James  Johnston  &  Co.  have  an  unequalled  range  of  hosiery  and 
gloves  for  the  coming  season.  In  cotton  hosiery  they  show  special 
values  in  all  staple  lines  and  an  assortment  of  novelties.  In  lisle, 
taffeta  and  silk  gloves  the  assortment  surpasses  any  they  have 
hitherto  shewn.  In  ladies'  and  gents'  underwear  they  also  show  a 
large  range,  besides  children's  sizes  in  great  variety. 


NOVELTIES  IN  BLOUSE  WAISTS. 

Messrs.  Boulter  &  Stewart,  sole  Canadian  agents  for  the  Stanley 
waist,  of  New  York,  inform  us  that  samples  of  the  new  things  in 
waists  are  now  to  hand.  A  complete  line  of  samples  shcvn  at 
their  warerooms,  30  Wellington  street  east.     Novelties  only. 
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Boom  Easiness 

HO.  2  SECRETARY  BOOKCASE 
$50  PREMIUM    +     *    * 

Fine  Antique  Oak  Finish;  2  Brass  Chains ;  Curtain  Rod 
only  ;  Lock  and  Key  ;  60  inches  high,  27  wide,  12 

Two  in  crate,  ioo  lbs. 

Trade  Winners.    Quality  High.    Price  Low. 

Drop  post  card  for  quantity  quotatioju. 
Order  sample  crate  of  two.     .     .     . 

Others  are  making  money  handling  these  goods. 
Why  should  not  you  ? 

We  have  other  lines 
r   BUY  DIRECT  FROM  FACTORY  BY  MAIL 


HOURD  &   COMPANY 


Wholesale    Furniture 
Manufacturers 


London,  Can. 


LARGE  DEMAND  FOR    KLONDIKE  OUTFITS. 

The  C.  Turnbull  Co.,  of  Gait,  Limited,  report  business  as  being 
the  best  they  have  had  since  the  company  was  organized.  They  are 
at  present  engaged  in  filling  some  large  orders  for  very  heavy  men's 
shirts,  drawers  and  sweaters  for  the  Klondike  and  British  Columbia 
outfitters,  who  are  preparing  for  the  great  rush  into  the  mining 
regions  next  spring.  The  demand  for  the  goods  manufactured  by 
this  firm  has  increased  so  rapidly  that  they  find  their  present 
premises  too  small,  and,  in  order  to  concentrate  their  works,  have 
purchased  from  M.  S.  McKay  the  property  next  to  theirs,  on  which 
they  purpose  building  next  spring  and  adding  some  of  the  latest 
machinery  required  in  their  work. 


LONDON     HATS    WIN     MEDALS. 

Since  Messrs.  Wreyford  &  Co.,  manufacturers'  agents,  McKin- 
non  Building,  Toronto,  have  taken  agency  for  Messrs.  Tress  & 
Co.,  hat  manufacturers,  London,  Eng.,  these  well-known  makers 
of  high-class  hats,  etc.,  are  getting  the  full  patronage  the  style  and 
value  of  their  goods  entitle  them  to.     Merchants  will  have  noticed 


their  exhibit  in  the  late  Toronto  Exhibition.  Messrs.  Wreyford  & 
Co.  are  just  advised  that  Messrs.  Tress  are  awarded  gold  medal 
at  the  Victorian  Era  Exhibition  just  held  in  London. 


PRESENTATION  UMBRELLAS. 

It  has  been  the  custom  of  W.  R.  Brock  &  Co.  for  many  years 
to  import  specially  for  the  Christinas  and  holiday  trade  sensible- 
lines  of  legitimate  dry  goods.  This  year  is  no  exception  and 
amongst  the  assortment  can  be  found  a  choice  selection  of  ladies' 
and  gent's  umbrellas,  suitable  for  presentation  purposes  and  holi- 
day gifts. 


NEW  PIGSKIN  POCKETING. 

Anyone  who  doubts  the  excellence  of  Canadian  goods  should 
examine  the  pigskin  pocketing,  which  is  among  the  latest  novelties 
from  the  Montreal  Cotton  Co.'s  mill  at  Valley  field.  These  goods 
are  of  excellent  quality,  are  made  in  three  colors — light  slate, 
cream,  pink — and  in  appearance  and  finish  compare  favorably  with 
the  best  imported  stuff. 
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STORE    SENSE. 

Every  man   is  entitled  to  consideration.     We  are   all    of  the 
same  flesh,  blood,  and  species. 

Because  you  are  a  merchant  and  another  man  is  not, 

That  does  not  make  you  the  other  man's  superior. 

Not  socially. 

You  cannot  stand  on  your  dignity  if  he  speaks  to  you. 

You  have  no  right  to  give  him  the  cold  shoulder. 

I  have  been  led  into  these  remarks  by  the   occurrences  of  a 
common  incident. 

I  saw  a  salesman  "  frozen  out "  of  a  store. 

That  salesman  carried  neckwear, 

A  line  that  had  no  superior, 

A  line  that  every  merchant  ought  to  see, 

Yet  I  saw  a  successful  store-keeper  absolutely  refuse  to  look  at 
the  goods. 

I  asked  him  why. 

He  said  the  salesman  was  a  boy,   and  he   hadn't  time  to  fool 
with  kids. 

What  on  earth  has  that  to  do  with  goods  ? 

Let  me  tell  you  something. 

Never  shut  yourself  up  within  yourself. 

See  everything, 

No  matter  who  shows  it, 

Or  who  makes  it. 

There's  something  good  in  everything  that's  offered  for  sale, 

Or  it  wouldn't  be  on  the  market. 

Your  shop  is  best  if  it  represents  the  market. 

If  it.merely  represents  your  ideas  it's  a  poor  shop. 

Your  time  is  valuable. 

You  cannot  buy  everything  that  is  offered. 

You  know  what  your  trade  wants. 

You  know  pretty  well  what  will  sell  and  what  will  not. 

But  you  do  not  know 

What  is  in  a  line  you  have  never  seen, 

Or  that  you  refuse  to  see  because  you  do  not  like  the  house. 

Personal  feelings  have  no  place  in  business. 

You  devote  your  time  to  business  in  order  to  make  money. 

You    should   look  upon    every  man  who  approaches   you  with 
samples  as  a  means  to  an  end. 

Your  shop  will  pay  best  if  it  is  stocked  properly. 

If  the  stock  represents  the  market  as  it  is, 

Not  as  it  was  when  you  went  into  business. 

Some  men  buy  now  as  they  bought  years  ago. 

They  have  sunk  into  a  rut. 

They  will  not  depart  from  the  lines  that  they  started  on. 

They  disregard  fashions. 

They  detest  departures. 

They  are  old-fashioned, 

Worn-out, 

Trade  hacks. 

The  best  thing  an  old  man  can  have  in  business  is  a  young 
^Sp-man. 

Let  the  young  man's  ideas  have  some  weight. 

He  is  interested  in  dress. 

He  knows  what  young  men  want. 

He  is  not  wrapped  up  in  a  lot  of  old  precedents. — Haberdasher. 


HOLIDAY    PRESENTS. 

Fancy  cushions,  suitable  for  Christmas  trade,  are  offered  by  the 
Alaska  Feather  &  Down  Co.  in  assorted  cases  at  a  reduced  price. 
The  cases  are  $20  and  upwards,  and  contain  from  thirty  to  eighty 
different  cushions,  which  retail  from  30c.  up  to  $5  each.  When 
writing  this  company  at  their  head  office,  290  Guy  street,  Montreal, 
for  particulars,  please  to  mention  The  Dry  Goods  Review. 


DOMINION  GLOVE  WORKS 

GLEN  WILLIAJ1S,  ONT. 

Manufacturers  of  .  .  . 

GLOVES,  MITTENS 
anc  GAUNTLETS 

Fine  Ktd,  Suede  and  Para  Buck  GLOVES  and  MITTS. 
Dog-Skin  Driving  and  Coaching  GLOVES. 

Agents... 

GEO.  D.  ROSS  &  CO.,  MONTREAL,  QUE. 
Manufacturer's  Agents  Wanted. 

In  view  of  the  constant  inquiries  from  manufacturers  and 
merchants  for  names  of  good  representatives  in  leading  centres 
in  Canada  we  are  preparing  a  typewritten  list  of  all  the  firms 
open  for  agencies. 

This  will  be  held  at  our  offices  for  use  of  such  inquirers. 
It  is  important  that  the  list  be  as  complete  as  possible,  and 
we  will  be  glad  to  include  everyone  interested. 
There  will  of  course  be  no  charge. 
The  following  information  is  necessary  : 
Name. 
Address. 

List  of  agencies  now  held. 
References. 

Address  replies  to  .  .  . 
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W 


ESTERIS 


Incorporated 
1851 


ASSURANCE 
*  *  •  COMPANY. 


FIRE 

AND 

MARINE 


Head  Office 

Toronto, 
Ont. 


Capital  Subscribed 
Capital  Paid  Up      - 
Assets,  over 
Annual  Income 


$2,000,000.00 
1,000,000.00 
2,320,000.00 
2,300,000.00 


HON.  GEO.  A.  COX,  President. 

J.  J.  KENNY,  Vice-President  and  Man.  Director. 

C.  C.  FOSTER,  Secretary. 


THE  BUSTLE 
IS  HERE 

New  Fall  Styles  require  them.  Use  the  best.  The 
Combination  Hip  Bustle  gives  graceful  fulness 
over  the  hips  and  in  back  of  skirt.  It  is  not  only  very 
stylish,  but  it  renders  admirable  service  by  relieving  the 
weight  of  the  full  skirt  now  worn. 

The  Empire  Skirt  Cushion  is  very  popular, 
heating.     If  not  already  in  stock,  send  sample  order. 


Made  of   Braided   Wire— non 


BRUSH  &  CO. 

Toronto. 


The  Celluloid  Company 


30,  32,  34,  36 
Washington  Place 


NEW  YORK 


ORIGINAL   and   ONLY 
Manufacturers  of 


All  goods  made  by  us  are  stamped  as  follows  : 

Absolutely  No 


"  CELLULOID"  Interlined  Waterproof 
Collars  and  Cuffs    .    . 

TRADE 

LlLULQlD       Others  Genuine 


MARK. 


ROMAN 

Sizes  15  T-°  l7'/2ln. 

Front       I  Vs   In. 
Back.    I      In. 


VULCAN 

Sizes  13  12  18  Vz  In. 

Front  I  '/4  In. 
Back  I  '/a.  In. 


TITAN. 

Sizes  I372^20  In. 
Front    2  Vz   In. 
Back    2'/4  In. 


ROYAL 

Sizes  12'/2T_02O    I  n. 
FroiiT  I V%   in. 


Roman,  Cardinal  and  Bishop  Collars  may  be  had  plain 
or  with  cither  three  or  five  button-holes. 


CAUTION  It  having  come  to  our  notice  that  certain  manufacturers 
^■■■■■■^■^■^■*  are  producing  and  advertising  imitations  of  our  goods 
under  the  name  of  "Celluloid,"  we  desire  to  notify  the  trade  that  the  word 
"  Celluloid  "  is  a  registered  trade  mark,  and  our  right  to  its  exclusive  use  having 
been  upheld  by  the  courts,  we  shall  hold  responsible  not  only  such  manufac- 
turers but  also  all  dealers  handling  any  goods,  other  than  our  make,  under  the 
name  of  "  Celluloid." 


EXCELSIOR. 


ies8T-°l 

>VlDTH  3 


I  Vz  I  n. 
/sin. 


Sole  Agent  for  Canada 

B.  ALLEN 


The  Celluloid  Company 


31^33  Melinda  St.,  TORONTO 


FIFTH   AVE. 

Jizes  9^T2ll^|n. 
Width  3  Vz  In. 


Sample  Trunks  and  Sample  Cases 

BEST   MAKE   IN  AMERICA 


Steel   Trunks.    Only  Manufactured  in  U.S. 

Raw  Hide  Trunks 

Raw  Hide  Bound  Fibre  Trunks 

Hub  Fibre  Trunks 

Raw  Hide  Bound  Canvas  Trunks 

Hub  Fibre  Bound  Canvas  Trunks 

Steel  Bound  Canvas  Trunks 

In  all  grades 

For  all  kinds  of  business. 


Patented  Light  Steel  Dry  Goods  and  Notion  Trunk 

Sole  Manufacturers  of  the 

"All  Rawhide"  and 
"Hub  Fibre"  Trunks 

aiso  a  fun  .me  of  and  Sample  Cases 

Common  Canvas  Extension  Cases  for  the  Trade. 


CuinmlnB»'  Fat.  Suspender  Trays. 
Patented  Dec.  22,  1892.  Patented  in  Canada. 


JOSIAH  CUMMINGS,  SON  &  GO. 


63,  65,  67,  69  Kingston  Street 


Bosom  Shirt  Box  and  Trays. 


BOSTON. 
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TO  THE  TRADE 


I  Hosiery 


I 


£ 

1 


Department 


S> 


SPRING  SEASON,  1898 


I 


s 


I 


N  VIEW  of  an  enormous  increase  in  our  sales  of  Hosiery,  we  have  decided  upon  a 

thorough  re-organization  in  this  section  of  our  business.       We  have  already  placed 

large  orders  for  Spring  Season  with  leading  manufacturers  of  the  world,  and  having 

bought  for  cash   through  thoroughly  experienced   buyers  in  such  large  quantities 

insures  the  best  value  possible.       Merchants  carrying  our  lines  of  Hosiery  in  future  can 

always  rely  upon   having  their  repeat  orders  filled  promptly,  as  we  purpose  making  this  a 

special    feature.       We  have  allotted  more  than  double  the  space  hitherto  occupied  by  this 

department,  and  every  improvement  possible  will  be  made  for  the  convenience  and  comfort 

of  customers.     No  firm  in  Canada  is  offering  such  facilities  to  the  trade  for  buying  Hosiery, 

and  we  hope  it  will  be  appreciated  by  an  examination  of  our  samples  before  placing  their 

orders.     At  present  it  is  impossible  to  give  a  list  of  the  extensive  range  we  will  show,  but 

herewith  submit  a  few  numbers  which  we  think  are  among  our  best,  and  which  we  ask  you 

to  note  carefully.       In  addition  to  our  regular  lines  we  will  from  time  to  time  have  special 

lines,  such  as  mill  clearings,  over-makes,  etc.,  etc. 

"Special"  Plain  Black  Cashmere,  heavy  weight,  seamless  foot,  spliced  toe  and  heel. 

401.  Plain  Black  Cashmere,  heavy  weight,  seamless  foot. 

402.  Plain  Black  Cashmere,  heavy  weight,  fashioned  leg,  seamless  foot. 
We  show  a  variety  of  lines  such  as  Extra  Heavy,  Fine  Indiana,  extra  spliced 

sole,  seamless  foot,  etc.,  etc. 
Special  value  in  Ladies'  Ribbed   Hose,  seamless  foot. 

208.  2/1  Rib  Heavy  Cashmere,  spliced  knee. 

209.  1 /i  Rib  Extra  spliced  knee. 
409.     Children's  Plain  Cashmere,  seamless  foot. 
Special  value  in  German  Cotton  Hose,  full-fashioned  high  spliced  heel  and  toe. 

§  Lisle  Thread. 

A  A  large  variety  of  other  lines  in   Cashmere  and  Cotton  in  extra  wide  leg, 
f£}  opera  length.      Tartans,   pure  Silk,    in   Nile,    Pink,    Helio.    and    Gold. 

»  Child's  Socks  and  3/£  length,  in  Black,  Tans,  and  White. 

1  — 

|  John  riacdonald  &  Co. 
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